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up 'they GO!
Tf>at’s what the

folks want—and
/it^s what your

' box-office needs!

Pep! Vitality!

Fun! Laughs!

M-G-M’s got

B-O-U-N-C-E!
Press Time Bounce! All four openings of "AN AMERICAN IN PARIS” Terrific!
Cleveland, Frisco, New Orleans, Evansville. Now watch Music Hall, N. Y.



You Must Not Miss

"Too Young to Kiss”!

TRADE SHOWS-OCT. 15th

All Coast Previews forecast the season’s

merriest romance. June Allyson disguises

herself as a "'kid sister” and VanJohnson can’t

figure out whether to spank her or kiss her!

M-G-M presents "TEXAS CARNIVAL" • starring ESTHER
WILLIAMS • RED SKELTON • HOWARD KEEL with
Paula Raymond • Ann Miller • Keenan Wynn • Tom Tully
Color by TECHNICOLOR • Screen Play by Dorothy Kingsley

Story by George Wells and Dorothy Kingsley • Music by Harry
Warren • Lyrics by Dorothy Fields • Directed by Charles Walters

Produced byJack Cummings • An M-G-M Picture

iW-G-M presents JUNE ALLYSON • VAN JOHNSON in

TOO YOUNG TO KISS” • Screen Play by Frances Goodrich and
Albert Hackett • Story by Everett Freeman • Directed by Robert
Z. Leonard • Produced by Sam Zimbalist*An M-G-M Picture

ALBANY
ATLANTA
BOSTON
BUFFALO
CHARLOTTE
CHICAGO
CINCINNATI
CLEVELAND
DALLAS
DENVER
DES MOINES
DETROIT
INDIANAPOLIS
JACKSONVILLE
KANSAS CITY

LOS ANGELES
MEMPHIS
MILWAUKEE
MINNEAPOLIS
NEW HAVEN
NEW ORLEANS
NEW YORK-N.J.
OKLAHOMA CITY
OMAHA
PHILADELPHIA
PITTSBURGH
PORTLAND
ST. LOUIS
SALT LAKE CITY

SAN FRANCISCO
SEATTLE
WASHINGTON

20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
H. C. Igel’s Screen Room
RKO Palace Bldg. Sc. Rm.
20th- Fox Screen Room
20th- Fox Screen Room
Paramount Screen Room
20th-Fox Screen Room
Max Blumenthal’s Sc. Fim.
20th- Fox Screen Room
Florida State Screen Room
20th- Fox Screen Room
United Artists’ Screen Rm.
20th- Fox Screen Room
Warner Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
M-G-M Screen Room
B. F. Shearer Screen Rm.
S'Renco Art Theatre
20th- Fox Screen Room
20th- Fox Screen Room
Jewel Box Preview Thea.
RKO Screen Room

1 052 Broadway 10/15 2 P.M.
197 Walton St., N. W. 10/15 2 P.M.
46 Church Street 10/15 2 P.M.
290 Franklin Street 10/15 2:30 P.M.
308 S. Church Street 10/15 1 :30 P.M.
1301 S. Wabash Ave. 10/15 1 :30 P.M.
16 East Sixth Street 10/15 8 P.M.
2219 Payne Avenue 10/15 1 P.M.
1803 Wood Street 10/15 2:30 P.M.
2100 Stout Street 10/15 2 P.M.
1300 High Street 10/15 1 P.M.
2311 Cass Avenue 10/15 1 :30 P.M.
326 No. Illinois St. 10/15 1 P.M.
128 East Forsyth Street 10/15 8 P.M.
1720 Wyandotte St. 10/15 1 :30 P.M.
1851 S. Westmoreland 10/15 2 P.M.
151 Vance Avenue 10/15 12 Noon
212 W. Wisconsin Ave. 10/15 1 :30 P.M.
1015 Currie Avenue 10/15 2 P.M.
40 Whiting Street 10/15 2 P.M.
200 S. Liberty St. 10/15 1 :30 P.M.
630 Ninth Avenue 10/15 2:30 P.M.
10 North Lee Street 10/15 1 P.M.
1502 Davenport St. 10/15 1 P.M.
1233 Summer Street 10/15 11 A.M.
1623 Blvd. of Allies 10/15 2 P.M.
1947 N. W. Kearney St 10/15 2 P.M.
3143 Olive Street 10/15 1 P.M.
216 E. First St., So. 10/15 1 P.M.
245 Hyde Street 10/15 1 :30 P.M.
2318 Second Avenue 10/15 1 P.M.
932 N. Jersey Ave., N. W,. 10/15 2 P.M.
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RAYMOND MASSEY • JAMES GLEASON • GIG YOUNG • selena royle • GORDON DOUGLAS • HENRY BLANKE'

Screen Play by Ivan Goff and Ben Roberts • Music by Ray Heindorf
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and they *11 keep

getting BIGGER and

BIGGER and

BIGGER

when you play

LET'S MAKE IT LEGAL

ia«NE OF THE INDIES

GOLDEN

and coming...
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Exhibition's Watchword

F
rom the exhibition branch of the industry at the end of

the TOA meeting came emphasis on a watchword—en-
thusiasm. Mr. Gael Sullivan, executive director of the TOA,

quoted Mr. Leonard Goldenson's apt expression, "Enthusiasm

is the priceless ingredient." And so it is. As priceless as it is

in production, it is equally valuable in theatres. Producers and
other creative workers are expected to have an innate enthus-

iasm. All good salesmen—and the distributors' ranks include

many very good ones indeed—need enthusiasm. But enthusiasm

on the part of one or another department of the business is in

vain If that "priceless ingredient" does not permeate all.

Fortunately, exhibitors everywhere, in their response to the

Movietime U.S.A. campaign and in many other ways, are

demonstrating that they have the capacity of enthusiasm in

the best traditions of show business.

The New Hollywood

M r. barney BALABAN, president of Paramount Pic-

tures, chose the closing banquet of the TOA conven-

tion in New York as an appropriate occasion to

deliver an important address that was both an expression of

reasoned optimism and one of praise for "the new Hollywood."

The talk was especially striking because Mr. Balaban is known
as a realist in economic matters affecting the Industry.

"I can now report to you," Mr. Balaban said, "that there is

a new spirit in Hollywood. It's not the same place that I used

to come home from, three and tour years ago, with increased

headaches and heartaches. They know the score there now,

and they are doing an outstanding job. The prevailing at-

mosphere of confidence is really contagious. . . . We are on
the upbeat. We are no longer looking back over our shoulder

wistfully dreaming about the 'good old days.' .... The tide

has turned. If we chart our course wisely there's happy sailing

ahead. The future will be good for us if we go to work and
make it good."

A major share of the credit for the Improved spirit should

go, Mr. Balaban believes, to Hollywood. Successful attractions

now doing good business did not, in his words, "just happen of

their own accord. They were conceived and nurtured in an
understanding of the facts of life as they affect our business."

The contrast of the outlook now with that of three years

ago was emphasized by Mr. Balaban, recalling his address to

the TOA in Chicago in September, 1948. "The problem three
years ago was every bit as serious as I then presented it. . . . At
that time, many forces had combined to threaten our industrial

structure. Now, three years later, the headlines of our trade
press, day by day, reflect the changing character of our in-

dustry. They record the transition from the grim reality of a

struggle to survive to happier days." (In his 1948 Chicago
speech Mr. Balaban prophesied, "Only when all of us have
adjusted ourselves realistically to the economic facts of life

can there be any hope for a change for the better.")

What is particularly gratifying in the new order of things in

Hollywood is that the studios have continued to remember that

the theatres must have high quality product to meet competi-

tion for the public's leisure time and available amusement
dollars. "At no time did we yield to the temptation to cut

corners in quality. Instead, we sought for better quality, but

produced at greater efficiency," was the way Mr. Balaban

expressed It.

* * *

F
RCM Hollywood this week came a statement by Mr. Dore

Schary, vice-president in charge of production and studio

operations for MGM, that complemented Mr, Balaban's re-

marks:

"I think Hollywood can stand on its own record, with

apologies to no one. The motion pictures it produces have

given entertainment , happiness and pleasure to millions.

Our community believes in the dignity and intelligence

of man, faces the future without fear, and believes that

through the films it makes it helps the world to be a

better place in which to live.”

Mr. Schary's remarks, coupled with Mr. Balaban's, should be

added encouragement to exhibitors for confidence in the

forthcoming product and a spur to greater efforts to attract

the largest audiences possible.

Grass-Roots Previews

T
he plan for holding previews In smaller towns and cities

throughout the country, suggested by Mr. H. E. Jameyson,

president of Commonwealth Theatres, Kansas City, is

worth serious study by studio and distribution executives. The

obvious problems of cost and inconvenience should not detract

from careful analysis of the idea. Mr. Jameyson believes that

"Hollywood" previews could be arranged each year, a power-

"grass roots" previews. Moreover, there would be important

additional advantages including potential publicity locally and
increased box office returns.

Assuming that as many as a few hundred well-staged local

"Hollywood" previews could be arranged each year, a power-

ful assist to industry public relations and theatre popularity

would result.

^ Amid the preoccupations of life on the home front some-
times too little thought is given to the war in Korea which

—

despite truce discussions—continues to be a bitter conflict.

The motion picture industry is entitled to be proud of the

salutary effects Hollywood films have on the fighting soldier's

morale, day after day. Recently the Pacific edition of the

Army newspaper Stars & Stripes published a dispatch from
a soldier correspondent with the Tenth Corps In Korea which

said that, when the history of the war is written, it should not

be forgotten that "Hollywood stars will have played as much a

key role in building a great fighting force as have hot chow,
letters from home, top battle equipment and tobacco rations."

Members of the American and other United Nations forces

look to films as a means of escape from the stark Korean
reality. Some critics notwithstanding, there is nothing wrong
with fhe right kind of escapist entertainment. Let doubters talk

with veterans of the Korean War.



Institutional Ads
To THE Editor:

Walter Brooks in the Manager’s Round
Table recently commented regarding the

size of the ad mats furnished with pictures,

as per those published in pressbooks.

Indeed, you are on the right track. There

are tno'-iaaiiy big ads listed, which cannot

be uiedr because -of thef^ cost—Give us a

greater variety of smaller ads.

And why couldn’t the press sheet boys

include in each pressbook a nice institu-

tional ad on the movies ? Paramount did

this a couple of times by reprinting an in-

stitutional some circuit had used, and even

making mats available. These were good,

and we used them.

A majority of towns do not have an

artist
;
and many do not have photo engrav-

ing, but every newspaper in the land can

cast mats.

So let the press sheet boys cut down on

the size of the big ads, give us a greater

variety of smaller ads, and include in every

pressbook a nice institutional ad, either an
original or a copy of a good institutional

that some theatre or circuit has used, and
make mats available on it.

Let the pressbook men or the head of all

advertising departments have a catchline or

two in all national ads, selling movies as

entertainment—some good slogan to attract

the eye.

And why should Movietime U. S. A. be

continued for a year—why not forever ?

—

GEORGIA MANAGER.

Pictures Better
To THE Editor :

Looking through this week’s Product
Digest after lunch today, it whimsically

struck me to compare the Herald’s ratings

on pictures with those of a couple of years

ago. Maybe you’ve done this at various

times. Anyway

—

I found that in 1949, of 287 pictures listed

with Herald ratings, 31p2 per cent were
given high approval (superior, excellent or

very good), 25 per cent were deemed barely

acceptable (average or fair), with the re-

mainder (43p2 per cent) in the medium
bracket (good).

Two years later, of 306 titles listed with

ratings 39 per cent are called excellent,

superior or very good; 15 per cent accept-

able (there does not seem to be any pro-

visions for a rating of poor), leaving 46
per cent sufficiently entertaining to be called

good.

Apparently the films are, if not better than

ever, at any rate somewhat better than they

were a couple of years ago.

—

CIRCUIT
OPERATOR.

Human Interest
To THE Editor:

It seems to me that the revival of the

motion picture as a medium of family en-

tertainment to compete with television rests

on the ability of the industry to return to the

human interest type of picture, and especially

pictures aimed at attracting women.
During the time of our greatest pros-

perity, when we had the constant repeat

business of the family trade we were show-
ing musical comedies, family pictures and
romantic comedies. Any exhibitor knows
it is impossible to please all your patrons

all the time, but it does seem that there is a

larger potential audience for entertainment

appealing to the family trade.— H. G.

CLARK, IV &' IV Theatres, Detroit,

Michigan.

On the Newsreels
To THE Editor:

Being a manager of a large theatre in a

large circuit I wish to express my opinion

as to the likes and dislikes of newsreel sub-

jects by the movie theatre patrons.

Eirst of all is the showing in every release

of some of the Newsreels this last month of

professional football games. And now col-

lege games will no doubt be coming along in

every release. The patrons groan when
these games appear on the screen as they

see too much football. Then all winter

scenes of snow skiing are overdone.

The movie patrons do like sports in the

news, such as a big handicap horse race, a

steeplechase or trotting horse race, tennis

now and then with boxing and basketball

occasionally. Most of the time when they

show a horse race it is either in Australia or

England. Except for the Grand National

these are of no interest to the American
public. American turf events are the

favorites.

One newsreel about a month ago showed,

under sports, a man in Germany swimming
down a stream with the current, while the

same newsreel showed a bicycle road race in

England which was of no news value and

just a waste of film. There also was a

subject “New Ships and Styles” showing a

young lady and a man on a cruise just walk-

ing around in new clothes and on the beach

in bathing suits. This subject had no place

in a newsreel. Neither have showings of

expensive furs and gowns which the average

theatre goer could not afford.

The average newsreel lover dislikes seeing

a politician talking on the screen about the

sacrifices we have to make, etc., along with

other bigwigs talking about world affairs

when he does not know what he is talking

about.

I know most managers, when pressed for

time, cut from their current news all football

games, styles, foreign scenes and movie stars

attending a pre-view of a film in some city

(as they do not have this said film booked

for their house). We also slice all political

talks, from the President down. If you

would canvass the theatres and look at their

schedule you will often find a newsreel given

four minutes instead of the usual eight.

Give the people news and sports from this

country not foreign events which are too

numerous to mention. Please don't cram

too much football down our patrons’ throats.

—IV. H. MORRISH.

Satisfaction
To THE Editor:

The big hits of the moment, notably

“Caruso” and “Show Boat”, have something

in common that should not be overlooked;

the music. Technicolor and the lush produc-

tion values. Each tells a simple, human
story with the villains very black and the

heroes and heroines, if not snow-white at

least with hearts of gold under their check-

ered mantles. People love to see a villain

get his comeuppance instead of having their

errors investigated psychiatrically. They
want retribution, not conclusions. Unless

you can give your audience that feeling of

satisfaction at the end of the picture, it is

useless to make the product in the first place.

—ERANK BOYLE, Saxon Theatre, Fitch-

burg, Massachusetts.

High Rentals
To THE Editor :

I do firmly believe that our film distribu-

tors should give the independent exhibitor a

break on the extremely high rentals. At the

present rate, only the strong will survive

the slow period we are having in Chicago.

According to a statement made in the press

we found that of the number of theatres

which were closed in this area, only a small

percentage belonged to a circuit. The
theatre I operated closed and the high film

rental was a contributing factor because the

owners could not afford to continue on that

hash.—LEONARD C. UTRECHT, Chi-

cago, Illinois.

a
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and audibility .... of picture and

sound. 5. Consistent honesty in ad-

vertising.”—Report of public rela-

tions committee, Samuel Pinanski,

chairman.

TOA forms panel to hear trade practice

complaints Page 13

EXHIBITION newcomer started fireworks

at TOA convention Page 16

TERRY RAMSAYE Says—A column of com-
• ment on matters cinematic Page 18

HOLLYWOOD talent leaders hit the road

in Movietime promotion Page 19

STARS OVER U.S.A.—A list of talent mak-

ing personal appearances Page 19

''BLOCKADE” single really Red film, House
committee is told Page 20

BUCHMAN, a Red in 1945, went to Europe

as V.I.P. that year Page 21

CANADIAN attendance increased in year,

industry council told Page 24

BOX OFFICE Champions for the month of

September Page 28

ECA signs for 58 films designed for the

German market Page 28

COURTESY with a smile found almost gone
in film theatres Page 29

SPONABLE to receive two important
awards of the SMPTE Page 30

THEATRE TV football telecasts get off to

a slow start Page 30

Developments and trends that shape

the motion picture industry’s future.

TOA Quotes to Remember
”. . . To give you an educated

guess as to the future, I urgently

advise all of you .... to replace your

worn equipment now. Get theatre

seats, carpets, stage and projection

room equipment now. It certainly

appears that conditions may well

get worse before they get better in

the procurement of materials neces-

sary to operate theatres . . .
.”—Na-

than D. Golden, director, motion

picture division. National Produc-
tion Authority.

“The industry is almost prostrate

today from the murderous impact of

litigation . . .
.”—Report of the ex-

hibitor-distributor relations com-
mittee, Walter Reade, Jr., chairman.

“Distribution must discard the

policy of encouraging the moving
up of runs where such moving up
creates multiple runs and the con-

sequent unavailability of prints. . .

.”

— Exhibitor-distributor relations

committee.

BRITISH clrculf using screen feature to

train managers Page 32

NATIONAL SPOTLIGHT—Notes on indus-

Iry personnel across country Page 33

SERVICE DEPARTMENTS

Film Buyer's Rating Page 38

Hollywood Scene Page 31

in the Newsreels Page 37

Managers' Round Table Page 41

People in the News Page 26

Short Product at First Runs Page 40

“Upwards of 40 per cent of all

motion picture theatres are not
maintaining operations in accord-

ance with 1951 standards . . .
.”

—

Report of the theatre equipment
and maintenance committee, Joseph
Zaro and R. H. McCullough, co-

chairmen.

“In participation in Movietime,
U. S. A., we urge that TOA mem-
bers add to the apt slogan and make
it ‘Inspiration, preparation, appro-
priation and perspiration!”—Report
of the Movietime committee, Sam-
uel Pinanski, chairman.

IN PRODUCT DIGEST SECTION

Showmen's Reviews

Short Subjects

The Release Chart

Page 1049

Page 1051

Page 1051

“The basic foundation blocks of

public relations are: 1. Clean and
comfortable facilities for .... pa-

trons. 2. Courteous, polite, neatly

attired personnel. 3. Careful atten-

tion to ... . maintenance .... 4.

Constant attention to ... . visibility

Allied States Association general

counsel Abram F. Myers will short-

ly resume talking arbitration and

competitive bidding with the dis-

tributors. He must have a report

ready for the Allied convention this

autumn; so far, nothing of conse-

quence concerning arbitration has

taken place since the last Allied

board meeting.

Local taxing authorities continue

to cast longing glances in the direc-

tion of ice cream, candy, pop corn

and soft drinks as potential sources

of tax revenues. Some experts feel

that levies on gasoline, liquor and

cigarettes should not be increased

any further. It is expected that pres-

sures for finding new sources of

t3.x6s will continue to incre3.se

local and state governments have

more and more of a struggle ba-

lancing their budgets.

Best Washington guess for the

resignation date of Eric Johnston as

Economic Stabilization Adminis-

trator is sometime in late Novem-
ber. That means that he probably

will not return to his post as presi-

dent of the Motion Picture Associa-

dent of the Motion Picture Asso-

ciation until around the time of

Thanksgiving.

The outcome of the producers’

negotiations in Holl3rwood with the

lATSE and the Screen Actors

Guild will determine whether it will

be economically practical to release

regular feature product to television.

The lATSE is demanding a yet un-

disclosed percentage of the gross of

such sales. It is reported that the

Actors will attempt to obtain an

outright ban.

Though the outlook for Congres-

sional action this session is poor,

the prospects are excellent for pass-

age next year of legislation to ease

the union shop provisions of the

Taft-Hartley law along lines sug-

gested by unions at the motion pic-

ture studios.
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MEETING, of Paramount's south-central division,

at Dallas. Standing, Bob BIxler, field agent;

Harry Hamburg, Kansas City manager; Tom
Bridge, new Dallas manager; Sebe Miller, Dallas

sales manager; E. K. O'Shea, Paramount Film

Distributing Corp. vice-president; Jerry Pickman,

national advertising director; Duke Clark, divi-

sion manager; Harry Haas, St. Louis; C. H.

Weaver, Oklahoma Olty; Howard Nicholson,

Memphis. Seated, Heywood Slmmoms, who
resigned as Dallas manager to enter exhibition.

FRANK ROSS, pro-

ducer and now a

director, will follow

"The Lady Says No"
with four more, the

next to be "The

Wac in Panama,"

he said In New York

last week.

by the Herald

TEET OARLE,
Paramount studio

publicity director, a

recent visitor at

the New York home
office. Integration

of home office-

studio operations

was his mission. by th^ Herald

MOVIETIME U. S. A. IN

TENNESSEE, proclaimed by
Gov. Gordon Browning,

seaTed. With him, Dick

Stern, Bijou Amusement;
Tom Delbridge, Loew's

Nashville manager; and
Evans Sprott, of the Bijou

and state Movletime head.

PRINCESS ELIZABETH, left,

graces the London premiere

of Wilcox's "The Lady
With a Lamp." Receiving

her are Anna Neagle, star,

and her husband, hHerbert

Wilcox, producer-director.

THE SIGNING of the contract nam-

ing Century Projector Corp. agent

for Paramount's Inter-FIlm Theatre

Television. In order are Century's

sales manager Larry Davee and

vice-president W. B. Hausler; and

Paramount's vice-president, Paul

Raibourn, and television technical

director, Richard Hodgson.
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TOA TIME IN NEW YORK
SOME snapshots, evoking memories of one of the indus-

try's largest conventions. There were the daily luncheons,

each a sounding board for important opinion and informa-

tion; the meetings, committee and general; the confection

and equipment show; entertainment, of varied mood; and

many other facets accompanying five days of confabu-

lation as exhibitors from all over the country gathered in

the nation's first city and entertainment capital.

[All photos by the Ilerald]

LUNCHEON WEDNESDAY, ABC
Vending Co. the host, above. At
the dais, Charles O'Reilly, board
chairman; Woodrow Wirsig, Look
Magazine executive editor, and
Gael Sullivan, TOA.

THE PEPSI-COLA LUNCHEON
Thursday. Left, A. N. Steele,

Pepsi-Cola president, speaks.
Charles Skouras, right, intro-

duced him.

Right: LUIS MONTEZ, Mexico;
Nate Golden of NPA; Oscar Neu,
TESMA president.

O. W. McCutcheon, Ar- Ralph Ayer, E. F. Roberts, Morris Lowenstein, C. L. Abe Baker, Andy Anderson, Diamond, Louis
thur Steel, J. D. Braunagel Ted Butterfield Patrick, R. E. Martin, Jr., Herman Hunt, M. E. Thai- Schine, Manny Winston, Gus

J. L. Blevins heimer
'

' Lampe

Robert Lippert, Edwin Sil-

verman, John Danz
Stanley Durwood, Nathan
Greer

Ralph Adams, M. A.
Lightman

S. H, Fabian, Sam Rinzier Arthur Lehmann, M. A.

Lightman, Jr.

Joseph Schulman Charles Skouras Nat Williams, Sam Rosen Walter Vincent, Leonard
Goldenson, Joseph Vogel

Morton Thalhimer, Ed-
ward Canter
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BIGGEST SIGN ON BROADWAY Is for "The Day the Eartli

Stood Still," 20th Oentury-Fox's crowd-drawing science-fictjon

drama backed by a mammoth $15,000 exhibitor exploitation con-

test across the nation.

HONEY OF A FILM is "No
Highway in the Sky," comedy-
drama starring James Stewart as

an eccentric airplane research

scientist who defies a nation high

above the Atlantic. Above,
Stewart accepts a present of a

pair of dolls for his children from

director Henry Koster during

location lensing In England.

DRAMATIO MO-
MENT, below, from

Joseph Bernhard's

production, "Journey

Into Light," released

this month by 20th

Oentury-Fox. Sterling

Hayden and VIveca

LIndfors are the prin-

cipals In the film which

tells of a minister’s

fall from grace.

BATTLE FRONT orders are given

by James Mason, who enacts the

role of Field Marshal Rommel, in

"The Desert Fox," due for national

release this month. Filled with

drama and Intrigue, as well as living

history, the film Is a thrilling char-

acter study of a leader in a losing

cause.

WORLD SERIES fever grips the

nation as "The Pride of St. Louis,"

with Dan Dailey, right, as Dizzy

Dean, blazes across the film

horizon with the speed of a Dean
fast ball. Due for release next

year, the film captures the spirit

and color of a great athlete and

America's national pastime. (Advertisement)
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TOA WILL HEAR TRADE
PRACTICE COMPLAINTS
Executive Panel Will Sit

Regionally Each Month
in Six Key Cities

Following its four-day convention in New
York last week, Theatre Owners of America

moved to safeguard the interests of the

smaller operators in its ranks.

The new TOA administration under

Mitchell Wolfson, president, and Charles P.

Skouras, chairman of the board, adopted a

program under which Mr. Wolfson, Mr.

Skouras, Herman Levy, TOA counsel, and

Gael Sullivan, TOA executive director, will

sit as a panel to hear trade practice com-
plaints in one of six regional localities every

other month. The move was a logical out-

growth of what had transpired at the annual

meeting at the Hotel Astor which, many
thought, marked a significant turning point

in TOA policy.

Covered Many Problems
Facing Exhibitors Now
The convention had worked hard and dili-

gently in covering the multitude of prob-

lems facing the exhibitor today. Its com-
mittees issued long and detailed reports and
recommendations, many of them the most
critical and outspoken ever to come from a

TOA conclave. The main interest centered

on trade practices and the problems of sell-

ing the merchandise.

But as the convention came to a close, the

voice of the small theatre owner was heard
with unmistakable clarity, demanding atten-

tion and charging that TOA was by-passing
the basic interests of the small-town ex-
hibitor. There were deliberate, laudatory

references to Allied and its fight for lower
film rentals.

The TOA leadership, under the
firm guidance of Mr. Wolfson, the
new president, did its best to meet
these charges. Men like Samuel
Pinanski, the outgoing president,
along with Max Connett and Mr.
Skouras, argued that TOA was a
big organization, taking in many
and varied interests, and that the
convention had given ample evi-
dence that it was primarily con-
cerned with the welfare of “the
little man.” They made clear what
they thought of Allied’s clinics.

As the meeting ended, TOA was out-
wardly united, but many of the delegates felt

that the policies of the organization would
have to become more aggressive; more con-
cerned with basic problems of selling film,

problems from which the organization so far

has stayed clear. Many agreed that the
convention had been an excellent sounding
board, but others thought the echo had been
too weak.

Before the convention ended, S. H. Fa-

TOA TO STRESS TRADE
PRACTICES: WOLFSON

Theatre Owners of America, of

necessity, is going to take a much
more aggressive attitude toward

trade pracHce problems, Mitchell

Wolfson, new president of TOA, told

the Herald In a post-convention

statement last week. Mr. Wolfson

also emphasized that the organiza-

tion was thoroughly aware of the

need to discuss and meet the prob-

lems of the small operators and he

maintained that this spirit had pre-

vailed at the TOA convention. He i

said the TOA leadership, in the near

future, would make determined ef-

forts to streamline the whole TOA
organization and expressed himself

as satisfied with the constructive re-

sults of the annual meeting which, he

held, had "gone a long way in bring-

ing out the real problems plaguing

exhibition today."

bian, who earned praise for the manner in

which he had arranged the convention and

trade-show, was elected chairman of the

TOA executive committee. Other members

of the executive group include ; Morris

Loewenstein, secretary
;
Mr. Connett, H. H.

Everett, Myron Blank, Ted R. Gamble,

R. R. Livingston, Arthur Lockwood, Mr.

Pinanski, Albert M. Pinckus, Elmer C.

Rhoden, Martin Mullin, Harold Fitzgerald,

Mr. Skouras, Morton G. Thalhimer and

Robert Wilby.

Chairmen of the standing committees for

the 1951-52 year were named as follows;

Council of Motion Picture Organizations,

Mr. Thalhimer
;

theatre television, Robert

H. O’Brien; distributor-exhibitor relations,

Walter Reade, Jr., and Alfred V. Starr

;

public relations, Mr. Rhoden
;
drive-in thea-

tres, Jack Braunagle; national legislation,

A. Julian Brylawski
;
state and local legisla-

tion, Mr. Loewenstein; 16mm. S. B. Kirby;

concessions, Harold Fitzgerald
;

theatre

equipment and accessories, R. H. McCul-
lough

;
organization and membership, E. D.

Martin Jr.; legal advisor, Herman M.
Levy; film reviewing, Mr. Wilby; building

and safety codes, Henry Anderson.

The TOA board also named eight repre-

sentatives who will serve on the executive

committee of COMPO. The eight include

Mr. Wolfson, William F. Crockett, Mr.
Blank, Mr. Wilby, Mr. Rhoden, Tom Ed-
wards, Mr. Fabian and Gael Sullivan, TOA
executive director.

The machinery to hear and act on local

trade practice complaints provides for hear-
ings in the following cities : Atlanta, Dallas,

Los Angeles, Salt Lake City, Chicago and

New York. The giass roots exhibitors with-

in the regions surrounding each hearing city

will bring their trade practice complaints to

the TOA panel when it convenes in their

territory.

The panel may be augmented by local ex-

hibitor leaders. Complaints regarded as hav-

ing merit will be taken up by the TOA offi-

cials in the local area or, if they can not be

resolved there, with distribution home offices

in New York.

Fireworks Break on
Convention Floor

Up to the last day of the convention,

matters had gone smoothly. The various

committees discussed the topics assigned to

them and wrote their reports. Competitive

bidding, the shortage of prints, day and date

runs, the determination of sales terms in

New York and of course television domi-

nated the agenda. There were speeches on

unity, luncheons and long serie' of private

discussions.

The fireworks broke when the important

committees presented their reports to the

full convention. When Mr. Reade read the

report of the distributor-exhibitor relations

committee, which was adopted in full, Nat

M. Williams of Thomasville, Ga., took the

floor and named Paramount as one of the

two companies over whose sales terms the

committee had expressed displeasure. Mr.

Connett added Warner Brothers as an of-

fender in his territory.

The committee report, under the heading

“Inequitable Sales Policies,” indicated the

group “can and should, condemn the re-

cently formulated policy of at least two
major companies who are seeking (in the

face of depressed box office grosses, and in

the face of the economic restrictions pre-

venting increase in admission prices) to in-

crease sliding scale formulas and split fig-

ures.” Mr. Williams expressed himself as

in favor of naming names and was cheered

for his view. Both he and Mr. Connet paid

tribute to MGM as “the only company
where you can get consideration in respect

to percentages in small towns.”

Trade Press Balks at
Move to Block News
Expression of these views was followed by

the convention’s only ugly incident when
Mr. Reade suggested that all remarks at that

session be off the record as far as the press

was concerned. Earlier, Mr. Reade had
suggested that copy concerned with one of

his committee sessions be submitted to cen-

sorship by Mr. Levy. When several of the

trade press reporters moved to walk out

rather than submit to either suggestion, the

question was put to a vote and the conven-

tion voted overwhelmingly to permit the

trade press to report at will. Later, Mr.
Reade offered his apologies to the press.

When the distributor-exhibitor relations

{Continued on following page)
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TOA TO HEAR
{Continued from preceding page)

committee adjourned to write its report,

several of the small-town exhibitors main-

tained they had not been given a hearing.

They threatened to stage a walkout unless

the committee was reconvened. That re-

bellious spirit later was carried to the con-

vention floor.

The committee’s report was broken down

into seven sections which, to a considerable

extent, elaborated on the points Mr. Starr

mentioned in his pointed and well-received

keynote address. They included :

Arbitration—“The industry is almost

prostrate from the murderous impact of

litigation. As of May of this year there

were pending in our courts 121 suits seek-

ing more than $330,000,000 in damages.

We regret . . . that there are no factors

on the immediate horizon to indicate that

we are privileged to anticipate an industry

system of arbitration. For that lack we
must hold the industry responsible. . . .

The major portion of the blame must fall

on the distributors’ shoulders”

Television—“We feel that it is uneco-

nomic that such (theatrical) motion pictures

should find their way to television. W’e also

feel that television should be encouraged in

the production of pictures for television.”

Inequitable Sales Policies — “We
firmly believe . . . that prices paid for pic-

tures must be left for the most part to the

Individual negotiation. A national trade

association, such as TOA, specious claims

to the contrary notwithstanding, is not able

to be of assistance in determining what its

members should pay for film. This com-

mittee can, and should, condemn the re-

cently formulated policy of at least two

major companies. Until such time as dis-

tribution abandons its illogical approach to

film rental, the industry will flounder in the

ever increasing waters of ill-will.”

This feeling was echoed by Air. Pinanski

when answering charges that TOA did not

worry sufficiently about film rentals. “Be
as drastic as you will,” he told the critics,

“but TOA is not a nursery to hold your

hand. We can’t tell you what films to book
and what to pay for them. On the other

hand, we do need your guidance in setting

our policies.”

The committee termed the print

shortage one of the “most acute”
problems faced by the industry.

“We (the exhibitors) refuse to

take the blame. The responsibility

for determining reasonable clear-

ances is, by court decision, that of

distribution. It must accept it . .

.

and it must discard the policy of

encouraging the moving up of

runs where such moving up cre-

ates multiple runs and the conse-
quent unavailability of prints.”

Competitive Bidding— “We appre-

ciate that the use of competitive bidding is

basically legal. W’e know, too, that there

are some exhibitors, though few in number,

who want competitive bidding because they

feel that is the only method available

whereby they may be able to obtain a run

hitherto not enjoyed by them. We are cog-

nizant of all that, but we take the position

that . . . the widespread use of competitive

bidding is for the sole purpose of obtaining

increased film rental, and we condemn it.

Distributors must awake to their responsi-

bility before it is too late. Competitive big-

ding is an inherently dangerous instrument.

It must not be left to the uncontrolled dis-

cretion of distributors.”

On the convention floor during the last

day, several small town delegates made it

plain that this report and others had not

gone deep enough and lacked specific direc-

tion. Said Tom Kibble of New Mexico:

“What about representation here of the

smaller men ? What am I going to tell my
boys at home what this convention has done

for them ?”

Much blunter language was used by Mr.
Thalhimer and Glenn Thompson of Okla-

homa. “Lots of little fellows here are dis-

appointed the way we’ve been ruled out of

order every time we tried to bring up our

own problems. I realize there is a lot of

difference betwen the little and the big boys,

but the small operators can and must be

heard,” Mr, Thompson said, addressing the

full convention.

Mr. Thalheimer flatly charged that the

convention had “failed” because the emphasis

had been on by-products rather than on the

pictures and merchandising. “We have a

right to have a forum here and discuss film

rentals,” he said. "We want to know who
fi.xes those roadshows. We want to express

our views to the film companies without fear

of being penalized. W^e want to know what

pictures are coming up during the coming

year. No one has told us how to promote

them. Exhibitors can’t live and continue to

exist on a few good pictures and a lot of

average or poor ones.

“I hold that the brains at this convention

has not talked turkey. They have not told

us how we can keep our theatres open. What
is the proper percentage of rentals to pay.

About insurance and whether we should

raise admissions. When we try and talk film

rental to people like Pinanski or Skouras

they brush us off. We haven’t talked about

labor and what it should cost the little man.

We haven’t been told, and in fact we have no

(Continued on page 16)

NAT WILLIAMS. R. R. LIVINGSTON. GEORGE KERASOTES, MAX CONNETT.

HAROLD FIELD. HARRY FRENCH. HARRY
FRENCH. JR.

LOUIS ROSENBAUM. [Additional photographs
of the convention on page 7?.]

AMONG VOCAL TOA DELEGATES
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TOA TO HEAR
(Continued from page 14 )

criterion, whether we are or are not doing a

good job.”

Mr. Pinanski answered that he was glad

to discuss film r'”''-''''
— ’

'

I'm ashamed to i

for pictures,” h

can ask for an a

“And wh»
able produc
trade press
striving to

You can’t bL

EXHIBITION NEWCOMER
BEGAN TOA FIREWORKS

A dim Cl/- inUr jr rame after we
s in the

dded to

ost our

would

he line,

easing

either

c should

convention,

ess.

TOA, said Mr. Kibble, he felt that

tive and function of the organiza-

Id be “to help the small exhibitor

;

wn to specifics. TOA should pro-

ice to us, it should intercede for us

run into trouble. I would like to

cial ‘service committee’ set up for

purpose of helping the small guy.

be so, for example, that if we have

with a distributor about runs or

ve should be able to pick up the

11 this ‘service committee’ in New
1 let them go to bat for us.”

neral matters Mr. Kibble is most

: about business. It’s up from last

ipite television and other factors,

i, in fact, adding new facilities to

-in all the time. At the moment
1 playground under construction,

only play the top product—single
•—and believes if more, many more
5 would do likewise, the industry

d its way out of a very deep hole.

Double Features

k the double feature has hurt busi-

Even playing single bills, I can’t

e pictures before I play them (he

Bob Patrick Central Booking Serv-

stands to reason that with double

impossible to give them the proper

tention. In addition, it is impos-

the studios to supply the present

/ithout making pictures that don’t

at the hox office.”

ibble believes in catering to the

ade and his admission is 45 cents

ts, with children admitted free,

n making a nice living and I’m

he said. “But in our position we
look to the future. That’s why I

he matter up at the convention and

'y I think the voice of the small

must be heard.”

^opening are the Branat, Harvey,
operated by Duke Shumow

;
the

icero. 111.
;

the Norwal
;
and the

Ogden Avenue.

Productions Move
ack Broder Productions, formerly

it the Samuel Goldwyn studios in

)d, have moved to General Service

1040 North Las Palmas, Hollywood

-».
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solid corner-of-the-mouth

stuff . . . fist fights, gunfire,

salty

MS dialogue

II and

II sexy

in interludes... hH
IB —Variety

rough, tough

convincing . .

.

. . . narrative

vigor and
"

excitement . .

.

—Hollywood Reporter

notable for intense dialogue

and pertinent handling . .

.

...most successful in

lightening

dramatic

load

with

moments

of humor . . . BS
--Hollywood

Reporter

tensely

climax ...

splendid assortment of

bad guys . .

.

—Variety

, . . hardhitting police drama . .

.

first rate gripping suspense job . .

.

—The Film Daily
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U
RGENCY in repairs and replace-

ments in the exhibition plant of this

industry was the essence of an im-

portant warning delivered to the Theatre

Owners of America convention. Again the

motion picture faces material shortages

and restrictions created by preparation for

war, or defense if you want another word

for it. Our wars in the modern era have

been won in the mines, foundries and fac-

tories. Killing consumes the same stuff as

living.

"Condifions may get worse before they

get better," observed Nathan Golden, di-

rector of fhe motion picture division of

the National Production Authority, "in the

procurement of maferials and equipment

necessary to operate theatres or drive-ins.

. . . It is only common sense for us to see

to it that we enter a hazardous future with

as much foresight and intelligent prepara-

tion as possible."

The time is now. It is indicated by the

fact that while the metals expansion pro-

grams have received allocations about

fifty per cent above their current require-

ment, while industrial expansion of all

fypes have received 26 percent of stated

requirements, general construction 1 I per-

cent, and none, observes Mr. Golden, avail-

able for recreational facilities.

This at least carries the somewhat nega-

tive encouragement of the indication that

the shortages will be falling upon the ma-

chinery of all fhe screen's competitors, too.

LIFE MAGAZINE, as you may have
heard, got into a sort of a jam with the

masters of movleland by a piece fending

fo indicafe that the theatre screen was
being killed off by felevision. There has

been defensive, denouncing, declamatory
bombardment, statement issuing, answer-

ing, debating and generously damning
eruptions on a national scale ever since.

Additionally, competitive publications,

which also publish advertising, have been
putting a poultice on the Life agitation.

It was to be expected that Life might in its

fashion reply. It has, with a spread in the

Los Angeles Times. It is not ostensibly

combative. It uses the time honoured tech-

nique of the testimonial. Those testimonials

run a scale from Nancy Guild, incipient

starlet, one would gather, for whom one
picture in Life "changed my entire life," to

Dr. Robert A. Millikan, famous physicist,

"Life’s editorials are the most sensible

ones I read," and Include one from Darryl

Zanuck, "I know of no other medium that

has Life’s impact on America." The date

and occasion of Mr. Zanuck's expression is

not indicated.

So Life has gone to work on the movies'

hometown. It will get by.

ENUINE ALARM is created by that

order from President Truman direct-

ing government departments to

classify departmental papers as secret

whenever the department concerned de-

cides that to be "in the national interest."

Most probably that has always been

achieved in a fashion by rufes of a some-

whaf variable, also offen quesfionable,

commonsense. Mosf reporters have often

encountered that, and often the flagrant

abuse of fhe practise.

This order from the White House com-

ing just now, when the revelations are so

many and so disturbing in so many direc-

tions, will seem to some to be related to

designs of political policy that are not in

service of fhe commonweal.
Plainly it will constitute encouragement

for an increasingly haughty autocracy by

bureaucracy. When any of the multitude

of appointed executives of government

are empowered to decide by themselves

that the government's affairs are none of

the public's business we have taken an-

other long step down the highroad to

totalitarianism.

CAREER NOTES: We have it from Holly-

wood fhat Joseph Schenck is selling con-

frol of fhe swank Del Mar track to a syn-

dicate headed by Louis B. Mayer. Mr.

Schenck gets out of racing, says he, "be-

cause of my primary interesf in motion

pictures." Mr. Mayer, then of M-G-M, got

out of racing, in a fashion, with about six

million dollars worth of aucfions, they say,

in 1946. And that was at the time in-

dicated as because of Nicholas M.
Schenck's urgence of "primary interesf" In

motion pictures, too. Now Mr. Mayer,

out of M-G-M, is happily and enthusias-

tically returning to his Interest in the turf

and track In a big and splashy Mayer man-
ner. He has been represented strongly at

Kentucky auctions, where 'tis reported he

paid $100,000 for a fwo-year-old filly.

Princess Lygla. There has been a smoke-

wreath story around that Mr. Mayer is

about to launch a tremendous television

project. Could be, maybe, but now he Is

having fun. What else is success for? He
had a dafe with desfiny long ago when he

made a dubious buy of a rundown nickel-

odeon. He took It from there.

A^sks Exhibit
On Studios

William Perlberg, president of the Pro-

ducers’ Guild, has urged the establishment

of some kind of exhibit which would bring

the public closer to film-making. iMr. Perl-

berg’s proposal followed development of

plans to arrange for this type of exhibit in

conjunction with Movietime U. S. A. next

spring at the Grand Central Palace in New
York.

In an interview last week in Hollywood,
Mr. Perlberg said, “I think the industry as

a whole should build a permanent exhibit

showing sample settings, scripts and such

items as may be exhibited without revealing

trade secrets. It should also include a dis-

play showing the development of the science

of movie-making. I think such an exhibit

is long overdue.”

His comment was the sequel to a decision

to close the set to all visitors of the “visit-

ing fireman” type. Currently this rule is

in effect for “Somebody Loves Me” for

which George Seaton is co-producer. Mr.
Perlberg’s reasons for closing the set was
that he felt that too many trade secrets

becoming general knowledge had taken

away a good deal of the glamor and mystery
of film production.

Report Excellent Results

In Eidophor TV Tests
From Geneva, Switzerland, it was re-

ported this week that the improvised demon-
stration given by Spyros P. Skouras, presi-

dent of Twentieth Century-Fox, of the

Swiss Eidophor large-scale television com-
bined with the Columbia Broadcasting Sys-

tem’s color television system, had come off

with excellent results. The tests were held

at the Swiss Federal Institute of Technology
at Zurich. Mr. Skouras said that before the

end of 1951 his company would send a pro-

totype of the Eidophor large-screen pro-

jector with a CBS color pickup to the U. S.,

where exhibitors will be able to see a prac-

tical demonstration. Manufacture of the

equipment will be started shortly thereafter.

Macy's Runs Full-page Ads
For "An American in Paris"
A tieup, as unusual as it was effective,

was completed this week when Macy’s de-

partment store in New York took full-page

ads in the metropolitan newspapers to plug

MGM’s “An American in Paris.” Promoted
by Lynn Earnol, publicity director of the

Organization of the Motion Picture Indus-

try of New York, the ad copy is also of an

institutional nature, lauding films in general.

It ties in perfectly with the over-all Movie-
time U. S. A. theme of the excellent quality

of films today.

Distributes Finnish Films
The State theatre at Evelith, Minn., are

the distributors of two features in the Fin-

nish language, it has been announced by
E. J. Batalich.
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300 HOLLYWOOD TALENT
LEADERS HIT THE ROAD
Get Behind Big Movietime
Drive by Appearances CTADC fWfKO II C A
in Exchange Areas ^ T W*

The official list of the Hollyivood personalities ivho ivill go on tour October 8 in be-

half of Movietime U.S.A., and the areas they are slated to visit was announced this iveek.

Exhibitors are advised to determine from their regional chairmen the exact times for star ap-

pearances in their own towns. The list:

Close to 200 prominent Hollywood per-

sonalities including actors and actresses, di-

rectors, producers and writers, were this

week busy packing their bags as they pre-

pared to launch the third important kick-off

phase of Movietime U.S.A., personal ap-

pearances in every exchange area of the

country.

Generally, the plans call for 131 players,

33 writers, 16 directors and 14 producers
to be divided into squads, as it were, with
each squad visiting the respective governors
in the 48 states October 8, opening day of

the personality tours. After that, the ar-

rangements are in the hands of the regional

committees who will arrange for subse-

quent meetings with the press and public

(not in theatres), appearances before va-
rious groups and the like.

Additional Stars Are
Expected to Participate

Word from Hollywood indicates manv
more of the goodwill ambassadors are ex-
pected to be “signed up’’ by the time the

project gets under way. Meanwhile, spe-

cial publicity kits have been sent from
Hollywood to the regional committees to

assist them in exploiting the appearances.

This material includes still shots, stories and
feature articles.

Two of the most important areas in the

U. S.—New York and Washington—will

be the scene of particularly concentrated
activities with a visit to President Truman
from the star contingent arranged in Wash-
ington, and a motorcade to City Hall, Times
Square, Harlem, the Bronx, New Rochelle,

Yonkers, Brooklyn and Long Island set for

New York October 11 and 12, in addition

to a huge luncheon October 9, attended by
1,000 prominent persons, at the Waldorf-
Astoria Hotel.

The personality tour follows closely on
the heels of the gigantic advertising cam-
paign whose feature is full and half-page

ads in behalf of the Council of Motion Pic-

ture Organizations’ project in hundreds of

newspapers. The ad campaign emphasizes
the general advantages of film-going and the

individual ads include stills from current
and forthcoming releases.

Wide Attention to Films
By Leading Magazines

The news and editorial side of the news-
paper business, as well as a number of maga-
zines, have come through with flying colors
in support of Movietime. Besides features
in magazines like Look, Collier’s, Business
Week, Coronet and others, there have been
editorials, stories and columnists’ comments.

NEW YORK-BUFFALO-ALBANY:
Gordon MacRae, John Carroll, Teresa
Wright, William Bendix, Dana Andrews,
Vanessa Brown, Ray Milland, Charlton
Heston; Writers Leonard Spiegelgass,
Karl Tunberg, Allen Rivkin; Directors
Fred DeCordova, Henry Potter.

INDIANAPOLIS: Debra Paget, Hoagy
Carmichael, Forrest Tucker, Rocky Lane;
Writer Phil Epstein; Director Norman
Foster.

CINCINNATI (INCLUDING
FRANKFORT, KY.) : Keefe Brasselle,

Dean Jagger, Edmund O’Brien, Barbara
Bates; Writers William Lively, Wells
Root.
ATLANTA : Joan Bennett, James

Craig, Kay Brown; Producer Walter
Wanger; Writer Lam.ar Trotti; Director
Robert Pirosh.

NEW HAVEN : Wendell Corey, Ray-
mond Massey, Frank McHugh, Joyce
McKenzie; Writer Albert Brodney; Di-
rector Albert Lewin.

PHILADELPHIA: Zero Mostel,
Claude Rains, Richard Arlen, Wayne
Morris, Beverly Tyler, Paula Raymond;
Writer F. Hugh Herbert; Producer
Carey Wilson.

WASHINGTON, D. C. (INCLUD-
ING RICHMOND, VA., and ANNAP-
OLIS, MD.) : Jane Greer, Debbie Rey-
nolds, Randolph Scott and Mrs. Scott,

Preston Foster, Myrna Dell, Jane Nigh;
Writer Virginia Kellogg; Director John
Ford.

CHARLOTTE: Nancy Davis, Craig
Hill, Penny Edwards; Writer Douglas
Morrow; Producer Irving Asher.

BOSTON : Dorothy Lamour, Jeanne
Crain, George Murphy, Billy DeWolfe,
James Whitmore; Writers Emmet Lav-
ery, Oliver H. P. Garrett.

PORTLAND, ORE., and SEATTLE:
Victor Jory, Bruce Bennett, Julie Bishop,
Joseph Calleia; Writers Henry Ephron,
Sloan Nibley; Director Edward Berns.

ST. LOUIS: Faith Domergue, Lew
Ayres, Craig Stevens, Monica Lewis

;

Writers Edmund Hartman, Frank Nu-
gent; Producer Sol Seigel.

MILWAUKEE: Pat O’Brien, Cathe-
rine McLeod, William Demarest, Viveca
Lindfors, Harry Carey Jr.; Writer Rich-
ard Breen; Director George Marshall.

KANSAS CITY: Dennis O’Keefe,
Sheila Ryan; Gordon MacRae (from New
York for one day); Writer Adele Buff-
ington; Producers George Sidney, Harry
Tugend.

DENVER: Anne Baxter, Doris Day,
George O’Brien, Spring Byington, Ray-
mond Walburn, Richard Widmark; Writ-
ers Nathaniel Curtis, Dorothy Hughes;
Producer Bryan Foy.

OMAHA; Marjorie Main, Regis Too-
mey, John Derek, Doris Day (from Den-
ver for one day); Writer John Larkin;
Director Roy Rowland.

MINNEAPOLIS: Robert Young,
Marta Toren, Dorothy Patrick, Ann
Doran

;
Writers Irving Fielgund, Don

McGuire
;

Producer Robert Bassler.

DES MOINES: Donna Reed, Mac-
donald Carey, Seven Members of Para-
mount’s Golden Circle; Writer Alex
Gottlieb; Director John Sturgis; Produc-
er Robert Sisk.

DETROIT : Walter Pidgeon, Sally

Forrest, Gale Storm; Writer Valentine
Davies

;
Director Lewis Allen

;
Producer

Sam Zimbalist.

CLEVELAND: Jeff Chandler, Geral-

dine Brooks, Roddy McDowell; Writers
Jesse Lasky Jr., Harry Ruskin; Director
Fletcher Markle.
JACKSONVILLE: Brian Donlevy,

Michael O’Shea, Mala Powers, Dale Rob-
ertson, Michael Rennie, Constance Smith;
Director Alfred Hitchcock.
MEMPHIS: Ricardo Montalban, Ward

Bond, Julie Adams, Eileen Christy, Smi-
ley Burnette, John Derek (from Omaha
for one day) ;

Producer Anthony Veiller.

NEW ORLEANS: William Lundigan,
Peggy Dow, Benay Venuta, Fred Clark;
Writer Borden (3hase; Director John
Farrow.
OKLAHOMA CITY : Jean Peters, Tim

Holt, Martha Vickers, Charles Starrett,

RoscoeAtes; Writer M. Coates Webster;
Director A1 Rogell.

PITTSBURGH (INCLUDING HAR-
RISBURG and CHARLESTON, W.
VA.)

:

Broderick Crawford, Dan Duryea,
Vera-Ellen, Ann Francis, Phil Reed;
Writer Ernest Pascal; Producer Sol

Lesser.

CHICAGO : Danny Kaye, Barbara Hale,

Bill Williams, Paul Harvey, Otto Kruger,
Joan Hagen; Writer Sy Bartlett; Pro-
ducers William Perlberg, George Seaton.
DALLAS : Dan Dailey, Keenan Wynn,

Chill Wills, John Wayne, Greer Garson,
Seven Members of Paramount’s Golden
Circle; Director King Vidor; Producer
Jesse Lasky, Sr.

SALT LAKE CITY

:

Doris Day (from
Denver and Omaha for one day), Lucille

Norman, Bob Wagner, Jeffrey Hunter;
Writer Robert D. Andrews.
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BLOCKADE' ONE REALLY RED
FILM, FINAL HEARING TOLD
At the House Un-American Activities

Committee’s hearings into Communism in

Hollywood, which ended in the film capital

last week, only one American film was
branded definitely as an out-and-out piece

of Red propaganda. That picture was Wal-
ter Wanger’s “Blockade,” the subject of

an intense controversy when it was re-

leased by United Artists in the spring of

1938, during the Spanish Civil War.
Leading the fight against the picture,

which was condemned at the time by the

Legion of Decency and bitterly attacked by

a number of patriotic and veterans’ organi-

zations, was the Motion Picture Herald.
Although the story and screenplay were

credited to John Howard Lawson, since

revealed as the czar of Communism in

Hollywood, “Blockade” actually was writ-

ten by Clifford Odets, according to the

testimony of Harold J. Ashe, free lance

magazine writer and former party mem-
ber, before the Un-American Activities

Committee. “Blockade” was the only pic-

ture Mr. Ashe could definitely label “a

Communist film from start to finish.”

The Herald review of June 11, 1938 pre-

dicted the picture, which it called “a case

of special pleading for the interests of the

Loyalists (in the Spanish Civil War) and

their international Red support,” would

‘have satisfaction in abundance for the Left

Wing.”

Hollywood Lauded for

Scrap Drive Help
WASHINGTON

:

The Government lauded

Hollywood studios this week for their part

in collecting iron and steel scrap for the na-

tionwide scrap drive. An announcement

from the National Production Authority

said five major studios had uncovered more
than 100 tons of iron and steel scrap so far

this year. The studios named were MGM,
Paramount, Warners, 20th Century-Fox and

Universal. Two other studios, RKO and Re-

public, also have turned in considerable

quantities of scrap, the NPA said. Among
the items scrapped are copper buss bars, ob-

solete electric motors, cable, wire, process-

ing machines, sound devices, lighting equip-

ment and props. “This accomplishment

shows the scrap possibilities of industries

not regarded as large consumers of iron and
steel,” the NPA said. “One hundred tons of

scrap recovered means 400 tons of new steel

produced.”

Warner Booklet Cites

History of Screen
Warner Brothers has published a special

16-page booklet on the motion picture in

connection with its 25th Anniversary of

talking pictures. The brochure includes an-

The review further pointed out that “one
scene in the production, the successful run-
ning of the ‘blockade’ by a food ship, is

strangely reminiscent of a scene of identical

content and treatment which appeared a
short time ago in a Soviet propaganda pic-

ture.”

In his appearance before the Committee,
Mr. Ashe confirmed this statement, declar-

ing it was a subject which had been used
originally by a Russian producer, and again,

after the release of “Blockade,” by a Ger-
man producer with Red sympathies.

This publication also criticized the story

as “halting and confused,” and warned ex-

hibitors, “there is little doubt that interests

anywhere which are not sympathetic to the

Red Cause in the Spanish Revolution will

not be pleased with ‘Blockade.’
”

The Herald review indicated that in the

early stages of the production the propa-

ganda was even more blatant than in the

finished product. Even before the film’s

release, Mr. Wanger was on the defensive.

He said the picture was “based on history

in the making” and implied it was a non-

partisan treatment of a dramatic subject

against the background of the Spanish Civil

War. The protests and boycotts that fol-

lowed the picture’s release indicated that

many Americans spotted it then as the Com-
munist propaganda which recent testimony

proved it to be.

notations of books and periodicals about

various phases of motion pictures. It is

broken down into four sections : From
Silent to Sound, Motion Picture Makers,

Making Movies and Motion Pictures: Voca-
tion and Education. The first category

ranges from the early developments, covered

in “Magic Shadows,” by Martin Quigley,

Jr., to the well-known volume “A Million

and One Nights” by Terry Ramsaye. The
list was compiled by Bernard Karpel, libra-

rian of the Museum of Modern Art, New
York, and the booklet contains comment by

several national education leaders, including

the LTnited States Commissioner of Educa-
tion, the president of the American Council

of Education, and others.

UA Acquires "Park Row"
“Park Row,” on the growth of American

journalism, which Samuel Fuller will pro-

duce independently, has been acquired for

release by United Artists, Arthur Krim,
president, announced in New York last

week. It will go into work in December.

Vote Technicolor Dividend
The board of directors of Technicolor,

Inc., last week declared a dividend of 50

cents per share, payable October 22, 1951, to

stockholders of record October 10.

Schine Sued
By Martinu

Alleged inability to obtain “top bracket
first run films” for its Capitol theatre at

Oswego, N. Y., and Pontiac at Ogdensburg,
N. Y.—both theatres hav^ing been sold by
the Schine circuit under terms of the anti-

trust consent decree—was the main reason
given by the Martina Theatre Corp. for a
trust suit filed September 28 in Buffalo Dis-
trict Court.

The corporation is seeking treble damages
of $841,500. Named in the suit are Schine
Chain Theatres, Inc., Schine Circuit, Inc.,

Schine Theatrical Co., Inc., Schine Enter-
prises Corp.

;
Schine Lexington Corp.

;

Chesapeake Theatres Corp.
; J. Meyer

Schine, Louis W. Schine, John A. May,
Paramount Pictures, Inc., Loews, Inc.,

RKO Radio Pictures Inc., Warner Bros.
Pictures, Inc., Twentieth Century-Fox Film
Corp., United Artists Corp., Columbia Pic-
tures Corp., and Universal Pictures Co., Inc.
According to the complaint, Martina,

which purchased the theatres from the Schine
circuit, alleged collusion between the dis-
tributors and Schine interests has resulted
in inability of the Capitol and Pontiac to
compete with theatres still operated by
Schine in Oswego and Ogdensburg. It was
stated that the Capitol was forced to close
for four months because of lack of suitable
product, and the Pontiac was relegated to a
house with “small second features” and for-
eign films used as top attractions.

C. V. Martina, president, said this week
he will insist on a jury trial.

Crescenf Circuit Cleared
Of Contempt Charges
Judge Elmer D. Davies of the Nashville

District Court last week dismissed charges
of anti-trust consent decree violations filed

by the Justice Department against the
Crescent Amusement Co., and added that
“many of the allegations against the de-
fendants are actually frivolous in my
opinion.” Judge Davies said the court still

retained the right to approve construction
of theatres by Crescent. At the moment
Crescent is seeking approval to establish
houses at Cleveland, Alcoa and Morristown,
and the Government has 30 days to oppose
granting of permission.

Essaness Wins Rehearing

In Woods Theatre Case
CHICAGO

:

Edwin Silverman and the

Essaness Theatres last week won a rehear-
ing in the Woods theatre case. The petition

for a rehearing was made when a split two-
to-one decision gave the partners of the
Woods theatre the option to rent the theatre

at the rental figure paid prior to the pur-
chase of the building by Mr. Silverman or
to buy it from Mr. Silverman at the price

he paid for it. Essaness Theatres had a
management contract with the theatre part-

ners before the sale of the building. Briefs
for the rehearing must be filed by October 8.
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Tax Return
Up Sharply
In A.uyust
WASHINGTON

:

Confirming reports of a

business upturn, Federal general admission

tax collections in August, reflecting July

business, were more than $2,500,000 ahead

of collections for August, 1950.

This was reported by the Bureau of Inter-

nal Revenue last week. August was the

first 1951 month since February that collec-

tions ran ahead of the comparable 1950

month.

The bureau reported general admission

tax collections this August of $34,142,531,

compared with $31,606,355 for August,

1950. The total for the current August was
more than $5,550,000 above the $28,620,413

collected in July of this year, making the

third successive month that collections have

increased.

Total admission tax collections, including

general admissions, roof garden and cabaret

taxes, and various taxes on leases and over-

charges, amounted to $38,634,669 this Au-
gust, compared with $35,659,284 in August
1950.

September Tax Collections

In Chicago Show Increase
Chicago city amusement tax collections

on theatre receipts for September (covering

August business) were $104,668 compared
to $112,826 for the same period last year,

but some $3,000 better than the August total

(on July receipts). To date the theatre tax

collections for 1951 are $848,653 compared
to $1,000,758 for the same period in 1950.

Power Company Cancels
Pro TV, Anti-Film Ad
The Dayton Power and Light Co., of

Dayton, O., has cancelled part of a new
advertising campaign which featured in its

opening ad an obvious pro-television slant

at the expense of motion pictures. The ad
said “You don’t need tickets for this thea-

tre . .
.” and went on to extol the virtues

of television, indirectly stating that video
solved some of the alleged problems of film

going. When the ad first appeared, Carl
Rogers, manager of Loew’s theatre in Day-
ton, communicated with the power company
president, who readily admitted that the ad
was harmful to the film industry and or-

dered it withdrawn. Warnings have been
sounded that similar types of advertisements
may make their appearance in other parts
of the country.

Buy Arkansas Drive-In
Wren Theatres, Mena, Ark., has pur-

chased the Mena Drive-in from Gordon
Longacre and C. C. Cowden, the company
announced this week. The circuit also owns
two conventional theatres in Mena, the Lyric
and the Lil, purchased last year from L. E.
Gwaltney.

BUCHMAN, RED IN 1945, WAS A
V.I.P. TO EUROPE THAT YEAR

Sidney Buchman, who testified before the

House Un-American Activities Committee in

Los Angeles on September 25 that he had

been a Communist between 1938 and 1945,

was one of the group of industry leaders

who toured the European Theatre in June of

the latter year at the invitation of Su-

preme Headquarters of the Allied Expedi-

tionary Eorces.

The three-week tour, confined to VIP’s
—Very Important Persons—had for its pur-

pose a first-hand inspection of conditions in

Europe to aid the American film industry

set its sights on post-war problems, political

and economic. The agenda included discus-

sions with William S. Paley of the Colum-
bia Broadcasting System on policies bearing

on the political reorientation of Germany.
The trip which, it will be remembered,

precipitated considerable competition for

space in the special Army plane authorized

for the purpose, was closely screened, the

processing embracing, among others, the

services of Colonel Curtis Mitchell, who
subsequently became director of advertis-

ing and publicity for Paramount.

The headline cargo which arrived in Lon-

don on June 20, 1945, on the first lap of the

top security tour which was made entirely

by air subject to Army regulations through-

out, also included

:

Harry Cohn, president of Columbia
;
Ed-

gar J. Mannix, MGM
;
Barney Balaban,

president of Paramount, and Russell Hol-

man, executive in charge of that company’s

production department in the East
;
N. Peter

Rathvon, then president of RKO Radio

;

Ask Screen Stars to

Make Anti-Red Tour
HOLLYWOOD: The American Federa-

tion of Labor’s International Committee ap-

pealed this week through the Council of

Motion Picture Organizations to Hollywood
screen personalities to make personal ap-

pearances in foreign countries where the

AFL is fighting Communism. AFL repre-

sentatives Irving Brown and Jay Lovestone

also urged the industry in general to take

special precautions against inadvertently

aiding Communism through trade practices

abroad that can be construed as unfair.

G. I. Extolls Films

As Morale-Builder
A recent edition of “The Stars and

Stripes,’’ the GI’s newspaper, carried a

tribute to American films by its soldier-

correspondent with the X Corps in Korea.

“Hollywood,” says the article, “would be

proud of the tribute combat soldiers pay to

its movies.” The story recounts how the

UN’s fighting men in Korea sit for hours

Darryl F. Zanuck, vice-president in charge

of production for 20th Century-Fox; Cliff

Work, then vice-president in charge of pro-

duction for Universal; Jack L. Warner, vice-

president in charge of production for Warner
Brothers; and S. H. Fabian, Francis S.

Harmon and Robert B. Wilby, representing

the War Activities Committee.

Mr. Buchman made the trip while a vice-

president of Columbia and assistant head
of production.

For 19 years he has been on the Holly-

wood scene and long since has earned a

reputation as a scenarist of note. Born in

Duluth, Minn., on March 27, 1902, Mr.
Buchman was educated at the Universities

of Minnesota and Columbia and thereafter

traveled in England, Erance, Italy and Rus-
sia. On his return to New York, he saw
two of his plays produced. “This One Man”
starred Paul Muni and “Storm Song” Eran-

cine Larrimore.

In Hollywood, his first screenplay was
“The Sign of the Cross” for Cecil B. De-
Mille. Among his other better known writ-

ing stints were “Theodora Goes Wild,” “Mr.
Smith Goes to Washington,” “Here Comes
Mr. Jordan,” “Talk of the Town” and “Jol-

son Sings Again.” In 1937, Mr. Buchman
turned producer, operating as Sidney Buch-

man Productions, releasing through Colum-
bia. However, writing and production con-

tinued to intertwine. The first draft of “A
Song to Remember” was his. Since then

he has produced “Over 21,” “To the Ends
of the Earth” and the current “Saturday’s

Hero.”

on open ground during rainstorms or in

cold, bombed-out buildings to enjoy an

American film. “When you go to a movie

over here, you get out of Korea for a couple

of hours,” the article quotes an infantryman

as saying. American films are also popular

with the non-English speaking members of

the UN command, the article says.

Unions Protect Members from
Shoe-String TV Producers
HOLLYWOOD

:

Moving to protect produc-

tion workers from fly-by-night television

film producers, the Hollywood AEL Eilm

Council last week announced that any tele-

vision film company that is not the agent of

a sponsor and does not have an established

reputation in the amusement industry must

furnish bond sufficient to guarantee at least

one week’s pay before members of any of the

council’s 23 unions and guilds will be per-

mitted to work for it. The action followed

recent instance in which television film pro-

ducers, working on speculation, failed to

meet payroll commitments.
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EN HEROES IN GRAY. .

.

Q
AND ON

HOLD A

AT BAY!

The amazing^ thrilling,

inspiring story of the

handful of men in

Gray who blocked

Sherman’s March
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CITE CAXADIAIV
GROSS GAIAS

THIRD ANNUAL CONFERENCE of the Motion Picture Industry Council of Canada, at the
Mount Royal Hotel, Montreal. Above are the officers. Seated, in order, are: Arch J.

Mason, secretary-treasurer; Jack J. Chisholm, intra-industry reiations committee chairman.
Standing: Fred C. Dillon, public relations committee chairman; F. Gordon Spencer, resolutions

committee chairman; John J. Fitzgibbons, Council chairman; Morris Stein, finance and or-

ganization committee chairman; David Griesdorf, Council vice-chairman; Charles S. Chaplin,
box office promotion committee, publicity section chairman, and Arch H. Jolley, executive
secretary.. Other officers are J. Arthur Hirsch, box office promotion committeee chairman,
and H. C. D. Main, television investigation committee chairman.

by IRVING HERMAN

MONTREAL: Motion picture theatre at-

tendance in Canada has been as good—if

not better—than in the previous year, John

J. Fitzgibbons said in his presidential report

to the annual conference of the Motion

Picture Industry Council of Canada, held

last week at the Mount Royal Hotel, Mon-
treal.

While there is no immediate cause for

concern about television in Canada, he

urged the delegates to be prepared for it. He
cited the situation in Windsor, Ontario,

where, according to statistics, 27,000 TV
sets had been sold. Televiewers in the

Windsor area have access to seven channels

of neighboring American TV stations, yet

theatre attendance in that vicinity decreased

only approximately six per cent.

All Officers Reelected

All officers and committee chairmen of

the council were reelected for a third term.

Mr. Fitzgibbons, president of Famous Play-

ers Canadian Corporation, was unanimously

returned as chairman, David Griesdorf, gen-

eral manager of Odeon Theatres of Can-

ada, as vice-chairman, and Arch J. Mason,

of Springhill, Nova Scotia, as secretary-

treasurer.

Committee chairmen include: Fred C. Dil-

lon, executive secretary of the Canadian
Motion Picture Distributors Association,

public relations; J. Arthur Hirsch, presi-

dent, Consolidated Theatres, Montreal, box
office promotion; Charles S. Chaplin, Ca-

nadian general manager. United Artists,

publicity section, box office promotion;

Arch J. Mason, owner, Capitol theatre,

Springhill, N. S., legislation; Jack J. Chis-

holm, Assocated Screen News, Toronto,

intra-industry relations; Morris Stein, treas-

urer, Famous Players, finance and organiza-

tion ;
F. Gordon Spencer, president, Spen-

cer Maritimes Theatre Circuit, Saint John,

New Brunswick, resolutions; and H. C. D.

Main, owner, Simcoe theatre, Sutton, On-
tario, special committee on television.

While he felt exhibitors could not pay

any higlier rentals, Mr. Fitzgibbons said

theatre operators must give increased play-

ing time to deserving pictures if they ex-

pect to maintain the supply of product.

In Montreal one recent film attracted more
tlian 400,000 people during a seven-week

run. Such box-office performance and ex-

tended playing time, he said, can and will

keep motion picture producers anxious to

do business with theatres rather than TV.

Delegates Hear Reports

The forty-five delegates attending the con-

ference heard reports from eight provincial

exhibitor associations, the Canadian Motion
Picture Distributors Association, the Asso-

ciation of Motion Picture Producers and

Laboratories and the trade press.

Len B. Johnson, Vancouver, reporting for

the British Columbia Exhibitors Associa-

tion, spoke of the local problem his organi-

zation was having with the projectionists’

union over new policies governing salaries.

He warned it was only a matter of time be-

fore the issue would become national.

Ken Leach and Matt Park of Calgary,

representing the Alberta Theatres Associa-

tion, reported “everything under control’’ in

that province, Mr. Park noting that because

things were running so smoothly with Al-

berta exhibitors, the association was having

difficulty maintaining its members’ interest.

The gathering also approved resolutions

for the industry’s participation in civil de-

fense activities
;
against higher advertising

rates in newspapers for the film industry

;

for continued study of the television situa-

tion—Canada has still to start operation of

its first television station, and against the

National Film Board release of short sub-

jects to theatres as “an unfair intrusion into

the field of private enterprise.”

Cites Tax Fight

Other speakers were Morris Stein, lo-

ronto, of the Motion Picture Theatres As-

sociation of Ontario, who reported success-

ful efforts in obtaining permission for “after

Sunday” midnight shows
; J. Arthur Hirsch,

Montreal, representing Quebec Allied
,

The-

atrical Industries, who told of the victory

in' obtaining a provincial Supreme Court

decision against the Quebec City Council

which sought to levy a municipal amusement

tax on theatre admissions, and F. Gordon

Spencer, Saint John, N. B., representing

the Maritime Motion Picture Exhibitors

Association.

Gordon Lightstone, Canadian general

manager. Paramount Pictures, speaking for

the Canadian Motion Picture Distributors

Association, advocated that any communal

or public service message included in news-

reels should not exceed 90 feet or one

minute.

George Miller, Vogue theatre, Wynyard,

Saskatchewan, representing the Sas-

katchewan Motion Picture Exhibitors As-

sociation, criticized the split between the

exchange centres in Calgary and Winnipeg,

since there was no exchange center in Sas-

katchewan. He said the provincial govern-

ment had entered the motion picture busi-

ness, having openly invested in a drive-in

theatre. Mr. Miller reported that his asso-

ciation was currently engaged in combating

illegal Sunday shows as well as 16mm com-

petition.

Small Town Problem

Dave Rothstein, Winnipeg, of the Mani-

toba Motion Picture Exhibitors Association,

aired the problem his group was having in

a small town where the municipal govern-

ment, because of its religious belief, had

passed a by-law requiring theatres to close

on religious days other than and in addition

to national statutory holidays. The ques-

tion was referred to the legislative commit-

tee of MPICC.
Mayor Camillien Houde, of Montreal, wel-

comed the delegates, who with their wives

were guests of Quebec Allied Theatrical In-

dustries at a dinner. The Canadian Motion

Picture Distributors Association were also

hosts at a luncheon.

B&K Sets Dividend
Balaban & Katz, Chicago, last week de-

clared a quarterly dividend of $1.25 per

share, payable September 30.
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Joseph Mankiewicz last week terminated

his contract as a director at Twentieth

Century-Fox. The separation, wliich

was termed mutually friendly, came at

the completion of work on “Five Fingers.”

Arthur Loew, Jr., last week was appointed

an associate producer at MGM by Dore
ScHARY, production vice-president. Mr.
Loew began as an actor and recently sold

the studio two original stories.

Irene Dunne has been awarded the Lateran

Cross for “her exemplary life and service

to the Roman Catholic Church.” Fr.a.n-

cis Cardinal Spellman of New York
will present the Papal award to Miss
Dunne.

William McSpedden, manager of the

Rockwood Amusement Company’s Palace

theatre, Greenville, Ky., has been ap-

pointed to the Honorable Order of Ken-
tucky Colonels by Governor Lawrence
WTtiierby. Mr. McSpedden was made a

colonel because of his many civic activi-

ties.

Gr.vham Wahn, a member of W'arner

Brothers’ home office publicity depart-

ment, has been appointed studio repre-

sentative in New York during the Movie-
time Lk S. A. tour of stars, Mort Blu-
MENSTOCK, advertising and publicity vice-

president and chairman of Movietime’s

Stars Personality Tours, announced this

week. Mr. Wahn will retain the post

after the completion of the Movietime
tours.

Mort Nathanson took over this week as

eastern publicity director for Horizon
Pictures. He is currently handling the

campaign for “The African Queen,”
which United Artists will release.

Judy Wahn, United States representative

for Wulcox-Neagle productions, returned

to New York this week after a visit to

London for business conferences and the

premiere of the organization’s “Lady
W’ith a Lamp.”

Wk Yancey Lovelace, president of the

companies which own the Highland and
Rogers theatres, Montgomery, Ala., is

serving as chairman of the commercial
division of the Montgomery Community
Chest.

Irving Rubine, until recently vice-president

and partner in Robert Stillman Produc-
tions, has been appointed assistant to the

president of Dougfair Productions.

Douglas Fairb.\nks, Jr., is president of

the company.

Thomas R. Dash hi^s succeeded the late

Kelcey Allen as drama critic and the-

atre news editor of the Women’s Wear
Daily in New York. Ben Schneider is

theatrical advertising representative for

the publication and Daily News Record,

another Fairchild Publications, Inc., publi-

cation.

C. P. Davis, Jefferson City, Tenn., ex-

hibitor, has been appointed by the local

City Council as part-time city recorder.

Tony Sudekum, late founder of the Cres-

cent Amusement Co., will be honored by
the name “Sudekum Homes” given to a

housing project at Nashville, Tenn.

D. Lawrence Buzbee, exhibitor at Dade-
ville, Ala., has been notified of his ap-

pointment as a member of the committee

on achievement reports of Kiwanis Inter-

national.

Edward L. Roddan has been confirmed by

the Senate as U. S. Ambassador to Uru-

guay. Mr. Roddan was at one time asso-

ciated with Universal and the Motion

Picture Producers and Distributors of

America. More recently he was adminis-

trative assistant to Senator Brien Mc-
Mahon.

Mulvey and McCarthy
To Study Spain Pact

Society of Independent Motion Picture

Producers objections to the projected new

film agreement with Spain, which John G.

McjCarthy, vice-president of the Motion

Picture Association of America, brought

back with him from a recent trip to Europe,

will be discussed soon by Mr. McCarthy and

James Mulvey, president of Goldwyn Pro-

ductions.

In the talks, Mr. Mulvey will be substitut-

ing for Ellis G. Arnall, SIMPP president,

who already has had a preliminary discus-

sion on the subject with Mr. McCarthy.

The latter also has found opposition to the

proposed agreement among his own member
companies.

The society’s principal objection to the

pact is the requirement calling for payment

to the Spanish Government of $13,000 for

each import permit, a condition which the

SIMPP sees as a poor precedent. The
independents also oppose the limitation on

the number of permits to be given out. The
MPAA has accepted a limit of 100, even

though only 82 American films w-ere sent

to Spain last year.

Trade Practices Seen

Facing COMPO Again
The issue of whether the Council of Mo-

tion Picture Organizations should become

involved in the settlement of trade practice

problems is expected to be raised again

soon. At its New York convention last

week, the Theatre Owners of America was
reported ready to bring before the next

COMPO round table conference such sub-

jects as print shortages and “bunching” of

releases. There is stiff opposition to

COMPO acting as an arbitrator on these

questions. It is felt that a discussion of

these subjects would be fruitless unless the

COMPO by-laws are amended to permit

treatment of trade practice problems.

RCA Equipment on Liner

The 5’$' United States, largest luxury

liner ever built in the United States, is hav-

ing complete RCA motion picture projection

and sound equipment in its two theatres.

The theatres were designed by Eggers and

Higgins, New York architectural firm.

Mitchell Wolfson, newly elected president of Theatre Owners of America and partner

with Sidney Meyer In Wometco Theatres, Miami, Fla.
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Box Btfice Champions
For September 9 1931

The Box Office Champions are selected on the basis of the gross revenue at key city

theatres throughout the country.

DAVID AND BATHSHEBA
(20th Century-Fox)

Produced by Darryl F. Zanuck. Directed

by Henry King. Written by Philip Dunne.

In Technicolor. Cast: Gregory Peck, Susan

Hayward, Ramond Massey, Kieron Moore,

James Robertson Justice, Jayne Meadows,
John Sutton, Dennis Hoey.

FLYING LEATHERNECKS
(RKO-Radio)

Produced by Edmund Grainger. Di-

rected by Nicholas Ray. Written by
James Edward Grant. In Technicolor. Cast:

John Wayne, Robert Ryan, Don Taylor,

Janis Carter, Jay C. Flippen, William Har-

rigan, James Bell, Barry Kelley.

HERE COMES THE GROOM
(Paramount)

Produced and directed by Frank Capra.
Associate producer: Irving Asher. Written

by Robert Riskin and Liam O'Brien. Cast:

Bing Crosby, Jane Wyman, Franchot Tone,

Alexis Smith, James Barton, Connie Gil-

christ, Robert Keith, Jacky Gencel, Beverly

Washburn, Anna Marie Alberghetti.

HIS KIND OF WOMAN
(RKO-Radio)

Produced by Robert Sparks. Directed by

John Farrow. Written by Frank Fenton and

Jack Leonard. Cast: Robert Mitchum, Jane

Russell, Vincent Price, Tim Holt, Charles

McGraw, Marjorie Reynolds, Leslye Ban-

ning, Jim Backus.

MEET ME AFTER THE SHOW
(20th Century-Fox)

Produced by George Jessel. Directed by

Richard Sale. Written by Mary Loos and

Richard Sale (suggested by a story by

Erna Lazarus and W. Scott Darling). In

Technicolor. Cast: Betty Grable, Mac-
donald Carey, Rory Calhoun, Eddie Albert,

Fred Clark, Lois Andrews, Irene Ryan.

THAT'S MY BOY
(Paramount

)

Produced by Hal B. Wallis. Associate

producer, Cy Howard. Directed by Hal

Walker. Written by Cy Howard. Cast:

Dean Martin, Jerry Lewis, Ruth Hussey,

Eddie Mayehoff, Marion Marshall, Polly

Bergen. (Champion for the second
month.)

Universal Reports $1,1 27, 1 82

Net Profit for 39 Weeks
Universal Pictures Company, Inc., and

subsidiary companies report for the 39

weeks ended July 28, 1951, a net profit of

$1,127,182, after provision of $1,675,000 for

Federal taxes based on income and after

provision of $400,000 for contingencies. This

is equal to 98 cents per share on the 960,498

shares of outstanding common stock, after

deducting dividends on the preferred stock.

This compares with a net profit of $979,171

for the corresponding 39 weeks of the previ-

ous fiscal year when no provision for Federal

income taxes was required because of the

availability for tax purposes of special non-

recurring expenses charged to a reserve pre-

viously provided.

United Paramount Quits

Augusta Amusements
Trustees of the Miller estate and United

Paramount Theatres last week withdrew
from Augusta Amusements, Inc., Augusta,
Ga. At the same time, T. O. Tabor resigned

as general manager of the corporation due
to ill health. William K. Jenkins, Atlanta
showman, has been named to succeed him.
The circuit retains the Miller, the Modjeska
and the Clover Leaf drive-in, now under
construction. Pierce McCoy, manager of the

Miller, is expected to be named manager of

the three theatres. The Miller estate and

UPT have formed two joint corporations,

one to operate the Imperial theatre, the

other for the Rialto. Both houses were for-

merly operated by Augusta Amusements.

Milton Newsome will manage the theatres

for the new corporations.

Maryland Censors Withhold

Approval of "The Well"
The Maryland State Censor Board last

week refused to give a seal of approval to

United Artists’ “The Well” because of the

film’s racial aspects. Although the board

permitted the picture to be screened for

Baltimore exhibitors, the board chairman

said he could not approve the film until

after he had consulted with various groups

and got their reactions. Local showmen
are reported to be up in arms over a series

of similar incidents and a test in the courts

of the censorship laws is considered likely.

Settle Percentage Actions
Five percentage actions brought by dis-

tributors against Austin Interrante, operator

of the Rowland theatre, Phillipsburg, Pa.,

were concluded in Scranton last week when
the defendant filed a stipulation. The actions

had been filed by Paramount, 20th Century-

Fox, Warners, RKO Radio and UA.

ECA. Signs
For 33 Films
For Beich
WASHINGTON

:

The Economic Coop-

eration Administration has signed contracts

with 10 film companies guaranteeing them

convertibility into dollars of $2,167,870 of

their earnings on 58 features and 32 shorts

due for distribution in Germany in 1950-51.

ECA officials said one more contract,

amounting to about $60,000, remained to be

signed. Last year, total guarantees to film

companies topped the $3,000,000 mark, but

these contracts covered the period from

January 1, 1950, to December 31, 1950.

The new contracts were put on a September

1, 1950, to August 31, 1951, basis to con-

form with the German quota law.

Loew’s pulled down the top guarantee

contract, with $363,300 for nine features

anj $8,750 for six shorts.

The breakdown of the other companies is

as follows: Columbia Pictures, $160,295 for

five features and $25,000 for four shorts;

Samuel Goldwyn Productions, $99,240 for

three features
;
Paramount Pictures Corpo-

ration, $312,595 for eight features and

$5,250 for seven shorts
;

Republic, $59,305

for two features and $5,000 for one short.

RKO Radio Pictures, $304,570 for seven

features ;
Selznick Releasing Organization,

$110,555 for three features; Twentieth

Century-Fox, $201,640 for five features and

$11,000 for four shorts; Universal Pictures

Co., $251,777 for nine features and $'6,250

for 10 shorts; Warner Brothers, $233,350

for seven features.

The amount payable under each contract

is limited to $25,000 per picture, plus actual

out-of-pocket costs for preparing German
language versions. According to ECA, the

amounts are only a “modest portion of the

actual net receipts from the pictures cov-

ered.”

It has been learned that staff members of

the ECA are recommending that the film

guarantee program be discontinued. They

believe the films going abroad under the

guarantee contract are no longer of suf-

ficient importance to the general foreign aid

effort to warrant continuation of the pro-

gram.

Johnston General Chairman
Of Brotherhood Week
Eric Johnston, Economic Stabilization

Administrator and president of the Motion

Picture Association of America, has for the

second consecutive year accepted the gen-

eral chairmanship of Brotherhood Week, it

was announced this week by Dr. Everett R.

Clinchy, president of the National Confer-

ence of Christians and Jews, which sponsors

the annual event. Brotherhood Week this

year will be February 17-24. In New York,

George Skouras, general chairman for the

film industry, announced the appointment of

Maurice A. Bergman to be publicity chair-

man.
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FINDS COURTESY WITH SMILE

ALL BUT GONE IN THEATRE

Fund to Aid
JAeedy Set
By Pioneers

Establishment of a “self - perpetuating

fund t© assist pioneers of the industry who
find themselves in need’’ was announced this

week in New York by the Motion Picture

Pioneers. The name of the fund will be

The Foundation of Motion Picture Pioneers,

Inc.

This assistance, according to the an-

nouncement, will take the form of direct

financial aid, medical aid and subsistence

during periods of unemployment, and, wher-

ever possible, attempts- to secure employment

for eligible applicants. It was also stated

that the setting up of the Foundation fol-

lowed a number of previous attempts by

other, smaller groups to effect the same

purpose.

In recent weeks meetings have been held

and a committee headed by Spyros P.

Skouras was formed to develop details of a

fund raising project. Further plans for the

project were to be announced this week.

Heading the new foundation as president

will be Jack Cohn, with Marvin Kirsch as

vice-president and Harry J. Takiff as secre-

tary-treasurer. The board of directors in-

cludes Jack Alicoate, Barney Balaban,

Harry Brandt, Steve Broidy, Mr. Cohn,
Sam Dembow, Jr., Ned Depinet, G. S. Eys-
sell, S. H. Fabian, James R. Grainger, Abel
Green, William J. Heineman, John J.

O’Connor, Robert J. O’Donnell, Martin
Quigley, Sam Rinzler, Herman Robbins,

Gradwell Sears, Mr. Skouras, Joseph Vogel
and Major Albert Warner. Bernard Estes
is publicity director.

Acceptances Roll in

For Pioneers Dinner
The Motion Picture Pioneers reported in

New York this week that 261 acceptances

have already been received for the organi-

zation’s dinner honoring Harry M., Jack L.

and Albert Warner. Invitations for the af-

fair, which will be held at the Waldorf-
Astoria Hotel, New York, November IS,

were mailed out last week. The Warner
Brothers have been named the “Pioneers of

the Year,’’ the first time the organization
has honored more than one individual with
its award.

Dual New York Premiere

Setfor"<PuoVadis"
Metro-Goldwyn-Mayer’s “Quo Vadis”

will have its world premiere at two New
York theatres—the Capitol and the Astor

—

on November 8. The picture will be shown
at both houses for extended engagements.
At the Capitol, there will be a policy of

continuous performances. The Astor will

present two shows a day on a reserved-seat
basis. Sam Zimbalist produced the Techni-
color film in Italy. Robert Taylor and Deb-
orah Kerr are starred.

Courtesy and “service with a smile” are

sadly neglected by the staffs of some theatres

and exhibitors anxious to win new friends

and keep old ones might well check into that

situation.

Those are the findings and opinion of G.

Fred Aiken, Rhode Island correspondent

for Motion Picture Herald and recently

appointed advertising manager of the Provi-

dence Visitor. Mr. Aiken, a veteran of the

advertising and newspaper field, recently

spent considerable time checking 47 theatres

in four of the six New England states and

included everything from de luxe first runs

to third and fourth run neighborhood houses

in his informal survey.

Courtesy Is Absent

Said he : “While apparently everything

from air-conditioning, streamlined rest

rooms and super de luxe refreshment ser-

vice are offered for the greater pleasure

and enjoyment of patrons, somewhere the

courteous service (with a smile) that was
once a ‘must’ when a house manager was
hiring employes, has almost vanished.”

He reported that with the exception of

three of the big first runs visited, vexations

started right at the box office where the

manner of the young ladies in the cashier’s

cage was curt and non-smiling. Many times

they seemed annoyed because they had to

change a two or five-dollar bill.

Several times, he said, the wrong change

was returned, particularly in smaller houses

without automatic money changers. “In

every instance, the attendant grudgingly ad-

mitted her mistake, but without one word of

apology,” he recalled. “Impatience was the

dominant characteristic in the majority of

the locations, especially if more than a

handful of prospective patrons were standing

in line. And inquiries as to feature picture

starting times often brought guesses rather

than definite information.”

No Sign of Smiles

Despite elaborate refreshment stands, here

too service left much to be desired.

Mr. Aiken said things were all right

where the patron could help himself “but

when the attendant had to leave her com-
fortable stool to reach for an article, well,

that was something else again. Very few
smiles greeted the requests, and if any
change was forthcoming, it was often liter-

ally tossed on the counter. It was revealing

to discover how seldom sales were ac-

knowledged with just a mere ‘thank you.’
”

Mr. Aiken also found that the ticket-

Monogram Takes Over
Cincinnati Franchise

Monogram Pictures Corporation has com-
pleted negotiations to take over the Cincin-

nati franchise, heretofore owned jointly by

takers — “mostly elderly gentlemen, which

may excuse or at least explain their lack of

courtesy”^—tended to adopt an embarrass-

ingly pugnacious attitude in making sure

that nobody put anything over on them.

“On several occasions,” he found, “a

party of three or four persons preceded me
to the ticket-taker and in every instance the

guardian of the door did everything but trip

and throw a body-block at the members of

the party who had been so rash as to let

one person take the responsibility of deposit-

ing the party’s tickets with the door-man.”

There was reason, too, to complain about

ushers. Mr. Aiken said he remembered the

old days when he was courteously shown a

variety of suggested seatings, with a glow-

ing flashlight to guide the faltering steps.

If one didn’t like one seat, one was gracious-

ly ushered to another.

His survey has convinced him that things

have changed. “Ushers 'in more locations

than we care to reveal seem employed only

as decorative features,” he reported. “This

was especially vexing when we happened to

be looking for a seat just at the moment
when the film had arrived at one of those

‘soft lights and sweet music’ scenes. We
groped our way down the aisles in many
houses, tripping over feet sticking out in

the aisles, nervously tapping one seat after

another, praying we wouldn’t sit in a seat

already occupied. All that time, the ‘ushers’

were lounging against the wall. I found

that is probably the most annoying problem

confronting the patron today.”

Strutting in Lobby

Mr. Aiken said this situation was particu-

larly distressing to elderly people struggling

to obtain seats without any assistance, and

that it was also hard on people already

seated. He reported that this particular

condition was prevalent in a very high per-

centage of houses where the head-usher

spent most of his time strutting around the

lobby rather than patrolling the inside of

the house.

His twm-month tour convinced Mr. Aiken

that the quality of product had vastly im-

proved but that, despite this and the many
comforts offered by the theatre, more and

more patrons will fall away gradually unless

many of the annoyances and the lack of

courtesy are removed.

“A smile will go a long, long way to make
the average movie-goer want to come back

again and again,” he observed. “Exhibitors

would do well to impress that need for

friendly service on employees new and old.”

W. Ray Johnston and George West, Steve

Broidy, president, announced in New York
last week. Milton Gurian, former salesman

for Monogram in Cincinnati, has been ap-

pointed branch manager there, according to

Mr. Broidy.
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SMPTE AWARDS
FOR SPOAARLE
Will Get Two Honors for
Screen Work at Coast
Semi-Annual Meeting

Earl I. Sponable, technical director of

Twentieth Century-Fox and IMovietonews,

will he awarded both the SjMPTE Progress

Medal Award and the Samuel L. Warner
Memorial Award at the 7()th semi-annual

convention of the Society of Motion Pic-

ture and Television Engineers to be held in

Hollywood October 15 through 19, it was
announced this week.

The Progress Medal citation reads; “In

recognition of outstanding contributions to

the technical advancement of the motion

picture art, particularly with respect to

sound-on-film, color and large screen tele-

vision.”

The Samuel L. Warner ^Memorial Award
will he given to him in recognition of his

contribution to the field of motion picture

sound.

To Show TV Advances

The convention, at the Hollywobd-Roose-

velt Hotel, will present the latest develop-

ments in television equipment and tech-

niques, Peter Mole, president of the Soci-

ety, has announced. It will also take a

long and searching look at the develop-

ment in theatre television, with a number
of pertinent papers to he presented at a

special session on the question of large-

screen television.

A highlight of the opening day will he the

first annual presentation of the new David

Sarnoff Gold Medal Award in recognition

of outstanding achievement in television en-

gineering. The presentation will he made
at a get-together luncheon preceding the

opening session.

Mr. Sponable, who is to receive the unic|ue

double honor, hails from Plainfield, N. Y.,

and is a graduate of Cornell University.

Immediately after graduation he joined with

T. W. Case in establishing the Case Re-

search Laboratory in Auburn, N. Y. After

the first World War, he returned to the

Case Laboratory and actively interested him-

self in the problems of recording sound on

film, personally designing most of the elec-

trical and mechanical units required for a

complete system of sound-on-film recording

and reproducing.

Joined Fox Film in 1926

He joined the Fox Film Corporation in

1926 and in 1927 participated in the crea-

tion of the first sound newsreel. He has

contributed to the development of color film

and lately has devoted much time to the

perfection of the Swiss Eidophor theatre

television unit which is capable of project-

ing TV images in color on large theatre-

size screens.

EARL 1. SPONABLE

TESMA Convenfion Opens
In Los Angeles Oct. I I

The annual convention of the Theatre

E(iuipment and Supply Manufacturers’ As-
sociation will be held at the Ambassador
Hotel, Los Angeles, October 11-13. The
major item of business will be the election

of officers. Oscar F. Neu, Neumade Prod-
ucts Corporation, New York, and president

of the organization for the past six years,

has stated that he will not run for reelec-

tion. The membership will elect a president,

vice-president, secretary-treasurer and 12

board members. There will be no trade

e.xbibit this year.

Film Companies Cited
For Financial Reports
Nine motion picture companies have

qualified for the "Highest iMerit” citations

for the quality of their financial reports.

The companies—Columbia, Disney, Loew’s,
Monogram, Paramount, RKO, Republic,

Twentieth Century-Fox and United Para-
mount Theatres—were among the 5,000 cor-

porations submitting 1950 annual reports in

the 11th annual survey conducted by Wes-
ton Smith of the Financial World.. The
stockholder reports of the companies will

become “candidates” for final judging and
one will be picked for “Best of Industry”
award. The winner will receive a bronze
“Oscar of Industry” at the banquet October
29 at the Hotel Statler in New Y''ork. Last
year 20th-Fox won the award.

New Paramount Office
Paramount Pictures branch office in Dal-

las has been moved to new headquarters at

400 North Preston Street. The new build-

ing was built and is owned by Paramount.

Theatre TV
Faathall 0fi

TaMUdStart
The exclusive presentation of football

games on theatre television got off to a mild

and somewhat unexciting start last week,

but theatres were confident the attractions

would draw larger audiences later in the

season.

Houses that carried the Sandy Saddler-

Willie Pep featherweight bout exclusively

last week enjoyed good business, and so did

theatres which had the RKO Pathe fight

film on their screens the next day. The fact

that the newspaper accounts stressed the

roughness of the contest added to the draw-

ing power of the picture which, running

19p2 minutes, clearly showed both fighters

guilty of holding and throwing collar and

elbow blows.

Five theatres in the east joined five

United Paramount theatres in the midwest

last week for the exclusive telecast of the

Notre Dame-Indiana football game. Among
the theatres carrying the game was the

Carlton in Providence which introduced its

large-screen equipment with the attraction.

The Carlton took over the unit formerly

located at Fay’s theatre here. Audience

reaction was reported very good.

In Boston it was reported last week that

Loeu' s State and Orpheum theatres plan

to install large-screen units shortly. Local

contractors have been asked to submit bids

for construction work. American Theatre

Corporation’s Pilgrim in Boston is the only

theatre now equipped to carry theatre tele-

vision. Plaving carried the Notre Dame-
Indiana contest, it is set to carry the Navy-

Princeton game next.

Color television coverage of football

games was inaugurated this week when
CBS color cameras covered the Pennsyl-

vania-California game in Philadelphia. De-

spite the novelty value, observers generally

termed the experiment "disappointing.”

Skouras Signs 7-Year

Pact with National
Charles P. Skouras will complete negotia-

tions on a new seven-year contract as head

of National Theatres Corporation upon his

return to New York from Hollywood next

week. The new contract will be subject to

the approval of the boards of 20th Century-

Fo-x and National Theatres, when com-
pleted. The current discussions confirm the

industry understanding that the 20th-Fox

consent decree imposed no bars against Mr.

Skouras continuing as president of the

circuit after its divorcement from 20th-Fox.

Autry Book Out
The Gene Autry organization has released

a slick booklet containing vital statistics,

facts, figures and anecdotes, about the

career of the cowboy star. The name of

the book is “Presenting Gene Autry” and

will be mailed to some 3,000 editors.
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Photography Best When
Not Seen Says Expert
by WILLIAM R. WEAVER
Hollywood Editor:

If, on trial, your memory doesn’t dredge

up readily any impression made upon it by

the photography in “Gone with the Wind,’’

for which Ernest

Haller was voted an

Academy Award,
your m e m o r y is

okay and the award
was rightly given.

Because Cinematog-

rapher Haller, who’s

been shooting pic-

tures for you since

1915, says the art of

photography, for

which he has the re-

gard of the past

master, is at its best

when it’s impercepti-

ble. It has no business, he says, in taking

attention away from the story being told.

“The customers go to the theatre pri-

marily to see and hear a story—not to attend

a photographic exhibit,” he says. “Good
photography, in my opinion, can help to

create a mood, but it should never attempt

to take over, in the smallest degree, the func-

tion of the scenarist.”

This was not always the case, says the

man whose camera did its part toward creat-

ing for the great ladies of the silent screen

the aura of glamour that made them unfor-

gettable, but we have come into the era of

realism now and things are different. He
says, “Realism is the keynote of our times.

The public has been conditioned to accept

the facts, even though grim, on the screen

as well as in actual life. They want the

realities of existence shown on the screen

without distortion, without sugar-coating.

Honest Photography
“That, of course, does not mean that scenes

which require beauty in photography should

not get it. It merely means complete
.
hon-

esty, photographically. In terms of photog-

raphy, a carrot must be a carrot, and not a

rose. The same holds true for people.” (At

this point a listener utters a minority report

in favor of glamorizing a few of today’s

realistic beauties to make them look like

Alice Joyce, Billie Dove and Corrine Grif-

fith did in their not so realistic heyday.)

Academician Haller has just now wound
up a 17-year period of contract employment

at the Warner plant, where he photographed

14 Bette Davis pictures, among others, and

is off to India to photograph a couple of pic-

tures in Technicolor for Forrest Judd’s in-

dependent producing company. Reminded
that India’s a place that needs glamorizing

to be palatable on the screen, the disciple of

realistic photography says he’ll glamorize it

if he has to, but realistically. Sounds like an

Academy-calibre trick if he can do it.

Nine pictures were started during the

week, five of them for Columbia release and

three for Warner Brothers, with Republic

accounting for the lone other. Three of the

five for Columbia are being produced by

Stanley Kramer. They are :

“Four Poster,” unique in that it employs

but two players, Rex Harrison and Filli

Palmer, directed by Irving Reis.

“My Six Convicts,” directed by Hugo
Fregonese, from the best-seller of the same

name, has John Beal, Gilbert Roland, Mar-

shall Thompson and Millard Mitchell cast;

“The Sniper,” originally announced as the

story of a sex maniac, but altered consider-

ably since then, has Adolphe Menjou, Arthur

Franz and Marie Windsor in the cast and is

being directed by Edward Dmytryk.

“The Mother,” Columbia, is being pro-

duced by Buddy Adler and directed by Rudy
Mate, with Foretta Young, Kent Smith and

Alexander Knox among the players.

“Montana Territory,” Technicolor, pro-

duced by Colbert Clark and directed by Ray
Nazarro for Columbia, has Eon McCallister

and Wandra Hendrix in top roles.

Robert Sisk started “This Woman Is Dan-

gerous” for Warners, with Felix Feist

directing Joan Crawford, Dennis Morgan
and David Brian.

Warners’ William Jacobs went to work on

“She’s Working Her Way Through Col-

lege,” with Virginia Mayo, Ronald Reagan,

Gene Nelson, Don DeFore and Patricia

Wymore, directed by Bruce Humberstone,

Milton Sperling rolled “Retreat, Hell
!”

for Warner release, with Joseph Lewis

directing Frank Lovejoy, Richard Carlson,

Paul Picerni and others,

“The Girl from Panama,” Republic, is be-

ing produced by Sidney Picker and directed

by R, G. Springsteen, with Estellita, Robert

Clarke, Nestor Paiva and others.

THIS WEEK IN PRODUCTION:
STARTED (9)

COLUMBIA
Fourposter (Stanley
Kramer Prod.)

The Sniper (Stanley
Kramer Prod.)

The Mother
My Six Convicts

(Stanley Kramer
Prod.)

Montana Territory
(Technicolor)

REPUBLIC

The Girl from
Panama

WARNER BROS.

She’s Working Her

Way Through
College

This Woman Is

Dangerous
Retreat, Hell

!
(United

States Pictures)

FINISHED (6)

COLUMBIA
Night Stage to

Galveston

INDEPENDENT

The Bushwackers
(Jack Broder Prod.

Three for Bedroom C
(Brenco Prod.;
Cinecolor)

UPPER!
For Men Only (H-N

Production)

20TH CENTURY-FOX
Five Fingers
Return of the Texan

SHOOTING (32)

COLUMBIA
Golden Hawk
The Marrying Kind
Death of a Salesman

MGM
The Hour of Thirteen

(London)
The Merry Widow

(Technicolor)
Skirts Ahoy

(Technicolor)

Young Man in a
Hurry

The Invitation

Scaramouche
(Technicolor)

Ivanhoe ( Technicolor

)

Belle of New York
(Technicolor)

PARAMOUNT
Sailor Beware (Hal
Wallis Prod.)
formerly “At Sea
with the Navy”)

Somebody Loves Me
( Perlberg-Seaton
Prod., Technicolor)

Son of Paleface
(Technicolor)

Shane (Technicolor)

REPUBLIC

Hoodlum Empire
Bal Tabarin (Paris)

The Last Musketeer

RKO RADIO

The Korean Story
Big Sky (Winchester

Pic.)

Androcles and the

Lion

20TH CENTURY-FOX
Wait Till the Sun

Shines, Nellie

(Technicolor)
Belles on Their Toes

(Technicolor)

UNITED ARTISTS

High Noon (Stanley

Kramer Prod.)

UNIVERSAL-INT'L.

Steel Town
(Technicolor)

The World in His
Arms (Technicolor)

Francis Covers the

Big Town

WARNER BROS.

About Face (color)

Where’s Charley?
(Technicolor)

Crimson Pirate

(Technicolor)

Room for One More
The Lion and the

Horse (color)
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BRITISH USING SCREEN
TO TEACH MANAGERS

Etection in
BritainHalts
Film Halicy

by PETER BURNUP

LONDON

:

Screened here at J. Rank’s

Leicester Square Odeon before a small, se-

lective audience was a 62-minute film, “This

Way Please,” which the public will never

see. However, in the view of that highly

qualified gathering it’s a debatable point

whether Mr. and Mrs. Patron also wouldn’t

be enlightened and entertained by its

screening.

“This Way Please” was planned by John
Davis, managing director of the Rank Or-
ganization, as a training film for new
entrants to Circuit Management Associa-

tion's G.B. and Odeon Theatres—claimed to

be the largest single group of theatres in the

world—and as a refresher course to old

hands.

Perpetual Reminder
It is part of Mr. Davis’s perpetual reminder

to the Association’s 22,000 employees of their

dedicated devotion to Showmanship and

Service. Mr. Davis doubtless also reflected

that his Gaumont-British Instructional con-

cern had serviced with success and high

fidelity plenty of other industries with train-

ing films
; so why shouldn’t his own Organi-

zation have a turn ?

G.B. I. have turned in a first-rate job. The
film goes through the whole gamut of the-

atre operation from the projection booth to

the cashier’s box and the girl in charge of

refreshment sales. The British have always

claimed to be among the leaders of docu-

mentary makers and G.B. I. has a place of

distinction in that field. “This Way Please”

has the hallmark of excellent documentary.

It has an air of bright competence, admir-

able photography, a cunningly devised mu-
sical and oral commentary.

But it’s a documentary with a difference.

It has a heart and occasionally a very light

heart
;

as, for example, when the tactful,

never resentful, theatre manager has to deal

with the awkward unduly illuminated cus-

tomer whom we all know. That’s the chief

mark of commendation for “This Way
Please.”

Leading a Team
Crabbed comment is often made here that

C.M.A’s managers aren’t showmen any
longer. They’re just—say acid critics

—

form-fillers and paper-spoilers. “This Way
Please” takes that point admirably. Perforce,

the film had a background of mechanized

mass-production and tight head-office cen-

tralized control. But against that back-cloth

comes across the picture of the manager
leading a team of willing workers.

Maybe G.B. I. set out on its assignment

with the thought that they had to make a

solemn, stern, exhortation for the laggards.

In the event, they’ve not produced a homily

but an essay in instruction by example. It

is itself a cheerful, heartening, demonstra-

tion of showmanship.

"HOPE YOU enjoyed the show. Good
night." The manager bidding good night to

a patron is one of the trainees in the Odeon
Circuit, England, course for staff members.
Courtesy and a genuine interest in customer
welfare are stressed.

The present plan is that the film—having

passed now with acclamation that critical

audience at the Odeon—be shown at two

C.M.A. manager-conventions which Mr.

Davis is calling in November; one at York-

shire’s Harrogate for north-countrymen,

the other at Bournemouth for the southrons.

Thereafter, prints will be made for morning

screenings at every Gaumont and Odeon in

the country.

It falls to be recorded that this intensive

John Davis Crusade for Showmanship, of

which “This Way Please” is only one part,

is paying rich dividends. As lately reported,

C.M.A. managers lately walked away with

six out of the nine national prizes in the

Industry Planning Committee’s showman-
ship prizes, including the first three places.

C.M.A. men are inclined to resent that sug-

gestion that they’re just form-fillers.

With appropriate respect, American ex-

ecutives here suggest that a print of the film

might usefully be shipped to the U. S. and

not reserved exclusively to British showman
novitiates.

Industry is Planning

UN Day Participation
The motion picture industry’s UN com-

mittee met in New York recently to dis-

cuss plans for industry participation in the

celebration of United Nations Day October

24. Newsreel coverage of some of the events

marking the occasion and cooperation in

others areas were agreed upon. Attending

the meeting were Taylor Mills of MPAA,
chairman

;
Robert W. Coyne, COMPO, and

Jack Le Vien, editor of Warner Pathe

News, who attended for Walton Ament,

Warner Pathe vice-president.

by WILLIAM PAY

LONDON

:

Whatever the outcome of the

general election October 25, it will be some
time before the newly-elected Government
will be in a position to turn to film affairs.

The Government first will have to face the

hurdles of the defense program and the bal-

ance of payments problems. There will be

little, if any, change in the Government’s

film policy if the Socialists are returned to

power.

The Eady Plan operates until 1954 and
following the decision of Sir Hartley Shaw-
cross, president of the Board of Trade, to

grant the National Film Finance Corpora-

tion yet another £2,000,000, it can be pre-

sumed the corporation will be kept in being.

The Tory party election manifesto con-

tains no direct reference to the film industry

and it is unlikely that a Tory government

would find time for film legislation this year.

Both parties, however, have pledged them-

.selves to hold an inquiry into the entertain-

ment tax.

The Cinematograph Exhibitors’ Associa-

tion, immediately the election date became

known, called a meeting of its tax commit-

tee to formulate its tax campaign. Exhibit-

ors will seek the support of all Parliament-

ary candidates in their fight to bring home
the effect of this crushing tax burden.

Meanwhile, J. Arthur Rank’s Circuits

Management Association is to offer again

its special election night public service. The-

atres will remain open, with the public ad-

mitted free after the last show. Up-to-the-

minute announcements of the state of the

parties will be interspersed with music,

The new Anglo-American film remittance

agreement came into operation October 1.

Arrangements have not yet been made for

formal signing of the agreement which, in

view of the election, may be done by an ex-

change of letters. No announcement has

been made as to the amount remitted to

America under the old agreement, but it is

understood that about $2,000,000 remains

“frozen” here.

O'DonneH's African Film

Draws Big in Dallas
“Tembo,” a 90-minute Ansco color film,

had its world premiere at the Melba theatre

in Dallas last Thursday and at last reports

was drawing critical raves and doing 200

per cent above average business. The film

is owned jointly by Robert J. O’Donnell, of

the Interstate circuit, Bud McKinney and

Howard Hill, who also stars. Mr. Hill

was the producer and director and the pic-

ture was two years in the making in Africa.

The exploitation theme was “the greatest

wild animal picture on earth”. The film

was scheduled to open in other Texas cities

this week, but national distribution arrange-

ments have not been made as yet.
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ALBANY
The 1050-seat Ritz played to strong busi-

ness the first seven days of a scheduled

three-week run for “David and Bathsheba”

at $1.20 top. . . . The Indian Ladder drive-

in, operated by Don Hallenbeck, and the Car-

man drive-in, conducted by John and Peter

Marotta, donated one night’s proceeds to a

benefit sponsored by the Altamont Kiwanis

Club for Lee Wallard, local automobile

driver who was seriously burned in a racing

accident. . . . The Luna Park drive-in. Kings
County, has been dissolved. . . . Donald Gil-

son, operator of drive-ins at Canton and
Massena, has acquired the Thousand Island

drive-in and the Bay theatre, Alexandria
Bay, from Mrs. Antoinette McNamara. . . .

The Colonial reopened under the manage-
ment of Dr. Henry Brown, with Samuel Or-
son, of Yonkers, as general manager, Paul
Laube, formerly of New York City, as house
manager, and Lou Hart, of Albany, as direc-

tor of publicity and promotion.

ATLANTA
Trade in all theatres very good. Playing

are: Art, “Tales of Hoffmann”; Fox, “A
Place in the Sun; Loew’s Grand, “Iron
Man”

;
Paramount, “Flying Leathernecks”,

second week
;

Rialto, “Adventures of Cap-
tain Fabian”; Roxy, “Wagon Wheels” and
“Desert Gold”. . . . Don Waters has returned
to Birmingham, Ala., after a year’s service

in the U. S. Marines and will manage the

Starlight drive-in, a unit of the Waters
Theatres. . . . Atlanta will be one of the five

cities to see “Quo Vadis” in late November
at Loew’s Grand. . . . Republic Pictures held
its fall sales meeting at the Georgian Ter-
rence hotel with Herbert Yates and J. R.
Grainger present. . . . The Iris theatre, Pen-
sacola, Fla., a unit of the Paramount-Gulf
Theatres Corp., has been sold to John C.
Pace. . . . F. Alexander, Franklin, Frank-
lin, N. C.

;
Hugh Martin, Martin Theatres

in Florida; Roy Avey, Community Thea-
tres; and Joe Watson, Starlite drive-in,

Lincoln, Ala.

BALTIMORE
Business is as brisk as the fall weather

here. New arrivals include : “Angels in the
Outfield,” strong at Loew’s

;
“A Place in the

Sun,” off to an excellent start at the Stan-
ley,” and “Thunder on the Hill,” doing nicely
at Keith’s. Holdovers of “David and Bath-
sheba” at the New, doing a good second week
at advance prices; “His Kind of Woman”
at the Hippodrome holding well in its second
week. “Bitter Rice,” at the Town, is not
doing too well and has come in for much
critical comment due to the censoring by
the State Censor Board. The critics are
complaining about the censors’ treatment of
the picture, while remarking that the same
picture may be seen in Washington just 40
miles away without any eliminations. The

Censor Board also came in for some criti-

cism for refusing to grant a seal to “The
Well.” . . . Pat Smith, currently on tour for

MGM in advance of “American In Paris,”

did a TV show from Baltimore last week
and devoted a great deal to opening of the

Movietime campaign. She was accom-
panied by Tom Baldridge, MGM exploita-

tion representative for this territory. . . .

Raymond Lohr, assistant manager of the

Little Theatre, has left for the service. No
replacement has been named as yet. . . .

George Browning, Stanley publicity man, has

a Hollywood commentary program every
Saturday over WITH. . . . All local radio

stations are using the slogan “It’s Movie-
time In Maryland” after their hourly time
signals. These free plugs were arranged by
Jack Sidney, publicity chairman for the state

Movietime drive.

BOSTON
Excellent weekend business helped to raise

grosses so that both “David and Bathsheba”
and “Here Comes the Groom” will hold
three weeks. “People Will Talk” starts its

second stanza, and “His Kind of Woman,”
“Tony Draws a Horse” and “The Wooden
Horse” also set for two weeks. . . . The
Park, Nashua, N. H., has been taken over
by Harry Garland and his son Kenneth,
who also acquired the Palace, Lowell, Mass.,
two weeks ago. . . . Joseph Mathieu has
leased the Weldon, St. Albans, Vt., to a
Mr. and Mrs. Handy of Burlington, with
Affiliated Theatre continuing to do the buy-

WHEN AND WHERE
October 11-13: Joint convention, Theatre

Equipment and Supply Manufacturers'

Association and Theatre Equipment
Dealers Protective Association, Ambas-
sador Hotel, Los Angeles.

October 16, 17: Annual convention. Allied

Theatre Owners of the Mid-South, Hotel

Gayoso, Memphis, Tenn.

October 28, 29: Fall board meeting Allied

States Association, Biltmore Hotel, New
York City.

October 30-November I: Annual conven-

tion, Allied States Association, Biltmore

Hotel, New York City.

November 6, 7: Annual fall convention,

Kansas - Missouri Theatre Association,

Hotel President, Kansas City, Mo.

November 13-15: Annual convention. As-

sociated Theatres Cwners of Indiana,

Hotel Lincoln, Indianapolis, Ind.

December II, 12: Convention, Associated
Independent Theatre Cwners of Wiscon-
sin, Schroeder Hotel, Milwaukee.

ing and booking. . . . When Benjamin Sack
signed a new lease on the Beacon Hill, Bos-
ton, he appointed Tom Dowd of the 52nd

St. Theatre, New York, as manager and
Russell Quirk, assistant. Mr. Quirk has been
secretary to the American ambassadors to

Italy and Ireland. The Beacon Plill was
put in readiness for the roadshow engage-
ment of “The River” with the installation

of new Century projection and sound equip-

ment and new Heyward-Wakefield seats.

BUFFALO
Murray Whiteman, chief barker. Tent No.

7, Variety Club, and Elmer F. Lux, general

manager, Darnell Theatres and city coun-

cilman-at-large, and their wives are in To-
ronto attending the 1951 midyear conference

of the Variety Clubs. . . . Messrs. Slotnick

and Cohen turned over the receipts of a

special screening of "Tales of Hoffmann” in

the Cinema, Rochester, to the Master Eye
Foundation of America. . . . Eddie Miller

has taken over as manager of the local Para-
mount, succeeding Joseph B. Clements, re-

signed. . . . Shea’s Buffalo soon is to pre-

sent two performances of the Sadler Wells
Theatre Ballet on its stage and soon will

offer a week of grand opera. . . . Beverly
Michaels, star of “Pickup,” was in town
last week to help promote this picture at

the Lafayette. . . . Max and George Rosing
invited a group of children from the Meth-
odist Home for Children in Williamsville

to see “Alice in Wonderland,” at the Roose-
velt when gifts also were promoted for the

kiddies. . . . Earl Hubbard, 20th Century
publicity head here, is getting out the an-

nual brochure for Newsboys Home and get-

ting co-operation of local theatres through
display ads. . . . Blatt Bros, have changed
the name of the Chautauqua drive-in on
Route 17, Chautauqua Lake, to the Mid-
way.

CHICAGO
Cool weather over the weekend gave busi-

ness a welcome shot in the arm after the

post-Labor Day lull
;

first runs, in particu-

lar, felt the upswing, and Randolph Street

was mobbed, with several houses having-

sidewalk holdouts on Saturday night, but

the rest of the week was just about average.

The “sure-seaters” stole the spotlight with
the World Playhouse, showing “Angelo,”
and Ziegfeld, playing “The Clouded Yel-
low,” both hitting around $6,000. “Kon-
Tiki,” winding up a great eight-week run
at the Surf, was replaced by “Galloping-

Major, Inc.,” a move-over from the Esquire.

“David and Bathsheba” still is going strong
at the State Lake after topping $30,000 in

its third week. Business was fair else-

where
;
“Here Comes the Groom,” with

Peggy Lee on the stage, gave the Chicago a

much better first week than “On Moonlight
Bay,” which wound up a very disappointing

{Continued on following page)
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run last week, and "Angels in the Outfield,”

plus Jane Powell in person, turned in a sat-

isfactory first week of about $45,000 at the

Oriental. "Rhubarb” and "Roadblock” were
doing just average at the Grand, as were
"The Big Carnival” and “Passage West”
at the Roosevelt, and “Cattle Drive” and
“Katie Did It” wound up a slow two-week
sojourn at the United Artists.

CINCINNATI
The lineup of current attractions includes

“Behave Yourself,” RKO Albee; “Force of

Anns,” RKO Palace; “The Lost Frontier,”

dualed with “Jungle Manhunt,” RKO
Grand

;
“That's My Boy,” third downtown

week, RKO Lyric, following two weeks at

the Albee; “A Place in the Sun,” Capitol;

“David and Bathsheba,” third week, Keith’s,

and a hold-over week for “Tales of Hoff-

mann,” at roadshow scale. Guild. . . . Miss
Eleanor May McIntosh, the 200th enlistee

into the WACs in this area since the out-

break of the Korean war, was given the title

of “Miss Force of Arms,” and inducted into

service on the stage of the Palace theatre

rvith full-dress military trappings when the

picture opened there. . . . Modification in the

restriction on building has resulted in a

speed-up in construction of a number of

drive-ins in this territory. Among the

drive-ins which soon will be ready for open-

ing, and for which equipment already has

been installed, are Auburn drive-in, Cumber-
land, W. Va., owned by A. P. Corder, and
the Drive-in, Pineville, W. Va., which John
Lambert, Anthony Cline and E. M. Curry
own. A new drive-in has been opened near

Kingwood, W. Va., by Mrs. Lester Kaufman,
of Morgantown, W. Va., who purchased
equipment from the closed Bunker Hill

drive-in at Morgantown.

COLUMBUS
“A Place in the Sun” at Loew’s Ohio

was the week’s box office leader. The Pal-

ace had fair business with “His Kind of

Woman,” with the Broad having "Peking
Express,” and the Grand a second week of

the advanced-price showing of “David and
Bathsheba.’’ . . . The Eederal Communica-
tions Commission has granted an AM
license to WVKO, EM station, for daytime
broadcasting only. The new station will

have 1,000 watts. . . . Harry Schreiber,

RKO city manager, and Lee Hofheimer,
partner in H. & S. Theatres, were named
co-chairmen of the local committee for

Movietime U. S. A. Committee members
include Walter Kessler, manager of Loew’s
Ohio; Arthur Miller, booker for Miles

Theatres; John Hardgrove, supervisor for

Academy Theatres, and A1 Sugarman of

H. & S. Theatres.

DENVER
Holdovers include “Strictly Dishonor-

able” at the Broadway, and “People Against
O’Hara,” with "Lili Marlene,” at the Or-
pheum. “People Will Talk” and “This Is

Korea” moved from the Denver and
Esquire, where they turned in a fine gross,

to the Rialto. . . . Howard R. DeWeese,
45, Monogram salesman, died on a train

on his way to a Chicago sales meeting.

In the film business in the region for 17

years, he was to have become office man-
ager at IMonogram after the convention. He

is survived by his wife, his parents and a
brother. . . . Helen Eppich, secretary to the
manager at the Universal exchange, and
Ralph Eining have been married. . . . Faye
Patterson, Lhiiversal contract clerk. Salt
Lake City, transfers to Denver in the same
job. . . . Hank Kaufman, Columbia branch
operations manager, visited here this week.

DES MOINES
Plans are under way for the Iowa over-

nor’s banquet to formally launch the Movie-
time Iowa campaign. The affair will be
held October 8 at the Standard club and
several screen stars will be invited to at-

tend. . . . Paul Beck of Prophetstown, 111.,

has been named manager of the Ritz in

Chariton. . . . Theatre owners and their

wives from a three-state area met at the
Malek theatre in Independence. Promo-
tional plans for the coming months were dis-

cussed. Represented were exhibitors from
southwest Wisconsin, southeast Minnesota
and northwest Iowa. . . . The Campus
Theatre at Storm Lake has reopened for the
winter season. . . . The Ritz at Correstion-
ville has been purchased by Eddie Osipo-
wicz from R. P. (Dick) DeVries. . . .

Raymond McKitrick, RKO salesman for the

last four years, has resigned to accept a

position with Fox in Kansas City. . .

Robert H. Spencer, manager of Common-
wealth Theatres in Creston since 1941, is

moving to Columbia. Mo., where he will

manage the company’s two theatres and
drive-i!i. He will be succeeded in Creston
by Earl Douglass, now manager of a Com-
monwealth theatre in Carrolton, Mo.

HARTFORD
Downtown first-runs included “David and

Bathsheba,” Palace; “The Day the Earth
Stood Still,” Loew’s Poll

; “Rhubarb,”
Allyn

;
“Sunny Side of the Street,” E. M.

Loew’s, and “Millionaire for Christy,’’ War-
ner Strand. . .

. J. Kenneth Robertson, for-

merly with the Warner Bros. Theatres
Pittsburgh zone, has been named comp-
troller of Trinity College, Hartford. . . .

Anthony Masella, manager of Loew’s Poll

Palace, Meriden, Conn., has been named
publicity chairman of the Meriden Junior

Chamber of Commerce. . . . Douglas Brown
of Loew’s Poll Palace, Hartford, is back

from a southern vacation trip.

Mrs. Thomas Grasso, wife of the partner

in the New Colony Theatre, Sound View,

Conn., has been named chairman of the

board appointed by State Labor Commis-
sioner John J. Egan to consider adminis-

trative regulations applying to the minimum
wage, in connection with commercial and
professional services.

iNDIANAPOLIS
Hoagy Carmichael, Eorrest Tucker, Nor-

man Eoster, Debra Paget, Rocky Lane and
Phil Epstein have been named as the Holly-

wood visitors for the Movietime U.S.A.

kickoff luncheon here Oct. 8. . . . Gene
Tunick, Lippert branch manager here, has

been transferred to Cincinnati in the same
capacity. Moe Esserman will succeed him
here. . . . Marcus, Wolf and Mendelssohn
have sold the Princeton Drive-In to Harry
Coleman of Evansville and J. Piffner of Chi-

cago. . . . Indianapolis Tent No. 10 of the

Variety Club will hold its fall dance at the

Columbia Club Oct. 13. . . . Ered V. Willey

has taken over the Hoosier at Shelburn;
Leslie C. Scott, the Don at Roachdale. . . .

Business, while spotty, was very good for
“Flying Leathernecks,” which took $14,000
last week at the Indiana. "The Mob” took
a satisfactory $10,000 at Loew’s.

KANSAS CITY
“The Day the Earth Stood Still” opened

last week at the Eairway, Granada, Tower
and Uptown theatres. The picture had a
strong advance promotion, and was given
send-off boosts including a plane stunt. . . .

‘'Rhubarb” playing the Paramount and
Pales of Hoffmann” is in its second week

at the Kimo. “Jim Thorpe—All American”
and “Roadblock” make the bill at the RKO
Missouri, with the Saddler-Pep fight pic-
tures. “Saturday’s Hero” and “Big Gusher”
are at the Midland, which is giving strong
advance advertising to “The Mob,” with
the line The mob that defied the Kefauver
Committee.” . . . William Pine and William
Thomas, producers, will be in Kansas City
this week for interviews in connection with
the opening of “Crosswinds” at the Para-
mount.

tos ANGELES
Eirst run film fare was new and varied

this week, with a nice balance achieved
among musical, western and dramatic enter-
tainment. "Rhubarb,” the story of the mil-
lionaire tomcat, meowed into the two Para-
mounts; “Texas Carnival” opened at Loew’s
State and the Egyptian

;
“The Day the Earth

Stood Still” reached the Los Angeles and
Chinese group; "Painting the Clouds with
Sunshine” took over the three Warner
houses; “New Mexico” came to the United
Artists circuit, and "Kind Lady” was slated

to bring Ethel Barrymore and Maurice
Evans to the screen of Four Star theatre. . . .

Continuing in the second week at the Pan-
tages and Hillstreet was “Behave Yourself,”
while “David and Bathsheba” moved to the
Globe and Vogue after running five weeks
at Grauman’s Chinese. “A Streetcar Named
Desire” started its second week at Warner’s
Beverly Hills and “A Place in the Sun”
continued its long run at the Fine Arts. . . .

“Tales of Hoffmann,” current boxoffice
champion among the imports, was slated to

bow out of the Laurel after a 17-week
run, considered an excellent engagement. . . .

Up from San Diego to go over plans with
partner Arnold Shaak for remodeling their

Ramona theatre was Bob Whittson.

LOUISVILLE
First-run product was varied here this

week. The Kentucky brought in “Cyrano
de Bergerac;” the Mary Anderson, “The
Whistle at Eaton Ealls;” while Loew’s
offered “Angels in the Outfield” and “The
Lady and the Bandit,” and the Rialto

“Little Egypt” and “Havana Rose.” At the

Strand was "The Scarf” and “Try and Get
Me,” and at the Scoop “Dedee” and “Good
Time Girl.” “Here Comes the Groom” and
“Triple Cross” moved to the Brown follow-

ing a week at the Rialto. . . . Out of town
exhibitors seen on the row recently in-

cluded ; Gene Lutes, Chakeres district man-
ager, Erankfort, Ky.

;
C. K. “Buddy” Ar-

nold, Arco & Melody, Bardstown, Ky.

;

Ralph McClanahan, Estill & Irvine, Irvine,

Ky. ;
Harold Sliter, Schine district man-

(Continued on opposite page)
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ager, Lexington, Ky.
;
Roy Hahn, Gypsy

drive-in, Bardstown, Ky.
;

R. L. Gastrost,

Victory, Vine Grove, Ky.
;
Willard Wilde-

rick. New Washington, New Washington,

Ind.
:
George Peyton, Griffith, LaGrange,

Ky.
;

George Lindsay, Lindsay, Browns-

ville, Ky. ; A. N. Miles, Eminence, Emi-

nence, Ky. . . . The East drive-in theatre,

St. Matthews, Ky., has reopened. The
theatre was closed when a high wind blew

down the screen tower. The new tower in-

corporates a much larger screen than the

one destroyed, and new projection equip-

ment has been added. . . . The showmanship
committee of the Kentucky Association of

Theatre Owners, headed by C. K. “Buddy”
Arnold, has under consideration a plan to

bring top-notch stage shows to the state.

MEMPHIS
The Mid-South Fair was held in Memphis

and first-run attendance suffered a slight

drop for the first time in several weeks.

The Malco reported a lively opening with

“Rhubarb.” Warner started well with “To-
morrow Is Another Day.” The Strand held

“Here Comes the Groom” over for a second

week. Loew’s State opened well with “An-
gels in the Outfield.” Loew’s Palace got off

to a fair start with “Meet Me After the

Show.” . . . W. O. Taylor, owner of Uptown
theatre, Dresden, Tenn., and Mrs. Taylor

were injured in an automobile accident re-

cently. ... A son, John Hart Sumner, was
born to C. E. Sumner, National Theatre
Supply Co. salesman, and Mrs. Sumner. . . .

M. A. Lightman, Sr., president of the Malco
Theatres, Inc., and Herbert Kohn, Malco
executive, attended the TOA convention in

New York along with Henry Haven, For-
rest City, and Orris Collins, Paragould. . . .

Mid-south exhibitors shopping and booking
on Film Row included Leon Roundtree,
Holly Springs; J. A. Thornton, Bruce;

J. E. Cahill, Senatobia; Mrs. J. B. Sum-
mers, Como; Lyle Richmond, Senath; John
Mohrstadt, Hayti; H. E. Pickens, Steele;

Gordon Hutchins, Corning; J. T. James,
Cotton Plant; Moses Sliman, Luxora; A. A.
Tipton, Manila; G. H. Goff, Parsons, and
N. B. Fair, Somerville.

MIAMI
A hold-over at the Flamingo for the 2nd

week was “Teresa,” “Painting the Clouds
with Sunshine,” Paramount, Beach

;
“The

Strip,” Florida, Sheridan; “The Day the

Earth Stood Still,” Carib, Miami, Miracle;
“Angels in the Outfield,” Embassy, Variety;
“The Magic Face,” Lincoln, Town

;
“The

Inheritance,” Colony Art; “Lydia,” Mayfair
Art

;
“Warpath,” Olympia with Chico Marx

topping the stage bill. Claughton’s Variety,
Embassy, Trail and Circle had an extra
dividend with the Pep-Saddler fight films.

The Town had a midnight showing of “Sat-
urday’s Hero.” . . . O. R. Busier, owner of
the United Theatre Supply Co. in Tampa,
Fla., has opened a branch store in Miami
on West Flagler Street. . . . The Varietv
Club is planning a mid-October housewarm-
ing for its new quarters in the Pan Amer-
ican Bank Building. The club has taken a
five-year lease on the two-story pent-
house. . . . The Dade County Council of

Parent and Teacher Associations has passed
a resolution calling on all Greater Miami
municipalities to enact ordinances requiring
police to attend all shows at all theatres.

THE NEW BUYER for the Collins circuit, Mis-

souri. The scene in St. Louis as Donald E.

Collins signs a contract in the Paramount
branch. Standing are Harry Haas, St. Louis

branch manager, and Jack Martin, salesman.
Mr. Collins, married with two sons, has suc-

ceeded his father, W. A. Collins, in buying,
booking and managing for the circuit which
bears his name. Mr. Collins the elder for 20
years guided the organization in its growth
in the southeastern part of the state, as its

owner and president. He installed the Erst

sound Elm in his area at Elvins, 7932. Other
Missouri towns where the circuit operates
are Edina, Princeton, Memphis, Des Loge,
Canton, and De Soto, and Metropolis, III.

MILWAUKEE
Ed Weisfeldt, e.xecutive director of

Movietime in Wisconsin, and Louis Orlove,

on the publicity committee, went to the state

Capitol at Madison last week and spoke to

Gov. Kohler for the prejiaration of the kick-

off luncheon October 8 at Madison. The
Governor will issue a proclamation on Octo-

ber 8 in behalf of the campaign. Many in-

teresting events and stunts are planned for

that day in Madison. . . . The co-chairmen
of the Wisconsin Allied convention to be

held in December are A. M. Laporte, Avalon
theatre here, and John McKay, Lake theatre,

Pewaukee. . . . The Delta theatre, owned by
George Drivas, closed last week. The 375-

seat house, located on Milwaukee’s south

side, has been put on the market. ... It

is reported that drive-ins will be built in

Richland Center, Shawano and at Water-
town.

More screen personalities will appear here

in person. On October 29, Mario Lanza
will appear with a 50-piece Milwaukee
orchestra at the Arena. During the week
of November 5, Victor Jory will appear at

the Davidson theatre in “Season in the

Sun.”

AWNNEAPOIIS
The Paramount theatre in St. Paul will

be the second theatre in the Twin Cities to

be equipped with large-screen television

facilities. RCA all-electronic projection

equipment is being installed. The house is

operated by the Minnesota Amusement
Company. . . . Sheldon Thomas Company.
Chicago, will open a new 1,004-seat house,

the Dakota, at Bismarck fN. D.), on or

about October 15. Equipment is being in-

stalled by National Theatre Supply. ... A
fire last week caused considerable damage
to the building occupied by the Theatre

Service Company, 501 North 7 Street, Min-
nea[)olis. . . . Dan Peterson of the State and
College theatres, Brookings, South Dakota

;

Clarence Morris, Morgan theatre, Morgan,
Minn., and -S. R. Holman, Lake theatre,

Buffalo, Minn., were film row visitors.

NEW ORLEANS
Downtown theatres were showing ; the

Saenger, “Meet Me After the Show;” the

Civic, “Four in a Jeep;” a twin bill,

“Havana Rose” and “Lost Planet Airmen”
at the Globe. “An American in Paris”

opened at Loew’s State at special prices to

a cheering crowd. At the Joy, “David and
Bathsheba” is still prospering in its second

week
;
the Saddler-Pep fight films were at

both RKO Orpheum and Liberty. “Hard,

Fast and Beautiful” opened at the Center.

“The Mozart Story” is at the Avenue.
Downtown and neighborhood theatres are

well pleased with business. . . . The recently

closed Chickasaw has been sold to Chicka-

saw Lodge No. 894 F. & A. M., Chicka-

saw, Ala. . . . Visiting here were Ernest

Drak, Ponchatoula
;
Ernest Delahaye, Mar-

inguoin ; O. Gaudie, Port Allen; Frank
Olah, Albany; A. J. Rosenthal, Alexandria;

Jos. Barcelona, Baton Rouge; Hap Bruno,
St. Joseph; Dick Guidry, Galliano; Mayor
Lew Langlois, New Roads; Jack O’Quinn,
Kaplan; Mr. and Mrs. Gilbert Romero,
Lafayette; F. G. Pratt, Jr., Vacherie.

OMAHA
“Jim Thorpe—All American” went into a

second touchdown week at the RKO-Bran-
deis after going well over average figures

the first week. . . . The Brandeis is primed
for another big week with John Derek and
Donna Reed scheduled to appear October 10

in connection with the showing of “Satur-

day’s Hero.” . . . The City Council has set

a mid-October hearing for rezoning plans

on the 40-acre, $2,000,000 shopping center

in swanky West Omaha. Myron N. Blank,

president of Central States Theatres Corpo-
ration of Des Moines, already has purchased
the land. . . . Ralph Goldberg, owner of the

State theatre, reported a whopping week
with “Angels in the Outfield.” . . . Morris
Segal, 66, manager of the Circle theatre, was
attacked hy a youth parked in front of the

theatre. The 18-year-old received a 30-day
sentence.

PITTSBURGH
Keeping up its excellent grosses, Loew’s

Penn chalked up better than $32,000 with
Frankie Laine’s stage show and “New
Mexico” on the screen. In the very much
smaller J. P. Harris, “David and Bathsheba”
got $34,000 in its two-week stay and was
held over for a third week. “People Will

Talk” was held for a second week at the

Fulton as was “That’s My Boy” at the

Stanley. ... In connection with the opening
of “Streetcar Named Desire” at the Warner,
publicist Jack Kahn had street cars from
four suburban sections bannered with the

name of the picture. Persons boarding the

cars at 7 o’clock three successive nights

could ride free by telling the motorman they

were going to see the picture. . . . George

{Continued on following page)
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Saittis, owner of the Sheraden theatre, has

been awarded an Americanism Citation by
the American Legion for his activities in

helping underprivileged children. . . . George
Tice has resigned as manager of Columbia’s
branch here on doctor’s orders. He stays

as city salesman.

PHItADELPHIA
With Warners’ Mastbaum getting its first

stage show on Oct. 11 with singers Patti

Page and Guy Mitchell, the Fox manage-
ment accelerates its negotiations with the

musicians’ and stage hands’ unions to return

stage shows to that downtown de luxe house.

. . . Although the celebration is without the

usual Hollywood trimmings this year, the

film houses have been asked by Mrs. Edna
R. Carroll, chairman of the motion picture

committee for “Pennsylvania Week,” Oct.

15-21, to run a special newsreel clip on the

screen and a State slogan as an ear in all

newspaper advertising. Mrs. Carroll is

chairman of the State Board of Motion Pic-

ture Censors. . . . Mike Felt and Jack Bere-
sin will represent Philadelphia and Pitts-

burgh, Pa., at the mid-winter meeting this

week in Toronto, Canada, of the Variety
Clubs. . . . Reopening this week of the Hip-
podrome, Pottsville, Pa., as a first run, was
delayed as a result of a $5,000 fire of un-
known origin in the basement of the Comer-
ford circuit playhouse. . . . Articles of incor-

poration were filed with the State by a
newly-formed Downtown Amusement Com-
pany, organized here for the operation of

theatres and stage presentations. . . . Medina
Drive-In, Easton, Pa., assigns the booking
and buying to the Liggett-Florin Booking
Service in New York City.

PORTLAND
Business has been brisk in the Portland

area for the past two months due to top

product and strong double billing hypoed by
sneak previews. There is a slight let-up

this week. “People Against O’Hara” at the

United Artists; “Cattle Drive” at the Broad-
way; “Force of Arms” at the Paramount,
and “Lost Continent” at the Mayfair are

new. “Here Comes the Groom” is being

held at the Oriental and Orpheum theatres.

Marty Foster has booked “the miracle

show” in the Guild: “Things to Come” and
“The Man Who Could Work Miracles.” . . .

Don Foxley, exhibitor from Pilot Rock,
Ore., in town for a buying session. . . . Lou
Metzlaar, Evergreen Theatres booker, back

at his desk after a week on the Coast. . . .

Jack O’Brian, UA salesman, set to produce
the local Shrine show again this year. . . .

Mario Lanza has bought a ranch on the

Rouge River, making him a next door neigh-

bor to Ginger Rogers. . . . The office force

at the J. J. Parker Theatres gave a party

for Mrs. J. J. Parker’s secretary as she

resigned her long-time job for a non-theatri-

cal position.

ST. LOUIS
New openings in the first-run district in-

cluded ‘“The Mob” at the Fox; “Painting

the Clouds with Sunshine” at the Missouri

;

“Journey Into Light” at the St. Louis

;

“Fury of the Congo” at the Shubert and
“People Against O’Hara” at Loew’s State.

“David and Bathsheba,” after a successful

three-week run at the St. Louis theatre,

moved to the Pageant, a neighborhood

house, at advance prices. . . . Bernie Evans,
MGM Kansas City publicist, in town for

further promotion on “Across the Wide Mis-
souri.” . . . Hubert Lyons has joined the
United Artists sales staff under St. Louis
manager F. J. Lee. . . . Broderick Crawford
in towm for a few days of personal appear-
ances and interviews in connection with
opening of “The Mob.” . . . Plans for hold-

ing the national meeting of the Colosseum
of the Motion Picture Salesmen of America
here this week had to be abandoned because
of prior commitments by the Hotel Sheraton.
The sessions are being held in Omaha.

SAN FRANCISCO
Top grosser in town was “Jim Thorpe

—

All American” at the Paramount. New pic-

tures on Market Street are “Behave Your-
self” at the Golden Gate; “Crosswinds” at

the Paramount
; “The Golden Horde” at the

Orpheum; “Hotel Sahara” at United Artists

and “People Will Talk” at the Fox. . . . The
California Theatres Association has moved
its offices to the Loew’s Warfield Build-

ing. . . . Hugo Fratto, office manager at

Twentieth Century-Fox, is the father of a

7-lb. boy, his third child and first son. . . .

Elmer Hanks, purchasing agent of Fox
West Coast Theatres of Northern Cali-

fornia, is recuperating at his home from
broken ribs received when he fell from a

step-ladder. . . . Frank Jenkins has resigned

from the New Fillmore. . . . Screen star

Robert Young was in town for the Heart
Award presentation of the Variety Clubs
International to the Variety Club of North-
ern California. Marc J. Wolf presented the

plaque to Rotus Harvey, president of Tent

32, and to H. Neal East, president of the

Blind Babies Foundation. . . . Eddie Cantor
will appear at the Opera House next month
in his one-man show, ‘Forty Years of Show
Business.’ It will be sponsored by the B’nai

B’rith Lodges of this city. . . . Spence Leve,

Northern California division manager of

Fox West Coast Theatres, has transferred

manager J. M. Hill from the Fox at Han-
ford to the Capitol at Sacramento, replacing

George Breece who took over Mr. Hill’s post

at the Fox. ... In Berkeley, Norman Pile-

gard has been appointed manager of the

California, replacing John Nylen, who was
transferred to the Costa in Richmond. . . .

Bill Wagner, manager of the Stamm Thea-
tres at Antioch, and Fred Schaeffer, owner
of the North Fork there, were on the row
during the past week.

TORONTO
Openings this week included “Rhubarb”

at the Imperial, “Rich, Young and Pretty”

at Loew’s, “Painting the Clouds with Sun-
shine” at Shea’s and Eglinton

;
“The Lady

Pays Off” at the Uptown, “Darling, How
Could You” at the University and Nortown,
“No Highway in the Sky” at the Hyland,
“Warpath” at the Downtown, Glendale,

State, Scarboro, Mayfair and Crest, and
“Angelo,” an Italian film, had its Canadian
premiere at Ben Okun’s Savoy. . . . Hold-
overs included “Kon Tiki” in its sixth week
at the Towne Cinema, “Bitter Rice” in its

fifth week at the International Cinema,
“David and Bathsheba” in its fourth week
at advanced prices at the Victoria, and
“Thunder on the Hill” in its second week at

the Odeon Toronto. . . . “Fabiola” in its

second run at the Christie, Fairlawn, Dan-
forth and Humber, supported by “Of Men

and Music,” while “Peking Express” in its

second showing at the Tivoli and Capitol is

billed with "Happy Go Lovely.” . . . “Mr.
Roberts” is the second program at the Royal
Alexandra theatre, only local legitimate
house which has the Sadler’s Wells Ballet
booked for a full week as its third attraction
in the current season. . . . Offices of several
companies in the Film Exchange Building
here were vandalized September 27, MGM
suffered the greatest loss, having to replace
locks of all desks and cabinets forced open
by the burglars apparently interested only in

cash, having left other valuables intact.

VANCOUVER
Autumn-like nights and the ending of

daylight saving time are getting people film

minded again here. Leading the town are
“Bitter Rice” on its fifth week at the small
seat Studio; “The Browning Version” on its

third week at the Vogue; “Peking Express”
at the Cinema, and a second week of “David
and Bathsheba”at the Strand, also playing
“Strictly Dishonorable,” which was only fair

at the Capitol; “Rhubarb” at the Orpheum;
a move-over of “The Frogmen” at the Do-
minion; “The Long Dark Hall” plus stage
show at the Hastings; “Cattle Drive” and
“One Minute to Twelve” at the Plaza; a

twin revival bill of “Boomerang” and “Fury
at Furnace Creek” at the Paradise; and
“Task Force” plus stage show at the State.

. . . J. Harris, formerly with Empire-Uni-
versal Films Winnipeg office, has been ap-

pointed new manager of the two Melville

Sask theatres operated by Jack Zaitzow’s of

Vancouver. Larry New, formerly with
Famous Players, who left for California to

join the publicity department of RKO,
passed away suddenly in his 39th year.

Mark Watkins, formerly asst.-manager at

the Odeon Hastings in Vancouver, passed

away in Toronto. Mr. Watkins was a well

known organist at the Orpheum and Hast-
ings theatres here. . . . Bernice Bobay, Vogue
Theatre cashier, was married to George
Goodreau of Vancouver.
A government-supervised strike vote will

be taken among projectionists employed in

Famous Players theatres in Vancouver and
other parts of British Columbia.

WASHINGTON
New openings included : “Iron Man” at

the Capitol; “His Kind of Woman” at RKO
Keith’s; “Basketball Fix” at the Trans-Lux;
“No Highway in the Sky” at the Play-

house; “Mill on the Po” at the Plaza; “The
Texas Rangers” at the Metropolitan. Hold-
overs included: “David and Bathsheba” at

the Palace; “Bitter Rice” and “Pagliaci” at

the Little; “Oliver Twist” at the Dupont;
and “Here Comes the Groom” at the War-
ner. Carryover for the week was “Meet Me
After the Show” at the Columbia. . . . Close

to 200 people attended the Variety Club’s

annual golf tournament and dinner dance.

. . . John Marcon has resigned as manager
of Warner’s Metropolitan theatre. . . . “Miss

Washington TV” was chosen over WTTG-
TV, with the winner judged by spectators

at RKO Keith’s theatre, where the program
was relayed. Applause meters wired from

the house to the TV studios were used to

let the judges select the winner. . . . Reser-

vations are coming in from Variety mem-
bers for the October 8 luncheon for “Employ

the Physically Handicapped Week,” at the

Staffer hotel.
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An International Association of Motion Picture Showmen— Walter Brooks, Director

Vet^'Apafief 'Jpt tflciDietme, % A*

R ound table members generally,

and those in small cities especially,

should be pleased with the newspaper

advertising scheduled for Movietime, U.S.A.

during the week of October 1st. It is the

most complete coverage, and the most satis-

factory campaign, for the greatest good of

the greatest number.

We have scanned the list of big towns an;l

the more numerous smaller towns, and vis-

ualized Round Table names we call to mind

in these situations. In the big towns, down
the list, there are good managers whom we
know are obtaining a substantial lift from

this comprehensive advertising campaign at

the point of sale. For once, it is motion pic-

ture advertisng, on a national basis, that

has been correctly timed and placed.

And there are so many smaller situations

where we can literally feel the atmosphere

of the country, such newspapers as Opelika,

Ala., News; the Arkadelphia, Ark., Siftings-

Herald; the Galena, 111., Gazette; the Au-
burn, Ind., Star; the Abilene, Kans., Re-

flector; the Punxsutawney, Pa., Spirit, and

many others, including some that we re-

member 30 years ago.

These are daily papers, and that brings up

the need for a campaign in weekly news-

papers, in still smaller situations. Man>-

towns are in transition between weekly and

daily issues, many will always have one well-

established and dignified weekly that has

grown mellow with age, and others have

weak newspapers that need to grow witli

their community and their local theatre.

Somehow, we feel that it’s here, at the grass

roots, that things grow into national dimen-

sions. Theatre managers can benefit the

town they live in, and their own business, b\-

cooperating with the editor and publisher of

the struggling newspaper.

But managers in situations large and small

will gain by this newspaper advertising cam-
paign through a long list of daily papers,

closer to the public than other publications,

nearer to the box office, where people make
their individual investments in today’s film

attraction, more in the heart of the com-

GOOD PICTURES
Film Industry has never enjoyed a run of

good pictures to equal or better the out-

put of the Hollywood salt mines, in recent

weeks. The studio sources are really put-

ting It on the line, and if we said a week or

so ago, that you (the managers in the field)

are carrying the ball, we can repeat it now,

in spades and doubles. You have a show-

man's opportunity to score.

Cooperative newspaper advertising In

many cities and towns will carry the titles

of many pictures, but you can take our

word tor it, this advertising won't let you
down. And If you are very smart, you'll

divide the advertising with your competi-

tion, to convince your community that

happy days are here again. The movies

are, really and truly, better than ever!

Take "Detective Story," that we saw at

a preview in a Paramount projection room.

Think perhaps you've had too many crime

pictures? This is the story OF a detective,

not a story In which a detective merely

enters and does routine stuff. The fine

playwrlghting of Sydney Kingsley makes It

a great theatrical property, and it will add
stature to your theatre.

There are plenty of other films that are

breaking box-office records, and more
coming up. If the proverbial critics of

motion pictures, who are highly superior to

"run-of-the-mine"—would turn out for truly

better films, then this is their chance; also

an opportunity to know who are critics,

and who have their own private axes to

grind, off stage, for motion pictures!

munity than anything that comes from be-

yond the boro line. Small town folks are

particularly responsive to local papers.

We are waiting to see in how many ways
Round Table members will display their in-

genuity and skill in latching on to this

campaign, carefully aimed in their direction.

Theatre Facts, official bulletin of Al-

lied Theatre Owners of Indiana, has

this hard-hitting editorial comment for their

members, which will bear repeating here

:

"Let’s honestly face the fact that our com-

petitors have taken the bail right out of our

hands. Other businesses have moved right

into our special field of showmanship. Ham-
burger stands, drug stores and supermarkets

are showing more hustle and exploitation

than a great many theatres. The movies

which used to be credited with garnering

85% of the amusement dollar are now, ac-

cording to the latest surveys, responsible for

only 68c out of every admission dollar col-

lected. But today enthusiastic and energetic

men are marshalling their efforts and their

imagination to better the industry’s public

relations and bring more dollars into the box
offices of movie theatres. Their success

—

with your cooperation—is going to decide

the fate of many theatres.’’

Mutual admiration society! Our thanks

to many friends in England for their appre-

ciation of our thanks to them for good
shozvmanship, displayed in the British con-

tests and in other ways. We were happy to

note 90 men and one woman (Miss Lily

Jf'att, of the Odeon, Coatbridge, Scotland)

zvined and dined—as zvinners, and reference

made to the Round Table and the Motion
Picture Her.^ld. It’s very gratifying.

€ This is the season for the United

“Red Feather’’ and Community Chest

campaigns in hundreds of cities and

towns, and if it applies in your community,

make sure that you are a leader in it. Octo-

ber is the traditional month for community
benefits of this order, and the “Red Feather”

campaign combines all the effort at one time

for every local purpose. Consult your show-

man’s calendar for other October dates.

—Walter Brooks
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Showmen in
All Kintls of
Situations

IT TAKES ALL KINDS to make up the

showmanship book of the week, across our

Round Table desk. That's what makes show

business always fascinating, with variety

the spice of sales approach. Here you see

the benefit of skills applied at the line of

least resistance, where the public stands

ready and willing to be convinced that the

movies are better than ever.

A hot dog is hardly a mouthful for

giant Walter Talum, the touring "Goliath"

of "David and Bathsheba," who is here

taking time out for a bite at Walter

Reade's Eatonville, N. J., Drive-In

"Refreshery" with normal size Don logha,

manager, and friend, standing alongside.

Douglas Fairbanks, Jr., displays a wide

grin for his greeting by Miss Jo Ann
Leonard and her duck, "Nastursium"

—

simple but effective ballyhoo for the world

premiere of "Mister Drake's Duck" at

Oak Ridge, Tenn.

This might be any high school band and any one of the good-looking drum
majorettes for which every small town is justly famous, but as a matter of fact, it's

the U. S. Marine Band, from Quantico, Va., in front of the Paramount theatre

on Broadway, for the opening of "Flying Leathernecks."

Alfred Loewenthal, manager of the Skouras Fulton theatre in Jersey City, N. J.,

who operates with a limited budget for advertising and exploitation, promoted good

street display for "Rich, Young and Pretty," with a borrowed car and some pretty

girls to set the stage for his observance of Movietime, U.S.A.

i
1

t _J

Charles F. Graziano, manager of

Schine's Paramount theatre, Syracuse,

staged a convincing demonstration

of the world-shaking dance technique of

"Little Egypt" as sidewalk ballyhoo.

And here, Howard Burkhardt,

manager of Loew's Midland theatre in

Kansas City, gets an equally effective

and no more costly street ballyhoo

for "Rich, Young and Pretty."

r
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. . . the original exhibitor*' reports department, established October 14, 1916. In it

theatremen serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Allied Artists

BAD MEN OF TOMBSTONE: Barry Sullivan.

Broderick Crawford—Not much of a draw. Business
only average—holidays over. Played Monday, Tuesday,
Wednesday, September 10, 11, 12.—Harland Rankin,
Erie Theatre, Wheatley, Ont., Canada.

Columbia
FLYING MISSILE, THE: Glenn Ford, Viveca

Idndfors—This wasn’t too bad a program feature of

its kind. Weather cool. Played Thursday, Friday.
Saturday, September 2^, 21, 22.—Harland Rankin, Erie
'Theatre, Wheatley, Ont., Canada.

FURY OF THE CONGO: Johnny Weismuller,
Sherry Moreland—Fair “Jungle Jim” picture, but the
fans eat them up here, so why should I complain?
Good business. Played Sunday, September 9.—Pat
Fleming, Gail Theatre, Round Fond, Ark.

JO’LSON SINGS AGAIN: Larry Parks, Barbara
Hale—If he never sings again, it’s too soon. The big-
gest flop of the season—couldn’t believe business
could be so poor. Weather cool. Played Monday,
Tuesday, Wednesday, Thursday, September 17, 18, 19,

20.—Harland Rankin, Rankin Enterprises, Chatham.
Ont., Canada.

PICKUP: Hugo Haas, Beverly Michaels—Don’t be
bulldozed into buying this as a major attraction. It

got by on a saturation booking set-up. In general it’s

pretty crude and spotty. The sensation seekers were
let down the first night and not many showed up to
l>e shocked the second. It has potential as a ballyhoo
attraction, but it will disappoint if you go too far.

Played Wednesday, Thursday, September 19, 20.

—

William Hayden, Vacaville Theatre, Vacaville, Calif.

WHEN YOU’RE SMILING : Jerome Courtland,
Lola Albright—^Not a bad picture. Played to fair

weekend business. Weather cool. Played Thursday.
Friday, Saturday, September 20, 21. 22.—Harland Ran-
kin, Beau Tlieatre, Belle River, Ont., Canada.

Monogram
CAMPUS SLEUTH: Freddie Stewart, June Preis-

ser—Not a bad little picture for double billing. Played
Monday, Tuesday, Wednesday, September 10, 11, 12.

—

Harland Rankin, Erie Theatre, Wheatley, Ont., Can-
ada.

GUN SLINGERS: Whip Wilson. Andy Clyde—This
boy Wilson doing O’. K. (or western fans. Very good.
Played Thursday, Friday, Saturday, August 9, 10, 11.

—Harland Rankin, Erie Theatre, Wheatley, Ont.,
Canada.

HOLD THAT BABY: Leo Gorcey, Huntz Hall—
They seemed to enjoy these lads. Played Monday,
Tuesday, Wednesday, September 17, 18, 19.—Harlaml
Rankin, Beau Theatre, Belle River, Ont., Canada.

I WAS AN AMERICAN SPY: Ann Dvorak, Gene
Evans—Good. Did one of the best grosses in a long
time. The circulars and window cards on this sell it

to the public. Flayed Monday, Tuesday, September
vl, 4.— S. T. Jackson, Jackson Theatre, Flomaton. Ala.

TRAIL OF THE YUKON: Kirby Grant, Suzanne
Dalbert—Not too bad a picture for double billing.

Played Monday, Tuesday, Wednesday, September 17,

18, 19.—Harland Rankin, Beau Theatre, Belle River,
Ont., Canada,

Paramount

BRANDED: Alan Ladd, Mona Freeman—Very good
western in Technicolor—better than “Whispering
Smith.” Good story, good acting and enough action
to satisfy any small town patronage. Exceptional busi-
ness. Played Sunday, August 26.—Pat Fleming, Gail
Theatre, Round Pond, Ark.
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LEMON DROP KID, THE: Bob Hope, Marilyn
Maxwell—Good small town Bob Hope picture, but
nothing in comparison to the business “The Paleface”
did for me. Flayed Sunday, August 19.—Pat Fleming,
Gail Theatre, Round Pond, ‘Ark.

STREETS OF LAREDO: William Beiidix, William
Holden, Mona Freeman—Very good super-western,
even though it’s a little old. I did 95% of average
business, bucking a county fair, so no squawks.
Played it on Friday and Saturday during good wea-
ther.—Carl F. Neitzel, Juno Theatre, Juneau, Wis.

THAT’S MY BOY: Dean Martin, Jerry Lewis-
Grand entertainment in every respect. Plenty of plot

and human interest to support the usual Martin and
Lewis routines. The story line isn’t new, but it gen-
erates enough sympathy for the hapless Lewis to

sharpen the comedy and pathos to a fine edge. Ex-
cellent for any playing time or situation. Played Sun-
day. Monday, Tuesday, September 9, 10, 11.—William
Hayden, Vacaville Tlieatre, Vacaville, Calif.

Republic

RIO' GRANDE: John Wayne, Maureen O’Hara

—

Another long and drawn out cavalry picture, directed
by John Ford. Parts of it were good, but too slow
a pace caused many of the patrons to walk out. This
is more of a “She Wore a Yellow Ribbon” type of

picture, minus the Technicolor. Business off a little.

Played Wednesday, September 5.—Pat Fleming, Gail
Tlieatre, Round Pond, Ark,

UNDER MEXICALI STARS: Rex Allen Dorothy
Patrick—The best Rex Allen western I’ve played so

far. The helicopter makes it a bit different from the
usual western, and such story material as this is

about the best stimulant I know of for the show busi-
ness to combat TV, whether it’s in a western or not.

Surprising business both nights. Played Friday, Sat-
urday. September 21. 22.--Pat Fleming, Gail Theatre,
Round Pond, Ark.

WOMEN FROM HEADQUARTERS: Virginia
Huston, Dennis O’Keefe—Good little action picture
suitable for a mid-week or weekend dual bill. Lots of

action, different story and s.ome good comedy touches.
Weather good. Played Friday and Saturday.—Car] F.

Neitzel, Juno Theatre, Juneau, Wis.

Universal International

APACHE DRUMS: Stephen McNally, Coleen Gray
--Usual cavalry vs. Indians routine, but Technicolor
and a spectacular climax keep it interesting. Strong
support at the B. O. would be a help. O'ur second
feature. “The Fat Man” (UI), provided good con-
trast and proved to be very entertaining in its own
right. Everyone seemed satisfied with this action-
mystery combination. Played Thursday, Friday, Sat-
urday, September 13, 14, 15.—William Hayden. Vaca-
vihe Theatre, Vacaville, Calif.

APACHE DRUMS: Stephen McNally, Coleen Gray
This is another glorified western. Business not up to

par, but did fairly well. Weather cool. Played Friday,
Saturday, September 21. 22.—Harland Rankin, Rankin
Enterprises, Chatham. Ont., Canada.

COMIN’ ROUND THE MOUNTAIN: Bud Abbott,
Lou Costello—I thought that this was the poorest
Abbott & Costello I ever saw, but it packed them in

every day. Abbott & Costello are still going strong
here, but hope their next has a little better story.
Played Wednesday, Thursday, Friday, Saturday, Au-

gust 22, 23 . 24, 25.—-Dale Lee, Wilma Theatre, Coeur
d’Alene, Idaho.

DOUBLE CROSSBONES: Donald O’Connor, Plelene
Carter—The teen-agers ate this one up, but to the
rest of the audience, it was just another picture.
Technicolor was swell, but it seems that costume
pictures flunk out here every time. Not a bad picture
either, but way below normal business. Played Sun-
day, September 23.—Pat Fleming, Gail Theatre, Round
F'ond, Ark.

FRANCIS GOES TO THE RACES: Donald O’Con-
nor. Piper Laurie—This is not the “natural” it’s cracked
up to be for small towns. It opened big, but couldn't
stand up for a normal three day run. It needed sup-
port at the B. O., as most people thought it was
second feature material or kid stuff. Fantasy has
r.ever paid off here, and even a talking mule is too
far off the beaten track for our realists. Played Sun-
day, Monday, Tuesday, September 16, 17, 18.—William
Harden, Vacaville Theatre, Vacaville, Calif.

HOLLYWOOD STORY: Richard Conte, Julia Ad-
ams—This was an excellent mystery, but did below
average business. Doesn’t seem to be strong enough
to stand alone, but those who saw it semed to like
it. Can’t go wrong if you double it with something
else. Played Sunday, Monday, Tuesday, August 5, 6,

7.— Dale Lee, Wilma Tlieatre, Coeur d’Alene, Idaho.

IRON MAN, THE: Jeff Chandler, Evelyn Keyes

—

Excellent fight picture. Played to above average busi-
ness, and I think it built itself up by word of mouth.
The main thing is selling it to the women. Played
Wednesday, Thursday. Friday. Saturday. September
5, 6, 7. 8.- -Dale Lee^-s.^Wtl^i^a Theatre, Coeur d’Alene,
Idaho.

PRINCE WHO WAS A THIEF, THE: Tony Cur-
tis, Piper Laurie--The Curtis-Laurie combination has
names to be reckoned with. The bobby-soxers are
mad about the boy. Twice the anticipated gross can
only be attributed to these two personalities, because
Arabian nights epics in color have come and gone
before without all this ado. Played Friday, Saturday,
September 21, 22.—William Hayden, Vacaville Theatre,
Vacaville, Calif.

UNDER THE GUN: Richard Conte, Audrey Totter
O'. K. picture for the action houses, about a New York
gangster who makes a break from a Florida prison
farm. Not much romance in it, but I believe your
male patrons will go for it in a big way. Average
business. Played Sunday, September 16.—Pat Fleming,
Gail Theatre, Round Pond, Ark.

Warner Bros.

CHAIN LIGHTNING: Humphrey Bogart, Eleanor
Parker—I enjoyed this jet airplane picture very
much—very enlightening to the jet enthusiasts. Some
of the scenes seemed impossible to make. Tlie patrons
enjoyed it very much too—only trouble was enough
of them didn’t come out to see it. Played Wednesday.
September 12.— Pat Fleming. Gail Theatre, Round
Pond, Ark.

DALLAS: Gary Cooper, Ruth Roman—O: K. Tech-
nicolor western for any situation—good story and suf-
ficient action to please any action house. A little long,
but interesting enough to hold the spectators inside.
Played Sunday, September 2.—Pat Fleming, Gail The-
atre, Round Pond, Ark.

GOODBYE, MY FANCY: Joan Crawford. Frank
Lovejoy, Robert Young—I’ve seen other reports pan-
ning this picture. Although I agree that it doesn’t

{Continued on foUozving page)
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Short Product in First Run Houses
The Big Truth RKO Radio
Feature: No Highway in the Sky 20th-Fox

(Continued from preceamg page}

mean too much in small towns, I must say that 1 did

about 5% above average business and had some very
good comments. It rained the county fair out Sunday
night, and that probably helped a little. Thene’s a

little too much “mush,” but the comedy scenes helped
liven things up. Played Sunday and Monday during
rainy weather.—Carl F. Neitzel, Juno Theatre, Ju-
neau, Wis.

I WAS A COMMUNIST FOR THE FBI: Frank
Lovejoy, Dorothy Hart—This was my Labor Day
show and 1 couldn't have picked a better one. This
did within two dollars of the business I did last year
at this time, and the show was very good. I adver-
tised that all Communists would be admitted free

upon presenting their party cards at the bo.x office,

and for some strange reason, no one took me up on it.

Played on Sunday and Monday during good weather.

—

Carl F. Neitzel, Juno Theatre, Juneau, Wis.

Shorts

Columbia

DON’T THROW THAT KNIFE: Stooge Comedy—
The usual Stooge comedy.—Pat Fleming, Gail Theatre,
Round Pond, Ark.

OH, M'y NERVES: Comedy Favorite- Fair comedy.
Pat Fleming, Gail Theatre, Round Pond, Ark.

WINE, WOMEN AND BONG: All Star Comedy-
Have played two of tiiese two reelers from Columbia
and my folks like them very much.—S. T. Jackson,
Jackson Theatre, Flomaton, Ala.

Metro-Goldwyn-Mayer

FOOTBALL THRILLS NO. 13: Pete Smith Spe-
cialty—Very good.—S. T. Jackson, Jackson Theatre,
Flomaton, Ala.

HIS MOUSE FRIDAY: Technicolor Cartoon—Good
Tom & Jerry cartoon, as usual.—Pat Fleming, Gail
Theatre, Round Fond, Ark.

Monogram
PAY AS' YOU EXIT: Little Rascals—This series is

loaded with memories for some of our patrons, while
others are thoroughly disgusted and don’t hesitate to
remark about their dated appearance. Kids love ’em
on Saturday.—William Hayden, Vacaville Theatre,
Vacaville, Calif.

NEW YORK—Week of Oct. 1

ASTOR: Pilgrim Popeye Paramount
Feature: Here Comes the Groom ..Paramount

CAPITOL: Cat Nip MGM
Colorful Holland MGM
Feature: A Place in the Sun Paramount

CRITERION: Stage Fright Columbia
Anglers Aweigh Columbia
The Big Truth RKO Radio
Feature: The Magic Face Columbia

PARAMOUNT: The Big Truth RKO Radio
Allen's Animal Kingdom Paramount
Feature: Flying Leathernecks RKO Radio

RIVOLI: Panic Pastry 20th-Fox
Feature: David and Bathsheba 20th-Fox

ROXY: Golden Egg Goosie 20tb-Fox

Paramount

JITTERBUG JIVE: Popeye—O. K. Popeye cartoon.
—Pat Fleming, Gail Theatre, Round Pond, Ark.

POPEYE MAKES A MOVIE: Popeye—Good car-
toon, slightly different from the usual Popeye.—Pat
Fleming, Gail Theatre, Round Pond, Ark.

RKO-Radio

NEVER A DULL MOMENT: Fred MacMurray,
Irene Dunne—Very good, but business not too good
on it.— S. T. Jackson, Jackson Tlieatre, Flomaton, Ala,

Universal International

APACHE DRUMS: Stephen McNally, Coleen Gray
Very good Technicolor western. Did very good busi-
ness.—S. T. Jackson, Jackson Tlieatre, Flomaton, Ala.

WARNER: Tweefy's S.O.S Warner Bros.
World of Kids Werner Bros.
Feature: A Streetcar Named Desire .Warner Bros.

CHICAGO—Week of Oct. 1
ESQUIRE: World of Kids Warner Bros.
Leghorn Swaggled Warner Bros.
Feature: Her Panelled Door Souvaine

STATE LAKE: The Helpful Geni 20th-Fox
Feature: David and Bathsheba 20th-Fox

SURF: Tweety's S.O.S Warner Bros.
Disaster Fighters Warner Bros.
Feature: Galloping Major, Inc Souvaine

WOODS; Home of the Danes 20f/i>Fox
Feature: People Will Talk 20th-Fox

ZIEGFELD: A Day With the F.B.I.. . .Columbia
Feature: The Clouded Yellow . . Columbia

PUNY EXPRESS: Woody Woodpecker Technicolor
Cartoon -Best Woody Woodpecker cartoon in a long
time.— Pat Fleming, Gail Tlieatre, Round Pond, Ark.

Warner Bros.

so YOU WANT TO BE A COWBOY?: Joe JIc-
Doakes Comedy—One of the best in the Joe McDoakes
series.—S. T. Jackson, Jackson Theatre, Flomaton,
Ala.

SO YOU WANT T0‘ MOVE?: Joe McDoakes Com-
edy—Good for the routine laughs this exaggerated
series usually gets, but they have little appeal and
are only fillers. Tlieir one advantage is that they
drive customers into the confection bar. — William
Hayden, Vacaville Theatre, Vacaville, Calif.

Serial

Columbia

ANSWER

TO YOUR

TECHNICAL

PROBLEMS...

The Altec

Service Man and
the organization

behind him

161 Sixth Avenue,

New York 13, N. Y.

PROTECTING THE THEATRE -FIRST PLACE IN ENTERTAINMENT

ROAR OF THE IRON HORSE: This serial seems
to be pretty good. Have heard no complaints—which
is unusual for a seriall—S. T. Jackson, Jackson The-
atre, Flomaton, Ala.

Rogers Signs TV Deal

With General Foods
General Foods, Inc., announced in Holly-

wood it had concluded an agreement with

Roy Rogers, obtaining complete control of

his television and radio appearances for the

next three years. General Foods retains the

right to cancel the contract should any of

the films made by Mr. Rogers in the past

appear on television.

Seiznick Sets "Gypsy"
For Winter Release

David O. Seiznick will release the Michael

Powell - Emeric Pressburger Technicolor

drama, “Gypsy Blood,” in this country in

the early winter, it was announced in New
York last week. The exhibition policy for

the film, which stars Jennifer Jones, will be

decided when Mr. Seiznick returns from his

European tour at the end of the month. He
controls all exhibition rights for the West-

ern Hemisphere and has already blueprinted

an advance promotional campaign.

Savini Gets Picture
R. M. Savini, president of Astor Pictures

Corporation, has announced a distribution

deal with W. R. Frank, head of W. R.

Frank Productions, for “A Boy, a Girl and

a Dog.”
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G3 Universal
Shorts Set
A program of 28 two-reel short subjects,

35 one-reelers and 104 issues of Universal

Newsreel was announced last week for 1951-

52 by Charles J. Feldman, domestic sales

manager of Universal Pictures. Heading the

two-reelers will be 13 of the “Earth and

Its Peoples” series produced by Louis de

Kochemont.

The second group of two-reelers will be

the “Name Band Musicals” with subjects

featuring Tommy Dorsey and His Orchestra

and Woody Herman and his Band already

completed. Two special two-reelers will

include “Danger Under the Sea,” filmed in

the Mediterranean.

There will be six new Woody Wood-
pecker Technicolor cartoons produced by

Walter Lantz; eight Variety Views of one

reel and eight Cartoon Melodies in addition

to 13 Technicolor Cartoons produced by

Walter Lantz.

Richard E. Dwight Dies;

Was 20th-Fox Counsel
Richard Everett Dwight, 77, for many

years counsel for Twentieth Century-Eox,

died September 28 at his home in New
York. He was a senior member of the firm

of Dwight, Royal, Harris, Koegel and

Caskey, and figured prominently in the early

years of the Government anti-trust suit

against the major film companies. He had

practiced law since 1899 but in recent years

had been in virtual retirement. His widow

survives.

John F. Hayes
John F. Hayes, 81, president of Hayes

Amusement Enterprises, which operates the-

atres in Philadelphia and New Jersey, died

at his home in Philadelphia September 21

after a brief illness. Mr. Hayes had been

active in Catholic philanthropic work and

was a member of the Moose and Eagles.

James H. Foley
James H. Foley, salesman in Paramount’s

Des Moines branch, died suddenly Septem-

ber 25. He is survived by his widow, Mil-

dred, and two daughters. He was with the

Paramount organization since 1928, when
he joined the company as assistant shipper

in the Des Moines exchange.

Thomas Urbansky
Thomas Urbansky, 66, owner of the Lo-

rain Fulton theatre, Cleveland, died Sep-

tember 28 of injuries sustained recently

when he was mysteriously attacked in a lea-

ther-goods shop he operated in Cleveland.

Sidney Holland
Sidney Holland, 55, manager of the Fair-

view theatre, Cleveland, died suddenly Sep-

tember 28 of a heart attack. He is survived

by his wife, a son, Robert, manager of the

Shaw Hayden theatre, Cleveland, and a

daughter.

IN NEWSREELS
MOVIETONE NEWS, No. 79—Korean fighting. Ko-
rean officers here for training. London awaits news
of King. Unveil statues of heroes at Arlington
Bridge. Gen. Ridgway visits Tokyo farm. Mississippi
raft experiment. Jet fighters. Sports.

MOVIETONE NEWS, No. 80—Reds still snag Kae-
song talks. G. I. blood appeal by Joe E. Brown.
This elephant won’t forget. Smallest G. I. has prob-
lems. Giants-Dodgers battle for flag. Villanova
whips Army. California trims Penn.

NEWS OF THE DAY, No. 209.—Anxiety grips Britain
over King. Equality pledged to Italy by President
Truman. Korean officers here for training. Fashions
in swim suits. Sports: turf thrills, bo.xing.

NEWS OF THE DAY, No. 210--Parachuting nurses.
Call for blood. New York hails Italian Premier.
Glamor on parade. Sensational baseball wind-up.
Army routed in first game. Irish triumph in

opener.

PARAMOUNT NEWS, No. 12—“Rodeo World Ser-
ies.” King George’s illness. People in the global
spotlight: Premier de G'asperi; Gen. Alphonse Juin;
Gen. and Mrs. Ridgway. Combat report from Korea.
Frenchman walks across the Thames on a tight-

rope.

PARAMOUNT NEWS, No. 13—Battle on the beetle.

Height of fashion. Canada’s Prime Minister in

Washington. Henry F. Grady. Eisenhower decor-
ated. Joe E. Brown blood appeal. Army-Villanova.
Notre Dame-Indiana. California-Penn.

TELENEWSi DIGEST, No. 39-B—Korea battling. Ko-
rean officers here for training. William Green urges
CIO-AFL merger. Japan farms modernized. Duke of

Windsor in London. Eisenhower welcomes Gen. Juin.
Camouflage artists. Sports.

TELENEWS DIGEST, No. 4«-A—Czech official flees

for freedom in Germany. Aftermath of Texas
drought. European Conference in Hamburg. Haile
Selassie receives Italian ambassador. Fashions in

hats. Army loses opener.

UNIVERSAL NEWS, No. 495—Report on Korean
fighting. War statues here from Italy. X-ray pro-
gram sponsored by Variety Clubs. Latest fashions
in swim suits. Sports: football, rodeo.

UNIVERSAL NEWS, No. 496—Fashion awards. Seeds
for Asia. Joe E. Brown makes blood appeal. Smallest
airman. Army-Villanova. California-Penn. Texas-
Purdue.

WARNER PATHE NEWS, No. 14—Fight for Heart-
break Ridge. Britain keeps vigil for ailing King.
Senate probe in Washington. Italy gives statues to
Truman. Korean officers here to train. Mass X-ray
drive. Swim suit fashions. Donkey derby. Football.

WARNER PATHE NEWS, No. 15—Baseball’s nail-

biting finale. Army vs. Villanova. Ohio State vs.

SMU. Canadian Premier meets Truman on seaway
project. UN and Red officers talk on in Kaesong.
France; Danes honor Eisenhower for NATO service.
New York: Need a wardrobe? Try a scarf. Joe E.
Brown appeals for blood donors.

1,200 Prints of Saddler-Pep

Film Rushed to Theatres
Witliin two days after the Sandy Saddler-

Willie Pep fight in New York last week,

RKO Pathe had rushed 1,200 prints of its

21 -minute fight film to theatres from coast

to coast. By 1 P.M. Thursday, the day

after the fight, the film was at the Broadway
houses. RKO Radio exchanges east of the

Mississippi had received prints Thursday
evening; those west of the Mississippi had
them Friday morning. Processing and dis-

tribution took less time than on the Robin-
son-Turpin fi.ght film. Jay Bonafield, RKO
Pathe executive vice-president said.

MGM Sets Chicago Sales

Meeting for Oct. 22
Metro-Goldwyn-Mayer will hold a three-

day sales conference of its field sales execu-

tives at the Ambassador East Hotel, Chi-
cago, starting October 22, William F. Rod-
gers, vice-president and general sales man-
ager, announced in New York this week.
Some 75 executives and assistants from the

field and the home office will attend the

meeting.

30FilmsSold
A-t Festival
by ARGEO SANTUCCI

ROME: Business transactions amounting
to more than $1,000,000 were conducted and

some 30 films were sold at the second In-

ternational Film Fair held in Venice Au-
gust 8 to September 15.

It has been announced that the third Film
Fair is scheduled for Rome next year. Most
likely, it will be held in the spring to allow

purchasers to select among the most recent

pictures and to include them in the new
season. The purpose of the Fair is to make
transactions on pictures easier and to let

as many people as possible view the films.

Quite a few of these productions are those

shown at the Venice Film Festival. Among
the pictures offered was Twentieth Century-

Fox’s “All About Eve.”

Of the 30 films sold at the Fair 17 were
of Italian origin. The French, British and
Greek industries registered two sales each,

and Germany, Egypt, Austria, and Switzer-

land one each. A number of further deals

are expected, with 16 of them concerning
Italian productions, 12 German, 10 Yugo-
slav, five French, five Swiss, four British

and two Spanish.

At the Second Film Fair, special interest

was shown in Spanish and Japanese films

which had to be screened several times

despite the shortage of available projection

rooms.

Legion of Decency Reviews
Nine Films, Approves Six
The National Legion of Decency this

week approved six of the nine new films re-

viewed. Placed in Class A-1, morally unob-
jectionable for general patronage, were
“Arizona Manhunt,” “Jungle Manhunt” and
“The Kid from Amarillo.” In Class A-2,
morally unobjectionable for adults, the Le-
gion put “Across the Wide Missouri,” “The
Lady Pays Off” and “Love Nest.” “Ob-
sessed” and “Under the Olive Tree” were
given a Class B rating, morally objection-

able in part for all, because the former
“tends to condone immoral actions” and the

latter has “suggestive sequences” and
“tends to condone taking the law into one’s

own hands.” “Marie du Port” was put in

Class C (condemned) because, “this picture

in the story it tells condones immoral ac-

tions.”

New York Will Get New
East Side Art House
The Fine Arts theatre, a new 485-seat

theatre equipped with large-screen television

and built on the site of the former Cafe
Society Uptown on New York’s swank East
Side, will open soon, Richard Davis and
Oliver A. Unger, owners and operators, an-
nounced this week. The theatre will show
first run American and foreign films. Uni-
versal-Interational’s “The Lavendar Hill
Mob,” with Alec Guinness, will be the
opening attraction.
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of mdependent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers ^\\0 attractions and 5,324 playdates.

Titles run alphabetically. 'Numerals refer to the number of en-

gagements on each attraction reported. Tfre tabulation is cumula-

tive. Dagger (t) denotes attractions published for the first time.

Asterisk {'•) indicates attractions which are listed for the last time.

EX means Excellent; AA—Above Average; AY—Average;

BA—Below Average; PR—-Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Alice in Wonderland ( RKO Radio) - 10 15 16 4

Along the Great Divide (W.B.) 1 7 29 17 4

Apache Drums (U.l.) - 8 34 7 2

Appointment With Danger (Para.) - 7 48 43 13

As Young As You Feel (20th-Fox) - - 5 17 13

Best of the Badmen
(
RKO Radio)

Big Carnival, The (Formerly Ace in the Hole)

“ 8 21 19 10

( Para.) - 2 9 18 27

*Bird of Paradise (20th-Fox). 5 8 47 58 15

Brave Bulls, The (Col.) - -
1 1 1 25

Bullfighter and the Lady, The (Rep.) - 3 9 16 14

Captain Horatio Hornblower (W.B.) 16 16 6 4 -

Cattle Drive (U.l.) 9 2 3 7 5

Cavalry Scout (Mono.) - 3 6 3 -

Cornin' Round the Mountain (U.l.) 10 19 25 12 -

Cyrano de Bergerac (U.A.) 16 10 6 6 1

Dear Brat ( Para.) - 2 37 18 21

*Double Crossbones (U.l.) 1 1 5 16 7

Excuse My Dust (MGM) 1 15 55 19 1

Fabiola (U.A.) - 5 4 10 4

Fat Man, The (U.l.) 4 - 3 4 3

Father's Little Dividend (MGM) 49 64 29 6 2

Fighting Coast Guard (Rep.) -
1 30 30 10

(Five (Col.) -
1 3 - -

Flying Leathernecks (RKO Radio) 4 4 1 1
-

Follow the Sun (20th-Fox) 2 1 29 23 22

Fort Worth (W.B.) 9 26 27 5 2

*Fourteen Hours (20th-Fox) -
1 10 9 18

Francis Goes to the Races (U.l.) 23 28 6 4 -

Frogmen, The (20th-Fox) IS 12 51 1 1 2

Go tor Broke (MGM) 12 54 37 13 3

Goodbye, My Fancy (W.B.) - 9 1 1 24 10

Great Caruso, The (MGM) 36 20 46 17 3

Guy Who Came Back, The (20th-Fox) - - 7 17 6

Half Angel (20th-Fox) 2 38 42 9 1

Happy Go Lovely (RKO Radio) -
1 9 4 -

Hard, Fast and Beautiful (RKO Radio) - 2 - 8 7

He Ran All the Way (U.A.) - - 2 20 2

Her First Romance (Col.) - 3 2 - 2

Here Comes the Groom (Para.) 6 10 8 - 2

His Kind of Woman (RKO Radio) 3 4 2 1
-

Hollywood Story (U.l.) - - 4 1 2

Horsie (Formerly Queen for a Day) (U.A.) -
1 3 2 10

House on Telegraph Hill (20th-Fox) - - 2 15 6

Hurricane Island (Col.) - -
1 4 -

1 Can Get It for You Wholesale (20th-Fox) 1 25 18 28 4

1 Was a Communist for the F.B.I. (W.B.) 2 24 36 25 3

1 Was an American Spy (A.A.)

EX AA
2

AV -

3

BA

2

PR

1

In Old Amarillo (Rep.) - - 2 1 1

Inside the Walls of Folsom Prison (W.B.) - 7 6 1 1 5

Iron Man, The (U.l.) 1 2 3 2 1

Jim Thorpe—All American (W.B.) - - 7 1 1

Jungle Headhunters (RKO Radio) - - 2 1 5

Katie Did It (U.l.) 2 8 19 8 -

Kind Lady (MGM) - 8 2 1

1

Kon-Tiki (RKO Radio) 3 3 2 - 2

Last Outpost, The (Para.) 1 9 30 14 5

Low and the Lady, The (MGM) -
1 1 6 6

Lemon Drop Kid, The (Para.) 4 55 40 42 4

Little Big Horn (Llppert) 4 7 4 5

Little Egypt (U.l.) 1 1 3 1
-

Lorna Doone (Col.) . 6 17 7 2

Ma and Pa Kettle Back on the Farm (U.L). . . 119 42 19 14 -

Man from Planet X, The (U.A.) . 2 7 1 9

Mask of the Avenger (Col.) - 6 1 4

Meet Me After the Show (20th-Fox) 3 12 22 4 1

tMillionaire for Christy, A (20th-Fox) - - 6 1

Mr. Belvedere Rings the Bell (20th-Fox) 3 15 20 14 3

Molly (Para.) -
1 4 21

My Forbidden Past (RKO Radio) 2 18 19 28 26

New Mexico (U.A.) - 5 4 1

Night Into Morning (MGM) 1

1

6 14 6

No Questions Asked (MGM) .

- 5 10 15

On Moonlight Bay (W.B.) 43 34 3 8 -

On the Riviera (20th-Fox) 12 15 30 46 3

Only the Valiant (W.B.) 1 6 44 34 27

Painted Hills (MGM) . 15 29 1

1

9

Passage West (Para.) . 9 2 31 14 13

Peking Express (Para.) 1 3 5 6 5

People Against O'Hara (MGM) 2 - 7 3

People Will Talk (20th-Fox) 1 1 5 1 -

Pickup (Col.) 3 6 - -

Prince Who Was a Thief, The (U.l.) 1 9 21 15 -

Prowler, The (U.A.) 2 2 3 3 3

Raton Pass (W.B.) 7 16 39 8

Rawhide (20th-Fox) 8 22 47 1

1

1

Rich, Young and Pretty (MGM) 2 24 28 9 -

Santa Fe (Col.) 5 10 63 42 1

Sealed Cargo (RKO Radio) - 3 10 13 13

Secret of Convict Lake, The (20th-Fox) ... 3 8 5 1 1

Show Boat (MGM) 96 15 12 - -

Sirocco (Col.) 8 5 7 17

Smuggler's Island (U.l.) 2 6 17 12 10

*Soldlers Three (MGM) 2 10 25 27 13

Strangers on a Train (W.B.) 3 36 23 13 3

Strictly Dishonorable (MGM) - 3 =
1 1 36

Strip, The
(
MGM

)

- - - 5 -

Take Care of My Little Girl (20th-Fox) . 10 58 40 5 -

Tall Target, The (MGM) .

- -
1 5

Teresa
(
MGM

)
. 7 9 17 5

Texas Rangers (Col.) 1 5 5 3 7

That's My Boy (Para.) 39 13 4 3 -

Thing, The (RKO Radio) 26 48 16 13 5

Thunder on the Hill (U.l.) .

- 3 2 3

Tokyo File 212 (RKO Radio) .

-
1 1

1

6

Try and Get Me (U.A.) - 2 1 6

Two of a Kind (Col.) - 3 6 2

Up Front ( U.l.) 3 37 57 13 24

Warpath (Para.) -
1 23 9 2

When the Redskins Rode (Col.) - 3 3 - 5

You're in the Navy Now (20th-Fox) 20 36 39 5
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Seattte Has
Gala School
3Maiiaees

CONTENDERS EOR
QViGLEY AWARDS

Seattle’s downtown streets were literally

crawling with small-fry cowboys and cow-

girls when the recent “Back to School” free

theatre parties were celebrated, with the

personal appearance of Rex Allen, Repub-

lic’s new western star. Sponsored by eight

of the city’s largest stores, the Seattle Times,

the John Hamrick and the Evergreen Thea-

tres, the party was the largest four-way co-

operative venture ever attempted in Seattle.

For over a week, the downtown area was

jammed with children who brought their

parents to the stores to obtain free tickets.

The purpose was to stimulate downtown
business which now competes with suburban

shopping areas. The 30,000 tickets that

were given away and the 16,000 children

that crowded into six of Seattle’s largest

theatres proved the promotion a success.

The same two-hour show had been planned

for four theatres, but it was necessary to

throw open two other houses to accommo-

date the crowds.

The Seattle Times opened the campaign

25 days prior to playdates with promotion

of Rex Allen’s personal appearance, and a

special “Back to School” advertising sec-

tion. H. B. Sobottka, vice president of

John Hamrick Theatres, and William Thed-

ford, vice-president of Evergreen Theatres,

were responsible for coordination, with Dan
Redden, of the Music Hall, Marvin Fox of

the Orpheum and Delmo Larison, of the

Paramount, assisting. It’s to be a twice-

annual affair, next time for “School’s Out”
in the Spring.

Records Pay Off

Jack O’Leary, manager of the Colonial

theatre, Brockton, Mass., arranged a store

tieup for “Show Boat” which included a fin<»

window display for MGM Records.

Manager Bill Trambukis and Assistant Man-
ager Gene Mielniekl, of Loew’s Strand
theatre, Syracuse, caught in a huddle over
pressbooks, in the managerial sanctum.

JEROME BAKER
Palace

Rochester, N. Y.

GEOFFREY BORGATE
Metro
Johannesburg, S. Africa

JAMES BARNES
Hollywood
Hollywood, Calif.

JOHN BARRY
Odeon
Kettering, Eng.

WALTER BLANCHARD
California

Pittsburg, Cal.

HUGH S. BORLAND
Louis, Chicago, III.

JOSEPH S. BOYLE
Poli, Norwich, Conn.

R. S. BRAND
Riti

Southend-on-Sea, Eng,

A. P. C. BRIDGER
Riti, Hythe, England

BILL BROWN
Majestic

Evansville, Ind.

BUDDY BROWN
Miller, Wichita, Kans.

BILL BURKE
Capitol, Brantford, Can.

JAMES CAREY
Loew's

Evansville, Ind.

R. CASAMASSINE
Regent, New York, N. Y.

FRED W. FALKNER
Falkon, Tisdale, Can.

SAM FERSTENBERG
Castle Hill, New York

MARVIN FOX
Orpheum
Seattle, Wash.

JACK FOXE
Capitol

Washington, D. C.

H. GENT
Hippodrome
London, Eng.

W. GILLAM
Midland, Newark, Ohio

ELAINE GEORGE
Star,Heppner, Ore.

GERRY GERMAIN
Palace

Jamestown, N. Y.

SAM GILMAN
Loew's, Harrisburg, Pa.

ADAM G. GOELZ
Hippodrome
Baltimore, Md.

X IRVING GOLD
J RKO 86th Street

- New York, N. Y.

S. W. GOULD
Manos, Greensburg, Pa.

LARRY GRAVER
Mastbaum
Philadelphia, Pa.

TOM GRAZIER
Arcade
Darlington, Eng.

W. E. CASE
Odeon, Salisbury, Eng;

DANNY COHEN
Boro Park, Brooklyn

LOUIS COHEN
Poli, Hartford, Conn.

R. J. CRABB
Savoy, Swindon, Eng.

LEN CRATE
Union, Dunstable, Eng.

W. J. CUNNINGHAM
County, Dalton, Eng.

TED DAVIDSON
Ohio, Lima, Ohio

J. Dl BENEDETTO
Poli, Worcester, Mass.

D. A. DENVER
Dominion, Harrow, Eng.

C. DRYSDALE
Capitol, Leith, Scot.

JIM DURGAN
John Hamrick Theatres

Seattle, Wash.

DOUGLAS EWIN
Lyric

Wellingborough, Eng.

CHARLES GRAZIANO
Paramount
Syracuse, N. Y.

LOUIS GROSSMAN
Alden, Jamaica, N. Y.

M. H. HARMAN
Palace, Milwaukee, Wis.

BILL HARWELL
Palace, Lorain, Ohio

F. G. HAWKINS
Gaumont
Nottingham, Eng.

A. HEATON
Regal, Beverley, Eng.

ALBERT HEFFERAN
Evart, Evart, Mich.

REGINALD HELLEY
Regal, Bridlington, Eng.

WALT HENDERSON
Odeon, Ashton, Eng.

D. E. JONES
Odeon
Bognor Regis, Eng.

AL KAHANS
Olympic
Saigon, Indochina

LARRY KENT
Esquire

Sacramento, Calif.

SIDNEY KEEPER
College

New Haven, Conn.

W. E. P. LAMBERT
Odeon
Ferncombe, Eng.

DONALD W. LAPPIN
Broadway, Denver, Colo.

DICK LETTS
International

Vancouver, Canada

NORMAN LEVINSON
Poli, Hartford, Conn.

T. W. LEWIS
Odeon, Chester, Eng.

JOHN LONGBOTTOM
Odeon
Middlesborough, Eng.

ANDREW L. LOUCAS
Lyric, Nicosia, Greece

L. LOVELL
Regal, Kirkcaldy, Scot.

A. LOEWENTHAL
Fulton

Jersey City, N. J.

JACK MATLACK
J. J. Parker Theatres

Portland, Ore.

RICHARD MAJOR
Globe, Coventry, Eng.

TONY MASELLA
Palace, Meriden, Conn.

D. F. MAY
Bristol

Birmingham, Eng.

EDDIE MECK
Hillstreet

Los Angeles, Calif.

D. W. MELLOTT
Naylor

Washington, D. C.

S. V. MURDOCH
Corona, Liverpool, Eng.

DON NIEBAUM
Victory, Sioux City, la.

JACK O'LEARY
Colonial. Boston, Mass.

JIM O'LOUGHLIN
Port

Newburyport, Mass.

A. L. PAREEZER
Odeon
Bognor Regis, Eng.

R. W. PARKER
Regal, Torquay, Eng.

PEARCE PARKHURST
Drive-In, Lansing, Mich.

ALLAN W. PERKINS
Roxy, Midland, Can.

LESTER POLLOCK
Loew's, Rochester, N. Y.

E. H. REED
Regal, Abingdon, Eng.

CARL ROGERS
Loew's, Dayton, Ohio

W. S. SAMUELS
Lamar, Beaumont, Texas

MATT SAUNDERS
Poli, Bridgeport, Conn.

LEO SCHUESSLER
Rex, Sheboygan, Wis.

HAROLD SHAMPAN
Gaumont, Islington, Eng.

VIC SICILIA
Rivoli, Muncie, Ind.

JACK SIDNEY
Loew's, Baltimore, Md.

CHARLES SMITH
Regent, Brighton, Eng.

JOHN L. SMITH
Regal, Kirkcaldy, Scot.

KENNETH J. SNIFFIN
President

Manchester, Ga.

SOL SORKIN
Keith's, Syracuse, N. Y.

S. SPRINGFIELD
Palace, Eltham, Eng.

P. C. STEVENSON
Palace, Lancaster, Eng.

KARL SUTHERLAND
Voncastle

Greencastle, Ind.

A. R. TATE-LOVERY
Princess

Dagenham, Eng.

WM. J. TRAMBUKIS
Strand, Syracuse, N. Y.

F. TREBILCOCK
University

Toronto, Can.

VINCENT J. TRIPOD!
Loew's, Dayton, Ohio

LEONARD TUTTLE
St. Albans

St. Albans, N. Y.

D. H. VAUGHAN
Roxy, Blackheath, Eng.

ROBT. WESTERMANN
Loew's Richmond, Va.

D. H. WESTERN
Regal, Torquay, Eng.

JOHN W. WILKINSON
Elite

Middlesborough, Eng.

HARRY WILSON
Capitol

Chatham, Mass.

W. C. WOLVERTON
Circle

Indianapolis, Ind.
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M^arhhurst
Puts It On
The Tine

Pearce Parkliurst, manager of the Lansing

(Irive-in theatre, Lansing, Mich., who en-

joys the distinction of being the best ex-

ploitation man in the drive-in field, puts it

on the line with his entry for the Quigley

Awards in the third quarter, which arrives

by express just as the lists were closing.

But he needn’t worry much, for unless and

until a few more drive-in theatre managers

acquire something like his acumen, there’s

no contest.

With upwards of 3,500 new drive-in

theatres in the country as a whole, we like

to hold up Pearce Parkhurst as a bright

and shining example. And next week, when

the (juarterly winners are announced in

these pages, we are confident the judges will

find for the plaintiff, who contends that

drive-in management is just as much in need

of showmanship as any other. The de-

fendants in the case are still out, consult-

ing their attorneys, no doubt. We wish they

would all decide to get down to hard work,

like Mr. P. P.

This book, which covers our desk at the

moment, will have to be reviewed as a

winner, so we’ll merely say, now, as we
have said before, it is the mostest of the

bestest from the drive-in field, and would

there were more who could imitate or simu-

late this kind of skill. Pearce hasn’t merely

submitted a campaign, it’s a short course in

how to make a drive-in theatre click.

Housewives' Matinee
Billy Knight, manager of the Tampa thea-

tre, Tampa, Fla., runs a “Housewives’ Mat-

inee” one day a week, with the prices from

1 p.m. to 2 :30 p.m. at 30c instead of the

regular price of 82c.

Ted Barker, of Loew’s, Cleveland, re-

vamped the State theatre's set-piece as a

display for "It's Movietime, at Loew's,
USA." The circuit encourages these set-

pieces for all sorts of seasonal hit parades
and upcoming attractions.

Merchants in downtown Portland, Ore.,

were delighted with Jack Matlack's invention

of "Wives Day" as a promotion for the J. J.

Parker theatres. It's something that can be
celebrated in every town, on any convenient
off-day at your box office.

Three Mile Parade for

"Flying Leathernecks"
Dick Walsh, advertising manager for the

Cataract theatre, in Buffalo, reports a three-

mile Marine Corps parade led by the com-

manding officer of the Marine Air Reserves

at Niagara Falls, with the Marine Band,

searchlights, and civil officials, as part

of his exploitation for “Flying Leather-

necks.” A local contest to select “Miss

Flying Leatherneck” awarded a local girl

who is much better looking than that, and

who won front page news pictures in the

local Gacette. The Mayor proclaimed

“Leatherneck” Week for the run of the pic-

ture. The USMC also cooperated with

lobby display materials.

Canas+ota Bean Pickers

Sensation in Syracuse

Charles E. Graziano, manager of Schine’s

Paramount theatre, Syracuse, N. Y., picked

up an option on a piece of good theatrical

merchandise when he booked the “Canastota

Bean Pickers”—amateur talent, right off the

Syracuse State Fair grounds, as a stage at-

traction at the Paramount. Syracuse Post-

Staudard sponsored the square dancing con-

test which produced the Canastota aggrega-

tion—and that name is a local by-line for

things nostalgic and rural. Naturally, the

"Bean Pickers” landed in news pictures on

the front page of the cooperative daily.

Blind Couple Enjoy "Caruso"
Morris Littman, manager of the Sylvan

theatre, Rutherford, N. C., entertained Mr.
and Mrs. Gene Cole, both blind, for a screen-

ing of “The Great Caruso,” and they en-

joyed the film and were grateful for the in-

vitation. Mr. Cole said his father knew
Enrico Caruso, and it gave them great pleas-

ure to hear the music and “see” the picture.

Ed Meek Ms
A. Shotvwnun

Eddie Meek, manager of the RKO Hill-

street theatre, Los Angeles, is a favorite in

our Round Table meetings, because he al-

ways displays a quality of showmanship be-

yond usual dimensions. This is the season

when we begin to receive big campaigns,

such as his entry in the third quarter for

"Alice in Wonderland,” and we want to ac-

knowledge it here, as news, before the quar-

terly judging.

campaign at the RKO Hillstreet is

always colossal, in that it represents the

complete, all-out effort that accomplishes the

maximum result. Starting easily with

])lanted publicity in free space, it leads into

paid advertising, but for a large part of the

way, the campaign rides, cost-free. Just

when you think the paid space might begin,

Ed gets large display from a bakery spon-

soring the “Un-Birthday Cake” contest,

which satisfies the business office. We’ve
seldom seen so many publicity features in

any newspaper campaign.

Odeon, Canada, Has It—And
Larry Graburn Proves It

Larry Graburn, director of advertising

for Odeon Theatres of Canada, Ltd., sends a

copy of the exciting brochure prepared by

the circuit as an announcement to its man-

agers of new product coming up. It’s a

“Parade of Hits to Shout About,” and we
congratulate Larry for a presentation that

will pep up the men in the field. Product

is about evenly divided between British and

American films, with Warners, 20th Cen-

tury-Fox and Universal most heavily repre-

sented. It’s good news for Odeon managers.

ATTEND M0lfl[Slil6UlML^

tjm
/hen you miss a trip
TO THE MOVIES

allThe
'«< ywr ovies

Hugh S.. Borland, manager of the friendly

Louis theatre, on Chicago's South Side, dis-

plays his arguments for attending the

movies, with typical showmanship and sales

approach. Hugh plays all the best pictures,

last run in Chicago.
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liity UVatt
HVins""And
Tries Again
Miss Lily Watt, manager of the Odeon

Theatre, Coatbridge, Scotland, proved her-

self one woman against 90 men, when she

was the sole feminine winner in the British

showmanship contest reported in these col-

umns recently, and we think she is out to

do it again, with her current entries for the

Quigley Awards in the third quarter. The
English mail contains several very formid-

able entries that will have the men sitting

it out, to know the decision.

Top entry is a big campaign for

‘‘Branded’—the Paramount picture with

Alan Ladd, and frankly, we’re a little sur-

prised to see the manner in which this west-

ern adventure is put over in a little Scottish

town. We’ve known all along that Amer-
ican cowboy stars, the heroes of our old

West, were popular in England, but this

about finishes the argument, if any. Alan
I_.add and “Samson and Delilah’’ and “Kim’’

are tops in Coatbridge.

“All About Eve’’ and “Lfarvey” are two
more of the campaigns which Miss Lily has

entered to win, place or show, in this quar-

ter. And there are campaigns on “Walk
Softly, Stranger’’ and “Whiskey Galore’’

—

and her Children’s Show, which is always

handled with skill and showmanship, for a

better box office. It is a pleasure to wel-

come Miss Lily Watt to our Round Table
meetings, for she has the knack that goes
with winning.

Canada Excuses Dust
Allan W. Perkins, manager of the Roxy

and Capitol theatres. Midland, Out., devised

a street ballyhoo for “Excuse My Dust’’

which brought results to the box office.

A babe *

dbamatic
cooa. ^

nminh(»nf of bo
.ftOCUP'fcofll

•t «« put-war lufppwn w»ri

Amtriian of tfw fat* Effi^.f J

Cma KM •Wtt'W

HMtuwntw. tu!vk i»> Hoot,

iffi]
mliii]

Beverly Michaels seems very pleased as
George Schwartz points out in the only
Hollywood Him to play the long-run World
theatre in New York since Broadway can
remember.

Selling A.ppraach
CAPTAIN HORATIO HORNBLOWER—
Warner Brothers. In color by Technicolor.

He storms the seas of the world. The sun

never sets on his world of adventure.

Gregory Peck and Virginia Mayo in a full-

color production of fhe famous “Saturday

Evening Post" stories by C. S. Forester.

24-sheet and other posters put over the

adventuresome atmosphere of fhis famous

character of the seven seas, and will make
good marquee and lobby display. The big

herald will key your campaign and sell the

picture, if you follow its showmanship lead.

There's a special teaser card and regular

window card, and a set of four door-

panels. Teaser ads were made for the

Radio City Music Hall and you must cut

out that part of fhe copy, buf fhey're good
suggestions. Newspaper ad mats in large

and medium sizes put over the picture, al-

though crowded with detail. Look them
over and pick tor your newspaper page.

“Saturday Evening Post," through its dis-

tributors, Curtis Publications, with repre-

sentatives in many cities, will cooperate

with you. Bantam Books have a 35c Giant

edition of the Hornblower story. There

are several national tieups which you may
find available in your local situation. Pub-

licity mats and stories are especially good.

WARPATH — Paramount. In Color by

Technicolor. The Indians Are Coming,
Thousands of Them, On the Warpath.
First picture of the new season to flood the

screen with heroic adventure and savage

action. The battle cry that set the plains

ablaze—a big outdoor epic that's the an-

swer to a showman's prayer. Whoop it up

with everything you've got. Terrific 24-

sheet, one of the best pieces of adventure

display you'll ever see in front of your

theatre. If you want to lift this picture

out of the routine of casual westerns, use

this 24-sheet and follow through with a

suitable campaign. Newspaper ad mats

have similar spectacular scenes in not-too-

large space. The herald, excellent to key

your campaign, has the same center-

spread. A set of four teasers are not as

good as the other ads, but there are still

more newspaper ad mats that have this

new look, in various sizes and shapes, so

reach for something different. You can set

this picture apart from fhe ordinary by
giving it unusual presentation. One Round
Tabler put Indian Headdresses (girl style)

on usherettes to obtain a simple and effec-

tive reminder that Indians were coming.

PEOPLE WILL TALK—20th Century-Fox.

It's all about men, maids, morals and more!

It's the new picture from the same pro-

duction team that gave you “All About
Eve." Cary Grant, a most remarkable

man. Jeanne Crain, a most unconventional

girl. In a smart social comedy, which

pokes fun af confemporary American life.

Here's how to get people talking! 24-

sheet is startling as lobby or marquee dis-

play and other posters are equally good.
Teaser ads will follow through with what
the 24-sheet has started. There are lots

of good teaser ads in 2- and 3-column
width for all kinds of situations. The other

newspaper ad mats are mostly in large

sizes, but you can use teasers for display.

There's a good herald, which keys cam-
paign requiremenfs, plus a special door
hanger, from National Screen, and a good
window card. The pressbook is exception-

ally well prepared, with an abundance of

good maferial and suggesfions. Whisper-
ing campaigns and sfunts fo encourage the

idea that “People Will Talk" will naturally

develop publicity through radio and news-

paper sources. “People Will Talk"—about
these bargains, is a natural head for a co-

operafive page. Double-barreled trailer

ammunition is offered in fhe press book.

ANGELS IN THE OUTFIELD— Metro-
Goldwyn-Mayer. A new and wonderful

picture for fhe millions of baseball fans

who loved “The Sfratton Story." Paul

Douglas, he was the toughest guy you ever

saw, until Janet Leigh, an angel, said

“Hello." A guy named Guffy and the girl

who tamed him. He had fire in his eye,

buf an angel in his arms. MGM brings

you humor, happiness and heart-throbs in

the 24-sheet for this attraction. Other
posters are good for cuf-outs and displays.

There's no herald, but you print your own
with one of the oversized newspaper ad
mats. Pressbook gives you plenty of small

and medium sizes, for all sorfs of situations.

Try a display ad on the sports pages, to

atfract the baseball fans. Interesfing sef

of mafs gives you scenes wifh huge bal-

loons to fill in with type “conversations"

on a contest basis—what they might have
said to the umpire! Ask girls to be sports

writers, and award their appearance in

print. A set of mats for a baseball folder

looks interesfing, but how you'll get it dle-

cut to size is strictly your problem. Pub-
licity mats look good, they call this “a

happy picture" for baseball fans.

OUTDOOR
REFRESHMENT,

SERVICE
from Coast
to Coast

over '/4 Century

SPORTSERVICE CORP.
SPORTSERVICE BLDG. • BUFFil

Refreshment

Service for

DRIVE - IN

THEATRES

Ks SPECIAL TRAILER HURRY?

1 327 S. Wabash

Chicago, Illinois FILMACK
630 Rinth Ave.

New^(tk, N. Y.
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insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

POSITIONS WANTED

YOUTH AGED 20 YEARS. WISHES TO LEARN
to be a projectionist. Seeks employment. Preferably
Oregon or California. Worked 18 months on German
AEG eiiiiipment, 8 months Century. High school and
college education. Write: K. MORAN. Box 545.

Mill City. Ore.

THEATRE EXECUTIVE PRESENTLY EM-
ployed desires change. 20 years experience, go any
place. Complete knowledge all tjpes operations. Sal-

ary open. BOX 2609, MOTION PICTURE HERALD.

WANTED: POSITION AS TRAVELLING AU-
ilitcr. Over 20 years experience in exchanges of a

uiajor producer. BOX 2610, MOTION PICTURE
HERALD.

YES I’M A THEATRE MANAGER: I DON'T
know all the answers, but my over twenty years
experience should make me an asset to anyone looking

for a man that understands public relations, adver-
tising, overall theatre operation and how to save a

buck. Yes, I've supervised more than one house at

a time for leading chains. My references are beyond
reproach. If you are interested in a man that under-
stands the intricate problems of our business, write

or wire. BOX 2612, MOTION PICTURE HERALD.

PROJECTIONIST- 8 YEARS EXPERIENCE
sound service and maintenance, references. ALLEN
ELITCRAFT. P. O. Box 133, Roann, Indiana.

HELP WANTED

WANTED: MANAGERS AND ASSISTANTS FOR
«;mall Virginia towns. Give experience, salary ex-

l>ecte<l, marital status, and photo first letter. Immedi-
ate openings. Write STATE THEATRE, Harrison-
hurg, Va.

THEATRES

WANTED: THEATRE OR DRIVE-IN NEW
England—New York. BOX 2604, MOTION PIC-
TURE HERALD.

THEATRE FOR SALE—TOWN 2500, NEW YORK
State-Terms. BOX 2608, MOTION PICTURE
HERALD.

FOR LEASE THEATRE, 900 SEATS, MODERN
brick building, air conditioned, parking facilities, top

operating condition, good location, outstanding propo-

sition. Will stand strict investigation. WILLIAM
THOMPSON, 50 Almira St,, Rochester, New York.
Telephone; D)cust o685.

WANTED: THEATRE (600-1000 SEATS) WITH-
m hundred mile radius New York City. Details

please. BOX 2611, MOTION PICTURE HERALD.

DRIVE-IN EQUIPMENT

USED 1200 S. E. 7587 MOTIOGRAPH SPEAKERS,
$3.00 each. 600 S. E, 7581 Motiograph junction boxes
(lights), $2.50 each. Good condition. All or part.

IL O. B. Los Angeles, PACIFIC DRIVE-IN THE-
ATRES, 143 South Robertson. Los Angeles 48,

California.

STOP! LOOK! LISTEN!

THIS CLASSIFIED PAGE HAS IT. A THEATRE
buyer writes: “I bought my new house through your
ads." A projectionist says: “Thanks to your paper for
the nice job it found for me.’’ A manager tells us:
“Whenever I want to change positions, I do it through
your classified page and it’s all so confidential.’’ And
those who want to sell or buy good used equipment
use these columns to tell their story. MOTION
PICTURE HERALD, Classified Dept., Rockefeller
Center, New York 20.

USED EQUIPMENT

ANYONE CAN SAY “REBUILT LIKE NEW’’
but ours is. Super Siniplexes $447.50; H.I. generators
w/panel, rheostats $595. ; Holmes Educators, dual
w/amphfier $605,; two Baby Strong arc lamps, recti-

fiers $395. Complete outfits for theatres and drive-ins.
Time deals available. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

STAR FOR PRICE AND QUALITY! E-7
mechanisms, rebuilt, $895.00 pair; Griswold splicers,

$14.95; Century intermittents, rebuilt. $59.50: 1 unit
electric ticket register, rebuilt, $115.00; Hall-Motio-
graph 85 ampere lamphouses. good condition, new re-
flectors, $475.00 pair; National Super vacuum, good.
$39.50; Tell us your needs. STAR CINEMA SUPPLY.
441 West 50th Street, New York 19.

SEATING

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. Chairs re-

built in your theatre without interruption. THEATRE
SEAT SERVICE CO., 160 Hermitage Ave., Nashville.
Tennessee.

FIRST COME, FIRST SERVED. THESE CHAIR
values available now I 700 American fully upholstered
back, spring cushion, good condition, $4.50; 200 Hey-
wood veneers $4.75; 293 rebuilt Andrews inserted panel

-

back spring cushion $4.95; 223 rebuilt late International
fully upholstered with spring edge cushions $8.95. Send
for Chair Bulletin. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St.. New York 19.

BUSINESS BOOSTERS

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions. COMICS PREMIUM CO., 4125/1

Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS,
$3.50 per thousand. PREMIUM PRODUCTS, 339 W.
44th St., New York 18, N. Y.

PRINTING SERVICE

WINDOW CARDS, PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING CO..
Cato, N. Y.

NEW EQUIPMENT

PLAY UP ATTRACTIONS WITH TEMPERATED
Masonite marquee letters, 4"—35c; 8"—50c; 10’’—60c;
12''—85c; 14’’ $1.25; 16''—$1.50 (all colors). Replaces
Wagner, Adler, Bevelite. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

NEW & TOP QUALITY 15 AMP. RECTIFIER
bulbs only $4.59! Reflectors, all types, 20% off; flame-
proofed, fungusproofed plastic screens 39‘Ac sq. ft.;

beaded 4954c; coated lenses $100 pair. S. O. S. CINEMA
SUPPLY CORP., 6(M W. .52nd St., New York 19.

WHITE PLASTIC COATED SCREENS, 35c FOOT;
Exciter lamps, 40c; Film cabinets, $2.95 section;
Sound lenses, $14.50; Rewinders, $9.95 set; Reel alarms,
$5.50. STAR CINEMA SUPPLY, 441 West .50th

Street, New York 19.

STUDIO EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal
cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE CAMERA MART,
INC., 70 W. 45th St., New York.

AURICON PROFESSIONAL SOUND CAMERA
$495.; MICOP Hispeed 90 fpm Printers, 16/35mm.
$1650. plus tax; 16mm. Animation Stand complete,
$2,250; Maurer BM recording system, complete $3,495;
Moviola Soundpix UDS, rebuilt, .$1,095; Bell and
Howell specialist outfit, originally $2,350, $1,495; Micro
synchronizer 4-way 16/35mm $195.; 5000W Sunspots on
stands $77.50; new Bridgamatic Jr. 16mm. automatic
developing machines (plus tax) $995. Cash paid for
used equipment. Trades taken. S. O. S. CINEMA
SUPPLY CORP., 604 W. 52nd St.. New York 19.

BOOKS

IMAGIC SHADOWS—THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid,
$3..S0. QUIGLEY BOOKSHOP, 1270 Sixth Ave.. New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Expert information on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20. N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac— the big book about your business—1951-52 edi-

tion out soon. Contains over 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures 1944 to

date. Order your copy today. $5.00 postage included.

Send remittance to QUIGLEY BOOKSHOP. 1270

Sixth Ave., New York 20. N. Y.

Levin Associates Offering

Theatre Inspection Service

Jack H. Levin Associates, meeting in con-

vention at the Stevens Hotel in Chicago, (dis-

cussed a plan to offer a service consisting of

at least 50 reports a year at an annual cost

of .about $J()0 to $250 per theatre. Mr. Le-

vin is founder of the Co])yright I’rotection

Bureau and Confidential Reports, Inc. The
plan, as discussed at the meeting, is to sub-

mit the reports directly from the home office

of Levin Associates in New York to the

owner or circuit head, thus enabling absen-

tee ownership or management to keep a close

check on employees. The entire service, in-

cluding names of clients, would he confiden-

tial.

Seadler Piece Available
Reprints of the institutional industry ar-

ticle by Si Seadler, advertising manager of

Metro-Goldwyn-Mayer, entitled “Speak Up
Movie Folk, It’s Your Industry They’re

Knocking,’’ are available in quantity at ihe

New York headquarters of the Council of

Motion Picture Organizations, COMPO an-

nounced last week.
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Did You
COMPARE jiN^EN'n

The TOA Convention is over. The men who

spoke many words, those who debated, and the

many who listened to and pondered upon what

was said . . . they have returned to their home

territories, near and far throughout the nation.

But the echo of thoughtfully uttered words

and their sincerity of purpose will linger in the

minds of many . . . and out of all of this, the

industry must gain through converting the

wisest of those words into sound and live action.

Recognizing the opportunity for fast, thor-

ough and effective news reporting to the trade.

Motion Picture Daily has again demonstrated

the particular kind of service that can be sup-

plied only by a daily trade paper that is effec-

tively staffed and equipped to render such

service.

DID YOU COMPARE—the thoroughness of the

news coverage—the editorial weighing of its sig-

nificant aspects—the calibre of concise comment
on each day’s happenings—and the speed of this

trade reporting service?

Each morning, to all attending the Conven-
tion, MPD brought its recorded account of the

events of the previous day in clearly set forth

words and pictures—and for its thousands of

other subscribers, unable to leave their home
areas, each day’s issue was sped to the mails.

MPD did not forget that while the Conven-
tion ended Thursday, there was still the job of

reporting the events of that important day.

The MPD issue of Friday morning devoted over

sixteen columns to the subject.

Despite the increased press run, requests to

purchase extra copies on Friday alone totaled

almost a thousand more than we were able to

supply. We are happy indeed with the verdict

of the many who did compare.

TTIh ^ High\ights o.

-
1 r^nvetition

i£!i£2^*PN^PICTURE rjx:,

I
Time

Wo If son Heads TO AForeign ^ A
T.. I>l I

. M C/tai lcH T..

MOTION PICTURE

DAILY
YOHK, U.S.A. WMJNhSllAI, SKinTMliFU 26, IQSl

Meet Hits Print Shortage
Heads

motion picture



THIS WEEK’S H
BACK PAGE
NEWS

COLUMBIA STOPS
N. Y. TRATFIC!

BIGGEST CROWDS SINCE GEN. MACARTHUR pack Times Square to

watch location shooting on THE MARRYING KIND—Judy Holliday’s

first since her Academy Award winning performa-nce in ‘Born Yester-

day.’ Forty cops couldn’t hold crowds back. Had to call out the mounties!

WHERE, OH, WHERE HAVE HIS LITTLE PANTS GONE?
That we don’t know — but we do know where John
Harrison is going — straight to stardom. After a

sensational debut in SATURDAY’S HERO, he’s

Judy’s leading man in THE MARRYING KIND.

SHOOTING THE CHUTE! Cameras roll for first

time inside N.Y. General Post Office as Garson

‘Born Yesterday’ Kanin and Ruth Gordon’s

script calls for unusual location laughs.

^LL SERVICES DISRUPTED as crowds ring Penn Station.two pass when Judy and John pick each other up in Central Park,

ays running, to watch street accident sequence! That’s George Cukor coaching from the sidelines.
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THEATRE TELEVISION-
as a Method of "Moving-Pitture” Projeetion

PACES 17 and 41

THEATRe

SALES
Good Mainfenanee Practice

For the Vending Installation
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es...you can increase your

revenue—and profits—without raising prices at the box office. Thousands

of exhibitors are boosting the per-admission take by offering theater

goers the refreshment they would buy elsewhere. That means ice-cold

Coca-Cola. All it takes is a few square feet of idle space—and your choice of

vending methods. For the money-making details, address: The Coca-Cola

Company, P. O. Box 1734, Atlanta, Georgia.

1

(



A Movie Dream
by Frederick C. Othman
WASHINGTON, Feb. 20— There’s

nothing wrong with the movies; the
trouble’s with the

chairs. I krioW this

now for sure. I’m
still sitting in a
dream. Usher,
hand me down an-
other bourbon,
light me a long
cigar and turn on
the projector.

What happened
to change my mind

Othman. about the cinema
was being invited to see a new drama,
“The Third Man,” featuring Orson Welles
and a zither. It was a first-class thriller,

but even if it hadn’t been, I’d have en-

joyed it. This was on account of the seats.

So I think I’d better review the theater,

instead of the picture.

This show house was erected here on
Eye street by President Eric Johnston of

the Association of Motion Picture Pro-
ducers as a fitting place to display the
artistry of Hollywood. The artistry’s fine,

but Mr. Johnston agrees with me that

the chair’s important, too.

So he has installed wide foamrubber
seats with arm rests six inches across,

and springs in the back so that each cus-

tomer feels as though he’s sprawled in a
rocking chair. More important still

there’s four feet of space between each
row. I hope the nation’s theater archi-

tects are taking notes. Mr. Johnston’s is

the only movie palace in which I have not
rubbed corns on my knees.

The average theater seems to be built

around a popcorn machine. I like pop-
corn. But Mr. Johnston has gone one step
further. His clients eat sandwiches in

their seats, sip highballs, and smoke. In
the arm of every seat, is an ash tray.

I strolled into Mr. Johnston’s Bijou
with my bride, past the growing plants
along the walls, handed my coat and hat
to a checkboy, had a drink in the lobby
and trod the thickly padded carpets to
my seat. The carpet continued with me,
so I’d have a soft place for my feet.

I’ve never been so comfortable, except
in bed. I had a smoke in one hand and
a drink in the other. A kind of candy
butcher de luxe sneaked in with sand-
wiches and the picture started at once.
Then I discovered that the floor was so
pitched in relation to the screen that I

didn’t need to ask the lady in front to
remove her hat. * *

Messrs. Welles, Joseph Gotten, et al,

pursued their screen villainies to the ac-
companiment of zither music. I’ve never
spent a pleasanter evening. If the picture
hadn’t been good, it wouldn’t have mat-
tered much. I’d have taken another drink
and rocked myself to sleep.

Next morning I happened to run into
Mr. Johnston on Capitol Hill, where he
was pleading with the House Ways and
Means Committee to remove that 20 per
cent tax on their tickets. He said this was
hurting business and generally playing
hob with the morale of the people.
He also said (not to the committee, but

to me) that hard seats had something to do
with keeping the fans away. That’s one
reason he built his theater the way he did.

All I know is that I’ll never enjoy a
movie again, except in Mr. Johnston’s
emporium. There it won’t matter if the
screen is blank. I’ll still be happy with my
sacroiliac.

RE-PRINT FROM N. Y. WORLD-TELEGRAM & SUN

now you can find ^‘DREAM CHAIR”

comfort from coast to coast

There is a steady swing to “Airflo” Rocking Chair Loges in theatre after

theatre. And the smart operators of these

theatres will tell the reason gladly,

and with enthusiasm. They’ve found

from actual experience that the extra

comfort of the “Airflo” pays off.

Their “Airflo”-seated sections sell

first at premium admissions, and

bring patrons back—with their friends.

Yournearest Heywood-Wakefield

.

representative will gladly give

you a chance to prove to yourself that

the “Airflo” is the most comfortable

theatre chair available today.

HEYWOOD-
WAKEFIELD

II

W

Theatre Seating Division

Menominee, Michigan

Sales Offices in Baltimore^ Boston,, Chicago,, New York

BEHER THEATRES SECTION
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AND OF BUSINESSES SERVING THEM

Martin F. Bennett, RCA theatre

sales representative in the East, has been

named sales manager of the Theatre Equip-

ment Sales Section

of the RCA Engi-

neering Products
Department. He
succeeds J. E.

O'Brien, who was

recently promoted

to the post of sales

manager of RCA’s
Theatre, Visual and

Sound Section. Air.

^ Bennett has been as-

sociated with the theatre held for more
than 20 years. Prior to joining RCA in

1946, he was with Warner Bros. Theatres

for fourteen years as supervisor of sound

projection in the New York area. He is

active in the Society of Motion Picture

and Television Engineers and the Variety

Clubs, and served as president of the War-
ner Club for several years. He is a grad-

uate of New York University, and he also

attended St. Erancis College.

James F. Dailey, president of the

Typhoon Air Conditioning Company,

Brooklyn, N. Y., has announced the ap-

pointment of Don V. Petrone as executive

vice-president. Air. Petrone joined the en-

gineering department of Typhoon in 1935,

later transferred to the sales department,

and was export manager from 1939 until

1942, when he joined the Air Force. He left

the service as a Captain in 1945, and re-

joined Typhoon as sales manager, becoming

vice-president in 1947. John E. A'ork has

been named sales manager. He has been

associated with Typhoon for five years, and

was district sales manager for New York

and New England until his recent pro-

motion.

O. J. Forest, manager of Western Elec-

tric Company (Caribbean), a subsidiary of

the Westrex Corporation, arrived in New
A’ork recently from Trinidad for consulta-

tions with home office executives and equip-

ment suppliers.

4

J. J. Schaefer, 62, projectionist at the

Palace theatre, Dallas, died recently while



and the best ivay to

tell 'em what yoa're playing

and why they should

see it is by using a modern,

changeable copy attraction panel . .

.

a big board that they

can't miss . . .

with selling copy that

carries a punch!

I! you have a modern display

use it properly . . .

have enough letters to say

what you should. Don't

permit a shortage

of letters to

pull that punch.

If you need new panels let us

show you how they can be

made most effective.

In any event send coupon today for

BIG FREE CATALOG!

BETTER THEATRES SECTION
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ClEANtNG

Cuts Hours Off of

THEATRE MAINTENANCE

If you
really knew the

dollars saved by the one
out of four theatres cleaned with

aTornado— you’d order your com-
bination blower-portable vacuum
today!

You’ll be amazed at the speed

with which boxes and debris can

be blown to the front of the theatre,

four rows at a time. You get speed

and savings too, when seats, stairs,

t floor and screen are easily Tornado
» vacuumed of their embedded dirt.

Yes, you’ll recover val-

uable cleaning hours
and with less labor.

TORNADO THEATRE BLOWER
A powerful blast blows trash, boxes,
rubbish and dirt from under seats—
four times farther and faster than other
methods. Operator moves faster and
with less fatigue.

and a Portable Vacuum

Just reverse the hose, add the bag and
the same unit becomes your portable
vacuum. Operators move through
aisles and seats without trouble.

Get more information on this faster, eco-
nomical cleaning. Write for Bulletin 584 .

ELECTRIC MEG. CO.

5102 North Ravenswood Ave., Chicago 40, lllinoi;

on duty there. He had been associated with

the Palace for 31 years.

Twenty-five RCA Service Company field

engineers and technicians recently com-
pleted the second post-graduate course in

theatre television installation and service

techniques. Edward Stanke and Cv
Keen, both of the company’s district de-

partment, conducted the course.

N.4THAN Y.amins, Massachusetts cir-

cuit operator, has donated buildings and

real estate valued at $30,000 to Beth Israel

Hospital,,^ Boston.

Edwin Riba, long-time manager of the

Merritt theatre, first-run Warner house in

Bridgeport, Conn., has resigned to devote

his full time to his farm in East Haven.

George Rorab.ack has replaced him.

W. T. Richards is the new manager of

the Florida theatre, Haines City, Fla.

Fred McCallum, associated with Wil-

by-Kincey Theatres in Alabama and Ten-

nessee for a number of years, has been ap-

pointed manager of the Auditorium in

Birmingham.

Jesus Cuevas, manager of the Westrex

Company, Brazil, arrived in New York

recently from Rio de Janeiro for home of-

fice conferences.

R. T. Mullens has been appointed

manager of Talgar Theatres’ drive-in at

Tallahassee, Fla.

Ray Carsky, merchandising manager

of Balaban & Katz Theatres, Chicago, is

retiring to Florida after 28 years with

the Chicago circuit.

Dan Newman, Chicago publicist, has

bought out his partner in the downtowm

300-seat Astor theatre and is now the sole

lessee.

The Jackson Theatre Company, Cleve-

land, wTich recently took over the defunct

Sundown Cruise-In, near Xenia, Ohio, has

renamed it the Old Town drive-in.

Joseph Giboney recently opened the

first outdoor theatre in the Spencer, W

.

Va., area.

Charles AIarcus succeeds Don Jacobs

as manager of the Forain Fulton theatre,

Cleveland, followfing Mr. Jacobs’ transfer

to the Gallon theatre. Gallon, Ohio.

Melvin Kinkhead, former manager of

the Iowa and Howard theatres at Jefferson,

la., has been awarded a battlefield com-

mission in Korea.

Theatre Boiler Scrapped

To Help Defense Production

” Despite the tact that the price paid tor scrap

metal would not cover the labor cost ot dis-

mantling the equipment, E. R. Holtz, head ot the

company operating the Century theatre in Detroit,

recently ordered removal ot a 10,000 lb. tubular

steel standby boiler in that house, in response to

the Government’s appeal tor increased scrap metal

collection. The accompanying photograph shows

workmen dismantling the boiler tor this purpose.

In a letter to the Otfice ot Detense Mobilization,

Mr. Holtz suggested that the ceiling on scrap sal-

vaged at high labor cost be removed, and he con-

cluded :

’’Kindly advise it you would like a picture ot the

boiler torched apart, to use as a stimulant tor

others, and as a challenge to TV to do as much
as movies have done, are doing and will do.”

Further indicating patriotic contributions ot the

theatre field to the scrap metal collection, is a re-

cent announcement by J. Robert Hoff, sales man-

ager ot The Ballantyne Company, Omaha, that his

firm has salvaged more than 21 tons ot steel scrap

from their manufacturing operations since March

1st ot this year. Additionally, almost 40 lbs. ot

copper wire clippings have been turned over by

Ballantyne to local dealers.

H. F. Mossiman, 65, w'ho formerly op-

erated theatres in Elwood and Kokomo,

Ind., died recently.

Hy Bettinger replaces William
Kurtz as manager of the National theatre,

Washington, D. C.

Edwin J. Hoss, manager of the Chimes

theatre, Oakland, Calif., was beaten and

robbed of $2 and his car by two youths

recently.

Sol Bolnik, former manager of the

Forenzo theatre, San Leandro, Calif., has

taken over the post of manager at the Del

Mar theatre there, made vacant by the

death of Glenn Caldwell. Frank
Rebiskie, former assistant at the Del Mar,

has been promoted to manager of the

Lorenzo.
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FIRMS EXHIBITING

AT TOA CONVENTION

Following are the manufacturers and

distributors of theatre equipment and sup-

plies which had exhibits at the 1951 con-

vention of the Theatre Owners of Amer-

ica at the Astor Hotel, New York, Sep-

tember 23-26

:

Ahrens Manufacturing Company, Grinnell, la.

American Chicle Company, 30-30 Thompson Street,

Long Island City, N. Y.

American Seating Company, Grand Rapids, Mich.

Automatic Products Company, 250 West 57th

Street, New York 19, N. Y.

Beech Nut Packing Company, 217 West 19th

Street, New York, N. Y.

Blum's, Inc., San Francisco, Calif.

Cadbury-Fry, 261 Broadway, New York 7, N. Y.

Charms Sales Company, Asbury Park, N. J.

Confection Cabinet Corporation, Newark, N. J.

The Coca-Cola Company, 515 Madison Avenue,

New York, N. Y.

C. J. Cretors & Company, 620 W. Cermak Road,

Chicago 16, III.

Drake America Corporation, 20 East 50th Street,

New York, N. Y.

Federal Quality Corporation, Atlanta, Ga.

General Register Corporation, 43-01 22nd Street,

Long Island City, N. Y.

General Precision Laboratory, Pleasantville, N. Y.

Hershey Chocolate Corporation, Hershey, Pa.

Henry Heide, Inc., 313 Hudson Street, New York.

The Charles E. Hires Company, 208 South 24th

Street, Philadelphia, Pa.

Hollywood Candy Company, Centralia, III.

Joe Hornstein, Inc., 630 Ninth Avenue, New York.

Life Savers Corporation, Port Chester, N. Y.

Lily Tulip Cup Corp., 122 East 42nd St., New York,

Lyon Industries, 342 Madison Avenue, New York.

Majestic Enterprises, Inc., 959 Greenshaw Boule-

vard, Los Angeles, Calif.

Manley, Inc., 1920 Wyandotte Street, Kansas

City 8, Mo.
Mars, Inc., 2019 North Oak Park Avenue, Chicago.

Mason, Au & Magenheimer Co., Mineola, N. Y.

Miniature Train Company, Rennselaer, Ind.

Mission Dry Corporation, Terminal Annex, Los An-

geles, Calif.

Mohawk Carpet Company, Amsterdam, N. Y.

Mosler Sate Company, 320 Fifth Ave., New York.

National Theatre Supply, 92 Gold St., New York.

Nestle's Chocolate Company, 60 Hudson Street,

New York, N. Y.

Norpat Sales, Inc., 45 West 45th Street, New
York, N. Y.

Nu-Screen Corp., 1501 Broadway, New York.

Orange-Crush Company, 318 West Superior Street,

Chicago, III.

Paramount Television, 1501 Broadway, New York.

Pepsi-Cola Company, 3 West 57th Street, New
York 19, N. Y.

Peter Paul, Inc., Naugatuck, Conn.
Purity Pretzel Company, Harrisburg, Pa.

Quaker City Chocolate Company, 2136-60 Ger-
mantown Avenue, Philadelphia, Pa.

Radio Corporation of America, Camden, N. J.

Rex Specialty Bag Corporation, 101 Onderdonk
Avenue, Brooklyn 37, N. Y

Thomas D. Richardson Company, Atlantic & "I"

Streets, Philadelphia 3, Pa.

Selmix Dispenser, Inc., Garden City, N. Y.

Sero Syrup Company, 255 Freeman Street, Brook-

lyn 22, N. Y.

Alexander Smith Carpet Co., Yonkers, N. Y.

Spacarb, Inc., Stamford, Conn.

Streuber & La Chicotte, 1819 Broadway, New
York 23, N. Y.

Switzer's Licorice Company, 612 North First Street,

St. Louis, Mo.
Supurdisplay, Inc., 233 E. Erie St., Milwaukee, Wis.

Theatre Candy Company, 215-219 Stuart Street,

Boston, Mass.

Theatre Seat Service Co., Nashville, Tenn.

Trad Televison Corporation, Asbury Park, N. J.

Westinghouse Electric Company, Pittsburgh, Pa.

Wm. Wrigley, Jr., Company, Chicago.

7^

50 Years

Of

Leadership
TYPE "HS" TRANSVERTER

REG. U. S. PAT. OFFICE

for Unexcelled

Performance in

DELUXE THEATRES

SMALLER THEATRES

DRIVE-IN THEATRES

AUDITORIUMS

IMMEDIATE DELIVERY OF
ALL STANDARD SIZES

6 TYPES
Hertner Transverters are made in six

types, for trieatres of all sizes:

TYPE "LV" for Simplex HIGH 1 KW
Arcs

TYPE "HI” for Suprex Type Arcs

TYPE "HIH" for Suprex and Spot

Arcs

TYPE "HS" tor 50-63 Volt High In-

tensity and Spot Arcs (for National

Excelite 55,000 type lamp)

TYPE "MA" for 50-70 Volt Low and
High Intensity Arcs

TYPE "CP" tor 60-75 Volt High In-

tensity Arcs

Distributed by

NATIONAL THEATRE SUPPLY
In Canada: GENERAL THEATRE SUPPLY COMPANY

THE HERTNER ELECTRIC COMPANY
12690 ELMWOOD AVE. • CLEVELAND 1 1 ,

OHIO
A General Precision Equipment Corporation Subsidiary

MOTORS • MOTOR GENERATORS • GENERATOR SETS

PLUS FEATURES
• Velvet-smooth power— no AC

ripple

• Cool, quiet performance

• Safe, slow operating speed

• Economical, long-life, trouble-

free operation

• Modernized, compact, hori-

zontal design

• Proved experience since 1901

• Sealed-for-life ball bearings

• Designed for specific power
supply of each installation

• Easily adjusted ballast rheo-

stats

BEHER THEATRES SECTION 7



let us custom-style

your carpet at no extra charg

Talented designers at Alexander Smith and Masland will design
a new carpet pattern for your theater, which will be uniquely
your own. Or, if you prefer a pattern in the regular Smith-
Masland line, they will color-style that pattern to blend with

your theater’s color-scheme. Ask your local Alexander Smith-
Masland Carpet Contractor about this service. And let him
help you in the selection of weave and quality that will best fit

your needs. His years of experience and skill in installation

can save both your time and your money.

Alexander Smith and C. H. Masland
Contract Carpets, 295 Fifth Avenue, New York 16, New York
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GEORGE SCHUTZ, Editor

Good Housekeeping

Is Good Business!

“Movietime U. S. A.’’ is an excellent time to clean up,

to renovate, to re-equip our theatres — and a time to

establish at last a policy of top housekeeping and

maintenance standards throughout the theatre business.

CALL IT housekeeping— call

it maintenance—either one will do for one

of the most important functions of manage-

ment, yet one most often approached re-

luctantly, performed haphazardly. To the

“Movietime U. S. A.” drive of the Council

of Motion Picture Organizations, Trueman
T. Rembusch, president of Allied States

Association of Motion Picture Exhibitors,

recently found it timely to point out

:

“Soap and water salesmanship never gets

old. You wouldn’t patronize a dirty filling

station with dirty rest rooms, Mr. Theatre

Operator. You wouldn’t patronize a dirty

restaurant, or a dirty department store rvith

smelly dressing rooms. Well, you are no

different than your theatre patrons—they

won’t patronize a dirty theatre. . .
.’’ And

he went on through much of the theatre,

pointing to such things as walls, seating,

projection equipment, condition of the

front.

The implication, of course, is that

theatre management just doesn’t follow a

regular system of maintaining its proper-

ties in spic-and-span, attractive condition.

Recognized is the necessity to urge such

chores from time to time—and especially

at a time when the theatre business is striv-

ing to make every claim upon public inter-

est and approval. In short, housekeeping

and/or maintenance, are commonly (“nor-

mally”?) neglected!

By housekeeping is often understood

the routine cleaning. The daily and

weekly sort gets taken care of regularly

enough, to a degree. After all, the place

has to be swept out, mopped up, etc. That

still leaves a lot of room for neglect, for

superficial washing, dusting, vacuuming do

not get rid of the soil that causes odors,

the dirt that accumulates in the less con-

spicuous places, the grime that eats into

fabrics.

The chores of routine housekeeping, as

distinguished from maintenance of building

and equipment, have deeper significance,

in a well ordered system, than that of get-

ting rid of noticeable dirt which accumu-

lates within a day or a week. They bear

upon depreciation, especially of lighting

equipment, plumbing, fabrics, wall surfaces,

metallic moulds and ornaments, etc. A
washroom that has a foul odor, or would

have if perfumes and paradichlorobenzene

weren’t superimposed upon it, is bad

enough in itself. Additionally, it is prac-

tically sure to mean that the routine house-

keeping system is never reaching the con-

ditions which will mean refinishing and

replacement before their time.

Such housekeeping is accepted as a regu-

lar responsibility of the individual manager;

maintenance, however, takes in a lot more

territory, and of course such things as re-

pairs and replacements are often outside

of an employe-manager’s authority. But

that situation in any particular operation

does not put the knowledge pertaining to

maintenance outside a manager’s vocation.

It is questionable if a circuit actually wants

to remain ignorant of conditions adverse

to the continued value and efficiency of a

property. The economics of one operation

or another may not advise certain immedi-

ate replacements, but the manager is not

likely to be stepping out of his proper role

when he keeps tabs on conditions and can

make intelligent reports and recommenda-

tions concerning them.

THE OSTRICH ATTITUDE

All too true it is, of course, that equip-

ment shot before its time, or unnecessarily

inefficient, and buildings so shabby that

nothing less than general renovation will

put them in shape, are frequently conse-

quences of policy, whether the theatre be a

circuit or an individual operation. The
owner of a business, naturally, likes to take

money out, not put it in. But how far can

9
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JOSEPH D. NEVISON
Manager of the A. M. Ellis Circuit's

Erlen theatre in Philadelphia, Pa.

for Maintenance

S
INCE becoming manager of the Erlen theatre

in Philadelphia, Joseph D. Nevison has installed

methods and facilities which have so marked the

house as a well-kept, attractively appointed prop-

erty that he was nominated for a Better Theatres

Manager of the Month Award on several counts, prominent among which was

Maintenance. Following are highlights of exhibits which, upon request, he has

submitted:

HOUSEKEEPING AND MAINTENANCE: The theatre is divided Into sections,

with a staff member responsible for each. A daily reminder schedule is used for

especially Important matters; a weekly schedule gives each cleaner specific dufles

on specified days, which has prevented accumulation of conditions not needing

daily attention. In the auditorium, such work as seat tightening Is done along a

certain number of rows each week; thus In a number of weeks, the entire auditorium

is covered.

Some of fhe ofher activifles also bear upon maintenance. Usher dressing rooms

were repainted, a sunken lounge, the entrance area and auditorium were given

replacements, with the effect improved.

RENOVATION: Besides being given a new color scheme, with furniture re-

covered, the lounge was relighted with lamps of smaller waftage, which has actually

improved the effect. A center table was "promoted" from fhe circuit's home office,

and placed between two sofas, with a lamp. On a small platform are seasonal plant

arrangements. For $4 a loudspeaker was purchased and wired to a table radio In

the manager's office fo provide music in fhe lounge. The Erlen now adverfises:

"Visit our Musical Lounge, where you may meet your friends—relax, talk, smoke

and enjoy the cozy atmosphere."

Attracfion advertising was strengthened by converting display frames to single

"Now" 40x60's with a panel on each side plugging fhe free parking lot and

matinees In transparencies: and by Installing new sections on the marquee to

allow better copy composition. Also, attraction signs were given more light.

At small cost, plastic panels were Installed at sides and back of fhe box-office

(ellmlnafing outmoded draped windows). Wall pockets and flower sprays were

added, and fhe lobby side refInIshed in leafher matching lobby color.

Lobby displays were changed Into shadow boxes with 40x60 transparencies,

reducing display cost weekly by 75%, besides improving effect. Auditorium coves

were also relamped to better decorative Impression.

SERVICE: Ushers were given new uniforms, and regular meetings were Instituted

for systematic training, with special attention given to supervision of children and

defecflon of degenerafes.

INSTITUTIONAL PROMOTION: Folder going to 5,000 twice monthly not only

advertises attractions, but contains map showing location of theafre and its parking

lot (also circuit's Renel theatre) and plugs various services of the theatre.

•

Better Theatres Manager of the Month Awards were inaugurated in September,
as announced and explained in the July and August issues. They are given for out-
standing skill in those activities of the theatre to which Better Theatres is devoted.
Entries and nominations should be sent to Better Theatres Manager of the Month Award,
Quigley Publications, Rockefeller Center, New York 20, N. Y.

you go in that direction? There comes a

time when you find you have only been

kidding yourself. You’ve got to put in at

one time about as much as you would have

been sinking in small amounts—yes, and

quite likely more— if maintenance had been

regular and adequate.

Obsolescence is one thing— it is a result

of change in taste, advances in methods,

and the money it exacts in time is tribute

to progress, on which one hopes eventually

to cash in. But depreciation is quite an-

other thing, and it can be controlled.

The practice of reckoning profits with-

out allowing for depreciation, which is the

usual one in the theater business, is re-

sponsible for much of the undue deprecia-

tion which, every so often, shows up in

conditions that urge the industry itself to

take note and start crying for general

renovation. The real devil of it is, the

public most likely has noticed first! A per-

centage of gross income naturally belongs

to the property, not the owner, to account

for wear and tear. The damage from use

is there whether the bookkeeping recog-

nizes it or not. If not, one day it will put

some very robust figures on the debit side.

And in the meantime the theatre has lost a

tangible sum in appeal, an undeterminable

amount in operating inefficiency.

BUSINESS-LIKE MAINTENANCE

On the other hand, a depreciation ac-

count for working, not merely income tax,

purposes encourages a system of repair and

replacement that can keep costs ultimately

down—and it gives a far truer picture of

profit or loss than waiting for something to

happen, then taking the money out of

pocket, or paying interest on a loan or

chattel mortgage.

Given a business-like policy of mainte-

nance, the manager of a theatre has it in

his power, if he properly informs himself,

to do a job in this department quite as

important as that of attraction exploita-

tion. It may not be so interesting, but it

merits fully as much respect, for actually

it takes more specialized know-how.

Much has happened since motion picture

e.xhibition was no more than showbusiness.

It is that today, of course. But not in the

week’s-engagement sense from which its

practices xvere originally derived. A mo-

tion picture theatre is a permanent com-

munity service. Managerial function has

therefore gone considerably beyond that

of an exploitation man.

Now, of course, intelligent care and

operation of the physical plant is of special

weight. Competitive recreations and other

new conditions within and without the in-

dustry, including a drain on national re-

sources due to the international political

situation, give maintenance a critical rating

in the scheme of management.

—

G. S.
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The mezzanine

lounge (above)

and main
foyer lounge.

PUBLic enthusiasm for the newly re-

modeled Roxy theatre in Springfield, 111.,

is proof that the straightforward approach

which the architects and interior decorators

employed was successful in creating the

contemporary atmosphere so sought for in

present theatre design. That this was not

a mere refurnishing and repainting job is

evidenced by the accompanying photo-

graphs.

The auditorium is particularly striking

with two gigantic murals at the proscenium

arch, setting the key for the romantic south

sea island theme. A pirate buccaneer ship

dominates both murals with decorative

symbols of the sea surrounding them, such

as a highly stylized neptune and a fanciful

whale. The scroll-like waves that flow

through the panels were taken from the

hand-wrought balcony stair rails that were
specially designed by the architect.

The color scheme of the auditorium is a

rich Hawaiian turquoise, and the back-

ground of the murals is dark sea blue. The
rest of the room is carried out in these

colors, with an accent of terra cotta red,

which is on the large picture frame effect

wall that houses the screen and drapery.
In this treatment of the screen area a

through modernization

The contemporary styling of the Roxy theatre, Frisina Amusement Com-

pany operation in Springfield, III., as remodeled by Hadley & Worth-

ington, architects, and G. H. Schanbacher & Son, decorators, of that city.

The lower course of the building has been modernized with steel and glass.

II



dramatic setting was sought, with interest-

ing illumination during intermissions.

The foyer and mezzanine lounges are

carpeted in a red and gold scroll leaf design,

as is the rest of the theatre. The wall

colors are shades of dark warm green.

Modern furniture consisting of deeply up-

holstered sectional pieces make these areas

inviting. Murals on each floor are efifect-

i\ely lighted by pinpoint roto spots, and the

wall opposite the mural in the mezzanine

lounge is covered with a large mirror to

add to the illusion of space.

The contemporary coloring and mural

treatment of the auditorium and foyer

areas is contrasted with natural oak panel-

ing of the main lobby. The latter has a

brushed brass chandelier designed as a con-

temporary adaptation of a traditional fix-

ture by the architects. The only color in

the main lobby is salmon red on the drop

of the recessed ceiling, which helps accent

the natural oak and the brass.

inner foyer leading

mezzanine.

In modernizing the au-

ditorium of the Roxy,

the designers have re-

cast the original pros-

cenium form into a

cove-lighted recess for

the screen. Murals flanic

the screen opening, but

the remainder of the

auditorium has been
refinished without em-
bellishment except for

an intervening panel

near the rear.

Below Is a section of the

to the main floor and

The lobby has a touch of tradition, in the oak paneling and chandelier.

All of these features of contemporar\"

architecture and decorating combined with

such changes as new seating (Kroehler

push-back), with 368 additional seats on

the main floor, a new and larger balcony,

which added 150 seats, new air-condition-

ing, and a new stainless steel and mirrored

front, have effected a transformation of

the original house.

The Roxy is one of the earlier opera-

tions of the Frisina Amusement Company,
which was started in 1916 by Dominic
Frisina and now operates 60 regular

theatres and seven drive-ins in Illinois,

Iowa and Alissouri. Besides Mr. Frisina the

officers of the company are Giro Pedrucci,

vice-president; Dominic Giachetto, treas-

urer; and J. B. Giachetto, secretary and

managing director.
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KROEHLER

The World's Finest Theatre Seat

THEATRE SEATS

Leading theatre managers

agree that only Kroehler

Push-Back—with its 12-

year history of proof-in-

use—gives the four suc-

cess qualities a theatre

needs:

PROVED ADVERTISING FEATURES
Outstanding advantages of Push-Back
Seats create valuable word-of-mouth
advertising.

PROVED COMFORT AND CONVENIENCE
Thousands of comfort-conscious patrons
heartily approve Kroehler Push-Back.

PROVED BOX OFFICE APPEAL
Push-Backs are real showmanship— per-

manent salesmen that pay off at your box
office.

PROVED QUALITY AND DURABILITY
Day in, day out, in hundreds of theatres,

Push-Backs have proved sturdy, efficient,

durable.

Write or Wire Today
Chicago 11, III.

666 Lake Shore Drive

New York 16, N. Y.

One Park Ave.

Los Angeles 7, Calif.

2028 So. Vermont Ave..

Dallas, Texas
2023 Jackson Street

Canadian Theatre Chair Co., Ltd., 40 St. Patrick St^

Toronto 2B, Canada

2. Seated patrons
need not stand—

a

gentle movement of

the body slides the

seat back.

*“Push-Back’' is a trademark

owned and registered by

the Kroehler Mfg. Co.,

Naperville, Illinois.

The Only

Theatre Seat

that Combines

Push-Back

Conveniences

with Kroehler

Lounge-Chair

Comfort and

Style

1* Here’sthe normal,

comfortable lounge-
chair position of the

Push-Back Theatre
Seat.
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THINGS SAID AND DONE AND THINGS TO COME MORE OR LESS CONCERNING THE SHOWPLACE

Maskless Screen of Unit Design

Adapted to Any Existing Theatre

HOW A inaskless screen and

luminous screen surround can be eftective-

ly installed in an existing auditorium of

any design, with adequate refinement, yet

without extensive structural alterations, is

demonstrated in a scheme introduced with

the reopening of the Plaza theatre in New
York’s suburb of Scarsdale.

Installed by the Capitol Motion Picture

Supply Co., the Plaza screen applies the

principles of image edge attenuation and

picture light control developed by Ben

Schlanger, theatre architect, and William

A. Hoffberg, engineer associated with him.

d'he result of many years of e.xperimenta-

tion, the method more recently has been

patented.

Inasmuch as the performance at the

Plaza has been approvingly, even enthusi-

astically, received by Plaza patrons, this

application is especially significant because

of the simple, unit-type structuial pio-

visions. In the new theatre which was re-

cently opened in Framingham, Mass., Mr.
Schlanger was able to incorporate his sys-

tem in the basic auditorium design. The
Plaza installation represents an attempt to

make a maskless screen available and adapt-

able to any existing theatre at a relatively

moderate cost.

There are three functional components

—the screen, narrow flanges set at an angle

to the screen, and wings which extend from

the flanges at a greater angle and in a slight

curve along the sides and top (see accom-

panying photo). The picture spills on to

the flanges and on to the wings.

On the wings, however, the edge is “ab-

sorbed,” in effect, by the picture light re-

flected from the wings. The intensity of

this light is of course in the same key as

that of the screen image at any moment

;

thus the density of the film itself controls

image edge attentuation.

In the physical design, the objective has

been to allow for prefabrication of the

screen frame, flanges and wings for easy

erection in the theatre. Flange and wing

structures are covered with the same ma-

terial used for the screen-proper. At the

Plaza this is RCA’s embossed vinylite

fabric.

\Vith a wide stage and elaborate pros-

cenium arch treatment to contend with,

Mr. Schlanger placed the screen-proper at

the edge of the platform, then dressed the

side areas beyond, into which the wings

extend, with drapes. The arch and flank-

ing walls thus do not impose any extraneous

forms upon vision of the performance.

•

Steel and Copper

Demand Could Cut

Theatre Supplies

w'lTH DEFENSE agencies

of the Government warning the citizenry

that shortages of steel, copper and alumi-

num are now of alarming proportions, it

would be well for motion picture exhibi-

Auditorium of the Plaza theatre in Scarsdale, N. Y., showing the maskless screen installation which was

effected in remodeling the house for reopening under the management of Leo Brecher, prominent

New York exhibitor. Alterations, for which the architect was Ben Schlanger (who with William A. Hoff-

berg developed the screen), included removal of paint from the mahogany walls, restoring them to

their original finish; and a new seating plan with stagger in the middle bank and row spacing in-

creased to 36 inches. Greatest viewing distance now is only four and one-half times the picture width.
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REPLACEMENTS URGED NOW
Addressing the Theatre Owners of Amer-

ica convention in New York last month,

Nathan D. Golden, director of the motion

picture section of the National Production

Authority, urged exhibitors to replace

equipment now because of the possibility

of shortages in critical materials later on.

He said, "get theatre seats, carpet, stage

and projection room equipment now, if you

are in need of them. Use the lattitude

provided you now by MRO."

tion to be alert to what that situation

might mean to theatre equipment.

The National Production Authority’s

Order M-4A, which went into effect

October 1st, fundamentally changed the

position of theatre modernization, as we
said in these columns last month. It re-

moved the arbitrary dollar limitation on

construction and equipment installation,

and since most modernization of theatre

buildings, with emphasis on front styling

and interior treatment, can be readily ac-

complished without the use of any critical

materials, the effect of the new order has

been to remove such remodeling substan-

tially from controls.

Order M-4A does allow the use of steel

and copper (though no aluminum) for the-

atre buildings, and in amounts sufficient

for almost any renovation job. These quan-

tities are 2 tons of carbon steel, and 200

pounds of copper. Even though a new the-

atre could be built without any steel, the

copper limitation would prevent it.

DEFENSE NEEDS ARE THE ANSWER

In any theatre construction, new or re-

modeling, that calls for steel and copper.

Order M-4A offers no assurance, however,

that the material will be available. Even
though the necessary amount comes within

the allowance of the order, it must be ap-

plied for (unless one had it on hand)

through NPA field offices, and whether or

not the request will be granted depends

upon the current needs of defense and other

activities having prior claim to the supply.

At the moment the Government would
have us believe that there just isn’t going

to be much steel and copper for others.

Maintenance, repair and operating needs

are quite another matter. Nothing has

changed here—technically, regulations con-

tinue to allow materials for those purposes.

But presumably here, as elsewhere, policy

is determined by supply. In short, if mili-

tary and other “essential” production needs

what is available, that’s all there is, there

isn’t any more.

Now, then, equipment is in the same
boat. So far there has appeared no imme-
diate threat to the fabrication of most

items of theatre equipment and supplies.

But a lot of them are made of steel, and
many, specifically those of electrical func-

ERL
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Now for the first time, a single custom-built chair is offered in 32 different models

—

16 different construction combinations—each in either retractable or conventional type,
which can now be intermixed, with uniformity of end standards
retained.

This Ideal engineering triumph—revolutionary in principle—makes
possible a production method that permits the greatest chair values
in the history of show business.

TREMENDOUS SAVINGS
FOR THE EXHIBITOR
• NEW “WONDER HINGE’’—full floating, full com-

pensating, self-aligning, absolutely frictionless, com-
pletely silent. All working parts fully enclosed.
Automatic, foolproof seat-lifting mechanism.

IDEAL CHAIRS FOR
DRIVE-INS
• ATTRACTIVE
• COMFORTABLE
• SERVICEABLE
No scratching, tearing or pinch-
ing hazards. Back and seat in

natural finish or durable enamel.
Baked enamel finished gray iron
standards. Ball bearing hinges.

Rust-resisting hardware.

« n SEE YOUR IDEAL DEALER OR WRITE TODAY FOR LITERATURE AND PRICES

O NEW DURABILITY—finest all-steel construction

—

the sturdiest chair made.

• NEW LUXURIOUS COMFORT—
improved relationship of position of

back to seat.

« NEW DESIGN IN END STAND-
ARDS — more passing room — new,
stronger seat pan.

• NEW STEEL BACK PANEL—completely cov-
ers the seat -prevents pinching hazards. No
protruding nuts, bolts or screws to snag or tear
clothes or hose.

• NEW ATTRACTIVE STVLING -closed panel,
full length center standards.

• NEW ECONOMY OF MAINTENANCE—new
back and pan design for greater upholstery pro-
tection.

NEW EASE IN REUPHOLSTER-
ING—for maximum service, more
even usage, seats can be quickly ro-

tated as to location in the theatre.
No need to remove screws or bolts.

Exceptionally easy to remove and re-

place upholstered parts.

• NEW EASE OF IN-
STALLATION — with
any floor condition, in

any location.

fSifSSi

A n n S t r e e t, N. W.
^'Grand Rapids, Michigan

CYCLeRAMIC
CUSTOM

SCREEN

GIVES YOU "CENTER SEAT VISION'

From every seat in the house!
Eliminates glare and distortion! . . . Gives amazing new depthl

Perfect sound transmission! . . . No perforations!

Manufactured by

B. F. SHEARER COMPANY
2318 SECOND AVE. • SEATTLE, WASHINGTON . Eliot 8247

OMIT mSTBISOIOl: nUA> t HANSEN. IID.. 301 CUT STREET. StN FRINCISCO • UNRDR. DOMINION SOUND EOUIPMENI. LID. • OEFICES IN PRINCIPLE CITIES
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8 X 10 Slide Frame $1.00!
LIFETIME EXTRUDED ALUMINUM

DISPLAY FRAMES 50% Less
Compare! Our exclusive one-piece construction

cuts your costs in half

8"xlO" Slide Frame $1.00

M"xl4" Slide Frame $1.50

I4"x22'' Slide Frame $2.15

I4"x36" Slide Frame $3.00

22"x28" Slide Frame. $3.00

POSTER CASES—We manufacture a complete line of illuminated
and non-illuminated wall frames and poster cases. Prices run to the
same scale as the slide frames listed above. Our catalog also contains
illustrations and prices on these exceptionally low cost units.

• Lifetime extruded aluminum

• Caustic etched

• Alumilite finished

I • Strong, rigid

I • All Standard sizes

Cross section of our

solid, lifetime frame
extrusion

40 "x60" POSTER CASE $64.50
40" X 60" Non • illuminated poster case,

shadowbox door. recessed or surface
mounted (please specify) heavy extruded
aluminum, lifetime alumilite finish, full

length door hinges. %" plywood back.
F.O.B. Montebello.

SAVE! ORDER DIRECT BY MAIL
Frames and case listed may he ordered
by mail. Money-back Guarantee. Shipped
r.O.B. Montebello. California.

Peoples Display Frame Co.
1513 Olympic Boulevard. Montebello, California

...J
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Slash Labor Expense
1 . Reduce cleaning time.

2. Clean more effectively.

3. Cut operator fatigue.

The Super needs only one pass over the dirtiest area to

make it sparkling clean. This allows the operator more
time to do other work.

The Super way is the most effective way to pick up
popcorn, litter and street dirt. With Super exclusive tools

even the most difficult places—screen, projection booth,
drapes, stages, rest rooms—are kept clean at minimum
cost. High up places are a cinch with the Super Hi-Up
Tube.

Supers have the powerful suction to remove the dust

wherever it may be. These easily portable, heavy duty
cleaners go everywhere, upstairs and down, between the
seats and up the aisles. There is no bending nor stooping
—Super tools need only S’/z inch clearance.

Phone your lc:al supply dealer—he will be glad to

demonstrate a Super in your theatre. Or write for com-
plete data.

Once

Super Model M-
For all general

cleaning and
blowing.

Powerful,

readily

portable.

NATIONAL SUPER SERVICE CO., INC.

1941 N. 13th St., Toledo 2, Ohio

SUPERSUCTION
SINCE 1911

THE DRAFT HORSE OF POWER SUCTION CLEANERS"

Super Model BP

—

A quiet,

double-utility cleaner for

both wet and dry pick-up.

tion, require copper. As Fred Matthews of

Motiograph has recently pointed out in a

general letter, the supply of theatre equip-

ment may be expected to lessen as the

manufacture of defense items accelerates.”

GETTING MRO SUPPLIES

Incidentally, Mr. Matthews has included

in his letter some advice concerning main-

tenance, repair and operating supplies

which may be helpful to many exhibitors.

He points out

:

“A theatre owner can order or receive

in any quarter, MRO [supplies] and

materials for minor capital additions

(there is a limit of $750 for any one cap-

ital addition) aggregating not more than

$1000 [using the allotment symbol MRO
on his order].

“If during 1950 a theatre owner pur-

chased MRO supplies in e.xeess of $1000
per quarter, he must apply to the NPA
for a quarterly or annual quota. (For

method of obtaining such a quota and

operating under it, secure a copy of CMP
Regulation 5 from your local office of the

U. S. Department of Commerce.)”
Mr. Matthews also reminds of the avail-

ability of the rating DO-MRO in the pur-

chase of supplies other than those involv-

ing controlled materials, d'he DO smybol,

as we have previously pointed out in these

columns, is a sort of priority rating. Once
it is used, however, it must be thereafter

employed for all MRO purchases.

Well, sir, w’e don’t believe w'e ever saw

life so complicated.

SPORTS REPORT—By Ben Poblocki, our special

correspondent in Milwaukee on the ancient and

honorable (?) game of Gowf; "The links feud

between Bruce Gran, Al Kvool, Gordon Hewitt,

Colonel Haynes and your correspondent failed to

come to the expected decision at this year's Mil-

waukee Variety Club Outing. Begun at the 1950

Outing, the dispute was resumed at the insistence

of Mr. Gran, who suffered ribald taunts of his

opponents to such a degree that his game was far

below his standard—to put it more bluntly, up to

the last hole the guy hadn't won a single skin.

It was then that L. F. Gran, his father, suggested

that they play for double or nothing on the last

OUTDOOR
REFRESHMENT

SERVICE
from Coast
to Coast

over '/) Century

SPORTSERVICE CORP.
SPORTSERVICE BLDG. • BUFFALO, N. Y.

YOUR QUESTIONS ARE INVITED. If you have a

problem of design or maintenance, the editors of

BETTER THEATRES will be glad fo offer sugges-

tions. Please be as specific as possible so that

questions may be answered most helpfully. Address

your letters to BETTER THEATRES SERVICE DE-

PARTMENT, Rockefeller Center, New York.

hole, and he was elated when his son became the

only one to hit to the green, which he did for a

birdie, with his ball only about 3 feet from the

cup. Victory was in his grasp—almost; however,

rain began to fall. And where were the other

contestants? Running like mad for the clubhouse!

A third attempt to settle the issue will be made

i,i 1952."
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A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT

& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS

’"No other art or industry In the world narrows down its success to quite such a needle's eye as that

through which the motion picture has to pass—an optical aperture—in the continuous miracle of the

screen by a man and his machine, the projectionist and his projector." —TERRY RAMSAYE

Theatre Television in Terms

Of Motion Picture Projection

By CIO CACLIARDI

Assistant Chief Engineer of

Sound, Projection and Maintenance,

Warner Theatres, Newark Zone

NOW THAT theatre tele-

vision is an accomplished and accepted fact,

it is inevitable that the question be asked,

“How does theatre

television projection

methods compare with

theatre motion picture

projection?” This
question may best be

answered, and the re-

sults better accepted,

if some of the under-

lying principles of these

GIO GAGLIARDI systems are examined

and understood.

There are three basic systems of large-

screen television which bear the best promise
for this new medium. Two of them are

now actually being sold and operated in

this country. The third system has recently
been demonstrated in Europe and is being
investigated now for possible use in the
United States.

The first is the instantaneous or direct
projection method, in which high-brilliance

cathode-ray-tube images are projected to the
theatre screen by means of an extremely
efficient optical system having two mirrors,
one for image reflection, the other for cor-
rection.

The second is the storage, or interme-
diate, film system in which either 35mm or
16mm film is processed and projected. Here
the television picture is received on a
standard TV tube, the picture is photo-
graphed on film by a special motion picture
camera, the film is rapidly processed, and
it then passes through projectors in the
regular manner.

The third is the electronic-storage, or

eidophor, system with which the incoming

signal is used to modulate the arc of a

standard projection lamp to produce large

sized pictures on the theatres screen. The
controlled “eidophor” surface takes the

place in the projection system of the ord-

inary motion picture film.

IMAGE PROJECTION

'I'he first systqm—direct projection from

a special cathode tube—has been developed

by RCA, and because of its simplified

operational procedure, it seems to have

gained the ascendency. The successful oper-

ation of pilot installations in theatres over

the eastern section of the country has

created a large demand for these theatre

TV projection systems. RCA has received

extensive orders for new equipment, and

FIGURE I—PT-lOO Projector, cover removed.

many more installations are expected in the
very near future.

Most of us are familiar with the cathode
ray tube as it is used for standard home
television. In this instance the picture on
the face of the tube is viewed directly by

NEVER HAS

BEEN SO

ESSENTIAL AS NOW!

economize

SLOW BURNING
. . . from 10% to 25% savings in

carbon consumption reported.

POWER CONSUMPTION

. . . proved savings in power con-

sumption . . . more light at lower

amperages.

SAVINGS IN MAINTENANCE

. . . our new coppering process re-

duces lamp maintenance and mirror

replacement and re-surfacing costs.

FROM “LOW” to

HIGHEST “HIGH”

. . . screen brightness is brightest

over the entire surface of the screen.

LORRAINE “Star-Core” CARBONS

. . . give greater controlled burn-

ing thus insuring More and Steadier

Light.

THERE IS A LORRAINE CARBON

TAILORED FOR YOUR SPECIFIC

PROJECTION REQUIREMENT

Send necessary projection equipment

data to guide us in recammending the

Lorraine Carbons that will do your

theatre or drive-in projection job better

and More Economically.

tfRRAIHI CAItlONS ARE CELlOrHANE WRAfPEI Tt
IRIURI * MOItTURE-PROOr. AIRTICNT PRtlUCT

CARBONS, INC., BOONTON, N. J.
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HIGHEST STANDARDS n

Made to extremely close tolerances and individually

inspected, guaranteeing interchangeability, trouble-

free installation and smooth operation. Your

Independent Theatre Supply Dealer carries them.

.sUPEff.

LAVEZZI MACHINE WORKS
4635 WEST LAKE STREET • CHICAGO 44, ILLINOIS

RES. a.S. P»T. Off.

f] RSI
r SOLID-PLASTIC
1 SCREEN

Nil
I SEAMLESS

PLASTIC SCREEN

WILLIAMS SCREEIVS
Practically tear-proof. Permanently flexible. Super-reflective

surface assures sharp, brilliant pictures with vivid contrast.

Delivered with protective coating.

Clean-cut perforations with no projecting fibres to impede
sound or collect dirt. Stays white longer. Unaffected by mois-
ture. Fungus-proof.

Only $1.50 per square foot.

Write for free samples, silver or white.

WILLIAMS SCREEN COMPANY
1675 Summit Lake Blvd. Akron 7, Ohio

YOU'LL SAVE TIME . . .

and be able to detail your requirements, by writing advertisers direct.

Many of them provide coupons specifying literature for your convenience. . . . How-
ever, If you prefer to use the service of the Theatre Supply Mart, you need only to

indicate the Items by reference number on the detachable postcard provided In the Mart

insert on page 27.

the spectators, who normally sit pretty close

to the picture. Television tubes, however,

have definite limitations on size. Tubes 20

to 30 inches in diameter seem to be the

largest commercially available, and it is

quite improbable that anything larger will

ever be provided.

Naturally, even
the largest tube

could never produce

a picture of suffi-

cient size for direct

public viewing in

motion picture thea-

tres, therefore some

means had to be

provided for magni-

fying the cathode

ray picture so that it

could be seen com-

fortably by large

theatre audiences.

An obvious means

of obtaining larger

pictures from a

cathode ray tube is

to place a lens between the spectator and

the tube. This has been tried on home

TV sets with very little success.

Another means of obtaining a larger

picture is to make use of the same method

that is employed in motion pictures—that

is, to project a magnified image of the

actual picture on the face of the cathode

tube, directly to the theatre screen. This

procedure presented several major prob-

lems; they were solved, however, after a

tremendous amount of research and experi-

mentation. Among these problems were:

1. The need for a cathode ray tube

capable of producing extremely bright pic-

tures with the required resolution and

contrast.

2. The need for a projection optical

system which would be as efficient as possi-

ble in order to utilize the largest possible

percentage of the light generated by the

cathode tube.

3. The use of specular, or directional,

viewing screens for certain auditoriums so

as to direct most of the impinging light

towards the spectators.

In standard film projection practice, the

light on the screen is provided by carbon

7N94 kinescope

arcs which are burning in the lamphouse.

The light of the carbon arc is focused on

the motion picture fihn in the projector

aperature gate. The brightly illuminated
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OMfSa^N
...FOR TELEVISION

AND REGULAR
PROJECTION!

"PANTEX," The Special New

All-Vinyl screen surface . . .

Highest brightness gain ever

achieved for a diffusive screen

. . . Every seat perfect . . . No
linnited viewing angle!

SCREEN CORPORATION
>65 ClfBMONT AVENUE • BROOKLYN 5 NEW YORK

FOR

GREATER

LIGHT

I TRANSMISSION

Light increases of 15% to 60% avail-

able! Changeover from old 6 element

lenses NOW!

COMPANY, INC.
.330 lYEll AVENUE ROCHESTER NEW YORK^

You Can’t Buy

A GOOD
R e c t i f i e r

for Less!

strong Rectifiers are

the only rectifiers on the

market which are espe-

cially designed, manufac-

tured and tested in one plant together

with and for use with motion picture pro-

jection arc lamps. This is highly important, as

efficient operation of each type and rating of arc

necessitates a rectifier specifically engineered to its

particular requirements.

There is a dependable Strong Rectifier for every type

projection lamp: 2-Tube • 4-Tube • 6-Tube • Single

and Three Phase Models for

• Rotating Feed Angular Trim High Intensity

• Copper Coated Coaxial High Intensity

• 1 K.W. High Intensity

• Low Intensity

All assure smooth output current, long life, low operating

temperature, and flexibility in control.

THE STRONG ELECTRIC CORP.
CITY PARK AVE. TOLEDO I, OHIO

PROJECTION LAMPS
SPOTLIGHTS • RECTIFIERS • REFLECTORS

film is projected as an enlarged image onto

the theatre screen by a lens (refractive

type) mounted in the film projection head.

In the equivalent television system using

a cathode ray tube, there is no arc lamp to

supply the auxilliary light source. The
light energy is produced by the luminescent

material which is applied as a coating on

the inside surface of the tube face. This

is usually called the luminescent screen of

the cathode ray tube, or the projection

kinescope. The face or screen of the kine-

scope then replaces the illuminated film in

the aperture gate.

KINESCOPE LIGHT OUTPUT

The light output of a projection kine-

scope depends primarily upon the size of

its luminescent screen, the energy of the

election beam bombarding the screen, and

CORRECTING LENS
& X-RAY SHIELD

Vn
k
i/X'

Typical optical and cooling system for theatre-

television projector using 7N94 kinescope.

the light conversion efficiency of the phos-

phor materials comprising the screen

coating. Figure 1 shows a picture and a

schematic diagram of the RCA - 7NP4
kinescope used in the most recent TV
theatre projection equipment.

Kinescopes have been made in various

sizes and operate at different anode volt-

ages. Home projection tubes may be 3 to 5

inches in diameter and operate at 25,000

volts. An earlier model RCA projector

employed a 15-inch kinescope operating at

80,000 volts. The 7NP4 kinescope has a

7-inch diameter screen, operates at 80,000

volts, and has a peak beam current of 6

milliamperes.

It has been found that under these con-

ditions the light output of the luminescent

screen is equal to 4000 lumens. From data

published by RCA engineers, it seems

possible to raise this output to about 5300

lumens by increasing the tube diameter to

15 inches. How'ever, it is pointed out that

the increased cost, weight, and general

clumsiness of the associated optical system

surpasses the possible gains so much that

the 7-inch diameter 7NP4 kinescope was

retained as a standard production model.

It can be seen from the above that the

total amount of light available from the

face of a kinescope is not very large, there-

fore the optical system required to transfer

this light to the theatre scicen must be as

efficient as possible.

REFLECTOR EFFICIENCY

For all practical purposes the large face,

or screen, of a kinescope radiates light as

a perfectly diffusing surface. When the

light from a perfectly diffusing surface is

projected onto a viewing screen by means

of a conventional lens (refractive-type), by

far the greatest part of the light does not

reach the viewing screen. In fact, a lens

with a speed of f/2.0 can only collect and

project about 3% to 6% of the total light

emitted by the kinescope. This is primarily

due to the relative difference in size of the

lens and the source of light, which is the

large face of the cathode ray tube.

It was therefore necessary to go to an

entirely different type of optical system.

The one chosen as being the most effective

was the spherical reflector, or mirror type,

called the Schmidt system. This method is

used in the large telescopes at our principal

observatories. Figure 2 is a schematic

diagram of this type of optical system, as

used in theatre television projection.

The outstanding advantage of this optical

system over the conventional lens is its

ability to focus the object, the large area of

the kinescope face, or screen, with a large

relative aperture, and to give the necessary

magnification at the theatre screen. This is

done with an actual light transfer efficiency

of approximately 40%. Because of its large

aperture, this system has an effective speed

of approximately f/0.8.

However, all these advantages do not

come free of certain other obstacles. The

KINESCOPE FACE
OBJECT TO
BE IMAGED
ON SCREEN

FIGURE 2

concave spherical mirror has the ability to

project an enlarged image upon the screen

when an object is placed between the center

of curvature and the focal point. But

because of spherical aberration, the image

formed on the screen by projection is not

sharp. It is necessary to introduce a separ-

ate type of of correcting lens which will

compensate for this form of spherical

aberration.

CETTINC A “FLAT” IMAGE

Figure 3 shows the action of spherical

aberration when a large spherical reflector

is used. The object point 0 is picked up

by three zone points, A-B-C, on the reflec-
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tor. Zone A produces an image of point

O at F because angle OAO' must be equal

to angle O'AF, since the angle of reflection

is equal to the angle of incidence. For the

same reason, zone B focuses the object

point O at £, and zone C forms an image

at D. It can easily be seen that with images

at D, E and F no sharp focal point for

O may be found.

The purpose of the correcting lens is to

provide negative and positive correction to

the spherical mirror so that the images of

the object produced by every single zone

elements of the mirror will coincide exactly

to give a proper sharp image of the whole

object.

Figure 4 shows how this may be done.

The correcting lens has a surface which

is continuously variable in slope. Zone B
on the reflector needs no correction, there-

fore the lens at this point is flat. Zone A
would normally project the image to F,

but the correcting lens brings it back to F'.

Zone C would normally project the image

to D, but the correcting lens bends this ray

to D'. The three scattered image points

are now superimposed sharply at ED'F',

and the correction is complete.

Unfortunately, the shape and size of the

correcting lens depend upon the throw or

magnification for which the system is

designed. An optical system of this type,

because of its high speed and high relative

aperture, can only be properly corrected for

one given position of object and image, and
tor this reason a different correcting lens

would be required for each change of

throw. This condition has forced the manu-
facturer to concentrate on the production

of one size of kinescope, one size of mirror,

and one size and shape of correcting lens.

Because of the above limitations in equip-

ment, the size of the television picture on

the screen, and the distance between the

kinescope projector and the screen, have to

be maintained within very close limits. For
their PT-100 theatre television system,

((Continued on Page 26)

RCA Service protects your Box-Office

—By guarding

the HEART

of your Theatre

It costs so little to protect so much
The advantages ofRCA
Service are yours at a
cost so low, a few ad-

missions daily pay for

it. Write for complete
information.

^ound and projection equipment {the

heart ofyour theatre) will wear out through
continuous performance, unless the equip-

ment is protected by periodic checkups

and preventive maintenance.

Guard your equipment . . . protect

your box-office with completeRCAService

Coverage. RCA Service is more impor-

tant today than ever before.

The possible scarcity of new sound and
projection equipment . . . even replace-

ment parts . . . makes it important that

you protect the life of the equipment you
now have. Coming events may require

you to keep your equipment in operation

for a much longer period than you plan.

Prepare now for the future while replace-

ment units are still available.

RCA Parts Plans cover all makes and
types of theatre sound equipment, as

well as projectors and accessory units.

RCA Service protection is more vital

today than ever before.

RCA SERVICE COMPANY, INC.
A RADIO CORPORATION ofAMERICA SUBSIDIARY

CAMDEN, NEW JERSEY

SAVE MORE ON CARBONS
Full Refund

If not 100%
Satisfied

Patents Pending

CALI CARBON COUPLERS
Let You Burn All the Carbon

"They're Expendable"

The most popular carbon saver, used by more theatres than

ALL other makes COMBINED.
At all progressive supply houses. Prices per hundred, postpaid.

6IVIIV1 $2.25
7 OR 8MM OR 5/16 INCH $2.50

Non-rotating $3.00
9IV1IV! for Rotating carbons $2.50
Rotating carbon tool... $1.50

They're Expendable

No worrying about infury to high

priced carbon savers.

Burn 'em up, you still profit.

Most economical carbon saver you ever used!

CALI Products Company
3721 Marjorie Way Sacramento 20, Calif.
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THE PRACTICE OF

THROWING AWAY
CARBON STUBS IS

PROBABLY COSTING YOU

THOUSANDS OF DOLLARS

The wasteful practice of throwing away carbon
stubs can unnecessarily cost you thousands of

dollars.

THE GRON-O-MATIC
Fully automatic

CARBON SAVER
uses stubs of all lengths without any preparation.
It’s no longer necessary to guess whether or not
a carbon stub will burn a full reel. No matter
how short it may be, simply insert in the holder.
When it is entirely consumed, the new carbon
goes into use without losing the light. The Cron-
O-Matic in no way interferes with the regular
operation of the lamp.

Adaptable to Ashcraft “D,” Brenkert-Enarc,
Peerless Magnarc and Strong Mogul lamps.

Only $52.50.

PAYS FOR ITSELF 3 TIMES A YEAR!
Burns positive carbon stubs, which usually aver-
age in length, down to a constant length of

Va", to resu’t in a net saving of 2 '/2
^' per carbon

or 22.2% of the cost of the carbon, which for

the average theatre actually amounts to $150.00
per month . . . every month!

If your theatre equipment dealer
cannot supply you, order direct.

Dealer Inquiries Invited

PAYNE PRODUCTS CO.. Cron-O-Matic Division

2451 W. Stadium Blvd., Ann Arbor, MicFiigan

n Please send free literature on Cron-O-Matic
Carbon Saver.

Please ship Cron-O-Matic Carbon Saver
C.O.D., including postage.

Remittance herewith.

NAMK
Til BATHE
STIIEFTI’

CITY & STATE
EXPORT: Frazar & Hansen, Ltd.
San Francisco. New York, Los Angeles

DRIVE-IN THEATRES
Increase Your Family Patronage!

with the latest kiddie riding devices. Complete

line of miniature trains, auto rides, pony rides,

and airplane rides.* Immediate delivery. Terms

orronged.

KING AMUSEMENT-CO.
Mt. Clemens, Mich.

The DRIVE-IN
A department conducted

By WILFRED P. SMITH
for many years manager of regular the-

atres, then drive-in manager and later

drive-in circuit executive in charge of

planning, construction and operation;

now operator of his own drive-in at

Ledgewood, N. J.

WRITE IN: Questions
about drive-ins sub-
mitted to Mr. Smith
by mail will be an-
swered as promptly
as possible in this

department. The
name of the person
sending the inquiry
will not be published.
Letters should be ad-
dressed to Better
Theatres, Drive-In
Department, Rocke-
feller Center, New
York 20, N. Y.

Advertise Local

Indoor Theatres

In Closed Season

IN THINKING about the

approaching dark season for drive-ins above

the nation’s South, 1 recalled an editorial by

Walter Brooks in the Managers Round
Table of Motion Picture Herald last

summer, in which he made some interesting

observations concerning the copy of signs on

regular theatres closed for the summer or

for alterations. He pointed out that a sign

that merely says the theatre is closed is

pretty dismal, that it would be better to add

when the theatre is to be reopened, pref-

erably naming the opening attraction.

I buy that idea enthusiastically—and it

has suggested something that seasonally

closed drive-ins might do. Certainly the

attraction board, in stating that the thea-

tre is closed for the winter, should say

about when it is to reopen in the spring.

But here is something further the copy

could do to give the copy some positive,

rather than an entirely negative, effect.

It might also say (with a side-glance at

television), “See Excellent Motion Pic-

tures on the Giant Screen of Your Local

Theatre.”

In fact. I’d like to see such institutional

effort carried to the point of naming actual

attractions currently playing at the local

indoor theatres. That would be a “natural”

where the owner of the drive-in also oper-

ated a regular house or two in the town.

But even where that is not the case, the

drive-in management would be helping to

maintain the movie-going habit by promot-

ing attendance at the local conventional

theatres during the off season.

As I have previously said in these

columns, I do not think there is very much

to the idea that the drive-in is a substantial

competitor of regular theatres. Most of

the people you see at a drive-in probably

wouldn’t be seeing movies anywhere ex-

cept on a home or tavern television set on

that particular evening if it weren’t for

the convenience and special recreational

appeal of an outdoor theatre.

Additionally, a lot of those people have

never been regular patrons. The drive-in

has given many of them a movie-going

habit which carries over into the cold

months.

Movie-going as a habit is a basic asset

of the business. Every division should do

all it can to keep that habit lively. A
drive-in that directs its patrons to local

conventional theatres when It is closed is

only helping to keep alive an interest which

it will need the following season.

•

Getting Ramps

Ready for Winter

THE TIME for winterizing

drive-ins is again upon us operators in the

more northern parts of the country. Some

of these outdoor theatres have ramps sur-

faced with macadam, but many of them

don’t, and they will be in need of special

treatment before frost sets in.

One of the most economical ways is one

which we have found to have advantages

at the Garden Auto-Torium. This is to

spread MC-1 (medium cure) oil over dirt

ramps, then to put grits over that at the

rate of 20 pounds per square yard. Here is

the method we use:

A local oil distributor brings us the me-

dium cure product by metered truck, and

spreads it over the ramps at the rate of a

half-gallon per square yard. We are pay-

ing ^ 2 2̂ ^ per gallon for such oil.

We then order road grits from a local

quarry, to be delivered in a truck equipped

with a mechanical spreader. The grits are

of a size that will go through a quarter-

inch mesh and stay on a 30-mesh screen.

The spreader Is set to spread the grits in

the required amount—20 pounds per square

yard. This should be done as soon as pos-
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sible after the oil is applied
; to delay is to

take a chance that rain may thin out the

oil. The grits cost us $2.10 per ton.

When the grits have been laid, a 6-ton

roller is driven over the surface. For this

part of the job we pay at the rate of $40

per day.

That is the method we now are using

to put the ramps in good condition to get

through the winter without deterioration.

The drives are given another kind of treat-

ment.

On the main drives, and especially at the

turns, we apply the oil at the rate of three-

quarters of a gallon per square yard, and

then a coating of grits at the rate of 25

pounds per square yard. These surfaces are

also rolled with 6-ton equipment.

It is our experience that this kind of

treatment just before frost is likely to

harden the ground, creates a smooth, firm

surface, and the cost is about 90% less

than that of macadamizing. It is estimated

that such a surface should remain for at

least three years without further resur-

facing.

In the spring, just before opening, drives

and ramps are again rolled to smooth out

spots that have been heaved up by the frost.

Certain areas of the surfaces may get more

wear and tear than others, but it is quite a

simple matter to put them into original

condition by spot-dressing them at the rate

of one-third of a gallon of oil, and 10

pounds of grits per square yard.

A solidly-surfaced ramp means mainte-

nance of proper grades. Traffic during the

operating season loosens the surface suf-

ficiently to allow water to seep into the

parking space instead of running off into

the traffic lanes. When this happens dur-

ing cold months, you get a surface that

freezes, with the result that in the spring

you get more “popping up” of the surfaces

than you should. In fact, disturbance of

the surface goes on all winter, with alter-

nate freezing and thawing, if an appre-

ciable amount of water soaks Into It. The
oil and grits treatment in the fall keeps it

out.

Winter Releases

For Next Season
ANOTHER THOUGHT for

the drive-in that closes during the winter:

Starting now it would be a good idea, in

our opinion, to keep a record of pictures re-

leased during the closed season. Note how
they are doing at the conventional theatres

during the winter—-you may want to play

them at your drive-in when you reopen it

next spring.

Many of your patrons do not regularly

attend conventional theatres, for one or

Concert Hall

Quality Sound

A New Concept
of Performance

Plus

MODEL ^SOUNDHEAD

SIMPLER OPERATION
Ballantyne engineering skill has simpli-

fied soundhead operation to a foolproof,

almost mechanical procedure. The guess-

work is gone.

GREATER ACCESSIBILITY
Sensational new innovations in design
and construction provide greater acces-

sibility to the interior of the soundhead
for threading, adjustments, and parts

replacements. Operators will welcome

these startling improvements . . . found
only in the Royal Soundmaster Model 9.

FLAWLESS FIDELITY
Skillful engineering now gives you ALL
of the sound on the sound track . . . the

high tones and the low tones . . the

shouts and the whispers . . . in perfect

clariw and fidelity. Operators and theatre

owners alike will appreciate the many
new and revolutionary features found
in the Royal Soundmaster Model 9.

THE BALLANTYNE COMPANY
1707-17 Davenport Street Omaha, Nebraska, U.S.A.

fOR

Of A
haw-

YOU KNOW THE STORY: the horse,

the rider and finally the battle

was lost for want of a little nail.

i ^OAlHsf

Available for

immediate

delivery

Equipment and

Supplies for Every
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THE ASHCRAFT C-70

PROJECTION LAMP

Suprex Projection at its best is obtained

with the A-shcraft C-70. Either 7mm car-

bons from 45-50 amperes or 8mm up

to 68 amperes.

Precision operation at all currents. Ball

and Roller bearings throughout — 14"

high speed reflector.

THE ASHCRAFT SELENIUM

RECTIFIER

50 to 110 Amps.

3 phase— 190 to 240 Volts

Suitable for all types of

lamps. Long life — high effi-

ciency and smooth operation.

cs.ASHCRAFT MANUFACTURING

COMPANY

36-32 Thirty-Eighth Street Long Island City 1, N. Y.

GRIFFING • LASKV CONSTRUCTION CO.
25 HUNTINGTON AVE.'H ' BOSTON, MASS.

ADLER
New Low-Cost

SECTIONAD
n

(TRADE MARK)

CHANGEABLE LETTER DISPLAYS

ADLER CLASS -IN -FRAME
DISPLAYS — “REMOVA-
PANEL” FRAMES—“THIRD
DIMENSION” PLASTIC &
CAST ALUMINUM LETTERS

WRITE FOR FREE CATALOG

Adler Silhouette Letter Co.
3021b W. 36th ST.. CHICAGO 32, ILL.

more of the reasons whicli have made drive-

ins fill a need in motion picture exhibition.

I’hey will not have seen these pictures, so

they are just as new for them as pictures

released in the spring and summer.

Keep tabs on product released during the

next few months, and maintain a cumula-

tive booking schedule on those you want
for next season. Winter rvould be a good

time to see the distributor about dates and

prices. You might be able to make playing

arrangements well in advance.

Theoretically, a drive-in operator should

be able to expect better terms for such

bookings than would be the case were tliey

current releases. Certainly the distributor

sliould realize that the spring-to-fall drive-

in can recapture “lost revenue” on some

of his product released during the winter.

I'his is especially true of a drive-in that can

improve its run the following season. And
1, for one, have a sneaking suspicion that

many drive-in operators are going to be do-

ing some bidding next season, based on

their 1951 operations.

The writer is one who has always tried

to put his film buying on a live-and-let-

live basis, and doubtless a lot of other drive-

in operators have found that attitude good

policy. But some of us also may have noted,

with some misgivings, that certain ex-

changes liave been asking top terms on “co-

feature” pictures at conventional theatres

before a drive-in plays them as a main fea-

ture. That sort of thing could kick up a

lot of opposition among us drive-in fellers.

•

The Snooty Trade

ONE OF THE contributions of

the drive-in to the industry today is getting

the so-called “snob” audience back in the

habit of going to the movies. This is made
up of the sort of people who entertained at

“cocktail hours” in their home “whoopee

rooms.” I'hey are the thousands who passed

a negative judgment, and among them one

found a smart-Alec tendency to derogate

movies without ever seeing them. I am
speaking from experience.

Hundreds of new faces now appearing

at drive-ins are those of persons who have

iKit been to the movies in years and were

proud of it! This certainly must exist in

hundreds of cities throughout the country.

Now that the drive-in has smoked them out

of their basement bar-rooms, every effort

should be made to keep them coming—and

to continue going to the movies after the

drive-ins have been shuttered for the winter.

They may be hardened critics, but bear in

mind that their “cabbage” is as good as the

next person’s.

FIRE TRUCK FOR FUN . . . POLICE PATROL FOR ORDER

Already having a patrol car for its special officers,

the Pottsville, Pa., drive-in recently ''citified'' its

services still further by acquiring a fire truck.

What kid hasn't wanted to ride a fire truck?

Knowing the answer to that one, Charlie Poorman,

manager of the Pottsville bought a truck being

discarded by a fire department and outfitted it

v/ith padded benches. Now before each night's

performances begin, the truck carries thrilled

youngsters around the grounds, leaving and re-

turning to a "firehouse" where cartoon figures keep

poking their heads out of the windows. The struc-

ture was built by Jack Lynch, restaurant manager;

Francis Wilson, "chief of police" (pictured with

patrol car): and Joe Lynch, entrance attendant.

The rides are free. Besides Mr. Wilson, special

officers, who have authority granted by the county

court, include Melvin Bertsch and Arthur Trachte.
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A LINE O' LAW

Actual suits involving points of law bearing on theatre operation, concisely described and

analysed in laymen's terms for the purpose of helping theatre management to avoid condi-

tions which might lead to it to be sued, and of providing cases on which its own suits or

legal defense might be based. All decisions given are of higher courts and of recent date.

By LEO T. PARKER, Member Ohio Bar

When Force Is Legal

In Electing a Patron
SOMETIME IN his Career,

the manager of a motion picture theatre

is likely to find it necessary to deal with

a patron who is so ob-

jectionable to other

patrons that he must

be put out. That usu-

ally presents a ticklish

situation. The trick is

to eject such a disor-

derly person without

incurring liability for

damages.

A review of leading

higher court decisions

discloses that the courts have laid down

certain and well defined rules which, if

adhered to, may be safely followed when

ejecting undesirable theatre patrons. How-
ever, if these established rules are not care-

fully followed, heavy liability in damages

may result.

A leading case (149 S. E. 331) is one

in which a theatre owner was held liable

for $3,500 in damages when the evidence

proved that an employe struck a patron

who was stubborn and refused to leave the

theatre when he was requested to leave.

In this case the employe did not use

ordinary force to eject the patron, but he

immediately struck the patron when he said

that he would not leave. This court stated

important law, as follows

:

“If one conducts himself as to become

offensive to the proprietor . . . the pro-

prietor has the right to eject. Now how
must he eject him? He must proceed, first,

by ordering him to leave the premises
;
if he

declines to go, and does not go, he must
first use gentle means, and lay his hand
upon him gently; if he resents and refuses

to go, the proprietor . . . may use whatever

force is necessary to eject the tresspasser

;

but he must not use more force than is

necessary.”

Higher courts consistently hold that al-

though a theatre owner is liable if a

theatre employe unlawfully assaults or

ejects a patron, the proprietor is not liable

for acts performed by a police officer while

attempting to arrest a patron. (See Hutch-
inson Amusement Company, 139 Atl. 671.)

On the other hand, readers should real-

ize that employment of a “special” police-

man, although authorized by the city offi-

cials to make arrests, will not relieve the

theatre owner from liability for unlawful

acts of the policeman who is directed by

the theatre owner or his manager to eject a

patron.

Patent Infringement

And Damages Allowed
CAN A THEATRE Owner

be liable for infringement of a patent if he

purchases the patented invention from a

manufacturer ? What is the damage lia-

bility for infringing a patent?

One can infringe a patent in either of the

following ways

:

By making or using the invention lor

his own purposes.

By obtaining the invention from a legal

source and practically rebuilding it when
repairs are needed.

By illegally appropriating and using a

patented invention.

By obtaining the invention, or the right

to use it, from a legal source and failing to

use it in accordance with the restrictions

specified in the license contract.

Another important point of law is thar

any theatre owner who either makes, sell'

or uses a patented invention, without

authority of the patentee, is liable for in-

fringement.

Generally, the patentee or owner of the

patent, is entitled to recover the exact

profits earned by the infringer, plus the

full and complete damages sustained by the

patentee as a result of the infringing acts.

Moreover, certain circumstances increase

or warrant additional damages where it is

shown that a patent was infringed ivlll-

fully and intentionally ; or the infringer

persisted in infringement.

Also, if the infringement is willful and

intentional, the patentee may recover a

judgment against the infringer for the

profits, plus three times the actual dam-
ages caused by the infringing acts (97

U. S. 126).

A person or firm cannot avoid liability

for infringement of a patent although he

proves that he purchased the patented de-

Maintenance AND

Towel Costs WITH

,VES MAINTENANCE'

EXPENSES!

ELIMINATES TOWEL

EXPENSE . . . SAVES

STORAGE SPACE

ELIMINATES^^

TOWEL LITTER

Eifcrmc
HAND OR HAIR DRYERS

Save valuable maintenance time and elimi-

nate continuing towel expense. New high-

speed Sani-Dri provides quick, automatic

hand or hair drying service 24 hours a day
year after yearl Sani-Dri is a permanent
solution to your washroom sanitation and dry-

ing problem . . . and SAVES UP TO 85%
OF YOUR WASHROOM COSTS!

NEW FASTER-DRYING FEATURES!

• New faster-drying heating element!
• New smaller, oval nozzle produces mare

concentrated stream of air!

• Instant starting push-button switch with

automatic shut off!

All Sani-Dri Electric Dryers are GUARAN-
TEED, and hove carried the Underwriter's

Seal of Approval for over 18 yeorsl

Shows all Sani-Dri hand
and hair dryer models with

new high-speed drying fea-

tures . . . plus Installation

pictures. Write todayl

Manufacturers of

Stools, Table Bases and Costumers

for Restaurants and Soda Fountains

Distributors in Principal Cities

THE CHICAGO HARDWARE FOUNDRY CO.

“Dependable Since 1897”

4104 Commonwealth Ave.

NORTH CHICAGO, ILLINOIS
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SAVE
10% to 25%

Using

DROLL
Processed Carbons
—a continuous trim that

burns the entire carbon.

Available for these H.l. trims:

NEGATIVES POSITIVES
6 mm. X 9" 7 mm. x 12" and 14"

7 mm. X 9" 8 mm. x 12" and 14"

and 13.6 mm. x 22" (machined for adapters)

to provide 20 minutes more burning time.

Shipped PREPAID at regular carbon list

prices, plus $1.15 per hundred for milling,

drilling and clips (on 13.6 mm. x 22", $1.50

per hundred), less 5% on carbons, 10 days.

Write today for literature.

DROLL THEATRE SUPPLY COMPANY
317 S. SANGAMON ST.

CHICAGO 7, ILL.

GREATER
Durability in

GRIGGS
CHAIRS

Superior construction

gives years of service.

Comfort — the minute

they're occupied!

Their Beauty sparkles!

WRITE FOR CATALOG

GRIGGS EQUiriUE^T CO.
Belton, Texas

Tllli;

OPERATORS
FAVORlTli;!

OoldE's Automatic Enclosed
Rewind Always Worksl
Silent, safe, U.L. approved!
Eliminates fire hazard. Posi*

five friction • • . can’t clinch

film. TiiNback case • • • reels

can’t fly off. Microswitch
safety cuNoff • • • when
door opens or film breaks,
motor stops!

AT SEmft THiAT/tE SUPPLY DEALERS
GOLDi MANUFACTURING COMPANY
1222-P. WEST MADISON STREET • CHICAGO 7, ILLINOIS

vice from a manufacturer, if the testimony

shows that the manufacturer was an in-

fringer.

Right to Theatre Name
Exclusive Only Locally

“i HAVE bought a theatre

and want to give it a new name, Cosmo-
politan,” reads a recent inquiry. “How can

I avoid law’ suits with owners of other

theatres having a similar name?”

Contrary to the opinion of many per-

sons, there is a distinct legal difference

between a trade name and a trade-mark.

Briefly, a trade-mark is a name, mark or

other symbol to indicate or identify sale-

able goods or merchandise. A trade-mark

never is the name of a theatre business.

Briefly, one who adopts for a theatre a

name that is new in the locality, is not

liable for infringement. «

Lessar's Liability in

Injury Due ta Defect

AN E.XHIBITOR wants tO

know if the owner of a theatre building

can relieve himself from liability for in-

juries to theatre patrons by inserting in the

lease contract a clause to the effect that

the tenant will maintain the premises in

safe condition.

He cannot. The courts have consistently

held that the owner of a building is liable

in damages for an injury caused by defects

on the premises if the testimony proves

such defects were in the premises when the

tenant leased the property.

For example, in Clifford v. Philadelphia

(159 Atl. 232) it was disclosed that a

pedestrian stepped into a hole in the thea-

tre sidewalk and was seriously injured. He
filed suit against the theatre owner to re-

cover damages. During the trial it was
shown that the hole was in the sidewalk

when the lease contract was made and the

lease required the tenant to keep the prem-

ises in repair and safe condition. The court

held the building owner liable, and said

:

“.
. . If the property was leased to the

tenant (theatre operator) with this defect

in the pavement, the owner would be liable

for any injury that might occur to a third

party. . . . The landlord will be held liable

where he leases the premises in a defective

condition, knowing that the premises will

be used for public purposes.”

Paying Exhihitar ta Clase

Na Anti-Trust Vialatian

A COMPETITOR in the

theatre business paid an exhibitor $2,000 to

close his theatre for one year. His lawyer

thought the agreement violated the anti-

trust laws and was void. However, ac-

cording to a late higher court decision,

such a contract is valid.

In Robey v. Plain City Theatre Com-
pany (186 N. E. 1) it was shown that

the owner of a theatre approached one

Robey, owner of the Princess theatre, and

offered to pay him $1,200 if he would
discontinue use of the building for theatre

purposes. The two parties entered into a

contract to that effect.

Afterward Robey continued to operate

the Princess theatre, and the party who had

paid the money filed suit to prevent use

of the theatre for exhibiting motion pic-

tures. In holding the contract valid and

thus preventing use of the building for

theatre purposes, the court said

;

“The restraint agreed on in this contract

is partial only. The restraint is limited to

this one particular building. Robey can

operate a theatre in any building in Plain

City other than the Princess Theatre. . . .

The contract is reasonable , based upon an

adequate and valuable consideration, not

invalid as being in restraint of trade.”

Theatre Television in

Terms of Projection

{Continued from page 21)

RCA has fixed the projection throw at 62

feet, and the picture size at 20 feet in

wi ^ th.

SCREEN BRIGHTNESS

It has been pointed out above that the

highlight output of the 7-inch kinescope is

approximately 4000 lumens. Assuming that

the projection optics has an efficiency of

40%, then the light delivered to the screen

should be approximately 1600 lumens; and

for a picture 20 feet wide, the center light

intensity could be between 6 and 7 foot-

candles.

At this point it has been suggested that

wherever possible, specially designed high-

gain picture screens should be used. Some

screens have been developed which have

special reflective characteristics so that a

gain of two-to-one may be obtained in

certain viewing areas. This means that for

every foot-candle of light projected on this

screen, a value of 2 foot larnberts is re-

flected into these chosen areas.

If it were possible to use such a screen

in combination with the television projec-

tor discussed above, then the screen bright-

ness could be raised to 10 or 14 foot-

lamberts. This value of reflected light

would then fall within the standard motion

picture brightness range.

26 MOTION PICTURE HERALD, OCTOBER 13, 1951



THE

MART
Index to products Advertise^

€l described in this issue, witi
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• Convenient inquiry postcard
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ADVERTISERS
NOTE: See small type under advertiser's

name for proper reference number where
more than one kind of product is advertised.

Reference Adv.

Number Pago

1

—

Adler Silhouef+e Leffer Co 24

Changeable letter signs; Front-lighted panels for

drive-ins (lA), back-lighted panels (IB), and
changeable letters (1C).

2

—

American Seating Co . 42

Auditorium chairs. NTS and direct.

3

—

Ashcraft Mfg. Co., C. S 24

Projection arc lamps (3A), rectifiers (3B). Un-
afflliated dealers.

4

—

Automatic Devices Co 43

Curtain tracks. Unafhliated dealers and direct.

5

—

Ballantyne Co., The 23

Soundheads. Dealers: I, 4. 7, 14, 21, 22, 34, 37,
45, 49, 57, 61, 62. 67, 71. 78, 81, 94, 97, 101,
104, 112, 115, 122, 125. 126. 132.

b—Beich Co., Paul F 34

Candy. Direct.

7

—

Breuer Electric Mfg. Co 6
Vacuum cleaners. Direct.

8

—

Cali Products Co 21

Carbon savers. All dealers.

9

—

Chicago Hardware Foundry Co 25
Electric hand driers (9A), stools, tables and soda
fountains for drive-ins (9B). Direct.

10

—

Chicopee Mfg. Corp. of Ga 44
Plastic upholstering materials. Direct.

11

—

Coca-Cola Co., The 2 nd Cover
Soft drinks. Direct.

12

—

Droll Theatre Supply Co 26
Carbon savers. Direct.

13

—

F & Y Building Service, The 43
Architectural design and building service.

14—

-GoldE Mfg. Co 26
Film rewinders. All dealers.

15

—

Griffing-Lasky Construction Co 24
Drive-In designers and builders.

16—Griggs Equipment Co.
Auditorium chairs. Direct.

26

17

—

Helmco-Lacy, Inc 31
Barbecue sandwich equipment Direct.

18

—

Hertner Electric Co., The 7
Motor- generators. NTS.

19

—

Heywood-Wakfield Co. 3
Auditorium chairs. Unaffliaed dealers and direc.

20

—

Ideal Seating Co |5
Auditorium chairs (20A). stadium seating for drive-
ins (20B). Dealers: I, 2, 7 ,14, 19, 22, 32, 37, 40.
53 60, 65, 66, 76, 84 , 87. 98, 101. 105, fo9, 110
life, 119, 122, 126, 132.

21

—

international Projector Corp 4th Cover
Projectors (21 A), sound systems (21 B), NTS.

22

—

King Amusement Co 22
Playground equipment for drive-ins. Direct.

23—Kroehler Mfg. Co |3
Auditorium chairs. Unaffiliated dealers and direct

2^1—LaVezii Machine Works IS
Projector parts. All dealers.

25—Lorraine-Carbons, Inc
Projection carbons. Franchise dealers.

17
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26—Manley, Inc 37
Popcorn machines and supplies. Offices in principal
cities.

Reference Adv.
Number Pggg

41—Shearer Co., B. F I5
Projection screens. Authorized dealers.

27

—

National Carbon Co., Inc 39
Projection carbons. All dealers.

28

—

National Super Service Co., Inc 16

Vacuum cleaners. All dealers.

42

—

Smith, Alexander, and C. H, Masland... 8
Carpeting. NTS and direct

43

—

Sportservice, Inc

Concession services.

29

—

National Theatre Supply 19, 23
Excelite projection arc lamps (29A), simplex pro-
jector parts (29B).

30

—

Nestle's Chocolate Co., Inc 36
Candy.

31

—

Norpat Sales, Inc 42
Hanover carbon savers. Direct.

44

—

Strong Electric Corp., The 20
Rectifiers. All dealers.

45

—

Trans-Color Screen Co., Inc 43
Projection screens. Direct

— Yvagner oign oervice,

Steel panels for driveins (46A). changeable copy
attraetjon frames (46B), plastic letters (46C). alum-
inum letters (46D). A I dealers.

5

32—Novelty Scenic Studios, Inc.

Interior decoration. Direct

43 47—Westrex Corp.
Foreign distributors.

3rd Cover

33

—

Payne Products Co 22
Carbon savers. NTS Denver. Albany, Memphis and
dealers 12, 20, 24, 40. 44, 58, 59. 70, 83, 108.
113. 115, 118, 122. 129.

34

—

Paul, Inc., Peter 33
Candy.

48

—

Williams Screen Co 13
Projection screens. Direct

49

—

Wrigley, Jr., Company, Wm 35
Chewing gum.

35

—

Peoples Display Frame Co
1 3

Display frames. Direct.

36—

Poblocki & Sons 42
Marquees (36A), box offices (36B), poster cases
(36C). drive-in signs and attraction boords (36D).

All dealers.

37

—

Raytone Screen Corp. 20
Projection screens (37A), projection lenses (37B).
All dealers.

38

—

RCA Service Co 21
Projection and sound maintenance service.

39

—

Robin, Inc., J. E. 44
Motor-generaters. Direct.

40—

S. O. S. Cinema Supply Corp 44
Distributors.

EDITORIALLY . .

.

NEW SOUNDHEAD, page 38
Reproducer with flutter factor 50% under

Academy minimum, and otherwise also of entirely
new design, added to line, as Model 9, of The
Ballantyne Company. Postcard reference number 5 .

STEEL AND WOOD SCREEN TOWER, page 38
The Ballantyne Company has also acquired

distribution of a drive-in screen structure, designed
with reference to Government restrictions. Post-
card reference number E50.

AUTOMATIC SANDWICH TOASTER, page 34
Electrical toaster that also provides space inside

bun for serving barbecued meat sandwiches that
do not drip sauce. Postcard reference number 17.

For further information concerning products referred to
on this page, write corresponding numbers and your name
and address, in spaces provided on the postcard attached
below, and mail. Card requires no addressing or postage.
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—

NAME

THEATRE or CIRCUIT

STREET ADDRESS

CITY .STATE



Theatre Supply Dealers
Dealers in fhe United States listed alphabetically by states, numbered or other-

wise marked for cross-reference from Index of Advertisers on preceding page

ALABAMA
,

l"-Clueen Feature Service, i9l2'/a Morris Ave., Blrfflinpham.

ARIZONA
2—Girard Theatre Supply. 320 W. Washington St.. Phoenix.

ARKANSAS
S^Theatre Supply Co.. 1021 Grand Ave., Fort Smith.
4~Perrin Theatre Supply. 1006 Main St.. Little Rock.

CALIFORNIA
Fresno:

5—

>Midstale Theatre Supply. 1906 Thomas.

Los Angeles:

6—

John P. filbert. 2007 S. Vermont Ave.*
National Theatre Supply. 1961 S. Vermont Ave.
7

—

Pembrex Theatre Supply, 1969 S. Vermont Ava.
8~B. F. Shearer, 1964 S. Vermont Ave.

San Diego:
9

—

Riddels Theatre Supply, 1543 Fifth Ave.

San Francisco:
National Theaire Supply. 255 Golden Gate Ave.
10

—

Preddey Theatre Supplies. 187 Golden Gate Ave.
n— B. F. Shearer, 243 Golden Gate Ave.
12

—

Western Theatrical Lquipment, 337 Golden Gate Ave.*

COLORADO
Denver:

13

—

Graham Brothers, 548 Lincoln St.
National Iheatre Supply, 2111 Champa St.
14

—

Service Iheatre Supply, 2054 Broadway.
15

—

Western Service &. Supply. 2120 Broadway.*

CONNECTICUT
New Haven:

16

—

Phillips Theatre Supplies. 130 Meadow St.

National Theatre Supply. 122 Meadow St.

DISTRICT OF COLUMBIA (Washington)
17

—

Bnent &. Sons, 925 New Jersey Ave., N. W.
18

—

Ben Lust. 1001 New Jersey Ave., N. W.

FLORIDA

19—

Joe Hornsteln. 714 N. E. Ist St., Miami.
20

—

Southeastern Equipment, 625 W. Bay St., Jacksonville.*
21

—

United Theatre Supply. 110 Franklin St., Tampa.

GEORGIA
Albany:

22

—

Dixie Theatre Service & Supply, 1014 N. Slappey Dr.

Atlanta:

23—

Capitol City Supply, 161 Walton St., N. W.
National Theatre Supply. 187 Walton St., N. W.
24

—

Southeastern Theatre Eauipinent. 201-3 Luckie St., N. W.*

25—

Wil-Kin Theatre Supply. 150-4 Walton St., N. E.

ILLINOIS
Chicago:

26—

-Abbott Theatre Supply, 1311 S. Wabash Ave.*
27

—

Droll Theatre Supply, 925 Jackson Blvd.
28

—

Gardner Theatre Service. 1235 Wabash Ave.
29

—

Midwest Theatre Service &. Equipment. 1950 W. Belmont.
30

—

Movie Supply, 1318 S. Wabash Ave.
National Theatre Supply, 1325 S. Wabash Ave.

INDIANA
Evansville:

31—

Evansville Theatre Supply. 1738 E. Delaware St.

Indianapolis:
32

—

Ger-Bar. Inc.. 442 N. Illinois St.
S^^Mid-West Theatre Supply Company, 448 N. Illinois St.*
National Theatre Supply, 436 N. Illinois St.

IOWA
Des Moines:

34

—

Des Moines Theatre Supply. 1121 High St.
National Theatre Supply, 1102 High St.

KANSAS

35—

Southwest Theatre Eaulpment, IIS'/i W. Douglas Ave.,
Wichita.

KENTUCKY
Louisville:

36

—

Falls City Theatre Equipment, 427 S. Third St.
37

—

Hadden Theatre Supply, 209 S. Third St.

LOUISIANA
New Orleans:

38

—

Delta Theatre Supply, 214 S. Liberty St.*
39

—

Hodges Theatre Supply. 1309 Cleveland Ave.
National Theatre Supply, 220 St. Liberty St.
40

—

Southeastern Theatre Equipment, 214 S. Liberty St.*

Shreveport:
41

—

Alon Boyd Theatre Equipment, P. 0. Box 362.

MARYLAND
Baltimore:

42

—

Ousman Motion Picture Supplies. 12 East 25th St.
National Theatre Supply. 417 St. Paul Place.

MASSACHUSETTS
Boston:

43

—

Capitol Theatre Supply, 28 Piedmont St.*

44—

Joe Cifre, 44 Winchester St.

45—

Independent Theatre Supply. 28 Winchester St.
46

—

Massachusetts Theatre Equipment, 28 Piedmont St.
National Theatre Supply, 37 Winchester St.
47

—

Standard Theatre Supply, 78 Broadway.

MICHIGAN
Detroit:

48

—

Amusement Supply, 208 W. Montcalm St.
49

—

Ernie Forbes Theatre Supply, 214 W. Montcalm St.*
50

—

McArthur Theatre Equipment, 454 W. Columbia St.
National Theatre Supply, 2312-14 Cass Ave.
51

—

United Theatre Equipment, 2501 Cass Ave.

Grand Rapids:
52

—

RIngold Theatre Equipment. 106 Michigan St., N. W.

MINNESOTA
Minneapolis:

53—

Minneapolis Theatre Supply, 75 Glenwood Ave.
54

—

Elliott Theatre Equipment, 1110 Nicollet Ave.
53—Frosch Theatre Supply, lill Currie Ave.*
National Theatre Supply, 56 Glenwood Ave.
56

—

Western Theatre Equipment, 45 Glenwood Ave.

MISSOURI
Kansas City:

57

—

Missouri Theatre Supply, 115 W. ISth St.*
National Theatre Supply, 223 W. ISth Si.
58

—

Shreve Theatre Supply. 217 W. ISth St.
59

—

Stebbins Theatre Equipment. 1804 Wyandotte St.

St. Louis:
60

—

Joe Hornstein, 3333 Olive St.
National Theatre Supply, 3212 Olive SL
61

—

St. Louis Supply Co., 3310 Olive St.*

MONTANA
62

—

Montana Theatre Supply. Missoula.

NEBRASKA
Omaha:

63

—

Ballantyne Co., 1707 Davenport St.
National Theatre Supply, 1610 Davenport SL
64

—

Quality Theatre Supply, 1515 Davenport St.
65

—

Western Theatre Supply. 214 N. ISth St.*

NEW MEXICO
66

—

Eastern Now Mexico Thf^atre Supply, Box 1099, CIovU.

NEW YORK
Albany:

67—

Albany Theatre Supply, 443 N. Pearl.
National Theatre Supply. 962 Broadway.

Auburn:
69

—

Auburn Theatre Equipment. 5 Court St.

Buffalo:

70—

Eastern Theatre Supply. 496 Pearl SL*
National Theatre Supply. 500 Pearl St.
71

—

Perkins Theatre Supply. 505 Pearl St.
72

—

United Projector & Film. 228 Franklin St.

New York City:
73

—

Amusement Supply. 341 W. 44th St.
74

—

Capitol Motion Picture Supply, 630 Ninth Ave.*
75

—

Crown Motion Picture Supplies. 354 W. 44th St.

76—

Joe Hornstein, 630 Ninth Ave.
National Theatre Supply. 356 W. 44th St.

77—

S.O.S. Cinema Supply. 602 W. 52nd St.
78

—

Star Cinema Supply, 441 W. 50th St.

Syracuse:
79

—

Central N. Y. Theatre Supply, 210 N. Salina St.

NORTH CAROLINA
Charlotte:

50—Bryant Theatre Supply. 227 S. Church St.
81

—

Charlotte Theatre Supply, |I6 S. Poplar.

82—

Dixie Theatre Supply, 213 W. 3rd St.
National Theatre Supply. 304 S. Church St.
83

—

Southeastern Theatre Equipment. 200 S. Poplar St.*
84

—

Standard Theatre Supply, 219 S. Church St.

85—

Theatre Equipment Coo., 220 S. Poplar St.
86

—

Wil-Kin Theatre Supply, 229 S. Church St.

Greensboro:
87

—

Standard Theatre Supply, 215 E. Washington SL
88

—

Theatre Equipment Co.. Ill Edwards PI.

NORTH DAKOTA
89

—

McCarthy Theatre Supply. 67 North Fourth St., Farpo.

OHIO
Akron:

90

—

Akron Theatre Supply, 936 E. Market.

Cincinnati:
91

—

Mid-West Theatre Supply, 1638 Central Parkway.*
National Theatre Supply. 1637 Central Parkway.

Cleveland:
National Theatre Supply, 2128 Payne Ave.
32—Ohio Theatre Equipment. 2IU0 Payne Ave.

93—

Oliver Theatre Supply, 2108 S. Payne.*

Columbus:
94

—

American Theatre Equipment, 165 N. High St.

Dayton:

95—

Dayton Theatre Supply, III Volkenand St.

96—

Sheldon Theatre Supply, 6U Salem Ave.

Toledo:
97

—

American Theatre Supply. 439 Dorr St.
98

—

Theatre Equipment Co., 109 Michigan St.

OKLAHOMA
Oklahoma City:

99

—

Century Theatre Supply Co.. 20 N. Lee SL
100

—

Howell Theatre Supplies, 12 S. Walker Ave.
National Theatre Supply, 700 W. Grand Ave.
101 Oklahoma Theatre Supply, 628 W. Grand Ave.*

OREGON
Portland:

102

—

Modern Theatre Supply, 1935 N. W. Kearney St.*

103—

B. F. Shearer, 1947 N. W. Kearney St.
104

—

Theatre Utilities Supply, 1987 N. W. Kearney St.

105—

Inter-State Theatre Equipment, 1923 N. W. Kearney St.

PENNSYLVANIA
Philadelphia:

106

—

Blumberg Bros., 1305-07 Vine St.*
National Theatre Supply Co., 1225 Vine St.

Pittsburgh:
107

—

Alexander Theatre Supply. 1705 Blvd. of Allies.*
108

—

Atlas Theatre Supply, 402 Miltenberger St.
National Theatre Supply, 1721 Blvd. of Allies.
109

—

Superior Motion Picture Supply. 84 Van Braam St.

Wilkes Barre:
110

—

Vincent M. Tate, 1620 Wyoming Ave.. Forty-Fort.

RHODE ISLAND
III— Rhode Island Supply, 357 Westminster St.. Providence.

SOUTH DAKOTA
112

—

American Theatre Supply. 316 S. Main St.. Sioux Falls

TENNESSEE
Memphis:

113

—

Monarch Theatre Supply, 492 S. Second St.*
National Theatre Supply, 412 S. Second SL
114

—

TrI-State Theatre Supply, 320 S. Second SL

TEXAS
Dallas:

115—

Hardin Theatre Supply, 714 South Hampton Rd.
M6— Herber Bros.. 408 S. Harwood St.
117

—

Modern Theatre Equipment. 214 S. St. Paul St.
National Theatre Supply. 300 S. Harwood St.
118

—

Southwestern Theatre Equipment. 2010 Jackson 8t.*
Houston:

119

—

Southwestern Theatre Equipment. 1622 Austin SL*

San Antonio:
120

—

Alamo Theatre Supply, 1303 Alamato SL

UTAH
Salt Lake City

121—

Intermeuntain Theatre Supply, 142 E. First Sooth 8t.

122—

Service Theatre Supply. 250 E. First South St.

123—

Western Sound & Equipment, 264 E. First South St.*

VIRGINIA

124—

Norfolk Theatre Supply. 270 Colley Av»., Norfolk.

WASHINGTON
Seattle:

125

—

American Theatre Supply, 2300 First Ave. at Boll St.
126

—

Inter-State Theatre Equipment Co., 2224 Second Ave.
127

—

Modern Theatre Supply, 200 Third Ave.-
National Theatre Supply, 2319 Second St.
128

—

B. F. Shearer, 2318 Second Ave.

WEST VIRGINIA
129

—

Charleston Theatre Supply. 5O6 Lee St.. Charleston.

WISCONSIN
Milwaukee;

ISO—Manhardt Co., 1705 W. Clytniurn St.*
National Theatre Supply, 1027 N. Eighth St.
131— Ray Smith. 710 W. State St.
f32—Theatre Equipment A Supply. lOOv N. sereotb SL

FIRST CLASS
[Sec. 34.9. P. L. & R.]

PERMIT NO. 8894

NEW YORK. N. Y.

BUSINESS REPLY CARD
No Postage Starrfp Necessary if Mailed in the United States
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—
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Fitting Snack Service Care

Into the Maintenance Scheme

Something not only new, but considerably more, has been added
to the housekeeping chores of theatre management with the

growth of refreshment sales in both scale and diversity. Here
one who has charge of 40 installations sizes up that job.

By JAMES LOEB

Manager of Concession Depar+menf, Walter Reade Theatres, New York

A WELL EQUIPPED theatre

refreshment service today is a far cry from
the pre-World War II days when the

most complicated piece of equipment was a

popcorn kettle, or an ice cooler for bottled

drinks. Maintenance was nothing but

common sense, with possibly the use of an

oil can and a cleaning rag.

Today a large theatre refreshment in-

stallation consists of a huge variety of me-
chanical contrivances. In one typical con-

ventional theatre under my supervision are

two automatic drink machines, each one
having three carbonated and one non-car-

bonated drink, an ice cream self-service

dispenser, a popcorn machine, a hot butter

dispenser, and two coin-operated candy

machines.

Within this equipment there are four

coin selectors and coin changers, three re-

frigeration units, two carbonators, seven

electric motors, as well as scores of electric

switches, relays, heating elements, and
thousands of feet of electric wiring, copper

tubing, etc. All of this complicated equip-

ment requires periodic and careful atten-

tion.

In a theatre chain that operates its own

snack service, this attention is commonly

divided between the individual theatre man-

agement and the Concession Department’s

maintenance men. How much is left to

the theatre, and how' much to the mainte-

nance men, depends entirely on the co-

operation and ingenuity of the theatre man-

ager.

In two similar theatres there can be two

concessions exactly alike. One will have

daily service calls and complaints every day

about their machines, the other will rarely

be heard from. The former is a constant

nuisance and requires a great deal of time

and patience; the latter requires only a

periodic preventative maintenance visit

once a month.

The maintenance, as is true with sales,

is as bad as or as good as the theatre man-

agement. If the manager belongs to the

new’ school of thought and will realize how
important such service is to the theatre, he

will apply himself to learning how- to care

for his refreshment equipment and treat
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it on an equal scale with, let us say, his

projection booth equipment. Then he will

have a smooth-running concession, and his

sales will show the effort he has put forth.

A manager who will always automatically

put an “out-of-order” tag on his equip-

ment, and then wait for the maintenance

department, not only will cause the mainte-

nance department a great deal of unneces-

sary work, but will lose sales as well.

Each piece of equipment in the conces-

sion needs daily care in the theatre. When
servicing is left up to the theatre’s own
staff, these simples rules should help;

POPCORN MACHINE:

Oil all motors at regular intervals, see

that electric bulbs are changed when burned

out, and above all keep the machine clean.

Cleanliness not only is important from a

maintenance point of view, but is of prime

importance in sales. Few patrons will

want popcorn from a dirty kettle. Always

keep the kettle as shiny as a mirror. Peri-

odically drain the seasoning tank and wash

out all sediment and dirt before filling. By
doing this you will guarantee clean season-

ing and will save Avear of the pump.

DRINK DISPENSER:

No matter what make of drink dispenser

is used, there are a few basic rules for all

kinds. Keep the machine filled with syrup

and cups. When putting cups in, put them

in in the proper way, and be sure that the

cardboard spacers they are packed with are

removed.

Be careful to pour syrup in the right

tank. It is surprising how many times I

have seen root beer poured into the Coca-

Cola tank. These machines must have an

adequate supply of carbon dioxide gas. An
alert manager will always have a spare tank.

Cleanliness here too is important. Daily

the waste liquid container should be

emptied and washed out. The vending

area should be wiped clean so that no in-

sects can be attracted, and so the cups will

not stick as they do on some drink dis-

pensers when left dirty. The coin changer

should be checked regularly for cleanli-

ness, and the nickel chute be kept full of a

reserve supply of nickels to make change.

ICE CREAM CABINETS:

Ice cream cabinets should be defrosted

regularly, depending on how quickly ice

forms. The insides should be kept clean

of pieces of paper and crushed ice cream
bars, etc.

A very hnporiant thing to remember is

never to turn off or unplug the ice cream
cabinet. I have seen theatres lose a great

deal of ice cream just by this seemingly

obvious mistake.

Butter dispensers require daily cleaning.

The lines through which the butter is

pumped must be flushed out. If they are

not flushed there will always be trouble

and rancid butter may be served. The
selling of buttered popcorn depends a great

deal on eye appeal
;

therefore, whatever

type of dispenser is used, it must be kept

spotless for sales as well as for trouble-free

operation.

CANDY MACHINES:

The coin-operated candy machines of

today are almost foolproof
;
but here again

the man that fills it must follow directions

and put the merchandise in the unit by the

proper procedure. I have often heard

managers tell me that their machines were

no good, that a machine delivers two candy

bars for tbe price of one. By inspection I

have found the fault to be in the manner

in which the machine was filled. The
coin changer, as in the drink machines,

must be checked periodically. Often a

patron will try a penny or a slug. Often

it may stick and have to be removed.

SYSTEM IS NECESSARY:

Periodic overhaul by the maintenance

department must be done. It is far too

ICE CREAM BIRTHDAY PARTY

Did you know that ice cream was invented 100

years ago? We didn't either until this photo came

along from the folks who make Lily Tulip paper

cups, marking the frozen confection's 1 00th birth-

day with Irene Martin and Nancy Hale, Paramount

starlettes, attacking a chocolate soda with a 2'/2'

gallon scoop of ice cream.

easy, when seeing, for example, that a

Spacarb automatic drink machine is work-

ing all right, to say, “Let it go until the

next time.” That is when you lay your-

self open to future trouble. Set up a

schedule and stick to it if possible.

In these periodic checks of a drink

machine, everything is checked—the car-

bonator for good carbonated water; the

water pump, the compressor and the motor

on the refrigeration unit for cleanliness;

amount of refrigerant and temperature, and

the coin changer for proper operation

;

and the whole machine in general for

water, carbon dioxide, syrup, or refrigerant

leaks. A good thorough check should in-

sure trouble-free service for a long period.

REPAIR FACILITIES:

A good maintenance crew must have a

stock of spare parts available for quick

repairs. It is necessary to have extra

'water pumps, compressors, electric motors,

syrup pumps, carbonators, coin changers,

etc. Particularly in these days of short-

ages in stainless steel, copper, etc., it is im-

portant to have a large reserve of parts,

as well as electric and plumbing supplies.

To be able to handle any kind of repair

and alteration, we have found in the Wal-
ter Reade Theatres Concession Department
that a lot of money must be spent on

tools. Refrigeration repair necessitates its

own type of tools, gauges, etc. Candy
stand repairs require other tools, such as

an electric saw and glass cutter. For

cleaning machines, we have found that a

vacuum cleaner and a steam cleaner are

necessary.

For transportation we have found that

a 1 or a 2-ton truck is a must. A hy-

draulic or mechanical lift on the truck will

save much hard work for the crew. In

our department, which takes care of close

to 40 locations, we have a pick-up and a

panel truck. The pick-up handles the large

equipment, and the panel truck the regular

service calls.

In addition to regular maintenance re-

pairs, the refreshment service maintenance

man must spend time with the theatre man-

agement. He must patiently try to teach

the individual theatre manager and his

help how to service his equipment. When-
ever a new manager is hired, he must be

shown the proper maintenance procedure.

In a circuit having a concession depart-

ment, teamwork is very necessary between

the management of each individual theatre

and those responsible for refreshment

service maintenance. Regular, well in-

formed, conscientious care of the physical

installation can spell the difference between

real profits and ultimate losses, for the

typical snack stand equipment today is too

complex to get along with only an occa-

sional flick and a lick.
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Hot Toasted iVH '« MR~8-ei in I minute!

FILL POCKET

MAKE UP TO PROFITAN HOUR
WITH THE HELMCO-LACY MINUT BUN BAR-BQ-BAR

240 sandwiches an hour during peak traffic— and most

Bar-BQ-Bar users are making 20c per sandwich profit.

Investigate this tremendous profit-maker today.

MBB-I

List $99.50

MBB-2
List $169.50

CUTS AND TOASTS BUN

IDEAL FOR LOBBY SERVICE
Here's a fast service, high profit business to

round out refreshment stand operation. Simple

and clean to operate, auditoriums won’t get

messy. Write for details.

Be one of the first to feature profitable "toasted -pocket

sandwiches” filled with delicious barbecue beef, pork,

chicken, turkey or other barbecue filler.

contact us now for full details . . .

• Make and serve sandwiches anywhere there's an electric outlet.

• No buns to cut, no greasy grills or steam tables.

• Sandwiches won’t drip, spill or break.

• Perfect portion control.

• Less than 2 sq. feet of counter space.

• Meets Board of Health requirements.

• Get pocket-type toaster heads plus famous H-L Food Warmers noted

for low-cost operation.

get price, delivery and profit story today . . . write— wire—phone

BEHER THEATRES SECTION
31
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Double-BiUing the Snack Bar

* HE time-proven trick of the showman—the
tleup—has moved on to home grounds with the
establishment of refreshment service in the theatre.
Some pictures immediately suggest links with the
snack bar; with others some study and imagination
are necessary. For example, "Alice In Wonder-
land," for the run of which at the Capitol theatre
In Brantford, Ont., Bill Burke, manager of this

Famous Players Canadian house, dressed his snack
bar and attendants as shown at left. It looks quite
elaborate, yet It cost the theatre almost nothing.
"My own man made the set piece covering the
front of the bar," explains Mr. Burke, "and Theatre
Confections supplied me 'Alice' books and record-
ings. An automatic record player was Installed

beside the bar, and the girls played them on
request. The girls pinafores were made of 'Alice
in Wonderland drapery (it drew much comment
from women patrons). We couldn't buy the striped
stockings, so my wife made red elastic garters In

different sizes to slip on over white cotton stock-

ings. The bar was spotlighted from two directions.

The decorations were used a week In advance and
during the run, and v/e sold a terrific amount of

merchandise." . . . Below Is pictured the stand of the Fox West Coast Padre
theatre In San Jose, Calif., during the run of "Showboat, " when Manager
C. E. MacDonald had the attendants costumed In Old South style.

H ' Ci-azicst ruts in town," said the sign on
the hat of the Planters Peanuts ballyhoo man
used by Charles E. Grazlano, manager of

Schine's Paramount in Syracuse, N. Y., to

exploit the Abbott and Costello picture

"Cornin' Round the Mountain."

Recent examples of the

refreshment - ottroction tieup.



Double Your ProfitsSpeed Up Turnover

?«»<•
****

with PETER PAUL’S

lOf MOUNDS AND

ALMO JOY!

WORLD’S
LARGEST-SELLING

Cho€olate~Covered
Cotonut

Candy

TheseAdvantagesAddUpTo Real
Opportunity For You!

• WPeter Paul backs
MOUNDS and ALMOND
JOY with the greatest adver-

tising campaign behind any
candy bars!

• #Tle in with Peter Paul’s

new advertising — boost
profits by putting fast-selling

MOUNDS and ALMOND
JOY in hot spots on counters

and cash register stands!

PETER PAUL, IN^, Naug^ck, Conn.

I
* D

CANDY iv BAPS!
^^SINBSS

Here’s Power- Pa eked

PETER PAUL ADVERTISING

New Television Show with

Gabby Hayes Over NBC.

Greatest Radio Campaign
in the Candy Business

—

Reaching Millions!

Mass-Distributed Women’s
Shopping Magazines.

Point-of-Sale Display Ma-
terial for Retail Stores.
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CHOCOLATECREAMS.
Double-whipped
vanilla creme cen-
ters with thick
light chocolate
coating..

MILK CHOCO.
LATE PEANUT
CLUSTERS.
\''anilla creme
center — crisp
Spanish peanuts
covered with ex-
tra-generous
coating of milk
chocolate.

MILK CHOCO-
LATE COVERED
NOUGATS.
Smooth textured,
t w i r 1 - w h i p p e d
wlute center.

That's What Theatre

Operators Eueryiohere

Are Saying About

BEICH
(Chocolated
You, too, can increase your candy

profits with these popular sized, popu-

lar priced, top-quality Beich Choco-
lates. There’s plenty of taste appeal to

please every fancy in this assortment

of favorites and the eye-catching,

product-in-view packages have plenty

of sell-appeal for every age. Value-plus

quality, usually found only in candies

selling for $1.50 per pound and more-
plus a rich wholesome goodness, bring

your customers back, time after time.

WRITE OR WIRE FOR SAMPLES.

PAUL F. BEICH CO.
1001 Front Street, Bloomington, Illinois

MILK CHOCO-
LATE COVERED
CARAMELS.
Tender Chewy

MINT PATTIES.
Delicately blend-
ed cool-mint creme
center with Dit-
tersweet chocolate
coating.

News and Comment about

Merchandise sold in Theatres

Automatic Equipment for

Neat Toasted Sandwiches
A UNIQUE barbecue

sandwich maker, which automatically cuts

and toasts a pocket for the meat filler into

a regular hamburger bun, in one operation,

has been marketed by Helmco, Inc., Chi-

cago, manufacturers of food service equip-

ment. Designed especially for such services

as those of drive-ins, and also adapted to

regular theatres because the sandwich will

not drip, spill or break, the equipment has

a capacity of one sandwich for each toaster

head. The larger of the two units can thus

prepare 240 sandwiches an hour.

That unit (Model MBB-1) has four

toaster heads and two food warmers. A
smaller size has two toasters, one warmer.

The all-elec+ric "Minut-Bun Bar-B-Q-Bar"

with two warmers and four toaster heads

(buns shown on two middle toasters), which

prepare meat sandwiches neat enough to

be served to the hand or on a paper plate.
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Elmer Lux, Vice President and

General Manager, Darnell Theaters, Inc., operating

17 theaters in Ohio, New York, Kentucky,

Virginia and Maryland,

says:
“WE SELL A LOT OF CHEWIHG GUM
AT OUR CONCESSION COUNTERS.

irS GOOD, PROFITABLE BUSINESS
FOR OUR THEATERS.”

Yes...Chewmg Gum Improves

Your Profit Picture!

It Pays To Display and Sell

Your Patrons^ Favorite Brands
# People just naturally like to chew gum for your theater . . . Display Wrigley’s

at the movies, and they buy their favorite Spearmint, Doublemint, “Juicy Fruit”

brands on impulse when they see those and other popular, fast-selling brands of

brands displayed. Take advantage of this chewing gum where patrons can easily

fact to build extra good will and revenue see and buy them. It’s good business.
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Southern Candy Jobbers

Urge More Dime Bars

CANDY JOBBERS from
twelve states recently urged the confec-

tionery industry to market full-value bars

for retailing at a dime and sold by the

manufacturer to the jobber at $1.30 per

box of 24. This appeal was made at the

annual convention of the Southern Whole-

saler Confectioners’ Association in Atlanta,

and was one of a group of demands that

included one calling for more vigorous

cultivation of the candy market, accord-

ing to the publication Candy Industry.

The jobbers also called upon their own

branch of the industry to pursue more

vigorous sales methods and to help dealers

with displays.

POPCORN ACREAGE UP

Although the “corn belt” states of

Middle West, execpt for Illinois, have

planted less popcorn this year, the publica-

tion Popcorn Merchandiser states that the

country as a whole will produce more pop-

corn this year than either last year, or than

the average for the last ten years. Illinois

has 23,300 acres planted, compared with

21,200 last year. Oklahoma is this year’s

biggest potential producer, with 26,000

acres seeded to popcorn.

Paper Cup with Lid

Slotted for Straw

A NEW cover type paper

cup, with the lid slotted for a straw, has

been added to the line of the Dixie Cup
Company, Easton,

Pa. The straw slot

is cut in a U-shape,

and the tongue is

pressed down by the

user with either fin-

ger or straw. The
cut and lid are orna-

mented with the

company’s “Melo-

dy” design. Lids are

treated after the

straw slot is cut to

make them prac-

tically spill-proof when carried or used

without a straw.

•

OFFERING TWO-CENT BAR

A TWO-CENT version of

the Chunky bar is ready for fall shipment,

according to an announcement by the

Chunky Chocolate Corporation, New
York. The line continues to include the

5c Chunky chocolate bar, as well as the

dime bags of Sugar Toasted Peanuts.

•

BOOKLET ON FOOD SERVICE

A free booklet on efficient food service

in connection with soda fountain service

has been issued by the Bastian-Blessing

Company, Chicago, soda fountain manufac-

turers. Costs, selling prices and potential

profits are given for a number of standard

cold plates and salads. A copy can be had

on request to the manufacturer (4203 W.
Peterson Avenue).

•

CANDY FIRMS MERCED
The Pearson Candy Company, Minnea-

polis, has purchased Trudeau Candies, Inc.,

St. Paul, to give it more plant capacity. The
purchase also adds Trudeau bar goods to

the Pearson group, with three dime bars.

Is!ut Goodie, Seven Up, and Variety.

WANTED: A WAY TO TELL
IF KIDS HAVE PARENTS
Manager Bowen of the Melrose theatre

in Nashville, Tenn., has a new problem. How
do you tell an orphan from a youngster

who is equipped with parents? This is the

result of a liberal donation by the Berry

Hill Men's Club of money to pay for pop-

corn wanted by any orphan who attends

the Melrose. If the other kids hear about

that—and they probably will—there are go-

ing to be a lot of small fry who suddenly

disown their parents, temporarily. Know

any test for non-orphans? If so, Mr. Bowen

will be grateful for it.

Theaters everywhere report a steadily

Increasing volume in these popular 10^-slze Nestle bars!

.a

Nestle's Crunch,

Milk and Almond Bars

also available

in 5c sizes—

Both 5c

and 10c sizes

packed 100 count

and 24 count

O '

^ 0
Nationally advertised—d national favorite for 30 years!

Nestle's Chocolate Company, Inc., 60 Hudson Street, New York 13, N. Y.
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I would like to get more information on the new Super

Stadium. Please have a Manley man call and bring your new
booklet "How to Make Big Profits from Popcorn”.

Name

Address ^—

—

City .State

WORKinS BACK of new Super

Stadium has plenty of storage

space... and you’ll

marvel at the

ease of operation.

Spot- Lighting the sensational

POPCORN ELEVATOR
Rented by filtered, forced air. Holds $16-$18

worth of popcorn in perfect condition for hours.

The greatest popcorn machine ever made . .

.

the NEW Manley Super Stadium. It’s out

this month and it’s going to rake the industry

by storm because it’s got the hottest device

ever built into a popcorn machine...

a

POPCORN CONDITIONER AND ELEC-
TRICALLY-DRIVEN ELEVATOR that

greatly increases your storage space. Pop
corn ahead of time. Put it in the elevator

either packaged or in bulk. Warm, condi-

tioned air flowing through the elevator keeps

it fresh, hot, and delicious. Then, as you need

popcorn during the rush, you just press a

button and up to the warming pan comes
the elevator, loaded with ready-to-sell pop-
corn. The rugged Manley kettle keeps right

on working while the elevator is elevatin’.

There’s room enough for three attendants to

work. They deal out the popcorn and rake

in the dimes and quarters as fast as customers

can beat their way to the machine. What a

turnover! What profits! It’s the one and

only machine for drive-ins and big theaters.

Choose from three kettle sizes: the regular

12 and l6-oz., plus a 24-oz. giant which can

pop 32 bushels or about $250 worth of pop-

corn an hour. Get the full story now. Your
local Manley representative has the facts.

Phone him today or fill out the coupon!

Niall this Coupon TODAY!
Manley, Inc., Dept. MPH 10-6-51

1920 Wyandotte St., Kansas City 8, Mo.

SAIES AND SERVICE OFFICES IN 27 CITIES

SEE YOUR TELEPHONE DIRECTORY
Best time to call
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NEWS AND VIEWS OF THE MARKET AND ITS SOURCES OF SUPPLY

Ballantyne Announces New Model

Soundhead and a Screen Tower

A NEW MODEL souiidhead,

with flutter rated at 50% less than the

Academy standard of 0.15%, has been in-

troduced into the line of 1 he Hallantyne

Company, Omaha.
This manufacturer also has announced

a new screen tower for drive-ins which is

fabricated of wood and steel according to a

design calculated to provide a structure of

proper strength well within the amount of

steel allowed under the National Produc-

tion Authority’s Order IVI-4A.

One of the features of the new sound-

head, cataloged as No. 9, is a complete

gear box and film drive assembly remov-

able as a unit from the front side for ser-

vicing. The gear box itself is of the worm

Rear view of the Ballantyne No. 9 soundhead, with

housing open, showing simplified gear drive and

ball-bearing-mounted oil-damped filter.

gear type with all gears operating in oil,

with a visible oil gauge. The constant

speed sprocket is driven by a large bronze

worm gear and loaded to provide smooth

operation. 'Phe lower take-up shaft is

driven by a large Formica worm gear for

silent action.

All shafts are ball-bearing-supported and

have individual oil seals. Sprockets are

hardened and ground, and the keepers are

set on wide bearings for long life. The
sprocket assembly has a positive action com-

pression type coil spring lock, with adjust-

able stops for positioning pad rollers.

The scanning drum and shaft rotate on

permanently sealed ballbearings and are

ground as one unit to a tolerance of plus

or minus .0002. The filter flywheel is

ballbearing-mounted and oil-damped, with

the flywheel and its case machined from

solid steel bar stock for balance, and mak-

ing the case impervious to oil.

A felt-faced tension roller is provided

with a sliding flange held in position by

spring tension to allow for varying widths

of film. The entire tension roller assembly

is also equipped with a positive action com-

pression type coil spring lock with adjust-

able stops.

The cushion - mounted exciter lamp

assembly is placed in a separate housing so

that no extraneous light may enter. It uses

a standard pre-focus base exciter lamp and

the entire unit tips out of the house at an

angle of 45° for simple replacement of the

e.xciter lamp. This assembly also uses a

compression type coil spring lock, and since

it is used in four places in the soundhead,

only one replacement spring need be kept

on hand for servicing, the manufacturer

points out.

The optical system is of direct type, with-

out mirrors or prisms. The photoelectric

cell is completely enclosed so that no oil

can reach the tube, yet the tube itself can

be easily replaced.

The motor connects to the soundhead by

means of a special type flexible coupling.

Adjustable motor mounts are provided for

positive alignment of motor with the gear

box. The motor is of two-shafted type.

The Model 9 soundhead comes complete

with a special milled projector mounting

plate attachable to all current model projec-

tors. The mounting plate is attached for

simple, exact positioning and locking. Oil

drain tubes from soundhead top plate pre-

vent projector oil from entering the sound-

head proper.

THE SCREEN TOWER

The screen tower which has been added

to the Ballantyne line is manufactured by

the Boyer organization in Omaha under the

distributor’s supervision. According to the

latter, construction requires less than 1,000

pounds of steel, or under half the amount

allowed per project under Order M-4A.
The screen supporting section of lumber

uses 4x4 and 8x8 bracking timbers, and all

members are precut and drilled with Teco

Interior of Model 9 soundhead, which uses a single

compression type coil spring lock and provides tor

tilting out exciter lamp (see below) tor replace-

ment.

Front view of Model 9 as closed, showing motor

hand wheel for easy threading, and adjustable

mount.

split-ring timber connectors at all stress

joints. The screen area is 35 feet high

and 48 feet wide, with the top 56 feet from

the ground. The screen itself is Transite,

with shiplapping elsewhere.

The distributors assert that the entire

Boyer screen structure can be erected

within four days. The structure includes

a ladder and catwalk for servicing. The
wind-load rating is 30 lbs. per square foot.
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TO THE STUDIOS,.,
IT MEANS

TO THE THEATRE OWNER..,
IT MEANS

&yxofmE/

It's the National
TRADE-MARK

CARBON ARC'S

The National Carbon arc is an indispensable tool —
both to the studios which make movies and to the

theatre owner who exhibits them.Why? The National
Carbon arc’s BIG FIVE:

When you order studio or pro/ecfor
carbons —order " NationaT* !

• SMALL SOURCE SIZE

• HIGH BRIGHTNESS

• GREAT POWER FROM ONE UNIT

• WHITE LIGHT

• MINIMUM HEAT PER FOOT CANDLE

The term ^^National” is a registered trade-mark of
Union Carbide and Carbon Corporation

NATIONAL CARBON COMPANY
A Division of Union Carbide and Carbon Corporation

30 Sast 42nd Street, New York 17, N.Y.

District Sales Offices; Atlanta, Chicago, Dallas,
Kansas City, New York, Pittsburgh, San Francisco

In Canada: National Carbon Limited, Montreal, Toronto, Winnipeg

For the studio, small source size insures sharp, dra-

matic shadows, better simulates one-source lighting,

creates a perfect "follow-spot”. High brightness pene-

trates deep sets, gives high light levels without
excessive heat.

White light matches outdoor shooting conditions,

lends itself perfectly to color movies.

For the theatre owner, the carbon arc provides the

"brightest spot in the world”—gives him the dazzling

power he needs to get diamond-sharp pictures, vivid

color and keeps his box office booming. The National
Carbon Arc is tops.

YOU CAN'T SKIMP ON STUDIO LIGHTING

WITHOUT RISKING BOX OFFICE!
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Special information and catalogs are offered

free by advertisers in this issue, as listed

below. Write for them direct—or use the

Theatre Supply Mart Postcard Ipage 271

with reference numbers as given in Index of

Advertisers on same page.

Adler Silhouette Letter Company: Catalog on Sec-

tional displays and Glass-in-Frame equipment.

American Seating Company: Color folder on audi-

torium chairs.

Breuer Electric Manufacturing Company: Bulletin

584 on vacuum cleaning.

Chicago Hardware Foundry Company: Brochure

on electric hand driers.

Droll Theatre Supply Company: Literature on car-

bon savers.

Griggs Equipment Company: Catalog on audi-

torium chairs.

Ideal Seating Company: Literature on auditorium

chairs and stadium seating tor drive-ins.

National Super Service Company: Write for free

demonstration of vacuum cleaner.

Payne Products Company: Literature on carbon

savers.

Robin, Inc., J. E.: Information and literature on

motor-generators.

Strong Electric Corporation: Literature or free

demonstration of rectifier.

Wagner Sign Service, Inc.: Catalog on steel panel

displays for drive-ins, changeable copy attraction

frames, plastic and aluminum letters.

Williams Screen Company: Samples of silver or

white projection screen material.

NEW LITERATURE

Electric Eland Dryers: A brochure has

been issued by the Chicago Hardware

Foundry Company, North Chicago, 111., on

its new “Sani-Dri” rvall-inounted hand

and face dryer. The new model has a

faster heating element and nozzle which

concentrates the air stream for a relatively

large blower and motor. It also has a cir-

cuit-breaker which prevents damage should

someone place a hand on the air intake or

nozzle. When the hand is removed, the

breaker automatically makes contact again.

A life-sealed ball bearing motor is directly

connected with the fan to assure perfect

alignment. No oiling is necessary.

•

Air-Conditioning: A 16-page booklet,

lavishly illustrated with drawings and

printed in two colors, has been published

by the United States Air-Conditioning Cor-

poration, 3300 Como Avenue, S. E., Min-

neapolis, on all phases of air treatment and

air handling. The text deals with the

properties of air and the problems of its

control and explains how to handle it with

various types of equipment developed to

solve those problems.

SEATING INSTALLATIONS
William Gedris, president of Ideal Seat-

ing Company, Grand Rapids, recently an-

nounced the installation by Joe Hornstein,

Inc., Miami, of 478 chairs in the Huatuey

theatre, Puerto Rico, and 321 chairs in the

Monroe theatre. Key West, Fla. Ideal

chairs were also recently installed for the

Army and Air Force Motion Picture

® MARKING the thirteenth year of distri-

bution of its projection lamps and arc cur-

rent rectifiers by the Westrex Corporation,

export subsidiary of the Western Electric

Company, the C. S. Ashcraft Manufactur-

ing Company, Long Island City, N. Y.,

held a luncheon in honor of the managers

Service at Fort Leonard Wood, Newburg,
Mo., and Camp McCoy, Wis. Each of

these installations called for 970 chairs.

The Milwaukee Stadium, Milwaukee, has

installed 1 140 Ideal chairs.

of Westrex foreign branches attending the

company's staff conclave in New York last

month. The event, held at Cavanagh's res-

taurant, Is pictured below. Besides the for-

eign managers, executive personnel of

bofh companies attended. The Wesfrex
convention extended from Sept.tt2 fo 2 I

.

Shown above arriving for the luncheon are (front row, left to right) R. W. Wight, commercial mana-

ger of Westrex Hollywood division; R. J. Engler, recording manager in England; C. S. Ashcraft; E. S.

Gregg, vice-president and manager of Westrex; C. S. Ashcraft, Jr.; L. C. Orthner, supervisor of Ash-

craft operations; (second row) W. DeMello, Westrex manager in Colombia; M. Storms II, Panama;

W. E. Kollmyer, India; O. J. Forest, Trinidad; A. C. Lenoel, France and Algeria; A. W. Johns, Ashcraft

production manager; (rear row) S. Wiedemann, Westrex manager in Switzerland; R. R, Abarbanell,

Asia and Philippines; D. Pollock, Near East and South Africa; J. Cuevas, Brazil; and W. L. Bell, Euro-

pean recording manager.

In the above view at table are shown (seated) S. Wiedemann; U. B. Ross, Westrex regional manager;

E. G. Wagner, Westrex comptroller; R. J. Engler, recording manager in England; C. S. Ashcraft, Jr.,

E. S. Gregg, C. S. Ashcraft, Sr.; G. W. Sisom, Westrex merchandise manager; F. H. Hotchkiss, West-

rex regional manager; D. C. Collins, vice-president of Westrex; R. W. Wight, W. E. Kollmyer; (stand-

ing) Mead Walworth, Westrex promotion manager; W. L. Bell, A. C. Lenoel, L. C. Orthner, D. Pollock,

A. W. Johns; A. R. Schwartz, Westrex equipment manager; J. Cuevas, R. R. Abarbanell; F. A. Ungro,

treasurer of Westrex; M. Storms; W. E. McClellan, Westrex product engineering manager; M. A. Gold-

rick, O. J. Forest, W. DeMello.

Ashcraft Company Is Host

To Export Representatives
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THE OPERATION AND MAINTENANCE OF

Theatre Teleyision Equipment

—explained for managers and projectionists

in a series of articles—

by AARON NADELL

2. The Picture Tube

THE READER who is a

practical theatreman, whether manager or

projectionist, knows more about the tech-

nology of theatre television than he himself

may realize, and has less to learn about

it than he may have feared.

Basically, television is electronics; and

practical theatremen have been dealing with

electronic apparatus in the form of sound

equipment tor many years. A television

system is, beyond comparison, more complex

than a sound installation, but all of it is

not new and strange on that account.

For example, television includes sound

as well as a picture, and that part of the

TV setup that provides the sound is not

strange at all. To the contrary, the theatre’s

own sound equipment, or part of it, may

be used for this purpose. The theatre’s

loudspeakers are not necessarily used, be-

cause they are located behind a perforated

screen. For television showings a solid

screen may be substituted in order to

increase image brightness. In that case,

however, the theatre’s own amplifiers may

be used with other loudspeakers. In film-

intermediate theatre systems, of course, the

image is projected to the regular, perforated

picture screen, and the existing speakers

function as usual with existing amplifiers.

Thus, the sound end of a theatre TV
system, however much of it may or may
not be added, is not a stranger, but an old

friend.

Television equipment also includes ampli-

fiers—picture amplifiers, video amplifiers

—

but amplifiers are not new to the theatre.

In contrast to the common audio or sound

amplifiers, which give “flat response” only

from perhaps 20 to 9,000 cycles, picture or

video amplifiers are designed to be approxi-

mately “flat” (to amplify all frequencies

equally) from 30 to four million cycles.

But they are still amplifiers, embodying the

same basic circuits, and built out of the
same types of tubes, resistors and con-
denseis, that have been common theatre
equipment for more than twenty years.

Certain other features of TV, however,
are quite out of line with conventional

theatre practice of the past, even though
based on familiar electronic principles. 'Fhe

most essential of these strange and novel

features are the picture tube and the circuits

associated with it. Before actual apparatus
can profitably be described, the picture tube
and its related circuits should be examined
in outline. T hat will be done in the present

installment.

TUBE STRUCTURE

Figure 1 is a simplified presentation of

the common TV picture tube, also known
as a cathode ray tube, also as a CR tube.

The television image appears on a slightly

rounded face at the right in Figure I. In

home and tavern television, the audience

gazes directly at the end of the tube; in

theatre TV the image that appears there is

projected by optical devices to a theatre-size

screen.

At the left in Figure 1 is the heated
cathode, a device that emits electrons. It

is identical in principle with the cathode

that emits electrons in the amplifier and

rectifier tubes common to every theatre.

I'he electrons, as in other tubes, are always

negative in sign, and therefore will he

attracted toward any positively charged

surface, and repelled by any negative charge.

Four structures can be seen in Figure 1.

In addition to the cathode support at ex-

treme left there follow, from left to right,

a short tube or cylinder, then a round disc,

and finally two pairs of deflecting vanes.

The cylinder is given a negative charge,

the disc a positive charge, and the vanes

alternating charges. In addition, there is

a black conductive coating along the flaring

sides of the tube (this is omitted in the

illustration) ; and the white layer at the

face of the tube (where the image appears)

is also conductive; these two coatings are

given a positive charge.

THE ELECTRICAL ACTION

Electrons emitted by the cathode (being

all negative) are repelled by the negatively

charged walls of the cylinder and so

bunched together along the axis of the

cylinder. The positively charged disc

attracts them and they are drawn along

the axis of the cylinder toward the disc

as a beam or pencil of pure electricity.

The disc has a hole at its center, in line

with the axis of the cylinder.

Depending on the relative strengths of

the respective charges, some of the electrons

are attracted to the metal of the disc around

the edges of the central opening, hut others

pass through that opening and continue on

toward the distant, positively-charged white

coating at the right end of the tube. These

constitute a beam of electrons, otherwise

called a cathode ray, that passes between

the two sets of deflecting vanes. If these

vanes are Inactive, the tip of the ray strikes

the positive coating exactly at Its center.

However, continued impact of the electrons

at that one point of the coating would soon

damage the coating there (“burn a hole

in it,” as the phrase goes), so the deflecting

vanes are not normally left inactive.

Regardless of whether or not a program

is received, so long as the equipment is

turned on and the cathode ray is function-

ing, suitable a. c. charges are kept on the

vanes. These charges rhythmically deflect

the beam, causing it to scan the tuhe-end
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€ARBO]\ BUKXER

From the little house to the top circuits

—

exhibitors are building profits by cutting

carbon costs.

5 YEAR PRODUCT GUARANTEE
MONEY-BACK GUARANTEE

FIRST COST . . . ONLY COST . . . $77.50

IVorpat Sales, liic.
45 West 45th St., New York 19, N. Y.

Cable: NORPACREST, NEWYORK

V. J

It's still

For th« best in theatre front de-
sign, construction and attraction
value . . .

Marque* Potter Cases
lox Office Signs

Drive-in Signs and Attraction loardt

Call or ^0
y^OVUTCKC 4np softs

Nationally rotpoctod In tho dold for 32 yoarn
21 St S. KlanlckUnle Av*. Milwaiik** 7. WIs.

AMERICAN BODIFORM
THEATRE CHAIRS

More Comfort

More Beauty

More Durability

Empty seats automatically

assume three-quarter safety-

fold position. Low house-

keeping cost. American design

and superior materials insure

years of extra service.

Write for color folder.

AMERICAN SEATING COMPANY
Grand Rapids 2, Michigan Branch Offices and Distributors in Principal Cities

surface from side to side and from top to

bottom. Thus no one part of that surface is

subjected to electronic bombardment to

any greater extent than the rest of tlie

area, and tube life is not needlessly short-

ened.

ELECTRONIC ACTION

'I'he coating inside the CR tube face is

similar in principle to that inside a common
Huorescent lamp. In the lamp, the coating

along the inside of the glass is bombarded

by electrons and ions, and emits visible

light in consequence. "I'he coating behind

the face of a TV picture tube is also com-

posed of materials that emit visible light

when bombarded by electrons, and it is so

bombarded as the electron beam scans it

from side to side and top to bottom. Each

small pencil-point of its surface therefore

glows with visible light, the intensity of

which is proportionate to the strength of

the beam at that point. When the beam is

weaker, so is the emitted light
;
when the

beam is off entirely, no light is emitted.

Now imagine a somewhat similar tube

at the point of origin—in the television

camera. The structural details will not be

the same as those of Figure 1 ; and above

all, the coating will be of reverse nature

—

< >

'll.

FIGURE 2

instead of emitting visible light when bom-

barded by electrons, the coating in the

camera tube emits electrons when bom-

barded by light.

The image to be televised is focussed on

that coating as a pattern of lights and

shades
;

a corresponding electron pattern

appears by photo-emission, and is scanned by

a cathode ray. The strength of that cathode

alters in proportion to the intensity of the

electron charge it encounters from point to

point, and this alteration in its strength is

transmitted as the TV signal.

In the TV receiver, those fluctuations

in the signal are used to control the strength

of the cathode ray, and consequently to

control the pattern of light and shade

that appears on the face of Figure 1.

Figure 1 is a simplified version of a

cathode ray tube. It has for instance, only

one cylinder to the left of the plate. That

cylinder must be given a fixed negative

charge to repel the emitted electrons and

cause them to line up together along the

axis 0ff the cylinder as a ray or beam. But

the strength of this ray must be controlled

by the received signal, and in Figure 1 that

would be done by adding the signal to the

fixed negative charge. (Better results are

obtained if there are two cylinders, one

after the other, one to form the beam, the

other to carry the received signal that

controls its strength.)

Similarly, Figure 1 has only a single

anode disc, but In actual modern construc-

tion there may be two or several
; and still

other refinements and modifications are

common. Figure 1, however, represents the

basic principle of cathode ray tube ( picture

tube) construction and action.

Among the modifications often encoun-

tered, the work of the deflecting vanes

in causing the beam to scan the active

surface, may be taken over by magnetic

coils located outside the tube. In that case

the beam is deflected by fluctuating mag-
netic fields instead of by fluctuating static

charges of electricity.

In schematic drawings, of the kind

customarily used with all electronic appa-

ratus for the purpose of conveying circuit

information as concisely and clearly as

possible, each electronic part is represented

by a standard symbol, and standard symbols

have been adopted for the cathode ray

tube. Figure 2 represents this tube when
it is of the variety pictured in Figure 1—
that Is, designed for electro-static scanning

by means of deflector vanes.

Either of the forms of Figure 2 is stan-

dard, and may be encountered in any elec-

tronic drawing.

Either of the two forms of Figure 3 is

standard for CR tubes designed for electro-

magnetic scanning.

CR tubes used in theatre equipment and

in home receivers are similar in structure

and principle. One difference, however, is

FIGURE 3

that the theatre tube is smaller in screen

diameter. The trend in domestic receivers

has been toward larger and larger tubes, to

provide larger images ; In the theatre the

image is destined for optical enlargement
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and a larger picture tube would be of no

advantage. Comparatively small tubes are

used with high anode voltage to form an

extremely bright image—much too bright

for direct viewing. That image is then pro-

jected optically.

The CR tube, as already noted, is the

most conspicuous and important of the new
items of elecrtonic equipment introduced to

the theatre by television. Most of the other

equipment components are not new at all.

Similarly with the circuits in which these

items are wired. Many (as amplifier cir-

cuits) are familiar, but the scanning cir-

cuits for the CR tube are novel.

IMAGE PRODUCTION

To duplicate the original image, the

cathode ray in the TV camera, and the

receiver’s cathode ray (inside Figure 1),

must scan their respective surfaces in exact

synchronism—within a few millionths of

a second. This is arranged by transmitting

the pulses that control scanning in the

camera, making them part of the trans-

mitted signal, and so using them to control

scanning in the receiver.

Both in the camera tube and in the

receiver, the scanning is interlaced {Figure

4), not straightforward. The purpose of

interlaced scanning is to reduce flicker and

other imperfections. In Figure 4, the solid

lines represent actual scanning, the dashed

A C

FIGURE 4

lines “flyback”
; but the illustration is

simplified and does not include all the

details. The actual scanning (as can be

seen in any TV image) is not perfectly

horizontal
; it slopes downward slightly

from left to right. That slope is exaggerated
in Figure A—the true slant is slight and
not easy to observe.

The flyback path is correctly indicated

in that scanning cuts off at B and resumes
at C, but the real path from 5 to C is an

upward zig-zag, not a straight vertical line

as shown. Similarly the flyback path from
D to A (not shown at all in Figure 4) is

an upward zig-zag. The screen is always
dark (cathode ray beam cut off) during
flyback, but persistence of vision and after-

glow of the fluorescent material combine
to hide this fact from the viewer.

Tracing the scanning pattern as pre-

AMERICA’S
FAVORITE

All ADC
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equipped
with new
adjustable

type floor

pulleys.
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Simple, Smooth, Effortless, Durable

EXCELLENT DELIVERY NOW!

"We support the most celebrated

curtains in the world”

AUTOMATIC
EVICES COMPANY
8th St. Allentown, Pa.

Dl
116 N.

The F & Y Building Service is the outstanding

agency in Theatre Design and Construction in

Ohio and surrounding territory.

THE F & Y BUILDING SERVICE
319 East Town Street Columbus 15, Ohio

"The Buildings We Build Build Our Business”

Every Seat Is a Perfect Seat

with the NewTRANS-COLOR

Polarized Convex

PROJECTION SCREEN
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NORPAT SALES, INC.
45 W. 45th St.. N. Y. 19
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Seventh Edition
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Bluebook of Projection

By F. H. RICHARDSON §7-25
•' Postpaid

The Seventh Edition of this standard textbook on motion picture projection

brings to all persons concerned with screening 35 mm. film, up-to-minute

guidance. Additionally, the Seventh Edition contains four chapters on Theatre

Television, prepared for the practical instruction of motion picture projec-

tionists. Send your order to

—

QUIGLEY BOOKSHOP, 1270 Sixth Avenue, New York, 20
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special seat^briG

cuts upkeep costs

LUMITE^ woven saran fab-

ric cuts maintenance costs

these 2 ways:

1
LUMITE fabric is easier to keep

clean — cleans readily with soapy

water or cleaning fluid. Unaffected by

acids, alkalies, grease, moisture.

2
LUMITE fabric lasts longer because

it’s highly resistant to scuffs, and it

won’t rot or mildew ever.

But this is just one of many big advan-

tages you get with luxurious LUMITE
fabric. To get the whole story, write for

free fabric sample and name of your

nearest theatre supply dealer to: Dept.

MP-61, Lumite Division, Chicopee Mfg.

Corp. of Georgia, 40 Worth Street, New
York 13, N. Y.

LUMITE
woven SARAN fabric

*Registered trade-mark

Buy onTime&SaveSSS
You pay the same as for cash

plus small carrying charge

Exhibitors from Maine to California are using:

The S.O.S. EASY PAYMENT PLAN
to improve their Theatre Equipment, actually pay-

ing it off from the Increase in Boxoffice Receipts.

Send for details on our Budget Plan

explaining what you need.

SPECIAL!
4" - 35^:

TEMPERED MASONITE
MARQUEE LETTERS
8" - 50G 10" 60^

Fits Wagner, Adler, Bevelite signs (Specify which you have).

S.O.S. CINEMA SUPPLY CORP.
Dept. A, 602 W. 52 St., N.Y. 19. Cable: Sosound

OF O' ROBIN-ESCO

'^upcp-pcuep 'wi. G. SET

MODERN . . . DEPENDABLE AND
UNFALTERING POWER SOURCE

Write for Information

and Literature

J. E. ROBIN, INC.
267 RHODE ISLAND AVENUE

EAST ORANGE, N. J.

sented in Figure 4, it will be seen that,

beginning at Point A, the screen is scanned

horizontally with a horizontal flyback after

every line, until 262 J
/2 lines have been

scanned. Then there is a vertical flyback

and the process is resumed at C, to con-

tinue until another 262}^ lines have been

scanned.

Interlaced scanning thus involves a

double scan of each still, or “frame.” One
scan — 262^ lines-— is called a “field.”

I'here are two fields to one frame—30

frames per second, 60 fields per second.

Flyback (both vertical and horizontal)

takes much less time than scanning. There-

fore, the scanning process is controlled by a

“sawtooth wave,” as shown in Figure 5.

In this wave the voltage rises slowly,

drawing the beam across the face of the

screen ;
and then it drops suddenly, allow-

ing or causing the beam to fl,\’ back.

WAVE FORMATION

The sawtooth wave is created by an

electronic generator, consisting of one or

more tubes wired in a circuit that may look

superficially like an amplifier circuit, but is

not. Examples of such circuits will be

traced later, when detailed apparatus items

are considered. The tubes and condensers

and other parts associated with them may

be entirely familiar to threatremen (al-

though unfamiliar tubes may also be used )

.

In either case, the d.c. input supplied to

the sawtooth wave generator circuits Is

molded by those circuits. Into an electrical

current having approximately the wave-

form of Figure 5.

When no signal is received, the sawtooth

wave generator circuits keep the electron

beam in motion at approximately the cor-

rect synchronization, but synchronization

cannot be exact—as it must be—under such

circumstances. When the signal is received,

the end of each line of scanning is marked

by a horizontal flyback pulse, and the end

of each field of scanning by a vertical fly-

FIGURE 5

back pulse. 4Tese pulses take over control

of the action of the sawtooth generators

;

they control the frequency of the sawtooth

voltages, and hence the scanning frequency.

When no signal is being received, the saw-

tooth generators are free-running
;
and the

frequencies of the sawtooth waves are not

externally controlled.

The synchronizing pulses may be applied

not only to the deflecting vanes, or coils

of the CR tube, but also to the signal

cylinder. Since they are much stronger than

the signal pulses, they may have the effect

of shutting off the beam entirely. This is

one method of assuring that the screen is

dark during flyback, that no flyback glow

mars the image.

The signal frequencies may be allowed

to enter the sawtooth generator circuits.

They are not strong enough to “trigger”

those circuits, and hence have no effect on

them or on the scanning frequencies.

Since much of this general material is,

however, still strange to theatremen today,

a brief review at this point of the general

nature of the TV process may help fix

some of this background data more firmly

in mind

:

TV ACTION SUMMARIZED

In the TV camera, the image to be transmitted

is focused, by optical means, on a photo-electric

surface. This surface emits electrons, which form
an invisible pattern of electrical charges corre-

sponding to the light-and-dark pattern of the

image.

The electron pattern is scanned by the tip of a

beam of electrons, otherwise called a cathode ray.

The strength of the ray fluctuates from moment
to moment according to the strength of charge

its tip encounters. As the electrons comprising

the ray complete their path through external cir-

cuits, they constitute (in those external circuits) a

pulsating electrical current which is transmitted

as the TV signal.

At the end of each horizontal scan, the cathode

ray is switched off for flyback, and during this

brief dark interval the horizontal flyback pulse

enters the signal. At the end of each field the

cathode ray is switched off for vertical flyback

and a vertical flyback pulse enters the signal.

When this signal is received, the vertical and

horizontal scanning pulses are readily separated

by means of frequency selective circuits, for there

are only 60 vertical pulses (60 fields) per sec-

ond; but each field is scanned horizontally

times, therefore there are 262 1/2 x 60, or 15,750

horizontal scanning pulses per second. Scanning

pulses are transmitted with greater power than

the strongest fluctuation allowed in the cathode

ray signal, hence the cathode ray signal and the

scanning pulses can be separated (if desired) by

amplitude-selective circuits, such as a "clipper

tube" arrangement.

The cathode ray portion of the received signal

controls the strength of the cathode ray in the

picture tube, causing its strength to vary from

moment to moment according to the fluctuations

of the strength of the cathode ray in the camera

tube. Thus the screen of the receiver's picture

tube is made to vary in brightness from point

to point, as the ray scans its surface. The scan-

ning pulses received with the signal keep the re-

ceiver ray synchronized in position with the camera

ray, and thus assure that the receiver screen will

glow brighity at points where the original image

is bright, and dimly where the original image is

dim, and not at all where the original image is

black.

Sound is transmitted simultaneously. If trans-

mission is by radio, frequency modulation is used

for the sound, which is on the same band as the

picture signal, but separated from it by a maxi-

mum distance of 25 kilocycles.

yAaron Nadcll, radio and sound engineer, has

been a ns.-riter on those subjects for many years

and has been a frequent contributor to Better

Theatres on sound. He edited the Seventh

Edition of "Richardson’s Bluebook of Projec-

tion .”

—

Ed.]
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FOR THEATRES

OUTSIDE U. S. A.

AND CANADA...

FOR STUDIOS

EVERYWHERE...

. . .Westrex has a complete line of Western

Electric and Westrex recording and re-

recording equipment, developed through

many years of research by Bell Telephone

Laboratories and the Westrex Hollywood

Laboratories. Studios are offered equipment

to record on photographic or magnetic

film, 35mm or l6mm, variable area or vari- Westrex Series 1100 Standard Magnetic Recorder

Westrex Master Sound System

Westrex Master, Advanced and Standard
Sound Systems all feature the Academy
Award-winning Hydro Flutter Suppressor

in their sound heads. Amplifiers ranging
from 15 to 100 watts output and Western
Electric backstage speaker systems offer

a choice to meet the needs of any theatre.

'*»ribotion

. . .Westrex maintains a complete world-

wide theatre supply and service organiza-

tion. Over 100 offices in 62 countries are

staffed by engineers trained by Westrex

who have installed more than 5000 Western

Electric and Westrex Sound Systems.

These trained engineers also service our

systems as well as hundreds of installations

of other makes. Stocks of spare parts are

maintained at all offices.

To serve theatres better, each Westrex

office carries full lines of associated theatre

equipment and accessories.

able density, direct-positive or negative-

positive. Re-recorders offer a choice of 100

mil standard, 100 mil or 200 mil push-pull,

35mm or 16mm, photographic, or magnetic.

Remember; 18 out of 21 “Oscars” for

excellence of sound have been awarded
to Western Electric recorded films!

Here’s the latest addition to the Westrex
line of the Series 200, 500, 600, 700 and

800 photographic systems and the Series

1000 Master Magnetic recording system.

These systems assure the finest in sound!

For an evening out , .. go to the movies!



PROJECTION AH
SOUND SYSTEMS
MANUFACTURED BY INTERNAnONAL PROJEaOR CORPORAnON

DISTRIBUTED BY NATIONAL THEATRE SUmY

Theatre circuits must guarantee their patrons

consistently fine motion picture entertainment in

order to succeed. For they, more than any

other type theatre, depend on the steady return

of a satisfied audience. These chains,

therefore, must have only the finest in motion

picture equipment. That is why the McCutchen

& Rodgers Circuit have chosen Simplex XL—

-

the finest in motion picture profectorsl

TO RELAX

SEE A MOVIE

off.

CHOSEH
IkGMN

StLta SIMPLEX X-l

FOR THEIR

midviest circuit*.
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Make it the basis of your whole campaign: in newspapers, in your

lobby, and on the screen. Available shortly will be extra trailer foot-

age with this message to add to the regular trailer.

“Hats off to LOOK MAGAZINE for its Oct. 23rd issue out
Oct. 9th. TheyVe done a great joh for our industry in a big
8-page section. Publicize it to your patrons.”

— ^ —

P. S. M-G-M pictures are prominent in the LOOK forecast: Beautiful full color

scenes from "An American In Paris” (% page display), "Quo Vadis” and "Show
Boat.” Also scenes from "Angels In The Outfield” and "Ivanhoe.”
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COLOR BY

ft^OWER TECHNICOLOR

technicolorCOLOR BY

STATES PICTURES PROD,

Now and Every Day!It's 'Movietime U.S.A
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the
crowds
are
back
thanks
to

'»DAVID and BATHSHEBA’* - "PEOPLE WILL TALK"
technicolor

"NO HIGHWAY IN THE SKY" « "THE DAY THE

EARTH STOOD STILL" "A MILLIONAIRE FOR

CHRISTY" - "MEET ME AFTER THE SHOW”
technicolor

You bet I It^s another smash opening of "David and Bathsheba” at the Madison, Detroi.tI



MART'IN QUIGLEY, Editor-in-Chief and Publisher MARTIN QUIGLEY, JR., Editor

Promotion Hit

I

T is fundamental that promotional tie-ups, to be worthwhile,

must result in benefits to the parties concerned. Some pro-

motions are unsatisfactory because one party or the other

receives a disproportionate share of the benefits. Other pro-

motions fail because the cost is too high in relation to the

increased business.

A striking example of an outstanding exploitation arrange-

ment is the one in which Macy's department store in New York

will regularly select a film attraction and give it splash adver-

tising attention. Last week Macy's placed two-page ads in

New York newspapers featuring the first picture chosen,

MSM's "An American in Paris." Nearly the entire first page
of the advertisement concerned the picture and the impor-

tance of good films in general. The second page concentrated
on the store's purpose of selling merchandise, in this case

goods made in Paris and suggested by Parisian styles.

Of particular note in the Macy advertisement was the in-

teresting and effective copy. For example here is the way the

old but basic theme of the theatre as a place to go was
handled:

"There’s something else about movies we like. When yott

go to the movies it’s Agoing out’—whether it’s downtown
or to your neighborhood theatre. It’s a pleasant change

for the woman who has been working around the house

all day. It’s a ’holiday’ a husband and wife enjoy to-

gether, without strain on the budget.

"It may well be even more than that. For every Imsband
should certainly continue to pay his wife some of the

attentions he showed when they were courting. And what
couple in America didn’t go to the movies together before

they said the big, big words: T do.’

"Without wanting to spill over into a love lorn column,
we suggest it’s a good thing for a husband to make a

point of ’continuing the courtships—even if it’s only tak-

ing his wife to their nearest movie theatre now and
then.’’

When the husbands and wives of America are encouraged
to increase their theatre-going habit, the effort is sharply bene-
ficial. Also it helps stores sell more clothes, restaurants do more
business and transportation companies carry more passengers.

No matter how small the town, there is always an opportunity
to enlist cooperative assistance of merchants to the mutual
advantage- of the theatre and local stores. The Macy tie-up

shows the way.

Screen Illusion

A TTENTION again has been focused on the old but very

important problem of protecting the illusion of the

i \ screen by the recent action of Mr. William Perlberg

and Mr. George Seaton. They have announced that admission
to the sets of their current film—and future productions—will

be denied to all guests, except members of the press.

Mr. Perlberg, commenting on the reasons for the step, said,

"Over the years we have given away too many of our tricks.

We have lessened the mystery, and thus lessened the interest

and killed the glamor. I want to restore that mystery to our

movies. Without it, you can't intrigue an audience." Recog-
nizing that barring the sets may offend some Hollywood visitors

Mr. Perlberg said, "We owe to our paying customers the

maximum potential of amusement and diversion, and that

cannot be achieved as long as our sets are as wide open as

Highway 66."

The industry should entertain Hollywood visitors but not at

the studios, Mr. Perlberg believes. "I think the industry as a

whole should build a permanent exhibit showing sample set-

tings, scripts and such items as may be exhibited without

revealing trade secrets. It should also include a display showing

the development of the science of movie-making."

The suggestions made by the Hollywood producer will be of

interest to the COMPO committee planning a motion picture

exhibit at the Grand Central Palace in New York City in the

Spring of 1952. The exhibit, a feature of the Movietime,
U.S.A. campaign, must interest the public sufficiently to attract

many thousands who will pay admission to help defray the

substantial costs involved, and at the same time not destroy

the priceless illusion of the screen.

Target: Hollywood

T
he importance of public relations and the difficulty of

keeping such relations at a constructive level are pointed

up by the recent column by Mr. Paul V. Coates titled

"Low Tide in the Swimming Pools" in the hos Angeles
Mirror.

The column started out by saying "I am constantly bewil-

dered by Hollywood's feeble bleatings that it is 'just a nice,

normal community,' " and then went on—and back thirty

years—to set forth Mr. Coates' reasons why he considers Holly-

wood neither nice nor normal. The industry collectively and the

35,000 persons who work in it in California are still seething at

Mr. Coates and the Los Angeles Mirror.

It is to be wondered what sense of community responsibility

and fairness the editors of that newspaper have to the motion

picture industry, a major activity in their area.

It is unfortunate that the modern trend in newspaper pub-

lishing has been towards the introduction of more and more
columns. For every particular column, there is a columnist who
must each day fill an allotted space. Too often, as in Mr.

Coates' case, Hollywood was seized upon as a convenient

target—always good for a crack—wise or otherwise.

^ The passing of Mr. Gilbert B. J. Frawley, retired executive

of Paramount, will be noted with regret, and many the mellow

reminiscence by the people of both the trade and lay press.

He came to the motion picture as a bank expert and adviser.

His particularly genuine geniality brought him many public

relations and assignments. He was often the host-in-attendance

for those expeditionary far flung previews and parties-by-rail.

He was known as "Judge Frawley" by many who never sus-

pected he was a man of solemn statistics and banking facts.

He was indeed a judge of what it took, and a fare deal.



Redprocation
To THE Editor :

At the T.O.A. convention when the Look
representative revealed the article they were
running', “Who Says Hollywood Is Dying,”

Mr. Louis W. Schine ordered 500 copies of

this publication.

We felt that not only did Look magazine

deserve our cooperation in seeing that their

publication reached the hands of as many
people as possible, but it’s the duty of our

industry to lend its resources in reciprocation

of the splendid job this magazine is trying

to do for us.

I am attaching a bulletin (memo to all

“A” houses to distribute 500 copies of the

October 23rd Look magazine to newspaper

editors, radio movie editors, local doctors,

dentists, lieauty shops, barber shops and

“any cynics you may know”), which I be-

lieve is self-explanatory and will furnish you

with any information you may desire, in

addition to that given above.

Perhaps through the pages of your paper

you can induce other theatres and circuits

to follow in our footsteps, as we believe

this type of cooperation with newspapers,

magazines and radio can accomplish the

public relations we are all striving to obtain.

—SEYMOUR MORRIS, Schine Circnit,

Gloversvillc, N. Y.

Slaughter
To THE Editor:

Those producers who think they can fool

the majority of people with cheaply made
pictures are leading the exhibitors to the

slaughter pen faster than a jet propelled

rocket and putting smiles on the faces of

television executives just as fast.

—

PAT
FLEMING, Gail Theatre, Round Pond,

Arkansas.

Manager’s Complaints
To the Editor:

I believe the remarks below to be of in-

dustry-wide importance. I manage a 2,000-

seat theatre for a major circuit. Due to

budget slashes I am not allowed an assistant

manager and the salaries allowed for key

personnel such as cashiers and candy stand

attendants are so low that they will not at-

tract capable or reliable people. I am deluged

with useless and unnecessary bookkeeping

and paper work which could and should be

done by the home office. They not only have

all of the figures but can do a better and

more accurate job for which we pay a week-

ly charge anyway. 1 am kept from the floor

of my theatre much too much because of this

paper work and lack of assistance. A good
manager should be a “showman” first, last

and always and attract, promote and pull

business to the box office. But how can

he do it if his bosses want a certified public

accountant instead of a good manager ?

—

NEjy JERSEY MANAGER.

ISew Stars
To THE Editor :

I think the producers should constantly en-

courage the development of new stars. They
are like new blood and should be welcomed.

—THOMAS JAMES, Comet Theatre, St.

Louis, Missouri.

Demanding More
To THE Editor:

I am of the opinion that the public is tired

of the “program” picture. In order to keep

them coming to our doors we are going to

need more help in the way of better pictures

which come steadily from the studios in

Hollywood.—6". J. HODGE ,
JR., Grand

Theatre, Stamford, Texas.

Changeovers
To THE Editor:

I think that some of the studios should

do a better job of cueing the film for

changeovers. I still get prints with white

circles, scratches, etc., on the end of each

reel. The studios should take into consid-

eration that a lot of projection rooms are

125 feet and even further away from the

screen. It is true that these cues should be

as invisible as possible so that the audience

is not aware of them but not so invisible as

to make the operator miss them. Some of the

studios will use a black dot on a black back-

ground. I have found that of all the studios

MGM seems to be the best. I seldom get an

MGM picture where the cues have been

tampered with.-

—

LOS ANGELES PRO-
JECTIONIST.

Bad Title

To THE Editor :

I note with interest Samuel Goldwyn’s

article in which he “defends Hollywood” in

a recent story in Collier’s magazine, under

the heading, “Is Hollywood Through?”

Can it be possible that a man of Mr. Gold-

wyn’s great sagacity cannot understand that

the very use of such a title lends itself to

the idea that there is some question whether

or not the industry is through ?

In other words, I wonder whether Mr.

Goldwyn would like to write an article with

the caption, “Am I Beating My Wife?”

—

RALPH D. GOLDBERG, R. D. Goldberg
Enterprises, Omaha, Nebraska.

Dating Films
To THE Editor:

» Salesmen insist that I buy all their pic-

tures, therefore it is impossible for me to

date the same pictures as early as the same
salesmen insist that I date them. Mine is a

suburban neighborhood where we play nine

features a week.

—

E. L. PARRIES, School-

field Theatre, Danz'ille, J'irginia.

Fewer and Better
To THE Editor:

It is too bad that the major producing

companies cannot get together about the

number of pictures they make each year. In

1950-51 Metro released 42, Fox 39, Para-

mount 24, Warners 30, RKO 42 including

Westerns and Universal 50. No company
can make 42 good pictures a year. I would

rather see 24 good weekend pictures than

42 average with about 10 of them outstand-

ing. With 20 to 24 good productions, the

distributor would be assured of his deserved

playing time and holdovers.

—

JOHN HEG-
GIE, Famous Players Canadian, Toronto,

Canada.

Quo Vadis?
To THE Editor :

I don’t like this new “gimmick” of the

film companies—unreasonable terms on big

box office hits to counteract their flops. The

exhibitor loses on flops but can’t make it up

on the big ones. Quo Vadis? ( And I don’t

mean the picture.)

—

ABE BERENSON,
Tower Theatre, Gretna, Louisiana.

Suggestions
To THE Editor:

The following is my opinion of how busi-

ness could be improved

:

1. New technical developments should be

adopted like third dimension.

2. Each producing company should pro-

duce a show a week for theatre television

only.

3. New stars, writers, directors, etc.,

should be encouraged and developed.

—

BROOKLYN, N. Y., EXHIBITOR.

IWi?FiB
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Developments and trends that shape

the motion picture industry's future.

Until a settlement is reached in

the anti-trust action filed this week
by the Department of Justice

against the National Football

League uncertainty will remain
over the extent to which promoters

of sporting events can control radio

and television rights to such attrac-

tions. The future of theatre tele-

vision will inevitably be influenced

by the outcome of the litigation.

Firms otherwise entitled to an
allotment of the steel, copper and
aluminum under the controlled ma-
terials plan may not receive any of

their quotas for the first quarter of

1952 unless their applications are

filed promptly with the National

Production Authority.

Favorable initial reaction to the

Movietime newspaper advertise-

ments and jubilee luncheons in
,,
a

number of cities is a favorable aug-
ury for continued success of the

campaign throughout the year. A
number of areas hope to arrange
star tours later in the season in

order to help sustain local attention

to Movietime.

The Wage Stabilization Board
shows no indication of early action

on the question of whether the film

industry and other industries ex-

empt from price control should also

be exempt from wage controls. The
Board has had before it for many

weeks the reports from a special

panel
;

so far, the subject hasn’t

even appeared on the Board’s

agenda.

Exhibitors and others interested

in the grossing potentialities of

large screen television will watch

carefully the results in Denver

where a considerable number of the-

atres have ordered projectors and

where there is no television trans-

mitter. For some time Denver citi-

zens who want to see television will

have to go to a theatre.

Despite sharp criticism of Compo
from Allied States Association mem-
bers, the coming Board meeting in

New York will almost certainly vote

to extend Allied’s participation in

Compo for another year. Some
strings may be tied to this vote,

however.

The Salary Stabilization Board’s

special committee on salary control

for film talent employees will prob-

ably decide in New York next week
whether to go to Hollywood for an

on-the-spot study of the problem.

The mushrooming supply of films

for television from producers
specializing in that field soon will

close off the possibility of theatrical

film producers making a profit from
selling old pictures to video, accord-

ing to Robert L. Lippert.

The squeeze between exhibitor

demand for pictures in color and
limited plant capacity will be eased

by Technicolor’s $2,000,000 expan-
sion program announced this week.
The expansion program serves no-

tice also that Technicolor, long su-

preme in the field, plans to hold up
its end in the present stiff competi-
tion in the color field.

QUOTE OF THE WEEK:
"I wonder if we realize how many wonderful movies the industry has produced

which serve to show the power of religion, the importance of tolerance and good-
will, the companion subject of discrimination?

"What a calamity it would have been had the industry even in part become a

propaganda machine or the tool of party politicians. Instead, it seems to me, it

has done that very thing that is just and right that it should do, and that is to serve

as the mirror of American life, portraying the epic of America. In doing so, it has

helped to make American Democracy retain its strength, its vitality and ideals."

—

U. S. Circuit Court Judge HAROLD R. MEDINA.
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A MIDYEAR CONFERENCE for the Variety Clubs

International, at Toronto. The affair, at the Royal York Hotel,

brought officers from everywhere. Above, some scenes.

Top photo: Marc J. VYolf, of Indianapolis, chief barker, wel-

comed by Jack J. Chisholm, Toronto Variety chief barker.

Looking on. Col. William McCraw, Varlefy Internaflonal

execufive director. Lower photo: George Hoover, Miami;

Jack Beresin, Philadelphia; George Eby, Pittsburgh; Nate
Golden, Washington.

DISTRIBUTION IN CANADA for all

Souvalne Setecfive pictures. At the right,

a conclusion of the deal in New York;

Howard Taylor and Charles Amory, Sou-

valne vice-presidents; I. H. Allen, presi-

dent of Astral Films, Canada; and

Henry Souvalne, Souvalne Selective

Pictures president.

A BIRTHDAY, and 30

years in the Industry for

Arthur Loew, Loew's In-

ternational president.

Above, at a New York

party, he stands, right,

with Nicholas M. Schenck,

Loew's, Inc., president,

during a round of toasfs.

HERB STEINBERG, right,

has become publicity

manager tor Paramount.

He joined the company
in 1949.
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By the Herald

PROMOTION. One of the mobile educational displays used In the New
York City public school system, on suitable pictures, the one above is on Para-

mount's "When Worlds Collide." Edward Rugoff, New York circuit owner and
head ot the Metropolitan Motion Picture Theatre Owners, which promoted the

scheme, shows the display to Irene Jewell, Julia Richmond High School prinicipal

and Dr. Thomas Harrison, assistant superintendent ot high schools.

TRADE PRACTICES will occupy most

of the agenda at the forthcoming

National Allied convention In New
York, Wilbur Snaper, convention chair-

man, told trade writers In New York

last week. There will also be a normal

quota of speeches and functions, he

added. Television will not be a major

discussion item; how to Improve busi-

ness Is the purpose of the gathering,

he declared. The convention will be

October 30 through November 1 at

the Blltmore Hotel.

SUBURBAN PREMIERE, a novelty in

Britain, right. As Republic's "The

Bullfighter and the Lady" was shown in

the Granada, Kingston, near London.

In array are Charles B. Newbery, Re-

public manager: Kay Kendall; the Mayor
and Mayoress of Kingston; and H. C.

Fontaine, Granada circuit director.

AT THE STUDIO, James Warren, left, featured In "Three For Bedroom C," starring

Gloria Swanson, is host to visitors Jack Woddell and Hal Taft, of Wolfberg Theatres,

Denver.

NOLIE MILLER, who will play a supporting

role in MGM's "The Merry Widow." She

Is a Joseph Pasternak discovery.
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FLOOR PLANS are discussed as William Lundigan

and June Haver try some home improvements in

"Love Nest"/ the bright comedy about post-war

housing coming up for release this month.

AFRICA SPEAKS through the story

of "The Desert Fox", 20th Century-

Fox's thrilling depiction of the ex-

ploits of Erwin Rommel. James
Mason (left) plays the crafty Field

Marshal in the October release.

WAY ABOVE PAR is

"Let's Make It Legal",

right, all set to open
this week in 175 thea-

tres for a New Eng-

land saturation kick-

off. Macdonald Carey,

Claudette Colbert and
Zachary Scott are the

starring trio in the

hassle.

JEBRA PAGET is the damsel in distress

as "Anne of the Indies", swashbuckling

pirate queen, arranges this interesting

denouement in the Technicolor saga of

high-seas excitement. Jean Peters and
Louis Jourdan co-star with Miss Paget.

(Advertisement)
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HOLLYWOOD TAKING THE
FIELD FOR MOVIETIME
Talent Pours Out Across
Nation; New York Lunch
Keys Appearances

Probably the most exciting phase of

Movietime U. S. A. got under way this

week with the “doorbell ringing’’ campaign

on the part of more than 200 stars, direc-

tors, producers and writers from Holly-

wood.

By train and plane, these personalities

fanned out to the major exchange areas and

then on to the non-key spots to appear at

civic luncheons and dinners, speak to service

clubs, schools and church groups, and meet

and greet the shiniest brass in the publish -

ing and political fields with goodwill mes-

sages from the motion picture industry.

All Phases of City Life
Well Represented

Exemplifying the emphasis of the star

tours was the gigantic luncheon held Tues-

day at the Waldorf-Astoria Hotel in New
York. There, Movietime literally took over

the city as some 1,000 persons headed by

Francis Cardinal Spellman, who delivered

the invocation. Acting Mayor Joseph Shar-

key of New York City, Deputy Mayor
Charles Horowitz and the “who’s who” of

the religious, political, educational, enter-

tainment and business worlds rallied to the

support of the Council of Motion Picture

Organizations project celebrating the 50th

anniversary of the first U. S. motion picture

theatre.

The luncheon—sponsored by the Organ-
ization of the Motion Picture Industry of

New York, which appropriated $10,000 for

the affair—also heard addresses by Judge
Harold Medina, Ned E. Depinet, COMPO
president, Fred J. Schwartz, chairman of

the New York group, and others. The stars

on hand for the occasion were : Dennis
O’Keefe, John Payne, Teresa Wright, Ray
Milland, Elizabeth Taylor, Irene Dunne,
Jane Powell, Phyllis Kirk, Henry Fonda,
John Carroll, Robert Stack, Vanessa Brown,
Carlton Carpenter, Charlton Heston, and
Humphrey Bogart and Lauren Bacall. Dur-
ing the week they joined caravans to bring
the Movietime message to communities in

the Greater New York area.

Medina Says Films Aid
American Democracy

In the main address of the luncheon,

Judge Medina extolled the film industry and
called motion pictures “the most potent

means of passing on to multitudes informa-
tion of every nature and description.” Judge
Medina, who became a national figure as the

result of his fair, but firm handling of the

trial of the top 11 American Communists,
said,

“What a calamity it would have been had

KICKOFF IN NEW YORK CITY. The setting

as the Organization of the Motion Picture
Industry of the City of New York had as

guests the city's leaders in industry, politics

and the arts, and its stars to greet them.
Above, top; Ned E. Depinet speaks; with him
on the dais are Elizabeth Taylor, Judge Har-
old R. Medina, chief speaker. Cardinal Spell-

man, who delivered the invocation, and Irene

Dunne. Second picture: Mrs. Mary King Pat-
terson, Daily News; William Randolph Hearst,
Jr., Hearst Publications; Mrs. Ogden Reid,

New York Herald Tribune; and Samuel Gold-
wyn. At the right, stars Henry Fonda, Miss
Taylor, John Payne, Miss Dunne, Dennis
O'Keefe, and Teresa Wright.

the industry even in part become a propa-

ganda machine or the tool of party politi-

cians. Instead, it seems to me, it has done

the very thing that is just and right that it

should do, and that is to serve as the mirror

of American life, portraying the epic of

America. In doing so, it has helped to make
American Democracy retain its strength, its

vitality and ideals.” The industry has made
countless films, he added, which show “the

power of religion, the importance of toler-

ance and goodwill.”

Miss Dunne said, “People still live by
faith in Hollywood—people who believe in

the job they are doing, believe in each other,

believe in their country and believe that

there is a God above and beyond us.” Miss

Wright pointed out that Hollywood is a seri-

ous, wholesome community, not the gay and
reckless place of fiction. Screen writer

Leonard Spigelgass, conceding there had
been a Red attempt to capture Hollywood,
said that the Un-American Activities Com-
mittee had uncovered fewer than “200 Com-
munist, actually only 158, among Holly-

wood’s working population of 25,000.”

The following also were invited to sit on
the dais; Major Albert Warner, Patricia

(Continued on page 16 )
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ITS MOVIETIME
(^Continued from page 13)

Dean Smith, Horace MacMahon, Paul

Stewart, Louis Fairchild, Mrs. Ogden Reid,

William B. Nicois, Mrs. Dorothy Schiff,

William Randolph Hearst, Jr., Adolph

Zukor, Frederick Schroth, Jack Cohn, Mrs.

Mary King Patterson, Robert J. O’Donnell,

Movietime national director; Lee Wood,

H. C. Potter, Edward Rugoff, Samuel Gold-

wyn, Fred deCordova, Allen Rivkin, Leon-

ard Spigelgass, Harry Brandt, Mrs. Wen-

dell Willkie, Barney Balaban, John McCar-

thy, Louis Fairchild, Dr. William Jansen,

Maximilian Moss and John O’Connor.

Will Extend Star Tours to

Next Month for Some Areas

While the star tours were technically to

end October 13, it was disclosed this week

that areas not reached would see the screen

personalities some time next month. But

in most cases the governors, press and pub-

lic were greeted by the stars this week.

Meanwhile, Mr. O’Donnell was lavish in

his praise of studio cooperation. ‘ There

was no talent left in Hollywood not actually

engaged in picture production when we got

through making up our lists. If there were

we couldn’t find them,” he said, adding that

this was remarkable in view of the fact that

the studios were now at their highest pro-

duction point in years.

Mr. O’Donnell also proposed a star tour

plan, staggered over several weeks, for 1952

when there would possibly be another

Movietime drive.

Movietime, meanwhile, moved ahead in

its other activities, which included : nation-

wide tieups with Community Chest cam-

paigns and Trans-World Airlines; con-

tinued saturation by the Hearst and other

newspapers and publications with features

and editorials about Movietime (the Chi-

cago Herald-American ran a special edi-

torial headed “It’s Movietime U. S. A.”);

promotion of the project on the October 14

broadcast over the NBC network on the

“Theatre Guild of the Air” show, with Ray

Milland and Joan Fontaine appearing in

“The Major and the Minor,” and tieups

with disc jockeys, emphasizing songs made

popular through motion pictures.

Locally, Movietime star tours featured

everything from bursting balloons to mam-

moth meetings. Here’s what was happen-

San Francisco: Coordinating Commit-

tee expanded to include theatres not affili-

ated with the California Theatres Associa-

tion.

Milwaukee: Balloons released at the

state capitol, proclamation issued by gover-

nor who met with stars.

Hartford; Governor’s dinner Monday,

campaign to break down socalled “tough

newspapers,” parade, luncheon with touring

stars.

Chicago: Breakfast luncheon, shortly

after stars’ arrival, with Governor Adlai

Stevenson of Illinois at the state capital in

Springfield.

Boston: Receptions with the Governor

THB PRESIDBNT SAYS;
President Truman meeting the stars and

industry executives Monday at the White
House, said:

"I am happy today to take a part in the

50th anniversary of the motion picture

theater. I have some very vivid recollec-

tions of the first ones I saw. In those days,

admission was five cents and you could

stay as long as you wanted to.

"The great stars of that time, I judge,

were—maybe I had better not name them,

because some of them wouldn't like to

have their ages stated. They had great

comedians in those days, as well as we
have today.

"The show has grown to be one of our

greatest assets in the dissemination of in-

formation and entertainment.

"I just wonder what will be the situation

50 years from now? I hardly believe that

I'll see it, but I hope I may. I know some
of these young ladies will.

"So I congratulate you on the 50th an-

niversary. I hope you will have 50 more
prosperous years."

and Mayor followed by an open-air meeting-

on the Boston Common with an attendance

of 25,000 and later visits to the governors

of Maine, New Hampshire. Vermont and

Rliode Island.

Atlanta: Luncheon with Governor Her-

man Tahnadge and a subsequent appearance

in Birmingham. Ala., to head a parade

launching the local Community Chest drive.

Charlotte: Official dinners with both

James F. Byrnes, Governor of South Caro-

lina, and Kerr Scott, Governor of North

Carolina.

Detroit: Dinner and reception honor-

ing the visitors, and attended by Governor

G. Mennan Williams and hundreds of ex-

hibitors from the Michigan area.

Dallas: Luncheon with Governor Allen

Shivers in Austin, followed by appearances

in almost every Texas city and community

by various teams.

Indianapolis: Following scheduled ap-

pearances throughout the state, the visitors

will be honored guests and be introduced at

tbe Notre-Dame-Southern iMethodist game
at South Bend.

Jacksonville: A mammoth dinner and
reception at the state capital in Tallahassee

with Governor Fuller Warren. Later Wal-
ter Pidgeon will represent the industry in

Miami at the National American Legion

Convention.

Minneapolis: Because of the wide-

spread area to be covered, COMPO has

chartered a regular air-lines plane to con-

vey the Hollywoodites to visits with Gover-

nor Sigurd Anderson in Pierre, S. D.
;
Gov-

ernor C. Norman Brungdale in Bismarck,

N. D,
;
as well as with Gov. Elmer Ander-

son in St. Paul. Visits also will be made
to the historic Black Hills country.

Omaha: A unique torchlight parade,

reminiscent of old-time election campaigns,

will follow an elaborate reception with Gov-
ernor Val Peterson.

Philadelphia: Following a luncheon
with Governor John S. Fine in Harrisburg,

the capital, the large group will split, one

covering the eastern area, headquartered in

Philadelphia, the other fanning out from
Pittsburgh in the west.

Memphis: In addition to widespread
activities in western Tennessee the group
will meet with Governor Sidney McMath
in Little Rock, Ark., for a parade and
dinner.

Denver: Governor Thornton has ar-

ranged a gigantic “Chuck Wagon” barbe-

cue for the visitors to both Colorado and
Wyoming.

Seattle-Portland ; The dual groups will

be hosted by both Arthur B. Nanglie, Gov-
ernor of Washing-ton, in Olympia, and
Douglas McKay, Governor of Oregon, in

Salem.

Personalities starting their tour in Wash-
ington, D. C., not only visited President

Truman but also made appearances at the

Walter Reed and Bathesda hospitals for

service men. Special ceremonies were
arranged at Annapolis, Md., with appear-

ances at the U. S. Naval Academy and :i

reception by Theodore R. McKeldin, Jr.,

Governor of Maryland.

There was also a luncheon in Washing-
ton presided over by A. Julian Brylawski,

chairman of the local drive. Heading the

guest list were Secretary of Commerce
Charles Sawyer and Federal Security Ad-
ministrator Oscar Ewing. Others on the

dais were Adolph Zukor, Arthur L. Mayer.
COMPO executive vice-president, Joyce
O’Hara, of the Motion Picture Association,

Art Arthur and the visiting stars.

Balaban Sold 10,000

Options, SEC Reports
IVASHINGTON

:

Heavier than usual

trading by officers and directors in film com-
pany stocks was reported in the latest report

of the Securities and Exchange Commission
covering the period from August 11 to Sep-

tember 10.

Barney Balaban, president of Paramount,

sold options for 10,000 shares of Paramount
common. The transaction occurred August
31 and as of that date he still held options

for 30,000 shares. Albert Warner reported

selling back to Warner Brothers Pictures

24,000- shares of common, leaving him with

407.550 shares in his name and 21,000

through trust holdings. Jack L. Warner
sold back to the company 8,552 shares, drop-

ping his holdings to 416,448 shares in his

own name and 21.500 shares through trust

accounts.

At Monogram, Kenilworth Investment

Co., controlled by Harold J. Mirisch, re-

ported acquiring 41,250 shares of common,
the company’s entire holding. Mr. Mirisch

personally owns 1,200 shares. The transac-

tion occurred July 5. Also on that date,

George D. Burrows and Sam Wolf each

sold 27,500 shares of the firm’s common.
Albert W. Lind sold 300 shares of Republic

cumulative preferred, leaving 200 shares.

Edward Muhl reported acquiring 200 shares

of Universal common and 30 shares of pre-

ferred since March.
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ALMAXAC WRAPS WHOLE
IISDESTRY 1I\ COVERS

$1,284,400,000 CROSS SEEN

IN 1951, ALMANAC REVEALS

1951-52 Edition, Full Of
Facts and Figures, Has
Expanded TV Section

The new 1951-1952 International Motion
Picture Almanac, published annually by

Quigley Publications in New York, this

week was on its way to showmen here and
abroad. The twenty-third edition, some
80 pages longer than last year’s hook, is

the most comprehensive and complete Al-

manac in history.

Regarded as the “Bible” of the trade, the

1951-1952 Almanac contains 928 pages of

facts and figures on every aspect of motion

picture production, exhibition and distribu-

tion in this country and overseas. The
television section, added last year, has been

expanded to keep pace with the growth of

that allied industry.

“The twenty-third edition of

the Almanac appears as the mo-
tion picture industry continues to

adjust itself economically, struc-

turally and competitively to

changed and changing conditions,”

Martin Quigley writes in a fore-

word to the new edition. “Never
was there a time when the de-
mand for authoritative informa-
tion and statistics was greater,
more urgent. The world of enter-
tainment is being re-shaped and
so, too, the fabric of the institu-

tion of the motion picture.”

Physically, the Almanac remains un-
changed. It is bound in hard covers of

orange and black, and thumb-indexed for

ready reference. All of the departments of

former years have been retained, and a

number of new services have been added.

The additions include a complete list of all

current British films in the United States

and the local distributors
;
the foreign-lan-

guage films being showm here and an al-

phabetized list of the countries where they

were made, and an alphabetical list of play,

story and talent agencies in New York and
Hollywood. Also added this year was a

list of advertising agencies with their radio

and television executives.

A^Pzl’s Recent M-4A Order
Concisely Explained

Another innovation that showmen will find

especially helpful in these days of tightening

Government restrictions on theatre construc-

tion and renovation is a concise explanation

of the National Production Authority and its

recent M-4A order. Included in the section

on the NPA is a list of the agency’s regional

field offices and their addresses. There is also

a list of field offices where applications for

construction may be submitted.

The 15 main sub-divisions of the reference

Conventional and drive-in theatres in the

United States will gross $1,284,400,000 dur-

ing 1951, bettering their receipts of the

previous year by $49,000,000, the 1951-1952

International Motion Picture Almanac, pub-

lished this week, predicts. The estimate is

based on current industry statistics included

in the new edition of the Almanac.

The Almanac also reports that some 550

theatres have been built in the United States

since 1948, bringing the total of permanent

theatres ( those open more than three days

a week and more than three days a year)

to 16,880. The world total is 99,617, ac-

cording to a recent survey conducted by the

Motion Picture - Photographic Products

Division of the National Production Au-
thority and reported in the Almanac. There

were some 3,000 drive-ins in the United

States and Canada, with an average capacity

of 500 cars, operating as of June of this

year.

The results of the 1948 Census of Busi-

book include : a “Who’s Who” of the trade

containing the biographies of more than 11,-

000 key members of the industry—talent per-

sonnel, executives in production, distribution

and exhibition
; a list of the leading film

companies, their histories and top execu-

tives
: a record of the circuits, their theatres

the chief personnel
;
a list of all U. S. drive-

ins
;
services

;
equipment

;
organizations

;
the

world market ; the industry in Great Brit-

ain
;
a list of the feature releases from 1944

through 1951, and the 1950-1951 features

by companies ; the Production Code, and a

33-page section on the consent decrees in

the anti-trust actions against Warner Broth-

ers and Twentieth Century-Fox. The com-
plete texts of these two decrees are printed,

along with a recapitulation of previous suits.

The expanded World Market section,

which runs to 39 pages, contains essential

information on the film industries in every

foreign country where films are produced or

shown. In each case, there is an analysis of

business conditions
;
the number of theatres

;

information on customs duties
;
admissions

;

the principal producers and distributors

;

local industry organizations, and the names
of the leading theatre circuits.

Red Kann, editor of the Almanac, and as-

sociate editors James D. Ivers and Charles

S. Aaronson have revised the list of motion

picture writers and critics of the daily press,

arranging them alphabetically by states and

cities to facilitate reference. There is, too,

ness, released by the Department of Com-
merce recently and published in the Al-

manac’s statistical section, reveal that Texas
has replaced California as the state with
the second largest number of permanent
theatres. New York retains the number one

spot, while California has fallen to fourth

place.

Other Commerce Department statistics

quoted in the Almanac show that, while the

percentage has declined, motion picture

theatres continue to get the lion’s share of

every dollar spent in the United States on
spectator admissions. Currently, the theatre

receives 75 cents of every dollar.

Production costs continue to rise, despite

recent emphasis on economy. The infla-

tionary spiral will result in a record pro-

duction investment of $500,000,000 in 1951,

the Almanac estimates.

Wages and salaries in the industry have
more than doubled in the last two decades,

the Almanac shows.

an expanded list of Hollywood representa-
tives for magazines and newspapers here
and abroad.

The detailed section on the press also in-

cludes the names of all the trade publica-
tions, their publishers, editors and business
executives and the fan and general maga-
zines.

Add Ten Films To List
Of Outstanding Pictures

To the list of outstanding motion pictures
down through the years, a regular Almanac
feature, have been added 10 recent Ameri-
can films, further indication of the industry’s
healthy condition on its golden jubilee. The
new films are : “All About Eve,” “Born Yes-
terday,” “Cheaper by the Dozen,” “Cinder-
ella,” “Cyrano de Bergerac,” “Father of the
Bride,” “The Great Caruso,” “Show Boat,”
“Sunset Boulevard” and “Twelve O’clock
High.”

Other information in the new Almanac in-
cludes state and municipal censor groups

;

public previewing groups; the producers of
short subjects; newsreel producers; film
processing, raw stock and storage compa-
nies; the names and officers of all the na-
tional and local exhibitor organizations, etc.

The theatre equipment and materials section
lists the leading manufacturers and services,
and the supply dealers here, in Canada and
overseas. This year the manufacturers and
services are also listed alphabetically
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THIS COLUMN ought to be entitled '’Bob

Wilby says.” What with all the dither of de-

bates and vociferous issues about politics

and conditions in England, and on the Con-
tinent, too, it is of interest to record the ob-

servations of Mr. Wilby, salty, independent

-

minded, outspoken and successful man of

business, principal business exhibition of mo-
tion pictures these many years. They have

come to this observer in a personal letter

from Mr. Wilby on his recent return from
a so’]ourn overseas. Remember this when you

read about Abadan.

\\| SPENT a spell In London and some
I time driving around the country.

I Forty million or so people can't live

on that island without doing more work

than they are doing. Even the newsstand

In the Dorchester Hotel closed at six o'clock

at night. Electrical workers were refusing

to work overtime and It wasn't an argument
about wages but just about the additional

hours. Agricultural workers are on a 44-

hour basis and don't want to work overtime

because taxes will take the money. A proj-

ect to build a dam across one of these

beautiful valleys In Wales to get some
electric power—which is now being ra-

tioned—brought forth great howls about

destroying the beauty of the country.

"Even when I was there In the summer
electricity was being rationed and they

were trying to import Italians to dig their

coal. Also Irishmen to dig their potatoes.

I used to think that England could go along

with about twenty to twenty-five million

people, but If they are not going to work

anymore than they are working now

—

which Is almost not at all— I don't see how

they can support more than half of that.

"Also If they are going to have a social-

ist welfare state at home, it looks almost

too obvious to observe that they cannot

expect to be capitalists In the rest of the

world.

"I walked down old and new Bond Street

between I 1 :30 and I o'clock, and I'd bet

there were not forty customers in all the

stores. But because It is subsidized, food

is much cheaper than it is in France or Bel-

gium. They remind me much of some of

our own colored population, who work just

enough to get enough to eat and a place

to sleep, and have no ambition to go be-

yond that.

"One may say that's the result of the

law, but people with spirit do not let laws

do that to them—as witness our own pro-

hibition era. As I told a publisher, 1 would

feel vastly better about England if they

had a flourishing black market and If a few

people were going to jail for not paying

Income taxes. He quoted It, but didn t

agree. They must either change their ways
or we will continue to support them or they

will become another Spain.

"The two Festivals were a little pathetic.

One of them would not have been a good
state fair at Birmingham, Alabama. The
other was a studied endeavor, as I saw it,

to say to the English: 'You used to be
good.' They had one display after another

of England's contributions to civilization

—

all past. It had a familiar look to me. I grew
up with some of the old 'before the war'

families In the South, who succeeded In

selling themselves the idea that poverty was

a virtue and that accomplishment was

worth while only if it were in the previous

generation, or earlier.

"On the other side of It the English have

close knit trade organizations for those in

business who set all kinds of rules with the

result that there are thousands of little

businesses eking out an existence, pro-

tected by the rules, who have no business

being.

"In contrast there is Belgium, which is

more densely populated than England,

where everyone Is working like a beaver,

and where the general appearance is one

of considerable prosperity. One afternoon

I saw so many people In the shopping dis-

trict they filled the sidewalks and over-

flowed on the streets. In rural France there

Is also indication of prosperity. Certainly

the stores In the small towns appeared to

be better than ours in the South In com-

munities of the same size. But In that part

of France they aren't working just 44

hours a week. Neither are the people In

Belgium.

"I met a few Individualists. A one time

chef to the former King George on his

death came to France and bought a little

place fifteen miles out of Paris. He ob-

viously could have done well in England

but he left, 'because they do not prop-

erly appreciate food.' Another one is a

fellow who just calls himself 'Sam. He is

famed as a cook and has more clippings

than Mary PIckford, also a lot of silver

tied up In honorary medals. He elects to

operate some miles outside of Tours. He
Is a musician and likes to play for the cus-

tomers In interludes between the pots and

pans. His music isn't so good, but his food

is wonderful, and he Is doing exactly as he

damn well pleases."

And so does Bob.

* * * *

When this Robert B. Wilby of Atlanta

speaks In cutting sharpness, It Is not out

of cynicism but from a poignant Idealism,

an often outraged sense of right. His

great joy is in the culture of magnificent

camellas, loveliest flower of the southland.

MMfBwey Hits
3Movieiime
itent€Bl Rise

Criticism of action by distributors who
are allegedly taking advantage of the

Movietime U. S. A. campaign to stiffen

rental terms for top product, has been voiced

by Rotus Harvey, president of the Pacific

Coast Conference of Independent Theatre

Owners.

In a message to members, Mr. Harvey
said : “Unless something happens, unless

distribution can be shown the light, can be

shown the road to sanity and good business

judgment, the life of the golden goose.

Movietime U. S. A. will be short indeed.’’

Mr. Harvey praised the Movietime idea

and urged holding it every year, but he

warned against any attempts by one part

of the industi'y to take advantage of the

other. “It is a program which sorely needs

the cooperation of every branch of the busi-

ness, and any one branch, by lack of coop-

eration, can chop off the head of the golden

goose,” he said, adding:

“When Movietime U. S. A. was first an-

nounced I was most enthusiastic and hoped

that every exhibitor would cooperate. Now,
I don’t know. With the present releasing

of ‘David and Bathsheba,’ ‘Streetcar Named
Desire,’ ‘American in Paris’ and others, all

at raised admissions, and the sudden with-

drawal of ‘Bright Victory,’ all this, with

stiffening rental terms, has raised a storm

of exhibitor protests.

“Unless all major distributors can defi-

nitely assure exhibitors of a steady flow of

product at ‘let-live’ terms the exhibitors can-

not afford to stick their necks out. Any
campaign must be backed up with good prod-

uct on the screen. Dollars we all need, good-

will w'e must have, and Movietime U.S.A.

must be for all and not just for the benefit

of a few."

Mayer-Kingsley Acquires

Eight Foreign Films
Arthur Mayer and Edward Kingsley,

Inc., have acquired eight new foreign

films for distribution here during the 1951-

52 season, Edward L. Kingsley, vice-presi-

dent, has announced in New York. The films

are: “The Eorgotten Ones,” Mexican; “Life

Begins Tomorrow,” “Les Casses Pieds”

and “Les Enfants Terribles,” Erench pro-

ductions, and “David,” “The Undefeated,”

“Brighton Rock” and “The Magic Garden,”

British features. “The Magic Garden” was

filmed in South Africa. Several of the films

won awards at European film festivals.

Souvaine-Astral Deal
Astral Films Ltd., of Canada, has ac-

quired the exclusive distribution rights in

Canada to all releases of Souvaine Selective

Pictures, it was announced in New York

this week. Astral’s first release under the

deal will be Lou Bunin’s “Alice in Wonder-

land,” set for Christmas distribution.
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CAJ^ADA PLANS
ALL-OUT DRIVE
Industry Council Votes to
Match Movietime U,S,A,
With National Campaign

MONTREAL

:

The Canadian film industry

will launch a national campaign similar to

Movietime, U.S.A. some time before April,

1952, according- to a unanimous resolution

adopted here last week at the third annual
conference of the Motion Picture Industry
Councd of Canada.

The decision followed the report by
Charles S. Chaplin, United Artists general
manager in Canada, and chairman of pub-
licity for the Boxoffice Promotion Com-
mittee. The decision for the campaign

—

described as the "most pretentious” project

ever undertaken by the Canadian industry

—was made despite good business condi-

tions in 1950 and 1951. The starting date

of the campaign and its duration is still to

be decided by the Promotion Committee
headed by J. Arthur Hirsch, president of

Consolidated Theatres.

Proposed plans for the national
project include

:

1. Placing a series of news-
paper ads in the press of key
cities as well as smaller centers.

2. A cross-country tour of a
mobile traveling exhibit or mu-
seum depicting the history of
motion pictures. This unit to in-

clude projection facilities for the
showing of a special subject

—

similar to “The MGM Story”

—

to be produced in collaboration
with all companies represented in

Canada.
3. A nationwide movie poll

with the public voting for the
best pictures and stars of 1951 by
coupons made available in retail

stores as well as theatres.
4. Climax of the campaign will

be a nationally-broadcast dinner
with the winning producer and
stars in attendance to receive
their Canadian awards.

Active on the publicity section of the Pro-
motion Committee are: Hye Bossin, editor,

Canadian Film Weekly, Toronto; Tom
Cleary, advertising-publicity director. Con-
solidated Theatres, Montreal

;
Sam Glazier,

Canadian publicity director, 20th Century-
Fox, Toronto; Larry Graburn, advertising-

publicity director, Odeon Theatres of Can-
ada, Toronto

;
Ray Lewis, publisher, Cana-

dian Moving Picture Digest, Toronto;
James R. Nairn, public relations director.

Famous Players Canadian, Toronto; P. An-
thony Ranicer, Canadian publicity director,

Warners, Toronto; Larry Stevens, publicity

director. International Film Distributors,

Toronto; Fred C. Dillon, executive secre-

tary, Canadian Motion Picture Distribu-

tors Association, Toronto; Irving Herman,
Canadian publicity director. United Artists,

Toronto; Winn Barron, Canadian publicity

director. Paramount, Toronto, and Dewey
Bloom, Canadian publicity director, MGM,
Toronto.

The Council also agreed to cooperate fully

with the Government in its rearmament pro-

gram. Screens of motion picture theatres

are being made available to present a special

four-minute short, "Not So Dumb Animals,”
which urges the Canadian people to buy
Government Bonds.

The decision was made following an
address by Herbert Richardson, deputy sec-

retary of the Bank of Canada.

Universal Holds Second
Meeting of Bookers
The second of four regional meetings of

Universal bookers and office managers was
held at the Hotel Drake in Chicago late

last week, with Irving Sochin, assistant to

C. J. Feldman, domestic sales manager, pre-

siding and F. T. Murray, manager of branch
operations, handling the discussions of pro-

cedures. Attending were bookers and office

managers of the Chicago, Cincinnati, Des
Moines, Detroit, Indianapolis, Kansas City,

Milwaukee, Minneapolis and Omaha ex-

changes. The final two meetings will be

held in St. Louis next Friday and Satur-

day at the Sheraton Coronado, and at the

Ambassador Hotel in Los Angeles October
19-20.

Salesmen
Bach Beal
OMAHA

:

Salesmen delegates attending the
national convention of the Colosseum of
Motion Picture Salesmen of America at the
Hotel Fontenelle here this week unanimously
approved the new $7 weekly pay rise agree-
ment. The Colosseum also pledged itself to
raise $100,000 for an emergency fund.

The agreement with the eight companies
involved also provides for a $1 per day in-

crease in on-the-road expenses for the sales-

men.

Ross Williams of Cincinnati was elected

president of the salesmen’s union. He
pledged himself to "the consolidation of the

strength of the Colosseum and toward its

progress as a stabilizing factor in the in-

dustry.”

Action on possible affiliation with a na-
tional labor organization, such as the United
Mine Workers or the lATSE, failed to ma-
terialize at the convention. David Beznor,
general counsel for the Colosseum, reported

that the 85 delegates attending the meeting
had indicated that the “welcome mat” was
out for any member of the Chicago loge

who wished to return to the national body.

The Chicago group recently formed a sep-

arate union in protest against the terms of

the new wage agreement.

The convention went on record to offer

to United Artists and Monogram a contract

identical with the one approved for Colum-
bia, MGM, Paramount, RKO Pictures, Re-
public, Twentieth Century-Fox, Universal

and Warners. Atlanta was chosen as the

site for the Colosseum’s 1952 convention.

Mr. Beznor was instructed to continue con-

tract talks with Robert L. Lippert.

DECCA IS REPORTED BUYING
125,000 UNIVERSAL SHARES
HOLLYWOOD

:

Talks looking to the purchase by Decca Records of 125,000

shares of Universal Pictures common stock from William Goetz and Leo Spitz,

studio operating heads, reportedly were nearing the agreement stage this week.

The purchase price was reported to be in the neighborhood of $2,000,000.

Milton Rackmil, president of Decca, also has purchased a large number of Universal

shares on the open market. Should the deal go through, it would make the

record company the largest single holder of Universal stock, rivaling J. Arthur

Rank, who currently holds the largest block of stock, 134,375 shares. It is reported

that, if agreement is reached, Decca will eventually propose a merger plan with

Universal.

Although this was denied in New York, reports persisted here that Mr. Spitz is

planning to resign his studio post for reasons of health. His contract with Universal

still has more than a year to run. Mr. Goetz will continue to head production.

Neither man is a director or officer of Universal, but Decca is expected to obtain

representation on the Universal board on coming into ownership of approximately

I I per cent of the outstanding Universal stock.

One of the conditions of the deal is said to be that Decca will not let the stock

transfer interfere with the management of the company. This would enable Mr.

Goetz and Mr. Spitz to realize capital gains on their investment. Nate J. Blumberg,

Universal president, is conducting the negotiations with Decca in New York. Mr.

Goetz and Mr. Spitz received their Universal stock holdings in 1946 when Universal

took over their International Pictures.
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DENVER SCORES
SERIES TV HIT
Broadway Theatre Is Sole

Telecaster; City Lacks
TV; House Is Packed

DENVER: The combination of the World

Series and television made a neat double

attraction here this week for John Wolf-

berg’s Broadw'ay theatre, the only house in

the nation to carry the World Series on

theatre television.

The event was made even more notable

by the fact that Denver has no television

service as yet. The Series telecasts were

picked up from the transcontinental micro-

wave link, which passes through Denver,

and relayed to the theatre by closed- circuit

wire.

Admission Free

Admission at the Broadway was free, but

tickets had to be obtained at a local bank in

advance to avoid “ganging up’’ at the

theatre box office. The house, which only

seats 1,500, was jampacked for every one

of the Series games.

The Broadway, equipped with Video Film

equipment sold by National Theatre Supply,

got off to a poor start when Ford Frick,

Baseball Commissioner, turned thumbs

down on presentation of the Series at the

Broadway. He explained that the question

of theatre television had “too many angles

to it” to decide right now.

Approximately 50,000 Denverites did see

the telecasts of the first seribs games at

receivers placed at the Brown Palace and

Cosmopolitan Hotels, which had some 80

sets in the lobbies, on adjacent walks and in

private rooms, all tuned to the game.

The Broadway got its break Saturday, at

just about game time, when a wire came
through from Mr. Frick, authorizing the

pickup. Thinking the wire a possible hoax,

the telephone company paged Mr. Frick at

the Polo Grounds in New York and got his

go-ahead. The Broadway started presenta-

tion of the game with the third inning.

It was reported that a discussion between

Ambram F. Myers, Allied general counsel,

and the Justice Department saved the day
for the Broadway.

Wide Coverage Nationally

The Series telecasts attracted large and
devoted audiences over the entire country

throughout the week. The newsreel com-
panies did not send out “specials,” but made
arrangements to get the reels with the game
coverage to the theatres a day early.

As RCA in New York this week started

public demonstrations of its compatible

color television system, it became known
that the shipment here of a unit of the

Eidophor system from Zurich, Switzerland,

would be delayed because of minor technical

changes and the problem of carting and
booking transportation. The equipment

projects color with the aid of the CBS color

system.

The Eidophor, Swiss-developed large-

screen unit in which Twentieth Century-

Fox has an interest and which it will build

for the Western Hempisphere, should arrive

in New York in November.
In the midwest. United Paramount Thea-

tres’ midwest television circuit cancelled a

football game last week, partly because of

the general interest in the World Series and
partly because of the weak earlier show-
ings of football on the theatres’ screens.

Tliere will be no football presentation again

this Saturday, but the games will again

appear in a week in the five UPT midwest
theatres, three of which are in Chicago.

Two more UPT theatres, in St. Paul and
in Hammond, Ind., probably will be added
to the circuit.

Anglo-U.S. Pact to Be

Signed Here Oct. 1

7

The new Anglo-American film remittance

agreement will be signed in Washington
October 17, it was announced this week. Sir

Frank Lee, permanent secretary for the

Board of Trade, will come to the U. S. to

sign the pact. Joyce O’Hara will represent

the Motion Picture Association of America
and Ellis G. Arnall the Society of Inde-

pendent Motion Picture Producers. The
agreement provides for continued basic re-

mittance of $17,000,000 annually, plus a

bonus for British production, set at 33 per

cent, and a $4,000,000 guarantee from Eady
Plan revenue. It has been estimated that,

with good pictures and continued high at-

tendance, the Americans may be able to take

out $27,000,000 during the first year of the

two-year pact.

Supreme Court to Rule

On Hughes Stock Sale
Whether or not Howard Hughes must sell

his trusteed RKO Theatres stock will be

ruled on by the Supreme Court. In its first

session of the 1951-52 term, the high court

said it would hear the appeal from a New
York Statutory Court decree ordering Mr.

Hughes or the trustee to sell the stock

within a certain period. The order pro-

vided that if Mr. Hughes does not sell his

stock by February 20, 1953, the trustee

would have to sell it by February 20, 1955.

UPT-ABC Hearings January 15
Hearings on the proposed United Para-

mount Theatre-American Broadcasting Com-
pany merger will be lield in Washington

January 15 before an FCC examiner, it was
announced in Washington Wednesday. At
the same time the FCC will consider

whether past anti-trust law violations should

be considered in connection with film com-
panies which apply for licenses.

WHAT NEXT ? IS

TV'S PROBLEM
A milestone in the evolution of that

sprawling infant television was marked last

Sunday in the columns of the New York
Times. Jack Gould, radio and television

columnist, started his weekly piece thus:

"What . . . has happened to television.

... A faithful viewer hardly can help no-

ticing that the general quality of TV offer-

ings is on a downward trend and that the

factor of repetition is constantly growing

more acute. Something definitely has

gone wrong.
".

. . The novelty of TV is wearing off

for both broadcaster and viewer alike. This

is the first season that television has been

forced to do what it has done before. . . .

Last year there were premieres almost

every night, this year all the good time has

been sold to the attractions with which the

viewer was familiar 12 months ago. . . . The

day of the great excitement in TV pro-

gramming has passed."

Equipment
Men Meet
LOS ANGELES

:

The joint three-day con-

vention of the Theatre Equipment & Supply

Manufacturers Association and the Theatre

Equipment Dealers Protective Association

was scheduled to open here on Thursday of

this week at the Ambassador Hotel. The

opening of the annual convention was pre-

ceded Wednesday by a meeting of the

board of TEDA.
The schedule for the first day of the

convention calls for a board meeting of

TESMA Thursday morning, followed by an

afternoon business session. TEDA has

two business sessions scheduled for the day.

Oscar F. Neu, TESMA president, and Ray

G. Colvin, TEDA executive director, were

to preside at an all-industry luncheon. A
program of special events was scheduled

for the delegates’ wives.

Otis Harvey, Rilea Doe, Nathan D.

Golden and Peter Mole were among the

speakers slated to address Friday’s business

forum, which was to be followed by a round

table conference featuring Nash Weil, Ken

Douglas, Tom Shearer, Howard Herbert,

William Gedris and William Stober. Mr.

Neu was to act as moderator. The Friday

meetings were to be followed by the annual

banquet, preceded by a cocktail party spon-

sored by National Carbon Company.

On Saturday, October 13, both organiza-

tions have concluding business meetings

sclieduled. A “movie ranch party and chuck-

wagon dinner” is the last event on the con-

vention schedule.

Build Florida Drive-in

A new outdoor theatre is being built in

Jacksonville, Fla., by Joseph Ripley, local

contractor. The new theatre is expected to

be ready within three months.
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VARIETY CLUB ASKS HOSPITAL
AID AT TORONTO CONVENTION

Engineers
Stress Nfen?

Techniques
HOLLYWOOD

:

New developments in

magnetic recording, three-color cinematog-

raphy, theatre television, high-speed photog-

raphy, color television and three-dimensional

pictures wall highlight the agenda of the

70th semi-annual convention of the Society

of Motion Picture and Television Engineers

here October 15-19.

Qjmpanies sending speakers to the meeting

include RCA, American Broadcasting, East-

man Kodak, General Motors, Paramount
Pictures, Columbia Broadcasting, Westrex,

Cinecolor, Ansco, Altec, Consolidated Lab-

oratories, General Precision Laboratories,

Tvrentieth Century-Fo.x, National Carbon

and Du-Art Labs.

Still other speakers will come from the

U. S. Navy, Stanford Research Institute,

Pennsylvania State College, the national

Film Board of Canada, and other civic,

educational and cultural organizations.

The role of highspeed photography in re-

search and development now' being carried

out by both government and industry as

part of the national defense effort will be

spotlighted at two special sessions of the

convention, according to Peter Mole,

SMPTE president.

The Tuesday evening session will be de-

voted to color television and will embrace

reports by Harry Lubcke of Hollywood

;

Richard S. O’Brien of CBS; D, E. Foster

of Hazeltine Research, and William E.

Evans of Stanford Research Institute. The
society’s semi-annual banquet and dance will

be held at the Hollywood Roosevelt Wed-
nesday night.

Teehnicetor
To Expund
HOLLYWOOD: Technicolor has appro-

priated $2,000,000 for an expansion pro-

gram which will be carried out in tw'o stages

and without outside financing. Dr. Herbert

T. Kalmus, president and general manager

of Technicolor Motion Picture Corporation,

announced last w'eek.

Stage one will increase the Technicolor

capacity by about 60,000,000 feet of positive

prints per year, and it should be in opera-

tion early in 1952. Stage tw'o is expected

to boost the Technicolor capacity by another

140.000.

000 feet of positive prints annually.

Upon completion of the entire expansion

program. Technicolor’s current capacity of

approximately 400,000,000 feet a year will

be increased by about 50 per cent, to about

600.000.

000 feet per year.

Dr. Kalmus said completion of the second

stage depended entirely on the ability of

Technicolor to obtain permits for the re-

quired materials and construction. He com-

TORONTO : Plans for all the tents to par-

ticipate more fully in the Christmas salute

to the Will Rogers Hospital at Saranac

Lake, N. Y., were discussed at the fourth

semi-annual convention here of Variety

Clubs International last w'eek, attended by

65 delegates.

It was stated that with the full coopera-

tion of each tent it is hoped to raise

$175,000 required for the operation. Help-

ing to raise the amount would be the "mile-

long Christmas card” campaign seeking

contributions of "a penny to a million dol-

lars.”

Marc J. Wolf, International Chief Barker,

who presided at the conference, announced

projects undertaken by Variety’s two new-

est tents. In Tokyo the barkers have

taken over an old warehouse and turned it

into a large dormitory, for the benefit of

more than 700 orphans. In London,

Variety Club members are directing their

efforts toward the restoration of children’s

playgrounds bombed during the war. The
Toronto tent—which sponsors Variety Vil-

lage, a vocational school for crippled chil-

dren—played host.

Delegates were welcomed by Toronto

chief barker Jack J. Chisbolm and Mayor
Hiram C. McCallum. Reports were heard

from Jack Beresin, Philadelphia, first

mented that “the wdiole expansion program
is in keeping wdth the policy of Technicolor

to give the best possible quality in color

with ample capacity for prompt deliveries

and at the best possible prices consistent

with current industrial conditions.”

He also said Technicolor would keep re-

ducing prices “from time to time when in-

creased volume or savings in manufacturing

costs and other conditions permit.”

RKO Sets Re-Release tor

Disney's "Snow White"
Walt Disney’s “Snow White and the Se-

ven Dwarfs,” his first full-length cartoon

feature, originally released in 1938, will be

re-released in February of next year, Robert

Mochrie, RKO Radio vice-president and
general sales manager, reported in New
York last week. The picture was first re-

released in 1944. A large budget is being set

aside for national and trade advertising to

back up the reissue, Mr;, Mochrie said.

Reade Leases House
Walter Reade announced last week that

he has assumed operation and management
of the Arcadia theatre, on New York’s east

side, on a long term lease from the Lydia

Theatre Corporation, owners of the Arcadia

property. The theatre will be completely re-

furbished before it reopens with a policy of

long-run films.

assistant chief barker
;
George C. Hoover,

Miami, second assistant chief barker;

Murray Weiss, Boston, property master;

George Eby, Pittsburgh, dough guy, and

Col. William McCraw, Dallas, executive

director.

Col. McCraw urged each tent not to neg-

lect the public relations phase of Variety’s

program. Sam Switow, Louisville, national

exhibition chairman, and Ned Shugrue,

campaign director of the Christmas salute to

the Club’s Will Rogers Hospital, outlined

details of the forthcoming drive, and Nathan

D. Golden, Washington, chairman of the

heart committee, explained how each tent

could benefit from the copper salvage drive,

undertaken by Variety to aid the American

Government in its defense program.

Climax of the meeting was the closing

dinner. Guest speaker Paul Martin, Min-

ister of National Health and Welfare in the

Canadian Government, who was introduced

by John J. Fitzgibbons, international for-

eign committee representative and past chief

barker of the Toronto tent.

It was also announced that Mr. Wolf and

Mr. Chisholm have been invited to meet the

Duke of Edinburgh when the honorary

member of the London tent visits Toronto

October 12 with Princess Elizabeth on their

North American tour.

KruwnertnDe
**Minnserelt
The rights to film the life story of

Franklin Delano Roosevelt have been

granted to independent producer Stanley

Kramer, the widow of the late President

announced in Hyde Park, N. Y., last week.

Mr. Kramer will make the film for Co-

lumbia release. According to the arrange-

ment, Mrs. Roosevelt will collaborate on

the film with the producer. It will be at

least three years before the picture comes

to the screen, Mr. Kramer said, pointing

out that intensive research lies ahead.

The film rights to the Roosevelt story

had been eagerly sought since the Presi-

dent’s death. Mrs. Roosevelt specified that

five years should elapse between her hus-

band’s death and the production of a screen

biography.

In announcing the arrangement, Mrs.

Roosevelt said. “I am happy that Mr. Kra-

mer will be the one to produce this pic-

ture. ... I have great confidence in his

honesty and integrity as well as his ability.”

Mr. Kramer, in turn, said he considered it

“a personal dedication” to make the film on

“the most important of all American sub-

jects for the screen.”

The Jaffe Agency represented Mrs.

Roosevelt in the negotiations.
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British CEA
Fights Eadg
Biatt Policy
by WILLIAM PAY

LONDON Exhibitor opposition to the

working of the Eady Plan is mounting
throughout the country. Opinion in Cine-

matograph Exhibitors’ Association branches

has lately hardened against three main
points

:

1. The decision of the General Council of

the CEA to commit the association for three

years of the Eady Plan.

2. The refusal of the British Film Pro-

ducers Association to agree to the exhibit-

ors’ proposal to increase the minimum
exemption figure from £125 to £150 gross.

3. The independents not being given the

opportunity to book the British films they

are helping to subsidize.

At a recent Scottish branch meeting, Sir

Alexander King, leading independent ex-

hibitor, attacked the General Council’s deci-

sion and said that, as far as his theatres

were concerned, he would not be bound for

more than 12 months on the Eady scheme.

The branch subsequently passed a resolu-

tion to that effect.

C. P. Metcalfe, at the Leeds branch meet-

ing, moved that “if the BFPA does not

accept the CEx^’s proposal that cinemas

whose takings do not exceed £150 gross in

any one week should be excluded from the

voluntary levy under the Eady scheme, then

the Association should advise those members
affected to decline to pay the levy.’’

President Harry Mears expected a stormy

session at the General Council meeting this

week. That day too, the four trade associa-

tions were to meet to again try and persuade

the producers to increase the exemption fig-

ure. Sir Henry French, BFPA director-

general says he is not convinced as yet that

there exists good reason for any such action.

T
Harold C. Drayton, chairman of British

Lion Film Corporation, has told stockhold-

ers at the company’s annual meeting that

next March would show whether there was
a future for the company or not. “This year

is the testing time and the company should

be able to show a profit in April, 1952,” he

said. He pointed out that the Eady plan

had only been in operation for six months

but if there was no change in the habits of

the cinema-going public, benefits wmuld be

more than £500,000. The company now has

a new agreement for distribution in the

U. S. Dollar revenue last year ran to

£358,000 and this year already totaled

£107,000, he disclosed.

T
The premiere of G.F.D.’s “High Treason”

has been postponed until after the General

Election “so that there shall be no possible

criticism of political bias.” The opening

has been changed from October 18 to Octo-

ber 26.

IN NEWSREELS
MOVIETONE NEWS, No. 81—Giants win pennant;

first game against the Yanks. British quit Iran;

problem goes to UN. New York’s mayor visits

Sicily. Look magazine takes a look at Movietime
U. S. A.

MOVIETONE NEWS, No. 82—Elizabeth flies ocean

for tour of Canada. Ridgway agrees to resume
Korea talks with Reds. Iranian premier arrives in

New York. President Truman meets Movietime
stars. Tlie World Series.

NEWS OF THE DAY, No. 211—World Series. UN
faces critical issue on Iran. Overseas home for

Gen. Eisenhower. Gen. Bradley reports on Korea.
Look magazine takes a look at Movietime U. S. A-

NEWS OF THE DAY, No. 212—Princess Elizabeth

visits Canada. Marines take Korean hill by heli-

copter. British quit Iran. Iranian Premier here.

Truman lauds Movietime U. S. A. World Series

highlights. Tigers sink Navy.

PARAMOUNT NEWS, No. li—Look magazine pays
tribute to Movietime U. S. A. Play-off between the
Giants and Dodgers. The first game of the World
Series gets under way at Yankee Stadium.

PARAMOUNT NEWS, No. 15—Report from Korea.
Mossadegh arrives. Elizabeth and Philip in Canada.
Truman greets Movietime stars. Michigan State vs.

Ohio State. Princeton-Navy.

TELENEWS DIGEST, No. 40-B Red A-bomb ex-
ploded. Korea: new methods of warfare. Munich:
October festival of music, malt and merriment.
First game of the World Series.

TELENEWS DIGEST, No. 41-A—Offensive by UN in

Korea. Tories speak out in British elections. Texas
A. & M. vs. Oklahoma. World Series.

UNIVERSAL NEWS, No. 497—Giants and Dodgers in
playoff game. First game of the World Series at
the Yankee Stadium. Look magazone looks at
Movietime U. S. A.

UNIVERSAL NEWS, No. 498 -Iran crisis. Movietime
U. S. A. World Series tied up. Michigan State vs.
Ohio State.

WARNER PATHE NEWS, No. 16-Giants-Dodgers
playoff. VV'orld Series. Germany: balloon message
sent by Freedom Train. UN discusses Iran crisis.

New home for Gen. Eisenhower. Look magazine
looks at Movietime U. S. A.

WARNER PATHE NEWS, No. 17—Elizabeth and
Philip arrive in Canada. First victory for helicopter.
Mossadegh arrives in LT. S. London: Abadan oil

workers leave Iran. Gen. Collins meets Ike in
Europe. Movietime stars begin tour: visit Truman.
Princeton tops Navy. Illinois beats Wisconsin.

"A Place in the Sun”
Opens in Washington
Washington, D. C., society turned out

October 8 for a well-publicized premiere of

George Stevens’ “A Place in the Sun” at

the Trans-Lux theatre. The beneficiary of

the opening was the Crusade for Freedom,
currently raising funds to fight Commu-
nism behind the Iron Curtain. Drew Pear-

son was master of ceremonies. Elizabeth

Taylor, one of the stars of the Paramount
picture, attended the opening, followed by
a cocktail party arranged by Mrs. Fred M.
Vinson, wife of the Chief Justice, and Mrs.

Morris Cafritz, chairman of the program
committee. The guests included a group of

wounded Korean war veterans from Walter

Reed Hospital. The Air Force Band pro-

vided music for the kleig-light premiere.

Rate 20th-Fox Financial

Report Industry's Best
Twentieth Century-Fox’s annual report

for the past year has been rated the film

industry’s best in the Financial World sur-

vey of annual reports. The bronze “Oscar

of Industry” will be presented to the com-
pany at an awards banquet at the Hotel

Statler, New York, October 29. United

Paramount Theatres was runner-up.

E.A. Sets 7
Beleases

United Artists will put seven major pro-

ductions into national release between Octo-

ber 15 and the end of the year, bringing

the total released by the company in 1951

to 47.

The seven pictures, in order of their re-

lease, are “Hotel Sahara,” October 15; “Mr.

Peek-A-Boo,” October 21
;
“Tom Brown’s

School Days,” November 2; “Fort Defi-

ance,” November 9; “The Lady Says No,”

November 16; “A Christmas Carol,” No-
vember 30, and “The Big Night,” Decem-
ber 7.

“Hotel Sahara” stars Yvonne De Carlo

and is a J. Arthur Rank presentation; “Mr.

Peek-A-Boo” co-stars the French comedian,

Bourvil, and English star, Joan Greenwood.

UA will step up the release tempo in No-
vember, putting out a picture a week.

“Tom Brown’s School Days” co-stars young
John Howard Davies and Robert Newton;
“Fort Defiance,” a Western, stars Dane
Clark. It is followed by “The Lady Says

No,” a comedy teaming David Niven and

Joan Caulfield.

“A Christmas Carol,” the Dickens classic

starring Alastair Sim, heralds the Christmas

season. “The Big Night,” produced by

Philip A. Waxman, is a drama starring

John Barrymore, Jr.

Legion Reviews 8 New
Films, Approves Seven
The National Legion of Decency approved

seven of eight new films reviewed this week.

Placed in Class A-1, morally unobjectionable

for general patronage, were : “Leave It to

tbe Marines” and “The Whip Hand.” Rated

morally unobjectionable for adults and put

in Class A-2, were : “Bannerline,” “Chicago

Calling,” “Close to My Heart,” “A Dead
Woman’s Kiss” and “The Lavender Hill

Mob.” “Let’s Make It Legal” was “deemed

morally objectionable in part for all and

placed in Class B because, “it reflects the

acceptability of divorce” and contains a

“light treatment of marriage.”

FCC Rejects F & M Plea

To Intervene in Merger
WASHINGTON

:

Federal Communications

Commissioner George E. Sterling last week

turned down the application of five theatre

companies—four of them affiliated with Fan-

chon and Marco—to intervene in the hear-

ings on the proposed merger of United

Paramount Theatres and the American

Broadcasting Co.

The F. and M. group immediately served

notice that it would appeal the decision to

the full Commission. The FCC will pass

on the case without another hearing.

Commissioner Sterling issued his ruling

after attorneys for the FCC staff opposed

the intervention. Russell Hardy, speaking

for the F. and M. companies, supported the

intervention request.
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LATE FEATURE REVIEWS

Two Tickets to Broadway
RKO—Song and Dance

Not since the Fred Astaire classics has such

a picture come from the RKO studios, and
“Two Tickets to Broadway” can stand the

comparison. It’s a light-hearted, charmingly
nonsensical musical about a small town girl who
finds love, success and excitement on Broadway.
The only ditTerence is that, where at one time

it was the theatre or Hollywood which gave
the youngsters a break, today talent-hungry
television is the benefactor.

“Two Tickets to Broadway” is full of the

kind of stuff that makes the box office sing to the
tune of many dollars. Photographed in excellent

Technicolor, its cast gives the eye something
to marvel about. Smart dresses, colorful sets,

stunning dance routines and a veritable deluge
of tuneful songs make this one of the most lavish

musicals of the year.

Tony Martin and Janet Leigh head a group
of players who obviously enjoyed their stint in

the picture, for its routines have a zip and
zest that is contagious and their humor is fresh

and unspoiled. The names for the marquee
are all there—Gloria DeHaven, Ann Miller,

Eddie Bracken, Barbara Lawrence and, a spe-

cial treat for the old-timers, the comedy team
of Joe Smith & Charles Dale.

Credit must go to director James V. Kern,
who has kept things moving at a leisurely and
yet agreeable pace, cleverly alternating moods
and impressions. Martin is in excellent voice
and makes a good partner for charming and
beautiful Janet Leigh, who is seen singing and
dancing with the ease and grace of a veteran.
She and Martin make a romantic team.
Bracken is funny as the agent and Smith and

Dale should get many laughs, for the script,

written by Sid Silvers and Hal Kanter, has
been kind to them. The screenplay is an un-
usually polished and intelligently-handled job
which adds to the value of the picture. The
many songs, headed by the Richard Rodgers-
Lorenz Hart number, “Manhattan,” well in-

tegrated and performed, fit perfectly into the
setting. Miss Miller stands out with a dazzling
tap-dance number. Bob Crosby registers in a
takeoff number on his brother Bing.

Janet is given a rousing sendoff as she leaves
Pelican Falls, Vermont, for Broadway. She
runs into a group of showgirls fresh out of a
job, and later meets Martin. Agent Bracken
invents a TV job to get Martin and the girls

to build a routine. Eventually, they get the
job and Janet is the heroine of both Martin and
Pelican Falls.

Seen at the Paris theatre, New York, where
the preview audience freqitently applaiided in-

dividual numbers. Reviewer’s Rating-. Excel-
lent.—-Fred Hift.

Release date, November, 1951. Running time, 106
minutes. PCA No. 14943. General audience classifi-
cation.
Dan Tony Martin
Nancy Janet Leigh
Narriet Gloria DeHaven
Lew Conway Eddie Bracken
Joyce Campbell Ann Miller
Bob Bob Crosby
Barbara Lawrence, Joe Smith, Charles Dale, Tavlor
Holmes, Buddy Baer, The Charlivels

The Lavender Hill Mob
U-l-Rank—A Merry Crime
Once again the British picture-makers prove

that gentle satire is their forte. The latest spoof
of the British character is a merry comedy
from the J. Arthur Rank Organization, released
here by Universal-International. Alec Guinness,
almost as familiar to the American marquee as
to the British, gives a flawless characterization
of a timid bank clerk who almost succeeds in

committing the perfect crime.
Guinness lives in a middle class boarding house

on Lavender Hill, London, hence the title. Re-
puted by his employers to be impeccably honest

after 20 years of faithful service, Guinness is,

in fact, a criminal genius. With the help of a

fellow boarder, Stanley Holloway, Guinness plans

a daring robbery of a million pounds in gold

bars. Thanks to carefully laid plans, the robbery

is a success. Guinness, unsuspected by the po-

lice and his employers, is hailed as a hero for

trying to foil the theft. During the day he co-

operates with the Yard in giving descriptions of

the criminals, while by night he is busy melting-

down the gold into souvenir Eiffel Towers for

shipment to France. All goes well until a care-

less French clerk sells the towers as souvenirs.

In a mad chase to retrieve the towers, which
takes Guinness and Hollaway to Calais, a girls’

school and a police exhibit, the pair are discov-

ered by the police. Holloway is captured, but

the wily Guinness escapes to South America.
The story is told by Guinness, obviously a

highly respected person, as he sits in a cafe in

Latin America, dispensing largesse to one and
all. He gets up to leave and it becomes appar-
ent he is manacled to the English chap to whom
he has been telling the story. The crime was not

perfect.

“The Lavender Hill Mob” is funny in word
and deed. The chase scene in which the con-

fused London police force try to apprehend
Guinness and Holloway is one of the funniest

things of the sort since the Mack Sennett days.

The art houses, where the Guinness brand of

fun is sure fire, are sure to have a holiday with
this picture. And while it is no doubt sophisti-

cated, this light comedy could very well find

favor in some neighborhood houses.

Michael Balcon produced and Charles Crich-

ton directed. The bright screenplay was written

by T. E. B. Clarke. The story, incidentally,

is uncomplicated by romance or any other sub-

plot.

Reviewed at the Universal screening room
in Nett) York. Reviewer’s Rating-. Very good.

—Tom Canning.
Release date, October 16, 1951. Running time, 82

minutes. PCA No. 15054. General audience classifica-

tion.

Holland Alec Guinness
Pendlebury Stanley Holloway
Lackery Sidney James
Alfie Bass, Marjorie Fielding, Edie Martin, John Sa-
lew, Ronald Adam, Arthur Hambling, Gibb McLaugh-
lin, John Gregson, Clive Morton, Sidney Tafler, Fred-
erick Piper, Peter Bull, Patric Doonan, Marie Burke,
Audrey Hepburn, William Fox, Michael Trubshawe,
Ann Hefferman, Jacques Brunius, Eugene Deckers,
Paul Demel, Andrea Malandrinos, Cyril Chamberlain,
Tony Quinn, Moultrie Kelsall, Christopher Hewett,
Meredith Edwards, Patrick Barr, David Davies

CatuwnbiaJSfei

$U498.000
Columbia Pictures this week estimated

consolidated net earnings for the year ended

June 30, 1951, of $1,498,000, which com-
pares to a net of $1,981,000 for the same
period ended June 30, 1950.

The company also gave its net profit for

the second 1951 quarter, ended June 30,

1951, as $531,000, compared to $526,000 in

the comparable period last year.

Per-share earnings for the 52 weeks
ended June 30, 1951, was $1.86 for the

654,311 shares of common stock outstand-

ing as of that date. This compares to earn-

ings of $2.58 per share last year.

Earnings per share of common stock for

the second 1951 quarter amounted to $.71

after preferred stock dividends, calculated

on the basis of the 654,311 shares of com-
mon stock outstanding June 30, 1951. This
compares to a per share earning of $.69 for

the second quarter last year.

Trade Poticy
Keynote of

A.llied Meet
Examination of current trade practices

will take up at least 60 per cent of all

activity at the forthcoming annual conven-

tion of Allied States Association at the

Biltmore Hotel in New York, Wilbur

Snaper, convention chairman, announced

last week.

The meeting, which is open to all ex-

hibitors, of Allied affiliation or not, is set

for October 30 through November 1. Regis-

tration fees are $25 for men and $20 for

women. Some 300 Allied and non-Allied

registrants already are recorded by the con-

vention committee, according to Mr. Sna-

per, who is also president of New Jersey

Allied which will be host at the conclave.

The convention chairman made it under-

stood that television will not be the con-

vention’s keynote. "We’re interested first

and foremost in seeing how we can improve

theatre business,” he said. He reported that

all booth space for the trade show at the

convention is already sold out.

Wednesday Trueman Rembusch, Allied

president, said that any non-member ex-

hibitor would be welcome and that any ex-

hibitor could feel free to raise any trade

practice or other problem he chooses.

The convention schedule, including pre-

liminary activities, is as follows: October

27, final meeting of the convention com-

mittee; October 28-29, Allied States board

meetings
;
October 30, registration, conven-

tion luncheon with invocation by Erancis

Cardinal Spellman and addresses by presi-

dents of the distribution companies, first

open business session and keynote address

;

October 31, “film clinic” session, panel dis-

cussion featuring distribution and exhibition

representatives; November 1, “film clinic,”

open forum, closing banquet.

U. S. Moves Against TV Curbs

By Organized Sports

PHILADELPHIA : The Government moved
this week to end selective control of trans-

mission of sports to outside audiences with

the filing of an anti-trust suit here against

the National Eootball League. The test anti-

trust suit will determine whether football

clubs, baseball clubs and other sporting

leagues can agree among themselves to re-

strict broadcasting and televising of their

sports events. The suit does not deal with

cases where an individual promoter on his

own decides to curb the telecast of an event,

but only where several promoters agree on

a general pattern of restrictions. Anti-trust

chief H. Graham Morison made it clear that

the Government “considers all restrictions of

this type—-wherever imposed to be in viola-

tion of the anti-trust laws.” If the suit is

successful, action will be taken in similar

cases. In that case the National Collegiate

Athletic Association’s program restricting

college football telecasts would be affected.
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UNCLE BEN OF VIROQUA
60 YEARSA SHOWMAN
The week of October 21-27 is going- to

mark an important occasion in the little

town of Viroqua, Wis. That’s when Ben
C. Brown, better known to young and old as
“Uncle Ben,” celebrates his sixtieth anni-

versary in show business.

Mr. Brown, who’ll be hitting 80 by the

end of next year, still takes a most active

interest in Viroqua Theatres, in which he is

a partner with Harry Melcher. True, he
doesn’t do much actual work any more, but
there isn’t a day when he doesn’t get to the

theatre to pick up his mail and walk around
the downtown area, saying hello to old

friends and handing out cigars in one of

those warm, spontaneous gestures that char-

acterize the man.

Born in Same Town

If ever there was one to deserve the title

“showman,” Ben Brown is it. Born in

Viroqua back in 1872, he has lived and
worked there his entire life, devoting his

talents and energy to bringing the best in

entertainment to the town. In the evenings

today he still gets down to the Temple the-

atre to say hello and shake hands with the

customers, all of whom know- and respect

him.

In fact, “Uncle” Ben has become a sort of

landmark around the town which he pre-

sented with its hrst motion picture show in

1908. There isn’t a farmer in a 50-mile

radius who doesn’t know him. In a sense,

Viroqua has plenty of reason to be grateful

to its veteran exhibitor-showman. His great-

grandfather, Moses Decker, was the founder

of Viroqua. He erected a log hut on his

arrival in 1846, acquiring the land by “squat-

ters’ sovereignty.” Later he donated 40

acres of land to be divided for village lots.

Mr. Brown, in his youth very fond of the

outdoors and a champion bicycle rider,

graduated from the Viroqua high school

with a class of eight students in 1891. He
took over management of the Opera house

that 3'ear, while working as a salesman in

the C. C. Brown Co. furniture and music

store. That was in the days when the legiti-

mate stage was in its glory, and he succeeded

in bringing to Viroqua a number of famous

actors such as William Owen and John
Dillon.

Sure of Screen Future

When 1908 rolled around, and it became
obvious that the moving picture show was
the thing of the future, Mr. Brown embarked
on this new branch of show business, con-

fident from the very beginning that the

motion picture would become the chief

amusement for the millions.

At first, he showed his moving pictures

at the Opera House, but when it became
apparent that the facilities no longer were

adequate, he established himself at the Star

theatre in the Main Street Armory building.

That was in 1917, and “Birth of a Nation,”

BEN C. BROWN

to the accompaniment of a 20-piece sym-
phony orchestra, was one of his big hits

there.

In 1922, when the Temple theatre was
l)uilt, he showed his confidence in the future

of the business by taking over its manage-
ment. That took courage, considering that at

the time there wasn’t a hard-faced road in

Vermont county over which people could

travel to come and see his shows.

His confidence was justified. Attendance

built steadily, and as road conditions im-

proved, his theatre drew audiences from the

surrounding country. In 1932, after giving

up the management of the Temple, he pur-

chased the Nash building and transformed

it into a fine modern house. Vernon the-

atre corporation was born.

Mr. Brown still didn’t neglect his respon-

sibilities to the community, participating in

its affairs and working ever enthusiastically

and diligently to establish himself and his

trade as an honored part of its commercial

life. A talented musician with an ear for

music and a gift for improvising, he was

church organist. He also played the Wur-
litzer pipe organ at the Temple for many
years at every performance.

“Uncle Ben” is a member of many clubs

and has given unstintingly to every good

cause, contributing time and money and the

facilities of his theatres for benefit shows.

All during his life, he has lent the weight

of his prestige to all movements to improve

Viroqua, and his two sons are followine

in their father’s footsteps.

TV Set Production Is

Down Sharply in 1951
CHICAGO

:

Television set production this

year is showing a sharp drop in comparison

with 1950, according to a survey by the

Television Shares Management Company.
It is estimated that the set producers will

turn out 5,300,000 receivers in 1951 as

against 7,500,000 in 1950. RCA again will

toj) the industry with 700,000 sets.

J\fjPA Denies
19 Dro§eets

For Houses
WASHINGTON

:

The National Produc-

tion Authority this week made public a list

of denied construction applications, including

19 for theatre projects and four for televi-

sion studios.

NPA said the applications were for per-

mission to begin construction in the fourth

quarter, and were turned down due to the

shortage of key materials. “The denial ac-

tion on the part of NPA covers only the

fourth quarter of 1951, and these applicants

are permitted to refile if they so desire

for allotments in subsequent quarters,’ the

agenqy emphasized. “All applications for al-

lotments for the first quarter of 1952 should

be filed as quickly as possible.”

Largest theatre project denied was a

$322,000 theatre proposed by Fox Greater

Theatres, Inc., for Denver. Here are the

other theatre and film industry projects

turned down by NPA

:

Philip W. Mader, Bloomfield, Conn.,

drive-in, estimated cost, $38,485 ;
R. M.

Kennedy, Birmingham, Ala., theatre, $74,-

590- Martin Theatres of Fla., Inc., Panama

City, Fla., theatre, $162,000; Stockton-

Whatley Davin & Co., Jacksonville, Fla.,

motion picture building, $50,000 ;
Martin

Theatres of Ga., Inc., Columbus, Ga., drive-

in, $71,000; J. J. Davis, Augusta, Ga., drive-

in $7,000; A. D. Arnold, Aiken, S. C.,

drive-in, $7,000.

Also: Amon L. Sanders, Lincoln, Neb.,

theatre, $64,875; Sam Pasqua, Gonzales,

La., drive-in, $13,000; Tri-State Theatres,

Magnolia, Ark., drive-in, $45,000; Utica

Square, Inc., Tulsa, Okla., theatre, $83,472

;

Robert E. Coleman, Austin, Tex., theatre,

$40,400; Colorado Amusement Co., Colo-

rado City, Tex., drive-in, $31,800.

Also: Tri-State Theatres, $45,000 drive-

ins in Pittsburg and Atlanta, Tex.; Atlas

Theatre Corp., Denver, Colo., theatre.

$36,000; Northern Arizona Theatres, Inc.,

Flagstaff Ariz., drive-in, $25,000; and Otis

Ariz., drive-in, $10,000.

The four television projects disapproved

were: a $1,150,000 television studio for Allen

B. DuMont Laboratories in New York; a

$230,000 studio for CBS in New York City;

a $169,200 studio for Fort Industry Co., in

Detroit ; and a $5,330,000 studio for the Vine

St. Realty Corp. in Los Angeles.

Managers Shifted

Tri-States Theatre Corporation has an-

nounced three changes in managers in its

eastern district. Byron Waltz, manager of

the Esquire theatre, Davenport, goes to the

Rocket theatre. Rock Island, replacing

David Kerr who has resigned. William

Haver goes in as manager of the Esquire,

and Harry R. Moore becomes City Manager

of Tri-States Theatres and properties in

Cedar Rapids, replacing Francis Gillon who

has resigned to go with radio station

KWCR.
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Victory for

Industry on
Xew Tux Bin
WASHINGTON

:

The film industry last

week won two major victories in the 1951

tax bill.

In the first place, exhibitors won their

battle to tone down the original house provi-

sion exempting film showings and other en-

tertainments by non-profit groups from the

admissions tax. House-Senate tax con-

ferees accepted virtually unchanged the far

more restrictive language voted by the Sen-

ate on this point.

Victory for Studios

The second victory went more to the stu-

dios. That came when the tax conferees

voted to exempt from Federal excise taxa-

tion all raw stock and other film and equip-

ment which can be figured as a “cost of

doing business.”

The house provision on the admissions tax

had emerged more or less as a “sleeper.”

The Ways and Means Committee voted to

lift the tax from any entertainments of a long-

list of religious, charitable and educational

groups.

Exhibitors woke up to the danger after

the House had already passed the bill, and
turned their steam on the Senate Finance
Committee. The Finance Committee re-

sponded and toned down the House provi-

sion. This new language sailed through on
the Senate floor, and was finally adopted by
the House-Senate conferees.

As it now stands, the tax would remain
on all film showings, even by religious, edu-

cational or charitable organizations. Operas,

civic symphonies and several other types

of entertainment would still be exempt under
the Senate version, but there would be a

much tighter definition of what constitutes

“religious” or “educational” or “charitable”

organizations, to minimize the danger of

“fly-by-night” promoters.

Abram F. Myers, general counsel of Allied

States Association and tax spokesman for

the Council of Motion Picture Organiza-
tions, hailed the conference decision. He
said the result was very “gratifying,” even
though he would have preferred concrete

action to end the admission tax on regular

motion picture theatres.

See Saving of Millions

The conference action on the film and
equipment excises will mean a savings of

many millions of dollars a year for studios

and other industry firms.

At present, the film tax is 15 per cent,

the equipment tax is 25 per cent. The
House voted to make both taxes 20 per cent

but to exempt all “business cost” items—that

is, any item which makes up the cost of

doing business. The Senate rejected this

approach, simply cut the equipment tax to

15 per cent, along with the film tax. The
conferees accepted the entire House version.

Steve Broidy, president of Monogram-Al-
lied Artists, arrived in London this week
to meet with British exhibitors on release

plans for three forthcoming Allied Art-

ists features.

Dick Pitts, film editor and columnist on

the Charlotte (N.C.) Observer for the past

16 years, and recently with COMPO, this

week took over as executive assistant in

charge of public relations and program-
ming for the Theatre Owners of America.

Seymour Moses, MGM’s managing direc-

tor in Holland, is in New York for a

combined business-pleasure visit. He will

return to Holland in the middle of No-
vember.

Vernon Adams, former branch manager of

the Warner Brothers exchange in Mem-
phis, has been named general chairman of

the joint convention of Allied Mid-South
and Tri-States Theatre Owners, which

will be held in Memphis October 15-17.

Myer P. Beck has been appointed eastern

advertising and publicity representative

for Philip A. Waxman Productions, Inc.

H. D. Hearn, veteran buyer and booker,

has opened a branch of the Exhibitor

Service Company, a buying and booking-

service for independent theatres, in Jack-

sonville, Fla. His partners are Tom Lucy
and Tom Jones.

B. Bernard Kreisler, executive director of

the advisory unit for foreign films of the

Motion Picture Association of America,
returned to New York this week after

conferences with film producers and gov-

ernment officials in England and on the

Continent.

Robert Kingsley resigned last week from

Telenews Productions, Inc., a company
which he founded with Jack Tobin, who
resigned several weeks ago. Mr. Kings-

ley plans to act as a film production and

cost consultant for concerns using motion

pictures on television.

Earl Young, manager of Malco Theatres,

Jonesboro, Ark., has been named director

of the 1952 March of Dimes campaign
for Craighead County.

Frank Walker’s current contract as head
of MGM’s record division, scheduled to

expire in 1952, has been extended, C. C.

Moskowitz vice-president and treasurer of

Loew’s, Inc., announced last week.

Jack Wrege, assistant to Nat Nathanson,
United Artists Eastern-Canadian sales

manager, has resigned to become a restau-

rateur in Rome, N. Y. He had been with

UA since 1926.

Albert A. Chesnes has been appointed

manager of Paramount Pictures’ theatre

television department. Jack Hammer was
appointed supervisor of theatre TV film

processing.

Florida State Theatres, Inc., executives, left to right: Guy A. Kenimar, general mana-
ger, maintenance; Howard Pettengill, publicity director; Jesse L Clark, general man-
ager, operations; Leon Netter, president; Joseph Deitch, manager, booking depart-
ment; E. LaMar Sarra, public relations and legal counsel.
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RKO RADIO PICTURES INC.

DRUMS IN THE
DEEP SOUTH THE WHIP HAND

OF THREE

PRODUCTIONS

CRACK DOWN
(Tentative Title)

Fox Screening Room
1 052 Broadway

ATLANTA
RKO Screening Room

Thurs. 10/18 2:00 P.M. Thurs.

Thurs.

10 18

1018

10:30 A.M.

10:30 A.M.

Mon.

Mon.

10/22 10:30 A.M.

10/22 10:30 A.M.
195 luckie St., N.W.

BOSTON
RKO Screening Room
122*28 Arlington St.

Thurs. 10/18 10:30 A.M. Thurs. 10/18 2:30 P.M. Mon. 10/22 10:30 A.M.

BUFFALO
Mo. Piet. Oper. Scr. Rm.
498 Pearl St.

CHARLOTTE
Fox Screening Room

Thurs. 10/18 2:00 P.M. Thurs.

Thurs.

10/18

10/18

3:30 P.M.

2:00 P.M.

Mon.

Mon.

10/22

10/22

2:30 P.M.

2:00 P.M.
308 S. Church St.

CHICAGO
RKO Screening Room
1300 S. Wabash Ave.

Thurs. 10/18 2:00 P.M. Thurs. 10/18 10:30 A.M. Mon. 10/22 2:00 P.M.

CINCINNATI
RKO Screening Room
12 East 6th St.

Thurs. 1018 8:00 P.M. Thurs. 10/18 9:30 P.M. Tues. 10/23 8:00 P.M.

CLEVELAND
Fox Screening Room
2219 Payne Ave.

DALLAS
20th Cent.-Fox Scr. Rm.

Thurs. 1
0

' 1 8 2:30 P.M. Thurs.

Thurs.

10/18

10/18

10:30 A.M.

2:30 P.M.

Mon.

Mon.

10/22

10/22

2:30 P.M.

2:30 P.M.
1803 Wood St.

DENVER
Paramount Scr. Rm.
2100 Stout St.

DES MOINES
Fox Screening Room

Thurs. 10/18 2:00 P.M. Thurs. 10/18 3:30 P.M. Mon.

Mon.

10/22

10/22

2:00 P.M.

10:30 A.M.

Thurs. 10/18 1 :00 P.M. Thurs. 10/18 10:30 A.M.

1300 High St.

DES MOINES
Paramount Scr. Rm.
1125 High St,

DETROIT
Blumenihals Scr. Rm.

2310 Cass Ave.
Thurs. 10/18 10:30 A.M. Thurs. COo 2:30 P.M. Mon. 10/22 2:30 P.M.

INDIANAPOLIS
Universal Scr. Rm.
517 N. Illinois St.

Thurs. 10/18 1 :00 P.M. Thurs. 10/18 2:30 P.M. Mon. 10/22 1 :00 P.M.

KANSAS CITY

Paramount Scr. Rm,

1800 Wyandotte St.

Thurs. 10/18 2:30 P.M. Thurs. 10/18 10:30 A.M. Mon. 10/22 2:30 P.M.

lOS ANGELES
RKO Screening Room
1980 S. Vermont Ave.

MEMPHIS
Fox Screening Room

Thurs. 10/18 2:00 P.M. Thurs.

Thurs.

10/18

10/18

10:30 A.M.

12:15 P.M.

Mon.

Mon.

10/22

10/22

2:00 P.M.

12:15 P.M.
151 Vance Ave.

MILWAUKEE
Warner Screening Rooit

212 W. Wisconsin Ave.
Thurs. 10/18 2:00 P.M. Thurs. 10/18 10:30 A.M. Mon. 10/22 2:00 P.M.

MINNEAPOLIS
Fox Screening Room
1015 Currie Ave.

Thurs. 10/18 2:00 P.M. Thurs. 10/18 10:00 A.M. Mon. 10/22 2:00 P.M.

NEW HAVEN
Fox Screening Room
40 Whiting St.

NEW ORLEANS
Fox Screening Room

Thurs. 10/18 2:00 P.M. Thurs.

Thurs.

10/18

10/18

3:30 P.M.

10:30 A.M.

Mon.

Mon.

10/22

10/22

2:00 P.M.

2:30 P.M.
200 S. Liberty St.

NEW YORK
RKO Screening Room
630 Ninth Ave.

Thurs. 10/18 10:30 A.M. Thurs. 10/18 2:30 P.M. Mon. 10/22 2:30 P.M.

OKLAHOMA
Fox Scr. Rm.

10 North Lee St.

Thurs. 10/18 10:30 A.M. Thurs. 10/18 2:30 P.M. Mon. 10/22 10:30 A.M.

OMAHA
Fox Screening Room
1502 Davenport St.

Thurs. 10/18 1 :00 P.M. Thurs. 10/18 10:30 A.M. Mon. 10/22 1 :00 P.M.

PHILADELPHIA
RKO Screening Room
250 N. 13th St.

Thurs. 10/18 2:30 P.M. Thurs. 10/18 10:30 A.M. Mon. 10/22 2:30 P.M.

PITTSBURGH
RKO Screening Room
1809*13 Blvd. of Allies

Thurs. 10/18 2:00 P.M. Thurs. 10/18 3:30 P.M. Mon. 10/22 2:30 P.M.

PORTLAND
Star Screening Room Thurs. 10/18 2:00 P.M. Thurs. 10/18 10:00 A.M. Mon. 10/22 2:00 P.M.

925 N.W. 19th Ave.

ST. LOUIS
RKO Screening Room
3143 Olive St.

SALT LAKE CITY

Thurs. 10/18 1 1 :30 A.M. Thurs. 10/18 2:30 P.M. Tues. 10/23 2:30 P.M.

Fox Screening Room
216 East 1st St. South

Thurs. 10/18 1 :30 P.M. Thurs. 10/18 3:00 P.M. Mon. 10/22 1 :30 P.M.

SAN FRANCISCO
Thurs. 10/18 10:30 A.M. 10/22 2:00 P.M.RKO Screening Room

251 Hyde St.

Thurs. 10/18 2:00 P.M. Mon.

SEATTLE
Jewel Box Screening Rm. Thurs. 10/18 2:00 P.M. Thurs. 10/18 2:00 P.M. Mon. 10/22 2:00 P.M.

2318 2nd Ave.

SIOUX FALLS

Hollywood Theatre Thurs. 10/18 10:30 A.M. Thurs. 10/18 9:00 P.M. Mon. 10/22 10:30 A.M.

212 N. Philips Ave.

WASHINGTON
Fox Screening Room Thurs. 10/18 2:00 P.M. Thurs. 10/18 10:30 A.M. Mon. 10/22 10:30 A.M,

932 New Jertey Ave.

Philip Marget, Exhibition

Pioneer, Dies in Boston
Philip J. Marget, 70, president of Marget

theatres and a philanthropist, died October
2 at Beth Israel Hospital, Boston, after an
operation. He was a pioneer New England
exhibitor, at one time operating a large

circuit. At the time of his death he had

houses in Chelsea, Mass., and Central Falls,

R. I. He was a director of the Variety

Club of New England and the Children’s

Cancer Research Foundation and was a past

president and chairman of the board of

the Jewish Memorial Hospital, Roxbury.

Funeral services were held at Congregation

Kehillath Israel, Brookline, of which he was
a founder. He is survived by three daughters.

Mrs. Nazera Zegiob
LORAIN, O . : Mrs. Nazera Zegiob, owner

and operator of three theatres here and one

in Vermillion, died in St. Joseph’s Hospital

here October 4. Mrs. Zegiob was 54 and

had been ill for a long time. She entered

the theatre business after her husband,

George, died in 1926. Mrs. Zegiob is sur-

vived by two sons, two daughters, two broth-

ers and a sister. Active in St. Mary’s Catho-

lic Church, Mrs. Zegiob also belonged to

the Knights of St. John, the Central Lorain

Businessmen’s Association and the Inde-

pendent Theatre Owners of Ohio.

W. W. McNatt
W. W. McNatt, 64, one of east Texas’

best known theatre men, died in a hospital

at Naples, Texas, October 1 after an ill-

ness of two months. He was co-owner of

theatres at Daingerfield, Hughes Springs

and Naples. Survivors include his wife;

four daughters, a son and seven grand-

children.

George Summers
George Summers, pioneer exhibitor of

the Kansas City area and owner of the Royal

theatre, Unionville, Mo., died there October

3. Mr. Summers had recently reopened the

Royal after it had been destroyed by fire

earlier in the year. He is survived by his

widow.

Harry D. Bogart, Jr.

Harry D. Bogart, Jr., Farmerville, La.,

theatre owner, died in a Memphis, Tenn.,

hospital October 1 as a result of injuries

sustained in an automobile accident last May.

Mr. Bogart had been paralyzed since the

accident. He is survived by his wife and a

stepson.

G. B. Frawley

Gilbert B. J. Frawley, 65, a former execu-

tive of the Paramount Pictures Corporation,

died in Yonkers October 5, after several

months’ illness. Mr. Frawley had been

with Paramount for 27 years at his retire-

ment in 1945.

Build New Drive-In

A 700-car drive-in theatre, which will

also have 400-500 seats for open-air view-

ing, is being built for All State Theatres in

Albuquerque, N. M.
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ALBANY
The Colonial enjoyed healthy trade with

“Tales of Hoifman”. . . . The Crane, Sche-

nectady, reopened under the new manage-
ment of Alex Weiss with “Show Boat” and

“Beaver Valley.” Admission is 33 cents for

adults, and 17 cents for children. Mr. Weiss
also operates the Lincoln in Schenectady.

The Crane, last operated by Jules Perlmut-

ter, had been dark since June. . . . Only 250
turned out at Fabian’s Grand for the ex-

clusive telecast of the Notre Dame-Indiana
game. . . . The telecasts and broadcasts of

the National League baseball playoffs and
World Series adversely affected matinee at-

tendance. . . . The Palace advertised “Angels
In the Outfield” on a “Money Back If You
Are Not Satisfied” guarantee. Local critics

thought it the best baseball picture yet made.

ATLANTA
Playing at the downtown theatres : Art,

“Tales of Hoffman,” second week; Fox,
“Force of Arms”; Loew’s Grand, “Little

Egypt;” Paramount, “The Prowler;” Ri-

alto, “A Millionaire for Christy;” Roxy,
“Under Age,” and “Missing Daughter.” . . .

Visiting were: John Thompson, Family
drive-in, Gainesville, Ga.

;
Bob Cannon,

Lake City and Live Oak, Fla.
;
William

Green, Palmetto, Palmetto, Ga.
;
Otis Hud-

gens, Starlite drive-in, Thomaston, Ga.
;
and

Nat Williams, Interstate, Thoniasville, Ga.
. . . Douglas L. Jernigan, appointed assist-

ant manager of the Rosetta, Miami, Fla. . . .

Joe Alraira is the new assistant manager,
Capital, Miami, Fla. . . . The Gateway The-
atre’s (Fort Lauderdale, Fla.) new manager
is Ralph Wilson, and Harold Cummings, his

assistant. . . . An injunction suit has been
filed in circuit in Bradentown, Fla., by C. J.

Joseph to stop the Bradentown Theatre Co.

from operating the air conditioning system
in the State theatre until the outlet is

changed. Mr. Joseph claims that the hot air

from the outlet enters his apartment.

BALTIMORE
“Golden Horde” at Loew’s off to a good

start. “Saturday’s Hero” at Hippodrome
doing well. “A Place In The Sun” in second
week holding above average. “David and
Bathsheba” into fourth week at the New
doing fair. “A Millionaire for Christy” at

Town getting excellent reviews and garner-
ing goodly share of patrons. . . . Morris
Mechanic, New Theatre, has been elected to

board of governors of Baltimore Convention
Bureau. . . . David Crow, stage hand at

Stanley theatre for past 20 years, died re-

cently. . . . Crest theatre was robbed last

week. Manager George Daransoll reported
disappearance of a large safe from the office,

containing $120. . . . Ted Routson, Little

Theatre manager and employee of 1. M.
Rappaport Theatres for the past 22 years,

has resigned. Vincent Burns has been as-

signed as manager by 1. M. Rappaport. . . .

Ray Lohr, Little assistant manager, has left

for the service with Jack Sinnett replacing

him.

BOSTON
“The River” in its first week easily led

the field with a capacity weekend business.

This roadshow engagement at advanced
prices looks like a long run. With hold-

overs in several other situations, downtown
business was generally good. “People Will
Talk” at the Astor held well in its second

stanza. . . . The Cinema theatre, Framing-
ham, situated in the new Shoppers World
opened under the management of Smith
Management Company, Philip Smith, presi-

dent. The 1400-seat house attracted the at-

tention of over 40,000 persons who came to

view the shopping center. ... A new position

of advertising consultant to theatre mana-
gers has been established by Lockwood &
Gordon Enterprises with Bob Reeves from
Kansas City appointed to handle the new
post. This is the only circuit of its size in

New England to employ a man for the ex-

press purpose of advising theatre managers
on the advantages of exploitation, publicity

and local advertising.

BUFFALO
Murray Whiteman, chief barker. Tent

No. 7, Variety Club of Buffalo, back from
the Toronto mid-year meeting of the Inter-

national Clubs. . . . Charlie McKernan, Sen-
eca theatre manager, trying out special mat-
inees Wednesdays and Fridays in his big

South Buffalo community house. . . . Elmer
F. Lux, general manager, Darnell Theatres,
and candidate for president of the city coun-
cil, was to speak before the Greater Buffalo

Advertising Club on Movietime, U. S. A.
. . . The Kenmore theatre, which William
Brett and William Rosenow recently ac-

WHEN AND WHERE
October 16, 17: Annual convention. Allied

Theatre Owners of the Mid-South, Hotel
Gayoso, Memphis, Tenn.

October 28, 29: Fall board meeting Allied

States Association, Biltmore Hotel, New
York City.

October 30-November I: Annual conven-

tion, Allied States Association, Biltmore

Hotel, New York City.

November 6, 7: Annual tall convention,

Kansas - Missouri Theatre Association,

Hotel President, Kansas City, Mo.
November 13-15: Annual convention. As-

sociated Theatres Owners of Indiana,

Hotel Lincoln, Indianapolis, Ind.

December II, 12: Convention, Associated

Independent Theatre Owners of Wiscon-
sin, Schroeder Hotel, Milwaukee.

quired from United Paramount, arranged

with a local TV dealer to telecast the World
Series in the theatre and invited the public

in free to see the games. . . . John Shevlet

putting on amateur shows in the Amherst
theatre Thursday nights tying in with the

Ted Mack Amateur show on TV on which
the Amherst series winner eventually will

appear. . . . James Whitmore, M-G-M
star, in town to visit his parents and for

Movietime, U. S. A. . . . All theatres in

Erie county are showing the Jimmy Durante
Community Chest trailer on their screens

this week.

CHICAGO
First run business is satisfactory here,

except for the outlying and subsequent-run

houses. Among the first runs, holdovers con-

tinued to set the pace, with “David and
Bathsheba” hitting $25,000 in its fourth

week at the State Lake; “People Will Talk”
topping $15,000 at the Woods in a strong

fourth session; “Clouded Yellow” just miss-

ing $6,000 in its second round at the Zieg-

feld, and “Angelo” racking up $5,500 in a

bright second stanza at the World Play-

house. Other first runs were fair to good, as

“Rhubarb,” and “Roadblock,” Grand
;
“An-

gels in the Outfield” plus Jane Powell on
stage. Oriental

;
“Big Carnival” and “Pass-

age West,” Roosevelt; and “Warpath” and
“Sunny Side of the Street," United Artists

turned in moderate performances. . . .

George K. Spoor, partner in the old Ess-

anay Studios here, celebrated his 80th birth-

day. . . . A1 Weinberg of Warner Brothers

Theatres here has been elected president of

the Chicago Warner Employees Club. . . .

The Oriental is using the local TV weekly,

TV Forecast, to plug the appearance of Red
Skelton in “Texas Carnival,” now playing

at the Oriental.

CINCINNATI
“A Place in the Sun” racked up an es-

timated $17,000 in its first week at the

Capitol, and is doing nicely on its holdover
run. Other current offerings include; “Tex-
as Carnival,” RKO Albee

;
“Saturday’s

Hero,” RKO Palace, at which John Derek
and Donna Reed made personal appearances

on opening day; “The Highwayman,” du-

aled with “Let’s Go Navy,” RKO Grand;
“Try and Get Me,” plus “The Hoodlum,”
RKO Lyric

;
“The Day the Earth Stood

Still,” Keith’s and a third week of “Tales

of Hoffman,” roadshow, at the Guild. . . .

An epidemic of loudspeaker thefts from
drive-ins in this territory, particularly

around Xenia, Ohio, is prevalent, with a

total of around 400 speakers reported stolen

since the current season opened. . . . A1
Rubin, who previously managed the Art
theatre, in Dayton, Ohio, has been appointed

district manager for Distinctive Pictures.

. . . The recently-organized Backshere Park
(Continued on following page)
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iContiinied from preceding page)

Drive-ln Theatre, Inc., announced construc-

tion will start at once on a new outdoor
theatre near Mannington, W. Va. Incorpo-

rators of the new company are Dr. C. P.

Church, veteran Mannington exhibitor, his

wife and David L. Reymer. Opening of the

theatre is scheduled for early spring. ... A
windshield washer and wiper was presented

to the driver of every car entering West-
over drive-in, near Morgantown, W. Va.,

recently.

CLEVELAND
“An American in Paris” at $I top out-

grossed the opening week of “Annie Get
Your Gun” at $1.15 top, at Loew’s Stillman

theatre and is holding over. . . . Mrs. Na-
zera Zegiob, owner of the Pearl, Elvira and
Dreamland theatres in Lorain, died in St.

Joseph Hospital, Lorain, October 4, ending
a long illness. She is survived by two sons,

Elias, who has been running the theatres.

Dr. Charles Zegiob of Cleveland and two
daughters. . . . “Quo Vadis” opens Novem-
ber 20 at Loew’s Stillman with a continuous
daytime policy and a reserved seat evening-

performance at a scale to be announced. . . .

Tower Theatre (Telenews) has upped its

scale for “Bright Victory” to 75 cents ma-
tinees and $1 evenings.

COLUMBUS
Third week of the run of "David and

Bathsheba” at RKO Grand indicated that

business is on the upgrade locally. Loew’s
Ohio did good business with “Angels in the

Outfield” with the Palace having “Behave
Yourself” and the Broad showing “He Ran
All the Way.” . . . Two-hour Movietime
jamboree at Lane Shopping Centre was the

big event of the star caravan which arrived

here Monday. . . . M. C. Burnett, Loew’s
Central division manager, received a letter

from Pfc. William Cox, former assistant

manager at Loew’s in Dayton, from Korea,
saying that GI’s there appreciate motion
pictures as “the one real link with home.”
. . . Theatremen were invited to a screening

at the state censor board of a new civil de-

fense film produced by the Ohio Bell Tele-

phone Co. Gov. Lausche urged theatres

throughout the state to show' the film. Re-
sponse to tire film w'as good and indications

are that exhibitors will give all-out support.

DENVER
No holdovers loom on tire Denver first

run situation at the wmiting. First runs in-

clude “Little Egypt” with “Leave It to the

Marines,” Aladdin, Tabor, Webber; “Rich,

Young and Pretty,” Broadway; “A Place

in the Sun,” Denham
;
“Golden Horde” with

“Havana Rose,” Denver
;
“People Against

O’Hara” with “Lilli Marlene,” second week
at the Orpheum

;
“The Mob” with “Jungle

Manhunt,” Paramount; “People Will Talk”
and “This Is Korea,” Rialto, on a moveover
from the Denver and Esquire, and “Tales

of Hoffman,” at advanced prices, twice a

day, at the Esquire. . . . Vincel Fallonsbee

has bought the Isis, Victor, Colo., from
Searle & Denman.

DES MOINES
James H. Foley, 45, an employee of the

Paramount exchange here for the last 23

years, died last week of a heart attack. Mr.
Foley, a member of Paramount’s 100 per

cent Club, had served as office and booking
manager for 20 years and for the last three

years as a salesman. He is survived by his

wife; three children; his brother, Joe, who
is a Monogram salesman, and his parents.

. . . A $5,000 improvement program has
been completed at the Ames theatres. Houses
affected are the Collegian, New Ames, Capi-

tol and the Ranch drive-in. Manager is Joe
B. Gerbrach, who announced summer at-

tendance at the Ranch was 10 per cent better

than a year ago. ... A $10,000 sound and
projection system has been installed at the

Luna in Battle Creek. New owner of the

house is Miss Edith A. A. Hansmann. . . .

William Haver, a 13-year veteran with Tri-

States Theatre Corp., has been named man-
ager of the Esquire in Davenport to succeed

Byron Waltz, who takes a similar position

at the Rocket in Rock Island. Mr. Haver
has been with the Garden, Esquire, Fort
Armstrong and Rocket theatres in the past.

. . . The Renwick Commercial Club is cur-

rently raising funds to help open the now-
closed Ren theatre here.

DETROIT
Fine downtown business continued at all

theatres with “David and Bathsheba” set-

ting the pace in its third week at the Madi-

son. Michigan reported good returns from
“His Kind of Woman” and “Chain of Cir-

cumstance.” Dillon Krepps, manager of the

United Artists, says “Mr. Imperium” is

drawing big crowds. “Bannerline” is the

companion picture. A double bill at the Fox,

“Meet Me After the Show” and “Corky of

Gasoline Alley” is reported to be doing

above average business at the box office.

“Texas Carnival’’ is featured at the Adams
while the Palms is showing two features,

“Rhubarb” and “Tomorrow Is Another

Day.” “Tales of Hoffman” is playing to

capacity crowds at the Cinema. . . . Walter

Pidgeon and Gale Storm appeared in De-
troit in connection with Movietime, U.S.A.
campaign. . . . Frank Upton, formerly with

United Detroit Theatres, is now on the But-

terfield Theatres of Michigan executive

staff. . . . Robert Hazard has left Cooper-

ative Theatres of Michigan to join United

Artists in San Francisco.

HARTFORD
Downtown first-runs included ; “A Street-

car Named Desire,” at the Warner Strand

and Regal; “Angels in the Outfield,” Loew’s

Poli
;
“No Highway in the Sky,” Allyn. . . .

Bernard Robinson, formerly assistant man-
ager at the Brockton Theatre, Brockton,

Mass., has been named assistant manager of

the Allyn Theatre, Hartford. . . . Hartford

visitors; Larry Wallace, E. M. Loew’s The-

atres; Hy Levine, Screen Guild; Harry F.

Shaw and Lou Brown, Loew’s Poli-New
England Theatres. . . . Joel Bly has been

named assistant manager of the State the-

atre, Holyoke, Mass.

INDIANAPOLIS
Marc J. Wolf, chief barker of Variety

International, was to fly to Toronto October

12 to meet Prince Phillip, the Duke of Edin-

burgh, who is a member of the London
tent. Mr. Wolf also will visit the London
tent, after chartering a new tent in Dublin

November 23. . . . Indianapolis Tent No. 10

of Variety held a farewell party Saturday

night for Gene Tunick, transferred to Cin-

cinnati as Lippert branch manager. . . . Gen-
eva Adams of Affiliated Theatres was named
Miss Exhibitor and Louise Munson of Co-

lumbia Miss Distributor for Movietime,

U. S. A. . . . Mrs. Dora Blankenbaker is

installing a new screen and redecorating the

Vee at Veedersburg. A1 Blankenbaker is re-

decorating and reseating the Pastime at

Richmond. . . . Mrs. Verne Gorrell cele-

brated the 15th anniversary of the Isis at

Winamac by admitting every I5th person

free Monday. . . . “Saturday’s Hero,” at

Loew’s, was the box office leader last week.

The Indiana had “No Highway In the Sky.”

. . . Mrs. Paul Love has purchased the Cozy
at Dugger, Md.

KANSAS OTY
“The Golden Horde” is at the Fairway-

Granada-Tower-Uptown first run group the-

atres of Fox Midwest; “The Mob” at the

Midland with “Assasins for Hire”; “Tales

of ,Hoffman” is in its third week at the

Kimo; “His Kind of Woman” and “M” at

the RKO Missouri The downtown Roxy
has reduced admissions to 25 cents matinees,

35 cents night (both plus tax), 14 cents

for children any time. . . . George Summers,

owner of the Royal, Unionville, Mo., one of

the older exhibitors of the area, died Oc-

tober 3. . . . Durwood Theatres reopened the

Orpheum in St. Joseph, Mo.

LOS ANGELES
New fare at the first runs included “The

Day the Earth Stood Still” and “Disc

Jockey” at the Chinese and Los Angeles

group; “Darling, How Could You” at the

Paramount Downtown; “Flying Leather-

necks” at the Pantages and Hillstreet and

a re-release of Eddie Cantor’s “Show Busi-

ness” at the Orpheum and Hawaii. Other

new entries were “The Golden Horde” at

the United Artists group and “Painting the

Clouds with Sunshine” at the three Warner
houses, while “A Streetcar Named Desire”

entered a third week at Warner’s Beverly

Hills, a second week for “Rhubarb” at the

Paramount Hollywood, a second week for

“Texas Carnival” at Loew’s State and the

Egyptian and a fifth week for “David and

Bathsheba” at the Vogue and Globe. “His

Kind of Woman” moved over to the Fox
Beverly and “Kind Lady” continued at the

Four Star. . . . H. F. McKee, former owner

of the Clinton theatre in Portland, has taken

over the Montrose theatre in Montrose from

Jimmy Edwards. . . . Visiting with Manley

manager Herb Turpie was Charles Manley,

head of the popcorn firm based in Kansas

City. . . . Jack Sonenshine has moved his

Embassy Pictures office from Washington

Blvd. to 1966 Vermont Ave., former home
of Eagle-Lion. . . . Frank Calbos has taken

over the Anaheim theatre in Anaheim from

Fox West Coast, with booking and buying

to be handled by Earle Johnson. . . . Attend-

ing the Variety Club convention in Toronto,

Canada, was Tent No. 25 Chief Barker

Dave Bershon, owner of the Leimer Park

theatre.

LOUISVILLE
“David and Bathsheba” opened at the Ri-

alto at increased prices. Afternoon tilt 6

p. m., 75 cents with evenings and Sunday
(Continued on opposite page)
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all day, 99 cents. Children were 34 cents at

all times. The Mary Anderson brought in

“Painting the Clouds with Sunshine,” while

Loew’s offered “Mark of the Renegade” and
“Kind Lady.” At the Strand was “War-
path” and “Varieties on Parade” while at

the Kentucky was “Peking Express” and
“Molly.” “Little Egypt” and “Havana Rose”
moved over to the Brown following a week
at the Rialto, and the Scoop brought in

“Goona Goona” and “Africa Speaks.” . . .

The State Department of Revenue reports

tax revenue on amusements (combined) for

August, 1951, was $25,434 higher than for

the corresponding month in 1950. Tax rev-

enue for July through August, 1951, was
$37,953 higher than for a similar period in

1950. . . . Daylight Saving Time ended in

Louisville and many other cities through-

out Kentucky on September 30. It is doubt-

ful that the fast time will be resumed again

next year, which no doubt will be to the

delight of the exhibitors and particularly the

drive-in theatre owners. . . . Seen on the

row for the first time in a great many
months was Gilbert May, formerly owner
and manager of the Dream theatre, Cory-
don, Ind. Other visitors included : Rodger
Davis, Grand, Lancaster, Ky.

;
Fred May,

Royal, Carrollton, Ky.
;
A. H. Robertson,

Majestic, Springfield, Ky.
;
Tom Speer,

Monroe City theatre, Monroe City, Ind; J.

Wilmer Blincoe, Parkway drive-in, Owens-
boro; Louis Baker, Star, West Point; J. B.

Minnix, Southland theatre, London, Ky.

;

Don Steinkamp, French Lick Amusement
Co., French Lick, Ind.; Tex Richards,

State, Crouthersville, Ind.
;
R. L. Gastrost,

Victory, Vine Grove, Ky.

MEMPHIS
Paced by “David and Bathsheba” at

Loew’s Palace, Memphis first run attend-

ance was hitting new highs. Malco showed
“The Prince Who Was a Thief.” Loew’s
State played “Saturday’s Hero.” Warner
had “One Foot in Heaven.” Strand went
into a third week with “Here Comes the

Groom.” All reported top attendance. . . .

Exhibitors shopping and booking on Film
Row from Mid-South cities included J. B.

Summers, Como
;
Dwight Blizzard, Oko-

lona
;

Douglass Pierce, Pocahontas
;
Don

Landers, Harrisburg; J. K. Jamison, Bald
Knob; John Staples, Piggott; Roy Coch-
ran, North Little Rock; Amelia Ellis Ma-
son; and N. B. Fair, Somerville. . . . Three
more drive-ins have been started in the

Memphis territory. Walter Priddy is build-

ing a 300-car drive-in at McGee, Ark.,

Charles and Jack Carpenter are erecting a
300-car drive-in at Hamburg, Ark., and
Ronald Adams is constructing a 300-car
drive-in at Oxford, Miss.

MIAMI
Holdovers included “Teresa” for the third

week at the Flamingo; “Angels in the Out-
field,” second week at the Embassy, Variety:

“People Against O’Hara,” Paramount,
Beach

;
“Saturday’s Hero,” Carib

;
Miami,

Miracle; “The Tall Target,” Florida, Sheri-

dan; “Sunny Side of the Street,” Lincoln,

Town, Mayfair Art; “Four Feathers” and
“Happy Go Lovely,” Olympia with Tennes-
see Ernie the stage attraction. Midnight spe-

cials included “Criminal Lawyer,” Town and
“Behave Yourself,” Paramount. . . . The wife
of Dan Cohen, manager of the Colony Art,
has given birth to a daughter. . . . M. M.

Kirkhart, theatre operator from Taylorville,

111., who recently purchased the North Mi-

ami, closed the balcony of the theatre after

commenting that he had never seen young-

sters behave so disgracefully. He is posting

a uniformed policeman on Saturdays and

Sundays to keep order. The North Miami
Business and Professional Woman’s Club

announced it was recruiting citizens to

serve as chaperones. ... In conjunction

with the run of “Drums in the Deep South,”

the local Florida State Theatres are spon-

soring- a “Southern Belle” contest.

MILWAUKEE
“David and and Bathsheba” finished its

fourth week at the Strand. Another hold-

over was “A Place in the Sun” at the War-
ner. “Rhubarb” opened at the Riverside. . . .

The public museum’s free film series for

young people opened for the season. “World
Series of 1950” was the first offering. Other
films scheduled for October are : “The Story

of Christopher Columbus,” “Adventures of

Huckleberry Finn,” and “Mutiny on the

Bounty.” . . . WTNJ-TV has a permit now
to construct a 1,017-foot television tower. It

will be built at the rear of the present 350-

foot tower on the Radio City grounds. With
completion of the tower in 1952 WTNJ-TV
will improve TV transmission service here

and further out in the territory of Wisconsin.

MINNEAPOLIS
“Texas Carnival” is at Radio City; “The

Day the Earth Stood Still” at the Gopher

;

“Tomorrow is Another Day,” State; “I’ve

Always Loved You,” Century; and “Angels
in the Outfield,” Lyric. . . . R. F. Alexander
has purchased the Park theatre at Braham,
Minnesota, from Tillie Smith. . . . The
Broadway theatre at Albert Lea, Minnesota,
is undergoing extensive re-modeling. . . .

B. L. Larkin, Madelia theatre, Madelia,

Minnesota; Frank Kinas, Thorpe theatre,

Thorpe, Wisconsin, and Urban Stolpman,
Big Stone City drive-in theatre. Big Stone
City, South Dakota, were film row visitors.

NEW ORLEANS
It’s the third week for “David and Bath-

sheba” at the Joy and the second week for

“An American In Paris” at Loew’s State.

“Adventures of Captain Fabian” moved into

the Saenger; “The Inheritance” is at the

Avenue and “Cage of Gold” at the Civic

:

“Behave Yourself” is at RKO Orpheum

;

“The Man With My Face” at the Center,

and the second downtown showing of “The
Frogmen” opened at the Tudor. ... In visit-

ing were Pick Mosely, Picayune, Miss.

;

F. W. Corbett, Dixie drive-in, Columbia,

Miss.
;

Fred McLendon and A1 Morgan,

Union Springs, Ala.
;
Mr. and Mrs. Claud

Darce, Morgan City, La.; William Sendy,

Patio, Jefferson Parish, E. W. Ansardi,

Burras, La.; F. G- Pratt, Jr., Vacherie, La.;

Harold Dacey, Raceland, La. and Mayor

Lew Langlois, New Roads, La. . . . J. E.

Russell recently converted his 16mm the-

atres at Liddieville and Mangham, La. to

35mm.

OKLAHOMA aTY
First run downtown theatres are show-

ing: Criterion, "A Place in the Sun;” Har-

ber, “Adventure in the Jungles” plus

“Crosswinds” ;
Center, “Cyrano”; State,

“Saturday’s Hero”; Midwest, “The Golden

Horde”; Warner, “The Adventures of Cap-

tain Fabian”; Sooner, “The Bull Fighter

and the Lady” plus “Sunset in the West.”

. . . Some 500 representatives of the Indus-

try met at the Harber theatre to open the

Movietime in Central Oklahoma drive. . . .

At Hamburg, Ark., construction of a $45,

500 drive-in is expected to start soon with

completion scheduled for mid-November,

Charles and Jack Carpenter have announced.

OMAHA
One humlred and forty-seven theatres m

the Omaha territorv were on the first list

of contributors to the Movietime U. S. A.

campaign, with more still to come in. . . .

“Cyrano de Bergerac” went over average

attendance at the Paramount and other

offerings, including “Rhubarb” at the

Orpheum, did about the same. The Ak-

Sar-Ben Stock Show and Rodeo running a

full week and the stage offering “Don
Juan” were strong distractions. . . . “Guys

and Dolls” is scheduled for six nights and

two matinees at the Orpheum starting

November 11. . . . J. M. Reynolds, Elwood,

Neb., theatreman, was chairman of arrange-

ments and bandmaster at the Elwood
Fair. . . . Bonnie Carlin, daughter of Henry
Carlin, owner of the Carlin theatre at

Spalding, Neb., was killed at the Grandview

drive-in and Racing Bowl near Bellevue,

Neb., when a stock car jumped a guard

rail and plunged into a group of spectators.

PHILADELPHIA
Harry Brillman anounced that he is

liandling independent of Screen Guild an

exploitation feature, “The Rage of

Burlesque,” which has been granted a seal

of approval by the State Board of Motion
Picture Censors. . . . Leonard Mintz han-

dling the territorial distribution of the

British-made “The Wooden Horse,” which

opened at the Trans-Lux here. . . . Warner
Theatres using the first-run house managers

to plug shows on radio and television. . . .

Theatre interests in Schuylkill Haven, Pa.,

succeeded in getting the question of Sunday
films placed on the general election ballot

next month. A similar petition filed with

the Borough Council last year was ruled

invalid by the courts just before election

time because of legal flaws. . . . Larry

Graver, manager of the Mastbaum, was
elected president of the Warner Club, em-

ployees club in the Warner Theatres cir-

cuit; with Ben Blumberg, manager of the

69th Street, Adele M. Plechner, of the real

estate department, and Mary Egan, of the

(Coittimied on follozving page)
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main office, elected vice-presidents. . . .

Berio Vending Company installed a new
candy liooth in the Rio, Harrisburgh,
Pa. . . . Jack Engel, president of Motion
Picture Associates of Philadelphia, Inc.,

announced that as a result of a poll among
the members the group will enter into a
group sickness and accident insurance
policy. . . . The Orbet, Myerstown, Pa., was
sold by the Fraver and Weaber interests to

Samuel DiGiacomo, of Lebanon, Pa. . . .

Harry Friedman, who operates the Majestic,

Mt. Penn, Pa., reopened for a full-time

schedule his Laurel, Laureldale, Pa. . . .

“Further action” against the Sunset drive-

in, Chambersburg, Pa., was tbreatened by
the county district attorney if the open-
airer continued its weekly violation of the

Sunday laws for which the theatre manage-
ment has been paying a $50 fine each w'eek.

PITTSBURGH
Keeping up the excellent grosses here,

“Street Car Named Desire” did $26,000 for

its opening week in the Warner and appears
headed for a long run. . . . Loew's Penn
kept up its sensational string of better than
average grosses with “A Place in the

Sun.” ... A tremendous crowd of district

exhibitors turned out for the “Open house”
in Variety Club, Tent No. 1 to meet the

Movietime, U. S. A. troupe. . . . Hollywood’s
Eddie Sutherland came here for the funeral
of Mrs. Thomas Meighan. . . . Pittsburgh’s
Labor and Management joint committee
fully endorsed the “Whistle at Eaton Falls”
which opened in the J. P. Harris and
bought up 7,000 tickets. . . . 20th-Fox
staged a special screening for the trade of

“The Day the Earth Stood' Still.”

PORTLAND
“David and Bathsheba” in at the Or-

pheum at advanced prices, $1.25 nights

instead of 90 cents
;
“Meet Me After The

Show” at the large Oriental and Para-
mount

;
“The Golden Horde” at the Broad-

way: “The Strip” at the United Artists;

“Lady Panama” at the Guild. . . . “Cattle

Drive” moves over to the Mayfair, while
“White Cargo” stays for a second stanza

at the Music Box. . . . The Guild Theatre
and the Music Box started facelifting, with
the Guild also enlarging. Arthur Lake and
Penny Singleton due here to do their

“Blondie” show at the Pacific International

Livestock Exposition. . . . Stars also due
here to talk to civic organizations in behalf

of Movietime U. S. A.

SAN FRANCISCO
Laurels for top gross go to “An American

In Paris” at Loewi’s Warfield. . . . Playing

against each other for the first time on
Market street are “Five” at United Artists,

“Native Son” at the Golden Gate, “People
Will Talk” at the Fox, “Saturday’s Hero”
at the Orpheum, “Warpath” and “Tomor-
row Is Another Day” on a double-booking-

program at the Paramount. “The River”
at the Stage Door tops the list among art

houses. . . . Charles E. Kurtzman, Loew’s
North Eastern district manager out of Bos-
ton, is guiding- Loew’s Warfield during
Boyd Sparrow’s absence. . . Homer Wall,

booker at Westland Theatres for the past

two years, has been appointed theatre super-

intendent for Westland. . . . The San Fran-

cisco Chamber of Commerce reports August
general business activity in San Francisco
topped both July and August last year. . . .

The Cardinal in Palo Alto ( formerly owned
by Menlo-Mayfield Co.) has been taken

over by A1 Larice (formerly a booker at

Sunnymount) and the Crest in Colma
(operated by E. Maglioceo) has been
closed. . . . Neal East, Paramount branch
manager and Robert Clark, sales manager,
returned from Los Angeles where they at-

tended a division meeting.

ST. LOUIS
Movietime, U. S. A. campaign got off to

a good start with a proclamation by Gover-
nor Forrest Smith of Missouri. ... In town
for the opening of “Saturday’s Hero” was
John Derek who made personal appearances
on the stage and was interviewed by news-
papers and on the radio. . . . Bernie Evans
in town getting things ready for opening
of “Across The Wide Missouri,” which
starts its local run October 12. . . . New
openings included “A Millionaire For
Christy” at the Missouri, “Fabiola” at the

St. Louis and “The Day The Earth Stood
Still” at the Fox. “Tokyo File 212” opened
at the Shuhert.

TORONTO
Canadian Thanksgiving weekend had pre-

holiday “after Sunday” midnight shows pre-

viewing “A Place in the Sun” at the Im-
perial, “Behave Yourself” at the University

and Nortown, “The Desert Fox” at the

Odeon Toronto, “Angels in the Outfield” at

Loew’s, and “The Lavender Hill Mob” at

the Hyland. . . . “This Woman Is Mine,” an
Italian film, was the opening attraction of

Toronto’s newest art house, the Studio, oper-

ated by Lionel and Bob Lester. . . . Other
openings: “Seven Days to Noon” at Shea’s

and Eglinton, “People Will Talk” at the

LTniversity and Nortown, “Golden Horde”
at the Uptown, “Hotel Sahara” at the Odeon
Toronto, “Tales of Hoffmann” at the Towne
Cinema, “Sunny Side of the Street” at the

Downtown, Glendale, Mayfair, Crest, State

and Scarboro, and “Laughter in Paradise”

at the International Cinema. . . . “David and
Bethsheba” remained for a fifth week at the

Victoria while second week holdovers in-

cluded “Rhubarb” at the Imperial, “Rich,

Young and Pretty” at Loew’s, and “No
Highwav in the Sky” at the Hyland. . . .

Ted Kenesty, formerly of the Capitol,

Niagara Falls, has succeeded Bob Lester as

assistant to manager Wannie Tyers at the

Odeon Toronto. . . . Mark Mehr, former
]filot of the Toronto Island, now managing
Ben Garson’s Seville in Montreal. . . .

Quick
thinking hy Gerald Saunderson, manager of

Ben Okun’s Savoy theatre, Toronto, pre-

vented a possible panic when the house re-

cently filled with smoke due to defective

wiring in the air-conditioning system. He
calmed the audience while the trouble was
being located and then asked patrons to file

out quietly when the density of the smoke
made it impossible to continue with the

program.

VANCOUVER
First run pace is brisk this week, a result

of cooler weather. “Rich, Young, and

Pretty” at the Capitol; “Bitter Rice” on its

fifth and final week at the Studio; “Rhu-
barb” at tbe Orpheum

;
a moveover of “On

the Riviera” and "My Forbidden Past” at

the Cinema, were all above average. Also

playing “Fort Worth” at the Strand; “Roar-

ing City’’ plus stage show at the Hastings;

“That’s My Boy” at the Dominion; “The
Browing Version” on its third week at the

Vogue; “Night Without Stars” and “The

Hoodlum” at the Plaza; a pair of reissues,

"Dow'u to the Sea in Ships’’ and “Deep
Waters” at the Paradise, and “Smart Girls

Don't Talk” plus stage show at the State.

. . . Theatremen returning from Alaska re-

port that the area is in the midst of a boom
due to heavy military spending. At Anchor-

age and Fairbanks, theatres are playing to

capacity business with admissions at 90 cents

to $ 1 . 15 . Population of the tw'o towns is

now four times what it was a year ago.

New theatres are planned in both spots. . . .

Built at a cost of $ 125 ,
000

,
the new Sunset

drive-in theatre near Regina opened re-

cently. . . . Manager is Phil Bodnoff. . . .

John Pugh, of the Sapperton theatre at New
Westminster has been appointed manager of

the Odeon Theatre at Abbotsford in the

Fraser Valley district, and replaces Bob
McKay who resigned.

WASHINGTON
New openings included: “A Streetcar

Named Desire” at the Warner, Metropoli-

tan, and Ambassador theatres; “People Will

Talk” at the Palace; “A Millionaire for

Christy” at the Capitol; “One Woman’s
Story” at the Trans-Lux, with premiere of

“A Place in the Sun” the night of October

8; “No Highway in the Sky” at the Play-

house. Holdovers included “Oliver Twist”

at the Dupont; “His Kind of Woman” at

RKO Keith’s; “Mill on the Po” at the Plaza.

Carryovers included “David and Bathsheba”

at tbe Columbia and “La Ronde” at the

Little. . . . K-B Theatres will open the new
Ontario theatre on November 1 . . . . The
Crusade for Freedom campaign sponsored a

premiere of “A Place in the Sun” at the

Trans-Lux theatre on October 8. President

Truman, Mrs. Truman, daughter Margaret

and Cabinet members were on the guest list

to attend the premiere sponsored by Mrs.

Fred M. Vinson, executive chairman of the

District Crusade for Freedom. Drew Pear-

son was master of ceremonies. In addition

to “A Place in the Sun” the Crusade for

Freedom film, “The Big Truth” was shown.

It was narrated by Ronald Reagan. . . .

RKO Keith’s is taking reservations for Judy

Garland’s engagement at the Palace, New
York, as a courtesy service to its patrons.

Seats are on sale four weeks in advance. . . .

Some scenes and players from the National

Capital Sesquicentennial Commission’s

“Faith of Our Fathers” are being used in

the filming of a documentary by the film

company, Harper & Co.

Abbott & Costello tor W.B.
“Abbott & Costello Meet Captain Kidd,”

in which Charles Laughton will co-star, will

be released by Warners as a result of nego-

tiations just completed with Eddie Sherman.

The company will release the comedians

“Jack and the Beanstalk” at Easter.

Reopen in Fall River

The Embassy theatre, in Fall River,

Mass., closed for about two years as a

Nathan Yamins house, has reopened under

the management of William Purcell and

Son, original builders and operators.
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Alperson and Bren Are
Prophets of Boom
by WILLIAM R. WEAVER
Hollytuood Editor

Two men who’ll have none of your gloom
talk are Edward L. Alperson and Milton

Bren, the partners in Brenco Corporation,

and they make that statement in terms of

legal tender. These s'entlemen have com-
pleted filming “Three for Bedroom C,” star-

ring Gloria Swanson, with nobody’s money
but their own going into the project and
with no distribution deal set or to be con-

sidered before the picture is ready for re-

lease. That kind of procedure is generally

regarded as the riskiest sort of production

gamble, but the Messrs. Alperson and Bren
say you can’t go wrong on a rising market
and anybody who doesn’t think this is one

hasn’t been paying attention.

Partner Alperson, whose veterancy em-
braces such experience as the general man-
agement of the Warner, Skouras and RKO
theatre circuits and the independent produc-
tion of many pictures for major release,

says the factors principally responsible for

the declining box office of the past three

years have not been industry matters at all

but have been factors emanating from Gov-
ernment policy. One was the switch-over

to the pay-as-we-go system of taxation, and
another was the upsetting of the trade pat-

E. L. Alperson Milton Bren

tern b}^ the divorcement of production from

exhibition.

The switch to pay-as-we-go taxation, he

says, sucked money out of circulation in such

unforeseen amounts that the public found it-

self in the perplexing condition of being

fully employed and well paid but lacking the

pocket-change with which to buy theatre

tickets, while the national treasury was
running a surplus. He says national policy

now is to put the money back into circula-

tion, in the national interest, and the pocket-

change will be present again as before.

The divorcement of production from ex-

hibition, regardless of the fundamental right

or wrong involved, crossed up the habitual

movie-goer completely. Accustomed as he

was, in any city or town, to seeing the big

pictures at a certain house, the lesser attrac-

tions at another, he had to adjust himself

to the fact that, due to bidding, the pictures

he’d been planning on seeing at the theatre

of his choice might be popping up at the

strange theatre down the street, where he’d

never gone and didn’t care to.

On this point the man who has booked as

many pictures into as many theatres as any-

body in the country says there never was a

letdown in quality or product.

The signs of upturn are all about us, say

the Messrs. Alperson and Bren, who agree

that television has reached its peak of im-

pact and will never do the picture theatre

more damage than other free offerings.

Four Pictures Started

Four pictures, three in color, were started

during the week.

Jack Cummings started “Lovely to Look
At,’’ Technicolor, for MGM, with Mervyn
LeRoy directing Red Skelton, Kathryn

Grayson, Howard Keel, Ann Miller,

Marge and Gower Champion and others.

Walter Wanger and Eugene Frenke be-

gan shooting "The Lady in the Iron Mask,’’

Eastman Kodak color, which 20th Century-

Fox will release, with Ralph Murphy direct-

ing Louis Hayward and Patricia Medina.

“Wagons West,” Cinecolor, is being pro-

duced by Vincent Fennelly and directed by

Ford Beebe for Monogram, with Rod Cam-
eron and Peggie Castle in the leads.

Vincent Fennelly also started “Ghost

Town,” Monogram, directed by Lewis Col-

lins, a Johnny Mack Brown Western.

THIS WEEK IN PRODUCTION
STARTED (4)

MGM
Lovely to look At

(Technicolor)

MONOGRAM
Wagons West (Cine-

color)

Ghost Town

20TH CENTURY-FOX
Lady in the Iron
Mask (W-F Prod.
Eastman Kodak
color)

FINISHED (6)

COLUMBIA
Golden Hawk (Ess-
kay Pic. Prod.

)

Death of a Salesman

MGM
Ivanhoe (Techni-

color)

REPUBLIC

The Last Musketeer

20TH CENTURY-FOX
Belles on Their Toes

(Technicolor

)

UNIVERSAL-INT'L

Francis Covers the
Big Town

SHOOTING (35)

COLUMBIA
The Marrying Kind
Fourposter (Stanley
Kramer Prod.)

The Sniper (Stanley
Kramer Prod.)

The Mother

My Six Convicts

( Stanley Kramer
Prod.)

Montana Territory

(Technicolor)

MGM
The Hour of Thirteen

(London)

The Merry Widow
(Technicolor)

Skirts Ahoy (Tech-
nicolor)

Young Man in a

Hurry

The Invitation

Scaramouche (Tech-
nicolor)

Belle of New York
(Technicolor)

PARAMOUNT

Sailor Beware ( Hal
Wallis Prod.) for-

merly : “At Sea
With the Navy”

Somebody Loves Me
( Perlberg-Seaton
Prod.; Techni-
color)

Son of Paleface

(Technicolor

)

Shane (Technicolor)

REPUBLIC

An Old Spanish Cus-
tom (formerly:
“Girl from Pan-
ama”)

Hoodlum Empire

Bal Tabarin (Paris)

RKO RADIO

The Korean Story
Big Sky (Winchester

Pic.)

Androcles and the

Lion

20TH CENTURY-FOX

Wait Till the Sun
Shines, Nellie

(Technicolor)

UNITED ARTISTS

High Noon (Stanley

Kramer Prod.)

UNIVERSAL-IN'L

Steel Town (Techni-
color)

The World in Flis

Arms (Techni-
color )

WARNER BROS.

She’s Working Her

Way Through Col-

lege

This Woman Is Dan-

gerous

Retreat, Hell

!

(United States

Pictures)

.\bout Face (color)

Where’s Charley

(Technicolor

)

Crimson Pirate

(Technicolor

)

Room for One More

The Lion and the

Horse (color)
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Short Product in First Run Houses
UpturMB Seen
By Shnuras;
Bass Decree
A decided upswing in business for the

third and fourth quarters of the 1951-52
fiscal year was forecast last week by Spyros
P. Skouras, president of Twentieth Cen-
tury-Fox, at a special stockholders meet-
ing in New York where the reorganization
plan of divorcement and divestiture under
the consent decree was approved over-
whelmingly.

Calling the consolidated net of $1,071,000
for the first half of the year “wholly un-
satisfactory,” Mr. Skouras predicted net
earnings of between $1,200,000 and $1,300,-
000 for the third quarter. The final third
quarter figure, he said, would beat last

year’s $1,912,000 net for the same period,
after deducting from that figure $876,000
income of prior years from countries with
currency restrictions. He explained that no
similar item is included in the third quarter
of 1951.

As for the fourth quarter, Mr. Skouras
said he expected it to top last year’s figure
for the period and he expressed hope of ex-
ceeding the $2 dividend.

“It looks as if business is definitely on
the upgrade after a disheartening start,” the
20th-Fox president declared.

A tabulation of the votes showed that of

the 2,055,375 common stockholders voting,
representing 74.2 per cent of the outstand-
ing stock, 2,047,162 cast their ballots in

approval of the reorganization plan, while
8,160 disapproved.

Mr. Skouras credited the improvement in

earnings to the company’s economy pro-
gram and said the average cost of releases

NEW YORK—Week of Oct. 8

ASTOR: Pilgrim Popeye Paramount
Feature: Here Comes the Groom Paramount

CAPITOL: Cat Napping M&M
Colorful Holland MGM
Feature: A Place in the Sun Paramount

CRITERION: Stage Fright Warner Bros.
Anglers A weigh Columbia
The Big Truth RKO Radio
Feature: The Magic Face Columbia

PARAMOUNT: Allen's Animal Kingdom
Paramount

The Big Truth RKO Radio
Feature: Flying Leathernecks RKO Radio

RIVOLI: Pastry Panic 20th-Fox
Feature: David and Bathsheba 20th-Fox

this year would be less than $1,400,000, beat-

ing his own estimate of last May by $30,000.

He said Darryl F. Zanuck, vice-president

in charge of production at 20th-Fox, had
estimated that the cost of 1952 releases

would average $1,294,000 per film.

Worldwide film rentals for the first 39

weeks of this year were only two per cent

ahead of 1950, Mr. Skouras told the stock-

holders, but he predicted that for the third

1951 quarter alone, the improvement was
eight per cent. For the balance of the year

he saw a substantial percentage increase in

both domestic and foreign film rentals.

He said theatre business in the third quar-

ter was behind only three per cent, after an

eight per cent drop earlier in the year, and
that recent weeks showed further improve-

ment. Donald A. Henderson, secretary and
treasurer, disclosed that production-distribu-

tion would earn $3,500,000 this year, com-
pared to $2,100,000 last year. National

theatres earnings he predicted would stand

at between $3,000,000 and $3,500,000.

ROXY: Little Problems 20th-Fox
The Guest 20th-Fox
Feature: A Millionaire tor Christy 20th-Fox

WARNER: Tweety's S.O.S Warner Bros.
World of Kids Warner Bros.
Feature: A Streetcar Named Desire Warner Bros.

CHICAGO—Week of Oct. 8

STATE LAKE: The Helpful Geni 20th-Fox
Feature: David and Bathsheba 20th-Fox

SURF: World of Kids Warner Bros.
Leghorn Swaggled Warner Bros.
Feature: Her Panelled Door Souvaine

ZIEGFELD: A Day With the F.B.I.. . .Columbia
Feature: The Clouded Yellow Columbia

RKO Gets Rose Film
David Rose’s Technicolor production,

^’Saturday’s Island,” starring Linda Darnell

and directed by Stuart Heisler on location

in Jamaica, BWI, and in English studios,

will be distributed by RKO Radio Pictures,

Inc., in all world areas excepting the West-
ern Hemisphere, according to Phil Reisman,

vice-president in charge of foreign distribu-

tion. Deal was recently concluded with

Coronado Productions, Ltd.

statement of the ownership, MANAGE-
MENT, AND CIRCULATION REQUIRED BY
THE ACT OF CONGRESS OF AUGUST 24, 1912,

AS AMENDED BY THE ACTS OF MARCH 3,

1933, AND JULY 2, 1946.

Of Motion Picture Herald, published weekly at New
York, N. Y., for Oct. 1, 1951.

1. The names and addresses of the publisher, editor,

managing editor, and business managers are: Pub-
lisher and Editor-in-Chief, Martin Quigley, 1270 Sixth
Avenue, New York City; Editor, Martin Quigley, Jr.,

1270 Sixth Avenue, New York City; Managing Editor,

Martin Quigley, Jr., 1270 Sixth Averiue, New York
City; Business manager, Theo. J. Sullivan, 1270 Sixth
Avenue, New York City.

2. The owner is: Quigley Publishing Cornpany, Inc.,

1270 Sixth Avenue, New York City; Martin J. Quig-
ley, 1270 Sixth Avenue, New York City; Gertrude S.

Quigley, 1270 Sixth Avenue, New York City; Martin
Quigley, Jr., 1270 Sixth Avenue, New York City.

3. The known bondholders, mortgagees, and other
security holders owning or holding 1 percent or more
of total amount of bonds, mortgages, or other securi-

ties are: None.
4. Paragraphs 2 and 3 include, in cases where the

stockholder or security holder appears upon the b<wks
of the company as trustee or in any other fiduciary

relation, the name of the person or corporation for

whom such trustee is acting; also the statements in

the two paragraphs show the affiant’s full knowledge
and belief as to the circumstances and conditions under
which stockholders and security holders who do not
appear upon the books of the company as trustees,

hold stock and securities in a capacity other than that

of a bona fide owner.
5. The average number of copies of each issue of

this publication sold or distributed, through the mails
or otherwise, to paid subscribers during the 12 months
preceding the date shown above was 16,755.

(Signed) THEO. J. SULLIVAN
Business Manager.

Sworn to and subscribed before me this 18th day of

September, 1951.

ROSE W. HORNSTEIN,
[SEIAL] Notary Public, State of New York.

No. 03-1860100. Qualified in Bronx
County. My commission expires
March 30, 1953.

HENRY
R.

ARIAS
PURCHASING AGINT
Foreign and Domestic

Film Distribution

729 7th Ave.. N. Y. 19, N. Y.. Circle 5-4574

Serving the Industry Since 1913. Negotlatlonsin Any Language
CASLE: HENARIAS. N. Y.

M-G-M TRADE SHOW CHANGES!

WALTER PIDCEON

“CALLING BULLDOG DRUMMOND”
Co-starring

MARGARET ROBERT
LEIGHTON * BEATTY

will be held OCT. 15th at same places and same

hours as previously advertised for “Too Young To

Kiss”

Please Take Note: NEW DATE For Trade Showings of "TOO
YOUNG TO KISS" is now OCT. 25th at same places

and same hours as originally advertised
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C OMPO has taken the first steps to-

wards national tieups to support

Movietime, U. S. A.—the type of pro-

motional activity which has been proven as

the most intensive penetration of the retail

market in relation to motion pictures. Major
film companies have found this out, and

managers at the point of sale are in a posi-

tion to put a finger on the spot.

The selection of national tieups indicates

the way in which Movietime, U.S.A. can

become part and parcel of industry relations

and public relations. Compo has made a

beginning with the National Community
Chests organization, and that points to an

immediate follow-up in something like 1,500

communities across the nation. It also sug-

gests innumerable ways and means whereby
all manner of local organizations can par-

ticipate with your theatre.

The extensive local promotion of Movie-
time, U.S.A. and the national movement
behind it, gives the man in the field a new
edge, something to crow about, in making
local tieups. It has the benefit of a stage

setting, it provides window dressing, makes
a bigger and better deal for all concerned.

If you’ve had trouble swinging merchants
into cooperative deals, you should find it

somewhat easier now, and more obviously a
mutual benefit.

This sort of thing gains momentum when
the retail trades, the Community Chest, or

similar local units, are alerted in advance on
a national basis. That makes it possible to

follow in and not have to offer your propo-

sition cold. And, when the parade of movie
stars and personalities moves across the

country, it will find a receptive audience

among those who may join with you in

cooperative advertising, the year around.

Note in this week’s Round Table, the story

of Macy’s fine cooperation in New York.
You can do as well, even in small situations,

with one good store, and a weekly news-
paper, all things being relative and equiva-

lent, in the final results obtained.

“Whafs Good For Movie
Business Is Good For
Everybody’s Business”

"One of the most impressive arguments
in support of the motion picture theatre as

an important economic factor in any town
is contained in the Movietime campaign
book. It is an argument that every show-
man should use in approaching his business

friends for tieups.

"When people decide to go out for an

evening, they customarily go 'down town'

and regardless of the size of the town,

that's where the movie theatres are. When
people go to a movie, they window shop,

drop in for a soda or a sandwich. The
movie theatre is a potent business booster.

"Movies set the style and pattern of liv-

ing and create the urge to buy. This goes
further than hats or clothes. It extends to

house furnishings, electrical gadgets, dec-

orative schemes. The desire to possess a

new gimmick is created when a person sees

it for the first time in the movies. Your
merchants are the retail outlet for these

movie-inspired items.

"A going theatre is a business which

keeps many other local businesses and
services going. The prosperity of many in

your community depends largely on the

business you are doing. Your theatre is

probably among the largest taxpayers.

"The far-sighted business men should be
made to see how they can help themselves

by helping you."—Fox Midwest Contact

Crib Diaper Service of California, 900
North Highland Ave., Los Angeles, 38, have
a wonderfid cartoon and baby name book

entitled ^‘Hainng a Baby Is Fun,” which was
given away by Warner’s Highland Park
theatre, ^and could be widely used. Who
knows if it is available elsewhere?

The Fox Midwest Contact, house or-

gan of Elmer Rhoden’s theatres in

Kansas, Missouri, Illinois, Iowa and Ne-
braska, does us the honor of reprinting our
"National Pre-Selling” column, with this

comment, which is worth quoting, and re-

membering :

“Every national magazine these days car-

ries art and news on new movies, picture

evaluations and feature stories, to a greater

extent than ever before. This stuff makes
good lobby material, clipped out and pasted

up on display boards. Only a few people

buy all the important magazines and the

great majority of people don’t buy any at

all, which makes this pre-selling more im-

portant when used for display purposes.”

We can agree, for a variety of reasons.

One of the reasons why there is a “Na-
tional Pre-Selling” column is to tip off the

managers of the importance of seeing, read-

ing, and saving the magazine pages, which
are so apt to be ahead of playdates. If these

valuable pages of publicity, on a national

basis, are to be utilized locally, at the point

of sale, somebody (and that’s YOU) must
save them and use them.

The recent issue of the Allied bulletin

from Iowa and Nebraska, quotes a let-

ter written to Charley Niles, from Hal Bur-
right, Allied member in Orleans, Nebraska,

as follows

:

“I think it is important for all exhibitors

to write and thank the magazine editors each

time they read an article that is the least bit

complimentary to the movies. The Septem-
ber Coronet had a wonderful article and I

wrote and thanked them for it. I think it

would be something if they received several

hundred letters.”

The national magazines are part of our

public relations program, and it’s a good

sign when an important exhibitor organiza-

tion takes steps in this direction.

—Walter Brooks
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A.nd iVoif? It*sParis
""In San Francisca

Boyd Sparrow, manager of Loew's Warfield theatre, San Francisco, is

first to report with pictures of his premiere of "An American in Paris"

—

with the atmosphere of the boulevards in lobby and street display. Note

the very French advertising kiosks, at right, and on the sidewalk, below.

Leslie Caron, vi-

vacious French ac-

tress, and lovely star

of "An American In

Paris" leads the pa-

rade from Holly-

wood with personal

appearances In

stores and over a

popular woman's
radio program, at

right, for the San

Francisco opening.

Danny Newman,
press agent for the

Oriental theatre,

Chicago, at left, all

dressed up to bat out

a few good newspaper
stories for "Angels in

the Outfield.
"

Front display for "A
Place In the Sun" at

the Padre theatre, San

Jose, California, followed

the pattern of the Fine

Arts theatre opening

In Beverly Hills.
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QUIGLEY AWARDS JUDGES
PICK TOO MANY WINNERS
We never saw the like of it. Usually,

we’re boasting that the three judges in the

quarterly are apt to be in agreement—and

that it’s uncanny the way they pick the win-

ners, by a comfortable margin. But in this

third quarter for the Quigley Awards, the

jury disagreed so violently that it leaves us

out on the end of a theoretical limb.

As you know, it’s customary for each

judge to name 10 in his order of preference.

So, on this occasion, they named ten on each

ballot, a total of thirty, all different. The
only way we can pick a winner is to decide

that all contestants, named as No. 1 on

different ballots, will be winners. These are

Sam Ferstenberg, of the RKO Castle Hill

theatre, in the Bronx, New York, Sam
Gilman, of Loew’s Regent theatre, Harris-

burg, and Walter Kessler, manager ' of

Loew’s Ohio theatre, Columbus. It’s an in-

dication of the fairness of the judges, and

of the increased quality of the entries, when
judges can’t make up their minds.

It Couldn’t Happen
Again In Years

We’re resting on our laurels as the court

of appeals, which is still in session. The
Scroll of Honor winners reflect the same
situation, in that they are the top choice of

three judges, as far as we can go, each with

one vote. Naturally, a No. 2 spot is better

than No. 10, so you can see our problem.

Everybody, in the finals, got one vote

each, from first to tenth place on three bal-

lots. So, we give you the surviving Scroll

of Honor winners, in the usual alphabetical

order

:

Buddy Brown, Miller theatre, Wichita,

Kansas.

Rocque Casamassine, Regent theatre,

New York.

Danny Cohen, Boro Park theatre,

Brooklyn, N. Y.

Louis Grossman, Alden theatre, Ja-

maica, N. Y.

Edward Meek, Hillstreet theatre, Los

Angeles, Calif.

Pearce Parkhurst, Drive-In theatre,

Lansing, Mich.

Allen W. Perkins, Roxy theatre. Mid-
land, Canada.

Overseas, we fared a little better, for the

judges made a separate listing for cam-

paigns from abroad. All three of them
named Geoffrey Bargate, manager of the

Metro theatre, Johannesburg, South Africa,

for his campaign on “The Great Caruso.’’ It

made the general upset of our usually or-

derly procedure a little easier to take. All

we can say is that the campaigns on view
today were of such evenly high quality that

almost any one of them could be considered

a winner. There weren’t the usual peaks

and valleys.

They took off their coafs, went to work with vigor, and disagreed on anything remotely
resembling a unanimous selection of a winner. The jury in the third quarter tor the Quigley
Awards, from left to right, Eddie Dowden, assistant advertising manager for Loew's Thea-
tres, in New York; Raymond Bell, public relations executive for Columbia Pictures in New
York, and Paul Ackerman, director of advertising, publicity and sales promotion for Para-
mount International, New York. It was a great day—and as exciting as the ball game!

3rd Quarter Citation Winners
JEROME BAKER
Palace, Rochester, N.Y.

JIM BARNES
Warner
Huntington Pk., Cal.

H. BEDFORD
Gaumont, Derby, Eng.

GEORGE BERNARD
Carlton, Norwich, Eng.

HUGH S. BORLAND
Louis, Chicago, III.

JOSEPH S. BOYLE
Poli, Norwich, Conn.

BILL BROWN
Majestic

Evansville, Ind.

JIM CAREY
Loew's, Evansville, Ind.

LOUIS COHEN
Poli, Hartford, Conn.

EUGENE COLE
Drive-In, Jackson, Mich.

TIFF COOK
Capitol, Toronto, Can.

TED DAVIDSON
Ohio, Lima, Ohio

J. Dl BENEDEHO
Poli, Worcester, Mass.

JIM DURGAN
John Hamrick Theatres

Seattle, Wash.

BILL ELDER
Penn, Pittsburgh, Pa.

JACK FOXE
Capitol

Washington, D. C.

H. E. GEORGE
Regal, Greenock, Eng.

GERRY GERMAIN
Palace

Jamestown, N. Y.

IRVING GOLD
86th Street

New York, N. Y.

BOB HARVEY
Capitol

North Bay, Can.

LYNN KRUEGER
Majestic

San Antonio, Texas

DALE LEE
Wilma
Coeur d'Alene, Idaho

LARRY R. LEVY
Colonial, Reading, Pa.

HENRY LONG
Majestic, Dallas, Tex.

P. E. McCOY
Miller, Augusta, Ga.

MRS. FLO McDonald
State, Mercedes, Tex.

TONY MASELLA
Palace, Meriden, Conn.

H. S. MORTIN
State, Syracuse, N. Y.

TOM MUCHMORE
Warner, Fresno, Cal.

A. D. PAVEY
Odeon
Herne Bay, Eng.

J. K. PEASE
New Coliseum
Liverpool. Eng.

CARL ROGERS
Loew's, Dayton, Ohio

H. RUTHERFORD
Loew's, Indianapolis

HAROLD SHAMPAN
Blue Hall

Islington, Eng.

JACK SIDNEY
Loew's Theatres

Baltimore Md.

JOHN C. SMITH, JR.
Metropolitan

Houston, Texas

G. H. W. SPARY
Pavilion, Reading, Eng.

C. H. STEWART
Waco, Waco, Texas

LEE THOMPSON
Grand
Clintonville, Wis.

AUBREY VAN HOY
Majestic

Eastland, Texas

LILY WAH
Odeon
Coatbridge, Scot.

R. WESTERMANN
Loew's, Richmond, Va.

D. H. WESTERN
Regal. Torquay, Eng.

DAVID B. WILLIAMS
Gaumont, London, Eng.
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MACY'S SPONSOR
FAVORITE PICTURE

\^After months of negotiation and some complications, that have
finally been ironed out, Macy’s have launched their very substan-

tial appreciation of their favorite “Picture of the Month^^ in typi-

cal New York department store advertising. The ad below appeared
^ as a double truck in seven metropolitan newspapers, worth more

than passing praise from everyone in motion picture industry.^

Last June, Lynn Farnol, representing the

Joint Public Relations Committee for the

Motion Picture Industry in New York,

announced at a luncheon meeting that plans

had been completed for a series of sponsored

newspaper ads, and he produced Mr. Victor

Ratner, speaking for Macy’s, the biggest

store in the biggest city, to prove this point.

This week, Macy’s produced its first won-
derful proof of this fine cooperative spirit

between their business and our business. It’s

the big two-page spread above, worth many
thousands of dollars at space rates, and so

desirable that the store is not only willing

to go along, but they print in their own
words, just why they like movies.

It Took Hard Work
To Put It Over

We don’t know of anything in the pro-

gram of Movietime, U.S.A. that is more to

the point than this beneficial and unselfish

gesture of motion picture appreciation. It is

solid, substantial and sound business prac-

tice. Macy’s are shrewd and careful buyers,

otherwise they couldn’t be world famous for

the bargains they give their customers. This

time, we think that Macy’s bought a bargain.

Much credit to Lynn Farnol for setting up

this fine example, which you can duplicate

in your town with your stores. We can

imagine a hundred cities where top-bracket

motion pictures can have the benefit of the

same procedure, now that it is spelled out

for them. There have been complications, but

these were, for the most part, petty jealousies

among those who couldn’t agree on which

film or what theatre.

Macy’s, of course, should and did decide,

for it is their choice of a favorite “Picture

of the Month,’’ and they pay the bill. We
want them to continue the series, and next

time another will get the deserved breaks.

Note the tieups in the righthand page above,

tieups that extend through the store and will

be found by customers, on counters and in

merchandise that carries the picture theme.

When all is said and done, it is merchan-

dising that sells motion pictures, and vice

versa. We should think of merchandising our

product, just as the stores should think of

picturing their merchandise. Thanks to Lynn
Farnol from every member of the Round
Table. —IV. B.

"School" Matinee Calls

For Police Escorts

Douglas W. Mellott, manager of the Nay-
lor theatre, in Washington, had a highly

successful “Back To School” matinee, spon-

sored by seven neighborhood merchants,

and the crowd that turned out made it neces-

sary to call for a traffic detail from the

Police Department. Each child received a

pencil and book, contributed by the sponsors.

BECAUSE YOU LIKE GOOD MOVIES—AND SO DO WE

About a million New Yorkers go to the

movies every week—including almost everyone
who comes to Macy’s.

And every one of you knows just what you
like, and don’t like, about pictures.

We’re tbe same. We go to the movies, too.

And because Macy’s so often speaks for New
York as well as to New York, we. thought we’d
tell you about a picture we especially like—as

one good neighbor might tell another.

We hardly expect every one of you to agree

with us. But we hope most of\you will. After
all, in 93 years of serving New. Yorkers and
growing to be the World’s Largest Store, we’ve
learned something about your tastes and share
them with you.

So because movies are fun—and so often

influence fashions and the ways we live—let’s

exchange ideas about movies as well as)

mercjiandise.

THERE’S SOMETHING ELSE about movies

we like. When you go to the movies it’s “going

out”—whether it’s downtown or to your neigh*

borhood theatre. It’s a pleasant change for any

woman who has been working around the house

all day. It’s a “holiday” a husband and wife

enjoy together, without strain on the budget.

It may well be even more than that. For

every husband should certainly continue to pay

his wife some of the attentions he showed her

when they were courting. And what couple in

America didn’t go to the movies together befor:

they said the big, big words: “I do.”

Without wanting to spill over into a love-

lorn column, we suggest it’s a good thing for a

husband to make a point of “continuing the

courtship”—even if it’s only taking his wife to

their nearest movie theatre now and then.

And when they do go out together, we think

it’s a good idea for Mrs. to dress up a little for

the occasion and let him be proud of the way

she looks. Good idea for Mr., too. Not in ex-

pensive clothes and accessories, necessarily, but

in the nice things Macy’s is full of for both of

you. Attractive and practical things you can

wear everywhere, as you can see on the facing

page. They aren’t a strain on the budget either

... at Macy’s.

^ The reproduction of Macy’s ad at

left, on this page is to show the lay-

out, but the reduction of a two-page
spread to our dimensions wouldn’t
permit you to read Macy’s good copy
on why they like the movies. So, read
that copy above, and follow the sym-
bol across the page to appreciate how
this copy was displayed.

Jack Foxe Promotes

Westinghouse Tieup

Jack Foxe, publicist for Loew’s Washing-
ton theatres, promoted a nice piece of pub-

licity for “Rich, Young and Pretty,” in

which Westinghouse dealers displayed a

silk-screen poster, in bright blue and half-

tone, that literally stands out in store and

counter display. Piece is above average in

poster values, and shines with brilliant color.
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. . . fhe erifinal exfiiliiter*' reports department, established October 14, If16. In it

theatremen Serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Columbia
ACRO'SS THE BADLANDS: Charles Starrett,

Smiley Burnette—Average Starrett western—average
business. Played Friday, Saturday, August 24, 25.

—

Pat Fleming, Gail Theatre, Roimd Pond, Ark.

GENE AUTRY AND THE MO'UNTIES: Gene Au
try, Pat Buttram—Everyone is making westerns,
which kind of kills business for Rogers and Autry.
No draw. Played Thursday, Friday, Saturday, Sep-
tember 6, 7, 8.—Harland Rankin, Plaza Theatre, Til-

bury, Ont., Canada.

Metro-Goldwyn-Mayer
DEVIL’S DOORWAY; Robert Taylor, Louis Cal-

hern—This is a bit different from the usual outdoor
picture. We had bad weather during this run, but I

think we_ would have done very well had the weather
been satisfactory. Patrons seemed to enjoy it, al-

though they felt it was pretty brutal in places. Played
Friday, Saturday, August 31, September 1.—H. A.
Corr, Community Theatre, Marwayne, Alta., Canada.

FATHER’S LITTLE DIVIDEND: Spencer Tracy,
Joan Bennett, Elizabeth Taylor—I d9n’t think there
will be anything wrong with this business as long as

we can get pictures like this. My patrons liked this

one very much. Business good—should do well in

small towns. Played Friday, Saturday, September
7, 8.—H. A. Corr, Community Theatre, Marwayne,
Alta., Canada.

GROUNDS FOR MARRIAGE: Van Johnson, Kath-
ryn Grayson—An excellent comedy and very well liked

here. Just did an average business. Played Sunday,
Monday, Tuesday, September 23, 24, 25.—Francis Gill,

Faonia Theatre, Paonia, Colo.

KING SOLOMON’S MINES: Deborah Kerr, Stew-
art Granger—This is another big one from MGM.
Business was very good on this one. Had a good
many patrons who are not regular movie fans and
they seemed very pleased with it.—H. A. Corr, Com-
munity Theatre, Marwayne, Alta., Canada.

Monogram
BLUEBLOOD: Bill Williams, Jane Nigh—Many

patrons stopped me and told me they enjoyed this pic-
ture. Played TTiursday, Friday, August 23, 24.—Har-
land Rankin, Beau Theatre, Belle River, Out., Canada.

BLUE GRASS OF KENTUCKY: Bill Williams,
Jane Nigh—This is a nice little picture for small
towns. I picked this one up late, but am glad I

did. Business was pretty good. Played Monday,
Tuesday, August 27, 28.—H. A. Corr, Community The-
atre, Marwayne, Alta., Canada.

HENRY, THE RAINMAKER: Raymond Walburn,
Walter Callett—Pretty light picture—didn’t do much
on it. They didn’t ask too much for it, so can’t com-
plain. Played Monday, Tuesday, September 17, 18.—
Harland Rankin, Erie Theatre, Wheatley, Out.,
Canada.

hold that BABY: Leo Gorcey, Huntz Hall-
Good comedy—the crowd seems to like these boys.
Played Monday, Tuesday, September 17, 18.—Harland
Rankin, Beau Theatre, Belle River, Ont., Canada.

TRAIL OF THE YUKON: Kirby Grant, Suzanne
Dalbert—Not bad for double billing, but nothing to
write home about. Played Monday, Tuesday, Sep-
tember 17, 18.—Harland Rankin, Beau Theatre, Belle
River, Ont., Canada.

Paramount
APPOINTMENT WITH DANGER: Alan Ladd,

Phyllis Calvert—This is a nice little action picture.
My patrons like Alan Ladd, so they were pretty well
pleased with this offering. Some of the scenes were
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NEW CONTRIBUTORS
New contributors to the What the

Picture Did for Me department of the

Herald continue to add their voices

to the forum of information which for

so many years has provided exhibitors

with vital performance data on films.

Five new contributors in the past few

weeks include:

EARL W. BARLOW. Alma Tbeafre,
Vancouver, B. C., Canada.
AL DAVIS, Riant Theatre, Consbocfcen,

Pa.

R. B. KERBOW, Boyd Theatre. Boyd,
Texes.
WALTER W. WEHR, Park Theatre.

Pleasantville, N. J..

MELVIN MEDEL, State Theatre. Cen-
tralia. III.

just a little too dark. Played Friday, Saturday, Sep-
tember 21, 22.—H. A. Corr, Community Theatre,
Marwayne, Alta., Canada.

SAMSON AND DELILAH: Hedy Lamarr, Victor
Mature, George Sanders—An excellent picture—you
can’t miss. Played Sunday, Monday, Tuesday, Sep-
tember 2, 3, 4.—Francis Gill, Paonia Theatre, Paonia,
Colo.

RKO-Radio
BORDER TREASURE: Tim Holt, Jane Nigh—Good

Tim Holt western. Good weekend business—everyone
satisfied. Played Friday, Saturday, August 31, Sep-
tember 1.—Fat Fleming, Gail Theatre, Round Pond,
Ark.

Republic

BELLS OF CORONADO': Roy Rogers, Dale Evans
—This is a good western. It has good action and is

different from most westerns. Played Friday, Satur-
day, September 14, 15.—Francis Gill, Paonia Theatre,
Paonia, Colo.

WAR OF THE WILDCATS: John Wayne, Martha
Scott—Here’s a re-release picture I wish 1 had played
on Sunday. Everyone will like this oil field picture

—

men, women and children. It has everything:—story,
romance, action and ,a good trailer. Print in good
shape. A little long, but no small town can go wrong
with it. Try it and see. Played Wednesday, Septem-
ber 19.—Pat Fleming, Gail Theatre, Round Pond, Ark.

Twentieth Century-Fox

BIRD OF PARADISE: Louis Jourdan, Debra Paget,
Jeff Chandler—A truly good South Sea Island love
picture in beautiful Technicolor. No other love pic-

ture shown here ever held the audience spellbound

like this one did. A few patrons didn’t like the end-
ing, but not a soul walked out during the perform-
ance—unbelievable for this place. Played Wednesday,
August 15.—Pat Fleming, Gail Theatre, Round Pond,
Ark.

JOURNEY INTO LIGHT: Sterling Hayden, Vivica
Lindfors—Here is a picture that will outdraw anything
on the market today. It is absolutely sure-fire that
you will pack them in. Our customers were all

pleased. I like to book these pictures that make me
lots of money.—Melvin Medel, State Theatre, Cen-
tralia, 111.

Universal International

COBRA WOMAN: Maria Montez, Jon Hall—Some
liked this picture, some didn’t. Business way off—
not the type of picture for my situation. However,
the women liked it very much and the Technicolor
was very good. Played Wednesday, August 29.

—

Pat Fleming, Gail Theatre, Round Pond, Ark.

United Artists

CITW LIGHTS: Charlie Chaplin, Virginia Cherrill
—By far the best picture I have played in years. The
people surely appreciated this one and told me so.

Many who had not been in my theatre for years—

•

doctors, lawyers, etc.—were here. Business above av-
erage.—Melvin Medel, State Theatre, Centralia, III.

OUTPOST IN MOROCCO: George Raft, Marie
Windsor—Probably a good picture for its type, but
obviously not the type for my situation. I lost money
on it. I believe George Raft was miscast because
this isn’t his best type of picture, although nothing
was wrong with his acting. Played Wednesday, Au-
gust 22.—Pat Fleming, Gail Theatre, Round Pond,
Ark.

RED LIGHT : George Raft, Virginia Mayo—A very
good picture. We did average business for a small
town. Nice plot and very well handled. Doubled it

with “Jeepers Creepers,” and both pictures turned
out to be very good. Played Wednesday, Thursday,
September 26, 27.—Francis Gill, Paonia Theatre, Fa-
onia, Colo.

STAMPEDE: Rod Cameron, Gale Storm—Not a bad
picture at all for its type—worth playing on double
bill. Played Thursday, Friday, Saturday, August 30,

31; September 1.—Harland Rankin, Beau TTieatre,
Belle River, Ont., Canada.

VALIANT HOMBRE: Duncan Renaldo, Leo Car-
rillo—Above average Cisco Kid western and above
average weekend business, to my surprise. Played
Friday, Saturday, August 24, 25.—Pat Fleming, Gail
Theatre, Round Pond, Ark.

Warner Bros.

DALLAS; Gary Cooper, Ruth Roman—We did a lit-

tle better than average business on this one—good
action, good acting, a good picture! Flayed Sunday,
Monday, Tuesday, September 16, 17, 18.—Francis Gill,

Paonia Theatre, Paonia, Colo.

HIGHWAY 3flil: Steve Cochran, Virginia Grey-
Good, but did poor business—which was probably due
to the fact this picture was used as a substitute to
take care of a miss-out.—S. T. Jackspn, Jackson 'ITie-

atre, Flomaton. Ala.
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 108 attractions and 5,300 playdates.

Titles run alphabetically. Numerals refer to the n-umber of en-

gagements on each attraction reported. The tabulation is cumula-

tive. Dagger (f) denotes attractions published for the first time.

Asterisk indicates attractions which are listed for the last time.

EX medns Excellent; AA—Above Average; AV—Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Alice in Wonderland (RKO Radio) - 10 23 17 14

Along the Great Divide (W.B.) 1 7 29 17 5

Apache Drums (U.L) - 9 35 8 2

Appointment With Danger (Para.) - 7 48 44 13

As Young As You Feel (20th-Fox) - - 6 20 13

Best of the Badmen (RKO Radio) - 9 22 26 10

Big Carnival, The (Formerly Ace in the Hole)

(Para.) _ 2 13 18 31

Brave Bulls, The (Col.) - -
1 1

1

25

Bullfighter and the Lady, The (Rep.) - 3 9 17 14

Captain Horatio Hornblower (W.B.) 16 19 8 7 -

Cattle Drive ( U.l.) 10 2 4 7 6

Cavalry Scout (Mono.) - 5 6 3 -

Cornin' Round the Mountain (U.l.) 10 20 25 15 -

Cyrano de Bergerac (U.A.) 16 10 6 6 1

Dear Brat ( Para.) - 2 37 18 22

Excuse My Dust (MGM) 1 15 55 22 1

Fabiola (U.A.) - 5 5 10 4

Fat Man, The (U.l.) 4 - 3 4 3

Father's Little Dividend (MGM) 49 64 29 6 2

Fighting Coast Guard (Rep.) -
1 30 31 10

Five (Col.) -
1 3 - -

Flying Leathernecks (RKO Radio) 4 7 1 2 -

Follow the Sun (20th-Fox) 2 1 29 23 22

(Force of Arms (W.B.) - - 8 3 2

Fort Worth (W.B.) 9 29 30 7 2

(Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) 24 29 6 4 -

Frogmen, The (20th-Fox) 21 12 53 12 3

Go for Broke (MGM) 12 54 37 13 3

Goodbye, My Fancy (W.B.) - 9 1

1

24 10

Great Caruso, The (MGM) 36 21 46 17 3

Guy Who Came Back, The (20th-Fox) - - 7 19 6

Half Angel (20th-Fox) 2 38 42 9 1

Happy Go Lovely (RKO Radio) -
1 10 4 1

Hard, Fast and Beautiful (RKO Radio) - 2 - 12 9

He Ran All the Way (U.A.) - - 2 20 3

Her First Romance (Col.) - 3 2 - 2

Here Comes the Groom (Para.) 6 II 9 - 2

His Kind of Woman (RKO Radio) 3 4 5 3 -

Hollywood Story (U.l.) - - 4 1 2

Horsie (Formerly Queen for a Day) (U.A.) . .

-
1 3 2 10

House on Telegraph Hill (20th-Fox) - - 2 15 6

Hurricane Island (Col.) - - 2 4 -

| Can Get It for You Wholesale (20th-Fox) 1 25 18 28 4

1 Was a Communist t-ir 'he F B.I. (W.B.) ... 2 24 39 25 3

I Was an American Spy (A.A.)

In Old Amarillo (Rep.)

Inside the Walls of Folsom Prison (W.B.)

Iron Man, The ( U.l.)

Jim Thorpe—All American (W.B.)

Jungle Headhunters ( RKO Radio)

Katie Did It ( U.l.)

Kind Lady (MGM)
Kon-Tiki (RKO Radio)

Last Outpost, The (Para.)

Law and the Lady, The (MGM)
Lemon, Drop Kid, The (Para.)

Little Big Horn (Lippert)

Little Egypt (U.l.)

Lorna Doone (Col.)

Ma and Pa Kettle Back on the Farm (U.l.)

Man from Planet X, The (U.A.)

c Mask of the Avenger (Col.)

Meet Me After the Show (20th-Fox)

Millionaire for Christy, A (20th-Fox)

Mr- Belvedere Rings the Bell (20th-Fox)

Molly (Para.)

i My Forbidden Past (RKO Radio)

New Mexico (U.A.)

Night Into Morning (MGM)
.'No Questions Asked (MGM)
On Moonlight Bay (W.B.)

On the Riviera (20th-Fox)

Only^ the Valiant (W.B.)

Painted Hills (MGM)
Passage West (Para.)

Peking Express (Para.)

People Against O'Hara (MGM)
People Will Talk (20th-Fox)

Pickup (Col.)

Prince Who Was a Thief, The (U.l.)

Prowler, The (U.A.)

Raton Pass (W.B.)

Rawhide (20th-Fox)

Rich, Young and Pretty (MGM)
Sante Fe (Col.)

Sealed Cargo (RKO Radio)

Secret of Convict Lake, The (20th-Fox)

Show Boat (MGM)
Sirocco (Col.)

Smuggler's Island (U.l.)

Strangers on a Train (W.B.)

Strictly Dishonorable (MGM)
Strip, The (MGM)
Take Care of My Little Girl (20th-Fox)

Tail Target, The (MGM)
Teresa (MGM)
Texas Rangers (Col.)

That's My Boy (Para.)

Thing, The (RKO Radio)

Thunder on the Hill (U.l.)

Tokyo File 212 (RKO Radio)

Try and Get Me (U.A.)

Two of a Kind (Col.)

Up Front ( U.l.)

Warpath (Para.)

When the Redskins Rode (Col.)

You' re in the Navy Now (20th-Fox)

EX

1

2

3

I

4

I 19

3

9

2

44

12

I

9

I

1

2

8

2

5

3

101

2

3

10

I

40

26

3

AA AV BA PR

2 3 2 1

- 2 1 1

7 7 1

1

5

2 3 3 1

-
1

1

1 4

- 2 1 5

8 19 10 -

- 8 2 1

1

3 2 - 2

9 31 14 5

1 1 6 12

55 40 42 4

4 8 4 5

1 3 2 1

6 18 7 2

42 19 14 -

2 7 1 10

- 6 1 5

13 25 5 1

-
1 9 1

15 25 15 5

-
1 4 21

18 19 28 26

- 5 4 1

1

1

6 14 6

- 5 10 15

41 5 8 -

15 32 47 4

6 44 34 27

15 29 1

1

9

2 31 14 13

4 5 6 5

3 2 10 5

2 6 2 -

3 6 1
-

9 24 15 -

2 3 3 3

7 16 39 8

22 47 II 1

25 30 14 -

10 65 42 1

3 10 13 15

10 6 1 1

18 14 - -

8 5 8 18

6 17 12 10

37 23 14 4

3 - 13 39

-
1 5 -

58 43 6 -

- -
1 5

7 10 17 10

5 5 3 7

13 10 3 -

48 16 14 5

- 3 2 3

-
1 1

1

6

- 2 1 6

- 3 6 2

37 57 13 24

2 24 1

1

2

3 3 - 5

20 36 39 5
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Canadian Trade Journal

Boosts Tennis Tieup
“Sport Goods and Playthings”—a Canad-

ian trade paper published in Toronto, gives

a special break to a tieup with Warner’s

“Strangers on a Train” as a tennis promo-

tion opportunity for dealers throughout the

tlominion. A “playdate check list” is printed

to show theatre bookings for the film in

eastern Canada, and sporting goods dealers

are urged to get aboard the train, for

"movie magic” which weaves tennis into the

plot of the picture.

It's Also Movietime In

Tisdale, Saskatchewan
Fred W. Falkner, manager of the Falkon

theatre, Tisdale, Sask., Canada, sends copies

of his excellent weekly newspaper, the Tis-

dale Recorder to tell us about Movietime in

“the Beehive of the North.” Fred is a

motion picture pioneer, and a member of the

board of several exhibitor organizations.

Cancer Day in Tisdale, promoted by the

theatre, raised $2,100 for the local fund.

Fred’s son, Don, won the golf championship.

The Sugar Ray Robinson-Rudolph Turpin

fight pictures went over big. It’s a busy

front page, with theatre news.

British Bound Table

Mr. John Davis, managing director of the Circuits Management Association, and a Very
Important Person in our book, at left above, is shown reading the Managers' Round Table on
the occasion of awarding six winners, 34 finalists and 51 area prize winners in the British

National Showmanship Contest, where 90 men and one woman I Miss Lily WattI were feted.

With Mr. Davis is Mr. A. W. Bourner and Mr. Kenneth Hargreaves, of the J. Arthur Rank
Organization. Mr. Hargreaves read our Round Table comment in full to the assembled guests.

A New Round Table Member
On India's Coral Strand

Jagdeesh Chandra B. Gajjar, general

manager for Laxmi Talkies, Ahmedabad,
which is one of the most modern cinema
theatres in this city of a million people in

Bombay Province, is our newest Round
Table member in India, where there are

showmen—as we know. He is a graduate

of the University of Bombay, and an ener-

getic youth of 30 years. We welcome him
to our meetings.

Realistic "Frogman"
As Ballyhoo Stunt

Bob Deitch, manager of the Capitol thea-

tre, Union City, N. J., employed a street

ballyhoo, using an authentic Navy Depart-

ment “Frogman” outfit realistically. In

fact, for those who had never seen a “Frog-
man” this tall guy in a green suit did look

remarkably like a frog. And no need to

say, attracted a lot of attention, as he toured

shopping areas in Union City and nearby
North Hudson.

Wonderful Double-Truck

But Spoiled Pictures

S. M. Gould, manager of the Manos
theatre, Greensburg, Pa., sends us a tear

sheet of an excellent double-page co-op news-
paper ad promoted on “Alice in Wonder-
land” and a good picture of prize winners,

but marked up the photo with pen and ink,

which made it impossible to use for repro-
duction. It’s an art job, to either add or

take away from a photograph intended for

the engravers, so please don’t try it. Nice
looking little girl played the part of “Alice”
for the day and posed for the lobby picture.

at George Bernard, who has won recogni-

tion in five consecutive quarters for the

Quigley Awards, has some late arrivals as

entries in the next quarter, which are up to his

usual high standard. He has reason to be proud
of his handling of “No Highway” and the Robin-
son-Turpin fight pictures. . . . S. V. Murdoch,
manager of the Corona theatre, Liverpool, gave
“The Invisible Man” a bicycle to ride, attach-

ing a pair of shoes to the pedals, a pair of

gloves to the handlebars, and suspending a soft

felt hat by invisible wires, with the wheels
revolving via a concealed electric motor. . . .

J. K. Pease, manager of the Princess theatre,

Blackpool, looking for a “Blackpool, U. S. A.”
but there’s none in our Postal Guide. . . . J. W.
Hare, manager of the Grand cinema, Mansfield,

joins the Round Table with specimens of his

newspaper advertising. . . . R. W. Parker,
manager of the Regal cinema, Torquay, encloses

a newspaper story of a fine-scale model of the

Regal’s proscenium, built by a local student,

which projects a trailer for “Show Boat” on
its miniature screen. Model is 2x3 feet, uses 6-

volt current and cost 7 pounds, as one of a con-

tinuing series by the young model maker, who
plans to become a theatre manager. ... A.
Heaton, manager of the Regal cinema,
Beverley, had a guessing contest to determine
how many “Wild Oats” were in a jar and a

newspaper contest to name Gary Cooper’s
picture titles, . . . R, S. Brand, manager of the

Ritz cinema, Southend-on-Sea, had good local

window displays for “Alice In Wonderland”
second-run. . . . John Barry, manager of the

Odeon theatre, Kettering, sends a striking photo
of his front display for “I’d Climb the Highest
Mountain.” . . . W. J. Cunningham, manager
of the County cinema, Lancaster, showing good
tieups for “Annie Get Your Gun.”

All England excited about the contest

for courtesy and service to award usher-

ettes, a grand idea, of which more later. Some-
thing else worth copying across the water from
our British cousins. . . . Kenneth A. Hall,
manager of the Savoy, Wolverhampton, joined

with the National Herring Board in their cele-

bration of “National Herring Week”, and the

winner was Mr, George Codd, who donated his

cheque to charity. The theatre entertained 150

old age pensioners, who were presented with
five stone of kippers. . . . Walt Henderson,
manager of the Odeon theatre. Guide Bridge,
submits two campaigns for the fourth quarter
Quigley Awards, including a cute folder, front

page reading “There’ll Be No Pictures This
Week”—and inside, “To Equal ‘Tom Brown’s
Schooldays.’ ”

. . . R. E. Miller, manager of

the Gaumont theatre, Aberdeen, has received

letters from the Frick Art Reference Library,

New York, and another correspondent in Pitts-

burgh, praising his permanent art exhibit in

the theatre foyer, known as the “Gaumont
Gallery.” . . . G. H. W. Spary, manager of the

Pavillion cinema, Reading, does fine things on
a limited budget, especially with his ingenious
displays for “Alice In Wonderland.” . . . John
Longbottom, manager of the Odeon theatre,

Middlesbrough, had a preview for fight fans of

the Robinson-Turpin pictures, . . . Tom Grazier,
manager of the Arcade theatre, Darlington,
sends press cuttings of his award in the British

Showmanship Contest and we note the news-
paper mention of the Managers’ Round Table.
. . . Harry Gent, manager of the Hippodrome
theatre, Liverpool, credits his secretary-cashier.

Miss M. E. Dorgan (our ever-welcome visitor

of last summer) with excellent window displays

for “Alice In Wonderland,” In England, even
the cashier can double in showmanship.

Gives Patrons a Ticket
Using an oversize tag, that looks some-

what like the kind the police put on wind-

shields, Sid Kleper, manager of Loew’s Col-

lege theatre, New Haven, issued a “sum-
mons” to see “The Law and the Lady,” with

good results. Nobody apparently got over-

excited about the resemblance, which can

cause high blood pressure. I?” FILMACK
130 Niith ivL

M V.
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count Initials, box number and address. Minimum insertion, $1. Four

insertions tor the price ot three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

POSITIONS WANTED

THEATRE EXECUTIVE PRESENTLY EM-
ployed desires change. 20 years experience, go any
place. Complete knowledge all types operations. Sal-
ary open. BOX 2609, MOTION PICTURE HERALD.

THEATRE MANAGER—10 YEARS EXPERIENCE
in all types of operations including large screen tele-

vision. Prefer New York or New Jersey metropolitan
area. BOX 2614, MOTION PICTURE HERALD.

CLASS-A MANAGER, GENTLEMAN, WORKER,
available. BOX 2613, MOTION PICTURE HERALD.

HELP WANTED

WANTED: MANAGERS AND ASSISTANTS FOR
small Virginia towns. Give experience, salary ex-
pected. marital status, and photo first letter. Immedi-
ate openings. Write STATE THEATRE. Harrison-
burg, Va.

THEATRES

WANTED: THEATRE OR DRIVE-IN NEW
England—New York. BOX 2604. MOTION PIC-
TURE HERALD.

THEATRE FOR SALE—TOWN 2500, NEW YORK
State—Terms. BOX 2608, MOTION PICTURE
HERALD.

WANTED: THEATRE (600-1000 SEATS) WITH-
in hundred mile radius New York City. Details
please. BOX 2611, MOTION PICTTURE HERALD.

DRIVE-IN EQUIPMENT

USED 1200 S. E. 7587 MOTIOGRAPH SPEAKERS,
$3.00 each. 600 S. E. 7581 Motiograph junction boxes
(lights), $2.50 each. Good condition. All or part.

F. O. B. Los Angeles, PACIFIC DRIVE-IN THE-
ATRES, 143 South Robertson, Los Angeles 48,

California.

DRIVE IN THEATRES: INSTALL PASSENGER
carrying miniature railroad to draw crowds to your
theatre. Low investment, high net return. “MINIA-
TURE RAILROADS”, 144 High, Wareham, Mass.

PRINTING SERVICE

WINDOW CARDS, PROGRAMS, HERALDS,
photo-offset printing. CATO' SHOW PRINTING CO.,
Cato, N. Y.

ARE YOU LOOKING FOR BARGAINS?

DO YOU CONTEMPLATE CHANGING YOUR
position? Is there an opening on your staff for a
qualified manager or projectionist? Have you any
equipment to sell, or do you want to buy some? If

you are looking for any of these things, you are read-
ing the right page in the right book. The MOTION
PICTURE HERALD classified page will get you
results as it has for thousands of others. Why not try
it next week? Contact us by mail or telephone. Classi-
fied Dept., Rockefeller Center, New York 20.

USED EQUIPMENT

ANYONE CAN SAY “REBUILT LIKE NEW”
but ours is. Super Simplexes $447.50; H.I. generators
w/panel, rheostats $595.; Holmes Educators, dual
w/amplifier $605.; two Baby Strong arc lamps, recti-

fiers $395. Complete outfits for theatres and drive-ins.
Time deals available. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

STAR FOR PRICE AND QUALITY! E-7
mechanisms, rebuilt, $895.00 pair; Griswold splicers,

$14.95; Century intermittents, rebuilt, $59.50: 1 unit
electric ticket register, rebuilt, $115.00; Hall-Motio-
graph 85 ampere lamphouses, good condition, new re-

flectors, $475.00 pair; National Super vacuum, good,
$39.50; Tell us your needs. STAR CINEMA SUPPLY.
441 West 50th Street, New York 19.

SEATING

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. Chairs re-

built in your theatre without interruption. THEATRE
SEAT SERVICE CO., 160 Hermitage Ave., Nashville,

Tennessee.

FIRST COME, FIRST SERVED. THESE CHAIR
values available now! 700 American fully upholstered
back, spring cushion, good condition, $4.50; 200 Hey-
wood veneers $4.75; 293 rebuilt Andrews inserted panel-
back spring cushion $4.95; 223 rebuilt late International
fully upholstered with spring edge cushions $8.95. Send
for Chair Bulletin. S. O. S. CINEMA SUPPLY
CORP., 604 W. S2nd St.. New York 19.

BUSINESS BOOSTERS

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions. COMICS PREMIUM CO., 4]2!4

(Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS,
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18, N. Y.

“MOVIESTA” UNLIMITED POSSIBILITIES FOR
smart promoter. Copy $5.00. BOX 692, Paonia, Colo.

NEW EQUIPMENT

PLAY UP ATTRACTIONS WITH TEMPERATED
Masonite marquee letters. 4”—3.'>c; 8”—50c: 10”—6(X:;

12"—85c; 14”—$1.25, 16”—$1.50 (all colors). Fits Wag-
ner, Adler, Bevelite signs. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

NEW & TOP QUALITY 15 AMP. RECHTFIER
bulbs only $4,591 Reflectors, all types, 20% off; flame-
proofed, fungusproofed plastic screens 39j4c sq. ft.

;

beaded 49k2c; coated lenses $100 pair. S. O. S. CINEMA
SUPPLY CORP., 604 W. 52nd St., New York 19.

WHITE PLASTIC COATED SCREENS, 35c FOOT;
Exciter lamps, 40c; Film cabinets, $2.95 section;

Sound lenses, $14.50; Rewinders, $9.95 set; Reel alarms,
$5.50. STAR CINEMA SUPPLY. 441 West 50th
Street, New York 19.

STUDIO EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best

used equipment purchases. THE CAMERA MART,
INC., 70 W. 45th St., New York.

AURICON PROFESSIONAL SOUND CAMERA
$495. ;

MICOP Hispeed 90 fpm Printers. 16/35mm.
$1650. plus tax; 16mm. Animation Stand complete,

$2,250; Maurer BM recording system, complete $2,495;

Moviola Soundpix UDS, rebuilt, $1,095; Bell and
Howell specialist outfit, originally $2,350, $1,495; Micro
synchronizer 4-way 16/35mni $195.; 5000W Sunspots on
stands $77.50; new Bridgamatic Jr. 16mm. automatic
developing machines (plus tax) $995. Cash paid for

used equipment. Trades taken. S. O. S. CINEMA
SUPPLY CORP., 604 W. 52nd St., New York 19.

BOOKS

MAGIC SHADOWS—THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid,

$3..50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.

Expert information on all phases of projection and
equipment. Special new section on television. Invalu-

able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac— the big book about your business—1951-52 edi-

tion out soon. Contains over 12,000 biographies of im-
portant motion picture personalities. Also all industry

statistics. Complete listing of feature pictures 1944 to

date. (>der your copy today. $5.(X) postage included.

Send remittance to QUIGLEY BOOKSHOP. 1270

Sixth Ave., New York 20, N. Y.

Several Advanced Price

Films in Albany Area
The Albany, N. Y., area is witnessing

the biggest block of pictures at advanced

prices that has been booked in recent years.

Warners’ Ritz, wbicli closed a three-week

run of “David and Batbsheba’’ at $1.20 top

October 9, will open with “Street Car

Named Desire” at the same scale October

24. Fabian’s State, Schenectady, started an

engagement of “David and Batbsheba” Octo-

ber 4. Warners’ Troy opens with the Bib-

lical picture October 11. The Colonial,

Albany, has been playing “Tales of Hoff-

mann” at $1.20 to $2.40. The Erie, Schenec-

tady, begins an engagement of the English

film, with similar prices October 19.

Students Get Discount
More than 150,000 special student dis-

count tickets have been distributed to public

and private schools and colleges in New
York by the Park Avenue theatre for the

showing of “Oliver Twist,” owner Walter

Reade announced last week. The tickets en-

title students to special rates for matinees

Mondays through Saturdays.
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• • •Now in Distribution

The Industry’s Most-Wanted

Most-Often-Used Reference Book

Revised

Expanded
1951-52 Edition .

»

The unique W HO S W HO section is

l)iought up to date and completely re-

edited—nearly 12,000 concise biogra-

phies of film players, producers, direc-

tors, studio writers, executives, home

office executives, and many others in or

associated with this industry.

PLUS an organized, easy-to-find, up-to-

date, thorough compilation of complete

facts and figures; including corporate

structures, film and company records,

listings of all kinds; picture stars and re-

lease dates from 1944 to now; industry

economics, tax data; production code,

advertising code; theatre attendance, cir-

cuits and non-circuits, drive-in-theatres;

picture costs and grosses; radio and tele-

vision; and a veritable mine of other

reliable data . . . gathered by the indus-

try’s most extensive and intensive trade

publishing organization, the Quigley

offices in New York, Hollywood, Wash-

ington, Chicago and London with cor-

respondents throughout the United States

and Canada and the capital cities of the

world . . . expertly edited by Red Kami
and associate editors at headquarters.

Price

$5.00
Postpaid

Thumb-
Indexed . . •

Who’s Who

Corps.

Codes

Circuits

Cov. Case

Drive-Ins

World
Market

Pictures

Great

Britain

Services

Press

Equipment

Non-
Theatrical

Organizations

Television

and Radio

Edited by Red Kann

There just isn t anything like it in this industry. It is the
accepted “Who’s Who and What’s What” for the entire
field. Even at several times its price, inanv executives
would not he without the latest Almanac!

The previous edition was a sell-out! Advance orders for
the 1951-52 edition have set a new record. To make sure

of your copy, order NOW'.

QUIGLEY PUBLICATIONS 1270 Sixth Ave., New York, N. Y.







EYEiFULL
TO#ER!

^7/

EVERYBODY
WANTS TO
SEE ‘ffari9 1

"There’s been an awful lot of competition recently, the

World Series, the opening of the football season and

what not.”

"But I wasn’t worrying about business.”

"The reason: 'AN AMERICAN IN PARIS’.”

"Look at the Music Hall. It’s doing 'Show Boat’ biz and

that ain’t hay— it’s diamonds! Same in first 4 spots!”

{Continued)



{Continued)

"Newspapers, magazines, radio . . . they all say 'AN

AMERICAN IN PARIS’ is 'the best Technicolor musical

ever made’.”

"How’d you like my campaign.^ It was costly, but what

coverage! Everybody wants to see 'PARIS’!”

"No wonder people are saying: 'Gee whiz, M-G-M’s got

the pictures’. They’re right.”

"'ACROSS THE WIDE MISSOURI’ is off to a flying start.”

"Keep your eye on 'WESTWARD THE WOMEN’ and

'THE WILD NORTH’ (Ansco color). Two really tre-

mendous action and adventure shows that could only be

made by the 'King Solomon’s Mines’ company!”

"I think people want lots of comedy in these times too,

and from the audience hysterics at the previews of

CALLAWAY WENT THATAWAY’ and 'TOO
YOUNG TO KISS’ you can safely promise your folks

two of the season’s top laugh hits.”

"And for future musicals take this tip: you ain’t seen

nothing until you’ve seen 'SINGIN’ IN THE RAIN,’

Technicolor T.N.T,”

"Wanna keep high-flyin’.^ Stick to the Lion!”

"That’s me! Happy grosses, boys!”

(Signed)



AND THE WIRES WILL BE
AFTER Warner Bros:

s m Trade Show oct.
It’s the happy, scrappy story of

iron-nerved Yanks in Tanks

^ could be brighter or

STARRING

Screen Play by ROBERT HARDY ANDREWS Directed by LEWIS SEILER



ALBANY
Warner Screening Room

79 N. Pearl St. • 12:30 P.M.

ATLANTA
20th Century-Fo« Screening Room

197 Walton St. N.W. • 2:00 P.M.

BOSTON
RKO Screening Room

122 Arlington St. • 2:30 P.M.

BUFFALO
Paramount Screening Room

464 Franklin St. • 2:00 P.M.

CHARLOnE
20th Century-fox Screening Room

308 S. Church St. • 2:00 P.M.

CHICAGO
Warner Screening Room

1307 So. Wabash Ave. • 1:30 P.M.

CINCINNATI
RKO Palace Th. Screening Room

Palace Th. Bldg. E. 6th • 8:00 P.M.

CLEVELAND
Warner Screening Room

2300 Payne Ave • 8:30 P.M.

DALLAS
20th Century-Fox Screening Room

1803 Wood St. • 1:00 P.M.

DENVER
Paramount Screening Room

2100 Stout St. • 2:00 P.M.

DES MOINES
Paramount Screening Room

1125 High St. • 12:45 P M.

DETROIT
Film Exchange Building

2310 Cass Ave. - 2:00 P.M.

INDIANAPOLIS
20lh Century-Fox Screening Room

326 No. Illinois St. • 1:00 P.M.

JACKSONVILLE
Florida Theatre Bldg. Sc. Rm.

128 E. Forsyth St. • 8 00 P.M.

KANSAS CITY

20lh Century-Fox Screening Room

1720 Wyandotte St. • 1:30 P.M.

LOS ANGELES
Warner Screening Room

2025 S. Vermont Ave. • 2:00 P.M.

MEMPHIS
20lh Century-Fox Screening

151 Vance Ave. • 12: 15 P.M.

MILWAUKEE
Warner Theatre Screening Room

212 W. Wisconsin Ave. • 2:00 P.M.

MINNEAPOLIS
Warner Screening Room

1000 Currie Ave. • 2 00 P.M.

NEW HAVEN
Wornet Theatre Projection Room

70 College St. • 2:00 P.M.

NEW ORLEANS
20lh Century-Fox Screening Room

200 S. Liberty St. • 8:00 P.M.

NEW YORK
Home Office

321 W. 44th St. • 2:15 P.M.

OKLAHOMA
20th Century-Fox Screening Room

10 North Lee St. • 1:30 P.M.

OMAHA
20th Century-Fox Screening Room

1502 Davenport St. • 1:00 P M.

PHILADELPHIA
Warner Screening Room

230 No 13lhSl. • 2:30 P.M.

PinSBURGH
20lh Century-fox Screening Room

1715 6lvd. of Allies • I 30 P.M.

PORTLAND
Jewel Box Screening Room

1947 N.W. Keorney St. • 2 00 P.M.

SALT LAKE
20th Century-Fox Screening Room

216 East 1st South •' 2:00 P.M.

SAN FRANCISCO
Poromount Screening Room

205 Golden Gate Ave. • 1 :30 P.M,

SEAHLE
Modern Theatre

2400 Third Ave. • 10 30 A M.

ST. LOUIS
S'renco Screening Room

3143 Olive St. • 1:00 P.M.

WASHINGTON
Warner Theatre Building

13thSE. Sts. N.W. • 7:30 P.M.

Produced by BRYAN FOY

24™/
Unci® Sam’s

-- and nothing

righter for release on

ARMISTICE
DAY.r^

ff's ‘Moviefime U.S.A.’— Now and Every Day!



The crowds ai;e back thanks to "David and

Bathsheba" ,m The crowds are back thanks

to "People Will Talk"^f^j^ The crowds are

back thanks to "The Day The Earth Stood

•i*

Still" ^
I

The crowds are back thanks to

"A Millionaire For Christy" The crowds

are back thanks to "Meet Me After The

Show" The crowds are back thanks to

"Mr® Be^edere Rings The Bell"

crowds are back thanks to "The Secret Of

Convict Lake" ^BHThe crowds are back

thanks to "The Frogmen" The crowds

are back th

Girl"

to "Take Care Of My Little

There’s No Business Like 20th Century-Fox Bus
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Star Tours

T
he over-all impression made by the Hollywood star tours

as a feature of the opening of the Movietime U.S.A. cam-
paign was decidedly favorable. It is true that there were

difficulties and adverse public relations reactions in some sec-

tors. The problems began long before the tours started. Un-

fortunately tours in some States had to be cancelled because

no star or too few stars were available. Other factors that

made for trouble were too crowded schedules and, at least

in one instance, an unseemly display of "temperament" by a

star. However, despite such probably inevitable develop-

ments, the general status of the industry's general public rela-

tions was enhanced by the star tours.

Mr. Robert J. O'Donnell, national director of Movietime,

with understandable pride and satisfaction feels that the tours

were the greatest public relations achievement in the history

of the business. He said, "Nothing the motion picture business

has ever done has won such goodwill for our industry as these

personalities accomplished in one week by their appearance
among the public, by their splendid behaviour and by sincere

and earnest speeches. It was a stupendous achievement."

After all, as Mr. O'Donnell pointed out, this is but the be-

ginning of the Movietime drive. Exhibitors everywhere should

make plans to utilize to the fullest extent possible all means
available to build public relations—and better box office at-

tendance—in their communities.

Already a number of proposals have been advanced to re-

peat annually, in some form, star tours. Mr. O'Donnell believes

that such tours should be spread over several months, with the

country divided into areas. No tour would be sent into an

area until a sufficient number of stars were available. Mr. Nor-
man S. Siegel, former advertising and publicity director at the

Paramount studio, has suggested that the studios close down
annually for two weeks at the same time. During this period

studio craft workers would have their vacations and the largest

possible number of stars and other creative talent would be
available for tours.

Out of these and other proposals should come a workable
plan for next year's Hollywood tours. The basic point is that

their value has now been demonstrated. The public likes to

see personalities and the public must be served. An indirect

but likely additional benefit would be that Hollywood person-

alities of all levels of authority would come to realize that the

United States consists of a great deal more than just Hollywood
and New York.

Color TV for Theatres

L
arge screen color television apparatus was demonstrated

by the Radio Corporation of America on October 16 at

m the Colonial Theatre in New York City, thereby marking
another milestone in the progress of television and its relation-

ship to exhibition. Over ten years ago, in January, 1941, RCA
presented its black and white theatre TV projector. The war
stopped all commercial television development, so now, a dec-
ade later, there still are fewer than thirty theatres equipped
with TV projectors. It is safe to prophesy, barring only a

major war, that the next decade will see hundreds of installa-

tions of color television projectors in theatres. Almost as strik-

ing as the technical advances which brought color TV to a

theatre screen was the progress made in television program-
ming from the entertainment standpoint. The show ten years

ago at the New Yorker theatre was crude as entertainment.

The color show this week was of a high standard.

Discovering Sponable

T
he decisions by which Earl I. Sponable, technical director

of Twentieth Century-Fox Film, is honored by the Society

of Motion Picture and Television Engineers, with the

Society's Progress Medal and the Samuel L. Warner Memorial
Award, finds an approbation decidedly beyond the electronic

departments of the industry. His notable and basic contribu-

tions to the Implementation of the modern screen have long

been known within the industry. Perhaps now they are on the

way to a recognition by a public which has not known his

name. He is a man of optics and chemistry, test tubes and
slide rules, and makes them give answers for the implements

which have remade the motion picture.

Trade practices are scheduled to come under the most
extensive scrutiny ever at the national convention of the Allied

States Association of Motion Picture Exhibitors to be held in

New York, October 30-November I. Mr. Wilbur Snaper, con-

vention chairman and president of Allied of New Jersey, the

convention host, has said that the major part of the business

meetings will concern distributor-exhibitor relations. Every ex-

hibitor with something to say is promised a hearing. The ex-

change of views at the Film Clinics and the general convention

forums and panel discussions should be helpful to the showmen
in attendance. It is to be hoped that the convention will develop

plans and policies that will point the way to constructive solu-

tions and not mere haggling.

Encouraging is the word for the Monogram Pictures Cor-

poration annual report for the year ended June 30 which

reports a profit of over a million dollars, making last year the

best since the firm was established fifteen years ago. The
company hopes to make an even better showing this year as

a result of its decision to release one color picture a month
either under the Monogram or Allied Artists label. Exhibitors

who have supported Monogram are entitled to a share, a very

important share, in the credit for maintaining the company
as a source of product for their screens.

Those who wonder just how far the state can go in inject-

ing itself into the smallest details of motion picture operation

perhaps should ponder for a moment the current system in

Italy under which a Libretto di Ciccolazione ("Circulation

Booklet") must accompany every print of every feature. For

each engagement the booklet must be signed and stamped by
the exhibitor, the local representative of the society for the

rights of authors (ASCAP plus) and by a police official! That

is making "checking" a really big business.



‘^The Big Tnitir
To THE Editor :

On three occasions in the past two weeks

I have suffered through, in first run Broad-

way houses, an agonizingly inept anti-Red

reel going under the title “The Big Truth,”

Wdiether the motion picture theatre is a

suitable forum for political propaganda is

a matter of opinion, lint in times like these

there is admittedly justification for assuming

that it can be.

However, a film of the calibre of "The
Big Truth” perforins a disservice not only

to the industry which made it, but to the

country as a whole. Here we have a clum-

sily constructed piece of clap-trap which
panders to mass hysteria, relies exclusively

on the shock effect of brutality and over-

melodramatic cliches and, worse, twists

stock footage to meet the ends of its nar-

ration—methods dangerously akin to those

employed by the filmic propangandist ma-
chine of Dr, Goebels,

Nobody, I’m sure, doubts the innate

truth of the film, nor the sincerity which
prompted it, but its kindergarten stage

treatment nullifies any stimulus it might

have had on the thinking populace, and
is likely to incite merely blind rage among
the rest. Communism is a more complex,

subtle form of tyranny than Nazism. . . .

Its menace cannot be conveyed merely by

low-key lighting of thugs in jackboots and

a sarcastic narration.

Hollywood rightly recognizes that it has

a duty to the nation, Imt let it perform that

duty in a sober manner. We have yet to

see any really worthwhile film on the Com-
munist menace, let alone one w'hich re-

captures the sense of urgency and calm rea-

soning of such classic anti-Nazi films as

“Confessions of a Nazi Spv” or “Hitler’s

Children.”— II7LL/HM K. EVERSON,
Publicity Director, Monogram International

Corporation, Nezv York City.

("The Big Truth" was produced by RKO
Radio for The Crusade for Freedom. Lewis
Rachmil was the producer and Seymour
Friedman directed. The film deals with an
escape from behind the Iron Curtain. It is

being distributed as a motion picture industry
project by RKO, 20th-Fox, Columbia, Loew's,
Paramount, Universal and Warner Bros, in

various parts of fhe country.!

Works Both Ways
To THE Editor ;

In the October 6 issue of Motion Pic-

ture Herald Mr. Aiken presented a survey

in which he said courteous service was bad-

A MAINSTAY
Believe me the Motion Picture

Herald's my mainstay. In booking

and in making up my advertising, it

is tops.

Your Product Digest section is my
final guide in booking pictures. I

find you very seldom slip up on your

ratings. — PHILIP SCHWARTZ,
Parkway Theatre, Bridgeport, Conn.

ly lacking in theatres and gave the impres-

sion that it was more prevalent in the circuit

houses. I would like to present the other

side of the story.

I agree that courtesy is of utmost impor-

tance but I would like to say that the

patron’s courtesy is also all but gone.

Starting with the box office, customers

literally throw their money at the cashier,

and I have been present several times when
someone who hasn't spoken clearly was
politely asked to please repeat a request and

the patron became very angry. I have had

patrons lay down a $5 bill and just stand

there and when the cashier would ask the

number of tickets desired they liecame very

rude because she didn’t know.

Going into the candy stand, I have seen

adult patrons become very abusive when the

candy girl waited on a child before them
even though the child was there first. We do

not have a self-service counter and my
candy attendant does not have a stool but,

if she happens to be pointing out to a patron

a certain candy that we may be featuring,

other patrons will interrupt and become very

impatient with her because she will not drop

the first customer to wait on them.

Then when they start to look for a seat

and an usher asks if he may be of service,

nine out of 10 patrons will either give no

reply or a curt, “I’ll get my own seat.” At
times when the theatre is quite full, patrons

coming in are advised that seats are down
front but, when the usher takes them to

those seats they are angry because he did

not put them farther back.

I do not believe that my theatre is an

exception and the examples I have pointed

out are not isolated cases—but are in the

majority. I feel that courtesy must work
both ways. I have a very efficient staff but

there are times when the patrons’ abusive-

ness reaches the saturation point.

—

JAMES
JV. FARRELL, Manager, Schine’s Elm^
zvood, Penn Yan, N. Y.

Appreciation
To Peter Burnup;

I write to say how much I appreciate

your article in the Motion Picture Herald
(issue of October 6) on our training film,

“This Way Please.”

When we originally contemplated this

film I believed that it would have value to

the industry far be3'ond the scope of our

own organization. It is particularly en-

couraging to see that you share this view

and have said so so generously in your

publication.

I hope that as a result of what you have

written others may he encouraged to follow

our example.

—

JOHN DAVIS, Managing
Director, J. Arthur Rank Organisation

Limited, London, England.

Arty Critics
To the Editor:

Of all the ills that have supposedly beset

this industry, that of art}' critics is the worst

one yet.

It is they who set the fashion of berat-

ing any picture the ordinary movie-goer can

enjoy and the fashion is working “down”
through the social echelons. If sufficient pres-

sure, publicity and enthusiasm were brought

to bear, more down-to-earth criticism would

surely ensue from the drama pages of our

dailv and periodical publications.

—

VIR-
GINIA EXHIBITOR.

No Enforcement
To THE Editor :

The state of affairs of our industry is

caused by the big chains and major film

companies that at all times want to gouge

the little business men. In this connection

the Department of Justice is also at fault for

spending millions of dollars on anti-trust

laws and then forgetting to enforce same

when it comes to helping the small business

men it was supposed to have helped as in

our case.— C. V. MARTINA, Martina

Theatre Corp., Albany, N. Y.

Need Good Serials
To THE Editor:

The serials we are now showing are not

worth the carbon necessary to run them off

on the screen.

Let’s have really good serials that will

interest everyone and not keep the adults

away in small towns with rural patronage.

—R. R. CLEVINGER, Lake Theatre, Shell

Lake, JVisconsin.
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Developments and trends that shape

the motion picture industry's future.

QUOTES OF THE WEEK:
“We must not look for miracles

of accomplishment until we have
learned to discipline ourselves and
are better schooled in the techniques

of cooperation. . . .

“Methods will have to be devised

for disciplining those who wilfully

jeopardize the interests of the whole
industry for no good reason. Some
way must be found to point the in-

dustry’s collective finger of scorn at

the satraps and lone wolves. . . .

“The exhibitors’ convention slo-

gan undoubtedly will be, “Cooperate
when we can, fight if we must.’

’’

—Abram F. Myers af the joint TOA-
AUied convention in Memphis.

^ It now seems likely that favorable

public response to the current RCA
demonstrations of its color television

system will open the way for an
appeal to the Federal Communica-
tions Commission to authorize com-
mercial telecasting using the RCA
color standards. The FCC may be
expected, as gracefully as possible

in an election year, to handle the
matter by approving, in time, the
RCA standards. This would mean
that there would then be two FCC-
approved color TV systems, the
CBS method having been author-
ized for commercial use some time
ago. The public would be the ulti-

mate arbiter. So far as theatres are
concerned the continuing dispute
has two effects: 1. it tends to delay
the spread of home color television

receivers
; and, 2. it encourages com-

panies concerned in color television
to pursue research in order to per-
fect their own particular system.
The benefits to theatres in the delay
of general public acceptance of home
television in color is, of course, a
temporary factor, for sooner or
later color television in the home is

inevitable. On the other hand thea-
tres ultimately will benefit by re-

search activities because theatres
will need to be able to present a

The Screen Actors Guild has

made it clear that it is just as op-

posed to the showing in theatres of

films made expressly for television

as it is to the telecasting of regular

Hollywood product originally made
for theatres. The SAG’s opposition

is, however, strictly on economic
grounds. The objections will be re-

moved provided that arrangements
are made for additional payments,
satisfactory both to the performers
and to the SAG, whenever films

made for one type of outlet are

shown on the other.

Exhibitors and others in the in-

dustry interested in arbitration as

a means of cutting down the amount
of litigation and a way of promot-
ing harmony by settling disputes

inexpensively and swiftly, will ob-

serve closely the results of the pro-

posed regional arbitration systems
sponsored by the Theatre Owners
of America.

Hollywood, along with radio, tele-

vision and the theatre, is ready to

resume the “soldiers in greasepaint”

job that was done in World War H.
USO Camp Shows, reorganized,

estimates more entertainers will go
more places to entertain the armed
services during 1952 than during
any previous period including the

war years.

Any subscriber television system
involving the use of regular tele-

phone lines for all or part of its

operation will meet firm opposition
from the telephone company. Bell

officials have reiterated their posi-

tion that the only service they can
supply at present is through special

leased lines.

^ Television will not be in the spot-
light at the forthcoming Allied con-
vention as it was at the recent TOA
meeting. Indications are that the
agenda will be confined to more
pressing trade practice problems.

A minor cycle in adventure pic-

tures is visible in the current success
of RKO’s “Jungle Headhunters”
and in the interest in their forth-
coming “Tembo” which tested well
in trial runs on the Interstate circuit.
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PREMIERE, in London, of Twentieth Century-

Fox's "The Desert Fox.” It was graced by

many military names, among them Field

Marshal Sir Claude Auchinleck, left. With
him are Captain Liddell-Hart, military

affairs writer, and his wife. The showing was

at the Century Theatre.

TWENTY-FIVE YEARS of service to the Warner organiza-

tion. At a studio luncheon. Col. Nathan Levinson, left,

director of sound, is presented a plaque by Jack L., center,

production vice-president, and Harry M. Warner,
president.

PREMIERE, at the Trans-Lux,

Washington, of Paramount's

"A Place In the Sun." In

foreground are columnist

Drew Pearson, Chief Justice

Fred Vinson, and Paramount's

Adolph Zukor.

MORGAN HUDGINS,
right, MGM publicist, at

the slide projector he

uses to aid his lectures on

"Quo Vadis." He speaks

to educational, civic and

business groups.

By the Herald

NORMAN ELSON, right,

president of Guild Enter-

prises, newsreel theatre

circuit, and Phil Williams,

theatrical sales manager for

the March of Time, as

they announced Tuesday an

arrangement by which, for

payment of approximately

$100,000, Mr. Elson's houses

will begin running all of

the March of Times from

1935 on, at the rate of two

each week. The series will

begin November I with the

MOT feature, "Ramparts

We Watch."

V.‘i

10 MOTION PICTURE HERALD, OCTOBER 20, 1951



W.V.V.W.VAV.%VA'.V^AV.WJ"ASVAVAr^^dV.V.'.V.V.V.V.V.V^A".WAV-VJ’.V.V.V.V.V.W.V.V.".'.V.V.

WELCOME, in Hollywood to Adrienne
Corri, center, British actress in "The
River," by producer Kenneth McEldowney
and Mrs. McEldowney. Miss Corri

appeared at the Fine Arts Theatre pre-

miere.

CHICAGO'S motion

picture industry really put

on a show for the public

in its "Movietime USA"
kickoff ceremonies.

Above and at the right,

two scenes from the

parade down State

Street. Above, the White
Way Sign Company
float. At the right, the

Revere Camera
Company float, featuring

Miss America and Miss

Chicago.

A CHECK for $1,000 from the Famous
Players Canadian Corporation in behalf

of the Toronto Variety Club is presented
at Toronto to the Duke of Edinburgh,

who will forward it for use in the Lon-

don tent's project, playfields for children.

Above, J. J. Fitzgibbons, FPC presi-

dent; Marc J. Wolf, International chief

barker; and J. J. Chisholm, Toronto
chief barker.

ON THE SET at Para-

mount, Bob Hope enter-

tains visitors Russell V.

Downing, managing
director of the Radio City

Music Hall, New York,

and his wife.

SIGNING for 20th-

Fox product. In array

are Murray Silver-

stone, 20th-Fox Inter-

America president;

Carlos Llanos; Edel-

berto Carrera, owner
of the Carrera circuit,

Cuba; Edelberto

Carrera, Jr.; Thomas
Sibert, 20th-Fox

Havana manager, and
Emanuel Silverstone,

20th-Fox Inter-America

vice-president.

V^-V,V^A\VJ-.V.VA%V.V.V\V.V-V.V.V.V.V.V.V.V.V.--V.".V.V.V.VV-V.V-V.V.V.V.V.-.VV.V.V«V.‘.W.V.Vir.
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GOLDEN GIRL MItzi Gaynor
gets her golden locks straightened

while co-star Dale Robertson

watches on the set of "Golden
Girl," song and dance filled Tech-

nicolor musical scheduled for

November release. The George
Jessel production also stars

Dennis Day and James Barton.

ALL EYES ON "The Desert

Fox," right, 20th Oentury-Fox's

dramatic story of Field Marshal

Rommel. Based on Desmond
Young's best-seller, this month's

release stars James Mason as

Rommel. New York, Boston

and Toronto openings were
tremendous.

DEBRA PAGET and LOUIS JOURDAN call it love

In "Anne of the Indies," co-starring Jean Peters

as a notorious pirate queen. The Technicolor

swashbuckler sets sail nationally next month.

TOP-DRAWER COMEDY of domestic relations, "Let's Make It

Legal," starring Claudette Colbert, Macdonald Carey and

Zachary Scott, is ihe November blues-chaser from

20th Century-Fox. Above, director Richard Sale puts Claudette

Colbert and Zachary Scott through their paces In an airport scene.

NEW LEASE ON
LAUGFHS is assured

In "Love Nest,"

20th Century-Fox's

comedy of post-war

housing, starring

June FHaver, William

Lundigan, and Frank

Fay, going out to

theatres this month.

(Advertisement)
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EXHIBITION GETS RECORD
441 FEATERES IN 1951
17% Increase Over 1950;
96 of 441 Are in Color,

With More Expected
Encouraged by industry enthusiasm and

the ready response of the public, Hollywood
is delivering the high total of 441 features

to the American exhibitor during 1951.

The films include only those coming from

the major producers, the smaller studios

and the independents and do not embrace

a great many reissues, foreign films and
others offered on the market during the

year.

A Herald survey shows that

not only has the number of pic-

tures put into release increased

by 17 per cent over the calendar
year of 1950, but there has also

been a sizeable boost in the num-
ber of color pictures brought to

the public.

Of the 441 pictures released in

1951, 96, or 22 per cent, are in

color. Last year, when 376 fea-

tures were offered exhibitors, 69,

or 18 per cent, were made in

color.

Reflecting Hollywood’s confidence in the

future of the industry, a confidence which
has been strengthened by the excellent per-

formance of many films during 1951, most
of the producers have announced ambitious

production programs for the 1951-52 season

and indications are that the percentage of

color pictures 'will continue to rise steadily

in the future.

Exhibitors, who have taken much comfort
in the upswing of business during the second
half of 1951, can look forward to a vast

array of feature product, most of it delib-

erately slanted at the box office and away
from the “arty’’ approach. This does not
mean that the producers have abandoned
their search for the unusual, but they have
taken a simple economic cue from the suc-

cess of such showmanship pictures as

"Showboat,” “The Great Caruso,” “David
and Bathsheba,” “On Moonlight Bay” and
"That’s My Boy.”

Comparison of Two Years
Shows Decided Gains

By way of comparison, Columbia during
1950 released 60 pictures, two in color;

M-G-M maintained its level of 41 and 1

1

in color; Paramount 24 (5) ;
RKO 32 (5) ;

20th-Fox 34 (11) ;
Warners 32 (8) ;

United
Artists 20 (1); Universal 32 (10); Re-
public 43 (9); Monogram 36 (3); Allied
Artists had two and Lippert Productions 20.

Ihe companies which showed the biggest
advance in the number of their releases are
20th-Fox, which had 14 more pictures in

1951 than in 1950; United Artists, with 27

THE COLOR PICTURE
Following, company by company, is the

list of pictures the companies will have re-

leased by the end o'/ this year and an indica-

tion of how many of them are in color:

Company Releases Color

Columbia . . 64 14

MGM 41 1 1

Paramount 30 10

RKO Radio 36 9

20th-Fox 48 19

Warners 30 7

UA 47 3

Universal . 39 12

Republic 39 3

Monogram 37 5

Allied Artists 5 3

Lippert 25

441 96

move, including the Eagle Lion product, and

Paramount with six.

For the fall and the holiday season, the

companies are putting their best foot for-

ward with strong product for the exhibitors.

Here are the pictures set for release between

October and December, 1951

:

20th-Fox—October; “No Highway in the
Sky,” Marlene Dietrich, James Stewart

;
“The

Desert Fox,” James Mason, Jessica Tandy

;

“Love Nest,” William Lundigan, June Haver,
and “Journey Into Light,” Sterling Haydn,
Viveca Lindfors. November: “Let’s Make It

Legal,” Claudette Colbert, MacDonald Carey

;

“Ann of the Indies,” Technicolor, Jean Peters,

Louis Jourdan, and “Golden Girl,” Technicolor,
Mitzi Gaynor. December; “The Bridge,” Hugo
Haas Production, staring Hugo Haas

;
“Fixed

Bayonets,” Richard Basehart
;

“Elopement,”
Clifton Webb, and “I’ll Never Forget You,”
Technicolor, Tyrone Power, Ann Blyth.

Metro—October; “Across the Wide Mis-
souri,” Technicolor, Clark Gable, John Hodiak;
“Bannerline,” Sally Forest, Keefe Brasselle

;

“Man With a Cloak,” Joseph Cotten, Leslie

Caron; “Texas Carnival,” Technicolor, Esther
Williams, Red Skelton. Tentatively set for

November are “An American in Paris,” Tech-
nicolor, Gene Kelly, Leslie Caron

;
“The Un-

known Man,” Walter Pidgeon, Ann Harding,
and “Too Young To Kiss,” Van Johnson, Eliz-

abeth Taylor.

Warners — October 6, “Painting the
Clouds with Sunshine,” Technicolor, Dennis
Morgan, Virginia Mayo

;
Oct. 20, “Come Fill

the Cup,” James Cagney, Phyllis Thaxter;
November 3, “Close to My Heart,” Gene Tier-
ney, Ray Milland

;
November 17, “The Tanks

Are Coming,” Steve Cochran
;
December 1,

“Starlift,” using all the stars on the Warner
lot ; December 15, “Captain Blood,” a reissue

and, later in December, “Distant Drums,”
Technicolor, Gary Cooper.

Columbia—Releases set so far for the rest

of the year include “Ten Tall Men,” Techni-
color, Burt Lancaster

;
“The Mob,” Broderick

Crawford
;
“The Family Secret,” John Derek,

Lee Cobb
;
“The Magic Carpet,” Supercine-

color, Lucille Ball, and “Indian Uprising,”

George Montgomery.

Universal — October: “Golden Horde,”
Technicolor, Ann Blyth, David Farrar; “Re-
union in Reno,” Mark Stevens, Peggy Dow

;

“The Lady from Texas,” Howard Duff, Mona
Freeman. November: “Cave of the Outlaws,”
Technicolor, MacDonald Carey, Alexis Smith;
“The Lady Pays Off,” Linda Darnell, Stephen
McNally

;
“The Raging Tide,” Shelley Winters,

Richard Conte. December ; “The Strange
Door,” Charles Laughton, Boris Karloff

;

“Meet Danny Wilson,” Frank Sinatra, Shelley

Winters.

Paramount — October: “Darling How
Could You,” Joan Fontaine, John Lund;
“Crosswinds,” Technicolor, John Payne, Rhonda
Fleming. November: “When Worlds Collide,”

Technicolor, Richard Derr, Barbara Rush;
“Submarine Command,” William Holden,
Nancy Olson

;
“Detective Story,” Kirk Doug-

las, Eleanor Parker. December : “Silver City,”

Technicolor, Yvonne De Carlo, Edmond
O’Brien

;
“My Favorite Spy,” Bob Hope, Hedy

Lamarr.

RKO — October: “The Racket,” Robert
Mitchum,’ Robert Ryan; “The Blue Veil,” Jane
Wymari; “Drums in the Deep South,” Super-
cinecoldr, James Craig. November: “Two
Tickets' to Broadway,” Technicolor, Tony
Martin, Janet Leigh; “Double Dynamite,”
Frank Sinatra, Jane Russell; “Sons of the Mus-
keteers,” Cornel Wilde, Maureen O’Hara

;

“The Las Vegas Story,” Victor Mature, Jane
Russell; Samuel Goldwyn’s “I Want You,”
Farley Granger, Dana Andrews, Dorothy Mc-
Guire. December; “The Half-Breed,” Tech-
nicolor, Robert Young, and “A Girl in Every
Port,” Groucho Marx, Marie Wilson.

Republic — Set for November are “Sea
Hornet,” Rod Cameron, Adele Mara

;
“Desert

of Lost Men,” Rocky Lane western
;

“Street

Bandits,” Penny Edwards, Robert Clarke, and
“Stormbound,” Constance Dowling.

United Artists—October 15, “Hotel Sa-
hara,” Yvonne De Carlo; October 21 “Mr.
Peck - A - Boo,” Bourvil, Joan Greenwood;
November 2, “Tom Brown’s School Days,”

John Howard Davies, Robert Newton; Novem-
ber 9, “Fort Defiance,” Dane Clark; Novem-
ber 16, “The Lady Says No,” David Niven,

Joan Caulfield; November 30 “A Christmas
Carol,” Alastair Sim, and December 7, “The
Big Night,” John Barrymore Jr.

Production Running At
High Level This Year

Hollywood production is running at high

levels at present. This week, 42 pictures were
either finished or before tbe cameras. And
that high level of activity at the studios should

continue. MGM has announced that it will

make at least 40 pictures during the coming
year, more than half of them in Technicolor.

This has been termed the most ambitious pro-

duction schedule ever undertaken at the studio.

RKO has announced plans to release 36

features, 12 in color, during the year starting

July, 1951. Many independents, including Sam-
uel Goldwyn, Walt Disney, Jerry Wald and
Norman Krasna, Edmund Grainger, Howard
Hawks, Sol Lesser, Gabriel Pascal and others

release through the company. Columbia says

it will make 61 features during 1951-52, but

there will be a higher percentage of “AA”
productions. Monogram-Allied Artists has set

45 for production in 1951-52, with more than

one quarter of the films to be in color, a pro-

portion unprecedented for the studio. Universal

will turn out 36 pictures, half in color.
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N RIGHTFUL PRIDE, Fred Quimby, of

various shorts and cartoons jurisdictions

for MGM in Hollywood, shares with us a

letter extraordinary from an uncommon fol-

lower of the art, Marcelo Ramos Motta of

Rio de Janlero, of whom we know nothing
but his interest. His letter reflects from
Rio the perplexity of the times and that

something of both anodyne and encourage-
ment found on the screen. Senor Ramos
says:

"While in the whole world special Inter-

est seems to profane every form of art,

your cartoons are champions of life and
beauty . . . while mankind seems to think

more than ever that the 'struggle for life'

- is essential to men as to animals, the car-
toons are sending to this mad world a mes-
sage of sense-of-humour, of tolerance and
goodwill. . . . 'Tom and Jerry,' 'Bugs Bunny,'

Donald Duck,' 'Guffy,' 'Pluto,' 'The Raven
and the Fox,' all b ring us some fresh air,

no merchantry and politics. . . . Also the
Impress of Walt Disney's 'Cinderella' was
Immense here, held on a month which is a

long time In Brazil.

"Don't ever try to teach us . . . the
world is too full of leaders and prophets.
. . . What we need now Is to laugh. . . . For
a short time you put us Into another dimen-
sion and we can rest a while before the
external world gets Its power over us

again. . .
."

The message from Rio could have been
writen anywhere In the world. Fred Quimby
can well feel rewarded.

C
AMPAIGN—^On the assumption that

every reader has an interest In

motor vehicles, after an Interlude

of some years I shall venture to re-

sume certain observations Immediately
relevant. Some years past, editorially, and
in direct correspondence to high places, I

raised a considerable hell about the stupid-

ly stylish trend to square faced dials on
Instrument boards, tending to confusion
and preventing accurate reading. The
square faced dial partook of the Influence

of those Inferior decorators who put them
on boudoir clocks, from which no honest
man demanded the time of day or night.

That passed. But now, damn their eyes,

the designers are out with a new fancy
in which their Instrument-board over-all

picture Is dominated by pretty-pretty, sub-

dued lighting, obscure pin-point spots of

Indication.

Once upon a time before the merchan-
disers took over so much control. It was
possible for a driver to sweep the board
with a swift glance and know without pause

or hesitation, without changing his posture

or angle of view, what was taking place in

the power plant.

Today, at the substantially compelled
road speeds, one is likely to have gone a

hundred yards while discovering the read-

ing of any one of four Important Indicators.

Also no car at whatever price Is ever de-

livered with a clock which keeps time with-

out Intensive attention to its regulation,

when delivered, and often thereafter. The
modern motor car is a marvelous machine,

as nearly fool-proof as can be. But it can

not be. The designers of the decor are as

dizzy as the dumbest of the customers. Ask
any genuine adult who owns one.

* * * *

Incidentally, In the department of public

relations the motor advertisers are leading

with their chins again. For some years

there was a hush put on speed claims, in

the face of such stories as "And Sudden
Death." Now the boasts are easing back.

In the face of terrible statistics. The ads

are saying such things as "command of

the road."

In the daily press the "automobile edi-

tors" take no cognizance of such matters.

They are of course strictly adjuncts of the

business office. It may be observed that

motion picture editors, who daily Indulge

In their Impressions about millions of dollars

worth of advertised merchandise, have a

much more detached approach.

TWENTY-ONE YEARS ago Ginger Rogers

left the stage, a success, to go to Holly-

wood. Now she comes back to It
—

"Love
and Let Love" at the Plymouth In New
York, October 19—because she is a pic-

ture name. There will be more of that be-

cause the screen has reached that estate

where It Is the paramount builder of dra-

matic fame, not yet so frankly recognized

as It Is to be.

The time will come one day when both

plays and novels will be written from mo-
tion pictures. We have travelled far from

the day when actors from the stage who
slipped away to work In picture studios,

while "at liberty," explained their absence
by "a trip to the country."

The first great figure of the stage to

appear In a motion picture was Joseph
Jefferson, who appeared before the Mufo-

scope camera, at his estate at Buzzard's

Bay, for the peep show pictures, in bit

from his classic "Rip Van Wjnkle." He was

a stockholder. The pictures failed and that

was the end of Mr. Jefferson's cinema
career, in 1896. But that was the begin-

ning of famous Blograph.

Alter Mfecree

Details far

Dara.9 Fax
U'ASHINGTON

:

The Justice Department

this week revealed two minor developments

in connection with the 20th Century-Fox

and Paramount consent decrees.

The development affecting 20th-Fox

deals with a decree provision requiring the

company to name three towns where one

theatre must be sold and where the pur-

chaser is to have the choice of the theatre.

Fox has now designated the towns—Mon-
trose and Walsenburg, Colo., and Santa

Paula, Calif.

The Justice Department also has con-

sented to a change in the Paramount decree

involving New Jersey theatres. Under the

original judgment. United Paramount

Theatres was required to give up its part-

nership interest in the U. S. theatre in

Paterson, N. J., but was allowed to buy

out its partner in either the Adams or

Paramount theatres in Newark.

Under the new provision, UPT will be

allowed to buy out the partner in the Pater-

son theatre but would have to give up its

interest in both the Newark theatres.

The Department said UPT had assured it

that all parties preferred the new arrange-

ment and that the Government concurred.

Reshuffle Fox Midwest

Kansas City Houses
KANSAS CITY

:

Reshuffling of Fox Mid-

west first runs has elevated the Esquire, up

to now a subsequent run. into a first-run

category along with the Fairway, Granada

and Uptown theatres, it is announced. The

four houses will constitute a first run, day-

and-date team. The Esquire, an 800-seater,

opened after redecoration, October 11, with

“People Will Talk” as the bill at the four

theatres. The Tower, with 2,100 seats, for-

merly a vaudeville house, goes back to a

stage-screen policy, with first run pictures

except when it has a moveover from any

of the four first runs. Barney Joffee, long

Tower manager, will handle the theatre.

Sign Anglo-American

Remittance Agreement
WASHINGTON

:

The new Anglo-Amer-

ican film agreement was signed in brief

ceremonies here Wednesday at the head-

quarters of the Motion Picture Association

of America. Joyce O’Hara, MPAA vice-

president, and Ellis Arnall, president of the

Society of Independent Motion Picture Pro-

ducers, signed for the American companies,

while Sir Frank Lee, permanent secretary

of the Board of Trade, did the job for the

British Government. Secretary of the Treas-

ury Snyder, MPAA president Eric John-

ston, Loew’s president Nicholas Schenck

and other film industry and U. S. and Brit-

ish officials attended a luncheon preceding

the signing.
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RCA COLOR THEATRE TV
IMPRESSIVE EV TRIAL
Broadway Demonstration
Is Seen in Washington
on Color Receivers

The Radio Corporation of America un-

veiled its color theatre television system in

New York this week and, in the opinion of

observers, came up with a smash success

that may well reflect on the future develop-

ment of the new art.

RCA put on its demonstration at the

Colonial theatre on Broadway, a former

motion picture house which RCA and NBC
had only recently taken over and converted

for their purposes. The color image was
projected on a nine by twelve foot screen,

but engineers were quick to point out that

present equipment did not restrict the screen

size.

Designed to Demonstrate
System's Worth to FCC
The prime purpose was to demonstrate to

the public—and by implication to the

Federal Communications Commission—the

flexibility and compatibility of the RCA
system which lost out to the mechanical

CBS system when the FCC adopted color

standards some months ago.

The 25-minute demonstration, which in-

cluded an outdoor pickup from Palisades

Park, was also broadcast over the regular

Channel 4 used by NBC’s New York sta-

tion, WNBT. This made it possible for

home viewers to pick up the color telecast

on their regular black-and-white sets, prov-

ing the compatibility of the all-electronic

system.

The test telecast also was received on
color sets stationed in the lounge of the

Center theatre in New York and in the

Johnny Victor theatre in Rockefeller

Center. Furthermore, it was sent by micro-
wave relay and coaxial cable to Washing-
ton, where it was seen as broadcast over
Channel 4 and also on color receivers at

the NBC studios.

Equipment JFas Developed
By Dr. David W. Epstein

The RCA tri-color receiver-proj ector

,

which was developed by Dr. David W.
Epstein, was mounted on a platform in the

auditorium, close to the screen. It employed
three powerful five-inch projection kine-

scopes, each coated with a phosphor that

glows in one of three primary colors, red,

green and blue. Powerful projection lenses

take the images from the picture tubes and
project them in overlapping fashion on to

the screen.

The color demonstrations originated in the

NBC studios in New York and were de-

signed to show off the versatility of the

equipment which picked up the colors in

brilliant hues that, most of the time, regis-
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COLOR /N THEATRE TELEVISION, as demon-
strated by RCA at the Colonial theatre, New
York. Shown at the controls is Dr. David
Epstein, who directed development of the
apparatus at the David Sarnoff Research
Center, RCA Laboratories Division, Princeton,
N. J. The receiver-projector uses the RCA
"compatible" color system.

tered clearly and perfectly. Closeups were
particularly effective, with the image steady

and sharp enough to permit comparison with

a color motion picture film.

The RCA system still has some bugs
that remain to be ironed out. When an-

nouncer Ben Grauer came on, he looked

ghost-like, a greenish light casting a pall

over his face. Lighting obviously still rep-

resents a considerable problem. In some

FIRST DEMONSTRATION
TEN YEARS AGO

The Radio Corporation of Amer-
ica first showed its black-and-white

theatre television system at the New
Yorker theatre in New York in Janu-

ary, 1941. At that demonstration a

decade ago, the press, the Federal

Communications Commission and the

National Television Systems Com-
mittee saw a program projected on

a 15 by 20 foot screen. The show,

which pleased and impressed those

in attendance, had both a studio and
remote origination, the latter a pick-

up from Camp Upton on Long
Island. The signal was brought in

by radio relay. The projector con-

sisted of a tube, a reflecting mirror

30 inches in diameter and a correct-

ing lens. A week later, at the Rialto

theatre in New York, Skiatron dem-
onstrated its large-screen TV unit

with the pickup off the air of a horse

race carried by NBC.

shots, the flesh tones appeared real enough

while in others the skin took on a whitish

tint. The colors came through strongly and

apparently no effort has as yet been made

to shade them into more delicate hues.

But at no time was there any sign of a

break-up and the general impression was

overwhelming as Nanette Fabray sang and

introduced her numbers and the rest of the

cast went through a bright and impressive

program. There appears to be no doubt

whatever that RCA color theatre television

is technically ready for theatre presenta-

tion.

The unit used at the Colonial was an

experimental one and is not in production.

It was understood that, when made on a

mass basis, it would cost only 25 per cent

more than the present black-and-white re-

ceiver-projector which costs $15,800.

Remote Pickup Good But
Studio Image Sharper

The remote pickup, using natural day-

light and nothing else, came through well

but not as sharply as the studio show. Once

again the bright red of uniforms dominated

the screen and the system had no trouble

at all with the quick motions of the baton-

twirlers. Here, as in the studio program,

the backgrounds tended to become fuzzy,

but this was not true all of the time.

The RCA announcer stressed that the

whole demonstration was experimental. The

CBS system, which is not compatible, is

planned for use in theatre television in con-

junction with the Twentieth Century-Fox-

sponsored Eidophor theatre television sys-

tem which will be shown in New York

later this year. The CBS system uses a

rotating color-wheel.

At the RCA demonstration, the projector

unit was switched over to black-and-white

for a few minutes during the show. The
image came out in overtones of gray. Later,

after a slight adjustment, the same unit

picked up a regular Channel 4 telecast, and

the picture came over perfectly and with

great clarity.—F. H.

TV Fan Rediscovers

Delights of Theatre
Further evidence that the motion picture

theatre is winning back patrons temporarily

lost to television comes in the form of a

clipping from Emmett S. Gardner, projec-

tionist at the Lower Theatre. St. Paul,

Minn. Mr. Gardner has forwarded a clip-

ping from the Minneapolis Morning Tribune

in which columnist George Grim describes

bis delight at returning, after a considerable

absence, to a neighborhood theatre. The
author said he found it charming to watch

a film in the company of his neighbors in a

tidy, comfortable theatre. The enjoyment

was heighteK.ed by the absence of interrup-

tions by telephone calls and advertisements.
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Split-se<ond timing by commando
raiders wreck enemy communications!

Three big-gun Paramount
hits in November:

‘^Submarine Command”,
‘^Detective Story”,

1 *^When Worlds Collide”

starring WILLIAM

HOLDEN



pgRtffGr
Each of these key towns

selected for the Coast-To-

Coast Premiere is the site

of an important navy base:

To Launch
Paramount’s Heroic Picture

Of The U. S. Submarine

’'Tiger Shark” Off Korea

These engagements, coming up immediately

—

and backed by Paramount’s famed preselling

— will establish the big boxoffice stature of this

stirring, patriotic entertainment.

BALTIMORE

BOSTON

CHARLESTON

CHICAGO

CORPUS CHRISTI

JACKSONVILLE

KEY WEST

MEMPHIS

NEW LONDON

NEWPORT
NEW YORK
NORFOLK

OAKLAND

PENSACOLA

PORTLAND, Me.

PORTSMOUTH

PROVIDENCE

RICHMOND
SAN DIEGO

SAN FRANCISCO

WASHINGTON

BENDXTAYLOR
A JOHN

Scenes never before filmed . . . sub<

marine duels with shore batteries

!

Breathless moments as “The Tiger
Shark” invades mine-strewn waters !

PRODUCTION

Produced by lOSEPH SISIROM

Directed by lOHN FARROW

Story and Screenplay

by Jonathan Latimer



TOA, ALLIED LAITS TALK
JOINTLY ON PRACTICES
Myers, Wolfson Outline
Aims of Two Exhibitor
Groups at Memphis

MEMPHIS

:

Members of the industry’s vwo

exhibitor organizations—Allied States As-

sociation and Theatre Owners of America

—

this week attended a precedent-setting joint

convention liere of the Mid-South Allied and

the Tri-States regional unit of TOA, and

heard their respective leaders discuss arbi-

tration, disciplining of industry personnel

who fail to support unifying projects, and

such alleged trade malpractices as forced

selling of pictures.

Highlights of the two-day gath-

ering at the Hotel Gayoso were
the addresses of Mitchell Wolfson,
newly-elected president of TOA,
who revealed that his organization
was planning to set up a voluntary
arbitration system ; Abram F.

Myers, Allied’s general counsel,

who attacked the “satraps and
lone wolves’’ flouting the wishes
of the majority; and Trueman
Rembusch, Allied president, who
criticized bidding practices and
revealed distribution assurances
that forced selling if discovered,

would be investigated.

Mr. Myers, in defining the areas of con-

flict and agreement within the industry,

praised such joint efforts as the tax cam-
paigns and IMovietinie, and struck out force-

fully at groups and individuals who under-

mine these joint efforts for what he implied

were selfish reasons.

He warned that “methods will have to be

devised for disciplining those who wilfully

jeopardize the interests of the whole indus-

try for no good reason. Some way must

be found to point the industry’s collective

finger of scorn at the satraps and the lone

wolves”.

Examples Are Cited
Of “Selfish” Actions

As examples of this “selfishness and ob-

stinacy”, Mr. Myers cited those “who resent

any outside aid—tliey call it interference

—

in matters affecting their own members”
;
a

circuit executive who told his Congressman
that "he was well-satisfied” with the pro-

posed halving of the 20 per cent tax
;
a film

executive who wrote a letter that symphony
orchestras, as non-profit groups, should be

exempted from the tax—a position in direct

opposition to that of the film industry, and

those “who have impeded the formation and

development of COMPO, and are handi-

capping the present Movietime campaign.”

Mr. Myers did not mention names.

Mr. Myers said he was astonished at the

suggestion to merge Allied and TOA, adding

that a film e.xecutive in recent weeks had

CURB CENSORSHIP.
EDITOR URGES
MEMPHIS: Frank Ahlgren, editor

of the C ommercial A ppeal, cannot

be accused of timidity about voicing

his opinion. In one of the most sensi-

tive areas of the country as far as

film censorship is concerned, where

many a picture has felt the snip of

the censors' shears, Mr. Ahlgren told

the joint Mid-South Allied and Tri-

States regional TOA convention here

that censorship—if not stamped out

at its point of origin—would spread.

expressed just such a desire for “one great

e.xhibitor organization”. “I could not resist

telling him,” Mr. Myers said, “that if such

a merger should take place, and this brought

about the condition that he doubtless had in

mind, a new exhibitor organiaztion would

be formed overnight—and it would be a

dandy.” He said he suppressed the desire

to ask the executive if the proposed organ-

ization “would adopt the aggressive policies

of Allied, or conform to the traditional—you

will note I say ‘traditional’—policies of

TOA.”
The Allied general counsel also defended

the Allied “service” policy of helping its

members in the film rental troubles
;
warned

that the forthcoming Allied convention in

New York would hear some explosive

speeches from delegates citing facts and

naming names in complaints against the dis-

tributors, and warned that the stifltening of

rental terms during the Movietime period

was particularly “ill-timed”.

Wolfson Discloses

Arbitration Plan

Mr. Wolfson’s disclosure of a TOA arbi-

tration plan is the first specific step taken

by his group, which is known to favor a sys-

tem which would provide the settling of in-

dustry disputes through mediation. Mr.

Myers did not touch on arbitration.

Mr. Wolfson said TOA’s objective this

year is to set up the arbitration project in

specific districts where TOA, exhibitors

and distributors can sit down and resolve

their differences. The TOA action follows

a demand voiced by delegates at the recent

TOA convention in New York, for the

organization to aid exhibitors in disagree-

ments with distributors.

Discussing television, Mr. Wolfson said

that “exhibitors are planning for the time

when television will be as much a part of

their programming as short subjects are

now” with athletic events, and televised

legitimate theatre productions as regular

features.

“We are trying to get IW manufacturers

to greater belt-line production so costs will

come down,” he said.

Mr. Rembusch informed the delegates that

he had received assurances from distributors

that forcing of pictures would not be toler-

ated. These assurances came in the form
of a letter to him from Ben Kalmenson,
chairman of the Sales Managers’ Committee
of the Motion Picture Association of Amer-
ica, which was quoted as saying that the

committee would not “tolerate the illegal

practice of forcing pictures by any sales-

man or branch manager”.

See Kalmenson Letter
Policy Reaffirmation

Mr. Kalmenson’s letter was considered a

reaffirmation of policy. The letter urged

that complaints of forced selling be made
known to national Allied, which could in

turn relay the disputes to the attention of

the sales managers, Mr. Rembusch said.

Mr. Rembusch spoke lengthily on trade

practices and the “plight of the independent”

while praising such Allied executives as Mr.

Myers, Col. H. A. Cole, Ben Berger and

Nathan Yamins for the work in behalf of

their organization and the industry.

The Allied head also brought up the bid-

ding question, and named names while doing

so. Paramount, he said, “has a particularly

illogical approach to bidding.”

“Yet in another city where United Para-

mount operates a theatre, Paramount Dis-

tributing Company insists that their old

customer bid for the pictures against United

Paramount’s theatre, and peculiarly the

UPT theatre usually gets the picture even

though its theatre is much smaller than the

independent theatre,” he said.

As for television, Mr. Rembusch said, “A
majority of the smaller communities in this

country will never have television coverage

of any kind” and theatre television is the

only way of servicing these spots with any

kind of video service.

Organizations Elect
Slate of Officers

M. A. Lightman, Jr., Malco Theatres,

Memphis, was elected president of Tri-

States Theatre Owners (TOA affiliate) and

John N. Mohrstadt, Hayti, Mo., was re-

elected president of Allied Mid-South.

Other Tri-States officers elected were: Gor-

don Hutchins, Nathan Flexer and Mrs.

R. B. Cox, vice-presidents ;
Leon Roundtree,

secretary-treasurer; W. F. Ruffin, Jr.,

national representative to the TOA board,

and T. E. Williams, regional vice-president

for the TOA.
Mid-South Allied elected the following of-

ficers : Grady Cook, Edward Cullins, Roy L.

Cochran, Lyle Richmond and Whyte Bed-

ford, vice-presidents
;
Arthur Rush, chair-

man of the board, and Dwight Blissard,

secretary-treasurer.
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Without

exception,

in every

engagement
to date,

playing

time

has been

extended

and
extended

and
extended

again/

It's ‘Movietime U.S.A.’— Now and Every Day!



ASKS BACKING
FOR RESEARCR
Mole, New SMPTE Head,
Warns Developments
Mlist Be Supported

HOLIA n OOD: The him industry was
warned this week not to sit hack and expect
lurtlier technical developments unless it was
willing to put up its share of hnancial liack-

ing- for research.

Peter Mole, president of the Society of

Motion Picture and Television Ifngineers,

put the warning in the record at the organ-
ization's 70th semi-annual convention, which
opened at the Hollywood-Roosevelt Hotel
here Monday. The convention, which has
attracted some 500 members, was to con-

clude its business Friday.

Must Accept Developments

The development of sound and color came
from outside the him industry, but the in-

dustry can no longer e.xpect e(]uipment

manufacturers to handle new developments
on speculation, iMr. iMole cautioned. The in-

dustry must accept technical developments
already offered by the engineers, he said.

Referring to theatre television, the leading-

topic at the hrst day’s discussion, Mr. Mole
said, “movies and television now are hnding
a common ground for their mutual heneht,

and will complement each other.”

New officers elected at the convention to

serve two-year terms beginning January 1

were: Frank E. Cahill, Jr., hnancial vice-

president and Barton Kreutzer, treasurer.

Fred T. Bowditch was reelected engineering-

vice-president. The following were appoint-
ed to the board: Alex G. Jensen, Joseph E.
Aiken, George William Colburn, Ellis W.
D’Arcy, Tohn K. Hilliard and Ered G.
Albin.

Presents Sarnoff Award

At the opening luncheon, Mr. Mole pre-

sented the hrst David Sarnoff "Gold Medal
Award” for exceptional achievements in

motion picture and television engineering to

Otto H. Schade, radio and television engin-
eer of the Radio Corporation of America
tube department. The award, established

earlier this year by RCA and named for its

hoard chairman, was presented to Mr.
Schade for his recent development of a
system of universal ratii-igs by wbicb the

quality of 35 mm motion picture hlms can
be measured for the hrst time in objective
mathematical terms either in motion pic-

tures or television.

Other awards, w-hich were to be presented
at the society’s semi-annual banquet Wed-
nesday evening, include the Samuel L.
Warner Memorial Award for outstanding
achievement in n-iotion picture engineering;
the TTogress Medal

;
the Journal Award for

the best technical paper published each year
in the SMPTE Journal; a special commen-

THE DAVID SARNOFF GOLD MEDAL AWARD
has been given Otto H. Schade, above, optica/

scientist of the RCA Tube Department. The
award was presented by the Society of

Motion Picture and Television Engineers.

dation for an outstanding committee study,

and 16 honorary fellowships in the society.

A feature of the convei-ition was the hrst

complete e.xplanation of the new Ansco color

negative-positive picture him process at the

sound studio of Republic Pictures. The new
Ansco color will be used by 1\I-G-M in “The

Wild North.’’ with Stewart Granger, sched-

uled for release early next year. A test reel

in Ansco color supplied by M-G-M was

shown. Dr. Herman H. Duerr, technical di-

rector at Ansco, Binghamton, N. Y., de-

scribed the process.

In addition to theatre television, the ma-
jor topics on the convention agenda were

the use of hlms in television programming;

color television
;

three-dimensional motion

pictures
;
three-color cinematography

;
mag-

netic recording; 16mm motioi-i pictures and

high-speed photography.

The convention’s principal speakers on

non-technical subjects were Jerry Wald,

Wald-Krasna Productions, and Donn Ta-

tum, director of televisioT-i in the western

division for the American Broadcasting

Company.

Buy Missouri Drive-In

L. A. and E. V. Mercier and Mrs. John
Kiefner, owners of the Mercier theatre,

Perryville, Mo., recently purchased the

Hilltop drive-in, near Brewer, Mo., from

N. B. and D. M. Donze.

Film Courses Scheduled
The City College Institute of Film Tech-

niques, a division of the College of the City

of New York, has announced 17 courses on

the production and use of documentary him,

available to the public this fall.

Print Each
Chief Allied
Meet Topic

The shortage of prints will be one of

the top items on the agenda at the forth-

coming Allied States Association conven-
tion, it was declared in New York this week
by Wilbur Snaper, who is the convention

chairman.

The gathering is scheduled to take place

at the Biltmore Hotel, New York, October
30 to November 1. Mr. Snaper, at a press

conference, said the dearth of prints was
“worse than ever” and that previous ex-

''planations given by the distributors can no
longer be accepted. Moving up of clear-

ances has been one of the reasons given for

the shortage, but Mr. Snaper said, “They
(the distributors) will have to show us that

this is a fact.”

Distributors have also pointed out that

the print supply has been increased to the

limit of economic ability. The print problem
and the increasing number of complaints

on availability will take up the greater part

of the time of the film clinics. Mr. Snaper
said a major part of the convention sched-

ule will be devoted to trade practice discus-

sions.

He added that it could not be determined

yet whether availability failures were the

fault of distributor negligence, understaffing

at the exchanges, or created "on purpose.”

Whichever may be the case, Mr. Snaper

said, the effect was the lengthening of

clearances, and the convention would de-

mand rectification.

Following are the clinics, respective

chairmen and moderators : Problems relat-

ing to theatres in towns under 3,500 popula-

tion, H. A. Cole (chairman), Charles Niles,

John Mohrstadt and Jeff Jefferies; towns

under 25,000 population, Ray Branch
(chairman), Ed Johnson, Arthur Rush,

Dr. J. B. Eishman and M’illiam Carroll

;

large cities, Nathan Yamins (chairman),

Ben Berger and John Wolfberg; key

neighborhoods and sub-runs ; Mr. Snaper

(chairman), Martin Smith, Morris Einkel

and Eauritz Garman; outdoor theatres; O.

E. Sullivan (chairman). Rube Shor and

C. Elmer Nolte; Circuit liuyers and bid-

ding; Jack Kirsch (chairman), Ben Mar-
cus, Abe Berenson and Irving Dollinger.

Wald, Krasna Seek to

Build Women Patrons

Producers Jerry Wald and Norman
Krasna plan to go out and develop woman
audiences to create interest in “The Blue

Veil,” which RKO is releasing. They feel

their film has unusually strong women’s ap-

peal and that it is necessary to apprise

women of this fact. Mr. W’ald already has

addressed the General Eederation of Wom-
en’s Clubs and both he and Mr. Krasna
plan to make similar lectures to other wom-
en’s organizations. Their topic will be

“The Blue Veil.”
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MOVIETIME MOVING EP
SECOND ASSACLT WAVE
Starting Broadcast Series

for 13 Weeks; Study Plan
for Product Exposition

W'ith the flash and splash of the star

tours, advertising campaigns both locally

and nationally, meetings, rallies, press cov-

erage and all the other components that

went with the start of Movietime U. S. A.

all but over, the industry this week con-

centrated on the 13-week broadcast series

which will be heard over 432 stations. Lead-

ers also considered a contest to pick the

"ideal American movie-going family,” and

completed plans for the exposition scheduled

for the spring at Grand Central Palace in

New York.

While the “ideal family” and exposition

projects have yet to be given final approval,

the radio series got underway this week
over the Liberty network. The broadcasts

are recorded and feature stars, producers,

directors, writers and others connected with

film-making. They are aimed at giving the

public a peek into production activity.

Family Contest Idea Now
Before Regional Groups

As for the American family contest, the

idea is now before the regional groups con-

ducting the Movietime campaign. If ap-

proval comes through as is expected, the

contest will be started in the immediate fu-

ture. It will be national in character, and
the winning family probably will be awarded
a trip to Hollywood. Final details are still

to be completed.

The main problem still confronting the

exposition planners is financing. Spear-
headed by the Organization of the Motion
Picture Industry of New York, which last

week sponsored the glittering Movietime
luncheon for 1,000 persons at the Waldorf-
Astoria Hotel in New York, the project has
a tentative budget of $400,000 and is sched-

uled for a nine-day run. Fred Schwartz and
a group of four or five exhibitors were to

leave some time this week for Hollywood
where discussions will be held with studio

executives as to the feasibility of the expo-
sition within the budget.

Lasky Sees Star Tours as
Of Unquestioned Value

The Motion Picture Association of Amer-
ica, which has agreed provisionally to un-
derwrite the project, will await the results

of the coast meeting before making a final

commitment. It is felt in some quarters that

with the nominal admission charge to the

exposition, which may "take to the road”
following its New York stand, a profit can
be realized.

Meanwhile, the Council of Motion Picture
Organizations, Movietiine sponsor, and ex-
ecutives in all segments of the industry

QUIGLEY ADDRESS IS

DISTRIBUTED BY COMPO
A recent address by Martin Quig-

ley, delivered over a National

Broadcasting Company network,
,

is

being distributed by the Counci(»of

Motion Picture Organizations in be-

half of Movietime U. S. A. The

address is contained in a pamphlet
titled "The Catholic Hour." Mr.

Quigley spoke on "Christianity in

Motion Pictures Today" on a pro-

gram sponsored by the National

Council of Catholic Men, in coopera-

tion with NBC. Urging Movietime
participants to use the address in

"any way that good taste and local

conditions make possible", COMPO
officials described the speech as "one

of the most valuable pieces of con-

structive public relations we have

seen in a long time".

from coast to coast, were busy tallying the

immediate results of the project to date.

Perhaps the reaction of press and public was
best described by pioneer Jesse L. Lasky,

Sr., who has just completed a seven-day

Te.xas tour with John Wayne, Greer Gar-

son, Jeff Chandler and other stars.

“Our tour .... covered 1,600 miles and

27 cities and towns, including four colleges.

It has been estimated that we have appeared

before 750,000 men, women and children,

all motion picture fans, to say nothing of

radio listeners,” Mr. Lasky said. In many
towns and cities the officials advised us that

we appeared before the largest crowd ever

assembled in their city.

“Our reception was enthusiastic beyond

description .... Each one of us made 27

talks .... It is my considered opinion that

our tour has been a great stimulant for the

theatres of Texas .... Let’s have more
‘Movietimes’ in U. S. A.”

In varying degrees, the story was no dif-

ferent in other parts of the country, and
this despite the fact that occasionally, as in

such areas as Indiana and upper New York
state, some arrangements went awry and
the personal appearances of some of the

stars were cancelled.

O’Donnell Calls Appearances
“Stupendous Achievements”

Robert O’Donnell, Movietime national di-

rector, described the project as “the greatest

public relations achivement in the history

of the industry.”

He said: “Nothing the motion picture

business has ever done has won such good
will for our industry as these personalities

accomplished in one week by their appear-

ance among the public, by their splendid

behavior and by their sincere and earnest

speeches. It was a stupendous achievement,

and I am humbly grateful that I had an

opportunity to be a part of it.

“True, we did not deliver all the person-

alities we had hoped to get for these tours.

And it is true also that we were unable to

provide personalities for all 48 states, as we
had originally planned. . . . Nobody is to

blame for the failure of more personalities

to take part, unless it is that in our enthusi-

asm for this project we sold too large a

package to the cooperating exhibitors. In

any event, I know that the studios and
talent guilds provided personalities to the

limit of their resources. It just so happened
that the time we selected for the tours was
a week in which many of our most prom-
inent players were obliged to be busy in

production.

Sees Postponement Cause
Of Star Cancellations

"Had the tours been conducted beginning

October 1, as we had originally intended, I

am sure that we could have delivered many
more of the leading stars. The postponement
of the tours to October 8 was, of course,

caused by our desire to avoid conflict with

the Governors Conference in Tennessee so

that all the personalities would be able to

visit the governors at the state capitals.”

Consideration was given to the possibility

of having the stars tour the areas omitted

by the current caravans, at some future date.

In this connection, Albany exhibitor chair-

man Harry Lamont was to meet this week
with Mr. O’Donnell and Robert W. Coyne,
his assistant, to discuss the matter.

Meanwhile, newspapers and other publica-

tions continued their flood of news stories

and editorials in favor of Movietime. The
editorial comment was widespread, running
from one in so prominent a newspaper as

the New York Herald Tribune to the Co-
lumbus, O., State Journal.

Excellent Reaction Reported
From All Communities

Area-wise, local Movietime executives re-

ported excellent reaction to the project gen-
erally, and the star tours specifically. Fol-

lowing are pertinent quotes : Des Moines

—

“Wild enthusiasm in all of the 85 towns
visited”; Dallas

—
"terrific success .... we

organized second tour”; Chicago—“Parade
. . . . great success”; Detroit

—
"Movietime

found a hearty welcome”; Boston—"Huge
success”; Florida

—
“Movietime .... has

surpassed everything that this state ....
has ever seen”; St. Louis—“Tremendously
enthusiastic response”

;
Columbus—“Movie-

time created marvelous impression”. And so

it went across the nation.

The first of the Movietime broadcasts was
heard in the west on Monday, in the east on

Tuesday.
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s Knew Their Secrets!

Shelley WINTERS
as "Conn/e of the waterfront

Richard CONTE
as ''Bruno", the fugitive

Stephen McNALLY * Charles BICKFORD
as "Kelsey" the hunter as "Hamil" the fisherman

Alex NICOL John MclNTIRE
as "Carl", the sailor
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50 YEARS FOR WALTER READE

MARKING THE fifty years circuit owner Walter Reade has been in show busi-

ness. The scene last Friday during luncheon at the Hotel Astor, New York, as Rocco
Dilione, maintenance director, who has been with Mr. Reade since the beginning, pre-

sents a plaque signed by everyone attending. Also photographed are, left, Mrs.

Margaret Browning, manager of the Strand theatre. Long Branch, N. J., and a man-

ager for Mr. Reade for 40 years; standing, Walter Reade, Jr., in active direction

of the circuit now, and, right, Helen Mourad, for many years Mr. Reade's secretary.

Some 70 friends attended the affair.

17-/ Otiers

Print Plan
The interchanging among exchanges of

prints, in addition to increasing the print

supply generally, are the two main features

of a plan announced this week by Universal

to alleviate the print problem affecting ex-

hibitors throughout the country.

According to Charles J. Feldman, domes-

tic sales manager, the plan was formulated

as part of a series of four bookers’ meetings,

the last of which will be held at the week-

end. Mr. Feldman said “the plan has been

developed in relation to local conditions fol-

lowing a study made of bookers “analyses

of all accounts which Universal serves.’’

Mr. Feldman added that “for the past two

years with the ever-changing ‘run’ situation

throughout the country, bookers were in-

structed to develop these studies with the

idea of assuring that the most efficient ser-

vice could be rendered to all theatres playing

Universal pictures.’’

"It is our intention to see that every ex-

hibitor we serve gets an opportunity to play

pictures in relation to his particular situa-

tion and it is our hope that as a result of

this planning, our company will be able to

make substantial contribution to the solution

of this problem,’’ he said.

RKO Acquires "Tembo”
RKO Radio has acquired world distribu-

tion rights for “Tembo," produced in Africa

by Howard Hill, archer. The agreement

with RKO was arranged by Robert J.

O’Donnell, of Interstate Circuit, represent-

ing Mr. Hill.

MGM Chiefs Gather for

Chicago Sales Parley
MGM will hold a mid-season three-day

sales conference at the Ambassador-East
Hotel, Chicago, beginning October 22.

About 30 home office and eastern executives

will attend the meeting, at which William

F. Rodgers, vice-president and general sales

manager, will preside. Among those sched-

uled to attend are : H. M. Richey, exhibitor

relations head; M. L. Simons, his assistant;

Howard Dietz, vice-president and director

of advertising; E. M. Saunders, assistant

sales manager
;

Charles M. Reagan, sales

executive
;

Silas F. Seadler, advertising

manager, and John Joseph, publicity man-
ager.

Overseas Information

Gets $85,000,000
WASHINGTON

:

House-Senate tax con-

ferees last week agreed to appropriate $85,-

000,000 to the State Department for its over-

seas information program for the current

fiscal year. There was no indication of how
much of this appropriation will go to the

International Motion Picture Division,

which had requested in excess of $13,-

000,000. It appears likely, however, that

the amount will be very close to the $11,-

803,000 of the past fiscal year. The bulk

of the appropriation will go to the Voice of

America. The Administration had asked

$115,000,000 for the information program.

De Rochemont Buys S+ory
Louis de Rochemont has announced that

his producing organization, the RD-DR
Corporation, had acquired an original story

dealing with the current oil crisis in Iran.

RKO Circuit

Roard Fight
Continuing

The fight to have alleged representatives

of Howard Hughes removed from the RKO
Theatres Corp., board of directors continued

this week despite the election of William J.

Wardall and Leland Hayward.
The contentious figure still remaining on

the board is J. P. Dreibelbis, whom the

Justice Department wants removed. Three
directors—Mr. Dreibelbis, Maurice H. Bent
and James T. Brown—were claimed to be

representatives of Mr. Hughes, but the lat-

ter two have resigned and the Government
still is seeking the former’s resignation. It

has been charged that despite the consent

decree divorcing RKO production-distribu-

tion from exhibition, and despite the trustee-

ing of the Hughes controlling theatre stock

for ultimate sale, Mr. Hughes was in effect

still controlling the RKO Theatres board

through representation.

Meanwhile, David J. Greene, New York
financial adviser, controlling a large block

of RKO stock, has been fighting the alleged

Hughes influence. A spokesman for Mr.

Greene said this week that Mr. Wardall and

Mr. Hayward were not nominated by the

Greene group, and are, in fact, “unaccept-

able.” As far as the Justice Department is

concerned, it was scheduled to continue its

fight in the New York District (fourt Thurs-

day for the removal or Mr. Dreibelbis.

Mr. Greene has made preparations for a

proxy fight at the first annual meeting ot

RKO theatres stockholders in December if

the nominees to the board do not meet with

the approval of his group.

Films Depict American
Way, DeMille Declares
Hollywood motion pictures have a tre-

mendous influence in portraying the Amer-
ican way of life for a world-wide audience

of 230,000,000 people every week, Cecil B.

DeMille told delegates to the American
Legion convention in Miami this week. Mr.
DeMille, whose “The Greatest Show on

Earth” will soon be released by Paramount,
said motion pictures do an outstanding job

in depicting the greatness and nobility of

this country. Acknowledging that Holly-

wood sometimes shows crime, corruption

and vice, the director said, however, these

things are shown only because they exist.

“Drama reflects the times and thoughts of a

nation,” he declared.

Paper Salutes Industry
The Fredericksburg (Texas) Standard

last week ran a lengthy editorial praising

the industry for its entertainment and civic

contributions “in making America the great

nation that it is”, according to Walter

Knoche of the Palace and Longhorn theatres

in Fredericksburg. The editorial was
headed “Movietime U. S. A.”
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The hox-office goldrush is off to a great start

at the Paramount Theatre^ New Haven; Strand, Manchester, N. H.;

Paramount, Springfieid, Mass.; Cataract, Niagara Falls; Broadway,

Portland, Oregon; Wisconsin, Milwaukee

A ...and these are just the first of the 408 theatres whose engage-

ments of "The Golden Horde" were nationally advertised in Look

>^ and Life magazines.

UNIVERSAL-INTERNATIONAL presents "THE GOLDEN HORDE" Color by TECHNICOLOR
Starring ANN BLYTH * DAVID FARRAR with George Macready • Richard Egan and Peggie Castle

Screenplay by Gerald Drayson Adams • Directed by George Sherman • Produced by Howard Christie and Robert Arthur
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Cecil B. DeMille. was awarded a special

citation by the American Legion at its

annual convention in Miami this week for

his leadership in the field of entertainment

ami popular education.

Edward T. Ciieyfitz will resign as assistant

to the president of the Motion Picture

Association of America Novemher 1.

Taylor AIills, now in MPAA’s New
York office, will take over Mr. Cheyfitz’s

duties in connection wdth television and
theatre television. Mr. Cheyfitz plans to

enter private law practice at the com-
pletion of his law' studies this fall.

Rober'E J. O'Donnell, general manager of

the Interstate Circuit, Dallas, has been

named a director of the Dallas Hotel

Company.

Eric Johnson, Economic Stabilization Ad-
ministrator, returned to Washington this

week after a tour of Europe. Mr. John-
ston indicated while in London that he

may not return as president of the Motion
Picture Association of America until the

first of next year.

O. R. McMahon has resigned as comp-
troller of RKO Theatres Corporation,

Sol a. Schwartz, president, announced
this week. H. E. Newcomb, an employee

of the circuit for 22 years, succeeds him.

Jonas Rosenfield, Jr., this week announced
his resignation as advertising manager of

20th Century-Eox, effective November 2.

Mr. Rosenfield, who joined 20th-Eox in

1941 and hecame advertising manager in

1948, will announce his future plans later.

20th-Fox Film Showings

Feature Star Tours
Twentieth Century-Eox this week an-

nounced “a series of Hollywood star junkets,

concentrating on ‘grass roots’ areas of the

country”. The “junkets” are planned in

behalf of five pictures. The first personal

appearance tour, with MacDonald Carey,

Joyce McKenzie and Robert Wagner, w'as

to start this w'eek. The actors were sched-

uled to visit nine New England cities to

promote “Let’s Make It Legal.” Next
week, Debra Paget and Louis Jourdan will

visit New Orleans for the premiere of “Anne
of the Indies,” the Technicolor film. At the

same time Anatole Litvak, co-producer and
director of “Decision Before Dawn” will fly

to Europe to assist in the campaign for the

film. In Novemher, Mitzie Gaynor and Dale

Robertson will be on hand for the opening
of “Golden Girl” in Technicolor in San
Erancisco. And also in November, “Miss
Kangaroo,” an Australian beauty to be

chosen in a national contest conducted liy

Alfred E. Daff, director of world sales for

Lhiiversal Pictures, arrived in London this

week to confer w'ith John Davis of the

J. Arthur Rank Organization. While
there he will also address a meeting of

Circuits Management Association, Ltd.

He will return to New York October 26.

Harry Br.'VNDT, head of Brandt Theatres,

will serve as New York chairman for the

Variety Cluhs-Will Rogers Memorial
Hospital’s 1951 “Christmas Salute” fund-

raising drive, which gets under way No-
vemher 1. Harold Rinzler, Randforce

Amusement Company, is co-chairman

Charles R. Darby, manager of the Avon
Cinema, Providence, R. L, for the past

si.x years, has been promoted to district

manager for Lockwood & Gordon Enter-

prises, Inc. He will supervise five thea-

tres in Rhode Island and Massachusetts.

Harold J. McCord, head of Warner’s film

editing department, this week celebrates

his thirty-third year with the company.

Mr. McCord was the editor of the first

talking picture, "The Jazz Singer.”

Gene Pleshette, manager of the Brooklyn

Paramount theatre, has been invited to

lecture at Long Island University next

week.

Nicholas John Matsoukas has been ap-

pointed advertising, publicity and exploi-

tation director of the Rivoli theatre, New
York, United Artists theatre circuit an-

nounced this week. Mr. IMatsoukas con-

tinues to head the department of advertis-

ing, publicity and special campaigns for

Skouras Theatres Corp.

the Hoyt circuit, will tour the U. S. for the

Australian-made "Kangaroo” in Techni-

color.

Supreme Court May Hear
Dipson Trust Suit

Plans are under way to bring the Dipson

anti-trust suit against Buffalo Theatres,

Inc., and six distributors to the Supreme

Court. According to a decision by the Dip-

son Theatres, Inc., an appeal will be filed

with the high court against the decision of

the New York Circuit Court of Appeals

which upheld a District Court ruling throw-

ing out the suit. The distributors named

in the suit are Loew’s, Warners, RKO,
Lhiited Artists, Paramount and 20th-Fox.

Columbia Sets Dividend
The board of directors of Columbia Pic-

tures Corporation last week declared a

quarterly dividend of $L06j4 per share on

the $4.25 cumulative preferred stock of the

corporation, payable November 15, 1951.

See MMackmil^

Blumberg in

U"M Mfeal
Reports from well-informed industry

quarters were current this week that Nate

J. Blumberg, president of Universal, is par-

ticipating with Mil-

ton Rackmil, Decca

Records president,

in negotiations now
going on for the

purchase of large

blocks of Universal

stocks and warrants.

According to these

sources, Mr. Blum-

berg will not sell his

32,100 warrants and

15,000 shares of

common stock held

Milton Rackmil by members of his

family. Instead, it is

understood he will commit them to a joint

pool with Mr. Rackmil’s acquisitions, which

are said to include stock bought on the open

market and some 150,000 shares acquired

from Leo Spitz and William Goetz, top-

ranking Universal executives.

It is also reported that Mr. Blumberg will

acquire additional large blocks of stock un-

der an arrangement with Mr. Rackmil, the

goal being a controlling interest in Univer-

sal as well as expansion opportunities for

Decca. Another reported objective of the ac-

quisitions is to give holders of large blocks

of stock who would like to assume manage-
ment function without management respon-

sibility, an opportunity to divest themselves

of their holdings.

The Blumberg-Rackmil interests are re-

portedly ready to acquire between one-fifth

and one-third of Universal’s 1,300,000

shares of outstanding common stock.

TOA Representative Named
To COMPO Executive Board
The following eight representatives of

Theatre Owners of America have been

named to serve on the executive board of

the Council of Motion Picture Organiations

:

Mitchell Wolfson, Miami
;

William F.

Crockett, Virginia Beach, V^a. ; Myron
Blank, Des Moines; Robert B. Wilby, At-

lanta; Elmer Rhoden, Kansas City; Tom
Edwards, Farmington, Mo.

;
S. H. Fabian,

New York, and Gael Sullivan, executive

director of TOA.

Yorke Plans TV Series
Emerson Yorke, independent producer,

was in Hollywood this week discussing final

plans for a television film series, “The Story

Teller” which he will produce with Gene
Lockhart. At the SMPTE convention Mr.

Yorke screened his “Convention Round-up”

which he produced for the film engineers,

covering their New York meeting last

spring.
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ALBANY
“David and Bathsheba” made a flying

start in a number of theatres at $1.20 top.

Guy A. Graves, Fabian city manager, said

business was very big. ... A 20th-Fox crew

spent several days here and at the Erie

Canal above Fort Edward making outdoor

scenes for the musical version of “The
Farmer Takes a Wife.” . . . Warner’s Lin-

coln, Troy, will open “The Tales of Hoff-

mann” at $2.40 top, October 24. . . . Mayor
Edward J. Fitzgerald. Troy manager, ac-

companied Larry Cowen, manager of Proc-

tor’s in Troy, to the Albany district Movie-
time U. S. A. meeting. . . . Visiting were
Wesley Ackerman, Idarold Tyler, Mrs.

Helen Hadley, Mrs. Mary W. Bird, Leon
Dechene, Richard Hayes, H. L. Giladette,

Sid Dwore, Gus Lampe, Bernard Diamond,
Donald Schine, Phil Baroudi, F. Chase
Hathaway, Norm Pratt, Andrew Roy, Rich-

ard Murphy, George Seed, Phil Rapp, Lou
Rapp, Jack Swarthout, Joseph Stowell, Sid

Summers, George Pugh, F. L. O’Kelly, Guy
Hevia and Bob Case.

ATLANTA
Trade in all downtown and drive-ins very

good with a little winter weather. Playing

are: Art, “Tales of Hoffmann,” second

week; Fox, “Painting the Clouds with Sun-
shine”: Loew’s Grand, “Texas Carnival”;

Paramount, “Crosswinds”; Rialto, “Two of

a Kind”; Roxy, “Taproots” and “Women
on the Run.” . . . On the row visiting were
Mr. and Mrs. John Carter, Brookhaven,
Brookhaven, Ga. ; L. J. Duncan, Al-Dun
Amusement Co., West Point, Ga. ;

D. L.

Buzbee, Ritz, Dadeville, Ala.; Col. T. E.

Orr, Orr theatres in Alabama ; Ernest In-

gram, Lineville and Ashland, Ala., theatres;

John Moffltt, theatre owner in Alabama;
Gault Brown, Hollywood, Madisonville,

Tenn.
; C. S. Dunn, Gibson Chattahoochee,

Fla.
;
M. C. Moore, Riverside, Jacksonville,

Fla.; Wendel Welch, Dallas, Dallas, Ga.

;

Nat Williams, Interstate, Thomasville, Ga.

;

J. S. Tankersley, Ellijay, Ga., and P. J.

Gaston, Griffin, Ga. . . . “Drums in the

Deep South” has its southern premiere at

the Rialto. . . . Joe Scott, booker at Republic,

has resigned to go with the Martin circuit,

Atlanta booking department.

BALTIMORE
Unsettled weather conditions have kept

the downtown boxoffice fluctuating but on
the average this week’s batch of films have
done fairly well. “Painting the Clouds with
Sunshine” at the Stanley was off to a good
start as was “Darling How Could You?” at

Keith’s and “The Mob” at the Hippodrome.
“Red Badge of Courage” is disappointing

at Loew’s as is “Behave Yourself” at the

Town. “Pickup” at the Mayfair is doing
well. “No Highway in the Sky” at the New
is fair. . . . Drive-in theatres in this area may

adopt the week-end policy during the winter

months with in-car heaters. . . . Schwaber’s
Homewood theatre has closed for remodel-

ing and will open with an art policy as the

Playhouse, under the direction of Ted Rout-

son, long time Little manager.

BOSTON
“Saturday’s Hero” was the standout at

Loew’s State and Orpheum. “People Will

Talk” held well in its third week and will

continue until October 23 when “Streetcar

Named Desire” bows in at the Astor. “Force

of Arms” was at the Metropolitan. ... A
new buying and booking service has been

opened at 48-50 Melrose Street by BHi Wil-

liams to handle theatres in Massachusetts,

Maine and Rhode Island. . . . Joe Cohen,

independent buyer and booker, has added the

Ideal theatre, Milford, to his servicing ac-

counts. . . . Edward Sullivan is the new
assistant manager at A1 Lourie’s Adams
theatre, Dorchester. . . . George Kraska, the

first New' Englander to successfully present

foreign films to Boston audiences, is now
representing “The Emperor’s Nightingale”

in the New England territory. The film is

set for its premiere at the E.xeter Street

theatre on October 17.

BUFFALO
At the weekly Ad club luncheon, Darnell

Theatres general manager, Elmer F. Lux,

acted as chairman and spoke on Movietime
U. S. A. Mr. Lux introduced Jane Powell

and Carleton Carpenter, who were appear-

ing at Shea’s Buffalo. . . . John Shelvet,

manager of the Amherst, launched his series

of amateur shows on his stage and really

jammed them in. . . . Richard Carroll has

resigned as booker at the UA office to give

his full time to the management of the

Kenmore theatre, now operated by William

Brett and William Rosenow. . . . Splendid

Fall weather is keeping the drive-in theatres

open here. . . . Charles Loree is representing

the MPTO of N. Y., western N. Y. zone, on

the Buffalo Fire Prevention Committee. . . .

The Midtown in Syracuse, which closed

early in the summer, has re-opened under a

new policy and management. The house

henceforth will be known as the New Mid-
town and will be managed by Mrs. Edith

Zurich.

CHICAGO
Theatres here blossomed out with Movie-

time U. S. A. decorations as the Illinois

personality tours converged on Chicago for

the Movietiine Parade down State Street

October 13. The first runs, with a few ex-

ceptions, were holding up well. “Jim
Thorpe—All American” (with the “Roaring
Twenties” on stage) sprinted to a good

$40,000-plus opening week at the Chicago.

“The Day the Earth Stood Still” opened

strong at the Grand and continued to move

along briskly over the weekend. “The
Magic Face” and “Criminal Lawyer”
looked good at the Roosevelt, with an open-

ing session of close to $20,000, At the

Woods, “Bright Victory” was dull, in spite

of enthusiastic leviews. “Texas Carnival”

rolled to a very good $40,000 at the Ori-

ental, with a vaudeville review on the stage.

Elsewhere, “Warpath” and “Sunnyside of

the Street” gave the United Artists a medi-

ocre second round of about $10,000, “David
and Bathsheba” headed into its last seven

days at the State Lake after racking up a

strong fifth stanza of over $20,000. . . .

James Gregory, head of the Alliance circuit,

and John Semadallas, well-known local ex-
hibitor, are among the group negotiating for

purchase of the B. & K. Granada for con-
version to use as a Greek Orthodox church.
. . . The B. & K. Garrick, closed since con-
struction started on the Greyhound bus sta-

tion next door, will be renovated for prob-
able conversion to an audience TV studio
for local station WBKB and/or the ABC
television network. . . . Van Noinikos, vice-

president of Allied Theatres of Illinois, has
acquired the Brandt theatre, Harvey, 111.

CINONNATi
Attractions now playing include : “Rhu-

barb,” RKO Albee; “Painting the Clouds
with Sunshine,” RKO Palace; “The Red
Badge of Courage,” dualed with “Banner-
line,” RKO Grand; “Wagon Wheels” plus

“Desert Gold,” first half, and “Under Age,”
dualed with “Missing Daughters,” second
half, RKO Lyric

;
“The Golden Horde,”

Keith’s
;
“A Place in the Sun,” third week,

Capitol, and a fourth week of “Tales of

Hoffmann,” roadshown at the Guild. . . .

Repairs and replacements are expected to

get under way shortly at the Lake drive-in,

near St. Mary’s, Ohio. The theatre was
struck by a tornado which recently swept
through the area, blowing off one wing of

the screen tower, the roofs of concession
stands, and scattered loudspeakers over a

considerable distance, in addition to doing
other comparatively minor damage. . . .

James Work, who operates houses in Steel-

ton and Pine Grove, W. Va., has purchased
the Virginia theatre, at Paden City, W. Va.,

formerly operated by Pomeroy and Gaffney.

CLEVELAND
Theatre business at local downtown thea-

tres ranged from good to excellent this past

week. “An American in Paris” continued

to hit the high spot for the second straight

week at Loew’s Stillman, where it stays on
for at least another week. “The Day the

Earth Stood Still” did 50% better than aver-

age at the Hippodrome, while “Saturday’s

Hero” topped the RKO Palace average by
25%. Neighborhoods continue to state that

business fluctuates with the boxoffice

strength of the attraction. . . . Nick Condello

has purchased the Park theatre. North Can-

(Coutiiiued on page 32 )
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THE FILMAKERS
present



The frank-as-life story of a teen-ager . . . who learned

a lot of things you never find in school books!

starring

Produced by COLLIER YOUNG
Directed by CHARLES LEDERER

Screenplay by DALE EUNSON and KATHERINE ALBERT



{Continued from page 29 )

ton, and upon completion of a remodeling
program, will reopen full time. . . . Olympic
theatre, Steubenville, is back on full time

from a summer week-end policy. . . . Leo
Jones is experimenting with an all “A” pic-

ture single feature policy at his Star theatre,

Sandusky. He closed his new Indian Trail

drive-in theatre last week. . . . For the fourth

consecutive year Nat Wolf, Warner Ohio
zone manager, has written and produced the

official Cleveland Community Chest reel. It

w'ill be shown in 69 Greater Cleveland thea-

tres. Mr. Wolf is a full member of the

Community Chest, chairman of the Motion
Picture and Theatre division and a member
of the public relations and puldicity com-
mittees.

COLUMBUS
"People Will Talk’’ at Loew’s Ohio was

given a boost from Jeanne Crain’s appear-

ance here with the Movietime U. S. A. star

caravan. Fair lousiness was racked up by
other new firstruns

—
“Force of Arms” at the

Palace, “The Prowler” at Loew’s Broad and
“The Hig'hwayman” at the Grand. . . . Lee
Hofheimer and A1 Sugarman of H. & S.

Theatres are Iniilding an ultra-modern
drive-in on North High Street near Worth-
ington. The open-airer will be called

North-Hi drive-in and will open in March,
1952. . . . More than 100 state, civic, news-
paper, radio and TV representatives in ad-

dition to theatremen attended the kickoff

luncheon of Movietime U. S. A. at the Ath-
letic Club with Governor Frank J. Lausche
as principal guest. . . . Two parking garages,

one for 490 and the other for 457 cars,

would be erected to aid downtown parking
congestion under the city’s proposed off-

street parking program. Both would be

located near downtown theatres. . . . Earl

Gratton, former junior assistant manager at

Loew’s Penn, Pittsburgh, has been promoted
to assistant manager at Loew’s Broad.

DENVER
Two of the first run films go into their

third week and another is holding into its

second. Staying for a third are “Rich,

Young and Pretty”, at the Broadway, and
“A Place in the Sun” at the Denham. Hold-
ing into its second week is “Tony Draws a

Horse” at the Vogue art theatre. Other first

runs included “You Never Can Tell” with
“Daltons Ride Again” at the Aladdin, Tabor,
Webber ; “Painting the Clouds With Sun-
shine” with “Yellowfin”, Denver, Esquire;
“Behave Yourself” with “Bannerline”, Or-
pheum

;
“Force of Arms” with “Varieties on

Parade”, Paramount, and “When Men Are
Beasts” with “Gypsy Fury” at the Rialto.

. . . Frank H. Ricketson, Jr., president, Fox
Intermountain Theatres, heads for Europe
to look at Swiss telecasting methods Octo-
ber 21, in company with Charles Skouras
and Elmer Rhoden.

DES MOINES
Dick Felix of Mason City has been named

manager of the Belmond house. He had
been serving as manager of the theatre at

Oelwein for Central States. . . . Harry R.
Moore is returning to Cedar Rapids to be-
come manager of the Paramount. He suc-

ceeds Francis C. Gillon, who has re-

signed. . . . More than 500 attended the Gov-
ernor’s luncheon to launch Movietime in

Iowa. Among the special guests who later

left Des Moines for a tour of the state were
some Hollywood stars. Presiding was
Myron Blank of Central States. . . . Orba
Franzen of Iowa-United Theatres, died of a

heart attack. . . . The Amuzu at Fonda
observed its second anniversary with a free

show for everyone. . . . The Rex has closed.

DETROIT
Movietime U. S. A. in Michigan is re-

sponsible for first-run and subsequent-run
houses hitting above average mark at the

boxoffice. “David and Bathsheba” has re-

mained on top as it continues a fourth week
at the Madison. Michigan is doing fine with

“A Place in the Sun” and “Two Dollar

Bettor.” Featured at the Adams is “Texas
Carnival.” Fox drew capacity crowds
opening days of “The Day the Earth Stood
Still.” “Obsessed” is on the same bill.

Palms is offering a double bill, “Jim Thorpe
—All American” and “Jungle Manhunt.”
United Artists did fair with “The Man with

a Cloak.” . . . Ernest Conlon, executive sec-

retary of Allied Theatres of Michigan, re-

ported December 4, 5 and 6 as tentative

convention dates.

HARTFORD
Downtown first-runs included “Texas

Carnival,” Loew’s Poll
;
“A Place in the

Sun,” Allyn
;
“The Golden Horde,” Warner

Strand, and “Little Egypt,” E. M. Loew’s.

. . . Mack Herbert, formerly manager of the

Schine circuit’s Liberty theatre, Cumber-
land, Md., has been named manager of the

State theatre. New Britain, Conn. . . .

Michael Mowchun has been appointed

assistant manager at the Warner Strand

theatre. New Britain, Conn. . . . The Broad
St. Amusement Corp., New Britain, Conn.,

new operator of the 835-seat Music Box
theatre. New Britain, has as principal offi-

cers Ernest Dorau, former city manager in

Middletown, Conn., for Middletown Thea-

tres, and Walter Kane, operator of a 16mm
motion picture circuit along the Connecticut

shoreline. . . . Hartford visitors : Harry F.

Shaw, division manager; Lou Brown, ad-

vertising and publicity manager, Loew’s

Poli-New England Theatres; Atty. Herman
M. Levy, general counsel. Theatre Owners
of America; Brooks LeWitt, Arch St.

theatre. New Britain, Conn.; Sperie Pera-

kos, Perakos Theatre Associates, New
Britain.

INDIANAPOLIS
The Rev. William Alexander of Oklahoma

City and William F. Rodgers, general sales

manager of Loew’s, are first speakers named
for the silver anniversary convention of the

Allied Theatre Owners of Indiana at the

Hotel Lincoln here November 14-15. . . .

“Everyone felt that no meeting could have

filled its purpose any better, making friends

for our industry,” is state exhibitor chair-

man William A. Carroll’s official report on

the Movietime U. S. A. kickoff luncheon

here October 8. . . . Indiana film men are

giving a lot of credit to Allan (Rocky)

Lane, who spent the entire week in the

state on the Movietime mission. . . . War-
ner’s have started running co-op ads in

local papers when films break in the neigh-

borhoods, for the first time here. . . . “David
and Bathsheba” was a standout at boxoffices

here last week, grossing $25,000.

KANSAS CITY
Showing are: Paramount, “A Place in

the Sun”; “Tales of Hoffmann” in its fourth
week at, the Kimo

;
Tower, stage show and

“You Never Can Tell”; and “Across the
Wide Missouri” at the Midland with “Kind
Lady.” . . . E. R. ( Eddie j Golden, continu-
ing to operate Golden Theatre Service, buy-
ing and booking, has bought the Vogue. . . .

“People Will Talk” is the bill at the new
first-run group of Fox Midwest: Esquire,
Eairway, Granada and Uptown.

LOS ANGELES
Three major openings of the week were

“The People Against O’Hara” at Loew’s
State and the Egyptian, “A Millionaire for

Christy” at the Los Angeles and Grauman’s
Chinese group and “Tomorrow Is Another
Day” at the Warner Hollywood, Downtown
and Wiltern. . . . Other openers included

“You Never Can Tell” and “Lady from
Texas” at the United Artists circuit, “Cross-
winds” at the Paramount Downtown and
“On the Loose” paired with “Slaughter
Trail” at the Orpheum and Hawaii. . . .

Continuing in a second week at the Pantages
and Hillstreet was “Plying Leathernecks”
and “Kind Lady” at the Four Star, while a

third week went to “Rhubarb” at the Para-
mount Hollywood and “A Streetcar Named
Desire” started its fourth week of heavy
grosses at Warner’s Beverly Hills. Another
Tennessee Williams’ drama, “The Glass
Menagerie” is on the screens of the Esquire,

Studio and Vagabond theatres. . . . “The
River” was scheduled by the Fine Arts for

its “invitational” premiere October 16. . . .

Drawing good attendance and comment
among the imports was “La Ronde” at the

Beverly Canon, and heading for a record

run at the Vogue and Globe was “David
and Bathsheba” in a seventh week. . . . Now
booking for the Park and Huntington thea-

tres in Huntington Park is the Roy Dickson
office. . . . More than 750 attended the film

row picnic in Griffith Park on October 6.

LOUISVILLE
“David and Bathsheba” moved to the

Brown following a week at the Rialto. The
Mary Anderson held over “Painting the

Clouds with Sunshine,” while the Scoop an-

nounced a return engagement of “Bitter

Rice” and “Manon.” The Kentucky
brought in “People Will Talk,” while the

Strand offered “The Basketball Fix” and
“Two-Dollar Bettor.” The Rialto featured

“His Kind of Woman” and “Yes, Sir, Mr.
Bones.” . . . W. E. Carrell, owner of the

Falls City Theatre Equipment Co., and a

director in the Theatre Equipment Dealers

Association, is in Los Angeles attending the

joint TESMA-TEDA convention. . . . The
Dixie theatre, a subsequent run neighbor-

hood theatre, which was dark for several

months, has been re-opened and is now run-

ning on regular schedule. . . . Out-of-town

exhibitors seen on the row recently in-

cluded : Mrs. L. M. Denton, Shepherd,
Shepherdsville, Ky.

;
Don Steinkamp,

Dream, French Lick, Ind.
;
Mr. and Mrs.

E. D. Ornstein, Ornstein Theatres, Ma-
rengo, Ind.; G. D. Saylor, Wallins, Wallins

Creek, Ky.
;
Mr. and Mrs. Fred May, Royal

Carrollton, Ky.
; Robert Enoch, State and

Grand, Elizabethtown, Ky., and Williard

Wilderick, New Washington, New Wash-

(Continued on page 35 )
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AIRMAIL Edition of

Motion Picture Daily

to be published

FOUR days each week

—

—to be issued every Monday, Tuesday, Wednesday and Thurs-

day (except holidays) commencing Monday, October 22. The

regular edition will continue to be published every week-day

for the New York area, and sent by usual “Second Class” mail

to those out-of-town subscribers to whom two to three days’

delay in receiving the spot news reports of the industry is satis-

factory for their purposes,

all subscribers.

One year ago the first AIRMAIL Edition

of any trade paper was introduced by Motion

Picture Daily, on a once-a-week experimen-

tal basis. It was undertaken in recognition

of the growing need for a fast news service

for alert-minded "Pace-makers” of the in-

dustry throughout the nation— executives

who are keenly aware of the importance of

keeping posted promptly, nowadays, on all

happenings which might have a bearing upon

decisions for effective action.

Never in the 36-year history of Quigley

Publications (in introducing almost all of

the new forms of service which have since

become standard in the motion picture trade

paper field) has any innovation met with

such immediate and enthusiastic approval

from so many of the exhibition Pace-makers.

Expressions of thorough endorsement also

were received from the major executives in

the Production and Distribution fields.

During the 12 -months’ period to date, re-

quests for daily publication of the Airmail

Edition have been many and frequent. The

number of instances where prompt receipt

of the Tuesday news report has been im-

portantly beneficial has left no doubt that

Complete details will be mailed to

this industry now needs the fastest practical

means of keeping its leaders properly in-

formed on trade news developments from

day ^ day.

In its public relations, too, the industry

has been aided by the Airmail Edition. It has

helped in keeping columnists of key city

newspapers beyond the New York area re-

liably and promptly informed. The Airmail

Edition frequently has been the source for

an undistorted concept of the current con-

ditions of the industry. It has often been

quoted on specific, up-to-date points. The

expanded service, in more frequently bring-

ing columnists "news while it is news” for

their purposes, will be of expanded value to

the industry.

Motion Picture Daily wishes to express to

all who have urged more frequent publica-

tion of the Airmail Edition its appreciation

for their progressive attitude during the past

1 2 months. In entering upon the second

year of the Airmail Edition, and expanding

it to four successive days per week, the wide-

spread assurance that this is both needed and

desired is our guidance in providing this im-

proved service to the industry.



(Continued from page 32)

ington, Ind. . . . Settos Theatres, headed by
George Settos, with headquarters in In-

dianapolis, is scheduled to take over the

operation of the Towers theatre here, a sub-

sequent run neighborhood house. Plans call

for a complete remodeling and redecoration,

plus the installation of new chairs and other

major equipment. . . . Sam J. Switow, ex-

ecutive of M. Switow and Sons, Theatrical

Enterprises, has accepted the national ex-

hibitors’ chairmanship of the amusement
industry’s annual fund-raising drive for the

Will Rogers Memorial Hospital.

MEMPHIS
Exhibitors came to Memphis from all

parts of the territory to attend the joint

Mid-South Allied and Tri-States Theatre
Owners (TOA affiliate) convention at

which the Memphis Movietime U. S. A.
celebration was formally launched. . . . First

runs were doing a bang-up business. Malco
launched “People Will Talk” to record-

breaking opening day crowds. Loew’s State

had fine business with “Drums in the Deep
South.” Loew’s Palace held over “David
and Bathslieba” for a second big week.
Warner played “Painting the Clouds with
Sunshine” to good crowds. Strand opened
“A Place in the Sun” and got off to a good
start. . . . Newspapers joined in the launch-

ing of the celebration with feature stories

about the history of the movies in Memphis.

MIAMI
“Drums in the Deep South” is at the

Florida, Sheridan; “Crosswinds” is at the

Embassy, Variety; “No Highway in the

Sky,” Carib, Miami, Miracle; “Behave
Yourself!”, Paramount, Beach; “Kind
Lady,” Flamingo; “Criminal Lawyer,”
Lincoln, Town; “Over the Moon,” Mayfair
Art; “That’s My Boy,” Olympia, with Joan
Edwards the stage draw. Town had “New
Mexico” as the midnight offering. . . .

George Bolden of Claughton’s planning
special showings of “A Place in the Sun”
at the Embassy and Variety. . . . Mrs. E. N.
Claughton was recently elected president of

the Women’s division of the Miami Cham-
ber of Commerce. . . . The Dixie theatre
was victimized by burglars recently and a
safe was robbed of $58. . . . Mitchell Wolf-
son, TOA president, is now touring the coun-
try, speaking to exhibitors, and current
itinerary includes Charlotte, N. C., and
Memphis, Tenn. . . . Wometco executives
Mark Chartrand and Elmer Hecht will join

Mr. Wolfson in Jacksonville for the October
22-23 meeting there of Motion Picture Ex-
hibitors of Florida. . . . David Gridley,
manager of the Royal, has a new assistant,

Arthur Dean Barrett. . . . Joe Perez, man-
ager of the Trail, also has a new assistant,

Louis Costanzo. . . . Cecil Tuggle, m.anager
of variety, now has Charles Sutton as
assistant. . . . Other changes included Steve
Froling now managing the Embassy, with
Richard Lyne as assistant, and Robert Perry
in charge at the Circle with Donald Tilzer,
assistant.

MILWAUKEE
Oliver Trampe has taken over the Cudahy

theatre. . . . Andy Spheeris, part owner of
the Towne theatre here, is now a stock-
holder in the Milwaukee Broadcasting Co.
. . . The Alhambra, Warner house, which

WHEN AND WHERE
October 28, 29: Fall board meeting Allied

States Association, Biltmore Hotel, New
York City.

October 30-November I: Annual conven-

tion, Allied States Association, Biltmore

Hotel, New York City.

November 6: Annual meeting. Motion
Picture Theatres Association ot Ontario,

King Edward hotel, Toronto, Canada.

November 6, 7: Annual fall convention,

Kansas - Missouri Theatre Association,

Hotel President, Kansas City, Mo.

November 13-15: Annual convention. As-

sociated Theatres Owners of Indiana,

Hotel Lincoln, Indianapolis, Ind.

December II, 12: Convention Associated

Independent Theatre Owners of Wiscon-
sin, Schroeder Hotel, Milwaukee.

reopened with the Midwest premiere of “A
Streetcar Named Desire,” did very well on
the picture. . . . John Falco, city manager
for Standard Theatre at Beloit, Wis., pro-
moted a full page ad exploiting Movietime
and the personal appearance of the stars

there. The full page ad was paid for by
the city of Beloit.

MINNEAPOLIS
“People Will Talk” is at Radio City;

“Saturday’s Hero,” at RKO-Orpheum
;
“Mr.

Drake’s Duck,” Century
;

“Crosswinds,”
State. . . . Howard Pearl, advance publicity

representative for United Artists, was in

Minneapolis to publicize the opening of “Mr.
Drake’s Duck” at the Century. . . . Grant
Hatling, operator of the Bell theatre, Bel-

grade, Minn., and the Rialto, New London,
Minn., has leased the Lee theatre in Mur-
dock. . . . William and Sidney Volk, own-
ers of the new Terrace theatre, Robbinsdale,

suburb of Minneapolis, have ordered large

screen television equipment for the house.

The installation is expected to be completed
by next summer.

NEW ORLEANS
“Texas Carnival” is at Loew’s State to

be followed by “Across the Wide Missouri,”
Wednesday opening; “Isle of Sinners” at

the Civic; “Saturday’s Hero” at the Joy;
“Drums in the Deep South” at the Or-
pheum

;
“Katie Did It” at the Center, and

“Here Comes the Groom” Saturday’s open-
ing at the Saenger. . . . Owners of New
drive-in theatre. Baton Rouge, La., car

capacity 300, are C. Edward Jenner and
Robert L. Long operating Bayou Theatres,

Inc. . . . Thomas Guian, RKO auditor, died

in Dallas. . . . Visitors were Jeff Rebstock,

Golden Meadows, La.
; Jack Downing, Brook-

haven, Miss.
;

Ernest Landaiche, Biloxi,

Miss.; A1 Randall, Woodville, Miss.; Jack
O’Quinn, Kaplan, La.

; F. G. Pratt, Jr.,

Vacherie, La.
;
Harold Dacey, Raceland, La.

;

A. L. Royal, Meridian, Miss.
;
Hank Jack-

son, Hattiesburg, Miss.
;

H. Hargroder,
Hattiesburg, Miss.

;
John Elzy and Mayor

Lew Langlois, New Roads, La,
; O. Gaudet,

Port Allen, La.
;
Ernest Delahaye, Marin-

guoin. La.
;

Floyd Murphy, Vicksburg,

Miss.; Tom McElroy, Shreveport, La.; Mrs.
Percy Guitreau, Ganzales, La.

;
Clarence

Thomasie, Harvey, La., and Milton Guidry,
Lafayette, La. ... A drive-in near Liddie-
ville. La., was recently opened by J. H.
Russell. . . . Mrs. Percy Guitreau and sons
opened their drive-in near Gonzales, La

OKLAHOMA CITY
Business in the theatres is picking up

again, after falling off during the Oklahoma
State Fair. The Harber and Capital had
midnight shows October 12 and 13. . . .

Held over at the Criterion is “A Place in

the Sun”
;
Harber and Plaza are showing

“Native Son”; at the Center is “His Kind
of Woman”

; State has “The Scarf”
;
Mid-

west, “Painting the Clouds with Sunshine”

;

Warner, “Lady from Texas”; Sooner, “Al-
catraz Island” plus “Inside the Walls of

Folsom Prison”; Capital and Ritz are both
showing “Here comes the Groom” plus “Un-
masked.” and Tower is showing “Cross-
winds.”

OMAHA
“People Will Talk” at the Paramount and

“His Kind of Woman” at the Brandeis were
well over average figures. . . . Bill Pine and
Bill Thomas, producers of “Crosswinds,”
showing at the Orpheum, were guests of the

Optimists Club and rated a double-column
spread in the press. Their deductions of

their tour to find out the likes and dislikes

of customers. . . . Ed Resnick, who has been
a 20th-Fox salesman at Seattle for the

Spokane territory, has joined Universal at

Omaha as salesman for the southern Ne-
braska area.

PHILADELPHIA
Warner’s Plaza, the property assessed at

$90,000, is being sold to John P. Crisconi,

of the Philadelphia Motor Car Co. . . . Ted
Schlanger, zone manager for the Warner
Brothers Theatres in the area, has been
named co-chairman of the City of Hope
dinner on November 29 at the Bellevue-

Stratford Hotel. . . . The Strand, Lancaster,

Pa., discontinued matinees from Mondays
through Fridays inclusive. . . . The marquee
of the Paxtang, Paxtang, Pa., was repaired

and refinished. . . . Joe Nevison, who left

Warner’s Colonial several months ago to

manage A. M. Ellis’ Erlen, has been ad-

vanced to district manager in charge of nine

Ellis houses in the city. . . . Paul Kleiman,
manager of the Pearl, is chairman of the

motion picture division activity for the

United Fund. ... At a meeting of the Fleet-

wood Fire Company, owner of the Audi-
torium, Fleetwood, Pa., Raymond J. Weida,
theatre manager, announced a marked im-

provement in Fall business. . . . With the

Fabian lease expiring, the Ritz, Reading,
Pa., closed down and is now for rent. . . .

Pending completion of a new Catholic church

in Camp Hill, Pa., church services are being

conducted Sunday mornings at the Hill

theatre there. ... Tax collections in Read-
ing, Pa., in amusements, running only one
to two per cent below the figures for the

same period last year. . . . Lou Davidoff, dis-

trict manager for the A. M. Ellis Theatres

here, is chairman of the Will Rogers Me-
morial Hospital drive for the trade in this

area. . . . The Caledonia Park-In and Cross

(Continued on page 38 )
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This great COLOR schedule
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and Allied Artists program
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{Confiuncd from page 35 )

Keys drive-in near Gettysburg. Pa., were
warned against further showings on Sun-
days.

PITTSBURGH
All of the downtown houses are doing

well. “Streetcar Named Desire” did $37,000
in two weeks in the 2,000-seat Warner and
was held for a third week. “A Place in the

Sun” got better than $21,000 for its opening
week in Loew’s Penn and also was held

over. . . . Newcomers are “Painting the

Clouds with Sunshine,” at the Stanley; “Mr.
Belvedere Rings the Bell,” J. P. Harris

;

“The Day the Earth Stood Still,” Fulton,

and at the Art Cinema “Tales of Hoffmann”
entered its sixth week at advanced prices

and was still going strong. . . . The Variety
Club Tent No. 1 has pushed hack its banquet
date to December 16 . . . Bill Zeilor, former
manager of the J. P. Harris, who recently

was moved into the organization’s publicity

department, has now parted with the com-
pany, with which he had been connected for

20 years.

PORTLAND
Movietime U. S. A. got under way this

week and all of the downtown houses are
pouring on the strong product to boost the
big take even higher. . . . “People Will
Talk” is at the Oriental and Orpheum

; ‘Air.

Imperium” is at the Cnited Artists. “Tales
of Hoffmann” opened at the Guild with the
house scaled at $2.40 and advance seat sale

heavy. “The Golden Horde” stays at the

Broadway, while “David and Bathsheba”
holds for a second stanza at the Orpheum at

advanced prices. “Meet Me After the

Show” moves over to the Alayfair after a
smash week at the Oriental and Orpheum.
. . . Business has been good at all down-
town houses. . . . William Pine and William
Thomas, producers of “The Dollar Bills”

in Hollywood, were in town.

SAN FRANCISCO
Top grosser among first-week pictures

was “A Streetcar Named Desire” at the

St. Francis. Among holdovers, “American
in Paris” at Loew’s Warfield, was top

moneymaker. . . . New on the street this

week are “Desert Fox”, at the Fox, “Paint-

ing the Clouds with Sunshine” at the Para-
mount, and “Slaughter Trail” at the Golden
Gate. . . . Loew’s Warfield is advertising

“Quo Vadis” to open there November
20. . . . The California Theatre Association

was scheduled to elect a steering committee
for Movietime U. S. A. at their meeting
October 18. . . . After 33 years of con-

sistent operation the 2,047-seat Coliseum
(owned by San Francisco Theatres. Inc.)

has closed. According to divisional direc-

tor Irving M. Levin, the neighborhood
house will be temporarily out of business to

complete numerous interior renovations.

No reopening date has been set. . . . The
United Nations (Fox West Coast") which
reopened a few weeks ago, has again closed

(the second time this year"). . . . Graham
Kislingbury, district manager of North
Coast, brought business to the Esquire by
booking two old ones: “Son of Franken-
stein” and “Bride of Frankenstein.” . . .

Reville Kniffen, salesman with Twentieth

Century-Fox, has been promoted to the

newly created post of sales manager. . . .

James Velte, United Artists district man-
ager, was at the local exchange from Los
Angeles. . . . Ned Steele, exhibitor of Colusa
and Williams, has visited the row. . . .

Charles Keller, formerly of the Chronicle,

is now treasurer at the State.

ST. LOUIS
Alovietime campaign, under way earlier

in the week with a series of announcements
and full page ads, exploded late last week
with a big luncheon at which distinguished

guests and top-flight stars appeared. . . .

Bernie Evans in from Kansas City for ad-

dance work for opening of “Quo Vadis” here

in November. . . . New openings included

“You Can Never Tell” at the Fox; “No
Highway in the Sky’’ at the Missouri; “A
Streetcar Named Desire” at the St. Louis,

and “Across the Wide Missouri” at Loew’s
State. . . . Fanchon and Marco—St. Louis
Amusement Company supplemented their

present policy of allowing children under 12

in free when accompanied by parents by
broadening this policy to include all of their

30-odd theatres throughout the area.

TORONTO
Two-day visit to Toronto of Princess

Elizabeth and the Duke of Edinburgh Fri-

day and Saturday brought out the crowds
and theatres in all parts of the city reported

increased business on opening day of new
attractions which included “A Place in the

Sun” at the Imperial, “The Desert Fox” at

the Odeon Toronto, “People Will Talk” at

the University and Nortown, “The Lady
with a Lamp” at the Victoria, “Angels in

the Outfield” at Loew’s and “Crosswinds”
supported by “The Harlem Globetrotters” at

the Downtown, Glendale, State, Scarboro,

Mayfair and Crest. . . . “II Trovatore” had
its Canadian premiere at Bob Lester’s new
Studio theatre. . . . “No Highway in the

Sky” was held over for a third week at

the Hyland while remaining for a second

week were “The Golden Horde” at the

Uptown, “Seven Days to Noon” at Shea’s

and Eglinton, “Tales of Hoffmann” at the

Towne Cinema, “Angelo” at the Savoy, and
“Laughter in Paradise” at the International

Cinema. . . . “Here Comes the Groom” and
“Teresa” share the bill at the Tivoli and
Capitol for their second showing. “The
Browning Version” and “Circle of Danger”
are double billed for their second run at the

Danforth, Fairlawn, Humber and Christie.

. . . Lanny Ross headlines the stage show at

the Casino theatre here. . . . Motion Picture

Theatres Association of Ontario will hold

its annual meeting November 6 at the King
Edward Hotel here. . . . Morris Diamond
resigned from the sales force of the J. Ar-
thur Rank Distributing Company to become
sales manager for International Film Dis-

tributors.
’

VANCOUVER
The Thanksgiving (Canadian) weekend

holiday kept theatres on an even keel with

midnight shows all doing capacity. Topping
the town were “On Moonlight Bay” at the

Capitol
;
“Meet Me After the Show” in its

second week at the Vogue, and “Bitter Rice”

in its sixth week at the Studio. Also play-

ing, “People Will Talk” at the Orpheum;
“Show Boat,” on a moveover, at the

Cinema; “Happy Go Lovely” at the Strand;

“Mr. Belvedere Rings the Bell” plus “The
Guy Who Came Back” at the Dominion;
“Havana Rose” plus stage show at the Has-
tings; “Hotel Sahara” and “Disc Jockey” at

the Plaza; “Let’s Go Navy” and a reissue

of “Jungle Book” at the Paradise, and
“That Wonderful Urge” plus stage show at

the New State. . . . Beatty Bros., owners
of the only two theatres at Red Deer, Al-

berta, the 487-seat Capitol and the 480-seat

Crescent, sold out their interests to Purn-

nell and Sons, operating a circuit in the

Alberta towns of Lacombe, Coleman, Bell-

vue, and Blairmore. Famous Players, part-

ners in the two Red Deer theatres, will con-

tinue to operate the houses. . . . Jack

Hawkes, former Lloydminster, Sask., ex-

hibitor, has taken over the 300-seat theatre

at Paradise Valley, Sask., from William

Risk. . . . Roy Bayrak has started construc-

tion of a 350-seat theatre at Sundre, Alberta,

to cost $20,000. . . . The outdoor theatres in

the prairie provinces are feeling the effect

of early cold weather which lasted for ten

days, while B. C. drive-in theatres continue

to do top business and are having their most

successful season ever. . . . Boxoffice re-

ceipts of British Columbia theatres for the

first six months of 1951 were below those of

the first half of 1950, although grosses in

recent weeks show an encouraging upswing.

WASHINGTON
New openings included “Saturday’s Hero”

at the Warner; “Texas Carnival” at the

Palace; “Little Egypt” at the Capitol; “The
Day the Earth Stood Still” at RKO Keith’s

;

“A Place in the Sun” at the Trans-Lux;

“The Wooden Horse” at the Dupont; “Min-
nie” at the Plaza. Holdovers included

“Streetcar Named Desire” at the Metropoli-

tan; “La Ronde” at the Little; “No High-

way in the Sky” at the Playhouse. Carry-

over was “Angels in the Outfield” at the

Columbia. . . . The National Theatre, which

has been operating on a second run policy,

begins first run showings with “Mr. Drake’s

Duck.” . . . The Pix is playing “Oliver

Twist,” after the picture’s successful run at

the Dupont. . . . The Variety Club of Wash-
ington will have elections November 5. . . .

Jimmy Lake, well known Washingtonian in

the sports and theatrical world, will be

honored at a testimonial in November, on

the occasion of his 72nd birthday. . . .

Variety Club Board of Governors met.

Nominate William German as

New York Chief Barker
The nominating committee of Tent No. 35,

New York Variety Club, has selected Wil-

liam German as candidate for chief barker,

replacing Fred Schwartz. The committee

also nominated the following : first assistant

chief barker, Ira Meinhardt ;
second assist-

ant chief barker, William F. Rodgers; prop-

-^...grty master, Edward Lackman; dough guy,

Saul Traungr, and Harry Brandt, Russell

Downing, Jack EllH,-F(l_Fabian, Harold J.

Klein, Martin Kornbluth, Charles E.Xewis,

Robert Mochrie, Abe Montague, Jerry Pick-

man, Walter Reade, Jr., Herman Robbins,

Bert Sanford, Cy Seymour, George Skouras,

Dick Walsh and Max Wolff, canvassmen.

The election meeting will be held Novem-

ber 15 prior to which any group of at least

10 members can make nominations.
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Rank Circuit

Quitting CEA
Trade Riotr

nnounctng

a new
by PETER BURNUP
LONDON

:

The generally deplored and sen-

sational withdrawal of J. Arthur Rank’s 555

Circuit Management Association’s Gaumont
and Odeon theatres from the Cinematograph
Exhibitors Association has set the trade by

the ears.

Customarily restrained commentators re-

fer to it as the worst body-blow to the in-

dustry in years. At the Kinematograph
Renters Society annual meeting the presi-

dent, D. E. Griffiths, made oblique reference

to the development when he commented that

“from what I heard this morning the com-
ing year is likely to bring even more diffi-

cult problems than those experienced during

the past year.”

Surprising circumstance attending the

event is that no one in authority is prepared

to reveal just what the rumpus is about.

Inquiries at the Rank office are greeted with

a blunt “no comment.” W. R. Fuller, CEA
secretary, won’t say anything either. How-
ever, it has long been known that what is

politely referred to as “an ideological differ-

ence” has developed between John Davis
and Mr. Fuller and that this difference has

by now taken on the appearance of an em-
bittered personal quarrel.

Mediating endeavours already have start-

ed, but on current showing they appear

doomed to failure. The realities of the posi-

tion can only be seen against the background
of the recurrent running fights which have
gone on through the years betwen CEA
under Mr. Fuller’s leadership and the Rank
organization.

Mr. Rank feels that, in the present setup,

the CEA general secretary position carries

an unjustified power in the industry. Mr.
Rank some time ago invited all past-presi-

dents of the CEA to a dinner and suggested
a re-orientation of authority in the several

trade organizations. They included the vest-

ing of plenary if not despotic power in a
reconstituted joint Renter-Exhibitor-Pro-

ducer Committee. In any case, the with-

drawal will make a considerable dent in

CEA finances.

Rank Reports Profits

On Canadian Operation
TORONTO

:

A net profit of $830,000 has
been reported by the J. Arthur Rank Organ-
ization of Canada for the year ended last

June 23. This compares with a loss of

$375,000 for the preceding 12-month period.

Mr. Rank was quoted as saying that with
efficient management, the investment in the

rapidly-developing Dominion should become
of increasing importance this year. He added
that the organization’s substantial theatre in-

terests outside the United Kingdom insured
an adequate outlet for British films. “We
are making a reasonable return on our in-

vestment,” he said.

department . .

.

TELEVISION

and RADIO
in

Motion Picture Daily

Commencing October 24, 1951 a

Television and Radio department

will be published in Motion Picture

Daily. It will appear every Wed-

nesday.

In concise style the department

will express its opinion on the en-

tertainment values of TV and

Radio programs and talent, based

on the observations of our re-

viewers.

The department will also com-

ment briefly on aspects or develop-

ments in the TV and Radio fields

that are of significant interest.

Additional news highlights con-

cerning TV and Radio will con-

tinue to appear in the news col-

umns of Motion Picture Daily on

the other days of the week.

An annual summary, related to

the new department, will appear

in the TV and Radio sections of

FAME— along with the coveted

annual popularity awards for

which FAME has continued to be

the most widely quoted of all an-

nual publications.
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3€onoffram
Year JYet Ms

$U06U648
Monogram pictures Corporation chalked

up a consolidated net profit of $1,061,648

for the fiscal year ended June 30, 1951,

compared with a net loss (restated) of

$663,342 in the preceding fiscal year, the

company’s annual report, released this week,

reports. The net profit is equal to $1.40 per

share. No federal taxes were incurred in

the 1951 fiscal year because of loss carry-

forward credits.

Gross income in the 1951 fiscal year

amounted to $9,311,900, against $9,225,800

in 1950.

Optimistic over general industry condi-

tions and the upswing in theatre attendance

throughout the country, Steve Broidy,

president, declared in the report that Mono-

gram and Allied Artists for the first time

in history “will be able to deliver to ex-

hibitors one color picture every month for

the next 12 months.” The foreign market is

also taking a turn for the better, he said,

and the outlook for Monogram is “favor-

able.”

In regard to television, the report states

that the company is- in the process of or-

ganizing a unit to produce motion pictures

exclusively for TV.
Mr. Broidy also reported that Monogram

has begun production in England under a

contract with Associated British Pictures

Corporation, Ltd. “The first feature in

Technicolor is now before the cameras,” he

said.

Motion Picture Pioneers

Set Benefit November 16
The Motion Picture Pioneers this week

announced a benefit to be held November 16

at the Roxy theatre in New York, for the

organization’s Foundation, a group formed

three years ago to aid those members of the

industry who “from time to time might find

themselves in need of assistance.” Promi-

nent Broadway and Hollywood stars will

participate in the entertainment, which will

start at midnight. Tickets will be scaled

from $5 to $25 and it is anticipated the

Foundation will realize about $60,000 from

the affair. Heading the committee is Spyros

P. Skouras.

Associated Screen News
Covers Royal Tour
The Associated Screen News, Ltd., Mont-

real, is providing complete newsreel cover-

age of the Canadian tour of Princess Eliza-

beth and the Duke of Edinburgh. A special

newsreel story of the royal couple’s arrival

in Montreal and their official welcome in

Quebec, filmed and edited by the newsreel

company, is currently playing all major

Canadian cities. The story was prepared

as a joint service for all the American news-

reel companies.

IN NEWSREELS
MOVIETONE NEWS, No. 83b-Princess Elizabeth
hailed on Canadian tour. UN offensive smashes
Reds. New crisis arises over Suez Canal. U. S.

43rd Division sails. Italian police parade in Rome.
Yanks win. Texas rodeo.

MOVIETONE NEWS, No. 84—Iranian Premier
brings oil issue to UN. Korea peace talks at new
location. Czech runaway train returned. Canadian
crowds cheer Elizabeth. American Legion meets
in Florida. Baseball and tennis champs marry.
S'MU vs. Notre Dame. Princeton vs. Penn.
Texas vs. Oklahoma.

NEWS OF THE DAY, No. 213—UN forces push
on as battle grows in fury. Army ends segrega-
tion. Foreign aid bill signed. The 43rd Division
off to Europe. White House preview. Princess
Elizabeth on tour. Yankees win.

NEWS OF THE DAY, No. 214—Allies press on as
Korea truce talks bog down. Princess Elizabeth
thrilled by Niagara Falls. Iranian Premier re-
jects UN rule. India’s great festival. Sports
stars wed. SMU upsets Irish.

PARAMOUNT, No. 16-Princess Elizabeth captures
Canada. Paris Jewelry fashion show. Britain
prepares to go to the polls in Parliamentary
balloting. Yankees stop Giants for series title.

PARAMOUNT, No. 17—Korea film diary. Million
pilgrims at Shrine of Fatima in Portugal. Focus
on unrest in Near East involving England, Egypt
and Iran. Topgrid classics of the week: Princeton
vs Penn. SMU vs. Notre Dame.

TELENEWS DIGEST, No. 41-B—England: Labor’s
stand. Foreign aid bill signed. Princess Elizabeth
in Canada. Philippines president Quirino welcomed
by Franco. Roller skates race. Yanks win World
Series.

TELENEWS DIGEST, No. 42-A—Queen Juliana of
the Netherlands speaks on the refugee problem.
Belgium: Korean vets come home. Royal tour
of Canada. Rebel flag craze sweeps the country.
Austria: high wire hijinks. Basketball training
begins.

UNIVERSAL NEWS, No. 499—Princess Elizabeth
on Canadian tour. Austrian train wreck kills 20.

Equestrian demonstration. Yankees win World
Series. University of Southern California upsets
Washington U.

UNIVERSAL NEWS, No. 500 --Mossadegh states
Iran’s case at the UN. Royal couple at Niagara
Falls. Twenty dead in Austrian train wreck.
I.egionnaires parade in Miami Beach. Ralph Kiner-
Nancy Chaffee wedding. Princeton vs. Penn.
SMU vs. Notre Dame.

WARNER PATHE NEWS, No. 18—Yanks win
World Series. Princess Elizabeth and Philip on
royal tour. Fighting goes on at the front in
Korea. Tashion parade in Switzerland. Dare-
devils show their stuff.

WARNER PATHE NEWS, No. 19—UN hears Iran’s
ailing Premier. Seek new peace site as Korean
fighting flares. Elizabeth and Philip at Niagara
Falls.

^
Legionnaires hit Miami for 33rd conven-

tion. “Home run’’ Kiner wins tennis star Nancy
Chaffee. Italian farmers draw for land in new
reform. Princeton vs. Penn. SMU vs. Notre Dame.

1 2 Cities Net $9,070,000
On Admission Taxes
WASHINGTON

:

Twelve of the nation’s

39 largest cities collected $9,070,000 last

year in special admissions and amusement
taxes, the Census Bureau reported this week.

This compared with $10,244,000 collected

by 10 cities in 1949 and $10,204,000 collected

by nine cities in 1948. The two new cities

on the 1950 list were San Diego and Akron.
Philadelphia took in the most last year,

collecting $3,574,000 from admissions and
amusements. Chicago took in $2,010,000

and Pittsburgh $1,309,000. Others on the

census list were: Cleveland, $464,000; St.

Louis, $154,000; Washington, $10,000 ;
New

Orleans, $386,000; Cincinnati, $273,000;
Seattle, $490,000; Columbus, $128,000; San
Diego, $115,000, and Akron, $157,000.

Census officials said they had no figures

on how many other cities with general sales

taxes included film admissions in the items

subject to the tax, or the revenue from these

taxes.

MMoff Eiecied
TESMAHead
At AMeeting
HOLLYWOOD

:

The Theatre Equipment
and Supply Manufacturers’ Association elec-

ted J. R. Hoff its new president during the

three-day convention which ended at the

Ambassador Hotel here last Saturday. Mr.

Hoff succeeds Oscar F. Neu, named an

honorary member of the board of directors.

The membership named L. E. Jones to

replace Mr. Hoff as vice-president. Roy
Boomer was retained as secretary-treasurer.

William C. Devry, Ben Adler and William

Stober were elected to the board. Board

members C. S. Ashcraft, L. W. Davee, H.
B. Engel, W. A. Gedris, W. D. Matthews,

Y. J. Nolan, H. H. Strong, J. F. O’Brien

and E. Wagner were reelected.

The Theatre Equipment Dealers Associa-

tion, which met jointly with TESMA, voted

to continue Ray G. Colvin as e.xecutive

director. Harold Abbott, M. E. Frosch,

George Hornstein and Ernest Herber were

elected to the board to which Tom Shearer,

W. E. Carrell and Nash Weil were reelected.

At the joint business forum Friday, dele-

gates heard a glowing report on attendance

gains from Rotus Harvey, president of the

Pacific Coast Conference of Independent

Theatre Owners. This good news was
tempered, however, by a prediction by

Nathan Golden, chief of the Film Division

of the National Production Authority, that

the Governments accelerated defense produc-

tion would make essential building materials

scarcer in the immediate future.

Both Mr. Boomer and Mr. Colvin ex-

pressed confidence in business conditions.

Mr. Colvin said TEDA is determined to

give exhibitors all possible help in over-

coming their problems. Both organizations

adopted resolutions pledging their support

to Movietime U.S.A.

Loew's Holds Paris Meet
Of European Publicists

Loew’s International publicity directors

from all Continental European territories

met in Paris last week to discuss the promo-

tion campaigns for “Teresa,” “Show Boat”

and “The Great Caruso.” David Lewis,

Metro’s regional director in Europe, and

Arthur Pincus, assistant director of adver-

tising, publicity and exploitation in the home

office, presided at the meeting.

Settle Percentage Actions
Eight percentage action brought by dis-

tributors against E. G. Crews, operator of

the Carolina and Orpheum theatres, Oxford,

N. C., were concluded in Raleigh, N. C.,

last week upon stipulation of counsel for the

parties. The defendant paid for the costs

of the action, according to terms of the stip-

ulation. The actions had been filed by Uni-

versal, United Artists, Columbia, Warner

Bros., RKO Radio, 20th Century-Fox,

Loew’s and Paramount.
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Production Increasing

Despite Stars’ Tours
by WILLIAM R. WEAVER
Hollwood Editor

Early doubt that Hollywood could send

200 important people on week-long tour

without slowing the wheels of manufacture

is dispelled by the record. Ten features

were started during the week they were

away. That is well above the weekly aver-

age, which has been hovering between six

and seven so far this year, and would result,

if maintained, in an annual total of 520, a

figure that would make exhibitors happier

than they have been for several years.

Hollywood itself had no apprehensions

about the effect of sending 200 of its name-

folk on tour. It did have some doubt as to

whether 200 were enough to do the Movie-

time U. S. A. job as well as it rated doing.

George Jessel Producing

20th-Fox Musical

Mitzi Gaynor, winner of a Photoplay

Magazine contest award, is given top billing

in “The I Don’t Care Girl,” Technicolor,

which George Jessel, whose knack with

biographical musicals is rapidly becoming a

tradition, is producing for 20th-Fox. Lloyd

Bacon, whose intimacy with the footlighted

brand of show business goes back even fur-

ther than Jessel’s, is directing the film, and

David Wayne, Oscar Levant, Bob Graham
and Hazel Brooks are among the support.

The second of the week’s Technicolor

projects is “Oh Money, Money,” which Ted
Richmond started for Universal-Interna-

tional, and this one has Piper Laurie, one

of the Top Ten winners in Motion Picture

Herald’s recent Stars-of-Tomorrow poll of

exhibitors, in the foremost role. Douglas

Sirk is directing the picture, which has

Charles Coburn, Gigi Perreau, Rock Hud-
son, William Reynolds and Larry Gates.

Fidelity Productions implemented its new
releasing deal with Warner Brothers by

starting “The San Francisco Story,” with

Howard Welsch producing and Robert Par-

rish directing. Joel McCrea, Yvonne De-

Carlo, Sidney Blackmer, Richard Erdman,
Onslow Stevens and John Raven are cast.

Jerry Wald and Norman Krasna unlim-

bered cameras on “Clash by Night” for RKO
Radio release, with an imposing cast headed

by Barbara Stanwyck, Paul Douglas, Robert

Ryan, Marilyn Monroe and J. Carrol Naish.

Harriet Parsons is producing and Fritz

Lang is directing.

Paramount started two pictures.

“This Is Dynamite,” with William Hol-

den, Edmond O’Brien, Alexis Smith and

Ray Teal in principal roles, is produced by

Irving Asher and directed by William

Dieterle. Holden was a Top Ten winner

in the 1950 Stars-of-Tomorrow poll.

“Los Alamos,” title of which clearly tips

what it’s about, went into production at

Santa Fe, New Mexico. Joseph Sistrom is

producing this one, .with Jerry Hopper
directing, and the cast includes Gene Barry,

Lydia Clark, Michael Moore, Nancy Gates,

Frank Cady, J. Milburn Stone and others.

Sol Lesser, producing independently for

RKO Radio release, began filming another

in the oldest series of features in industry

history, “Tarzan, the Hunted.” Lex Barker

has Dorothy Hart, Patric Knowles, Charles

Corwin and Tommy Carlton with him in this

one, which Cyril Endfield is directing.

Monogram Working on

Whip Wilson Picture

Monogram cameras began turning on

“Whip Law,” appropriately titled for the

Whip Wilson fans, with Fuzzy Knight and

Lois Hall accompanying the whip-cracking

hero. Vincent M. Fennelly is producing the

Western, with Howard Bretherton directing.

Allart Productions, independent, began

shooting “Without Warning,” with Jules

Levy and Arthur Gardner co-producing

and Arnold Laven directing. Adam Wil-

liams, Meg Randall, Ed Binns are cast.

Aspen Productions, independent, started

filming “The Tightrope” for United Artists

release, in Reno, Nevada. Theron Wrath
is producing, Robert Wise directing, and
the cast includes John Forsythe, Harold J.

Kennedy, Geraldine Hall and Martin Milner.

THIS WEEK IN PRODUCTION:
STARTED (10)

INDEPENDENT
The Tightrope (As-
pen Prod. - UA

;

Reno)

Without Warning
(Allart Prod.)

MONOGRAM
Whip Law

PARAMOUNT
This Is Dynamite

Los Alamos ( Santa
Fe, New Mexico)

RKO RADIO
Tarzan, The Hunted

(Sol Lesser Prod.)

Clash By Night
( Wald-Krasna
Prod.)

20TH CENTURY-FOX
The I Don’t Care Girl

( Tehcnicolor)

UNIVERSAL-INT'L

Oh Money, Money
(Technicolor)

WARNER BROS.

San Francisco Story
(Fidelity Prod.)

FINISHED (7)

COLUMBIA
Montana Territory

(Technicolor)

MGM
Belle of New York

(Technicolor)

MONOGRAM
Wagons West

(Cinecolor)

Ghost Town

PARAMOUNT
Son of Paleface

(Technicolor)

20TH-CENTURY FOX
Wait Till the Sun

Shines, Nellie

WARNER BROS.

About Face (color)

SHOOTING (32)

COLUMBIA
The Marrying Kind
Fourposter ( Stanley
Kramer Prod.)

The Sniper (Stanley
Kramer Prod.)

The Mother
My Six Convicts

(Stanley Kramer
Prod.)

MGM
Lovely to Look At

(Technicolor)
The Hour of Thir-

teen (London)
The Merry Widow

(Technicolor)
Skirts Ahoy

(Technicolor)
Young Man in a
Hurry

The Invitation

Scaramouche (Tech-
nicolor)

PARAMOUNT
Sailor Beware (Hal
Wallis Prod.) for-

merly “At Sea With
the Navy”

Somebody Loves Me
(Perlberg-Seaton
Prod.

:
Technicolor)

Shane (Technicolor)

REPUBLIC

An Old Spanish Cus-
tom (formerly “Girl

from Panama”)
Hoodlum Empire

Bal Tabarin (Paris)

RKO RADIO
The Korean Story

Big Sky (Winchester
Pic.)

Androcles and the
Lion

20TH CENTURY-FOX
Lady in the Iron
Mask (W-F Prod.;
Eastman Kodak
color)

UNITED ARTISTS

High Noon (Stanley
Kramer Prod.)

UNIVERSAL-INT'L

Steel Town (Techni-
color)

The World in His
Arms (Techni-
color)

WARNER BROS.

She’s Working Her
Way Through Col-

lege

This Woman Is Dan-
gerous

Retreat, Hell

!

(United States

Pictures)

Where’s Charley
(Technicolor

)

Crimson Pirate

(Technicolor

)

Room for One
More

The Lion and the

Horse (color)
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Guild Asks
TV Puyment

Films produced for television will not be
permitted in film theatres unless the actors

receive extra pay, the Screen Actors Guild
announced this week in Hollywood. The
view of the guild is that if pictures are

screened for vitleo and in film theatres,

regardless which screening is held first, the

pictures cannot he considered as exclusively

for television. Thus, the actors in the cast

of such films must receive additional pay
not only satisfactory to them, but also to

the guild. If this added remuneration is not

forthcoming, cancellation of contracts will

follow.

According to Kenneth Thomson, the

guild’s television administrator, several films

made presumably only for television, and
for which the actors have received less than
their established film pay, have been found
to be showing in southern California

theatres.

The guild’s basic contract, revised in

1948, requires that if a film produced after

August 1 of that year is telecast—except

those pictures made solely for television

—

the agreement can be terminated within 60
davs.

Short Product in
NEW YORK—Week of Oct. 15
ASTOR: Pilgrim Popeye Paramount
Feature: Here Comes the Groom Paramount

CAPITOL: Danger Is My Business
Warner Bros.

That's What You Think MGM
Magical Maestro MGM
Feature: Angels in the Outfield MGM
CRITERION: Art of Archery. . . .Warner Bros.
The Stupid Cupid Warner Bros.
Feature: Mr. Imperiurrt MGM
PARAMOUNT: Double-Cross-Country Race

Paramount
Way Out West in Florida Paramount
The Willie Hoppe Story Columbia
Feature: The Mob Columbia

RIVOLI: Pastry Panic 20th-Fox
Feature: David and Bathsheba 20th-Fox

First Run Houses
ROXY: Little Problems 20th-Fox
The Guest 20th-Fox
Feature: A Millionaire tor Christy 20th-Fox

WARNER: Tweety's S.O.S Warner Bros.
World of Kids Warner Bros.
Feature: A Streetcar Named Desire .Warner Bros.

CHICAGO—Week of Oct. 15
STATE LAKE: The Helpful Geni 20th.Fox
Feature: David and Bathsheba 20th-Fox

SURF: Room and Bird Warner Bros.
The Birds and the Beasts Were There

Warner Bros.
Feature: Tony Draws a Horse Fine Arts

WOODS: Haunted Cat 20th-Fox
Feature: Bright Victory Universal-Int.

ZIEGFELD: Harvest Festival 20th-Fox
Feature: No Highway in the Sky 20th-Fox

by a vote of 202 to 3. The choice was be-

tween the guild and no union. Television

Authority, a union seeking to represent

“live” talent, withdrew from the election

after suffering defeat in the Hollywood elec-

tion last summer.

New York Film Actors

Favor Guild, 202 to 3
New' York film actors last w'eek cast an

overwhelming vote in favor of the Screen

Actors Guild as their representative in all

types of motion pictures made by New York
producers, specifically including television

films as well as theatrical pictures. Results

of the National Labor Relations Board elec-

tion, as announced by Mrs. Florence Mars-
ton, guild New York representative, show
that the actors favored continuing the guild

Fox Village, California

House, Is Reopened
Completely remodeled and renovated at a

cost of $200,000, the Fox Village theatre,

Westwood, Calif., reopened this week. The
occasion had all the trappings of a Holly-

wood premiere. Fox West Coast Theatres

has earmarked $2,000,000 for the renovation

of a number of its other California houses,

Charles P. Skouras, president, said. Fox
theatres now undergoing alterations include

the Granada, Ontario; the California, Hunt-
ington Park

;
the Circle, Brawley

;
the Costa

in Richmond; the United Artists, El Centro;

the California, Berkeley, and the Senator,

Vallejo.

M-G-M TRADE SHOW- OCT. 26th
t?THE LIGHT TOUCH

ALBANY
ATLANTA
BOSTON
BUFFALO
CHARLOTTE
CHICAGO
CINCINNATI
CLEVELANO
DALLAS
DENVER
DES MOINES
DETROIT
INDIANAPOLIS
JACKSONVILLE
KANSAS CITY
LOS ANGELES
MEMPHIS
MILWAUKEE
MINNEAPOLIS
NEW HAVEN
NEW ORLEANS
NEW YORK -N.J.

OKLAHOMA CITY
OMAHA
PHILADELPHIA
PITTSBURGH
PORTLAND
ST. LOUIS
SALT LAKE CITY
SAN FRANCISCO
SEATTLE
WASHINGTON

20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th-Fox Screen Room
20th- Fox Screen Room
H. C. Igel’s Screen Room
RKO Palace Bldg. Sc. Rm.
20th-Fox Screen Room
20th- Fox Screen Room
Paramount Screen Room
20th-Fox Screen Room
MaxBlumenthal’s Sc. Rm.
20th-Fox Screen Room
Florida State Screen Room
Paramount Screen Room
United Artists' Scr. Room
20th-Fox Screen Room
Warner Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
M-G-M Screen Room
B. F. Shearer Screen Rm.
S'Renco Art Theatre
20th- Fox Screen Room
20th- Fox Screen Room
Jewel Box Preview Thea.
RKO Screen Room

1052 Broadway 10/26 2 P.M.
197 Walton St., N. W. 10/26 2 P.M.
46 Church Street 10/26 2 P.M.
290 Franklin Street 10/26 2 P.M.
308 S. Church Street 10/26 1:30 P.M.
1301 S. Wabash Ave. 10/26 1:30 P.M.
16 East Sixth Street 10/26 8 P.M.
2219 Payne Ave. 10/26 1P.M.
1803 Wood Street 10/26 2:30 P.M.
2100 Stout Street 10/26 2 P.M.
1300 High Street 10/26 1P.M.
2311 Cass Avenue 10/26 1:30 P.M.
326 No. Illinois St. 10/26 1P.M.
128 East Forsyth Street 10/26 2:30 P.M.
1802 Wyandotte St. 10/26 1:30 P.M.
1851 S. Westmoreland 10/26 2 P.M.
151 Vance Avenue 10/26 12 Noon
212 W. Wisconsin Ave. 10/26 1:30 P.M.
1 015 Currie Avenue 10/26 2 P.M.
40 Whiting Street 10/26 2 P.M.
200 S. Liberty St. 10/26 1:30 P.M.
630 Ninth Avenue 10/26 2:30 P.M.
10 North Lee Street 10/26 1 P.M.
1502 Davenport St. 10/26 1P.M.
1233 Summer Street 10/26 11A.M.
1623 Blvd. of Allies 10/26 2 P.M.
1947 N. W. Kearney St. 10/26 2 P.M.
3143 Olive Street 10/26 1P.M.
216 E. First St., So. 10/26 1 P.M.
245 Hyde Street 10/26 1:30 P.M.
2318 Second Ave. 10/26 1P.M.
932NewJerseyAve.,N.W. 10/26 2 P.M.

John J. Kennedy, RKO
Far East Manager, Dies

John Joseph Kennedy, 52, RKO Radio

Far Eastern division manager, died suddenly

of a heart attack at his New York hotel

October 11. Funeral services were held at

the Gate of Heaven Roman Catholic Church,

Boston, October 15. One of the oldest mem-
bers of RKO Radio in point of service, Mr.

Kennedy joined the old Film Booking Office

(RKO predecessor) in Cleveland in 1926

as a booker. In 1929, he went to London
to supervise foreign sales for Bathe. When
that firm was joined with RKO in 1931, he

became London representative for the new
company. Mr. Kennedy, who never mar-

ried, is survived by his parents, four

brothers and two sisters.

Leon Errol, 70, Veteran

Screen Comedian
HOLLYWOOD: Comedian Leon Errol, 70,

former Ziegfeld star and well known stage

and screen comedian, died of a heart attack

at Good Samaritan Hospital here Octo-

ber 12. Born in Sydney, Australia, Mr.

Errol was attracted to the stage in his

college days. He began his career in a

stock company touring Australia, New Zea-

land and Great Britain. He started in films

with RKO Radio in 1930 after many years

as a Broadway star. He was still under

contract to that studio at the time of his

death. He starred in both short subjects

and features.

Thomas Guinan
Thomas Guinan, 57, representative of the

RKO home office who had been covering

the southern branches since last spring, died

suddenly in Dallas, Texas, October 8. He
had been associated with several companies

in the past. His widow survives.

M-G-M presents "THE LIGHT TOUCH ’ starring STEWART GRANGER • PIER ANGELI • GEORGE SANDERS • Suggested by a Story by

Jed Harris and Tom Reed • Written for the Screen ahd Direcled by Richard Brooks • Produced by Pandro S. Berman • An M-G-M Picture

Percentage Suits Filed

RKO, Warner Bros., Twentieth Century-

Fox and Paramount have filed percentage

suits alleging inaccurate reporting of re-

ceipts on films played at Thomas A. Ca-

puzzi’s Princess theatre at Republic, Pa.
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An International Association of Motion Picture Showmen— Walter Brooks, Director

fleu^ ^ti^feMenU Skcu^tnaH^kip?

C OLUMBIA PICTURES, in a recent

trade-paper ad, recited “A Story for

Film Buyers” with the question,

“Wouldn’t you like to be a genius, too?” As
an indication of this quality, they reproduced

a newspaper advertisement from the New
Opera House at New Brunswick, N. J., in

which two Columbia pictures, with the

shortest of titles, were combined on a double

bill. It didn’t crowd the marquee to display

“Five” and “M”—both thrillers, as the head-

line features of a shocker show.

That brings up the historic problem of

what makes the ideal double bill, if indeed,

there is such a thing. Is it similarity or dis-

similarity in subject matter? Managers
know it wouldn’t be quite proper to run

either of these on the same bill with “Alice

in Wonderland”—so the vote seems to be

for similarity. And if you follow this lead,

where will your genius take you? We can

see some possibilities in prospect.

For instance, there might be a combina-
tion from United Artists, of “Mister Drake’s

Duck” and “Mr. Peek-A-Boo,” which would
be a comedy bill, with both British and
French accents. Quite probably, the audience

would like both equally well, and the adver-

tising and selling approach is strengthened

by the double play. You have something
unique to offer, in place of marquee names,
and you could build an audience to fit the

special situation.

Perhaps we should look for something
new in one of the oldest showmanship sug-

gestions, which originated with Mr. Carl

Laemmle, Sr., quite a spell ago. He provided
Universal’s “bushel basket of films”—a well-

rounded program of a feature with short

subjects to fill in the corners. There was a

lot of merit in this package deal, so many
years ago, and somehow we feel there was a

lot of showmanship displayed in those early

days, perhaps more than the average of

today. In any event, it was the same kind of

showmanship that will work now, if, as and
when it is applied in the proper formula.

NOW WE BELIEVE IT

All doubt that Movietime, U.S.A. would
penetrate to the grass roots was disspelled

with the arrival of this week's copy of the

Canton IndependentSentineU from our

home town in Pennsylvania.

The big news was that Paula Raymond,
Hollywood star, and writer-producer Carey
Wilson, from the MGM lot, were Canton
visitors last Wednesday, greeted at the

boro line by the Canton High School Band,

and escorted to the Rialto theatre, on
Main Street. It was all the result of Lou
Smithgal's fast thinking (she's the owner-
manager of our independent movie the-

atre) and the cooperation of Joe Comer-
ford, traveling with the Caravan.

The town turned out on short notice.

The Burgess, the Editor of the Sentinel,

the President of the First National Bank,

members of the Business Men's Association,

the Rotary Club, the Business and Profes-

sional Women's Club, the Village Im-

provement Association, all were there

and they liked it. Paula was remembered
in "Duchess of Idaho," "Crisis" and
"Grounds for Marriage." The Sentinel says

"she's like Katherine Hepburn, only more
down to earth." Carey Wilson told them
of ihe making of the "Andy Hardy" series,

"Doctor Kilgare," "The Green Years,"

and "Green Dolphin Street."

Canton is a small town, population less

than 3000, and the Rialto seats less than

200. Our Honorary Chief of Police, on
the receiving line, traveled for years on
the Big Time, with his wife, as "Casper
Weis and Queen Mab"—the smallest of

the little people, about 40 inches tall, but
he's fast on the draw!

It wasn't all one sided, for now our

Hollywood guests know the beauty of

Bradford County's woods and templed hills,

in glorious Autumn color.

Mrs. Elaine George advises that the

Star theatre, in Heppner, Oregon,

population 1,200, has just added “Captain

Horatio Hornblower” and “Street Car

Named Desire” to the shelf of motion pic-

ture books which the theatre maintains at the

local library. An easy way to obtain pub-

licity and public relations values in many
towns, at small cost, with long-lasting re-

sults. It would help motion pictures gen-

erally if the reading public thought more
often of the films to follow, and vice versa.

It might raise the sights of the book trades,

since, unfortunately, too many best-sellers

are unfit for the screen.

Carl Rogers, manager of Loew’s thea-

tre, Dayton, noted a newspaper ad

headlined, “You don’t need tickets for this

theatre,” which glowingly described the

pleasures of staying home and watching TV.
He protested

;
the ad was yanked from the

paper, and further insertions killed. A letter

of apology followed, so we need not hesitate

to protest against unfair advertising.

Something new has been added to the

•1 booking and handling of such a picture

as “Kon-Tiki” which has just finished an

extended first-run engagement of six months
at the fashionable Sutton theatre in New
York. To follow-up, RKO booked the film

in 22 of the so-called “art film theatres” in

New York, and that is what’s new, since it

provides a new type of booking, in between

first-run and the circuits. Eighteen of the

art film theatres are holding the picture

over, and when they have played it out,

RKO will follow with it in their own the-

atres, and independent theatres, throughout

the metropolitan area. It makes show busi-

ness where there was no business, by cre-

ating a new run. —Walter Brooks
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New York Ads

CHANGE OF POLICY—Opening John Huston's "Red
Badge of Courage" at the long-run Trans-Lux theatre.

STEILIN6

HAYDEN
VIVECt

LINOFORS
THOMM

MITCHELL I"

“JOUIIET IITO

OlS^t^ute(t by CtfltWTFu

The singing TECHNICOLOR love story ol

the Texas showgirl and the prince rs

grand star-crowded entertainment

from M-G-M, who gave you

"The Great Caruso," "Show Boat"

and "An American In Paris" Gorgeous in Technicolor!

Former “South Pacfic” Star!

OCBBIE IteTHOtOS
The Abba Oabba Gtrl!

CM.H TECHNICOLOR

MARIOHIE MAIN - BARRY SUILIVAN -
sit ctoti!: mwicke

!». AAnn (DRtH I. MOPI M HI HAIIMIIH • DOR lAIIMAI • .hrhyHlDlIRLIROfr

CHANGE OF PLAN— Bringing Ezio Pinza's amusing and pleasant

Technicolor picture to Broadway, with the accent on Lana Turner.

M.&.M's

IS A

\NO\ADBkFuL

/MoTiOM PiCTtyPt I

WATCH FOR IT!

CHANGE OF PACE—Smart teaser ads tor Metro's "Angels In the

Outfield" at the Broadway Capitol, meaning Si Seadler, at work.

CHANGE OF TITLE— If you look closely, you will see

that this Is another way of billing "Journey Into Light".

Xew York Schools

The first of a continuing series of motion picture exhibits created
especially for use in 55 New York schools, makes its debut at the
Julia Richmond High School under the sponsorship of the Organiza-
tion of the Motion Picture Industry for the City of New York. At
left, students are viewing an exhibit on "Quo Vadis" and above,
Edward Rugoff, president of Metropolitan Motion Picture Theatre
Owners Association; Miss Marion Jewell, principal of Julia Richmond,
and Charles Beck see the exhibit on "When Worlds Collide."
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. . . the original exhibitors' reports department, established October 14, 1916. In it

theotremen serve one another with information about the box office performance of

product—providing o service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Columbia
FURY OF the CONGO: Johnny Weismuller,

Sherry Moreland—When more action can be put into

a feature, these Jungle Jims will be the ones to have
it done. This is a one hour serial with action galore
and some good laughs. Business was go<^, so I

laughed too. They really ate this one up—it moves
from start to finish. Played Friday, Saturday, Sep-
tember 7, 8.—Ralph Raspa, State Theatre, Rivesville,

W. Va.

SNAKE RIVER DESPERADOES: Charles Starrett,
Smiley Burnette—This is an action packed western.
Smiley Burnette provides a number of laughs, as
usual. Business was good, perhaps due to the fact
that the series this year seems to be the best these
two have ever made. Flayed Friday, Saturday, Sep-
tember 14, 15.—Ralph Raspa, State Theatre, Rives-
ville, W. Va.

Lippert

HOLLYWOOD RHYTHM: Mary Beth Hughes,
David Street, Wally Vernon—I hope that I never have
to sweat out another feature that will disappoint as
many as this one did. Business was poor and the
walkouts many. Played Tuesday, Wednesday, August
28, 29.—Ralph Raspa, State Theatre, Rivesville, W. Va.

HOLLYWOOD VARIETIES: Robert Alda, Peggy
Stewart—Just an hour long show made up of acts

—

all kinds of acts. Whether your audience will go for
them or not is a problem you must decide. Mine didn’t
and business was very bad. Played Tuesday, Wednes-
day, August 28, 29.—Ralph Raspa, State Theatre,
Rivesville, W. Va.

Metro-Goldwyn-Mayer
FATHER’S LITTLE DIVIDEND: Spencer Tracy,

John Bennett, Elizabeth Taylor—Well liked by pa-
trons. Better than “Bride.” Good business. Small
town, farmers, oil workers. Played Wednesday,
Thursday, September 5, 6.—Edwin A. Falk, Sr., Roxy
Theatre, Billings, Okla.

SHOW BOAT: Kathryn Grayson, Howard Keel

—

This is, of course, a wonderful picture. First night
was not so good due to too many having seen it other
places. The second night crowd was much bigger

—

a rare thing for us. This picture should be shown
by all theatres. M-G-M is one of the best companies
in our book. Small town—farmers, oil workers. Played
Wednesday, Thursday, October 8, 4.—Edwin A. Falk,
Sr., Roxy Theatre, Billings, O'kia.

SUMMER STCKUK: Judy Garland, Gene Kelly, Ed-
die Bracken, Marjorie Main—Musicals have not been
popular here. However, business was good on this
one. Eddie Bracken and Marjorie Main pulled them
in on this one. We played up the comedy angle
rather than the musical side. Played Sunday, Monday,
September 23, 24.—James A. Blossom, Movie -tone
Theatre, Fairfield, Mont.

TO PLEASE A LADY : Clark Gable, Barbara
Stanwyck—Plenty of action and comedy. Enjoyed by
patrons who came. Business fair. Rental high on this,
so it was impossible to make any profit. Played Sun-
day, Monday, September 9, 10.—James A. Blossom,
Movie-Tone Theatre, Fairfield, Mont.

Paramount

GREAT MISSOURI RAID, THE: AVendell Corey,
Macdonald Carey, Ellen Drew—Rather brutal in spots.
Beautiful color and good story. Well liked by those
who came. Business fair. Played Friday, Saturday,
September 7, 8.—James A. Blossom, Movie-tone The-
atre, Fairfield, Mont.

mating season. THE: John Lund, Gene Tier-
ney, Thelma Ritter—Business was very good and the

picture was thoroughly enjoyed by all. We are still

being complimented on this fine comedy. The title

kept some away, especially the kids. Thelma Ritter
drew the older folks in while the other stars drew
in the teen-agers. Played Friday, Saturday, Septem-
ber 28, 29.—James A. Blossom, Movie tone Theatre,
Fairfield, Mont.

RKO-Radio
ALICE IN WONDERLAND: Disney Feature—Not

up to the Disney standard and certainly it isn’t Lewis
Carroll. The pace was too fast. Kids couldn’t keep up
with the plot and the adults were bored by what
appears to be an attempt by Disney to disguise a
lack of continuity and story line with fast patter and
breathless speed. The artistry is his best, but it takes
more than a clever pen and a splash of color to make
an entertaining film. The matinees on opening day
were terrific, but after 6:00 P. M. we might as well
have gone home. It will do business, but don’t be
disappointed when it doesn’t quite reach normal.
There just wasn’t anything outstanding on the screen
or at the box office. Played Sunday, Monday, Sep-
tember 23, 24.—William Hayden, Vacaville Theatre,
Vacaville, Calif.

FLYING LEATHERNECKS: John Wayne, Robert
Ryan—Rough and tough service picture that concen-
trates on the Technicolor battle sequences of the
Pacific war. Interesting and entertaining, and the
Wayne name is music at the box office. Definitely
not a drawing room comedy, but the women should
like it too. Most satisfactory in every respect. Played
Sunday, Monday, September 30, October 1.—William
Hayden, Vacaville Theatre, Vacaville, Calif.

OUR VERY OWN: Ann Blyth, Farley Granger,
Joan Evans—Excellent! A picture for every member
of the family. The teen-agers had been waiting for
this and turned out on opening night. They told their
parents about it and they turned out the second night.
The population here is 600 and we now have two
theatres, but if we have a good picture at a fair
rental, we can make a profit. Played Sunday, Monday,
September 30, October 1.—James A. Blossom, Movie-
tone Theatre, Fairfield, Mont.

OUTRAGE: Mala Powers, Tod Andrews—Played
under “Kansas Raiders.” Business good. A clear
show, well acted. We had no comments on this.
Played Friday, Saturday, September 21, 22.—James
A. Blossom, Movie-tone Theatre, Fairfield, Mont.

Realart

BEHIND THE EIGHT BALL: Ritz Brothers, Dick
Forair, Carol Bruce, Johnny Downs—This is an oldie
—a murder mystery with plenty of slapstick comedy
by the Ritz Brothers. This is one feature where your
patrons won’t guess who the murderer is until the
final reel. Plenty of music in this one too. Business
was below par. Played Tuesday, Wednesday, September
11, 12.—Ralph Raspa, State Theatre, Rivesville, W. "Ya.

Republic

DEATH VALLEY GUNFIGHTERS: Allan Lane,
Eddie Waller—O. K. weekend western. The fans like
Rocky Lane here. Plenty of action. Played Friday,
Saturday, September 7, 8.—Pat Fleming, Gail Thea-
tre, Round Pond, Ark.

LEATHERNECKS HAVE LANDED, THE: Lew
Ayres, Isabel Jewell—After the swell reputation Re-
public has made for itself through the use of its re-
issues, why did they have to release this one? The

trailer is not worth using, but the action packed one-
sheet may draw them in, even though it didn’t work
out this way for me. Played Tuesday, Wednesday,
August 21, 22.—Ralph Raspa, State Theatre, Rives-
ville, W. Va.

Universal International

CATTLE DRIVE: Joel McCrea, Dean Stockwell—
McCrea goes over well here. Fine color. Good picture
for weekend action lovers. A different slant on
westerns—women lacking—but it did not hurt this

picture. Well liked by audience. Small town—farmers,
oil workers. Played Friday, Saturday, September 14,

15.—^Edwin A. Falk, Sr., Roxy Theatre, Billings,

Okla.

KANSAS RAIDERS: Audie Murphy, Brian Don-
levy, Marguerite Chapman—A very good western.
Audie Murphy did a swell job and I hope that we
will see more of him. Business good. Played Friday,
Saturday, September 21, 22.—James A. Blossom, Mo-
vie-tone Tlieatre, Fairfield, Mont.

MYSTERY SUBMARINE: Macdonald Carey, Mar-
ta Toren—Although about fifteen minutes could easily

have been cut from this spy story, it still seemed to
have pleased the average audience present. Perhaps
the cast aided the attraction, as well as the co-
featured western, because it did well enough com-
peting against a local football game. Played Friday,
Saturday, September 14, 15.—Ralph Raspa, State The-
atre, Rivesville, W. Va.

WYOMING MAIL: Stephen McNally, Alexis Smith
—Good western in color. Well liked. Business average.
Farmers were all busy trying to get their crops in
before winter and we need the country people if we
are to make a profit in this small town. Played Fri-
day, Saturday, September 14, 15.—James A. Blossom,
Movie-tone Tlieatre, Fairfield, Mont.

Warner Bros.

INSIDE THE WALLS OF FOLSOM PRISON:
Steve Cochran, David Brian—Routine prison melo-
drama with all the uual cliches and situations. Defi-
nitely not one of Warner’s best. Played with Robin-
son-Turpin fight films to only average business.
Those who wanted to see the fight didn’t object to
“Folsom,” but anything else would have done. Has
no drawing power. Played Thursday, Friday, Satur-
day, September 27, 28, 29.—William Hayden, Vaca-
ville Theatre, Vacaville, Calif.

SAN QUENTIN: Pat O’Brien, Humphrey Bogart,
Ann Sheridan—Tliis is a good action show with three
big stars to shine on your marquee. However, watch
that trailer—there are scenes in it that do not appear
in the picture. However, it is a terrific trailer for the
action fans. Business was below par, but with better
pictures coming up, I may be able to break even in
the future. Played Tuesday, Wednesday, September
11, 12.—Ralph Raspa, State Theatre, Rivesville, W.
Va.

Shorts

Warner Bros.

PATHE NEWS: Something good should be said
about this news reel. It’s certainly alive and vital
when compared with the blah, standardized formats
of some of its competitors. We like it.—William Hay-
den, Vacaville Theatre, Vacaville, Calif.

MOTION PICTURE HERALD. OCTOBER 20. 1951 43



INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 111 attractions 5,188 playdates.

Titles run alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. TfK tabulation is cumula-

tive. Dagger (t) denotes attractions published for the first time.

Asterisk (‘') indicates attractions which are listed for the last time.

EX means Excellent; AA—Above Average; AY Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Alice in Wonderland (RKO Radio) - 10 25 17 14

Along the Great Divide (W.B.) 1 7 29 18 5

(Angels in the Outfield (MGM) - 4 4 1

Apache Drums (U.l.)
- 9 35 10 2

Appointment With Danger (Para.) - 8 48 44 13

As Young As You Feel (20th-Fox) - - 7 21 r5

Best of the Badmen (RKO Radio) - 9 23 26 10

Big Carnival, The (Formerly Ace in the Hole)

(Para.)
_ 2 13 19 33

Brave Bulls, The (Col.) - -
1 1 1 25

^Bullfighter and the Lady, The (Rep.) - 3 9 18 14

Captain Horatio Hornblower (W.B.) 17 20 16 7 -

Cattle Drive (U.l.) 10 2 5 7 6

Cavalry Scout (Mono.) - 5 6 3 -

Cornin' Round the Mountain (U.l.) 12 21 25 15 -

Cyrano de Bergerac (U.A.) . 16 10 6 6 1

(David and Bathsheba (20th-Fox) 3 1 1
- -

(Day the Earth Stood Still, The (20th-Fox) .
- -

1 4 -

Dear Brat ( Para.) - 2 37 18 22

Excuse My Dust (MGM) 1 16 55 22 1

Fabiola (U.A.) •
- 6 5 10 4

Fat Man, The (U.l.) 4 - 3 4 3

Fighting Coast Guard (Rep.) -
1 30 32 10

Five (Col.) -
1 3 - -

Flying Leathernecks (RKO Radio) 4 8 1 3 -

*Follow the Sun (20th-Fox) 2 1 29 23 22

Force of Arms (W.B.) -
I 9 5 2

Fort Worth (W.B.) 9 30 30 8 2

Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) 24 29 6 4 -

Frogmen, The (20th-Fox) 21 12 56 16 3

Go for Broke (MGM) 12 54 37 13 3

Goodbye, My Fancy (W.B.) - 9 1

1

24 10

Great Caruso, The (MGM) 37 21 46 17 3

Guy Who Came Back, The (20th-Fox) - - 7 19 6

Half Angel (20th-Fox) 2 38 42 9 1

Happy Go Lovely (RKO Radio) -
1 14 4 1

Hard, Fast and Beautiful (RKO Radio) - 2 - 14 9

He Ran All the Way (U.A.) - - 2 28 3

Her First Romance (Col.) . .

- 3 2 - 2

Here Comes the Groom (Para.) 6 14 9 1 2

His Kind of Woman (RKO Radio) 3 5 5 3 -

Hollywood Story (U.l.) - - 4 1 2

Horsie (Formerly Queen for a Day) (U.A.) -
1 3 2 10

House on Telegraph Hill (20th-Fox) . .
- - 2 15 6

Hurricane Island (Col.) - - 2 4 -

I Was a Communist -for the F.B.I. (W.B.)

I Was an American Spy (A.A.)

In Old Amarillo (Rep.)

Inside the Walls of Folsom Prison (W.B.)

Iron Man, The ( U.l.)

Jim Thorpe—All American (W.B.)

Jungle Headhunters (RKO Radio)

Katie Did It (U.l.)

Kind Lady (MGM)
*Kon-Tiki (RKO Radio)

Last Outpost, The (Para.)

Law and the Lady, The (MGM) .

Lemon Drop Kid, The (Para.)

(Let's Go Navy (Mono.)

Little Big Horn (Lippert)

Little Egypt (U.l.)

Lorna Doone (Col.)

*Ma and Pa Kettle Back on the Farm (U.l.)

Man From Planet X, The (U.A.)

Mask of the Avenger (Col.)

Meet Me After the Show (20th-Fox)

Millionaire for Christy, A (20th-Fox)

Mr. Belvedere Rings the Bell (20th-Fox)

My Forbidden Past (RKO Radio)

New Mexico (U.A.)

Night Into Morning (MGM)
No Questions Asked (MGM)
On Moonlight Bay (W.B.)

On the Riviera (20th-Fox)

*Only the Valiant (W.B.)

Painted Hills (MGM)
(Painting the Clouds With Sunshine (W.B.)

Passage West (Para.)

Peking Express (Para.)

People Against O'Hara (MGM)
People Will Talk (20th-Fox)

Pickup (Col.)

Prince Who Was a Thief, The (U.l.)

Prowler, The
(
U.A.)

Raton Pass (W.B.)

Rawhide (20-Fox)

(Rhubarb (Para.)

Rich, Young and Pretty (MGM)
*Santa Fe (Col.)

(Saturday's Hero (Col.)

Sealed Cargo (RKO Radio)

Secret of Convict Lake, The (20th-Fox)

Show Boat ( MGM)
Siroco ( Col.)

Smuggler's Island (U.l.)

Strangers on a Train (W.B.)

Strictly Dishonorable (MGM)
Strip, The (MGM)
Take Care of My Little Girl (20th-Fox)

Tall Target, The (MGM)
Teresa (MGM)
Texas Rangers (Col.)

That's My Boy (Para.)

Thing, The (RKO Radio)

Thunder on the Hill (U.l.)

Tokyo File 212 (RKO Radio)

Try and Get Me (U.A.)

Two of a Kind (Col.)

Up Front (U.l.)

Warpath (Para.)

When the Redskins Rode (Col.)
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SHOWMEN IN ACTIONHallonve *en
For All Ages

Fox West Coast Theatres, in their

“$howtinie” bulletin, picture some good

stunts for Hallowe’en which can appeal to

all ages. We think every manager worthy

of his post knows every good trick, and to

print old stunts is like trying to teach your

grandmother to suck eggs. But this “$how-

time” bulletin suggests things for grown-

ups, such as spook acts on stage, by cos-

tumed students from a junior college, who
give out with spooky songs and routines.

And the idea of putting domino masks on all

your usherettes, which certainly looks in-

triguing, at the Rivoli theatre. Van Nuys.

Stage games, in which children partici-

pate, and costume contests, always please the

parents sitting back to applaud their own
offspring, while Hallowe’en foyer displays

and special candy sales appeal to all ages.

Ghosts walking the street as ballyhoo, or

witches riding broomsticks are sure to get

attention from all members of the family.

“$howtime” points out that Hallowe’en falls

on a Wednesday this year, a mid-week date,

and consequently strengthens your box office

potential with added business.

"Let's Talk About Movies"
New Local Radio Program
George W. Pugh, manager of the Rialto

theatre, Glens Falls, N. Y., has devised a

new radio program of his own, over a local

station, in which he participates from his

theatre stage. The program involves two-
way conversations over local telephones

which are broadcast, together with audience

reaction and comments. He says the show
runs as though he had just dropped in to

talk over new pictures and answer questions

about coming attractions, stars and movie
news. Those who answer the telephone and
can name the picture playing at the theatre

receive guest tickets. Trailers for upcoming
features are worked into the broadcast.

Theatre Presents Local

Lions Club Color Film
Arthur Hallock, manager of the Para-

mount theatre, Baltimore, Md., offered the

local Lions Club an opportunity to show
their 16-millimeter color film of the Com-
munity Day Celebration and Parade, which
required some special projection preparation,

but was well worthwhile as an attraction

and for public relations value. Such com-
munity organizations take great pride in

their own activities, and when they go to

trouble to make a Kodachrome film, quite

naturally they want everybody to see it

under proper circumstances.

Everybody Liked 1+

Ted Munson, manager of the Hardee the-

atre, Wauchula, Florida, reports a “Tom
Thumb Wedding’’ with the cooperation of

The Little Red Schoolhouse Kindergarten,

which resulted in capacity business.

Tommy Lee, manager of the Harris War-
ren theatre, Warren, Ohio, awards $25 in

sponsored merchandise for the best review

of new films, with the Tribune Chronicle

and local judges.

V
Matt Saunders, manager of Loew’s Poll

theatre, Bridgeport, Conn., got a full coop-

erative newspaper page for “The Day the

Earth Stood Still’’ when local merchants

participated.

Adam G. Goelz, manager of the Hippo-

drome theatre, Baltimore, made capital of

the fact that “Saturday’s Hero’’ was photo-

graphed in part at St. John’s College in

nearby Annapolis.

V
Francis Gill, manager of the Paonia the-

atre, Paonia, Cal., working with Irving

Mack to market “Moviesta” as a special

performance day in movie theatres.

.T
Ken Prickett, division manager for Phil

Smith’s Mid-West Drive-In, La Grange,

111., promoted 10,000 gallons of gasoline to

be given away to customers, a gallon at a

time.

V
Lou Cohen, manager of Loew’s Poli the-

atre, Hartford, Conn., and his assistant.

Norm Levinson, among the very first to

enter as contenders in the 20th Century-Fox

$15,000 showmanship contest for “The Day
the Earth Stood Still.’’

T
Harry A. Rose, manager of Loew’s Poli-

Majestic sends a tear sheet of his local co-op

page for “David and Bathsheba’’—a big ad

for a big picture, and for free.

V
Loew’s theatre in New Orleans buying a

half page of what they say is “expensive

newspaper space’’ to offer refunds to any
who don’t like “Angels in the Outfield.’’

T
A1 Allin, manager of the new Roxy the-

atre, Woodbridge, Ont., sends photos of his

attractive quonset front and says the circuit

is opening another house at Cookesville.

Larry Kent, manager of the Esquire the-

atre, Sacramento, Cal., says he never knew

there were so many lonesome men until he

tried a classified ad for “Pick Up.”

A1 Clark, manager of the Majestic the-

atre, Providence, R. L, showing photos of

fine window displays for “David and Bath-

sheba” which pleased 20th Century-Fox

officials.

T
Joe Hedden, manager of the Switow Cozy

theatre, Louisville, Ky., a subsequent-run,

neighborhood house, sends a copy of his

monthly magazine of “Movie News and

Views.”

Lee Thompson, manager of the State and

Stout theatres, Menomonie, Wise., landed a

seven-column head, a publicity picture and

big story on “Rhubarb” in the Menomonie
Shopper.

T
Dick Letts, manager of the International

Cinema, Vancouver, launched his campaign

on “Kon-Tiki’’ three weeks in advance with

extensive radio and newspaper coverage, in-

cluding a local Norwegian newspaper.

T
W. S. Samuels, manager of the Lamar

theatre, Beaumont, Texas, who leads in

silk-screen and off-set jobs, submits a new
program herald for Movietime with an in-

stitutional cover that is most attractive.

T
Nort Rosevold, manager of the Capital

theatre, Aberdeen, S. D., displayed his

showmanship when he took advantage of

street construction to provide a “gangplank”

for “Show Boat.”

Sam H. Greisman, manager of the Jeffer-

son theatre. Fort Wayne, Ind., had a really

colossal cut-out doing a cooch, as outside

display for “Little Egypt.”

Ed McKenna, manager of the Joy theatre.

New Orleans, contrived an attractive front

display for “David and Bathsheba” with the

opportunity he has for spread and height.

This is the "Music Appreciation Class" of the Bernard School, Washington, D. C., just in case
you didn't know what a Music Appreciation Class looks like, and they are showing their
appreciation for a return engagement of "The Great Caruso," which shows you what can
happen, second-run. Mr. Deema, the manager, gave out Mario Lama record albums as priies.
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101 WAYS TO BUILD P. R.
[
This continuing series needs a little help from the field. We have No. 101 all written, but
between now and the end of the year ive offer a special inducement to Round Table members
who come up with bright suggestions for intervening numbers. Try us and see!

]

MOVIETIME, P.R.Q.
Pardon the pun, but Movietime is truly your

Public Relations Cue, and maybe it takes a joke

or a jolt to point out the many opportunities

that Movietime creates for public relations,

along new channels and with increased interest.

The big, national effort is behind you, to start people thinking,

and once that movement is under way, you have a proper

stage cue to make your entrance, on the local level. If you

miss your cue, the performance suffers, for sfage managemenf
requires thaf every member of the cast must play his part.

In fact, you have an Important role, and much stage "busi-

ness" with props that are your own. In a setting that represents

your box office.

Are you aware, even now, of fhe many ways in which you

fake your cues? Do you see fhe fieups and the participation

in local affairs fhaf are ail properly part of fhis big producfion?

If newspapers, magazines, radio, television, and other forms of

communication are all out to help you sell your stuff, are you

open for business, or even for suggesfion? We've often said

in these pages that public relations spring from the grassroots,

and that they can't be made to work from a nafional head-

quarters unless the man in the field does his share, at the point

of sale.

THEATRE'S PLACE
Now summer is fading, and with it, the competi-
tion of out-of-doors, and many things that have
hurt your business in hot weather. Folks are back
from their vacations, families are thinking more
of home, and community, than in recent months.

Nature provides a change of mood, people become more
serious in purpose and intenf. Children are off to school, par-

ents are thinking of neighborhood responsibilifies and activi-

ties. Mother is full of household plans and fhinking of her club

and organization duties, now entering the winter season.

And that provides the theatre's place in these new plans

and activities. As your local theatre manager, you have an
unusual participation in everything that goes on. Your program
means something to Dad and all the family. You are a mem-
ber, too, of all fhe clubs and organizations that Mother is

interested in. Ex-officia, perhaps, but nevertheless you are

expected to pay your respects, if nof your dues. Junior has

you in mind for his Roy Rogers Riders Club, and liffle sister

will appreciate your interest in the Girl Scouts program. The
merchants along your Main Street need your help and coopera-
tion in plans to bring business downtown and to build civic

pride in your community. You're an important person, with a
job to do, and the place to do it.

"A-Mi-Able" It Takes a Lot Contact Your
Is a Word Of Running! Newspapers

An old codger, up in the

country, used to pronounce

amiable to rhyme with pli-

able—and we think he had

something. It does mean just

exactly what he said, for if a fheafre man-
ager would be amiable, he must first be
pliable, to meet all comers and keep his

temperament under control. There are a lot

of liftle disturbances in a manager's day.

It takes a lot of training to deal with the

public, and that training is really the es-

sence of a fheatre manager's job. A lot of

people don't know how to get along with

other people, and are always off on the

wrong foot, to keep in step with the public.

It's a trick, sometimes acquired, but more
often something that you are born with.

That's why they call you "a born show-

man."

When you have the knack, it's relatively

easy to be pliable and to put on that broad
and amiable grin that disarms the critical

and the complaining. Some people like to

pick a fight In public. It releases their inner

complexes and they go away with a righte-

ous feeling of having done something im-

portant. If you are a skillful showman, you
can give them that feeling, and have fhem
eafing out of your hand, with gratitude for

favors yet to come.

Some folks think we quote

too much from "Alice in

Wonderland," but this Is

that kind of a business, and
the words of Lewis Carroll

are fitfing. The White Queen remarked to

Alice, as they were running faster and
faster, that it fook a lot of running to keep
in the same place! You can't rest from
public relations duties in film industry, be-

cause it takes a lot to keep abreast and
still more to get ahead, in public esteem.

They won't know what you planned to do.

That good job you did once Is a nice

memory—yours, but it won't be remem-
bered long by your public unless you keep
running. The public is fickle—they like

change, but you must provide the variety

to keep their patronage. It's a nice feeling.

In fhe Fall, to know that there are so many
ways In which you can keep in the run-

ning, with something new and different.

The excellent slogan of the Fox Midwest
theatres is "Something New and Different"

—and Mr. Elmer Rhoden is always asking

his managers to follow this line, which calls

for both energy and acumen. But it Is in

the classification of something new that

you will most likely keep in the running,

so follow the suggestions you find In the

Round Table.

October opened with "Na-
tional Newspaper Week"
and included "National

Newspaper Carriers' Day,"

but we didn't point to this

brief interval because if you only recog-

nolze your newspaper man once a year,

you won't be long In this business, and
LIFE will soon be orinting a picture of your

theatre. Life is like that.

Thirty years ago, our best friends were
the editor of the Coatesville Record and
the foreman of his composing room—the

man who knew how to make good ads out

of newspaper mats. At 3 A. M. we pushed

our copy under the front door and went
home to bed, with a greeting from the

Chief of Police (who was also the Force,

and familiar with our habits.) It was a

schedule.

Your newspaper is vital to you; and, if

we may point, the reverse is equally true.

Sometimes the newspaper man doesn't

appreciate this latter fact; and sometimes

the manager doesn't know the basic situa-

tion, but If there is any lack of coopera-

tion between them, it is most likely the

manager's move to establish contact—and

to create the proper use of newspaper

space and leadership in your town, for half-

a-hundred reasons fhat you know.
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Mr. A. W. Uitdenbogaard, house manager
of the City theatre, Amsterdam, Holland,

celebrates forty years in show business this

October 8th. He is a member of the Man-
agers’ Round Table, on this side of the water,

and is widely known in the Netherlands. Top
industry men, including the heads of the

Netherlands Bioscoop and managers of

American circuits, such as Paramount, MOM,
RKO and Warner Brothers, salute him.

Goelz Resumes As Manager
Of Baltimore Hippodrome
Adam G. Goelz, valued Round Table

member, resumed as manager of the Hippo-

drome, Baltimore, when that house returned

to an all-screen policy with the current run

of “Flying Leathernecks.” His recent en-

tries for the Quigley Awards have been

from the Town theatre, where he has con-

ducted a “Shoppers Quiz” program which

has been sold over the radio on a 13-week

basis. It carries $500 in sponsored prizes

for theatre audiences, contributed by co-

operating merchants.

Award of Merit

For Students
The Whitley City theatre, Whitley City,

Kentucky, has originated a plan to apply to

the entire county school system whereby the

cooperation of John W. Patton, manager of

the theatre, and Clarence Harmon, super-

intendent of schools, will award each stu-

dent who is neither late nor absent during

the calendar month with a free ticket of ad-

mission to the theatre. Two competitive

theatres have agreed to the same deal, fol-

lowing a good example.

Good Advertising Man
E. Y. Stafford, manager of E. M. Loew’s

Miami Drive-In theatre, Miami, Fla., boasts

an aerial view of his plant on his letterhead

and shows good samples of his showmanship
in newspaper ads and heralds. He suggests

that Movietime borrow Winston Churchill’s

famous wordage, “Never have so few of-

fered so much for so little to so many—as

Movietime, U. S. A.”

National Pre-Selling
HEATKE ARTS, oldest national maga-
zine devoted to the legitimate theatre, with

a large subscription and newsstand audience
interested in the film adaptation of stage plays,

has put out its first “Hollywood Issue” and
follows up with four motion picture articles in

October, including a new department of “Films
of the Month.” The magazine is owned by
John D. McArthur, wealthy Chicagoan, presi-

dent of the Bankers Life and Casualty Co., who
is a brother of Charley McArthur, famous
stage and screen author, Eddie Dowling,
Broadway producer, director and actor, is co-

publisher. An increase of advertising rates

early in 1952 is contemplated in the expansion
program for the class magazine.

•

An imposing list of ticups with national

manufacturers will give MGM’s “Quo Vadis”

an unprecedented sendoff in national advertis-

ing and local follow-ups. Preliminary reports

on details of these promotions indicate a ver-

itable “Quo Vadis” season in merchandise, with
advertising in the form of newspaper ads, win-
dow and interior displays, counter and other

point-of-sale credits. Heading the list is the

tieup with Quality Bakers of America, which
ivill result in the placing of more than 2,500

Z4-sheet posters and 500 full-page newspapers
ads, in addition, to many other advertising

accessories. Hundreds of exhibitors have
zvorked enthusiastically zvith members of the

Quality Bakers in various parts of the country

and those who have enjoyed previous ex-

perience know what is in store for them in valu-

able advertising tieiips for the big picture.

•

The New York Sunday News, on Nov. 11,

will devote its entire Coloroto Magazine
section to motion pictures, marking the
third consecutive year for this impressive
annual. This year, it has “Movietime U.S.A.”
as a particular inspiration and movie at-

tendance all over the country should be
stimulated. The Sunday News has a cir-

culation of 4,000,000 and this generous sup-
port of motion pictures sets a fine example
for other newspapers with color gravure
presses. Leaders of the film industry have
been loud in their praise of the Sunday
News for this contribution by the country’s
biggest newspaper to the curent campaign.

•

Millions of decorative stamps embossed with
the personable “puss” of Rhubarb, Hollywood’s
first feline star, will soon be flooding the coun-
try. Rhubarb, who co-stars with Ray Milland
and Jan Sterling in Paramount’s picture of a
millionaire cat that inherited a baseball club, has
been selected by the National Cat Foundation
to appear on the annual National Cat Week
stamp, to run Nov. 11-17. The stamps are
similar in format to Christmas Seals, and may
be obtained free of charge from the National
Cat Foundation, 1040 Exposition Boulevard,
Los Angeles 7, California.

•

A unique herald which utilises the cover of
the best-selling book from which the film is

adapted has been made part of the showman-
ship accessories prepared by ZOth-Cetitury-

Fox for “The Desert Fox,” the film story of

the exploits of General Rommel, in which

James Mason portrays the German military

hero. The jacket information serves also as

pre-selling for the film, which has the same
merit as a motion picture that it had in book
form.

•

Adding another weapon to the showman-
ship arsenal being assembled for tbe $15,-

000 exploitation contest for the upcoming
20th Century-Fox picture, “The Day the
Earth Stood Still,” the company is printing
a special four-page herald in the form of a
startling tabloid newspaper, covering the
landing of a strange inter-planetary space
ship. Initial printing runs to 1,000,000 copies,
available at cost through NSS branches.

•

Alike Simons, assistant to H. M. Richey,
head of exhibitor relations for M-G-M, has
completed the first program of a new series of

motion picture appreciation classes inaugurated
at Springfield, Mass., under the auspices of the

Springfield Motion Picture Council, with the

cooperation of George Freeman, manager of

Loew’s Poli Theatre. Two assembly periods of

45 minutes each at Buckingham school were
attended by 1,000 students and the school
authorities immediately requested that the pro-
grams be continued to reach the entire grade
and high school student body of the city, which
wil be done soon. The program was discussed

at the first 1951-52 meeting of the Motion Pic-

ture Council, at the Springfield Art Museum.
•

Novernber breezes zvill be fluttering two
special pirate pennants, as advertising for 20th

Century-Fox’s “Anne of the Indies” across the

nation. Designed to make every playdate a

“banner” one, the company is making the two
four-color pennants available at National
Screen branches, at a price below cost to manu-
facture. Top sheet music and recording tieups

zvill benefit this and another George Jcssel pro-

duction, “Golden Girl” zvith promotion of two
top songs, both written by the producer, and
published by Robins Music Corp. “California

Moon,” from “Golden Girl,” has already been

recorded by Bing Crosby for Decca, and Den-
nis Day for RCA.

•

Four national tieups with large children’s

clothing houses have been effected for Jerry
Wald and Norman Krasna’s “The Blue Veil.”

Sam Landorf & Co., will feature an exten-
sive promotion through McCall's magazine,
in which a cut-out doll, named “Betsy Mc-
Call” wears clothing as seen in the film

production. All dresses of this line are
being tagged with “Blue Veil” labels. In
addition, 360 stores in 36 states have re-

ceived a special exploitation kit direct from
McCall’s with display matter and news
releases included. Other tieups have been
made with Perfect - Knit Togs, Harry
Schwartz & Company’s “Chipps and Twiggs”
line and the National Tea Council.

•

Paramount’s “Submarine Command,” which
is set for release in November, will be kicked-

off in spectacular fashion with 21 selected pre-
release engagements in late October. This 21-

gun salute to the picture is scheduled for impor-
tant naval bases.

OUTDOOR
REFRESHMENT,

SERVICE
from Coast
to Coast

over y4 Century

Refreshment
Service for

DRIVE - IN
THEATRES

SPORTSERVICE CORP.
SPORTSERVICE BLDG. • BUFFALO, N. Y.

n. A SPECIAL TRAILER BLURRY?
,
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept,, Rockefeller Center, New York (20)

POSITIONS WANTED ARE YOU LOOKING FOR BARGAINS? NEW EQUIPMENT

THEATRE EXECUTIVE PRESENTLY EM-
ployed desires change. 20 years experience, go any
place. Complete knowledge all types operations. Sal-

ary open. BOX 2609, MOTION PICTURE HERALD.

CLASS-A MANAGER, GENTLEMAN, WORKER,
available. BOX 2613, MOTION PICTURE HERALD,

HELP WANTED

WANTED: MANAGERS AND ASSISTANTS FOR
small Virginia towns. Give experience, salary ex-

pected, marital status, and photo first letter. Immedi-
ate openings. Write STATE THEATRE. Harrison-
burg, Va.

WANTED: FEBRUARY 1ST, A MAN FOR
drive-in theatre, year round position and vacation, in

New York State. Working indoors in the cold season
and outdoor seven months a year. Good salary. Send
all data and photograph, salary expected in first letter.

BOX 2615, MOTION PICTURE HERALD.

WANTED: A GOOD PRESENT ASSISTANT
manager to act as a manager of a night house in

New York State. Send references, salary expected,
photograph, and all communication in first letter.

Year round job with vacation. BOX 2616. MOTION
PICTURE HERALD.

THEATRE MANAGER, LARGE SOUTHERN
circuit. Thoroughly familiar with Spanish patron oper-
ation. Spanish language, and Spanish language prod-
uct. Write stating experience, salary e.xpected and
references. BOX 2617. MOTION PICTURE HERALD.

THEATRES

WANTED: THEATRE OR DRIVE-IN NEW
England—New York. BOX 2604, MOTION PIC-
TURE HERALD.

THEATRE FOR SALE—TOWN 2500, NEW YORK
State—Terms. BOX 2608, MOTION PICTURE
HERALD.

WANTED: THEATRE (600-1000 SEATS) WITH-
in hundred mile radius New York City. Details
please. BOX 2611, MOTION PICTURE HERALD.

DRIVE-IN EQUIPMENT

USED 1200 S. E. 7587 MOTIOGRAPH SPEAKERS,
$3.00 each. 600 S. E. 7581 Motiograph junction boxes
(lights). $2.50 each. Good condition. All or part.

F. O. B. Los Angeles, PACIFIC DRIVE-IN THE-
ATRES, 143 South Robertson, Los Angeles 48,

California.

PRINTING SERVICE

WINDOW CARDS, PROGRAMS, HERALDS,
photo-offset printing. CATO SHOW PRINTING CO.,
Cato, N. Y.

D(> YOU CONTEMPLATE CHANGING YOUR
position? Is there an opening on your staff for a
qualified manager or projectionist? Have you any
equipment to sell, or do yov. want to buy some? If
you are looking for any of these things, you are read-
ing the right page in the right book. The MOTION
PICTURE HERALD classified page will get you
results as it has for thousands of others. Why not try
it next week? Contact us by mail or telephone. Classi-
fied Dept., Rockefeller Center, New York 20.

USED EQUIPMENT

ANYONE CAN SAY “REBUILT LIKE NEW”
but ours is. Super Simplexes $447.50; H.I. generators
w/panel, rheostats $595.; Holmes Educators, dual
w/amphfier $605.; two Baby Strong arc lamps, recti-
fiers $395. Complete outfits for theatres and drive-ins.
Time deals available. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St.. New York 19.

STAR FOR PRICE AND QUALITY! E-7
mechanisms, rebuilt, $895.00 pair; Griswold splicers,
$14.95; Century intermittents. rebuilt, $59.50; 1 unit
electric ticket register, rebuilt, $115.00; Hall-Motio-
graph 85 ampere lamphouses, good condition, new re-
flectors, $475.00 pair; National Super vacuum, good,
$39.50; Tell us your needs. STAR CINEMA SUPPLY.
441 West 50th Street, New York 19.

SEATING

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. Chairs re-
built in your theatre without interruption. THEATRE
SEAT SERVICE CO., 160 Hermitage Ave., Nashville,
Tennessee.

FIRST COME, FIRST SERVED. THESE CHAIR
values available nowl 700 American fully upholstered
back, spring cushion, good condition, $4.50; 200 Hey-
wood veneers $4.75; 293 rebuilt Andrews inserted panel-
back spring cushion $4.95; 223 rebuilt late International
fully upholstered with spring edge cushions $8.95. Send
for Chair Bulletin. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

BUSINESS BOOSTERS

COMIC BOOKS. AVAILABLE AS PREMIUMS
giveaways at your kiddy show: , Large variety, latest

newsstand editions. COMICS PREMIUM CO., 41 2k^
(jreenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS,
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18, N. Y.

“MOVIESTA” UNLIMITED POSSIBILITIES FOR
smart promoter. Copy $5.00. BOX 692, Paonia, Colo.

PLAY UP ATTRACTIONS WITH TEMPERATED
Masonite marquee letters. 4”—35c; 8"—50c; 10''—60c;
12''—85c; 14''—$1.25, 16''—$1.50 (all colors). Fits Wag-
ner, Adler, Bevelite signs. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

NEW & TOP QUALITY 15 AMP. RECTIFIEiR
bulbs only $4.59! Reflectors, all types, 20% off; flame-
proofed, fungusproofed plastic screens 39k2C sq. ft.;

beaded 49j4c; coated lenses $100 pair. S. O. S. CINEMA
SUPPLY CORP.. 604 W. .52nd St., New York 19.

yVHITE PLASTIC COATED SCREENS, 35c FOOT;
Exciter lamps, 40e; Film cabinets, $2.95 section;
Sound lenses, $14.50; Rewinders, $9.95 set; Reel alarms,
$5.50. STAR CINEMA SUPPLY. 441 West 50th
Street, New York 19.

STUDIO EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE CAMERA MART,
INC., 70 W. 45th St., New York.

AURICON PROFESSIONAL SOUND CAMERA
$495.; MICOP Hispeed 90 fpm Printers, 16/35mm,
$1650. plus tax; 16mm. Animation Stand complete,
$2,250; Maurer BM recording system, complete $2,495;

Moviola Soundpix UDS, rebuilt, $1,095; Bell and
Howell specialist outfit, originally $2,350, $1,495; Micro
synchronizer 4-way 16/35mm $195. ; 5000W Sunspots on
stands $77.50; new Bridgamatic Jr. 46mm. automatic
developing machines (plus tax) $995. Cash paid for

used equipment. Trades taken. S. O. S. CilNEMA
SUPPLY CORP., 604 W. 52nd St.. New York 19.

BOOKS

MAGIC SHADOWS—THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading

for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid,

$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECmON.
Best Seller since 1911. Now in 7th edition. Revised

to present last word in Sound Trouble Shooting Chart.

Expert information on all phases of projection and
equipment. Special new section on television. Invalu-

able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20. N. Y.

INTERNATIONAL MOTION PICTURE Alf
nanac— the big book about your business—1951-52 edi-

;ion out soon. Contains over 12,000 biographies of im-

Dortant motion picture personalities. Also all industry

statistics. Complete listing of feature pictures 1944 to

late. Order your copy today. $5.00 postage included

5end remittance to QUIGLEY BOOKSHOP, 1270
- XT xr 1_ OA TVT

Legion of Decency Approves
Seven New Productions

The National Legion of Decency this

week reviewed and gave its approval to

seven new films. Placed in Class A-1,

morally unobjectionable for general patron-

age, were: “It’s a Big Country” and “Sky

High.” A Class A-2 rating, morally unob-

jectionable for adults, was given the fol-

lowing films: “Anne of the Indies,” “Sea

Hornet,” “Silver City,” “Son of Dr. Jekyll”

and “Strange Door.”

Odeon Indebtedness Cut
In a recent issue, a story concerning the

financial position of the J. Arthur Rank
companies noted in error that Odeon The-

atres’ bank indebtedness had been reduced

by £373,290. The figure should have read

£3,736,290.

Drive-in Construction Begun
Charles and Jack Carpenter have begun

construction of a $45,000 drive-in theatre

at Hamburg, Ark. Completion is expected

by mid-November.
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MWv»es» Division

137 North Wabash Av«nve
Chicago 2, Illinois

LIKE BIRDS . . . men must fly^—soar higher, ever higher—on the wings of their imaginations.

This of itself would be reason enough for motion pictures of increasing insight and originality. But

to the constant spur of men’s imagination must be added the inspiration of new technics, new equip-

ment and materials.

With this trend toward greater imagination in studio and laboratory has come greater oppor-

tunity for the manufacturer to cooperate. The Eastman Kodak Company, for example, as a part of its

service to the industry, maintains the Eastman Technical Service for Motion Picture Film. Here, repre-

sentatives aid the industry in the selection and exposure of film, black-and-white or color . . . help es-

tablish higher standards of quality and economy in processing . . . work with exchanges and theatres,

helping make sure that each foot of film gets best possible screening.

To maintain this service, the Eastman Kodak Company has branches at strategic centers ... in-

vites Inquiry on all phases of film use from all members of the industry. Address:

Motion Picture Film Department

.

EASTMAN KODAK COMPANY, ROCHESTER 4, N,Y.
Eosi Coast Divisicm

342 Madison Avenue
New York t7, New York

^
*'

We*f Coo*t Division

6706 Santo Monieo BJvd.

H«^lywQod 38, Colitomio



THIS WEEK’S
BACK PAGE
NEWS

G-MEN SWOOP DOWN ON BOSTON to nab. red spies, in WALK EAST
ON BEACON, Louis de Rochemont’s quick-as-it-happens true report

of the FBI’s counter-attack on secrets stealers. Above, star George

Murphy spreads the dragnet from Boston’s FBI headquarters.

AMERICA'S NUMBER ONE

PIN ON BOY! B r od C r aw-

ford at Rochester getting

another police badge pinned

on him. He’s picked up a

trunkful on his smash
coast-to-coast personal ap-

pearance chore for THE
MOB.— — ^

NICE BABY ATE UP ALL THE

SCRIPT! Barbara Hale’s 3-months

son hates competition. Visiting

mother on THE FIRST TIME
set he disapproved of mama’s pix

son — same age. Chewed all his

rival’s be.st bits out of script.

KICKING UP HER HEELS in SUNNYSIDE OF
THE STREET-the new Columbia color musical

that’s kicking up such a stir— is tasty Terry Moore

;

also starred,Frankie Laine and Billy Daniels!

KRAMER PUTS ANOTHER

ONE TO BED! Rex Harrison

and Lilli Palmer retire to the

bedroom to start Stanley

Kramer’s THE FOUR
POSTER for Columbia.
It’s a bed’s-eye view of mar-

riage and they’ll be in it!
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f)i-\ LET'S MAKt IT LESAL, TOO YO&NG TO KISS. TEN TALL MEN. THE

’ROTTERS, THE PAMILY SECRET. TOM BROWN’S SCHOOLDAYS, ELEPHANT

dpIii^RILVO. HOT LEAD f'S u'**

A., under tl£^'<tct .jMsrc}i±S\' 23^9. /Pn'j-
N'ew'.'-york 20,^^. y*. Suhsaiptii^'prices: $3'.i0

idiots epffiriffhicii 19$1 by Quigley Publishing Company.
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CominOina to Broadway
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THE
BRIGHT
LIGHTS
SPELL
M-G-MI

FIRST

IN

THE
HRST
RUNS
ON
BROADWAY
(It's the same
all over the nation!)

Press Time Flash!

"ACROSS THE WIDE MISSOURI” is sensational

!

First 11 spots only 10% under terrific

"Show Boat” grosses.
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VIRGINIA \/

*

The

song-and-celebrity

filled story of

the stars who

fly joy

to the hoys

who fly the

Stars and

Stripes!

TRADE SHOW

OCT. 31

RANDOLPH

ALBANY
’ Wornei Screening Room

(

! 79 N. Reorl St. • 12:30 P.M.

ATLANTA
20th Centuf)r-Pox Screening Room

197 Walton St. N.W. • 2 00 P.M.

I
BOSTON

f RKO Screening Room

! 122 Arlington St. • 2 30 P.M.

BUFFALO
Pa amount Screening Room

(' 464 Franklin SI. • 2;00 P.M.

CHARLOHE
20th Cenlury-Fo* Screening Room

308 S. Church SI, • 2:00 P.M.

CHICAGO
Worner Screening Room

1307 So. Wabash Ave. • 1:30 P.M.

CINCINNATI
RKO I'alace Th. Screening Room

Palace Ih. Bldg. E. 6lh •• 8 00 P.M.

CLEVELAND
Warner Screening Room

2300 Payne Ave • 8 30 P M.

DALLAS
20!h Century-Fox Screening Room

1803 Wood St, • 10:30 A.M.

DENVER
Poramounl Screening Room

2100 Stout SI. • 2:00 P M

DES MOINES
Paramount Screening Room

1125 High St. • 12 45 P.M.

DETROIT
Film Exchange Building

2310 Cass Ave. • 2:00 P M.

INDIANAPOLIS
20lh Century-Fox Screening Room

326 No. Illinois SI, • 1:00 P.M.

JACKSONVILLE
Florida Theatre Bldg. St, Rm.

128 E Forsyth SI. • 8:00 P.M.

KANSAS CITY

20lh Century-Fox Screening Room

1720 Wyondolle St. • 1:30 P M

LOS ANGELES
Worner Screening Room

2025 S. Vermont Ave. • 2:00 P.M.

MEMPHIS
20lh Century-Fox Screening

151 Vonte Ave. • 12:15 P.M.

MILWAUKEE
Warner Theoire Screening Room

212 W. Wisconsin Ave. 2.00 P.M.

MINNEAPOLIS
Warner Screening Room

1000 Currie Ave, • 2:00 P.M,

NEW HAVEN
Warner Theatre Projection Room

70 College St. 2:00 P.M.

NEW ORLEANS
20lh Century-Fox Screening Room

200 S. Liberty SI. • 8:00 P M.

NEW YORK
Home Office

321 W. 44lh St. • 2:15 P.M.

OKLAHOMA
20th Century-Fox Screening Room
10 North lee St. • 1:30 P.M.

OMAHA
201b Century-Fox Screening Room

1502 Dovenport St. • 100 P.M.

PHILADELPHIA
Warner Screening Room

230 No. ISihSl. 2:30 P.M.

PITTSBURGH
20lh Century-Fox Screening Room

1715 6lvd. ol Allies • 1:30 P.M.

PORTLAND
Jewel Box Screening Room

1947 N.W. Kearney Si. • 2:00 P.M.

SALT LAKE
20lh Cenlury-Fox Screening Room

216 East tst South • 2:00 P.M.

SAN FRANCISCO
Parriinount Screening Room

205 Golden Gale Ave. • 1:30 P M.

SEATTLE
Modern Theatre

2400 Third Ave. • 10:30 A M.

ST, LOUIS
S'rento Screening Room

3143 Olive St. • 1:00 P.M.

WASHINGTON
Worner Theatre Building

13tb8E.Sts.N.W • 7:30 P.M.

PATBSCE DIRECTED BY

YMORE
ROY DEL RUTH

PRODUCED BY

ROBERT ARTHUR
SCREEN PLAY BY JOHN KLORER AND KARLKAMB

Musical Direction Ray Heindorf Musical Numbers Staged and Directed by LeRoy Prinz

It's ‘Movietime U.S.A.’— Now and Every Day!



THE

CROWDS

ARE

BACK

THANKS

20th
Century-Fox

”The Desert Fox”^

in city after city

is on the march

to history-making

grosses. . .and the

crowds are back

thanks to "David

and Bathsheba” and
"People will Talk"

and "The Day the

Earth Stood Still"

and "Meet Me After

the Show" and "The

Frogmen" and "Take

Care of My Little

* Globe Theatre, New York! Oiri".

There *s No Business Like 20th Century-Fox Business!*
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Building the Program

As A contribution to their own business and to the

Movietime U.S.A. drive it would be appropriate for

^ producers, distributors and exhibitors to give some
serious attention to the problem of building film shows as

complete programs.

Hollywood traditionally has paid scant heed to counsel from
distribution and exhibition about preferred length for features.

However, in recent years there has been a welcome relief from
the deluge of over-long films that characterized the immediate

post-war days. With some justice, producers feel that a given

picture should be just long enough to tell a particular story

and not forced into some arbitrarily selected running time.

On the other hand, producers might pay more attention to the

fact that their creations are not shown by and of themselves

in the theatres but as part of a program.

Unhappily far too many millions of patrons usually enter a

theatre while the feature is on the screen. It is not to be

suggested that producers start previews with the third reel

but they should always remember that patrons see pictures'"

under considerably diverse circumstances than in a studio

projection room.

Exhibitors have the ultimate responsibility for booking their

programs and are entitled to the major share of the credit or

blame for the results. Of course each exhibitor is limited in

the pictures available at any time at prices he feels he can

afford. Frequently, after the feature is selected the theatre

operator feels that his job of programming is over and all

he has to do is ask the exchange to send along a short and'

a newsreel to round out the show time. The exchange often

ships any short that happens to be on hand.

It would be idle to speculate on industry responsibility for

the widespread use of double features, an exhibition practice

that makes building good entertainment difficult. Tests have

shown again and again that it is the public, or at least a

majority of the actual customers, who want double bills. Per-

haps the industry generally and exhibitors in double feature

areas have not yet done enough in the way of offering the

public an adequate substitute for the second feature.

U
P TO now there has been little planning of complete
programs. This is true even though some double bills,

especially of similar type reissues, have been booked as

a program with good box office success. Even more important

as a precedent is the teaming of the short "Nature's Half

Acre" with Walt Disney's "Alice in Wonderland." There is

no doubt that in this case the short contributed markedly to

the value of the whole show. Also, the team booking enabled
the short to get more good dates and earn more money than

would have been possible if it were handled in the normal way.

In most instances single feature programs are built up on a

hit or miss basis and double bills follow a pattern selected by
one film buyer who may or may not have had an inspiration.

In any case it is hard to see how the locking of two features,

either similar or dissimilar, for exhibition in all the various

runs in a territory can make the most of the box office

potential.

A concrete proposal for the industry to develop programs of

two and a half hours of running time has been made by Mr.

Paul Klieman, general manager of the W. and R. Theatre

Enterprises of Philadelphia. Blaming many of the industry's

ills on double bills, Mr. Klieman suggested that "unit shows"
are the answer. The unit would consist of one A feature with

a running time of seventy-five to ninety minutes, a featurette

of 30 to 40 minutes length with one known star and one or more
newcomers, a 15 or 20 minute public relations short subject

for human interest and a color cartoon for comedy. Mr. Klie-

man thinks that the main feature and the featurette should

have contrasting appeal. That is, if the feature may be
expected to appeal primarily to men, the featurette should be
addressed to the women and vice versa.

It is difficult to predict whether Mr. Klieman's idea will be
well received by his fellow exhibitors. But this much is cer-

tain—the problem of building a complete program and mer-

chandising it as a unit is a challenge that should be met. It

is likely that no one solution will be satisfactory nationally.

Any step taken to improve the quality of motion picture

entertainment should be encouraged. Even though the prin-

cipal feature will always be the main attraction, the other

components of the program should be so produced, selected

and arranged as to enhance rather than detract from the

amusement value of the entire show.

The Case for Sentiment

C
ritics

—

both professional and amateur—long have been
denouncing Hollywood motion pictures as "too senti-

mental." In fact attacks on the grounds of sentiment

are perhaps the most common type of criticism. Some pro-

ducers, although realizing that sentiment is essential in screen

product, have seemed on the defensive in this connection.

At this time it is salutory that the case for sentiment in films

has been publicly presented. The industry also is fortunate that

the one who lifted his voice in this regard occupies today a

position of national prominence and influence. His words may
have double value because no one may suggest that he has

any connection with the industry or would in any way be sub-

ject to influence by it. The defender of sentiment in films is

Federal Judge Harold R. Medina, famed for his handling of

the trial of the top Communist leaders.

Addressing the Movietime U.S.A. luncheon in New York on

October 9 Judge Medina said, "Don't cry down sentiment

and get the notion that everything must be worked out by

logic and pure reason. It is the impulse of the heart that

does the real job, call it sentiment or loyalty or what you will.

Don't disparage it or underestimate its force."

The Judge took to task newspaper critics who decry senti-

ment and over emphasize the value of realism and naturalism.

Fev/ newspaper critics would have heeded such comments if

they came from a member of the industry. Perhaps Judge
Medina will, at least, make them think it over.

^ It would be difficult to think of a better long range

public relations expenditure than for exhibitors, either indivi-

dually or in local groups, to purchase a set of 16 mm prints of

the twelve "The Movies and You" industry short subjects and

present them to the local school circulating library or other-

wise make them available for general non-theatrical showings.



Real Movietime
To THE Editor:

Speaking from the stamliioint of an ex-

hibitor I am thoroughly convinced that

Movietime U. S. A. is a fine step forward

in motion picture pulilic relations.

But we think you should know about

RKO’s "IMovietime Colorado Springs” in

the heart of the Rocky Mountains. Although
this company was organized in 1932, we
rarely have had an opportunity to meet the

people who make the entertainment we show
on our screens. But thanks to Howard
Hughes’ decision to film “The Korean
Story” in Colorado Springs we now have

a real respect for them—and I’m sure that

thousands of Coloradans do likewise be-

cause of the fine job of spreading good will

for our industry by every member of the

film unit from producer Edmund Grainger,

co-stars Robert Mitchum and Claudette

Colbert and director Tay Garnett to the

watchmen on the set.

Many Friends Made

Not only did Eddie Grainger add im-

mensely to the success of the Rocky Moun-
tain’s Movietime U. S. A. festivities by in-

viting the Denver Neivs contest winners

from every county in the state to have

lunch with and meet the stars of "The
Korean Story” on the set, but the treat-

ment of the visitors by the film troupe sent

every one of them back home with a new
admiration and appreciation for motion pic-

tures and the people in them.

However, that was only one phase of

the public relations job done by this com-
pany. When the stars are not working they

make appearances at numerous charity

events such as Community Chest and De-
fense Bond drives, they attend various af-

fairs at nearby Camp Carson, from officers’

dances to G. I. show.s—even helping to

stage one of the latter—and they are taken

in to Colorado Springs homes as guests at

numerous parties. ... In short, they are

true westerners in every respect. Too, the

technical workers accept invitations to

speak before such organizations as the

American Legion and the American As-
sociation of University Women on the

problems of film making, and in addition,

the stories and interviews which appear in

the local newspapers are illuminating and

constructive.

Colorado Springs, as every other com-
munity must, when a large film company
arrives for location work, appreciates the

fact that thousands of dollars are spent in

the region. However, we feel this is second-

ary as the Edmund Grainger operation will

leave far more behind than well spent cash.

It will leave a wholesome regard for

Hollywood and an intense desire on the

part of the entire Rocky Mountain area to

see “The Korean Story” when it comes to

our theatres. We will miss them all when
they leave.

That’s real Movietime U. S. A.

—

L. A.

STARSMORE. Westland Theatres, Colo-

rado Springs, Colorado.

^‘‘HoUest^’’ Salesman
To THE Editor;

In reviewing experiences of its personnel

in connection with our company’s 25th

anniversary celebration our Chicago branch

comes up with the story of O. C. Wells, its

“hottest” salesman.

It is reported that a couple of years ago,

Mr. Wells was negotiating with the Riviera

theatre in Rock Island, 111., for the purchase

of new Super Simplex Projectors and a

Simplex Sound System. Having failed to

get his contract signed the first day, he

bedded down for the night next door to the

theatre at the Harms Hotel. Two hours

after falling asleep Wells awoke to find

his room full of smoke. The hotel was on

fire. Jumping out of bed he found that the

fire had already reached the hall outside of

his room, that the stairs were collapsing

and that the elevator shaft up to his fifth

floor room had become a flaming sucking

chimney.

Injured in Rescue

He quickly closed his door to shut out the

draft and ran to his window'. A few moments
before his room w'as completely engulfed,

an extension ladder w'as run up to his

wdndow' from the hook and ladder truck

and Mr. Wells made a 210 pound slide for

life, head first, down the steeply angled

ladder

!

He W'as immediately placed in a local

hospital—gasping and choking and a bit

skinned up, but, fortunately little the worse

for wear. He was in the hospital until late

the next afternoon for examination during

which time a customer friend outfitted him

with enough clothing to leave the hospital.

Everything he had with him had been com-
pletely destroyed by the fire. Upon his dis-

charge from the hospital, he immediately

hot-footed it back to the Riviera theatre

and got his new equipment contract signed

and sealed.

Mr. Wells’ performance has been charac-

terized by his superiors as belonging in

the class of the Royal Canadian Mounted
Police wdio always get their contract—or

man. He was given a toy firemans hat as

an “Oscar” in tribute to his “coolness under

fire” and was officially designated by the

companv as “National’s Hottest Salesman

of the 'Year."—NATION AT. THRATRF.
SUPPLY COMPANY , Chicago, Illinois.

Good W ill in India
To THE Editor:

As the editor of the foremost journal

devoted to the film industry I trust you will

be interested in an event of importance in

this country. In the issues of Motion Pic-

ture Herald received here recently, I find

quite a number of references on press and

film and in that context too this would be of

topical interest.

Sri S.S. Vasan, proprietor of Gemini Stu-

dios, Madras, invited the editors of leading

new'spapers in North India to visit the

studios and see the Gemini Studios at work

for themselves. One batch of eleven edi-

tors from Bombay and Nagpur visited the

studios on September 21 and 22, 1951.

Another batch of editors from the rest of

North India, namely Delhi, Allahabad,

Lucknow, Calcutta, Gauhati and Cuttack

made excursions to the studios on September

24 and 25.

They went around the studios and saw each

department at work. They also interviewed

the chief officers of the various departments

as well as the actors and actresses and other

studio personnel.

This is said to be the first time in Indian

film history that new'spaper editors have

been invited to see the working of the stu-

dios for themselves and have a realistic

outlook toward the industry itself. The
^

visiting editors met the editors and journal-

ists of Madras at a private reception Sep-

tember 23.

Entire Industry Helped

Thus it was not merely a function for our

studios, but a function of usefulness to the

industry as a whole.

"S'ou may notice that this event has been

one of significance to the film industry of

India as a whole in its relation to the press

and the public.

I have always been happy to see the value

you have rightly attached to such events over

there and that is w'hy I am sending this

information too.

—

P. P. NAMBIAR, Public

Relations Officer, Gemini Studios, Madras 6,

India.
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ROGERS TV film verdict sends industry to

study fine print Page 13

STUDIOS sign new two-year contract with

technical unions Page 14

ALLIED is coming to New York for its

"biggest" convention ever Page 21

PRINT shortage is due for sharp discussion

at Allied meeting Page 21

TERRY RAMSAYE Says—A column of com-
ment on matters cinematic Page 22

TELEVISION broadcasting body approves
ethical code for TV Page 24

U. S. orders suspension of all work on color

TV manufacture Page 24

UNIVERSAL'S big names make good news
for nation's showmen Page 25

METRO'S Dore Schary sees bright year
ahead for the company Page 32

KLIEMAN, circuit executive, suggests unit

film programs Page 34

MAYER sees Movietime as master good
will builder for industry Page 35

TERRY RAMSAYE reviews the Green-
Laurie book, "Show Biz" Page 38

NATIONAL SPOTLIGHT—Notes on indus-
try personnel across country Page 40

MPEA operations abroad may be discon-
tinued in near future Page 46

ROBERT HOFF, new president of TESMA,
a community leader Page 49

SERVICE DEPARTMENTS
Film Buyer's Rating Page 50

Hollywood Scene Page 47

In the Newsreels Page 49

Managers' Round Table Page 51

People in the News Page 28

Short Product at First Runs Page 48
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Showmen's Reviews Page 1073
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Short Subjects Chart Page 1091

Developments and trends that shape

the motion picture industry's future.

The admissions tax exemptions in

the new tax bill should not cause the

film industry any great damage.
Thanks to the industry’s campaign
before the Senate Finance Commit-
tee, the exemptions were narrowed
down to the point where they should
hardly be felt.

A consent decree with Loew’s is

still a long way off. Justice officials

say “many more” conferences will

be required.

^ Film business at the Supreme
Court is beginning to look like the
old days of the Paramount, Griffith

and Schine cases. The Justices have
already taken two film cases—in-
volving the Warner and RKO con-
sent decrees—and now the Dipson
anti-trust suit is to be put before the
court.

Publicity efforts generated by the
Movietime campaign will have last-

ing effects in the direction of the
industry’s relations with newspa-
pers and their readers. To the hun-
dreds of editorials and other news
breaks garnered recently two out-
standing samples were added this

week. John Crosby, television col-

umnist for the New York Herald
Tribune, and John Chapman, drama
critic of the New York Daily News,
went to the movies, liked what they
saw and told their readers so in no
uncertain terms. “Better than ever”
was the verdict.

^ Reliable industry sources this
week painted the arbitration picture
this way : Allied convention dele-
gates will not discuss the matter on
the floor because exhibitors in the
grass roots are not interested

; Thea-
tre Owners of America’s president
Mitchell Wolfson was only putting
up a “trial balloon” in his Memphis
speech about a voluntary arbitration
plan—he had nothing specific in
mind; and the distributors are wait-
ing for Allied and TOA to decide
what they want.

With speculation still rife over

the future of color television now
that Defense Mobilizer Charles E.

Wilson has stopped production of

the CBS color sets, there can be

little doubt that the government

will soon clamp down on the mak-

ing of black-and-white receivers too.

It is admitted that a color receiver

doesn’t require many more scarce

materials than a regular set and it is

felt that Mr. Wilson will have to

move in some way to remove the

impression that he acted only to

stop the development of color TV
at the present juncture.

Demonstrations and discussions

of so-called three-dimensional pic-

tures at the SMPTE meeting in

Hollywood last week only empha-
sized the fact that this development

is still very distant and still plagued

by the twin obstacles of the use of

viewing glasses under one principle,

or prohibitive installation cost with

unproved results under the other.

Count on the deciision in the Roy
Rogers-Republic case to slow the

flow of old pictures to television

down to a trickle, at least until the

lawyers can decide what’s what.

The same case is sure to open a

new flood of Hollywood litigation.

Announcement of suit by Gene
Autry came on Tuesday.

Exhibitors can look forward to a

sharp increase in the number of

personal appearance tours by stars

in consequence of the keen demand
for them demonstrated by the

Movietime U.S.A. experience.

Theatre operators can be prepared
for heavy pressure to help meet the

production cost increase inherent in

the $11,000,000 yearly raise granted
by the major studios to the lATSE
unions. The increase is merely a
forerunner, although a substantial

one, of other inevitable upward ad-
justments in Hollywood’s overall

wage bill.

Exceptions from some orders, and
most likely wide exemptions for

Hollywood talent salaries, very like-

ly will be allowed by the Salary
Stabilization Board as a result of

the telling arguments presented by
the industry at hearings which were
held this week.
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By the Herald

KURT HIRSCH, vice-president of Arrowhead
Productions, told trade writers In New York

Monday he and his partners, Peter Berneis and

John Reinhardt, will make their next picture,

"The Girl From Astoli" in Vienna. Having

delivered "Chicago Calling," Arrowhead's first

film, to United Artists, he departs next week

for Europe.
JERRY WALD, left, and

By the Herald

Norman Krasna, RKO
producers, as they

explained In a New York

Interview Monday their

decision to concentrate

on quality and thereby

make fewer pictures.

See page 34.

ARNOLD PICKER, on

Monday, sat at a new
desk. It was at United

Artists, where on that day
he became foreign sales

chiefi He had been vice-

president of Columbia
Pictures International. By the Herald

By the Herald

PARTY, In New York, Monday, at which

Gene Autry, center, greeted guests

from radio, television, fan and trade maga-
zines. With him is Paul Lazarus, Jr., left,

Columbia studio representative.

A SEASON TICKET
BOOK, left, at the New
York Strand for Mrs.

Helen Friedman, center,

250,000th person to see

"A Streetcar Named
Desire." The presenters

are star Kim Hunter and
manager Zeb Epstein.

MRS. J. J. PARKER,
right, president of the

Oregon circuit bearing

that name, has been in

New York on her annual

visit to major home
offices.
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AT SKOURAS FILMS.

Athens, left. Visiting the

office of his nephew, Spyros

Skouras, left, is Spyros

Skouras, center, president of

Twentieth-Century Fox, on

European tour. With them is

D. Papadopoulos, Motion

Picture Herald correspondent.

BROOKLYN
MARRIAGE, right.

The scene at the

Church of St. Francis

of Assisi as Ralph

Branca, pitcher for the

Dodgers, left with his

bride, the former Ann
Mulvey, daughter of

James Mulvey, a

Dodger stockholder

and president of

Samuel Goldwyn
Productions.

AS THE CIRCUIT
MANAGEMENT
ASSOCIATION of

Great Britain met at

Harrogate the other

day, left. In conversa-

tions are Air-Commo-
dore Ferdinand West,

managing director of

Overseas Film Distribu-

tors, Ltd.; Victor Fin-

ney, of the J. Arthur

Rank public relations

staff: H a rry' Mea rs

,

Cinematograph Exhib-

itors Association presi-

dent; and Tom O'Brien,

industry labor leader.

THE "Quo Vadis" chariot at

Penn Station, New York, before

starting a national tour, are

Maurice Maurer, of the Astor, and
Harry Greenman, of the Capitol,

where the film will open; and

Robert Taylor, star.

ANNE OF THE INDIES, right.

She's Jean Peters, in the 20th-Fox

film of that name, a story of

17th Century pirating, produced

by George Jessel. Louis Jourdan,

Debra Paget, Herbert Marshall

are some of the others in the cast.
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GLOBAL DRAW Is "The Desert Fox," theatre-packing story

of Field Marshal Rommel, with James Mason as the wily

leader. Openings on three continents spell out top grosses

in every situation. Above, the crowds are back In New York.

BEVERLY MICHAELS Is joined In thought by producer-

actor, Hugo Haas, In the Haas production released by

20th Century-Fox, now titled "The Girl on the Bridge,"

going out to theatres In December.

HANDSOME NEWCOMER: Dale Robertson clinches

star rating In 20th Century-Fox's Technicolor production,

"Golden Girl," November release, which also spotlights

Mitzi Gaynor. Robertson will be seen later In

"Lydia Bailey" and "The Return of the Texan."

HARTFORD, CONNECTICUT, Is the scene where 20th

Century-Fox's production "The Day the Earth Stood Still"

Is the recipient of Lou Cohen's and Norm Levinson's bid In the

$15,000 exhibitor exploitation contest. Above, top, the special

four-page tabloid newspaper herald Is distributed at news-

stand, while, below, a crowd of kids enters Loew's Poll

wearing robot masks.

(Advertisement)
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ROCERS VERDICT SEXDS
TV INTO VERTICAL SPIN
Court Halts Republic Sale

of Films; Plans Appeal;
See Widespread Effect

by WILLIAM R. WEAVER
Hollywood Editor

HOLLYWOOD: Federal Judge Peirson

M. Hall pitched a king-size monkey wrench
into the machinery that has been delivering

theatrical motion pictures to television when
he handed down a decision last week giving

Roy Rogers a permanent injunction re-

straining Republic Pictures from turning

over to television any of the 81 pictures in

which he appeared for that studio during
his 13 years under contract.

The decision, reached after five weeks of

trial, covers the televising of Mr. Rogers’
films either under commercial sponsorship

or on a sustaining program and has brougiit

both future and past sales of pictures lo

television into sharp and sudden focus.

Immediate interpretations
varied as to the decision’s appli-
cation, but attorneys agreed it

would confer injunctive rights on
any player whose personal en-
dorsement of any commercial
product can be shown to have
had a monetary value, and that
this would include, at minimum,
all stars and name players who
have appeared on sponsored ra-
dio shows, posed in Man-of-Dis-
tinction ads, or engaged in any
other endorsing activity for
money or other increment.
Mayer Lavenstein, counsel for Republic,

has announced that the studio will appeal
the decision. Litigation resulting from the
decision and the appeal may well alter the
entire relationship between motion pictures
and television.

Mr. Rogers, who terminated his contract
with the studio last May, had obtained a
temporary injunction in June to pre cent Re-
public from including his pictures among
those which the studio was going to turn
over to its subsidiary, Hollywood Television
Service, for purpose of sale to television.

The trial ending in Judge Hall’s decision
for the plaintiff started September 13.

Judge Refuses Rogers
$100,000 Damage Claim

Included with Mr. Rogers’ petition for a
permanent injunction was a demand for
$100,000 damages, which he maintained
were due him because the news of Republic’s
intention to release his pictures to television
had resulted in non-renewal of his radio
contract with the Quaker Oats Company,
which had paid him $1,750 per week for
40 weeks a vear.

UNITED WORLD WILL
MAKE TV FILMS

United World Films, subsidiary

of Universal-International, plans to

make pictures for television, James
Franey, United World president, an-

nounced this week. The company
will use the U-l studio in Universal

City, Cal., but no Universal players

will appear in its films. Mr. Franey

emphasized that the United World
television pictures will not compete
with the full-length feature produc-

tions turned out by Universal for

theatre use. George Bole, assistant

studio manager of Universal-Inter-

national, will serve as liaison execu-

tive for the studio and United World.

Judge Hall’s decision turned down the

damage claim, saying; "I think the plaintiff

has been damaged here, but try as I might
I am unable to find any evidence upon
which I could judicially satisfy myself that

a certain amount of damage has occurred.

The evidence in relation to it still leaves it

very nebulous and uncertain.’’

Two Contracts Important
Part of the Evidence

Foremost in the long and wordy trial, at

which many witnesses from both the film

and television industries gave testimony,

were two contracts made by Republic and
Rogers, one in 1937 and one in .1948, and
numerous letters and documents which were
construed to be a part of those contracts.

The central contention of the plaintiff was
that commercially sponsored televising of

his pictures would imply his endorsement
of the products offered by the sponsor, and
that he had protected his own commercial
interests against such happenstance by with-
holding from his Republic agreement the
right of the studio to use his films, likeness

or voice for any publicity purpose save to

promote the exploitation of his pictures.

d he Republic contention was that he had
made the films as a contract emplovee and
they were, therefore, the property of the

studio, to do with as the studio chose. The
court, taking the acts and deeds of the con-
tractors as well as the text of tlie contracts

into consideration, ruled that the studio, by
agreeing to let the actor use his name and
likeness in promotion of the many commer-
cial articles he has marketed under personal
endorsement, impliedly in lieu of paying him
more salary, had given confirmation to the
point of Mr. Rogers’ complaint.

The court’s inclusion of sustaining pro-
grams under the injunction granted was
' ased on the view that televising a Ro,gers

picture would consist in fact, even if no

money changed hands, in the advertising of

the television station or network. Neverthe-

less, the decision granted Republic the right

to televise the picture, providing it were

done solely to exploit the pictures them-

selves. A somewhat cryptically worded sec-

tion of the decision leaves open the question

of Republic’s right to dispose of the pictures

to a pay-as-you-look system, such as Phone-

vision or Telemeter.

175 Old Republic Films
Recently Sold to TV

Republic, through its subsidiary, Holly-

wood Television Service, recently sold some
175 old pictures to Los Angeles Station

KTTV. None of these were Rogers pic-

tures. Neither were the studio’s old Gene
Autry films included. Mr. Autry having an-

nounced he would take action similar to the

Rogers’ procedure if such sale were made.

Films starring Wild Bill Elliott and other

cowboy stars were among those sold.

Should the Hall decision stand as final,

establishing the point that televising of a

picture in which an actor appears is tanta-

mount to representing that actor as an en-

dorser of the television sponsor’s product, it

is within the realm of possibility that hun-

dreds of players whose pictures have been

televised without their specified permission

may discover they have actionable claims

against the producers of the pictures, the

television stations, or both.

This would take the matter beyond even

the demands of the Screen Actors Guild,

which has taken the position that no picture

produced after August 1, 1948, can be sold

to television until arrangement has been

made for paying the actors in it an addi-

tional, so far undetermined, amount of

money. The SAG negotiations now under

way with the major studios set up an even

sterner demand in this connection.

See Sale of Pictures
To Television Slowed

Although the Hall decision, which ran

directly counter to Hollywood expectations,

doulhless will he the subject of prolonged
litigation, certain immediate effects of it are

readily predictable. The sale of theatrical films

to television, already slowed down by mount-
ing demands of guilds and unioiis for partici-

pation in the seller’s gross revenue, figures to

be stopped in its tracks.

Both plaintiff and defendant refrained

from official comment on the decision, but

nobody else did. It was the main topic of

weekend conversation in the professional

community.

Although retroactivity of the decision

clearly remained a matter to be determined
in some future litigation, television execu-
tives, averse to being quoted, appeared

(Continued on following page, column 3 )
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STIJDI®S SlCi]^
UMI®M PACT
Two-Year Agreement Will
Cost Major Companies
$11,000,000 a Year,

HOLLYIVOOD

:

The major studios’ labor
costs will go up about $11,000,000 annually
as a result of a new wage agreement an-
nounced here last week between the eight
major studios and the 16 local unions of
the International Alliance of Theatrical and
Stage Employes. About 17,000 film tech-
nicians and craftsmen will be affected by
the terms of the two-year pact.

The agreement was negotiated by Charles
Bolen, vice-president of the Association
of Motion Picture Producers; Richard
Walsh, lATSE president; Roy Brewer,
International “lA” representative, and of-

ficials of the lATSE locals here.

Pegged After 3 Months
It provides for a three-month wage in-

crease of 24 cents an hour or 10 per cent,

whichever is greater. However, no worker
can receive more than $18.50 weekly in-

crease. After three months, wages will

again be pegged on the consumer price index
of the U. S. Bureau of Labor Statistics,

but they cannot be lower than the standard
set for the first quarterly period beginning
last Thursday.

If the cost of living rises five per cent
or more, wages will go up one cent an hour
every 8/lOths of a point advanced.

The studios agree to pay five cents hourly

on all straight time into a jointly-adminis-

tered healt-h and welfare fund, and will pay
daily workers for six holidays observed an-

nually by the studios. The lATSE did not

get anywhere with its demand for a pen-

sion and retirement fund. The agreement
with the majors is believed likely to set the

pattern for forthcoming lATSE talks with

major and minor independents.

Negotiations between the majors and the

Screen Actors Guild for a new contract were
suspended again this week, pending the re-

turn here of several SAG officials. The
actors are asking wage increases ranging

to more than 200 per cent in some classifica-

tions.

Albany American Legion

Condemns Theatre TV
The Albany, N. Y., County American

Legion last week adopted a unanimous reso-

lution condemning exclusive telecasts of top

boxing bouts to motion picture theatres.

The resolution declared : “Many of our dis-

abled comrades occupying beds in Veterans

Administration or military hospitals are

being deprived of the pleasure they received

from hearing or viewing major sporting

events by reason of the fact private interests

have purchased exclusive radio or telecast

rights.’’

Metv Tax
Starts JVar. I
WASHINGTON

:

November 1 is the offi-

cial date for the changes in excise rates and
coverage contained in the new tax bill. That
became official when President Truman
signed the bill last weekend.

Come November 1, then, passes will be

tax-free. On reduced-price tickets, the tax

need be computed only on the amount ac-

tually charged, rather than the regular es-

tablished price.

Another change will be that civic sym-
phonies, operas and certain non-profit en-

tertainments will be free of the admission
tax. But the tax is to remain on all film

showings, even of non-profit groups.

All raw stock, film and equipment used
by the industry as a “cost of business” will

be exempted from tax, effective November 1.

Induction of Dublin Tent

Set for November 23
International Chief Barker Marc J. Wolf

will induct the Dublin Tent into Variety
Clubs International November 23. The
Dublin ceremony, originally scheduled for

an earlier date, will be attended by London
Chief Barker C. J. Latta and a London
contingent. While overseas, Mr. Wolf will

visit London to meet the British barkers.

Warner Houses Sold

In Philadelphia Area
Transactions involving the sale of War-

ner theatres in the Philadelphia and south-

ern New Jersey area were disclosed this

week. The Oxford, Philadelphia, including

stores and apartments, was sold to William
B. Portner for $125,000. Ethel H. Ball,

trustee, later took title and the operation of

the house reverted to the Harrison The-
atres. A1 Grosser, Philadelphia realtor,

handled the transaction involving a half

dozen houses. The Grand, Vineland, N. J.,

will be converted into a supermarket with

the circuit theatre in Bridgeton, N. J., also

converted into a commercial store property.

The Harrowgate, Philadelphia, has been

sold for conversion into a post office; the

Villa, Collingdale, Pa., into a warehouse;

333 Market, Philadelphia, into a parking lot,

and the Parker, Darby, Pa., remaining as a

theatre.

Publisher Buys Film Interest

The Meredith Publishing Company, which
publishes Successful Farming and Better

Homes & Gardens magazines, has purchased

an interest in the Princeton Film Center,

Inc.

TV DECISION
{Continued from preceding page)

unanimous in the opinion that the supply of

old pictures nameful enough to make up
sponsorable programs can be regarded as

washed up. There was less unhappiness

about this than might have been expected,

since the finding of advertisers to sponsor

this type of show has been getting harder

rather than easier during recent months.

Major studio executives, mute all along

on questions pertaining to the sale of old

pictures to television, hemmed as they are

on one side by the majors’ avowed policy

against such sale and on the other by the

awareness that under extreme circumstances

they might have to amend it, were similarly

silent but seemed to feel a potential life-raft

had been scuttled.

Only the actors, speaking via the Screen

Actors Guild, were jubilant, for obvious

reasons. The decision had given legal status

to a point they had promulgated as a prin-

ciple, and it fortified their position in pend-

ing negotiations with both the theatrical

film producers and the producers of films

for television.

The other talent guilds, representing

writers and directors, have been promul-

gating the same principle, as have the studio

unions, and the American Federation of

Musicians, of course, have managed to put

it into practical application without recourse

to courts of law.

At very least the decision appears to favor

the exhibitor position as the exhibitor has

stated it. It appears to promise that the

future will witness the two forms of enter-

tainment tending toward a sharper differ-

entiation, with television having to develop

its own stars and with theatrical motion

pictures preserving the fames and popular-

ities the theatres have created.

Pennsylvania Bill Asks

Theatre TV License Fee
Three Philadelphia members of the Penn-

sylvania state legislature initiated a move to

require theatre owners to pay heavy license

fees before they could charge admission for

theatre large-screen television of sports and

other events. Representatives Edward J.

Conway, Francis K. Muldowney and Miles

W. Lederer introduced a bill compelling

payment of a $2,000 license fee for the right

to exhibit a commercial telecast. Failure to

obtain the license would subject the exhib-

itor to a $5,000 fine or a six-month to one-

year jail sentence in default of payment.

The tax measure was introduced following

the adoption of a resolution by the Phila-

delphia City Council calling upon the state

legislature to adopt such a levy or to permit

the city to enact one of its own of a similar

nature.

Town's Two Houses Sold
Both theatres in Russell, Kan., the Dream

and Mecca theatres, were sold last week by

the estate of the late Mrs. Ernest B. Dan-

ielson to Ernest B. Danielson and his son.

Dale.
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ALLIED MOVES TO X.Y.
FOR ‘BIGGEST MEETIISG’

PRINT PROBLEM IS DUE FOR
SHARP STUDY BY ALLIED

Over 550 Exhibitors Ready
for 3 - Day Convention;
Board Meets Monday

Allied States Association prepared this

week .to meet in the “biggest and most im-

portant” convention in its history. Opening
in New York at the Biltmore Hotel on
Tuesday, the meeting is scheduled to end
Thursday evening, November 1.

Setting the stage for the general sessions

will be the meeting of Allied’s board of

directors which will be held Sunday and
Monday prior to the convention opening.

The opening luncheon for the delegates is

slated for Tuesday with addresses by His
Eminence Francis Cardinal Spellman, Arch-
bishop of New York; Rev. Patrick J. Mas-
;erson, secretary of the National Legion of

Decency; Abram F. Myers, Allied general

counsel
; Trueman T. Rembusch, Allied

president, and major company heads.

Largest Registration
In Allied History

According to Wilbur Snaper, convention
chairman, the more than 550 who have thus
far signified their intention of attending con-

stitutes “the largest registration of any con-
vention in Allied history”. A last minute
influx is expected, he said, adding that

many reservations came in following the

joint convention in Memphis last week be-
tween Mid-South Allied and the Tri-States
unit of Theatre Owners of America.
The schedule of events is as follows

:

Sunday and Monday, October 28, 29

—

board of directors meeting
;
Monday, board

luncheon at the 21 Restaurant; Tuesday
noon—opening luncheon for convention
delegates; Wednesday and Thursday morn-
ings—film clinics

;
Wednesday afternoon

—

open forum conducted by William McCraw
of Texas, attended by Dore Schary, MGM
production chief, and general sales man-
agers of the distribution companies. Floor
discussion will be in order

;
Thursday after-

noon—business sessions close with another
open forum

;
Thursday evening—convention

closes with cocktail party and dinner.

Tuesday has been designated as Presi-

dents Day at the convention. All but two
of the company heads already have indicated

they will attend.

Questionnaire to Be Used
To Bring Up Problems

For the ladies there will be a fashion show
and luncheon at Toots Shor’s restaurant on
Wednesday, as well as other social events.

To help the delegates put their problems
before the clinics, committees and general
convention, an innovation has been an-
nounced in the form of a questionnaire

which will be filled out with the theatre

owner’s name, theatre, problem, etc.

The pressing question of print shortages,

already explored at length at the recent con-

vention of the Theatre Owners of America,

will be given another airing at the Allied

States Association meeting in New York
next week.

Allied leaders, in a fighting mood, already

have declared they will not accept distrib-

utor explanations and excuses made so far.

Wilbur Snaper, convention chairman, has

termed the print shortage “worse than

ever.”

There has been little change in the situ-

ation since the TOA convention, except that

Universal has announced it is working on

a coordinated plan to help solve the print

problem. William F. Rodgers, M-G-M vice-

president in charge of sales, said he had
nothing to add to what he had already said

at the TOA convention and that he did not

foresee any change whatever as far as his

company was concerned. Another sales head

dismissed the entire problem with a terse

:

“The exhibitors don’t want to cooperate. It’s

up to them.”

Charles J. Feldman, domestic sales mana-
ger for Universal, said last week that more
prints and their more efficient circulation

Mr. Myers this week cited the principal

points on the convention agenda and put

them in the following order : Competitive

Bidding, Arbitration and the distributors’

demand for increased film rental.

Earlier there had been some doubt as to

whether competitive bidding would play an

important part in the discussions at the

Allied convention.

Prominent on the agenda also will be the

problem of print shortages. The sales man-
agers of the distribution companies already

have been served notice that Allied intends

to delve deeply into the whys and where-
fores of the whole print situation.

Mr. Myers in his address to the Memphis
meeting last week said quite candidly that

the fur would fly when certain alleged sell-

ing malpractices, including abuses of com-
petitive bidding, and reported rental in-

creases for top product during the Movie-
time U. "S. A. period, are discussed. Mr.
Myers said, at the time, that names would
be named at the Allied convention, and the

speeches would be explosive.

Separate clinics will be conducted to con-

sider problems for theatres in towns with

under 3,500 population; towns under 2,500

population and large cities.

was his company’s answer. The Universal

plan has been developed in relation to local

conditions following a study made of book-

ers’ analyses of all accounts served by Uni-

versal.

The exhibitors insist that the companies

must make more prints available. The dis-

tributors come back with a multitude of

answers. They insist the final move to re-

lieve the situation is up to the exhibitors,

who must either agree to split product or

must cease demanding shorter clearances

and advanced runs which lead to multiple

runs and the resulting print shortages.

Distribution executives hold that they

have already increased the number of prints

made available and they have reached the

limit dictated by economic considerations.

Some hold the problem is basically legal

stemming from the imposition by the court

decree on distributors of responsibility for

proving clearance to be justified.

The distributors insist it’s up to the ex-

hibitors to get together and find a solution.

Said Mr. Rodgers : “The distributor is help-

less. He’ll be sued if he doesn’t grant the

exhibitors’ demand. It’s an exhibitor

problem.”

Wisconsin Allied to Meet
December 10 in Milwaukee

Allied of Wisconsin have adopted “Movie-
time” as the slogan of its annual convention,

it was announced this week by co-chairman

Tony La Porte and John McKay. The con-

vention is scheduled to be held December
10-12 at the Schroeder Hotel in Milwaukee.

1 54 RCA Service Contracts
The RCA Service Company announced in

Camden, N. J., last week that it had signed

154 contracts for its comprehensive service

and parts replacement plans with drive-in

theatre operators since last April, according

to George F. Sandore, manager of sales

and merchandising for the company’s tech-

nical products division.

Honor Schary, Pirosh

Dore Schary, vice-president in charge of

production at MGM, and Robert Pirosh,

writer-director, were to be honored by the

Los Angeles County Conference on Human
Relations for Metro’s “Go for Broke !” at

George Pepperdine College in Los Angeles
Saturday. Mr. Pirosh was also to represent

Mr. Schary, who was to be in the east.
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B
ook note; To hand comes a most
remarkable and fundamental book of
industry of the motion picture, as

remote from popular interest as a classic

in Sanskrit. The title: "Abridged Scientific

Publications from the Kodak Research
Laboratories." There are five hundred
tight, chaste, compact pages, as crisp,

precise, utterly matter-of-fact as George
Eastman in person.

It is given notice here, rather than in

a book review, because it is unavailable,

both physically and in terms of per-

cipience, to the general reader. Yet it

pertains to the research that has all to do
with such common facts as the television

by the fireside and the screen at the
theatre. It also marks the long long way
that the technology of the industry has

come since the rule-of-thumb day when
that first sample of Eastman film was
threaded into the first Edison camera in

1889. Nearly a hundred authors of the

Kodak research staff are represented in

69 articles ranging from such subjects as:

"35mm-to- 1 6mm Reduction Printer" to

"A Trimethincyanine; A Trimethinoxonol

and Some Compounds Related to Trimeth-

inoxonols; Some Di- and Tetrameth-

ineroccyanines." It took two men to write

that one.

And be it observed that this vast array

of scientific scholarship is a collection from
one year's contributions by those Eastman
researchers to a great array of scientific

and industrial journals both here and
abroad. Therein is a service by an Ameri-
can industry of deep and wide import

which makes no boasts. Indirectly, too,

there is an answer to the some times vocif-

erous critics of abstract scientific research.

To the man in the street it is a completely

anonymous contribution to the improving

environment in which he lives and he never

heard of it, anyway. No gossip columnists

spread their fame.

VAUDEVILLE—One may wonder what ex-

pansive hope or deep laid plans may be

back of this latest "return of vaudeville"

at the tradition laden Palace in New York.

For the twenty years from its opening in

1913 to the final week of February 4 in

1933, two full decades, it was the world's

premier theatre of what had been the

greatest popular entertainment. Even

there pictures prevailed at last, to be
tentatively and partially invaded by re-

turns of vaudeville twice—each time with

much acclaim, even as now. Now with

Television as the new electronic vehicle of

both pictures and vaudeville what is to

come? The welcome and acclaim to Judy
Garland, who has come to vaudeville from
pictures, and through personal ordeal, has

been a heart warming public experience. It

is also rather a stroke of showmanship which
dared to stake its opening on her, and
give her half the bill. That's screen fame.
Pictures used to be chasers to clear the

house in vaudeville.

T
HOSE taxes—

T

he other day a hurry-

ing driver on the Boston Post Road
fetched up behind a big trailer trans-

port truck and saw a flaming panel reading:
"1950 Taxes Paid on This Vehicle $4,-

637.81." It is a device t' show all and
sundry despite adverse publicity and some
of ihe inferences of railway advertising,

that trucks on the highway do pay their

way. The figures of the campaign statistics

include special use taxes, excise levies,

gasoline and oil taxes, but not income
taxes. That is one way to tell the people.

This suggests that some considerable effect

might he had if motion picture theatres,

which pay so many kinds of taxes, including

of course that eternal war tax, should tell

their story succinctl'^ in a lobby panel.

The customers might be impressed by what
part of their admissions go for the purchase

of entertainment. Nobody else will be telling

them.

Speaking of taxes. South Dakota de-

serves more attention than it has had for

discontinuing an assortment of taxes lev-

ied in time of war because they have been
collected and paid off the commitments
for which they were enacted. As an ex-

ample of financially responsible govern-

ment, making good c.j promises, that

deserves signal attention—in Washington.

COUNTRY NOTE: These harvest days of

field and garden bring the time of picki.ing

and preserving. So the scents of spices

and herbs a-simmer in the alchemy of the

kitchen pervade the air. 'Tis a busy place

of kettles and sterilizing pans, and gay with

rows and ranks of glasses and jars all

a-gleam with the pinks and yellows and

purples of jellies and fruits, along with the

deep maroon of darksome apple butter and

the substantial red of the tomatoes, all in

contrast with the seductive tints of green

mingled with tumeric's yellow in the pickles.

When winter pushes down from the Berk-

shires and snow sifts over the Valley of

the Silvermine, there will be part of the

summer bottled on the pantry shelves.

United Para.
Pratit Shatrs
Sharp Rise

United Paramount Theatres, for the third

quarter of 1951, showed estimated consoli-

dated earnings of $4,688,000, including

$2,297,000 of capital gains, equal to $1.44

per share. This compares with estimated

consolidated earnings of $2,528,000, includ-

ing $414,000 of capital gains, for the same
quarter in 1950, equal to 78 cents.

The figures were announced by Leonard
H. Goldenson, president, who commented
that there had been “an encouraging im-

provement in our business in the third quar-

ter. Now, more than at any time since

^
1946, there is a widespread feeling of con-

fidence that the industry will be able to

meet and surmount the challenge of chang-

ing competitive and economic conditions.”

Estimated consolidated earnings for the

first nine months of 1951 amounted to

$9,537,000, including $3,483,000 of capital

gains, equal to $2.93 per share, Mr. Golden-

son stated. This compares with consoli-

dated earnings of $7,963,000, including

$1,465,000 of capital gains, for the same

period in 1950, equal to $2.44.

Share of undistributed earnings of

partly owned non-consolidated subsidiaries

amounted to $186,000 during the first nine

months of 1951, compared to $1,734,000 for

the same period in 1950. Mr. Goldenson

explained that the consolidated earnings this

year included the earnings of several com-

panies which became wholly owned after

the third quarter of 1950 through the pur-

chase of the 50 per cent interest of certain

co-owners. He pointed out that the effect

of this was to increase consolidated operat-

ing profits and reduce share of undistributed

earnings for the 1951 periods in comparison

with those for 1950.

Seek New Regulations for

Handling Safety Films
New amendments have been filed in the

suit by three Massachusetts exhibitors, W.
Leslie Bendlev, Flint Theatre Company, and

Telepix, Inc., to clarify existing laws regu-

lating handling of motion picture film. The

amendments state laws about nitrate film

should not apply to collulose acetate film

;

and that the latter is less combustible than

common newsprint.

Rentals From Army Total

$6,500,000, Post-War Top
WASHINGTON

:

Distributors received

$6,500,000 in rentals from film showings at

Army and Air Force installations in this

country and abroad during the 1950-1951

fiscal year, it has been revealed here. This

is the largest total from these sources since

the end of World War 11. Of the total,

$4,000,000 came from rentals on domestic

exhibition, and $2,500,000 from rentals for

overseas showings.
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national magazine ads are

right now telling the world...

No three words ever meant

so much to so many people...'

•••soon from Samuel Goldwyn

!

Distributed by RKO RADIO PICTURES, INC.



CODE FOR TV
IS ENDORSED

v.s. Cuts on
CBS Color
Teievision

Broadcasting Group Acts
Favorably on Proposal;
Ad Abuses Covered

CHICAGO

:

With the family home audience

in mind, eighty members of the National

Association of Radio and Television Broad-

casters last week endorsed a code of ethics

designed to eliminate obscenity, preoccupa-

tion with sex, horror dramas and other

abuses in television programs.

The code, which is to be submitted to the

full board at its next meeting in Washing-
ton December 3, also seeks to curb excesses

in television advertising.

Review Board Set Up
According to Harold E. Fellows, associa-

tion president, the code is the industry’s an-

swer to a bill pending in Congress and pro-

posing a national advisory board to act as a

“watchdog” over abuses in television pro-

gramming.

The association’s members also approved

a plan to set up a television review board of

six to keep an eye on all programming; re-

ceive, screen and clear complaints; keep

members of the legislative, executive and
judicial branches of the Government in-

formed as to the working of the code, and
maintain liaison between the broadcasters

and the FCC.
The preamble to the code reminds broad-

casters that they are “obligated to bring

their positive responsibility for excellence

and good taste in programming to bear on

all who have a hand in the production of

programs,” including sponsors, advertising

and talent agencies. The preamble says pro-

gram content should be made up of “whole-

some entertainment and remind the viewer

of his responsibility towards society.”

To be eliminated under the proposed code

are profanity, obscenity, smut and vulgarity.

Use of a long list of words and terms pro-

hibited on radio as obscene and vulgar is

barred, as are attacks on religion and creeds.

Listed among other provisions : divorce is

not to be treated casually
;

illicit sex rela-

tions may not be treated as commendable

;

sex crimes and abnormalities are unaccept-

able; reference to sex perversion is forbid-

den
;
drunkeness and narcotic addiction may

not be shown as desirable or prevalent, etc.

Standards Established

A section of the proposed code calls for

“decency and decorum” in costuming and
the broadcasters are called on to avoid mate-

rial that is excessively violent or that creates

morbid suspense. Limitations on the length

of commercials also are suggested.

Here are some of the highlights of the

Code, which this week won wide praise in

the industry

:

Advancement of Education and Culture

:

“Commercial television provides a valuable

means of augmenting the educational and
cultural influences of schools, institutions of

higher learning, the home, the church,

museums, etc. ... It is the responsibility of

a television broadcaster to call on such insti-

tutions for counsel and cooperation and to

work with them on the best methods of pre-

senting educational and cultural materials by

television.”

Responsibilities Are Cited

Responsibility Toward Children; “The
education of children involves giving them a

sense of the world at large. Crime, violence

and sex are a part of the world they will be

called upon to meet and a certain amount of

proper presentation of such is helpful in

orienting the child to his social surround-

ings. However, violence and illicit sex shall

not be presented in an attractive manner,

nor to an extent such as will lead the child

to believe that they play a greater part in

life than they do.

“It is not enough that only those programs
which are intended for viewing by children

shall be suitable to the young and immature.

Television is responsible for insuring that

programs of all sorts which occur during the

times of day when children may normally be

expected to have the opportunity of viewing

television shall exercise care.”

Presentation of Advertising: “Ever mind-

ful of the role of television as a guest in the

home, a television broadcaster should exer-

cise unceasing care to supervise the form in

which advertising material is presented over

his facilities.” There follows a series of rules

by which the broadcaster should be guided

under the Code.

Code Sections Outlined

Other highlights fall under the chapters

Advertising of Medical Products, Contests,

Premiums and Offers, Time Standards for

Advertising Copy, Treatment of News and

Public Events, Controversial Public Issues,

Acceptability of Advertisers, Products and

Acceptability of Program Material, an im-

portant section which was not actually in-

cluded in the Code but added as an addenda.

It is designed to keep television entertain-

ment wholesome and widely acceptable.

The television Code seal will be flashed by

all stations subscribing to the industry’s self-

regulatory provisions and it can be revoked

by the NARTB board.

Aston in Reissue Deal

Astor Pictures Corporation has concluded

a deal to re-release two features based on

the “Barney Google and Snuffy Smith”

comic strip and produced by Edward Gross,

R. M. Savini, president, announced in New
York last week. The films are “Hillbilly

Blitzkreig” and “Private Snuffy Smith.”

In a sudden move that struck home with

explosive force, the Government last week

asked the Columbia Broadcasting System to

suspend production of color television re-

ceivers to aid the defense effort.

Charles E. Wilson, Defense Mobilizer, in

a letter to Frank Stanton, president of CBS,
wrote that “the defense mobilization pro-

gram in which we are now engaged requires

the use of vast quantities of scarce materials

in the production of military items and es-

sential industrial expansion.”

To Meet Executives

He also announced that he and Manly

Fleischmann, Defense Production Adminis-

trator, would meet this week with top ex-

ecutives of the television industry to discuss

suspension of all further development of

color television for the duration of the pres-

ent emergency. The reason was, he said, to

free electronics engineers for “important

military projects.”

Mr. Stanton immediately announced that

CBS would comply with Mr. Wilson’s re-

quest and also that it would discontinue its

color broadcasts. “Within the limitations

which may be imposed by the defense effort

we intend to continue experimental and de-

velopmental work during the period of man-

ufacturing suspension,” he said.

The Government’s communication was

with CBS only and Mr. Wilson’s letter was

not dispatched to RCA or any of the other

companies currently engaged in color TV
research. The CBS is the only commercial

color system authorized by the FCC.
The development, which came with dra-

matic suddenness, caused wide speculation

not only over the future of color television

and the many issues involved there, but

about the entire television picture. Mr. Wil-

son did not mention any cutbacks in the

production of black-and-white receivers nor

was there any reference to the “freeze” on

the construction of new television stations.

Wayne Coy, FCC chairman, has indicated

on a number of occasions that he expected

that limitation to be lifted soon.

Seen Boon to FCC

Mr. Wilson’s action was seen this week

as extricating the FCC from an extremely

embarrassing position that might well have

had reverberations in an election year. The
Commission in October of last year author-

ized the standards proposed by the Columbia

Broadcasting System for its “mechanical”

color system, which is incompatible and re-

quires color scanning discs at camera and

receiver.

Since then, RCA has held public and

private showings of its all-electronic, com-

patible color system which permits ordinary

receivers to pick up the RCA color signal

without modification or change.
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Big U-I Names Make
News for Showmen

NIVERSAL-INTERNATIONAL is cur-

rently marshalling its forces for

what it calls "the most ambitious

production program in company history."

The new 1951-52 schedule of 36 pictures

—

half of them in Technicolor—will include

many top budget productions featuring a

large array of imposing box office names,

according to the company.
Universal will back it to the hilt with

intensified promotional and advertising

activities, David A. Lipton, vice-president

in charge of advertising and publicity,

promises.

Final planning for the stepped-up pro-

duction program was completed in Holly-

wood recently at a series of conferences

involving Nate J. Blumberg, president: Leo

Spitz, executive head of production;

W illiam Goetz, in charge of production,

and Alfred E. Daff, director of world

sales.

Mr. Lipton's plans for fhe forthcoming

pictures call for greater emphasis on pro-

motional selling to aid sub-key situations.

"Every device and promotional facility

will be utilized to help sell Universal's

product down the line to the grass roots,"

he said. Personal appearances, saturation

bookings, guest appearances of stars on

television and radio, and newspaper and
magazine advertising will be used to push

the new films. The major emphasis will

continue to be on newspaper advertising,

however, Mr. Lipton emphasized. The ad-

vertising and promotion budgets will be
increased to meet the requirements of the

new production program.

Variety of Product

In addition to giving Universal 18 Tech-

nicolor films, the largest number In its

history, the new program contains what the

company considers an unprecedented
variety of films.

The new product provides the diversity

and star power to attract the greatest

possible public In the world market, In the

opinion of Mr. Daff. Charles J. Feldman,

domestic sales manager, is no less optimis-

tic. He feels the company's new program
will consolidate "the general goodwill

which Universal has won from the exhibitors

of America during the past several years."

With the first films on the new schedule

set for release here in November, arrange-

ments for overseas distribution are al-

ready under way. Americo Aboaf, foreign

sales manager, is currently conferring with

foreign sales supervisors.

Some of the top names signed for the

pictures currently In work or scheduled to

go Into production soon are James
Stewart, Gregory Peck, Irene Dunne, Errol

Flynn, Ann Sheridan, Dan Dailey, Maureen
O'Hara, Frank Sinatra, Shelley Winters,

Van Heflin, Josephine Hull, Peggy Dow,
Audle Murphy, Donald O'Connor, John
Lund, Stephen McNally, Linda Darnell,

William Powell, Charles Laughton, Arthur

Kennedy and Howard Duff.

High on the list of top product are:

"The World In His Arms," In Technicolor,

with Raoul Walsh directing Gregory Peck

and Ann Blyth; "Bend of the River,"

Technicolor, starring James Stewart and
Arthur Kennedy; "Steel Town," starring

Ann Sheridan, John Lund and Howard
Duff, in Technicolor; "Against All Flags,"

in Technicolor, with Errol Flynn and
Maureen O'Hara, and "Battle at Apache
Pass," In Technicolor, starring John Lund
and Jeff Chandler.

19 in Record Backlog

In addition to the 36 films scheduled for

production this year. Universal has a

record backlog of 19 pictures. Release of

these films will begin In November. A
total of I I pictures will go to theatres in

the first quarter of the 1951-1952 season.

The release schedule follows:

November: "Cave of the Outlaws," in

Technicolor, starring MacDonald Carey
and Alexis Smith; "The Lady Pays Off,"

starring Linda Darnell, Stephen McNally
and Gigi Perreau, and "The Raging Tide,"

with Shelley Winters, Richard Oonte,

Stephen McNally and Alex Nicol.

December: "The Strange Door," starring

Charles Laughton, Boris Karloff and Sally

Forrest, and "Meet Danny Wilson," with

Frank Sinatra In the title role and Shelley

Winters and Alex Nicol.

January: "Weekend With Father," star-

ring Van Heflin, Patricia Neal and Gigi

Perreau: "Flame of Araby," in Technicolor,

starring Maureen O'Hara and Jeff Chand-
ler, and "The Treasure of Lost Canyon,"
Technicolor, starring William Powell.

February: "Here Come the Nelsons,"

starring Ozzle and Harriet Nelson; "Finders

Keepers," starring Tom Ewell, Julia Adams
and Evelyn Varden, and "Bend of the

River," In Technicolor, starring James
Stewart, Arthur Kennedy and Julia Adams.

"THE WORLD IN HIS ARMS," starring

Gregory Peck.

"STEELTOWN," with John Lund, William
Harrigan, Ann Sheridan, Eileen Crowe and
James Best.

"THE BATTLE OF APACHE PASS," which
features Susan Cabot as "Nana" and Jeff

Chandler as "Cochise."

"MEET DANNY WILSON," with the principals

Alex Nicol, Shelley Winters and Frank Sinatra.

"BEND OF THE RIVER," below, starring Rock
Hudson, Arthur Kennedy, and James Stewart.
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The "Blue
. . . which

FOUR-COLOR PAGES IN
WOMEN’S M/VG>IZfNfS
PLUS TOP WEEKLIES!

Maximum penetration where it counts

most in selling seats! ... National

advertising campaign to 31,893,457

CIRCULATION, including Woman’s
Home Companion, Good Housekeep-

ing, McCall’s, Parents . . . Life, Look,

Saturday Evening Post, Collier’s ... Fan

magazines and MacLean’s (Canada).

I

il;



'Veil or the bedding ^eil
should she ehoose P

Magnificent jane wyman once again deeply touches your heart ... as she did in

the ever-to-be-remembered Johnny Belinda . . . this time as the woman Louise,

another truly great role that only jane could portray.
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Fred S. Kogod and his K-B Amusement
Company, Washington, D. C., were the

subjects of this week’s Hall of Fame radio

program over NBC.

George Shupert, who recently resigned as

vice-president of Paramount Television

Productions, left New York for the coast

this week to confer with Edward Small
and Sol Lesser on the organization of a

firm to produce and distribute films for

television.

Reg Evans, formerly vice-president of Gen-

eral Screen Advertising, Inc., has been

named vice-president of the newly formed

film distributing company, Ad-Eilm Dis-

tributors, Inc., New York.

John Kane has been named supervisor of

the copyright protection and title depart-

ments of Columbia Pictures, the company
announced in New York last week.

Irving Sherman replaces him as person-

nel director, while George Berman suc-

ceeds Mr. Sherman as assistant manager

of exchange operations.

Oscar F. Neu, president of Neumade Pro-

ducts, Inc., has been appointed chairman

of the equipment manufacturers committee

for “Midnight Frolics,’’ the fund raising

show of the Foundation of Motion Picture

Pioneers which will be presented at the

Roxy Theatre, New York, November 16.

M. L. Simons, assistant to H. M, Richey,

M-G-M exhibitor relations head, will

speak before the Better Films Council at

Sheboygan, Wis., November 1, and before

the Wisconsin state convention of the

Better Films Council at Milwaukee No-
vember 5. He will show slides of “Quo

Vadis’’ and discuss the importance of the

motion picture theatre in the business life

of the community.

Sir Arthur Jarratt, managing director of

British Lion and chairman of Humphries
Laboratories, London, arrived in New
York this week for a short business visit.

Nate Simons has resigned as supervisor of

Long Island theatres for Skouras The-
atres Corporation to form Morgan Per-

sonnel, a licensed New York employment
agency specializing in theatre personnel

on a national basis.

Ernest V. Heyn has been appointed editor

of The American Weekly, William
Randolph Hearst, Jr., publisher, an-

nounced in New York last week. Mr.
Heyn, formerly vice-president and editor-

in-chief of McFadden Publications, re-

places Kenneth McCaleb, who continues

as editor of the Sunday Mirror Magazine.

Clarence Kolster, film editor on the color

musical, “She’s Working Her Way
Through College,’’ now in work, is cele-

brating his thirtieth year with Warners.

Jack Kirkland, who wrote the screenplay

for “The Amazing Monsieur Eabre,” re-

turned to Paris from New York last week
to prepare the screenplay for the new
Edith Piaf film.

Horace McMahon, featured in Para-

mount’s “Detective Story,’’ will make an

eight-city personal appearance tour on

behalf of the picture beginning October

29. He will visit Pittsburgh, Washington,

Cleveland, Chicago, Buffalo, Boston, New
York and Philadelphia.

Set COMPO
ElectionPlan

Initial arrangements to gear the election

machinery of the Council of Motion Pic-

ture Organizations were made this week

when each of the 10 charter member or-

ganizations was asked to appoint a member
to the nominating committee. It will be the

committee’s job to select a slate of officers

for 1952.

It is expected that the committee will be

required to meet a number of times before

the selections are finally made. Among the

most important of these is the successor to

Arthur L. Mayer, who has stated he is

resigning from his post of COMPO execu-

tive vice-president in order to devote himself

to personal business matters.

The executive board of COMPO is sched-

uled to meet in the middle of December to

'"elect the officers. It is probable that strong

efforts will be made to have Ned E. Depinet

continue as COMPO president, and Robert

W. Coyne, COMPO counsel, will retain his

position.

Herman Robbins is currently treasurer,

replacing Robert J. O’Donnell, who resigned

to take over the national direction of Movie-

time U. S. A.

RCA Reports Five Types

Of Color Tubes Ready
The Radio Corporation of America this

week disclosed that its engineers had de-

veloped at least five types of tri-color tubes,

each capable of operating in the framework

of all known television systems, including

the RCA compatible all-electric system.

Said Dr. E. W. Stuart Engstrom, vice-

president in charge of the RCA Laboratories

Division: “As an objective for a good

color reproducer we aimed at a tube which

would give us good color, would perform

on any known color system, and would also

reproduce pictures in black-and-white from

present television broadcasts.”

Drive-In Open All Year
The Elinda Ann drive-in theatre, Whites-

burg, Ky., will remain open all year, its

owner, William Wright, has announced. It

is only a block from the town center, has an

enclosed walk-in-section with 360 regular

theatre chairs and steam heat.

Inti. Producers Group
In First Joint Move
ROME : In their first successful joint move,

producers in the U. S., Britain, France,

Spain, Italy and Israel have agreed not to

participate in the Indian Film Festival un-

less the competitive formula under which it

is to be held is changed in line with a reso-

lution passed in Venice this year. The

Festival is scheduled for January 24, in

Bombay. The joint action was initiated by

the International Federation of Producers

Association which the Motion Picture Asso-

ciation of America joined this year.Elmer C. Rhoden, president, Fox Midwest Amusement Corp., Kansas City, Mo.
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Mianh *s Men
In Meeting
by PETER BURNUP
LONDON

:

In the Victorian elegance of

Harrowgate, Yorkshire has concluded what
has been the finest ever convention of theatre

managers.

From every part of Scotland and the

North of England, John Davis, managing
director of the Rank Organization, sum-
moned the managers of his Gaumont and

Odeon Theatres with their wives. In all,

300 theatre-men and one woman manager
assembled for discussion and pep talks from
show business experts.

First speaker was Darnley Smith, man-
aging director of Rank’s Cinema-Television

outfit, who said TV was no menacing bogey

but something to be harnessed to the future

of their theatres. One of Mr. Smith’s most

applauded aphorisms was his reference to

the bulwarks of safety which some theatre

men seemed to discern in sales of candy and

the like. He counselled his audience to

leave the bulwarks and get out on the ram-
parts and fight.

A1 Daff, manager of world sales for Uni-

versal, who had flown in specially for the

occasion, had a similar theme. Like homi-

lies came from newspaper men, publicists,

producers and from people like Mary Field,

the lately appointed director of production

for the Children’s Film Foundation.

U. A. Signs Pact With
National Films Service
United Artists has signed with National

Film Service Corporation of New York,
film carriers and inspectors, under which
product scheduled by the defunct Eagle Lion

Classics will be brought into the same ship-

ping contract that covers UA product.

This was disclosed this week by Albert

E. Bollengier, UA treasurer, who refused

to comment on a Cleveland report that the

distributor was guaranteed to receive

$35,000 between now and January 1, 1952.

The report further said the sum would
accrue from discounts on UA’s weekly film

service bills of five per cent and 20 per cent.

Refusing to verify the figure, Mr. Bollen-

gier did say that, with ELC no longer exist-

ing, “we have merely verified a deal under
which we bring the product of both com-
panies under one contract.”

Ebersons Win Army Contract
John and Drew Eberson, theatrical archi-

tects, have been awarded a contract by the

Office of the Chief of Army Engineers to

draw up standard plans and specifications

for the erection of numerous camp theatres

of varying sizes.

Branch for United World
United World Films, Inc., of New York,

has opened a southwestern branch in Dallas,

with E. E. Grindstaff as manager. The
company distributes educational, religious

and non-theatrical films.

SMPTE Had Record
Attendance on Coast
HOLLYWOOD: A record attendance of

well over 600 made the recent 70th semi-

annual convention of the Society of Motion

Picture and Television Engineers the largest

Hollywood meeting ever, William C. Kunz-
mann, convention vice-president, said last

week. A total of 65 papers were delivered.

Mr. Kunzmann said that the 71st convention

will be held at the Drake Hotel in Chicago

from April 21 to 25, 1952.

At one of the final sessions Raymond

Spottiswoode, of Middlesex, England, en-

visioned three-dimensional films as the most
promising theatre entertainment of the

future, provided the resources of the motion

picture industry are offered to support the

work along these lines.

Mr. Spottiswoode, technical director of

the Festival of Britain earlier this year,

told of how the stereoscopic films drew
capacity audiences and he wondered what
would be the effect should Hollywood start

making these pictures. He saw electronics

solving the problem of optics, which requires

the viewer to wear glasses.

ALLIED, TOA UNITS’ OFFICERS

NEW OFFICERS, for the Mid-South Allied, and for the TOA’s Tri-States organization,

both nnits meeting in Memphis last week. Above is the Allied group. Seated: Lyle Rich-

mond, vice-president; T. M. Jonrdan, director; John Mohrstadt, president; Roy L. Coch-

ran, vice-president; C. W. Tipton, director; Tom Balias, director. Standing; Dwight

Blissard, secretary-treasurer; Guy B. Amis, director; Robert West, director; J. A. West,

director; Arthnr Rush, chairman of the board. Other officers not in the photograph are

Whyte Bedford, Grady Cook, and Edward Ctdlins, vice-presidents; and Mrs. Clara M.

Davis, Lawrence Landers, and Gene Higgin botharn, directors.

THE TOA GROUP. Seated: Mr^.. H. A. Fitch, director; Max Connett, national secre-

tary of the TOA; Gael Sullivan, executive director of the TOA; M. A. Lightman, Jr.,

president; W. F. Ruffin, Jr., national representative to the TOA board; Louise Mask,

director. Standing: T. L. Jordan, director; Nathan Flexer, vice-president; Roy L. Coch-

ran, director; R. B. Cox, vice-president; K. King, retiring president; T. E. Williams,

regional vice-president and representative to the TOA board; and N. B. Fair, director.

Officers not in the photograph are Gordon Hutchings, vice-president ; Leon Roundtree,

secretary-treasurer; and Don Landers, Mrs. Jessie Hoive, E. W. Clitin, Earl Elkins, Cha~les

Eudy, and E. P. Sapinsley, directors.
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ifsensational
INNOVATION IN

'

ACTION ENTERTAIN
MENT! Music, songs
and ballads pacing terrifi

thrill drama ! . . Songs ,i

include that top hit tune
"I WISH I WUZ”

A ROARING SAGA OF RED-

SKIN VENGEANCE ... AND

OF THE TINY CAVAIRT

V



p^resents

composer of "Cry of the Wild Goose," singing^'HOOFBEAT SERENADE/JE

i§LUD.BANDELIER," "THE GIRL IN THE WOOD," "EVERYONE'S CRAZ)^

iiwiMgCEPTtN' ME” and "JITTERYJ)EER-FOOT DAN"

^ylRVlNG AjUN
ItKULLERMHi

starring

AN DONLEVY GIG YOUNG

VIRGINIA GREY • ANDY DEVINE

ROBERT HUTTON TERRY GILKYS0N. .1



SCHARY SEES
BRIGHT YEAR

HEAD MEN. The scene on the dais as the MGM sales conference opened in Chicago. In left
to right order are Silas F. Seadler, Rudy Berger, Burtus Bishop, Jr., Dore Schary, keynote
speaker; William F. Rodgers, Charles Reagan, Howard Dietz, John Maloney and George Hickey.

CHICAGO: Seventy-five MGM home office

and studio executives, sales managers, dis-

trict and branch managers, and publicity,

advertising and exploitation personnel, met
at the Hotel Ambassador here this week in

annual sales conference and heard Dore
Schary, production vice-president, declare

that the company faces the brightest sales

prospects in its history.

Mr. Schary said that out of 117 films

announced by MGM during the past 32
months, a record number of features, 82,

had been delivered, 13 were finished, five

are in production and eight will be started

in the near future. As likely box office

successes, Mr. Schary listed: “The Wild
North,” “Westward the Woman,” “Calla-

way Went Thataway,” “Belle of New
York,” “When in Rome,” “Singing in the

Rain,” “The Merry Widow,” “Scara-
mouche,” “Lovely to Look At” and “Skirts

Ahoy.” These are either completed or in

production.

Rodgers Presides

Presiding at the meeting was William F.

Rodgers, vice-president and general sales

manager. The main speakers included How-
ard Dietz, vice-president and director of ad-

vertising, publicity and exploitation
;
John

Joseph, head of publicity; Dan S. Terrell,

promotion manager
;

Silas F. Seadler, ad-

vertising manager; E. M. Saunders, assist-

ant to Mr. Rodgers
;
Charles M. Reagan,

sales executive, and Henderson N. Richey,

exhibitor relations head.

Mr. Dietz and his aides discussed plans

for the promotion of “Quo Vadis,” described

as the biggest venture in MGM history,

which is scheduled to open in New York
and some other spots within the next few
weeks. Mr. Dietz said of the nation’s 20
top-grossing films, MGM had eight, and
then he added

:

“We at MGM have never made a bad
picture. The picture may not have done

as expected at the box office, but it was not a

bad film. Sometimes it is the public that

is the flop.”

Mr. Joseph discussed MGM lineage in

national magazine advertising; Mr. Terrell

dealt with promotion of “Quo Vadis,” and
Mr. Seadler spoke on the tieups for this

and other important pictures.

Other Important Films

Mr. Schary also announced what he con-

sidered one of the most important films on
the MGM schedule: “The Making of a

Marine,” which he will produce personally

with William A. Wellman directing. Mr.
Schary listed the following films in prepara-

tion which, he said, would be excellent sales

bets : “The Student Prince,” “Pat and
Mike,” “Mr. Congressman,” “Carbine Wil-
liams,” “Plymouth Adventure,” “Eagle on

His Cap,” “Mexican Village,” “Young
Bess,” “Mogambo,” “Three Love Stories,”

“Years Ago” and “Brigadoon.”

The delegates—who participated in dis-

cussions under the headings of “Mighty
MGM’s Mightiest Year” and “Our Mighti-

est Promotion Plans”—were scheduled to

attend a screening of “Quo Vadis.” Mr.
Schary, who was to leave for New York,

where he will address the Allied States

Association convention, was accompanied by

Howard Strickling, studio publicity head.

Mr. Rodgers also announced that MGM
will end the current calendar year with three

releases: “The Light Touch,” with Stewart

Granger and Pier Angeli, to be released

December 7 ;
“Calling Bulldog Drum-

mond,” Walter Pidgeon, December 14

;

“Callaway Went Thataway,” Dec. 28.

On Wednesday Mr. Rodgers disclosed that

selling plans for “Quo Vadis” would be an-

nounced to the general trade on or about

November 15, the first time in the history

of the company that such a merchandising

announcement will be made in ad form.

'Telemeter

Brochure
IVithdruuin
A spokesman for Paramount Pictures

said in New York this week that the bro-

chure “The Story of Telemeter” had been
withdrawn “because it doesn’t represent

Paramount’s views.” He said distribution

of the booklet was unauthorized and that all

copies had been ordered destroyed. A new
brochure will be made up.

Only a limited number of the eight-page

piece had been sent out to editors. It

describes the Telemeter “pay-as-you-see”

system, with emphasis on the advantages
to the producer. Telemeter was conceived

and developed by David Loew and Carl

Leserman. Paramount purchased a 50 per

cent interest in the device and International

Telemeter Corporation was established last

May.
In praising Telemeter, the booklet said its

introduction was as important as the movie
projector and the TV tube and that it would
“effect the marketing of entertainment as

drastically as it was the day that Thomas A.
Edison introduced the first motion picture

projector.”

Of theatre television the brochure held

that it was “bad for motion picture produc-

ers because it calls for substitute products

... on theatre screens. Theatre TV has

none of the conveniences of Subscription

TV,” and it said subscription TV did not

have a high overhead.

The booklet leaves many practical ques-

tions unanswered, but declares among other

things: “Telemeter will be good for the

motion picture business as it will enlarge

the market enormously and make possible a

much greater percentage of return to the

producer.

Kramer and Foreman
Dissolve Partnership

HOLLYWOOD

:

Stanley Kramer and his

associate, Carl Foreman, reached a parting

of the ways this week. At board meetings

earlier in the week, Stanley Kramer Com-
pany and Stanley Kramer Productions, Inc.,

reached an agreement with Mr. Foreman
under which the latter will sever his con-

nections with both companies, in which he

was partner and treasurer. The only con-

tinuing link between Mr. Foreman and his

former corporate associates will be an un-

disclosed formula governing the ultimate

payment for his share in earnings of films

produced by Mr. Kramer and distributed by

United Artists. This involves pictures still

in distribution. Severance of Mr. Fore-

man’s connection with the Kramer com-

panies was decided following his appear-

ance before the House Un-American Activi-

ties sub-committee. On Wednesday, Mr.

Foreman announced Robert L. Lippert will

finance and distribute three pictures to be

made by him independently.

32 MOTION PICTURE HERALD, OCTOBER 27, 1951



We hope you were at the Trade Shows

of Warner Bros’.

Everyone who attended knows this one

is a big one You’ll feel great because

it will make your audiences feel great

!

National Release

November 3rd/^

WITH DIRECTED BY PRODUCED BY

FAY BAINTER WILLIAM KEIGHLEY william Jacobs

Written by JAMES R. WEBB From his story in

Good Housekeeping Magazine • Music by Max Steiner

It's ‘Moviefime U.S.A.’— Now and Every Day!



SUGGESTS UNIT
FILM PROGRAM

Bigger and
Fetrer^ UVatd
Krasna Plan

Klieman, Circuit Execu-
tive, Offers Plan to End
Duals, Boost Business
A radical revision in the whole concept

of motion picture programming has been
suggested by Paul Klieman, general man-
ager of the W & R Theatre Enterprises in

Philadelphia. Mr. Klieman’s suggestions

came as the climax to a lengthy statement
which criticized exhibition, distribution and
production executives for their alleged

lethargic policies during the years of pros-

perity.

Mr. Klieman’s four-point program calls

for the elimination of double feature pro-

grams as quickly as possible, to be replaced

by well-balanced unit show “developed to

provide two and a half hours of variety and
wide appeal material”. Speaking specifi-

cally, Mr. Klieman outlined the unit show
to consist of the following:

Calls for “Grade A'’ Feature

1. A top “Grade A” feature with at least

two or more established stars with good
marquee strength, the running time of this

film to be between 75 and 90 minutes.

2. A featurette of opposite appeal to the

feature. (If the main film appeals par-

ticulai'ly to women, the shorter film should

be of interest to men, and vice-versa.) The
featurette should also have at least one star

of marquee strength, have in its cast one or

more new or potential stars, thus aiding in

the promotion of “new faces”, and run be-

tween 30 and 40 minutes.

3. A 15-20 minute short subject along

public relations lines, whose subjects could

include racial or religious subjects along

positive lines, short stories, biblical stories,

human interest experiences, “or any subject

which may have personal interest to at least

10 per cent of the population”.

4. Rounding out this package would be a

color cartoon whose comedy material would
be suitable to audiences of all ages.

Sees Patronage Widened

Mr. Klieman supports his proposal for

this revised programming which, he says,

would

;

1. Establish quality and quantity programs
simultaneously for the patron.

2. Eliminate the “double feature evil that

only breeds inferior pictures which is a

deterrent to audience building. Lengthy
doubles have further discouraged the patron

whose available entertainment time is lim-

ited, particularly to people over the age of

30. Double features are costly to the ex-

hibitor and additionally are a poor substitute

for aggressive showmanship”
3. Widen the scope of patronage. “A top

feature of a dramatic nature which may have

great male appeal need not be handicapped

in audience limitation, as a featurette with

PAUL KLIEMAN

great woman’s appeal is part of the show,
thus attracting and pleasing both sexes. A
Western coupled with a love story; a musi-

cal with a dramatic featurette, etc., provides

the variety most people seek.

4.

“Tlie public relation subjects will be

the additional method of recapturing the

lost audience and create avenues to the

vast untapped new audiences who are await-

ing subject material of interest to them.”

Mr. Klieman expressed his optimism as

to the future of the film business providing

the industry puts its house in order by cre-

ating more per unit patrons for its product,

and whetting the appetite of its customers

with more quality product.

Scores “Take” Attitude

Mr. Klieman took to task producers, dis-

tributors and exhibitors for their “take, take,

take” attitude which he said was a good
deal responsible for the public’s eventual re-

sistance to motion pictures after the lush

war years.

“The producers and distributors flaunted

fair play . . . the exhibitor reaped a golden

harvest, becoming greedier and greedier,

and only taking from his theatre, not re-

turning. . . . The public-be-damed spirit

flourished. Why should producers invest

heavily when reissues could be as profitable

as new pictures ? Why should distributors

be fair and reasonable when theatres must
buy or else close? Why should exhibitors

remodel and reinvigorate their community
with the movie spirit and habit when the

public was foolish enough to sit in bad seats,

uninviting and old fashioned atmosphere?”

That was the attitude, said Mr. Klieman,

but fortunately, the important industry men
saw the light and have come forward with

renewed vigor, showmanship and top prod-

uct. Reorientation of programming is the

next step, he said.

Jerry Wald and Norman Krasna, pro-

ducing team now the mainstay of the RKO
studios, announced in New York Monday
a revision of their producing plans. Instead

of making 12 pictures per year, they will

make four to six top budget films, concen-

trating on quality in production values, and
star and technical talent. They said they

had the concurrence of Howard Hughes,
principal stockholder in RKO Radio Pic-

tures.

The producers prefaced the disclosure

with a lengthy discussion of today’s trends

in public taste. That taste, they asserted,

because of the impact of television has be-

come extremely selective. The “average

picture” public, they said, is captured by
television. The “exceptional picture” public

will continue to be attracted by pictures.

Both men declared exhibitors favored

long run pictures, and they predicted a cycle

of long runs. They also pointed out the

advantages of concentration on quality pic-

tures. The advantage to the exhibitor will

be not merely a picture’s reputation built

upon word of mouth, but the ability to pre-

sell thoroughly and then exploit thoroughly.

They complained that heavy production

schedules caused haste in assembling talent,

both performing and technical
;
and that the

result too often has been mediocrity. Such
mediocrity was being displayed on television,

exhausted by the necessity for continual

new shows, they added.

“There is room for about 100 good pic-

tures coming out of Hollywood a year,”

Mr. Krasna said.

They see theatres in the future running

single bills and many more first runs, and

Mr. Wand remarked: “How this will affect

real estate we don’t know.” The industry

should cease making “timidly budgeted”

pictures and emulate producers like Samuel

Goldwyn and Cecil B. DeMille, they con-

cluded.

They came to New York for the world

premiere of their “The Blue Veil” Friday

at the Criterion theatre.

Wald and Krasna Announce
Awards for College Films
The producing team of Jerry Wald and

Norman Krasna, currently making films for

RKO distribution, have announced that

awards will be bestowed on the producers

of the best films turned out by college film

classes. The awards will take the form of

gold statuettes, with duplicate awards going

to the colleges. A board of 10 judges com-

posed of leading film producers will screen

the entries and pick the winners in the

seven following categories : best production,

best director, best writer, best actor and act-

ress, best cinematographer, and best film

editor. Film production students of any

American university are eligible.
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tJ.S. Loses in
RKO Circuit

The Justice Department’s attempt to un-
seat J. P. Dreibelbis from the RKO The-
atres board of directors failed last week
when a New York Statutory Court denied
the Government’s claim that the board mem-
ber uilofificially represented Howard
Hughes. Harold J. Lasser, Government at-

torney, said this week he “didn’t know” if

an appeal is intended.

In handing down a unanimous oral de-
cision, the three-man court comprising
Judges Augustus N. Hand, Henry W. God-
dard and Alfred C. Coxe, also rejected an-
other Justice Department motion to curb
the voting rights of the Irving Trust Com-
pany, which is the trustee for Mr. Hughes’
24 per cent RKO Theatres controlling stock
until it is disposed of in a prescribed time.

The Government wanted the Irving Trust
to be required to act “impartially” in voting
as the controller of 920,000 shares, and that
it be denied the right to vote for any direc-

tor having financial ties with Mr. Hughes.
The court’s ruling also proved a defeat

for a group of minority stockholders headed
by David J. Greene, Wall Street financial

adviser. It was admitted to the court that
it was Mr. Greene’s group that brought a
complaint to the Justice Department. The
complaint was that Mr. Hughes, despite the
anti-trust consent decree ending his activ-
ities with the new theatre company, was
still exercising influence on the theatre
board through unofficial representatives.
Two of these directors allegedly connected
with Mr. Hughes—Maurice H. Bent and
James T. Brown — have already resigned
and the fight is now on to remove Mr.
Dreibelbis.

Court Orders Revision of
Paramount Trust Decree
The New York District Court, in an order

signed by Judge Augustus N. Hand, has
ordered the following modifications in the
provisions of the Paramount anti-trust con-
sent decree governing the acquisition and
disposition of some Georgia theatres

:

United Paramount Theatres cannot acquire
the interest of partners in the Ritz, Bijou
and Roxy in Brunswick; the Royal, Ritz,
Roxy and State in Gainesville; the Grand,
Capital, East Macon, Rialto and Ritz in
Macon

;
and Carver, Ritz, Lyric and Drive-

in in Waycross.
The circuit, however, may acquire partner

interests in the Palace and Ritz in Athens;
the Imperial and Rialto in Augusta, and the
Bradley and Georgia in Columbus.
The company may retain the Columbus

drive-in if it shall show that such retention
shall not unduly restrain competition three
months after acquisition. It may acquire
in Columbus co-owners’ interest in the
•Springer, Village and Rexview in addition

MAYER SEES MOVIETIME AS
MASTER GOOD WILL BUILDER
The industry’s biggest production to date

—the Council of Motion Picture Organiza-
tions—after its first year’s run may be con-

sidered to be an unqualified success in terms

of good will created.

That was the substance of an unofficial

report issued this week by Arthur L. Mayer,
executive vice-president of COMPO, which
has been responsible for the planning and
implementation of the organization’s biggest

venture. Movietime U.S.A.
In taking inventory of the public relations

stock, Mr. Mayer said that enormous strides

had been made in this respect, and that this

was especially obvious within the last six

months. As for Movietime, Mr. Mayer said

that this project could be considered directly

responsible for the fact that the newspapers
in recent months have shown an attitude

decidedly in favor of the industry.

Mr. Mayer said it was important for

everyone in the industry not to relax their

Movietime effort, adding, “We must keep
pressing, keep putting new and constructive

ideas into force.” As for the “new ideas,”

Mr. Mayer would not give any details in

view of past experience where embarrass-
ment was created when these ideas could
not be put into effect. He would rather, said

Mr. Mayer, wait until these ideas are ma-
tured and ready to be put into effect before

announcing them.

Meanwhile, Movietime continued to draw
excited interest as an aftermath of the star

caravans, publicity which kept hitting the

newspapers and periodicals, and the daily

broadcasts over hundreds of stations on the

Liberty radio network. Exhibitors, gener-

ally, reported the personal appearances of

prominent picture personalities had aroused

enthusiasm and good will. In one spot, Al-

bany, where the stars did not appear, there

was a possibility a tour would be arranged

in the near future.

In other Movietime developments the

series of 12 shorts, “The Movies and You,”

were made available to exhibitors for $100

for the 12, according to the Motion Picture

Association of America; tieups were made

with 18 Scripps-Howard newspapers for a

series of film exploitation stunts and con-

tests; and in a joint venture theatre owners

of Dallas, were signed as sponsors of the

Liberty network radio series which is heard

over Dallas station KLIF.
Mr. Mayer was this week scheduled to

address the annual convention of the Motion

Picture Exhibitors of Florida in Jackson-

ville.

Over 300 participants in the star tours

—

actors, directors, writers, producers and

company and exhibition executives—were

scheduled to attend a banquet celebrating

the success of the caravans, Thursday night

in Hollywood. Planning to be present was

Robert J. O’Donnell, Movietime national

director, who will be tendered a luncheon

in his honor next Thursday in New York
by the Associated Motion Picture Adver-

tisers.

to the drive-in. In the event United Para-
mount shall retain less than two of these,

it may, upon application to the court, secure
an additional theatre in Columbus, con-
tingent on the approval of the U. S. Attor-

ney-General.

Should the circuit dispose of all its inter-

ests in theatres in Macon, the company may
acquire an existing theatre in that city with
the Government’s approval,

Dipson Asks Supreme Court
To Review Trust Ruling

The Supreme Court was asked this week
by Dipson Theatres, Inc., to review a New
York Circuit Court of Appeals decision

which quashed a trust suit against the Buf-
falo Theatres, Inc., and six major dis-

tributors: Loew’s Paramount, RKO, War-
ners, United Artists and 20th Century-Fox.
In a strongly-worded petition to the high
court, Robert L. Wright, former Govern-
ment trust attorney who led the fight in

the trust case against the majors, said in

behalf of the Dipson interests that “the end
result of the Circuit Court’s opinion is to

deny recovery to persons injured by anti-

trust law violations, no matter how explicitly

the accused’s conduct may have been con-

demned as illegal by this court.

Nathan and Baron Sell

All Coast Properties
SAN FRANCISCO: Carol Nathan and

Edward Baron, exhibitors since 1928, have

retired from theatre operation and disposed

of all their properties, totaling close to

$500,000.

Louis Kaliski, owner of the Grand Lake
in Oakland (now leased to Fox West Coast

Theatres) purchased the properties consist-

ing of a post office building, the Marina

theatre building, 11 stores and El Presidio

theatre building.

Mr. Kaliski has leased the Marina (958

seats) and El Presidio (850 seats) to West-

land Theatres (Gerald Hardy, president and

Rotus Harvey, secretary-treasurer). West-
land will remodel both houses. Vince Rainey,

architect and Harvey Theatres Construction

Company have contracts for this work esti-

mated to be $80,000. Nathan Grossman,

who has managed the Marina the past five

years, will remain to supervise both houses.

Warner Meeting Set
The annual meeting of all Warner South

American sales executives will take place in

Buenos Aires during the week beginning

November 18, Wolfe Cohen, the company’s

general foreign manager, has announced.
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FRANCIS LSULM- ARNOLD MOSS-IN ARCHER

Produced by PAUL JONES • Directed by NORMAN Z. McLEOD
Story and Adaptation by EDMUND BELOIN and LOU BRESLOW

Screenplay by EDMUND HARTMAN and JACK SHER
Additional dialogue by HAL KANTER



Millions Hear
Bob's NBC Plugs For

Best Letter Contest

“Why I Want

'My Favorite

Spy’ World-

Premiered In

My Own Home

This terrific space-grabber puts

Bob’s great comedy in the head-

lines just before its big Christmas

play-off. Bob’s plugging it on

NBC all thru October—and he^s

waxed a special record about

it for 800 disc-jockeys all over

the country to play; Listen to

NBC’s Hope Show on November

13th for the winner, the location

and the date of the premiere.

ff



BOOK REVIEW

SHOW BIZ, from Vaude to Video—by
Abel Green and Joe Laurie Jr. A sur-

vey and reminiscence of the show world

for about 46 years as reported in the

pages of Variety, with some biograph-

ical attention to the late Sime Silver-

man, the founder. Extensively indexed.

No illustrations. 613 pages, weight 2

pounds. Cloth. Henry Holt and Com-
pany, New York. $5.00

by TERRY RAMSAYE

ABRACE of muggs have written a book

from and about Variety and its forty-

six years. Both that fact and the book

are remarkable. It purports to be biograph-

ical as to Sime Silverman, the founder, and

historical as to the show world.

It is the assertion made in semantic self-

consciousness, that this book is written in

Varietyese. That is incorrect. It is in precise

truth a decidedly euhemeristical presentation

of its subjects. It adumbrates an ecumenical

authority pertaining to the taxonomy and

ecology of the arts and industries concerned.

It is eclectic as to facts, cryptonymous as

to sources, often esoteric in its ratiocina-

tions. All for five bucks

!

The authors are identified as Abel Green,

editor and a proprietor of Variety, and Joe

Laurie, Jr., of fame, from vaude to video,

etc. Apparently they know a lot, some of

which isn’t so, being well meant the while.

They have depended so much on what they

have read in their paper.

Rich as Fruit-Cake

This expansive volume is as rich as a

fruit-cake with nuggets of reminiscence. But

look out for nut shells.

Before the persiflage gets too lightsome,

let us pause to share in the appreciative

memory of Sime Silverman, so long a force

and factor in his chosen sphere, and so poig-

nant a personality. It is recorded with un-

derstandable devotion at the opening of this

book that there is an annual pilgrimage of

muggs and showfolk of Broadway and Holly-

wood to his grave in Brooklyn’s Salem

Fields, now after all the years that have

passed since he died September 22, 1933. It

is on the Wednesday, Variety’s day-off,

most adjacent to the date.

If it might be read with a competent per-

spective this book could be of large refer-

ence value in areas remote indeed from the

periphery of its direct interest. Some two

decades ago Dr. Howard T. Lewis, Harvard
economist, expert on film finance, wrote

:

“.
. . New York City is an artificial environ-

ment so far as the bulk of American people

are concerned, and Broadway is the most

artificial thing in New York.” This “Show
Biz” documents the summation neatly.

Laughs and Tears

The best of this work is its super-abun-

dant presentation of names and anecdotes.

There are laughs and tears in them.

There are just under four thousand two
hundred names in the index, which is handy
for reference. But such “hep” authors ought

to know the show world enough to realize

that a name index is bad for sales. It is

forecast that 3,185 of the persons named
will borrow the book to check on their men-
tions. This writer speaks from experience.

He wrote a two-volume book once and

Lewis J. Selznick asked him to negotiate

with Max Schuster for the purchase of an

armload of the second volume only. That

was where L. J. came in.

Abstracted History

Speaking of history, “Show Biz” is strict-

ly an abstracted history of what Variety

said. For serious use that can take some
checking every now and then. For example.

Just opening at random, page 175: “He
(Chaplin) had arrived on the screen by the

simple process of walking into Mack Sen-

nett's office and asking for a tryout in Key-

stone comedies. . .
” The fact : Chaplin was

hired by a wire to a Philadelphia theatre by

Adam Kessel who had caught an act en-

titled, “A Night in an English Music Hall”

at Hammerstein’s in New York. It is also

recorded that Chaplin was signed by the

Mutual Film Corporation for $670,000 a

'

year plus a bonus of $150,000, “paying

$75,000 to his brother Syd Chaplin for ar-

ranging the deal.”

The figures are in error by $150,000, and

Charlie paid Syd $75,000 to keep a com-
petitive Chaplin name off the screen. The
writer was an officer of the Lone Star Cor-

poration and had the checks in hand. It 'is

set down that Mary Pickford left ’Adolph

Zukor’s Famous Players to go to Artcraft,

presented along with some exceedingly er-

roneous figures. The fact : Mr. Zukor, faced

with rising top star salaries, devised Art-

craft as a new brand name for a new selling

approach. Another: Variety sensationally

discovered in 1918 that the real inventor of

motion pictures was one Muybridge, and

that he showed them at the Columbian Ex-
position in Chicago, 1893. All that was
wrong with that is everything but the spell-

ing of the name, which was a phony anyway,

since it really was Ed Muggeridge. Variety

could have had a good time with the only

real pioneering Muybridge did. He got an

"unwritten law” acquittal after shooting a

San Francisco market reporter because a

blonde had crossed him up. Perhaps these

seem small matters in the long perspective

of the years, but there has been a contention

about history.

Varietyese Outgrown

One could wish for more of that boasted

Varietyese, with direct quotation of choice

passages. The touches of their lingo are

sprigged into the saga about as sparingly

as Cuban Vuelta leaf in a machine-made
panatella from New Jersey. The patois, de-

rived from carnival argot, is preserved only

for trademark values. It is fossiliferous and
archaic in the parlance of the amusement
world of today. It is being outgrown, even

as Time-style’s antic smart-aleck jargon has

been outgrown in that newsmagazine.

lATSE Office Moves
lATSE has announced the moving of its

general offices to Suite 1900, RKO Build-

ing, 1270 Sixth Avenue, New York.

Ban Upheld
On Appeal
ALBANY : The New York Court of Ap-
peals last week upheld the authority of the

Board of Regents in banning “The Miracle”

as sacrilegious, and in revoking a license

granted by the Motion Picture Division of

the State Education Department.

The five-to-two decision, generally con-

sidered the most important rendered in re-

cent years on the exhibition of films in New
York State, also ruled that motion picture

censorship is constitutional, and that free-

dom of the press is not involved since films

are a completely separate medium.
The majority opinion of the state’s high-

est court, written by Judge Charles W.
Froessel, held against Joseph Burstyn, Inc.,

the American distributor of the Italian

trilogy, “Ways of Love,” of which the “The
Miracle” is a part, on all points. The dis-

senting opinion, drafted by Judge Stanley H.
Fuld and concurred in by Judge Marvin R.

Dye, said the action of the Regents in

revoking a decision of the Motion Picture

Division was without warrant. Judge
Charles S. Desmond agreed with the four

other justices in a separate opinion.

Ephraim London, Mr. Burstyn’s attornej,

said the case would be taken to the U. S.

Supreme Court. The Metropolitan Com-
mittee for Religious Freedom and othei

groups will join in the appeal, he said.

In a 16-page opinion. Judge Froessel de-

nied Mr. Burstyn’s claim that the Regents

lacked the power to review. If that inter-

pretation were adopted, he wrote, “it would

mean simply that this statutory plan to pro-

tect the public from films forbidden to be

licensed for general exhibition rests entirely

upon the judgment of one or two persons

. . . whose favorable determination ... is

irrevocably binding upon the people of the

State of New York. Such intention upon

the part of the legislature would seem to be

so utterly unreasonable and out of harmony

with basic public policy in these matters as

to be unthinkable.”

Snader to Release One
Film Every 3 Weeks

Snader Productions plans to release a new
film every three weeks and has reached

agreement with Chet Ross of National Film

Carriers to handle the physical distribution

of nine British pictures currently available.

Oliver A. Unger, national sales director, also

revealed the appointment of Peter Horner

as his executive assistant. Charles Rich was
named sales representative for the Cleveland

territory
;
Abe and Charles Teitel for the

Chicago and Milwaukee area, and Edward
Ruff and Mack Farber for the Boston-New

Haven area. The pictures are Korda pro-

ductions and the Snader company expects to

handle the entire Korda output for some

time to come.

38 MOTION PICTURE HERALD. OCTOBER 27. 1951



D starring BRODERICK CRAWFORD with Betty Buehler Richard Kiley * Otto Hulett * Matt Crowley

STANTON, PHILADELPHIA

HOTTEST
HIT SINCE
KEFAUVER
FROM

Screen Play by WILLIAM BOWERS • Based on the Collier's magazine story, “Waterfront” by Ferguson Findley • Produced by JERRY BRESLER • Directed by ROBERT PARRISH



ALBANY
Warner’s shifted the engagement of “A

Street Car Named Desire” from the Ritz

to the first-run Strand and set back the

opening date to October 31. The picture

is scheduled to play for two weeks at $1.20

top. . . . Local industry circles are divided

on the wisdom of increased prices for

special films, of which the area is witnessing

the largest number in recent years. . . .

Decision of the Variety Club to split its

Heart Fund and Denial Drive into two sec-

tions was made after long deliberation.

Second assistant chief barker Harold Gabri-
love has been appointed chairman of the Big
Brother campaign set to start Novem-
ber 1. . . . The Asylum of Horrors traveling

spook show has been booked for a midnight
performance at the Strand November 2. . . .

Fabian closed the Saratoga and Auto-Vision
drive-ins for the season, but kept the Mo-
hawk open.

ATLANTA
Trade in most theatres and drive-ins about

average. . . . Playing are : Art, ‘‘Tales of

Hofifmann”; Fox, ‘‘Love Nest”; Loew’s
Grand, “Saturday’s Hero”

;
Paramount,

“The Day the Earth Stood Still”
;

Rialto,

“Drums in the Deep South”; Roxy, “Dil-

linger” and “Great Jewel Robber.” . . . On
the row visiting were: Paul Englar, Eamous,
Birmingham, Ala.

; Hugh Martin, Martin
Theatres in Elorida; Geo. Oldham, Cleve-

land, Tenn.; Margaret Story, Warrenton;
L. Morgan, Union Springs, Ala.

;
A. E. Bas-

ley and J. R. Robinson, Headland, Ala. . . .

The Martin Theatres circuit has started

work on the 400-car drive-in at Washington,
Ga., with the opening date set for early in

195k . . . The Martin Theatres has been
denied permission by the NPA to build a

drive-in near Valdosta, Ga. . . . C. K. Ham-
mon’s application for a $81,000 drive-in at

Gainesville, Fla., was approved. . . . Curtis

H. Mees has been named manager of the

Fox theatre. Van Atkinson will continue

as the assistant manager and treasurer.

BALTIMORE
“Across the Wide Missouri” doing top

gross business at Loew’s. “Day the Earth

Stood Still” doing the same at the Hippo-
drome. Stanley with “Come Eill the Cup”
rounds out the top trio in town. . . . “The
Sea Hornet” at the Mayfair, “The Desert

Fox” and the New, “Drums in Deep
South” at Town and “Lost Continent” at

Keith’s all doing slightly better than aver-

age. . . . Variety Club is planning its annual

banquet on November 17. . . . Oscar Ho-
mand’s Lord Calvert theatre is ready to

reopen after a new face lifting and refurbish-

ing. . . . Dick Worman is reopening the

Eureka theatre on November 15. . . . K. B.

Duke, St. Mary’s Theatres, Leonardtown,
Md., has been appointed chairman of the

Armistace Day parade. . . .
Josephine Baker

scheduled for a one-nighter at the Coliseum
on October 25. . . . Fred Perry, now oper-
ating the Madison in addition to the Edge-
mere.

BOSTON
The double bill of “Texas Carnival” and

“Red Badge of Courage” at Loew’s State
and Orpheum proved so attractive that it

will be held over. At the Keith-Boston,
“The Day the Earth Stood Still” also drew
well enough to hold. . . . After complete
redecorating with all new Krohler push-
back seats added, the Morton theatre, Dor-
chester, operated by American Theatres
Corp., will reopen November 9. It has been
closed since last spring. . . . The Newington
Outdoor theatre, a 500-car drive-in near
Portsmouth, N. H., was opened October 14

by Owner James Nadeau. . . . The Hamilton
theatre, Dorchester, closed its doors for an
indefinite period. Prank Lydon is the oper-

ator of this theatre which had been in

continuous operation for 36 years.

BUFFALO
An extensive advance exploitation cam-

paign is being down for the world premiere
liere on Tueseday, November 6, of Para-
mount’s “When Worlds Collide,” with E. J.

WHEN AND WHERE
October 28, 29: Fall board meeting Allied

States Association, Biltmore Hotel, New
York City.

October 30-November I: Annual conven-

tion, Allied States Association, Biltmore

Hotel, New York City.

November 5, 6: Convention, Motion Pic-

ture Theatre Owners of St. Louis, Eastern

Missouri & Southern Illinois, Chase
Hotel, St. Louis, Mo.

November 6: Annual meeting. Motion

Picture Theatres Association of Ontario,

King Edward hotel, Toronto, Canada.
November 6, 7: Annual fall convention,

Kansas-Missourl Theatre Association,

Hotel President, Kansas City, Mo.
November 13, 14: Fall meeting. Independ-

ent Theatre Owners of Montana, Fln-

len hotel, Butte, Mont.

November 13-15: Annual convention. As-

sociated Theatres Owners of Indiana,

Hotel Lincoln, Indianapolis, Ind.

November 26, 27: Annual convention,

Motion Picture Theatre Owners of

Western Pennsylvania, William Penn

hotel, Pittsburgh.

December II, \2i Convention, Associated

Independent Theatre Owners of Wiscon-

sin, Schroeder Hotel, Milwaukee.

Wall and Ben Babb assisting Harold Kro-
lick and Charles B. Taylor on the various
activities. . . . Elmer F. Lux spoke on
Movietime U. S. A. at the weekly Ad club

luncheon the other day, with more than 50

representatives of distribution and exhibition

present and Jane Powell and Carleton Car-
penter, MGM stars, as guests. . . . “It’s

‘Movietime U. S. A.’ in Buffalo” was the

title of a two-page splash in the Courier-
Express roto section last Sunday. . . . The
Andrews Sisters are appearing in person

at the Paramount theatre. . . . The Variety
club staged a farewell testimonial luncheon
for Chuck Harter, who has resigned as

booker at Columbia. . .
. James Michaels,

manager of the Mercury, had the advisory

council of the Albright Art Gallery sponsor

the premiere of “The River,” in his house.

. . . Milt Harris is presenting “Tales of

Hoffmann” at popular prices in the Cinema,
following its advanced price run in the local

Erlanger. . . . David Zachem has sold the

Artistic theatre and the building housing

the theatre is being dismantled. . . . Robert
Eckhardt and Ered Eischer have taken over

the May theatre in Mayville. The house

formerly was owned by the Blatt Bros. . . .

Robert Van Maaren, formerly assistant

manager of the Grand Theatre in Rochester,

now is manager of the West End.

CHICAGO
Several new films bowing in at the first

runs have gotten off to good starts : “A Place

in the Sun” at the Chicago and “Cross-

winds” (plus “New Mexico”) both had side-

walk holdouts their opening days; and “Tony
Draws a Horse” racked up an excellent

first week at the Surf, as did “No Highway
in the Sky” at the Ziegfeld with a first ses-

sion of over $6,000. “The Day the Earth

Stood Still” is reported to have topped

$20,000 in its opening stanza at the Grand
and is doing well in the second week. With
The United Artists experiencing better than

average grosses on the run of “Golden

Horde” and “Basketball Fix.” “Bright Vic-

tory” is at the Woods and “Saturday’s Hero”
(plus “The Strip”) at the State Lake. . . .

Milton Officer, winner of the $1,000 B. & K.

managers’ competition last year, has been

transferred by B. & K. from the United

Artists to the Nortown, where he is inaugu-

rating a series of kiddie shows with the co-

operation of the schools and the PH'A. One
of the main gimmicks is a cut-rate series

ticket for all six shows. . . . The Electric

Institute reports that there were 969,243 TV
sets in the Chicago area August 31.

CINCINNATI
Theatre business, in some spots, is show-

ing improvement, and exhibitors generally

are considerably optimistic for the months

ahead, particularly with respect to the bet-

ter product. Current attractions include:

“Come Fill the Cup,” RKO Albee; “Mr.

(Continued on page 42)
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Imperium,” RKO Palace; “The Adventures
of Captain Fabian,” dualed with “The Sea
Serpent,” RKO Grand

;
“Painting the

Clouds With Sunshine,” moveover at the

RKO Lyric, following opening week at the
Palace; “People Will Talk,” Capitol; “The
Desert Fox,” Keith’s and “Oliver Twist” at

the Guild. . . . To honor the memory of the

late Robert (Bud) Libson, vice president of

Midstates Theatres, who passed away re-

cently, the Cincinnati Variety Club, Tent
No. 3, is soliciting contributions from mem-
bers for the Damon Runyon Cancer fund.

. . . Milton H. Gurian, who resigned as

Monogram manager here some 18 months
ago to take over management of the local

Lippert exchange, again has joined Mono-
gram in a managerial capacity, following
the company’s acquisition of the franchise

from George H. West and W. Ray Johnston.
Gene Tunick, formerly local film salesman,

later Lippert manager, in Indianapolis, has
returned here to succeed Mr. Gurain. . . .

A new outdoor theatre is under construc-
tion at Follansbee, W. Va., by John De An-
gel is, formerly co-owner of the Moonlite
Drive-in, at Wellsburg, W. Va.

CLEVELAND
“American in Paris” in its third week at

Loew’s Stillman at $1 top and “Golden
Horde” at the Hippodrome made a better

than average showing. “The River” opened
at the Lower Mall under a reserved seat

$2.40 top policy to only moderately good
attendance. . . . Since September 1, five pic-

tures have been presented here at advanced
admission scales. They are: “Tales of

Hoffmann” reserved seats, $2.40 top; “The
River” reserved seats, $2.40 top

;
“David

and Bathsheba,” continuous, $1.19; “An
American in Paris,” conitnuous, $1 ;

“Bright
Victory,” continuous, $1 ;

“Street Car
Named Desire ’ opens October 31 in War-
ner’s Allen at $1.19. . . . Sandor Klinger,

onetime owner of the Ritz and Ambassador
theatres, Cleveland, retired for the past ten

years, died of a heart attack. Two daugh-
ters survive. . . . M. B. Horwitz, head of the

Washington circuit, is offering money back
to dissatisfied patrons at his Falls theatre,

Cuyahoga Falls. . . . Regular Sunday morn-
ing church services in the Beachcliffe theatre

is building more goodwill than any amount
of advertising, manager John Newkirk re-

ports. . . . “David and Bathsheba” is set to

play one-week runs in eight deluxe first run
suburban houses starting October 31 at $1

top.

COLUMBUS
“Texas Carnival” and “The Red Badge

of Courage” at Loew’s Ohio proved to be

the big boxoffice attraction of the week.
The Palace had a good attraction in “Paint-

ing the Clouds With Sunshine” with the

Broad showing “The Prince Who Was a

Thief’’ and the Grand screening “Tomorrow
is Another Day.” . . . First local color TV
demonstration was held Saturday in 12 deal-

ers’ showrooms. Telecast was of the North
Carolina-Maryland game. . . . Central Dis-

trict Parking committee has recommended
two downtown parking garage sites to city

officials. One would be on E. Town Street

in the rear of the Hartman, Grand and Ohio
theatres. The other would be on E. Long
Street in heart of shopping district. Total

capacity of the two garages would be nearly

1,000 cars.

DENVER
“Desert Fox” and “Corky of Gasoline

Alley” rated a moveover from the Denver
and Esquire, where they turned in a good
week, to the Rialto. Otherwise all first runs
get new bills. “Rich, Young and Pretty”

and “A Place in the Sun,” are just finishing

their third week at the Broadway and Den-
ham, respectively. Other first runs include

“Adventures of Captain Fabian” and “Sea
Hornet” at the Aladdin, Tabor, Webber;
“The Strip” and “Red Badge of Courage”
at the Orpheum; “Man With My Face” with
“Three Steps North,” Paramount, and
“Tony Draws a Horse” at the Vogue, where
it ran two weeks. . . . Geo. (Scotty) Allan,

who quit National Screen Service several

months ago to go into other business, is

now selling for RKO, handling the northern
territory. He succeeds Frank Sheffield,

who recently resigned. . . . Blackstone, the

magician, goes into the Orpheum for a week.
First vaudeville the city has seen in a first

run house in many months.

DETROIT
Boxoffice business is about normal. United

Artists is featuring a double bill, “Across
the Wide Missouri” and “Red Badge of

Courage.” Fox is doing well with “The
Desert Fox” and “The Son of Dr. Jekyll.”

“Texas Carnival” is at the Adams. A
double bill at the Palms offers “Painting the

Clouds with Sunshine” and “Three Steps
North.” “A Place in the Sun” and “Two
Dollar Bettor” are average at the Michigan.
“David and Bathsheba” is going into a fifth

week at the Madison. ... “A Streetcar

Named Desire” is due at the Madison. . . .

Dillon Krepps, manager of the United
Artists, spoke on “Research as It Applies

to the Motion Picture” at the October meet-
ing of the Greater Detroit Motion Picture

Council.

HARTFORD
Downtown first-runs included “Painting

the Clouds with Sunshine,” Warner Strand;

“Let’s Make It Legal,” Loew’s Poll
;
“The

Desert Fox,” Allyn
;
“Little Egypt,” E. M.

Loew’s. . . . Burt Jacocks, who resigned re-

centh^ as chief film buyer for the Warner
Bros. Theatres’ New England Zone, has

been named head of the newly-opened Daytz
Theatre Enterprises office in New Haven.
The film buying and booking service is

operated by A1 and Mickey , Daytz. . . .

Irving Lashin has reopened the 289-seat

Devon theatre at Devon, Conn. . . . Edgar
Lynch, manager of the Roger Sherman
theatre. New Haven, a Warner Bros, house,

is in Florida on a sick leave. . . . Mrs.
Nathan Pritzker, 68, mother of Barney
Tarantal, partner, Burnside theatre. East
Hartford, is dead. . . . Hartford visitors

:

Arthur Moger, Warner Bros, exploitation

department
;

film players Macdonald Carey,

Joyce MacKenzie, Robert Wagner, here in

conjunction with opening day of “Let’s

Make It Legal,” at Loew’s Poll.

INDIANAPOLIS
“Across the Wide Missouri” was the big

money picture here, taking a fine $12,000

at Loew’s. “David and Bathsheba” fell off

in its second week at the Circle, but still

finished with a smash $32,000 for the en-

gagement. Maurice Brazee, the Greater

Indianapolis Circuit, announced that big-

screen television will be installed at the

Indiana within 30 days. . . . Greater Indian-

apolis is redecorating the Lyric at an esti-

mated cost of $50,000, besides installing new
concession counters in all its houses. . . .

Indianapolis Tent No. 10 of Variety voted
its first annual good fellowship award, hon-
oring the non-member who has done the

most for the club, to Bill Coons, whose drug
store is a film row institution. . . . William
Brower, former U-I booker here, has re-

turned to civilian status after two years over-

seas in the Armed Forces. . . . Visitors on
the row this week: J. Griffis, Boswell; Wil-
liam Studebaker, Logansport; Walter Weil,
Greenfield; Forrest Sanger, Veedersburg.

KANSAS aTY
“The Desert Fox” is at the Fox Midwest

four-theatre first run group : Esquire, Fair-

way, Granada, Uptown. The Esquire and
Granada also have “Pride of Maryland.”
The Paramount had a big first week with
“A Place in the Sun” and is holding it

over. . . . “Texas Carnival” is at the Mid-
land with “The Strip.” “Tales of Hoff-
mann” is in its fifth week at the Kimo. . . .

The new art theatre in Kansas City, the

Vogue, is showing “Faust and the Devil”

at 85 cents, children 25 cents, students 65

cents. . . . “People Will Talk,” after a big

week at the four Fox Midwest firstruns, has
moved over to the Tower for another week.

. . . “Painting the Clouds with Sunshine,”

new at the RKO Missouri, is accompanied
by “Jungle Manhunt.” . . . The Kansas-
Missouri Theatre Association’s board of

directors approved at its recent meeting the

featuring of a panel discussion at its ap-

proaching convention.

LOS ANGELES
It was almost a clean sweep for new

product at the local first-runs, with “Mr.
Imperium” and “The Man with a Cloak”

at Loew’s State and the Egyptian, “Detec-

tive Story” at the Fox Wilshire, “The
Desert Fox” at the Los Angeles and Chi-

nese group, “Reunion in Reno” at the

United Artists circuit, “The Family Secret”

and “Sunny Side of the Street” at the two
Paramounts, “Saturday’s Hero” at the Pan-

tages and Hillstreet, and “Come Fill the

Cup” at the three Warner houses. ... At
Warner’s Beverly Hills, “A Streetcar

Named Desire” ran into its eighth week,

while “David and Bathsheba” wound up a

long run at the Vogue and Globe, and the

Orpheum and Hawaii held “On the Loose”

and “Slaughter Trail” for a second week.

... It was a third week for “Kind Lady”
at the Four Star theatre, with the Fine

Arts showing “The River” on a two-a-day

policy. . . . The Washington theatre was
closed down by Harry La Seff. . . . Off to

New York on business went Sherman
theatre owner Jack Grossman. . . . Assigned

to the Arizona territory by United Artists

was salesman W. W. McKendrick, formerly

of Salt Lake City. ... In from New York
for meetings with Monogram Pacific Coast

division manager Harry Werthein was gen-

eral sales manager Morey Goldstein, prior

to a sales meeting. . . . Earl Collins and

Associates have opened their Town theatre

in San Fernando following a complete reno-

vation. Hugh Prince will be their man-

ager. . . . Booking and buying were Lloyd

Miller of the 99 drive-in at Bakersfield,

(Continued on page 44 )
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Wade Loudermilk of Buckeye, Arizona, and
Mr. and Mrs. Ernie Harper of the Fontana
theatre in Fontana.

LOUISVILLE
In the offerings in the first run theatres

here, the Rialto brought in “A Place in the

Sun” and “Deal Me In,” with the Strand
featuring “No Highway in the Sky” and
“In Old Amarillo.” At the Scoop was
“Suicide Attack” and “Jungle.” The Mary
Anderson offered “Come Fill the Cup,” and
at Foew’s was “Across the Wide Missouri”
and “The Strip.” “His Kind of Woman”
and “Yes, Sir, Mr. Bones” moved to the

Brown for a further run following a previ-

ous week at the Rialto, and the Kentucky
held “People Will Talk.” . . . W. E. Car-
rell, owner of the Falls City Theatre Equip-
ment Co., here has returned from Eos
x\ngeles, where he attended the TESMA-
TEDA convention. ... In the taking over

of the operation of the Towers theatre, a

subsequent run neighbodhood house, by the

Settos Theatres of Indianapolis, the name is

slated to be changed to the New Knox
theatre. A general remodeling has been
scheduled. . . . J. B. Minnix, of London,
Ky., advises he now has under construction

and going into the finishing stages an ap-

proximate 400-car drive-in theatre which
will replace the old Southland theatre, an
indoor house, destroyed by fire a short time
back. The new drive-in will be called the

Ronnie and formal opening has been set for

approximately two weeks away. . . . Out of

town exhibitors seen on the row recently

included: Homer Wirth, Crane, Crane, Ind.

;

Jay Burton, Rex, West Liberty, Ky.

;

Alorris Smith, Valley, Taylorsville, Ky.

MEMPHIS
First runs reported increased attendance

as Movietime U. S. A. got under way
officially following last week’s launching at

the joint Mid-South Allied and Tri-States

Theatre Owners Memphis convention. . . .

Malco held over “People Will Talk” for a

second week. Strand held over for a second
week “A Place in the Sun.” Warner re-

ported a strong opening with “Come Fill

the Cup.” Loew’s State opened well with

“Across the Wide Missouri,” and Loew’s
Palace brought “The Mob” to its screen

with full houses. . . . Mid-South exhibitors

booking and shopping on film row included

J. C. Mohrstadt, Hayti
;

E. G. Vandiver,
Kenneth ; L. J. Denning, Bemis

;
W. F.

Ruffin, Jr., Covington; Amelia Ellis, Mason;
Louise Mask, Bolivar; B. F. Jackson, Rule-
ville; Fred Crawford, Ashland; Mrs. Grady
Green, Grenada

; J. R. Adams, Booneville

;

J. C. Bonds, Hernando; Leon Roundtree,
Water Valley; Harold Jamerson, Little

Rock; Tom Ford, Rector; Don Landers,
Harrisburg

;
Douglass Pierce, Pocahontas

;

Mrs. J. D. Lowrey, Russellville; J. W. Par-
ham, Forrest City; Roy Bolick, Kaiser; Mr.
and Mrs. Howard Sanders, Marshall

; J. T.

James, Cotton Plant
;

Mrs. J. R. Keller,

Joiner; and Mr. and Mrs. Roy Cochran,
Little Rock.

MIAMI
“Crosswinds” was held over in its Florida

premiere at the Embassy, Variety; “Kind
Lady” had a first Beach showing at the

Flamingo; “The Desert Fox” was at the

"Oh, that's okay. I got the measles."

Carib, Miracle, Miami
;

“Adventures of

Captain Fabian,” Florida, Sheridan; “St.

Benny the Dip,” Lincoln, Town; “Skipalong
Rosenbloom” and “Congolaise,” a double

feature first run at the Trail
;
“Across the

Wide Missouri,” Paramount, Beach
;
and

“Here Comes the Groom,” Olympia, with

Billy Gilbert topping the stage bill. May-
fair Art showed “Kind Lady.” Midnighters

had choice of “Come Fill the Cup” at the

Paramount or “Pickup” at the Town. . . .

With the six hour parade as the highlight,

the national convention of the American
Legion, with General Douglas MacArthur
as honored guest, was definitely the week’s

attractions. Newsreels of the parade were
quickly processed and were being shown at

several theatres while the Legionnaires

were still in town.

MILWAUKEE
Mayor Zeidler vetoed a common council

resolution opposing an educational TV sta-

tion here. ... As of August 1, 1951, there

are 251,389 TV sets in Milwaukee. . . .

Xavier Cugat appeared in person on the

stage of the Riverside theatre. . . . Also in

town last week for one day were Charles

Boyer, Agnes Moorehead, Sir Cedric Hard-
wicke, and Charles Laughton. They ap-

peared in “Don Juan in Hell” at the Audi-
torium. . . . “Texas Carnival” played at

the Towne, while at the Warner “Painting

Clouds. with Sunshine” was viewed.

MINNEAPOLIS
“No Highway in the Sky” is at the State;

“The Day the Earth Stood Still” has been

held over for a third week at the Gopher

;

“Painting the Clouds with Sunshine” is at

Radio City; “The Mob” at the RKO-Or-
pheum; the Lyric is playing “Sunny Side

of the Street” and “The Big Gusher,” and
the Pan has “Drums in the Deep South”

and “Jungle Manhunt.” . . . “The River”

was to have its northwest premiere at the

World October 23. . . . John Derek made
several personal appearances at the RKO-
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Orpheum in connection with the showing of

“Saturday’s Hero.” . . . George Grim, widely

read Minneapolis Morning Tribune col-

umnist, under the title of “I Like It Here,”
recently devoted one of his entire columns
to describe the pleasures he enjoyed by at-

tending a neighborhood theatre. The sub-

head was : “TV Fan Rediscovers Charm of

Neighborhood Theatre.” A reprint of the

column was published as an ad in the Minne-
apolis Star as a Movietime U. S. A. pro-

motion.

NEW ORLEANS
“Across the Wide Missouri” at Loew’s

State; “The Lady and the Bandit” at the

Center; “No Highway in the Sky” at the

Joy; “Here Comes the Groom” at the Saen-

ger; “Pickup” and “Son of Dr. Jekyll” at

the Orpheum; “Missing Daughters” and

“Under Age” at the Liberty; “East Side

of Heaven” at the Avenue
;

“Captain

Horatio Hornblower” at Tudor; “Man of

the Forest” and “Forlorn River” at the

Globe, and “Isle of Sinners” at the Civic.

. . . Exhibitors making the rounds were:

J. M. Gauthier, White Castle, La.; L. M.
Watts, Oil City; Nick Lamantia, Bogalusa;

Doyle Maynard and Don George, Don
George Theatres, Shreveport, La.

;
Max

Connett, Newton, Miss.; Ed Delaney, Pike,

Magnolia, Miss.; Ernest Drake, Ideal and

Pix, Ponchatoula, La.; Vic Smolcich, Roxy,

Biloxi, Miss.; Warren Salles, Covington,

La.; Jack Pope, Rayville, La.; J. P. Gui-

treau, Gonzales, La.; Arthur Lehman, Jack-

son, Miss.
;
C. H. Crossley, Laurel, Miss.,

and Ann Molzon, Labadieville, La.

OKLAHOMA aiY
First run downtown theatres were show-

ing: Midwest, “Across the Whde Mis-

souri”
;
Center, held over for a second week,

“His Kind of Woman”; State, “Lost Conti-

nent”; Warner, “The Red Badge of Cour-

age,” and Criterion, “A Millionaire for

Christy.” ... At Little Rock, Ark., volun-

{Continued on opposite page)

44 MOTION PICTURE HERALD, OCTOBER 27, 1951



{Continued from opposite page)

tary petition bf bankruptcy was filed in the

District Court by the Liles Wonder State

Motion Picture Company, Inc. The firm

which has been producing “Seven Wonders
of Arkansas” at Cave Springs, filed a

debtors’ petition. . . . The Imperial theatre,

at Wynne, Ark., was robbed at $1,043 when
the safe was opened with an acetylene

torch.

OMAHA
The Council Bluffs, la., drive-in theatre,

which lost $500 to a safecracker last May,
was again burglarized last week by a thief

who hid in the concessions building when it

closed and smashed open the vending
machine coin boxes. . . . John Derek made
a personal appearance to open “Saturday’s
Hero” at the Brandeis. The film went about
$1,000 over average. ... A good week’s
program also included “Fabiola” at the

Omaha, “The Golden Horde” at the State

and “The Day the Earth Stood Still” at

the Orpheum. . . . Very good business was
done by the Paramount with “A Place in

the Sun.” . . . A. E. Thacker, Sr., of the

South Sioux City, Neb., State theatre is

handling publicity for the Micros-Midget
Racing Association program at the City

Park. . . . Jules Gerelick, Universal sales-

man at Omaha for two years, will go to

Los Angeles November 1 as city salesman
with Universal.

PHILADELPHIA
Joseph A. Forte, with Warner Theatres

for 25 years and formerly managing the

Waverly, Drexel Hill, Pa., moves into the

city as manager of the circuit’s Circle, suc-

ceeding A1 Blumberg, who resigned from
the company. At Warner’s Cross Keys,
Chet Woerner, also a circuit veteran of 21
years, moves into the city to manage the

house from the suburban Lansdowne,
Lansdowne, Pa. . . . Amusement taxes for

the first nine months of the year, it was
reported this week by the city treasurer,

amounted to $2,554,507—the ten per cent

levy on admissions representing a decline

of $353,412 over the collections for the same
period last year. . . . Frederick Goldman
adds a new independent film exchange to

the town’s movie row, trading as Excep-
tional Films, with offices at 124 No. Fif-

teenth Street. . . . Ted Vanett tied in with
all good-will, religious and racial organiza-
tions in the community to stir up a great
deal of advance interest, as publicity and
advertising director for the Goldman Thea-
tres, for the opening of “The Well” at the

Goldman theatre. . . . Warners’ Aldine goes
on a reserved seat basis at a $2.40 top for

the two-a-day showing of “The River,”
opening November 1. . . .Annual election

meeting was held at the Variety Club at

their Bellevue-Stratford Hotel quarters.

PITTSBURGH
Newcomers here are “Across the Wide

Missouri” at Loew’s Penn, “Here Comes
the Groom” at the Stanley, and “The Desert
Fox” at the J. P. Harris, and all got away
to excellent openings. Grosses still are
running strong here. “Streetcar Named
Desire” is now in its fourth week in the
Warner, and “The Day the Earth Stood
Still” was held over for a second week in

the Fulton after it did better than $12,000

for its first week. ... In the Art Cinema
“Tales of Hoffmann” still is going strong
for a seventh week, and “A Place in the

Sun,” which turned in excellent grosses for

two weeks in Loew’s Penn, moved over to

the Ritz. . . . The Harris newsreel theatre

has gone into a first run policy. The small

house, which seats 350, started out with
“The Mob.” . . . The Tent No. 1 Variety
Club annual banquet has been set back from
December 16 to January 20. . . . Forney
Bowers has resigned as assistant manager
of the Fulton. . . . Joe Hiller has been
named chairman of the committee to run the

Variety Club’s farewell dinner for Tom
Troy, manager of the William Penn Hotel.

PORTLAND
New this week are “A Place in the Sun”

at the Orpheum and Oriental
;
“Texas Car-

nival” at the United Artists
;
“He Ran All

the Way” at the Broadway; “The Adven-
tures of Captain Fabian” at the Mayfair and
“Manon” at the Music Box. . . . “The Tales
of Hoffmann” continues to break all road-

show records at the Guild and is being held
for a second week at advanced prices. . . .

“People Will Talk” is also being held at the

Paramount for a second week. . . . Pacific

International Livestock Exposition adver-
tised “Dagwood and Blondie” in person.

SAN FRANCISCO
Top money-maker in first week bracket

was “People Will Talk” at the Fox, fol-

lowed closely by “Saturday’s Hero” at the

Orpheum. . . . New product on the street

includes “Come Fill the Cup” at the Fox,
“Drums in the Deep South” at the Golden
Gate, “Submarine Command” at the Para-
mount, and “The Well” at United Artists.

. . . Jack Allen, Stage Door manager, has
turned the house over to the Indian Famine
Relief Benefit Committee for Sunday mati-

nee, November 18. . . .Among San Fran-
cisco Theatres, Inc., managerial changes
are ; Russell Wheeler, former chief of the

closed Coliseum, now manager of the

Harding, replacing Jack Brittain, who took

over management of the Metro. Lester De-
witt, former Metro manager, now manages
the Amazon for Golden State Theatres. . . .

Visitors to the row the past week were

;

Mr. and Mrs. Alvin Hatch of the Patio

theatre at Half Moon Bay, and A1 Adolph
of Klamath Falls, Oregon.

TORONTO
“Streetcar Named Desire” opened at ad-

vanced prices at the Victoria theatre. Other
openings included “Jim Thorpe—All Amer-
ican” at the University and Nortown, “Be-
have Yourself” at Shea’s and Eglinton, “Mr.
Imperium” at the Uptown, “Blackmailed” at

the Savoy, and “The Strip” on the same bill

as “Road Block” at the Downtown, Glen-
dale, State, Scarboro, Mayfair and Crest.

. . . “No Highway in the Sky” stayed for a

fourth week at the Hyland, “Tales of Hoff-
mann” at the Towne Cinema, and “Laugh-
ter in Paradise” at the International Cinema
continued for a third week, while remaining
for a second week were “A Place in the

Sun” at the Imperial, “The Desert Fox” at

the Odeon Toronto, “Angels in the Out-
field” at Loew’s, and “H Trovatore” at the

Studio. . . . “Mr. Belvedere Rings the Bell,”

in its second showing at the Tivoli and
Capitol, is supported by “Kiss of Death,”

while “Margie,” in its subsequent run at the

Danforth, Fairlawn, Humber and Christie,

is billed with “Manilla Calling.” . . . Dick
Haymes heads has own revue on the stage

of the Casino theatre. . . . Clare Appel re-

signs November 5 as publicist for Loew’s
local theatres to succeed Fred C. Dillon as

executive secretary of the Canadian Motion
Pictures Distributors Association. . . . John
J. Fitzgibbons, president of Famous Players
Canadian Corporation, has been named
general chairman of Brotherhood Week to

be observed from coast to coast February
17-24 under the sponsorship of the Cana-
dian Council of Christians and Jews. . . .

Variety Club of Toronto is bringing Betty
Hutton in person to the Imperial January 10

to headline their special program in aid of

Variety Village here, it was revealed by

J. J. Chisholm, chief barker. . . . Gurston
Allen, Premier Operating Company, Reuben
Bolstead, vice-president Famous Players
Canadian Corporation, and Charles S. Chap-
lin, United Artists Canadian general man-
ager, are representing the film industry in

the current Community Chest Red Feather
Campaign of Greater Toronto.

VANCOUVER
“Bitter Rice,” after a six weeks’ run at

the Studio, was replaced by “Laughter in

Paradise.” . . . “A Place in the Sun” at

the Capitol; "The Strip” and “Rich, Young
and Pretty” at the Cinema, and “The
Prowler” plus “The Macomber Affair” at

the Plaza all did well. Also playing: “A
Millionaire for Christy” at the Orpheum

;

“The Law and the Lady” at the Strand

;

“Here Comes the Groom,” a moveover, at

the Dominion; “Queen for a Day” plus

stage show at the Hastings; “White Corri-

dors” at the Vogue; “Sidewalks of London”
and “Paris Underground” reissues at the

Paradise, and “Thieves’ Highway” at the

New State. . . . Stuart Keate, publisher of

the Victoria Daily Times, was elected to

the nine-nran board of the National Film
Board of Canada for a three-year term. . . .

Projectionists for Famous Players voted

overwhelmingly to strike in a government
supervised vote. The ballot followed rejec-

tion by 69 projectionists of the Famous
Players’ offer of a 28-cent-an-hour wage
boost. The booth workers are asking for

50 cents an hour.

WASHINGTON
New openings included : “Painting the

Clouds with Sunshine,” at the Warner;
“Abbott and Costello Cornin’ Round the

Mountain,” at the Capitol
;
“Don Quixote,”

at the Little; “Lovers of Verona,” at the

Pix. Holdovers included: “Streetcar

Named Desire” at the Metropolitan; “Texas
Carnival” at the Palace

;
“The Day the

Earth Stood Still” at RKO Keith’s
;
“Place

in the Sun” at the Trans-Lux; “No High-
way in the Sky” at the Playhouse

;
“The

Wooden Horse” at the Dupont; “Minnie”
at the Plaza, and “Mr. Drake’s Duck” at

the National. Carryover for the week was
“People Will Talk” at the Columbia, after

a final week of “David and Bathsheba.” . . .

Ray Milland and Sid Caesar were in Wash-
ington for a special broadcast making the

anniversary of the Dept, of Defense Show,
“Time for Defense,” at Lisner Auditorium.

. . . K-B Theatres’ newest, the Ontario,

which opens on November 1, will be a first

run house, opening with “Rhubarb.”
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MPEA MAY BE
DISCOIVTIIYEED
Expect Unit Will End Its

Export Operation, Stay
as Liaison Abroad

With the film companies taking over in

Japan on an individual basis starting Janu-

ary 1, 1952, the future of the Motion Pic-

ture Export Association is in doubt. It is

thought likely that, as a practical, function-

ing export arm of the industry, it will be

discontinued next year. This would not,

however, affect the over-all status of the

MPEA which, as the agent of the major

companies in dealings abroad, is to be con-

tinued indefinitely.

No decision has as yet been reached as

to the precise future of the export group,

but an official of the Motion Picture Associa-

tion of America conceded recently that,

when MPEA gives way to individual opera-

tions in Japan, “the presidents most likely

will have another look at the setup.”

Maas Prepares Report

It is understood that Irving Maas, vice-

president and general manager of the

MPEA, is currently preparing a report cov-

ering the six-year period of his steward-

ship of MPEA affairs. Mr. Maas refused

to disclose this week whether he would sub-

mit his resignation from the MPEA along

with his report to Eric Johnston, MPEA
president, but he indicated that it would

contain several specific recommendations

pertaining to the association's future con-

duct of affairs.

Eormed in 1945 under the Webb-Pomerene

Act and activated in 1946, when Mr. Maas
took over after resigning as vice-president

of the international company of Twentieth

Century-Eox, the Export Association has

been instrumental in the remittance of more

than $10,000,000 from the 13 territories

where it operated. Additional millions of

dollars earned by MPEA-distributed films

are currently blocked in the various coun-

tries and will be remitted sooner or later.

In Japan alone, the American companies

have in excess of 3,500,000,000 yen (more

than $10,000,000), and substantial sums are

frozen also in Germany.

No Czech, Polish Offices

At present, the MPEA is functioning in

Austria and Yugoslavia and is winding up

its affairs in Japan. At one time, MPEA
product was being shown in Poland, Czecho-

slovakia, Roumania, Hungary, Bulgaria,

Yugoslavia, Austria, Germany, Japan, Hol-

land, Korea and Indonesia. Russia was in-

cluded in the MPEA orbit, but no deal to

import American films there was ever set.

At present, MPEA pictures are theoreti-

cally still in circulation in Poland and

Czechoslovakia, but whether they are ac-

tually being shown is open to conjecture, the

MPEA having no longer an office in Czecho-

.slovakia or in Poland. The MPEA con-

tract with Poland runs to the end of 1951,

and the Poles at times have indicated a

desire to extend it. The Czech contract is

up at the end of 1952 and provides that six

new pictures be put into distribution.

The Yugoslavs now take 35 American
films a year under a contract which has just

gone into effect recently. The Austrian
contract still has another year to go.

The talks with the Russians last week
were described by Mr. Maas as being “in a
state of suspended animation.” A deal with
Moscow was originally set by Mr. Johnston
during a personal visit there. It called for

the Russians to buy 20 pictures for $1,000,-

000. Last year, Soviet authorities were
shown some 60 pictures in 35mm.—they
refused to look at 16mm prints—but couldn’t

decide on more than just a handful. There
have been no screenings lately.

Service Organization

In Roumania, where the MPEA had its

own office, it ceased to function in 1948. The
same year saw operations suspended too in

Hungary, which attacked individual stars

and impounded the MPEA prints. Bulgarian
authorities destroyed the MPEA prints

under proper supervision after their con-
tract with the Association expired.

In Indonesia, Holland and Germany,
MPEA continued to act as a service organi-
zation after the companies entered the

market on their own, but these setups too

have been disbanded. In Japan, MPEA was
able to do an extensive and thorough job
in selling Hollywood pictures not only for

their entertainment, but also as “visual text-

books” for those anxious to learn about
democracy and the ways of the West. The
association also has been responsible for con-

siderable improvement in the physical main-
tenance of the Japanese theatres.

The MPEA was part of the film industry’s

effort to recapture its pre-war markets. The
basic idea of meeting foreign competition

with a “united front” organization has ex-

isted since the early thirties. After the war,

with the emergence of the state-controlled

film monopolies in the Iron Curtain and

other countries, and with the problem of

supplying occupied areas with product, the

MPEA setup was created as the most effi-

cient to meet a difficult situation.

Picked for Suitability

For the most part, films were picked by
Mr. Maas on the basis of their suitability

for the countries concerned. The major
companies and a number of the independents

pooled their product for the purpose, but

some of the independent producers, like

Samuel Goldwyn, for instance, refused to

participate in the arrangement, preferring

to make local sales. Other independents at

times complained over the basis on which

MPEA profits were divided.

The scope of the MPEA was never ex-

panded beyond the 13 original territories,

but at times there have been suggestions

that it extend its operations to other difficult

markets. Even if the functional part of the

MPEA is dissolved—its staff already has

been reduced to the bare minimum—the

MPEA as such, representing the major com-

panies in dealings abroad, will continue.

Open Fort Lee House
B. S. Moss Theatres this week formally

opened its new Lee theatre. Fort Lee, N. J ,

with a cocktail party and buffet supper in

the theatre lobby.

M-G-M TRADE SHOW- NOV. 8th

CALLAWAY WENT THATAWAY
te 51

ALBANY
ATLANTA
BOSTON
BUFFALO
CHARLOTTE
CHICAGO
CINCINNATI
CLEVELAND
DALLAS
DENVER
DES MOINES
DETROIT
INDIANAPOLIS
JACKSONVILLE
KANSAS CITY
LOS ANGELES
MEMPHIS
MILWAUKEE
MINNEAPOLIS
NEW HAVEN
NEW ORLEANS
NEW YORK -N.J.

OKLAHOMA CITY
OMAHA
PHILADELPHIA
PITTSBURGH
PORTLAND
ST. LOUIS
SALT LAKE CITY
SAN FRANCISCO
SEATTLE
WASHINGTON

20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
H. C. Igel's Screen Room
RKO Palace Bldg. Sc. Rm.
20th- Fox Screen Room
20th- Fox Screen Room
Paramount Screen Room
20th-Fox Screen Room
MaxBlumenthal’s Sc. Rm.
20th- Fox Screen Room
Florida State Screen Room
20th-Fox Screen Room
United Artists’ Scr. Room
20th-Fox Screen Room
Warner Screen Room
Paramount Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th-Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
M-G-M Screen Room
B. F. Shearer Screen Rm.
S’Renco Art Theatre
20th- Fox Screen Room
20th- Fox Screen Room
Jewel Box Preview Thea.
RKO Screen Room

1052 Broadway 11/8
197 Walton St., N. W. 11/8
46 Church Street 11/8
290 Franklin Street 11/8
308 S. Church Street 11/8
1301 S. Wabash Ave. 11/8
16 East Sixth Street 11/8
2219 Payne Ave. 11/8
1803 Wood Street 11/8
2100 Stout Street 11/8
1300 High Street 11/8
2311 Cass Avenue 11/8
326 No. Illinois St. 11/8
128 East Forsyth Street 11/8
1 720 Wyandotte St. 11/8
1851 S. Westmoreland 11/8
151 Vance Avenue 11/8
212 W. Wisconsin Ave. 11/8
1201 Currie Avenue 11/8
40 Whiting Street 11/8
200 S. Liberty St. 11/8
630 Ninth Avenue 11/8
10 North Lee Street 11/8
1 502 Davenport St. 11/8
1233 Summer Street 11/8
1623 Blvd. of Allies 11/8
1947 N. W. Kearney St. 11/8
3143 Olive Street 11/8
216 E. First St., So. 11/8
245 Hyde Street 11/8
2318 Second Ave. 11/8
932NewJerseyAve.,N.W. 11/8

M-G M presents FRED MacMURRAY • DOROTHY McGUIRE . HOWARD KEEL in

THATAWAY” • Written, Produced and Directed by Norman Panama and Melvin Erank

2 P.M.
10 A.M.
2 P.M.
2 P.M.

1 :30 P.M.
1 ;30 P.M.

8 P.M.
1 P.M.

2:30 P.M.
2 P.M.
1 P.M.

1 :30 P.M.
1 P.M.

2:30 P.M.
1 :30 P.M.

2 P.M.
12 Noon

1 :30 P.M.
2 P.M.
2 P.M.

1 :30 P.M.
2:30 P.M.

1 P.M.
1 P.M.

11 A.M.
2 P.M.
2 P.M.
1 P.M.
1 P.M.

1 :30 P.M.
1 P.M.
2 P.M.

‘CALLAWAY WENT
• An M G-M Picture
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Studios Weigh Effects

OfDecision^ Wage Rise
by WILLIAM R. WEAVER
Hollywood Editor

Hollywood got dealt with from three

quarters and in three different ways last

week. Only time will tell whether the mo-

tion picture came out better off or vice

versa, but it was a week of vital events.

The Society of Motion Picture and Tele-

vision Engineers dealt thoroughly and con-

structively with the physical aspects of the

motion picture, its production and its exhi-

bition, in a week-long convention at the

Hollywood Roosevelt Hotel. There isn’t the

shadow of a doubt that the results of the

delivery of 65 learned papers, the demon-

strations of many items of equipment and

the numerous discussions of methods and

processes, will be beneficial to the motion

picture and its industry.

Film-Television Relation
Affected by Decision

Federal Judge Peirson M. Hall on Thurs-

day handed down a decision in the long-

running case of Roy Rogers versus Republic

Pictures, in which he granted the Rogers
petition for a permanent injunction restrain-

ing Republic from making any of the pic-

tures he made for the studio available for

television exhibition. This decision, covered

in full on page 13 of this edition, covers a

question never before answered in a court

of law and has to do with the immediate

and distant relationship between the motion

picture industry and the television business

with respect to the flow of old films from

theatres to television stations.

The lATSE studio unions and the major

studios found agreement on a new wage
level, to prevail over a two-year period,

which increases the major companies’ labor

bill an estimated $11,000,000 per year, a sum
which the studios must get from somewhere,

and where else but from the exhibitor who
will have to get it from the customer ?

Whatever compensatory revenues the major

studios might have got from the sale of old

films to television, if they had decided under

pressure to sell some down that river, ap-

pear to have vanished with the announce-

ment of the Rogers-Republic decision.

That same decision, if it leads to elimina-

tion of theatrical filmiS from television and

thus ends the condition in which exhibitors

have found themselves virtually competing

with their own wares, presumptively could

result in the sale of even more than the re-

quired additional $11,000,000 worth of ad-

mission tickets per year.

If the preceding paragraph appears ab-

struse—and it certainly does—that is be-

cause the decision in the Rogers case and

the lATSE wage adjustment had combined

to have Hollywood in general rather com-

pletely confused at the weekend. The never

even tenor of Hollywood ways had been vio-

lently disrupted, and it would be a while

before the experts and the prognosticators,

aided and abetted by their analysts, their

statisticians and their attorneys, could pull

the new picture of Hollywood affairs into

clear focus. Nobody was very sure about

anything, save the bromidic truism that

there’s never anything the matter with the

business that good pictures can’t cure, and

that reliable old saw is in dire need of

sharpening.

Five Pictures Started

But five pictures were started during the

week.

Philip Dunne started “The Way of a

Gaucho,” Technicolor, for 20th-Fox, with

Jacques Tourneur directing Gene Tierney,

Rory Calhoun and others.

“The Girl Next Door,” Technicolor, is

being produced for 20th-Fox by Robert

Bassler, with Richard Sale directing June

Haver, Dennis Day and Dan Dailey.

“Hear No Evil” is being directed by Jo-

seph Pevney for U-I, with Tony Curtis and

Jan Sterling in leading roles and with Leon-

ard Goldstein credited as producer.

Wallace MacDonald rolled “Okinawa”
for Columbia, with Pat O’Brien, Richard

Denning and others directed by Leigh Ja-

son.

Jerry Thomas began filming “Hold That

Line,” Monogram, an item in the Leo Gor-

cey-Huntz Hall series, with William Beau-

dine directing.

THIS WEEK IN PRODUCTION

:

STARTED (5)

COLUMBIA
Okiiia'.va

MONOGRAM
Hold That Line

20TH CENTURY-FOX
Way of a Gaucho

(Technicolor
)

The Girl Next Door
(Technicolor)

UNIVERSAL-IN'TL

Hear No Evil

FINISHED (5)

MONOGRAM
Whip Law

REPUBLIC

Hoodlum Empire

WARNER BROS.

Where’s Charley
(Technicolor)

Room for One More
The Lion and the

Horse (color)

SHOOTING (37)

COLUMBIA
The Marrying Kind
Fourposter (Kramer

Prod.)

The Sniper (Kramer
Prod.)

The Mother
My Six Convicts

(Kramer Prod.)

independent

The Tightrope (As-
pen Prod.-UA

;

Reno)

Without Warning
(Allart Prod.)

MGM
Lovely to Look at

(Technicolor)
The Hour Of Thir-

teen (London)
The Merry Widow

(Technicolor)

Skirts Ahoy (Tech-
nicolor)

Young Man in a

Hurry

The Invitation

Scaramouche (Tech-
nicolor)

PARAMOUNT
This is Dynamite
Los Alamos ( Santa

Fe, New Mexico)
Sailor Beware (Hal
Wallis Prod.)

(formerly : “At Sea
With the Navy”)

Somebody Love Me
(Perlberg-Seaton
Prod.

;
Techni-

color)

Shane (Technicolor)

REPUBLIC
An Old Spanish Cus-
tom (formerly:
“Girl From Pan-
ama”)

Bal Tabarin (Paris)

RKO RADIO
Tarzan, the Hunted

(Sol Lesser Prod.)

Clash by Night
( Wald-Krasna
Prod.)

The Korean Story

Big Sky (Winchester
Pic.)

Androcles and the

Lion

20TH CENTURY-FOX
The I Don’t Care

Girl (Technicolor)

Lady in the Iron
Mask (W-F Prod.

;

Eastman Kodak
color)

UNITED ARTISTS

High Noon (Kramer
Prod.)

UNIVERSAL-INT'L

Oh Money, Money
(Technicolor)

Steel Town (Tech-
nicolor)

The World in His
Arms (Techni-
color)

WARNER BROS.

San Francisco Story
(Fidelity Prod.)

She’s Working Her
Way Through Col-

lege

This Woman Is

Dangerous

Retreat, Hell

!

(United States

Pictures)

Crimson Pirate

(Technicolor)
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Sidney CHtt
Ones at G6
LONDON

:

Funeral services for Sir Sidney
Clift, one of the best known exhibitors in

the United Kingdom, took place Tuesday
at the Parish Church of King’s Norton,

Birmingham.
Sir Sidney, who was 66, collapsed and

died at the Birmingham railway station Oc-
tober 18. He had l)een in London that day

on business concerned with his considerable

holding in Film Classics (Great Britain)

Inc. The seizure occurred as he was leav-

ing the train on his way home.

The veteran exhibitor, chairman and man-
aging director of 33 theatres in the Mid-
lands and one time president of the Cine-

matograph Exhibitors Association, is sur-

vived by his widow. Lady Gertrude Clift,

and two daughters, both of whom are mar-
ried to directors of the Clift companies.

Sir Sidney practiced law before entering

the motion picture business. Fie headed the

CEA from 1944-45 and was chairman and
president of the Birmingham and Midland

Trade Benevolent Fund. Reputedly a very

rich man, his benefactions in the film trade

and other circles had become legendary.

He was knighted in 1947.

James Zanias, 72, Veteran

Wisconsin Exhibitor, Dies
James Zanias, 72, died suddenly of a heart

attack at his home in Janesville, Wis., Octo-

ber 6. An immigrant from Greece, Mr.

Zanias opened his first theatre, the Lyric,

in Janesville in 1908. The next year he

purchased a second, the Nickelodeon. He
also managed the Appolo and Jeffris thea-

tres there for Saxe Brothers of Milwaukee.

He retired from the theatre business in 1939

because of a heart condition. At the time

of his death he owned a restaurant. Mr.

Zanias was active in civic and charitable

affairs in Janesville.

MPAA Offers 12 Industry

Short Subjects for $ 1 00
Tbe series of 12 industry shorts, released

under the general title, "The Movies and

You,” and prepared by the Motion Picture

Association of America is now available to

any theatre or group of theatres for exhibi-

tion and general promotion. The 12 sub-

jects, produced at a cost of $300,000, can be

had for $100 from Taylor Mills, MPAA,
New York.

HENRY
R.

ARIAS
PURCHASING AGENT
Foreign and Domestic

Film Distribution

729 7th Ave., N. Y. 19, N. Y.. Circle 5-4574
Serving the Industry Since 1313. Negotiations In Any Language

CABLE: HENARIAS, N. Y.

Short Product in First Run Houses
NEW YORK—Week of Oct. 22
ASTOR: Pilgrim Popeye Paramount
Feature: Here Comes the Groom Paramount

CAPITOL: Danger Is My Business
Warner Bros.

That's What You Think MGM
Magical Maestro MGM
Feature: Angels in the Outfield MGM
CRITERION: Art of Archery ... .Warner Bros.
The Stupid Cupid Warner Bros.
Feature: Mr. Imperium MGM
PARAMOUNT: Double-Cross-Country Race

Paramount
Way Out West in Florida Paramount
The Willie Hoppe Story Columbia
Feature: The Mob Columbia

RIVOLI: Pastry Panic 20th-Fox
Fetaure; David and Bathsheba . 20th-Fox

ROXY: The Helpful Geni 20th-Fox
Football Winning Ways 20th-Fox
The Grand Design United Nations
Feature: Anne of the Indies 20th-Fox

WARNER: Tweety's S.O.S Warner Bros.
World of Kids Warner Bros.
Feature: A Streetcar Named Desire .Warner Bros.

CHICAGO—Week of Oct. 22
ROOSEVELT: Hoppy in Hoppyland . .Columbia
Feature: Crosswinds Paramount
Feature: New Mexico United Artists

SURF: Room and Bird Warner Bros.

Rocky Eden Warner Bros.

Feature: Tony Drawss a Horse Fine Arts

WOODS: Haunted Cat 20tfi-Fox

Feature: Bright Victory Untversal-lnt.

ZIEGFELD: Harvest Festival 20th-Fox
Feature: No Highway in the Sty 20th-Fox

Theatres in Milwaukee

Raise Admission Prices
A general wave of increased admission

prices has made itself felt in Milwaukee,

with some first run prices going up to $1.10

and road-show engagements at $2.40. The
Fox Wisconsin. Palace and Riverside (lat-

ter with stage shows) have a top of $1.10

for Saturday and Sunday, including tax.

The Warner and Towne theatres have a

weekday top of 95 cents. The Warner has

eliminated the until-1 P.M. admission of 44

cents and charges 65 cents from opening

until 6 P.M. The three Fox downtown
houses charge 70 cents to 6 P.M. and 98

cents thereafter, on weekdays. The River-

side has raised its stage show prices, but

retained its admission of 65 cents to 1 P.M.,

74 cents to 6 P.M., and 98 cents to closing.

First-run suburban Fox houses have an 85-

cent top on week nights, but 92 cents Satur-

day and Sunday after 2 P.M.

Legion Approves Two;

Puts Three in Class B
The National Legion of Decency ap-

proved two new films this week and put

three others in Class B, morally objection-

able in part for all. “Tom Brown’s School

Days” was placed in Class A-1, morally un-

objectionable for general patronage. The
Legion gave “Meet Danny Wilson” a Class

A-2 rating, morally unobjectionable for

adults. It put the following films in Class B

:

“Adventures of Captain Fabian,” because of

a "low moral tone”
;
"The Family Secret”

because it "tends to condone immoral ac-

tions,” and "The Man With a Cloak,” be-

cause it "tends to portray suicide sympatbet-

ically.”

Documentary Pictures

Blind Child Training

"I See the Wind,” a documentary on the

nursery school of The Lighthouse of The

New York Association for the Blind, was

shown in New York this week. Produced

by Victor D. Solow of Unity Films, the 20-

minute picture is a moving, excellently pho-

tographed report on how the Lighthouse

helps blind and partially-blind children of

pre-school age and how the nursery section

prepares them for the difficult years ahead.

The film stresses the positive approach

throughout, showing children in various

stages of their training. Mr. Solow man-

ages to indicate some of the mental torment

and the initial helplessness of the blind, and

his picture shows how, step by step, their

self-confidence is built up. Burgess Mere-

dith is the narrator. The film was orig-

inally made for the Army for distribution in

Japan. The two-reeler is available free, in

both 35mm and 16mm, through the Light-

house.—F. H.

Feldman Distribution

Head in Rogers Drive
Composition of the national distribution

committee for the 1951 “Christmas Salute”

to the Will Rogers Hospital was announced

this week by Robert J. O’Donnell, president

of the Variety Clubs-Will Rogers Memorial

Hospital. Charles J. Feldman of Universal

is national distribution chairman with A.

Montague of Columbia and Robert Mochrie,

RKO, vice-chairmen. The 1951 “Christmas

Salute” whereby everyone in the amuse-

ment industry is asked to contribute to the

Hospital Fund, will open nationally No-

vember 1.

Universal Sets Dividend
The hoard of directors of Lhiiversal Pic-

tures Company, Inc., last week declared a

quarterly dividend of $1.0625 per share on

the company’s 4)4 per cent cumulative pre-

ferred stock. It is payable December 1,

1951, to stockholders of record Novem-

ber 15.

OUTDOOR
REFRESHMENT^

SERVICE
from Coast
to Coast

over Vi Century

Refreshment

Service for

DRIVE - IN

THEATRESy
SPORTSERVICE CORP.
SPORTSERVICE SLOG. • BUFFALO, N. Y.
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AumUtice l^atf jfj One Think 0cut

U NITED STATES NEWS, in its

issue of Oct. 5th, says: “Here’s why
Korea is so embarrassing to officials

trying to forget it. Casualty rates are sky-

rocketing. War losses, relatively, are high.

In World War II, in the first 15 months,

losses were 80,620 with 6,860 killed. In

Korea, called a ‘police action,’ losses to date

are 85,469 Americans, with 14,280 killed in

action. Casualty rate in Korea for 15

months exceeds World War II for the com-

parable period.’’

An older brother in Korea is quoted by

the Saturday Review editorially, as saying:

“Just a cozy little police action—but they’ve

got some live ammunition out here, and

these kids are catching it. We don’t want

to have this party all by ourselves. Tell me
I should feel all connected up with people

at home, and they with me, and I’ll laugh

in your face.’’

Escapist entertainment is our proper busi-

ness. Film industry functions best when it

entertains the soldier in service and the

family at home. But the manager of the

neighborhood theatre has another responsi-

bility, to the family, and the community of

families that are his audience.

We need, on this Armistice Day, to bring

to mind the solemn fact that we are fighting

a major war, and not so much by any pro-

gram of “message films’’ either at home or

abroad, as by real community service, for

the benefit of our own friends and neigh-

bors. Your theatre must take its place in

such community affairs.

Cooperate with your American Legion.

Conduct drives for blood donors, and display

your showmanship by stimulating this lag-

ging public service. Arrange for the right

treatment of draftees and recruits on leave.

Recognize the fact that we’re at war, but

don’t be lachrymose about it. Provide for

Trans-Pacific telephone conversations from
your stage with boys in Korea and their

families in your vicinity. Lift the spirits of

those nice kids, so far from home, and their

parents, in your neighborhood. Hail the lads

in service; pray for their safe return; con-

tribute your share.

GETTING NEW IDEAS

A frequent phrase in our Round Table

mail is when a member says he got a new
idea from something that he's seen in our

showmanship pages. And usually he has

improved upon it, or at least, he has used

it in his own way, displaying his personal

flair for originality, within the limitations

and scope of his situation.

We seldom expect a Round Table idea

to be followed as exactly as a recipe for

angel food cake. It isn't necessary, and we
don't have an association of amateurs who
must follow a formula so implicitly to ob-

tain a successful result. It's good to see

the initiative, the variations, the differences

that spring up from a suggestion.

For instance, consider Jack Matlack's

swell idea for "Wives Day" as described

in a recent issue. In this case, two words
to the wise were sufficient. The name it-

self told the whole story for a majority of

showmen, and they've put it into effect,

across the nation. It will be a new national

holiday, but oftener than once a year.

Even Jack himself didn't plan it that way;
others do it more frequently, because it is

a natural business builder.

€ The McGraw-Hill Book Company
have a new 16-millimeter film issued

by their text-film department on “Disaster

Control,” which describes for industry the

techniques of forming the necessary organ-

ization to function in time of catastrophe.

It stresses self-help, important when agencies

will be overwhelmed with calls for as-

sistance, and recommends a careful study

of personnel resources. Theatre managers
should look well in this direction, even to

the extent of obtaining and showing this

film for local industries and applying its les-

sons to theatre management. Our industry

needs a 35-millimeter version for public rela-

tions activities in civilian defense.

One of the best films ever offered for

•1 the benefit of the Family theatre on

Main Street is the first release of a new
series of 30-minute featurettes from 20th

Century-Fox,—the personal inspiration of

Mr. Spyros Skouras, president of the com-

pany. The picture is “The Guest”—a re-

ligious film for any average audience, and

most acceptable in small situations.

Get your churches behind this picture, and

you’ll have them with you, in community

affairs. The film is based on Leo Tolstoy’s

inspiring story of faith in God. It’s dramatic,

moving, thrilling, and you’ll be proud to

present such an unusual experience on your

screen. Use this opportunity to lift your thea-

tre on a community level.

Al Sherman, who has his own advertising

and publicity office in Washington, D. C.,

takes credit for the excellent Georgetown

Theatre News, house program for the

Georgetozvn theatre, out on Wisconsin Av-

enue, and says he’s happy to report that the

Georgetown has recaptured the loyal “lost”

audience of oldsters, who live out in Drew
Pearson’s neighborhood, past 35. He says,

if zve ever want a story of a press-agent

who turned a near-bankrupt theatre into a

money-maker, just say the word! It’s a deal

and a dare! Copy coming up?

Just as we were discussing the stuff

that double bills are made of, the

Brooklyn Paramount comes up with “A
Place in the Sun” and “The Emperor’s

Nightingale” on the same program. That’s

certainly shooting for the dissimilar. But, it

practically guarantees that everybody will

like one, or the other.

Mr. Bennett Cerf, a prominent prestidigi-

tator with humorous material, quotes a lady

from Biloxi, on the best way to enjoy a

“whodunit.” She says, “Begin it plumb in the

middle. It doubles the suspense, for you

have to dope out not only how it’s going to

end, but how it began.” Devotees of double

bills in picture houses have been doing that

sort of thing for years. —Walter Brooks
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Visitars A.i

Paint at Sate
Ted Barker of

Loew's Cleveland

theatres arranged
this piquant street

ballyhoo for "An
American in Paris"

at the Stillman, and
it was very Pari-

sian (left)!

Nice night shot of

the front display at

the Trans-Lux the-

atre, Washington,
D. C., for the gala

premiere of "A
Place in the Sun,"

with distinguished

guests (right).

Jerry Zigmond,
manager of the

Paramount theatre,

San Francisco, had
the interesting box

office front at

right, to intrigue

customers.

PtJKE°T£DIMI

Her Royal Highness,

Princess Elizabeth, and
the Duke of Edinburgh,

pay an official visit to the

Famous Player Capitol

theatre in Brantford,

Ontario, and who could

ask tor more?

John C. Vlachos, manager of the

Flatroc theatre, Flat Rock, Michi-

gan, will long remember the visit

of Yvette Guday, Universal

starlet, and author-director Ste-

phen Longstreet, to his town of

1 ,800 population.
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IN NEWSREELS
MOVIETONE NEWS, No. 85—Ten -car crash in race.

American Legion hails Gen. MacArthur. Taft throws
his hat in the ring. Czech miners escape from Reds.
Navy launches deadly sub. Paris- styles.

MOVIETONE NEWS, No. 86—UN artillery blasts
Reds. First Korean war bride comes to U. S. Duke
ot Windsor visits Germany. White House is reno-
vated. Gene Tierney in Argentina. Canadian west
hails Princess. Maryland tops North Carolina. Penn
triumphs over Columbia.

NEWS OF THE DAY, No. ZlS^Taft’s hat in the
ring. Vino time in Italy. Colorado River marathon.
New role for President Truman. Spotlight on dia-

monds. Legion convention cheers MacArthur.

NEWS OF THE DAY, No. 216—Korea Reds blasted in

operation killer. Seeing Canada with the Princess and
Duke. Reunion for a famous trio. California upset.
Maryland trounces North Carolina. Tokyo welcomes
U. S. baseball stars.

PARAMOUNT NEWS, No. 18—“Legion Week” in

Miami. Mrs. K. L. Williams wins home snapshot
national award. Senator Taft announces his can-
didacy. Sports report: Ten cars pile up in flames.

PARAMOUNT NEWS. No. 18'—DiMaggio and com-
pany in Japan. El Alamein vets hear Ike. Gen.
Clark named envoy to Vatican. Princess greeted
western style. First war bride arrives from Korea.
Korea: Battle roars on. Football upset, California
vs. Southern California.

TELENEWS DIGEST, No. 42-B-Germany—Operation
combine. UN: Iran vs. Britain. Sir Gurney assassi-
nated. Ali Khan assassinated. Taft in the running.
Tokyo strike. Anniversary of Columbus’ birth.
Italy: land reforms. New sub. American Legion
meeting.

TELENEWS DIGEST, No. 43-A—Marines take hill

in Korea. Pakistan mourns Liaquat Ali Khan. Base-
ball stars arrive in Japan. First Korean war bride
gets welcome in Seattle. British royalty attends
wedding of Marquess of Blandford. New York:
sweater fashions. New Orleans: Adam and Eve on
a raft, a social experiment. Football Spartans still

on top.

UNIVERSAL NEWS, No. 50il—Taft hat in the ring.
Truman breaks ground at Murphy, N. C. American
Legion holds convention. Diamond fashions. Sports:
football, auto racing.

UNIVERSAL^ NEWS, No.^ 502—Dock strike. Reds
blasted in Korea. First Korean war bride arrives.
Japs hail baseball stars. Seasickness home grown.
Northwestern vs. Navy. Maryland vs. North Caro-
lina.

WARNER PATHE NEWS, No. Zl^-Auto race. Taft
hat in ring. American Legion convention. Murphy,
N. C., dedicates 10 Commandments Mountain.
Atomic weapon to fight cancer. Sweater girls. Aus-
tralia semi-symphony.

WARNER PATHE NEWS, No. 21—Korea: News
from the front. Baby sitters caught after $18,000
spree. First Korean war bride arrives in U. S.
Ike, Winnie, Monty remember El Alamein. Royal
couple heads west on Canadian tour. Piper cub in
highest take-off from Mount Blanc, the Alps. Crack-
up champ in Canada. U.S.C. vs. California. Mary-
land vs. North Carolina.

San Francisco Tent Wins
Variety Charity Award
The annual Charity Citation Award of

Variety Clubs International was presented
to the San Francisco Tent at ceremonies in

the tent’s clubroom this week. Marc J.
Wolf, international chief barker, presented
the award, which San Francisco won at the
Philadelphia convention last spring for its

Blind Babies Foundation. The foundation
provides home instruction for some 150 blind

babies and their parents. Actor Robert
Young was on hand for the occasion.

Variety Club Elects

The Pittsburgh Variety Club has elected

William Finkel its chief barker. Carl

Doser was named first assistant and Nor-
man Mervis second assistant. Sam Sper-

anza was elected dough guy. A1 Weiblinger
was retained as secretary-treasurer. The
board members are: Bob Kimmelman, Har-
old Lund, Elmer Ecker, Mannie Trauten-
berg, Dave Silverman and Joe Hiller.

ROBERT HOFF, TESMA HEAD,
A LEADER IN COMMUNITY
The vital statistics concerning J. Robert

Hoff, newly-elected president of the Theatre

Equipment and Supply Manufacturers As-

sociation, are that he is 42 years old, mar-

ried, has two children, and at the moment
occupies the position of sales manager with

the Ballantyne Company, one of the most

important theatre equipment dealers in the

country.

Mr. Hoff was elected at the TESMA con-

vention last week in Hollywood, succeeding

Oscar Neu to the post. A resident of Oma-
ha, Neb., the new president is a participant

in community affairs, a joiner of civic or-

ganizations, and a member of a number of

industrial groups.

Mr. Hoff pointed up the gregarious aspect

of his personality during his university days

as a member of the Psi Upsilon college

fraternity, and the Phi Alpha Delta, the

legal fraternity. He received his bachelor

of arts degree in 1930 at the University of

Illinois, and graduated as a Doctor of Juris-

prudence from the John Marshall Law
School in 1934.

Admitted to legal practice by the Illinois

bar in 1935, Mr. Hoff was part of the law

firm of Hoff-Collis in Chicago until 1942, at

which time his career was interrupted by

military service with the United States Na-
val Reserve. He was on active duty from

November, 1942 until August, 1945, when

J. ROBERT HOFF

he was released with the rank of lieutenant

commander.
Following his discharge, he joined the

Ballantyne Company as sales manager. He
was a member of the board of directors of

TESMA from 1947 to 1949, and from 1949

until this year was vice-president. He is

married to Beverly Ballantyne, daughter of

R. S. Ballantyne, president of the company.

Vote on Sunday Films
Citizens of 49 communities in 31 Pennsyl-

vania counties will vote on the issue of Sun-

day motion pictures when they go to the

polls November 6. The popularity of drive-

ins has been a leading factor in raising the

issue of the Sunday operation of theatres.

The Lord’s Day Alliance of Pennsylvania,

headed by the Rev. Melvin M. Forney, has

formed local committees to fight the Sunday
showing of motion pictures in the local

theatres.
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 113 attractions, 4,965 playdates.

Titles run alphabetically. Numerals refer to the rmmber of en-

gagements on each attraction reported. The tabulation is cumula-

tive. Dagger (t) denotes attractions ^blished for the first time.

Asterisk ("') indicates attractions which are listed for the last time.

EX means Excellent; AA—Above Average; AY—Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Alice in Wonderland (RKO Radio) _ 10 25 19 17

Along the Great Divide (W.B.) 1 7 29 18 5

Angels in the Outfield (MGM) - 7 9 1 1

Apache Drums (U.l.) - 10 36 10 2

Appointment With Danger (Para.) - 8 48 44 13

As Young As You Feel (20th-Fox) - - 8 22 16

Best of the Badmen (RKO Radio) - 9 23 28 10

Big Carnival, The (Formerly Ace in the Hole)
(Para.) 2 13 20 34

Brave Bulls, The (Col.) - -
1 1

1

25

Captain Horatio Hornblower (W.B.) 17 20 16 10 -

Cattle Drive
(
U.l.) 10 2 5 8 6

Cavalry Scout (Mono.) - 5 9 3 -

Cornin' Round the Mountain (U.l.) 12 21 25 15 -

Cyrano de Bergerac (U.A.) 16 1 1 7 6 2

David and Bathsheba (20th-Fox) 7 3 1 1
-

Day the Earth Stood Still, The (20th-Fox) - 4 6 6 -

Dear Brat ( Para.) - 2 37 19 22

(Disc Jockey (A.A.) - - -
1 4

Excuse My Dust (MGM) 1 16 55 22 1

Fabiola (U.A.) - 6 6 10 4

Fat Man, The (U.l.) 4 - 4 4 3

Fighting Coast Guard (Rep.) -
1 30 32 10

Five (Col.) -
1 3 _ _

Flying Leathernecks (RKO Radio)... 5 14 4 3 _

Force of Arms (W.B.) -
1 1

1

5 2

Fort Worth (W.B.) 9 32 31 9 2

Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) 25 29 6 4 -

Frogmen, The (20th-Fox) 21 13 58 17 3

Go for Broke (MGM) 12 54 37 13 3

(Golden Horde, The (U.l.), . .
- 2 4 2 1

*Goodbye, My Fancy (W.B.) - 9 1 1 24 10

*Great Caruso, The (MGM) . 37 21 47 17 3

Guy Who Came Back, The (20th-Fox) - - 7 22 6

Half Angel (20th-Fox) 2 39 43 9 1

Happy Go Lovely (RKO Radio) _
1 15 8 1

Hard, Fast and Beautiful (RKO Radio) - 2 — 14 9

He Ran All the Way (U.A.) .
- - 2 28 3

Her First Romance (Col.) _ 3 2 _ 2

Here Comes the Groom (Para.) 7 18 1 1 1 2

His Kind of Woman (RKO Radio) 3 6 6 3 _

Hollywood Story (U.l.) - - 4 1 2

*Horsie (Formerly Queen for a Day) (U.AY) . .
-

1 3 2 10

House on Telegraph Hill (20th-Fox) _ _ 2 15 6

Hurricane Island (Col.) _ - 2 4

EX AA AV BA PR

I Was a Communist for the F.B.I. (W.B.) 2 25 39 25 3

*1 Was an American Spy (A.A.) - 2 3 2 I

In Old Amarillo (Rep.) - - 2 I I

Inside the Walls of Folsom Prison (W.B.) - 7 7 II 5

Iron Man, The (U.l.) I 2 3 7 1

Jim Thorpe—All American (W.B.) - - 14 8 5

Jungle Headhunters (RKO Radio) - - 2 I 5

Katie Did It (U.l.) 2 8 21 10

Kind Lady (MGM) - — 8 4 12

Last Outpost, The (Para.) I 9 32 14 6

Law and the Lady, The (MGM) - I I 6 22

Lemon Drop Kid, The (Para.) 4 56 40 42 4

Let's Go Navy ( Mono.) .. . t 3 8 I
— —

Little Big Horn (Lippert) - 4 8 4 5

Little Egypt (U.l.) I I 8 5 I

Lorna Doone (Col.) — 6 18 9 3

*Man from Planet X, The (U.A.) — 2 7 I II

Mask of the Avenger (Col.) — - 7 I 5

Meet Me After the Show (20th-Fox) 3 16 35 7 I

Millionaire for Christy, A (20th-Fox) - 3 4 14 4

Mr. Belvedere Rings the Bell (20th-Fox) 9 15 27 21 5

fMr. Imperium (MGM) - - I 3 2

tMob, The (Col.) - I 3 4 I

My Forbidden Past (RKO Radio) 2 18 20 29 27

New Mexico (U.A.) — - 7 5 I

Night Into Morning (MGM) - II 7 16 6

No Questions Asked (MGM) - - 6 10 15

On Moonlight Bay (W.B.) 44 52 9 8 I

On the Riviera (20th-Fox) 12 15 33 47 4

Painted Hills (MGM) — 15 29 II 17

Fainting the Clouds With Sunshine (W.B.).,.. - 3 5 6 -

Passage West (Para.) 9 2 32 16 15

Peking Express (Para.) I 4 6 7 14

People Against O'Hara (MGM) — 3 2 19 6

People Will Talk (20th-Fox) I 3 II 12 —

Pickup (Col.) - 7 6 2 2

Place in the Sun, A (Para.) 3 I
- - -

Prince Who Was a Thief, The (U.l.) I 9 27 16 -

Prowler, The (U.A.) 2 2 4 3 4

Raton Pass (W.B.) - 7 24 39 8

Rawhide (20th-Fox) 8 22 47 II I

Rhubarb (Para.) - 2 — 5 I

Rich, Young and Pretty (MGM) 2 26 43 17 -

Saturday's Hero (Col.) - 4 2 - 3

Sealed Cargo (RKO Radio) - 3 10 14 15

Secret of Convict Lake, The (20th-Fox) 3 12 7 2 I

Show Boat (MGM) 104 19 14 — —

Sirocco (Col.) - 8 8 10 20
*Smuggler's Island (U.l.) 2 6 18 12 II

Strangers on a Train (W.B.) 3 38 24 21 4
Strictly Dishonorable (MGM) — 3 2 14 42
Strip, The (MGM) _ _ 6 9 2

Take Care of My Little Girl (20th-Fox) 10 59 43 6 -

Tall Target, The (MGM) - — 2 2 9

Teresa (MGM) - 7 10 18 10

Texas Carnival (MGM) | | 3 _ _

(Texas Rangers (Col.) 15 6 3 7

That's My Boy (Para.) 43 25 I I 3 -
Thing, The (RKO Radio) 26 48 16 14 5

Thunder on the Hill (U.l.) - I 3 3 3

Tokyo File 212 (RKO Radio) - - I 13 6
Try and Get Me (U.A.) - - 2 I 6
*Two of a Kind (Col.) — - 5 14 3

Up Front (U.l.) 3 37 58 13 24
Warpath (Para.) - 2 26 14 4
When the Redskins Rode (Col.) - 3 3 - 5

(Whistle at Eaton Falls, The (Col.) - - - 3 3

(You Never Can Tell (U.l.) — — I 2 4
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Block Barty
Best Bet tor

*Movietime *

When the “block party’’ was outlined in

COMPO’s Movietime pressbook, we didn’t

go into stitches about it, for the very good

reason that the block party idea has often

been mentioned in dispatches from this desk.

In conjunction with square dancing, it is a

well known factor in showmanship.

Now comes word of^he fine success which

Charlie Jones, Round Table member at the

Dawn theatre, Elma, Iowa, population 1000,

has had with the block party idea. Charlie

is one of our favorite people and a member
of Iowa Allied, whom we hope to see here

in New York next week. He promoted a

block party with practically everybody in

Elma attending. Charlie sent out his nice

staff to personally invite everybody in town,

on a person-to-person basis, and then fol-

lowed through by greeting and entertaining

them, in a Main Street party.

What we want to point out, particularly,

is that the block party works so well in a

very small town, and it works just as well

for Alice Gorham, in Detroit. Alice has

been holding block parties in the block ad-

joining the Majestic theatre, downtown, for

several years now, and it goes over like it

does in Elma, Iowa, with the Mayor of

Detroit leading the square dancing. You
can’t beat it, as a community and neighborly

gesture of good will.

Hall Baetz, district manager for Fox In-

termountain theatres in Denver, and Frank
“Rick” Ricketson—best writer on the sub-

ject of theatre management in book form

—

are responsible for the block parties which
are held up as examples in the Movietime
pressbook. The whole story of how to do

it is in the pressbook and we suggest you
read it over, again and again. It’s a sure-

fire, sure-sales approach, which can’t miss,

for Movietime or anything. And don’t say

your town is too large or too small to put it

over.

Filmack Follows Pattern

Of Movietime Pressbook
As an added aid to exhibitors planning to

utilize the numerous promotional and ex-

ploitation ideas and stunts listed in the

Movietime pressbook, Filmack Trailers of

Chicago and New York announce that spe-

cial trailer copy on all the events and special

activities in the pressbook has been prepared

and will be available to managers. In par-

ticular, Irving Mack cites the “block party”

idea for which he has special material for

promotion and screen advertising.

Cooking In Canada
Bill Burke, manager of the Capitol the-

atre, Brantford, Ont., made a Presto Pres-

sure Cooker tieup, which paid off hand-
somely as promotion for the run of “Teresa”
at his theatre.

SHOWMEN
News from Nicosia, capital city of Cy-

prus, is received from our Round Table

member, Andrew W. Loucas, manager of

the Cinema theatre, who says 95% of all

pictures shown are American, with Greek

translation, and that they held over “Joan

of Arc” 12 days.

V
Chris Casper, manager of John Hamrick’s

Music Box theatre, Seattle, designed a mar-

quee that was a stopper for “The Sinners,
’

using only the name of the picture in over-

sized letters, with strong lighting.

Dan Dandica, formerly of the Stanley

theatre, Bridgeton, N. J., has joined ihe

Skouras Theatres circuit in New York,

and takes their two houses at Ossining for

a stretch.

Pearce Parkhurst, manager of the Lan-

sing Drive-In, Lansing, Mich., says he’s

flying in to attend the National Allied

Convention at the Biltmore in New York,

next week.

Leonard Utecht, long-time Round Table

member, who suffered a heart attack a year

ago and must go easy, is devoting all his

time to his own mail order business in

Chicago.

Managers wanting tieup material and

advertising accessories, for Paramount’s

"Rhubarb”—cost-free, write or wire the

American Feline Societv, 41 Union Square

West, New York .3, n' Y.

V
Bill Howard, manager of the Plaza

theatre, Windsor, Conn., tied up with tire

Police Mutual Benefit Association as

sponsors of the annual children’s party at

the theatre.

T
A 24-sheet posted on the lobby floor

where patrons had to walk over it, proved

an effective advertising medium for “David
and Bathsheba” at Walter Reade’s Carlton

theatre, Red Bank, N. J., according to Bob
Hynes, city manager.

V
Adam Goelz, manager of the Hippodrome

theatre, Baltimore, had a newspaper contest

and a special race at Laurel track, as ex-

ploitation for “The Mob”—with a screen-

ing for the Police Department.

A1 Hansen, manager of the Atlantic

theatre, Atlantic, Iowa, put out 6,000 copies

of a special eight-page, two-color, tabloid

herald in celebration of Movietime, U. S. A.

T
Sid Kleper, manager of Loew’s College

theatre, putting on a terrific campaign for

“Texas Carnival” deep in the heart of New
Haven, Conn.

“The James Family Album”—a 32-page

magazine, is published quarterly by the

Betty Grable-Harry James Fan Club
—

“a

family affair” for private circulation only.

IN ACTION
Jack Farr, owner-manager of the Trail

Drive-In, Houston, Texas, and the Skyway
Drive-In, Bryan, Texas, puts out a handbill

with strong arguments for buying tickets.

V
Phil Katz, one of our best, and long-time

manager of Warner’s Enright theatre, big-

gest neighborhood theatre in the country,

moved downtown as assistant advertising

director for Warner’s Pittsburgh theatres.

T
Jim O’Laughlin, manager of the Port

theatre, Newburyport, Mass., had a fine

co-op page from local paint dealers on

"Painting The Clouds With Sunshine.”

V
Thomas Lee, manager of the Harris

Warren theatre, WMrren, Ohio, gets up

some intriguing heralds as part of his

special promotion for current pictures.

Bill Burke, manager of the Capitol

theatre, Brantford, Ont., had a special pre-

view of “Nature’s Half Acre” for principals

and teachers in public and parochial schools,

with front-page news of the picture.

Seymour Morris, director of publicity for

the Schine theatres at Gloversville, putting

out a special brochure of help for managers

in the $15,000 showmanship contest on “The
Day the Earth Stood Still”—with the query,

“How big a slice can you cut?”

Bing Crosby sings “In the Cool, Cool,

Cool of the Evening, with ‘Slikum’ on my
hair. . .

.” And Arnold Van Leer found

there really was such a drug store product

and it’s a tieup !

Sol Sorkin's herald on "Cyrano de Ber-

gerac” at RKO Keith’s theatre, Syracuse,

was headlined "Follow the Nose to RKO’s
Show of Shows.”

T

J. H. Watts, manager of the Watts
theatre, Osage, Iowa, pleased with the

Movietime visit of Macdonald Carey to his

small town
;
says the Hollywood star made

a lot of friends for the movies.

T
Alice Gorham doing a bang-up job with

displays for "Captain Horatio Hornblower”

at the Michigan theatre, Detroit, to capture

all the nautical appeal.

Jack Matlack greeting one of the authen-

tic chariots used in “Quo Vadis” as pre-

ballyhoo for the picture at the Oregon State

Fair and at the trotting races.

T
Tars from H. M. C. S. York w-ere visitors

at Shea’s theatre, Toronto, and were greeted

by Mr. Le Bishop at the Canadian premiere

of “Captain Horatio Hornblow^er.”

Local WAC recruiting station set up in

the lobby of the Kentucky theatre, Le.xing-

ton, Ky., for the exploitation of Warner’s

“Force of Arms” seemed to have special

appeal to the ladies.
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BINC & BOB REALLY AGREE
Since Bing Crosby’s new comedy, and

Bob Hope’s, as well, are both Paramount
Pictures, it is likely that many theatres

throughout the country will he playing them,

one after the other, and that pr^mpt-s^ -thte-

notion that managers can build up the

phoney feud these two fast friends have

been cultivating on their radio programs,

as a promotional idea. We pick up a bit of

persiflage on this page to point the way.

We Recommend 'Em
These are pretty swell comedies, and we

say that without reservation, because we’ve

seen them both. Managers can go out on

the end of a limb to praise them, but a bit

of banter, the light approach, may prove

better selling than anything serious. And
playing one against the other, for laughs,

may be exactly the right way to prove your

point. We recall, out in Elko, Nevada, at

the world premiere of "Here Comes the

Groom’’ that a downtown store got a laugh

by displaying Bob Hope’s picture.

There are many ways in which the play-

dates for the two pictures may be tied to-

gether to accumulate advertising value, and

if not spaced too far apart, the memory of

one will hold over to benefit the other. Con-

test ideas to clock laughs might be a stunt,

with rewards out for the patron who counts

the most laughs in which picture. It would

accent the fact that this requires a careful

study of both pictures, and winners would
be paid off after they had completed their

research on what makes an audience laugh.

The Fans Will Agree

Rival fan clubs might be encouraged, and
given some helpful hints as to how to pro-

mote their favorite, with no holds barred,

within reasonable limits. Both Bing and
Bob would like it if two student bodies

started fighting over their fame. And a

little prodding would probably have the

feud really rolling in teen-age territory. It’s

election time, and with some encouragement,

your rival groups could elect their candidate

as the best comedian.

“Here Comes the Groom’’ has already

shown a line of tieups and logical sponsor-

ship by local merchants. Naturally, “Here
Comes the Groom”—with candy, flowers,

gifts from local stores. Whitman’s Candy,
across the nation, is a national tieup. Jane
Wyman’s wedding dress, in the picture, can

be had from the Belle Brides Dress Com-

MR. HARRY LILLIS CROSBY
Says: " 'My Favorite Spy’ Is Bob Hope’s best

picture in five years.”

pany, known to the retail trades. One hun-

dred leading department stores have already

given this a play, and there are others,

waiting. The manufacturers of Feature Lock

Rings have a national tieup, and over 250,-

000 personal letters from Jane Wyman, in

her own hand-writing, have been sent to

jewelry store customers in New York city,

with more going out to other cities, ad-

dressed and mailed from Hollywood. Ask for

this. from your area Paramount exchange,

as a local promotion in your town.

There’s a big contest on for “My Favorite

Spy” and between now and December 1st,

Louella Parsons and other judges will de-

cide the best of some 25,000 entries in a

contest to decide which town or family, as

listeners on the NBC network, would like

to have the premiere of the picture in their

own neighborhood. The best letter explain-

ing “Why I would like to have ‘My Favor-

ite Spy’ in my hometown . .
.” will get a

bundle of prizes, including the premiere it-

sel, in their own front yard. The contest is

open to everyone, and if a service man wins,

it will be held wherever the winner is sta-

tioned, here or overseas.

Eight hundred disc jockeys are jockeying

and as many radio commentators are com-

menting on the contest, with additional plugs

for the picture, music-wise and for laughs,

through the next sixty days, and this can

MR. LESLIE TOWNES HOPE
Says:

" 'Here Comes the Groom’ is Bing

Crosby’s best picture in five years.”

be continued in your town, on your local

radio station, just as if it had never been

heard before on the air. You can always

pick up a national contest and hold it all

over again in your own bailiwick, and with

your own sponsored prizes.

If there is any special merit or sugges-

tion in this piece, along local lines, we
would like to know how you did it, at your

own point-of-sale. As usual, the manager
does his own job in each local situation, and
it depends entirely on him, how he works
out the personal slant, the special adaptation

to fit his needs. If management could be

prescribed by formula, there would be very

few managers—any second lieutenant could

call the shots.

—

IV. B.

National Pre-Selling

A special Technicolor film strip showing 72
highlight scenes from “Daznd and Bathsheba”
will be widely used as a visual education aid in

the nations 10,000 Simday schools this fall,

reaching an estimated audience of 15,000,000

children and adults. The colored slides from
the film have been endorsed by church groups
as dramaiic illustration of a famous Bible story.

Particularly strong approval has come from
the Jewish Education Committee, which has
made arrangements to use the film strip in its

550 religious schools throughout the country,

and are additionally distributing 500,000. “David
and Bathsheba” brochures to children and par-

ents through their member organisations.
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Fieid 3Men
In A^ctian

"QUO VADIS' TIEUPS
FLOOD THE STORES

Paramount’s field exploitation men are spread

across the country, with fifteen on assigmnents

in the current week. Walter Hoffman, in

Seattle and Portland; Gabe Sumner, in New
York City and Edward J. Wall, in Albany,

are laying the ground work for the national

release of “When Worlds Collide” in Novem-
ber. Robert Blair, in Los Angeles, is first to

get behind the release of “Detective Story” in

the field. Leonard Allen, in Atlanta and Jack-
sonville, is devoted to “Crosswinds” and
Everett Olsen, in Charlotte, is handling “Pek-
ing Express” in a local situation.

Robert Bixler, of the Dallas, Oklahoma City

and Little Rock area, is in Corpus Christi,

Texas, for one of the Navy premieres of “Sub-
marine Command.” Pete Bayes in Denver, has
“Darling, How Could You” while Arthur
Leazenby, in Detroit, gets “Crosswinds.” “A
Place in the Sun” occupies others of the staff,

with Ralph Buring in Cincinnati, Pittsburgh
and Indianapolis

;
James Castle, in Kansas

City and Des Moines
;

E. G. Fitzgibbons in

Chicago, Milwaukee and Minneapolis
;
Arnold

Van Leer in Boston and New Haven
;
Mike

Weiss, in Philadelphia, Washington and Lan-
caster and Win Barron in Canada, all at work
on the same picture.

Phil Engel, 20th Century-Fox exploitation
representative in New England, is touring with
film stars Macdonald Carey, Joyce McKenzie
and Robert Wagner, who are making personal
appearances in connection with the saturation
premiere of “Let’s Make It Legal.” Cities on
the itinerary are Boston, Hartford, Lawrence,
Concord, Dover, Keene, New Bedford, Provi-
dence and Worcester.
Eddie Yarborough is in San Francisco pre-

paring for the world premiere of 20th’s “Golden
Girl,” the musical biography of ’Frisco’s own
Lottie Crabtree. Jimmy Gillespie is in New
Orleans handling the world premiere of “Anne
of the Indies” with Jean Peters, who plays the
title role, and Louis Jourdan, who is co-starred,
in town for a three days festival of exploitation.
Sol Gordon, in Lincoln, Nebraska, is conduct-
ing a test campaign on “Decision Before Dawn”
which will be pre-released in that city.

National Pre-Selling
Success of the "pin-point’’ promotion cam-

paign in Kansas City for "Behave Yourself”
has prompted Jerry Wald and Norman Krasiia
to repeat this type of advertising in Los
Angeles and subsequently in Boston, Washing-
ton, Columbus and Atlanta. The campaign con-
centrates all advertising, exploitation and pub-
licity guns in one area.

•

American Youth Institute has given RKO’s
"On the Loose” a special citation for "excellence
in faithfully mirroring one of the symptomatic
causes of teen-age problems.” The picture,
produced by Filmakers, co-stars Joan Evans
and Melvyn Douglas, and tells a story of
parental neglect. The Institute, a non-profit
organisation set up to study youth problems,
makes an annual selection of motion pictures
that reflect the most honest representations of
the American scene.

tiou —BoYS u ill go'Raman iritli

iHA SPECIAL TRAILER hurry?

l327S.Wahath

Ghieaca, llliaoii

The Chinese, with tlieir ancient slogan,

“One picture is worth 10,000 words” might
have something, at that : or so we decided

when we received a bundle of tieups on “Quo
Vadis” from Dan Terrell’s eager beavers at

Metro-Goldwyn-Mayer. So, here are only

six pictures and considerably less than

60,000 words to tell 3mu that there are many.

many tieups, all over the map for the film.

Metro always leads with national tieups,

such as the Quality Bakers, who really ad-

vertise and exploit motion pictures, as part

of their terrific campaigns, involving thou-

sands of 24-sheets and hundreds of news-

paper pages. But it is in the line of mer-
chandise tieups that we offer evidence here.
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions tor the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

POSITIONS WANTED
THEATRE EXECUTIVE PRESENTLY EM-

ployed desires change. 20 years experience, go any
place. Complete knowledge all types operations. Sal-
ary open. BOX 2609, MOTION PICTURE HERALD.

CLASS-A MANAGER. GENTLEMAN, WORKER,
available. BOX 2613, MOTION PICTURE HERALD.

HELP WANTED
WANTED: MANAGERS AND ASSISTANTS FOR

small Virginia towns. Give experience, salary ex-
pected, marital status, and photo first letter. Immedi-
ate openings. Write STATE THEATRE. Harrison-
burg, Va.

WANTED: FEBRUARY 1ST, A MAN FOR
drive-in theatre, year round position and vacation, in

New York State. Working indoors in the cold season
and outdoor seven months a year. Good salary. Send
all data and photograph, salary expected in first letter.

BOX 2615, MOTION PICTURE HERALD.

WANTED: A GOOD PRESENT ASSISTANT
manager to act as a manager of a night house in
New York State. Send references, salary expected,
photograph, and all communication in first letter.
Year round job with vacation. BOX 2616, MOTION
PICTURE HERALD.

THEATRES

NEW JERSEY THEATRE FOR RENT, 750
seats, excellent opportunity, populated area, reason-
able. Telephone: ESSEX 3-1158.

FOR SALE: GROUP OF 4 DELUXE THEATRES
in active southern California city of 25.000. No com-
petition. Includes all equipment, leaseholds and large
equity in one theatre building. 1951 estimated net
$75,000. Should greatly increase in 1952. E.xtensive
realty developments in surrounding areas. City within
mile of one of the largest permanent Naval Reserves
in the United States. Due to illness, present owner
since 1950, forced to sell this lucrative business. Com-
plete records to capable buyers only $150,000 cash, bal-
ance to be arranged. SAMUEL KLEIN, owner’s rep-
resentative, 1914 Vermont Ave., Room 11, Los An-
geles 7, Calif.

WANTED: THEATRE OR DRIVE-IN NEW
England—New York. BOX 2604, MOTION PIC-
TURE HERALD.

THEATRE FOR SALE—TOWN 2500. NEW YORK
^>tate— I’erms. BOX 2608, MOTION PICTURE
HERALD.

WANTED: THEATRE (600-1000 SEATS) WITH-
in hundred mile radius New York City. Details
please. BOX 2611, MOTION PICTURE HERALD.

DRIVE-IN EQUIPMENT
PAY OUT OF INCOME. COMPLETE PROJEC-

tion and sound outfits from $1,595 available on time
payments. Send for equipment list stating your car
capacity. S. O. S. CINEMA SUPPLY CORP.. 604 W.
52nd St., New York 19.

USED 1200 S. E. 7587 MOTIOGRAPH SPEAKERS.
$3.00 each. 600 S. E. 7581 Motiograph junction boxes
(lights), $2.50 each. Good condition. All or part.
F. O. B. Los Angeles, PACIFIC DRIVE-IN THE-
ATRES, 143 South Robertson, Los Angeles 48,
California.

"Hollywood Newsreel" to

Be TV Film Promotion

HOLLYWOOD: Starting early in No-
vember, Screen Gems, Inc., will bring out
a weekly “Hollywood Newsreel” to acquaint
television viewers with the goings-on in the

film capital, it was announced recently by
Will Baltin, sales manager of the TV de-

ARE YOU LOOKING FOR BARGAINS?

DO YOU CONTEMPLATE CHANGING YOUR
position? Is there an opening on your staff for a

qualified manager or projectionist? Have you any
equipment to sell, or do you want to buy some? If

you are looking for any of these things, you are read-
ing the right page in the right book. T^e MOTION
PICTURE HERALD classified page will get you
results as it has for thousands of others. Why not try
it next week? Contact us by mail or telephone. Classi-
fied Dept., Rockefeller Center, New York 20.

PRINTING SERVICE

WINDOW CARDS. PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING CO..
Cato, N. Y.

USED EQUIPMENT
FOR SALE: ROBIN—IMPERIAL BALL-BEAR-

ing generators, 50-100 amp 42 volt, ballast resistors

and control panel. 5 hp—1740 rpm—220 volt—3 phase

—

60 cycle. Guaranteed perfect. Any reasonable price

considered. ST.'\TE THEATRE, Walker, Minn.

HOLMES SWEET HOLMES! EDUCATORS
(Mazda lamps) $605; with W. E. Soundheads, baby
Strong arcs, rectifiers, special $995. All rebuilt like new
dual outfits with amplifier and speaker. Time deals in-

vited. S. O. S. CINEMA SUPPLY CORP.. 604 W.
52nd St., New York 19.

STAR FOR PRICE AND QUALITY! E-7
mechanisms, rebuilt, $895.00 pair; Griswold splicers,

$14.95; Century intermittents. rebuilt, $59.50; 1 unit
electric ticket register, rebuilt, $115.00; Hall-Motio-
graph 85 ampere lamphouses. good condition, new re-

flectors. $475.00 pair; National Super vacuum, good,
$39.50; Tell us your needs. STAR CINEMA SUPPLY.
441 West 50th Street, New York 19.

SEATING

CHAIRS—UPHOLSTERY-PARTS. HEYWOOD—
American—Ideal—International. Get our prices and
photos. State the amount needed. ALLIED SEATING
CO.. 234 W. 44th St.. New York City.

BUY CHAIRS FROM RELIABLE SOURCE —
that means S. O. S. Get our chair Bulletin showing
outstanding values. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

COMPLETE SEATING SERVICE SEWN (^USH-
ion and back covers. New cushions, parts. Chairs re-

built in your theatre without interruption. THEATRE
SEAT SERVICE CO., 160 Hermitage Ave., Nashville,

Tennessee.

BUSINESS BOOSTERS

GIVEAWAYS KIDDIE MATINEES — 20 As-
sorted foreign stamps

—

ZY. c package. Catalogue on re-

quest. HECHT, 3074 Park Ave., New York 51.

COMIC BOOKS. AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions. COMICS PREMIUM CO., 41254

Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-(HJT CARDS, 75 OR 100 NUMBERS,
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18, N. Y.

“MOVIESTA” UNLIMITED POSSIBILITIES FOR
smart promoter. Copy $5.00. BOX 692, Paonia, Colo.

partment of Screen Gems. Erman Pessis,

veteran Hollywood publicist and producer,

will produce the 15-minute film which is to

he air expressed to TV stations. Audition

prints of the feature newsreel have been

shipped to all stations. Paul Ivano has been

signed to photograph the series for Screen

Gems, the television subsidiary of Columbia

pictures.

NEW EQUIPMENT

PLAY UP ATTRACTTIONS WITH TEMPERED
Masonite marquee letters 4"—35c; 8"—50c; 10"—60c;
12"—85c; 14"—$1.25; 16"—$1.50 (all colors). Fits Wag-
ner, Adler, Bevelite signs. S. O. S. CINEMA SUP-
PLY CORP., 604 W. 52nd St., New York 19.

WHITE PLASTIC COATED SCREENS, 35c FOOT;
Exciter lamps, 40c; Film cabinets, $2.95 section;
Sound lenses, $14.50; Rewinders, $9.95 set; Reel alarms,
$5.50. STAR aNEMA SUPPLY. 44t West 50th
Street, New York 19.

NEW & TOP QUALITY 15 AMP. RECTIFIER
bulbs only $4.59! Reflectors, all types, 20% off; flame-
proofed, fungusproofed plastic screens 3954c sq. ft.;

beaded 4954c; coated lenses $100 pair. S. O. S.

CINEMA SUPPLY CORP., 604 W. 52nd St.. New
York 19.

STUDIO EQUIPMENT

WANTED; 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE CAMERA MART,
INC., 70 W. 45th St., New York.

BUSCH OPTICAL PICTURE REDUfTTION
printer, rebuilt $3,250; Auricon professional sound
camera $495; Micop Hispeed 90 fpm printers, 16/35mm,
$1,650 plus tax; 16mm Animation stand complete,
$2,250; Maurer BM recording system, complete
$2,495; Moviola Soundpix UDS, rebuilt. $1,095; Bell &
Howell Specialist outfit, originally $2,350, $1,495; Micro
synchronizer 4 way 16/35mm $195; 500W Sunspots on
stands $77.50; New Bridgamatic Jr. 16mm automatic
developing machines (plus tax) $995. Cash paid for

used equipment. Trades taken. S. O. S. CJNEMA
SUPPLY CORP.. 604 W. 52nd St., New York 19.

BOOKS

MAGIC SHADOWS-THE STORY OF THE ORI-
gin cf Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid,
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECmON.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Expert information on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20. N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac— the big book about your business—1951-52 edi-

tion out soon. Contains over 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures 1944 to

date. Order your copy today. $5.00 postage included.

Send remittance to QUIGLEY BOOKSHOP. 1270

Sixth Ave., New York 20, N. Y.

Dezel Acquires 10

Albert Dezel announced in New York last

week the acquisition of 10 Pine-Tlionias pic-

tures formerly released by Paramount. The
deal was arranged with Jules Weill, repre-

senting Specialty Pictures Corporation. Mr.

Dezel will distribute the pictures in the

Chicago, Detroit, Indianapolis and Mil-

waukee territories.
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Always the first to help others...

IT’S TIME TO

HELP OUR OWN!
:;mm

The Foundation of the Motion Picture Pioneers has been organ-

ized by a group of industry leaders to assist pioneers who are in

need of financial aid» medical care or temporary subsistence dur-

ing periods of unemployment.

The whole industry is uniting in the greatest benefit show ever







TO THE
EXHIBITORS
OF AMERICA
from the Chicago Meeting of

the Friendly Company

Thanks for your loyal support and.your confidence.

Thanks for your encouragement that inspires us

to create for you attractions of the magnitude

that makes M-G-M symbol of the Biggest.

Thanks for the showmanly effort, skill and

enthusiasm with which you have assisted us in

the promotion of our product.

Thanks because all of these are wrapped in the

precious bond of friendship.



HIGHLIGHTS
of the Meeting Oct. 22-24

of M-G-M Representatives

in Chicago

”QUO VADIS” (Technicolor)

Giant promotion plans blanket the nation. Display of showmanship materials;

ad campaigns; massive accessory arsenal; tremendous exploitation tie-ups.

"AN AMERICAN IN PARIS ” (rechn,co/or)

Thrilling report: Boston (2 theatres) best in 5 years. Providence, Syracuse,

Akron, Pittsburgh best in 5 years except ''Battleground.” Frisco, New Orleans,

Evansville top "Battleground.” 5th week Frisco and Cleveland. Tops "Show

Boat” nationally by 15%.

"ACROSS THE WIDE MISSOURI ” (rechn ,com
Reports of outstanding business everywhere for this truly gigantic Techni-

color outdoor adventure drama.

" CALLAWAY WENT THATAWAY ”

Trade Shows Nov. 8 will acquaint industry with M-G-M’s sensational comedy

that will delight the nation in its gala Christmas -New Year’s engagements.

" WESTWARD THE WOMEN ”

Announcement of unprecedented advertising campaign. Long-range national

saturation to launch another M-G-M Big One, a showmanship Giant.

GREAT PRODUCTION NEWS!
The product announcement confirmed this forecast in Hollywood Reporter:

"The high confidence of M-G-M and their bankers in the sound outlook for

motion pictures is demonstrated by their all-time record investment.” Among
just a few of the Big Ones discussed were "The Wild North” [Ansco Color],

"Ivanhoe” (Tech.), "Belle of New York” (Tech.), "Singin’ In The Rain” (Tech.),

"The Merry Widow” (TccA), "Scaramouche” (Tech.), "Lovely To Look At”

(Tech.), "Skirts Ahoy” (Tech.), "The Student Prince” (Tech.) and many more
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Next week

the screen

opens its

arms to

those

iron-nerved

Yanks

in Tanks

who open

the way!

They’re

coming in

with a roai

and you

couldn’t ai

for more

from

Screen Play by ROBERT HARDY ANDREWS . D,reeled by LEWIS SEILER . Produced by BRYAN FOY

It's ‘AAovietime U.S.A.’— Now and Every Day!
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...and there’s no business like

20th Century-Fox business when

you’ve got ’’DAVID AND BATH3HEBA”
,

’’THE DAY THE EARTH STOOD STILL”,

ANNE OF THE INDIES”, ’’MEET ME
Technicolor

THE SHOW”, ’’PEOPLE WILL
Technicolor

"TAKE CARE OF MY LITTLE

GIRL", "I'LL
Technicolor -

NEVER FORGET YOU”.
Technicolor

le Crowds Are Back
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The Allied Spirit

Assembled in New York this week for what was heralded

as the largest gathering of exhibitors in many years,

^ delegates to the Allied States Association of Motion

Picture Exhibitors tackled three major problems: competitive

bidding, arbitration and high film rentals.

No one should be disappointed that the convention could

not find completely satisfactory answers to those problems. No
one of them lends itself to easy solution. However, the con-

structive discussions of the delegates have not only been of

service to themselves by providing an exchange of information

but also the forums contributed to industry enlightenment on

exhibition conditions throughout the country.

Those who have followed closely the history of exhibitor

organizations may properly continue to be pleased at Allied's

growth in size and widening industry vision. For instance dur-

ing the time COMPO was first being planned, chief anxiety

centered on the question, "Will Allied go along?" Although

Allied's endorsement of COMPO initially was on a rather

tentative basis and still is subject to year-by-year review, the

Allied officials and other members of COMPO have been in

the very forefront of those working for COMPO. Allied not

only has "gone along" but now calls out to others to equal

its record in support of COMPO and its work for the better-

ment of the industry as a whole.

The new outlook of Allied is by no means restricted to

COMPO and the Movietime U.S.A. campaign. Allied conven-
tion speakers manifested a healthy, though realistic, optimism
about the future of the motion picture business in general

and exhibition in particular. In the words of the keynote
address of Mr. Abram F. Myers, Allied chairman of the board
and general counsel, "The spirit of the industry has been re-

vived by those who must save it." No one would question the
fact that the first line of the industry for defense and attack

is the individual theatre owner, operating in the community
where he lives.

A
llied, of course, plans to continue its traditional, vigor-

ous activities on behalf of the welfare of its members,

i But it is likely that more and more attention will be
given to topics on which a common ground can be found with

other organizations and other branches of the industry. As
Mr. Myers said, "We have only begun to scratch the surface

of our opportunities in the matter of beneficial cooperative
undertakings." He made it clear that, in his view, industry

public relations can be enhanced and threats of Government
controls avoided only if everyone recognizes his responsibilities.

In a departure from former practice, the Allied board voted
before the convention opened to submit for general discussion

trade practice problems prior to taking any action. In this

way resolutions passed by the convention could be considered
at a special board meeting the day after the convention
adjourned instead of postponed for several months until the

next regular board session. Having board meetings both
before and after the convention should tend to make national

Allied more immediately responsive to the views of members
of individual regional units.

It would be appropriate for all members of the industry to

join in the salute to the men honored at the Allied convention

banquet: Mr. Adolph Zukor for years of distinguished service

to the industry; Mr. Robert J. O'Donnell and Col. H. A. Cole
for their work on the Movietime U.S.A. drive and Mr. Trueman
T. Rembusch tor contributions to exhibitors' information in the

field of electronics.

For the success of the convention, chief credit is due Mr.

Wilbur Snaper, president of New Jersey Allied, the host unit,

Mr. Rembusch, Allied president, Mr. Myers and to the hun-

dreds of exhibitors who took part in the discussions. It is to be
hoped that on their return home the exhibitors will talk over

with other showmen their impressions. After all a convention

best serves its purpose when it stimulates thinking and acting

not only during the short sessions but inHfie weeks and months
ahead.

Fight Local TaxesW HILE the next national campaign to persuade Con-
gress to remove the tax on theatre admissions must

be put off until the next general tax law is under con-

sideration, exhibitors everywhere should be alert to the threats

of increased pressures for local and state admission levies.

Whenever such taxes are proposed the officials concerned,

and the local citizenry must be made to realize that theatrical

entertainment is not a luxury but a necessity today.

Under the labors and stresses of modern life, theatrical

entertainment is recognized by all moral and social leaders as

a necessity for the people. No legislator in his right mind

would think of a tax on bread, yet there is an element of

necessity that is present both with respect to food and enter-

tainment.

In the price scale, motion picture entertainment is by no

means a luxury item. It is the biggest amusement value ob-

tainable by the public. A tax on movie tickets very closely

approaches the worst possible form of taxation in the public

interest because, in the main, it places a financial burden on

the small wage earner. It is this group that is most in need

of assistance rather than discriminatory handicaps imposed by

any governmental body.

"Previews of Entertainment Through June, 1952" is the

title of a new Bantam Book by Mr. Gilbert Seldes. The first

section of the book deals with motion pictures and it is evident

that the author intended to be helpful in guiding potential

patrons to attractions that would please them. Yet the very

first sentence of introduction of the film section is misleading:

"The kinds of pictures you will see next year depend to a

degree on where you live." The greatest asset of the motion

picture is its universality. With rare exceptions all Hollywood

pictures are played in theatres accessible to all regular patrons.

Mr. Seldes asserts that "two kinds of pictures are being

made," one for "big downtown palaces" and the other for

"neighborhood theatres and small towns." The writer attempts

to prove his thesis with a citation of the success of the "Ma
and Pa Kettle" films. It would seem that Mr. Seldes does not

attend enough theatres to know that, generally speaking, a

successful film does well in all types of situations, here and

abroad. The exceptions to this rule are few.



Stereoscopic Films
To THE Editor :

With great interest I always read your
articles about new processes and theatre in-

stallations in Motion Picture Herald and
the Better Theatres section.

To create new interest in the motion pic-

ture theatre there is no doubt that stereo-

scopic pictures are the only means (next to

the perfect extra large screen projection of

“flat” films) to do so.

But, emanating from the theatre owners
or from the film producing companies, in

any case stereo has to use the best processes

now available because every deviation from
the high standards created by the “flat” film

will hamper its introduction. It finally is

the public which has to be wooed back to

the theatres and the public will not stand for

less brilliant projection, less good definition,

or eye strain. The furthest it will con-

descend to go is to wear pola-spectacles, but

this too has to be solved as soon as possible

by the utilization of an autovision stereopro-

jection system.

Work Now Going On
It is a fact that very serious research work

on stereofilm production and autovision pro-

jection systems is going on in England,

Erance, Belgium, Holland and Western Ger-

many, and that the most important advances

in the subject have been made in Europe.

There is to my mind no doubt that these

very important problems have been solved

:

1. The fundamental formula for making
stereopictures in such a way that there is no

eye strain and full, true-to-life depth in all

pictures, whether closeup, medium shot or

long shot.

2. A universal 35mm single stereofilm

camera, enabling the simultaneous photog-

raphy on a single film of left and right

images (alternate frame method), each of

full standard dimensions, suitable for any
existing or future stereo method.

3. Single 35mm film stereofilm projection

without the use of Vetograph film or len-

ticulated film.

4. Long strides have been made in Eng-
land, Belgium and Holland toward the solu-

tion of the only remaining problem, that of

autovision.

Until problem number 4 is solved the

polarized light method has to be used and
it is very gratifying that at the stereofilm

showings at the recent Eestival of Britain

about 600,000 visitors, paying 80 cents for a

one-hour program of which 20 minutes was

HIGHEST STANDARD
To the Editor:

It gives me very great pleasure to sub-

mit to you my completed application form
tor membership in the Managers' Round
Table.

I am already a member of one or two
British Showmanship Guilds but, after

reading several Motion Picture Heralds I

am convinced that you set the very highest

standard in every aspect of Showmanship
and film exploitation. Your candid and
forthright articles have helped a great

deal in planning my own compaigns and,

by taking note of your suggestions, I have

avoided the pitfalls which I might other-

wise have fallen Into.

I look forward to receiving my member-
ship card so that I may then forward to

you details of my recent campaigns and
I hope that I may soon be among the

contenders for the Annual Quigley

Awards.

—

T. A. JACKSON , Odeon Theatre,

Leeds 1, Yorkshire, England.

uninteresting television, were quite content

to wear spectacles.

Now, although it is gratifying to read in

your paper that a company is considering

the use of Vectograph film and/or lenticulated

film for stereofilm projection, there is reason

to doubt that the firms planning such pro-

duction are sufficiently informed about the

advantages and possibilities of what I should

like to call Minibase Stereotaking.

It is due to Mr. E. H. Reijnders of Hol-

land that a minibase, miniangle stereotaking

formula was found (part of a method pat-

ented in many countries) under which

stereofilms can be taken of any subject, long

shot or closeup. This formula requires a

camera having a continuously variable ad-

justment of the stereobase according to the

distance from the camera to the subject, the

focal length of the lens in use being a factor

of importance.

The difficulty then was to build a single

35mm stereocamera which would provide

this variety of stereobases. It was only this

year that I found a solution to this problem,

which solution now is the subject of patent

applications in various countries. The
camera is called the Venvision (registered

trade mark) and was demonstrated for the

first time to the experts responsible for the

Eestival of Britain programme. These ex-

perts, notably Mr. Raymond Spottiswoode,
are rather enthusiastic about it.

The main characteristics of the camera
are : It can be built from any standard

motion picture camera, provided the film

pull can be doubled so that two standard

frames pass the enlarged gate at the same
time. Special double lens objectives are

used. The camera speed is 24 double frames
per second. Since the left and right images
are photographed simultaneously, no “time-

parallax” occurs and the images are rock

steady in position against each other, which
never is the case with a double stereofilm

camera. The thus modified camera is placed

on a special tripod which allows regulation

of the stereoangle and of the stereobase by
adjustment of one of the two front alumi-

nized mirrors against a scale which is cali-

brated in feet for the distance from camera.

Automatically in Position

The two images are automatically in the

right alternating positions on the negative

film so that by the usual printing process a

single stereofilm positive is obtained. Of
course, it is also Dossible to print separate

positives by alternate printing.

In addition to this camera, through the

efforts of E. H. Wright of England and

F. B. A. Prinsen of Holland there is now
available also a single theatre projector

which projects a single stereofilm with alter-

nate images by using a double gate and a

polafilter and prism attachment. Special posi-

tives, Vectograph or lenticulated, are not

needed. It gives perfect stereo.

In my opinion, these inventions solve the

important points. The only point remaining

is autovision. At the moment it is not even

theoretically clear whether it is possible to

find a solution for autovision commercially

acceptable to theatres. ... It is therefore

wise to base all present stereofilm production

plans on the use of polaried light. Is this

such a drawback ? A Gallup poll found that

in the U. S. one-third of the population

always wears spectacles and another one-

third now and then. Is it therefore risky to

surmise that these two-thirds would not be

against using a lightweight polaspectacle

in a theatre provided they see something out

of the ordinary? In my opinion it is not.

In the interests of stereofilm in general I

am willing to answer any questions and also

to describe more fully any points in this

letter which may be of interest.

—

DR. F. A.

WEBER, Mech. Eng., Ruychrocklaan 153,

The Hague, Holland.
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Developments and trends that shape

the motion picture industry's future.

What to produce and how much
is a question occupying the major

attention of Hollywood and home
office executives to an extent and in

variations not noticeable since the

days of the transition to sound. The
tenderness and unexpected turns of

the box office since its late summer
recovery have made the producers

more conscious than ever of the

problems of both the quality and
quantity of studio programs.

The annual Academy Oscar fever

is beginning to raise Hollywood’s

temperature. This week the Acad-

emy announced that the awards

would be held March 20 at the Pan-

tages theatre. There will be the

usual scramble for bookings of pic-

tures into Los Angeles theatres to

meet the December 31 Academy
deadline.

The debate, discussion and exami-

nation of the competitive bidding

situation will continue for a long

time. In spite of the airing the prob-

lem has had, no satisfactory alterna-

tive proposal for selling in certain

areas has as yet been proposed.

The star tour idea, given its

greatest impetus by the Movietime
junkets, in spite of some disappoint-

ments, was so generally successful

that there are certain to be more
and more of them. Exhibitors gen-

erally were pleased and gratified

and Hollywood, somewhat to its

surprise, found that it liked the idea.

The National Association of Ra-

dio and Television Broadcasters re-

cently endorsed a code of ethics for

television and the Associationjs

board is expected to approve it in

Washington next month. The Code
provides for a “watchdog” commit-
tee to sift programming and hear
complaints, but the document has

no teeth to enforce its provisions.

An attempt will be made soon to

put power behind the Code.

The British election results will

mean no immediate change in the

American motion picture industry’s

present monetary agreement with
that country, but a considerable

change in the atmosphere of the
negotiations can be expected when
the representatives get together

next year to renegotiate the pact.

The Conservative Chancellor of the
Exchequer, Richard Austen Butler,

may be a tougher trader than was
Hugh Gaitskell, the last Labour
member to fill the post.

The number of low-cost theatre

television systems exhibited at the

Allied convention indicates the man-
ufacturers’ realization of the impor-

tance of bringing out large-screen

units within reach of the small-town
theatre operator. If enough of these

units are sold, it may have a decided

effect on the price asked by RCA
for its large-screen equipment. One
unit advertised at the Allied show
cost only $3,750, with one-third

down and the balance payable in 18

months. Altogether, four large-

screen systems were represented at

the convention.

The pick-up of ABC-TV’s “Cru-
sade in the Pacific” by the Guild
newsreel theatre in New York,
simultaneous with the premiere of

the new series for the home, may set

an important new pattern in rela-

tions between exhibition and tele-

vision. The house on Wednesday
carried the entire broadcast on its

large screen, including the commer-
cials. There appears to be increas-

ing sentiment among exhibitors in

favor of carrying important tele-

vision programs, even if it means
inclusion of commercial plugs. It is

reasoned that patrons may come to

the theatre if they can see both a

film and a TV show which they
might not want to miss.

The threatened cut-back on pro-

duction of black-and-white tele-

vision receivers, may well reverber-

ate in exhibition. If set production
is limited, the government is certain

to clamp down also on materials
that go into the making of large-

screen television projector-receivers.

And that may stop the expansion of

theatre T-V for the duration of the

emergency.
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OPENING, of the Lee Theatre,

Fort Lee, New Jersey, last

week, accompanied by cocktails

and a buffet supper for

friends and business associates

of owners B. S. Moss and his

son, Charles. At the right,

Charles, directing the circuit,

poses in the outer lobby with

architect Max Roche, center,

and consultant Ben Schlanger,

right.

Photos by the Herald

By the Herald

PLANNING the December 12 amusement division dinner for sale of Israel

Bonds: the New York luncheon last week. In array are William Morris, Jr.,

Martin Levine, Herman Gelber, Max A. Cohen, and David Kluger.

Uy the Herald

JACK LEVIN, right, was host to editors and writers

of trade journals at a Hotel Astor, New York

luncheon last week. He has established Jack Levin

Associates, research organization. With him is

Richard Malkin, assistant. Mr. Levin formerly was

executive vice-president of Confidential Reports.

ANATCLE LITVAK,
right, producer-
director of 20th-

Fox's "Decision Be-

fore Dawn" in Ger-
many, said in New
York last week that

Germany is becom-
ing an important

market, and that

the European pub-

lic is as wise as the

American in shop-

ping for pictures.
By the Herald

JACK CCHEN, left, Columbia executive vice-

president, receives at a Mexico City ceremony a

diploma from Mayor Gonzales Cardenas naming

him a "distinguished guest."
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TYRONE POWER receives last minute instructions from

director Roy Baker before a scene with Ann Blyth in "111

Never Forget You," romantic Technicolor drama by 20th

Century-Fox for December release.

THAT "PICK-UP" GIRL, Beverly Michaels, is back in "The
Girl on the Bridge," Hugo Haas production which goes
to theatres next month. Haas, above, co-stars in his film.

JEAN PETERS'

philosophy is

that the sword is

mightier than

the skirt, left, in

20th Century-

Fox's "Anne of

the Indies,"

Technicolor

swashbuckler of

I 8th Century

piracy, currently

in release with

Louis Jourdan

and Debra Paget

also starred.

JAUNT IN GERMANY is taken by Richard Basehart and Hildegarde

Neff after completing 18 months of location filming for "Decision

Before Dawn," 20th Century-Fox's epic drama directed by Anatole

Litvak. Gary Merrill and Oskar Werner are co-featured with the

strolling players.

(Advertisement)
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release policy wnicii, speaKcr anci

charged, was a disguise for obtaining higher

admission prices. The issue also was pic-

tured as an injustice to competitive-run

houses which are not given a chance to bid

on the films.

Theatre TV Systems
Dominate Trade Show

Between sessions, the Allied members
spilled out into the rooms accommodating
the trade show which this year was domin-

ated by various systems of low-priced thea-

tre television.

The meeting differed in several important

aspects from prior Allied conventions, not

only because of the calmness of its delibera-

tions, but also because of the shift of em-
phasis which transferred the burden of

decision from the Allied board to the con-

vention itself.

The board, meeting in pre-convention ses-

sion, decided to let such prime issues as

arbitration, competitive bidding, film prices,

print shortages and incentive selling go to

the floor for determination. Abram F. My-
ers, Allied’s dynamic board chairman and
general counsel, gave two reasons for this

change.

“First,” he said, “exhibitors in the conven-
tion should share in the responsibilities for

^^rKLES BRACE
RENTALS,

, BIRRING
lly confident of

' York this week
:tices and other

lly high attend-

3ral sessions and
experiences and

second, the con-

air cross-section

he country.” At
lies acted in fact

reported to the

membership in

Teture Organi-
r, but made it

: more regional

wagon.

s national con-

h Jack Kirsch
; date remains

; spring board
•ings, to tie in

_ Allied Rocky
iVlountain Association.

4. Received reports on television,

but took no action.

5. Discussed Movietime U.S.A. and
felt, despite some serious complaints,
that it would be a good idea to do the
whole thing over again next year.

The board was told tliat, with the excep-

tion of reissues, most of the prints now are

on safety stock.

Mr. Myers refused to comment on discus-

sions between national Allied and Eastern

Pennsylvania Allied with a view to rein-

statement of the unit in the national organ-

ization. Sidney E. Samuelson, head of the

regional group, attended the board meeting

and later met with the finance committee,

presumably to bring the unit up to date on

dues payments. Mr. Samuelson would not

comment, but Mr. Myers pointed out that,

at the time the suspension notice was sent

out, it included an invitation for an Eastern

Pennsylvania unit to come and confer with

the Allied board on the occasion of the con-

vention.

The convention got off to an impressive

start at a luncheon which was attended by

a number of company presidents. They and

the Allied speakers stressed the broad com-

mon interests of exhibition and distribution,

a note which was to ring through most of

the convention.

The tone for the meeting was set in the

pre-convention messages received by Wilbur
Snaper, convention chairman and head of

New Jersey Allied. Mr. Myers reminded

Allied members that the organization had
“never relaxed its efforts in behalf of the

exhibitors.” This he preceded with the

suggestion that “in their preoccupation

with other matters, exhibitor organizations

seem to have lost some of their aggressive-

ness in protecting the interests of their

members.”
Trueman T. Rembusch, Allied president,

came out for incentive selling and said

:

“Allied believes that there are broad areas

CHARLES NILES, Trueman Rembusch and Abram F. Myers
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WALLY ALLEN, R. Vernon McGinnis, Morris Finkel, Fred Herrington

LOU ABRAMSON, Leo Jones, Jack Kirsch, Wilbur Snaper, Harry Lowenstein

J. C. MOHRSTADT, Dr. J. B. Fishman and Ted Mann

BEN MARCUS, Nate Yamins and Jay Wooten

TV PLAYED DOWN
Television, while not underrated by

the Allied members, was not one of

the major factors discussed at the

convention. Abram F. Myers, Allied

board chairman and general counsel,

summed up the attitude in a few
sentences. Said he: "The panic is

wearing off, either that or they're

getting used to it. The many bad
shows on television also may have

something to do with it. However,
it's still a terrific factor."

of common interest in the motion picture

business in wliich the several branches, act-

ing in good faith, can work in harmony for

the common good.” Harry M. Warner,
president of Warner Brothers, called 1931

"a year of decision for the industry,” and
Nicholas M. Schenck declared that “if the

producers produce well and the exhibitors

exhibit well, the public won’t be a flop.”

In his keynote address, Mr. Myers, after

describing last spring’s gloom, said : “Partly

as a result of these preachments (of confi-

dence) and partly because of confidence

gained from experiments in all-industry

cooperation, but due mainly to a returning
sense of balance and appreciation of the

true greatness of our own industry, the dis-

mal picture has changed.

“In a very short period of time the
industry has lifted itself from the depth
of despair to the heights of confidence
and enthusiasm, as if by its own boot-
straps."

He called the convention “the most repre-

sentative gathering of our industry since the
trade practice conference in 1927” and con-
tinued: “There always have been and always
will be areas of conflict between the several

branches. Human nature and the laws of

the land will see to that. We would not
eliminate bargaining and fair competition
from this business if we could. But we are
more united than ever before in our deter-
mination to protect this great Industry.

‘ In all matters of common interest and

concern we appear here today as a united

and aggressive industry—a fighting indus-

try—no longer supine to the point of being

contemptible.”

He discussed Movietime and conceded

that there was good reason for complaint

in the manner in which it had been executed,

but said it had been an experiment and a

lesson well learned. He then gave the con-

vention a short history of Allied’s part in

attempts to bring arbitration to the industry

and said that, while he had gained the im-

pression from some companies that an effi-

cient arbitration could be erected within the

industry, “I made no progress whatever in

regard to competitive bidding.”

Continuing on the subject of arbitration,

(Continued on following page)
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Myers Calls For a Fair
Division of Patron Dollar

MOTION PICTURE HERALD, NOVEMBER 3. 1951

Mr, Myers pointed out that an arbitration

system “is not necessary to arbitration, al-

though if the practice is to be widely fol-

lowed, it is a great convenience. While I

think the agitation for arbitration has be-

come a bit hysterical, it is a question which
the exhibitors should decide.’’

The Allied board chairman cited “the

steady and seemingly inexorable increase in

the price of film’’ as the third major prob-

lem before the convention and stressed again

that “the welfare of the distributor is inex-

tricably intermingled with that of the ex-

hibitors and when there is a box office de-

cline it is a common disaster—the one
should not attempt to escape unscathed by
shoving his losses onto the other.’’

Mr. Myers ended with the observation

that he had detected among exhibitors “a

strong disposition to blame the distributors

for saddling upon them an unfair share of

the losses resulting from the box office re-

cession, which, I hope and pray, is rapidly

drawing to a close.

JACK COHN, Ned E. Depinef, Barney Balaban, Major Albert Warner; standing, George
Dembow

STEVE BROIDY, Arthur Krim, Nate Blumberg

production, also spoke. The closing business

session and open forum was scheduled for

Thursday afternoon and the convention ban-

quet took place that night. The board was
held over for a post-convention meeting

Friday.

At the banquet, handsomely embossed

N.S.S. SOUVENIR
TRAILER IN DEMAND

They were lining up at the National

Screen Service studios at the Allied

convention, with as many as 300 ex-

hibitors taking advantage of the

N.S.S. offer of a free convention

souvenir on film. The memento con-

sisted of a one-minute trailer showing

the exhibitor delivering a message to

his audience. The spot was edited to

fit into the newsreel. Exhibitors fac-

ing the cameras were able to read

from a script mounted on a board, or

else were free to say anything they

wished in the one-minute period. The

prepared script had the speaker tell

the audience of the many fine pro-

ductions which he had seen while at-

tending the Allied convention.

plaques were awarded by Allied States to

Adolph Zukor, R. J. O’Donnell, H. A. Cole

and Mr. Rembusch.

At the Tuesday luncheon, Mr. Rembusch
introduced the various speakers, many of

whom echoed Mr. Myers’ expressed hope

that the convention would “lead to a better

understanding and more friendly relations

among all branches of the industry.’’ Ned
E. Depinet, president of COMPO and of

RKO, gave an account of COMPO activi-

ties and Barney Balaban expressed hope

“that we can get together on a continuing,

constructive basis to further the best in-

terests of the entire industry.’’

A1 Lichtman, vice-president of Twentieth

Century-Fox, hoped for an effective arbitra-

tion system “where your members and others

can settle their difference. I am certain

that such a tribunal can be healthier for the

business than running to the courts of law

or to the Department of Justice every time

someone feels aggrieved.’’

Mr. Schary, presenting the production

point of view to the convention, called for

faith of the various segments of the indus-

try in one-another. And he pointed out that

producers do not operate in an artistic

vacuum. “As picture makers we are for-

ever analyzing our mistakes and trying to

(CoHfiinied on page 16 ")

“If these complaints are well-founded,

then it is no excuse to say, as some distribu-

tor spokesmen do, that the remedy is for the

exhibitors to bestir themselves and get more
patrons into the theatre. Of course they

should do that. But a fair division of the

box office dollar as between distributor and
exhibitor can not be dependent on changes
in economic divisions, giving the distributor

a larger proportionate share when times are

bad than when times are good.’’

The convention opened Tuesday with the

luncheon and the open meeting, featuring

the keynote speech. Film clinics were held

Wednesday and Thursday mornings. Wed-
nesday afternoon was given over to an open

forum, with the sales managers of the dis-

tributing companies in attendance. Dore
Schary, Metro vice-president in charge of

HAMILTON DURKEE, Elmer Nalte and Lauritt
Garman
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A HEART-WARMING SHORT SUBJECT ABOUT
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Hadassah groups, Christian organizations

and church societies everywhere are waiting

to work with you. Roll up your sleeves and go

to work for your theatre and humanity.

All proceeds go to CHILDREN OF
PALESTINE which was formed by
Christian and Jewish people in America.

BOOK THE MAGNETIC TIDE’NOW

-WIN PRESTIGE FOR YOUR THEATREl

Distributed by Twentieth Century-Fox.



ALLIED MEETS
{Continued from page 14)

deterniine how we can reduce even further

our margin of error,” he said. “We solicit

and welcome the opinions and advice of the

critic, the distributor and the exhibitor, in

an effort to find out if the error is a con-

sistent one which we can avoid in the future.

“We must never become cynical of our

patrons,” he emphasized. “If we grant our-

selves the opportunity of being wrong . . .

then certainly we can assume that occasion-

ally our audience may be wrong. You, the

exhibitor, must have faith in us, and we, the

producer, must have faith in you—and be-

tween us we must have faith in our audi-

ence,” he declared.

Schenck Makes Rare
Convention Appearance

Prior to Mr. Schary’s address, which was
greeted with enthusiastic applause, Mr.
Schenck put in one of his rare appearances
at a convention. Speaking extemporaneously,
he urged a common exhibitor-distributor ef-

fort for the good of the business.

The question-and-answer period which
followed Wednesday afternoon with the

sales managers or their representatives on
the dais, was dominated by the pre-release

question sparked by Twentieth Century-
Fox’s policy on “David and Bathsheba.”
Facing the large number of Allied exhibit-

ors were A1 Daff, manager of world sales

for Universal; Charles Feldman, assistant

sales manager of Universal
;
Maurice Gold-

stein of Monogram
;

Bernard Kanze of

United Artists; Robert Mochrie, RKO
;
Abe

Montague, Columbia; William F. Rodgers,
Metro, and William Gehring, who subbed
for Mr. Lichtman of 20th-Fox. Not repre-

sented were Warner Brothers and Para-
mount.

The session started with a lengthy, im-
plied question by Col. A. H. Cole of Texas,
who asked that film companies study sym-
pathetically small operations grossing $1,000
a week. “Flas distribution ever considered
finding out about the operating costs of

these small houses,” he asked. “The operat-
ing costs run to from 60 to 70 per cent of

the gross. If operating costs are 60 per cent

and more, and the terms asked run to 40
per cent, then you’re just taking candy from
a baby.”

Says Company Anxious
To Serve Small House

Col. Cole was answered by Mr. Mochrie,
who admitted that errors were made and
that his company in particular was anxious
to serve the small situations and come to

equitable terms. Col. Cole replied with the

assertion that the small situations should be
handled as a class and not individually.

Benjamin Berger of Minneapolis called

for incentive selling, declaring exhibitors

needed an incentive instead of a “decentive”
(he admitted the word might not be found
in the dictionary.) Mr. Rodgers demanded
a definition of an incentive plan. “I know
Mr. Berger doesn’t like the sliding scale,”

he said. “Metro has sold practically all of

REV. PATRICK J. MASTERSON, Cardinal Spellman, Wilbur Snaper

MARTIN SMITH, Mr. and Mrs. William Ainsworth

RUBE SHOR and Sam Switow

its top pictures on flat rental in a number of

small towns.”

Mr. Snaper launched the attack on pre-

release engagements by his question, ad-

dressed to Mr. Gehring, on the policy fol-

lowed for “David and Bathsheba.” Mr. Geh-

ring replied that all exhibitors who had

played the picture had played it at higher

ABRAM F. MYERS, keynote speaker

prices “of their own accord,” a statement

which was greeted by a roar of laughter

from the convention. Later, Mr. Rodgers

stated flatly that “Quo Vadis” would have

pre-release engagements. Several exhibitors

insisted that they had been asked to fix ad-

missions at $1 before being sold “David and

Bathsheba.”
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lOOKING FORWARD TO

COLOR byTECHNICOIiOR

Florida’s Everglades jungle-land of 1840 is its locale. And here

it was filmed, in places where cameras never penetrated before. Technicolor records

all the trackless terror of its bottomless quicksands and man-devouring wild-life

to re-create the steaming battlefield of Captain Quincy Wyatt and his

swamp-fighters of the savage Seminole Indian War. The role for Gary Cooper!

Star-to-be Mari Aldon is the captive beauty.

A United States Pictures production presented by Warner Bros.

U's 'Moviefime U.S.A.'— Now and Every Day



C
OLOUR TELEVISION bri ngs new and
extraordinary dictations to industry

by the Government. As the news
pages have recorded, Charles E. Wilson,

head of the office of Defense Mobiliza-

tion, has asked, with the effect of an order,

that the Columbia Broadcasting System
suspend production of colour receivers.

Apparently CBS welcomed the ruling,

hastening to comply. In all directions, in-

cluding Its colour broadcasting. Since CBS
colour has been having a difficult time, it

was getting "off the hook."

The move was stated to be in conserva-

tion of materials for defense. Presently It

was added that It was also to free engi-

neers for military projects. That had an

implausible after-thought quality.

But beyond Television, the procedure
presumes the authority of Government to

reach down Into the details of manufac-
ture and decide what an Industry may do
with its share of materials allotted to

civilian use. There has so far appeared no

suggestion that black-and-white television

is to be controlled as to its share of ma-
terials for civilian use. The principle is

revolutionary. That it should be annunci-

ated by M-r. Wilson, fresh from such in-

dustrial eminence as the presidency of the

General Electric Company, Is astonishing.

As the executive head of that great cor-

poration of vast competency Mr. Wilson

was in the service of America.

THE PRCMCTICNAL device of the Skouras

Jamaica theatre, over on Long Island, of

weekly family nights with $1 admission for

the entire brood is also an experiment in

policy to be watched with Interest. It Is

announced as an effort to war on today's

spiraling prices, and a contribution to the

Movietime U.S.A. campaign. Speaking of

prices, one is reminded of an observation

by the acute Jimmy Harrison of Atlanta,

who said long ago: "Box office sales resist-

ance In this business begins at two-bits

—

from there on you've got to sell."

TELEVISICN Is going to make revolutionary

impress on the Latin lands to the south, we
are promised by Senor G. Mestre of CMQ
radio and television In Cuba. He made a

convention speech In New York the other

day. "Just as the airplane down there

moved transportation In a leap from the

age of the burro to the air without using

railroads, so television, he considered, will

leap from 'bad newspapers and III con-

ducted radio stations" to full service as a

medium of entertainment and advertising.

Senor Mestre Is not reported, however, on
any arrangements to make their television

any more enlightened, any more free than
the press and radio. What happened to

La Prensa!

There are no magic assurances for civili-

zation in any of the media. They are

conducted, ruled by people. Dictators are

dictators. Bureaucrats try to be, too often

are.

SCUND NOTE— If you have lived in

Impressionable years out in the open coun-
try perchance you are one of the many
who are aware of the passing of the far

flung voice of the locomotive whistle. It

was as eerie as the night cry of migrating

birds, a dolorously romantic call across the

plains and down the mountain passes. Now
the Diesels and the electric engines carry

super-klaxons, emiting bull-blats suggest-

ing an overgrown motor car. There have
been complaints, so in the service of public

relations fhe Southern Pacific has put out

some statistics taken from an analysis of

whistle costs on the 265 miles between
Houston and Dallas. It is more than $15,-

000 a year, $42 a day at two-thirds of a

cent per tooting 6,268 times a day, for

crossings, signal towers and stations. No
comparative figures per blat of the new
tractions are supplied. Any difference is a

questionable saving. Railroads may well

treasure tradition and glamour. The new
squeal is not pretty.

SALARY STABILIZATION BOARD sub-

committee hearings bring forth Hollywood
figures to say that "95 per cent of the

actors realize, before costs, under $10,000

a year In earnings" and that "90 per cent

of these earn under $5,000 a year." The

dissemination of this in the press and

speech-making might conduce to a better

public perspective on that popular dream-

land of gilded places, palm shaded pools

and the galas from Sunset Boulevard to

the Palm Springs oasis. Hometown,
U.S.A. needs some facts, now and then.

z^i^ z^f^

MEMORIES DEPARTMENT: Page I, drama
section. New York Herald Tribune, Septem-
ber 16: Rouben Mamoullan says: "After I

directed the first Technicolor movie, 'Becky

Sharp,' I became so fascinated. . .
."

Page 7: Anna May Wong says: "Later I

played In the first Technicolor picture ever

made. It was 'Toll of the Sea.' " That's

how research can become such an ad-

venture.

Auiry Sues
Mtepubtic on
Films to TV
HOLLYWOOD

:

Cowboy star Gene Autry

this week attempted to emulate Roy Rogers’

legal victory, and sought a court order in

Los Angeles District Court to prevent Re-

public Pictures from releasing his pictures

to television.

Mr. Autry, through Martin Gang, his at-

torney, charged that Republic had no right

to release his films to television on the

ground that this constitutes a restraint of

trade under the Sherman Anti-Trust Act

and the Lanam Act.

He also complained that showing of his

1935 films was a fraud perpetrated against

the public, and that the use of his films on

TV was a violation of the loanout clause of

his contract. No damages are being sought.

Belgium Defers Curbs

On U. S. Films, Money
The Belgian Government has agreed to

defer the proposed restrictions on the im-

port of United States films and remittances

of American earnings, according to word re-

received this week by the Motion Picture

Association of America. The postponement

came after a meeting in Brussels between

Fayette Allport, European manager of the

MPAA, and Belgian Government officials.

$1,000,000 Film Remittance

Due from Italy Shortly
American motion picture companies are

expected to receive shortly approximately

$1,000,000 from earnings in the Italian mar-

ket, remittable under the new Italo-Ameri-

can film agreement, according to the Motion

Picture Association of America. The main

provisions of the agreement permit the Ital-

ian Government to free 50 per cent of Amer-
ican earnings, and provide for loans to help

the Italian industry.

Wage Brief is Filed

By Screen Actors Guild
The Screen Actors Guild this week filed a

supplemental brief on film talent salary con-

trols with the Wage Stabilization Board in

Washington. The Guild was the first to

take advantage of an invitation extended last

week at the close of the hearings of the

three-man talent panel, that witness can sub-

mit additional material should they desire to

do so.

RKO Employees Approve
lATSE Unit as Agent
lATSE Motion Picture Home Office Em-

ployees Local No. H-63, by a vote of 123 to

20, this week was approved as the represen-

tative of RKO Service Corp., home office

“white collar’’ employees, in collective bar-

gaining. The voting was conducted by the

National Labor Relations Board.
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HARVEY SLAPS
“PRE-SELLI]\G”

NPJk AHa§vs
10 Projects^

Mfenies Six
WASHINGTON

:

Crescent Amusement

Co. has received permission from the Na-

tional Production Authority to build a new

$903,000 theatre. No location was given.

NPA said the project was approved because

Crescent had the materials to build the the-

atre on hand already, and no allotment was

needed.

The Crescent approval was one of 10 the-

atre projects approved either because ma-

terials were on hand or because they used

less than the maximum amounts of steel,

copper and aluminum. Six theatre projects

were denied.

Other approved projects were; a $44,550

drive-in. Max Zallen, Oxford, Me.; a $10,-

300 drive-in, L. E. Jones, Mt. Airy, Md.

;

$17,900 drive-in, Benning’s Drive-ins, Inc.;

Capitol Heights, Md.
;

a $12,700 drive-in.

Jack L. Jackson, Buchman, Va.
;
a $12,100

drive-in, J. H. McClellan, Lovington, Va.

;

a $20,000 drive-in, Arthur and Mathilda

Brungraher Bay, Wise.
;
a $22,900 drive-in,

Ray M. Warfield and C. L. Shearon, Sioux

City, la; a $23,385 drive-in, George B.

Elam, Winnsboro, La.; and an $18,000 the-

atre for Gilroy Theatre Co., Inc., Gilroy,

Cal.

4'he following projects were denied: A
$6,370 theatre for M. W. Lathrop, Oakdale,

Cal.; a $168,430 combination theatre and

store project. Inter-mountain Theatre Sup-

ply Co., Tooele, Utah
;

a drive-in, L. N.

Hynes, Nettleton, Ark.; a $14,300 drive-in,

J. M. Brown and Billy R. Haynes, Leving-

ston, Tex.; a $34,396 drive-in, Peninsula

Amusement Corp., Prince George County,

Md., and a $26,000 outdoor theatre for the

Bowl Outdoor Theatre, West Haven, Conn.

Sterling Opens a New
Theatre Near Seattle

Sterling Theatres, Inc., recently opened a

modern 1,500-seat theatre, the Northgate,

at Northgate Shopping Center, a Seattle

suburb. Decorated with an Indian motif,

the theatre’s features include Kroehler
lounge chairs, a floating screen and a special

glass-enclosed “crying room’’ where parents

with children can watch the show without

disturbing the other patrons. John Danz,
circuit president, has named Richard New-
ton manager.

"Want You" at Criterion
“I Want You,’’ Samuel Goldwyn film re-

leased by RKO Radio, will have its world
premiere at the Broadway Criterion and will

be the theatre’s Christmas attraction.

Lopert Acquires "Medium"
Lopert Films has acquired domestic dis-

tribution rights for “The Medium’’ from
Lowendahl Productions, 1. E. Lopert, presi-

dent, announced in New York.

Head of PCCITO Attacks
Companies* Failure to

Consider Main Street

SAN FRANCISCO

:

Strong criticism of

the so-called “pre-selling” of motion pictures

in the big cities was voiced here last week
by Rotus Harvey, president of the Pacific

Coast Conference of Independent Theatre

Owners.

In a special message to members of his

organization, Mr. Harvey said, “There was
a time . . . when every ‘Main Street’ was a

very important place, for there our pictures

were sold to the public. . . . Now ‘Main

Street’ is forgotten
;
everything stems from

New York with the exception of production

in Hollywood.

Says New York Calls the Tune

“New York says when a picture is to be

sold, for how much, when and where it is

to be run, and creates and executes all pub-

licity. The boys in New York apparently

are laboring under the illusion that if they

spend thousands of dollars on their first run

in New York City, that extravagant splurge

(which they do not recoup on the New York
first runs) will rock our patrons on ‘Main

Street’ and will make them flock to our

theatres. The boys seem to think all they

have to do is to place large advertisements

in the national magazines and the picture is

sold. How wrong can they be ?”

Mr. Harvey particularly objected to the

practice of previewing pictures for “every-

one who will look at it so they can express

their opinions in print in thousands of pub-

lications.” This, he said, was called “pre-

selling” the film, but he would call it “un-

selling the picture.”

He also criticized the theatre previews to

help out a “turkey” or to “bolster the last

few days’ run of another picture” and “the

spending of gobs of money on Broadway
(which does not do any good except for the

Broadway theatre) and the running of beau-

tiful misleading ads in all national maga-
zines and in those which are continually

harpooning us
!”

Public Aware of All Facts

After all this, Mr. Harvey said: “We
get the picture. Our public by this time is

well aware of all the facts about the pic-

ture . . . the Green Sheets have told all the

women’s clubs, PTA’s, etc., just what type

of picture it is, even the entire story con-

tent. The radio commentators have ‘belled’

it . . . one bell, it’s buried
;
two bells, it’s

laying' on the slab
;
three bells, it is in an

ambulance
;
four bells, it’s walking around,

and five bells, ‘happy days.’ Every small

town newspaper has already printed what
their opinionated syndicated critics thought

of the picture and their suggestions as to

whether the public should or should not see

the picture, and unless we have a really

early run the radio puts on the whole play !

“Believe me, only a few pictures a year

can run those hurdles and survive ! A great

many good pictures receive the ‘kiss of

death’ long before they reach the theatres

on ‘Main Street’.”

Suggests Correction

To correct this situation, Mr. Harvey
said, he would

;

1. Permit Hollywood to hold sneak pre-

views.

2. Eliminate all commercial previews.

3. Hold screenings for exhibitors and
trade publications as soon as possible after

the picture is finished, not “wait until a

couple of weeks before first run release.”

4. “Forbid previews for the so-called

critics. . . . Cut off the Fidlers, Parsons,

Hoppers, etc., right at the pockets.”

5. Curb the spending on Broadway “at

the expense of the rest of the country.”

6. Cut out advertising in national maga-
zines.

7. Use the balance of the advertising bud-

get and “spend it on ‘Main Street’ where it

will do the most good.”

8. “Leave the rest of the job to the ex-

hibitor who knows how to sell his par-

ticular public.”

With the added funds available to “Main
Street” there would l)e high powered pub-

licity, promotion and advertising campaigns

in the “Main Street” areas, he said, adding

that all this would be coupled “with the

absence of harmful ‘pre-unselling’.”

1 5,000 Picture Firms

Listed by Government
The Linited States Department of Com-

merce this week listed some 15,000 firms as

in the motion picture business in the United

States as of the end of March, 1951. This

was the same number listed at the end of

1950. The survey covering production, dis-

tribution and exhibition indicated that some
300 firms had entered the field during the

first quarter of this year. However, this

was balanced by the 300 companies that left

during the same period.

NLRB Orders Elections

In Three Fox O-ffices
The National Labor Relations Board in

Washington tliis week ordered elections for

employees of Twentieth Century-Fox to de-

cide if they wanted to be represented by

Local No. H-63 of lATSE, the District

No. 65, Distributive, Processing and Office

Workers, or neither. The voting, to be held

within 30 days, applies to employees at

Movietonews, film exchange and the inter-

national office.
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TOA PAXEL TO
GO lATO ACTION
Grievance Unit Regionals

Will Start in New York,
Second in Charlotte

The Theatre Owners of America is not

wastingf any time in implementing its plan

of regional meetings to hear and act on com-
plaints of member exhibitors. The first of

these meetings will be held at the Hotel

Astor in New York November 16, the

second in Charlotte, N. C., November 20 in

conjunction with the annual convention of

the Theatre Owners of North and South
Carolina.

The setting up of specific dates and places

for these “grievance” meetings is a direct

result of complaints voiced by members at

the recent TOA convention in New York,

that the organization should take a more
active hand in guiding the average exhibitor

in his disputes with distributors and other

local matters.

Planning Arbitration

Following the New York convention,

Mitchell Wolfson, newly-elected president,

said that TOA was planning to establish

a “voluntary” arbitration system on a re-

gional basis. Apparently these meetings are

the first step in this direction.

Exhibitors from Maine, New Hampshire,
Vermont, Massachusetts, Rhode Island,

Connecticut, New York, Pennsylvania,

Washington, D. C., Virginia, West Vir-

ginia, Maryland, Delaware and New Jersey

will be invited to attend the New York
meeting. In Charlotte, the panel is expected

to hear from theatre operators located in the

southeastern states.

According to a report from Mrs. Walter
Griffith, executive secretary of the Caro-
lina exhibitor organization, the grievance

panel will consist of Mr. Wolfson, Gael
Sullivan, TOA executive director, Herman
Levy, TOA general counsel, and herself. It

was also indicated that Charles Skouras,

TOA president, would be on the panel in

Charlotte if he returns from Europe in time.

Emphasize Trade Practices

There is no doubt that trade practice com-
plaints and exhibitors’ differences with dis-

tributors will be the main point of emphasis

as far as the theatre owners are concerned,

but, according to S. H. Fabian, New York
area chairman, the panel will handle, in ad-

dition to trade practice complaints, a wide
range of subjects.

“The regional meetings,” Mr. Fabian said

this week, “can provide a real service for

TOA at both the national and local levels.

There are many problems of taxation, cen-

sorship, arbitration, theatre television, and
trade practices that require the advice and
recommendations of exhibitors large and
small. These meetings can provide a real

clearing house for these grievances and con-

structive suggestions.”

Mr. Fabian added that he was “happy that

the kick-off meeting will be in New York
because we are anxious to strengthen our

relationships with production and distribu-

tion, and have them understand more clearly

some of the problems we face. These re-

gional conferences can embrace any subject

that the exhibitors desire to bring up, and
that’s why I want the agenda to be as

flexible as possible, so that every exhibitor

will have his say.”

To Be in Session All Day
Although the schedule of other grievance

meetings is still in the tentative stage, it is

understood that attempts will be made to

have the panel’s members meet with TOA
members which convene every other month,

successively, in Atlanta, Dallas, Los An-
geles, Salt Lake City and Chicago.

In Charlotte, the panel will be in session

all day Tuesday, November 20, at the Hotel

Charlotte, where the convention will be held.

Exhibitors with grievances will be asked to

prepare written statements and also to state

their views orally before the panel.

SAG Contract Extended

In Lippert TV Issue

The cancellation of the contract between

the Screen Actors Guild and producer Rob-

ert L. Lippert has been extended for a 90-

day period during which time his company
and members of the Independent Motion

Picture Producers Association will not be

permitted to sell for television use films

made for theatres. The new time limit will

permit continuation of contract negotiations

with the producers and to complete negotia-

tions with the major companies and tele-

vision film producers. The Guild empha-

sized that its policy is still to cancel con-

tracts with producers who sell theatrical

films made after August 1, 1948, for use on
television, without first arranging extra

compensation for the actors.

Possible Wage Increases

Brings Studio Rent Rise

The expected permission by the Govern-

ment providing for wage increase to lATSE
workers and other craft unions has brought

about an increase in studio rental costs to

independent producers. The studio man-

agements putting these increases into

immediate effect are the Motion Picture

Centre; General Service Studios; RKO-
Pathe; Samuel Goldwyn and Eagle Lion.

Where the producers hire employees them-

selves, no change in costs is anticipated.

The studios involved are anticipating the

Government’s approval of an approximate

18j4 per cent pay increase.

Urge More
Morieiime
Star Tours

Movietime U. S. A. rolled on this week as

industry members all over the country con-

tinued to acclaim the star tours, and the

radio series over 432 stations of the Liberty

network entered the third week of its 13-

week schedule.

Arthur L. Mayer, executive vice-president

of the Council of Motion Picture Organiza-

tions, Movietime’s sponsor, told the Motion

Picture Exhibitors of Florida he would pro-

pose the “gratis production of public rela-

tions shorts by the industry as a means of

financing future operations of COMPO.”
Mr. Mayer also proposed that future star

caravans be staged over a longer period so

that sufficient personalities are available for

each exchange area.

This week, the radio series featured stars

from current productions, as well as produc-

tion personnel who discussed the films in-

volved. The broadcasts were heard for a

half-hour daily.

Typical of comments was' the letter re-

ceived by Robert J. O’Donnell. Movietime

national director, from E. J. Mannix, MGM
vice-president and general manager. Said

Mr. Mannix: “Reports coming in .... all

seem to be very favorable and very enthusi-

astic.”

There was praise too from outside the

industry: the American Legion, meeting in

annual convention in Miami, officially com-

mended the industry on the 50th anniver-

sary of the film theatre and presented scrolls

to Walter Pidgeon, John Wayne and Ward
Bond as representatives of the motion pic-

ture industry.

In Dallas, a luncheon at the Variety Club

welcomed back the stars who had gone on

a second tour of the area, and in New York,

the Joitrnal-American began a series of

eight-column wide boxes in tribute to Mo-
vietime.

Columbia Sets Dividends
Directors of Columbia Pictures have de-

clared a dividend of 50 cents on the common
stock and voting trust certificates, payable

November 28, 1951 to stockholders of record

November 14. There was also declared a 2j^

per cent stock dividend on the common stock

and voting trust certificates, payable in com-

mon stock December 28, 1951 to stockhold-

ers of record November 15.

Opens in Tennessee

Crescent Amusement Company’s new

theatre in Columbia, Tenn., the Polk, has

opened. Seating 1,250, it replaces the Prin-

cess, destroyed by fire in 1949.

To Open Crescent House
The Tennessee, new house of the Crescent

Amusement Company in Nashville, is sched-

uled for a Thanksgiving opening. The

theatre cost $1,000,000.

20 MOTION PICTURE HERALD, NOVEMBER 3, 1951



Trade JVeeds

Ideas9 Daft
Tells British

TtroFilmMen
Win Seats in

Parliament
LONDON

:

Immediately following his thea-

tre managers’ convention at Harrogate, John

Davis, managing director of the J. Arthur

Rank Organization, called a joint General

Film Distributors - Universal - International

sales conference at the Dorchester Hotel

here.

A1 Daff, who remained here for the occa-

sion after the Harrogate gathering, had

some pertinent observations on the film busi-

ness’ future. “Our industry needs new ideas

—they are the breath of life to us—and if

new ideas cannot be thought up, then we
need a new twist on old ideas,’’ the U-I

overseas head said.

Recalling how U. S. showmen had been

frightened by the “bogey man” television,

Mr. Daff went on: “You have read that the

American industry was in trouble and that

theatres were closing down. These things

were true only because exhibitors, distribu-

tors and producers had lost their knack of

showmanship. Either that, or they were too

lazy to go out and sell. And as a conse-

quence television began kicking the very

daylights out of us good showmen.

“Universal was very fortunate. We still

believed in showmanship. We still believed

in every man in our organization getting

that little bit extra and we expounded these

theories in all our 31 branches in the U. S.”

Mr. Daff claimed there was no evidence that

television was responsible for any theatres

closing. In fact, said he, there are now
8,000 more theatres in America than in

1948.

V
Following discussions between the Cine-

matograph Exhibitors’ Association and the

Ministry of Fuel and Power it has been de-

cided to ease winter lighting restrictions.

The Ministry made two demands: 1. Where
an exhibitor takes advantage of the conces-

sions there must be an equivalent reduction

in the power used inside the theatre. 2. A
notice or slide must be exhibited telling audi-

ences that additional lighting is used at en-

trances because power is reduced elsewhere.

Theatre men are concerned at the proba-

bility of total power-cuts interrupting their

performances as soon as the weather worsens.

Cuts were frequent last year.

Buys Arkansas House
J. E. Singleton, Marked Tree, Ark., the-

atre owner, recently purchased the Grand
theatre, Trumann, from Bob and Norris

Taylor. Mr. Singleton owns the New the-

atre in Marked Tree and the Tyro in Ty-
ronza.

Filmack Has Singing Reel
A new “Auld Lang Syne” singing reel

animated with the bouncing ball novelty has
been completed in Hollywood by Dave
Fleischer for Filmack Trailers.

NEWS MAGAZINE
GOES TO SCHOOLS

The News Magazine of the Screen,

a public service feature of Warner
Pathe News aimed directly at high

schools and colleges, has just entered

its second year of successful opera-

tion, according to Al Butterfield, its

originator and editor. Put out on

16mm and running from 18 to 20

minutes, the News Magazine is spon-

sored by what are described as pub-

lic-spirited organizations in 22 states.

Prints go to the schools free, with the

cost shared by the sponsor and the

newsreel. The reels, issued 10 times

each year, attempt to provide the

background to current news events

in pictorial feature form.

Associated Screen Color

Short on Royal Visit

MONTREAL: Associated Screen Studios

has released its latest Canadian Cameo short

subject, “Royal Welcome.” This is the first

picture in color to be released of the Royal

couple’s Canadian visit, and it is also the

first time that theatre audiences in Canada

will see the new negative-positive Ansco

Color process. Direction of this epic short

subject was handled hy Gordon Sparling,

with Bob Martin and Jack Hynes at the

cameras. The script was written by Frank
Lowe, newspaper feature writer, with nar-

ration by Bill Deegan, Montreal radio per-

sonality.

Paraguay Distributors

Reported Disturbed
WASHINGTON

:

The Commerce Depart-

ment said Paraguayan distributors are “con-

cerned” over government suggestions that

they import more Argentine films or films

paid for with Argentine pesos. According

to the distributors, film chief Nathan D.

Golden reports, the Bank of Paraguay has

indicated that about 50 per cent of the films

imported should be in these categories. Mr.
Golden said that “distributors feel that if

this measure is taken, the motion picture

exhibition business will suffer a serious set-

back, as Argentine production is insufficient

to supply present demands.”

Begin Construction on

Ten New Drive-Ins
Construction on 10 new drive-in theatres

in Colorado, South Dakota and New Mex-
ico has begun, Joe Stone, Denver branch

manager for National Theatre Supply Com-
pany, reported this week. Mr. Stone has

sold Simplex booth equipment outfits to the

Black Hills Amusement Company for four

South Dakota drive-ins. Equipment for

three New Mexico theatres was sold to

Theatre Enterprises, Inc. Westland Thea-
tres, Inc. and John Roberts are also plan-

ning new drive-ins in Colorado, Mr. Stone
reports.

by PETER BURNUP

LONDON

:

Two eager, eloquent protago-

nists of the film business succeeded in the

confused welter of Britain’s General Elec-

tion. Both are in the Labor camp. They
are Tom O’Brien, of the National Associa-

tion of Theatrical & Kine Employes, who
increased his majority at North West Not-

tingham, and Eric Fletcher, director and
deputy chairman of Associated British

Picture Corporation. Although sitting with

the Opposition in the new Parliament, they

may both be relied on to put a strong case

forward for the trade whenever its affairs

come into debate.

Mr. O’Brien’s opposite number, George
Elvin of the Association of Cine & Allied

Technicians was heavily defeated at Oxford
where he stood for Labour. And the same
fate was in store for Dennis Walls, once

CEA president, in his fight for the Con-
servatives at Wigan.

Sons of two well known trade personal-

ities ran as candidates. J. A. Richards,

whose father is Randolph Richards, former

CEA president, was the Socialist nominee

at Dorking and was heavily defeated. Peter

Baker, son of Reginald Baker, president of

the British Film Producers Association,

won the seat in South Norfolk for the

Conservatives.

The new Parliament will be preoccupied

with weighty questions not only in the

national hut in the international field. Film
men see little hope of their own problems

being ventilated in Commons. There are

some who profess satisfaction about this in

view of the dreary succession of govern-

mental bickerings the industry has endured

under the Socialist regime. The feeling is

growing, however, that the Tory cabinet

may find it possible to examine the dis-

criminatory incidence of the entertainment

tax. Socialist Chancellor of the Exchequer

Hugh Gaitskell promised some kind of

examination would be made before the next

budget.

J. Arthur Rank scored a bulls eye when
he threw open his experimental big-screen

television theatre—the Odeon in the London
suburb of Penge—to the general public on

election night. Due to the peculiar laws

attaching to the BBC monopoly, Mr. Rank
could not charge admission. It was the

first opportunity the ordinary person had of

seeing the big screen, and the results were

enthusiastically received.

Columbia Buys Picture

Columbia has announced the acquisition

of world distribution rights to “Red Show”
through the outright purchase of the picture

from the All American Film Corp. It was
produced by Boris L. Petroff, and stars Guy
Madison and Ray Mala.
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An Important
Exhibitor Asked

“Will

Paramount
continue to
deliver the
kind of big
boxoffice
attractions

it has
released

in the past
few months?”

Our Answer Is.-



Color bv TECHNICOLOR HAL WALLIS'

Sailor Beware
starring

DEAN JERRY

MARTIN & LEWIS

You’ll tingle when they tangle in Tangiers

BOB HOPE 3.

HEDY LAMARR
in

My Favorite
Spy

PERLBERG-SEATON’S

Aaron Slick From
Punkin Crick

Color by Technicolor • starring

ALAN DINAH ROBERT

yOUNG • SHORE • MERRILL

J HAL WALLIS’

Red Mountain
Color by Technicolor • starring

ALAN LISABETH

LEO McCAREY’S

My Son John
starring

HELEN ROBERT

HAYES • WALKER
VAN DEAN

HEFLIN • JAGGER

WILLIAM WYLER'S

Carrie
starring

LAURENCE OLIVIER

JENNIFER JONES

PERLBERG-SEATON'S

Anything
Can Happan

starring

JOSE FERRER
KIM HUNTER

In the Paramount Building elevator

the other day, an important circuit

head met a Paramount sales executive

and put just that question to him. The answer

was an emphatic "YES!” Paramount’s Nov-

ember and December releases alone justify

that answer because they possess the grossing

potential of pictures such as "A Place in the

Sun,” "That’s My Boy” and "Here Comes

the Groom.”

Those highly successful attractions, all deliver-

ed within a 2-month period, were not a flash-

in-the-pan. You can be assured that in almost

every similar period between now and the end

of 1952, Paramount product, so outstanding in

the past few months, will be equaled in number

and quality. You can expect increased boxoffice

revenue because Paramount’s consistently

strong product is the result of long range

planning and unlimited financial investment.



SAM SWITOW, LEADER
IN HIS COMMUNITY
THE APPOINTMENT recently of Samuel
J. Switow, prominent Kentucky exhibitor, as
national exhibitor chairman of the amuse-
ment industry’s annual “Christmas Salute”
in behalf of the Will Rogers Memorial Hos-
pital Fund, this week recalled a success story
in the true American tradition.

The Switow family has 19 houses and
three drive-ins in Indiana, West Virginia
and Kentucky. The name of the company
is M. Switow and Sons Enterprises, Inc.,

which was formed by the father, the late

Michael Switow, who immigrated from
Russia as a youth in 1884.

Important in Louisville

The activities of the Switow family in the

film business and in relation to their fellow

members of the Louisville community is held

to be of such importance that when their

Kentucky theatre in Louisville during the

summer switched to first run, the Louisville

Courier-Journal ran a feature story citing

the background and rise of the family.

Sam Switow was born in Shelbyville,

Ind., in 1897, where the elder Switow and
his wife, who now is president of the com-
pany, first settled on their arrival in this

country. The parents opened a confection-

ery and stationery store, later branching out

to operate a film theatre.

Young Sam, who with his two brothers

Harry and Fred now operate the circuit,

may be said to have entered the film busi-

ness when he was 10 years old. Later,

another theatre was opened in Jeffersonville

and in 1912 the family moved to Louisville.

Mr. Switow worked with his father until

1917, when he started his World War I

service with the Naval Air Corps.

On his discharge in 1918, Mr. Switow
expanded the theatre operations with his

father to 25 theatres but in 1927, retracted

somewhat because of illness in the family.

Between 1937 and 1942 the circuit again

expanded. It was in the latter year that

Mr. Switow again answered the call to the

colors. He served in World War II as a

major in the Air Corps until 1945.

Operate Photo Service

On his discharge he returned to the

theatre business and assumed the post of

vice-president and general manager of the

circuit, which he still occupies. The family

also owns the Mail Photo Service, Inc., and
Acorn Photo Service, a wholesale and retail

developing plant and supply house.

Besides belonging to a number of civic

and community organizations, Mr. Switow’s

list of film industry organization member-
ships is impressive : Former chief barker

of the Variety Club tent in Indianapolis;

international representative at large for the

Variety Clubs; Motion Picture Pioneers,

Allied Theatre Owners of Indiana, Theatre

Owners of Kentucky, Louisville Theatre

Owners, and others.

SAM SWITOW, with his mother, Mrs. M.
Switow, and Michael Glogar, his grandson.

Ford, Johnston, Sarnoff

At Pioneer Dinner
Leading figures of American industry in-

cluding Henry Ford H, president of the

Ford Motor Company; Brig. Gen. David
Sarnoff, chairman of the board of the Radio
Corporation of America

;
Frank M. Folsom,

president of RCA, and Eric Johnston, pres-

ident of the Motion Picture Association, will

head the guest list at the annual dinner of

the Motion Picture Pioneers in honor of

Harry M., Jack L. and Albert Warner.
More than 300 will attend the dinner

November 15 at the Starlight Roof of the

Waldorf-Astoria Hotel in New York. The
tribute to the three Warner brothers as

the “pioneers of the year,” will be marked
by the presentation of a special plaque from
the Pioneers. To date, 75 new members are

scheduled for induction at the dinner.

"American" Gets 6-Week
Run in Chicago Theatre
CHICAGO: “An American in Paris” will

open at the B. & K. State Lake here the

evening of November 14 for a six-week run.

B. & K. was awarded the first Chicago run

of the picture after Federal Judge Michael
Igoe had granted them permission to bid for

an extended run of six weeks on the pic-

ture, ruling that the picture was of a quality

to be exempted from the two weeks’ first-run

limitation imposed on B. & K. Theatres by

the Jackson Park decree.

Sells Iowa Theatre
The Orpheum theatre at Rock Valley, la.,

has been sold by Mr. and Mrs. John Nebben
to Waldemar Weverstad of Centerville,

S. D. Mr. Weverstad also owns the Broad-

way at Centerville.

Fax Finns MS
Mn Coior in
Yenr 1932
Half the feature product planned for 1952

release by 20th Century-Fox will be in

Technicolor. The company this week an-
nounced 18 films in color for the coming
year. This record figure is almost twice
the number released in 1951, and four more
than available in the combined years of 1949
and 1950.

The company said all musicals and semi-

musicals will be in Technicolor. Of the 18

scheduled, seven have been completed while
four more are before the cameras. The
remaining seven will go into production

during the next few months.

The seven completed Technicolor films

are

:

“Kangaroo,” an outdoor drama; “With A
Song in My Heart,” a musical drama;
*‘Down Among the Sheltering Palms,” a

musical romance; “Red Skies of Mon-
tana,” outdoor drama; “Belles on Their
Toes,” sequel to “Cheaper By the Dozen”

;

“Lydia Bailey,” romantic spectacle, and
“Wait Til’ The Sun Shines, Nellie,”

romantic cavalcade.

Now in production are

:

“The I Don’t Care Girl,” biographical

musical; “The Girl Next Door,” musical

comedy; “Way of a Gaucho,” romantic

drama, and “Swamp Girl,” drama.

The remaining films on the color schedule

are: “The Golden Serpent,” drama; “White
Witch Doctor,” drama; “What Price

Glory,” musical version of the famed play

;

Damon Runyon’s “Blood Hounds of Broad-

way”; “The Snows of Kilimanjaro,” drama;
“The Stars and Stripes Forever,” biograph-

ical musical, and “The Farmer Takes a

Wife,” romance.

TOA Executive Committee
To Meet November 15

The executive committee of the Theatre

Owners of America will hold its first meet-

ing of the 1951-52 season at the Hotel Astor,

New York, November 15, it was announced

this week by S. H. Fabian, committee chair-

man. The meeting was set on that date to

permit committee members to attend the

Motion Picture Pioneers dinner that night,

Mr. Fabian said.

Mr. Fabian also reported that Pat McGee
of the Cooper Foundation, Denver, had

accepted appointment to the executive com-

mittee.

Important items on the agenda, as out-

lined by the chairman, will be : discussion

of plans for the national convention in 1952;

developments on arbitration
;

theatre tele-

vision hearings before the Federal Com-
munications Commission

;
plans for the mid-

winter meeting of the board in Los Angeles

;

formalizing of plans for regional meetings

in New York, Atlanta, Dallas, Chicago,

Denver and Los Angeles.
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ALBANY
The Warner Theatres zone offices are now

located in the Strand building'. The screen-

ing room is shared by Fabian Theatres. . . .

Managers report an increase in vandalism

locally. . . . “A Streetcar Named Desire”

will day-and-date at the Strand and Ritz,

at $1.20 top. It is the first time two Al-

bany downtown houses are playing a pic-

ture at the same time. . . . Drive-ins at

Watertown and Plattsburgh, two of the

most northerly points in the exchange ter-

ritory were operating after a number of

drive-ins had closed for the season. Some,
including Harry Lament’s Vails Mills, went
on weekend schedules. . . . Managerial
changes include: Vic Bunze, one-time

Waterford exhibitor and later manager of

Fabian’s Griswold, Troy, to Heilman’s Pal-

ace in that city; resignation of John Dwyer
at Fabian’s Mohawk drive-in and his re-

placement by George Lourinia, from the

Auto-Vision at East Greenbush; appoint-

ment of Ludwig Kaufman as assistant at

the Strand, succeeding Richard Cranston

;

appointment of Edward McCue, one-time
newsman, as assistant to Oscar J. Perrin

at the Ritz.

ATLANTA
Trade in most of the drive-ins and down-

town theatres about average. Playing at

the local theatres are : Art, ‘‘Oliver Twist”

;

Fox, ‘‘Come Fill the Cup”; Loew’s Grand,
“The Golden Horde”; Paramount, “A
Streetcar Named Desire”; Rialto, “Drums
in the Deep South”

;
Roxy, “House on Tele-

graph Hill” and “Secret of Convict Lake.”
. . . The Sunset drive-in, at Brunswick,
Ga., has added more car speakers. . . . W. W.
Edwards, from Ozark, Ala., has taken over
three neighborhood theatres in Birmingham,
Ala., two from the Waters Theatres and
one from Jim Corbett. . . . The Avon-Art
will have as its manager T. R. Campbell,
Robert Chism will look after the Norwood
and T. O. Williams, the Fox. The Avon-
Art will show mostly foreign films. . . . The
Jasper, Jasper, Ala., celebrated its first an-
niversary. . . . The Martin circuit has added
six theatres to their list in Columbus, Ga.,

while United Paramount has added two

:

the Bradley and Columbus. The new Mar-
tin theatres are the Georgia, Rialto, Royal,
Springer and Rexview Drive-in.

BALTIMORE
Business continues to hold up downtown

with two holdovers keeping a high second
week gross : “Across the Wide Missouri” at

Loew’s and “The Dav the Earth Stood Still”

at the Hippodrome. “Submarine Command”
at the Stanley opened well with a gala pre-
miere. “Crosswinds” at the Mayfair doing
above average. . . . Roadshow prices will

be in vogue next week when “An American
in Paris” opens at Loew’s Century with an

85-cent top and “Streetcar Named Desire”

goes for $1.20 top at Warner’s Stanley,

plus “The Tales of Hoffman” at the Little

for $2.40. . . . Lester Green, general mana-
ger, Hicks circuit, died. . . . Stewart Thomp-
son, manager. Central theatre, Hampstead,
Md., in town. . . . John Frederick, former
manager of the Leader theatre, is now the

new manager at the Windsor.

BOSTON
“Streetcar Named Desire” broke an open-

ing day’s record at the Astor theatre and
may continue to smash ahead to a week’s

record. “Place in the Sun” at the Metro-
politan and “Desert Fox” at the Para-

mount and Fenway were strong enough to

hold over. The product line-up for week
starting October 26 looks best in years,

according to downtown theatremen when
expect exceptional returns. . . . George Rob-
erts of Rifkin circuit named head of pub-
licity for the Newton Community Chest.

. . . Several drive-ins in the northernmost
section of New England have closed for the

season while others are on a week-to-week
basis depending on the weather. . . . Affili-

ated Theatres Corp. is now handling the

buying and booking for the Star, Pascoag,
R. I., for Len Richter. . . . Philip O’Leary,
booker for Twentieth Century-Fox Boston
office, for the past two years, died. . . .

Samuel Pinanski, president of American
Theatres Corp., was reappointed a member
of the Board of Trustees of Lowell Textile

Institute.

BUFFALO
Both “Streetcar Named Desire” and “An

American in Paris,” opened here at ad-

vanced prices. “Desire” played the Para-
mount at $1.20 top and “American” was
shown at the Buffalo at 90-cent top. . . . The
sudden death of his mother at the age of 90,

called Ed Wall, Paramount field represen-

tative, back to the maternal homestead near
Boston the other day. . . . Midnight horror
shows in the Center, Seneca and Niagara
last Friday midnight all paid off at the box
office, according to Arthur Krolick, Para-
mount Theatres general manager. . . .

WBEN-TV now is telecasting from 9 a.m.

each morning. . . . Tent No. 7, Variety Club
held a Hallowe’en party. . . . The American
Red Cross in Rochester arranged with the

Regent theatre to “pay off” in tickets to

each woman who donates a pint of blood on
November 6. The tickets will be good for

the world premiere of “The Lady Pays Off.”

. . . Elmer F. Lux, general manager, Dar-
nell Theatres, and candidate for president
of the Buffalo City Council, making a strong
campaign for the post. . . . Margaret Janis
has been named assistant manager at the

Cinema, where Milt Harris is the managing
director. . . . Jean Haus is the new student
manager at the RKO Palace in Rochester.
. . . A sock campaign is being laid down

for the world premiere here of “When
Worlds Collide,” by Arthur Krolick and
Charles B. Taylor.

CHICAGO
First run business is good, but tbe subse-

quent run houses are only fair. Outstanding

among the new first run entries are “The
Desert Fox” plus “My True Story,” packing

’em in at the Grand; “A Place in the Sun,”

which gave the Chicago a rousing first week
of close to $60,000; and “The River,” play-

ing the Selwyn to very good returns on a

reserved seat policy. Other first runs, ex-

cepting “Bright Victory,” which is below

average at the Woods, are fair to very good.

. . . Negotiations for sale of the Granada by
B. & K. to a Greek Orthodox congregation

still being carried on. . . . The Rosewood
and the downtown RKO Grand have hooked
up with a local photographic studio for

lobby promotional deals, involving distribu-

tion of theatre tickets (for which the pho-

tographic company reimburses the theatre

at full box office price) as prizes to patrons.

. . . The 66, 41, Sky-Hi, Harlem, Golf

Road, Twin drive-ins still are open, but

bad weather has been trimming their

grosses. . . . With the changes in the federal

admission tax setup on reduced admission

prices for special group, there is a move
afoot here to have the theatre set up special

prices for teen-agers.

CINCINNATI
“A Streetcar Named Desire,” playing the

RKO Grand at a scale of 75 cents to $1.19,

is heading for an estimated $20,000, while

“Across the Wide Missouri” is doing an
approximate $15,000 at the RKO Albee, a
respectable plus-average figure. Other cur-

rent bills include : “Close to My Heart,”

RKO Palace; “Come Fill the Cup,” move-
over week at the RKO Lyric, following an
initial seven days at the Albee; “Highway
in the Sky,” Capitol

;
“The Desert Fox,”

second week, Capitol and “Tony Draws a
Horse,” at the Guild. . . . The Dayton Vari-
ety Club, Tent No. 18, has assumed re-

sponsibility for Variety Manor in providing

a site and building for a permanent state

receiving hospital and guidance center clinic

for emotionally unstable children, to be un-
derwritten by the Community Chest. . . .

Dayton, Ohio, will remain on the present

standard time during next summ.er, petitions

to place the matter on the November bal-

lot in the hope of getting daylight savings
time, having been disqualified by the board
of elections because of an insufficient num-
ber of signatures.

CLEVELAND
“Across the Wide Missouri” is hitting a

new high in key spots of this territory, ac-

cording to Loew theatre division manager
{Continued on page 28)
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Frank Murphy, who reports that in two days

it did an average week's business at Loew’s

in Akron; grossed so high in four days at

Loew’s Canton that it was held seven days

and opened very big at Loew’s State, Cleve-

land. . . . James Stewart flew in from Hono-
lulu to join his mother and sisters at the

bedside of his father, Alexander Stewart,

who is very ill. . . . Variety Post of Ameri-
can Legion honored its pioneer members at a

dinner. . . . Charlotte (Mrs. Leroy) Kendis

is the new president of the League of Show-
men’s Wives, succeeding Mrs. Nat Barach,

who served two terms. . . . Meyer Fine and
Sam Stecker of Associated Circuit head a

group of local businessmen who bought from
Chicago interests the operating lease on the

Hotel Hollenden.

COLUMBUS
Single feature engagement of “An Ameri-

can in Paris’’ at 90 cents top, 20 cents higher

than the usual admission rate, proved to be

the chief boxofflce magnet of the week at

Loew’s Ohio. The Palace did well with
“The Day the Earth Stood Still,” followed

by “Little Egypt” and “Cattle Drive” in a

strong dual bill at Loew’s Broad and “The
Adventures of Captain Fabian” at the Grand.
“Tales of Hoffmann” went into a second
week at the World. . . . Increasing tendency
toward advanced prices for special attrac-

tions is noted here. “A Streecar Named
Desire,” current at the Grand, is the latest

to show at a price boost. . . . Dr. Clyde His-
song, chief Ohio film censor, was guest
speaker at a meeting of the Motion Picture
Council of Columbus and Franklin County.

DENVER
Films slated for holdovers include “Texas

Carnival” at the Broadway, and “Darling,
How Could You,” at the Denham. Other
first runs, mostly with good business, include

“Love Nest” with a reissue of “My Friend
Flicka” at the Aladdin, Tabor, Webber

;

“Saturday’s Hero” with “As You Were” at

the Denver and Esquire; “Man With a
Cloak” and Blackstone, the magician, on
stage, at the Orpheum, which was packed all

week; “Lost Continent” with “Highly Dan-
gerous,” Paramount, and “Desert Fox” with
“Corky of Gasoline Alley,” Rialto, after a
week at each the Denver and Esquire. . . .

“Eort Defiance” world was to premiere at

the Paramount November 6. . . . Tom
Knight, Riverton, Wyo., theatre owner, in

on another of his mercy flights, this time to
fly to a Denver hospital a man that had lost

an arm in an accident. . . . Mrs. Robert
Gifford is back as secretary at Allied
Rocky Mountain Independent Theatres head-
quarters. . . . An explosion, caused by spon-
taneous combustion, burned out stage and
auditorium of El Raton, Raton, N. M. Dam-
age about $100,000. Will be rebuilt as soon
as possible. Operated by Hubbard and
Murphy, Inc.

DES MOINES
Edward E. Gruenberg has replaced Ted

Mendenhall, resigned, as salesman for
Columbia. . . . Leonard Wood of Burlington
has been named manager of the Ritz in
Chariton. He replaced Floyd Lewis, who
had been serving as temporary manager
since the transfer of Paul Scholer to Oel-

wein. . . . Burglars caused $300 in damage
to the Council Bluffs drive-in theatre. Most
of the loss was in damage to the theatre

;
the

burglars got away with only a few dollars in

cash and five cartons of cigarettes. . . . Man-
ager J. M. Cappel of the Town theatre at

the Fort Des Moines housing project, turned

over all the receipts from his Friday and
Saturday night showings to the Community
Chest. . . . Hal King, manager of the Des
Moines branch of Lippert Pictures, was
guest speaker at the Osage Rotary club. . . .

The Farragut theatre has reopened after

extensive alterations by managrs Bob Barry
and Dan Meyers, Jr. . . . Mr. and Mrs. Rich-

ard Fritz, owners of the TicToc at What
Cheer, have taken over the Masonic theatre

there. . . . George Lawson has been named
manager of the Garden at Guthrie Center,

replacing King Cole who left to take a po-

sition in Des Moines.

DETROIT
First-runs have been having some compe-

tition from Skating Vanities and a couple

of top lays at the legit houses. “The Desert

Fox” coupled with “The Son of Dr. Jekyll”

dropped in its second week at the Fox. Madi-
son expects good returns from “A Streetcar

Named Desire.” Palms has “The Racket,”

Michigan is showing “Come Fill the Cup”
and “Her Panelled Door.” United Artists

is showing “Red Badge of Courage” and
the Adams is featuring “Behave Yourself.”

. . . Grant Hawkins has been appointed by
Community Circuit to manage the Rouge.
. . . The Down River theatre circuit has

closed the 1,000-seat Majestic. They will

reopen the more modern 600-seat Rialto

across the street after a remodeling job.

HARTFORD
Downtown first-runs included “Across

the Wide Missouri,” Loew’s Poli; “Tales of

Hoffmann,” Warner Regal
;
“Come Fill the

Cup,” Warner Strand; “Desert Fox,” Al-
lyn. . . . Harold Cummings, formerly mana-
ger of E. M. Loew’s State theatre, Holyoke,
Mass., and Riverdale drive-in. West Spring-
field, Mass., has been named assistant mana-
ger of the Gateway, Eort Lauderdale, Fla.

. . . Paul Papa has been appointed assistant

manager of the Warner Strand, Hartford.

. . . Ralph Carenza, manager of the War-
ner Art Theatre, Springfield, Mass., has
been shifted to the managership of the cir-

cuit’s Capitol, Everett, Mass. . . . Edgar
Lynch, manager of the Roger Sherman the-

atre, New Haven, for the past nine years,

and with the Warner circuit for more than

20 years, has resigned. . . . The E. M. Loew
circuit has resumed combination vaudeville-

film shows at the 1800-seat Court Square
theatre, Springfield, Mass., on weekends.
The theatre, managed by Sam Schechter,
plays films exclusively the rest of the week.
. . . Willard B. Rogers, resident of the Will
Rogers Drive-In Theatre Corp, Manchester,
Conn., was honored at a testimonial dinner
by the Connecticut Hotel Association. He
recently retired as president of the Bond
Hotel Corp., of Hartford, operators of three
Hartford hotels.

INDIANAPOLIS
“A Place in the Sun” was the boxoffice

leader the past week, earning a moveover
to Keith’s on the strength of a fine $13,500
gross at the Indiana. . . . Trueman Rem-

busch, Marc Wolf, Sam Neal, A1 Borken-

stein, Morton Weinberg and Sam Switow
are the arrangements committee for the

Allied Theatre Owners of Indiana’s silver

anniversary convention at the Hotel Lincoln

November 14-15. . . . Successful Movie-
time U.S.A. programs are reported by Vic
Sicilia, Y & W manager at Muncie, and
Roger Wright, Akron (Ind.) exhibitor. . . .

W. K. Embleton, Monogram branch mana-
ger, has moved the office here to 438 N.
Illinois street, formerly occupied by ELC.
. . . Despite good fall weather so far, In-

dianapolis drive-ins have set an early No-
vember 4 closing date. . . . The Indiana and
Keith’s were thrown open to the Indiana

State Teachers’ Convention for morning
sessions. . . . The Variety Club gave its

first annual good fellowship award for a

non-member to William Coons, retiring film

row druggist.

KANSAS OTY
“The Desert Fox,” after a good first week

at the four Fox-Midwest first runs, Esquire,

Fairway, Granada, Uptown, was moved over

to the Tower for a second week, with the

Tower’s new stage show bill. The four

first runs are now showing “Thunder on the

Hill” and “Mark of the Renegade.” The
Midland held over “Texas Carnival” along

with the “The Strip.” The second week of

“A Place in the Sun” at the Paramount is

followed by “A Streetcar named Desire.”

. . . Current at RKO Missouri is “Come
Fill the Cup,” plus “Let’s Go, Navy”

;
“Tales

of Hoffmann” is in its sixth week at the

Kimo; “Faust and the Devil” is in its sec-

ond week at the Vogue. . . . L. Morris, divi-

sion manager. Commonwealth Theatres,

attend the opening of the new theatre, the

Crest at Superior, Neb. The manager is

Ray Watkins. . . . Closing of drive-ins for

the season began in mid-October.

LOS ANGELES
“M” is playing at the two Paramounts;

“The Well” is at the 4 Star, and “The Mob”
and “The Son of Dr. Jekyll” as kindred

fare at the Pantages and Hillstreet. . . .

“Detective Story” debuted at the Fox Wil-

shire with a gala premiere and a strong turn-

out of top name stars. Other current bills

included “Drums in the Deep South” at

the Orpheum and Hawaii
;
“The Desdrt

Fox” at the Los Angeles and Chinese group,

“Unknown World” at the United Artists

group, “The River” at the Fine Arts and
“David and Bathsheba” still going strong

at the Vogue, Globe and El Rey despite

picketing by a lone spokesman of a small

church group. “Mr. Imperium” and “The
Man With a Cloak” paired at Loew’s State

and the Egyptian, “Come Fill the Cup” at

the three Warner theatres and “A Street-

car Named Desire” at Warners Beverly
Hills.

LOUISVILLE
Loew’s was scheduled to bring in “The

Mob,” while the Kentucky offered “The
Desert Fox” and the Mary Anderson “A
Streetcar Named Desire.” The Scoop was
to bring in “Oliver Twist,” and the Rialto

offered “The Day the Earth Stood Still”

and “Eellow Fin.” The Strand had “Iron

Man” and “Hot Lead.” The Brown took

over from the Rialto “A Place in the Sun”
(Continued on opposite page)
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and “Deal Me in.” D. H. Robinson and Tom
Givhan of Louisville, have taken over the

operation of the Shepherd theatre, Shep-

herdsville, Ky., from Mr. and Mrs. L. M.
Denton. . . . Even with the cooler weather

which has hovered around the Louisville

area in recent weeks, none of the drive-

ins in the area have indicated a seasonal

closing date. . . . The first-run Strand here

was closed for two days recently, mid-week,
for use of the theatre auditorium for meet-

ings of the Kentucky Grand Lodge of

Masons. . . . Out-of-town exhibitors seen

on the row recently included : George Lind-

say, Lindsay, Brownsville, Ky.
;
Fred Bel-

cher, Family drive-in, Charlestown, Md.

;

Gene Lutes, Chakeres circuit, Frankfort,

Ky.
;
C. K. Arnold, Arco and Melody, Bards-

town, Ky.
;
Tom Maxedon, Shelby and Bur-

ley, Shelbyville, Ky.
;
Julian Longest, Eng-

lish, English, Ind
;
A. N. Miles, Eminence,

Eminence, Ky.
;
George Pe)d;on, Griffith, La-

Grange, Ky.
;
and Homer Wirth, Crane,

Crane, Ind. ... A total of 47 indoor and
drive-in theatres joined with local merchants
in running a full-page newspaper advertise-

ment in heralding the opening of Movietime
U.S.A. in Louisville. . . . According to the

Kentucky Department of Revenue, tax re-

turns on amusement (combined) for Septem-
ber, 1951, was $9,792 less than for a corre-
sponding month in 1950. ... A world pre-
miere with gala festivities is to be in the
offing at the Mary Anderson here on No-
vember 8 with the introduction of “The
Tanks Are Coming.” . . . Joe Melcher, Mary
Anderson’s assistant manager, has gone to

Ashland to take over the Paramount.

MEMPHIS
Paced by Strand, Memphis first run at-

tendance was on the upgrade. Strand held
over “A Place in the Sun” for a third week.
Loew’s Palace had a fine attendance with
“The Mob,” as Broderick Crawford, star,

made personal appearances. Loew’s State
had a good week with “Across the Wide
Missouri,” and planned a big opening for
“An American in Paris.” Malco showed
“People Will Talk” to large crowds. War-
ner played “A Streetcar Named Desire” to

capacity crowds. . . . Buford Partlow has
purchased the Saltillo theatre, Saltillo, Miss.,
from Mrs. E. L. Nichols, of Tupelo. . . . Mrs.
Dovie Lee sold the Dyess theatre, Dyess,
Ark., to C. M. Martin. . . . Gene Thompson
bought the Cave theatre, Cave City, Ark.,
from Elisha Jackson. . . . Fire destroyed the
Savoy theatre, Tunica, Miss., owned by Fitz
Ferris, who said he would start rebuilding im-
mediately. . . . Mid-South exhibitors, visiting
and booking on film row, included Jack Wat-
son, Tunica; J. A. Moore, Crenshaw; V. E.
Crawford, Ashland; Aubrey Webb, Ripley;
Gene Higginbotham, Leachville; Terry Ax-
ley, England; Robert Bradley, Marked
Tree; L. F. Haven, Jr., Forrest City; J. B.
Simmons, Earle; Jimmie Singleton, Ty-
ronza; and J. T. James, Cotton Plant. . . .

Mexican films are now being distributed in
Memphis by Memphis Film Service, so great
has been the demand because the large num-
ber of Mexican cotton pickers in Mid-South
fields who want to attend theatres.

MIAMI
A Place in the Sun” which had a double

Miami area premiere at the Embassy, Vari-
ety, was a big success, according to George

WHEN AND WHERE
November 5, 6: Convention, Motion Pic-

ture Theatre Owners of St. Louis, Eastern

Missouri & Southern Illinois, Chase

Hotel, St. Louis, Mo.
November 6: Annual meeting. Motion

Picture Theatres Association of Ontario,

King Edward Hotel, Toronto, Canada.

November 6. 7: Annual fall convention,

Kansas-Missouri Theatre Association,

Hotel President, Kansas City, Mo.
November 13, 14: Fall meeting. Independ-

ent Theatre Owners of Montana, Fin-

len Hotel, Butte, Mont.

November 14-15: Annual convention.

Allied Theatres Owners of Indiana,

Hotel Lincoln, Indianapolis, Ind.

November 15: Meeting, executive com-

mittee of Theatre Owners of America,

Hotel Astor, New York.

November 18-20: Oonvention, Theatre

Owners of North and South Carolina,

Hotel Charlotte, Charlotte, N. C.

November 26, 27: Annual convention.

Motion Picture Theatre Owners of

Western Pennsylvania, William Penn

Hotel, Pittsburgh.

December II, 12: Oonvention, Associated

Independent Theatre Owners of Wiscon-

son, Schroeder Hotel, Milwaukee.

Bolden of Claughton’s. . . . Now on local

screens, “The Mob,” Carib, Miami, Miracle;

“Come Fill the Cup,” Paramount, Beach

;

“Pickup,” Lincoln, Town
;
“Mr. Imperium,”

Florida, Sheridan; “Teresa,” Mayfair Art;

“Kind Lady,” Flamingo
;

“A Streetcar

Named Desire,” Colony Art
;
“The Desert

Fox,” Lauderdale’s Gateway, and “Flying

Leathernecks,” Olympia, with a stage bill.

On the midnight beat the Town had “The
Son of Dr. Jekyll” and Paramount featured

“The Blue Veil.” . . . John Merry, manager
of the Regent, has resigned. . . . Much in-

terest was shown in the army truck, sand

laden and tenanted by a fox, parked in front

of the Miracle during the run of “Desert

Fox,” an exploitation idea of Mel Haber,

house manager there. . . . Wayne Rogers,

manager of the Normandy, reports a new
assistant, Thomas Mahon. . . . Other local

personnel changes include Charles Rich,

named assistant at the Cameo
;

Charles

Shew, assistant at the Gables
;
Robert Chait,

assistant at the Mayfair Art
;
Keith Hen-

dee, assisting at the Rosetta
;
and Douglas

Jernigan, now assistant at the Essex.

MILWAUKEE
“Come Fill the Cup” was at the Warner,

and “Saturday’s Hero” at the Riverside. On
Nov. 1 “Across the Wide Missouri” was
to open at the Towne. . . . Louie Orlova is

busy at work promoting “An American in

Paris.” He took the picture to Madison
where it was screened at the university for

all the art students. They were then eligible

to enter a contest to draw their conception

of the best scene. . . . The Victory and ’41

Twin drive-ins have closed for the season.

The Blueniound is still open. . . . Mike Si-

mons of MGM, will give three talks in the

state. ... At midnight, October 27, the

Palace theatre had a pre-Hallowe’en spook

show called “Graveyard Frolics.” Besides

the stage show a full length horror picture

was featured. It was a special show requir-

ing a separate admission ticket. Pre-Hal-

lowe’en shows were also featured at the

Fox houses.

MINNEAPOLIS
“Iron Man” is at the Lyric; “Adventires

of Captain Fabian” at the State; “The Des-

ert Fox,” Gopher
;
“Come Fill the Cup,”

RKO-Orpheum; and “A Place in the Sun,”

Radio City. . . . Cedric Adams, widely-read

columnist of the Minneaolis Star and Minne-
apolis Sunday Tribune, devoted an entire col-

umn to bank night, now legal in Minnesota.

A group of neighborhood houses sponsor

bank night through their firm name of Mill

City Theatres, Inc. . . . Adolph Menjou,
Hollywood star, was to speak at a dinner

rally of Minnesota Republicans.

NEW ORLEANS
Thousands flocked to Loew’s State for the

premiere of “Anne of the Indies.” . . . Other
first showings are “Come Fill the Cup” at

the Orpheum
;
“Hue and Cry” at the Ave-

nue
;
“Happy Go Lovely” at the Joy ;

“The
Scarf” at the Center

;
and “Tony Draws a

Horse” at the Civic. . . . E. Elias contem-
plates opening his new Colonial theatre in

New Iberia, La., the early part of Novem-
ber. . . . D. B. Fiske, owner of the Fiske,

Oak Grove, and Lake at Lake Providence,
will open a drive-in near Lake Providence
on November 20. . . . Exhibitors seen along
the row were G. E. Wiltse, Dallas; Robert
Molzon, Norco, La.

;
Mrs. Dave Lutzer, Dal-

las
;
Kenneth Giddens and T. E. Limroth,

Giddens and Rester Theatres
;
Arthur Leh-

man, Jackson, Miss.; R. L. Osborne, Belzoni,

Miss.; William Sendy, Patio; Don George,
Shreveport, La.; Ernest Landaiche, Biloxi,

Miss.; Joe Wallace, Thibodeaux, La.; Er-
nest Delahaye, Maringuoin, La.

;
Percy

Guitreau, Gonzales, La.

OKLAHOMA OTY
In celebration of their 36 years on Capitol

Hill, the Yale theatre sent cards to all their

friends, which are good for one free admis-
sion to the theatre on any Monday, Tues-
day, Wednesday or Thursday. . . . R. Lewis
Barton has named his new theatre now being
built at 15th and Douglas “The Bomber.”
It is the 11th theatre in the Barton chain.

. . . First run downtown houses are show-
ing: Midwest, “A Streetcar Named Desire”;
Center, “Behave Yourself,” followed by
“The Blue Veil”; Warner Theatre, “Come
Fill the Cup” ; Sooner, “Jim Thorpe—All

American” plus “Smart Girls Don’t Talk”;
Criterion, “Darling, How Could You?”;
Harber and Plaza, “The Desert Fox”

;

Tower, “Trio” plus “Of Men and Music,”
and Capitol, “A Millionaire for Christy.”

. . . The Ritz and a jewelry store in Tulsa
jointly sponsored a “diamond grab bag” the

closing day of the 1951 Community Chest
Drive in Tulsa. ... A fire destroyed the

Broadway at Sulphur Springs, Texas.

OMAHA
The Orpheum celebrated its 24th anni-

versary with “Mr. Imperium” on the screen

and Henry Busse and his orchestra on the

stage. . . . The Omaha instituted a policy of

{Continued on following page)
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vaudeville and motion pictures. . . . “The
Desert Fox” topped the usual receipts at the

Paramount by $3,000. . , . William Miskell,

Tri-States district manager who serves an-

annually as the Cardinal for the lavish Ak-
Sar-Ben Festival, was featured in a four-

page color spread in the national Chrysler
house organ. . . . Gaylord Vermoss has been
succeeded as a manager of the Military thea-

tre by Ed Horton, who had been assistant

manager at the State.

PHILADELPHIA
William Goldman announced that despite

the box-office practice in other situations,

there will be no advanced prices for the local

showing of “American in Paris,” which is

set to open November 7 at his Randolph. . . .

Exhibitors banding together with industrial

and commercial power users to battle the

proposed rate boost of the Pennsylvania
Power and Light Company. . . . City Treas-

urer in Reading, Pa., blaming television on
the drop of tax income from theatres and
noting that four houses have closed in the

past year, reported that amusement taxes

for the first nine months of the year

amounted to only $94,239, compared to

$135,228 for the same period in 1950. . . .

Drive-ins throughout the area are closing

earlier than last year. . . . James Insley joined

the projection staff at the Ace, Wilmington,
Del., and at the Edge A4oor in that city,

Bill Page, formerly at the Earle, New Castle,

Del., is added to the projection staff. . . .

Everett Callow, head of the advertising and
publicity department for the Warner Broth-
ers Theatres, and Ted Vanett, who serves

the William Goldman chain in a similar

capacity, were elected to membership in the

Philadelphia Public Relations Association. . .

.

Warners’ Princess, small center-city house,

has been closed.

PITTSBURGH
Newcomers here are “An American in

Paris,” which got away to a great start to

keep Loew’s Penn’s long list of successes

going. . . . “Come Fill the Cup” in the

Stanley, which received an excellent sendoff

at a preview, and the Fulton went for a

double bill composed of “Mark of the Rene-
gades” and “You Never Can Tell.” . . .

“Streetcar Named Desire” went into a
fourth week in the Warner, and “Tales of

Hoffmann” kept up its merry pace in the

Art Cinema. . . . The City of Pittsburgh

dug into the pockets of theatre-goers in

1950 to the tune of $1,309,000, for the city’s

10 per cent amusement tax. . . . For a

second time the Variety Club Tent No. 1

has changed the date of its annual banquet.

The new date now being January 20. . . .

Bill Finkel is Tent No. I’s new Chief
Barker. He succeeds John Walsh and will

be inducted into office at the get together.

Norman Mervis is first assistant and Carl

Doser second assistant. Sam Speranza is

Doughboy and A1 Weiblinger, secretary.

PORTLAND
Most of the downtown houses are holding

their current fare for another week. “The
Desert Fox” at the large Oriental and
Paramount, and “Painting the Clouds with
Sunshine” at the Broadway are the only

new products here. “The Texas Carnival”
at the United Artists, “A Place in the Sun”

at the Orpheum, and “Manon” at the Music
Box are being held for a second stanza.

“People Will Talk” moves over to the May-
fair after two big weeks at the Paramount
and Oriental. “The Tales of Hoffmann” is

doing such good business at the Guild,

with the house scaled at $2.40, that the

original two weeks had to be extended to a
third frame. . . . Jack O’Brien, salesman for

the Portland branch of UA, is again pro-

ducer of the Shrine “Show of Shows” set

for the Mayfair theatre October 31. The
entire entertainment industry in this area

are again donating their services so that

proceeds can go to the Shrine hospital.

SAN FRANCISCO
Top money-maker tlie past week was

“The Desert Fox” at the Fox. . . . Making
box office news this week are “Close to

Aly Heart” at the Paramount, “Darling,

How Could You?” at the St. Francis, “The
People Against O’Hara” at Loew’s War-
field, “No Highway in the Sky” at the Fox,

“Red Badge of Courage” at the Golden
Gate, “The Well” at the United Artists and
“Raging Tide” at the Orpheum. . . .

Changes in management of Westland Thea-
tres include Jim Brinton who takes over as

manager of the Tower in Roseville replac-

ing Barney Stewart, and Gerald Banyard
transferred from the Citrus Heights drive-in

just outside Roseville to manage the Rose-

ville Theatre in that town, replacing Lee
Stewart. . . . Abraham Berry, office man-
ager of General Theatrical, announced
there’s a new snack bar at the Variety

Club. . . . Rotus Harvey, president of

PCCITO, will attend the ITO annual meet-

ing in Montana on November 13-14. . . .

Gerald Harrison, artist with Jack Farrell’s

Theatre Art Shop, died suddenly October 25

while in the hospital for a physical exam-
ination. . . . Big activity on Market Street

the past week was the opening of “Sub-
marine Command” at the Paramount, where
high ranking Naval officers led activities.

. . . Stirling Siliphant of Twentieth Cen-

tury-Fox will be in San Francisco from
the kickoff ceremonies for the “Miss

Kangaroo,” which has been booked by the

Fox theatre.

ST. LOUIS
Business continues up, with the big reason

being the film attractions. . . . “Across the

Wide Alissouri” continues in a third big

week as it moves over to Loew’s Orpheum
from Loew’s State. ... New openings in-

cluded “Thunder on the Hill” at the Mis-

souri
;
“Cattle Drive” at the Fox; “Five”

at the Shubert, and “Texas Carnival” at

Loew’s State. . . . “Desert Fox” moves
over to the Ambassador for a second week.

. . . The St. Louis Theatre, which since its

reopening has been operating on an ad-

vanced price basis, brought back two favor-

ite films last week in “Oliver Twist” and

“The Mudlark.” . . . Latest tabulations show
this city with 109 film houses.

TORONTO
“Texas Carnival” opened at Loew’s as

did “His Kind of Woman” at Shea’s and
Eglinton, “The Lady from Texas” at the

Uptown, and “Two of a Kind” at the Down-
town, Alayfair, State, Scarboro, Crest and

Glendale. . . . “No Highway in the Sky”
remained for a fifth week at the Hyland,

“Tales of Hoffmann” at the Towne Cinema
and “Laughter in Paradise” at the Inter-

national Cinema continued for a fourth

week, “A Place in the Sun” at the Imperial

and “The Desert Fox” at the Odeon Toronto
stayed for a third week, while “A Streetcar

Named Desire” at the Victoria and “Jim
Thorpe—All American” held over for a

second week at the University and Nor-
town. . . . “Night Without Stars” in its

second showing is supported by “The Moon
Is Down” at the Danforth, Fairlawn, Hum-
ber and Christie. For their second run at

the Tivoli and Capitol “That’s My Boy”
and “The Big Carnival” share the bill. . . .

Dick Haymes left Toronto for Montreal

where he is ballyhooing “St. Benny the

Dip,” the United Artists release having

its Canadian premiere at the Orpheum
theatre, Montreal.

VANCOUVER
One newcomer, “Cross Winds,” is doing

well at the Strand, and a holdover of “A
Place in the Sun” is at the Capitol. “Thun-
der on the Hill” at the Vogue did okay. . . .

Also playing, “Force of Arms” at the Or-
pheum: “Worm’s Eye View” and “Wher-
ever She Goes,” a British bill, at the

Cinema
;

“Captain Horatio Hornblower”
plus “Alice in Wonderland,” at the Do-
minion

;
“The Prowler,” second week, at

the Plaza; “Yellow Sky” plus stage show
at the Hastings, and a second week of

“Laughter in Paradise” at the Studio. . . .

William Risk, who operates the Bellvale

theatre at Bella Coola, in northern B. C.,

has sold his Paradise Valley theatre at Para-

dise Valley, Alberta, to Jack Hawkes, for-

mer Lloydminster, Sask., exhibitor. The
Norquay theatre at Norquay, Sask., which

opened last year as a 16 mm. house, is

switching to 35 mm. Sam Holmberg of

the Regal theatre at Sturgis, Sask., will take

over the management. . . . Ivan Ackery,

Orpheum theatre manager and a Quigley

Award winner, is hospitalized.

WASHINGTON
New openings included: “Come Fill the

Cup” at the Warner
;
“Desert Fox” at the

Palace; “Across the Wide Missouri” at

the Capitol
;
“Drums in the Deep South” at

RKO Keith’s: “Brave Bulls” and “H Trova-

tore” at the Little; “Ballerina” and “Paris

1900” at the Dupont. Holdovers included:

“Streetcar Named Desire” at the Metro-

politan; “A Place in the Sun” at the Trans-

Lux; “No Highway in the Sky” at the

Playhouse, and “Alinne” at the Plaza.

Carryover for the week was “Texas Car-

nival” at the Columbia. . . . The Playhouse

had an October 31 opening for “The River”

on a reserved seat policy. Matinees were

priced at $1.20, $1.50 and $1.80; special

matinees at 5 :30 were set for Saturday,

Sunday and holidays. Evenings were

priced at $1.20, $1.80 and $2.40. . . . The
Variety Club had a general membership

meeting on Monday, October 29, called by

Chief Barker Morton Gerber. . . . Sidney

Lust’s Bethesda, Hyattsville, Cheverly, Viers

Mills, Kaywood and Allen Theatres offered

hundreds of dollars worth of prizes on Sat-

urday, October 27, when they staged their

big Hallowe’en costume contests. . . . “Kon-

Tiki” opened a 7-day engagement at the

Hiser-Bethesda theatre after a long run at

the Dupont. . . . Tent No. 11 had a Hallow-

e’en Party on October 27.
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Foreman ’s Lippert Deal
Sets Tongues Wagging
by WILLIAM R. WEAVER
Hollywood Editor

Tile Hollywood week was relatively dull.

Some 350 individuals who had partici-

pated one way or another in the planning

and execution of the Movietime U. S. A.
tours celebrated the success of that under-

taking at a banquet in the Beverly Hills

Hotel, an appropriate exercise presided over

by COMPO campaign chairman Robert J.

O’Donnell.

Pictures Previewed in

Projection Rooms
The studios previewed about nine pictures

for the press, most of them in projection

rooms during the daytime, a recent trend

jibing not at all with the universally shared

conviction that the proper setting for a press

preview is a theatre in the evening with a
lay audience present.

The business agents of the lATSE studio

locals discovered a discrepancy between

their interpretation of the escalator clause

in the new wage schedules and their em-
ployers’ interpretation of the same, which
created quite a stir locally but presumably

will not affect greatly the estimated $11,-

000,000 increase in annual production costs

previously noted.

The newsiest news of the week, in point

of conversational displacement at least, cen-

tered around Carl Foreman, whose interest

in Stanley Kramer Productions, Inc., and
the Stanley Kramer companies was acquired

by his partners in those corporations on
Monday night and who, on the following

day, formed Carl Foreman Productions and
made a contract with Robert L. Lippert for

the financing and release of three pictures

to be produced, written and directed by him.

This swift succession of events kept the

production community well supplied with

talking material for days on end.

Kramer-Foreman Break
W^as Not Unexpected

The dissolution of the corporate bonds
which long and profitably had joined writer

Foreman and producer Kramer followed in

due course a statement issued by the latter,

shortly after the former had testified before

the House Committee on Un-American Af-
fairs subcommittee here, in which the pro-

ducer described himself as in total disagree-

ment with the writer, and was not unantici-

pated. The formation of Carl Foreman Pro-
ductions and the announcement of the Lip-

pert commitment caught the community
completely unprepared.

The accompanying revelation that Gary

Cooper was a shareholder in the new Fore-

man company combined with the Lippert

announcement that he has no doubt of Mr.
Foreman’s “loyal Americanism’’ to round

out a fat tid-bit for oral speculation.

Seven Pictures Started

Seven pictures were started during the

week.

Casey Robinson started “Diplomatic Cou-
rier’’ for 20th-Fox, with Henry Hathaway
directing Tyrone Power, Patricia Neal,

Ste'phen McNally and others.

David Weisbart launched “Maria Maru”
for Warners, with Frrol Flynn, Ruth Ro-
man and Paul Picerni heading the cast, di-

rected by Gordon Douglas.

“Ma and Pa Kettle Go to Paris,” co-star-

ring Marjorie Main and Percy Kilbride,

went before Universal-International cam-

eras, with Charles Lamont directing and
Leonard Goldstein producing.

Fdward Bernds began directing “The
Harem Girl,” Columbia, with Wallace Mac-
Donald as producer and with Joan Davis,

Peggy Castle, Arthur Blake and Paul Mar-
tin in the cast.

Film Group, Inc., independent, began

filming “Monsoon” in Bombay, India, with

Forrest Judd as producer, Rodney Amateau
directing, and with Ursula Theiss, Diana

Douglas, George Nader and others in the

cast.

RKO went to work on “Road Agent,” a

Tim Holt Western, produced by Herman
Schlom and directed by Lesley Selander.

Republic started “Cavalier Gunslinger,” a

Rocky Lane number, with Harry Kolker

producing and directing.

THIS WEEK IN PRODUCTION:
STARTED (7)

COLUMBIA
The Harem Girl

INDEPENDENT

Monsoon (Film
Group, Inc., Prod.

;

Bombay—color)

REPUBLIC

Leadville Gunslinger

RKO RADIO

Road Agent

20TH CENTURY-FOX
Diplomatic Courier

UNIVERSAL-INT’L

Ma and Pa Kettle Go
to Paris

WARNER BROS.

Mara Maru

FINISHED (9)

COLUMBIA
Fourposter (Kramer

Prod.)

UNIVERSAL-INT'L

The Sniper (Kramer
Prod.)

The Invitation

MGM
Hold That Line

PARAMOUNT
Sailor Beware (Hal
Wallis Prod.)
Shane (Technicolor)

REPUBLIC

The Fabulous Senori-
ta (formerly “An
Old Spanish Cus-
tom)”

UNITED ARTISTS

High Noon (Kramer
Prod.)

Steel Town (Techni-
color)

SHOOTING (33)

COLUMBIA
Okinawa

The Marrying Kind

The Mother

My Six Convicts
(Kramer Prod.)

INDEPENDENT

The Tightrope (As-
pen Prod.-UA

;

Reno

)

Without Warning
(Allart Prod.)

MGM
Lovely to Look at

(Technicolor)
The Hour of Thirteen

(London)
The Merry Widow

(Technicolor)
Skirts Ahoy (Tech-
nicolor)

Young Man in a

Hurry
Scaramouche (Tech-

nicolor)

PARAMOUNT
This Is Dynamite
Los Alamos (Santa

Fe, New Mexico)
Somebody Loves Me

(Perlberg-Seaton
Prod.

;
Technicolor)

REPUBLIC

Bal Tabarin (Paris)

RKO RADIO

Tarzan, the Hunted
(Sol Lesser Prod.)

Clash by Night
(Wald-Krasna
Prod.)

The Korean Story

Big Sky (Wnichester
Pic.)

Androcles and the

Lion

20TH CENTURY -FOX

Way of a Gaucho
(Technicolor)

The Girl Next Door
(Technicolor)

The I Don’t Care Girl

(Technicolor)

Lady in the Iron
Mask (W-F Prod.

;

Eastman Kodak col-

or)

UNIVERSAL-INT'L.

Hear No Evil

Oh Money, Money
(Tehcnicolor)

The World in His
Arms (Technicolor)

UNIVERSAL-INT’L

San Francisco Story
(Fidelity Prod.)

She’s Working Her
Way Through Col-

lege

This Woman Is Dan-
gerous

Retreat, Hell

!

(United States Pic-

tures)

Crimson Pirate (Tech-
nicolor)
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DeCARLO singing, dancing
AND COQUETTING MOST EFFEC-

TIVELY! Joyful comedy... great fun!”

-SHOWMEN'S TRADE REVIEW

IT’S A FULL HOUSE
for great returns In initial en-

gagements in Syracuse, San

Francisco and Toronto! Watch

the hundreds of other play-

dates coming up!

I. AmHUR RANK ORCANIZAIION prtstiils
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FOREIGN REVIEWS

Peopieeopie in OL fjeu,s
lllilllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll||||||||i|||||||||||||||||||||||||||||||||||,||„,„„„|

A. W. ScHWALBERG, president of tlie Para-

mount Distributing Corp., was married

Tuesday to Mrs. Carmel Myers Blum,
former stage and screen actress who now
has her own television show. Mr. and
Mrs. Schwalberg will spend their honey-

moon in Florida, on the yacht of B.vrney
Balaban, president of Paramount Pic-

tures Corporation.

Spyros P. Skouras, pre.sident of Twentieth
Century-Fox, will be honored hy the State

of Israel at a dinner December 12 at the

Hotel Astor in New York for his leader-

ship of the Israel Bond Drive in the

amusement industry.

Samuel Bischoff, RKO executive pro-

ducer for the past 18 months, will return

November 19 to the Warner Bros, studio,

following amicable settlement of his RKO
contract.

Charles F. O’Brien, director of industrial

relations for Loew’s, Inc., for si.x years,

has resigned to accept a position of vice-

president with the John Irving Shoe
Corp., of Boston.

John Davis, managing director of J. Arthur

Rank’s enterprises in Britain, is scheduled

10SS0FP[P?

old fighting spirit!

Load up on W.FLAY
UNIVERSAL- international's

Tlie Week End that Shook the World

to arrive in New York from London No-
vember 19.

Burt Balaban and John Howell have
been respectively appointed director of

programming and production, and director

of sales and merchandising, of Paramount
Television Productions, Inc., it has been
announced by Paul Raibourn, president.

Mr. Balaban previously headed Para-
mount’s television fdm department.

Herbert Wilcox, British producer, and his

wife, actress Anna Neagle, are due this

week in New York aboard the Queen
Mary. They will discuss the American
showing of Miss Neagle’s film “The Lady
With a Lamp.’’ Michael Wilding, who
is co-star, is scheduled to reach New York
November 8.

Renato Gualino, manager of the Italian

Film Export Company, has left Rome for

London, enroute to New York, where he
will set up an American office of his

company.

Herbert A. Philbrick, who acted as an
undercover agent against the Communists
for the FBI while occupying his post of

assistant advertising, publicity and ex-

ploitation director of the M. and P.

Theatres circuit, has been proposed in the

Massachusetts Senate to have a day

marked in his honor. The Senate will

ask Governor Paul E. Dever to have No-
vember 27 declared as “Herbert A. Phil-

brick Day.’’

Irving N. Margolin has been promoted to

head the film department of Samuel

Hacker & Co., industry certified public

accountants. He had been assistant head

for the past two years.

How.xrd L. Bryant, Jr., formerly with

Paramount Pictures Corp., has been ap-

pointed service co-ordinator of Theatre

Owners of America.

Ben Amsterdam, Jack Beresin, Ben
Biben, Victor H. Blanc, William
Clark, Harold Cohen, Jack Green-
berg, Leo Posel, Ralph Pries, Norman
Silverman, Oscar Neufeld and Harry
Romain have been named directors of the

Philadelphia Variety Club, Tent No. 13.

Mike Felt and Eddie Emanuel were

named delegates to the national conven-

tion.

Mervin C. Pollak, special assistant to

Attorney-general J. Howard McGrath,

has resigned from the Anti-trust Division

of the Justice Department to become vice-

president of The Pathescope Company of

America, Inc., New York, producers of

films for industrial, educational, govern-

mental and television use.

THE PATH OF HOPE
(ll Cammino Della Speranza)
Lux Films—Italian with English Subtitles

The melancholy story of a heart-breaking
odyssey from Sicily to the Italian Alps, “The
Path of Hope’’ arrives in this country with an
impressive string of Italian, French and Ger-
man awards to its credit. In the tradition of

recent Italian imports, it is a starkly realistic

drama that will find a ready acceptance among
the art house audiences. There is no escape
here, however, for the patron, burdened by his

own woes, who seeks light entertainment.
The action opens in a poor Sicilian town

whose economy depends upon a sulphur mine
and then moves slowly up the Italian boot.

With the closing of the mine, a group of des-

perate, jobless men, their women and children

succumb to the arguments of an unscrupulous
guide and determine to emigrate illegally to

France, where they hope for a chance to work.
The trip is dogged by bad luck as the impover-
ished miners trek north. The guide absconds
with their money

;
the emigrants are arrested

in Rome ; they are beaten by strikers in north-

ern Italy; and then a rejected lover betrays the

group.
It ends happily, however, as the Sicilians, their

number greatly reduced, finally arrive in France
to start a new life. The central characters,

who, incidentally, provide the romantic interest,

are Raf Vallone, who emerges as the leader of

his fellow miners, and beautiful Elena Varzi, a
wicked woman reformed by the love of a good
man.
The film was skillfully directed by Pietro

Germi, and Leonida Barboni is responsible for

the imaginative camera work. Luigi Rovere
produced. Running time, 104 minutes. Adult
audience classification. Very Good.—T. C.

Marie Du Port
(Bellon-Ffoulke Productions, Inc .

—

French with English subtitles)

The French reputedly are able to make some-
thing out of nothing, or at least out of very
little, when it comes to film-making, and “Marie
DuPort” presumably is an exercise in that par-

ticular talent. Except for Jean Gabin and an
attractive newcomer, Nicole Courcel, the film

has little to recommend it, even to the average
art-house patron. To make up for the lack of

real story, director Marcel Came has substi-

tuted a heavy accent on sex but without the

subtle touch which French directors often man-
age to bring to these things, “Marie Du Port’’

has some shocking and indecent scenes that are

brushed off as humor. Performances from Jean

Gabin down lack enthusiasm but the photogra-

phy is good. The sub-titles convey the story

adequately. Running time, 92 mins. Adult audi-

ence classification. Fair.—F. H.

British Information Unit

Shows Short Subjects

The British Information Services last

week sponsored the showing of a group of

“pre-election” short subjects from Britain

at the Museum of Modern Art in New
York. The films included “Festival in Lon-

don,” Technicolor, dealing with the Festival

in Britain this past summer; “How Britain

Votes,” the election machinery; “Keeping

the Peace,” resume of international coopera-

tion that led to the North Atlantic Treaty;

“Love of Books,” the physical technique of

book production ;
“The Magic Canvas,”

Technicolor, “extending the abstract paint-

er’s canvas into the new dimension of cine-

matic movement,” and “David,” the story

of a miner who became caretaker of a

school.
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W. B. Shifts

Personnel in

Shorts Unit
Norman H. Moray, president and Walton

C. Ament, vice-president and general mana-

ger of Warner News, Inc., producers of

Warner Pathe News, the News Magazine of

the Screen, and special short subjects for

Warner Bros., have announced several

appointments in the organization.

Edward C. Buddy is promoted from for-

eign editor to executive assistant to Mr.

Ament. Harold H. Bonafield is promoted

from managing editor to editor of Warner
Pathe News. Robert G. Youngson has been

appointed editor of the News Magazine of

the Screen.

Leonard C. Hein, film editor, has been

named managing editor of both Warner

Pathe News and the News Magazine of

the Screen. Irene Cornell, associate editor

of the News Magazine of the Screen, has

been promoted to production manager.

Martin J. Kendrick has joined the staff of

the News Magazine of the Screen as asso-

ciate editor. Theodore T. Sharkey, contact

man and an assistant news editor for Pathe

News, has been appointed unit manager in

the special productions division.

To Remodel Roxy When
National Takes Over

Plans for refurnishing and remodeling

Broadway’s first run Roxy theatre when
negotiations for the take-over of the house

by National Theatres are completed, were

disclosed last week by Charles P. Skouras,

National Theatres president.

He said four weeks would be required for

the job. The change in ownership would

take place, if talks were successful, Mr.

Skouras added, at the same time as the

divorcement of 20th Century-Fox, present

owners of the Roxy and the parent company
of National. Questioned about a successor

for A. J. Balaban, wbo announced his in-

tention to resign as general manager of the

theatre in December, Mr. Skouras declined

to comment.

Lower Age Limit Asked
For "Adult Only" Films
A movement is on in Chicago to lower

the 21-year age limit for pictures designated

as “adult only.’’ The demands followed pub-

lication of a letter in Val Lauder’s column
in the Daily News, which claimed that

although those under 21 could not see cer-

tain films, they were required to pay adult

prices for other films. As a result of this

and other protests, Alderman Robert E.

Merriam has declared his intention of sub-

mitting a proposed downward revision of

the over-21 limitation on adults-only pic-

tures, at the City Council. “I think the

theatres should offer an intermediary price

and I think the adult age should he lowered
to 18,” he said.

IN NEWSREELS
MOVIETONE NEWS, No. 87—“Bloody Ridge” cap-

ture in Korea. Navy carrier returns from Korea,
Message from Gen. Ridgeway. Britain votes.

Eisenhower sees U. S. Navy in action. Pakistan
mourns premier. Pope canonizes three saints. Ger-
man daredevil.

MOVIETONE NEWS, No. 8«-Korean cease fire

talks resumed. U. S. air heroes return. United
Nations veterans hailed in New York. New atomic
bomb. Princess Elizabeth pilots Canadian train.

Bus crash kills seven. Paris riots at mass for

Petain. Football: Princeton-Cornell.

NEWS OF THE DAY, No. 217—Red rout in Korea.
Korean heroes honored on UN day. Argentina tri-

bute to Evita Peron. Eisenhower sees NATO
maneuvers. U. S. all-stars meet Jap giants. Mes-
sage from Gov. Dewey.

NEWS OF THE DAY, No. 21»-U. S. explodes atom
bomb. Churchill’s victory. Korean truce talks. UN
heroes acclaimed. Elizabeth and Philip. Princeton
vs. Cornell.

PARAMOUNT NEWS, No. 2tt—Mediterranean fleet

maneuvers. “Loyalty Day” in Argentina. Gale
lashes Sicily. Slain premier laid to rest. Korean
veterans lead UN salute. U. S. officer weds
princess. Football: Drake-Oklahoma.

PARAMOUNT NEWS, No. 21—Churchill. India pre-

pares for first election. Cease fire talks. 1880 debt
settled. Football: Southern California, TCU; Prince-
ton, Cornell.

TELENEWS DIGEST, No. 43B— Britain goes to polls.

Seoul today in Korea. UN celebration in Washing-
ton. Mass pilgi'iii^age in Portugal.

TELENEWS DIGEST, No. 44A^Churchill and Attlee.

More British troops for Middle East. Indo-China
fighting. Royal tour in Canada. Motherly monkey
in Germany. Princeton vs. Cornell.

UNIVERSAL NEWS, No. 583 — UN anniversary.
Action in Korea. Truman at dedication. Premier’s
funeral. USS Boxer returns. Danish gymnasts.
Football: Illinois vs. Washington.

UNIVERSAL NEWS, No. 504h-NATO air exercises.
British election. Truman dedicates Gompers Square.
Hollywood helps fill blood bank. Football: USC-
TCU, Princeton - Cornell.

WARNER PATHE NEWS, No. 22 — UN birthday
hailed. “Bloody Ridge’’ in Korea. Truman meets
Mossedagh on Iran crisis. Gen. Clark’s family at

bedside of wounded son. Rally in Argentina, Pakis-
tan premier’s funeral. U. S. officer weds- princess.

Football: Giants vs. Eagles.

WARNER PATHE NEWS, No. 23^-Churchiirs vic-

tory. Peace talks resumed. Korean veterans parade
in New York. Italy sends Red Cross unit to UN
army. New U. S. jet bombers shown. NATO
maneuvers in Germany. Princeton vs. Cornell,

Southeni California vs. TCU.

U. S. Productions Lose

Screen Time in Italy

IVASHINGTON: The number of U. S.

films screened in Itah- last year dropped to

284, about 35 per cent below the 436 released

in 1949, according to a report by Commerce
Department film chief Nathan D. Golden.

Mr. Golden added that releases of other

foreign films also dropped during the year,

as domestic production surged upward. The
Commerce report said production and dis-

tribution of films in Italy was tbe third larg-

est public money earner in the country by
the end of 1950. Film production last year

was put at a record 105 features, 250 news-
reels and 380 documentaries, representing a

total investment of ten billion lire, Mr.
Golden said.

Theatre attendance last year was put at

a record 650,000,000, with box-office receipts

estimated at 60 billion lire.

Frisina Building Drive-In
The Frisina Amusement Company has

begun construction of a 400-car drive-in

theatre on nine acres one mile west of Car-
linville. 111. It will be the company’s eighth

drive-in. Frisina operates 45 houses.

Bepuhlic Met
$728,270 in

39 Weeks
For the 39 weeks ended July 28, 1951,

Republic Pictures Corporation and its sub-

sidiaries report a net profit of $1,358,270.06

before Federal tax provision, estimated

Federal normal and surtaxes of $630,000,

or a net after taxes of $728,270.06.

For the 39 weeks ended July 29, 1950,

Republic and its subsidiaries reported a net

profit of $1,390,922 before Federal tax pro-

vision, estimated Federal normal and sur-

taxes of $560,000, or a net after taxes of

$830,922.

Souvaine Acquires "Tinderbox"
Souvaine Selective Pictures has acquired

the Western Hemisphere distribution rights

to the animated color film “Tinderbox.” The
film, based on the Hans Christian Andersen
fairy tale, is animated and will be re-printed

in Ansco color.

Acquires Harlem Theatre
A long term lease for the Star theatre, a

landmark in New York’s Harlem, has been
sold to Harris Theatrical Fnterprises, New
York, by Greenvine Theatre, Inc. The Stal-

ls the fourteenth theatre acquired for his

circuit hy Harry A. Harris.

-LOWER PUTE-

WOBBLE?

For gosh sakes, throw

’em away before you

choke from laughter

when you play

UNIVERSAL-INTERNATIONAL'S

Hie Week End that Shook the World^

MOTION PICTURE HERALD, NOVEMBER 3. 1951 35



COIVTIIVIIE BIG
SCREEN COLOR
U. S. Permits Development
of Color TV Following
Washington Meeting

While the expansion of color television

into the home has been suspended by order

of the Government, development of large-

screen color TV will be permitted for the

time being.

This concession came out of last week’s

conference of Defense Mobilizer Charles E.

Wilson, Defense Production Administrator

Manly Fleischmann and the television set

manufacturers.

Stays Out of Controversy

At the meeting, Mr. Wilson reiterated his

reasons for shutting down production of

color television receivers in the interest of

defense production. Once again, he stressed

that he had no interest in injecting himself

into the color controversy between CBS and

RCA, and he underscored the need of elec-

tronics experts in defense.

Mr. Wilson two weeks ago wrote Frank
Stanton, president of the Columbia Broad-

casting System, asking him to discontinue

production of color sets. CBS immediately

complied and announced also that it was

(OR EVEN LOWER)

Then hire a truck

to carry the heavy dough

when you play

Tlie Week End that Shook the World

LAOOHT^^'

discontinuing its color television broadcasts

because there were not enough sets to re-

ceive them.

Both Mr. Wilson and Mr. Fleischmann

made it clear that they were not intent on

preventing further experimentation in the

color television field and that in fact such

experimentation would never be stopped.

The only thing that may eventually be curb-

ed is the large-scale output of receivers and

sending equipment.

Shea Houses to Get TV
This, inevitably, would also affect the pro-

duction of large-screen television units now
coming off the production lines at RCA and

other plants.

Exhibitors continue to think in terms of

theatre television. This week Andrew Shea,

speaking at the third of four regional meet-

ings of the Shea circuit, announced that all

Shea houses would be equipped with theatre

television units. The meeting was held at

the Hotel Carlton in Cleveland.

Earlier, Charles P. Skouras, about to de-

part from New York for Switzerland to look

at the Swiss Eidophor-CBS color system,

outlined a program of regional theatre TV
with shows piped into theatres from local

studios that might be located in Denver,

Kansas City and Los Angeles. This, Mr.

Skouras felt, would take care of the needs

of about 450 National Theatres houses. Mr.
Skouras emphasized that theatres could not

rely on commercial television programs or

shows designed for home consumption and
would have to create their own entertain-

ment.

Theatre television was discussed also by

Robert H. O’Brien, vice-president of United

Paramount Theatres, at a luncheon of the

American Television Society last week. The
topic was “To Pay or Not to Pay’’ and the

other speaker was Paul Raibourn, vice-

president of Paramount Pictures and chair-

man of the board of International Telemeter

Corp.

Mr. O’Brien dwelt at length on the possi-

bilities of theatre television for non-enter-

tainment purposes. This would involve use

of the theatres in the morning hours for

national sales meeting, conventions. Civil

Defense training courses, etc. The first test

of this kind, involving Civil Defense work-
ers in a number of cities, was held in Sep-

tember.

Another Test Scheduled

Another similar test is scheduled later this

year. Again, theatres participating will not

charge the Government, but will submit a

cost schedule to make it possible for Civil

Defense authorities to assess the costs on

future occasions. In the projected test, the

Government will pay cable and local line

charges.

Mr. Raibourn told the ATS members

about Telemeter and its possibilities, making
the point that the television industry needed

a type of subscription system to defray

mounting costs.

In Washington last week, the National

Production Authority reclassified television

and broadcasting facilities as “industrial"

rather than “commercial’’ projects, permit-

ting builders of these facilities to self-

certify much larger amounts of steel, copper

and aluminum.

See Trial of Pathe Trust

Action Up This Winter
Pathe Industries’ $15,000,000 triple-dam-

age anti-trust action against Loew’s and

RKO Theatres is expected to go to trial in

U. S. District Court, New York, this winter,

according to William C. MacMillen, Jr.,

Pathe president.

The suit, filed jointly October 3, 1950, by

Pathe and Eagle Lion Classics, alleged that

the two circuits “have by their persistent

collusive practices continued to virtually ex-

clude independently-produced pictures from

the New York market.’’ ELC was dropped

as a plaintiff when Pathe sold that subsidi-

ary this year to United Artists.

Mr. MacMillen said Pathe’s attorneys had
this week received from the plaintiffs details

regarding the pictures played by the circuits

here in the past three years and the grosses

on all such pictures. The court, he explained,

had ordered the defendants to supply these

details.

Canadian Film Industry

Facing Higher Taxes
The Canadian motion picture business,

with all other industries, will be subject to

increased taxation as of January 1 to help

pay the Federal Government plan for pen-

sions to all persons over 70 years old. Ac-
cording to Finance Minister D. C. Abbott,

two per cent increases would be applicable

to income and corporation profits, plus a

new two per cent sales tax.

Acquire Four in Wisconsin

The Hurlbert Brothers, who have oper-

ated the Cornell at Cornell and the Augusta

at Augusta, Wis., have acquired four more
small houses in Wisconsin. They are the

Valley, Spring Valley; Baldwin, Baldwin;

Hammond, Hammond, and the Elmwood at

Elmwood.

Sell Theatre Building

The Wysor-Grand theatre building, Mun-
cie, Ind., was purchased by the Muncie

Theatre Realty Corporation, Indianapolis,

last week from Mr. and Mrs. George S.

Challis. The theatre is under lease to the

Y and W Management Corporation.

Donaldson Opens Booking Office

C. O. Donaldson of Fort Worth, Texas,

former buyer and booker for Community
Theatres and subsequently with Monogram,
has announced the operation of an independ-

ent buying and booking activities from his

home v3015 Burchill Road, Fort Worth.

36 MOTION PICTURE HERALD, NOVEMBER 3. 1951



jft PatfJ Tc ^ecPfHije the Value 0^

N ews of the purchase of stock in Uni-

versal Pictures by Decca Records

should be hailed by theatre man-

agfers, because—for the most part—the

more interlock there is between these two

Helds of invention, the better for the ex-

ploitation of motion pictures. MGM re-

cords are doing a good job, tieing in with

playdates at the point of sale. We sometimes

wonder if theatre managers quite realize

how effective this tieup is, or can be, with

proper understanding.

Maybe you don't know how completely

this merger of interests really is ? Records

sell films, and vice versa, without subtract-

ing from either, and that’s where the ac-

complishment lies. If one took a loss at the

expense of the other, we wouldn’t write this

editorial note, for your attention. But ac-

tually, there is growth on both sides, when
films and recordings play together.

They say that when Jose Iturbi signed

for one of his early pictures, he agreed to

take the recording rights as his fee, and has

since collected $265,000. They say that the

sale of record albums for “South Pacific’’

has grossed five times as much as the stage

play. They say that Mario Lanza has made
more money from the sale of his record al-

bums than he has as an MGM star. To-
day’s New York papers carry large ads for

Columbia Records album of music from “An
American in Paris,” which we predict will

outgross the New York runs.

We believe that the interlock between
films and recordings should be further

strengthened, by proper advertising ap-

proach in both fields, to contact the opposite

number. Theatre managers should be sent

to their music dealers, and vice versa. It

takes some pushing on both fronts, and nei-

ther can depend on gravity. Major film com-
panies have found out that there is a mer-
chandising dividend waiting, on Main
Street, through cooperation, but record com-
panies apparently still believe they are in

a separate business. The sooner they wake
up, the better for both parties. We can’t do
all the bell-ringing, to sound the alarm on
both sides of the street.

CARUSO THE GREAT
When "The Great Caruso" opened at

the Radio City Music Hall early in the sum-

mer, not many in film industry, nor even

those directly concerned, knew in advance
that it would break all box office records in

New York's largest and finest theatre, or

roll up a gross of $1,300,000 in this one
engagement.
And a lot of people were also surprised

when "The Great Caruso" was great, in

box office appeal, in small situations from
coast to coast, and continued to break rec-

ords in every kind and type of theatre.

And it did the same thing overseas, from
Johannesburg, South Africa, throughout
Europe and across the world. People

hadn't forgotten Enrico Caruso, after all.

Now, Arthur Pincus of Loew's Interna-

tional, tells us of the sensational showman-
ship contest for the picture, conducted in

15 South American countries, with 45 first-

run theatres competing. The prize winner,

selected by theatre audiences, wins "the

Mario Lanza Scholarship" at the famed
La Scala Opera in Milan, Italy. South
America went wild; it was the greatest

thing of its kind in history. The prize-win-

ning campaigns will arrive as entries for

the Quigley awards, and the whole story

will be told in the Round Table.

Incidentally, MGM has five current pic-

tures that will gross fifty million dollars.

Loew's, Inc., has paid its I 18th consecutive

dividend, and a marketwise person told us

that security holders who owned Loew's
stock have done better, over the years,

than with equivalent shares of U. S. Steel,

which proves something in favor of amuse-
ment stocks.

]Ve like those teaser ads for “Hotel Sa-
hara" which are clearly labeled “This is a

Teaser” by the bright young men in Max
E. Yoimgstein’s advertising department at

United Artists. That really sets it off, to

explain the teaser idea and sell the picture.

C There’s a nice glow of satisfaction

in Universal’s spread in last week’s

Herald, the invitation to “look ahead with

U-I” at upcoming product. It takes us back

to older days of showmanship, when theatre

managers found enthusiasm and inspiration

in the anticipation of new product, from

trade-press inserts of this character. We
believe that the germ of showmanship must

be planted in advance knowledge of new
pictures, and for your audience, too, for they

like to know what’s coming, with the in-

formation keyed directly to their home
theatre and its playdates. If you would sell,

then sell ahead, and don’t risk the too-short

approach, or the too-fast playoff.

A clear demonstration of genius

•1 comes from Detroit, where such phe-

nomena have been observed in the past,

what with the cooperative movie contest of

last year and some others of note.

But now Irving Goldberg, Detroit chair-

man for the continuing Movietime cam-
paign, comes up with a swell idea, a city-

wide, cooperative theatre gift ticket book,

containing admission coupons good in any
Detroit theatre, anytime. Folks can buy such

books as gifts for others, or for their own
pleasure, and not feel tied down or commit-

ted to any particular blind choice.

It’s late in the season, but perhaps not

too late, for COMPO to design and have
available coupon ticket books for all future

Movietime benefits, that could be sold in

small lots or in larger, specially printed

quantities, for use in cities and towns where
there were any number of competitive, but

cooperative theatres. The old notion of dog-

eat-dog competition is going out the win-

dow, and it’s good for motion picture busi-

ness at the point of sale.

Our name-calling and intra-industry trou-

bles have done more to drive people away
from theatres than all the “B” pictures or

double-bills. The public wants to think we’re
in a nice business of selling the best enter-

tainment in the world. —Walter Brooks
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Mt A.II A.dds Up
Mn Sales Talk

Ralph H. Frame, manager of the Pace theatre, Chadron,
Nebraska, out in the Black Hills country, had Indians In costume
from the Pine Ridge reservation In South Dakota, as ballyhoo for

"Warpath."

1 TONITE ON STAGE
BARBARA PAYTON
S^THERN BEpiis

H 1 B

Grand street parade, Hollywood stars and applause-winning

Southern Belles we'come the world premiere of "Drums In the

Deep South" at the Rialto theatre, In Atlanta.

Shcwplocf of NgHon

RAPIO CITY //. W\ MUSIC HAH
' iL-I* \ Rock*r«ll*r C*nt«r

dream come true!
Cioema •( iu best . . . • \oy to (he eye,

ear and imagioatioo . . . oQe of t^e

finest fflusioals ever produced!”

^Co'nsron. New!

TO ThB MOStC Of " I

GEORCE GERSHWIN

GEHEKEllY- lESliECAKeN

OSCAR lEVANT- OEORfiESCIinMV

NINAFOCH » k'Mx Hoy AlAN JAY lERNEt
lynabf IIA OEISMWIN

VINCENTE MINNEUI

rro«MM», ARTHUR FREED

H M^.M noiiat

ON THE CICAT STAOC

**AatiimiB AHium**
Dazzling color end gol«ty of rh*

foil itoton In ffietody-flfled •xtrov*

ogonzo . . . produced by RuueH
Kterkert, tertingt by Jomei ^tewort

Morcom.

TOP HAT AND TAILS

Famed RoeVeUei In o Great White

Woy •pectocle . . , Tory Stormon.

dancer, and Dick Slewert, borll

(one ... the American debut of

let Dlogorot In Stilling dlvenlon

. . . end hllorloui comedy by
Rex Romer.

DANCE REVERIE

The Corps de Bolletj Olga Suorei,

prime bollerine. Michael Maule,

premier danseur. In enchonting dU
vertiuement . . . choreogrophy by

Florence Rogge.

TRIBUTE TO BEnHOVEN
New musical production by Roy*

mond Paige, dromatfcoHy high*

lighting the life ond greatest worki

of the composer . . . with she

Music Holl Symphony Orchestra

Glee Club ond Howord Celnw
Frank Schofield end Philip Abbott

In leodrng roles.

ir Ant Ik«ndi]t lOOD A M
SO. IZ«. 4 ZI.SZ2 . to it

It ITH. l».<Jl.tZT

It doss.i't matter much how many kinds of selling approach
you use, just so you vary your style. Look at the fine adver-

tising copy used by the Radio City Music Hall in New York
newspapers, and consider these adjoining photographs, as well.

FALLc-,-: -

Therndn^mw

Here's a new twist! Exhibitors Kenneth D. Graham, of Snyder,

N. Y., and Francis A. Tate, of Wilson, N. Y., with their wives,

start out on a trek to Hollywood by car, as promotion for

MGM’s 'Westward the Women" and "Car of Tomorrow," a

short film. Adventuresome party Is shown leaving Metro's

Buffalo exchange.

M. H. Harman, manager of the Palace theatre, in downtown
Milwaukee, had an exhibit of Sioux Indian relics, and a girl

named "Sue" in war dress, as interesting lobby display for

"Little Big Horn."
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Uensler Is

FlaridiBBead
Some 150 members of the Motion Picture

Exhibitors of Florida, meeting last week in

Jacksonville, Fla., elected Maurice E. Hens-

ler of Auburndale, Fla., as president to

succeed Bolivar Hyde of Fakeland, Fla.,

who was named chairman of the board of

directors.

Other new officers are Hugh G. Morton,

Sr., first vice-president; Horace Denning,

second vice-president; William Cumbaa,

secretary, and Robert Cannon, treasurer.

Fred Kent was elected regional vice-

president of Theatre Owners of America

and Mark Chartrand was named a member
of the TOA board of directors. A1 Roth-

schild and Ed Winburn were named mem-
bers of the unit’s hoard of directors.

Chief speaker was Arthur L. Mayer, ex-

executive vice-president of the Council of

Motion Picture Organizations, who dis-

cussed Movietime U. S. A. and other as-

pects of the all-industry organization.

90% of Canada Houses

Sell Refreshments
WASHINGTON

:

Ninety per cent of Can-

adian theatres now sell refreshments, with

gross sales running $9,400,000 annually, ac-

cording to the Commerce Department. Film

chief Nathan D. Golden said the increased

sale of refreshments by Canadian theatres

has been one of the key recent developments

in Canadian exhibition. Mr. Golden also

reported there are now approximately 1,800

standard 35mm theatres and 68 drive-in

theatres operating in Canada, with a com-

bined seating capacity of over 933,000 for

the indoor theatres and 30,000 cars.

Settle Percentage Suits

Eight percentage actions brought in Bal-

timore by distributors against Diamond
Globe Corporation and the executors under

the will of Lee W. Insley have been settled,

all costs to be paid by the defendants. In-

volved were the Globe and New theatres in

Berlin, Md.
;

the Diamond in Selbyville,

Del.
;

the Auditorium in Lewes, Del
;

the

Blue Hen in Rehoboth Beach, Del.; and the

Avenue in Delmar, Del.

Astor Acquires Two
Astor Pictures Corporation has acquired

two features from Edward Small for re-

release here and in Canada, R. M. Savini,

president, reported in New York last week.

The films are “The Last of the Mohicans,’’

starring Randolph Scott, and “Kit Carson,”

with Dana Andrews.

Takes Baltimore House
Walter Gettinger of the Howard and

Cluster theatres, Baltimore, has signed a

lease for the World theatre, Baltimore, in

the heart of the downtown shopping area.

The house will be on a first run policy.

Badia^ TV
Sets Baten
WASHINGTON

:

Radio and television set

production dropped five and 21 per cent, re-

spectively, in the first nine months of 1951

compared with the corresponding period of

1950, the Radio-Television Manufacturers

Association reports.

Production of radio receivers in the Jan-

uary-September period totaled 10,077,478,

against 10,638,800 in the same 1950 period.

TV set output fell from 5,028,200 sets in the

1950 period to 3,970,857 in the first nine

months of this year.

RTMA’s estimates, which include produc-

tion by members of the Association and

non-members, showed a total of 5,133,033

home radios, 1,096,770 portables and 3,847,-

675 auto sets produced during the first nine

months of 1951.

September production, covering a five-

week period, was estimated at 337,341 TV
sets and 1,100,246 radios. This compares

with 843,800 TV sets and 1,335,500 radios

manufactured in the same 1950 month.

Levin Sets Up Offices

Jack Levin, president of Jack H. Levin

Associates, has announced the setting up of

new offices in Washington and Dallas for

his research and checking service. The
former office is headed by John Doherty,

and the latter by Frank Park.

COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING

PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING

BURT LANCASTER .

TEN TALL MEN
With JODY LAWRANCE

Gilbert Roland * Kieron Moore * George Tobias

Screen Play by ROUND KIBBEEand FRANK DAVIS

Produced by HAROLD HECHT

A NORMA PRODUCTION • Directed by WILLIS GOLDBECK

THE FAMILY SECRET
starring

JOHN DEREK • LEE J. CDBB
JDDY LAWRANCE

Screen Play by FRANCIS COCKRELL and ANDREW SOLT

A SANTANA PRODUCTION

Produced by ROBERT LORD . Directed by HENRY LEVIN

RANDOLPH SCOTT.

MAN IN THE SADDLE
With JOAN LESLIE • ELLEN DREW • ALEXANDER KNOX

Richard Rober * John Russell * Alfonso Bedoya
Screen Play by KENNETH GAMET • Based upon the novel by Ernest Haycox

A SCOTT-BROWN production

Produced by HARRY JOE BROWN • Directed by ANDRE DE TOTH

ROBERT CUMMINGS
TERRY MOORE • JEROME COURTLAND

.THE BAREFOOT MAILMAN
. SUPERcineCOLOR

wmlOHN RUSSELL -Will Geer

Screen Play by JAMES GUNN and FRANCIS SWANN • Based upon the novel by Theodore Pratt

Produced by ROBERT COHN • Directed by EARL McEVOY

PURPLE HEART DIA

.... FRANCES LANGFOl
with Judd Holdren • Ben Lessy • Tony F

AND G.I.'S ALL OVER THEWORLE

Written for the Screen by WILLiAM SACK

Based upon the famous syndicated newspap

Produced by SAM KATZMAN Directed by RIC

iRY GENE AUTRY
CHAMPION

VALLEY OF FIRE
with

HEIM Gail Davis • Russell Hayden • Christine Larson

sr column PAT BUTTRAM
„ ^ Produced by ARMANO SCHAEFER • Directed by JOHN ENGLISH

HARD QUINE Written by GERALD GERAGHTY • A GENE AUTRY PRODUCTION

Charles STARRETT- Smiley BURNETTE
in

PECOS RIVER
JACK MAHONEY

and “Harmonica Bill”

Written by BARRY SHIPMAN • Produced by

COLBERT CLARK • Directed by FRED F. SEARS
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. . . the original exhibiteri' reports department, established October 14, 1916. In it

theatremen serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Allied Artists

SHORT GRASS: Rod Cameron. Cathy Downs

—

Good, big western for any day in the week. Acting
and story also good. Played Sunday, Monday, Sep-
tember 16, 17.— Brazil. Jr., New Theatre, Bearden,
Ark,

Columbia
BODYHO'LD: Willard Parker, Lola Albright—This

wasn’t too bad for double billing. Played with
“Rusty’s Birthday” on Thursday, Friday, Saturday,
October 11. 12, 13.--Harland Rankin, Erie Theatre,
Wheatley, Ont., Canada.

FLYING MISSILE, THE: Glenn Ford, Viveca
Lindfors—Not too strong—should be double billed.

Played Wednesday, Thursday, October 3, 4.—Harland
Rankin, Plaza Theatre, Tilbury, Ont., Canada.

GENE AUTRY AND THE MOUNTIES: Gene Au-
try, Elena Verdugo—Not like our old Gene, but his

pictures are still enjoyable. Played Thursday, Friday,
October 11, 12.—Harland Rankin, Beau Theatre, Belle

River, Ont., Canada.

HER FIRST ROMANCE: Margaret O’Brien. Allan
Martin. Jr.—This is a little picture but was well liked,

especially by teen-agers. Had no complaints. Certain-
ly not a picture to be ashamed of in a small town.
Small town, farmers and oil workers. Played Sunday,
Monday, Tuesday, October 7, 8, 9.—Edwin A. Falk,

Sr., Roxy Theatre, Billings, O'kla.

JOLSON SINGS AGAIN: Larry Parks, Barbara
Hale—A waste of Technicolor. Didn’t even make pay-
roll on this. Doubled with RKO’s “Bunco Squad.”
Played Wednesday, Thursday, October 10, 11.—Irving
Hulst, Tri-States Drive-In Theatre, Matamoras,
Fenna.

PYGMY ISLAND: Johnny Weissmuller, Ann Sav-
age—Nice picture if your patrons like action. Played
Thursday. Friday, Saturday, October 4, 5, 6.—Harland
Rankin, Beau Theatre, Belle River, Ont., Canada.

RUSTY’S BIRTHDAY: Ted Donaldson. John Litel

—This series is enjoyed here. Met Ted Donaldson on
the set and find him a grand guy, not spoiled. Played
Tliursday, Friday, Saturday, October 11, 12, 13.—Har-
land Rankin, Erie Tlieatre, Wheatley, Ont., Canada.

STAGE TO TUCSON: Rod Cameron, Wayne Morris
- This is a good western with lots of good action. You
can double anything with it. Small town patronage.
Played Friday, Saturday, October 12, 13.—Tom Poulos,
Paonia Tlieatre, Paonia, Colo.

Metro-Goldwyn-Mayer
BANNERLINE: Dolly Forrest, Alyn Ix>ckwood

—

Give us more like this one! Great for family trade.
This Keefe Brasselle should go a long way in pictures
—the girls really go for this lad. Played on Friday
and Saturday.—James Salmons, Sixth Street Tlieatre,
Coshocton, Ohio.

OUTRIDERS, THE: Joel McCrea, Arlene Dahl-
Doubled with “Please Believe Me.” This is a dark
western—no good on a moonlight night. Advise drive-
ins not to use—business below normal. Flayed Sun-
day, Monday, October 14, 15.—Irving Hulst, Tri-States
Drive-In Theatre, Matamoras, Penna.

SHOW BOAT: Kathryn Grayson, Howard Keel

—

Tops from every angle. A show that Joe E. Brown
really steals. A credit to the industry. Played Thurs-
day, Friday, Saturday, October 11, 12, 13.—Howard S.

Phillips, Congress Tlieatre, Marcus Hook, Pa.

Monogram
BOWERY BATTALION: Leo Gorcey, Huiitz Hall

—Another Bowery Boys hit. Comment and draw good.

38

Played Friday. Saturday. October 12, 13.— L. Brazil,

Jr., New Theatre, Bearden, Ark.

SILVER RAIDERS: Whip Wilson, Andy ('lyde—Not
bad for a western. Always enjoy seeing Ken Duncan,
the villain, as he and I went to school together. Played
Friday, Saturday, October 12, 13.—Harland Rankin,
Beau Theatre, Belle River, Oi^t., Canada.

RKO-Radio
SONG IS BORN, A: Danny Kaye, Virginia Mayo

—

Nothing outstanding. Some liked it and some didn’t.

There are a few laughs, but a weak plot. Small at-

tendance. Small town patronage. Flayed Wednesday,
Thursday, October 10, 11.--Tom Poulos, Paonia Thea-
tre, Paonia, Colo.

Realart

HE’S MY GUY: Joan Davis, Dick Foran—Pullled
“Lorna Doone” and put this in on short notice. This
is what small towns need. Business on Sunday up
50% over the week before, and concessions double!
This may be corn, but let’s hope they find more seed
to plant like this. What we need are more laughs and
less so-called sophisticated comedy. Played Sunday,
Monday, Tuesday, October 21, 22, 23.—Edwin A. Falk,
Sr., Roxy Theatre, Billings, Okla.

Republic

HIT PARADE OF 1951: John Carroll. Marie Mc-
Donald—Not too strong an attraction. Doubled it with
“Smuggler’s Gold,” but business onlv fair. Flayed
Wednesday, Thursday, October 10, 11. -Harland Ran-
kin, Rankin Enterprises. Chatham, Ont., Canada.

IN OLD AMARILLO: Roy Rogers, Penny Edwards
- This nicture gave us a nice weekend lift. Rogers
still O.K. Played Friday, Saturday, October 5, 6.

—

Harland Rankin, Plaza Theatre. Tilbury, Ont., Canada.

STORM OVER BENGAL: Patric Knowles, Rochelle
Hudson—Nice picture. Doubled it with “In Old Ama-
rillo” and it did very well. Played Friday, Saturday,
October 5, 6.—Harland Rankin, Plaza Theatre, Tilbury,
Out., Canada.

Twentieth Century-Fox

I’D CLIMB the highest MOUNTAIN: Susan
Hayward, William Lundigan—We did just a little

better than average on this picture. It is a good one
and you can’t go wrong on it. Small town patronage.
P'layed Sunday, Monday, Tuesday, September 30, Oc-
tol>er 1, 2.—Tom Poulos, Paonia Theatre, Paonia. ColO'.

MR. BELVEDERE RINGS THE BELL: Clifton

Webb, Joanne Dru—Have the utmost respect for

Webb, but this one didn’t click. Think thev rang the
bell on Webb with “For Heaven’s Sake.” If they
want to keep him up. they better get back on “Cheap-
er by the Dozen” type of pictures. Business wav
below normal for a change. Small town, farmers, oil

workers. Played Wednesday, Tlmrsday, October 10,

11.

—Edwin A. Falk, Sr.. Roxy Theatre, Billings, Okla.

SUSANNAH OF THE MOUNTIES: Shirley Tern
pie, Randolph Scott—Just fair picture—nothing to

write home a^ut. Played Friday, Saturday. October
12, 13.—Harland Rankin. Rankin Enterprises, Chatham,
Ont., Canada.

United Artists

FABIOl^: Michele Morgan, Henri Vidal—

A

French picture made in Italy and dubbed in English!
How confusing can one get? Many people commented
favorably and it has a certain amount of appeal,
even in this small community. It’s only worth a mid-
week date, however, and you can’t get off first base
with a percentage deal. Buy it right and the novelty
of the picture and its obviously exploitable qualities
may do some business for you. After a very slow
start, the picture climaxes with torture sequences that
aren’t for the squeamish. The cuts from the original
running time are very obvious and lend a confused
quality which a narrator tries to eliminate, but not
too successfully. Played Tuesday, Wednesday, Sep-
tember 25 ,

26.—William Hayden, Vacaville 'Theatre,
Vacaville, Calif.

JACKIE ROBINSON STORY: Jackie Robinson,
Ruby Dee—This one brought out the ball fans. It is

a very good picture and very well handled. Good
crowds, but nothing extra. Small town patronage.
Played Wednesday, Thursday, October 3, 4.—Tom
Poulos, Paonia Theatre, Paonia, Colo.

WHEN I GROW UP: Robert Preston, Martha Scott
—A very good picture, similar to the “Huckleberry
Finn” type. Should do very well in towns where the
schools will work with you.—L. Brazil, Jr., New Tliea
tre, Bearden, Ark.

Universal International

BUCK PRIVATES COME HOME: Bud Abbott,
Lou Costello—At last we got the front seats dusted
off! Real draw—play it. Played Monday, Tuesday.
October 8, 9.—Harland Rankin, Plaza Theatre, Til-

bury, Ont., Canada.

IRON MAN, THE: Jeff Chandler. Stephen McNally,
Evelyn Keyes—Unless you are in a town that goes

for boxing and likes rough stuff, don’t play this. It’s

well acted, but we had the lowest gross in many
months. Small towns, farmers, oil workers. Played
Sunday, Monday, Tuesday, October 14. 15, 16.—Edwin
A. F'aik. Sr.. Roxy Theatre, Billings, Okla.

LADY FROM TEXAS, THE: Mona Freeman, How-
ard Duff—This went over well for us—was liked by
all. Business average for a change. Played Friday.
Saturday, October 19. 20.—Edwin A. Falk, Sr.. Roxy
Theatre, Billings, Okla.

Warner Bros.

captain HORATIO HORNBLOWER: Gregory
Peck, Virginia JIavo—Good color, nlentv of action,

heautifully acted. Good for any playing date. Will

nlease all. Placed Fridav. Satuday. O'-tober 19. 20.—

Howard .S. Phillips, Congress, Marcus Hook, Pa.

HM THORPE—ALL AMERICAN: Burt Lancaster.

Phyllis Thaxter—Good entertainment for all classes

of audience with enough action and sentiment to please

all. Did verv well. Played Sunday, Monday. October

7. 8 —Howard S. Phillips, Congress Theatre, Marcus
Hock, Pa.

OPERATION PACIFIC: John Wayne, Patricia Neal

We had a little better than average matinee but the

usual crowd on Sunday. Monday, Tuesday. Tltis pic-

ture was well liked bv those who saw it. Small town

patronage. Plaved Sunday. Monday. Tuesday. Oc-

tober 7, 8. 9.—Tom Poulos, Paonia, Paonia, Colo.
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One Theatre Manager—And
Ninety-Nine Smart Girls
Larry Woodin, manager of the Arcadia

tlieatre, in Wellsboro, Pa., has long been

interested in contests, and especially the

"Miss America” competition, for which he is

contest director in the states of Pennsylvania

and West Virginia. There are lUOO pre-

liminary contests throughout the Lh S. and

each year, 25,000 girls take part. Of these,

51 girls get in the finals at Atlantic City,

and 15 are winners. Over the years, Larry

has staged 115 of these contests, and includ-

ing this past season, ninety-nine girls have

won four-year college scholarships as a

result of his promotion. This year, "Miss

Pennsylvania” won a scholarship at Univer-

sity of Pennsylvania, and ‘‘Miss West
Virginia” is now a student at the University

of West Virginia, in Morgantown. It’s

really a wonderful record.

Jack Foxe Enters Capitol

Campaign on "Bathsheba"
Jack Foxe, advertising and publicity di-

rector for Loew’s Washington theatres, en-

ters a substantial exhibit as his campaign

for “David and Bathsheba,” which includes

the personal appearance in the nation’s capi-

tal of Francis X. Bushman, Walter “Go-

liath” Talum, and Carol ( direct descendant )

Woods. It all made such an impression that

they turned out the Movietone newsreel

crew to record the events. Jack’s cam-

paign book of pictures and press clippings

is a worthy example of how to put over a

big picture in a big situation.

"Pickup" Your Guest
Tickets, It Lucky

Jack Harvey, manager of the Palace

theatre, Danbury, Conn., prints a few tele-

phone numbers at the bottom of his news-

paper advertising for “Pickup”, and if it

happens to be your number, bring a recent

telephone bill to prove it, and pick up your

guest tickets for the show. Another good

stunt is to jot down license numbers of cars

parked along Main Street, put these numbers
in your advertising and award lucky winners

who come with license identification to claim

tickets.

Columbia fieldman William Brooker receives
a $10,000 bill from bank cashier J. S. Seacat,
as Elliot Johnson, manager of the Malco thea-
tre, Memphis, looks on.. It's exploitation for
"The Magic Face," and you can do it in your
town by application to your local bank, and
mortgaging the theatre.

SHOWMEN
The Round Table is really spinning this

week, going round and round with so many
good friends in New York for the National

Allied convention at the Biltmore. We apol-

ogize in advance for errors of omission or

commission, in this week’s book.

T
Willis Vance and Elstun Dodge, an old

friend and a new one, from Cincinnati, vis-

itors at this desk, with news of their activ-

ities, on a search for information while in

New York.

Leo Jones, from Upper Sandusky, Ohio,

and owner-manager of all the movie theatres

in Wyandotte County, is another to cele-

brate with, at Allied conventions. Leo is

Vice-President in charge of.

Martin Smith, our traveling companion
over many miles and years, past president

of Allied and permanent president of Ohio
Independent Theatre Owners, recovered

from two serious operations and smiling

through convention activities.

T
Too many familiar faces and old friend-

ships to recite fully, and still two days to

go with our greeting as this Round Table
goes to press, so no more personals in this

column.

It seems they didn’t give out 5,000 blue

veils at the opening of that picture on
Broadway. Only 1,000 and some for disc

jockeys, and press people, from coast to

coast, who will look jjretty funny wearing
them while at work.

V
Joe Boyle, manager of Loew’s Poli the-

atre, Norwich, Conn., celebrated "National
blower Week” by promoting ten corsages
])er day for lucky ticket holders, and free

flowers for feminine members of his staff.

.Sonny Shepherd, Bill Dock and the Miami
contingent of the Round Table, delighted

with their very fine Movietime, U. S. A.
schedule, which hit a record. Hollywood
caravan pleased all, and were pleased vhem-
selves, with their reception.

Mori Krushen, United Artist,-, exploitation

manager, plannin’ a rootin’, tootin’ world
premiere for "Fort Defiance” at the Para-
mount theatre, Denver, November 6, com-
plete with Indians, covered wagons and
plenty of shootin’.

Jack Sidney, publicist for Loew’s Balti-

more theatres, bui’ding advertising kiosks
for "An American in Paris” as a variation
of lobby disp'ays, and happy to do it.

T
Max Cooper, manager of the Skouras

Cove theatre in Glen Cove, N. Y., got news-
paper publicity with his idea of giving guest
tickets to any whose family name began
with “M” and contained “Five” letters, for
Columbia’s shock double-bill.

IN ACTION
George Peters showing some newspaper

ads for "Angels in the Outfield” at Loew’:-

theatre, Richmond, that we can’t remember
seeing in the pressbook. Very striking.

Ira Tulipan, one of the 2Uth Centur}'-

Foxes, sends us a photostat of a terrifi:

"Hotpoint” co-op ad page for "The Day t'.ve

Earth Stood Still,” in the Wichita, Kansas,

Beacon, w'hich we know is to be credited vj

Elmer Rhoden’s busy bees at the Fox Mid-

west Orpheum and Boulevard theatres.

T
Vince Capuano, manager of the Elm the-

atre, West Hartford, Conn., had good news-

paper cooperation for his support of the lo-

cal merchant’s traditional shopping event.

"Elmwood Day,” as an annual promotion

involving the theatre.

T
Arnold Gates, manager of Loew’s Still-

man theatre, Cleveland, was one of the four

lucky ones to get the national premiere of

“An American in Paris,” and really done

himself proud.

T
Plarry A. Rose, manager of Loew’s Poli-

Majestic, Bridgeport, Conn., rated a news
picture in local papers when he greeted Ezio

Pinza in a personal appearance with “Mr.
Imperium.”

Mack Herbert, manager of the State the-

atre, New' Britain, Conn., puts out card

throwaways w'ith lucky numbers.

That long green stuff

will make you forget ’em!

Take the cure! pCA/
UNIVERSAL-INTERNATIONAL’S

Tfie Week End that Shook the World

' LAOGtffi^'
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National Pre-Selling
Redbook, for November, continues its policy

of a half-page, full-color scene to illustrate its

“Picture of the Month”—this time, “An Amer-
ican in Paris”—with an action-color shot of the

now-famous ballet sequence. Three other fine

films are cited, “It's Only Money,” “Mr. Peek-

.\-Boo” and “When Worlds Collide,” with a

dozen best-bets mentioned, in neighborhood the-

atres. There is another feature article, “The
Tragedy of Robert Walker,” to compare with

last month’s Nancy Sinatra story. MGM devotes

“The Lion’s Roar” to “Westward the Women,”
with a foot note on “Quo Vadis.” The Redbook
cover for November, as previously reported,

features Jane Russell in two poses, illustrating

her two point program. She is in favor of sex,

but opposed to sin. The new American, released

November 3rd, names “Quo Vadis” as the pic-

ture of the month and gives it a page of color

scenes, with “Let’s Make It Legal” (20th Cen-
tury Fo.x) and “Close to My Heart” (War-
ner’s) as runners-up. “When Worlds Collide,”

“The Tanks Are Coming,” “Love Nest” and
“The Barefoot Mailman” are recommended.

•

The importance of 20th Century-Fox’s upcom-
ing picture, “Decision Before Dawn.” has been

graphically pointed out to thousands of opin-

ion makers, newspaper editors, radio and tele-

vision news commentators and civic leaders from
coast to coast, via the distribution of a special

12-page brochure fully illustrating the making
of the film. The picture, based on George
Howe’s Christopher award-winning book, “Call

It Treason,” is of particular interest to leaders

in motion picture appreciation. Behind the

camera shots and discussion of the film and its

subject matter make the booklet of great value

in public relations. Additionally, the Armed
Services newspapers are using the brochure in

a special publicity package aimed at our mili-

tary forces abroad.

That’s tough!

Better get someone else

to carry the heavy dough

-when you play

UNIVERSAL-INTERNATIONAL'S

Tlie Week End that Shook tfie World^

Half an hour after the October issue of
Esquire arrived in Vancouver, B. C., Norman
J. Duncan, manager of the Strand Theatre,
there had copies of the Susan Hayward
color fold on display and placed in store
windows as part of his exploitation for
“David and Bathsheba.” In addition, the
magazine distributors placarded their de-
livery trucks and arranged 27 magazine
displays around the city. The candy bar at

tbe theatre had a similar display with the
cooperation of the magazine distributors.

•

The new Look, on the stands November 6th,

will have a feature review of “An American in

Paris” e.xtcnding over six pages, with thirteen

action pictures to illustrate their enthusiasm for

the MGM Technicolor musical, which they call

“the champagne-and-caviar of movie fare,” even
more sumptuous than England’s “The Red
Shoes.” Look likes Leslie Caroii, l9-year-old
French star of the picture, whom they call

“fawn, gamin.” In the same issue, Maureen
O’Hara is given a two-page personality story,

under the title, “Sw'ashbuckler in Skirts.”
•

first motion picture script to the condensed
for publication in the Reader’s Digest will be
Wald and Krasna’s plaudit-imnuing' RKO re-

lease, “The Blue Veil,” Producers have been in

negotiation with the publication for the reprint-

ing of the screen play, which vAll mean the

largest circulation ever given a motion picture

script. Current distribution of the Digest is

more than nine million copies.
•

Time magazine, in its current issue now on
the stands, says William Wyler’s film adaptation
of “Detective Story” is “even better as a movie
than a stage play.” The Time review unstint-

ingly praises the large cast in the Paramount
film, with Kirk Douglas, Eleanor Parker and
original members of the stage cast getting spe-

cial comment. Tlie picture has been recognized
as one of the most faithful film versions of a
great play, and retains all the strength of Syd-
ney Kingsley’s stage hit.

•

George Pal’s fortlicoming science-fiction fan-

tasy, “When Worlds Collide,” has received the

endorsement of Boys’ Life and Scouting maga-
zines, official publications of the Boy Scouts of

America, and will be recommended to their

more than 2,700,000 readers in the November
issues. Boys’ Life is read by more than 2,000,000

youngsters each month, while Scouting is dis-

tributed to 700,000 adults who are active as

scout leaders. The picture, now playing its

world premiere engagement in London, will be

released here by Paramount in November.
•

Leon Rotb of Lbiited .\rtists mailing out
Christmas cards to press and publicity people,

announcing tbe new Alastair Sim production of

Dicken’s "Cbristmas Carol”—six months in

the making, never shown before—wbich will be
England’s contribution to the Christmas spirit in

a lot of film theatres on both sides of the

Atlantic. Radio and book trades have known
lor many years that Charles Dickens’ “A Christ-

mas Carol” was the most ijopular attraction for

the holiday season.
•

Ladies Home Journal for November, on
the stands this weekend, tops its “Journal
About Town” page with news of “An Ameri-
can in Paris,” and follows up with pages of

Paris fashions in colors, for its 4,600,000

readers. There is also a nice co-op page
from Jergens Lotion, with pictures of June
Allyson, in MGM’s “Too Young to Kiss,” and
Dick Powell in MGM’s “Tall Target.” The
editors say editorially, if you’re fed up with
movies that make you feel you could do a
better one yourself, see “The River”—which
was produced by a Hollywood florist and
an airlines publicist, in Technicolor India.

Wide publicity is planned by Greyhound
Bus Lines for the RKO Technicolor picture,
“Two Tickets to Broadway,” in a tieup made
by Don Prince, eastern publicity director for
the film company. Much of the action cen-
ters about Janet Leigh on a bus, and with
her co-star, Tony Martin, in a Greyhound
bus terminal in New York. Greyhound is

alerting 25,000 employees and 7,000 way sta-
tions with a special bulletin telling them
how to take full advantage of the picture’s
publicity value. In addition. Greyhound will
call attention to the world premiere of the
picture, set for November 1st.

•

Metro’s “An American in Paris” is getting an
exce])tional break in current magazines. The
October Mademoiselle includes an eight-page
fashion layout, the November Redbook gives it

top rating in a review with a half-page color
photograph, the November Holiday has high
praise for the picture. Seventeen for November
selects it as the picture of the month. Woman’s
Home Companion for November says it’s de-
lightful, and the October 15 issue of Quick gives
it special handling.

With 154,198,164 readers, M-G-M claims for
“An American in Paris” tlie largest national
magazine advertising campaign ever attained for
a single picture. Magazines included are Amer-
ican, Look, Collier’s, Saturday Evening Post,
McCall’s True Story, Ladies Home Journal,
Modern Screen, Parents’ Magazine, Movieland,
Screen Guide, Motion Picture, Cosmopolitan,
Seventeen, Redbook, Good Housekeeping and
Woman’s Home Companion. Majority of the
full-page ads are in color.

•

“Movie Citations” by Luella O. Parsons, in
the November Cosmopolitan, names “Submarine
Command” as the most human drama of the
month

;
gives Eleanor Parker credit for the

best performance, in “A Millionaire for
Christy,” cites “Decision Before Dawn” as the
best production, and “Two Tickets to Broad-
way” as tbe best musical comedy. MGM
advertises its “Picture of the Month”—“West-
ward the Women”—in an opposite column.
There’s a full-page fashion photo of Elizabeth
Taylor, and a double-truck of Jane Russell and
her husband, who may soon be her male coun-
terpart in the movies.

•

Not only are hundreds of exhibitors compet-
ing in tbe $15,000 prize contest for the best
exploitation campaigns on 20th Century-Fox’s
“The Day the Earth Stood Still,” but an entire
class in the University of Texas has undertaken
an unofficial assignment along similar lines.

A^lan Scott, associate professor in the college’s
School of Journalism, has asked to be supplied
w'ith tbe company’s showmanship kits and is

using the exploitation campaign as a classroom
project for bis course in Public Relations.

' I^OEW’S
HALLOWEEN
SPOOK
SHOWi
FRL0CT.26
DOORS OPBK IIMO RM.

Lesfer Pollock shows a good example of

Hallowe'en display, at Loew's theatre Roches-

ter, alongside one of the "News from MGM
Studios" picture frames, on display in all

Loew's houses.
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Short Product in First Run Houses
NEW YORK—Week of Oct. 29

ASTOR: Pilgrim Popeye Paramount
Feature; Here Comes the Groom Paramount

CAPITOL: Danger Is My Business
Warner Bros.

Magical Maestro MGM
That's What You Think MGM
Feature: Angels in the Outfield MGM
PARAMOUNT: Double-Cross-Country Race

Paramount
Way Out West in Florida Paramount
The Willie Hoppe Story Columbia
Feature: The Mob Columbia

RIVOLI: Pastry Panic 20th-Fox
Feature: David and Bathsheba 20th-Fox

ROXIT; The Helpful Geni 20th-Fox

Football Winning Ways 20th-Fox
The Grand Design United Nations
Feature: Anne of the Indies 20th-Fox

WARNER: Tweety’s S.0.5 Warner Bros.
World of Kids Warner Bros.
Feature: A Streetcar Named Desire. .Warner Bros.

CHICAGO— Week of Oct. 29

ROOSEVELT: Happy in Hoppyland . .Columbia
Features: Crosswinds Paramount

New Mexico United Artists

SURF: Rocky Eden Warner Bros.

Room and Bird Warner Bros.
Feature; Tony Draws a Horse Fine Arts

ZIEGFELD: Harvest Festival 20th-Fox
Feature: No Highway in the Sky 20th-Fox

French Film Subsidy

Totals $1 1,658,000
WASHINGTON: As of April 1, the

French government had subsidized France’s

domestic film industry to the tune of $11,-

658,000, according to Commerce Department

film chief Nathan D. Golden.

Mr. Golden said April 1 was the latest

date for which figures were available. The
subsidies are paid under a 1948 law granting

‘'temporary aid” to the French industry.

The largest part of the financial help

—

about $7,114,000—went to French feature

film producers, Mr. Golden reported. About
$3,546,000 went to exhibitors for moderniz-

ing and improving their theatres. The re-

maining $998,000 went" to producers of short

subjects and newsreels, to Unifrance Films

for development of foreign markets, and for

operating expenses.

"Oompah" Short Opens
‘‘The Oompahs,” Columbia’s latest UFA

Technicolor cartoon, had its world premiere

at the Sutton theatre, New York, Monday.
Directed by Robert Cannon and narrated by
Marvin Miller, who worked on the Academy
Award-winning ‘‘Gerald McBoing Boing,”

the new one-reeler, in the same vein, pre-

sents the Oompah family, composed of mu-
sical instruments.

FAITH, HOPE-AND
COMMON SENSE!

T.D. is a former top-drawer ad-publicity director who in his

day hired and trained many outstanding ad and publicity

* personnel. Not long ago he fell despondent, destitute and

^ ill. The Pioneers learned of his plight and provided more

than just his material needs. His faith in his friends was

* restored and new hope in his future was instilled. Today

his alert and agile mind once more serves the motion pic-

* ture industry with distinction.

^ ALWAYS THE FIRST TO HELP OTHERS, IT’S TIME TO
^

HELP OUR OWN. DO YOUR SHARE BY BUYING TICKETS TO

^

Universal, UA Hearing

Set tor December 4
A three-judge New York Statutory Court

will conduct a hearing December 4 in the

Justice Department’s complaint against

United Artists and Universal. The Govern-
ment is seeking to force UA to put up for

sale, for a period of 60 days, the distribution

rights it acquired from Eagle-Lion, and to

keep any officer or agent of either UA or

Universal from serving as a counsel for a

competing company.

Phil Rosen Dies

HOLLYWOOD: Funeral services were

held here last Wednesday for Phil Rosen,

63, director, who died October 22. He began

his film career in 1912 as a cameraman for

the Edison Company and directed films for

virtually every important company in the

industry since.

Mady Christians

Mady Christians, 51, actress of the Amer-
ican and European theatre, died at Norwalk,

Conn., October 29, of a cerebral hemor-

rhage. She was born in Vienna. Miss

Christians also appeared in some 60 Euro-

pean films.

Raymond F. Comes
Raymond F. Comes, for many years man-

ager of the Palace and Comes theatres, Far-

mersvllle, Tex., died at his home there Oc-
tober 22. He is survived by his widow and

a son.

STIFF IN THE

JOINTS?
STAY OUTA THOSE JOINTS!

Stay at the theatre

and count your

dough when you play

The Week End that Shook the World^
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Fihii buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 112 attractions, 4,963 playdates.

Titles run alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. The tabulation is cumula-

tive. Dagger (f) denotes attractions published for the prst time.

Asterisk (’') indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AV—Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Alice in Wonderland (RKO Radio) —
1

1

31 19 17

Along the Great Divide (W.B.) 1 7 29 19 5

Angels in the Outfield (MGM) — 7 17 3 1

Apache Drums (U.l.) — 13 36 1

1

2

Appointment With Danger (Para.).. — 8 48 44 13

As Young As You Feel (20th-Fox) — — 8 22 16

Best of the Badmen (RKO Radio) — 9 29 28 10

Big Carnival, The (Formerly Ace in the Hole)

(Para.) 2 14 20 34

Brave Bulls, The (Col.) .

— —
1 1

1
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Captain Horatio Hornblower (W.B.) 17 20 22 10 —
Cattle Drive (U.l.) 10 3 5 1 1 6

Cavalry Scout (Mono.) . .

— 6 9 3 —
Cornin' Round the Mountain (U.l.) 12 6 25 15 —
Cyrano de Bergerac (U.A.) 16 1 1 7 6 2

David and Bathsheba (20th-Fox) 13 5 1 1
—

Day the Earth Stood Still, The (20th-Fox) — 5 8 8 —
Dear Brat ( Para.) — 2 37 19 22

Disc Jockey ( A.A.) — — —
1 4

Excuse My Dust (MGM) 1 16 56 22 1

Fabiola (U.A.) — 6 6 10 4

Fat Man, The (U.l.) 4 — 4 5 3

Fighting Coast Guard (Rep.) —
1 30 32 10

Five (Col.) —
1 3 — —

Flying Leathernecks (RKO Radio) 5 15 10 4 —
Force of Arms (W.B.) —

1 12 5 3

Fort Worth (W.B.) 9 33 31 9 2

Four in a Jeep (U.A.) — — — — 4

Francis Goes to the Races (U.l.) 25 31 6 6 —
Frogmen, The (20th-Fox) 21 13 58 20 3

Go For Broke (MGM) 12 54 37 13 3

Golden Horde, The (U.l.) — 2 6 2 1

Guy Who Came Back, The (20th-Fox) — — 7 28 6

Half Angel (20th-Fox) 2 39 43 II 1

Happy Go Lovely (RKO Radio) —
1 16 13 2

Hard, Fast and Beautiful (RKO Radio) — 2 — 16 10

He Ran All the Way (U.A.) — — 3 28 5

*Her First Romance (Col.) — 4 2 — 2

Here Comes the Groom (Para.) 10 19 12 1 9

His Kind of Woman (RKO Radio).. 3 6 6 3 —
Hollywood Story (U.I.). — — 4 2 2

House on Telegraph Hill (20th-Fox) — — 2 15 6

Hurricane Island (Col.) — — 3 5 —
1 Was a Communist for the FBI (W.B.) 2 25 39 25 3

*ln Old Amarillo (Rep.) — — 2 1 1

Inside the Walls of Folsom Prison ~ 7 7 1

1

5

EX AA AV BA PR
Iron Man, The (U.l.) . .

1 3 3 7 1

Jim Thorpe—All American (W.B.) — 15 9 7

*Jungle Headhunter (RKO Radio) — 2 1 6
Katie Did It (U.l.) ... 2 8 21 1 1

Kind Lady
(
MGM ) — — 8 4 12

Last Outpost, The (Para.)
1 10 32 14 6

Law and The Lady, The (MGM) —
1 2 6 22

Lemon Drop Kid, The (Para.) 4 56 40 42 4
Let's Go Navy (Mono.) 4 8 1

Little Big Horn (Lippert) — 4 8 4
Little Egypt (U.l.) 1 3 13 6 1

Lorna Doone (Col.) — 6 18 9 3

Mark of the Renegade (U.l.) — — 2 7 2

Mask of the Avenger (Col.) — — 7 1 5
Meet Me After the Show (20th-Fox) 3 16 36 7 1

Millionaire for Christy, A (20th-Fox) — 3 5 17 4
Mr. Belvedere Rings the Bell (20th-Fox) 9 16 27 25 5

Mr. Imperium (MGM) — —
1 4 3

Mob, The (Col.) —
1 3 4 1

My Forbidden Past (RKO Radio) 2 18 20 30 28
(Never Trust a Gambler (Col.) — —

1 3

New Mexico (U.A.) — — 7 5 2

Night Into Morning (MGM) —
1 1 7 16 6

(No Highway in the Sky (20th-Fox) — — 4 3

No Questions Asked (MGM) — — 6 12 15

On Moonlight Bay (W.B) 44 58 1 1 9 1

On the Riviera (20th-Fox) 12 15 33 48 4

Painted Hills (MGM) — 15 29 1 1 17

Painting the Clouds With Sunshine (W.B.) — 5 9 6 —
Passage West (Para.) 9 2 32 16 IS

Peking Express (Para.) 1 4 6 8 14

People Against O'Hara (MGM) — 3 4 19 7

People Will Talk (20th-Fox) 1 3 20 13 —
Pickup (Col.) — 8 6 2 2

Place in the Sun, A (Para.) 4 3 — — —
Prince Who Was a Thief, The (U.l.) 1 10 29 23

Prowler, The (U.A.) 2 2 4 3 4

Raton Pass (W.B.) — 7 24 39 8

Rawhide (20th-Fox) 8 22 47 1

1

1

(Red Badge of Courage, The (MGM) —
1
— — 4

Rhubarb (Para.) — 7 2 5 1

Rich, Young and Pretty (MGM) 2 28 44 19 1

Saturday's Hero (Col.) — 6 3 1 3

Sealed Cargo (RKO Radio) — 3 10 14 15

Secret of Convict Lake, The (20th-Fox) 3 12 8 3 1

Show Boat
(
MGM) 113 21 14 — —

Sirocco (Col.) — 8 8 10 20

Strangers On a Train (W.B.) 3 38 30 22 4

Strictly Dishonorable (MGM) — 3 2 14 42

Strip, The (MGM) — — 6 13 3

Take Care of My Little Girl (20th-Fox) 10 59 43 6 —
Tall Target, The (MGM) — — 2 2 10

Teresa (MGM) — 7 10 19 10

Texas Carnival (MGM). 3 1 4 — —
Texas Rangers (Col.) 1 6 6 3 7

That's My Boy (Para.) 43 26 1

1

3 —
Thing, The (RKO Radio) 26 48 16 14 5

Thunder on the Hill (U.l.) —
1 4 3 3

Tokyo File 212 (RKO Radio) — —
1 13 6

(Tomorrow Is Another Day (W.B.) — — 2 — 2

Try and Get Me (U.A.) — — 2 1 6

Two of A Kind (Col.) — — 5 14 3

Up Front (U.l.) 3 37 64 13 24

Warpath (Para.) — 2 36 14 4

When the Redskins Rode (Col.) — 3 3 — 5

Whistle at Eaton Falls, The (Col.) — — — 3 3

You Never Can Tell (U.l.) — — 2 2 4
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Round VuMe
In Rrituin
€ British cinemas are becoming world

famous for the use of their foyers as local

art galleries. Most notably, the Gaumont thea-

tre, Aberdeen, where manager R. S. Miller

found excellent support and fine publicity for

his Gaumont Gallery, as part of Aberdeen’s

Festival of Britain. He sends samples of the

60,000 programmes which were distributed for

the paintings by North-East artists and cut-

tings from the Glasgow and Aberdeen news-

papers. G. J. Pain, manager of the Gaumont
theatre, Glasgow, had a similar exhibition of

traditional British paintings, direct from the

Odeon, Marble Arch, with an equally fine press,

and Charles Smith, manager of the Regent
theatre, Brighton, displayed “Two Centuries of

Humorous British Art.” . . . Harold Shampan,
manager of the Gaumont theatre, Islington,

says his campaign for “Half Angel” and “As
Young As You Feel” is his best effort to date,

which incidentally, stirred up newspaper con-

troversy as to the value of stunts as compared
with entertaining pensioners— (Harold on both

ends of the argument—couldn’t lose 1 ) . . . Bob
Rainey, manager of the Odeon theatre, Nor-
wich, a newcomer to the Round Table, accept-

ing the C.M.A. Theatre Plaque on behalf of

his staff, for their consistent courtesy and
efficiency. . . . Len Crate, manager of the Union
cinema, Dunstable, sends a photo of his street

ballyhoo for “Annie Get Your Gun.” ... Walt
Henderson, manager of the Odeon theatre.

Guide Bridge, submits his recent exploitation

for the Quigley Awards. . . . R. J. Crabb, asst,

manager of the Savoy, .Swindon, held a street

parade, and gave old age pensioners an outing,

with the blessing of the Mayor and Mayoress,
in a cost-free campaign for “Return of the

Frontiersman.” . . . R. S. Brand, manager of

the Ritz cinema, Southend-on-Sea, dressed his

attractive staff as “Prehistoric Women” for

street ballyhoo. . . . Harry Gent, manager of the

Royal Hippodrome, Liverpool, displayed 50

quads in all parts of the city for “At War With
the Army.”

T
Albert Sidi, manager of the Regal thea-

tre, Levenshulme, Manchester, submits a

very neat and showmanly campaign on “Wed-
ding Bells” as an entry for the Quigley Awards
in the fourth quarter. He had excellent publicity,

street pageant, commercial sponsorship and a
stage presentation, with talent from a local danc-
ing school. Newspaper composite pages and other

tieups are outstanding. . . . A. L. Pareezer,
manager of the Odeon theatre, Bognor Regis,
sends his campaign on “Lavender Hill Mob”
which just opened to rave notices in New York.
. . . D. A. C. Ewin, manager of the Lyric,

Wellingborough, has a package of tieups on cur-
rent pictures. . . . L. L. Spurgin, manager of

the Robin Hood cinema, Hall Green, Birming-
ham, and a new member of the Round table, in

with attractive examples of his showmanship,
including competition for “window spotting” in

Hall Green’s Shopping Week and free admis-
sion for expectant fathers to see “Father’s Little

Dividend.” . . . J. K. Pease, manager of the
Princess cinema, Blackpool, arranged a very
distinguished reception for “Captain Floratio
Hornblower”—with a guard of honour by the
Sea Cadet Corps. . . . R. W. Parker, manager
of the Regal cinema, Torquay, amused his

“Future Adults” club members with a fancy
dress parade. . . . And Bill Boht, manager of
the Ritz cinema, Birkenhead, entertained 2,500
children in conjunction with the Birkenhead
News' “Chums Club.” Both good club names.
. . . F. J. Hyland, manager of the Rialto, Lon-
donderry, North Ireland, has an entry for the
Quigley Awards. . . . Bill Gray, manager of
the Regal cinema, Kilmarnock, Scotland, tied
in with cooperative newspaper advertising dur-
ing Festival Week, with a 40-minute film about
Glenfield industries.

Selling A^ppmneh
ACROSS THE WIDE MISSOURI—Metro-
Goldwyn-Mayer. In color by Technicolor.

MGM presents for the millions who thrilled

to "King Solomon's Mines" and "Kim" a

new and stupendous drama of adventure
in our own great West! Filmed in the

wilderness of the rugged Rockies; a year

in the making, a cast of hundreds, a for-

tune to bring it to you! Only the big

movie screen can picture such giant scenes

and great thrills. Clark Gable and a ter-

rific, alirstar cast of MGM players. 24-

sheet and other posters have poster-

quality, even if slightly crowded with type.

You can use them to your advantage as

lobby and marquee display. There is a

jumbo herald, wonderful for large or small

situations, that keys the campaign, and you

can buy the center spread as a separate

newspaper ad, to follow up and close the

deal at your point of sale. Try using that

big ad, just once! It has everything to sell

the picture. Newspaper ad mats gen-

erally, in various sizes, are too crowded
with copy, but they still show Gable and
action, even in relatively small sizes.

THE DAY THE EARTH STOOD STILL—
20th Century-Fox. From out of space, a

warning, and an ultimatum! Strange

power from another planet is a menace to

the earth. The world faced with destruc-

tion by strange men and demonic machines

from distanf space. Can the world survive

the power beyond our understanding from
these Indestructible robots with electron-

magnetic brains? 24-sheet and all posters

have been made to provide cut-outs for

lobby and marquee display. You can build

a front that will stop any passer-by. Special

teaser newspaper mat campaign sets the

stage and carries through for many small

situations. There are many styles to choose

from, so pick what strikes you best. Larger

newspaper ads In much the same style will

provide a smash for opening day. Four-

page tabloid herald simulates newspaper
style with authentic news of arrival of

space men. Publicity stories and mats

may excite your newspaper man. Tieups

with electric and utility companies are a

natural, and will react to mutual benefit.

There are three teaser trailers, with Drew
Pearson, Elmer Davis and Kaltenborn giv-

ing out with the "news" of planetary Inva-

sion. Science-fiction groups and school

science classes will respond to a study of

the serious possibility of this picture's plot

becoming factual news.

THE DESERT FOX—20th Century-Fox.
The story of Rommel, the true story behind
a fabulous legend. Flaming out of the

vast African desert—at last, the sensational

best-seller comes to the screen! CAP-
TURED—on the screen, at last

—
"The

Desert Fox." Brilliant drama In living his-

tory. James Mason in the title role, and
perfect in the part. Rommel was admired
by his enemies as a great soldier and a

patriot, in his own country. 24-sheet and
other posters will make cut-outs, with

plenty of acflon background for lobby and
marquee. Unusual herald dupllcafes front

cover jacket of best-selling book with

center-double spread that keys the cam-
paign In a majority of spots. Newspaper
ad mats are numerous, ranging from very

large fo appropriate slugs, with an assort-

ment of teasers that will serve all purposes
In small situations. Material has action

and style which will sell this attraction as

something out of the ordinary. Book
tieup is exceptional, since the publishers

are going all out to cooperate with thea-

tres at the point of sale.

AN AMERICAN IN PARIS—Metro-Gold-
wyn-Mayer. In color by Technicolor.

What a joy to see MGM's colorful new
musical! If's likely to be the most popular

musical film of the year, even in compe-
tition with other films that are outstanding

In a better movie season. More people

will recommend "An American in Paris"

than "Caruso" or "Showboat" (says an

audience survey). 24-sheet carries the fine

dancing figures that sell the picture; typi-

fied by the Radio City Music Hall ad which

you will find on this week's picture page,

it's possible that you will prefer the unclut-

tered variety of newspaper display. Here
Is one of fhe great pictures of 1951 or

any other year. It has color and charm
and variety and music and dance. You
will like Leslie Caron, the new little French

dancer who co-stars with Gene Kelly, and

you'll give her a better break than she

gets in the excellent 3-color herald, which

keys the campaign for every fype of slfua-

tlon. MGM Records have an appropriate

reason for getting behind this MGM pic-

ture, for the benefit of MGM customers,

In either department. We believe that "An
American In Paris" is so important to ex-

hibitors, that you should take your press-

book and lock yourself In your managerial

cubby-hole so you can really study it!

OUTDOOR
REFRESHMENT

SERVICE
from Coast
to Coast

over V4 Century

SPORTSERVICE CORP.
SPORTSIRVICE BLDG. • BUFFALO, N. Y,

WHEN YOU NEED

SPECIAL TRAILERS

‘GOOD’ AND F-A-S-T
StND YOUR OKDER TO

FILMACK
CHICAGO, 1327 S. Wabash - NEW YORK. 630 NinthAy,
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

POSITIONS WANTED

ALERT, CAPABLE, AlVpiTIOUS, AGE 41. SIX
years’ experience projectionist A houses. Have sound
service knowledge. Also 10 years’ maintenance—service

all types coin machines, radio. Want permanent ioh

with future, as projectionist or maintenance. Capable
of managing small house. Wife capable help. Will go
.anywhere west of Mississippi river if salary warrants.

On union permit now—job too uncertain. Excellent ref-

erence will be furnished. BO'X 2618, MOTIO'N PIC-
TITRE HERALD.

CLASS-A MANAGER, GENTLEMAN, WORKER,
available. BOX 2613, MOTION PICTURE HERALD.

HELP WANTED

WANTED: FEBRUARY 1ST, A MAN FOR
drive-in theatre, year round position and vacation, in

New York State. Working indoors in the cold season
and outdoor seven months a year. Good salary. Send
all data and photograph, salary expected in first letter.

BOX 2615, MOTION PICTURE HERALD.

WANTED: A GOOD PRESENT ASSISTANT
manager to act as a manager of a night house in

New York State. Send references, salary expected,
photograph, and all communication in first letter.

Year round job with vacation. BOX 2616. MOTION
PICTURE HERALD.

THEATRES

NEW JERSEY THEATRE FOR RENT, 750

seats, excellent opportunity, populated area, reason-
able. Telephone: ESSEX 3-1158.

WANTED: THEATRE OR DRIVE-IN NEW
England—New York. BOX 2604, MOTION PIC-
TURE HERALD.

DRIVE-IN EQUIPMENT

PAY OUT OF INCOME. COMPLETE PROJEC-
tion and sound outfits from $1,595 available on time
payments. Send for equipment list stating your car
capacity. S. O. S. CINEMA SUPPLY CORP.. 604 W.
52nd St., New York 19.

WANT TO BUY, COMPLETE DRIVE-IN EQLTP-
ment, including tower, that can be moved. Contact
JOHN MARLOW, Herrin, 111.

PRINTING SERVICE

WINDOW CARDS, PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING CO.,
Cato, N. Y.

ARE YOU LOOKING FOR BARGAINS?

DO YOU CONTEMPLATE CHANGING YOllR
position? Is there an opening: on your staff for a
qualified manager or projectionist? Have you anv
equipment to sell, or do you want to buy some? If

vou are looking- for any of these things, you are read-
ing the right page in the right book. The MOTION
PICTURE HERALD classified page will get you
results as it has for thousands of others. Why not try
it next week? Contact us by mail or telephone. Classi-
fied Dept., Rockefeller Center. New York 20.

USED EQUIPMENT

PAIR SIMPLEX SP 35MM. SOUND PROJEC-
tors, portable type. Can be used with arcs. Factory
re-conditioned and guaranteed. Complete outfit except
speaker and screen. Very low price. CHARLES J.

HICKEY, Route 6, Knoxville, Tcnn.

HOLMES SWEET HOLMES! EDUCATORS
(.M.izda lamps) $605; with W. E. Soundheads, baby
Strong arcs, rectifiers, special $995. All rebuilt like new
dual outfits with amplifier and speaker. Time deals in-

vited. S. O. S. CINEMA SUPPLY CORP.. 604 W.
52nd St., New York 19.

STAR FOR PRICE AND QUALITY! E-7
mechanisms, rebuilt, $895.00 pair; Griswold splicers,

$14.95; Century intermittents, rebuilt, $59.50; 1 unit
electric ticket register, rebuilt, $115.00; Hall-Motio-
graph 85 ampere lamphouses, good condition, new re-
flectors, $475.00 pair; National Super vacuum, good,
$39.50; Tell us your needs. STAR CINEMA SUPPLY,
441 West 50th Street. New York 19.

SEATING

CHAIRS—UPHOLSTERY—PARTS. HEYWOOD—
American—Ideal—International. Get our prices and
photos. State the amount needed. ALLIED SEATING
CO., 234 W. 44th St., New York City.

BUY CHAIRS FROM RELIABLE SOURCE —
that means S. O. S- Get our chair Bulletin showing
outstanding values. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. Chairs re-

built in your theatre without interruption. THEATRE
SEAT SERV’ICE CO.. 160 Hermitage Ave., Nashville.
Tennessee.

BUSINESS BOOSTERS

GIVEAWAYS KIDDIE MATINEES — 20 AS-
sorted foreign stamps—2Kc package. Catalogue on re-

quest. HECTIT, 3074 Park Ave., New York 51.

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions. COMICS PREMIUM CO., 413^2
Greenwich St., N. Y. C- Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS.
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18. N. Y.

“MOVIESTA” UNLIMITED POSSIBILITIES FOR
smart promoter. Copy $5.00. BOX 692, Paonia, Colo.

NEW EQUIPMENT

PLAY UP ATTRACTIONS WITH TEMPERED
Masonite marquee letters 4"—35c; 8"—50c; 10"—60c;
12"—85c; 14"—$1.25; 16"—$1.50 (all colors). Fits Wag-
ner, Adler, Bevelite signs. S. O. S. CINEMA SUP-
PLY CORP., 604 W. 52nd St., New York 19.

WHITE PLASTIC COATED SCREENS, 35c FOOT;
Exciter lamps, 40c; Film cabinets, $2.95 section;

Sound lenses, $14.50; Rewinders, $9.95 set; Reel alarms,
$5.50. STAR CINEMA SUPPLY. 441 West 50th

Street, New York 19.

NEW & TOP QUALITY 15 AMP. RECTIFIER
bulbs only $4.59! Reflectors, all types, 20% off; flame-
proofed, fungusproofed plastic screens 3954c sq. ft.;

beaded 4954 c; coated lenses $100 pair. S. O. S.

CINEMA SUPPLY CORP., 604 W. 52nd St.. New
York 19.

STUDIO EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best

used equipment purchases. THE CAMERA MART.
INC.. 70 W. 45th St., New York.

BUSen OPTICAL PICTURE REDUCTION
printer, rebuilt $3,250; Auricon professional sound
camera $495; Micop Hispeed 90 fpm printers, 16/35mm,
$1,650 plus tax; 16mm Animation stand complete,
$2,250; Maurer BM recording system, complete
$2,495; Moviola Soundpix UDS, rebuilt, $1,095; Bell &
Howell Specialist outfit, originally $2,350, $1,495; Micro
synchronizer 4 way 16/35mm $195; 500VV Sunspots on
stands $77,50; New Bridgamatic Jr. 16mm automatic
developing machines (plus tax) $995. Cash paid for

used equipment. Trades taken. S. O. S. CINEMA
SUPPLY CORP., 604 W. 52nd St., New York 19.

BOOKS

MAGIC SHADOWS—THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid.
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Expert infomiation on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20. N. Y.

INTERNATIONAL MOTION PICTURE AL-
maiiac—the big book about your business—1951-52 edi-

tion out soon. Contains ever 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures. 1944 to
date. Order your copy today. $5.00 postage included.
Send remittance to QUIGLEY BOOKSHOP. 1270

Sixth Ave., New York 20, N. Y.

Legion Approves Four

Of 7 New Pictures
The National Legion of Decency this

week reviewed and classified seven pictures,

approving four. In Class A-I, unobjection-

able for general patronage were : “The Bas-

ketball Fix,’’ “Too Young to Kiss” and

“Valley of Fire.” In Class A-II, unobjec-

46

tionahle for adults, was “My Favorite Spy.”

In Class B, Objectionable in part for all,

were: "The Girl on the Bridge,” because

of “suicide in plot solution; “Mill on the

Po,” due to “suggestive sequence, tends to

misrepresent Christian principles of social

justice,” and “Ten Tall Men,” because of

“suggestive costuming and situations” in the

picture.

Offer Production Course
The Screen Producers Guild in Holly-

wood will supply a complete staff for an en-

tire credit course to be offered at the Uni-

versity of Southern California this year, it

was jointly announced by the university and

guild. Called “Production Symposium,” it

will be limited to 100 students.

MOTION PICTURE HERALD. NOVEMBER 3. 1951



Now in Distribution . .

.

The Industry's Most-Wanted

Most-Often-Used Reference Book

Revised

Expanded
1951-52 Edition .

.

The unique WHO^S WHO section is

brought up to date and completely re-

edited—nearly 12,000 concise biogra-

phies of film players, producers, direc-

tors, studio writers, executives, home

office executives, and many others in or

associated with this industry.

PLVS an organized, easy-to-find, up-to-

date, thorough compilation of complete

facts and figures; including corporate

structures, film and company records,

listings of all kinds; picture stars and re-

lease dates from 1944 to now; industry

economics, tax data; production code,

advertising code; theatre attendance, cir-

cuits and non-circuits, drive-in-theatres;

picture costs and grosses; radio and tele-

vision; and a veritable mine of other

reliable data . . .
gathered by the indus-

try's most extensive and intensive trade

publishing organization, the Quigley

offices in New York, Hollywood, Wash-

ington, Chicago and London with cor-

respondents throughout the United States

and Canada and the capital cities of the

world ... expertly edited by Red Kami

and associate editors at headquarters.

Thumb”
Indexed . . .

Who’s Whe

Corps.

Codes

Circuits

Gov. Case

Drive- Ins

World
Market

Pictures

Great

Britain

Services

Press

Equipment

Non-
Theatrical

Organizations

Television

and Radio

Edited by Red Kann

There just isn’t anything like it in this industry. It is the

accepted “Who’s Who and What’s What” for the entire

field. Even at several times its price, many executives

would not be without the latest Almanac!

The previous edition was a sell-out! Advance orders for

the 1951-52 edition have set a new record. To make sure

of your copy, order ISOW.

9UIGLEY PUBLICATIONS 1270 Sixth Ave., New York, N. Y.
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"AN AMERICAN IN PARIS” WOW!
Nationwide grosses for M-G-M's glorious Technicolor musical run-

ning 15% ahead of "Show Boat/' 23% ahead of "Great Caruso," 18%

ahead of "Annie Get Your Gun." In Boston (2 theatres) biggest in 5

years. Providence, Syracuse, Akron, Pittsburgh best in 5 years, except

"Battleground." Frisco, New Orleans, Evansville top "Battleground."

5th week Frisco, Cleveland, New York (Musk Hall).

{continued) i
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ACROSS THE WIDE MISSOURI” BIG!
M-G-M’s spectacular Technicolor adventure is thrilling the fans

everywhere. Outstanding business for a socko Clark Gable offering.

0=CALLAWAY WENT THATAWAY” BOX
OFFICE

For holiday happiness! It's Christmas-New Years fun for all! The most

talked-about comedy of the year because IT KIDS THE PANTS OFF
TV COWBOYS. When the idol of millions can't be found and they

substitute a dead -ringer cowboy, it’s uproarious. Everybody who's

watched TV westerns will scream with laughter. Preview in New York

last week repeated Coast Preview raves. Book it fast for the holidays.

Marquee names: Fred MacMurray, Dorothy McGuire, Howard Keel.

TWO IMPORTANT TRADE SHOWS!
* "WESTWARD THE WOMEN”- NOV. 15th

Everything you've heard is true. A Giant attraction by the producer and

director of '^Battleground.” A new idea: The story of 200 husband-

hungry women on a perilous pioneering adventure. Great for women.
Exciting for men. Robert Taylor, Denise Darcel and exceptional cast.

ALBANY
’ ATLANTA
BOSTON
BUFFALO

1 CHARLOTTE
jtCHICAGO
^CINCINNATI
jiCLEVELAND
’DALLAS

: DENVER
.
DES MOINES

- DETROIT
-INDIANAPOLIS
JACKSONVILLE

i KANSAS CITY

.^idOS ANGELES

20th- Fox Screen Room
20th-Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th-Fox Screen Room
H. C. Igel's Screen Room
20th-Fox Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
Paramount Screen Room
20th- Fox Screen Room
Max Blumenthal’s Sc. Rm.
20th- Fox Screen Room
Florida State Screen Room
20th- Fox Screen Room
..United Artists’ Screen Rm.

1052 Broadway 11/15 2 P.M.
197 Walton St., N. W. 11/15 2 P.M.
46 Church Street 11/15 2 P.M.
290 Franklin Street 11/15 2 P.M.
308 S. Church Street 11/15 1:30 P.M.
1301 S. Wabash Ave. 11/15 1:30 P.M.
1638 Central Parkway 11/15 2 P.M.
2219 Payne Avenue 11/15 1 P.M.
1803 Wood Street 11/15 2:30 P.M.
2100 Stout Street 11/15 2 P.M.
1300 High Street 11/15 1P.M.
2311 Cass Avenue 11/15 1:30P.M.
326 No. Illinois St. 11/15 1P.M.
128 East Forsyth Street 11/15 2:30 P.M.
1720 Wyandotte St. 11/15 1:30 P.M.
1851 S. Westmoreland 11/15 2 P.M.

MEMPHIS
MILWAUKEE
MINNEAPOLIS
NEW HAVEN
NEW ORLEANS
NEW YORK-N.J.
OKLAHOMA CITY
OMAHA
PHILADELPHIA
PITTSBURGH
PORTLAND
ST. LOUIS
SALT LAKE CITY
SAN FRANCISCO
SEATTLE
WASHINGTON

20th- Fox Screen Room
Warner Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
M-G-M Screen Room
B. F. Shearer Screen Rm.
S’Renco Art Theatre
20th- Fox Screen Room
Motion Picture Service Co.
Jewel Box Preview Thea.
RKO Screen Room

151 Vance Avenue 11/15 12 Nooii
212 W. Wisconsin Ave. 11/15 1 :30 P.M.
1015 Currie Avenue 11/15 2 P.M.
40 Whiting Street 11/15 2 P.M.
200 S. Liberty St. 11/15 1:30 P.M.
630 Ninth Avenue 11/15 2:30 P.M.
10 North Lee Street 11/15 1P.M.
1502 Davenport St. 11/15 1P.M.
1233 Summer Street 11/15 11A.M.
1623 Blvd. of Allies 11/15 2 P.M.
1947 N. W. Kearney St. 11/15 2 P.M.
3143 Olive Street 11/15 1P.M.
216 E. First St., So. 11/15 1 P.M.
125 Hyde Street 11/15 1:30 P.M.
2318 Second Avenue 11/15 1 P.M.
932 N. Jersey Ave., N.W. 11/15 2 P.M.

"IT’S A BIG COUNTRY ”-NOV. 16th (t!l)
A world of entertainment with names to fill several marquees: Ethel

Barrymore, Gary Cooper, Van Johnson, Gene Kelly, Janet Leigh,

Fredric March, William Powell and eight more. Something different

for the fans, packed with humor, heart-throbs, excitement, humanity!
2bth-Fox Screen Room
20th-Fox Screen Room

BpSTON M-G-M Screen Room
WFFALO 20th-Fox Screen Room
fjj*{ll-0TTE 20th-Fox Screen Room

Iflel’s Screen Room
C|Fj,9'NNATI 20th -Fox Screen Room

20th- Fox Screen Room
nruurn 20th- Fox Screen Room

' ni.. Paramount Screen Room
20th- Fox Screen Room

Blumenthal’s Sc. Rm.
r

20th- Fox Screen Room
Florida State Screen Room
20th- Fox Screen Room

10$ ANGELES United Artists’ Screen Rni.

1052 Broadway 11/16 2
197 Walton St., N. W. 11/16 2
46 Church Street 11/16 2
290 Franklin Street 11/16 2
308 S. Church Street 11/16 1:30
1301 S. Wabash Ave. 11/16 1:30
1638 Central Parkway 11/16 2
2219 Payne Avenue 11/16 1

1803 Wood Street 11/16 2:30
2100 Stout Street 11/16 2
1300 High Street 11/16 1

2311 Cass Avenue 11/16 1:30
326 No. Illinois St. 11/16 1

128 East Forsyth Street 11/16 2:30
1720 Wyandotte St. 11/16 1:30
1851 S. Westmoreland 11/16 2

P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.
P.M.

MEMPHIS 20th- Fox Screen Room
MILWAUKEE Warner Screen Room
MINNEAPOLIS 20th-Fox Screen Room
NEW HAVEN 20th- Fox Screen Room
NEW ORLEANS 20th- Fox Screen Room
NEW YORK-N.J. M-G-M Screen Room
OKLAHOMA CITY 20th-Fox Screen Room
OMAHA 20th- Fox Screen Room
PHILADELPHIA M-G-M Screen Room
PITTSBURGH M-G-M Screen Room
PORTLAND B. F. Shearer Screen Rm.
ST. LOUIS S’Renco Art Theatre
SALT LAKE CITY 20th- Fox Screen Room
SAN FRANCISCO Motion Picture Service Co.
SEATTLE Jewel Box Preview Thea.
WASHINGTON RKO Screen Room

151 Vance Avenue
212 W. Wisconsin Ave.
1015 Currie Avenue
40 Whiting Street
200 S. Liberty St.
630 Ninth Avenue
10 North Lee Street
1502 Davenport St.
1233 Summer Street
1623 Bivd. of Allies
1947 N. W. Kearney St.
3143 Olive Street
216 E. First St., So.
125 Hyde Street
2318 Second Avenue
932 N. Jersey Ave., N.W.

11/16 “Ta'No^
11/16 1:30 P.M.
11/16 2 P.M.
11/16 2 P.M.
11/16 1:30 P.M.
11/14 2:30 P.M.
11/16 1 P.M.
11/16 1 P.M.
11/16 11 A.MJ
11/16 2 P.M.
11/16 2 P.M.
11/16 1 P.M.
11/16 1 P.M.
11/16 1:30 P.M.
11/16 1 P.M.
11/16 2 P.M.
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STARRING

^lade in hi^ hand, blood in his eye —
Captain Quincy Wyatt, Swamp-Pig’hter, in the war

against the.isavage Seminole Tribe

wxhM^RI aldon
as the captive beauty

DIRECTED BY PRODUCTION PRESENTED BY

MUSIC BY MAX STEINER



Take a generous helping
of MITZI GAYNOR. (You
can*t have too much!)

Add a virile man-sized portion
of DALE ROBERTSON.

Blend in DENNIS DAY for
lilting lyrical flavor.

Spice with JAMES BARTON
for lightness and tang.

Cut in

Send your order in RIGHT NOW
to 20th' Century-Fox, sole purveyor
of this delectable divert isement. Serve
hot to your theatre guests for Thanksgiving.

THERE’S NO BUSINESS LIKE 20th CENTURY-FOX BUSINESS!
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An Arbitration System
A FTER negotiafions break down in any dispute which is not

AtmL to be settled by force, all that is left is litigation or

/ \ arbitration.

The point would seem at hand where no exhibitor or dis-

tributor who goes to court can feel any advance confidence

about what the ultimate verdict may be or its final effect on

his own business. The complexity of the motion picture busi-

ness already has resulted in weird and contradictory decisions.

The very nature of the judicial process where time is allowed

to run on and costs up also makes litigation unsatisfactory tor

many commercial matters.

All these circumstances have tended to increase interest in

arbitration. While it is true that no arbitration system is neces-

sary to put arbitration into practice, it is undeniable that a

system would do much to facilitate its use. Benefits to be

expected from a good arbitration system would be: I. an

increase in harmony in the business through avoidance of or

prompt settlement of disputes; and, 2. a decline in the amount
of litigation.

All those who believe in arbitration as a speedy means of

settling disputes or as a refuge from the law courts have reason

to be pleased with the action taken by the Allied convention

in directing the board of directors to explore an "all-inclu-

sive" industry arbitration system. The action, approved by the

board the day after the convention closed, came as something

of a surprise because until a few days before the meeting

opened there was doubt that arbitration would be an im-

portant feature of the agenda. Until recently Allied spokes-

men generally have been opposed to an arbitration system.

On the other hand for more than a year the Theatre Owners
of America has been advocating such a system,

I

T is much too early to know whether an industry arbitration

system can be worked out. In the Herald poll of exhibitors

on this subject (published in the issue of January 27, 1951) 89
per cent were found to be in favor of arbitration. At that

time, 57 per cent expressed themselves as favoring arbitration

panels including an exhibitor, a distributor and an outsider.

Less than 5 per cent wanted all outsider arbitrators and 39

per cent suggested arbitrators drawn from the industry only.

Discussion at the Allied convention made it clear that a

number of members object to arbitrators selected by the

American Arbitration Association or a similar outside group.

In practice it might be difficult for the one exhibitor and one

distributor arbitrator to mutually agree on a third, and pre-

sumably deciding, arbitrator if the selection were restricted

to members of the industry. These and many other problems

would have to be decided, after agreement was reached with

the distributors on the broad outlines of a system of arbi-

tration.

So far as the courts are concerned, there is little likelihood

of any objection to a motion picture arbitration system. Rather,

it is to be expected that the courts will endorse almost any

method.

Whether or not any progress will be made this year on an
industry arbitration system depends a good deal on how lit-

erally the Allied board of directors takes the suggestion of

THE HERALD INSTITUTE
Elsewhere in this issue Motion Picture Herald

announces the establishment of The Herald In-
stitute of Industry Opinion. Its purpose is to pro-
vide a facility for furnishing the industry with
information about the current thinking of ex-
hibition, production and distribution, and also
representative views on public attitudes towards
motion pictures.

It is indeed true that, in the words of the an-
nouncement, “We do not know enough about the
trend of public thinking, soon enough. We, as an
industry, do not know the concensus of our own
thinking, soon enough.”

The Herald Institute intends to serve the indus-
try and every one in it by providing data on trends
through material supplied by its three panels—
exhibitor, producer and distributor. Each panel is

organized on a broad and a thoroughly represen-
tative basis.

Reports of the Institute will be published in the
Herald. The Institute should prove to be one of
the most valuable services ever sponsored by the
Herald.

the convention that it seek an "all-inclusive" system. Arbitra-
tion may die a-borning on the definition of "all-inclusive."

The catalogue of items mentioned for the system in the Allied

convention resolution is all-embracing: a. clearance and prints,

b. competitive bidding, c. film rentals, d. forcing of pictures,

e. illegal setting of admission prices, f. runs, g. any other im-

portant problems aecting the operation of the motion picture
industry.

I

T is safe to predict that there will be no arbitration if that

list is presented to distributors on a "take it or leave it"

basis. They won't even take a second look.

The Herald survey showed that exhibitors place chief em-
phasis on clearance and runs as subjects for arbitration. Bid-

ding comes next. The Allied demand on "film rentals" doubt-
less will fall on deaf ears and that probably is just as well.

Rentals are subjects of negotiations and occasionally of con-
ciliation but hardly fit for arbitration. If they were, some ex-

hibitors, as well as distributors, might be in for surprises. The
fair deal would hit both ways.

The points in the Allied list covering "forcing of pictures"

and "illegal setting of admission" seem out of place. It is not

likely that distributors would agree to arbitrate subjects al-

ready held illegal by the courts. Protests of exhibitors to top
sales executives, either directly or through exhibitor organi-

zation leaders, would seem to be better than arbitration for

the handling of alleged instances of forcing or fixing of ad-

mission prices.

It is not possible to forecast what type of arbitration will

finally be established but it would not be rash to assert that

the industry will not prosper for long unless arbitration is used

to alleviate some current problems.



Percentage Problem
To THE Editor;

Of course everyone has his own pet

reason for what is wrong with the industry

and how to cure it. In my opinion there is

much right about the present setup, hut as

few things are perfect, there are some

tilings needing improvement.

I have never understood the policy of the

distributors of setting a percentage deal up

to a certain gross and then increasing the

percentage on all above this set amount.

Perhaps there is some explanation for this.

Yet if an exhibitor is penalized for a higher

gross on a picture it naturally makes him

watch his expenditures for advertising, thus

hurting the gross rather than helping it.

With this to face an exhibitor has to triple

his gross if he doubles his advertising ex-

pense. Even at that he will just about break

even.

In every other business the smaller quan-

tity of an article you purchase the more
that article costs. A discount is allowed for

large quantity.

It seems to me to apply even more

strongly to the picture industry. If I could

make a higher percentage of profit on a

larger gross, of course I would spend a

much greater amount of my own money for

advertising. The distributor w'ould gain, I

w'ould gain, and business as a whole W'ould

benefit.

—

MAX FOWLER. JAlIa Theatre,

Villa Rica. Georgia.

Managers’’ Pay
To THE Editor:

Twenty years ago wdien I entered this

business managers were receiving a salary

of between $80 and $200 a week. The aver-

age working man was doing well if he was
making $60 per week. Now here 20 years

later everyone and his brother is earning $60

or more each w'eek and believe the average

working man to be receiving close to $100

while the theatre managers continue being

paid only between $60 and $150.

W'hat is wrong—when are we going to

receive proper increases in keeping with the

expected standards of our position?

—

NEW
YORK MANAGER.

Correction from India
To THE Editor:

A great deal of commotion and misunder-

standing has been caused by a photograph

of the Liberty theatre, Bombay, wdiicb was
published in Motion Picture Her.\ld dated

September 17. l‘)49, in the cajition of which

SAYS "ALMANAC " HAS
EVERYTHING AND MORE
To THE Editor:

Just a note to tell you that I have

just received my copy of the new

Motion Picture Almanac. I have

been waiting for it for a couple of

months and it is everything and more

than what I have heard about it.

—

/. T. ROBINSON, JR., Hunters

Lodge Drivc-hi Theatre, Troy, Vir-

ginia.

it is stated that the Liberty theatre is a

“Fazalbhoy enterprise.” I do not know how
this description came to be published under

the photograph, as it is in no sense a “Eazal-

hhoy enterprise.” The only part which the

Fazalbhoy organization played toward this

theatre is the supply of some of the booth

equipment, marquees, etc. The whole project

has entirely been the inspiration of Mr.

Habib Hoosein and in all fairness should

have been described as a Habib Hoosein

enterprise, to be more accurate.

—

V. DOR-
AISWAMY , Bombay, India.

Star Visits

To the Editor;

I think we should have more Movietime

U.S.A. with visiting by the movie stars to

the small towns. They do not have to be

big stars, but should be the ones who can

and will meet the public and leave a good

taste in the public’s mouth for the theatre

and Hollywood. We had a minor star for

Movietime in North Carolina and she did

more for us than perhaps some of the big

names would have done.

—

R. E. AGLE SR.,

Appalachian Theatre, Boone, North Caro-

lina.

Cut Out Westerns
To the Editor:

The motion picture producers have for-

gotten one important factor ; they cater

primarily to women. Most women love a

good romantic story as well as glamor in-

stead of the Westerns and psychological

stories they are now making. If you bring

the women back to theatres they, in turn,

bring the men. People generally I think are

sick of Westerns on television so let’s keep

those films out of the theatres.

—

HART-
FORD, CONNECTICUT, EXHIBITOR.

Work for Perfection

To THE Editor ;

First, I want to say I love this business.

But I am always looking for ways to im-

prove it. Naturally, good pictures are the

answer to our problems. But 300 to 400

‘‘good ones” a year is impossible. How-
ever, by concentrating on fewer pictures,

more preparation before shooting begins,

very careful editing and re-shooting poor

scenes or eliminating them would result in

better films. If a picture does not come up

to expectations, junk it! It’s better to lose

a few thousand dollars than a million in

grosses. Other industries work for perfec-

tion, why can’t we? I think most exhibitors

would be willing to pay more for film if the

product was worth it. We could eliminate

that cursed evil of double features which

is keeping many people away from theatres.

We can’t keep antagonizing patrons and

expect to keep them. How about it, Holly-

wood.—bE/LL/Hdf WHITLEY, Colonial

Theatre, Kokomo, Indiana,

Audience Challenge
To THE Editor:

It is recognized that movies are one of the

strongest forces of influence in existence

today, and many people like myself think it

the strongest. With exhibitors the fact that

the movies have lost the position that was
held in the imaginations of our youth is

viewed with increasing apprehension by us

in exhibition. In other words a large cross

section of our young audience is losing in-

terest in the movies daily and apparently no

attempt is being made to recapture their

interest.

In my humble opinion boys and girls of

high school age are frustrated on all sides

due to the rapid and changing conditions

brought about by war and world economic

conditions. They need a helping hand now
as never before if life as we have known it

is going to continue. Hollywood has the

potential and know-how to do this job. They
are not interested in preachments, neither

are they interested in the cheap moronic

sensational quickie produced to make a quick

dollar for the producer. They want an

honest intelligent portrayal of their problems

and an honest, straightforward means of

effecting a cure.

This might be the answer to regaining

some of our lost audience, namely the boys

and girls of high school and college age

that are fast losing interest in motion pic-

tures. It presents a challenge.

—

ALBERT J.

CLARKE, Majestic Theatre, Providence,
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Developments and trends that shape

the motion picture industry's future.

It is unlikely that Winston
Churchill’s Government in Britain

will provide any better treatment
for the film industry than the pre-

vious Labor Government. Present
economic conditions do not favor a

decrease in taxation or an increase

in remittances to the United States.

The government agency used to

subsidize producers, the National
Film Finance Corporation, may en-

counter difficulties when it next
goes to Parliament for a new appro-
priation. It is understood the Brit-

ish Treasury already has recom-
mended a possible reduction of film

remittances to the U. S.

^ The new U. S. tax law which
went into effect November 1 opens
the door to wide experimentation
with special reduced admissions for

students and other special groups.

The old regulations requiring the

collection of the tax on the “estab-

lished” adult price made it imprac-
tical to have such reduced rates be-

cause such a high percent of the

amount went to the Government.

Newsreel companies are hard at

work seeking a pattern of opera-

tions that will permit them to ex-

ploit the television market and at

the same time service theatres with
reels that will meet with audience
satisfaction. Neither job is an easy
one. Television newscasts regularly

feature the commentator rather than
the pictorial material, the exact re-

verse of theatre practice. No tele-

vision news program will be com-
pletely satisfactory until facilities

are available to transmit more rap-
idly material from the cameras out-
side the New York areas to the
newsreel plants. What is really

needed is a telephoto system for

motion picture film.

There will be no solution to the
so-called “print shortage” problem
until a way is found to cut down on
the number of simultaneous runs.

and already in many areas the

number of theatres theoretically en-

titled to play a feature on the same
date far exceeds the supply of prints.

Theatres in outlying areas have also

been hit by the fact that in a num-
ber of instances they are playing

pictures later than ever. In the days
of long clearances in the cities prints

were available for showing in coun-

try areas much earlier than now.

Should Gene Autry win his suit

to prevent Republic from selling

pictures in which he appeared to

television the case will be a stronger

general precedent than Roy Rogers’
recent victory. The Autry suit is

based on broader grounds.

All branches of the film industry

will finally get very close together

on the technical aspects of their re-

quest to the Federal Communica-
tions Commission for theatre tele-

vision frequencies. That is, they’ll

be fairly well agreed on the number
of frequencies needed, the width of

each band, the area in the spectrum
to be used, etc.

Opportunif-y to Advance
Screen Art Discussed

Two recent installations of
maskless screens, one designed

for any existing theatre, the

other associated with a comple-
mentary treatment of the entire

auditorium, offer an immediate
start toward motion picture en-

tertainment of greater impres-
siveness and illusion, says Better

Theatres editorially in the l\o-

vemher issue, with this week’s
issue of Motion Picture Herald.
The installations are at Framing-
ham, Mass., and Scarsdale, N. Y.

Elsewhere in the November
issue (the Fall Buyers Number),
a third-dimensional feature pic-

ture is urged to test the public’s

reaction to polarizing spectacles;

however, the editorial on mask-
less screens points out television

might be stereoscopic even soon-
er than films, advising the full-

est development of peripheral
modulation” and other exten-

sions of the maskless screen
technique.
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TESTIMONIAL, in New York, last week, by
the Associated Motion Picture Adver-
tisers, to Robert J. O'Donnell, national

Movietime U.S.A. director. With him on

the dais were distributor executives who
aided the drive. Left to right: S. Barrett

McCormick, RKO; Harry McWilliams,

Columbia; Arthur Mayer, COMPO; Mr.

O'Donnell; Ned E. Depinet, and Charles

McCarthy, COMPO.

HONORING Arnold Picker,

new United Artists foreign dis-

tribution vice-president at

luncheon at the 21 Club, New
York, last week. With
Mr. Picker, center, are G. 1.

Woodham-Smith, J. Arthur

Rank counsel; Robert Benja-

min, UA partner; Arthur Krim,

president; and Max E.

Youngstein, vice-president.

GEORGE 0. HOOVER, left,

succeeds Charles P. Skouras as

Variety International second
assistant chief barker. He is a

Florida State Theatres division

manager.

By the Herald

THE 1952 SCHEDULE is discussed in London by

Steve Broidy, Monogram-Allied Artists president,

and Norton Ritchey, Monogram International presi-

dent, seated and standing at the left, respectively,

with Associated British-Pathe general manager
W. A. Fielder, seated, and general sales manager
H. E. Ellis.

By the Herald

LOCATION PARTY, given by RKO Radio at

Colorado Springs for local officials who
cooperated in the making of "The Korean Story."

In left to right order, producer Edmund
Grainger, Mr. and Mrs. L. A. Starsmore, of the

Westland Theatres, and Mayor Harry Blunt.

The picture is being made at Camp Carson and

Peterson Field, Colorado.
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FATHER AND DAUGHTER,
Clifton Webb and Anne
Francis, below, are the do-

mestic pair in "Elopement,"

warm-hearted, rolicking

comedy set to make au-

diences happy in December.

It's the perfect holiday

picture!

MAKING HIS MARK in

"Let's Make It Legal," young

Robert Wagner, right, hits

the success trail as one of

20th Century-Fox's players

of the future. Bob just com-
pleted a big New England

P.A. tour on behalf of the

comedy.

HERE’S BEVERLY,
left, that "Pick-Up"

gal again in the

20th Century-Fox

release of Hugo
Haas' "The Girl on

the Bridge." The
sultry Miss Michaels

turns in a tip-top

dramatic job in the

unusual drama set

for December
release.

NOVEMBER 20 is the big day for "Fixed Bayonets"
smashing story of a rearguard action in Korea. The
Rivoli theatre in New York will unveil the action epic
which features Gene Evans and Richard Basehart, right.

Nationally, it's a December topper.

(Advertisement)
•" V«V«VVbWb%V»V*W»WbV«Vb"i'bVbVbVbVbVbVb'b"bVbVbVbVbVbVb-bVbVbVbVbVVbVbVbVbVbVbVbVbVbVbVbV
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Organization Voices Stand
as Opposed to Fixing of
Prices, High Rentals

Allied favors “all inclusive” arbitration

for the motion picture industry.

It is also alert to the “illegal” fixing of

admission prices and the companies’ policy

of asking “excessive” film rentals.

These were the outstanding developments

last week at the Allied States 18th annual

convention at the Hotel Biltmore in New
York.

Allied’s stand, arrived at after lengthy

discussions on the floor, derived from the

convention itself in the form of resolutions

which were approved by the Allied board.

This represented a complete reversal of

usual convention procedure but fitted in with

the observation of Abram F. Myers, Allied

board chairman and general counsel, that

“exhibitors should share in the responsibili-

ties for formulating policies.”

Mann Opposes Vote, Kirsch
and Berger Support Plan

The convention’s endorsement of arbitra-

tion, which came as a surprise, was passed

over the violent objections of a small group

of delegates led by Ted Mann of Minne-

apolis who, just before the voting, declared:

“You can arbitrate yourself out of business.

Don’t arbitrate when they’re guilty. Let

them know we are going to fight them.”

He was followed by Jack Kirsch of Chi-

cago and Ben Berger of Minneapolis, both of

whom urged Allied to participate in the for-

mation of an all-inclusive arbitration system.

The resolution covering arbitration urged that

such a system include : Clearances and prints,

competitive bidding, film rentals^ forcing of

pictures, illegal setting of admission prices,

runs and “any important problems affecting

the operation of the motion picture industry.”

Mr. Kirsch urged arbitration of “every-

thing—film prices—everything.” This, he

said, might serve to abolish bidding “and

then a split of product between competitors

can be worked out.” Mr. Myers came to the

microphone briefly to express himself in

favor of arbitration.

Myers Reminds Hearers
He Never Owned Theatre

“I think it’s a good thing,” he said, adding

with a smile “but remember—I never owned
a theatre.”

The convention urged an arbitration sys-

tem under which industry arbitrators will

choose the third member of the panel. Fol-

lowing the convention’s action, spokemen
for some of the distributors declared them-

selves puzzled by the “all-inclusive” nature

of the arbitration proposal. And several

expressed doubts that any of the distribut-

ing companies would agree to the arbitration

of film rentals.

STANLEY KANE, Nicholas M. Schenck, Dore Schary

ARTHUR HOWARD. Norman (

Several distribution offic

could see no reason for arb

rentals. “Would you, as a c

a purchase you had made fro

arbitrated?” one asked. It w
out that no deal is compulsol

equities can be adjusted.
j

If, originally, the impress!

that Allied would now worl

Theatre Owners of America, y

in favor of an arbitration system all along,

it was quickly dispelled by Col. A. H. Cole

who briefed the press following the post-con-

vention board meeting. He took the place

of Mr. Myers who had to return to Wash-
ington.

Col. Cole indicated that there would be no

approach made to TOA and that instead

Allied planned to send a committee direct

to the distributors to explore the possibilities

of an arbitration system. It is possible, he

said, that following the meetings with the

inexpciiaiv^ ..

tional grievances.

The Allied convention enjoyed a record

turnout, with more than 500 registered for

the meeting and the trade show. The con-

vention was under the chairmanship of

Wilbur Snaper, president of New Jersey

Allied. A resolution praising him for his

work was passed by the delegates. The next

convention is to be held in Chicago.

The “illegal fixing of admission prices”

(Continued on page 16 )

ARBITRATIOBf IS RACKED
RY ALLIED COAVEKTIOA
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IN CONVENTION ASSEMBLED

PERCY FRIEDMAN

LEFT: C. Beninafi,
E. H. Wieck

RIGHT: Marc Wolf.
T. P. Grady, R. E.

Harrold

JOHN WOLFBERG

J. B. STEADMAN BENJAMIN BERGER

JOHN SCHUYLER
ABOVE: William
Settos, Blair Russell,

Paul Stelman, C. F.

PBster, Maurice Shut-
man
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oytnnouncing

The HERALD INSTITUTE
of Industry Opinion

Foreword:
That a mutually well informed industry is a

more effective industry is a fact that requires

no emphasis. Yet it is a point that now
should be brought into sharp focus. For, as

all will agree, this industry too frequently

has been finding itself somewhat in the

position of the man who put a better lock

on the stable door after the horse had fled.

When it comes to business, we can never afford

to believe that "what we don’t know won’t hurt

us”—or that any of us can afford not to know,

in advance, certain vital facts that others among
us are in a strategic position to know or find out.

While the motion picture business has had

ample reason to feel proud of its many progres-

sive steps through the years, there is one direction

in which our methods are far behind those of

other increasingly successful industries. We do

not know enough about the trend of public

thinking, soon enough. We, as an industry, do

not know the concensus of our own thinking,

soon enough. All too frequently nobody really

knows, accurately, the combined thinking of the

industry on matters which all of us should know
as exactly as possible and as soon as possible!

Consequently, those who originate and those

who carry out the planning upon which the

continued prosperity of the industry depends,

are obliged to rely on a good deal of guesswork.

The more we can reduce that guesswork to

surer grounds for sound planning—the more we
can, together, provide factual information to

stimulate the right kind of creative thinking

—

the sooner we shall constructively and consis-

tently keep this industry headed toward increas-

ingly greater prosperity.

It has long been obvious that there has existed

a need for a suitable method of providing ac-

curately and promptly the combined thinking

of the industry, to each of its three divisions

—

Production, Distribution, and Exhibition—so

that each and ail can benefit by knowing instead

of guessing; to take proper advantage of the

"listening posts” we possess in theatres of all sizes

strategically located throughout the nation; to

bring consistently to each division of the indus-

try the combined opinions of the other divisions

—so that Exhibitors can be more constructively

helpful to Producers, and Distributors can be

more constructively helpful to both Producers

and Exhibitors.

There is need also to be in a position to release

to the public press, whenever necessary or advis-

able, reliably factual information to prevent the

use of incorrect and psychologically harmful

concepts of the state of the industry.

It is for those purposes that Quigley Pub-
lishing Company announces the Herald

Institute of Industry Opinion, organized

solely for the mutual welfare of the entire

industry



Purposes of The

HERALD INSTITUTE

of Industry Opinion ....

^ An organized, continuous means of

fact-finding and opinion-gathering

—

on a thoroughly representative basis

—for the purpose of providing reliable

information for the benefit of the

motion picture industry as a whole . . .

^ A method of obtaining the in-

dividual opinions of all segments of the

industry on specific points affecting its

welfare and continuous progress— and

arriving at "combined-industry-think-

ing” in clearly set forth Reports avail-

able to the entire trade . . .

^ A system for utilizing the vantage

points of motion picture theatres as

"listening posts” to ascertain public

trends on various aspects or develop-

ments—so as to determine quickly

whether such factors or developments

are becoming national trends which

should be brought to the attention of

the industry . . .

^ A source of reliably gathered facts

for release to the public via the press,

etc.—when incorrect concepts have

been published to the detriment of the

industry—or to enlighten those who
write for widespread readership, so that

incorrect concepts will not be dis-

seminated to the public.

ORGANIZATION ...
The Insfitute organization consists of an Administra-

tion and Editorial Board and three industry Panels. These

Panels, respectively, are:

(1) An Exhibitor Panel, thoroughly representing all

sizes of theatres in all types of locations

throughout the United States and Canada.

(2) A Production Panel, representing producers,

directors, writers and others—independents as

well as those employed by or affiliated with

major studios.

(3) A Distributor Panel, represented by executives

of the distribution companies and others con-

cerned with marketing motion pictures to the

trade.

The Institute is completely independent and impartial.

Its function is to provide a reliable, united information

service from all parts of the industry to the industry

as a whole. The individual opinions of Panel Members

will not, at any time, be attributed to them by name

without express permission. Every possible effort will

sf be made to assure that all facts or opinions tabulated

are unbiased and reliable and are provided solely for

the benefit of the entire industry.

The first Report of the Herald Institute will be pub-

lished soon in Motion Picture Herald, and further

Reports will be published at regular intervals, on a

continuing study basis. The Institute invites comment

and suggestions from all members of the motion picture

industry. Please address:

THE HERALD INSTITUTE
1270 Sixth Avenue

New York 20, N. Y.

COPYRIGHT 1951, MOTION PICTURE HERALD



ALLIED MEETS
(Continued from page 12)

and "tilin rentals” were the two other prom-
inent topics on the convention agenda. Re-
garding the first, the resolution passed

centered attention on Twentieth Century-

Fox’s alleged practice of forcing theatres to

increase their admission prices as a condi-

tion for playing “David and Bathsheba.”

Probe Is Approved
Of Alleged Violations

The resolution urged the board of direc-

tors, through Mr. Myers, “to gather all

available information on this violation by
20th-Fox, of the law and of the court’s

decree, and to take such action thereon as is

warranted by the facts.” It was recommended
further that the board also instruct Mr.
Myers to “take similar action whenever or

wherever such violations of the law and of

the decree by any other film company is

called to their attention.”

The resolution on film rentals was worded
this way: “During the current box office

recession certain distributors are demanding
a larger share of the diminishing box office

dollar by direct and indirect methods in-

cluding: a. insisting on percentage terms in

situations formerly playing on a flat rental

basis, b. higher flat rentals and higher per-

centage terms, c. refusal to adjust, and d.

raising the floor in sliding scales and lower-

ing the ceiling on split figures.”

Action was recommended as follows: “a.)

That film rental grievances which cannot be

adjusted locally be forwarded through the

regional association to the coordinator of the

Allied Film Committee in New York (Wil-
bur Snaper) for presentation to the home
offices.

“b.) That the board of directors be urged
to inaugurate and conduct a vigorous cam-
paign for information and education through
the use of trade paper advertising, organiza-

tion bulletins and through the Allied Cara-
van, the purpose of which will be to alert

all of the exhibitors of the United States to

the dangers lurking in the enforced sales

policies of the film companies as herein set

forth.”

Television Discussed
At Board Meeting

Col. Cole reported that much of the board’s

post convention meeting was given over to

a discussion of home television and the ex-

tent to which distributors can or should re-

lease to the medium product which was
designed originally for theatres. The board
feels, he said, that producers are “within

their rights” if they make films both for TV
and for theatres. But it arrived at the con-

clusion that such producers should cut film

rentals for theatres in view of the lowering

of their overhead.

The board also “affirmed” the resolution

of the convention aimed at seeking “equit-

able” terms for drive-ins.

On the second day of the convention, with
the sales managers or their representatives

on the dais—Warner Brothers and Para-

(-Continued on-page 'IS>, column 3)

PEARCE PARKHURST, H. G. Bernstein, E. C. Johnson HARRY PERLEWITZ, E. P. VollendeH.
Jack Yed

TWO WHITE KNIGHTS
by RED KANN

T
his could cause some men and their

typewriters to burn. But a look back-

ward at the Allied convention tends

to confirm the impression forming at the

time that these conclaves are not what
they used to be.

Allied's traditional practice of hammer-
ing away at distributors was in evidence,

of course, although it took quite a bit of

time to transport the beefs from the priv-

acy of the film clinics to the open con-

vention. Delegates had a chance to give

out, but big, when the general sales man-
agers, or their subalterns, lined up on the

dais in pretty much the sitting duck forma-

tion in which they found themselves a hand-

ful of weeks earlier at the TOA conven-

tion. The casualties, if that’s the correct

term, were incidental.

Bill Gehring took it on behalf of his

company, 20th Century-Fox, in connection
with the pre-release policy on "David and
Bathsheba". But he showed at the con-

cluding banquet last Thursday night bloody
and unbowed, as the expression goes. Bob
Mochrie, for RKO, volunteered to reply to

Col. H. A. Cole's plea for small town thea-

tre relief. Al Daff and Charlie Feldman of

Universal, Bernie Kranze of United Artists

and Morey Goldstein of Monogram merely

observed; they were not asked to answer

anything and they didn't volunteer. Abe
Montague of Columbia maneuvered a

neat reverse tactic by asking, not answer-

ing, a question. Ben Kalmenson of Warners
played it even by failing to show at Allied,

which is what he did at TOA. Jimmy
Grainger was hard at selling Republic

somewhere out of New York. Bill Rodgers
of MGM took on all comers, even volun-

teered Information, earned for himself

several rounds of applause and, according

to John Wolfberg of the Allied Rocky
Mountain unit, an enhanced reputation with

the theatre owners.

But whether it was lack of forensic abil-

ity, embarrassment over getting up before

several hundred brother exhibitors, indif-

ference or lack of facts, the results were
what they were. The Allied men had their

chance at the distributors and neglected

to push it for whatever the traffic might

bear. Comparisons ofttimes may be odi-

ous, but in this respect Allied went the
way of TOA.

Not that there was no blasting. Film

rentals were excoriated. Competitive bid-

ding was roughly treated. The distributors'

explanation about prints fell on sterile

ground. Up-and-coming fire-eaters like Ted
Mann of North Central Allied who fought
the arbitration proposal and argued vocif-

erously for "a jail for jailbreakers" pro-

gram met with a measure of sympathy, but
not enough to influence the resolutions or

the confirmatory actions of the board of
directors at their follow-up meeting last

Friday. Maybe it Mann stays with Allied

long enough, some day he may wield the
kind of impress that the late Al Steffes,

also from Minneapolis, once did in the
days when Allied developed muscle on a

diet of fire and brimstone.

One of the inescapable conclusions

shaping up, now that both national ex-

hibitor conventions have passed into the

limbo, is the general resemblance which
Allied bears to TOA and vice versa.
Allied, the perennial scrapper, no longer

is on stage as the solitary white knight of

the independent theatre man. Affiliated

theatre influence in TOA has waned, and
will continue to wane, as theatre divorce-

ment extends. TOA may have the first run

power. Allied the "grass rooters". The
techniques of their approaches will vary.

But the point not to be forgotten is that

the simon-pure exhibitor rides high in the

saddle now in TOA as well as in Allied.

Unless a memory which should know better

is slipping badly, this is the first time in

the history of exhibition—surely its mod-
ern-day history—that two aggressive thea-

tre associations man the battlements in

the cause of the exhibitor—unfettered,

unencumbered and, by legal surgery, cut

away from his producer-distributor link.

This means a realigned power, actual

and latent. It also projects into sharper

focus an acceptability of the responsi-

bilities which go with it.

No reasonable person may argue validly

over the exercise of power legitimately

applied and in good conscience. Balance,

a fair eye and understanding, however, are

attributes indispensable to the process,

whoever ladles it out.

16 MOTION PICTURE HERALD, NOVEMBER 10. 1951



5ot>Tt»! SooTTbj TKfi/ St2x/tx”Spc^^A(j0{i^ScxfiwJfl^ to iX/Axilju Scu^AS (

'^7

'f-'

/
-k

w

r{

Warner Brosl

joy-propelled

story

of the

Caravan

of the

skies

that flies

Hollywood

to our ]

e.i:s ! _ J

/ <^i<'

x\y.

!

>¥,AA^C

1

T^r

/

/•..• - x.%

unX^

JECTED BY ROY DEL RUTH PfiOOUCED BY ROBERT ARTHUR
SCREEN PLAY ev JOHN KLORER AND KARL KAMB

MusimI Direction Rar Heindort Musicat Numbers Staged and Directed by LeRoy Prior

If s Movietime U.S.A.’— Now and Every Day!

'/

y



ALLIED MEETS
T^r’PT RamsaTCye

H
OW COME "QUO VADIS" — In

the current burst of publicity on

"Quo Vadis", the thrice made
classic note is made of the apparently curi-

ous circumstance that the famed Italian

Cines version of 1913, so important in

feature film evolution, had its world

premiere at the Astor in New York. Some
currently unreported history makes it sim-

ple. The undertaking was financed in Italy

by a Florentine silk merchant. George
Kleine, Chicago-New York pioneer, and

one of the few who ever read a book,

learned of the project and bought the

American rights for its total cost, which

was $9,000, and with it acquired priority

rights.

The Astor showing was extraordinarily

successful, on a twenty-two week run, and

success extended across the nation in key

city opera house presentations. In the

course of the career of the picture, Mr.

Kleine and Sam Harris of Broadway fame
were partners in the erection of the Cand-
ler Theatre building in New York. Mr.

Harris regretfully reported one day that

his joint endeavour, with Jesse Lasky, to

introduce the cabaret to New York had

gone bust and that he could not go on

with the Candler project. "Never mind,"

said Mr. Kleine, "it doesn't matter at all.

I have a movie up the street that will pay

for it all, and more." A movie!

That Impact on Broadway thinking had

as much to do with its rising film interest

as did the picture itself.

D
AVIES-HEARST—The printers have

"turned a rule" across the end of

the latest and maybe the last chap-

ter in the long story of Marlon Davies as

the chatelaine of the Hearst empire. The

date Cctober thirty-first, All-Hallows' Eve,

the ancient Druidical Oidhche Shanhna,

vigil of the lord of death, transmuted into

the pagan Roman festival of Pomona, cele-

brated with nuts and apples—if you care

for symbolisms.

Cn that day Miss Marion Cecilia Douras,

in sports slacks, was wed at Las Vegas in

Nevada to Captain Horace G. Brown,

Merchant Marine. He wore blue. They took

off for Palm Springs. Concurrently the

Hearst papers. Page Cne New York Jour-

nal American, presented two columns wide,

"Hearst Corporation and Davies State-

ment", boldface 24 point. Concurrently a

New York art gallery announced an auction

of paintings and objet d'art from her Bev-

erly Hills home where William Randolph

Hearst died. Wiping the slate.

The published statement denied contro-

versy and declared amicable settlement of

confusions Including debatable "rights she

may have to act as voting trustee for the

Hearst Corporation." There was explicit

placative but irrelevant mention of Miss

Davies' activities in charities. Also it was
stated that she would continue "official

consultant and adviser" to Hearst news-

papers and magazines, which also is inclu-

sive of "motion pictures and other amuse-
ment activities."

The account indicated that the peace
councils involved the services of four

weighty and expensive lawyers, who man-
aged to get listed, along with complete

firm names. A great commercial, well

placed. The presentation included an ex-

cellent one-column vintage portrait of Miss

Davies at her charming best. The Hearst

papers used Associated Press coverage of

the wedding at Las Vegas, and apparently

none was there to send the line "Marion

was lovely," but probably she was. Which
reminds one that in fhe same paper

Louella O. Parsons' column, page 26, said,

"Greg Bautzer" had been helping cele-

brate a birthday party at Palm Springs.

The diligent Gregson Bautzer has been of

counsel to Miss Davies in recent Hearst

relations.

The new Mrs. Horace G. Brown was

quoted as having told a reporter that she

was worth $10,000,000. Back in 1924 she

had told a script write confidante that she

had saved a million. By these figures she

is to be rated the most successful actress

of the American screen.

1^^

WILL H. HAYS has been out to Sullivan,

Indiana, again to do some voting. That

has been his custom, unbroken from the

beginning, November 5, 1900. He was

cutting it pretty close that day. The fact

was he went to the polls when they opened

early in the morning of his twenty-first

birthday, whereas he had been born late

in the evening of that day twenty-one years

before. In view of the fact that some fifty-

one years have elapsed it is a fair pre-

sumption that a plea of laches would be

sustained against any objector.

THOSE CRITICS: In a discussion of the

City Center Opera’s presentation of "The

Dybbuk," in New York, Miles Kastendleck

says: "There is enough theatre ... to hold

interest on first acquaintance. ... On sec-

ond sight the disjointed nature of the story

becomes quite evident. . .
." Why did he

have to look twice?

{Continued from page 16 )

mount were the only one absent and were

roundly denounced for it—Allied members

tossed a wide variety of questions at the

company executives. Mostly they were con-

cerned with pre-releases and their attendant

injustices to subsequent runs. Many asked

for a clear definition of the term pre-release.

20th-Fox’s policy on “David and Bathsheba’’

also drew fire.

The next day, William F. Rodgers, Loew’s

vice-president in charge of distribution, was

the only sales executive to show up again.

Again he was asked about pre-releases, about

the delay of prints ranging anywhere from

14 to 30 days after availability, the “evasive-

ness” of distribution executives who decline

to face exhibition’s problems, etc.

Mr. Rodgers, who obviously won the heart

of the convention with his frank and straight-

forward replies, admitted that he couldn’t

define a pre-release and said Metro was

using such a policy occasionally to determine

the best policy and treatment for marketing

and exploitation of outstanding product. He
reiterated that “Quo Vadis” would be pre-

released “because it’s a $7,000,000 invest-

ment and that is the best way to find out how

to play it.”

Commenting on the policy to be followed

on “Quo Vadis,” a policy which will be

announced through the trade press for the

first time, Mr. Rodgers admitted: “I can tell

you now that the terms won’t be liked. I

will certainly not tell any exhibitor owner

what price to charge at the box office. But

I don’t see how any theatre owner can make

money on ‘Quo Vadis’ unless admissions

are raised.”

Mr. Rodgers said his company was sup-

plying many more prints than only five

years ago and he won applause when he re-

peated that he would do “anything I can”

to help keep theatres open.

Warner Opens Studio

Drive for Charity
HOLLYWOOD: Jack L. Warner last

week opened the Warner studio’s 1952 Per-

manent Charities campaign at a mass meet-

ing of all studio employees on a stage of

the Warner lot. Declaring that the film in-

dustry was expected to take the lead in set-

ting an example for giving, Mr. Warner

said: “We have done so in the past and I

am confident and we will do so in the future.

Giving is a part of our freedom. It is a

right that would be denied us behind the

Iron Curtain. Here it is our privilege, there

we would be forced to. Let us use that

right to help others.”

138 Technicolor Films

In Work or Release
Possibly a record number of Technicolor

productions are in release, in planning, or

in work. The number is 138. Thirty-seven

are in release currently
;
52 are completed,

awaiting release; 22 are in production; 27

are in preparation.
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DECCA ACQUIRES STOCK
CONTROL OF UNIVERSAL
271,900 Shares to Rackmil,
Equals 30% of Common;
Blumberg Greets Move
Decca Records this week announced

acquisition of a sufficient number of shares

to give it the controlling interest in Uni-

versal Pictures Company.
This brings one step closer realization of

a previously reported plan for a merger of

the two companies, a move which ultimately

would put them into the field of television

film production and distribution.

Semenenko of Boston Bank
Participated in Negotiations

An announcement from Milton R. Rack-

mil, president of Decca, Monday said that

his company had “completed arrangements

to acquire 271,900 shares of common stock

and 32,500 warrants of Universal Pictures

Company, Inc.” It added that Serge Se-

menenko of the First National Bank of

Boston had “participated” in the negotia-

tions.

The acquisitions represent ap-

proximately 30 per cent of the

Universal common stock out-

standing, exclusive of warrants,

and about 25 per cent of the stock

which would be outstanding after

the exercise of warrants already

issued.

Mr. Rackmil’s statement continued : “The
ownership of these shares will bring about

a close association between our two com-
panies. We have kindred interests in the

entertainment business. These interests can

be developed for our mutual benefit.

“The transaction indicates the confidence

that our respective companies have in the

future of the motion picture and allied in-

dustries.”

A statement from N. J. Blumberg, presi-

dent of Universal, expressed gratification

that Decca had “by its acquisition of a sub-

stantial stock interest in Universal Pictures

Company, Inc., demonstrated its confidence

in the future of our company and the motion
picture industry.”

He stressed that there would be no
changes in Universal’s executive personnel.

“The management of our company remains
intact in New York, California and through-

out the world,” he said.

Both Companies Are in

Strong Financial Position

Both companies are in sound financial

positions. The price paid by Decca for the

Universal stock was not disclosed. At last

report, 960,498 shares of Universal stock

were outstanding and approximately 200,000
option warrants which can be exercised up
to April 1, 1956, at $10 per share.

N. /. BLUMBERG MILTON R. RACKMIL

Observers have put the probable price at

about $15 per share. The number of shares

held by Decca, which now replaces J. Ar-

thur Rank as the largest individual share-

holder in the company, came as a surprise

to the trade. It was known that arrange-

ments had been made for the purchase of

approximately 150,000 shares from William

Goetz and Le© Spitz, Universal studio ex-

ecutives, at $15 per share.

An additional 15,000 shares and the

32,500 warrants came from Mr. Blumberg

who, together with Mr. Semenenko, was

active in aiding Decca to gain control. It

was also known that the Decca acquisitions

included approximately 30,000 shares for-

merly owned by the late Paul G. Brown,

former Universal director. Decca has been

buying heavily in the open market. Unless

deals were made with other unidentified

large stockholders, this would leave about

75,000 shares which presumably were ac-

quired in the open market.

Rank Seen Unwilling
To Sell His Shares Now

Mr. Rank holds 134,000 shares of Univer-

sal stock. There have been indications from

London that he was approached on the pur-

chase of his interest, but he is said to be

unwilling to sell at this moment.

John Davis, managing director of the

Rank Organization, is due in New York
November 19 and the possibility is not ruled

out that the Rackmil-Blumberg team may
make another attempt to acquire the Rank
stock. G. I. Woodham-Smith, Mr. Rank’s

financial adviser, is currently a visitor in

New York.

If and when a merger is effected, it is

thought likely that Mr. Rackmil will take

over the presidency of the new company,

with Mr. Blumberg becoming chairman of

the board. Mr. Blumberg, whose group

moved into Universal in 1938', holds a five-

year contract signed July 1, 1950, and ap-

proved at the last meeting of Universal

stockholders.

Decca’s financial position is veiy- good and

has been for some time. The company’s

capitalization comprises 1,500,000 shares of

50 cents common capital stock, of which

776,650 shares are outstanding. In 1950

sales stood at $21,408,618 with a net of

$1,004,177. For the nine months ended Sep-

tember 30, 1951, Decca reported a $401,793

net profit after taxes, which equals 52 cents

a common share. Earnings in 1950 for the

same period totaled $553,814, or 71 cents

per share.

Decca Bought Brunswick
Radio Company in 1941

Decca Records was incorporated in New
York August 4, 1934. In 1941, it acquired

the entire capital stock of Brunswick Radio

Corp., and in January, this year, purchased

the outstanding common stock of Compo Co.

Ltd., manufacturer of Decca records in

Canada, as well as Apex Records, Ltd.,

wholly-owned subsidiai'y of Compo, and'

Decca distributor in Ontario.

Decca also manufactures phonograph

records and sells through distributors and

to retail dealers in the U. S. and some for-

eign countries. The company further sells

phonographs and accessories manufactured

by others and engaged in the music publish-

ing business.

No individual or single group has held

control of Universal since the late Carl

Laemmle, Sr., sold his interest to J. Cheever

Cowdin’s syndicate in 1936. In that trans-

action, the Lammle holdings were appor-

tioned among several principals, the major

share going to Mr. Rank.
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. . . which has ''plenty in the excite-

ment department/’ —Film Daily

. . . "every element to attract action

audiences." —Boxoffice

. . . and "all the exploitable angles of

name stars
" —M. P. Daily

FOR CHRISTMAS:
Paramount has . .

.

BOB HEDY

HOPE - lAMARR
in ^

My ravorite Spy

AND TO MAKE ALL DECEMBER GREAT:



straight From
The Pages Of

Luke Short^s

Saturday Eve-

ning Post Novel

—And Filmed

in The Actual

Locales

!



The€Btre TV
Impact Cited

By UVatfsan
KANSAS CITY, MO.: “The importance

of theatre television and its impact upon the

public cannot be ignored. TOA will con-

tinue to strive for a national system, and to

prevent any monopoly in this held. Theatre

television must be made available to all

theatres in all towns regardless of size.”

This statement of theatre television policy

was voiced this week by Mitchell Wolfson,

president of the Theatre Owners of Amer-
ica, in his address to the Kansas-Missouri

Theatre Association convention held at the

Hotel President in Kansas City, Mo.

Mr. Wolfson, touching on arbitration and

the relation Oi TOA to its members, said

that, "through arbitration and similar

efforts, TOA will conduct a militant cam-
paign to solve exhibitor-distributor prob-

lems. . . . Also, emphasis of the current ad-

ministration will be to establish a strong

grass route organization through regional

advisory councils and the local and state

groups in order to help those units provide

an even better service to all exhibitor-mem-

bers”.

Gael Sullivan, TOA executive director,

said in his address, “What you do to meet

the challenge and opportunity of brighter

days ahead will be shown on the profit or

loss statements of your business in the next

12 months. . . . Business improvements are

tied in with the flow of Government spend-

ing for defense production, and these bil-

lions are mounting.”

Heavy snows kept many away from the

meeting which elected C. E. “Doc” Cook of

Maryville, Missouri, president. Don Burnett

of Lamed, Kansas, was elected vice-presi-

dent; Glen Hall of Cassville, Mo., secretary

and Homer Strowig of Abilene, Kansas,

treasurer to succeed Fred Meyn who has

been treasurer for 25 years and who has

sold his theatre.

Kansas directors are R. R. Biechele, Mar-
cus Landau, J. E. Delong, H. B. Doerring,

Ernest Block, Dale Danielson, retiring

president Russell and Gordon Halladay.

Missouri directors elected were Jay Means,

Virgil Harbison, Frank Weary Jr., Leo
Hayob, Ken Winklemeyer, Lauren R. Tur-

ner and Elmer Bills.

Tax Beeeipts
Shaw Upturn
WASHINGTON

:

A further comeback in

box office receipts for all types of amuse-
ments, except roof gardens and cabarets, on

which Federal excise taxes are levied, was
revealed last week in the Treasury Depart-

ment’s monthly report on excise tax collec-

tions. Film theatres admissions account for

most of the collections.

There was a marked upturn in the third

1951 quarter collections. The Treasury De-

partment announced that during the quarter

admission tax receipts reached $93,784,049,

more than one-and-a-half per cent greater

than the $92,199,945 collected in the same
three months of last year. All of the increases

in the 1951 quarter occurred during August.

There were modest declines in July and
September.

This was also the first 1951 quarter in

which admission tax collections exceeded a

like period of last year.

Collections for the first nine months of

1951 reached $250,223,247. Last year during

the same period $260,692,651 was collected

by the treasury.

Arbitratian
Use Urged
At St. Uouis
ST. LOUIS: Theatre Owners of America

intends “to try and solve many of the ex-

hibitor-distributor problems through arbi-

tration and similar efforts of unified indus-

try-wide self regulation, rather than through

the courts,” Mitchell Wolfson, TOA presi-

dent, this week informed exhibitors attend-

ing the convention here of the Motion Pic-

ture Theatre Owners of St. Louis, Eastern

Missouri and Southern Illinois.

Meeting at the Chase Hotel, the delegates

were informed by Mr. Wolfson that he be-

lieves "TOA should engage in no function

that can be done by local or regional groups.

. . . TOA can correlate and coordinate prob-

lems that must be handled at a national

level. This especially concerns Federal

taxation. Federal censorship, national sales

policies—both good and bad—and other

national problems.”

Also addressing the gathering was Gael

Sullivan, TOA executive director, who said,

“It’s an established fact—the motion pic-

ture business is definitely on the upbeat, and

of you have faith in the soundness of your

country and your business, you will move

confidently and constructively into one of

the most rewarding profit periods in many

a season.”

Tom Bloomer was elected president and

Tom James vice-president.

2 Blanning
Fiims far TV
HOLLYWOOD: In actions designed to

cash in on the growing demand of the tele-

vision market. Republic and Monogram Pic-

tures this week announced plans to enter

television film production.

Herbert J. Yates, Republic president, said

his company had earmarked $1,000,000 to

remodel its studio facilities. He emphasized

the studio’s new activity would not inter-

fere with the production of regular theatrical

product.

At Monogram, Steve Broidy, president,

disclosed formation of Interstate Television

Corp. as a Monogram subsidiary for the

production of pictures for television. G.

Ralph Branton, a director, is president of

the new company, which will use Monogram

studio facilities. The first TV series of 13

half-hour programs goes before the cameras

November 26.

Republic, which has already made avail-

able a block of its older films for sale to

television, not only will make these special-

ized pictures but also plans to rent its stages

to television producers.

The studio envisions the development of

personalities, story properties and charac-

ters that will be made available to sponsors.
Robert Wilby, president, Wllby-Kincey Theatres, Atlanta.
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TELEVISION CODE TAKES
LEAF FROM FILM BOOK
Planned Rules of Conduct
Are Patterned Closely
on Production Code

by RED KANN

A television code, patterned after the Mo-
tion Picture Production Code, is expected

to be promulgated finally December 3 in

Washington when TV board members of

the National Association of Radio and Tele-

vision Broadcasters meet to approve the

document drawn up by the Television Pro-

gram Standards Committee of NARTB and

ratified in Chicago October 19.

In those phases that deal with program-

ming and its approaches, the proposed code

bears striking similarity to the Production

Code, conceived in 1929 by Martin Quigley

and consistently championed by him there-

after, and ratified by the then Motion Pic-

ture Producers and Distributors Association

of America, now the Motion Picture Asso-

ciation of America.

Used by All Major and
Some Smaller Companies

A voluntary instrument of self-regulation

applied at the source— production— the

code governing motion pictures is employed

by all major producing and distributing

companies in the United States and others

not quite so major through the Production

Code Administration which maintains offices

in Hollywood and New York. A foreword

to the code, dated January 1, 1949, points

out

:

“As a result .... of more than
20 years of day-by-day opera-
tions, during which time 8,000
feature-length motion pictures
and twice as many short subject
films have been serviced by the
Code Administration, there is now
on all sides a ready disposition to
conform to the regulations of the
code and to be guided in large
measure by the judgment and ex-
perience of its administrators.”

Evidently, television broadcasters had ac-

cess to the record. For their contemplated
code, aside from various approaches indi-

cated by the requirements or characteristics

of their own industry, embraces the essen-
tial areas in deportment and good taste cov-
ered by the Production Code and, in a num-
ber of instances, duplicates its exact lan-

guage. Where the texts do not duplicate
one another, analysis of both reveals the in-

tent is identical.

At the outset of the section, “Acceptability of
Program Material, the TV code forbids “pro-
fanity, obscenity, smut and vulgarity even
when likely to be understood only by part of the
audience.”

PRODUCTION CODE
AN EXPORT PRODUCT

Originally designed for the U. S. motion

picture industry, the Production Code has

become an export product as well. It is

the model for a code intended to govern

Italian production. The American and

Italian codes were the basis for a German
code which is in motion, if not in actual

operation. In 1948, the governments in

Bombay and Madras, which set the film

pattern for India, adopted codes very

much like the American. In June, 1949,

Japan adopted an agreement which fol-

lows the Production Code to a marked

degree.

Spain is among other countries where

the American code has been translated

for study. No action looking toward adop-

tion has been made since the Spanish

Government appears to prefer censorship

to any type of industry self-regulation. In

Mexico, where the details of the U. S.

code are familiar, discussions have been

held.

Tills is a telescoping of the texts of Sections

IV and V of the Production Code.
“From time to time, words which have been

acceptable, acquire undesirable meanings and
telecasters should be alert to eliminate such

words,” reads the TV code which thereafter

launches into a section comprised of 24 clauses

designed as an addenda to the main code rather

than a part of the code itself. In the first of

these clauses, the TV code is a facsimile of

Section V of the Production Code except for

several words, or expressions, which do not ap-

pear in the motion picture instrument.

The TV code contemplates avoidance of at-

tacks on religion or religious faiths. It intends

that religious rites portrayed dramatically must
be

1
resented accurately and that “ministers,

priests and rabbis portrayed in their callings

are \estcd with the dignity of their office and
under no circumstances are to be held up to

ridicule.” The Production Code so provides.

In the TV code appears this : “Respect is

maintained for the sanctity of marriage and the
value of the home.” In the Production Code
appears this : “The sanctity of the institution

of marriage and the home shall be upheld.”
The broadcasters’ code proposes : “Illicit sex

relations are not treated as commendable. Sex
crimes and abnormalities are generally unaccept-
able as program material.” The Production
Code stipulates with greater explicity : “Pic-
tures shall not infer that low forms of sex re-

lationship are the accepted or common thing.

Adultery or illicit sex, sometimes necessary
plot material, must not be explicity treated,

or justified, or presented attractively.”

On subject matter concerned with the
excessive use of liquor or the use of

narcotics, the broadcasters contemplate
these prohibitions:

“Drunkenness and narcotic addiction

are never presented as desirable or pre-

valent. The illegal administration of il-

legal drugs will not be displayed.”

The Production Code, as now constituted,

declares flatly : “Neither illegal drug traffic

nor drug addiction must ever be presented.”

Word for word, the following long-standing

regulation of the Production Code now is in-

corporated in the TV code : “The use of liquor

in American life, when not required by the plot

or for proper characterization, will not be

shown.”
Rules against sympathetic presentation of

criminality, excessive presentation of horror and
brutality, presentation of revenge as motive for

murder and suicide as a solution of problems

—

all part and parcel of the code—similarly are

planned as part of the television code.

Television Taking Action
On Dress of Players

Television, frequently a target of criticism

over the plunging neckline of some of its per-

formers, now evidences determination to take

action. Under “Decency and Decorum in Pro-
duction”, the TV code would insist upon these

practices

:

“The costuming of all performers shall be

within the bounds of propriety and shall avoid

such exposure or such emphasis on anatomical
detail as would embarrass or offend home view-
ers.” Moreover

:

“The movements of dancers, actors, or other

performers shall be kept within the bounds of

decency, and lewdness and impropriety shall not
be suggested in the positions assumed by
performers.”
For guidance in these areas, too, the television

broadcasting industry drew upon the Production
Code, which provides

:

“Indecent or undue exposure is forbidden.

Dancing costumes intended to permit undue ex-
posure or indecent movements in the dance are
forbidden. Dances suggesting or representing
sexual actions or indecent passions are for-

bidden. Dances which emphasize indecent move-
ments are to be regarded as obscene”.

The TV code provides for a review
board consisting of five members of the

National Association of Radio and Tele-

vision Broadcasters, but not members of

its TV board, and Justin Miller, chairman
of the board of NARTB, an ex-officio

member. This board would be empowered
to enforce the rules governing program-
ming and advertising. There will be
issued a Seal of Approval, available to sub-

scribing members whether affiliated with
NARTB or not.

The code itself, if finally promulgated De-
cember 3, will not become effective until televi-

sion broadcasting stations subscribe to the docu-
ment and inaugurate use of the Seal of Approval.
Intensive promotion on behalf of the seal is con-
templated. Subscribing stations will be permitted
to televise it so long as they adhere to the code
itself.

The new television code is an aftermath of an
earlier meeting held in Washington last June a
which NBC made public a code of its own. Set

up as a standard of operations in television, this

code bore an essential resemblance to the instru-

ment earlier adopted by the same network for

radio broadcasting. Both NBC codes, a Code of

Standards adopted for radio by the National
Association of Broadcasters—predecessor organ-
ization of the National Association of Radio and
Television Broadcasters—in Atlantic City in

1947 and now the industry-wide TV code, drew
upon the Motion Picture Production Code for

their pattern.
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Bax Office Champions
For October^ 1951

The Box Office Champious are selected on the basis of the gross rei’cnite at key city

theatres throughout the country.

AN AMERICAN IN PARIS
(Metro-Goldwyn-Mayer)

Produced by Arthur Freed. Directed by
Vincente Minnelli. Written by Alan Jay
Lerner. Technicolor. Cast: Gene Kelly,

Leslie Caron, Oscar Levant, Nina Foch,

Georges Guetary, Eugene Borden, Martha
Bamattre.

DAVID AND BATHSHEBA
(Twentieth Century-Fox

)

Produced by Darryl F. Zanuck. Directed

by Henry King. Written by Philip Dunne.
Technicolor. Cast: Gregory Peck, Susan

Hayward, Raymond Massey, Kieron Moore,
James Robertson Justice, Jayne Meadows,
John Sutton, Dennis Hoey. (Champion
for the second month.)

THE DESERT FOX
(Twentieth Century-Fox

)

Produced and written by Nunnally John-

son. Directed by Henry Hathaway. Based

on the biography by Brigadier Desmond
Young. Cast: James Mason, Jessica Tandy,

Cedric Hardwicke, Luther Adler, EvereH
Sloane, Leo G. Carroll, George Macready,
Richard Boone, Eduard Franz.

COMPO Announces Election

Nominating Committee
The Council of the Motion Picture Organ-

izations has announced its nominating com-
mittee for the election of officers at the an-

nual meeting in December. Jack Alicoate,

trade paper representative, is chairman.

Others are Allen Rivkin, Motion Picture In-

dustry Council; James Mulvey, Society of

Independent Motion Picture Producers

;

Trueman T. Rembush, National Allied

States Association
;
H. V. Harvey, Pacific

Coast Conference of Independent Theatre

Owners; Harry Brandt, Independent Theatre
Owners Association

;
Barney Balaban, Mo-

tion Picture Association of America: Gael
Sullivan, Theatre Owners of America

;
Leo

Brecher, Metropolitan Motion Picture The-
atres Association; and Robert J. O’Donnell,

Variety Clubs International.

Disclose Plans For New
Industry Hospital Drive
Plans for the all-industry campaign to aid

the Will Rogers Memorial Hospital “Christ-

mas Salute’’ were laid before trade paper

editors at luncheon in New York last week.
Speakers were Marc Wolf, chief Barker
of Variety International, sponsor of the

PAINTING THE CLOUDS
WITH SUNSHINE
(Warner Bros.)

Produced by William Jacobs. Directed

by David Butler. Written by Harry Clark,

Roland Kibbee and Peter Milne. Techni-

color. Cast: Dennis Morgan, Virginia Mayo,
Gene Nelson, Lucille Norman, S. Z. Sakall,

Virginia Gibson, Tom Conway, Wallace

A PLACE IN THE SUN
(Paramount)

Produced and directed by George Stev-

ens. Associate producer: Ivan Moffat. As-

sociate director: Fred Guiol. Written by
Michael Wilson and Harry Brown from

Theodore Dreiser's novel, "An American
Tragedy". Cast: Montgomery Clift, Eliza-

beth Taylor, Shelley Winters, Keefe Bras-

selle, Fred Clark, Raymond Burr, Herbert

Hayes, Anne Revere, Shepperd Strudwick.

A STREETCAR NAMED DESIRE
(Warner Bros.)

Produced by Charles K. Feldman. Di-

rected by Elia Kazan. Written by Tennessee

Williams. Cast: Vivien Leigh, Marlon

Brando, Kim Hunter, Karl Malden, Rudy

Bond, Nick Dennis, Peg Hillias, Wright

project
;
Sam Switow, Louisville exhibitor

;

Charles J. Feldman. Universal sales manager

;

Paul Lazarus, Jr., Columbia
;
Maurice Berg-

man, Universal
;

Harold Rinzler, Chick

Lewis, and Jack Alicoate.

New York Exhibitors Are
Hosts to Educators
New York City leaders in education, in-

cluding members of the Board of Education,

were guests of the Metropolitan Motion Pic-

true Theatres Association at dinner in the

Hotel Plaza, that city, last week. Current

and future relationships between the schools

and motion pictures were discussed. One
project especially mulled was a motion pic-

ture course for teachers. Hollywood writers,

directors, producers, and stars would make
guest lecture appearances. Representing the

Association were Fred Schwartz, Edward
Rugoff, Harry Goldberg and Lynn Farnol.

Feature Disney Figures
Walt Disney characters will be featured

on the front covers of the New York Sun-
day Journal-American and a dozen other

Hearst papers for their Thanksgiving edi-

tions, which appear November 18. A four-

color drawing with a Thanksgiving theme
was made up especially for the papers.

See Break
For Films in

Tory Cabinet
by PETER BURNUP
LONDON . Appointments by Winston
Churchill to the two Cabinet offices likely

to have the closest contact with the film

trade surprised not only the trade but Mr.
Churchill’s political supporters.

Oliver Lyttleton, who had spoken infor-

mally on film matters in Commons and dis-

cussed their problems frequently with trade

leaders, was generally regarded as having-

in his pocket at least the Board of Trade
presidency, if not the Chancellorship of the

Exchequer.

Instead, Mr. Lyttleton has been side-

tracked into the Colonial Office. Richard

Austen Butler becomes Chancellor (the

third most important post in the Cabinet)

and Peter Thorneycroft president of the

Board of Trade. The former is 48 and the

latter 42.

Both Mr. Butler and Mr. Thorneycroft

are acknowledged advocates, if not the joint

creators, of the “new Conservatism”. Their

standing in the Tory Party may be likened

to that which would arise—if that contin-

gency could be imagined—were Senator

Taft to have thrust upon him by his follow-

ers a Republican version of thhe New Deal.

Mr. Butler is an old hand in politics. As
long ago as 1932, at the age of 29, he was
Cnder-Secretary for India. He is wealthy,

intellectually disposed and quick-witted. His
opponents in the Party assert it is sometimes

difficult to tell whether his political convic-

tions are wide or deep. His principal public

achievement to date was the passage through

Parliament of the Education Act of 1944.

Mr. Thorneycroft also is wealthy. He
comes of a line of unbending Tories who
made fortunes as ironmasters following the

industrial revolution. A leader among the

so-called Tory Reform Group, he has tilted

constantly and continually at what he re-

gards as an excess of State controls over

trade and enterprise.

Appeals Court Affirms CSU
Anti-Trust Suit Dismissal
The U. S. Circuit Court of Appeals, Los

Angeles, has affirmed a lower court dis-

missal of the anti-trust suit by the Con-
ference of Studio Unions against the

producers and the International Alliance of

Theatrical Stage Employees. The CSU may
still appeal to the Supreme Court. The an-

nouncement was made by the lATSE in

Hollywood.

Schine Gets Extension

The Schine Theatres circuit has been

given a two-week extension of its deadline

to dispose of seven theatres, as stipulated in

the anti-trust consent decree, Harold Horo-
wiz, Schine attorney, said this week. The
new date is November 19.
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Coast Editor Dreams of

Those Good Old Days
Ensenada, Mexico

Esteemed Editor:

A vacationer this far removed from a

Hollywood still somewhat feverishly excited

about the success of its participation in

Movietime U.S.A. is prompted, perhaps by

the backward simplicity of his surroundings,

to wonder whether such a prodigious activ-

ity might not have been unnecessary if the

motion picture industry hadn’t been quite so

gosh-durned progressive this past half-cen-

tury. It becomes crystal clear, in the light

of a brass sun and a mercury moon, that

the modern tendency to discount the glories

of the “good old days” is as phony as a

science-fiction movie. The good old days

were pretty gol-danged good, and maybe
shouldn’t have been tampered with.

A Memory Goes Way
Back to Those Days

A meandering memory dwells lazily on a

converted funeral parlor in a mid-Iowa town
which got its tri-weekly shipment of films,

sight unseen, from the General Film ex-

change in Des Moines, unreeling the leaders

promptly so the reporter for the local news-
paper could learn the titles of the subjects

and prepare his story. It was an assign-

ment for him, and he loved it. To be sure,

the shipment sometimes turned out to be the

same one received a week or two before,

creating a small problem readily coped with

by telegraphing the Laemmle Film Service

in Chicago, which unfailingly delivered a

substitute program in time, even if an un-

derstanding gentleman named Carl Laemmle
had to bring it in person. Rentals were flat,

moderate and stationary. Service included

everything from song-slides to repair-parts

for the Powers-5 projector and the jumbo
phonograph, jutted out from an upstairs

window, which notified the population when
the box office opened for business. Zoning,

clearance, arbitration and percentage were

among the mixed blessings to come. This

idyllic state of affairs prevailed from 1905

until the forward-looking achievement of

the five-reel feature, which so thrilled the

store-show Barnums.
But memory encounters no pain, either,

in reviewing the raging ’Teens. Stars had

begun to be born, but there were dozens

of them, and hundreds of pictures to chose

from, nearly all of them good enough. An
exhibitor caught with a genuinely atrocious

attraction could advertise it that way and

advise his patrons to stay away, confident

that they would come out to see how bad it

was and argue with him afterward that it

was okay, and that he wouldn’t be sued by

the producer or penalized by the distributor

for having done so. It was a buyer’s market,

undiscovered as yet by legal eagles or effi-

ciency experts, and while the buyers were
building happy fortunes the sellers and the

manufacturers were doing even more nicely,

thank you.

It was, of course, too good to last. Prog-

ress had to be served. Rules had to be

invented and applied, laws passed, taxes

levied, controls exercised.

Doleful reminiscing for a sunny day

alongside Cobalt Ensenada Bay, a most in-

appropriate setting for the thought that the

motion picture business might still be okay

if it hadn’t gone in quite so whole-hog for

progress.

Goin’ fishin’ now.
William R. Weaver

Five Pictures Started

Five pictures were started during the

week.

Colbert Clark started “Laramie Moun-
tains’’ at Columbia with Ray Nazarro di-

recting Charles Starrett and Smiley Burn-

ette.

“The Girl in White” is being produced

by Armand Deutsch for MGM, with June

Allyson, Arthur Kennedy, Gary Merrill, and

directed by John Sturges.

A Lindsley Parsons production for Mono-
gram, “Starlight Canyon,” is being directed

by George Blair, with Wayne Morris, An-
thony Caruso, Virginia Grey and George

Tobias.

Pat Duggan rolled “Famous,” a Para-

mount Technicolor production at Lake Ar-
rowhead locations with Bing Crosby, Jane
Wyman, Ethel Barrymore, Robert Arthur,

Ben Lessy, Natalie Wood, and directed by

Elliot Nugent.

Universal’s Aaron Rosenberg started

“Red Ball Express” with Bud Boetticher

directing Jeff Chandler, Charles Drake, Su-

san Cabot and Alex Nicol.

THIS WEEK IN PRODUCTION:
STARTED (5)

COLUMBIA
Laramie Mountains

MSM
The Girl in White

MONOGRAM
Starlight Canyon

PARAMOUNT
Famous (Lake Ar-
rowhead, Techni-
color)

UNIVERSAL-INT'L
Red Ball Express

FINISHED (10)

COLUMBIA
The Harem Girl

Okinawa
The Mother
My Six Convicts
(Kramer Prod.)

INDEPENDENT
Without Warning

(Allart Prod.)

MGM
Skirts Ahoy

(Technicolor)
Young Man in A
Hurry

PARAMOUNT
Somebody Loves Me

( Perlberg-Seaton
Prod.

;
Technicolor)

RKO RADIO
Road Agent

UNIVERSAL-INT'L

The World in His
Arms (Techni-
color)

SHOOTING (30)

COLUMBIA
The Marrying Kind

INDEPENDENT

Monsoon (Film
Group, Inc., Prod.

;

Bombay—color

)

The Tightrope (As-
pen Prod.-UA

;

Reno)

MGM
Lovely to Look at

(Technicolor)

The Hour of Thirteen
(London)

The Merry Widow
(Technicolor)

Scaramouche
(Technicolor)

PARAMOUNT
This Is Dynamite
Los Alamos ( Santa

Fe, New Mexico)

REPUBLIC

Leadville Gunslinger
Bal Tabarin (Paris)

RKO RADIO
Tarzan, the Hunted

(Sol Lesser Prod.)
Clash by Night

( Wald-Krasna
Prod.)

The Korean Story
The Big Sky

(Winchester Pic.)

Androcles and the

Lion

20TH CENTURY-FOX
Diplomatic Courier
Way of a Gaucho

(Technicolor)

The Girl Next Door
(Technicolor)

The I Don’t Care Girl

(Technicolor)

Lady in the Iron
Mask (W-F Prod.;
Eastman Kodak
color)

UNIVERSAL-INT'L

Ma and Pa Kettle Gc
to Paris

Hear No Evil

Oh Money, Money
(Technicolor)

WARNER BROS.

Mara Maru
San Francisco Story

(Fidelity Prod.)
She’s Working Her
Way Through College
This Woman Is Dan-
gerous

Retreat, Hell

!

(United States

Pictures)

Crimson Pirate

(Technicolor)
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DRIVE-IN WINS
BID APPEAL
Court Upholds Right to Bid
for New Films in Trust
Case in Philadelphia

An important court ruling affecting the

contentious issue of whether drive-in the-

atres are entitled to first run bookings, was
handed down last week by the U. S. Circuit

Court of Appeals in Philadelphia, which
upheld a District Court decision of last

November permitting drive-ins to bid for the

new product.

The three-judge appeals court, acting in

the anti-trust case of the Boulevard drive-in

theatre at Allentown, Pa., owned by David
E. Milgrim, against the eight major distrib-

uting companies, also upheld the lower
court ruling which found the distributors

guilty of violating the anti-trust laws by
refusing first run films to the Boulevard.
There were also several intervening defend-
ants representing first-run theatres in and
around Allentown. All parties participated

in the appeal.

Cite “Regular Customers"

Two of the three judges concurred in the

decision which was prepared by Judge Austin
L. Staley.

Afr. Milgram did not seek monetary dam-
ages but appealed to recover $25,000 in

attorney’s fees from the distributors. The
latter sought the elimination of injunctive
relief granting first-run status to the Bou-
levard. And the interveners—Hamilton
Street Realty, Embassy Corporation of

Allentown, Max Korr Enterprises and
College Theatre Amusement Co.—based their

appeal on the assumption that they were en-

titled to protection as regular customers of

the film companies, and that the seasonal
drive-in skimmed the cream off first-run

product by its ability to outbid them during
the profitable season.

Replying to these claims, the court’s deci-

sion said, “Opinion by each distributor was
based on mere conjecture for none had ever

experimented in licensing features on first-

run to a drive-in. It is implicit in the opin-

ion of the District Court that at least some
of the explanations offered by the distribu-

tor defendants for their actions were invalid.

The voicing of the same invalid reasons for

identical equivocal actions is of itself suf-

ficient from which to infer guilt.

Reasons Called Irrelevant

“At least some of the business reasons uni-

formly advanced by all the distributors were
not strictly relative. The fact that a down-
town theatre is accesible to ‘drop-in’ trade

has matinees, and attracts children on Sat-

urdays is beside the point so long as the

plaintiff offers a guarantee which sufficiently

protects the distributor. If the drawing
power of the conventional downtown theatre

is so superior to its open-air cousin that the

plaintiff (Milgram) could not continue to

offer major rentals, then the competitive
forces of our economy would effectively

dispose of the plaintiff’s bids for first-runs.”

Representing the Boulevard was Albert

M. Cohen, and appearing for all the distrib-

utors except Warner Bros., was the law

firm of Schnader, Harris, Segal and Lewis.

Warner Bros.’ counsel was Wolf, Block,

Schorr and Solis-Cohen, while Gray, Ander-
son, Schaffer and Rome represented the

intervenors.

The decision was received, in the words
of one distribution attorney, as “shocking

and discouraging” at the New York home
offices. There was some indication that the

case may go to the Supreme Court. The
companies have 90 days to file an appeal

after the mandate is received.

Distribution companies’ counsel stated that

every leak is closed off to avoid the charge of

concerted action and policy in film selling.

To be found guilty on what they regard as

insubstantial evidence is “shocking and
discouraging”.

“We must conclude that if you happen to

do what the other fellow does, even though

your business judgment dictates your course

and you are completely unaware of what the

other fellow will do, then you’re guilty of

acting in concert,” said one attorney.

Supreme Court Bars Sutphen

Plea to Block Decree
The appeal by Sutphen Estates, intervenor

in the Warner consent decree proceedings,

to have the anti-trust consent decree revised,

was rejected this week by the Supreme
Court in a five-to-one decision. Sutphen

owns the property on which the Strand thea-

tre in New York is located, and leases the

property to the Mark Strand Theatre Co.,

under a long-term lease. The lease is now
guaranteed by the present Warner Bros.,

Company. Sutphen’s argument was that un-

der provisions of the proposed divorcement,

the lease would be guaranteed by the new
theatre company only. It sought to have

the lease guaranteed by both the new pro-

duction-distribution and exhibition company.

The New York District Court originally

refused to permit Sutphen to intervene, but

despite opposition from the Justice Depart-

ment and Warner Bros., the high court

agreed to hear the case.

Sued on Percentage
William H. Strieker last week was named

defendant in three percehtage actions filed

in the U. S. District Court for Oklahoma
in Oklahoma City. Separate suits were
brought by Universal, Paramount and
Loew’s, alleging under-reporting of receipts

on percentage pictures.

2 Trust Suits

Are Filed iu

Miuneupelis
Charges of conspiracy were made in a

complaint filed last week in Minneapolis

District Court by the Friedman Brothers,

owners of the suburban Edina theatre, in a

$2,011,000 anti-trust suit against the eight

major distributors, the Minnesota Amuse-
ment Company, and operators of the Or-
pheum theatre.

The specific charge was that the distribut-

ing companies, conspiring with the Minne-

apolis circuit and Orpheum, refused to

license films to the Edina “except on arbi-

trary late runs” and established an “arbi-

trary and unreasonable clearance in favor

of first run theatres” operated by the Para-

mount and RKO circuits.

Sought in behalf of the Edina are dam-
ages in the amount of $537,000 for loss of

business and profits, and $100,000 for the

deprecation in value of the theatre property,

which could be tripled under the law.

The suit was filed after a year of negotia-

tions in which the Edina sought a 28-day

run status without having to resort to com-
petive bidding.

Meanwhile, the Minnesota Amusement
Company was involved in another anti-trust

suit in which Martin Lebedoff is suing all

the majors, except Republic and Columbia,

for $750,000, in behalf of the neighborhood

Homewood theatre in Minneapolis.

The complaint charges conspiracy to

deprive the Homewood of adequate product

under reasonable terms of clearance. Last

Friday, W. H. Workman, MGM Minneapo-
lis branch manager, testified. It was indi-

cated that Mr. Lebedoff planned to use Mr.
Workman as his key witness. The latter

denied that MACO sought or received

special privileges, and added that distribu-

tors set up clearances for individual thea-

tres, which was necessary to “keep an even

flow of product available for subsequent runs

and prevent booking jams”.

Wald and Krasna Deny
Detrimental Statements
A flat denial that they had ever made

statements that could be construed as being

detrimental to the interests of the motion pic-

ture industry was issued this week by Jerry

Wald and Norman Krasna. Columnist Frank
Farrell, in his column in the New York
World Telegram and Sun, quoted the team

as having predicted, among other things, that

“a mess of movie palaces will be converted

into warehouses.” Said Mr. Wald and Mr.

Krasna : “We cannot be more emphatic in

denying the attributed comment. We ap-

peared on 20 radio and television programs

in behalf of ‘The Blue Veil’ and the single

tenor of our remarks obviously was optimism

for the picture business and, as an additional

humorous commentary, the belittlement of

television as a possible competition to our

industry.”
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Elopement
20th-Fox—Bright Comedy
A bright, light and perky comedy, ‘‘Elope-

ment” should fill the exhibition bill handily in

any situation, since it offers as its salient item

of selling the name of Clifton Webb, in one of

those performances for which he has become
justly acclaimed.

Under the hand of Fred Kohlmar, the film

has been accorded wholly satisfactory produc-
tion values, and under the direction of Henry
Koster the entertainment pace is scarcely ever

permitted to droop. In support of Webb are

Anne Francis, Charles Pickford, William Lun-
digan and Reginald Gardiner, in particular, and
each quite obviously has had as pleasant a time
doing the job as the average audience will have
watching it.

Bess Taffel's yarn has Webb, industrial de-
signer, inordinately proud of his daughter. Miss
Francis, as she graduates from college, with
honors, egotism and plans for study abroad at

Daddy’s insistence. But then she dances with
Lundigan, young and attractive instructor,

realizes she loves him, and they elope that

night, as she cannot bring herself to tell her
father his plans are not for her.

From that point on it is a wild night, as

Webb, distracted and mad, routs Out Bickford,
father of Lundigan and a large brood. To-
gether, Webb, his wife, Margaloo Gillmore; his

friend, Gardner
;

Bickford, the latter’s wife,

Evelyn Varden, and one of the Bickford brood,
go off into the rain and the night in pursuit
of the eloping couple. It’s situation comedy from
there on out, with complications between the
couple and a deal of clean, lively and entertain-
ing fun among the pursuers, sparked by Webb,
and engendered by the expressed distaste of one
family for the other.

Mark it down as light and lively fun for the
family, and sell Webb for all he’s worth—and
that should be plenty.

Preinewed at the Roxy Theatre, Netv York,
where a full house forgot the nasty weather
and had a swell time. Revieis/er’s Rating: J^cry
good.—Charles S. Aaronson.
Release date, December, 1951. Running time, 82

minutes. PCA No. 15442. General audience classifi-
cation.

Howard Osborne Clifton Webb
Jake Osborne Anne Francis
Tom Reagan Charles Bickford
Matt Reagan William Lundigan
Roger Evans Reginald Gardiner
Millie Reagan Evelyn Varden
Claire Osborne Margalo Gillmore
Tommy Rettig, J. Farrell MacDonald, Julia Dean,
Howard Price, William Bouchey, Maude Wallace, Sel-
mer Jackson, Norman Leavitt, Doris Kemper, Frank
Ferguson, Michael Ross, Parley Baer, Robert Foulk

Warners Will Make 43
Shorts In 1952-53
Warner Brothers will make 43 short sub-

jects the next season, it announced following
conferences at the studio between Jack L.
Warner, vice-president in charge of produc-
tion; Gordon Hollingshead, short subjects
chief; and Norman Moray, shorts sales man-
ager. This is the same number as last year.

Eight two reel Technicolor subjects are in-

cluded. There also are ten Sports Parades

;

seven noveltj^ comedies
; six two reelers in

black and white; six band musicals; and six

Joe McDoakes comedies.

Get "Storm Over Tibet"
Acquisition of the world distribution

rights to “Storm Over Tibet” from Summit
Productions was announced last week by
Columbia. The film, produced by Ivan Tors
and Laslo Benedek, was shot in the Hima-
layan Mountains.

David A. Lipton, Universal Pictures vice-

president in charge of advertising and

publicity, was to arrive in New York
early in the week for conferences with

home office executives, sales and promo-

tion heads.

Nathan Yamins, owner and operator of

Yaniins Theatrical Enterprises in Boston,

has been named chairman of the Theatre

Division of the Combined Jewish Appeal

of Boston. Larry Laskey has been

named publicity head for the division.

William W. Sullivan and Cesar M.
CoDEBO have been appointed managing
directors, respectively, for Japan and Ar-

gentina, it has been announced by Mur-
ray SiLVERSTONE, president of Twentieth

Century-Fox International and Inter-

American Corporations. Prior to his

new appointment, Mr. Sullivan was man-
aging director in Argentina, with Mr.
Codebo in the post of sales manager.

James L. Fly and Vincent B. Welch
were last week retained as counsel to

represent the Motion Picture Association

of America in its application for tele-

vision channels before the Federal Com-
munications Commission.

Vincent E. P.\lmeri, former general man-
ager in Mexico and Central America for

Universal-International, has been named
export manager of the A. C. Gilbert Co.,

New Haven manufacturing concern.

Charles Okun has been named special

sales representative of the Coca-Cola
Company covering theatre circuit home
offices.

Louis Brandt of Brandt Theatres, and
Norman Elson, president of the Em-
bassy Newsreel theatres, have flown to

Paris en route to Rome when they will

finalize a film deal.

Roy M. Brewer last week was unanimously
reelected president of the Hollywood AFL
Film Council.

Lewis Barasch, publicist in the entertain-

ment and sports fields, has established

Lewis Barasch Associates, public relations

firm, with offices at 9 West 61st Street,

New York.

Judy Garland, currently appearing in per-

son at the Palace theatre in New York,
will be honored by the Theatrical Unions
of the A.F. of L. Monday at a luncheon
in the Hotel Astor.

Paul Peterson, supervisor of drive-in

operations for the Walter Reade Theatre
for the past three years, is the new city

manager of the circuit in Asbury Park,
N. J.

Max Thorpe, Sig Kusiel, Lacy W. Kast-

ner and Bernard E. Zeeman last week
were elected by the board of directors of

Columbia International to vice-presiden-

cies. Mr. Thorpe was named managing
director in Britain; Mr. Kusiel, home
office executive and supervisor for Latin

America; Mr. Kastner, managing director

for Europe and the Near East, and Mr.
Zeeman, treasurer. Joseph A. McCon-
viLLE is president of the Columbia Pic-

tures subsidiary.

Ted Rhodis has been promoted to manager
of the Skouras circuit’s Grand theatre in

Astoria, Long Island, N. Y. He was
previously manager of the Pilgrim in the

Bronx, N. Y.

Lewis Geib, plant superintendent of War-
ner Bros.’ studios, this week marked his

30th year with the company.

John Mock will be story editor for Para-

mount and Hal Wallis starting Febru-

ary 1. Until that time, Mr. Mock will

function exclusively for Mr. Wallis.

Norton W. Ritchey, president of Mono-
gram International Corp., was to arrive

in New York this week from France
aboard the Queen Mary.

Berry Greenberg, former Warner manager
in Puerto Rico, has been transferred to

New York as home office sales representa-

tive, according to Wolfe Cohen, general

foreign manager. Other appointments

include John Jones, former manager in

Mexico, named manager in Puerto Rico;

Leo Green, former Trinidad manager,

takes the same post in Panama, and Rich-
ard Spierman, who at one time worked
for the company in the Far East, rejoins

the company as Trinidad manager. Ar-
mandos Trucios, Pacific division mana-
ger, is acting head of Mexican operations.

Anthony Z. Landi, recently with 1. G.
Goldsmith’s Gloria Productions, has joined

Meredith Productions as associate pro-

ducer.

Victor H. Blanc, newly-elected chief

barker of the Philadelphia Variety Club,

and Mrs. Kathryne Sura, have been named
vice-chairmen of the 1952 .March of Dimes
drive in Philadelphia.

Bernard H. Rosenzweig, of Warner Bros,

home office theatre department, has been
elected president of the Warner Club for

the coming year.

Warners Gets 1 3th Armored
For "Tanks" Coast Opening
The famed Thirteen Armored Division

paraded Wednesday as a prelude to the pre-

miere of Warners’ “The Tanks Are Coming”
at the Hollywood Theatre. The parade was
on Hollywood Boulevard. The latest type

tanks were shown.
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FREXCH HOUSES
ASK QUOTA EAD
by HENRY KAHN
in Paris

The French Syndicate of Exhibitors has

asked that the quota system be abolished.

Mon. Trichet, president of the Syndicate,

told an exhibitor meeting- at La Baule, and
that the French industry needs no protec-

tion. If French product is -worth seeing, the

public will see it. A quota demanding that

theatres play five French feature films each

13 weeks is, in fact, no protection since the

public simply stays away from the theatres.

At the moment, France is not making a

sufficient number of quality films to meet the

demand of exhibition. Mon. Trichet made
the point that abolition of the quota would
not harm French production and would bene-

fit exhibition.

V
The coming year will see the development

of an important advertising campaign along

Movietime U.S.A. lines. Plans were devel-

oped some months ago, but nothing really

same of them. It is now hoped that results

will be achieved.

The exhibitors have one aim—to stop the

decline in attendance. This, they believe,

can best be done by redecorating the the-

atres, better quality films and a solid adver-

tising campaign. They do not see price

increases as a means of solving the press-

ing problem.

V
Starting in October, about 20 theatres in

Paris plan to show three-dimensional films,

using the process invented by Toussaint

Sinibaldi, a 49-year old Frenchman. No
special projection apparatus is needed and
spectators must not wear glasses. The screen

consists of six layers of different colors,

arranged at distances varying between five

millimeters and six centimeters.

V
Jean Cocteau is producing a color film of

30 of his own oil paintings in the South of

France.

V
France and Brazil plan a greater exchange

of films under a new agreement which was
signed here recently.

SWEDEN
by LARS-ERIC SVENSSON
in Stockholm

Even though the Government has prom-
ised help and the theatres have been granted

permission to raise admissions, the “produc-

tion strike,” which has been in effect since

the start of the year, continues.

All admissions here have been raised by

20 ore per ticket, against 30 ore, that had
been asked by the theatres.

Representatives of the producers say that

production has not been started again be-

cause the Price Control Board has made
certain stipulations that cannot be accepted

by the trade. The board, contrary to prior

practice, ruled that the higher admissions

should benefit only the Government and the

exhibitors, with the distributors and the pro-

ducers left out in the cold.

The producers say the board has acted on

a question over which it really has no juris-

diction. They are currently negotiating with

Government agencies to get the board’s deci-

sion reversed. If any acceptable solution is

found, Swedish production will start up
again immediately.

The distributors too are unhappy about

the board’s ruling, and there has been talk

of withdrawing all American films from the

Swedish market until a different decision is

obtained.

AUSTRIA
by VOLKMAR V. ZUEHLSDORFF
in Vienna

After years of experimentation, two

Austrian engineers—Dr. Walter Hesse and

Dr. Manfred Heiffenstein—reportedly have

developed a technique for showing motion

pictures in bright daylight. A black screen

is used, but details are kept secret pending

protection by Austrian patents.

V
The Legion of Decency has found ad-

herents also in Austria. A committee call-

ing itself “We Want Good Pictures” was
formed with the aim of promoting good pic-

tures and deterring people from attending

objectionable ones. A Council of Voluntary

Censorship also is said to be desired but

has not yet been established.

iTALY

by ARGEO SANTUCCI
in Rome

The native film industry during the first

eight months of this year received credits

amounting to $4,450,000 from the Film

Credit Section of the Banca Nazionale del

Lavoro, it becomes known.
According to the bank’s estimates, total

credits granted by the bank during the cur-

rent year should come to four billion lira, or

about $6,000,000, which constitutes a record

for the section. The increase has been made
possible by the boost in compulsory deposits,

decreed in 1949, from foreign film imports

which must now hand over 2,500,000 lira for

each foreign film dubbed into Italian. Total

deposits have reached $700,000.

In addition, the manager of the film sec-

tion was granted an increase in financial

funds by the bank’s board of directors.

Considering that 53 pictures were financed

in 1950 and that about 80 are expected in

1951, the average credit granted each film is

40 to 50,000,000 lira, constituting approxi-

mately one-third of the cost of the average

feature film. However, quite a few features

have been produced solely with the money
borrowed from the bank, with the producer

not spending a dime of his own, it is learned.

Film industry people complain that the

Banca Nazionale del Lavoro seems to show
a preference in granting credit only to some

companies. Officials insist the bank does

not exclude any production purposely, but a

distinction must be made between firms with

an extended, regular program and others

who may make only one or two pictures.

They say it is not the purpose of the bank

to aid speculative ventures but to support

only reliable product.

V
Figures supplied by the S.I.A.E., the Gov-

ernment organization set up to safeguard the

rights of authors, show that in 1950, 491

new features were released, of which 104

were Italian and 387 foreign. In 1949 the

rdtio was 76 Italian films to 509 foreign

imports.

V
While Government officials and the trade

press continue to warn producers against

saturating the market with comedies, it is

learned that two Rome producing companies

have signed a four-year contract with

“Toto,” the comedian, to make about 14

films. Two of these are now in work.

V
Dr. Piero Spinosa, general manager of the

film section of the S.I.E.A., has disclosed

that a law extending credit provisions to

imported films will be submitted to Parlia-

ment in the fall. Under the measure, a

Public Film Register will be established also

for foreign pictures to make it possible for

banks and private financing institutions to

register a mortgage on the gross income of

imported features. Presently, this can be

done only for native pictures.

NORWAY
by FINN NYMANN
in Oslo

The gross turnover in this country, which

in 1949 amounted to 52,000,000 kroner,

totaled 50,350,000 in 1950. This came as

a rather pleasant surprise to everyone since

a gross of only 46,000,000 had been expected.

During the year, 26,500,000 adults and

4,200,000 patronized Norway’s film theatres.

Statistics show that 415 feature films were
imported in 1950, with the Americans in

the lead with 253 pictures, followed by the

British (44), French (28) and Swedish

(23). Two films
—“The Border Incident”

and “The Threat”—were banned.

V
Domestic production is developing rapidly.

After last year’s meager crop of two films

made here at home, seven more are presently

in work and two additional pictures should

be started, and probably finished, before the

year is out. This will mean that most of

Olso’s leading premiere houses will be

practically occupied with Norwegian pro-

ductions only, for the rest of 1951.
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ALBANY
A few drive-ins remained open at Novem-

ber 1 when the first snow fell. The year was
a pretty fair one, operators reported. . . .

“Of Men and Music” has played several

first-run theatres at advanced prices, but the

scales varied. The Colonial, Albany, charged

$1.20, with a student rate of 74 cents. The
Olympic, Utica, for a two-day engagement,
charged 65 cents in the afternoon and 90

cents at night ; students and teachers, 44 and

65, respectively ;
children, 25. The Colonial

singled the picture, while the Olympic dualed

it with “Waltz Time.” . . . A1 (Fuzzy) St.

John, screen comedian, has been giving stage

performances in Warner houses. . . A 19-

year-old youth who struck a usher in

Fabian’s Palace was given a 90-day jail

sentence after pleading guilty to a charge of

third degree assault. The Grand featured

Columbia’s promise to pay $10,000 to “the

first person who can authentically disprove

this amazing impersonation” in “The Magic
Face,” film dealing with Hitler. . . . The
Strand screened “Seven Keys to Baldpate”

as part of Dr. Silkin’s “Asylum of Horrors.”

. . . Arthur Newman, Republic manager, has

been appointed an additional sub-chairman

for the Variety Club “Big Brother” drive.

Chief Barker Leo Rosen hopes to arrange

a television show over WDGB, Schenectady,

to further the campaign.

ATLANTA
Pictures playing are. Art, “Oliver Twist”

second week; Fox, “Lets Make Legal”;

Loew’s Grand, “An American in Paris,”

Paramount, “Desert Fox,” Rialto, “Sante

Fe”; Roxy, “Whispering Smith” and “El

Paso.” ... In for a booking trip were Her-
man Rhodes, Knoxville, Tenn.

;
W. W.

Fincher, Fox, Chatsworth, Ga.
;

Harry
Hardeman, Community, Trion, Ga.

;
Sidney

Laird and L. J. Duncan, West Point Amuse-
ment Co., West Point, Ga.

;
P. L. Taylor and

A. L. Bishop, Bishop Theatres in Georgia

and Florida
;
Ernest Martin, Grand, Mon-

tezuma, Ga. ;
Mrs. Carolyn White, Blairs-

ville, Ga. ; W. W. Hammond, Marshall

drive-in, Albertsville, Ala.
;
Col. T. E. Orr,

Orr Theatres in Alabama
;
and A1 Allen,

Dan-Dee drive-in, Columbus, Tenn. . . .

J. E. Hendrix, former with the Florida State

Theatres is the new owner of the Broadway
in Tampa, Fla. . . . Jack Holtman appointed

manager of the Tennessee-Louisiana unit for

Hallmark Productions. . . . The new Starke-

Florida drive-in, a unit of the Martin The-

atres of Florida, will open there about

November 15 with 1. G. Harris as manager.

. . . D. L. Buzbee, owner of the Ritz in

Dadeville, Ala., appointed to serve on the

committee of the Kiwanis International.

BALTIMORE
Cold weather has set in with a vengeance

here, the first snow of the winter fell follow-

ing a day and a half of terrific rain. Pictures

are doing better than ever downtown. . . .

“An American in Paris” with an 85 cent top

at Loew’s doing a sensational business.

“Streetcar Named Desire” at the Stanley

with $1.20 top doing very well. While these

two pictures lead the town the rest of the

pictures are also over average. . . . Variety

Club Tent No. 19 throwing a luncheon for

the personnel of radio and TV stations here

with an eye to getting new members from
this segment of the business. . . . C. Elmer
Nolte, Jr., F. H. Durkee, Jr., Jack Whittle,

Oscar Coblentz among those attending the

Allied convention in New York. . . . The
World theatre, recently taken over by
Walyer Gettinger will open November 14.

. . . Milton Schwaber’s newest theatre, the

playhouse, was to open officially November
8. Ted Routson, managing director set up
three preview nights at which invited guests

will be shown the opening film and given a

tour of the newly remodelled theatre. . . .

Notre Dame-Navy football game drew over

44,000 paid customers, bringing in many
out-of-towners that benefited local box-

offices Saturday evening.

BOSTON
With the strongest product in years in

downtown theatres, business boomed in five

houses and was spotty in the others. “Street-

car Named Desire” broke a house record at

the Astor, “The Desert Fox” broke a year’s

record at the Paramount and Fenway and
“An American in Paris” equalled a year’s

record at the State and Orpheum. Also

WHEN AND WHERE
November 13, 14: Fall meeting, Indepen-

dent Theatre Owners of Montana, FInlen

Hotel, Butte, Mont.

November 14, 15: Annual convention.

Allied Theatres Owners of Indiana,

Hotel Lincoln, Indianapolis, Ind.

November 15: Annual dinner. Motion Pic-

ture Pioneers, Waldorf-Astoria Hotel,

New York.

November 15: Meeting, executive com-

mittee of Theatre Owners of America,

Hotel Astor, New York.

November 18-20: Convention, Theatre

Owners of North and South Carolina,

Hotel Charlotte, Charlotte, N. 0.

November 26, 27: Annual convention.

Motion Picture Theatre Owners of

Western Pennsylvania, William Penn

Hotel, Pittsburgh.

December 5, 6: Annual convention, Ken-

tucky Association of Theatre Owners,

Henry Clay Hotel, Louisville, Ky.

December II, 12: Convention, Associated

Independent Theatre Owners of Wiscon-

sin, Schroeder Hotel, Milwaukee.

above average was “Place in the Sun” in its

second stanza at the Metropolitan. . . .

Dominic Turturro, owner and operator of

the Elms theatre, Millbury, has been elected

president of the Millbury Kiwanis Club. . . .

Ralph Snider’s Orient Palace, East Boston,
has reopened after renovations and redec-

orating with Irving Alexander as supervisor.

. . . Arthur Rosenbush has been named man-
ager of the Park Theatre, Nashua, N. H.,

by owners Jed Prouty and Ken Garland. . . .

Charles Brooks of Ashland, Maine, who
owns several indoor theatres in the Presque
Isle area, is building his first drive-in three

miles south of Presque Isle.

BUFFALO
The big event of the week was the world

premiere of “When Worlds Collide,” at the

Paramount, with a big parade from the city

hall to the Paramount. . . . The “sneak
previews” at the Variety Club now are being

held Sunday afternoons at 4, followed by
dinner at 6:30. . . . Two candy machines
and a soft drink dispenser were looted of

about $60 in cash in a burglary in the

Riviera theatre in Rochester the other even-

ing, according to Glen Lazar, manager . . .

“Streetcar” and “An American in Paris”

both did excellent business at the Center and
Buffalo respectively with advanced prices

in each case. The Center charged $1.20 top

and the Buffalo, 90 cents top. . . . The
Variety Club, Murray Whiteman, chief

barker, threw a cocktail party for a former
chief barker and council president candidate,

Elmer F. Lux. . . . Arthur Krolick, general

manager. Paramount Theatres, moved with

his family from Rochester. . . . George H.
Mackenna, Lafayette theatre manager, be-

coming well-known through his political

appearances on WBEN-TV. . . . George
Gammel, who recently suffered a broken leg,

is back on job. He is head of Gammel The-
atres and president of the MPTO of N. Y.,

western New York zone.

CHICACO
Unseasonably cold weather knocked

grosses down “Desert Fox” at the Grand
was the outstanding attraction, racking up
a gross of around $25,000 almost double

normal business, in its first week. . . . Chi-

cagoans attending the Allied convention in

New York included Jack Kirsch, Lou
Abramson, Mr. and Mrs. Irving Davis, Mr.

and Mrs. Robert Lubliner, Mr. and Mrs.

Mike Stern, Mr. and Mrs. Alex Manta, Mr.

and Mrs. John Semadallas, Mr. and Mrs.

Bruce Trinz, Mr. and Mrs. Dick Salkin,

Dick Sachsel, and Sam Levenson. . . . The
Oriental theatre is scheduled to drop stage

shows and go to a straight film policy start-

ing next month. . . . Attorneys representing

film and theatre interests in litgation here

are watching the Truax Coal Co. and anti-

trust suit for a precedent in application of

(Continued on opposite page)
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WESTWARD—AND EASTWARD—HO

He made it. Francis H. Tate, left, operator of the Wilson theatre, in the town
of that name in western New York, has returned home after 19 days to and from
Hollywood, in his 1915 Model T Ford. With him is his friend, Kenneth Graham,
center, who traveled with him. And with them in the picture snapped in Holly-

wood, is MGM’s Leslie Caron. The pair visited the MGM studio and were given a

fine welcome; and then, when they returned home, were given a party by Jack
Mundstuk, Buffalo MGM manager. They had carried a poster on the automobile

tying in xvith MGM’s "Westward the Women.”

(Continued from opposite page)

the Illinois statute of limitations in awarding

of damages. . . . Filmack Trailer Corpora-

tion is planning to expand its quarters on

Film Row here. . . . “Mr. Belvedere Rings

the Bell” will have its local first run at the

McVickers, normally a subsequent-run bouse

playing in the first swing alter pictures

leave the first-runs, Thanksgiving week. . . .

American Seating Co. has bought out the

seating line and business of International

Furniture Co., a subsidiary of Karpen Bros.,

and will transfer the activities to Grand
Rapids.

CINONNATI
Currently playing are : “The Blue Veil,”

RKO Albee, which is headed for estimated

15 per cent over the average figure; “The
Man With a Cloak,” pulled after four days

at the RKO Palace, with “The Barkleys of

Broadway” and “Luxury Liner,” both re-

issues, to fill out the week; “Streetcar

Named Desire,” second week at the RKO
Grand at advanced prices, with a fair return

;

“Thunder on the Hill,” Capitol
;

“Little

Egypt,” Keith’s; “Anna Karenina,” reissue,

Guild. The RKO Lyric, in the spirit of

Hallowe’en, is playing a double bill of old

horror pictures, with a daily change, with

average gross. . . . Although many of the

drive-ins in this area have closed for the

season, some of them still are open, and a

few may remain open for the winter with
the use of car heaters. . . . B. P. Drey, an
old-time exhibitor in West Union, W. Va.,

is giving up the theatre business, having sold

his Regent theatre to J. W. Vogeding, who
operates the Elizabeth theatre, in Elizabeth-

town, W. Va. . . . Theatres of the Chakeres
chain in Springfield, Ohio, will hold a
“Turkey Night” just prior to Thanksgiving
at which 15 to 30 turkeys will be given to

holders of the lucky tickets.

CLEVELAND
Theatre attendance took a disappointing

drop this past week for reasons unnamed.
“The Mob” got off to a good start at War-
ners’ Allen with the personal appearance of
Broderick Crawford. “Across the Wide Mis-
souri” had a better-than-average week at

Loew’s State and “An American in Paris”
held to a par gross in its fifth straight week
at Loew’s Stillman where it stays on for a
6th week at advanced prices. . . . “Quo
Vadis,” opening November 20 in Loew’s
Stillman will experiment with a mixed
policy. During the day the picture will play
continuous at 90 cents. In the evening all

seats are reserved at $1.50 for the entire

house. . . . Another innnovation is the re-

turn of “Tales of Hoffmann” at reduced rates

three weeks after its four-week run at the
legitimate Hanna theatre where the house
was scaled from $1.25 to $2.40. Picture re-

turns to the Lower Mall with most of its

563 seats scaled at $1.25. . . . Albert Wolfe
has replaced the seats in his Grafton theatre,

Grafton, and installed a new popcorn ma-
chine all purchased from National Theatre
Supply.

COLUMBUS
Strong attractions were the rule and all

were greeted by better-the-average business
—two at increased prices. “Saturday’s Hero”
and “Sunny Side of the Street” gave Loew’s
Ohio a good week, “The Desert Fox” played

the Palace, “A Streetcar Named Desire”

opened at the Grand and the Broad had a
second week of “An American in Paris.”

The Grand had $1.10 top and the Broad
upped its top price to 90 cents. The World
had a fair week with “Mister Drake’s

Duck.” . . . RKO Palace announced a three-

day stage date of “Kiss Me Kate” for

December 20-22. . . . Leo Yassenoff of

Academy theatres and former Ohio State

football player tossed a “training table”

party for the Ohio State team. . . . The 10

candidates for the title of Ohio State Home-
coming Queen made their first public ap-

pearance on the Ohio stage, through arrange-

ments made with Manager Walter Kessler.

. . . Avondale, Champion, Little and In-

dianola held a Spook Show on Hallowe’en
. . . Francis Winel, 58, business manager for

the Ritz and Rivoli, died here.

DENVER
With increased prices “Streetcar Named

Desire” packed the Orpheum to a record

figure, and is holding, as is “Texas Carnival”

at the Broadway, where it goes into its

third week; “Submarine Command” gets a

second at the Denham, and “The Day the

Earth Stood Still” with “Two-Dollar Bet-
tor” was good enough at the Denver and
Esquire to warrant a moveover to the

Rialto. Other first runs include “Cave of

the Outlaws” with “Mr. Drake’s Duck,”
Aladdin, Tabor, Webber; “Sunny Side of

the Street” and “Criminal Lawyer,” Para-
mount; and “Pour in a Jeep,” at the Vogue.
. . . Bruce Rippy acquired the New Delta,

Delta, Colo., from the Laurie and Peoples
interests.

DES MOINES
Variety club held a pre-Thanksgiving din-

ner dance November 10 at the Standard

club. . . . Jesse L. Lasky attended a testi-

monial dinner in Des Moines for Karl L.

King, Iowa composer and band leader. He
flew here from Texas and said he was gath-

ering material for his forthcoming picture,

“The Big Brass Band.”. . . Clinton D. Smes-
tad of LaCrosse, Wis., has taken over the

management of the Rialto and Princess the-

atres in Boone. He succeeds Borge Iver-

son, who has purchased the Garden in

Davenport. Mr. Smestad managed a the-

atre in LaCrosse for six years
;

prior to

that he was in theatre business in Minnesota.

. . . Toys replaced coins as admission at the

Iowa in Fort Madison. The toys will be

repaired and repainted and distributed to

needy children at Christmas. . . . The new
theatre at Garnavillo has been named the

“Garwood,” following a contest among resi-

dents of the comimunity who showed great

interest in the project.

DETROIT
Weekend business was up with “A Street-

car Named Desire” at the Madison setting

the pace. Fox has Billy Daniels and other

personalities appearing on the stage. “No
Highway in The Sky” is on the screen.

Adams is featuring “The Blue Veil.” A
double bill at the United Artists offers “The
Golden Horde” and “Reunion in Reno.”

Palms is showing “The Racket” coupled

with “The Whistle at Eaton Falls.” Michi-

gan is showing “The Family Secret” and

(Continued on following page)
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“I'ive.” The Michigan premiere of “Tlie
River" will he held at the Krim beginning
November 14. “Tales of Hoffmann" is in

its fifth week at the Cinema. . . . No reports
have come from Dave Idzal, managing di-

rector of the 5,000-seat Fox regarding a
report that he may be appointed manager
of the Roxy in New York City. . . . Detroit
police are “ticketing" good drivers with film

passes. . . . Lew Wisper of the W & W cir-

cuit is back from a six-week tour of Europe.
. . . D rive-ins report business fair even
though the weather is near freezing. Iflost

of the drive-ins feature “in the car heaters.”

HARTFORD
Downtown first-runs included "Passage

West" and “Darling, How Could You !” at

the Allyn
;
"Iron Man,” Loew’s Poll; “The

Lady Pays Oft’," world premiere, E, M,
Loew’s: and “Close to My Heart," Warner
Strand. . . . Victor M, Morelli, manager of
the W’arner Bristol Theatre, Bristol, Conn.,
for the past 14 years, has been promoted to

the managership of the circuit’s Empress
theatre in Danbury, Conn. . . . Joseph Gries-
man, ex-New York theatre manager, has
been named manager of the Star theatre,
Hartford, replacing Michael Masselli, who
has joined the staff of the Webb Playhouse,
Wethersfield, Conn. . . . Mack Herbert has
resigned as manager of the State theatre.

New Britain, Conn. . . . Drive-in theatres
in the Connecticut area are starting to close
down for the season. Initial project to shut-
ter was the Rogers Corner drive-in. New'
Hardford. Conn., w'hich is operated by
Peoples Forest Drive-in Theatre Corp. The
theatre closed down October 29. . . . Hector
Frascadore, manager of the Farmington
drive-in theatre, Farmington, Conn., leaves
in a month or so on a European vacation
trip. . . . Andrew' Bawer has been named
assistant manager of the Crown theatre,

Hartford, Conn. . . . Robert Egger has
resigned as assistant manager of the Niantic
Theatre, Niantic, Conn. . . . Hartford visi-

tors: James Totman. Warner Theatres; Ar-
thur Manson, Lopert Films exploitation de-
pa,rtment ; Robert Gentner, Loew'’s Poli,

\\ aterbury. Conn.; Larry Kent, recently-re-
signed manager of the Blumenfeld circuit’s

Esquire theatre. Sacramento, Cal.

INDIANAPOLIS
“An American in Paris,” “A Streetcar

Named Desire” and “The Day The Earth
Stood Still” did bumper business over the

weekend despite record low temperatures for

this time of the year. . . . William A. Carroll,

state exhibitor chairman, and Claude Mc-
Kean, Warner branch manager, was to put
on a iMovietime U.S.A. program for a joint

luncheon of Corydon service clubs Novem-
ber 8. . . . The Met’s “Fledermaus” will play

Loew’s for three performances December
14-15, first legit attraction in a film house
here since “The Great Waltz.’’. . . Harry
Coleman has opened his Indoor-Outdoor at

Evansville. The indoor feature is 500 glass-

enclosed seats. . . . Maurice Strebling has
taken over the Ritz at Crawfordsville from
Bert Rayburn. . . . Loge 17 of the Colosseum
will hold its annual election November 17.

KANSAS CITY
“A Street Car Named Desire" is in its

second week at the Paramount at 75 cents

MARGARET JANIS, above, has become asso-
ciate manager of the Cinema theatre, Buf-
falo "art" house. She is thus the first woman
on the executive staff of a theatre in that
territory. A native of Buffalo, she began at
the Cinema as a hostess in the lounge. The
house is owned by Morry Slotnick and Phillip
Cohen, and managed by Milt Harris.

and $1 admission prices, compared to the
regular 50 cents and 69 cents. The Midland
is celebrating its 24th anniversary with “An
American in Paris." “Iron Man” and “The
Lady from Texas” make up the double bill

at the four Fox Midwest firstruns, Esquire,
Fairway, Granada, Uptown. “Reunion in

Reno” is at the Tower, along with a stage
show'. . . . The Vogue, which recently be-
came an art theatre, has “So Long at the
Fair” and Tschaikowsky’s “Nutcracker
Suite.”. . . “Scott of the Antarctic” is being
show'll at the Kimo. . . . The RKO Missouri
has a double bill, “On the Loose” and
“Slaughter Trail.” Next w'eek the stage
there w'ill offer Blackstone in jierson, w'ith

his show.

IPS ANGELES
New film fare continued its wide range of

customer interest, with “Close to My Heart”
opening at the three Warner houses, “Across
the Whde Missouri" bowing in at Loew’s
State and the Egyptian, “Let’s Make It

Legal” at the Los Angeles and Chinese
gToup and “The Magic Face” at the two
Paramounts. Other current attractions in-

cluded “The Desert Fox” at the Globe, El
Rey and Iris, “The Well” at the 4 Star,

“Hotel Sahara” and “The Big Night” at

the United Artists circuit, “The Mob” at

the Pantages and Hillstreet, “Drums in the

Deep South” at the Orpheum and Haw'aii,

“Detective Story” at the Fox Wilshire, “The
River" at the Fine Arts and “Tales of Hoff-
man” at the Laurel. New foreign entries

were “Bethsabee” at the Uclan, “Mr. Peek-
a-Boo” at the Esquire and Vagabond, and
“Angelina” at the Studio. . . . Now in its

seventh week and still playing to w'aiting

lines was “A Streetcar Named Desire” at

Warners Beverly Hills. . . . Back from a

San Francisco conference with Northern
California representative Graham Kisling-

bury w'as Sherrill Corw'in, head of the

Metropolitan theatre chain. ... In from New'
4'ork for a visit to the local branch w'as

Paul Thomas, treasurer of the Altec Service

Co. . . . Off’ to Mexico City to view' some

new product was John Mohme of the Clasa-
Mohme Co., distributors of Spanish-lan-
guage films. . . . Visiting with Vic Hunt at
National Theatre Supply was Arthur Vogel,
popcorn executive of Hamburg, Iowa. . . .

In for some booking and buying were John
McDonough of the Eureka in Brawley and
the Calpat in Calpatria, Bill Alford of the
Desert Springs theatre and Mel Brow'ii of
the Twin-View drive-in. . . . The Aliena
theatre of Los Angeles will soon be reopened
by Talmadge Allen.

LOUISVILLE
While holdovers were very much in evi-

dence in the first run theatres here, there
was also quite a bit of new product. “A
Street Car Named Desire” went into a sec-

ond week at the Mary Anderson, while
“Oliver Tw'ist” was held over for another
W'eek at the Scoop. The Brown took over
after a week at the Rialto “The Day the
Earth Stood Still” and “Yellow' Fin” for a
further run. In with new programs, the

Jlialto offered “Rhubarb” and “Mr. Drake’s
Duck,” w'hile the Strand featured “Happy
Go Lovely” and “As You Were.” At Loew’s
was “An American in Paris” and at the

Kentucky was “The Prowler.”. . . Seen on
the row on one of their rare visits here was
Jack Keiler and Glenn D. Schrader, both of

the Columbia Amusement Co., Paducah, Ky.
Other visitors included ; Luther Knifiey,

Art, Knifiey, Ky.
; R. L. Gastrost. Victory,

Vine Grove, K}'.
;
Bob Enoch, State and

Grand, Eliabethtown, Ky.
; Gene Lutes, Cap-

itol, Frankfort, Ky. ; C. K. Arnold, Arco
and Melody, Bardstown, Ky.

;
E. L. Orn-

stein, Ornstein Theatres, Marengo, Ind.

;

Homer Wirth, Crane, Crane, Ind.; George
Peyton, Griffith, LaGrange, Ky.

;
and Tex

Richards. State, Crouthersville, Ind. . . .

Col. L. B. Fuqua, owner and manager of

the Kentucky theatre, Eddyville, Ky., intro-

duced Governor Lawrence Wetherby on his

visit to Eddyville in behalf of his candidacy.

MEMPHIS
Winter weather, with snow and ice, made

its first appearance in Memphis but first run
attendance did not suffer. Strand reported

a strong opening with “The Day the Earth
Stood Still.” Malco played “The Texas
Rangers” to improved crowds. Warner was
packing in the patrons with “A Streetcar

Named Desire.” Loew’s State was delighted

with “An American in Paris” and Loew’s
Palace was pleased with “Little Egj'pt.”. . .

A. Burch sold his Burch theatre at Rives,

Mo., to W. A. Smith, w'ho re-named it the

Rives theatre. . . . John Mohrstadt, Joy,
Hayti, president of Mid-South Allied, and
Earl Vandiver, Palace, Kennett, Mo., have
returned home from the New York Allied

meeting. . Mrs B. V. McDougal, owner,
is building a new brick building to house
her Amuso theatre at Alonticello, Ark., and
the project is about half finished. . . . Mrs.
S. J. Azar, owner of Aar theatre at Green-
ville, Miss., has sold her theatre to Abner
Lebovitz. . . . Mid-South exhibitors booking
and shopping on Film Row included Mr.
and Mrs. Douglass Pierce, Jackson; Mrs.

J. R. Keller and Mrs. R. S. Bowden, Joiner;

Gordon Hutchins, Corning; Henley Smith,

Pocahontas
;
Roy Bolick, Kaiser

;
R. L. Os-

borne, Belzoni ; Clark Shivley, Clarksdale

;

Mrs. Viola Winkler, Macon; R. G. Lynch,

Medina; and Sam Kirby, North Little Rock.

(Continued on opposite page)
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MIAMI
Held over was “A Place in the Sun,” Em-

bassy, Variety; and “A Streetcar Named
Desire,” Colony Art. Other films in the

area include “The Blue Veil,” Paramount,
Beach; “Let’s Make it Legal,” Carih, Miami,
Miracle; “Close to My Heart,” Florida,

Sheridan ;
“David and Bathsheba,” Lincoln,

Town; “Behave Yourself,” Lauderdale

Gateway and “Force of Arms,” Olympia
with a stage show. “The Racket” had a

midnight showing at the Paramount. . . .

Arthur Schwartz, who has been with the

Paramount circuit in this area for many
years, has resigned to assume an executive

spot with United Theatres of New Orleans,

La. . . . George Bolden reports the Claugh-
ton Theatres have taken over the Grove the-

atre, which will be closed for a general re-

modelling to include air-conditioning and is

expected to have a gala reopening Novem-
ber 17. . . .A shift in personnel brings

Douglas Jernigan to the Tower as assistant

and Allison King to the Essex in the same
capacity. . . . Mark Chartrand of Wometco,
reports the circuit theatres are using trail-

ers and posters to inform the public of the

importance of the forthcoming bond issue

for ‘off street parking’. “American in Paris”

is scheduled for extended runs at the Em-
bassy in Miami and the Flamingo on Miami
Beach.

MILWAUKEE
The “Children’s Saturday Matinee” at the

St. Cloud Oriental theatre got quite a write

up in the local paper. . . . James Kavalary
sold his Mars theatre here to Norman
Sturns. . . . John McKay, Lake theatre, Pe-

waukee, booked “Macbeth” at advance prices

of 74 cents and did very well with it. The
Lake is the second theatre that has shown
the picture here. . . . RKO had a sneak pre-

view of “I Want You” at the Century the-

atre. . . . During Teachers Convention, five

of Warners neighborhood houses featured

the Battle of the Cowboys at matinees. Gene
Autry vs Roy Rogers with admission at

25 cents. . . . “A Streetcar Named Desire”

ending its fourth week at the Alhambra, was
held over an extra day especially for the

teachers during their convention.

MINNEAPOLIS
Box office grosses in loop houses are up.

A number of pictures in first run houses are

being held over. . . . “The Desert Fox” is in

its second week at the Gopher
;
“A Place In

The Sun” has been held over for a second
week at Radio City

;
“The River” is a sec-

ond week hold-over at the World; “People
Will Talk” has moved over to the Pix for

a fourth week’s run in a loop house. “Close

To My Heart” is at the RKO-Orpheum.
“The Red Shoes” at the Century. The
State is showing “The Well.” “New Mex-
ico” is at the Lyric. . . . Approximately 800
theatre operators in Minnesota, North and
South Dakota, and Wisconsin, have been
asked by Art W. Anderson, chief barker
of the Variety Club in Minneapolis, to save

copper drippings from arc lamp carbons, as

part of a campaign to scrap salvage in be-

half of our national defense effort. . . . The
Lake theatre at Hendricks, is now being op-

erated by C. R. Erickson and the Lancaster,
Lancaster, by Eldon Uppman. . . . The New
Leipzig theatre. New Leipzig, North Da-
kota, has a new operator, Reinhold Meyer,

Jr. . . . David Hulbert of the Augusta the-

atre, Augusta, Wis., and Carl Hulbert of

the Gem theatre, Cornell, Wis., were film

row visitors.

NEW ORLEANS
“A Streetcar Named Desire” at the Saen-

ger at advanced prices, adults matinee 75

cents, after 4 p.m., Saturday and Sunday
$1.25. Children at any time 34 cents. . . .

“Close To My Heart” is at the RKO Or-
pheum ; “Golden Horde” at Loew’s State

;

“The Strip” at the Center
;
“Sunny Side Of

The Street” at the Joy. . . . Drive-ins in

suburban New Orleans, and the Patio and
Tiger, neighborhood houses, simultaneously

showing “Mark Of The Renegade” and
“Hollywood Story.” At the Globe is “Jim
Thorpe—All American”

;
“Bitter Rice” is

at the Liberty
;
“Meet Me After The Show”

at the Tudor. . . . O. W. Phillpot, who sold

his Pelican drive-in, Jennings, La., recently,

is converting a store building to a 35 mm.
Negro patron theatre in that city. He has

named it the Palace. . . . C. J. Tringas own-
er-operator of the Roxy, Pensacola, and
several associates, purchased the New Twin
at Warrington, Fla., from Vucovich Bros,

and Ed Ortte. . . . Exhibitors seen on the

row were G. L. French, Star, Mendenhall,

Miss.; S. J. Campisi, Ritz, Abbeville, La.; C.

Edward Jenner, Elisville, Miss.
;
Robert L.

Long. Baton Rouge, La.; F. G. Pratt, Jr.,

Vacherie, La.; Mayor Lew Langlois, New
Roads, La.

;
Tom Watson, Sr., Ellisville,

Miss.; Nick Lamantia, Ritz, Bogalusa, La.;

Frank Olah, Star, Albany, La. ;
Honore

Tate, Lawtell, La.; and George Stout, Krotz
Springs, La. . . . W. J. Ilsley reopened his

Ritz theatre, Columbia, Miss., where he also

operates the Rebel.

OKLAHOMA CITY

Mr. and Mrs. Bob Barton, have returned

from an extended vacation in South Amer-
ica. Mr. Barton is booker for the Barton

Theatres. While in South America, they

visited various motion picture studios and
theatres. . . . The Redskin theatre has a

football preview every Friday night. . . .

The Skytrain and Redskin theatres had mid-
night Hallowe’en previews on Hallowe’en
night. . . . The Harber theatre was to have
Dr. Silkini’s ghost show. . . . Cooper Foun-
dation Theatres have sold the Ritz theatre to

Ollie Bronlee, who is acting as manager at

the present time. He says business is good,

and he has a new price policy of 35 cents

for adults and 10 cents for children.

OMAHA
“Mr. Imperium” coupled with Henry

Busse’s Orchestra on the stage made the

Orpheum’s 24th anniversary a golden one

by soaring $6,000 over average receipts. . . .

RKO-Brandeis is pulling out all the stops

for the showing of “Streetcar Named De-
sire.” Prices will be advanced. . . . Tri-

States has made a shift in its Grand Island,

Neh., theatres, moving Raoul Ruple, assist-

ant manager of the Capitol, to the Grand to

replace Maynard Lif, who resigned. . . .

“The Wild Blue Yonder” will have its

world premiere at Omaha’s Orpheum The-
atre November 29 in honor of Lt. Gen. Cur-

tis LeMay. Tri-States District Manager
William Miskell has announced plans are

in the making for a super-special program.

PHILADELPHIA
Harry Brandt’s Trans-Lux, gets Para-

mount’s “Detective Story,” opening Novem-
ber 15 for a 10-week run. . . . U. S. District

Court Judge James P. McGrannery decided

after argument on the decree to be entered

against National Screen Service in the in-

dependent posters case, that no decree will

be entered into or drafted at this time. In-

stead, one will be decided upon after a

court trial set for next January 28. . . . State

Board of Motion Picture Censors finally

granted a seal of approval for “The Blue

Angel,” the Marlene Dietrich film first re-

leased in 1930 and which is shown for the

first time in the State at the Studio here. . . .

Kenneth McEldowney, producer of “The
River,” and actress Adrienne Corri here for

the film’s premiere at Warners’ Aldine. . . .

Warners’ Logan robbed this week, manager
Jacob Minsky reporting the looting of the

lobby vending machines. . . . Lou Davidoff,

of the A.M. Ellis chain, as exhibitor chair-

man, and Republic branch manager Norman
Silverman, distributor leader, head up the

Variety Club’s local drive for the Will

Rogers’ Memorial Hospital. . . . Mt. Penn
drive-in, Reading, Pa., closed for the sea-

son with the Reading drive-in still remain-

ing open. The former Parker, Darby, Pa.,

is to be converted into a skating rink. . . .

Warners’ Ogontz here has gone into week-
end operation. . . . The Rio, Carlisle, Pa., is

undergoing a complete remodeling job with

a renovations program also entered into by
the Lenox there. . . . Annual meeting of the

Motion Picture Association was held No-
vember 5 at the RKO projection room with

welfare chairman Jack Beresin launching

the 10th annual drive of the group. . . . The
Pike, Wilmington, Del., marking its 10th

anniversary, expanded to Monday-through-
Saturday operation. . . . Ben Harris’ Ameri-
can Film Exchange is handling a free Tech-
nicolor cartoon subject, “Cheers for Chub-
by,” for the Metropolitan Life Insurance

Company.

PITTSBURGH
With the exception of “An American in

Paris,” which got away to an excellent

$27,000 for its opening week and was held

over, other business was off. . . . “A Street-

car named Desire” passed out of the

Warner after a six week run with better

than average figures each week. It was
succeeded by a double bill “Jungle Head-
hunters” and “Jungle of Chang.” . . . Other

newcomers are “Behave Yourself’ at the

(Continued on folloiving page)
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Stanley, “Little Egypt” at the J. P. Harris,
and the Fulton opened with a double bill.”

Adventures of Captain Fabian,” and “This
Is Korea.” . . . Ray Woodward has been
named chairman of the nominating commit-
tee for the elections to be held during the
Allied Motion Picture Theatre Owners of
Western Pennsylvania annual convention
late this month. . . . The Variety Club Tent
No. 1 held open house for the Korean
veterans from different nations who are
touring this country to help the nation’s
blood bank. . . . John Hooley is replacing
Bob Taylor as manager of the Harris
Amusement Company’s Palace while the
latter is doing similar chores at the com-
pany’s house at Dubois.

PORTLAND
Business continues good at all first run

houses. Two theatres are running advanced
price films and are doing great. ... “A
Streetcar Named Desire” at the United
Artists has the house scaled at $1.20 with
continuous performances ; “The Tales of
Hoffmann” at the Guild is being held for a
fourth week with the house scaled at $2.40
and reserved seats and two showings daily.

“The Day The Earth Stood Still” at the
large Paramount and Oriental

; “Pickup” at
the Orpheum ; and “Iron Man” at the Broad-
way are all new this week. . . . “The Desert
Fox” moves to the Mayfair after a day and
date showing at the Oriental and Paramount.
. . . Mel Blanc, John Payne, Arleen Whalen,
and Gloria Krieger were in town for the
Shrine “Show of Shows” at the Mayfair
theatre. UA local booker. Jack O’Bryan,
produced the highly successful show.

SAN FRANCISCO
“Submarine Command” at the Paramount

and “Come Fill the Cup” at the Fox, came
up with the same boxofifice figure the past
week. . . . Now playing at downtown first

run houses are “Darling, How Could You”
at the St. Francis, “Golden Girl” at the Fox
(world premiere with producer George
Jessel and Mitzi Gaynor heading the per-
sonal appearance show on opening day),
“The Tanks Are Coming” at the Paramount,
“Texas Carnival” at Loew’s Warfield and
“Two Tickets to Broadway” at the Golden
Gate. . . . Blumenfeld Theatres no longer
operate the Cerrito at El Cerrito. On No-
vember 1, operation of the house was taken
over by William Cooke. . . . The American
theatre of Nasser Bros, has been closed. . . .

Sid Cahn, formerly with National Screen
Service, has taken over management of the
New Filmore. . . . Robert Clark, sales man-
ager of Paramount, is chairman of enter-

tainment for Variety Club's Screen Test
Night, November 16. . . . The Vogue is

being readied for “Laa Ronde” which opens
there November 21. The inner lobby is be-
ing completely redecorated. Plans were
executed by one of the members of the
Vogue staff. . . . The State in San Jose,
formerly operated by T & D, is now the

United Artists, operated by UA.

TORONTO
Openings included “The Day The Earth

Stood Still” at the Imperial, “Let’s Make It

Legal” at Shea’s and Eglinton, “The People
Against O’Hara” at the Uptown, “Love

Nest” at the University and Nortown, and
“Tomorrow Is Another Day” with “Disc
Jockey” at the Downtown, Glendale, State,

Scarboro, Mayfair and Crest. . . . “No High-
way In the Sky” remained for a sixth week
at the Hyland, “Tales of Hoffmann” at the
Towne Cinema, and “Laughter in Paradise”
at the International Cinema held over for a
fifth week. “The Desert Fox” at the Odeon
Toronto and “A Streetcar Named Desire”
at the Victoria entered their fourth week,
while “Texas Carnival” at Loew’s stayed for

a second week. . . . “A Millionaire for

Christy” in its second showing at the Tivoli

and Capitol is supported by “Call Northside
777”. For its second run at the Danford,
Fairlawn and Humber, “Thunder on the
Hill” shares the billing with “Prelude to

Fame”. . . . Edward G. Robinson here in

person heading the cast of “Darkness at

Noon” playing at the Royal Alexander. . . .

Charles Boyer, Charles Laughton, Agnes
Moorehead and Cedric Hardwicke coming
to Massey Hall for two performances of

“Don Juan In Hell” November 12 and 14.

. . . Winn Barron, the voice of Paramount’s
Canadian newsreel, presented Princes Eliza-

beth with a print of the royal visit film when
she returned to Montreal from Washington.

VANCOUVER
Bright spot here was “Jim Thorpe-All

American” giving the Strand an excellent

week’s business. “Painting the Clouds with
Sunshine” did okay at the Capitol and
“Thunder on the Hill” at the Vogue was
above average. “Angels in the Outfield”

was disappointing at the Orpheum. . . .

Also playing: “Seven Days to Noon” at the

Cinema
;

a moveover of “Flying Leather-

necks” and “Rhubarb” at the Dominion

;

“Little Egypt” and “This Is Korea” at the

Plaza ; a third week of “Laughter in Paradise’

at the Studio; “Abbott and Costello Meet the

Killers,” reissue, at the Paradise; “Green
Grass of Wyoming” reissue, plus stage show,

at the Hastings; and “Chain Lighting” plus

stage show at the New State. . . .Wally

Hamilton, manager of Trans-Canada Films,

and veteran cameraman, left here on a tour

of the world’s capitals where he will film on
the street interviews for TV station KING in

Seattle. . . . The strike situation between the

Famous Players and Odeon circuits and the

booth workers at present seems to be an
absolute stalemate. ... A local circuit execu-

tive said that musicals, comedies, and ad-

venture films are at present the top desires

in the way of film fare in both urban and
smal town situations in British Columbia
theatres.

WASHINGTON
New openings included : “The Mob” at the

Warner
;
“Mr. Imperium” at the Capitol

;

“Mark of the Renegade” at the Columbia;
“Behave Yourself” at RKO Keith’s; “Mag-
nificent Yankee” and “Kind Lady” at the

Little; “Katie Did It” at the National; “The
River” at the Playhouse

;
“Rhubarb” at the

Ontario. Holdovers included : “A Streetcar

Named Desire” at the Metropolitan; “Desert

Fox” at the Palace
;
“A Place in the Sun”

at the Trans-Lux; “Ballerina” and “Paris

1900” at the Dupont; “Minne” at the Plaza.

... A specially inscribed 16 mm. print of

the motion picture “The Neighbor Next
Door” a Warner Bros, technicolor featurette

depicting life in Canada, was presented to

Princess Elizabeth by Harry, Jack and Al-
bert Warner. . . . Faye Emerson and Skitch

Henderson were at the opening of K-B’s
Ontario theatre. Also present was Horace
MacMahon, whose most recent film role is

in “Detective Story.” . . . Broderick Craw-
ford was a Washington visitor, making an
appearance at the Warner theatre in con-

nection with “The Mob.” . . . Kenneth
McEldowney, producer of “The River,” now
at the Playhouse theatre, was a visitor.

Legion Approves 16 of

21 New Productions
The National Legion of Decency this

week reviewed 21 pictures, putting eight in

Class A, Section I, Morally Unobjectionable

for General Patronage; eight in Class A,

Section H, Morally Unobjectionable for

Adults; four in Class B, Morally Objection-

able in Part for All, and one in Class C,

Condemned.
In Section I are “The Basketball Fix,”

“Highly Dangerous,” “Slaughter Trail,”

“South of Caliente,” “Tanks Are Coming,”

“Too Young to Kiss,” “Utah Wagon Train”

and “Valley of Fire.” In Section H are

“Capri” (Italian), “Detective Story,”

“Flame of Araby,” “Golden Girl,” “My
Favorite Spy,” “O Sole Mio” (Italian),

“Two Dollar Bettor” and “Two Tickets to

Broadway.”
In Class B are “Girl on the Bridge,” be-

cause of “suicide in plot solution”; “Mill

on the Po” (Italian) because of a “sugges-

tive sequence
;
tends to misrepresent Chris-

tian principles of social justice”; “Ten Tall

Men” because it “tends to condone immoral

actions,” and “The Unknown Man,” because

it tends to condone “immoral actions.” “La
Ronde” (French), was condemned because

“the story it tells condones and glorifies im-

moral actions and contains suggestive

sequences.”

Variefy Club Awards
To Be Made November 29
Winners of the 1951 Variety Club Wel-

fare Awards will be annoimced by New
York’s Variety Club at a Carnival-Bazaar

to be held on the Hotel Astor Roof Novem-
ber 29.

The entire facilities of the famed roof,

including the Belevedere Room, will be

turned into a panorama of booths, side-

shows, spinning wheels and games of skill.

Focal point of the evening will be the draw-

ing of the major prizes, including the three

automobiles, of the current Variety Awards.

More than $10,000 worth of merchandise

will be awarded during the evening, in addi-

tion to a series of special door prizes to be

drawn every hour. Chief Barker Fred J.

Schwartz stressed the fact that the commit-

tee had been guided in its plans by Variety’s

basic policies of working for the interests

of everyone in the entertainment industry

regardless of position.

Rowberry Sells Theatres
John Rowberry and Melvin R. Thorley

have sold the Cedar and Parks theatres.

Cedar City, Utah, to Glen Yergensen and

Elden Yergensen. The sum changing hands

was reportedly $200,000.
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Science Fiim
JVotcaStaple,
Pal Believes

The science-fiction film is rapidly becom-

ing a staple item on the public’s list of pre-

ferred pictures, to be compared with West-

erns, musicals and dramas, George Pal, pro-

ducer of science fiction product for Para-

mount, said in New York last week.

Mr. Pal, who made “Destination Moon”
and whose “When Worlds Collide” is soon

to go into general release, disclosed that he

is currently preparing the H. G. Wells

story, “War of the Worlds,” which should

go before the cameras in January. It will

be a Technicolor film.

In a departure, the former producer of

the Puppetoon shorts will follow with a film

on the life of Houdini. A magician will be

selected to play the Houdini part. Mr. Pal

explained that he had to give up the Pup-

petoons “because costs went up 164 per cent

in five years while our grosses went down,

if anything.” He said in science fiction films

special effects replaced the players as the

real stars of the production and that casting

a well-known personality in one of his pic-

tures might have a poor rather than a good

effect.

Convinced that audiences both here and
abroad are fascinated with science-fiction,

Mr. Pal said films of this type were ideal

for doing the job the industry had cut out

for itself today—getting people into the the-

atres. “It used to be ‘the play’s the thing!’

Now it’s ‘the subject’s the thing’ first,” he

commented.

As proof of the popularity of the science-

fiction subjects, Mr. Pal cited the fact that

“Destination Moon” had already grossed

$2,000,000 and that “When Worlds Collide”

is expected to recoup its negative cost in

the foreign market alone. Under his current

contract with Paramount, Mr. Pal is to de-

liver two to three films annually. He said

he preferred working in color and in all

his pictures so far he has used Technicolor.

"Well" to Open in 12

Cities in November
Harry M. Popkin’s “The Well” will have

12 key city openings during November, it

has been announced by William J. Heine-
man, United Artists vice-president in charge
of distribution. The November campaign
started with a Minneapolis premiere at the

State theatre. Next, “The Well” opened at

the Orpheum, Seattle; Center theatre, Salt

Lake City; Metropolitan theatre. Provi-
dence; Paramount theatre, St. Paul and
Palace theatre, Huntington, W. Va. and the

Joy theatre. New Orleans, where it opened
November 10.

Chicago Amusement Tax Lower
The Chicago amusement tax in October

raised $97,115, compared to $105,432 for

the same month last year.

Paramount Has Three

Set for Broadway
Paramount Pictiures this week announced

the release lineup of three of its major pro-

ductions at New York theatres. “When
Worlds Collide,” Technicolor, science-fic-

tion film produced by George Pal, is sched-

uled to follow “Detective Story” into the

Mayfair. “Warpath,” a Technicolor West-
ern, starring Edmond O’Brien, Dean Jagger

and Forrest Tucker, is to be the next attrac-

tion at the Globe. The Pine-Thomas drama,

“Crosswinds,” also Technicolor, follows

“Warpath” into the Globe. John Payne and

Rhonda Fleming are the stars.

Seiznick Product to Be

Released in Germany
David O. Seiznick last week announced

the release of a number of his productions

in Western Germany. Mr. Seiznick, just

returned from Europe, disclosed that “Re-

becca” would be the first of his pictures to

be released in Germany in mid-November,
with 11 other subjects to follow during a

period of 15 months.

"Cyrano" Opens in Paris

Stanley Kramer’s “Cyrano de Bergerac”

had its premiere in Paris Tuesday at the

Rex and Normandie theatres, two of the

largest houses in the French capital. Jean

Martinelli’s voice was dubbed in for that

of Jose Ferrer. Mr. Martinelli is one of the

outstanding actors at the Comedie Fran-

caise.

To Telecast

tJJV Session
Through an agreement among the CBS

Television Network, the United Nations

and Paramount Pictures, CBS will telecast

daily reports on the UN General Assembly
sessions in Paris starting Sunday.

Breaking records in the speedy presenta-

tion of news, CBS will carry excerpts of

each meeting on the following day, except

in the case of bad flying weather.

UN technical personnel will handle the

coverage of each session. The TV signal

will be fed to a Paramount Inter-Film

Theatre television unit where picture and
sound will be developed, fixed, dried and
recorded on standard 35mm film within 30

seconds after the event occurs.

Paramount Theatre Television recording

engineers will go to Paris to install and
operate the equipment, which has been flown

there at the request and with the assistance

of the State Department.

Besides the daily coverage, a digest ver-

sion of the week’s happenings also will be

seen over CBS Sunday afternoons.

Princess Gets 16mm Short
The three Warner brothers have pre-

sented Princess Elizabeth with a specially

instribed 16mm print of the motion picture,

“The Neighbor Next Door,” a Warner
Technicolor featurette, depicting life in

Canada, it was announced last week.

P.B. was an actor and later one of the better known Eastern

story editors. His service to the Industry furthered many
careers and left its mark on our proud history. He was
recently found with his wife— both near 80 years—living

destitutely in an abandoned tool shed.

THIS MUST NOT HAPPEN AGAIN IN OUR INDUSTRY.

ALWAYS THE FIRST TO HELP OTHERS, IT’S TIME TO

HELP OUR OWN. 00 YOUR SHARE BY BUYING TICKETS TO

^ THE GREATEST ALL-STAR SHOW OF ALL TIME!

*

•k

Pfoteeds fo

The Foundotion of t.he

Motion Pidure Pioneers,

Tox Dedudible.

Tickets S5. to $2$.

ovoiloble ot

Room 170

Hotel Astor

// //I
'
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Half af Fax
Films afJVexi

Year Heady
A full 50 per cent of Twentieth Century-

Fox’s releases for next year already have

been completed, it was reported this week.

Finished are the following- : “Kangaroo,”
outdoor adventure filmed in Australia

(Technicolor)
;
“The Pride of St. Louis,”

Dizzy Dean baseball biography; “With a

Song in My Fleart,” Jane Froman story

(Technicolor)
;
“Dowm Among the Shelter-

ing Palms,” south seas musical romance
(Technicolor)

;
“Red Skies of Montana,”

outdoor adventure (Technicolor).

Also, “Decision Before Dawn,” from the

novel “Call It Treason”; “Belles on Their

Toes,” sequel to “Cheaper by the Dozen”
(Technicolor)

;
“Lydia Bailey,” Kenneth

Roberts’ best-seller (Technicolor)
;

“The
Model and the Marriage Broker,” romantic

comedy; “Phone Call from a Stranger,”

modern drama; “Viva Zapata!”, Darryl F.

Zanuck personal production, and “The Re-
turn of the Texan,” outdoor drama.

Also, “Wait Till the Sun Shines, Nellie,”

romantic cavalcade (Technicolor), and “5

Fingers,” World War II espionage drama.
Still shooting- are “Deadline, U.S.A.,”

newspaper melodrama; “Way of a Gaucho,”
romantic tale filmed in Argentina (Techni-

color)
;

“The Girl Next Door,” comedy
with music (Technicolor)

; “Diplomatic

Courier,” European spy thriller
;
“The I

Don’t Care Girl,” Eva Tanguay musical

story (Technicolor), and “Swamp Girl,”

Everglades drama (Technicolor).

Two independently produced films being

released next year by 20th Century-Fox and
already completed are Joseph Bernhard’s

“Japanese War Bride” and Edward L. Al-

person’s “Rose of Cimarron,” (Natural

Color)

.

Gigi Perreau to Tour tor

"Week-End with Father"
A ten-city promotional tour has been set

by Universal for its young child star, Gigi

Perreau, who is co-starred with Van Heflin

and Patricia Neal in the company’s “Week-
End with Father.” The film is due for re-

lease at the end of the year. The tour starts

in New York November 18 and concludes

in Chicago December 7. Miss Perreau, who
has leading roles in the current “The Lady
Pays Off” and “Reunion in Reno,” is being

set for network television and radio ap-

pearances as well as department store pro-

motions, civic events and newspaper and
magazine interviews.

Would Admit Women
A decision to admit women to membership

was made at the annual meeting of the Mar-
itime Motion Picture Pioneers, held at Am-
herst, N. S., Canada, recently. A report was
given on rentals of a film on Little League
baseball.

Wald and Krasna Future

At RKO Under Discussion
Postponement of action on the continua-

tion of Jerry Wald and Norman Krasna as

independent producers at RKO was an-

nounced at the studio this week. The post-

ponement is for 60 days. It was reached

after conference between the pair and C. J.

Tevlin, RKO studio chief. Mr. Wald and
Mr. Krasna have a two year option on the

five-year contract. It has expired.

Both sides are dissatisfied, Hollywood
sources say. The studio contends the pair has

produced too few pctures. They counter with

charges of lack of autonomy and delays by

chief RKO stockholder Howard Hughes in

giving approvals. The production unit has

made “The Blue Veil” and “Behave Your-
self,” and are making “Clash By Night”

and “Cowpoke.”

Ash Aid far

DA V Shart
Industry representatives last Friday at a

luncheon at the Hotel Astor in New York
saw a two-reel subject, “One Who Came
Back.” and heard a plea for industry coop-

eration in its release to the nation by repre-

sentatives of the Disabled American Vet-

erans and the Department of Defense. The
subject, produced by the veterans’ organiza-

tion with the cooperation of the Association

of Motion Picture Producers and the Defense

Department, is excellently photographed and

is a highly professional production job.

Admiral Ross T. Mclntire, chairman of

the President’s Committee, presided at the

luncheon, and conveyed a message from

President Truman which praised the film

industry for its record “in the service of the

nation.” Industry cooperation was promised

by Robert Coyne, Council of Motion Picture

Organizations executive ; Maurice Gold-

stein, of the committee of general sales man-
agers, and Fred Schwartz, of the Metro-

politan exhibitors group.

The film records the procedure employed

by the armed services medical establishment

to save a soldier’s life from the moment of

his being wounded at the front line in Korea,

through the various steps of hospitalization,

until he is under treatment in a hospital in

the United States. The film, narrated sup-

posedly by the wounded soldier, closes with

an appeal for public support of the Disabled

American Veterans in its annual campaign

for funds.

—

C.S.A.

Monogram Week Set

For February 10-16
'I'he week of February 10-16 has been

designated as National Monogram Week by

Morey Goldstein, vice-president and general

sales manager of the company. “A Mono-
gram subject on every screen in the nation”

is the goal and the slogan of the drive. All

exchanges have been notified by Mr. Gold-

stein to inform their salesmen to point their

efforts toward making next year’s Mono-
gram Week a great success.

Theatre TY
Hrares Hit in

Kansas City
KANSAS CITY: Theatre television had
its first showing in the midwest Saturday,

November 3, at the Ashland theatre, a

neighborhood house of the Commonwealth
circuit seating 1,250. Edward Mansfield is

manager of the city district for Common-
wealth, including the Ashland. Attendance

Saturday was 422, at $2 per person plus 40

cents tax. Many present were alumni of

Michigan and Illinois, the football game
televised.

Commonwealth has contracted for two

theatre sets
;
one of these is installed in the

.Ashland—largely as a contribution of Com-
monwealth to the accumulating of experi-

ence in theatre television
;

this being the

first installation in the Midwest. An in-

stance of the service to exhibitors in this

Commonwealth project is the invitation to

exhibitors attending the Kansas Missouri

Theatre Association meeting to attend a free

demonstration at the theatre November 6.

There is a coaxial cable into Kansas City,

heretofore used only by WDAF-TV, the

Star’s television station. The telephone

company has equipment for only one beam,

on which the Star has first call. The Ash-

land may obtain use of this beam when not

wanted by WDAF-TV, which did not use

it Saturday.

Audience reaction was considered highly

significant. The patrons had an experience

comparable to, and much like, that of watch-

ing a game in a stadium. There were

shouts of encouragement, applause and un-

restrained calling and conversation.

Lury Named to Head
New U. A. Japan Office

Robert M. Lury, veteran foreign sales

executive, has been appointed managing
director for United Artists in Japan, it was
announced this week by Arnold M. Picker,

vice-president in charge of foreign distribu-

tion for UA. Mr. Picker simultaneously

announced the re-establishment of the UA
offices in Japan. The company has con-

cluded a long-term exhibition contract with

the Shochiku interests in Japan as well as a

deal by which it will make use of the Sho-

chiku facilities. Mr. Lury served as Metro’s

Far Eastern representative before the war
and, later, in a similar capacity for Uni-

versal.

Lenart Buys Into Aspen
Harry Lenart, senior partner in Lenart,

McHugh and Company, New York, and

owner of the San Souci Hotel, Jamaica, has

become a partner in Aspen Productions,

with Robert Wise and Mark Robson. The
latter’s first picture was financed by Lenart.

Mr. Lenart will have charge of commit-

ments and contracts; Mr. Wise and Mr.

Robson will continue as directors.
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Movietiwne
Calied Big
Success

INIovietinie U.S.A. up to this point may
be described as an unqualified success.

That was the substance of an address de-

livered last week by Robert J. O’Donnell,

Movietime national director, at a luncheon

in New York of the Associated Motion Pic-

ture Advertisers, who gathered to pay
tribute to his efforts in leading the gigantic

all-industry project.

Mr. O’Donnell promised greater partici-

pation by Hollywood personalities in future

tours, adding that during his recent visit to

Hollywood many stars told him to “count

them in.”

Mr. O’Donnell estimated that Movietime,
sponsored by the Council of Motion Picture

Organizations, attracted free publicity in

publications throughout the nation amount-
ing to more than $1,000,000 in free advertis-

ing space. He added that more than 100,-

000,000 persons were brought in contact

with the campaign by the star caravans on
tour.

Others who spoke were Ned E. Depinet,

COMPO president, Arthur L. Mayer,
COMPO executive vice-president, and
among those who were also honored for

their work in the drive were Charles Mc-
Carthy, campaign coordinator

; Max E.

Youngstein, assistant campaign coordinator;

Barret McCormick, head of the pressbook

project; Arthur Schmidt, publicity head;
Mort Blumenstock, in charge of the tours,

and Jerry Pickman, who handled national

radio publicity.

The Movietime drive, meanwhile, this

week also continued its broadcasts over the

more than 400 Liberty network stations

;

was preparing a giant brochure reproducing

some of the highlights of the press

“breaks”; noted that the major portion of

the current issue of Cue magazine was de-

voted to the film industry; submitted a re-

port to the Motion Picture Association of

America’s board of directors, and heard a

report from Texas that a special drive was
under way to promote the Liberty Movie-
time broadcasts.

Show Promotion Films

For Philadelphia

PHILADELPHIA : The Aldine theatre, a

downtown house, last week served as a pre-

view theatre when 500 city officials saw two
new films made by the “Know Your City”

office of the Philadelphia Commercial Mu-
seum. Both pictures run 15 minutes and are

on 16mm. One, “Philadelphia—City of Two
Million,” depicts the city’s services to its

citizens. The other, “Philadelphia—on the

March” covers the city’s new projects of

today and the near future. The Aldine
audience was not the first to view the reels

since they had already been shown over tele-

vision station WFIL-TV.

IN NEWSREELS
MOVIETONE NEWS, No. 89—Truman ^eets Princess

Elizabeth. Earthquake in Formosa. Rockets hit

Korean Reds. Fabric fashion show. Coal ablaze in

Colorado. Bicycle parade. Sculptor’s display.

Sweepstake winner.
MOVIETONE NEWS, No. 90—Eisenhower sees Tru*
man. Elizabeth and Philip in Washington. Civil

defense test at Providence. R. I. Circus animals
escape in Arkansas. Football: South California-

Army: Illinois-Michigan ;
Tennessee- North Carolina;

Stanford-Washington -State.

NEWS OF THE DAY, No. 219—Royal couple in

Washington; meet Dionne quintuplets. Formosa
’quake. Bombers en route to Europe. Rockets blast

Reds in Korea.
NEWS OF THE DAY, No. 2201—Elizabeth and Pliilip

bid U. S. goodbye. Troops face atomic blast.

Eisenhower. Aqua skiing tryouts. Football: Illinois-

Michigan; Southern California-Army.
PARAlMO'UNT NEWS, No. 22—Korean front. Lace-y
days in fashion world. Indo-China report. Elizabeth
and Philip reach U. S.

PARAMOUNT NEWS, No. T^—GVs face atom bomb
in Nevada. Elizabeth and Philip in Washington.
Eisenhower at Fort Knox. Football: Georgia Tech-
Duke; Illinois-Michigan.

TELENEWS DIGEST, No. 44B—Elizabeth and Philip

in capital. Jet dogfight in Korea. Atom blast in

Nevada. Fighting against Malayan Reds. Truce
talks resume. Mass for Petain. Haile Selassie wel-
comes “vets.” Treaty squabble in Tokyo. “Ike-
for-President” boom.

TELENEWS DIGEST, No. 45A—Eisenhower in

Washington. Churchill takes over in Washington.
Britain firm over Suez. UN Assembly in Paris. Re-
port on Universal Military Training. Holiday for

atom-test GI’s. U.S.C. beats Army in football.

UNIVERSAL NEWS, No. SOS^—Korean peace hopes
brighten. Welcome to royal couple. New NATO'
air base. Navy tests torpedo jet. Horseshow.

UNIVERSAL NEWS. No. 506--Eisenhower and Tru-
man. German fashoins. Air flivver. Football: Duke-
Georgia Tech; Southern California-Army

;
Mary-

land-Missouri.

WARNER PATHE NEWS, No. 24~Elizabeth and
Philip hailed in Washington; meet Dionne quints.

Korean truce talks continue as does the war. Mc-
Kinney named Democratic national chairman. French
troops on review in Indo-China. Football.

WARNER PATHE NEWS. No. 25—Wanted: seven
Communists. Truman and Eisenhower. Truman and
Royal couple. UN delegates arrive in Paris. Rain
and snow take over as U.S.C. plays army and Il-

linois play Michigan.

BKO Quurier
Net ^588,816

The operations of RKO Pictures Corpora-

tion and subsidiary companies for the three

months ended September 29, 1951, resulted

in a net profit (unaudited), after all charges,

of $588,816, the company reported in New
York last week.

For the nine months ended September 29,

1951, operations resulted in a net loss (un-

audited), after all charges, of $145,904.

Inasmuch as RKO Pictures Corporation

commenced operations on January 1, 1951,

there are no comparable figures for similar

periods of 1950. The theatre and picture

companies were separated last January 1

under the terms of the consent decree in the

Federal trust action.

Richard Wallace Dies

Richard Wallace, 57, veteran film director,

died November 3 of a heart attack as he was
watching a football game on the coast. Sur-

viving him are his widow, two adopted chil-

dren, and a brother.

Eldon Imhoff
Eldon Imhoff, vice-president and sales

manager of the Victor Animatograph Cor-

poration, Davenport, la., died November 1

at his home there. He leaves a widow,
brother, and sister.

BKO Circuit

9"3Munth Net
$U053.844
RKO Theatres Corporation and subsidi-

ary companies this week announced con-

solidated net profit after taxes and all

charges of $502,205 for the third quarter

of 1951.

Profit for the first nine months of 1951,

after taxes and all charges, totaled $1,-

053,844, which included a $380,577 profit

from the sale of capital assets, before taxes.

Since RKO Theatres commenced opera-

tions as an individual unit only on January

1, 1951, there are no comparable income

figures available for similar periods in 1950.

The RKO theatre company and picture com-

jiany were split last January under the New
York consent decision.

The circuit reported that 3,914,913 shares

of common stock were outstanding at Sep-

tember 29, 1951.

The proxy statement said that if the pro-

posed amendment of the by-laws is adopted

by the stockholders meeting set for Dover,

Delaware, Decembei 6, six directors will be

chosen. Up for election are J. P. Dreibelbis,

Leland Hayward, Edward C. Raftery, Sol

A. Schwartz, Ben-Fleming Sessel and

William J. Wardall. The only newcomer is

Mr. Raftery, who is identified as a member
of the law firm of O’Brien, Driscoll and

Raftery.

The salaries of the top officers of RKO
Theatres were given as follows in estimated

totals for 1951 : Mr. Schwartz, president,

$78,960; William W. Howard, vice-presi-

dent and director, $28,600, and Thomas F.

O’Connor, vice-president and treasurer,

$25,975.

See Wages and Prices

In Moderate Increases
A prediction that wages, wholesale prices

and consumer prices will show moderate

increases, but not on a runaway scale, is

made in a survey undertaken by the F. W.
Dodge Corporation for an article in the

November issue of Architectural Record.

Economists polled also thought industrial

production will rise continuously from now
to the end of 1952; construction will decline

moderately, but still will be of boom propor-

tions, and mortgage money will be in plenti-

ful supply.

HENRY
R.

ARIAS
PURCHASING AGENT
Foreign and Domesfic

Film Distribution

729 7th Ave., N. Y. 19, N. Y., Circle 5-4574
S«rvlng the Industry since 1913. Negotiations in Any Lanouaoe

CABLE: HENARIAS. N. Y.
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 108 attractions, 4,940 playdates.

Titles run alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. The tabulation is cumida-

tive. Dagger (f) denotes attractions published for the first time.

Asterisk (’') indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AV—Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

fAcross the Wide Missouri (MGM) 3 5 - - -

Alice in Wonderland (RKO Radio) - 1 1 32 20 17

Along the Great Divide (W.B.) 1 7 30 20 5

Angels in the Outfield (MGM) - 7 19 8 2

Apache Drums (U.l.) - 13 36 1

1

2

Appointment With Danger (Para.) - 8 48 44 13

As Young As You Feel (20th-Fox) - - 8 22 17

(Behave Yourself (RKO Radio) .

_ _ -
1 3

Best of the Badmen (RKO Radio)
Big Carnival, The (Formerly Ace In the Hole)

- 9 31 29 10

(Para.) - 2 14 21 34

Brave Bulls, The (Col.) - -
1 1

1

27

Captain Horatio Hornblower (W.B.) 17 20 23 10 1

Cattle Drive (U.l.) ... 10 3 5 12 6

Cavalry Scout (Mono.)
Cornin' Round the Mountain (U.l.)

- 6 10 3 -

13 6 25 15 -

Cyrano de Bergerac (U.A.) 16 1 1 7 6 2

David and Bathsheba (20th-Fox) 22 7 1 1
-

Day the Earth Stood Still, .The (20th-Fox) - 5 10 1

1

1

Dear Brat (Para.) , - 2 37 20 22

(Desert Fox, The (20th-Fox) 3 6 1
- -

Disc Jockey (A.A.) - - - 1 5

Excuse My Dust (MGM) 1 16 56 22 1

Fablola (U.A.) - 6 6 10 4

Fat Man, The ( U.l.) 4 - 4 5 3

Fighting Coast Guard (Rep.) .

-
1 30 32 10

Five (Col.) -
1 3 - -

Flying Leathernecks (RKO Radio) 5 15 10 4 -

Force of Arms (W.B.) -
1 12 8 3

Fort Worth (W.B.) 9 33 33 9 2

Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) ... 25 31 6 6 1

Frogmen, The (20th-Fox) 21 13 59 20 3

Go For Broke (MGM) 12 54 37 13 3

Golden Horde, The (U.l.) - 2 6 4 2

Guy Who Came Back, The (20th-Fox) - - 7 29 6

Half Angel (20th-Fox) 2 40 43 1

1

1

Happy Go Lovely (RKO Radio) -
1 16 13 2

Hard, Fast and Beautiful (RKO Radio) 2 2 16 10

He Ran All the Way (U.A.) - - 3 29 5

Here Comes the Groom (Para.) 1

1

19 16 5 16

His Kind of Woman (RKO Radio) 3 6 6 6 -

Hollywood Story (U.l.) - - 4 2 2

House on Telegraph Hill (20th-Fox) - - 2 15 6

Hurricane Island (Col.) -
1 3 5 -

1 Was a Communist for the FBI (W.B.) 2 25 39 25 3

Inside the Walls of Folsom Prison (W.B.) - 7 7 12 5

Iron Man, The ( U.l.) 1 4 3 7 1

Jim Thorpe—All American (W.B.) -
1 17 12 7

Katie Did It (U.l.) . .

EX

2

AA

8

AV

21

BA

12

PR

Kind Lady (MGM) - - 8 4 12

Last Outpost, The (Para.) 1 10 32 14 6
Law and the Lady, The (MGM) -

1 2 6 22
*Lemon Drop Kid, The (Para.) 4 57 40 42 4
Let's Go Navy (Mono.) 4 8 1

_

Little Big Horn (Lippert) - 4 8 4 5

Little Egypt (U.l.) 1 3 14 6 1

Lorna Doone (Col.) - 6 20 9 3

Mark of the Renegade (U.l.) _ 3 7 2

Mask of the Avenger (Col.) - - 7 1 8

Meet Me After the Show ('20th-Fox) 3 20 37 9 1

Millionaire for Christy, A (20th-Fox) - 3 5 19 4
Mr. Belvedere Rings the Bell (20th-Fox) 9 16 27 25 8

Mr. Imperlum (MGM) - -
1 5 5

Mob, The (Col.) - 4 3 5 1

'•'My Forbidden Past (RKO Radio) 2 18 20 30 28

Never Trust a Gambler (Col.) _ - - 1 3

New Mexico (U.A.) - - 8 6 2

Night Into Morning (MGM) -
1

1

7 16 6

No Highway in the Sky (20th-Fox) - - 4 2 6

No Questions Asked (MGM) - - 6 12 16

On Moonlight Bay (W.B.) 47 61 II 9 1

On the Riviera (20th-Fox) 12 15 33 49 4

Painted Hills (MGM) - 15 29 II 17

Painting the Cleuds With Sunshine (W.B.) . . . .

- 5 10 6 1

Passage West (Para.) 9 2 32 17 15

Peking Express (Para.) 1 4 6 10 16

People Against O'Hara (MGM) - 3 4 24 10

People Will Talk (20th-Fox) I 4 22 14 -

Pickup (Col.) - 9 6 2 4

Place in the Sun, A (Para.) 4 5 1
- -

Prince Who Was a Thief, The (U.l.) 1 10 30 24 -

Prowler, The (U.A.) 2 2 4 3 4

Red Badge of Courage, The (MGM) -
1

-
1 4

Rhubarb (Para.) - 7 3 8 1

Rich, Young and Pretty (MGM) 2 30 44 24 1

Saturday's Hero (Col.) - 8 5 1 4

Secret of Convict Lake, The (20th-Fox) 3 15 9 3 1

Show Boat (MGM) 1 13 21 14 - -

Sirocco (Col.) -
1

1

8 10 20

fSt. Benny the Dip (U.A.) - - 1 4 -

Strangers on a Train (W.B.) 3 38 30 22 4

Strictly Dishonorable (MGM) - 3 2 14 45

Strip, The (MGM) - - 7 16 3

fSunny Side of the Street (Col.) - - 4 - -

Take Care of My Little Girl (20th-Fox) 10 59 43 6 -

Tall Target, The (MGM) - - 2 2 II

Teresa (MGM) - 7 10 21 10

Texas Carnival (MGM) 6 5 5 - -

Texas Rangers (Col.) 1 6 7 3 7

That's My Boy (Para.) 43 30 14 3 -

’•‘Thing, The (RKO Radio) 26 48 16 14 5

Thunder on the Hill (U.l.) - 1 4 3 4

Tomorrow Is Another Day (W.B.) - - 2 1 2

Two of a Kind (Col.) - - 5 14 3

*Up Front (U.l.) 3 37 64 13 24

Warpath (Para.) - 2 38 14 5

Whistle at Eaton Falls, The (Col.) - - - 3 3

You Never Can Tell (U.l.) - - 2 2 6
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Columbia . . . the original exhibitor!' reports deportment, established October 14, 1916. In it

theatremen serve one another with information about the box office performonce of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

BLONDIE’S HERO: Penny Singleton, Arthur Lake
—They still are popular. Would be sorry to see this
series discontinued. Played Thursday, Friday, Satur-
day, October 18, 19, 20.—Harland Rankin, Erie Theatre,
Wheatley, Ont., Canada.

GENE AUTRY AND THE MOUNTIES: Gene
Autry, Pat Buttram—Gene not the draw he used to
be, but still feel he has a following. Played Thursday,
Friday. Saturday, October 18, 19, 20.—Harland Rankin,
Beau Theatre, Belle River, Ont., Canada.

MY TRUE STORY: Helen Walker, Willard Parker
—This little co-feature was surprisingly good. Very
well done. Played Friday, Staurday, October 19, 20.—
Rowell Brothers, Idle Hour Theatre, Hardwick, Vt.

PICKUP: Beverly Michaels, Hugo Haas—This pic-
ture was directed as well as starred in by Hugo
Haas. Beverly Michaels and Allan Nixon also do good
jobs. Opened fair, but dropped off badly the second
night. I thought it was a good show, but my patrons
thought differently and I must have been wrong.
Played Tuesday, Wednesday, October 9, 10.—Howard
S. Phillips, Congress Theatre, Marcus Hook, Penna.

PYGMY ISLAND: Johnny Weissmuller, Ann Sav-
age—A very good picture for jungle fans. The kids
must have liked it too—they sat through it and
stayed put. Fairly good crowd. Small town. Played
Friday, Saturday, October 12, 13.—Francis Gill, Paonia
Theatre, Paonia, Colo.

SANTA FE: Randolph Scott, Janis Carter—This
Technicolor picture did fair weekend business—quite
satisfactory. Played Friday, Saturday, October 19, 20.

—Harland Ranklin, Plaza Theatre, Tilbury, Ont.,
Canada.

711 OCEAN DRIVE: Edmund O’Brien, Joanne Dru
—Good action picture with lots of suspense. Played
Monday, Tuesday, October 1, 2.—Harland Rankin,
Plaza Theatre, Tilbury, Ont., Canada.

SMUGGLER’S GOLD: Cameron Mitchell, Amanda
Blake—This wasn’t too strong. Strictly for double
billing and action fans. Doubled with “Hit Parade
of 1951’* to fair business. Played Wednesday, Thurs-
day, October 10, 11.—Harland Rankin, Rankin Enter-
prises, Chatham, Ont., Canada.

STREETS OF GHOST TOWN: Charles Starrett,
Smiley Burnette—Fine western that we doubled to
satisfaction. Played Thursday, Friday, Saturday,
October 18, 19, —Harland Rankin, Erie Theatre,
Wheatley, Ont., Canada.

Metro-Goldwyn-Mayer
DIAL 1119: Marshall Thompson, Virginia Field

—

Just a small program picture from Metro that didn’t
set the world on fire but pleased all those who came.
Marshall Thompson’s efforts were good in this particu-
lar type of role. Good for a mid-week date.—Bruce
Elves, Quill Lake Theatre, Quill Lake, Sask., Canada.

GO FOR BROKE: Van Johnson, Warner Anderson

—

You couldn’t go wrong on this picture at any time.
Very well handled and very realistic. We did just an
average business for a small town. Played Sunday,
Monday, Tuesday, October 14, 15, 16.—Francis Gill,
Paonia Theatre, Paonia, Colo.

MINIVER STORY, THE: Greer Garson, Walter
Pidgeon—A good picture which stood up well alone.
Some said it was excellent. The usual business for a
small town. Played Wednesday, Thursday, October 17,
18.—Francis Gill, Paonia Theatre, Paonia, Colo.

PAINTED HILLS: Lassie, Bruce Cowling, Cary
Grey—A good picture any time. If you pass this one,
you are throwing away good money. Doubled with
“The Man on the Eiffel Tower’’—both good pictures.
Good business for this small town. Played Friday,
Saturday, October 19, 20.—Francis Gill, Paonia Theatre,
Paonia, Colo.

TWO CENTS' WORTH
-AND WELCOME

"As I have been a faithful reader

and believer in the Herald and

never contributed to your "What the

Picture Did for Me," I think I will

start adding my two cents' worth."

—Howard McGill, Manager, Brun-

didge Theatre, Brundidge, Ala.

RICH, YOUNG AND PRETTY: Jane Powell,
Wendell Corey—A good picture—beautiful color and
good acting by the whole cast. Comments were favor-
able. We can always make a little money on MGM
products. Played Saturday, Sunday, Monday, October
20, 21, 22.—O. Fomby, Paula Theatre, Homer, La.

RICH, YOUNG AND PRETTY: Jane Powell,
Wendell Corey—Almost the perfect family picture.
Contains many laughs, a story that’s not too bad and
some good singing, well staged with beautiful color.

Entire cast are box office and do a good job. It

brought back many of our old patrons, especially the
women. We could stand for more like this one.
Played Sunday, Monday, October 21, 22.—Howard S.

Phillips, Congress Theatre, Marcus Hook, Penna.

VENGEANCE VALLEY : Burt Lancaster, Robert
Walker—This Technicolor western drew well for two
nights and one matinee. A very good story. We did
some extra advertising on this, which helped.—Bruce
Elves, Quill Lake Theatre, Quill Lake, Sask., Canada.

Monogram
HOT ROD: James Lydon, Gloria Winters—This is

a very nice little picture for either half of a double
bill. It runs just an hour and is clean, wholesome
entertainment. I played this purposely on the nights
of the stock car races, and drew average mid-week
business. It is one of Monogram’s better pictures.
Good title. The weather was nice. Played Wednesday,
Thursday, September 19, 20.—Carl F. Neitzel, Juno
Theatre, Juneau, Wis.

LET’S GO' NAVY: The Bowery Boys—These boys
always please here. Picture is full of corny situations,
as usual with them, but my audience howls at every-
thing they do. So why should I be highbrow and not
go along with the boys and girls who pay me my
salary? Played “Beaver Valley’ as featurette, which
is excellent. Played Friday, Saturday, October 26, 27.

-Howard S. Phillips, Congress Theatre, Marcus
Hook. Pa.

Paramount

LAST OUTPOST, THE: Ronald Reagan, Rhonda
Fleming—Good action, good acting and well supported
—a good picture. Average business in this small town.
Played Sunday, Moriday, Tuesday, October 21, 22, 23.

—Francis Gill, Paonia Theatre, Paonia, Colo.

PEKING EXPRESS: Joseph Cotten, Corinne Calvet

—Very good—lots of action. Did average mid-week
business. Flayed Wednesday, Thursday, October 24,
25.—Rowell Brothers, Idle Hour Theatre, Hardwick,
Vt.

RKO-Radio
ALICE IN WONDERLAND: Disney Feature—Very

disappointing. By the time we had built the program
up to proper length, the total film rental was exhorbi-
tant. Many dissatisfied patrons. Played Tuesday,
Wednesday, October 9, 10.—Rowell Brothers, Idle Hour
Theatre, Hardwick, Vt.

OUR VERY OWN: Ann Blythe, Farley Granger,
Joan Evans—This is first rate entertainment that held
up in an excellent manner for three nights. It’s a
story that really could happen, and is done to perfec-
tion by all members of the cast. I heard nothing but
good comments on this one. Played Monday, Tuesday,
Wednesday, September 24, 25, 26.—Bruce Elves, Quill
Lake Theatre, Quill Lake, Sask., Canada.

Twentieth Century-Fox

FOLLOW THE SUN: Anne Baxter, Glenn Ford—
Definitely fine entertainment with a wide appeal. I

was somewhat surprised to find that the picture did
105% at the box office for the mid-week change. All
comments were good, and although it isn’t as big as
“The Stratton Story” (MGM), Fox didn’t ask a big
price. I think it is worth a playdate any place. Played
Wedne.sday, Thursday, October 17, 18.—Carl F. Neitzel,

Juno Theatre, Juneau, Wis.

GUY WHO CAME BACK, THE: Paul Douglas,
Joan Bennett, Linda Darnell—A fairly good picture

—

not too big, but I think all my patrons enjoyed it.

Business just about average or below. Paul Douglas
is pretty good in this picture. Played Wednesday,
Thursday, October 24, 25.—O. Fomby, Paula Theatre,
Homer, La.

HALF ANGEL: Loretta Young, Joseph Cotten

—

Nothing that you might call colossal, but very good
family entertainment of the type we need. Swell
Technicolor, a cute story, popular stars and an early
date gave me 100% business for the change. Fox and
Republic are my biggest money makers. 'This one was
sold fairly and I put a little money back into my
weakened hank account. It’s good for either preferred
time or mid-week. Played Sunday, Monday, October
14, 15.—Carl F. Neitzel, Juno Theatre, Juneau, Wis.

LET’S MAKE IT LEGAL: Claudette Colbert, Mac-
donald Carey— Pleasing comedy, very light. Did less

than average box office. Played Sunday, Monday,
October 21, 22.—Rowell Brothers, Idle Hour Theatre,
Hardwick, Vt.

United Artists

ADMIRAL WAS A LADY, THE: Wanda Hendrix,
Edmond O’Brien—This is a picture about nothing.
Not many cared for it, Edmond O’Brien was much
better in “D. O. A.** than this one. I have read
exhibitors* previous reports that this was good, but I

still have to stick to my claim that it’s mediocre at

best. No particular draw at all. Played Monday,
Tuesday. October 1, 2,—Bruce Elves, Quill Lake Thea-
tre, Quill Lake, Sask., Canada.

FORBIDDEN JUNGLE: Don Harvey, Forrest Tay-
iContimied on following page)
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{Continued from preceding page)

—Just a jungle picture. Not much comment one
way or another. I’m afraid it doesn’t mean too much,
and definitely should be considered as the bottom
half of a double bill. 1 doubled it mid-week with
“Hot Rod” (Monogram) to average business, but
there were a few walk-outs on “Forbidden Jungle.”
From here on we had all better be very careful.—
Carl F. Neitzel, Juno Theatre, Juneau, Wis.

MAN FROM PLANET X, THE: Robert Clark,
^[argaret Field—This might have been good if some
money had been spent in production. We had a good
crowd the first night, as the title was fascinating, to
the high school students especially. 1 ran it single
bill, but it should be doubled by all means. In com-
parison with some of the other recent releases along
this line, it’s at the Ixittom of the list. I can only
blame myself, as I cancelled a better picture and put
this in.

^
Played Wednesday, Thursday, October 3, 4.

—

Bruce Elves, Quill Lake Theatre, Quill Lake, Sask.,
Canada.

red LIGHT: George Raft. Virginia Mayo—As I

have written before, I cannot make money on
mysteries, and this was no exception. In spite of a
reasonable film rental and favorable conditions, I failed
to break even. As far as mystery dramas go, this
is a little above average and has a good, competent
cast. If you have “Kill or Be Killed” bought, get
rid of it and play this instead. Tlie weather was cool.
Flayed Tuesday, October 16.—Carl F. Neitzel, Juno
Theatre, Juneau. Wis.

TULSA: Susan Hayward, Robert Preston—What a
lovely picture—a major Technicolor production worthy
of preferred playing time. Had a tieup' with Rotary,
who were very pleased. Played Wednesday, Thursday,
October 17, 18.—Harland Rankin, Plaza Theatre, Til-
bury, Oht., Canada,

Universal-International

BEDTIME FO'R BONZO: Ronald Reagan, Diana
Lynn—Now here is a picture that I can really rave
about in terms of audience satisfaction and attendance.
How they got Bonzo (the chimp) to do all the things
he went through, is more than I’ll know. Universal
has the product for the small towns at the present.
Every LT-I picture I have shown in the past four
months has been a winner. Played Friday, Saturday,
October 5, 6.—Bruce Elves, Quill Lake Tlieatre, Quill
Lake, Sask., Canada.

CALAMITY JANE AND SAM BASS: Yvonne De
Carlo, Howard Duff—The usual round of western rob-
beries and plundering all dressed up in brilliant Tech-

Short Product in
NEW YORK—Week of Nov. 5
PARAMOUNT: Double-Cross-Country Race

Paramount
Way Out West in Florida Paramount
The Willie Hoppe Story Columbia
Feature: The Mob Columbia

R/VOLI; Pastry Panic 20th-Fox

nicolor. Tlie picture sure had an abrupt ending.
From a drawing standpoint it was very good. The
country folks all like the westerns here. Played
Thursday, Friday, Saturday, September 27, 28, 29.

—

Bruce Elves, Quill Lake Theatre, Quill Lake, Sask.,
Canada.

MA AND PA KETTLE GO TO TOWN: Needless
to say, this series is the biggest draw on the market
in small situations. I liked this somewhat better than
‘‘Ma and Pa Kettle.” I am sure anyone who isn’t
playing ITniversal product now is missing a good
number of money making attractions.—Bruce Elves,
Quill Lake Theatre, Quill Lake, Sask., Canada.

UP FRONT: David Wayne, Tom Ewell—Tliis is a
good comedy. If you can get them out, you’ll have
happy customers. Played Monday, Tuesday, October
15, 16.—Harland Rankin, Plaza Theatre, Tilbury, Ont.,
Canada.

Warner Bros.

INSIDE THE WALLS OF FOLSOM PRISON:
Steve Cochran, David Brian—An exciting picture, but
no good at our box office. Business far below aver-
age. My patrons just won’t come out to see these
prison pictures. Played Wednesday, Tliursday, Oc-
tober 17, 18.—O. Fomby, Paula Theatre, Homer, La.

ONE FOOT IN HEAVEN: Fredric March. Martha
Scott—Tliis is an old one, but one that everyone should
show again. Good for children as well as adults.
Shown on Jackpot Night, but wish I had had it on
another night, as it is a good one to exploit. Good
business. Small town and rural patronage.—Howard
McGill, Brundidge Theatre, Brundidge, Ala.

First Run Houses
Feature: David and Bafhsheba 20th-Fox

ROXY: Sno-Fun 20th-Fox
The Guest 20th-Fox
Feature: Anne of the Indies 20th-Fox

Warner: Tweety's 5.O.S. Warner Bros.
World of Kids Warner Bros.
Feature: A Streetcar Named Desire. .Warner Bros.

Shorts

Columbia

ARMY’S ALL AMERICAN: World of Sports—Foot-
ball fans will like this.—Tom Poulos, Faonia Theatre,
Paonia, Colo.

BAREFACED FLATFOOT: Mr. Magoo-This is

just another cartoon, but like all Mr. Magoo’s, it is

good.—Tom Poulos, Paonia Theatre, Paonia, Colo.

BIRDS In LOVE: Color Favorite -The teen-agers
just loved this short. - Francis Gill, Paonia Theatre,
Paonia, Colo.

LEON & EDDIES: Cavalcade of Broadway—Very
good—patrons enjoyed it.—Harland Rankin, Erie Thea-
tre, Wheatley, Out., Canada.

PHONY CRONIES: El Brendel—This was O.K.—
nice program short.—Harland Rankin, Plaza Theatre,
Tilbury, Ont., Canada.

MERRY MAVERICKS: Stooge Comedy—Boy, oh
boy, what a treat for my patrons. Tliis gave the
Stooges a big shot in the arm—it’s different and
howlingly funny. Use it along with a weak feature
and advertise it as the funniest stooge comedy yet.

—

('arl F. Neitzel, Juno Tlieatre, Juneau. Wis.

WHA’ HAPPEN?: All Star Comedy—Lots of
laughs with this one- -about average, I’d say.—Harland
Rankin, Erie Theatre, Wheatley, Out., Canada.

WORLD’S champion HELL DRIVERS: World
of Sports—Good action picture. Patrons enjoyed it.

- Harland Rankin, Erie Theatre, Wheatley, Ont.,
Canada.

Twentieth Century-Fox

GANDY GOOSE IN WIDE OPEN SPACES: Ter
rytoon—This is a shoot-’em-up western, and good.

—

Francis Gill, Paonia Theatre, Paonia, (jolo.

SHOOTING THE SALMON RAPIDS: Sports Re-
view—The sports fans will like this as we like to
fight our trout here.—Francis Gill, Paonia Theatre,
Paonia. Colo.

Universal International

EDDIE PEABODY AND SONNY BURKE’S
ORCHESTRA: Name- Band Musicals—Very good vari-
ety musical short. I enjoyed Eddie’s banjo solo as I

am a professional banjoist myself.—L. Brazil, Jr., New
Theatre, Bearden, Ark,

Warner Bros.

c. McCarthy and m. snerd in Sweden :

Sports Parade—Here is a short you can use to boost
up a weak show or fill in as a second feature. This is

in Technicolor, and very interesting. I had lots of

good comments—more than on the feature.—Carl F.

Neitzel, Juno Theatre, Juneau, Wis.

PIGSKiN PASSES: Featurette—Tliis short should
prove interesting to the football fans now that the
season is open. Very good.—Fat Fleming, Gail Thea-
tre, Round Pond, Ark.

PONY EXPRESS DAYS: Technicolor Special—This
is a very interesting Technicolor featurette—play it.

—

Harland Rankin, Plaza Theatre, Tilbury, Otit., Canada.

SO YOU WANT TO THROW A PARTY?: Joe
McDoakes Comedy—Everyone will enjoy this one.

—

Harland Rankin, Plaza Theatre, Tilbury, Ont., Canada.

"See You" for Music Hall

“I'll See You In My Dreams,” Warner
production based on the life of Gus Kahn,

will be the Christmas attraction at Radio

City Music Hall in New York, it is an-

nounced by Russell V. Downing’, managing

director. The film stars Doris Day, Danny
Thomas, Frank Lovejoy, Patrice Wymore
and James Gleason. Michael Curtiz directed.

NEVER AGAIN!

N.C. started as an assistant theatre manager and eventually

* operated his own theatre in his home neighborhood. His ^
position was respected and his business sought after. Ill

^ health and a series of mishaps destroyed this lifetime of *

^ effort. Even food and shelter fell beyond his reach. ^

* THIS MUST NOT HAPPEN AGAIN IN OUR INDUSTRY. *

* ALWAYS THE FIRST TO HELP OTHERS, IT’S TIME TO
*

* *
HELP OUR OWN. DO YOUR SHARE BY BUYING TICKETS TO

// //r . c i\ :* ,\\
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jft Was a 'Jine,

N obody got mad at anybody — at

least, not much, at the 18th Annual
Convention of the Allied States As-

sociation of Motion Picture Exhibitors, at

the Hotel Biltmore, in New York, last week.

We admit to a feeling for Allied, justified

by attending thirty or more of their con-

ventions, across tlie nation, and knowing
probably half or better of the 600 who were

registered, as personal friends.

Nice to see you all; even though forty

guys in forty bars can become somewhat of

a problem in human relations—and how to

get home under your own power. The aver-

age of old friends, to meet and greet, in a

convention day, even if you start early and
finish late, is a problem to be considered, in

spite of our previous training.

And it’s nice to know that most of our

old training was all to the good. Metro is

still the friendly company, and we made
friends saying so. Our seat-mate at lunch

the other day said he had no parking prob-

lem with bad pictures, and we responded in

the old form, “You mean you blame Metro
for your parking problem?” That’s the ex-

tremes to which they go.

In our considered opinion and belief. Al-

lied has done its job with distinction and
valour. They’ve gotten places and accom-
plished results that have done much for the

future of film industry. Of course, we could

cite some Allied members, no names men-
tioned, but they know, who shout “monop-
oly” but maintain a private monopoly in

their own bailiwick. That’s different

!

And too, there are more showmen, present

and visible than is usually the case at con-

ventions. Too many to mention by name,
but A. B. “Jeff” Jefferis, president of Mid-
Central Allied, intrigues us with his small-

town showmanship; Charley Jones, of El-

ma, Iowa, is a man to write about in the

Round Table, and Leo Jones has a new
drive-in, merely to beat anyone else to the

punch, in his home county in Ohio.

We miss a few, such as Pete Woods and
Dave Palfreyrnan, good friends and conven-
tion companions of other years.

INDUSTRY SHORTS
Teaching Film Custodians, Inc., a divi-

sion of the Motion Picture Association of

America, 25 West 43rd St., New York,

announce that the series of 12 industry

short films, prepared by the various com-
panies, are now or soon will be available in

16-millimeter, for deposit in school film

libraries or otherwise provided for non-

theatrical distribution away from theatres.

These films and their makers are as follows:

LET'S GO TO THE MOVIES
( RKO Radio Pictures)

THE ART DIRECTOR
(20th Century-Fox)

THE SOUNDMAN
(Columbia)

THIS THEATRE AND YOU
(Warner Brothers)

HISTORY BROUGHT TO LIFE

( Paramount)

SCREEN ACTORS
( Metro-Goldwyn-Mayer)

MOVIES ARE ADVENTURE
(Universal-International)

THE COSTUME DESIGNER
(RKO Radio Pictures)

THE SCREEN WRITER
(20th Century-Fox)

MOMENTS IN MUSIC
( Metro-Goldwyn-Mayer)

THE CINEMATOGRAPHER
( Paramount)

THE SCREEN DIRECTOR
(Warner Brothers)

Any city or town may purchase the

series for deposit in school film libraries,

at laboratory cost, which amounts to $100
for the entire set of twelve single reels.

The studios have done their part; it is no
more than fair that local theatres should

provide prints for circulation at their point

of sale. It's a long-time investment.

Here’s the TV story in a few words.

You can think it over. TV is going

through the same travail that we had in our

industry^ but with this difference. We had

more time, for they have a quicker listening

and viewing audience than has been recorded

in our history. The set manufacturers have

done a job of selling TV equipment in the

home, far beyond the program and/or enter-

tainment satisfaction to be derived, mostly

on the promise of the future. Advertisers

were, and are, so eager to buy television

time that there’s none to be had, even at

the terriffic prices. The material that makes
entertainment is being consumed at a rate

which exceeds any belief.

€ Our compliments to the wire ser-

vices for two fine advertising and
public relations jobs, put over recently.

Eirst, Western Union revised its prices, BUT
sold the public the idea that “NOW, you
can send 15 words . . (It actually meant
a 50 per cent increase in the minimum rate.)

Also, current in the national magazines, the

advertising for the new cross country tele-

vision short-wave network, erected by the

American Telephone and Telegraph Com-
pany. Its directed beam will carry tele-

vision and many hundreds of long distance

telephone conversations. Like the coaxial

cable, the device serves two purposes.

€ John P. Loew, who has long been

our notion of the young man most
likely to succeed in his ambition to make
motion pictures a career, shows us a fine

example of two-color newspaper adver-

tising for “David and Bathsheba” at the

Garden theatre, Greenfield, Mass. We com-
pliment a member of the Managers’ Round
Table for finding the two-color mats in the

pressbook, and selling the idea to the

Recorder-GazeHe

.

one of the growing list of

newspapers across the nation that have color

on the presses. —Walter Brooks
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lAllEST
SHOWMEN

Really, the tallest and most spectacular figure

ever built on Broadway. The principal character

in this great display for "Ten Tall Men" at the

Victoria theatre, is sixty-five feet high, and sur-

rounded with colorful—and expensive—art work.

NEDKT^
^'.sDRIHXS

n ' -ihogoE fybcEw.
' COfISFTS W3DK«« fMUSIC .

: brookt: :

Midge Ware,
Hollywood starlet,

hands out "Blue

Veils" at the pre-

miere performance

of RKO's picture at

the Criterion thea-

tre, on Broadway.

Mel Haber sends

a reasonable facsim-

ile of "The Desert

Fox," used as bally-

hoo at Wometco's
Miracle, Miami and

Carib theatres.

Lester Pollock, manager
of Loew's theatre, Roches-

ter, had the dance motif

literally flying through

the air, for "An Ameri-

can in Paris" — and a

ballerina giving out flag-

ons of perfume.

George Peters, man-
ager of Loew's thea-

tre, Richmond, had his

staff in "Basque" be-

rets and chest ribbons,

with a typical adver-

tising kiosk, for "'An

American in Paris."
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SHOWMEN IN ACTION
Joe McCarthy, manager of the Strand

theatre, Hartford, Conn., sneak-previewed

Jimmy Cagney’s new picture, "Come Fill

the Cup,” and got rave reviews from the

critics.

Neil Welty, manager of the Pickwick the-

atre, Greenwich, Conn., benefitted by a

piece of self-criticism printed in the High
School student newspaper, commenting on

their manners at the movies.

Hugh S. Borland, manager of the friendly

Louis theatre, last run in Chicago’s Negro
district, cooperating with a new Southside

newspaper, The Chicago Enterprise, for

mutual benefits.

T
Edwin A. Falk, co-partner, owner and

manager of the Roxy theatre, Billings,

Oklahoma, is a new member of the Round
Table who has spent his life in motion pic-

ture business.

T
Jimmie Thames, publicist for Rowley

United Theatres, Little Rock, Ark., sends

a tear sheet of a beautiful cooperative news-

paper page on “Texas Carnival” with three-

color treatment.

T
Frank Harpster, manager of Warner’s

Ohio theatre, Mansfield, Ohio, landed a full-

page cooperative ad for “His Kind of Wo-
man” in the Mansfield Neivs Journal with

liberal sponsorship.

T
A1 Schreiner, manager of the Cabrillo

theatre, San Pedro, Cal., holding a cat con -

test for “Rhubarb,” with the Hollywood tom
cat present for a personal appearance.

Dean Hyskell, in Fox West Coast Show-
time, asks “Why not promote a Fall Fash-
ion show with a store like J. C. Penney?”
and we remind you all there are 1,600 Pen-
ney stores.

T
R. M. Hopkins, manager of the Holly-

wood theatre, Portland, Ore., staged a very
successful 25th Anniversary which became
a gala occasion on a city-wide basis.

T
Pat Smith, (feminine) who is a very

pretty model, tub-thumping for “An Ameri-
can in Paris,” greeted with Acclaim (capi-

tal “A”) by George Peters, when she visited

Loew’s theatre in Richmond, Virginia. (It’s

an old Southern custom !

)

Ralph H. Frame, manager of the Pace
theatre, Chadron, Nebraska, had an impres-

sive Indian ballyhoo for “Warpath” with 15

dancers and singers from the Pine Ridge
reservation in South Dakota’s Black Hills.

T
Lou Cohen, manager of Loew’s Poll,

Hartford, Conn., used his lobby holdout

tapes to square a ring for a boxing bout

(featherweight class) as promotion for

“Iron Man.”

Lester Pollock’s annual spook show and

grand Hallowe’en Party was an even big-

ger success than usual, with all the never-

failing stage stunts, including a shaving con-

test tor lady barbers (and men victims)

using whipped cream for soap.

T
Chris Casper, recently manager of John

Hamrick’s Blue Mouse theatre, in Seattle,

has resigned to head the Nifty Costume Co.,

who supply theatre uniforms on rental.

Grover Hendricks, promoted to manager
of John Hamrick’s Music Box theatre in

Seattle, trying his new wings with exploi-

tation for “Mr. Drake’s Duck” which is a

ilyaway.

T
Movietime, USA, was a big success in

Alaska, according to tearsheets from the

Juneau Daily Alaska Empire which have

just reached this desk by fast dogteam. In

the shuffle, they forgot to tell us the names
of the managers involved.

T
Gertrude Reynolds, nee Tracy, manager

of the Parma theatre, Parma, Ohio, of

whom no word in much too long, in with

a story we’re going to use next week, for

the benefit of all Round Table members. She
has ideas for managers.

T
W. B. Mallory, Chief of the Motion Pic-

ture Branch of the Panama Canal Com-
pany, Balboa, says they operate 14 theatres

in the Zone, no connection with the Army.

Jim McCarthy, manager of Warner’s

Strand theatre, Hartford, Conn., previewed

“Close To My Heart” for 300 representa-

tives of Hartford’s women’s clubs, insur-

ance groups, etc., and used their audience

comment cards for advertising purposes.

Forty-two theatres in Minneapolis com-
bined to reprint a local column, “I Like It

Here” by George Grim, from the Minne-
apolis Tribune, in which he praised the re-

ception and the service he had in a local

theatre when he decided to patronize Movie-

time, USA, in his own neighborhood.

T
Tony Massella, manager of Loew’s Poli

Palace theatre, Meriden, Conn., promoted

a full-page cooperative ad with a dozen local

sponsors, to advertise “The Day The Earth

Stood Still.”

Jack Harvey, manager of the Palace the-

atre, Danbury, Conn., cut an ad mat for

"Painting the Clouds With Sunshine” up in

small pieces, planted the bits here and there

in an automotive dealer’s advertising, who
paid off with gift tickets for those who as-

sembled the theatre ad.

T
Howard Johnson, manager of the Strand

theatre, Hamden, Conn., is active m the

formation of a new merchant’s organization

for neighborhood promotion and has been

elected vice-president.

T
George Landers, division manager for E.

M. Loew’s theatres in Hartford, conducting

an interesting survey “What Happens to

Beauty Queens” as advertising for “The
Lady Pays Off.”

The genflemaa on the far right, practically buried in his own promotional material, is Sid
Mesibov, exploitation manager tor Paramount, looking over the things and stuff which will

tell you how many days before "When Worlds Collide" hits your theatre.
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RULES OF THEGreat Caruso
Ms TheMue of

Campaign
Cieoffrey Bargate, manager of the Aletro

theatre, in Johannesburg, South Africa, won
the overseas honors in the Quigley Awards
competition for the tliird quarter with his

excellent campaign on “The Great Caruso”

—and says his theme was that “Caruso was
great”—wliich the picture proved, with ap-

propriate gestures. Emphasis was laid on

the singing of Mario Lanza, who has

become popular with his two previous pic-

tures, and the fact tliat Metro turned this

biographical story into a really fine musical

film.

Johannesburg presents certain problems

in showmanship, for much of the newspaper

copy is in Dutch, and curiously, we can

almost read it, because it contains so many
English words. The advance publicity in both

English and Afrikaans newspapers built up

the “Mario Lanza Song Popularity Contest”

through six weeks, and a “Caruso-Lanza
Quiz” was featured in the theatre pro-

gramme. Letters to schools accented the

musical and historical values.

A giant electric sign, largest ever erected

in South Africa, was placed three weeks
before the picture opened, for the run.

Newspaper advertising, teaser heralds, win-

dow tieups, radio plugs, and 24-sheet

‘hoardings” were utilized. An advance

l)Ooking office was opened for the sale of

reserved seats ten days before the playdates,

and established a record for this type of

selling. The Song Contest resulted in a

series of stage events, over five weeks.

Interstate Circuit, Inc.

Invites the Teachers
Frank Weatherford, city manager for In-

terstate theatres in Fort Worth, Texas,

signs the circular letter which comes to this

desk, probably' similar in style to letters

sent to school teachers throughout the cir-

cuit. It begins, “Dear Teacher: Now that

you’ve weathered the first onslaught of chil-

dren coming back to school, may' we suggest

you take time out to enjoy a movie? This

letter is your invitation to be our guest at

any Fort Worth Interstate theatre. We are

anxious to express our appreciation for the

spirit of friendliness you have shown us on

occasions when we have recpiested your co-

operation.”

School Bulletin Praises

"David and Bathsheba"
Sid Kleper, manager of Loew’s College

theatre, New Haven, Conn., sends a copy of

the bulletin posted in New Haven schools,

as “Superintendent’s Bulletin No. 9,” which

gave out with peans of praise for “David and
Bathsheba”—finite beyond what you gener-

ally expected by way of approval from school

authorities, even for a Biblical subject.

Hy Fine, frying for an effect wifh Para-
mounf's "Detective Story" ot the Metro-
polifan, Boston, used this display in the style
of legitimate theatre house boards, to carry
out fhe idea that this was a film production
of a great stage play.

Walter Reade Managers
Make New Connections
Jack Hamilton, formerly with the Walter

Reade circuit in New Jersey, has been made
assistant general manager in charge of

theatre operations for Roth Enterprises, Inc.,

of Washington, D. C., who have a string

of drive-in theatres in Virginia. H. L.

“Robbie” Robinson, who rvas manager of

Reade’s Etonville Drive-In at Eatonville,

N. J., is now a zone manager.

APPLICATION FOR

MEMBERSHIP

MANAGERS’
ROUND TABLE

1270 Sixth Avenue, New York 20, N. Y.

Name

Position

Theatre

Address

City

State

Circuit

Absolutely No Dues or Fees

QUIGLEY
AVIARDS

TWO Grand Award plaques will be
" awarded annually to the two theatre

managers or theatre publicity men whose
exploitation and promotion campaigns are

adjudged best throughout the year, one in

smaller situations, where the manager is

"on his own"—the other in larger cities,

where there may be circuit cooperation.

V
Every three months, a committee of

judges will appraise the campaigns sub-

mitted by contestants during the preced-

ing quarter period and select two show-

men to receive the Quarterly Awards for

outstanding achievement. The next seven

best will receive Scrolls of Honor. Cita-

tions of Merit will be awarded to forty

theatre men whose work is outstanding.

V
Consistency of effort is of paramount

importance. Single submissions are less

likely to win awards, which are made on

the premise of sustained effort, but these

may have news value in the Round Table.

V
No fancy entries are necessary. Costly

and time-wasting "gingerbread" decora-

tion are not encouraged.

V
In addition to exploitation on feature

pictures, entries may be made on short

subjects, serials, stage shows, or institu-

tional and civic promotions.

,
V

Evidence proving authenticity of each

entry should be submitted, such as photos,

tear sheets, prorams, heralds, etc.

V
The Round Table cannot undertake to

prepare campaign books for submission to

the judges from material sent in without

assembly at the source.

V
The Quigley Awards make no distinc-

tion for size of theatre or community except

the two classifications above. The judges

make full allowance for individual show-

manship displayed by comparing budgets,

newspaper facilities and assistance from

distributing companies.

V
In addition to the awards mentioned,

special Certificates ot Merit will be

awarded quarterly and annually to show-

men from outside the United States and

Canada. The campaigns submitted by the-

atre men abroad which are deemed of

special merit shall be included in the annual

competition.

Address all entries to:

OUIGLEY AWARDS COMMITTEE
MANAGERS’ ROUND TABLE
1270 Sixth Avenue, New York 20, N. Y.
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LOOK WHO'S HERE

It’s Irving Alack, genial and cooperative

head man of Filmack Trailers, Chicago,

whose standing ad looks at you each week

from the opposite corner of this page. Irving

is one of our favorite people; he travels the

country and we meet him in tour—providing

“Inspiration” for all good showmen.

Irving wraps up a complete package of

showmanship and lays it on the line, every

month in the year, just ahead of your re-

quirements. He specializes in good work,

but fast. If you give him a reasonable break,

he’ll deliver the goods, in time for your use,

at low cost. His line for the holiday season

is second only to Santa Claus.

He also operates a joke laundry in Chi-

cago, second largest in the country. The
biggest, at Pleasantville, N. Y., is for Read-

er’s Digest, where slightly soiled gags are

thoroughly cleaned up for their nine million

readers. In Chicago, Irving puts the jokes

he hears in a mechanical device which suds

them up and down in a powerful detergent

that renders them usable.

Business Picks Up
With "Pick Up"

Sid Kleper, manager of Loew’s College

theatre. New Haven, reports improved busi-

ness with his campaign on “Pick Up”—“the

low-down about a come-on girl” which he

advertised with very realistic ballyhoo and

stuff. A girl on the street gave out en-

velopes addressed to “Men Only” contain-

ing a throwaway card. Large display ads,

made from pressbook mats, were used again

as window and pole cards. Numbered cards,

distributed about town, awarded guest

tickets if presented by two of the opposite

sex, who held the same serial number on

both pink and blue cards. Good stunts for

a college town, and Yale is a very erudite

university.

Selling Appraach
WHEN WORLDS COLLIDE— Paramount.

In Earth-Shaking Color by Technicolor.

Most amazing story that science or fiction

ever imagined. Giant planet collides with

earth! Enormous earthquakes swallow whole

continents! A space ship leaves earth. 24-

sheet and all posters carry earth-shaking

message of world calamity, with poster

value for your lobby or marquee. Good
line of teaser ads will introduce your news-

paper advertising campaign and supply

display in small situations. A special fifteen-

day, dated teaser ad, ticks off the expired

time before we go boom. Large newspaper

display ads, such as No. 403, are some-

thing new and different for your adver-

tising. Small space ads, especially pre-

pared, are better than usual, but fry for

a big ad for a sensational picture. Jumbo,
full-color herald, keys the campaign In any

situation, and contains all the best adver-

tising values. A special 4-page color sec-

tion, bound in your pressbook, has been

mailed to newspaper editors and opinion-

makers, all over the country. Follow it up

by a person-to-person call. Picture has

had elaborate pre-selling campaign.

BRIGHT VICTORY— Universal-lnterna-

tional. The screen reaches deep Into the

heart of today's generation, to bring you

the ecstatic joys of the greatest love story

of our time! Based on the best-selling

novel, “Lights Out" by Baynard Kendrick.

A terrific acting cast, headed by Arthur

Kennedy, Peggy Dow, with top dramatic

direction and production. Strong 24-sheet

that will make cut-outs for lobby and mar-

quee display, and the other posters have

the same sfyle. There is a good herald,

which keys the campaign with Its use of

the leading dramatic illustration. Window
card and other accessories are in similar

theme. Assortment of newspaper ad mats

is adequate if not Impressive and you will

find the size and shape to suit you best in

the pressbook. Enough smaller sizes for

every situation, and reason to choose what

will go best with your audience.

FORT DEFIANCE—United Artists. In color

by Cinecolor. Where “kill or die" was the

Indian cry! A killer—and his hunter—now

must stand together or die, against the

endless hoardes of blood-maddened Nava-

jos! The guns! The glory! The furious story

of the last great Navajo War! There's a

24-sheet and it has good art-work for a

western. Other posters are in the same

class. There's a herald, and it has the best

of the advertising style; you can use it

and built on it, to supply your entire cam-

paign. Use the same tneme and treatment

and thus keep the picture on its own foot-

ing. Newspaper ads are commonplace. In

either large or small sizes, so you can use

the size that best suits the budget with no

loss. There are several good coloring-con-

test and comic-strip style mats in outline

drawing, which are better than average.

DRUMS IN THE DEEP SOUTH — RKO
Radio Pictures. In color by Cinecolor. The
magnificent exploit of a handful of heroes

who blocked Sherman's march to the sea.

The desperate stand of ten men in gray

and a girl in love, who held a whole army
at bay. The screen's salute to heroism that

made history. A story of the Confederacy,

retold now when the stars and bars are

flying again and your Confederate money
may be good at the bank. Ask Bob O'Don-
nell, or J. P. Harrison, of Denton, Texas.

24-sheet and other posters are colorful;

the herald is especially good, with an

attractive front cover that displays the flag

of the Confederacy. You'll see it more
and more often In the future, and It is

going to mean something. Newspaper ad-

vertising and other displays for this picture

make the mistake of featuring an action

shot which Isn't worth the spread; the

pressbook and advertising department

built a campaign on an Inferior illustration

and you're stuck with it—a foolishly dra-

matic picture of a fighting soldier who
looks something less than authentic. Picture

had a Southern states premiere, with the

support of the Daughters of the Confed-

eracy, and It's strictly patriotic on the side

of Dixie.

ANNE OF THE INDIES—20+h Century-

Fox. In color by Technicolor. Seven seas,

a thousand buccaneers, a pirate queen,

mistress of them all! The fabulous real life

story ot a historical figure of the West
Indies ocean. More fun than a vacation

trip, for you can't see such things on a

tour. The 24-sheet Is particularly good, the

company points with pride and says “Post

it all over town" and we agree; it has color

and excitement galore. It's giant-size art-

work at $2.40 per copy. Other posters are

equally compelling. Newspaper ads, begin-

ning with a good set of teasers, are full of

swashbuckling action and color. The lady

pirate will attract victims. Two-fisted Tech-

nicolor trailers, two of them, a teaser and

a longer NSS trailer, will shout about the

production. The herald Is also special, and

again the company can be proud of the

result. They've got something that packs a

punch and will set off this campaign In any

situation. Good pressbook Ideas for lobby

display to carry out this selling approach.

It's alive and will sell tickets. West Indies

“Treasure Map" and coloring contest mats

available. You can dig up that old treasure

chest and use It all over again, for luck.

WHEN YOU NEED

SPECIAL TRAILERS

‘GOOD’ AND F-A-S-T
SEND YOUR ORDER TO

riL
CHICAGO, 1327 S. Wabash - NEW YORK. 630 NinthAv.
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

HELP WANTED

WANTED: FEBRUARY 1ST, A MAN FOR
drive-in theatre, year round position and vacation, in

New York State. Working indoors in the cold season
and outdoor seven months a year. Good salary. Send
all data and photograph, salarv expected in first letter.

BOX 2615, MOTION PICTURE HERALD.

WANTED: A GOOD PRESENT ASSISTANT
manager to act as a manager of a night house in

New York State. Send references, salary expected,
photograph, and all communication in first letter.

Year round job with vacation. BOX 2616, MOTION
PICTURE HERALD.

THEATRES

NEW JERSEY THEATRE FOR RENT. 750
seats, excellent opportunity, populated area, reason-
able. Telephone: ESSEX 3-1158.

WANTED: THEATRE OR DRIVE-IN NEW
England—New York. BOX 2604, MOTION PIC-
TURE HERALD.

FOR SALE DRIVE-IN THEATRE, LOCATED ON
beach, Mississippi gulf coast. 600 speakers, modern
design, beautiful concession house. Twin projectors,
ten acres, concessions also making good money. One
year old. PRIEUR LEARY, Pass Christian, Miss.

DRIVE-IN EQUIPMENT

PAY OUT OF INCOME. COMPLETE PROJEC-
tion and sound outfits from $1,595 available on time
payments. Send for equipment list stating your car
capacity. S. a S. CINEMA SUPPLY CORP., 604 W.
S2nd St., New York 19.

WANT TO BUY, COMPLETE DRIVE-IN EQUIP-
ment, including tower, that can be moved. Contact
JOHN MARLOW, Herrin, 111.

ARE YOU LOOKING FOR BARGAINS?

DO YOU CONTEMPLATE CHANGING YOUR
position? Is there an opening on your staff for a
qualified manager or projectionist? Have you any
equipment to sell, or do you want to buy some? If

you are leaking for any of these things, you are read-
ing the right page in the right book. The MOTION
PICTURE HERALD classified page will get you
results as it has for thousands of others. Why not try
it next week? Contact us by mail or telephone. Classi-
fied Dept.. Rockefeller Center, New York 20.

PRINTING SERVICE

WINDOW CARDS. PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING CO.,
Cato, N. Y.

USED EQUIPMENT

PAIR SIMPLEX SP 35MM. SOUND PROJEC-
tors, portable type. Can be used with arcs. Factory
re-conditioned and guaranteed. Complete outfit except
speaker and screen. Very low price. CHARLES J.
HICKEY, Route 6, Knoxville, Tenn. i

‘

HOLMES SWEET HOLMES! EDUCATORS
(Mazda lamps) $605; with W. E Soundheads, baby
Strong arcs, rectifiers, special $995. All rebuilt like new
dual outfits with amplifier and speaker. Time deals in-

vited. S. O. S. CINEMA SUPPLY CORP, 604 W.
52nd St., New York 19.

STAR FOR PRICE AND QUALITY! E-7
mechanisms, rebuilt, $89S.(X) pair: Griswold splicers,

$14.95; Century intermittents. rebuilt. $59.50; 1 unit
electric ticket register, rebuilt, $115.00; Hall-Motio-
graph 85 ampere lamphouses, good condition, new re-
flectors, $475.00 pair; National Super vacuum, good,
$39.50; Tell us your needs. STAR CINEMA SUPPLY,
441 West 50th Street, New York 19.

SEATING

CHAIRS—UPHOLSTERY—PARTS. HEYWOOD—
American—Ideal—International. Get our prices and
photos. State the amount needed. ALLIED SEATING
CO.. 234 W. 44th St.. New York City.

BUY CHAIRS FROM RELIABLE SOURCE —
that means S. O. S. Get our chair Bulletin showing
outstanding values. S. O. S. CINEMA SUPPLY
CORP., 604 W. 52nd St.. New York 19.

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. (Chairs re-
built in your theatre without interruption. THEATRE
Seat SERVICTE CO., 160 Hermitage Ave., Nashville,
Tennessee.

BUSINESS BOOSTERS

GIVEAWAYS KIDDIE MATINEES — 20 As-
sorted foreign stamps

—

2'Ac package. Catalogue on re-

quest. HECiHT, 3074 Park Ave., New York 51.

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety^ latest
newsstand editions. COMICS PREMIUM C(>., 41254
Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS.
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18. N. Y.

NEW EQUIPMENT

PLAY UP ATTRACTIONS WITH TEMPERED
Masonite marquee letters 4"—35c; 8"—50c; 10"—60c;
12"—85c: 14"—$1.25: 16"—$1.50 (all colors). Fits Wag-
ner, Adler. Bevelite signs. S. O. S. CINEMA SUP-
PLY CORP., 604 W. 52nd St., New York 19.

WHITE PLASTIC COATED SCREENS, 35c FOOT;
Exciter lamps, 40c; Film cabinets, $2.95 section;

Sound lenses, $14.50: Rewinders. $9.95 set; Reel alarms,
$5.50. STAR CINEMA SUPPLY. 441 West 50th

Street, New York 19.

NEW & TOP QUALITY 15 AMP. RECTIFIER
bulbs only $4.59! Reflectors, all types, 20% off; flame-
jproofed, fungusproofed plastic screens 3954c sq. ft.;

, beaded 4954c; coated lenses $100 pair. S. O. S.

CINEMA SUPPLY CORP., 604 W. 52nd St.. New
Ybrk 19.

STUDIO EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,

laboratory and editing equipment. See us first for best

used equipment purchases. THE CAMERA MART.
INC., 70 W. 45th St., New York.

BUSCH OPTICAL PICTURE REDUCTION
printer, rebuilt $3,250; Auricon professional sound
camera $495; Micop Hispeed 90 fpm printers, 16/35mm,
$1,650 plus tax; 16mm Animation stand complete,

$2,250; Maurer BM recording system, complete
$2,495; Moviola Soundpix UDS, rebuilt. $1,095; Bell &
Howell Specialist outfit, originally $2,350, $1,495; Micro
synchronizer 4 way 16/35mm $195; 500VV Sunspots on
stands $77.50; New Bridgamatic Jr. 16mm automatic
developing machines (plus tax) $995. Cash paid for

used equipment. Trades taken. S. O. S. (CINEMA
SUPPLY CORP., 604 W. 52nd St., New York 19.

BOOKS

MAGIC SHADOWS—THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in J91
crisp pages and 2S rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid,

$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20. N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.

Expert information on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20. N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac—the big book about your business—1951-52 edi-

tion out soon. Contains over 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures, 1944 to

date. Order your copy today. $5.00 postage included.

Send remittance to QUIGLEY BOOKSHOP, 1270

Sixth Ave., New York 20, N. Y.

Swiss Company Plans

To Produce Feature
by ARTHUR GOEPFERT
in Bern

Gloria-Film, a Swiss production com-
pany, which for some years has produced
only documentaries, announced the imme-
diate start of a new feature picture. It will

be made by Dr. Iskar Dueby, formerly pro-

duction manager with Praesens-Film, who
went over to Gloria because he did not like

the off-work periods with Praesens which
makes only about one film a year.

The first picture which Dr. Dueby will

make will be called “Palace Hotel” and will

be directed by Max Ophuls, lately of Paris

where he made “La Ronde.” The story will

be set in the milieu of writers and chamber-

maids of a big hotel. Kaethe Gold and Gus-

tav Knuth, as well as Paul Hubschmid, have

been announced for the lead parts. The pic-

ture will be made at the Praesens studios.

V
The Film Kammer of the Swiss Govern-

ment held a meeting with its president,

Antoine Borel, recently.
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MOST ADVANCED TEXTBOOK ON SOUND

REPRODUCTION AND PROJECTION

F. H. Richardson's

O You will find this edition the

most complete and practical

treatise of its kind and a sure

solution to the perplexing prob-

lems of projection room routine.

The book is supplemented with

a comprehensive group of

TROUBLE-SHOOTING
CHARTS to help meet every

possible emergency in the pro-

jection room. It also includes a

lightning-fast index system al-

phabetically arranged for swift

easy reference.

BLUEBOOK of

PROJECTION
SEVENTH EDITION — SUPPLEMENTED WITH

SOUND TROUBLE CHARTS
and ALPHABETICAL INDEX

Over 700 pages. The only practical guide to

good projection and quick trouble-shooting

ORDER TODAY . $7.25 POSTPAID

QUIGLEY BOOKSHOP
ROCKEFELLER CENTER (20) N E YORK CITY
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IT l>OES SOMETHING TO FOLKS!
Once having Motiographs, a theatreman never buys any other

projector...actually becomes hostile when anyone suggests that he

change. What can you do with people like that? Thinking it oyer,

Motiographs must be quite satisfactory.

Learn why. For literature write

America s Oldest Manufacturer of Projection Equipment

4431 W. Lake St. Chicago 24, III.

PROJECT SOUND SYSTEMS PROJECTION LAMPS m-CAR SPEAKERS • MOTOR-GENERATORS
Export Division (Except Canada)

Frazar & Hansen, Ltd., 301 Clay Street San Francisco II, California



Chicago 1 1, III.

666 Lake Shore Drive

THE WORLD’S FINEST THEATRE SEATS

New York 16, N. Y.

One Park Avenue
Los Angeles 7, Calif.

2028 So. Vernon Avenue
Dallas, Texas
2023 Jackson St.

Canadian Theatre Chair, Ltd.

40 St. Patrick Street

Toronto 2B, Canada

Tush-Bsck's Ed^ "ll^-3n(i-OilT" Con\/anience

M/i/| Boosf your

1

—

Here’s the normal,
comfortable position
of the Push-Back Audi-
torium Seat.

am THEATRE SEATS

Make it easy for your patrons to buy more
popcorn, candy, and soft drinks by install-

ing modern Kroehler Push-Backs. Their
easy “In-and-Out” features eliminate all in-

convenience and embarrassment of patrons’

visits to and from your concession stands.

Get the complete story of the new Kroehler
idea of “showmanship in seating.’’ See

why new Kroehler Push-Back* Theatre
Seats will pay off in word-of-mouth adver-

tising for you . . . and in cash at the box
office. Please write nearest office.

*"PUSH-BACK" is a trade-mark owned and
registered by Kroehler Mfg. Co., Naperville, III.
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WITH POWERFUL SPENCER
PORTABLE VACUUM CLEANERS
The day-in day-out job of cleaning, so important to successful theatre

operation, can be done more efficiently with these powerful Spencer

portable vacuum cleaners because Spencer’s more powerful vacuum

picks up more dirt in less time and with less effort.

Spencer’s special tools are available for special theatre cleaning prob-

lems: cleaning the backs of seats, rugs, draperies, walls, screens, bare

floors or for reaching into hard-to-get-at places like footlights, tops of

pipes, radiators, etc. Spencers also give wet or dry pick-up and blowing,

all in one machine. It will pay you to investigate Spencers.

GET THE FACTS . . . SEND COUPON TODAY
FOR COMPLETE INFORMATION

A
THE SPENCER TURBINE COMPANY • HARTFORD 6, CONNECTICUT

spencer
Please send—Guide to Easier Cleaning—Bulletin II4-E

Name

Street & No.

City & State

-

6SP51

BEHER THEATRES SECTION 5



A close-up of the carpet
individually color-styled to

blend with the modern decor

of the lobby, aisles, powder
rooms and manager’s office of
the handsome Clyde Theater,
Fort Wayne, Indiana.

Let us custom-style

your carpet at no extra charg

Skilled designers at Alexander Smith and Masland will custom-

style a completely new carpet pattern for your theater. Or, you

may pick one of the dozens of handsome patterns in the regular

Alexander Smith-Masland contract carpet line, and they will

color-style it to blend with your own decorating scheme. Your local

Alexander Smith-Masland Carpet Contractor will make all arrange-

ments for you. He will save you money, too, through skillful,

economical installation.

Alexander Smith and C. H. Masland
Contract Carpets, 295 Fifth Avenue, Flew York 16, New York

L ^
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Are Spectacles

A Hazard of

Third-Dimension ?

U/OULD the public rather go

without three-dimensional motion pictures

than to wear image-selective spectacles

while viewing them? Nobody really knows,

but tear that the answer would be nega-

tive Is discouraging stereoscopic movies.

At its fall meeting In Los Angeles last

month, the Society of Motion Picture and

Television Engineers, devoting a substan-

tial part of its program to three-dimen-

sional techniques, heard Raymond Spottis-

woode, technical director of the exposi-

tion, report on the exhibition of stereo-

scopic movies at the Festival of Britain

earlier this year. He said:

"If these films, made on a budget of a

few thousand dollars, could attract enor-

mous audiences, what would not be the

stimulating effect on the box-office of

three-dimensional films made with all the

resources of Hollywood?"

Thus Mr. Spottlswoode seemed confi-

dent that the public would not object to

spectacles; however, he observed that

theatre operators themselves shied away

from any method that required them.

Stereoscopic movies are

not new, of course; they were exhibited

widely in this country years ago, notably

In the Pete Smith shorts. But these, like

the Festival of Britain films, were novelties.

Spectacles regularly are another story.

Still the theatre business doesn't know

whether the hazard is real or imaginary,

and won't know until the public has a

chance to test itself with a picture of fea-

ture length and character. No trick stuff,

just regular dramatic material.

general exhibition of such

a production proved public reaction to

the wearing of polarizing spectacles ad-

verse, the prospect of movies regularly

stereoscopic would be dim indeed. One

hears technologists suggest an electronic

system as an alternative; somehow one

always comes back to the psycho-optical

facts of natural vision. In which each eye

functions separately from the other.

Be that as it may, we do have two facts

to work with Immediately: Stereoscopic

movies can be economically produced and

conveniently projected; and tens of millions

of people already habitually wear spec-

tacles. — S.



The tna^ic mdetw aittf

tnateHaU in tkeatte ntctfemnatiPh

Picturing and describing the
transformation of the Liberty
theatre, once one of Oklahoma
City’s handsomest downtown
playhouses, into the modern
Harber, a first-run operation
of Cooper Foundation Thea-
tres. Architects for remodeling
were Robert Boiler and Dietz
Lusk, Jr., Kansas City.

Before-and-After Story

of Property Reclamation

FRONT AND VESTIBULE: Today's approach to the architectural problem of

front and entrance area is strikingly demonstrated in these views of the original

house (upper left) and the remodeled structure. The interior is opened to the

street with a grid of glass over Herculite doors dominating the facade. Elsewhere

a colorful treatment is effected with a yellow terra cotta panel above the shop

and the use of triangulated porcelain enamel, in dark green and russet, tor trim,

including the box-office base. As a foil for this coloration ledge rock is introduced.

Enclosing the vestibule opposite the box-office is a glazed grid of steel faced

with sheet metal painted green, with aluminum poster frames at the base rising

from a ledge rock plant box. Architecturally integrated with the fin on the left

side is a marquee-like attraction advertising structure (the vestibule itself acts as a

canopy) serviced directly from the manager's office on the second floor. A
supplementary changeable letter is mounted above the box-office window. Free-

standing letters mounted on top of the attraction board and on the face of the

vertical fin are two shades of green porcelain enamel. The attraction sign structure

is faced, in areas beyond the letter panels, with porcelain enamel in various shades.

The attraction panels are made up of double-hung plexiglass and is illuminated

with cold cathode tubing.

4



skyscraper

mezzanine

THE LOBBY: The view of the Harber lobby at upper

right is comparable in camera position to that of fhe

original theatre above, while at lower right the for-

ward section is pictured from fhe mezzanine, which

looks out through the facade glazing. The fheafre faces

easf, so the glazing has grey nylon curtains (with a

figure) which can close out the morning sun. On the

walls, triangulated porcelain enamel is again ingeniously used.

Here it is yellow and russet. Elsewhere walls are plaster, painted

turquoise in the lobby. The mezzanine color scheme is grey,

magenta and chartreuse. The plaster ceiling of fhe lobby is

painted deep blue-green and mount (as the vestibule soffit)

"Alzak" flush lighting fixtures of indusfrial high-bay fype, chosen

because they permit lamp changing by a gripper pole. The

lobby ceiling has standard downlights. A two-level drinking

tain was placed in the lobby so as not to compete with a

machine in the foyer. Terrazzo flooring has a blue-green

black border, russef base.

OLD AND NEW FLOOR PLANS COMP>lRED:

m

J W LVESTIBULE

MAIN FLOOR, before and after: A, air shaft; S, standee rail;

C, shadow box; D, drink machine; E, fountain; F, poster case;

S, plant box; H, canopy over shop; I, marquee; J. utility room. MEZZANINE PLAN, before and after remodeling.

BEHER THEATRES SECTION 9



AUDITORIUM ALTERA-
TION: The original audi-

torium (shown in rear view

below) presented a severe

problem of economically
feasible remodeling particu-

larly because of boxes from
balcony to proscenium on

each side. The simplest so-

lution structurally was to

cover the space they occu-

pied. For this purpose, and
to eliminate the gingerbread

decor of walls and ceiling,

an overall design was de-

vised for a new Interior finish

of plaster on metal lath. On
each side now runs a stream-

lined projecting structure

over wall aisles, with the

soffit cove-lighted.

NEW AUDITORIUM FINISH: The general color scheme of the

Harder auditorium is medium blue-green, with a cowled ceiling

above the forward end painted bright red to match the main

stage drapes. Drapes along the spandrels are grey-green, a

shade selected primarily to receive light In changing colors

from spots recessed In the balcony fascia (see view below)

and controlled from the projection room. The screen curtain,

legs and borders are chartreuse satin. The stage Is stepped

and carpented back to the screen. Seating on both levels

consists of RCA-lnternatlonal chairs, which are spaced 34

Inches back-to-back, providing a total capacity of 1200. Seat-

ing Is covered In bright red corduroy. Running illumination is

by downllghts. Side wall and ceiling finish Is hard plaster, and
"Acoustone" tiles are attached with mastic direct to plaster.

FACILITIES: The retreshment

stand, located in the lobby im-

mediately Inside entrance doors

(see photo on page 9), is taced

with flexwood laid in one-inch

squares. This material was painted

first in light turquoise, then wiped

with deep blue-green to fill the

low spots between the checks.

The counter has a Formica top.

The ceiling above the stand is an

egg-crate light grid. . . . Air-con-

ditioning, with cooling by West-

inghouse compressors, and heating

are divided into two systems, one

under the stage tor the main

auditorium, the other over rest-

rooms for space under balcony

and entrance areas. In the lobby

are heat grilles over the window

and in the floor at entrance doors.

Outlets are Anemostats. . . . Pro-

jectors are Simplex XL, sound

Western Electric, lamps Peerless.

FOYER: The former
standee area (left) has

been opened to the lobby,

forming a continuous ap-

proach to the auditorium,

which Is separated at

center by a full wall (light

and noise baffle), and at

sides by curtained standee

rails. This area has a

color scheme of grey,

magenta and chartreuse,

and in the ceiling is an

escalloped cover with

neon lighting.
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Don't Overlook the

Meaning of Scale

ELATING the size of

figures and repeats to room dimensions is

recognized as an important factor of good

effect in any kind of carpeting. In a theatre

ths factor of scale can be a tricky thing.

Consider a theatre with a foyer having

a continuous expanse of floor extending

practically from entrance doors to seating.

This can stand a bold pattern of large

repeat. On balcony stairs, however; and in

a mezzanine that is scarcely more than a

corridor, and in a lounge, particularly in

a small women’s cosmetic room, such a

pattern distorts, squeezes and confuses.

These differences in scale characteristics

are illustrated in the adjoining views.

They are likely to be found in almost

any theatre of at least medium size, to some
degree. What’s the answer—vary the

carpeting according to areas? That is occa-

sionally done, but there are economic rea-

sons against that as a regular practice. In

a theatre where those differences in scale

are pronounced, the problem can be solved

with a solid color, preferably relieved by a

border in a related shade. That simple

method of course sacrifices the interest of

pattern. However, this can usually be

avoided by turning to a design that gives

no Impression of repeat. The leading manu-
facturers of theatre carpeting offer various

designs with figures sufficiently obscure, or

with geometric forms, leaves or flowers so

intermingled that the scale sense is lost.

This latter treatment, with patterns in

two tones of the same color, is illustrated

in two of the installations pictured here

—

the Carib in Miami and the Sutton in New
York, both carpeted with Masland Wil-

tons. The device of solid colors is shown
in the Lakeland foyer, which has Alexander

Smith broadloom of harmonizing tones

laid in panels. On the other hand, a Smith

carpeting of lively pattern with a relatively

large repeat is pictured in the Clyde theatre

despite this narrow foyer area.

Both sizeable room dimensions and an

optical continuity with the outdoors suggest

the vivid pattaern with large figure of the

BETTER THEATRES SECTION

Mohawk fabric in the lobby of the Ridge-

way in Stamford, Conn. It is of course such

demands that aggravate the problem of

dealing with smaller internal areas. For the

huge San Francisco Civic Opera House,

a Mohawk pattern has been selected which

has a pattern of squares in a scale propor-

tioned to interior dimensions, with the

squares tending to check vision, however,

from exaggerating distances.

LAKE THEATRE, CLEVELAND.
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Screen Border Elimination:

A Start Toward More Realism

“black masking is as

dead as silent films.” An exhibitor said

that—Mr. Walter W. Wehr, owner of

the Park theatre in Pleasantville, N. J.,

who based that observation on his experi-

ence with a maskless-screen of his own de-

vising (for which, incidentally, he was
given a Better Theatres Manager of

the Month Award in September).

We hesitate to be quite as positive about

the impending demise of screen masking as

Mr. Wehr—habits of long standing are

hard to get rid of. We do not refer so

much to the attitude of the public toward

a picture suddenly deprived of its black

frame, as to the reaction of theatre people

themselves. They don’t look at a screen

performance as the public does. They live

with it as a physical thing. To change it

materially is to produce quite a shock.

The shock, however, may well be the

measure of the advance. At the Cinema

recently opened in Shoppers’ World at

Framingham, Mass., a maskless screen is

so integrated with optically neutral audi-

torium design that the impact of the per-

formance does take on revolutionary pro-

portions.

Even under less favorable architectural

conditions, as at the Plaza in Scarsdale,

elimination of masking gives the perform-

ance a strikingly different effect, one which

patrons have noted with such efforts to

define it as “It makes the picture look

big.” . . . “The picture is clearer, more

restful to the eyes.” . . . “The acting seems

more real.” . . . “The effect is more cheer-

ful,” and so on.

As for the reaction of this scribe, it is

mainly that absence of a frame, with the

picture suspended, as it were, in its own
light, gives the performance a stronger

grip on the senses. Which means greater

realism of the scenic material, greater im-

pact of dramatic action. Could be some
such thing was what patrons were trying

to say in the expressions quoted above.

Both the Scarsdale and Framingham in-

stallations were designed by Ben Schlan-

ger, the New York theatre architect, and

William A. Hoffberg, engineer associated

with him. The Scarsdale screen (see

Better Theatres for October) differs

from the other, however, in that the spill

flange is at an angle to the screen, and

both it and the reflecting wings are of the

same material as the screen itself. In the

Framingham installation, which was actu-

ally designed earlier, the spill material is

plastic (plexiglas) and sets out from the

edge of the screen, parallel to it, while the

reflecting wings are sand-finished plaster.

A further distinction of the Scarsdale

scheme is its design as a “package” job for

installation in any existing auditorium.

The fact that it is successful as a screen-

with-surround makes it especially signifi-

cant, for it provides means of eliminating

screen masking in theatres generally.

Extending the control of screen light

throughout the forward half or two-thirds

An Industry-Wide Trade Show in 1952?
OOD news from last month's convention of the Theatre Equipment and Supply

Manufacturers' convention in Los Angeles, was that the organization does not

intend to allow the defense effort to scare it away from a trade show next

year. Furthermore, 1952 may be the year when the theatre business at last

has one industry-wide exposition of theatre equipment.

Again this year, as new officers were installed, Tesma decided to seek an arrange-

ment with the two national exhibitors organizations, TOA and Allied, whereby one
of them, and preferably both, will hold their national conventions when and where
Tesma and the Theatre Equipment Dealers Association hold theirs, with the Tesma
Trade Show running concurrently. The advantages for exhibitors are obvious.

That arrangement, with the equipment organizations members of COMPO, will

finally integrate this important section of the industry with the rest of it. Tesma
named a committee to study possible membership in COMPO, consisting of Lee

Jones, Ernest Wagner and W. A. Gedris.

In naming J. Robert Hoff
of The Ballanfyne Com-
pany, Omaha, president

(at center in photo of the

1952-53 officers), Tesma
also retained the guidance
of Oscar F. Neu, its leader

since its founding, by mak-
ing him an honorary mem-
ber of the board for four

years. Mr. Hoff's former

post of vice-president was
taken over by Lee Jones of

Neumade Products, New
York (right), while Roy
Boomer, with the title of

secretary-treasurer, remains

chief expediter. The deal-

ers happily carry on with

Ray Colvin as Teda head.
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of an auditorium, with vision of the per-

formance uninvaded by architectural and

decorative elements, carries the innovation

far nearer a realization of its full possibili-

ties. Optical neutrality of the auditorium

performs an important function of its own

;

with all framing of the picture eliminated,

whether by proscenium wall, drapes or

masking, and with the screen surround

“blended” into the rest of the room, it

allows the world of the performance to

dominate vision, and illusion is the more

completely produced by the picture through

this concentration of sight upon it.

THE LARGER POSSIBILITIES

Elimination of screen masking does not

have revolutionary possibilities in itself, but

should it continue to win approval with its

extension, a start has been made toward

a more effective presentation of motion

pictures in theatres.

The innovation, as at least Messrs.

Schlanger and Hoffberg conceive it, does

have larger potential dimensions, however.

They are looking toward an image that

dominates the forward end of the audi-

torium, with cinematography and attendant

print processing to produce outer areas of

the picture of such irregular pattern and

light intensity that the scenic material in

those areas virtually blends into the wall

and ceiling finish of the auditorium. That

objective, which envisions screen widths

commonly between 30 and 40 feet, cannot

be effectively pursued, of course, without

industrial support.

Quite likely a promising method of mak-

ing the motion picture performance third-

dimensional would readily command such

support. The business is looking for a

tremendous technical change to maintain

uniqueness relative to television and to re-

capture public enthusiasm. The value of

stereoscopy for that purpose is easily de-

fined. But should the need for spectacles

be established as too much of an impedi-

ment, stereoscopic motion pictures are

probably a very remote possibility, if in fact

they are theatrically attainable at all.

On the other hand, a motion picture

performance that practically fills the field

of vision, its illusion unencumbered by

architectural forms and tones beyond it,

poses no very great technical problems, and

no dubious psychological contingencies

whatever. It certainly assures the theatre

uniqueness in the field of motion pictures.

As for uniqueness, it is well to consider

that should third-dimensional films come,

television doubtless would be stereoscopic,

too. As a matter of fact, the technique of

television is such that it might achieve

third-dimensional -images much sooner

—

even exclusively

!

Might be better to use the tricks that

are peculiar to the theatre. Certainly it

wouldn’t be wise to neglect them.

—

G. S.

For beautiful theater interiors that

never need painting, plastering, or

periodic redecorating—modernize now

with Marlite plastic-finished wall and

ceiling panels.

Because Marlite cleans so effortlessly

with a whisk of a damp cloth, mainte-

nance costs go down fast when time-

tested Marlite panels are installed. Easy

to cut and fit with ordinary carpenter

tools, the wall-size panels go up fast

. . . busy areas can be kept in service

without interruption.

Select from 63 striking color and

pattern combinations for cost-cutting,

low maintenance foyers, entrances,

lobbies, lounges, rest rooms, offices,

doors, candy cases, and counters.

See genuine Marlite plastic-finished

panels at your lumber and building ma-
terial dealer's, or write for colorful free

folder showing how you can modernize

and economize with Marlite!

MARSH WALL PRODUCTS, INC., Dept. 1169, Dover, ^hip. Subsidiary of Masonite Corporation

Of PLASTIC-FINISHED

WALL and CEILING PANELS

I

LOOK TO WENZEL
I for the Finest in Projector Equipment

Closed Sound Head

WENZB. PROJECTOR CO. ""o"
Projector

2505-19 S. State Street Chicago 16, Illinois. Head
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The returns are countless when you make
this gesture of friendship , . . give your
customers FREE HAWAIIAN VANDA
ORCHIDS. The lines will be long to get
into your theatre . . . your box office
returns will zoom upward . . . even your
raid'Week attendance will look like your
week-end attendance! . . . and they create
a lot of wonderful good will that money
can’t buy! Try this tested-and-proven-suc-
cessful method of promoting your theatre.

Oreliidis
for gracious giving

For opening night . . . special picture
promotions . . . family night ... or
any special event.

FOR FULL DETAILS ON HOW
TO STAGE YOUR HAWAIIAN
VANDA ORCHID PROMOTION

FLOWERS OF HAWAII, LTD.
670 SO. LAFAYETTE PARK PLACE
LOS ANGELES 5 CALIFORNIA

EMPLOYE-MANAGER DIVISION

LEW BREYER

Manager, Pike Drive-In, Johnston, R. I.

The Pike drive-in af Johnston, R. I., with its screen enjoying a natural setting.

THE PIKE drive-in at

Johnston, R. I., reached its closing this

fall with a highly successful first season

stowed away in the ledger. Responsibility

for its establishing a place in the com-

munity was put up to Lew Breyer last

spring. He strenuously applied all of the

tricks he had learned from many years in

showbusiness—he has been in it, in some
post, ever since he was thirteen—to achieve

that aim, and some he hadn’t tried before.

He began selling the Pike weeks before

the drive-in opened. Part of his pre-

opening campaign was a give-away con-

sisting in no less than an automobile. The
car, a sedan, was acquired by making a

tie-up with a local dealer, who sold it to

the owners of the Pike, A. M. Schuman
and Lou Rogow, at cost.

Mr. Breyer then sold ten local mer-

chants the idea of paying for the car, a

screen trailer and coupons for raffling the

car to Pike patrons, and the merchants

also joined the theatre in co-operative ad-

vertising. The campaign was conducted

into the drive-in season, over a total period

of 16 weeks. Then the automobile was
raffled off, at the Pike. That evening a

rain storm struck the area. Nevertheless,

the Pike had to turn away more than a

thousand cars.

During the season Mr. Breyer used a

radio quiz to impress the Pike upon the

community mind and to effect direct sell-

ing of attractions. This idea he sold to

Lew Breyer conducting the raffle of a car that was
the opening gun of his promotion campaign. In

background are Lou Rogow, one of the owners of

the Pike drive-in, with Mrs. Rogow.

station WHIM in Providence—and then

he persuaded a chain store to pay for the

radio time and also to give out merchan-

dise as prizes to patrons interviewed by

station announcers. During the week the

Pike got a total of 28 free spot announce-

ments, plugging both quiz and pictures.

Mr. Breyer also took advantage of a

tragic accident to build good-will for the

drive-in. For the benefit of a ten-year-

old boy who had lost both arms, the Pike

presented a performance with a personal

appearance of Billy DeWolfe, screen

player, as an added attraction. The show

was given in co-operation with the Provi-

dence Journal-Bulletin, which gave it

plenty of space.

Mr. Breyer got into showbusiness as a

reel boy at a theatre in New York; he

November MANAGERS
OF THE MONTH . .
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was its manager at the age of eighteen.

He later managed the B. S. Moss Broad-

way theatre, was buyer and booker f»r

the Mantell Circuit in New York, then

joined Western Massachusetts Theatres,

for which circuit he managed various

houses, afterward going into film distribu-

tion, from which field he came to enter the

drive-in field at the Pike.

OWNER-MANAGER DIVISION

MRS. MYRTLE GUTHRIE
Owner, Ritz Theatre, Clinton, Okla.

GOOD housekeeping

has won for Mrs.

Myrtle Guthrie a

Manager of the
Month Award.
Perhaps a theatre

under feminine

management is

likely to be kept

neat ; however, her

Ritz theatre has

established such a reputation for cleanli-

ness—and there is no greater requisite of

any theatre—that its consistent attractive-

ness suggests a pride and a method beyond

the ordinary inclinations of its owner’s sex.

That was the testimony, in fact, that

accompanied her nomination. Although

the Ritz seats only 335, with equipment

reflecting that limitation, Mrs. Guthrie

was nominated for an award by a supply

dealer’s sales representative, W. M. Alli-

son of National Theatre Supply’s Okla-

homa City branch. Testified Mr. Allison:

“Persons who call on Mrs. Guthrie,

whether to sell film or supplies, agree

that the Ritz is one of the cleanest theatres

they have ever been in. This has not been

just a drive of hers, but shows constant

work and vigilance in maintaining the

Better Theatres Manager of the

Month Awards were inaugurat-

ed in September, as announced
and explained in the July and

August issues. They are given

for outstanding skill on those

activities of the theatre to

which Better Theatres is de-

voted— institutional advertis-

ing, public relations, house-

keeping and maintenance, staff

supervision, refreshment sales

promotion, and related activi-

ties. Entries and nominations

should be sent to Better Thea-

tres Manager of the Month
Award, Quigley Publications,

Rockefeller Center, New York.

house at that high standard at all times.”

Asked for an expression of her policy,

Mrs. Guthrie writse:

“We have only a very small theatre, but

I have always felt we have only two things

to sell—our entertainment on the screen,

and the comfort of our theatre.

“Always in selecting my help, I choose

boys and girls who are ambitious, neat in

appearance, and courteous.

“In the projection room I have learned

that one should have a certain day each

week to clean the room and check the

machines for any repair. The floor of the

room is scrubbed and waxed so that it is

at all times ready for inspection.

“The refreshment stand, and the pop-

corn machine, are cleaned at night as soon

as the box-office is closed, so they are ready

for business with the opening show next

day. I supply my help with everything nec-

essary to make their work easier. And com-

pliments they get from patrons make them

take pride in keeping the theatre clean.”

^0RNAt>0.
cleaning

Cuts Hours Off of

THEATRE MAINTENANCE

If you
really knew the

dollars saved by the one
out of four theatres cleaned with

aTornado— you’d order your com-
bination blower-portable vacuum
today!

You’ll be amazed at the speed
with which boxes and debris can

be blown to the front of the theatre,

four rows at a time. You get speed
and savings too, when seats, stairs,

V floor and screen are easily Tornado
* vacuumed of their embedded dirt.

Yes, you’ll recover val-

uable cleaning hours
and with less labor.

TORNADO THEATRE BLOWER
A powerful blast blows trash, boxes,
rubbish and dirt from under seats—
four times farther and faster than other
methods. Operator moves faster and
with less fatigue.

and a Portable Vacuum

Just teverse the hose, add the bag and
the same unit becomes your portable
vacuum. Operators move through
aisles and seats without trouble.

Get more information on this faster, eco-
nomical cleaning. Write for Bulletin 584 .

ELECTRIC MFG.CO.

BEHER THEATRES SECTION
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An American De Luxe Combination Unit

It’s the plus factor that makes
American the most respected name
in Playground Equipment. Plus in

design — American leads the field.

Plus in performance— Approved
Equipment stronger, more ruggedly

built to guarantee a lifetime of per-

fect repair-free service. Plus in

safety—for American craftsmen

are aware of their responsibility for

the safety of your children. Thus,

with American you receive far

superior design, unexcelled per-

formance and unmatched safety.

All-American Picnic Grill

American Approved Heavy Duty Bench

American Approved Heavy Duty Merry-Go-
Kound, with Enclosed Safety Platform

in Design, Safety

and Performance

AMERICAN
PLAYGROUND DEVICE CO.

ANDERSON, INDIANA, U.S.A.

WORLD'S LARGEST MANUFACTURERS OF FINE

PLAYGROUND & SWIMMING POOL EQUIPMENT

A Department Conducted by WILFRED P. SMITH

• . . for many years manager of regular theatres, then drive-in manager

and later drive-in circuit executive in charge of planning, construc-

tion and operation; now operator of his own drive-in at Ledgewood, N. J.

Close Up Tight...Open Up Right!

BY NOW THE majority of

drive-ins are getting ready to hibernate for

the winter months, if they haven’t started

already. Thanksgiving is just about the

“wrap-up” in the states north of the

Mason-Dixon line, even with Friday-Sat-

urday-Sunday operation and in-car heaters

considered.

So now the chores begin! Number one

on the “fly-rite” parade (that is, if you

made enough dough to go south for a vaca-

tion) is to make certain your drive-in is

properly vaulted for the short period of

“recession” (I use the word recession for

the benefit of our distributor friends; they

too will feel our “rest” period, without a

lush income such as they enjoyed during

the past six months!). The effort in order

now is to take precautions that will make

easier the job of reopening in the spring.

After years of drive-in operation, I find

that one of the most important of these

precautions is to guard against the destruc-

tion that may be caused by infestation of

rodents. This can and does happen in the

finest open-air operations.

We have read a great deal about the

preservation of generators, wiring, paper

goods and the like. For my money, public

enemy No. 1 is the rodent that will invade

the premises of a drive-in before spring

rolls around. The product I have found

to be the most potent rodent destroyer is

“d-CON.” As long as I have been priv-

ileged to address my fellow drive-in oper-

ators through these columns, it has been

my policy to use a product before mention-

ing it.

In my opinion, there is not a drive-in in

the northern states that will not encounter

some rodent trouble, especially when the

cold months come upon us. In “d-CON”
I have found a solution to the problem. It

is a product of United Enterprises, 531

Webster Avenue, Chicago. So effective is

this concentrate that here at the Garden

Auto-Torium we have not had a rat or a

mouse inside the buildings for over seven

months. We not only eradicated those

already on the premises, but I have yet to

see “droppings” to show others came in at

a later date. It is estimated that each rat

destroys ten times more property and food

than it eats. And the rat and mouse popu-

lation of the United States is said to be

150,000,000—about equal to the human
population. Every drive-in is likely to

come in for its share.

•

The "Movietime"

Drive for Drive-Ins
THE “movietime U.S.A.”

campaign is most conspicuous by its ab-

sence from the drive-in field. Here is one

of the greatest promotional developments

to come upon the horizon in many a moon,

and as of the moment the drive-in is left

out in the cold.

Trade press reports indicate it to be

an effort to get people back into theatres,

this without specific mention of indoor or

outdoor operation. Simply by reading be-

tween the lines, I have gathered that the

beginning of the campaign was to coincide

with the launching of big-time television

shows for the fall months. It is reasonable

to say that such a campaign would not fit

in too well with the drive-in scheme, inas-

much as most outdoor operations were

about to wrap up the 1951 season in a few

weeks. On the other hand, when winter

comes, spring is never very far behind.

The drive-in field should now start pre-

paring to get on the band-wagon. We do

not require the big names to put over a

good campaign. Many principal actors and

actresses of all studios, by the time spring

rolls around, will have already been over-
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SPEED THE LINE
AND

ELECTRIC

AUTOMATICKET

A Model For Every Type

and Size of Operation

for top-traffic
installations in

Theatres, Amuse-
ment Parks, Fairs,

Race Tracks

all geared to maximum efficiency

and economy . . . all carrying

GRC's famous Uninterrupted-
Service Guarantee

GENERAL Register corporation

43-01 Twenty-Second Street

Long Island City 1, N. Y.

1018 South Wabash Avenue
Chicago 5, Illinois

'

6260 Romaine Street

Hollywood 38, Calif.

“TRIGGER ACTION"

AUTOMATICKET

the world’s out-
standing perform-
er among non-
electric ticket
issuing machines

“RAPID ACTION"

AUTOMATICKET

A mechanically
driven, rock-bot-
tom-price ticket
register for small-
er theatres

^

taxed by their tours of good-will. Never-

theless, we drive-in operators can do a

bang-up job on the suggested product line-

up, along with others that will come along.

For example, from Universal-International,

“Ma and Pa Kettle.” From Columbia,

“Corky” of the “Gasoline Alley” series.

From 20th Century-Fox, “The Robot

Man” and from RKO, the voice person-

ality of “Alice in Wonderland.”

Just the few mentioned above will indi-

cate the possibilities of a well-rounded pro-

gram, with personalities who appeal to

average home-folks—a star of a comic strip,

a figure in hokum adventure, a personality

identified with a fairy-tale. Such product

is the drive-in patron’s favorite “meat.”

Why not exploit that interest with per-

sonal appearance tours?

Hah, an idea ! A terrific tie-in with

Borden dairy products would be to have

“Ma and Pa Kettle” make a personal ap-

pearance tour with “Elsie, the Cow.”

Don’t worry about the metropolitan areas

—

there are plenty of good country folks back

in them thar hills

!

Store Speakers?

Seal 'Em in Bags!
FOR YEARS now we drive-

in people have been beating our gums over

whether or not it is economically practical

to remove speakers for storage at the con-

clusion of each year’s operation. After

years of going through this routine, and a

most costly one it is, I cannot go along

with those who store their speaker equip-

ment.

Last winter I used a three-ply weather-

proof bag to cover our outdoor equipment,

with the result that only six speakers had

to be removed for repair upon reopening

in the spring. These bags are made by the

J. D. Loizeaux Lumber Company of

Plainfield, N. J.

When an operator takes into considera-

tion the requirements for storage space

during the winter months, plus the high

cost of labor to dismantle and again mount

the unit, plus the added liability of lost

parts, such bags are the answer to a

problem.

•

A Toast to the

Drive-In Operator
ONE OF THE satisfactions

that the average drive-in operator can enjoy

today is that whatever his success, it has

come primarily through his own efforts.

THE PRACTICE OF

THROWING AWAY
CARBON STUBS IS

PROBABLY COSTING YOU

THOUSANOS OF OOLLARS

THE CROM-O-MATIC
Fully automatic

CARBON SAVER
uses stubs of all lengths without any preparation.
It’s no longer necessary to guess whether or not
a carbon stub will burn a full reel. No matter
how short it may be^ simply insert in the holder.
When it is entirely consumed, the new carbon goes
into use without losing the light. It in no way
interferes with the regular operation of the lamp.

Adaptable to Ashcraft “D/* Brenkert-Enarc,
Peerless Magnate and Strong Mogul lamps.

Only $52.50.

PAYS FOR ITSELF 3 TIMES A YEAR!
Burns positive carbon stubs, which usually aver-
age 3^/4'' in length, down to a constant length of
^4", to result in a net saving of 2*/^" per carbon
or 22.2% of the cost of the carbon, which for
the average theatre actually amounts to $150.00
per month . . . every month!

If your theatre equipment dealer
cannot supply you, order direct.

Dealer Inquiries Invited

PAYNE PRODUCTS CO., Cron-O-Matic Division

2451 W. Stadium Blvd., Ann Arbor, Michigan
Please send free litertaure on Cron-O-Matic
Carbon Saver.

Please ship Cron-O-Matic Carbon Saver
C.O.D.. including postage.

Bemlttance herewith.

NAME
THEATOE
STREET

CITY & STATE
EXPORT: Frazar & Hansen, Ltd.
San Francisco, New York, Los Angeles

^ QUALITY
^^00^ and
^^5- SERVICE

• • •

Super • lite
SCREENS

For TV or REGULAR PROJECTION
EXPORT AGENT

STREUBER & LACHICOTTE, INC.

1819 Broadway, N. Y. 23, N. Y.

Cable Address : “KASTEUBER**
VOCALITE SCREEN CORP., Roosevelt, N. Y.
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Patrons are coming back—

isyau^
THEATRE
READY?

tlial first impression

eoiints aiul y o ii r

house will be plenty

impressive \vitb a

renovated front by

- « Ti - n Pobloeki.

RECENTLY MODERNIZED
BY POBLOCKI AND SONS:

Fox-Bay Theatre, Milwaukee, Wis.

Canal Drive-In, Tucumcarl, N.M.

Moonlite Drive-In, South Bend, Ind.

Palo Theatre, Lowell, Ind.

State Theatre, Westerville, Ohio

State Theatre, Spring Valley, Minn.

Louisa Theatre, Carnegie, Pa.

Times Theatre, Chisholm, Minn.

ACT NOW-
materials are
still available

A?tv so?rs
2159 S. KINNICKINNIC AVC.
MILWAUKEE i, WISCONSIN

DRIVE-IN THEATRES
Increase Your Family Patronage!

Entertain the Children

with tho latest Idddie riding devices. Complete

line of miniature trains, auto rides, pony rides,

and airplane rides,' Immediate delivery* Terms

orronged.

KING AMUSEMENT-CO.
Mt. Clemens, Mich.

u..d b,L..din5
hiiany exhibitors

ARE RESURFACING

THEIR SCREENS
TO COMBAT T. V.ARCTIC

blanch
*ational theatre

"Snow White"

A BRIGHT PICTURE
IS THUS ASSURED

•
YOU'LL LIKE IT

IF YOU TRY IT

National Theatre Screen

Refinishing Co.
129 ZENNER ST. BUFFALO 1 1 . N. Y.

HU. 3673

This has been accomplished, in the vast

majority of cases, without the fullest co-

operation of distributors, producers or or-

ganizations and associations of national

scope. Furthermore, the nearest conven-

tional theatre operator certainly offered no

aid and comfort. It was expected by the

conventional theatre operator that the dis-

tributor should “protect” his client in the

matters of run and film costs.

Now the drive-in field has recognition

from the industry as a whole, and it was
accomplished through genuine showman-
ship—plenty of advertising, high standards

of service and equipment, smart presenta-

tion of programs, and some innovations that

appealed to the public but were not fully

adaptable to the conventional theatre.

The fairest solution to the entire situa-

tion, in my opinion, is to make product

available day and date with the conven-

tional theatre, then let the public decide

which is its preference, a drive-in or an

enclosed theatre.

•

You Qotia Light

'Em. to See 'Em!
A DETAIL of great im-

portance to motion picture exhibition at a

drive-in theatre is scene lighting. Of course,

subdued lighting is often necessary to lend

the proper atmosphere to passages of a par-

ticular story; however, in a drive-in where

one has to contend with weather, especially

humid conditions, the mood can be lost to

the audience because of dark scenes. The
result then may be that the patrons have

to listen to a story on the screen like one

listening to a story on the radio.

With the approximate distance from the

screen to the last ramp in a 600-car drive-

in about 600 feet, even the larger projection

lamps do not allow full visual appreciation

of a motion picture that has too many dark

scenes, and the entertainment value of such

a subject is reduced. In that case, the

patron is dissatisfied and is inclined to take

it out on the management, blaming him

for not having the proper equipment even

though the exhibitor has already invested

thousands of dollars to provide the finest

projection. Dark scenes are a headache es-

pecially in jungle, mystery and “psycho-

logical” stories.

PORTABLE LIGHTED ARROW
FOR “USHERING” TO RAMPS

A simple means of directing traffic to unoccupied

ramp spaces has been fashioned by the manage-

ment of the Edgewood drive-in, a Hugh Gardner

operation, at Neosho, Mo. Along the inside drive

leading to ramp entrances an arrow on a stand is

placed, first at the front ramp, then at each suc-

ceeding ramp rearward as the theatre fills. The

ayrow of course is lighted, and to power it, light

plugs are spaced opposite the ramp entrances,

along a fence which borders the drive. The unit

with the arrow is made of galvanized tin and red

glass, with a light bulb behind it, and is mounted

on piping. The sockets are shielded with tin.

The screen structure of the Edgewood drive-in is

designed to create an inviting entrance, with the

highway side simulating a Colonial mansion, in the

windows of which are lamps lighted at night. The

Interior of the structure is used for storage.

BILL SMITH INVITES YOUR QUESTIONS . . .

Questions about drive-ins submitted to Mr. Smith by mail will be answered as promptly as

possible in this department. The name of the person sending the inquiry will not be published.

Letters should be addressed to Better Theatres, Drive-In Department, Rockefeller Center,

New York 20, N. Y.
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16 INCH F:1.9 REFLECTOR
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Distributed by:

INDEPENDENT THEATRE SUPPLY DEALERS

CANADA: DOMINION SOUND EQUIPMENTS, LTD.

FOREIGN: WESTREX CORP.

Write for latest data on this lamp

MANUFACTURING COMPANY

Long Island City 1, N. Y.

ARC LAMP SPECIALISTS for more than a quarter century



Zke J^cedle’s Sye
A Department on PRDJECTIDM & SOUND

"'No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that

through which the motion picture has to pass—an optical aperture—in the continuous miracle of the screen

by a man and his machine, the projectionist and his projector.”—TERRY RAMSAYE.

How Today’s Lamps Can Make

Movies Better Than Ever!

By CIO CAGLIARDI

Assistant Chief Engineer of

Sound, Projection and Maintenance,

Warner Theatres, Newark Zone

NOWADAYS most of US

have come to expect rapid progress in all

sorts of technological matters, not only as

a common necessity,

but as a predictable,

inevitable fact. We of

the theatre business

should therefore ob-

serve and investigate

the progress that has

occurred in the projec-

tion of motion pictures.

During the years

that motion pictures

have been projected for

public amusement, there has been consistent,

though sometimes desultory, improvement

in all the characteristics of the picture

projected on the screen. Improvements

have been made in size, steadiness, contrast,

resolution, color and brightness. All these

technical advances have become absolutely

necessary supports and props for the main-

tenance of the value of motion picture

exhibition.

The only regrettable fact is that most

of these advances have occurred too slowly

and somewhat haphazardly. Manufactur-

ers of the various products and equipment

used in the projection of film have acted

independently, and often have spent their

research energies on unrelated subjects,

which did not have the same common goal

and plan. For this reason it is particularly

gratifying to read about the new plans and

proposals of the SMPTE screen bright-

ness committee.

It has been conceded that screen and

picture brightness is one of the most im-

portant factors affecting the comfort of

the motion picture patron and that there

should be a scientific basis for establishing

the optimum brightness of motion picture

screens for every single installation in the

country.

During the ’teens and ’twenties most of

the motion picture exhibitors were pri-

marily interested in putting a picture, any

kind of picture, on the screens without too

much regard to its brightness or quality.

Vertical and low-intensity carbon arcs sup-

plied most of the projection light, which

produced yellowish, low-level picture illu-

mination.

PURSUIT OF “WHITE” LIGHT

Towards the end of the 1920’s, the high-

intensity and hi-lo rotating carbon arcs ap-

peared and gave the industry a taste of the

beautiful pictures that could be expected

when high-level, white light could be pro-

jected on the screen.

Unfortunately, those high-intensity equip-

ments were both expensive to buy and

costly to maintain, and these factors ruled

them out for the majority of our theatres.

Then around 1935-37, there appeared the

various sizes of suprex carbons, with their

new economical reflector lamps. These

developments made it feasible for every

exhibitor to provide his theatre with a

source of high-quality, white light which

could really bring out the pictorial values

of the motion picture performance.

It was at about this time that an

SMPE committee began to investigate

the relationship between picture brightness

and the optimum conditions for patron

comfort and viewing satisfaction. Repre-

sentatives of many interested and reputable

companies, such as Eastman, Bausch &

GIO GAGLIARDI

SLOW BURNING
, . . from 10% to 25% savings in

carbon consumption roportod.

POWER CONSUmPTION

. , . proved savings in power con-

sumption . . . more light at lower

amperages.

SAVINGS IN MAINTENANCE

. . . our new coppering process re-

duces lamp maintenance and mirror

replacement and re-surfacing costs.

FROM “LOW” to

HIGHEST “HIGH”

. . . screen brightness is brightest

over ,the entire surface of the screen.
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Light. ^

THERE IS A LORRAINE CARBON

TAILORED FOR YOUR SPECIFIC

PROJECTION REQUIREMENT

; Send: necessary proiecfion equipment

data to guide g's in recommending the

Lorraine Carbons that will dp your

theatre or drive-in projection job better

and More Economically,

LORItAtNt CARIONS ARE CELLOPHANE WRAPPED TO
INSURE * MOiSTURE PROOF. AIRTICHT PRIDUCT
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Lomb, Western Electric, General Electric,

and university optical institutes, etc., were
requested to report on the various func-

tions which had any bearing upon the

necessary level of screen illumination in

the motion picture theatre.

The reports made in 1936 dealt with and
set forth all the then existing knowledge
concerning the human psychological and
physiological functions of human vision.

Experiments were conducted under labora-

tory conditions to determine the best level

of screen illumination. As a result of that

work, the committee was inclined to accept

the conclusions that the brightness level

should be something of the order of 30 foot-

lamberts at the center of the screen. They
reasoned that if such brightness were at-

tainable, logical brightness limits would
be 20 foot-lamberts for a minimum, and

45 foot-lamberts for a maximum.

PRACTICAL STANDARDS

Using a similar light source for a screen

30 feet wide, the center screen brightness

could approach only 7 foot-lamberts. This

was the best illumination attainable, at the

time, for screens of the so-called deluxe

houses, and it was felt that a minimum
brightness level could not be set above this

value so as not to penalize the majority

of large theatres.

TABLE OF VIEWING VALUES: Ability to see changes in picture contrast com-
pared with changes in screen brightness.

A B c D E
• • • • •

Screen Ability for Ability for Ability for
Brightness in Highlight Shadow Ability tor Average

Foot-Lamberts Brightness Brightness Focal Area Brightness

7 0.97 0.33 0.75 0.69
10 0.99 0.37 0.80 0.74
14 1.00 0.41 0.87 0.80
18 1.00 0.44 0.92 0.85
22 1.00 0.46 0.94 0.88

26 1.00 0.48 0.96 0.92

30 1.00 0.50 0.98 0.94

The committee then proceeded to set a

minimum value of screen brightness, and

a maximum value of screen brightness, so

that motion picture prints could be proc-

essed at the studios for a definite mean

value of screen brightness and would not

suffer too greatly in picture contrast ratios

when exhibited in different theatres. The
top and bottom levels had to be set at values

such that the quality of a release print ad-

justed for projection at the mean level

would not suffer if projected at either of

the extremes.

The committee then turned to the best

projection equipment available at that

time, which they considered the 13.6mm

high-intensity carbon operating at 125 am-
peres, with an optical system of f/2.4

speed. These systems were capable of

delivering a maximum value of 5000 lu-

mens to the screen. Assuming a screen

reflectivity of 75%, this means that for a

screen 25 feet wide, and a side-to-center

light distribution of 80%, the center screen

brightness could approach only 10 foot-

lamberts.

We must admit that this reasoning is

quite logical if we consider that the ap-

parent picture contrast can be materially

altered by changes in picture brightness.

Laboratory practice in making release

prints, limits the quality variation {gamma)

For STEADY PROFITS you need

TODAY’S FINEST SCREEN IMAGE

Replace NOW with B&L Super Cinephor Lenses . .

.

for Steady Patronage

Keep your patrons coming back! Don’t let dim, eye-

straining screen images cut profits. Show today’s

sharpest, brightest pictures . . . edge-to-edge brilli-

ance and contrast . . . with B&L Super Cinephor

lenses.

for complete information to Bausch & Lomb Optical Co.,

679-11 St. Paul Street, Rochester 2, N. Y.
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to a maximum of 10-15%. It is a reason-

able condition, then, to try to maintain

similar limits in apparent picture contrast

during projection. In other words, a pic-

ture should not have more than 10% or

15% contrast change at the high than at

the low limit of brightness level.

Accompanying this article is a table

which compares the brightness of the

screen in foot-lamberts with the ability to

see changes in contrast for various sections

of a projected picture. Column A is the

brightness of the center of the screen, with

the projector running and no film in

the gate. Column B shows the contrast

effect if one looks at the high light of the

picture only. Here there is only a 3%
difference in contrast perception as the

screen brightness is changed from 7 to 30

foot-lamberts.

Column C shows the contrast effect if

one looks only at the shadowed part of the

picture. Here the perception in contrast

varies from 0.33 to 0.50, or over 50% if

the screen brightness is changed from 7 to

30 foot-lamberts.

Column D shows the difference in con-

trast perception when looking at the area

of the picture which shows the principal

action or interest. Here the variation is

from 0.75 to 0.98, or 30% if the screen

brightness is changed from 7 to 30 foot-

lamberts.

Column E shows similar comparisons,

but for an average brightness over the

entire picture. Here the variation is from

0.69 to 0.94, or 35%.

CONTRAST CONSISTENCY

It can be seen, then, that the variation

in projected picture contrast in all cases,

except the high light areas, would be much
greater than the margin permitted in the

processing of release prints. If a picture

were processed for a 10 foot-lambert screen

brightness and be shown at 30 foot-lamberts,

the picture element contrasts would be too

great for good quality; and if the picture

were processed for 30 foot-lamberts and

be shown at a brightness of 7 foot-lamberts

or less, almost all contrast would be lost

and the picture would appear flat and

dead.

In order to prevent such wide swings of

picture quality during projection, the orig-

inal screen brightness standards recom-

mended a mean brightness of 10 foot-

lamberts, with a minimum of 7 and a

maximum of 14 foot-lamberts. From the

table we can see that these limits would
just barely meet the permissible 15%
variation of contrast change. In Column
B the variation between 0.97 and 1.00 is

3%. In Column C the variation between

0.33 and 0.41 is 24%. In Column D the

variation between 0.75 and 0.87 is 16%.
{Continued on page 24)
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1
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2
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3
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to your projection personnel in the

efficient operation of the equipment.

4
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. . . furnish replacement parts and

tubes . . . supply emergency service

—to forestall trouble, extend equip-

ment life, keep repair costs down.

It costs so little to protect so much

And nowhere else do
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theatre TV service.
Write for complete in-

formation.

RCA SERVICE COMPANY, INC.
A RADIO CORPORATION ofAMERICA SUBSIDIARY

CAMDEN, NEW JERSEY

CYCLMMIC
CUSTOM

SCREEN

GIVES YOU "CENTER SEAT VISION'

From every seat in the house!
Eliminates glare and distortion! . . . Gives amazing new depth!

Perfect sound transmission! . . . No perforations!

Manufactured by

B. F. SHEARER COMPANY
2318 SECOND AVE. • SEATTLE, WASHINGTON . ELiot 8247

QKIT OISniBOTOI: nuua t HMSEN. UD.. 301 CUT STREU. SUN FRtHClSCO • UN«D«. DOMIHION SOUND EOUIPMENl. IID. • OFFICES IN PRINCIPIE CITIE3

BEHER THEATRES SECTION 23



woo Coo

TOO PA RTS
^SU PE/?

'SERviCt*
RiL %s. fATv orr.

The most modern inspection devices guard the quality

and precision of LaVezzi parts. Guaranteed inter-

changeable. Available through Independent Theatre

Equipment Dealers everywhere.

LAVEZZI MACHINE WORKS
463 5 WEST LAKE STREET • CHICAGO 44, ILLINOIS

TELEVISION

NATIONAL
THEATRE SUPPLY

fion of Notional • Simplex • Bludwerth, Inc

/t WinPay Pou to Wait!

DIRECT VIEW

THEATRE

{Continued from page 23)

And in Column E the variation between
0.69 and 0.80 is 16%.
Now let us see what new goal the pres-

ent screen brightness committee could set

for the industry and whether these aims

could possibly be realized with today’s

available equipment. Please bear in mind
that 30 foot-lamberts is still considered

generally as the best level of brightness.

Present projection equipment wdth high-

speed condensing lenses, or 16-inch reflec-

tors, and with efficient projector shutters

and f/1.9 lenses, can deliver from 10,000

to 11,000 lumens to the screen. Assuming

again a maximum theatre screen width of

30 feet, with similar conditions, we can

obtain a center screen brightness of 14 foot-

lamberts. This then is our new obtainable

minimum brightness level.

Going back to the table, let us check the

change in contrast seeing ability between

levels of 14 and 30 foot-lamberts. Col-

umn B shows zero variation
;
Column C

shows a variation from 0.41 to 0.50, or

22%; Column D shows a variation from

0.87 to 0.98, or 12%; and Column E
shows a variation from 0.80 to 0.94, or

17%. These variations in contrast per-

ceptions are in most cases an improvement

over the previous conditions.

RECENT LAMP ADVANCES

Following the same reasoning used in

establishing the first set of screen bright-

ness standards, it is apparent that these

standards could be changed to consider-

ably higher values. It should be possible

to propose a new value of mean brightness

of 20 foot-lamberts, with a minimum of

14 foot-lamberts and a maximum of 30

foot-lamberts.

These new and higher limits of screen

brightness, which may be reached readily

with moderji apparatus, would improve the

quality of our projected pictures. Higher

densities in positive films could be per-

mitted, thus greatly increasing the ranges

of pictorial tones. Furthermore, a higher

level of screen surround illumination could

be permitted without detracting from the

apparent picture brightness, and these con-

ditions would materially increase the visual

comfort and appreciation of the spectator.

During the last ten years, projection

equipment manufacturers have brought out

complete new series of lamphouses, projec-

tors and lenses which can be combined

properly to deliver pure white light to thea-

tre screen in quantities ranging from 5000

to 11,000 lumens—sufficient light to pro-

duce the screen brightness discussed above

for screens of all sizes up to 30 feet. Dur-

ing just the last few years lamps have been

developed which make these higher levels

with the larger picture sizes obtainable in

the efficient, economical reflector lamps.
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OPERATION AND MAINTENANCE OF

Theatre Teleyision Equipment

—explained for managers and projectionists

in a series of articles—

by AARON NADELL

3. RCA Theatre System

EMBODYING MOST of the

general principles of television reception

outlined in previous installments of this

series, the RCA PT-100 Theatre Tele-

vision System, shown in accompanying

photos, is among the simplest—and at this

time of writing, probably the most widely

used—of all theatre TV equipments. It

delivers its entertainment to the theatre

screen directly, by optical projection and

enlargement of the face of a 7-inch pic-

ture tube.

Light level approaches that of motion

pictures in many theatres yet today, and

exceeds the brightness of movies that were

commercially acceptable years ago. Clarity

of detail, particularly for patrons in front

rows, does not equal that of motion pic-

tures ;
however, it can do so, it is said,

whenever the FCC authorizes channels

able to transmit such detail.

The equipment here pictured is com-

mercial, not laboratory, apparatus. Ac-

companying photographs show, for ex-

ample, the overflow audience at the Stanley

theatre, Philadelphia, awaiting the presen-

tation of a boxing match, with the PT-100

television projector encased at the center

of the balcony. Shown also are marquee

banners used by the Pilgrim theatre in

Boston to advertise exclusive showing of

Golden Gloves event telecast from Chicago.

Control equipment pictured here is in the

projection room of the RKO Fordham

theatre in New York.

Essentially the equipment consists of

three parts, located as a rule in three dif-

ferent places. One component, the pro-

jector, must be placed in the auditorium,

as in the accompanying view of the Stanley

theatre. Where there is no balcony the

projector may be mounted on a retractable

boom from the ceiling (the projector

weighs 400 pounds).

Location requirements with respect to

the projector are naturally rigid as to cen-

tering its optical axis on the center of the

screen. Distance from the screen is also

critical, and should be as nearly as possible

62 feet, for a screen image approximately

20 feet wide. [See^ however, report of new
ranges on page 62.—Ed.]

The two other components of the com-

plete system are the high-voltage power

supply, which may be installed almost any-

where, although the generator room is

usually the preferred location
; and the

control rack, which mounts ten different

apparatus items and belongs in the projec-

tion room. It is preferably installed near,

and at right angles to, the front wall, so

the projectionist at the controls can look

through a port and see the image on the

screen by merely turning his head.

SYSTEM COMPONENTS

To examine the details of the PT-100
somewhat more closely, a convenient start-

ing place will be the panel in the projection

room equipment. At the right hand of the

projectionist is the signal selector
;

this is

where the signal comes in if it comes by

wire. If it comes via the air, the signal

enters the panel which the projectionist is

With RCA television equipment, the Pilgrim

theatre in Boston thus billed a "Golden
Glove" boxing broadcast from Chicago.

Auditorium of the Stanley theatre, Phila-

delphia, showing RCA television installa-

tion and crowd awaiting a fight broadcast.

manipulating with his left hand. That is

the off-the-air receiver.

Apparatus items mounted on the left

half of the rack, from top to bottom, are

the monitor, off-the-air-receiver, vertical

deflector amplifier, and two 400-volt power
supply units. The right half of the rack

has, at top, the control panel for remote
control of the projector; this panel also

contains a meter and a cathode ray oscillo-

scope that report to the projectionist what
the projector is doing and so guide him in

handling the controls. Under this panel,

as already noted, is the signal selector or

switching panel. Third and fourth are

the horizontal deflection amplifier, and the

300-volt voltage control. At bottom, right,

flat panel is the high-voltage control.

Note that there is a large port (shutter

down) behind the projectionist’s left shoul-

der, through which he can observe the

screen. He can also monitor his image in

the 7-inch picture tube and his sound

through headphones. In an accompanying

photo he is shown in the act of selecting

sound from the off-the-air receiver (instead

of telephone line, microwave or coaxial

cable) and of switching it to the theatre

projector instead of to the 7-inch monitor

in front of him, while simultaneously,

with his left hand, he is selecting his chan-

nel on the receiver. (A normal monitor

speaker replaces the headphones once the

show goes on.)

The projector, which is located in the
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auditorium and remotely controlled from

the projection room rack, consists of four

principal units. These are the picture tube,

the optical elements, the video amplifier,

and a small blower.

Included is an x-ray shield, for the pic-

ture tube operates at 80,000 volts acceler-

ating potential. Bombardment of the

fluorescent screen by a cathode ray beam of

that voltage produces penetrating X-Rays.

(In any X-Ray tube, a metallic target is

bombarded by a stream of electrons, and

thereupon emits X-Rays. The electron

beam in the X-Ray tube, however, does

not scan the target nor vary in intensity

to produce a visual image ;
and the target

emits only invisible X-Rays, not visible

light.)

KINESCOPE AND OPTICS

The picture tube or kinescope is the

RCA 7NP4, which was specially devel-

open for theatre television as distinct from

home sets. The electron beam is focused

electrostatically, but it is made to scan the

fluorescent screen electromagnetically. A
magnetic yoke surrounds the narrow neck

of the tube and the vertical and horizontal

pulses are applied as current to these

magnets.

Accelerating (anode) voltage is 80 kv.,

focussing voltage 18 kv. In normal opera-

tion the power dissipated at the screen, as

the result of bombardment by the electron

beam, is 80 to 160 watts, and even maxi-

mum dissipation at the peak of light out-

put is only 480 watts; but the instantane-

ous peak power in the beam is approxi-

mately a million watts per square centi-

meter, according to RCA engineers. Hence,

if the beam ever stopped scanning and stood

still, it not only would ruin the screen, but

melt the glass. Protective circuits have

been built into the system that can cut off

the beam in less than 50 millionths of a

second if scanning or other critical func-

tions should fail.

Optical elements and their arrange-

ments may be thought of as resembling

those of a reflector arc, in which a mirror

with a hole at its center catches the image

of the arc crater and reflects it to the

screen. On its way to the screen, the light

passes through the motion picture film and

the motion picture projection lens. In the

case of the PT-100 optics there is, of

course, no film. There is a correcting

plate, or lens, instead of a motion picture

lens.

The face of the picture tube, like the

crater of the carbon, looks toward a mirror.

This mirror has a circular, not an elliptical

or parabolic, curvature. The image that

appears on the 7-inch tube face is reflected

by the circular mirror to the theatre screen.

Since the circular curvature of the mirror

would distort the image, a correcting plate

or lens is interposed. This lens also serves

as an x-ray shield. A current of air, blown
through the hole in the center of the mir-

ror, keeps the kinescope fairly cool. {The
whole arrangement was diagrammed in

Better Theatres for October, in the

center column of page 20.)

These optical arrangements are called

Schmidt optics, after their inventor. They

Control and monitor rack of RCA equipment in

the projection room of the RKO Fordham the-

atre, New York. The projectionist is shown switch-

ing reception from monitor to balcony broadcast.

are fairly critical
; for example, it was

found desirable to curve the face-plate of

the 7NP4 kinescope, on which the picture

appears, to match the optics of the system

with such accuracy that the radius of its

curvature is carried to three decimal places

—15.315-inch.

The third and final element of the RCA
PT-100 equipment is the high-voltage

power supply. Logically, the generator or

rectifier room would seem to be the proper

location for this unit, but it is desirable to

keep the 80,000-volt lead as short as pos-

sible, therefore the geography of the

theatre may be a determining factor.

Local regulation in some jurisdictions re-

quires this unit to be placed in a separate

room with an electrical interlock switch

on its door!

LOCATION FACTORS

Installation of the PT-100 presents some

problems that extend beyond the theatre,

inasmuch as the signal originates outside

the theatre and means must be provided

for bringing it in. These means may in-

clude any or all of the following: TV re-

ceiving antenna, microwave receiving an-

tenna, telephone line or coaxial line. De-

pending on the theatre location, surround-

ing electrical “noise” level, and location of

the telecast or microwave station from

which signals are to be received, these out-

{Continued on page 62)
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about Products
^ news and views nf the market and its snnrces nf snpply

Display Light Fixtures

For Varied Conditions

Display lighting-fixtures for application

to a wide variety of conditions have been

marketed by the Revere Electric Manufac-

turing Company, Chicago. Called the

“Show-Master,” the equipment is designed

for either R-40 or PAR-38 lamps, prefer-

able of 150 watts. The reflector is of

torpedo shape and is finished in satin grey

enamel. It measures 6x9^ inches.

The fixture is available for attachment

to a wall or suspension from a ceiling, or

it can be mounted flush with the ceiling

(as indicated in the accompanying photo-

graph). The reflector is adjustable on a

swivel, and the swivel is held firm by

tension rather than set screws or springs.

Also available are glass color filters,

which are provided with clips that snap on

to the reflector. Louvres can be had on

order.

Manager's Name Plate

And Bulletin Board
ITEMS FOR a manager’s

office pointed out as suitable Christmas

gifts are a desk name plate and a bulletin

board with a name plate at the top of the

frame, which have been added to the line

of the Associated Ticket and Register

Company, New York, manufacturers of

illuminated directional signs, changeable

indoor letters, and sand urns for theatres.

The bulletin board has a cork facing

^-inch thick, backed up by j4^-inch Upson

board, with the whole framed in 2-inch

wood. Sizes range from 18x24 to 30x38

inches, but boards can be made up for any

space.

The desk plate consists in a triangular

wood base on which is mounted a plastic

plate into which the name is etched. The
plate can be had in a choice of fluorescent

red, clear Lucite, or Bakelite.

Chute Type Base for

Coin Changer Conversion

A BASE for converting the

company’s “M. P. Jr.” coin changer to a

roll-out type, has been made available by

Metal Products Engineering, Inc., Los

Angeles. The changer is placed on top

of the base, and its feet fit into recesses

provided. No attachments are used. Coins

are released in the regular manner and

roll out into a coin cup situated on the

left hand side near the back of the base.

The cup has slanted edges for easy coin

removal.

Either old or new “M. P. Jr.” changers

fit the base and it has the same aluminum

construction and gray hammertone finish as

the changer.

PROJECTION ACCESSORIES
A new line of devices and tools for the

projection room have been announced by

the Signal Electric Engineering Company
of Aliquippa, Pa. The products include

a changeover for picture and sound. Other

items are

:

Round leather belting punch and hand

tool for joining belting.

Foot switches for changeovers.

Safety controls and stop switches for

emergency use in the event of film breaks.

DRIVE-IN MARKET LIVELY
An upturn in sales, with emphasis on

the drive-in field, is reported by The Bal-
lantyne Company, Omaha, as having taken
place since publication of the National Pro-
duction Authority’s new regulations gov-
erning theatre construction (Order M-4A,
which went in effect October 1st).

Thirty-one drive-ins were equipped in a
single month, according to J. Robert Hoff,
sales manager. These and the many others

equipped with Ballantyne projection and
sound apparatus during a period starting
in September, were distributed through
most sections of the country.

•

TV BUYINC INCREASES
Rapid extension of the number of

theatres with television equipment is indi-

cated hy the increasing number of orders,

it is reported by National Theatre Supply,
distributors of both the instantaneous and
intermediate (film) systems developed by
General Precision Laboratories, Pleasant-
ville, N. Y. Most of the more recent

orders, it is pointed out, have been for the

instantaneous, or direct view, type; how-
ever, many theatres have ordered the

“Videofilm” system, which employs 16mm
film.

CATALOG SUPPLEMENTED
A supplement to the catalog of the

S. O. S. Cinema Supply Corporation, New
York, has been issued, comprising 41 pages

describing equipment for cameramen,
studios and laboratories.

SERVICE CONTRACTS UP
Substantial gains in the sale of compre-

hensive service and parts replacement plans

to theatres, particularly drive-ins, are re-

ported by the RCA Service Company,
Camden, N. J. According to George F.

Sanders, manager of sales and merchandis-

ing for the company’s Technical Products

Division, the contracts cover regularly

scheduled service calls, emergency service,

parts protection for both sound and projec-

tion equipment, and in-car speaker repairs.
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No one else serves the industry

like Westrex!
The complete theatre supply and service or-

ganization maintained by Westrex is the

answer to every theatre equipment problem
in 62 countries outside the U.S.A. and
Canada. Offices in more than 100 cities are

staffed with engineers trained by Westrex
who have installed over 5000 Western Elec-

tric and Westrex Sound Systems. These

trained engineers also service our systems

plus hundreds of installations of other makes.

Each office also handles complete lines of

associated theatre equipment and accessories

and maintains stocks of spare parts.

For studios throughout the world, Westrex

offers a full line of Western Electric and

Westrex studio recording equipment and

accessories to meet every recording and re-

recording need. These equipments — like

Westrex Theatre Sound Systems — are the

outcome of many years research by Bell

Telephone Laboratories and the Westrex

Hollywood Laboratories.

Special information and catalogs are offered
free by advertisers in this issue, as listed
below. Write for them direct—or use the
Theatre Supply Mart Postcard {page 29)
with reference numbers as given in Index of
Advertisers on same page.

Adler Silhouette Letter Company: Catalog on Sec-
tional displays and Glass-in-Frame equipment.

American Playground Device Company: Literature

on playground equipment and picnic grill.

Bausch & Lomb Optical Company: Information on
projection lenses.

Ballantyne Company: Literature on soundhead.
Breuer Electric Manufacturing Company: Bulletin

No. 584 on vacuum cleaning.

Century Projector Corporation: Information on
projection and sound systems.

Chicopee Manufacturing Company: Free sample
of Lumite plastic upholstery fabric.

Droll Theatre Supply Company: Literature on car-

bon savers.

GoldE Manufacturing Company: Bulletin No. 501

on sand urns.

Flowers of Hawaii, Ltd.: Write Dept. BT-ll-51 for

full details on orchid promotion.
Kliegl Bros.: Catalog on stage and theatre lighting.

Manko Fabrics, Inc.: Samples of curtain and up-

holstery fabrics.

Marsh Wall Products, Inc.: Folder in color illus-

trating modernization ideas.

Motiograph, Inc.: Literature on projectors.

National Studios: Catalog on slides.

National Super Service Company: Free demonstra-
tion of vacuum cleaner.

Payne Products Company: Literature on carbon
savers.

Peoples Display Frame Company: Catalog on dis-

play frames.

Ruben, Inc., Marcus: Samples and illustrations of

theatre uniforms.

Spencer Turbine Company: Bulletin No. I 14-E,

"Guide to Easier Cleaning."

Strong Electric Corporation: Free demonstration
of Mighty "90" projection arc lamp, utility lamp,

arc spotlamps, incandescent spotlights, rectifiers.

Wagner Sign Service, Inc.: Catalog on changeable
copy display equipment.

Williams Screen Company: Samples of silver or

white projection screen material.

Lighting Equipment Sales

Reflect Theatre Activity

Kliegl Brothers, New York, pioneer in the

development of theatrical and studio light-

ing equipment, reports a lively market for

the company's wide variety of products in

many foreign countries as well as in the

United States. The firm's export depart-

ment has been particularly active during

the past year, reflecting construction and

rehabilitation of theatres throughout the

world.

Developers of the famous "Klleglights,"

the company now manufactures a complete

list of equipment for built-in light sources

in theatres, stage lighting equipment of all

kinds, fixtures for drive-in theatres, mush-

room and pylon and flood lighting equip-

ment for drive-ins, a variety of light sources

for motion picture production and tele-

vision studios, as well as accessories for the

application of such products.

All types of Kliegl equipment are pic-

tured and described in the company's

recently Issued catalog prepared by An-

drew J. McGregor. This is available on

request from the home office in New York

{321 West 50th Street).

REMEMBER: Whatever you need, Westrex has it!

For Theatres outside

U. S. A. and Canada
Westrex Master, Advanced and Stand-

ard Sound Systems feature the Acad-
emy Award-winning Hydro Flutter

Suppressor in their sound heads.

Amplifiers ranging from 15 to 100
watts output and Western Electric

backstage speaker systems offer a

choice to meet any theatre’s needs.

Westrex Master Sound System

T

For Studios Everywhere

Seven complete Western Elec-

tric and Westrex recording sys-

tems record on photographic or

magnetic film, 35 or l6mm,
variable area or density, direct

or negative-positive. Re- record-
ers offer a choice of 100 mil
standard, 100 mil or 200 mil

push-pull, 35mm or 16mm,
photographic or magnetic.

Westrex Standard Magnetic System

Research, Distribution and Service for the Motion Picture Industry

Westrex Corporation
111 EIGHTH AVENUE, NEW YORK II, N. Y.

HOLLYWOOD DIVISION, 6601 ROMAINE STREET, HOLLYWOOD 38, CAL.

Lef us pu/ NEW LIFE

into your OLD CHAIRS
We have serviced hundreds of theatres and

welcome your inquiry. Our staff of trained re-

pairmen will put new liie and new beauty into

your old theatre chairs without any interrup-

tion to your daily show.

We rehabilitate or supply new cushions, re-

place parts and reupholster any style or make

of theatre chairs. Make your seating problem

our problem. Write today; outline your needs.

MANUFACTURERS: Foam Rubber and Spring Cushions—Covers for Backs and Seats

DISTRIBUTORS: Upholstery Fabrics and General Seating Supplies

SERVICES OF: Periodic Inspection and Service— Installation— Rehabilitation

“Better Your Theatre

and You Better

Your Boxoffice.”

THEATRE SEAT SERVICE CO.
160 HERMITAGE AVENUE • NASHVILLE, TENNESSEE

YOU'LL SAVE TIME . . .

and be able to detail your requirements, by writing advertisers direct.

Many of htem provide coupons specifying literature for your convenience. . . . How-
ever, if you prefer to use the service of the Theatre Supply Mart, you need only to

indicate the items by reference number on the detachable postcard provided in the Mart

on page 29.
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Index to products AdYertised

&L described in this issue, with

• Deoler directory

• Convenient inquiry postcard

Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following page.

ADVERTISERS
Reference

Number

Adv. Reference Adv.

Page Number Page

NOTE: See small type under advertiser's

name for proper reference number where

more than one kind of product is advertised.

Reference

Number ^^9®

1

—

Adler Silhouette Letter Co. 26
Changeable letter signs: Front-lighted Pixels

drivo-ins <IA), back-lighted panels (IB), and

changeable letters (1C). All Dealers.

2

—

American Playground Devices Co.. 16

Playground eguipment (2A) and picnic grills (2B)

for drive-ins. Direct.

3

—

American Seating Co....
Auditorium chairs. NTS and direct.

4

—

Ashcraft Manufacturing Company, C. S. 20

Projection arc lamps (4A), rectifiers (4B). Un-

afliliated dealers.

5

—

Associated Ticket & Register Co 57

Box-offlce illuminated admission signs (5A), drive-

in admission signs (5B). Direct.

6—

Automatic Devices Co 45

Curtain tracks. Unaffiliated dealers and direct.

7

—

Ballantyne Company, The 58

Soundheads. Dealers: I. 4. 7, 14, 21, 22 . 34, 37,

45, 49. 57, 61, 62, 67, 71, 78, 81. 94. 97, 101,

104, 112, 115, 122, 125, 126, 132.

8

—

Bausch & Lomb Optical Co 22

Projection lenses. NTS. dealers marked * and I. 6.

7 8 10, II. 12. 17. 23 , 24, 25. 32, 34, 38, 42.

44 49 55, 57, 5«, 61, 65. 70, 76, 83 , 84, 86. 87.

91. M', 1 6 1, 103. 104, 106, 109, 115, 118, 119,

122, 127.

9

—

Breuer Electric Manufacturing Co 15

Vacuum cleaners. Direct.

10—Cali Products Co 41

Carbon savers. All dealers.

I I—Century Projector Corp 55
Projectors (IIA). sound systems (I IB). Dealers; I.

2 7. 10. 19. 23, 27. 34, 37, 41, 42, 46, 63, 58. 60,

64 67 . 71. 73. 84, 90, 98, 98, 100, 105, 109, III,

114, 115, 129.

12

—

Chicopee Mfg. Corp. of Ga., Lumite Div. 60

Plastic upholstering materials. Direct.

13—

Coca-Cola Co., The 2nd Cover
Soft drinks. Direct.

14

—

Dad's Root Beer Co 36
Soft drinks (I4A) and dispensers (14B). Direct.

29

—

Kroehler Manufacturing Co 4
Auditorium chairs, Unaffiliated dealers and direct,

30

—

LaVezzi Machine Works 24
Projector replacement parts. All dealers.

31

—

Lorraine-Carbons, Inc 21
Projection carbons. Franchise dealers.

32

—

Manko Fabrics Co., Inc 58
Curtain fabrics (32A), upholstering materials (32B).
Direct.

33

—

Manley, Inc 35
Popcorn machines and supplies. Offices in principal

cities.

34

—

Marsh Wall Products, Inc 15
Architectural materials. Direct.

35

—

Miniature Train Co 47
Playground equipment for drive-ins. Direct.

36—

Motiograph, Inc 3
Projectors (36A), sound systems (36B), projection
are lamps (36C), in-car speakers (36D), motor-
generators (36E), Dealers; 3, 8, II. 14, 25, 28,

32, 34 . 36 , 39, 44. 52 , 58, 69 , 71, 76, 66, 93, 101,

103, 117, 122, 127. 129. 131.

37

—

National Carbon Co., Inc 43
Proje.tiea carbons. All dealers.

38

—

National Studios 61
Slides. Direct,

39

—

National Super Service Co., Inc 45
Vacuum cleaners. All dealers.

40

—

National Theatre Screen Refinishlng Co.. 18
Paint for refinishing projection screens. Direct.

41

—

National Theatre Supply 24
Theatre television

42

—

Nestle's Chocolate Co 37
Chocolate bars. Direct.

43

—

Norpat Sales, Inc 61
Hanover carbon savers. Direct.

44

—

Novelty Scenic Studios, Inc 14
Interior decoration. Direct.

45

—

Payne Products Co 17
Carbon savors. NTS Denver, Albany, Memphis and
dealers 12 , 20, 24, 40 . 44, 58, 59, 70 , 83, 108,
113, 115, 118, 122, 129.

46

—

Peoples Display Frame Co 47
Display frames. Direct.

47

—

Poblocki & Sons 18
Theatre fronts (47A), marquees (47B). All dealers.

48

—

Raytone Screen Corp 26
Projection screens (48A), projection lenses (48B).
Direct.

49

—

RCA Service Co 23
Theatre television aervieo.

50

—

Robin, Inc., J. E 54
Motor-generators. Direct.

51

—

Ruben, Inc., Marcus 61
Uniforms. Direct.

52

—

S. O. S. Cinema Supply Corp 26
Distributors.

53

—

Shearer Co., B. F 23
Projection screens. Authorized dealers.

54

—

Signal Electric Engineering Co 61
Belt punch machine for repairs to takeups, ra-
winders. Direct.

55

—

Smith, Alexander-C. H. Masland 6
Carpeting. NTS and dlreot.

56

—

Spencer Turbine Co., The 5
Vacuum cleaners. Direct.

57

—

Sportservice, Inc 61
Coneession servile.

58

—

Streuber & LaChIcotte 17
Vocalite prejectlen screens. Direct.

59

—

Strong Electric Corp., The 51, 54
Projection arc lamps (59A), spotlamps (59B), in-
candescent spotlights (59C), rectifiers (59D), re-
flectors (59E). All dealers.

60

—

Telesonic Theatrephone Corp 49
Group hearing aids. Direct.

61

—

Theatre Seat Service Co 28
Theatre chair rehabilitation service. Direct.

62

—

Wagner Sign Service, Inc 14
Attraction panels (62A), plastic letters (62B). All
dealers.

63

—

Wenzel Projector Co 13
Soundheads (&3A), projectors (63B). Unaffiliated
dealers.

64

—

Westrex Corp 28
Foreign distributors.

65

—

Williams Screen Co 57
Projection screens. Direct.

66

—

Wrigley, Jr. Company, Wm 33
Chewing gum.

15

—

Droll Theatre Supply Co
Carbon savers. Direct.

16

—

F & Y Building Service, The
Architectural design and building service.

17

—

Flowers of Hawaii, Ltd
Orchids as theatre give-aways. Direct.

For further information concerning products referred to
on this page, write corresponding numbers and your name
and address, in spaces provided on the postcard attached
below, and mail. Card requires no addressing or postage.

18—General Register Corp 17

Ticket issuing machines. All daalen.

19_GoIdberg Bros 54, 56, 61

Speaking tubes for box-offices (I9A). film rewinders

I9B), reels (190. Unaffiliated dealers and direct.

20

—

GoldE Manufacturing Co 56
Sand urns. All dealers.

21

—

Griggs Equipment Co 61

Auditorium chairs. Direct.

22

—

Griswold Machine Works 58
Film splicers. Distributor; Neumado Products Corp.

23

—

Heyer-Shultz, Inc 56
Metal projector aro reflectors. Dealers marked *

and NTS.

24

—

Heywood-Wakefield Co 3rd Cover
Auditorium chairs. Unaffiliated dealers and direct.

25

—

International Projector Corp 4th Cover
Projectors (25A), sound systems (25B). NTS.

26

—

King Amusement Co 18

Playground equipment for drive-ins. Direct

27

—

Kliegl Bros 59
Stage lighting equipment. Direct.

28

—

Kollmorgen Optical Corp 53
Projection lensee. NTS and all dealers.
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reference numbers in the November 1 95 1 issue

—

ii

1. .. , ,

n

’

NAME

THEATRE or CIRCUIT

STREET ADDRESS

CITY .STATE.



Theatre Supply Dealers
Dealers in the United States listed alphabetically by states, numbered or other-

wise marked for cross-reference from index of Advertisers on preceding page

ALABAMA
I

—

Que«ns Fsaturs Service, l9l2'/> Morris Ave., BlrmlnghBm.

ARIZONA
^Girard Theatre Supply. 320 W. Washington St., Phoenix.

ARKANSAS
3—Theatre Supply Co., 1021 Grand Ave., Fort Smith.
4'~Perrln Theatre Supplyg 1006 Main St.. Little Rock.

CALIFORNIA
Fresno:

6—Midstate Theatre Supply. 1906 Thomas.

Los Angeles:

6—

John P. Filbert. 2007 S- Vermont Ave.*
National Theatre Supply, 1961 S. Vermont Ave.
7

—

Pembrex Theatre Supply, 1969 S. Vermont Ave.
8

—

B. F. Shearer, 1964 S. Vermont Ave.

Son Diego;
9

—

Riddels Theatre Supply, 1543 Fifth Ave.

San Francisco:
National Theatre Supply, 255 Golden Gate Ave.
10

—

Preddey Theatre supplies, 187 Golden Gate Ave.
I

I

—

B. F. Shearer, 243 Golden Gate Ave.
12—Western Theatrical Equipment, 337 Golden Gate Ave.*

COLORADO
Denver;

IS^Graham Brothers, 548 Lincoln St.
National Theatre Supply, 2111 Champa St.

14—

Service Theatre Supply, 2054 Broadway.
15

—

Western Service & Supply, 2120 Broadway.*

CONNECTICUT
New Haven:

16

—

Phillips Theatre Supplies, 130 Meadow St.

National Theatre Supply, 122 Meadow St.

DISTRICT OF COLUMBIA (Washington)
17

—

Brient & Sons, 925 New Jersey Ave., N. W.

18—

Ben Lust, 1001 New Jersey Ave., N. W,

FLORIDA
19

—

Joe Hornstein, 714 N. E. 1st St., Miami,
20

—

Southeastern Equipment, 625 W. Bay St.. Jacksonville.*
21

—

United Theatre Supply, NO Franklin St., Tampa.

KENTUCKY
Louisville;

36

—

Falls City Theatre Equipment, 427 S. Third St.
37

—

Hadden Theatre Supply, 209 S. Third St.

LOUISIANA
New Orleans:

38—

Delta Theatre Supply. 214 S. Liberty St.*

39—

Hodges Theatre Supply, 1309 Cleveland Ave.
National Theatre Supply, 220 S. Liberty St.
40

—

Southeastern Theatre Equipment. 214 S. Liberty St.*

Shreveport:

41—

Alon Boyd Theatre Equipment. P. 0. Box 362.

MARYLAND
Baltimore:

42

—

Busman Motion Picture Supplies, 12 East 25th St.
National Theatre Supply, 417 St. Paul Place.

MASSACHUSETTS
Boston:

43

—

Capitol Theatre Supply. 28 Piedmont St.*
44

—

Joe Cifre. 44 Winchester St.
45

—

Independent Theatre Supply, 28 Winchester St.

46—

Massachusetts Theatre Equipment, 28 Piedmont St.
National Theatre Supply, 37 Winchester St.
47

—

Standard Theatre Supply, 78 Broadway.

MICHIGAN
Detroit:

48

—

Amusement Supply. 208 W. Montcalm St.

49—

Ernie Forbes Theatre Supply, 214 W. Montcalm St.*

50—

McArthur Theatre Equipment, 454 W. Columbia St.
National Theatre Supply, 2312-14 Cass Ave.

51—

United Theatre Equipment. 2501 Cass Ave.

Grand Rapids:

52—

Ringold Theatre Equipment, 106 Michigan St., N. W.

MINNESOTA
Minneapolis:

53—

Minneapolis Theatre Supply. 75 Glenwood Ave.

54—

Elliott Theatre Equipment, 1110 Nicollet Ave.

55—

Frosch Theatre Supply, illl Currie Ave.*
National Theatre Supply, 56 Glenwood Ave.

56—

Western Theatre Equipment, 45 Glenwood Ave.

New York City:
73

—

Amusement Supply, 341 W. 44th St.
74

—

Capitol Motion Picture Supply, 630 Ninth Ave.*

75—

Crown Motion Picture Suppiies, 354 W. 44th St.

76—

Joe Hornstein, 630 Ninth Ave.
National Theatre Supply, 356 W. 44th St.
77

—

S.O.S. Cinema Supply. 602 W. 52nd St.
78

—

Star Cinema Supply. 441 W. 50th St.

Syracuse:
79

—

Central N. Y. Theatre Supply, 210 N. Salina St.

NORTH CAROLINA
Charlotte:

80

—

Bryant Theatre Supply. 227 S. Church St.
81

—

Charlotte Theatre Supply, 116 S. Poplar.
82

—

Dixie Theatre Supply. 213 W. 3rd St.
National Theatre Supply, 304 S. Church St.
83

—

Southeastern Theatre Equipment, 200 S. Popiar St.*
84

—

Standard Theatre Supply, 219 S. Church St.
85

—

Theatre Equipment Co., 220 S. Poplar St.
86

—

Will Kin Theatre Supply, 229 S. Church St.

Greensboro:

87—

Standard Theatre Supply, 215 E. Washington St.
88

—

Theatre Equipment Co., Ill Edwards PI.

NORTH DAKOTA

89—

McCarthy Theatre Supply, 67 North Fourth St., Fargo.

OHIO
Akron:

90—

Akron Theatre Supply, 936 E. Market.

Cincinnati:
91

—

Mid-West Theatre Supply. 1638 Central Parkway.*
National Theatre Supply. 1637 Central Parkway.

Cleveland:
National Theatre Supply, 2128 Payne Ave.
92

—

Ohio Theatre Equipment, 2100 Payne Ave.
93

—

Oliver Theatre Supply. 2108 S. Payne.*

Columbus:

94—

American Theatre Equipment, 165 N. High St.

Dayton:

95—

Dayton Theatre Supply, Ml Volkenand St.

96—

Sheldon Theatre Supply, 627 Salem Ave.

Toledo:

97—

American Theatre Supply, 439 Dorr St.
98

—

Theatre Equipment Co., 109 Michigan St.

GEORGIA
Albany:

22

—

Dixie Theatre Service & Supply. 1014 N. Slappey Dr.

Atlanta:
23

—

Capitol City Supply, 161 Walton St., N. W.
National Theatre Supply, 187 Walton St., N. W.
24

—

Southeastern Theatre Equipment, 201-3 Luckie St., N. W.*

25—

Wil-Kin Theatre Supply. 150-4 Walton St., N. E.

ILLINOIS
Chicago:

26—

Abbott Theatre Supply, 1311 S. Wabash Ave.*
27

—

Droll Theatre Supply, 925 Jackson Blvd.

28—

Geirdner Theatre Service, 1235 Wabash Ave.

29—

Midwest Theatre Service & Equipment, 1950 W. Belmont.
30

—

Movie Supply. 1318 S. Wabash Ave.
National Theatre Supply. 1325 S. Wabash Ave.

INDIANA
Evansville:

31—

Evansville Theatre Supply, 1738 E. Delaware St.

Indianapolis:
32

—

Ger-Bar, Inc., 442 N. Illinois St.
33

—

Mid-West Theatre Supply Company, 448 N. Illinois St.*
National Theatre Supply, 436 N. Illinois St.

IOWA
Des Moines:

34

—

Des Moines Theatre Supply, 1121 High St.
National Theatre Supply, 1102 High St.

KANSAS
35

—

Southwest Theatre Equipment, IlS'/a W, Douglas Ave.,
Wichita.

MISSOURI
Kansas City:

57

—

Missouri Theatre Supply. 115 W. 18th St.*
National Theatre Supply, 223 W. 18th St.

58—

Shreve Theatre Supply, 217 W. i8th St.

59—

Stebbins Theatre Equipment, 1804 Wyandotte St.

St. Louis:
60

—

Joe Hornstein. 3333 Olive St.
National Theatre Supply, 3212 Olive St.
61

—

St. Louis Supply Co., 3310 Olive St.*

MONTANA
62

—

Montana Theatre Supply, Missoula.

NEBRASKA
Omaha:

63—

Ballantyne Co., 1707 Davenport St.
National Theatre Supply. 1610 Davenport St.
64

—

Quality Theatre Supply. 1515 Davenport St.
65

—

Western Theatre Supply, 214 N. 15th St.*

NEW MEXICO
66

—

Eastern New Mexico Theatre Supply. Box 1099, Clovis.

NEW YORK
Albany:

67—

Albany Theatre Supply, 443 N. Pearl
National Theatre Supply, 962 Broadway.

Auburn:

69—

Auburn Theatre Equipment, 5 Court St.

Buffalo:
70

—

Eastern Theatre Supply. 496 Pearl St.*
National Theatre Supply, 500 Pearl St.
71

—

Perkins Theatre Supply, 505 Pearl St.
72

—

United Projector 4 Film, 228 Franklin St.

[Canadian dealers, and exporters, are listed on page 40]

FIRST CLASS
[Sec.34.9.P.L.&R.]

PERMIT NO. 8894
NEW YORK, N.Y.

BUSINESS REPLY CARD
No Postage Stamp Necessary if Mailed in the United States

Postage will be paid by

—

QUIGLEY PUBLISHING COMPANY
ROCKEFELLER CENTER
1270 SIXTH AVENUE
NEW YORK 20, N. Y.

OKLAHOMA
Oklahoma City:

99

—

Century Theatre Supply Co., 20 N. Lee St

100—

Howell Theatre Supplies. 12 S. Walker Ave.
National Theatre Supply. 700 W. Grand Ave.
101 Oklahoma Theatre Supply, 628 W. Grand Ave.*

OREGON
Portland:

102

—

Modern Theatre Supply, 1935 N. W. Kearney St.*

103—

B. F. Shearer, 1947 N. W. Kearney St.
104

—

Theatre Utilities Supply, 1987 N. W. Kearney St.

105—

Inter-State Theatre Equipment. 1923 N. W. Kearney St.

PENNSYLVANIA
Philadelphia:

IQG^BIumberg Bros., 1305-07 Vine St.*
National Theatre Supply Co., 1225 Vine St.

Pittsburgh:
107

—

Alexander Theatre Supply, 1705 Blvd. of Allies.*
108

—

Atlas Theatre Supply, 402 Miltenberger St.
National Theatre Supply, 1721 Blvd. of Allies.
109

—

Superior Motion Picture Supply, 84 Van Braam St.

Wilkes Barre:
no—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort.

RHODE ISLAND
111

—

Rhode Island Supply, 357 Westminster St., Providence.

SOUTH DAKOTA
112

—

American Theatre Supply, 316 S. Main SL, Sioux Falls.

TENNESSEE
Memphis:

113

—

Monarch Theatre Supply. 492 S. Second St.*
National Theatre Supply, 412 S. Second St.
114

—

Tri-State Theatre Supply, 320 S. Second St.

TEXAS
Dallas:

115

—

Hardin Theatre Supply. 714 South Hampton Rd.
116

—

Herber Bros., 408 S. Harwood St.

117—

Modern Theatre Equipment, 214 S. St. Paul St.

National 1 heatre Supply. 300 S. Harwood St.
118

—

Suthwestern Theatre Equipment. 2010 Jackson St.*

Houston:
1

19—

Southwestern Theatre Equipment, 1622 Austin St.*

San Antonio:
120

—

Alamo Theatre Supply, 1303 Alamoto St.

UTAH
Salt Lake City:

121

—

intermountain Theatre Supply. 142 E. First South St.
122

—

Service Theatre Supply, 250 E. First South St.

123—

Western Sound & Equipment, 264 E. First South St.*

VIRGINIA
124

—

Norfolk Theatre Supply. 270 Colley Ave., Norfolk.

WASHINGTON
Seattle:

125

—

American Theatre Supply, 2300 First Ave., at Bell SL

126—

Inter-State Theatre Equipment Co.. 2224 Second Ave.
127

—

Modern Theatre Supply, 200 Third Ave.*
National Theatre Supply. 2319 Second St.

128

—

B. F. Shearer. 2318 Second Ave.

WEST VIRGINIA
129

—

Charleston Theatre Supply, 506 Lee St.. Charleston.

WISCONSIN
Milwaukee:

130

—

Manhardi Co.. 1705 W. Clybourn St.*
National Theatre Supply. 1027 N. Eighth St.

113— Ray Smith, 710 W. State St.
132—Theatre Equipment & Supply, 1009 N Seventh St.
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Key Physical Factors of

Snack Service Efficiency

By JAMES LOEB
Manager of Concession Department,
Walter Reade Theatres, New York

CONCESSIONAIRES have
learned through experience that the loca-

tion of a refreshment stand may mean the

difference between a profit and a loss. I

have seen this borne out in many instances.

For example, Walter Reade’s Oxford

theatre in Plainfield, N. J., had an old

stand stuck in a corner of the lobby. This

stand did an average business. We placed

a new stand in the center of the lobby

right behind the ticket taker. The patron,

as he enters this lobby, cannot help but see

the stand, and nine times out of ten, be-

cause of its location and appeal, he buys

something. The per person sales have

risen phenomenally, importantly because of

the changes made in position and appear-

ance of this stand.

Whether you are planning a refresh-

ment stand for a theatre yet to be built,

or for one already built, the requirements

are the same. But the relative ease in ful-

filling these requirements is a far different

story. The new theatre can be planned,

with refreshment facilities correct.

An existing theatre presents more diffi-

cult problems. The task here depends

more or less on a fixed physical layout of

the theatre. To make room for the proper

type stand, major alterations may be re-

quired. I have seen rows of seats taken

out, new exits cut out, doorways cut into

solid walls, starways removed, etc. It may
cost a great deal. However, it should pay

off in refreshment sales when you install

the rifflit kind of stand in the right location.

The vending facilities must be where the

greatest number of patrons can get to them
the greater number of times with the least

amount of inconvenience. In other words,

place the stand where it will be seen by

patrons bound for both the balcony and the

main floor of the auditorium. If possible

place it so that the patron must pass by

the stand to go to the women’s or the rnen’s

rest rooms.

Also, the stand should be inside the

doors or other spot where tickets are col-

lected. People will often deprive them-

selves of a drink or a candy bar rather

than go by a doorman.

The stand should not be placed so close

to the main floor of the auditorium that

the noise will annoy patrons watching the

STAFF PHOTO

Lobby of the Strand, a Walter Reade Theatres house in Plainfield, N. J., with its new refreshment

stand (trimmed for Halloween) opposite entrance and along traffic lanes to auditorium and balcony.
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show, or that the light from the stand

will reflect on the screen.

In short, location is the key to the suc-

cess or failure of theatre vending sales. It

commands careful consideration.

AUXILIARY EQUIPMENT

Adost successful snack bars have, in

addition to the main stand, outlying auto-

matic equipment designed to further sales

during times when the main stand is closed,

and in areas more accessible to the patron.

Machines can be placed that will dispense

a great variety of merchandise, such as

shoe shines, canned juice, sandwiches, sani-

tary napkins, hot dogs, combs, handker-

chiefs, as well as the more common mer-

chandise, like cigarettes, candy, ice cream

and soft drinks.

Use of these depends on the size of a

theatre and the number of patrons. In

every Walter Reade theatre an automatic

drink machine is situated apart from the

stand. This tends to relieve congestion at

the stand and make each service more ac-

cessible.

We have found that aside from the drink

machines, only a large theatre can support

much additional equipment at a profit.

Our trials in the small neighborhood house

with candy machines were not successful.

The busy metropolitan theatre, on the other

hand, needs machines in a mezzanine and

other areas.

STORAGE FACILITIES

A refreshment service in a theatre, in

order to do its job efficiently, must have

adequate storage facilities. Within the stand

there should be sufficient cabinets to hold a

peak day’s business. Our experience has been

that this be large enough to hold all open

boxes of candy, gum, popcorn supplies,

nuts, etc.

The bulk storeroom, on the other hand,

should contain no open cartons. This

makes for better inventory control and

better housekeeping. The storerooms

should be large enough to hold a supply for

three weeks’ business. I have arrived at

this figure through several years of experi-

ence in which there have been busy peak

periods, slow periods, transportation strikes,

crippling snow storms, etc. Three weeks

seems to be the figure that will maintain

supply during any but the severest of emer-

gencies. This also protects the operator

from having merchandise go stale.

The storeroom should be as close as

possible to the stand, and at the same time

accessible for deliveries from the street.

In some theatres, by necessity, merchandise

has to be carted up stairs from the street

to the storeroom, and later down the stairs

to the candy stand. This is bad operation

;

unfortunately, it is sometimes only by re-

building the theatre that this situation can

be corrected.

Storage facilities should be in areas that

keep as constant a temperature as possible.

A cool, ventilated room away from fur-

naces, pipes or hot roofs is best. In our

theatres, which are in New York and New
Jersey, even during the hottest days of

summer, our losses due to heat have been

very small. Last but not least, the storage

spaces must be secured against rodents and

insects. Often the exterminator is the best

way to handle this problem.

POWER AND WATER

With the advent of the newer, more

diversified refreshment service, there has

come a great demand for electric current.

In planning a large stand wiring is neces-

sary that can handle about 60 amperes at

220 and 110 volts. Plans must be made

also for water lines, with clean filtered

water for drink machines.

Be sure that the electrical wiring is done

according to the electrical code. Too often

I have seen equipment out of order be-

cause of faulty wiring, which can be a

dangerous fire hazard as well. With much
equipment it is advisable to have a separate

switch panel for the snack bar. This will

eliminate the chance of uninformed persons

using the stand switches and perhaps turn-

ing off an ice cream box by mistake.

SPACE FOR DISPLAY

’ Many pages have been written about the

methods of best displaying merchandise. I

shall not go into this subject at this point

except to say that no vending facility

should be laid out without providing ade-

quate space for display. A stand is as

good as its ability to show its wares.

Room should be given for display whether

it be in the form of shelves, back bars,

window boxes, hanging signs or other suit-

able device.

CANDY AND BEVERAGES

The Candy Case: There are several

schools of thought on the choice of a candy

display case. Some operators like the open

stand from which the theatregoer may
pick up his own piece of candy. They say

that the small loss from pilferage is more

than made up by the increase in sales for

this type stand.

We prefer the glass-enclosed case where

the candy can be most tastefully displayed.

As to arrangement of merchandise inside

the case, there are also varying schools of

thought. Some operators have individual

items displayed apart on doilies, or on plat-

forms of plastic and the like. In such

instances, the case is for display only, and

sales are from behind or underneath the

case.

Walter Reade Theatres use the mass

display idea. Candy is piled in quantity

and sold from the case. This type re-

quires more work by the attendant to

keep up, but when properly taken care of,

the merchandise does present a fetching

appearance.

When we first bought drink machines,

we put manually operated equipment in a

few stands, and automatic machines in

others. We found the automatics more

successful as to sale.

Merchandising these and other refresh-

ments will be discussed in a later article.
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Robert M. Shelton, Vice President and General Manager
of Commonwealth Theaters, Inc., operating 68 theaters, 15 drive-ins,

in Kansas, Missouri, Iowa, Nebraska, Arkansas and South Dakota

says: “Chewing gum is an important part

of the concession business in our theaters.

Patrons seem to expect it and we are

happy to accommodate them."

YeSoomChewing Gum Improves
Your Profit Pkture!
It Pays to Display and Sell

Your Patrons^ Favorite Brands
# In hundreds of theaters, a good display of chewing gum is

now “standard equipment.” That’s because popular brands of
chewing gum build good will and produce extra revenue. People
like to chew gum at the movies—especially to freshen the taste

and sweeten the breath after eating a snack or treat from the
refreshment counter. To get your share of this profitable busi-

ness, display Wrigley’s Spearmint, Doublemint, “Juicy Fniit”
and other fast-selling brands where your patrons can easily see

and buy them. It’s good business.
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THEATKC

SALES
CLASSIFIED DIRECTORY OF LEADING SOURCES OF REFRESHMENT SERVICE EQUIPMENT AND SUPPLIES

Listing by Brand Names: Candy Bars, Beverages and Chewing Gums widely sold in

theatres are listed alphabetically by trade name with manufacturers indicated on page 37.

BEVERAGES
Bireley’s. 1127 North Mansfield, Los Angeles, Calif.

Canada Dry Ginger Ale, Incorporated, 100 Park Ave-
nue, New York, N. Y.

COCA-COLA COMPANY, 515 Madison Avenue,
New York, N. Y. See Second Cover.

DAD’S ROOT BEER, Fountain Service, 2800
North Talman Avenue, Chicago 18, III. See
page 36.

Delaware Punch Company of America, San Antonio
6, Tex.

Doctor Pepper Company, 429 Second Avenue, Dallas

2, Texas.
Double-Cola Company, 1478 Market, Chattanooga 8,

Tenn.
General Foods Corporation, 250 Park Avenue, New
York 17, N. Y.

The Grapette Company, Incorporated, 112 E. Grin-
stead, Camden, Ark.

Green & Green, Inc., 2000 Providence, Houston,
Tex.

Green Spot. Inc., 1501 Beverly Boulevard, Las
Angeles, Calif.

Charles E. Hires Company, 206 S. 24th Street, Phila-
delphia 3, Pa.

Mission Dry Corporation, 5001 S. Soto Street, Los
Angeles, Calif.

National Fruit Flavor Company, Inc., 4201 Girod,
New Orleans 6, La.

Nehi Corporation, 10th & 9th Avenues, Columbus, Ga.
Nesbitt Fruit Products. Inc., 2946 East 11th, Los
Angeles 23, Calif.

Orange Crush Company, 318 W. Superior Street,

Chicago 10, 111.

O-So-Grape Company, 1931 W. 63rd Street, Chicago
36, 111.

Pacific Citrus Products Company, P. O. Box 392,
Fullerton, Calif.

Pepsi-Cola Company, 3 W. 57th Street. New York.
Red Rock Bottlers, Incorporated, 901 W. Peachtree,

Atlanta, Ga.
Rich Maid Products Company. 1943 West Highland
Avenue. San Bernardino, Calif.

Richardson Corporation, 1069 Lyell Avenue, Roch-
ester 3, N. Y.

Sero-Syrup Company, 255 Freeman Street, Brook-
lyn, N. Y.

Seven-Up Company, 1316 Delmar, St. Louis, Mo.
The Squirt Company, 202 S. Hamilton Drive, Bev-

erly Hills, Calif.

Doctor Swett’s Root Beer Company, Incorporated,
134 S. LaSalle Street, Chicago, lU.

Tru-Ade, Incorporated, 20 N. Wacker Drive, Chi-
cago 6, 111.

James Vernor Company, 239 Woodward Avenue,
Detroit, Mich.

The Welch Grape Juice Company, Westfield, N. Y.
Whistle & Vess Beverages, Inc., 1118 Arcade Build-

ing, St. Louis 1, Ohio
Wonder Orange Company, 223 W. Erie, Chicago, 111.

•

BEVERAGE DISPENSERS
Anderson & Wagner, Incorporated, 8701 S. Mettler

Street, Los Angeles 3, Calif.

Automatic Products Company, 250 West 57th Street,
New York 19, N. Y.

Bastian-Blessing Company, 4201 Peterson Avenue,
Chicago 30, 111.

COCA-COLA COMPANY, 515 Madison Avenue,
New York, N. Y. See Second Cover.

DAD’S ROOT BEER COMPANY, 2800 North
Talman Avenue, Chicago 18, III. Eee page 36.

Drincolator Corporation 3700 Oakwood Avenue,
Youngstown, Ohio.

The Fischman Company, 10th & Allegheny, Philadel-
phia, Pa.

Green Spot, Incorporated, 1501 Beverly Boulevard,
Los Angeles, Calif.

Charles E. Hires Company, 206 S. 24th Street, Phila-
delphia 3, Pa.

W. Kestenbaum, Inc., 1790 First Avenue, New York
28, N. Y.

Knickerbocker Beverage Dispenser, Incorporated, 453
6th Avenue, New York, N. Y.

Lyons Industries, 342 Madison Avenue, New York City.
Majestic Enterprises, Inc., Ltd., 959 Crenshaw Boule-

vard, Los Angeles, Calif.

Mills Industries, 4110 Fullerton Avenue, Chicago, 111.

Mission Dry Corporation, 5001 S. Soto Street, Los
Angeles 54, Calif.

Multiplex Faucet Company, 4319 Duncan Avenue, St.

Louis, Mo.
Orange Crush Company, 318 W. Superior Street, Chi-
cago 10, 111.

Seco Company, Incorporated, 5206 S. 38th, St. Louis
16, Mo.

Selmix Dispensers, Inc., Stewart Avenue, Garden City,
N. Y.

Spacarb, Inc., 375 Fairfield Avenue, Stamford, Conn.
Star Manufacturing Company, 6300 St. Louis Avenue,

St. Louis, Mo.
West Coast Sheet Metal Works, 935 Venice Boule-

vard, Los Angeles 15, Calif.

CANDY BARS AND SPECIALTIES
Fred W. Amend Company, 8 S. Michigan Avenue,

Chicago, 111.

Banner Candy Manufacturing Corporation, 700 Liberty
Street, Brooklyn, N. Y.

Paul F. Beich Company, Bloomington, 111.

E. J. Brach & Sons, 4656 W. Kenzie, Chicago, 111.

Blumenthal Brothers, Margaret & James Streets,
Philadelphia 37, Pa.

Blum’s, Inc., Polk & California Streets, San Francisco,
Calif.

Brock Candy Company, 11 Chestnut street, Chatta-
nooga, Tenn.

Bunte Brothers, 3301 Franklin Boulevard, Chicago
24, 111.

Cadbury-Fry, Inc., 261 Broadway, New York 7, N. Y.
Charms Company, 601 Bangs Avenue, Asbury Park,

N. J.
Chase Candy Company, 4230 Gravois Avenue, St.

Louis 16, Mo.
The D. L. Clark Company, 503 Martindale, Pitts-

burgh 12, Pa.
Cook Chocolate Company, 4825 S. Rockwell, Chicago,

111.

Cox Confection Company, East Boston, Mass.
The Cracker Jack Company, 4800 W. 66th Street,

Chicago, 111.

Curtiss Candy Company, 1101 Belmont Avenue, Chi-
cago 13, 111.

Deran Confectionery Company, Incorporated, 134 Cam-
bridge, Cambridge 41, Mass.

Drake America Corporation, 20 East 50th Street, New
York 22, N. Y.

The Euclid Candy Company of Calif., Incorporated,
715 Battery, San Francisco 26, Calif.

F & F Laboratories, Inc., 3501 West 48th Place.
Chicago. 111.

Ferrara Candy Company, 2200-10 W. Taylor, Chi-
cago, 111.

Gold Medal Candy Corporation, 2857 W. 8th Street,
Brooklyn, N. Y.

Golden Nugget Sweets, Ltd., 1975 Market Street,

San Francisco, Calif.

D. Goldenberg, Incorporated, “I” & Ontario, Phila-
delphia, Pa.

H. K. Hart Confections, Inc., 540 39th Street, Union
City, N. J.

Hawley & Hoops, Inc., 271 Mulburry Street, New
York City.

Henry Heide, Incorporated, 313 Hudson Street, New
York, N. Y.

Hershey Chocolate Corporation, 19 E. Chocolate
Avenue, Hershey, Pa.

M. J. Holloway Company, 308 Wset Ontario, Chicago
10, 111 .

Hollywood Candy Company, Chestnut & Calumet,
Centralia, 111.

Tom Huston Peanut Company, 900 8th Avenue, Col-
umbus, Ga.

Huyler’s, 660 First Avenue, New York City.

Walter H. Johnson Candy Company, 4500 W. Bel-
mont Avenue, Chicago 41, III

Kimbell Candy Company, 6546 W. Belmont, Chicago,
111 .

Klein Chocolate Company, Incorporated, Brown Street,

Elizabeth, Pa.
Kontney Carton Company, 418 North Clay Street,

Green Bay, Wis.
Kraft Foods Company, 500 North Peshtigo, Newark,

N. J., Chicago, III

Edgar P. Lewis & Sons, Incorporated, 183 Commer
cial Street, Malden 48, Mass.

Life Savers Corporation North Main Street, Port
Chester, N. Y.

Luden’s, Inc., 200 North Eighth, Reading, Pa.
Lummis & Company, 148 N. Delaware, Philadelphia

6, Pa.
Lusk Candy Company, 2371 Bates Avenue, Daven-

port, la.

M & M, Ltd., 200 N. 12th Street, Philadelphia 6, Pa.

Mars, Incorporated, 2019 N. Oak Park Avenue, Chi-

cago 35, lU.

Mason, Au & Magenheimer Confectionery Manufac-
turing Company, P. O. Box 549, Mineola, N. Y.

National Licorice Company, 106 John Street, Brook-
lyn, N. Y.

NESTLE’S CHOCOLATE COMPANY, 60 Hudson
Street, New York City. See page 37,

New England Confectionery Company, 254 Massachu-
setts Avenue, Cambridge 39, Mass.

Norris Candy Company, Atlanta, Ga.
Overland Candy Company, Div. of Leaf Brands,

155 N. Cicero Street, Chicago 15, 111.

Pearson Candy Company, 108-114 Glenwood Avenue,
Minneapolis 3, Minn.

Peter Paul, Incorporated, New Haven Rd., Naugatuck,
Conn.

Quaker City Chocolate & Confectionery Company,
Incorporated, 2140 Germantown Avenue, Philadel-

phia, Pa.
Queen Anne Candy Company, Hammond, Ind.
Thomas D. Richardson Company, Atlantic and I,

Philadelphia 34, Pa.
Ridleys, 159 Carlton Avenue, Brooklyn 5, N. Y.
Rockwood & Company, 88 Washington Avenue, Brook-

lyn 5, N. Y.
Ryan Candy Company, Ltd., 420 Lexington Avenue.
New York 17, N. Y.

Schutter Candy Division, Universal Match Corpora-
tion, 1501 Locust Street, St. Louis 3, Mo.

Shotwell Manufacturing Company, 3501 W. Potomac
Avenue, Chicago, 111.

Sifers Valomilk Confection Company, 6 West 36th
Street, Kansas City 2, Mo.

Sperry Candy Company, Milwaukee, Wis.
Sweets Company of America, Incorporated, 1515 Wil-

low Avenue, Hoboken, N. J.
Switzer Licorice Company, 612 N. First Street, St,

Louis, Mo.
James O. Welch Company, 810 Main, Cambridge,

Mass.
Wilbur-Suchard Chocolate Candy, Incorporated, 48

N. Broad, Lititz, Pa.
Williamson Candy Company, 4701 Armitage Avenue,

Chicago 39, 111.

George Ziegler Company, 408 West Florida, Milwaukee
4, Wis.

CANDY MACHINES
Automatic Canteen Co. of America, Merchandise Mart,

Chicago, 111.

Belvend Manufacturing Company, 122 South Michigan
Avenue, Chicago, 111.

Arthur H. DuGrenier, Inc., 15 Hale Avenue, Haver-
hill, Mass.

Mills Automatic Merchandising Corporation, 44-01 11th
Street, Long Island City, N. Y.

The Rowe Corporation, 31 East 17th Street, New York
City.

Sanitary Automatic Candy Corporation, 259 West 14th
Street. New York City.

Stoner Manufacturing Corporation, 328 Gale Street,

Aurora, 111.

•

CIGARETTE MACHINES
Arthur H. DuGrenier, Inc., 15 Hale Avenue, Haver-

hill, Mass.
The Rowe Corporation, 31 East 17th Street, New
York City.
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MANLEY, INC, Dept. MPH 11-3-51

1920 Wyandotte St., Kansas City 8, Mo.

I am interested in receiving more information on
the.-NEW Console Aristocrat. Please have a Manley
maQ XiilL. msim mName

Address,^
I

City

Best time t

wm
.

.

State.

Wm

Fast, over-the-
counter service

Fits into any con-

cession stand

Yields up to $178
per 100 lbs. of corn

• In answer to many requests, here is Manley’s
new console-type popcorn machine, the CONSOLE
ARISTOCRAT. It has an up-to-the-minute, low-cut,

streamlined beauty fitting in perfectly with the design

flow of the most modern concession stands. Built into

front or back counters, it’ll shine anywhere. With its

Formica counter only 50 inches above the floor, cus-

tomers can be served fast over the top of the machine.

Yet with all this, there has not been the slightest sac-

rifice of quality or performance. The Console’s 12 and
16-oz. kettles will pop out yields up to $178 per 100

pounds of raw corn. Working space is ample,

too, as you can see from the photogragh at the

left... Get more details right away. Fill out

coupon below.

THE CONSOLE ARISTOCRAT'S BACK

looks just like the Standard
Manley Aristocrat. Reading
from left to right, top. to bot-
tom: cash and salt drawers,
control panel, mammoth corn

bin, bag and box compartment, automatic season-
ing reservoir, old-maid bin, storage space. It all

adds up to easy operation.

SALES AND SERVICE OFFICES IN 27 CITIES

SEE YOUR TELEPHONE DIRECTORY
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DISPLAY CASES
Columbus Show Case Company, 850 W. Fifth Avenue,
Columbus 8, Ohio.

Confection Cabinet Corporation, 234 Central, Newark,
N. J.

Grand Rapids Store Equip. Company, 1340 Monroe
Avenue, N. W., Grand Rapids 2, Mich.

Supurdisplay Corporation, 233 E. Erie Street, Mil-
waukee, Wis.

Weber Showcase & Fixture Company, 5700 Avalon
Boulevard, Los Angeles 54, Calif.

West Coast Sheet Metal Works, 935 Venice Boulevard,
Los Angeles, Calif.

FOOD SERVICE EQUIPMENT
AMERICAN PLAYGROUND DEVICES COM-
PANY, Anderson, Ind. (outdoor grills). See
page 16.

Anderson & Wagner, Inc., 8701 South Mettler Street,
Los Angeles 3, Calif, (luncheonette equipment).

Cinesnax Corporation, 988 Market Street, San Fran-
cisco, Calif, (frankfurter bar).

Cory Corporation, 221 LaSalle, Chicago 1, 111. (coffee
brewer).

Dalason Products Manufacturing Company, 825 West
Madison Street, Chicago 7, IlL (frankfurter steamer)

.

Doughnut Corporation of America, 393 7th Avenue,
New York City, N. Y. (doughnut mixer).

Helmco, Inc., 1215 Fullerton Avenue, Chicago, 111.

(barbecue sandwich equipment).
Hotpoint, Inc., 5600 W. Taylor Street, Chicago 44,

111, (deep fryer and roll warmer).
W. Kestenbaum, Inc., 1790 First Avenue, New York

28, N. Y. (griddle stand).
Kneitley Electric Company, 2509 LaGrange, Toledo,

Ohio, (hot and cold drinks).

J. C. Pitman ft Sons, 711 Broad Street, Lyrm, Mass,
(deep fryer).

Pronto Popcorn Sales Corporation, 702 Beacon Street,
Boston 15, Mass, (frankfurter steamer and dis-

penser).
Star Manufacturing Company, 6300 St. Louis Avenue,

St. Louis 20, Mo.
Steel Products Company, Cedar Rapids, la. (coffee

dispenser).

FOOD SPECIALTIES
Blue Jay Products Co., Inc., 36 Bainbridge Street,

Brooklyn 22, N. Y. (biscuits),
Castleberry’s Food Company, Augusta, Ga. (canned
barbecue pork).

Coast Packing Company, 3275 E, Vernon, Vernon,
CaUf. (potato chips).

Frito Company, Inc., 2600 Cedar Springs, Dallas, Tex.
(potato chips).

Pizza Corporation of America, Wrentham, Mass, (pizza
pie).

Pizza Ente^ises, Inc., 420 7Sth Street, North Bergen,
N. J. (pizza pie).

Pronto-Pim, Incorporated, 619 1st National Bank
Bldg., Cincinnati, Ohio, (frankfurters).

National Biscuit Company, 449 West 14th Street, New
York 10, N. Y. (biscuits).

Purity Pretzel Company, 38th & Derry Streets, Har-
risburg, Pa. (pretzels).

Savon Candy Company, 61 Bridge Street, Patterson,
N. J. (French fried potato sticks).

So-Good Potato Chip Company, 2929 Gravois, St.

Louis, Mo. (potato chips).

CUM. CHEWING
American Chicle Company, Thompson Avenue & Manly,
Long Island City, N. Y.

Beechnut Packing Company, 10 E. 40th Street, New
York, N. Y.

Clark Bros. Chewing Gum Company, Merchant St.,

N.S. Pittsburgh 12, Pa.
Frank H. Fleer Corporation, 10th & Somerville, Phila-

delphia 41, Pa.
WILLIAM WRIGLEY, JR. COMPANY, 410 N.
Michigan Avenue, Chicago, III. See page 33.

•

ICE CREAM AND FROZEN
CUSTARD EQUIPMENT
Anderson & Wagner, Inc., 8701 South Mettler Street,

Los Angeles 3, Calif, (cabinets).
Freez-King Corporation, 2518 W. Montrose Avenue,

Chicago 18, 111.

General Equipment Sales, Incorporated, 824 S. W.
Street, Indianapolis 2, Ind. (ice cream)

Icecreamolator Corporation, 3700 Oakwood Avenue,
Youngstown, Ohio, (ice cream)

La Crosse Cooler Company, 2809 Losy Boulevard,
South, La Crosse, Wis. (ice cream).

Mills Industries, Inc., 4110 Fullerton Avenue, Chi-
cago 39, IlL (ice cream)

Multiple Products Company, 225 W. 39th Street, New
York 18, N. Y. (cone dispenser)

Sweden Freezer Manufacturing Company, 3401 17th
Avenue, West, Seattle 99, Wash, (frozen custard
and cone dispenser).

Whirla-Whip, Incorporated, W. O. W. Bldg, Omaha,
Neb. (soft ice cream)

PAPER CUPS
Dixie Cup Company, 24th and Dixie Avenue, Easton.

Pa.
Lily-Tulip Cup Corporation, 122 E. 42nd Street, New
York 17, N. Y.

NATIONAL THEATRE SUPPLY, 92 Gold Street,

New York 38, N. Y.

POPCORN BAGS AND BOXES
DROLL THEATRE SUPPLY, 317 Sangamon Street,
Chicago 7, 111.

MANLEY, INCORPORATED, 1920 Wyandotte Street.
Kansas City 8, Mo.

NATIONAL THEATRE SUPPLY, 92 Gold StreeL
New York 38, N. Y.

Oneida Paper Products, Incorporated, 10 Clifton
Boulevard, Clifton, N. J.

Rex Specialty Bag Corporation, 95-109 Onderdonk
Avenue, Brooklyn 6, N. Y.

Supurdisplay Corporation, 233 E. Erie Street, Mil-
waukee, Wis.

POPCORN POPPERS
C. Cretors ft Company, 600 W. Cermak Road, Chi-

cago, lU.

MANLEY, Incorporated, 1920 Wyandotte Street,
Kansas City, Me. See page 35.

NATIONAL THEATRE SUPPLY, 92 Gold Street,
New York 38, New York.

Star Manufacturing Company, 6300 St. Louis Avenue^
St. Louis 20, Mo.

Viking Popcorn Machines, Incorporated, 1481 W.
Washington Boulevard, Los Angeles 1, Calif.

POPCORN, RAW
A. B. C. Popcorn Company, Incorporated, 3441 W.

North Avenue, Chicago, 111.

American Pop Corn Company, Sioux City 6, Iowa.
Barteldes Se^ Company, Lawrence, Kans.
Blevins Popcorn Company, 3098 Charlotte Avenue,

Nashville, Tenn.
Central Popcorn Company, Schaller, Iowa.
Charles E. Darden & Company, 308 S. Harwood

Street, Dallas, Tex.
Dore Popcorn Company, 5913 W. North Avenue, Chi-

cago, 111.

Indiana Popcorn Company, Muncie, Ind.
Interstate Popcorn Company, 1243 S. Wabash Avenue^

Chicago, III.

Yes Sir, today and every day Root Beer is big business,
'

second to only one flavor in popularity. With the flavor

trend towards Root Beer and the brand trend DAD'S, it

just makes sense to let DAD'S pay its way in your mach- ”38

ines. You get even more volume—greater profit—with ^

low-cost DAD'S.
j

Your customers will buy DAD'S — that's why DAD'S
J

Proposition is important to you and your business now.
j'

Find out how DAD'S quality, merchandising and proved /

public acceptance will increase your profits the moment *

you put DAD'S in your machines. Write for DAD'S

DAD'S ROOT BEER COMPANY
2800 North Talman Avenue— Chicago, Illinois

(Based on a

recent market study by “ =

CAPPER’S FARMER, a leading
publication—Cir: 1,360,219)
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MANLEY, INCORPORATED, 1920 Wyandotte Street,

Kansas City, Mo,
NATIONAL THEATRE SUPPLY, 92 Gold Street,

New York 38, N. Y.
J. A. McCarty Seed Company, Evansville, Ind.
Northwest Popcorn and Seed Company, Box 277,

Delaware, Ohio.
Prunty Se^ & Grain Company, 620 N. 2nd Street,

St. Louis 2, Mo.
Supurdisplay Corporation, 233 E. Erie Street, Mil-

waukee, Wis.
Wyandotte Popcorn Company, Marion, Ohio.
Betty Zane Com Products Company, 640 Bellefontaine
Avenue, Marion, Ohio.

POPCORN SEASONING
AND DISPENSERS
Arlington Edible Oil Products, 38 Yetten Place, Wal-

tham, Mass, (seasoning).
Automatic Products Company, 250 West 57th Street,

New York 19, N. Y. (butter dispenser).
Best Foods, Incorporated, 1 E. 43rd Street, New
York City, N. Y. (seasoning).

C. Cretors & Company, 606 W. Cermak Road, Chi-
cago 16, 111. (butter dispenser).

E. F. Drew & Company, S East 26th Street, New
York City (seasoning).

Helmco, Inc., 1215 Fullerton Avenue, Chicago, 111.

(butter dispenser).
NATIONAL THEATRE SUPPLY, 92 Gold Street,

New York 38, N. Y. (seasoning).
C. F. Simonin Sons, Incorporated, Tioga, and Belgrade

Street, Philadelphia, Pa. (seasoning).
Supurdisplay, Inc., 233 East Erie Street, Milwaukee,
Wis. (butter dispenser).

•

POPCORN WARMERS
AND DISPENSERS
Blessing-Hoflman Corporation, 2422 W. Cermak Road,

Chicago, 111. (warmer).
C. Cretors & Company, 606 W. Cermak Road, Chi-

cago 16, 111. (warmer).
Hollywood Servmaster, Incorporated, 1908 S. Vermont

Avenue, Los Angeles 7, Calif, (warmer).
MANLEY, INC., 1920 WyandoHe Street, Kansas
City, Mo. See page 35.

Popcorn Equipment Company, 2004 Broadway, Santa
Monica, Calif, (warmer).

Pronto Popcorn Sales, 702 Beacon Street, Boston 15,
Mass, (warmer and dispenser).

Queen City Manufacturing Company, 1020 Richmond
Street, Cincinnati, Ohio, (dispenser).

Supurdisplay, Incorporated, 233 E. Erie Street, Mil-
waukee, Wis. (warmer).

West Coast Sheet Metal Works, 935 Venice Boule-
vard, Los Angeles, Calif, (warmer).

POPPING OILS
The Best Foods, Incorporated, 1 E. 43rd Street, New

York, N. Y.
MANLEY, INC., 1920 Wyandotte Street, Kansas
City, Mo.

C. F. Simonin’s & Sons, Incorporated, Tioga & Bel-
grade Streets, Philadelphia, Pa.

•

SODA FOUNTAINS
Anderson & Wagner, Incorporated, 8701 S. Mettler

Street, Los Angeles 3, Calif.

Helmco, Inc., 1215 Fullerton St., Chicago, 111.

W. Kestenbaum, Inc., 1790 First Avenue, New York
28, N. Y.

Weber Showcase & Fixture Company, 5700 Avalon
Boulevard, Los Angeles 54, Calif.

•

VENDING CARTS
Federal Quality Corporation, Atlanta, Ga.
P06LOCK1 & SONS, ZISS* S. Kiniiuckinnic Avenue,
Milwaukee 7, Wise.

Walky Service Company, 401 Schweiter Bldg., Wich-
ita, Kans.

BRAND NAMES
[>tddresses of the following list can
be found by referring to proper class!-

acation in the preceding directory.]

BEVERAGES
BIRELEY'S: General Foods Corporation.

CANADA DRY (cherry, cream, ginger ale, grape,

lemon lime, orange, root beer): Canada Dry

Ginger Ale, Inc.

COCA-COLA: Coca-Cola Company.

DAD'S ROOT BEER: Dad's Root Beer Company.

DELAWARE: Delaware Punch Company of America.

DR. PEPPER: Dr. Pepper Company.

DR. SWETT'S: Dr. Swett's Root Beer Company

GRAPETTE: The Grapette Company.

GREEN RIVER: Schoenhofen Edelweiss Company.

GREEN SPOT: Green Spot, Inc.

HAWAIIAN: Pacific Citrus Products Company.

HIRES ROOT BEER: The Charles E. Hires Co.

HI-SPOT: Canada Dry Ginger Ale, Inc.

RED ROCK: The Red Rock Bottlers, Inc.

ROYAL CROWN COLA: Nehi Corporation

SEVEN-UP: The Seven-Up Company.

SPUR: Canada Dry Ginger Ale, Inc.

SQUEEZE: National Fruit Flavor Company, Inc.

SQUIRT: The Squirt Company.

TRU-ADE: Tru-Ade, Inc.

VERNOR'S: James Vernor Corporation.

WELCH: The Welch Grape Juice Company.

WHISTLE: Whistle & Vess Beverages, Inc.

WONDER ORANGE: Wonder Orange Company.

CANDY BARS and SPECIALTIES

ALMOND JOY: Peter Paul, Inc.

BABY RUTH: Curtiss Candy Company.

BEST YET: Cox Confection Company.

BIG HUNK: Golden Nugget Sweets, Ltd.

BIT-O-HONEY: Schutter Candy Div. of Universal

Mafch Corporation.

BLACK CROWS: Mason, Au & Magenheimer

Confectionery Company.

BONOMO'S TURKISH TAFFY: Gold Medal Candy

Company.

BOSTON BAKED BEANS: Hawley & Hoops, Inc.

BROCK NUT ROLL: Brock Candy Company.
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Hews and Comment about
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BUTTERFINGER; Curfiss Candy Company.

BUTTERNUT: Hollywood Candy Company.

CHARMS: Charms Candy Company.

CHERRY MASH: Chase Candy Company.

CHICKEN DINNER: Sperry Candy Company.

CHOCOLEHOS: Peter Paul. Inc.

CHUCKLES: Fred W. Amend Company.

CLARK BARS: D. L. Clark Company.

CRACKER JACK: The Cracker Jack Company.

DOTS: Mason, Au & Magenheimer Confectionery.

DR. I. Q.: Mars, Inc.

FIFTH AVENUE: Ludens, Inc.

FOREVER YOURS: Mars, Inc.

GOOBERS: Blumenthal Bros.

GOOD & PLENTY: Quaker City Chocolate Co.
GUMBO: The Euclid Candy Co.

HERSHEY: Hershey Chocolate Company.
HOPALONG CASSIDY: Ryan Candy Co., Ltd.

JOLLY JACK: Curtiss Candy Co.

JUICELETS: F & F Laboratories, Inc.

JUJUBES: Henry Heide, Inc.

JUJYFRUITS: Henry Heide, Inc.

JUNIOR MINTS ; James O. Welch Company.
KRAFT KARAMELS: Kraft Food Company.
LEAF-MINTS: Overland Candy Company.
LICORICE PASTILLES: Henry Heide, Inc.

LICORICE TWIST; Switzer's Licorice Company,
LIFE SAVERS: Life Savers Corporation.

LOOK: Golden Nugget Sweets, Ltd.

LOVE NEST: The Euclid Candy Company.
M & M'S: M & M Ltd.

MARS: Mars, Inc.

MILK DUDS: M. J. Holloway Company.
MILK-SHAKE: Hollywood Candy Company.
MILKY WAY: M ars, Inc.

MOUNDS: Peter Paul, Inc.

NECCO WAFERS: New England Confectionery Co.

NESTLE'S: Nestle Chocolate Company.
NUT GOODIES: Pearson Candy Company.
OH HENRY: Williamson Candy Company.
OLD NICK: Schutter Candy Co.

PAYDAY: Hollywood Candy Company.
PEANUT CHEWS: D. Goldenberg, Inc.

PECAN ROLL: Sperry Candy Company.
PING BAR: Mars, Inc.

POM POMS: James O. Welch Company.
POWERHOUSE: Walter H. Johnson Candy Co.
RAISINET: Blumenthal Bros.

RED SAILS: Hollywood Candy Company.
ROCKWOOD MINTS: Rockwood & Company.
ROOT BEER DROPS: Chase Candy Corp.
SKY BAR: New England Confectionary Company.
SNICKERS: Mars, Inc.

SUCKERS: M. J. Holloway & Company.
SUGAR DADDY: James O. Welch Company.
3 MUSKETEERS: Mars, Inc.

fOOTSIE ROLL: Sweets Company of America.
25 KARAT: Charms, Inc.

VALOMILK: Sifers Valomilk Confect!on Company.
WELCH’S COCOANUT: James O. Welch Co.

CHEWING GUM
BEEMAN'S: American Chicle Company,
black JACK: American Chicle Company.
CLARK'S TEABERRY: Clark Bros.

DENTYNE: American Chicle Company.
DOUBLEMINT: William Wrigley, Jr. Company.
FLEER: Frank H. Fleer Corporation.

JUICY FRUIT: William Wrigley, Jr, Company.
P-K S: William Wrigley, Jr. Company.
PEPPERMINT: Beechnut Packing Company.
RED HOT: Leaf Brands, Inc.

SPEARMINT; William Wrigley, Jr. Company.

Precision Syrup Valve on

Spocarb Drink Machines
DEVELOPMENT of a new

soft drink machine syrup valve that will

dispense exactly the same syrup throw
every time, has been announced by Spacarb,

Inc., Stamford, Conn. Trade-named the

“Tru-Throw,” the valve is now used on
Spacarb drink dispensers. Developed by

William V. King, chief engineer of the

company, it is said to assure a drink pre-

cisely in accordance with any standard for

bottle drinks, no matter what the con-

sistency of the syrup.

Sees Effort Putting

Snack Sales Over 22<fo
PLACING refreshment sales

in theatres at 22% of the gross, A. N.
Steele of the Pepsi-Cola Company, is still

of the opinion that exhibitors are not real-

izing the full potential income of their

snack services. Addressing the Theatre

Owners of America at its 1951 convention

in New York, Mr. Steele urged exhibitors

to install attractive stands in the most de-

sirable locations, and to make greater mer-

chandising efforts.

“When you give your refreshment stand

the same keen, intelligent marketing

thought you give to ticket sales, improve-

ment is rapid and often spectacular,” he

said, adding that he could describe many
instances where this had happened.

To show what proportions theatre re-

freshment sales had already reached, he

said that they amounted to $402,700,000

last year, with 63% of the patrons pur-

chasing something at the snack bar.

Offering other figures, he said that 48%
of the total snack bar purchases were pop-

corn, 33% candy and gum, 6,^2% ice

cream and other foods, 1% cigarettes, and

1
1 % soft drinks.

Paper Cup with Handles

For Serving Hot Drinks
PAPER CUPS made especially

for hot drinks, such as coffee and choco-

late, with a patented handle to permit the

customer to hold the cup comfortably, have

been marketed in the theatre field by Na-

tional Theatre Supply. They are called

“Movie Hour Handi-Handle Cups.”

The cups are also given promotional

value by carrying the legend on both sides,

printed in red: “If you enjoyed the show,

tell your friends.”

MOVIETIME
FOR POPCORN

When Chicago staged

its "Movietime U.S.A."

campaign, the popcorn

industry entered this

fetching float in the

parade. Theatre pop-

c o r n merchandising

will also figure impor-

tantly at the conven-

tion of the National

Association of Popcorn

Manufacturers in Chi-

cago, December 4-6.
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A CATALOG OF THEATRE EQUIPMENT, FURNISHINGS, SUPPLIES, ARCHITECTURAL

MATERIALS . . . LISTING MANUFACTURERS ACCORDING TO CLASSES OF PRODUCT

[For classes of products related to refreshment service, see THEATRE SALES BUYERS INDEX beginning on page 34]

AIR-CONDITIONING AND
VENTILATING EQUIPMENT

AIR-CONDITIONING prop-

erly signifies positive control of the heat

and moisture in the air of an enclosure,
and also its movement, no matter what the con-
dition of the atmosphere outside may be. In
common usage, however, the term air-condition-

ing refers to comfort-cooling, and as such it is

essential to theatres in areas having seasons of

high temperatures with high relative humidity.
Evaporative cooling equipment is regarded as

well suited to localities of high temperatures
where the relative humidity is not more than
72%.

_

Unit conditioners providing factory-assembled
compressor, heat transfer coils and related

equipment (also an evaporative condenser if

desired), with steel housing designed for con-
venient servicing, are available in small sizes

(down to 3 tons of refrigeration) for direct-

space cooling; and up to 75 tons for central

station air-conditioning plants. There are cen-

tral station models to accommodate various
installation space conditions—vertical, horizon-
tal, ceiling suspension as well as floor mounting.
Heating coils may be incorporated.

Unit conditioners are highly efficient within

the cooling loads indicated by the range of

capacities, and they eliminate much installation

labor. Some circumstances, however, may advise

a built-up plant of separate components within

the upper levels of this range
;
and as a general

rule, a built -up plant is indicated economically
and operationally where as much as approxi-

mately 100 tons of refrigeration is necessary.

Evaporative condensers are available either

separately or integrated with unit conditioners

for conserving refrigerant-condensing water,

which may be advised by water rates, or be

required by local regulations. In some instal-

lations a cooling tower may be cheaper than

evaporative condensers. Either method reduces

water consumption about 95%.
It is generally estimated that one ton of cool-

ing capacity will serve from sixteen to twenty
seats of auditorium capacity.*

For year-round air-conditioning, both cool-

ing and heating plants are integrated into the

installation, with either automatic or manual
means of cutting in one and switching out the

other.

AIR DISTRIBUTION

Blowers: Fans usually preferable for the ven-

tilation of theatres are of multi-blade (“squirrel

cage”) type. They range in air volume capacity

from those adapted to simple (ductless) ventila-

tion systems, to large sizes capable of overcom-
ing the resistance of extensive duct systems. As
a rule, a simple ventilation system should in-

clude an exhaust fan.

Diffusers: To assure uniform distribution of

conditioned air to each zone of the auditorium
and other areas of the theatre, without an effect

of draft, outlets for duct systems should be of

“aspirating” type, which mixes the conditioned

air with the room air before it reaches the

breathing zone. Such diffusers are available in

circular flush-set or projecting ceiling types,

flush wall types, and rectangular ceiling types

(the latter are indicated particularly for inte-

gration with ceiling tiles). Each has readily

adjustable dampers.
For concealment of outlets that are merely

dampered openings in ducts or in walls, con-

cealing dampers or blowers, ornamental grilles

are available in various stock sizes and also

built to specifications in bronze, stainless steel,

aluminum or other metals, with finish to match
other metal fittings or the decorative scheme
of the room.

AIR CLEANSING

Whether the theatre is air-conditioned or has

only a simple ventilating system, the incoming
air should pass through efficient filters to re-

move as much dust and pollen as possible.

Throw-away type filters are discarded when
dirty

;
permanent type, of which there are many

kinds, are occasionally washed.
Equipment for cleaning air of unpleasant

odors and of bacteria responsible for many
air-borne diseases is available in electrical and
chemical types.

PRODUCT NEWS . . Pages 27 and 38

The department "About Products"

on general equipment and supplies

is on page 27; "The Vender Vane"
on refreshment service products is

on page 38.

DEALERS Page 30

Dealers in the United States are

listed in the Theatre Supply Mart;

those in Canada on page 40.

ADVERTISERS INDEX . . . Page 29

CONTROL EQUIPMENT

An air-conditioning system can be designed

for the simplest manual control or for automatic

operation embracing a complex system of damp-
ers and switches, safety valves, etc., all respond-
ing, in fixed relation to each other, to changes
in temperature and moisture.

AIR WASHERS
American Blower Corporation, 8111 Tireman Avenue,

Detroit 32. Mich.
Chelsea Fan and Blower Company, Inc., 639 South

Plainfield, N. J.

National Engineering & Manufacturing Company, 519
Wyandotte Street, Kansas City, Mo.

United States Air Conditioning Corporation. 3310
Como Avenue, S.E., Minneapolis, Minn.

BLOWERS AND FANS
American Blower Corporation, 8111 Tireman Avenue.

Detroit 32, Mich.
He Electric Ventilating Company, 2850 N. Crawford
Avenue, Chicago, 111.

National Engineering & Manufacturing Company, 519
Wyandotte Street, Kansas City, Mo.

Reynolds Manufacturing Company, 412 Prospect Ave-
nue, N. E., Grand Rapids, Mich.

Typhoon Air Conditioning Co., Inc., 794 Union Street,

Brooklyn, N. Y.
United States Air Conditioning Corporation, 3310
Como Avenue, S.E., Minneapolis, Minn.

Westinghouse Electric Corporation, Sturtevant Divi-

sion, Hyde Park, Boston, Mass.

COILS
McQuay, Inc., 1600 Broadway, N. E.. Minneapolis.
Minn.

CONDITIONERS, UNIT (5-tons up)

Airtemp Division, Chrysler Corporation, 1600 Webster
Avenue, Dayton 1, Ohio.

Alton Manufacturing Company, 1112 Ross Avenue,
Dallas, Tex.

Buensod-Stacey Air-Conditioning, Inc., 60 E. 42nd
Street, New York City (integrated dry and wet bulb

reader).
Curtis Manufacturing Company, 1998 Kienlen Street,

St. Louis 20, Mo.
Carrier Corporation, Syracuse, N. Y.
General Electric Company, 5 Lawrence Street, Bloom-

field, N. J.
Governair Corporation, 605 West Main Street, Okla-

homa City, Okla.
Typhoon Air Conditioning Co., Inc., 794 Union Street,

Brooklyn, N. Y.
United States Air Conditioning Corporation, 3310
Como Avenue, S.E., Minneapolis, Minn.

York Corporation, Roosevelt Avenue, York, Pa.

Westinghouse Electric Corporation, Sturtevant Division,

Hyde Park, Boston 36, Mass.

CONTROLS & INSTRUMENTS
The Brown Instrument Company, Philadelphia, Pa.

Buensod-Stacey Air Conditioning, Inc., 60 E. 42nd
Street, New York City (integrated dry and wet bulb

reader).
Minneapolis - Honeywell Regulator Company, 2822
Fourth Avenue, S., Minneapolis, Minn.

Monitor Controller Company, 51 S. Gay Street, Balti-

more. Md,
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STAFF PHOTO

1951 TOA EXHIBIT: Nestle's Chocolate Company, Inc., New York City (candy)—H. R. Barry, promo-
tion manager; D. Scarota and W, Dimop, sales department; A. Semple, manager of cholocate bar sales.

FILTERS
Air Devices, Inc., 17 East 42nd Street, New York 17,

N. Y.
Herman Nelson Division, American Air Filter Com-

pany, First and Central Avenues, Louisville 8, Ky.
Owens-Coming Fiberglas Corporation, Ohio Building,

Toledo, Ohio.
Research Products Corporation, 1015 East Washington

Street, Madison 3, Wis.
Universal Air Filter Company, Duluth, Minn.

GRILLES AND DIFFUSERS
Air Devices, Inc., 17 East 42nd Street, New York 17,

N. Y.
American Blower Corporation, Bill Tireman Avenue,

Detroit 32, Mich.
Anemostat Corp. of America, 10 E. 39th Street, New
York City.

Barber-Colman Company, Rockford, 111.

W. B. Connor Engineering Corporation, 114 East 32nd
Street, New York 16. N. Y.

Tuttle & Bailey, New Britain. Conn.

REFRIGERATION MACHINES
Airtemp Division, Chrysler Corporation, 1600 Webster

Avenue, Dayton 1, Ohio.
American Blower Corporation, 8111 Tireman Avenue,

Detroit 32, Mich.
Baker Refrigeration Corporation, South Windham,

Maine.
Carrier Corporation, Syracuse, N. Y.
Curtis Manufacutring Company, 1998 Kienlen Avenue,

St. Louis, Mo.
Frigidaire Division, General Motors Sales Corporation,

300 Taylor Stre^ Dajrton, Ohio.
General Electric Company, 5 Lawrence Street, Bloom-

field, N. J.
General Refrigeration Corporation, Shirland Avenue,

Beloit, Wis.

CANADIAN DEALERS
Adamson, M. L, 105 Sfrand Theatre Bldg.,

Edmonton, Alta.

Dominion Sound Equipment, Ltd., 76 Hollis
Street, Halifax, N. S.; 4040 St. Catherine
Street, West Montreal, Que.; 386 Vic-
toria St., Toronto; 820 Cambie St., Van-
couver, B. C.; 712 Eighth Avenue, West,
Calgary, Alta.

Dominion Theatre Equipment Company, 847
Davie Street, Vancouver, B. C.

Empire Agencies, Ltd., 573 Hornby Street,

Vancouver, B. C.
Gaumont-Kalee, Ltd., 431 Yonge Street,

Toronto, Ont.
General Theatre Supply Company, Ltd., 104

Bond Street, Toronto, Ont.; 288 St. Cath-
erine Street, Montreal, Que.; 916 Davie
Street, Vancouver, B. C.; 185 Portage,
Winnipeg, Man.

Hutton & Sons, Inc., Charles, 222 Water
Street, St. John's Newfoundland.

LaSalle Recreations, Ltd., 945 Granville
Street, Vancouver, B. C.

Motion Picture Supplies, Ltd., 22 Prescott
Street, St. John's, Newfoundland.

Perkins Electric Co., Ltd., 2027 Bleury St.,

Montreal, Que.; 277 Victoria Street,

Toronto, Ont.
Rice & Company, J. M., 202 Canada Bldg.,

Winnipeg, Man.
Sh arp's Theatre Supplies, Ltd., Film Ex-

change Bldg., Calgary, Alta.

Theatre Equipment Supply Company, 906
Davie Street, Vancouver, B. C.

United Electric Company, 847 Davie Street,

Vancouver, B. C.
•

EXPORT DISTRIBUTORS
Bizzelle Cinema Supply Corp., 420 West

45th St., New York 19, N. Y.

Cinematograph International, Inc., 630
Ninth Avenue, New York, N. Y.

Fraiar & Hansen, Export Division, 301 Clay
Street, San Francisco II, Calif.

National Theatre Supply, Export Division, 92
Gold Street, New York 7, N. Y.

Norpat Sales, Inc., 45 West 45th Street,

New York, N. Y.

Radio Corporation of America, RCA Inter-

national Division, 1260 Sixth Avenue, New
York, N. Y.

Robin, Inc., J. E.; 267 Rhode Island Avenue,
East Orange, N. J.

S. O. S. Cinema Supply Corporation, Export
Division, 303 West 42nd Street, New "York

18, N. Y.

K. Streuber & La Chicotte, 1819 Broadway,
New York 23, N. Y.

Westrex Corp., I I I Eighth Avenue, New
York II, N. Y.

Governair Corporation, 60S West Main Street, Okla-
homa City 1, Okla.

Typhoon Air Conditioning Co., Inc., 794 Union Street,

Brooklyn. N. Y._

United States Air Conditioning Corporation, 3310
Como Avenue, S.E., Minneapolis, Minn.

York Corporation, Roosevelt Avenue, York, Pa.
Westinghouse Electric Corporation, Sturtevant Divi-

sion, Hyde Park, Boston 36, Mass.
Worthington Pump & Machinery Corporation, 744

Broad Street, Newark, N. J.

AMPLIFIERS AND
AMPLIFYING TUBES

AMPLIFIERS, which are

an integral part of a theatre type sound

system, may be classified in three groups
—pre-amplifiers, power amplifiers, monitor
amplifiers.

Most power amplifiers today contain their

own filament and plate supplies, needing only

connection to a power line of suitable voltage

and frequency and dispensing with all auxiliary

batteries, generators or rectifiers. In addition

they commonly supply polarizing voltage to

photocells. They also provide filament and plate

supplies to pre-amplifiers, and in many cases

to monitor amplifiers, where such are incor-

porated in the sound system.
Pre-amplifiers, where used, are built into the

soundheads themselves,or may be mounted on
the front wall of the projection room. In gen-
eral, sound systems use two pre-amplifiers (one
for each reproducer), and a combination voltage

and power amplifier of sufficient capacity to

provide sound in a given theatre auditorium
without distortion. Where additional power is

required, it may be obtained by using a mul-
tiplicity of power amplifiers to obtain the re-

quired wattage, or by installing one large power
amplifier of equal wattage. The method em-
ployed is dependent upon the manufacturer’s
specifications.

Minimum limitations for amplifier wattage in

comparison with seating capacity have been
established by the Research Council of the

Academy of Motion Picture Arts and Sciences,

and it is strongly recommended that exhibitors
consult these requirements before purchasing
sound equipment.

The main amplifier equipment is generally

mounted on a rack, or in a steel cabinet, for

mounting on the projection room wall or built

into the wall dividing the projection room from
an adjacent equipment room.
The monitor amplifier, where used, is some-

times installed as a separate unit in its own
housing.

The volume control and sound changeover
equipment is today commonly associated with
the photocell pre-amplifier.

Cabinets are usually available in either single-

or dual-channel type, while panels may include

provisions for non-sync and radio equipment
with related switching means.

Supplementary amplifiers in small wattage
are available for cry-room as well as monitor
speakers, group hearing aids, etc.

For drive-in sound systems with in-car speak-
ers, amplification may be built up to required
output by the addition of main amplifiers or
booster units according to the number of
shakers. There are integrated systems of this
kind designed specifically for drive-ins.

AMPLIFIERS
Altec-Lansing- Corporation, 9356 Santa Monica Boule-

vard, Beverly Hills, Calif.

Ampli6er Company of America, 398 Broadway, New
York 13, N. Y.

THE BALLANTYNE COMPANY, 1707-11 Daven-
port Street, Omaha, Neb.

CENTURY PROJECTOR CORPORATION, 729 Sev-
enth Avenue, New York City.

DeVry Corporation, 1111 Armitage Avenue, Chicago,

INTERNATIONAL PROJECTOR CORPORATION.
55 LaFrance Avenue, Bloomfield, N. J.

MOTIOGRAPH, 4431 West Lake Street, Chicago, IlL

RCA Victor Division of Radio Corporation of America,
Camden, N. J.

J. E. ROBIN, INC., Robin-Weber Division, 267 Rhode
Island Avenue, East Orange, N. J.

WENZEX PROJECTOR CORPORATION, 2506-19

South State Street, Chicago 16, III.

WESTREX CORPORATION, 111 Eighth Avenue,
New York 11, N. Y. (except in U. S. and Canada).

AMPLIFYING TUBES
Continental Electric Company, 715 Hamilton Street,

Geneva, 111.

General Electric Company, 1 River Road, Schenectady,
N. Y.

Gordos Corporation, 86 Shipman Street, Newark, N. J.

RADIO CORPORATION OF AMERICA, Engineer-
ing Products Department, Camden, N. J.

Radiant Lamp Corporation, 700 Jeliff Avenue, New-
ark, N. J.

Raytheon Manufacturing Company, Foundry Avenue,
Waltham, Mass.

Westinghouse Electric Corporation, Bloomfield. N. J.

Western Electric Company, 195 Broadway, New York
City.

•

ANCHORS FOR CHAIRS
EXPANSION BOLTS Suitcd

to anchoring chairs in concrete flooring

are available with metal jacket. A leading

make of metal anchor consists of an especially

long tapered fin head bolt, conical cup, lead

sleeve, washer and hexagon nut.

Chicago Expansion Bolt Company, 1338 West Concord
Place, Chicago, lU.

Fensin Seating Company, 1139 Wabash Ave.,
Chicago, lU.

ARCHITECTURAL MATERIALS
AND THEATRE DESIGN SERVICE

THE NUMBER of archi-

tectural materials especially applicable to

the facing of the fronts and finishing of

the interiors of theatres has been greatly aug-

mented by modern industrial science. Following
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is an indication of the variety of these ma-
terials for various purposes:
Laminated (built-up) tiles and sheets with

permanent baked plastic finish provide wall

finishes in solid color, in patterns and natural

woods with tne practical advantage of re-

sistance to scratching and repeated washing.
Wood veneering (plywood) now makes the

choicest grain available for woodwork finishes

of relatively moderate cost.

Architectural glass, which has many interior

applications, is notably successful as a means
of giving the theatre front rich color without
gaudiness. Glass blocks are excellent for ex-
terior panels (translucent window effect, etc.),

interior partitions, illuminated standee rails,

and so on. Mirrors may be considered architec-

tural materials, too, when used in floor-to-

ceiling panels.

Some of the natural beauty of terra cotta

has been imparted to the later type of porcelain

enamel finishing of metallic forms designed for

exterior facing; these are obtainable in shapes
which, when assembled, give a rib pattern,

and in a variety of colors with either glossy or

dull finish. Aluminum structural members are
available to facilitate erection of fronts em-
ploying this porcelain enamel facing or struc-

turally comparable materials.

Modern glass products include dear-vision
doors which allow a charming interior to be
revealed to the pedestrian. For colorful doors
of solid shade or designed in a multicolored
pattern the laminated plastics have, in addition

to the qualities cited above, the ability to seal

the structure against weather.
Ceramic tile is obtainable in types suited to

many interior areas besides outer lobbies and
toilet rooms, while tor ironis it facilitates the
making of varicolored architectural forms and
patterns.

Fluted (corrugated) asbestos sheets can be
shaped to an architectural form on the job.

Mineral and glass fibre tiles, solid or perforated
for acoustical purposes may be laid in patterns
of decorative effect.

Perforated metal plates, with baked finish,

are applicable especially to ceilings of areas near
the auditorium, with noise-control material
above; also, clipping on, they permit easy ac-
cess to electrical or other installations above.
For other kinds of materials of related pur-

pose see also Fabrics and Wall Paper.

Adelhardt Construction Company, 53-15 74th Street.
Maspeth, N. Y. (structural engineering).

Arketex Ceramic Corporation, Brazil, Ind. (ceramic
tiles).

Armstrong Cork Company, Lancaster, Pa. (wall lino-
leum) .

The Celotex Coloration, 120 S. LaSalle Street, Chi-
cago, 111. (mineral and vegetable fibre tiles).

F & Y BUILDING SERVICE, 319 E. Town Street,
Columbus, Ohio (design and construction).
See page 41.

Federal Seaboard Terra Cotta Corporation, 10 E. 40th
Street, New York City.

The Formica Insulation Company, 4654 Spring Grove
Avenue, Cincinnati, Ohio, (laminated plastic sheets).

Hollobilt, 2081 Laura Avenue, Huntington Park,
Calif, (doors).

The Kawneer Company, 3203 Front Street, Niles,
Mich, (steel frame and porcelain enamel front
structures)

.

Libbey Owens-FOTd Glass Company, Vitrolite Division,
Nicholas Building, Toledo, Ohio (architectural glass,
glass doors).

MARSH WALL PRODUCTS, INC., Dover, Ohio
(plastic-finished paneling, plastic and metal
mouldings). See page 13.

Mosaic Tile Company, Zanesville, Ohio, (ceramic tile).

Parkwood Corporation, Wakefield, Mass. (wood
veneer).

Pittsburgh Plate Glass Company, 2200 Grant Building,
Pittsburgh, Pa. (architectural glass, glass doors).

POBLOCKI & SONS COMPANY, 2159 SOUTH
Kinnickinnic Avenue, Milwaukee 7, Wis.
(Stainless steel and porcelain enamel front
structures). See page 18.

Rigidized Metals Corporation, 658 Ohio Street, Buf-
falo, N. Y. (perforated metal plates).

United StttM Gypsum Company, 300 W. Adams
Street, Chicago, 111. (mineral boards and tiles),

U^ted States Plywood Company. 55 West 44th Street,New York City (wood and plastic veneers).
Westin^ouse Electric Corporation, Micarta Division.

East Pittsburgh, Pa. (Micarta for decorative pur-
poses: U. S. Plywood Corporation, see above).

•

BASES—See Projectors and Accessories.

STAFF PHOTO
1951 TOA Exhibit: K. Streuber & LaChicotte, Inc.,

New York City (export distributors)—Mrs. K.

Streuber: J. Robert Hoff, of The Ballantyne Com-
pany, and Ray Gallo, advertising manager of

Better Theatres.

BEVERAGES—See Theatre Sales Buyers
Index on page 34.

‘‘BLACK LIGHT” MATERIALS
AND LIGHTING EQUIPMENT

“BLACK light” is the

term popularly applied to the application

of near-ultraviolet light, to surfaces
treated with certain treated paints which this

energy causes to glow.
Fluorescent materials in paint form may be

readily applied with either brush or sprayer.
A variety of colors are obtainable.

Filament ultraviolet lamps are provided in a
2S0-watt size with a bulb of filter glass, hence
no additional filter or ballast is required. How-
ever, the ultraviolet output of this lamp (Pur-
ple X) is relatively low.

Fluorescent ultraviolet lamps, called 360 BL

amps, are available in the sizes and wattages
of standard F-lamps. These are efficient gener-
ators of near-ultraviolet, and the tubular shape
lends itself readily to display work, and direc-

tional and similar signs are available in stock

models, or may be made up especially. Light
density filters are required since these lamps
produce some visible light also.

Mercury ultraviolet, or Type H lamps, are

concentrated sources of ultraviolet and visible

light
;
hence, they are particularly useful to ob-

tain a spot beam of “black light” for spec-

tacular effects. A relatively dense filter must
be used to absorb the visible light and to

create effective fluorescence.

Murals painted with luminescent pigments
ready for mounting are obtainable in a number
of subjects well suited to theatres. They come
with complete framing materials and a ceiling

type black-light lamp and fixture.

General Electric Company, Lamp Dept., Nela Park,
Cleveland. Ohio (lamps).

GOLDE MANUFACTURING COMPANY. 12141-22 W.
Madison Street, Chicago, III. (lamp fixtures).

KLIEGL BROS., 321 W. 50th Street, New York Gty
(light sources).

Keese Engineering Company, 7380 Santa Monica
Boulevard, Los Angeles, Calif, (paints, light sources).

The Stroblite Company, 35 West 52nd Street, New
York City (paints, lamps).

Switzer Brothers, 4732 St. Clair Avenue, Cleveland 3,

Ohio.
Westinghouse Electric Corporation, Lamp Division,

Bloomfield, N. J. (lamps).

•

BOX-OFFICES AND ACCESSORIES
ISLAND BOX OFFICES, as

well as those built into one side of the

vestibule or lobby, are commonly built

“on the job” from specifications of the architect

or other designer of the front and entrance

area ;
however, box offices may be obtained

ready for erection, in styles, colors and ma-
terials to harmonize with the vestibule or

lobby treatment. Architectural glass, glass

structural blocks (which may be interestingly

illuminated from behind), porcelain-enamelled

metal, stainless steel (fluted or smooth) and
laminated plastic are prominent among the

facing materials. (Unless otherwise specified.

SAVE MORE ON CARBONS
Full Refund

If not 100%
Sat isfied

Patents Pending

CALI CARBON COUPLERS
Let You Burn All the Carbon

"They're Expendable"

The most popular carbon saver. Used by more
theatres than ALL other makes COMBINED.
At all progressive supply houses. Prices per hundred, postpaid.

6MM $2.25

7 or 8MM or 5/16 INCH $2.50

9MM $3.00

They're Expendable

No worrying about injury to high

priced carbon savers.

Burn 'em up, you still profit.

Most economical carbon saver you ever used!

CALI Products Company
3721 Marjorie Way Sacramento 20, Calif.

The F & Y Building Service is the outstanding

agency in Theatre Design and Construction in

Ohio and surrounding territory.

THE F & Y BUILDING SERVICE
319 East Town Street Columbus 15, Ohio

“The Buildings We Build Build Our Business"

BETTER THEATRES SECTION



the companies listed below are sources only of

material suited to box-offices; see these further

under Architectural Materials.)

Besides ticket issuing machines and coin

changers (which see), box-office accessories in-

clude speaking tubes and admission price and

show time signs (see Signs, Directional).

Metallic speaking tubes covering an aperture

in the box-office window to protect the cashier

from cold and infection, are usually louvred, but

are also available with a resonating disk.

Also for protection against cold are shields

of transparent plastic extending across the deal

plate and opening to several fixed positions.

Everbrite Electric Signs, Inc., 1440 North Fourth
Street, Milwaukee 12, Wis. (complete box-office

structures, protective shields).

The Formica Insulation Company, 4620 Spring Grove
Avenue, Cincinnati. Ohio.

GOLDBERG BROS., 3500 Walnut Street, Denver,
Colo. (Speaking tube). See page 61.

Libbey-Owens-Ford Glass Company, 1310 Nicholas
Building, Toledo, Ohio.

MARSH WALL PRODUCTS, INC., Dover, Ohio
(kuninated plsistic board).

Pittsburgh Plate Glass Company. 2200 Grant Building,

nttsburgh. Pa.
POBLOCKI & SONS COMPANY, 2159 South
Kinnickinnic Avenue, Milwaukee 7, Wis. (com-
plete box-office structures). See page 18.

Westinghouse Electric Corporation, Micarta Division,

East Kttsburgh. Pa. (Micarta for decorative pur-
poses: TJ. S. Plywood Corporation, see above).

#

CABINETS FOR
FILM AND CARBONS

REALLY FIREPROOF cabi-

nets for film storage are essential accesso-
ries of the projection room if the protec-
tion required either by law or theatre opera-
tor’s responsibility is to be provided both pro-

Save 10% fo 25% Using

DROLL
Processed Carbons
—a continuous trim that

burns the entire carbon.

Available for these H.l. trims:

NEGATIVES POSITIVES

6 mm. X 9" 7 mm. x 12" and 14"

7 mm. X 9" 8 mm. x 12" and 14"

and 13.6 mm. X 22" (machined for adapters)
to provide 20 minutes more burning time.

Shipped PREPAID at regular carbon list

prices, plus $1.15 per hundred for milling,

drilling and clips (on 13.6 mm. x 22", $1.50
per hundred), less 5% on carbons, 10 days.

Write today for literature.

DROLL THEATRE SUPPLY COMPANY
317 S. SANGAMON ST.
CHICAGO 7, ILLINOIS

jectionists and patrons. With the 2,000-foot
reel standard in ffie American film industry, film

storage facilities should accommodate this size

of reel in metal compartments that at least

prevent the spread of fire from one compartment
to another and reduce the effect of heat as a
cause of combustion to a minimum.
The desired safety is provided by a sectional

cabinet of relatively thick (approximately IMs
inches) steel walls insulated with fireproof ma-
terial. Such cabinets are obtainable with or
without vents (vents required by fire regula-
tions in some communities) and with or without
sprinkler heads inside.

A cabinet for carbons (wherever no suitable

compartment is otherwise provided) is a con-
venient place to keep carbons. The carbons,
while drying out, are out of the way so that

breakage tends to be reduced. One cabinet

will hold several hundred carbons (according
to trim) and also provides a handy compart-
ment for small tools.

Diebolt Manufacturing Company, Canton. Oliio.

GOLDE MANUFACTURING COMPANY, 1214-22 W.
Madison Street, Cliicago, III.

GOLDBERG BROS., 3500 Walnut Street, Denver,
Colo.

Mosler Safe Company, 320 Fifth Avenue, New York.
N. Y.

Neumade Products Corporation, 330 West 42nd Street,
New York City.

WENZEL PROJECTOR COMPANY, 2509 South State
Street, Chicago, III.

Edw. H. Wolk, 1241 South Wabash Avenue, Chicago,
111 .

•

CANDY—See Theatres Sales Buyers Index on
page 34.

CARBONS. PROJECTION
MOTION PICTURE projec-

tion carbons are required for projection

in most motion picture theatres (all ex-
cept those using filament projection lamps).
The type and size of carbons required depends
upon the type of arc, and in this connection the

reader is referred to the several articles in The
Buyers’ Index on projection lamps.

Helios Carbons, Inc. (mfd. by Ringsdorff Werke,
Mehlem Rhein, Germany), 122 Washington Street,
Bloomfield, N. J.

LORRAINE-CARBONS, INC. (mfrd. by Societe
Le Carbone Lorraine, Pagny, France), Boon-
ton, N. J. See page 21.

NATIONAL CARBON COMPANY, INC., 30 East
42nd Street, New York 7, N. Y. See page 43.

•

CARBON SAVING DEVICES
MEANS OF using carbons

to as much as a 1-inch stub are available

in various forms. In one type the carbons
themselves are processed for the purpose. In

others the device may consist in a metal rod
that is clamped to the carbon jaws of the lamp
mechanism, one end of the rod being designed
to hold short lengths of carbon.

Best Devices Company, 3459 West 140th Street, Cleve-
land, Ohio.

CALI PRODUCTS COMPANY, 3721 Marjorie
way, Sacramento 20, Calif. See opposite page.

DROLL THEATRE SUPPLY COMPANY, 317
Sangamon Street, Chicago, III. See this page.

THE GOLDE MANUFACTURING COMPANY,
1214-22 West Madism Street, Chicago, lU.

Motion Picture Accessories Inc., 1678 W. 17th Place,
Hollywood, Cal.

NORPAT SALES, 45 West 45th Street, New York
19, N. Y. See page 61.

PAYNE PRODUCTS, 2451 West Stadium Boule-
vard, Ann Arbor, Mich. See page 17.

RAYTONE SCREEN CORPORATION, 165 Clermont
Avenue, Brooklyn, N. Y.

S. O. S. Cinema Supply Corporation, 602 West 52nd
Street. New York City.

Weaver Manufacturing Company, Ltd., 1639 E. 102nd
Street. Los Angeles. Calif.

WENZEL PROJECTOR COMPANY, 2509 South State
Street, Chicago, 111.

Edw. H. Wolk, 1241 S. Wabash Avenue,’ Chicago, 111.

CARPETING
TYPES OF carpeting suited

to heavy-duty requirements of theatres

are (to name them alphabetically) Ax-

staff PHOTO

1951 TOA EXHIBIT: Mason, Au & Magenheimer
Confectionery Company, Mineola, N. Y. (candy)

—Erwin Shapiro of Eastern sales branch; and Mr.
F. E. Magenheimer, vice-president in charge of

sales with dealers.

minster (only in the finest grades, except pos-
sibly when used in small lounges), Broadloom,
Chenille (an expensive weave feasible only in

rare instances in which superior carpet of special
shape is absolutely required), Patent-Back (a
special type consisting in Broadloom sections

cut into desired shapes and colors and cemented
to a backing). Velvet (pattern dyed) and
Wilton (pattern woven). The last two are the
weaves most widely used in theatres because of
their durability and relatively moderate price
while providing a wide selection of interesting

patterns and colors.

Theatres are usually carpeted in a single

pattern, but consideration should be given to

the advisability of using another design, or a
plain Broadloom, or the same design in a
smaller scale, for areas like lounges, which differ

greatly in size and function from foyers and
standee areas

;
and also on stairs, where some

patterns can be confusing.

Bigelow-Sanford Carpet Company, Inc., 140 Madison
Avenue, New York City. (Line includes patent-
back t5rpe).

GOODALL FABRIC;S, ING, 525 Madison Avenue,
New York City (patent-back).

A. & M. Karagheusian, Inc., 295 Fifth Avenue. New
York City.

Thomas L. Leedom Company, Bristol, Pa.
James Lees & Sons Company, Bridgeport, Pa.

C. H. MASLANO & SONS, 295 Fifth Avenue,
New York City. See page 6.

Mohawk Carpet MiUs, Inc., Amsterdam, N. Y.
Radio Corp. of America, Camden, N. J.

ALEXANDER SMITH, Ine., 295 Fifth Avenue,
New York City (patent-back). See page 6.

CARPET LINING
CARPET LINING OF Under-

lay generally suited to theatres is made
of hair and jute, or entirely of hair, or
foam rubber (latex). Lining entirely of jute

(vegetable fibre) does not retain uniform re-

silience (it is not “waffled”), and is otherwise
not so serviceable as the other types.

Foam rubber lining is available in yi-inch

thickness and in widths of 36 and 53 inches,

some types with “waffling” on both sides. Sec-
tions can be joined with adhesive binding tape.

American Hair & Felt Company, Merchandise Mart,
Chicago, 111.

Bigelow-Sanford Carpet Company, Inc., 140 Madison
Avenue, New York City

E. I. du Pont de Nemours Company, Fairfield, Conn.
Fremont Rubber Company. Fremont, Ohio.
ALEXANDER SMITH & SONS CARPET COM-
PANY 295 Fifth Avenue, New York City.

Southbridge Plastics, Inc., 470 Fourth Avenue, New
York 16. N. Y.

Sponge Rubber Products Co., 284 Derby Place, Shel-

ton, Conn.
Unit^ States Rubber Company, Mishawaka, Ind.
Waite Carpet Company, Oshkosh, Wis.
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TO THE STUDIOS,.,
IT MEANS

A40U7£S/

TO THE THEATRE OWNER...
IT MEANS

BCSfOmCB/

It's the National
TRADE-MARK

CARBON ARC'S

The National Carbon arc is an indispensable tool —
both to the studios which make movies and to the

theatre owner who exhibits them.Why? The National

Carbon arc’s BIG FIVE:
When you order studio or projector

carbons—order "National" !

• SMALL SOURCE SIZE

• HIGH BRIGHTNESS

• GREAT POWER FROM ONE UNIT

• WHITE LIGHT

• MINIMUM HEAT PER FOOT CANDLE

The term "National” is a registered trade-mark of

Union Carbide and Carbon Corporation

NATIONAL CARBON COMPANY
A Division of Union Carbide and Carbon Corporation

30 Eosf 42nd Street, New York I 7, N. Y.

District Sales Offices: Atlanta, Chicago, Dallas,

Kansas City, New York, Pittsburgh, San Francisco

In Canada: National Carbon Limited. Montreal, Toronto. Winnipeg

For the studio, small source size insures sharp, dra-

matic shadows, better simulates one-source lighting,

creates a perfect "follow-spot”. High brightness pene-

trates deep sets, gives high light levels without

excessive heat.

White light matches outdoor shooting conditions,

lends itself perfectly to color movies.

For the theatre owner, the carbon arc provides the

"brightest spot in the world”—gives him the dazzling

power he needs to get diamond-sharp pictures, vivid

color and keeps his box office booming. The National

Carbon Arc is tops.

YOU CAN'T SKIMP ON STUDIO LIGHTING

WITHOUT RISKING BOX OFFICE!
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STAFF PHOTO

1951 TOA EXHIBIT; Miniature Train Company, Rensselaer, Indiana (drive-in playground equipment)—
Kenneth C. Wilson, sales manager, with Ginger Prince, tiny screen player, as engineer.

CHAIR FASTENING CEMENT
THE METAL pieces tO

which theatre chairs are bolted are firmly

fastened to the floor by special cement
made for that purpose, which hardens in ap-
proximately ten minutes. In reseating a thea-
tre, the old chair bolts are removed from the
floor, and new ones inserted and recemented
(See Anchors for Chairs.)
Pensin Seating Company, 1139 South Wabash Avenue,

Chicago 25, III
General Chair Company, 1308 Elston Street, Chicago.

•

CHAIR CUSHIONS
OF FOAM RUBBER

CUSHIONS FOR auditor-

ium chair seats and backs (or lounge
chairs, settees, etc.) are obtainable in

foam rubber. Such cushions may take the place
of padding and coil springs, the fabric being
fitted over them

; or be used as padding over the
springs.

This material may be moulded to fit any chair
dimensions or design formation. Except for
hollow cores, the cushion appears solid, but
actually has access to air throughout its struc-

ture.

Foam rubber cushions are vermin-repellent.
Dunlop Tire & Rubber Corporation “Dunlopillo” Divi-

sion, Buffalo, N. Y.
Firestone Industrial Products Company, Foamex Div.,

Akron, Ohio.
B. F. Goodrich Company, Akron, Ohio.
Goodyear Tire & Rubber Company, Airfoam Division,

1144 East Mark Street, Akron, Ohio.
Hewitt-Robins, Inc., Hewitt Restfoam Division, Buf-

falo 5. N. Y.
U. S. Rubber Company, Foam Sponge Division,

Mishawaka, Ind.

CHAIR FABRIC PATCH KITS

FOR REPAIRING simulated

leather fabrics, kits of materials are avail-

able, consisting in small amounts of

“leatherette” in a color selected to match most
closely the fabric to be repaired, and cement
solvent with which to attach a section of it cut
out in a size to cover the injury. Typical colors
available are blue, black, brown, red, green and
ivory.
Eastern Seating Company, 138-13 Springfield Boule-

vard, Springfield Gardens, N. Y.
Fensin Seating Company, 1139 South Wabash Avenue,

Chicago 25, 111.

Mystik Adhesive Products, 2635 North Kildare Avenue,
Chicago 39, 111.

Roeco Laboratories, Inc., 367 Hudson Avenue, Brook-
lyn, N. Y.

THEATRE SEAT SERVICE COMPANY, 160 Her-
mitage Avenue, Nashville, Tenn. See page 28.

CHAIRS, AUDITORIUM
AUDITORIUM chairs

best suited to the motion picture theatre
are those manufactured from designs
developed specifically to meet the conditions en-
countered in film theatre operation.

Chairs may be obtained with seat cushions
of box-spring or spring-edge type; or with no-
sag springs, alone or in combination with coil

springs (the no-sag springs absorbing the shock
of initial tension imparted to the coils)

;
and

with combination coil and Marshall spring con-
struction.

The backs may be either of spring or padded
type, and here it should be noted that the choice
affects the row spacing, spring back cushions
being substantially thicker than padded backs
(spacing should not be less than 34 inches back-
to-back for chairs with padded backs, and as

much as 38 inches for spring backs). Chairs
available include models with self-raising seats

and with retracting or with combination re-

tracting-rising seats designed to facilitate

passage between rows. There are also especially

luxurious models designed for loge sections.

While end standards may be obtained in

special designs, regular models offer a wide
choice of patterns, which may be readily exe-

cuted in colors suggested by the color scheme of

the auditorium. Arm rests may be of wood or

plastic, in “blonde” shades enhancing visibility

;

or they may be foam rubber covered with fabric.

Acoustic considerations (each chair should

represent approximately the sound-absorption

of a person, so that the capacity factor affect-

ing volume is fairly constant) demand a fully

upholstered chair (see Upholstering Materials

Some theatre operators think it feasible, how-
ever, to use chairs with at least veneer backs

in the first two or three rows, as protection

against children’s vandalism without critical

effect upon acoustics.

End standards can be supplied with or with-

out aisle lights.

Aisle light fixtures are also obtainable for

attachment to standards not providing for them.

American Desk Manufacturing Company, P. O. Box
416, Temple, Tex.

AMERICAN SEATING COMPANY, 901 Broad-
way, Grand Rapids, Mich. See page 19.

GRIGGS EQUIPMENT COMPANY, Box 630,
Belton, Tex. See page 61.

HEYWOOD-WAKEFIELD COMPANY, Gardner,
Mass. Third Cover.

Ideal Seating Company, Grand Rapids, Mich.

International Seat Corporation, Union City, Ind.

Irwin Seating Company, Waters Building, Grand
Rapids, Mich.

KROEHLER MANUFACTURING COMPANY,
Naperville, III. See page 4.

RAYTONE SCREEN CORPORATION, 165 Clermont
Avenue, Brooklyn, N, Y. (aisle lights.)

Southern Desk Company, Hickory, N. C.

o

CHANCE-MAKERS
CHANGE-MAKING ma-

chines, which speed up ticket selling and
prevent annoying errors are available with
different degrees of facility, some issuing change
in any amount, including pennies, upon depres-
sion of single key; others delivering on depres-
sing keys of admission price; some with split-

change keys (dimes, quarters, etc.).

For attachment to change makers without
such provisions, where admission taxes in

pennies are added to the regular price, a penny
chute is available. It is clamped to the side of

the change-maker and holds about 150 pennies.

ASSOCIATED TICKET & REGISTER CORPORA-
TION, 346 West 44th Street, New York 18, N. Y.
(chute).

Brandt Automatic Cashier Company, Watertown, Wis.

GO'LDE MANUFACTURING COMPANY, 1214-22 W.
Madison Street, Chicago, 111. (chute).

Johnson Faro Box Company, 4619 North Ravenswood
Avenue, Chicago 40, 111.

Ticketmaster, Inc., 30 East Adams Street, Chicago, 111.

•

CHANCEOVERS AND
CUEING DEVICES

SWITCHING out one pic-

ture projector while switching in the

other may be accomplished in various
ways according to the several types of devices

available. The electrical type in general, per-

forming its functions at the touch of a switch
(either foot or hand), cuts off the light by a
shutter arrangement while opening and closing

the alternative circuits. There is also a me-
chanical device which merely cuts off the light

at one projection port while opening the other.

One mechanism that employs the port cutoff

method of light interruption, is electrically op-
erated and includes circuit switching means.
One of the electrical changeovers cutting off

the light at the aperture also provides for clos-

ing the speaker circuit, if this is desired. Yet
another electrical device cuts off the light by
a dissolving shutter mechanism in front of the

projection lens.

Several types of changeover time indicators

are available, including reel-end alarm bells

actuated by film tension.

For making changeover cues on film effec-

tively but without mutilating the film there are

devices which make a neat ring in the emulsion.

The better ones are designed to mark four

cues in one operation in accordance with

Standard Release Print specifications.

Ace Electric Manufacturing Company, 1458 Shake-
speare Avenue, New York City (cueing device).

American Theatre Supply, 2300 First Avenue, Seattle,

Wash, (reel end signal).
Clint Phare Products, 282 E. 214th Street, Euclid,

Ohio, (cueing device).
Dowser Manufacturing Company, 303 West 42nd

Street, New York City (changeover).
Essannay Electric Manufacturing Company, 1438 North

Clark Street, Chicago, 111. (changeover).
Fontaine Manufacturing Corporation, 545 Fifth Avenue,
New York City.

GOU>E MANUFACTURING COMPANY, 1214-22 W.
Madison Street, Chicago, III. (reel end alarm).

SIGNAL ELECTRIC ENGINEERING COM-
PANY, 179 Hopewell Avenue, Aliquippa, Pa.
See page 61.

•

FILM CEMENT — See Splicers and Film
Cement.

CLEANING MECHANISMS
THEATRES require heavy-

duty vacuum cleaning equipment. Ordi-

nary domestic type cleaners are useful as

auxiliary equipment, but they have neither the

endurance nor the suction demanded by theatre

cleaning.

Of the heavy-duty equipment, two types may
be regarded as specifically adapted to theatre

work. One is the central system, with pipes

leading to outlets so placed as 4o provide ac-

cess at least to all public areas of the theatre.

The other is a portable type, with power plant,

suction mechanism and dirt disposal equipment
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on rollers, to which equipment the hose is at-

tached. Portable models are available with

motor and suction devices detachable, to be

used as a hand unit. Theatres require a hose

length in portable models of not less thaii 20

feet, and this may be provided in two sections,

if desired, 10-foot lengths being connected by a

brass coupling. Portable heavy-duty vacuum
equipment for theatres should have motors of at

least f^-h.p.

Nozzles and brush attachments are available

with both central and portable types for every

kind of dry pick-up, and also for wet pick-up.

In portable units, the mechanism, with at-

tached dust bag, should not weigh over SO

pounds so as to be conveniently carried on stairs

and in seating area.

Blower type cleaning mechanisms are par-

ticularly useful in blowing popcorn boxes and

similar refuse from under auditorium seating,

so that it may be conveniently removed, and

they are obtainable both in floor portable and

hand models. Some heavy-duty vacuum equip-

ment has a blower attachment for this purpose.

Floor machines are obtainable for general

maintenance of terrazzo, composition, tile and
other flooring materials, in models adapted to

use by a theatre porter, and to compact storage

and convenient portability. Such floor machines

scrub, wax, polish and remove stains.

BREUER ELECTRIC MANUFACTURING COM-
PANY, SlOO Ravenswood Ave., Chicago 40, III.

(vacuum and blower equipment; door mainte-
nance machines). See page 15.

Clements Manufacturing Company, 6632 South Nar-
ragansett, Chicago, lU.

General Electric Company, 1285 Boston Avenue,
Bridgeport, Conn.

Holt Manufacturing Company, 651 20th Street, Oak-
land 12, Calif.

Ideal Industries, Inc., 307 North Michigan Avenue.
Chicago, 111.

Invincible Vacuum Cleaner Manufacturing Company,
IS West 15th Street, Dover, Ohio.

Lamson Company. Allen Billmyre Division. Syracuse.
N. Y.

Multi-Clean Products, Inc., 2277 Ford Parkway, St.

Paul. Minn.
NATIONAL SUPER SERVICE COMPANY, 1946
North 13th Street, Toledo, Ohio. See this page.

SPENCER TURBINE COMPANY, Hartford,
Conn. See page 5.

•

CROWD CONTROL
EQUIPMENT & SUPPLIES

POSTS, BRACKETS and
ropes for controlling patron traffic in lob-

bies, foyers, etc., are available in types to

meet conditions of floor plan and volume of

patronage. Portable equipment for setting up as

needed may have posts which screw into sock-

ets permanently sunk in the floor, with metal
rim to protect carpeting; or pedestal type posts

with solid brass bases which need only to be
lifted out of the way. The posts are made of

hollow brass tubing, which can be obtained in

chrome finish. For running control ropes to

walls, plates are available with either loop or
gooseneck attachment rings.

Control ropes are made of cotton strands,

over which is a woven fabric, and the covering
is usually velour, which can be of most any
desired color. Where a stronger rope is needed,
control rope may be obtained with a chain or
comparable center, which is covered with cot-

ton strand roping, interlining and outer cover-
ing. Metal ends for these ropes, with hook for

attachment, are available in solid brass, which
can be had with chrome plating, and in dull

or polished finish.

Hupp Metal Works Company, 1123 Broadway, New
York City.

Lawrence Metal Products, Inc., 79 Walker Street,
New York City.

Newman Brothers, Inc., 670 West Fourtb Street, Cin-
cinnati 3, Ohio.

•

CUE MARKERS — See Changeovers and
Cueing Devices.

CURTAIN CONTROLS & TRACKS
SMOOTH AND silcnt

opening and closing of curtains are ef-

fected, either from backstage or from the
projection room, by automatic machines that op-

staff PHOTO

1951 TOA EXHIBIT: William Wrigley, Jr., Com-
pany, Chicago, III. (chewing gum)—W. T. White

and F. J. Romeo of the sales division.

crate at the touch of a button. The curtain

may be stopped at any point along the stage,

or its motion reversed as desired. Such equip-

ment is available in heavy-duty (for large stage

openings and heavy curtains) and in lightweight

type (for relatively small stages, displays, etc.)

Equipment consists of electric control mech-
anism for controlling travel of curtain, and steel

track with carriers.

Such equipment is available also for con-

tinuing the curtain travel on curved track

around screen or along sides of stage, with turn

of small radius.

Control equipment for contour curtain opera-

tion is likewise available, some adapted to

limited overhead space.

AUTOMATIC DEVICES COMPANY, 116 North
Eighth Street, Allentown, Pa. See this page.

J. R. Clancy, Inc., 1010 West Belden Avenue, Syra-

cuse, N. Y.

Vallen, Inc., 225 Bluff Street, Akron, Ohio (curved

track and contour curtain types as well as straight

track.)

DECORATION, INTERIOR
THE COMPLETE job of

interior decoration, including designing,

may be assigned to a studio specializing

in theatres and similar buildings. Handling the

work on a contract basis, such a studio can

supply all necessary decorative materials as

well as the decorating talent and installation

labor.

Charles H. Kenney Studios. 340 Hempstead Avenue,
Malverne, N. Y.

Knoxville Scenic Studios, Maryville Pike, P. O. Box
1029, Knoxville, Tenn.

Manhoff Studios, 178 Wellington Road, Elmont, L. I.,

N. Y.

NOVELTY SCENIC STUDIOS, INC., 28-34 West
60th Street, New York City. See page 14.

Premier Studios, 414 West 45th Street, New York
City.

F. G. Price, 37 Beverly Road, Merrick, L. I., N. Y.
Rambusch Decorating Company, 40 West 13th Street,

New York City.
Rau Studios, Inc., 104 West 42nd Street, New York

18. N. Y.

Slash Labor Expense
1 . Reduce cleaning time.

2. Clean more effectively.

3. Cut operator fatigue.

The Super needs only one pass over the dirtiest area to

make it sparkling clean. This allows the operator more
time to do other work.

The Super way is the most effective way to pick up
popcorn, litter and street dirt. With Super exclusive tools

even the most difficult places—screen, projection booth,

drapes, stages, rest rooms—are kept clean at minimum
cost. High up places are a cinch with the Super Hi-Up
Tube.

Supers have the powerful suction to remove the dust

wherever it may be. These easily portable, heavy duty
cleaners go everywhere, upstairs and down, between the
seats and up the aisles. There is no bending nor stooping
—Super tools need only S'/z inch clearance.

Phone your Iccal supply dealer—he will be glad to

demonstrate a Super in your theatre. Or write for com-
plete data.

NATIONAL SUPER SERVICE CO., INC.

1941 N. 13th St., Toledo 2, Ohio

SUPERSUCTiON
SINCE 1911

•THE DRAFT HORSE OF POWER SUCTION CLEANERS”

Super Model M
For all general

cleaning and
blowing.

Powerful,

readily

portable.

C#' O
Super Model BP—A quiet,

double-utility cleaner for

both wet and dry pick-up.

AMERICA’S
FAVORITE

All ADC
Tracks are

equipped
with new
adjustable

type floor

pulleys.

‘We support the most celebrated
curtains in the world"

CURTAIN TRACKS
BESTEEL . SILENT STEEL . FENESTEEL

Simple, Smooth, Effortless, Durable

FOR BEST RESULTS

AUTODRAPE CURTAIN MACHINES
EXCELLENT DELIVERY NOW!

AUTOMATIC
DEVICES COMPANY

116 N. 8th St. Alientown, Po.
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STAFF PHOTO

1951 TOA EXHIBIT; Henry Heide, Inc., New York City (candy)—Walter R. Keefe, vice-president in

charge of sales; Miss E. Fischer of Peoples Candy Company; George Grohol and Charles Beauche-

min, sales representatives of Heide.

DIMMERS
THESE ELECTRO-ME-

chanical devices for controlling stage and

auditorium illumination, permitting fad-

ing out of any desired set of lights and fading

in of others, are available in types and capa-
cities.

Resistance types without interlocking features

are suited to small circuits subject to individual

control (spotlight, floodlight, etc.). Interlock-

ing models are for multiple-circuit installations

(as needed for complex stage lighting). There
are also reactance (electronic) dimmers for in-

stallations like the latter.

Autotransformer dimmers are adapted to

simple auditorium house-lighting circuits; they

may be installed for single-switch remote con-

trol (as from the projection room), or be bank-
mounted in various interlocking asemblies for

flexible control of a number of circuits (as for

illumination of different colors or locations).

Due to transformer action, dimming is smooth
regardless of lamp load.

Transformer type dimmer equipment is also

available in a “packaged” portable unit with

circuit capacities for very small auditoriums

and minor stage application.

Dimming of cathode type light sources

(“neon” and fluorescent lamp) is possible

with equipment especially installed for this pur-

pose according to the characteristics of the

lighting installation (with regular dimming
equipment, a flicker effect occurs just before

the blackout).

Frank Adam Electric Company, 3650 Windsor Place,

St. Louis, Mo.

Canitol Stage Lighting Company, 527 West 45th
Street, New York 19, N. Y.

Cutler-Hammer, Inc., 315 N. 12th Street, Milwaukee,
Wis.

General Electric Company, 1 River Road, Schenectady,

N. Y.
Huh Electrical Corporation, 2227 West Grand Avenue,

Chicago, 111.

KLIEGL BROS., 351 West 50th Street, New York
19, N. Y. See page 59.

Superior Electric Company, Bristol, Conn.

Ward-Leonard Electric Company, 91 South Street, Mt.
Vernon, N. Y.

Westinghouse Electric Corporation, East Pittsburgh,

Pa.

•

DISINFECTANTS
AND DEODORANTS

THE SOURCE of a dis-

agreeable odor in a theatre is almost

always putrefaction of some organic sub-

stance. This is due to bacteria. For clean-

ing of toilet bowls, lavatories and all surfaces

so that they are free of bacteria as well as of

dust, stains, etc., a really effective disinfectant

must be used in the cleaning water or mixed
with water to form a disinfecting solution of

proper strength for the specific purpose.
Absolute cleanliness is the only way to pre-

vent odors not arising from air-borne sub-

stances and the persons of people in the theatre,

and a disinfectant of sufficient strength to de-

stroy all bacteria rapidly must be used regu-

larly in the cleaning routine, and additionally

as conditions indicate.

Some disinfectants, particularly those of

types widely offered for general household use,

are too limited in their bacteria-killing action

to meet all requirements of a theatre; some,

moreover, give off a persistent penetrating

odor which, even though it may not be dis-

agreeable to every patron, nevertheless is ob-

jectionable because it suggests that extreme
measures have been necessitated by an especially

unwholesome condition. Disinfectants are avail-

able which quickly destroy practically all bac-

teria, yet do not themselves introduce an odor.

There are also a variety of spray compounds,
perfume pellets, etc., for introducing a pleasant

odor. These are sometimes used to conceal an

objectionable smell, but such applications prop-

erly represent only emergency measures. “Para”
(paradichlorobenzene) crystals and cakes,

which are commonly placed in and around pub-

lic urinals, are sometimes used in theatres.

Bromm Chemical Co., Inc., 2 Ingle Street, Evansville,

Ind.

Fort-a-Cide Corporation, 160 East Illinois Street, Chi-

cago, 111.

Hadco Corporation. 2705 Detroit Avenue, Cleveland,

Ohio.

Hospital Specialty Company, 1991 East 66th Street,

Cleveland, Ohio.

Mitchell-White Corporation, 12 East 22nd Street, New
York City.

West Disinfecting Company, 42-16 West Street, Long
Island City, N. Y.

•

DISPENSERS FOR SOAP,

TOWELS AND TISSUES

DISPENSERS of liquid soap

are available in concealed wall types and
wall-mounting models. Only the spout of

the concealed type is visible, while it is entirely

tlieft-proof. It has the further advantage over

mounted glass bowls in exposing nothing that is

breakable.

However, wall-mounted dispensers are avail-

able with a shatter-proof translucent bowl, con-

cealed means of attachment to the wall, and
filler cap removable only by a special key.
American Dispenser Company, 215 Fourth Avenue,
New York City.

Bobrick Manufacturing Corporation, 1839 Blake Ave-
nue, Los Angeles, Calif.

West Disinfecting Company, 42-16 West Street, Long
Island City, N. Y.

Woodlets, Inc., Portland, Pa.
Wyandotte Chemical Corp., Wyandotte, Mich.

•

DISPLAY FRAMES, POSTER
POSTER CASES with frames

of extruded aluminum and of stainless

steel are fabricated in sizes for single one-
sheets, while the frame units may be adapted
also to long lobby displays, usually set flush in

the wall. Standard cases, with glazed doors
that swing on hinges and lock, arc available for
mounting against a wall as well as recessed;
also with or without lighting provisions (sources
may be all around, or along longest sides, and
are regularly fluorescent tubular lamps concealed
behind the edge of the frame). They are also
available in models adapted to black-light
sources for luminescent displays.

Easel frames of either aluminum or stainless

steel construction are also on the market.
Standard poster size frames are also available

in "Kalamein mouldings (metal on wood), fin-

ished in stainless steel, chromium, aluminum or
bronze.

Extruded aluminum insert frames are obtain-
able in a variety of sizes for single or multiple
still displays.

Alto Manufactiaring Company, 1647 Wolfram Street,
Chicago 13, 111.

Ames Metal Moulding Company, Inc., 22 East 144th
Street, New York City.

Art Metal Manufacturing Company, 1408 North
Broadway, St. Louis, Mo.

Champion Moulding Manufacturing Company, 234
East IS 1st Street, New York City.

Everbrite Electric Signs, Inc., 1440 North Fourth
Street, Milwaukee 12, Wis.

Lobby Display Corporation, 551 West S2nd Street.
New York City.

PEOPLES DISPLAY FRAME COMPANY, 1515
Olympic Blvd., Montebello, Calif. See opposite
page.

POBLOCKI & SONS, INC., 2159 S. Kinnickiiiiuc
Avenue, Milwaukee 7, Wis.

Universal Corporation, 6710 Denton Avenue, Dallas.
Tex.

DRIVE-IN EQUIPMENT,
SUPPLIES AND SERVICES
[For Refreshment Service, Supplies and Equip-
ment, see Theatre Sales Buyers Index, P. 34]

MUCH OF THE equipment

of drive-in theatres is the same as that of

regular theatres. Noted here are the kinds
specifically associated with this type of opera-
tion. (Accordingly, for projectors, sound equip-

ment, proj ection lamps, motor-generators, recti

fiers, and projection accessories such as splicers,

rewinders, etc., reference should be made to the

classifications in The Buyers Index that deal

with these individually.)

Items applying specifically to drive-in theatres

are as follows

:

ADMISSION CONTROL
Equipment especially devised to record drive-

in admissions is available in various types, some
eliminating the use of tickets, others printing a

ticket, while others are modifications of ticket

issuing systems used in regular theatres.

Systems eliminating tickets may also provide

for registration of the car by trip of a treadle

when the car passes over it ; and for registration

of the entire transaction on an overhead indi-

cator visible at considerable distance.

Some admission registration equipment may
be installed for remote registration, as in the

manager’s office.

The Electronic Signal Company. 483 Willis Avenue,
Williston Park, N. Y.

General Register Corporatoin, 43-01 22nd Street, Long
Island Citv. N. Y.

Ohmer Corporation, 740 Bolander, Dayton, Ohio.

Perey Turnstile Company, 101 Park Avenue, New
York City, (turnstiles).

Taller & Cooper, Inc., 75 Front Street, Brooklyn 1,
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ATTRACTION ADVERTISING
Changeable letter frames with lighted glass

panels, and using aluminum and plastic letters,

as installed on the marquees and fronts of

regular theatres, are variously adapted to drive-

ins. Where a screen tower or other facility

structure is near the highway, the attraction

advertising equipment may be mounted thereon.

Otherwise special sign structures are indicated,

with the name of the theatre and attraction

frames integrated in an attractive pattern with
suitable illumination. Designs for such struc-

tures, from simple to elaborate, are available

with complete blueprints for local fabrication.

Changeable letter frames are also available

for front illumination by reflector lamps, de-

signed to be readily attached to walls, posts or

similar supports. These are made in standard

units for convenient erection on the job to any
size of panel. Besides use as attraction boards

at the drive-in, they are effective for remote
exploitation, as along the highway, at nearby
gasoline stations, etc.

ADLER SILHOUETTE LETTER COMPANY,
3021 West 36th Street, Chicago, III. See page 26.

POBLOCKI & SO'NS, 2159 S. Kiiuuckiniiic Avenue,
Milwaukee, Wis.

WAGNER SIGN SERVICE, INC., 218 South Hoyne
Avenue, ChiccLso, lU.

DESIGN AND CONSTRUCTION
Professional designers experienced in ramp

grade requirements, drainage, traffic plans, etc.,

as well as structural needs and the operating
peculiarities of drive-ins, are availale for plans

and construction supervision.

Such service may also include actual con-
struction of the project.

Drive-In Theatre Service Company, 840 Cooper Street,
Camden, N. J. (design and construction),

F & Y BUILJJING SERVICE, 319 East Town Street,
Columbus 15, Ohio (design and construction).

Griffing-Laskey Construction Company, 25 Hunting-
ton Avenue, Boston, Mass, (design and onstruction)

DIRECTIONAL SIGNS
These include electrically lighted ramp mark-

ers, with manual means of indicating when the
ramp is full

; stop-and-go, exit signs, etc.

ASSOCIATED TICKET & REGISTER COM-
PANY, 354 West 44th Street, New York City.
See page 57.

BALLANTYNE COMPANY, 1707-11 Davenport Street,
Omaha 2, Nebr.

Radio Corp. of America, Engineering Products De-
partment, Camden, N. J.

Revere Electric Manufacturing Co., 6020 Broadway,
Chicago 40, III.

Stone Manufacturing Company, 489 Henry Street,
Elizabeth, N. J.

IN-CAR SPEAKERS AND HEATERS
Two in-car speakers are hung suspended for

convenient removal by patrons, from the ter-

minal, or junction, box attached to a fixed pipe,

which is located between each pair of auto-
mobile positions, making one speaker readily

available to each car. The speaker unit is

equipped for attachment to a car door or other
suitable portion of the interior, with a control
for regulation of the volume according to the
wishes of the car occupants.
Such equipment is available in a variety of

models, with speaker units ranging from 3 to 6
inches. There are also speaker-heater models
with a heating coil and fan incorporated in the
design for heating car interiors

; also models
with means of functioning as a microphone for
communication with the concession building.

In-car speaker equipment can be obtained with
or without lights for illuminating post and ramp,
and for signaling refreshment vendors.
Heating units separate from the speaker are

also available; they suspend from the speaker
post and are electrically supplied through the
speaker junction box.
A protective device for in-car speakers pre-

vents a car from being driven from the ramp
until the speaker is replaced in a box, which is

substituted on the post for the regular attach-
ment. The rest of the device consists in a wood
platform flush in the ramp, with front wheel
guards actuated by the speaker box cover.

Following manufacture in-car speakers only
imless otherwise specified:

BALLANTYNE COMPANY, 1707-11 Davenport
Street, Omaha 2, Nebr.

CENTURY PROJECTOR CORPORATION, 729 Sev-
enth Avenue, New York City.

DeVry Corporation, 1111 Arraitage Avenue, Chicago,
lU.

Drive-In Theatre Equipment Company, Inc., 2110
Superior Avenue, Cleveland 14, Ohio (with talk-

back system).
General Electric Company, Electronics Dept., Syra-

cuse, N. Y.
INTERNATIONAL PROJECTOR CORPORATION,
55 LaFrance Avenue, Bloomfield, N. J.

Loizeaux Lumber Company, 561 South Avenue, Plain-
field, N. J. (rainproof speaker cover).

Minnesota Mining & Manufacturing Company, St.

Paul, Minn, (rainproof speaker cover).

MOTIOGRAPH, INC., 4431 W. Lake Street, Chi-
cago, III. See page 3.

National Heaters, Inc., 1647 Victory Boulevard, Glen-
dale, Calif, (heaters only).

Radio Corporation of America, Engineering Products

Department, Camden, N. J.
RAYTONE SCREEN CORPORATION, 165 Cler-
mont Avenue, Brooklyn, N. Y. (speaker guard).

Theatre Equipment Co. of America, 109 Michigan
Street, Toledo, Ohio.

WESTREX CORPORATION, 111 Eighth Avenue,
New York 11, N. Y. (except in U. S. and Canada).

INSECTICIDE FOGGING AND SPRAYING
Equipment mountable on a small truck is

available for application of insecticides by the

fogging method (mist carried by air over broad
area, effective particularly to discourage mos-
quitos and similar pests from entering drive-in

area). Some equipment is designed also for

spraying insecticides (within buildings, on foli-

age, etc.) and weed killers. Other uses include

spray-painting and tire inflation. (See also

Drive and Ramp Oiling below.)

Detjen Corporation, 303 West 42nd Street, New York
City (pest electrode).

Magic Fog, Inc., Cissna Park, III.

Todd Shipyards Corporation, Combustion Equipment
Division, 81-16 45th Avenue, Elmhurst, L. I., N. Y.

Welch Equipment, Inc., 224 S. Michigan Avenue,
Chicago 4, 111.

replace

with
fillES

Now! Strong, Rigid Metal Slide

Frames for Little More Than the

Cost of Wood!
ATTRACTS ATTENTION
DRESSES UP LOBBY
LASTS A LIFETIME-ALWAYS
GLEAMING
ALUMILITE FINISH-NO
TARNISHING
NO FINGERMARKS OR PEELING
EASILY MOUNTED
ALL STANDARD SIZES

PRICES SIASHED!
UNBELIEVABLE SAVINGS
Our new, exclusive EXPANDER PUNCH fab-

ricates the ENTIRE FRAME in ONE PIECE in

ONE OPERATION. Other manufacturers
must charge you for the labor of making &
assembling FOUR separate pieces. Compare
-and see how our ONE-PIECE CONSTRUC-
TION METHOD cuts costs in HALF!

ILLUMINATED & NON-ILLUMINATED
POSTER CASES — WALL FRAMES
STANDING COUNTER FRAMES
WIDE MOLDING SLIDE FRAMES

NON-TIP EASELS

Mail coupon now for free catalog. Frames
made to order. Write for free estimate.

8x10 Aluminum Slide Frame (regular $1

• value) with ANY purchase. Limited time.

PEOPLES DISPLAY FRAME CO.
1513 Olympic Blvd., Montebello, Calif.

Please send me free an 8 x 10 Aluminum Slide Frame
with this purchase. Enclosed please find $
for the following extruded aluminum display frames:
Type *Price

8 X 10 Slide Frame $ 1.00

11 X 14 Slide Frame $ 1.50
14 X 22 Slide Frame $ 2.15

Q 14 X 36 Insert Slide Frame $ 3.00
22 X 28 Slide Frame $ 3.00

n 1 Sheet Slide Frame, Wide Molding $ 7.80

Q 30 X 40 Slide* Frame, Wide Molding $ 7.80

Q 40 X 60 Slide Frame, Wide Molding $10.90
^Prices F.O.B. Montebello, Calif.

MONEY BACK GUARANTEE
Please send your free catalog.

Nome

Acidress

City Zone State
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DRIVE AND RAMP OILING
Fogging and spraying equipment (see above)

is available also with attachment for uniform,

controlled application of road oil over drives

and ramps (not only preserving surfacing and
laying dust, but retarding weed growth).
Welch Equipment, Inc., 224 South Michigan Avenue,

Chicago 4, 111.

LIGHTING
Mushroom and pylon lighting fixtures for

drives, and floodlights for mounting on poles

or high structures, are available in various

styles and combinations, including downlights
with glass insets to aid lane demarcation.

ASSOCIATED TICKET & REGISTER COMPANY,
354 West 44th St., New York City.

General Electric Company, Nela Park, Cleveland, O.
KLIEGL BROS., 321 West 50th Street, New
York 19, N. Y. See page 59.

Revere Electric Manufacturing Company, 6020 Broad-
way, Chicago 40, lU.

PLAYGROUND EQUIPMENT
Drive-in playgrounds for the younger chil-

dren usually includes teeter-totters, slides and
swings. These are available in many designs,

built to assure safety and painted in lively

colors. But the playground may be made more
interesting by the addition of other pastimes,

notably rides. Ride equipment includes small

carousels and miniature trains ;
also “thrill”

rides such as “airplanes” swung from a pole, a
small, safe version of “The Whip,” etc. These
are operated by motors of around 1 h.p.

Ahrens Manufacturing Company, Inc., Grinnell. Iowa.
AMERICAN PLAYGROUND DEVICES, Ander-
son, Ind. See page 16.

KING AMUSEMENT COMPANY, ML Clemens,
Mich. See page 18.

W. F. Mangels Company, 2863 West 8th Street,

Brooklyn 24, N. Y.
MINIATURE TRAIN CO., Rensselaer, Ind. See
page 47.

National Amusement Device Co., Dayton 7, Ohio.
Pedal Plane Manufacturing Company, South Beloit,

Wis.
Playground Equipment Company, 1227 Rockaway Ave-

nue, Brooklsm, N. Y.
Play-Way Company, 3227 Indiana Avenue, St. Louis

18, Mo.
B. A. Schiff, 901 S.W. 69th Avenue, Miami, 34, Fla.

PREFABRICATED FENCING
Prefabricated fencing of durable timber (such

as white cedar) is available in styles particularly

suited to drive-in theatres, for defining the limits

of the theatre with visual isolation from high-

ways and adjoining property, and to accomplish
this in a rustically decorative manner. It may be

had in heights from 4 to 8 feet, in natural bark
or pealed palings, in straight-top or escalloped

forms. The fencing comes in sections ready for

erection, including gates and hardware.

Amold-Dain Corp., Mahopac, N. Y.
Fence Company of America, 608 South Dearborn

Street, Chicago, 111.

Habitant Shops, Inc., Bay City, Mich.

SCREEN TOWERS
Prefabricated screen towers are available

with steel framing designed to withstand pres-

sures equivalent to wind of 90 miles per hour.

Some types are designed for convenient en-

closure of the frame with wood or other

materials, also for attachment of a stage. The
members come complete for erection by local

labor, including materials for the screen itself.

The structures are designed in several sizes,

for screen widths from 40 to 60 feet.

Paint is available especially prepared for

drive-in screens and applicable to surfaces of

metal, transite, etc. Drive-in screens usually

are integral parts of the structure; however,

some types of vinyl plastic screen materials

which are water-proof, are regarded as suited

to such outdoor use and may be had in large

sizes with obscure seams.

Drive-In Theatre Equipment Manufacturnig Company,
729 Baltimore Avenue, Kansas City, Mo.

Elizabeth Iron Works, Green Lane, Elizabeth, N. J.

(steel).

George L. Mesker Steel Corporation, Evansville 8,

Ind. (steel).

SPEAKER AND UNDERGROUND CABLE
For wiring an in-car sound system, a type of

cable (neoprene-covered) is available which

STAFF PHOTO

1951 TOA EXHIBIT: The Coca-Cola Company,
New York City (beverages)—Felix W. Coste, exec,

utive vice-president; William J. Hobb, president;

and Ralph Hayes, vice-president.

may be laid underground without conduit and
without reference to frost line.

For safer connection of in-car speakers to the
terminal than that provided by ordinary cable,

self-coiling cable is available. Leading makes of
in-car speakers are obtainable with self-coiling

cords instead of the straight type.

General Electric Company. Bridgeport, Conn.
Koiled-Kords, Inc., Hamden. Conn.
Western Insulated Wire Company, 1001 East 62nd

Street, Los Angeles 1, Calif.

The Whitney-Blake Company, New Haven, Conn.

STADIUM SEATING
For situations that advise chairs in front of

the first automobile ramp, for persons preferring
to view the screen performance from such posi-
tion, or for vaudeville or other special attrac-

tions on a stage at the screen structure, standard
outdoor stadium type chairs serve the require-
ments. Typically of hardwood on metal frames,
there are portable types, and models designed
for safe attachment to wood or concrete

;
others.

AMERICAN SEATING COMPANY, 901 Broadway,
Grand Rapids, Miclu

GRIGGS EQUIPMENT COMPANY, Box 630, Belton,
Texas.

Ideal Seating Company, Grand Rapids, Mich.

EMERGENCY LIGHTING AND
ELECTRIC POWER EQUIPMENT

AUTHORITIES IN SOme
localities require, cUid all theatres should
have, equipment which safely illuminates

at least the auditorium and exit areas in the

event of power line failure, going into opera-
tion automatically. Storage battery systems are
available for this purpose. Small portable flood-

lights that merely plug into an electric outlet

and automatically go on when line power fails,

taking their power from a dry cell battery,

are also marketed for this purpose.
Plants capable of supplying current for con-

tinued operation of the theatre in case of line

power failure, or where there is no public util-

ity service, are obtainable with either gasoline

or Diesel engine power in motor-generator
units readily portable on trucks as well as for

stationary installation. Such units are made in

capacities approximately from 15 to 35 kilo-

watts. There are also water turbine types. In
all cases, for emergencies, switching is automatic.
Chatham Products Company, IS East Runyon Street.
Newark 5. N. J.

Consolidated Diesel Electric Corporation, 230 East
Eighth Street, Mt. Vernon, N. Y. (power plants).

Electric Storage Battery Company, Allegheny Avenue
and 19th Street. Philadelphia, Pa. (storage battery
lighting systems).

Fairbanks, Morse & Company, 600 South Michigan
Avenue, Chicago. 111. (power plants).

General Electric Company, Schenectady, N. Y. (power
plants).

Kohler Company, Kohler, Wis.
Lamplighter Products Co., Inc., 95 Atlantic Avenue,

Brooklyn 2, N. Y.
D. W. Onan & Sons, University Avenue, S.E., at

2Sth, Minneapolis 14, Minn, (power plants).
Portable Light Company, 216 Williams Street, New

York, N. Y.
Ready-Power Company, Kales Building, Detroit, Mich,

(power plants).
U-C Lite Manufacturing Company, 1050 W. Hubbard

Street, Chicago, 111. (portable floodlamp).
U. S. Motors Corporation, 584 Nebraska Street, Osh-

kosh, Wis (power plants).
Westinghouse Electric Corporation, East Pittsburgh.

Pa. (power plants).

EXPLOITATION & PROMOTIONAL
DEVICES & MERCHANDISE

FOR QUICK and easy cut-

ting of figures, settings, etc., out of com-
positio’n or wooden board, in making
atmospheric lobby displays, etc., electric saws
are available designed especially for such
purposes.

Posters can be quickly and conveniently made,
often by persons of little or no training in

poster art, with the aid of a poster projector.

Slide projectors that plug into electric light

outlets are available in small models adapted to

projecting advertising on a screen in the lobby

or elsewhere.
»A motor-driven revolving tree holder is avail-

able for Christmas decoration and mounting
large exploitation material.

AUTOMATIC DEVICES COMPANY, 116 North
Eighth Street, Allentown, Peu (revolving Christmas
tree holder).

Best Devices Company, 3459 West 140th Street, Cleve-
land, Ohio (slide projector).

Gale Dorothea Mechanisms, 37-61 85th Street, Jackson
Heights, New York City (continuous automatic slide

projector).
FLOWERS OF HAWAII, LTD., 670 La Fayette
Park Place, Los Angeles 5, Calif, (orchids).
See page 14.

General Die & Stamping Company, 262-272 Mott
Street, New York 12, N. Y. (revolving stand).

GOLDE MANUFACTURING COMPANY. 1214 West
Madison Street, Chicago, III. (revolving stand).

International Register Company, 2620 West Washing-
ton Street. Chicago. 111. f cutout machines).

K & W Automatic Stand Company, Muskegon, Mich.
(Christmas tree stand).

F. D. Kees Manufacturing Company, P. O. Box 105,
Beatrice, Neb. (slide projector).

•

FABRICS FOR WALLS,
CURTAINS & STAGE DRAPES

FABRICS ADAPTED tO mOSt
drapery requirements of motion picture

theatres are of four general types : cotton-

rayon damask
;
fabric woven of glass filament

;

weaves combining glass and cotton; also glass

and asbestos
;
and fabrics woven of plastic fila-

ment.

Fabrics of these types are suited to stage

drapes and curtains, to auditorium walls, either

for covering acoustical materials or for purely

decorative purposes, and for the decoration of

all other public areas, as wall coverings, door
and window drapes, etc.

Cotton-rayon fabric should be (usually must
be) flame-proofed before erection and as neces-

sary thereafter to maintain adequate resistance

to fire. Fiberglas, plastic woven and glass-

asbestos fabrics are non-combustible. The cotton

of Fiberglas-cotton fabric is flame-proofed

before weaving.
CHICOPEE MANUFACTURING CORP. OF
GEORGIA. Lumite Div., 40 Worth Street, New York
City (pleistic).

Dazian’s, Inc., 142 West 44th Street, New York 18 ,

N. Y. (cotton-rayon damasks).
Goodall Fabrics, Inc., 525 Madison Avenue, New York

City (cotton and wool).
Maharam Fabric Corporation, 130 West 46th Street,

New York City (cotton-rayon damasks).
MANKO FABRICS COMPANY, INC., 114 East
27th Street, New York 16, N. Y. See page 58.

New York Flameproofing Company, 115 Christopher

Street, New York 14, N. Y.
Plymouth Fabrics, Fall River, Mass. (Fiberglas-cotton).

Thortel Fireproof Fabrics, Inc., 101 Park Avenue,
New York City (Fiberglas).

United States Rubber Company. 1230 Sixth Avenue,
New York City (glass-asbestos).

FABRICS For Seating—See Upholstering

Materials.
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1951 TOA EXHIBIT: Manley, Inc., Kansas City, Mo. (popcorn and popcorn machines)—Ken Ham^

ilton. New York territory district manager; Sam Hornstein, Boston territory district manager.

FANS {theatre ventilation)—See Air-Condi-
tioning & Ventilation

•

FENCING FOR DRIVE-INS—See Drive-In
Equipment and Supplies.

•

FIRE SHUTTERS,
PROJECTION ROOM

FIREPROOF SHUTTERS
for projection room ports to isolate the

projection room in an emergency, operate
either automatically (by melting of fusible links

in case of fire), or manually.
A special switch is available for tripping the

port shutters by electro-mechanical action, in-

stead of by means of fusible links, and at the

same time actuating an exhaust fan to draw the

fumes into a projection room ventilation duct.

Best Devices Company, 34S9 West 140th Street, Cleve-
land, Ohio.

Murch Electric Company, Franklin, Me,
RAYTONE SCREEN CORPORATION, 165 Clermont
Avenue, Brooklyn, N. Y.

The Trumbull Electric Manufacturins Company, Wood-
ford Avenue, Plainville, Ohio.

FLASHLIGHTS
AMONG STANDARD general

purpose models, there are flashlights well

adapted to the duties of regular theatre

ushers and to those of drive-in attendants.

These are usually of plastic for light weight and
coolness. Some models have belt clips, and
there is an electric flare type with suction cup
for outdoor use.

Bright Star Battery Company, 200-A Crooks Avenue.
Clifton, N. J.

LA.VEZZI MACHINE WORKS, 4635 West Lake
Street, Chicago 44, 111.

NATIONAL CARBON COMPANY, INC., 30 East
42nd Street, New York 17, N. Y.

•

FLOOR SURFACING
MATERIALS, COMPOSITION

COMPOSITION floor cover-

ings of roll or tile type are available for

colorful pattern effects as well as solid

tones in heavy-duty qualities adapted to non-
public areas of theatres, and to certain sections

of public areas, such as lobbies, in front of re-

freshment counters and drinking fountains, and
toilet rooms (not below grade) where terrazzo
or ceramic tiles would be too expensive relative

to hours of operation.
Such materials make serviceable baseboards,

and composition bases of cowled type are avail-

able for this purpose.

Composition flooring of heavy-duty grade,
without design, is recommended for projection
rooms.
American Floor Products Company, 1526 M Street,

N. W., Washington 5, D. C.
American Mat Corporation, 1722 Adams Street, Toledo

2, Ohio.
Armstrong Cork Company, Lancaster, Pa.
Congoleum-Nairn, Inc., Kearny, N. J.
Fremont Rubber Company, Fremont, Ohio,
Goodyear Tire & Rubber Company, 1144 E. Market

Street. Akron, Ohio.
R. C. Musson Rubber Company, 10 South College

Street, Akron 8, Ohio.
Tile-Tex Company, 1232 McKinley Avenue, Chicago

Height, 111.

U. S. Rubber Company, 1230 Sixth Avenue, New York
City.

•

FURNITURE FOR
FOYERS AND LOUNGES

FURNITURE DURABLE
enough to be practicable for theatre foyer
and lounge areas is obtainable today in a
variety of styles, in either metal or wood, and
in metal-wood combination (steel frame).

Metal furniture, which is markedly durable,
is available in chromium, stainless steel and
aluminum.

Wood furniture may of course be selected

from the better-built pieces adapted to home
living rooms, but to be most practicable these

should be of wood or metal-wood construction,

with the frame fully covered in durable fabric

(eliminating arm rests, feet, etc., of wood).
Moderately priced wood furniture of sturdy

construction, without upholstering or with only

seat or back cushions, is available in novel

“modern” designs, and also in rustic or Early
American styles, with “wheat” (pale yellow)

or the darker maple finish.

{For foyer and lounge furniture fabrics, see

Upholstering Materials.)

Admiral Chrome Furniture Company, Inc., 213 Greene
Street, New York 12, N. Y.

Art Chrome Company of America (Div. of American
Table Manufacturing Company), Melrose, Mass.

Doehler Metal Furniture Company, Inc., 192 Lexing-
ton Avenue, New York, N. Y.

HEYWOOD-WAKEFIELD CO., Gardner, Mass.

KROEHLER MANUFACTURING COMPANY, Naper-
ville, 111.

Lloyd Manufacturing Company, Menominee, Mich.
Royal Metal Manufacturing Company, 175 North

Michigan Avenue, Chicago, III.

•

GIVEAIVAYS—See E.vploitation and Promo-
tional Devices and Merchandise.

GLASS FABRICS—See Fabrics for Walls,
Curtains and Stage Drapery.

HAND DRIERS, ELECTRIC
ELECTRIC DRIERS for

hands, and of course applicable also to the

face, eliminate fowels, which practically

always are of the paper variety in theatre wash
rooms

;
hence, they remove the menace to clean

toilet rooms of paper wads on the floor, and the

danger to plumbing of wads thrown into water
closets ;

and additionally, the fire hazard of

matches tossed into used towel receptacles.

Such driers are available with heating units,

and related fans, capable of drying hands in

about 20 seconds, or less than the time required
for comparably thorough drying with paper
towels.

They can be had in either pedestal or wall

model, the former operated by a foot pedal,

the latter by either foot or hand control
;
and in

black, brown, gray or ivory as well as white
enamel finish.

Chicago Hardware Foundry Company, North Chicago,
III.

Electric-Aire Engineering Company, 135 S. LaSalle
Street, Chicago, Til.

Electronic Towel Corporation, 57 William Street, New
York 5, N. Y.

National Dryer Corporation, 1125 West Lake Street.

Chicago, 111.

HEARING AIDS
THERE ARE tWO distinct

types of group hearing aid systems on
the market of interest in motion picture
exhibition.

The latest development in this field is a sys-

tem which is distinguished from the original

type by the availability of the sound to persons
in any seat of the auditorium. Using the prin-

ciple of audio induction, this method consists

physically in a series of loops of suitable elec-

trical conductors, concealed beneath aisle car-

peting, in baseboards, etc. This network is

tapped into the theatre sound system amplifier

through the hearing aid system amplifier. The
deafened patron procures from the management
a small “receiving set” which rests inconspicu-

ously in the lap and is equipped with a lor-

gnette type earphone and volume regulator.

By the other general method, certain seats

(usually from five to ten, each outlet serving

two adjoining seats) are wired to the theatre

sound system either directly or through a hear-

ing aid system amplifier.
Acousticon Division of Dictograph Products Company,

Inc., 580 Fifth Avenue, New York City.

Audivox, Inc. (subsidiary of Western Electric Com-
pany), 259 West 14th Street, New York City.

Radio Corporation of America, Engineering Products
Department, Camden, N. J.

Sonotone Corporation, Elmsford, N. Y.
TELESONIC THEATREPHONE COMPANY, 3
East 48th Street, New York 17, N. Y. (audio
induction method). See this page.

WESTREX CORPORATION, 111 Eiglith Avenue,
New York 11, N. Y. (except in U. S. and Ccmada).

•

IN-CAR SPEAKERS—See Drive-In Equip-
ment and Supplies.

SUFFERING
FROM

TV-ITIS?

Simple, pay-for-themselves, Telesonic
HEARING AID installations are helping
to CUKE THIS CURRENT AILMENT by
enabling 15,(M)0,000 deafened, stay-away
patrons to again attend their local movie
houses.

Here is a chance to entice YOUR absent
patrons from their living room chairs

—

BACK INTO YOUR EMPTY SEATS.
No prescription needed—jnst ask for free

particulars. Full particulars free.

CHARLES H. LEHMAN, President

TELESONIC THEATREPHONE CORP.
3 East 48th Street, New York 17, N. Y.
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LAMPS, A.C. PROJECTION ARC
CARBON ARC projection

reflector lamps are available for the use
of alternating instead of direct current.
A component of the equipment is a rotary trans-
former which alters 60-cycle line current to a
frequency of 96 (twice that of shutter) for sup-
plying the arc. The trim is 7-mm. x 14 suprex
positive carbon, unrotated.

a S. ASHCRAFT MANUFACTURING COMPANY,
36-32 Thirty-eighth Street, Long Island City, N. Y.

LAMPS, D.C. PROJECTION ARC
PROJECTION ARCS of

high-intensity characteristics for 35 mm.
film for operation on direct current are
of two general classes

—

condenser and reflector

types.

Condenser type high-intensity projection arc

lamps specifically adapted to theatres are those
operating at 120 to 170 amperes, and 68 to 78
volts.

Condenser lamps in some models may be
fitted with a water-cooled jaw assembly (which
includes a special electromagnet unit)

; a similar

device is available also for operation of re-

flector lamps at the higher amperages.
Reflector type high-intensity carbon arc lamps

may be divided into three general groups, pro-
viding a capacity range embracing the require-

ments of theatres from small to large and in-

cluding what appears to be the practical re-

quirements of drive-in theatres.

The smallest capacity is that of the so-called

“one-kilowatt” arc, which employs a cored nega-
tive carbon of composition designed to give

smooth operation at very low current densities,

with operation at 40 amperes, 27 volts, or
about 1 kw at the arc.

In the middle capacity range, the arc is oper-
ated at currents from 42 to 65 amperes, and
31 to 40 volts at the arc. Carbon combinations
are 7mm positive with 6mm or 7mm negative
for 42-45 amperes

; and 8mm positive, with 7mm
negative for 56-65 amperes.
Lamps are also available for use of 9mm

positive carbons at intermediate amperage, as

may be indicated by picture sizes of the smaller
drive-ins, and of the larger regular theatres.

Such equipment applies a 9mm uncoated posi-

tive carbon, unrotated, at approximately 78-82

amperes, with a 15-inch reflector and water-
cooled carbon holder. It is designed for ready
adaptation to use of 8mm coated positive car-

bons at 60-74 amperes, with a 14-inch reflector

and without water-cooled jacket.

The large reflector type arc (16-inch mirror)
usually uses an uncoated 9mmx20-inch positive

(lamp may be adaptable to larger diameters),

for operation at an average of 85 amperes and
58 volts. The lamps are designed for filters or
other means of protecting the aperture from
heat produced at this wattage, and also may
have a water-cooling system to protect the
carbon contact assembly.
There is also a model for rotating positive

carbons that is adjustable to sizes from 7mm to

9mm.
For arc illumination in 16mm projection,

lamps are available for high-intensity carbon
trims of 6mm positive with 5.5mm negative oper-
ated at 30 amperes and 28 volts. A 46-ampere
size is also available.

C. S. ASHCRAFT MANUFACTURING COM-
PANY, 36-32 Thirty-eighth Street, Long Island
City, N. Y. See page 20.

THE BALLANTYNE COMPANY, 1707-11 Daven-
port Street, Omaha, Nebr. See page 49.

Brenkert Plant-RCA Victor Division, 6545 St. An-
toine Street, Detroit 2, Mich.

Forest Manufacturing Corporation, 122 Washington
Street, Bloomfield, N. J.

J. E. McAuley Manufacturing Company, 554 West
Adams Street, Chicago, 111.

Morelite Co., Inc., 600 West 57th Street, New York
City.

MOTIOGRAPH, INC., 4431 Lake Street, Chicago,
III. See page 3.

THE STRONG ELECTRIC CORPORATION, 87
City Park Avenue, Toledo, Ohio. See opposite
page.

LAMPS, FILAMENT
FOR PROJECTION

FILAMENT (“mazda”)
lamps for theatre motion picture projec-

tion are characterized by a high degree of

source concentration and relatively high wat-
tage. The most effective lamp for this purpose
—the 2,100-watt, 60-volt T-24 bulb—is designed
for lower voltage to secure additional source
concentration. Hence a transformer with volt-

age-regulating characteristics is required.

There are also available, 1,000-watt prefocus
base, and 50,10-watt bipost base, 100-120 volt,

T-20 bulb lamps employing the biplane filament

construction. This construction makes possible

relatively high source concentration for lamps
operating at ordinary circuit voltages.

For portable 35-mm. motion picture projectors

there are the 500-watt monoplane-filament, and
the 750-watt and 1,000-watt biplane filament

lamps in T-20 bulbs with medium-prefocus
bases. The 750-watt and 1,000-watt require

forced ventilation.

Another type of 1,000-watt projection lamp
designed to burn base down gives considerably

greater output of light, and does not require the

inclusion of anti-blackening electric grids in-

ternally.

For stereopticon projectors there area 500-

watt short T-20, medium-prefocus base projec-

tion lamp, and a 1,000-watt long T-20 bulb,
mogul-prefocus base lamp. Both are of the 1()0-

120 volt type and employ monoplane filaments.

General Electric Company, Incandescent Lamp De>
partment, Nela Park, Clevdand, Ohio.

Westinghouse Electric Corporation, Lamp Division,
Bloomfield. N. J.

LAMPS FOR GENERAL
THEATRE ILLUMINATION

GENERAL SERVICE lamps
—available in sizes from 15 to 1000 watts

—serve the majority of lighting applica-

tions in and around theatres. Except for the
tubular bulb bipost lamps, all are designed for

burning in any position
; all are available with

inside-frosted finish up to 1000 watts, and in

clear lamps from 100 to 1000 watts (also a
10-watt). The frosting absorbs little light—in

fact, inside-frosted and clear lamps (clear lamps
are regularly available in sizes above 100 watts)
have the same rating in light output.

Inside-colored lamps for sign and decorative

service

:

The general service lamps mentioned
luminous displays where protected from rain and
snow. For outdoor exposed applications, a line

of vacuum lamps from 6 to 40 watts is avail-

able in frosted and inside-colored types.

Outside-colored lamps: Several sizes of out-
side-colored lamps are also listed in round and
flame-shaped bulbs.

Lumiline lamps are a tubular filament type
in clear, inside frosted, straw and white ; 30 and
600 watts (17j^ inches long), 40 watts (llj4

inches long). Other colors red, orange, blue,

green, surprise pink. These tubular lamps have,

by their physical shape, introduced new con-
cepts of decorative lighting design. They may
be used exposed or in narrow reflecting and
shielding equipment.

Fluorescent lamps (often referred to as F-
lamps) are now available in straight tubes of

the following sizes

:

Length Diameter Wattage

9 inches 54 inch 6
12 inches 54 inch 8
21 inches 54 inch 13

15 inches 1)4 inches 14

18 inches 1 or 1)4 inches 15

24 inches 1)4 inches 20
36 inches 1 inch 30
48 inches 1)4 inches 40
60 inches 2)4 inches 100

The following “whites” and colors are cur-
rently available in most sizes : 3500° white,
4500° white, 6500° daylight white, soft white,

pink, gold, blue, green, red.

Slimline fluorescent lamps are a later type,

similar to the F-lamps, but with instant start-

ing made possible by a new cathode which does
not require preheating. In addition, the Slim-
line ballasts are offered in two currents, 0.12, 0.2

and 0.3 amperes
;
thus giving a choice of three

brightnesses for each of these lamps. The same
colors will be made available as noted above
for F-lamps. The sizes of Slimline currently

available are

;

Ballast

Length Diameter Wattage Amperage
42 inches 54 inch 16 0.12

25 0.2

33 0.3

64 inches 54 inch 24 0.1

39 0.2

51 0.3

72 inches 1 inch 22 0.1

38 0.2

51 0.3

96 inches 1 inch 29 0.1

51 0.2

69 0.3

Circline lamps, fluorescent lamps of circular

shape, are useful for decorative effects, such as
mirror lighting in the lounge. Only white lamps
of 12 inches diameter in 1^4 inches size tubing

STAFF PHOTO

1951 TOA EXHIBIT: Pepsi-Cola Company, New York (beverages) — Kenneth McAleenan, assistant

vice-president; George Franklin, Sam Holden, John Hubbard and Charles E. Baker, manager of field

sales.
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You Can’t Go Wrong With Strong

THEATRE

STREET

CITY & STATE

*

The Strong Miglity “90’V 75 to 130 ampere reflector arc

lamp, not only delivers positively the most light that can be

projected to any screen, REGARDLESS OF HOW LARGE,

but at 90 amperes projects 21,000 lumens AT FAR LESS

COST than other types of big lamps!

As the only lamps produced complete within one factory,

Strong lamps can be engineered to obtain these high effi«

ciencies and fine screen results.

THE STRONG ELECTRIC CORPORATION
1 CITY PARK AVENUE TOLEDO 2, OHIO

Q I would like a demonstration of the Strong Mighty “90” in my theatre
without cost or obligation.

Please send free literature on the Mighty “90”; Q Mogul Lamp;
Utility Lamp; Strong Arc Spotlamps; Q Strong Incandescent

Spotlights; Q Strong Rectifiers; Q Strong Reflectors.

NAME

• Exclusive Lightronic automatic focus control.

• Big 16^/2“ reflector, the largest used in any lamp,

matches high speed / 1.9 lens.

• Forced air cooled feed mechanism. Low operating tem-

peratures. Rugged burner mechanism.

* Bi-Metal Lightronic tube controls both carbon feed

motors. Simple feed rate adjustment.

* Air stream arc stabilization. Complete combustion of

black soot. White deposit on reflector prevented.

Unit construction permits instant removal of major

components.
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are available. Another form of fluorescent lamp
of similar application is the Circlarc of semi-

circular shape.

Projector lamps are of filament type with

spot and flood lens cover glasses for narrow or

wide beams. These lamps differ from the usual

type filament lamps in that they contain their

own reflecting surface, which is hermetically

sealed within the lamp, providing a high-

intensity beam of light for supplementary light-

ing. They are made of rugged, heat resisting

glass and are suitable for service inside and
outdoors. They are equipped with medium
screw bases to fit regular sockets and are avail-

able ISO watts (PAR 38), 200 watts (PAR 46),
300 watts (PAR 56). The latter two are nar-

row-beam spots.

The Reflector spot and flood lamps also have
Duilt-in, mirror-like surfaces

;
however, they

are made of ordinary glass and must be pro-
tected from the weather. Like the projector
lamps, the spot type has a narrow light dis-

tribution of high intensity and the flood, a
wide-beam distribution. They are equipped
with medium screw bases to fit regular sockets

(R-40 bulbs) and are available in 150 and 300-

watt sizes. {See also Black Light Materials and
Lighting Equipment.)

General Electric Company, Incandescent Lamp De-
partment. Nela Park, Cleveland, Ohio.

Radiant Lamp Corp., 700 Jeliff Avenue, Newark,
N. J.

Westinghouse Electric Corporation, Lamp Division,
Bloomfield, N. J.

•

LAMPS, P. E. CELL EXCITER
THESE LAMPS provide

the light which, interrupted or varied by

the sound track, actuates the photoelectric

cell and initiates the process of sound repro-
duction.

General Electric Company, Incandescent Lamp Depart-
ment, Nela Park, Cleveland, Ohio.

Radio Corporation of America, Engineering Products
Department, Camden, N. J.

Westinghouse Electric Corporation, Lamp Division,
Bloomfield, N. J,

LENSES, PROJECTION
THERE ARE two general

classes—the condenser lens, which focuses

the projection light on the aperture (see
Condensers); and the objectives. The latter

are commonly referred to as the projection

lenses
;

they focus the light upon the screen.

They are made in four standard diameters, and
in 4-inch diameter, with focal length as deter-

mined by the size of the screen image desired,

and its distance from the projector.

Knowing these factors, the supply dealer or

the lens manufacturer readily determines the

focal length required. In ordering projection

lenses, one should also name the type of light

source, projection angle and the make and model
of the projector.

Speeds of f/1.9 and f/2.0 are available in focal

lengths from 2 inches (or 3y^ inches, depending
on type) to 5 inches, in )4-inch steps; and
slower speeds from 5% to 7 or 9 inches all in

standard diameter. Speeds of f/1.9 and f/2.0

are available also in focal lengths from 5

through 7 inches in 4-inch diameter. The
faster lenses are regularly coated; others may
be had either coated or uncoated. Coated lenses

are standard in theatre projection.

Coated as well as uncoated lenses are also

available for portable model projectors, in focal

lengths 3 to 6 inches, speeds f/2.5 to f/3.4.

BAUSCH & LOMB OPTICAL COMPANY, 679 St.
Paul Street, Rochester, N. Y. See page 22.

Fish-Schurman Corporation, 70 Portman Road, New
Rochelle, N. Y.

Gundlach Manufacturing Company, Fairport, N. Y.
Ilex Optical Manufacturing Company, 726 Portland
Avenue, Rochester, N. Y.

KOLLMORGEN OPTICAL COMPANY, 2 Frank-
lin Avenue, Brooklyn, N. Y. See page 53.

Par Products Corporation, 926 North Citrus Avenue,
Hollywood 38, CaUf.

PROJECTION OPTICS COMPANY, INC., 334
Lyell Avenue, Rochester, N. Y. See page 26.

STAFF PHOTO

1951 TOA EXHIBIT: Rex Specialty Bag Corpora-

tion, Brooklyn, N. Y. (noiseless paper bags)—Mr.

and Mrs. H. Gilbert, and Leonard C. Gold, general

manager.

e

LENS ASSEMBLIES, SOUND
OPTICAL UNITS are com-

posed of lenses or lenses and prisms, and
include either a slit opening or a wedge-
shaped prism, by means of which the exciting

light of the sound system is focused on the

sound track, and reduced to the height deter-

mined by the smallest frequency to be repro-

duced.

BAUSCH & LOMB OPTICAL COMPANY, 679 St.

Paul Street, Rochester, N. Y.
KOLLMORGEN OPTICAL COMPANY, 2 Franklin
Avenue, Brooklyn, N. Y.

WESTREX CORPORATION, 111 Eighth Avenue,
New York 11, N. Y. (except in U. S. and Ceuiada).

LETTERS AND FRAMES FOR
ATTRACTION ADVERTISING

CHANGEABLE letter equip-

ment is available in frame design and in

styles and sizes of letters and accessories

that allow forceful as well as highly legible

announcements of current attractions at the

front of the theatre (usually on a marquee),
and of coming attractions in the lobby, as

above entrance doors, facing the interior. {Also
see Marquees; and Attraction Advertising

under Drive-In Equipment.)
Standard practice employs lighted white back-

grounds with black aluminum silhouette or

translucent colored plastic letters.

Frames designed to fit into marquee or com-
parable structures, with white translucent glass

panels, variously provide for convenient ser-

vicing of the lamp box and for attachment of

letters. In all, however, bars for letter attach-

ment are spaced 7 inches and all letters (above

4-inch types) are designed to fit interchange-

ably. Regular sizes (though plastic letters have
not yet been produced in all of them) are 8, 10,

12, 16 or 17, 24 and 30 inches. Four-inch letters

are attached by means of a special interlinear

frame. Plastic letters are obtainable in red, blue

and green, and other colors may be had to

order. Aluminum silhouette letters in color are

also available.

Frames of similar letter provisions are also

available for single attachment to a wall or

other structure, with illumination by shielded

lamps placed in front {see Drive-In Equip-

ment).
Advertising accessories include pictorial trans-

parencies (such as star portraits) and clip-on

plastic colored letters for interior signs (such

as coming attraction displays)
;
also projectors

and accessories for projecting slides or film

trailers on the attraction panel from inside the
marquee structure {see Marquees)

.

ADLER SILHOUETTE LETTER COMPANY,
3021 West 36th Street, Chicago, III. See page 2L

POBLOCKI & SONS, 2159 South Kinnickinnic Avenue,
Milwaukee 7, Wis.

Polyplastic Forms. Inc., 2SS Conover Street, Brooklyn,
N. Y.

Theatre Specialties, Inc., 1615 Cordova Street, Los
Angeles, Calif.

WAGNER SIGN SERVICE, INC., 218 S. Hoyne
Avenue, Chicago, III. See page 14.

o

LIGHTING, ARCHITECTURAL
AND FOR PUBLIC AREAS

IN ADDITION to the part
that sign and marquee play on the archi-

tectural effect of the theatre facade, light

may effectively contribute to the front design,
maintaining its daytime values after dark, or
even adding to them, by flooding the entire

upper front, or parts of it, by means of reflector

sources on the roof of the marquee; by out-

lining architectural features with neon or fluo-

rescent lamps.

For the public areas of the interior, lighting

facilities are to be divided into two general

fixtures.

Built-in sources include coves and troughs,

recessed light boxes (usually having a diffusing

device, like concentric louver-rings, or covered
with flush-set panels of translucent glass with
or without diffusing ribs), and so-called down-
lights, consisting in ceiling reflectors or pro-

jectors behind tiny apertures in the ceiling,

with the light beam directed to cover precisely

a prescribed area.

Modern fixtures are available in stock de-

signs of great variety—bracket or pylon lumin-
aires, flush-type ceiling drums and boxes, sus-

pended troughs, ceiling bowls, wall urns, etc.,

constructed of metal or glass or both.

{See also Lamps for General Theatre Illumi-

nation, “Black Light” Materials and Lighting

Equipment.

Adams Lighting, Inc., 48 W. 27th Street, New York
City.

Art Metal Manufacturing Company, 3110 Park Place,

St. Louis, Mo.
Century Lighting, Inc., 521 West 43rd Street, New

York, N. Y.
Curtis Lighting, Inc., 6135 West 6Sth Street, Chicago

38, IlL
The Egli Company, Inc., 29 West 17th Street. New
York City.

Gruber Brothers. 72-78 Spring Street, New York City.

Edwin F. Guth Company, 2615 Washington Blvd.,

St. Louis, Mo.
KLIEGL BROTHERS, 321 W. Sflth Street, New York
aty.

McFadden Lighting Company, Inc., 2308 South Sev-
enth Blvd., St. Louis, Mo.

Novelty Lighting Corporation, Emmaus, Pa.
Revere Electrical Manufacturing Company, 6009
Broadway, Chicago, lU.

Westinghouse Electric Corporation, East Pittsburgh,

Pa.
Charles J. Winston & Company, Inc., 41 East 53rd

Street, New York City.

•

LIGHTS, SPOT AND FLOOD
SPOTLIGHTS AND flood-

lights are available in many sizes and

light capacities, and in both lamp bulb
and arc types—the former for use on and near

the stage, for display and architectural lighting

{see Projector and Reflector Lamps tinder

Lamps for General Theatre Illumination)
;
the

arc sources for stage lighting from the pro-

jection room.
Filament lamp spot- and floodlights (most

spotlights are adapted to flood applications) are

designed for wattages of from 75 to 2,000. Arc
equipment is available in capacities of from 25

to 170 amperes.

Best Devices Company, 3459 West 140th Street, Cleve-

land, Ohio.
_ . _

Century Lighting, Inc., 521 West 43rd Street, New
York, N. Y.

Genarco. Inc., 36-56 34th St., Long Island City, N. Y.
General Electric Company. Schenectady, N. Y.

GOLDE MANUFACTURING COMPANY, 1214-22 W.
Ma<Bson Street, Chicago, 111.

Killark Electric Manufacturing Company, Vandeven-
ter & Easton Avenues, St. Louis 13, Mo.

KLIEGL BROTHERS, 321 W. 50th Street, New
York City. See page 59.
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Major Equipment Company, Inc., 4603 Fullerton Ave-
nue, Chicago, 111.

Neumade Products Corporation, 330 West 42nd Street,

New York City.

Stroblite Company, 3S West 52nd Street. New York
City.

STRONG ELECTRIC CORPORATION, 87 City
Park Avenue, Toledo, Ohio. See page 51.

_

Westinghouse Electric Corporation, Lamp Division,

Bloomfield, N. J.

LOBBY POSTS AND ROPES—See Crowd
Control Equipment.

MAGAZINES—See Projectors and Acces-
sories.

MARQUEES
MARQUEES have become

more closely associated with the general

architectural form of the theatre front
than they originally were. They are usually

constructed according to specifications supplied

by an architect who has designed the marquee
itself, along with other display and sign ele-

ments of the front, as a part of the facade ;
or

by the design department of the fabricator.

Marquees are generally of sheet metal con-
struction, painted, or with porcelain enamel
finish in desired colors, with soffits of metal
or glass illuminated by exposed filament or

fluorescent lamps. There are, of course, many
variations in pattern and illumination; however,
the design ordinarily should provide for attrac-

tion advertising panels with changeable letters

(see Letters, Aliraction Board) as integral

parts of the structure.

An inside service type marquee is available

with a room for storage of letters, lamps, etc.,

from which sign copy and lamps, which are

mounted in prismatic reflectors, can be changed.

The panel bars accommodate standard letters.

American Sign Company, 1940 Riverside Drive, Cin-
cinnati, Ohio.

Artkraft-Strauss Sign Corporation, 820 Twelfth Ave-
nue, New York City.

Continental Signs, Inc., 550 E. 170th Street, New
York City.

Everbrite Electric Signs, Inc., 1440 North Fourth
Street, Milwaukee 12, Wis.

Flexiume Sign Corporation, 1464 Main Street, Buffalo
9, N. Y.

POBLOCKI & SONS COMPANY, 2159 S. Kin-
nickinnic Avenue, Milwaukee, Wis. (inside
service type). See page 18.

White Way Sign & Maintenance Company, 1850 W.
Fulton Street, Chicago, IlL

•

MATS FOR LOBBIES
RUNNERS, SPACE UNITS

LOBBY MATS (specifically

for vestibule and similar outer lobby areas

preceding carpeted space) are available in

heavy-duty rubber and thickness in link-belt and
perforated types required for scuffing off grit

and dirt so that it won’t be tracked in upon the

carpeting.

Lighter mats, with corrugated surface, are
available in runner widths (usually 36 inches)

for spreading over carpeting in traffic lanes dur-
ing stormy weather, laying behind or in front of

refreshment counters, etc.; and in various indi-

vidual mat sizes for placing in front of fountains,

vending machines, etc. There are also ribbed

types for placing behind refreshment counters,

with a variety that may be readily cut to fit the

space.

Mats of any of these qualities can be obtained

on special order in most any practicable dimen-
sions, and in color, including special patterns.

There are also space mats and runners of

other materials than rubber, such as cocoa and
sisal fiber.

The following manufacurers make rubber
mats, unless otherwise specified.

American Floor Products Company, 1526 M Street
N.W., Washington 5, D. C.

American Mat Corporation, 1722 Adams Street,

Toledo, Ohio.
American Tile & Rubber Company, Foot of Perrine
Avenue, Trenton, N. J.

A. N. Brabrook, 424 Madison Avenue, New York City.
Firestone Industrial Products, Inc., Akron, Ohio.

Fremont Rubber Company, Fremont, Ohio.
Goodyear Tire & Rubber Company, 1144 E. Market

Street, Akron, Ohio.
B. F. Goodrich Company, 500 South Main Street,
Akron 18, Ohio.

HEYWOOD-WAKEFIELD COMPANY, Gardner,
Mass, (cocoa mats).

O. W. Jackson & Company, 290 Fifth Avenue, New
York City.

Lorraine Rubber Engineering Company, 286 Fifth Ave-
nue, New York City.

R. C. Musson Rubber Company, 10 South College
Street, Akron, Ohio.

National Mat Company, 106 Kingsley Street, Buffalo
8, N. Y.

Perfo Mat & Rubber Company, Inc., 281 Fifth
Avenue, New York City.

United States Rubber Company, 1230 Sixth Avenue,
New York City.

MICROPHONES
THE THEATRE has many

uses for microphones, from ballyhoo

work on a sound truck, or in connection

with the front display, to reinforcement of stage

performances, announcements of election returns

and sporting events, or emergency talks to

pacify an audience in time of trouble. Micro-
phones can be used with separate amplifying

and loudspeaker equipment, or can in most cases

be operated through the existing picture sound
installation.

Crystal magnetic, velocity, dynamic and
cardioid are the type of microphones recom-

mended. Where loudspeakers and microphones

are closely associated, the cardioid principle

greatly reduces the danger of feedback.

Altec-Lansing Corporation, 9356 Santa Monica Boule-

vard, Beverly Hills, Calif.

American Microphone Company, 370 South Fair Oaks
Avenue, Pasadena 1, Calif.

Amperite Company, 561 Broadway, New York City.

Electro-Voice, Inc., South Bend, Ind.

Operadio Manufacturing Company, St. Charles, 111.

Racon Electric Company, Inc., 52 East 19th Street,

New York City.

©

When you use SIIPBK-8Kill*lilTK

projection lenses

Yes "MOVIES ARE BETTER" and they're "BETTER THAN EVER" if you

use Super Snaplite f/1.9 Projection Lenses. These superb lenses

give you maximum light, maximum sharpness, and maximum contrast

. . . maximum viewing satisfaction for your patrons.

True speed of f/1.9 in every focal length op to 7 inches.

Ask for Bulletins 207 and 209.

"You Get More Light with Super Snaplite''

KOLLAOKfillili /

COItrOKATlOK
2 Franklin Avenue
Brooklyn 11, NevY York

BEHER THEATRES SECTION 53



You Can’t Buy

A GOOD
R e c t i f i e r

for Less!

Strong Rectifiers are

the only rectifiers on the

market which are espe-

cially designed, manufac-

tured and tested in one plant together

with and for use with motion picture pro-

jection arc lamps. This is highly important, as

efficient operation of each type and rating of arc

necessitates a rectifier specifically engineered to its

particular requirements.

There is a dependable Strong Rectifier for every type

projection lamp: 2-Tube • 4-Tube • 6-Tube • Single

and Three Phase Models for

• Rotating Feed Angular Trim High Intensity

• Copper Coated Coaxial High Intensity

• 1 K.W. High Intensity

• Low Intensity

All assure smooth output current, long life, low operating

temperature, and flexibility in control.

THE STRONG ELECTRIC CORP.
CITY PARK AUE. TOLEDO 1

, OHIO
PROJECTION LAMPS

SPOTLIGHTS • RECTIFIERS • REFLECTORS

ROBIN-ESCO

"^upet-Pmef ”m. b. set

MODERN . . . DEPENDABLE AND
UNFALTERING POWER SOURCE

Write for Information

and Literature

J. E. ROBIN, INC.
267 RHODE ISLAND AVENUE

EAST ORANGE, N. J.

Radio Corporation of America, Engineering Products
Department, Camden, N. J.

WESTREX CORPORATION, 111 Eighth Avenue,
New York 11, N. Y. (except in U. S. and Canada).

•

MOTOR-GENERATOR SETS
FOR D.C. ARC SUPPLY

MOTOR - GENERATOR SCtS

are made in models specifically designed
for motion picture and related direct cur-
rent carbon arc light sources of all outputs.

Capacity provides for operation of two lamps
simultaneously during changeover.

Close-regulation sets for large theatres are

available up to 400 amperes at 100 volts for con-
tinuous operation, or about 600 amperes at

changeover. The larger sets have structural

steel bases and vibration dampeners.
Sets of lower voltage for 6mm to 8mm suprex

carbon trims have double overload capacity for

the changeover period. They are obtainable

with vibration dampeners if installation con-
ditions require them.
The type and capacity needed depends on the

type of arc and amount of light it must produce
(see Lamps, D.C. Projection Arc).
AUTOMATIC DEVICES COMPANY, 116 North 8th
Street, Allentown, Pa.

Century Electric Company, 1806 Fine Street. St. Louis,
Mo.

Crocker-Wheeler Division, Elliott Company, Jeanette,
Pa.

General Electric Company, 1 River Road, Schenectady,
N. y.

Hertner Electric Company, 12690 Elmwodd Avenue,
Cleveland, Ohio.

Imperial Electric Company, Inc., 64 Ira Avenue,
Akron, Ohio.

MOTIOGRAPH, INC., 4431 West Lake Street,
Chicago 24, III. See page 3.

ROBIN-ESCO DIVISION, ELECTRIC SPECIAL-
TY COMPANY, 267 Rhode Island Avenue,
East Orange, N. J. See this page.

Westinghouse Electric Corporation, East Pittsburgh,

•

PHOTOELECTRIC CELLS
ALTHOUGH IT has a

number of applications in many fields, in

the theatre the photoelectric cell functions
the sound system, to transform the light of the

excirer lamp, after it has passed through the

sound track of the film, into the electrical

energy which, amplified, actuates the loud-
speakers.

Continental Electric Company, Geneva, 111.

De^Wy Corporation, 1111 Armitage Avenue, Chicago,

General Electric Company, Schenectady, N. Y.
Gordos Corporation, 86 Shipman St., Newark, N. J
Radio Corporation of America, Engineering Products
Department, Camden, N. J.

Radiant Lamp Corporation, Newark, N. J.
Westinghouse Electric Corporation, East Pittsburgh,

Pa.

•

POPCORN—See Theatres Sales Buyers Index
on page 34.

PROJECTION PORT COVERS
OPTICAL GLASS covers for

projection ports (indicated especially where
the auditorium had better be acoustically

isolated from the projection room) are available

in metallic frame units ready for mounting m
existing projection room walls as well as in

new construction. They may be had in round
or square shape.

Best Devices Company, 3459 West 140th Street, Cleve-
land 14, Ohio.

Murch Electric Corp., Franklin, Me.

•

PROJECTION LAMPS: See Lamps, D. C.

Projection Arc.

PROJECTOR REPLACEMENT PARTS
REPLACEMENT PARTS for

a projector (provided the model has not

been too long obsolete) are of course
available from its manufacturer, while some
parts are obtainable from other manufacturers
for certain makes. When a projector head

STAFF PHOTO

1951 TOA EXHIBIT: Purity Pretzel Company, Har-
risburg, Pa. (pretzels]—Ben Stronecker showing an

exhibitor and his wife new theatre display.

must be removed for overhauling at the factory,
it is usually possible to replace it meanwhile
with a head borrowed from the manufacturer
or his dealer.

In selecting replacement parts it is highly
important to be assured that the new part is

precision-tooled for the projector to which it is

to be applied.

BALLANTYNE COMPANY, 1707-11 Davenport
Street, Omaha 2, Nebr.

Brenkert Plant-RCA Victor Division, 6545 St. An-
toine Slreet, Detroit 2, Mich.

CENTURY PROJECTOR CORPORATION, 729 7th
Avenue, New York City.

DeVry Corporation, 1111 Armitage Avenue, Chicago,
lU.

INTERNATIONAL PROJECTOR CORPORATION.
55 LaFrance Avenue, Bloomfield, N. J.

LAVEZZI MACHINE WORKS, 4635 West Lake
Street, Chicago 44, III. See page 24,

MOTIOGRAPH, 4431 West Lake Street, Chicago, lU.
iWENZEL PROJECTOR COMPANY, 2509 South State

Street, Chicago, lU.

Edw. H. Wolk, 1241 Wabash Avenue, Chicago, II.

e

PROJECTORS & ACCESSORIES:
STANDARD 35-MM., THEATRE

projector mechanisms
for theatrical and comparable professional

projection of 35mm motion picture film

are available in both heavy-duty and light-duty

models. Heavy-duty equipment is usually in-

dicated even for theatres not operating on a
daily continuous policy, but the lighter equip-

ment may suffice for small theatres presenting
only a few performances a week. Such light-

duty equipment is “portable” in a limited sense.

Even within the classification of heavy-duty
there are models which, while adapted to large

as well as small theatres, are of somewhat sim-

plified design suggested by the requirements of

theatres not operating on a continuous policy.

Heavy-duty mechanisms are available with
various types of shutters, but all with rear shut-

ters either exclusively or optionally. Some may
be had with rear shutters of single or double
type; or with single rear and front shutter.

For reduction of film gate heat, a water-
cooled gate assembly may be procured for some
models of projectors. If a lamp with water-
cooled carbon jaw assembly is used, the film

gate device and jaw assembly may use the

same water supply.

Made by the manufacturer of the projector

head and designed in integration with it, the

necessary bases and magazines are separate

items of purchase. Bases are adapted to any
standard carbon arc lamp, and are adapted to,

or include models designed for, tilting upwards
as required by drive-in theatres. The takeup
for the lower magazine is also a separate item.

BALLANTYNE COMPANY, 1707-11 Davenport Street,

Omeiha 2, Nebr.
Brenkert Plant-RCA Victor Division, 6545 St. An-

toine Street, Detroit 2. Mich.
CENTURY PROJECTOR CORPORATION, 73*
Seventh Avenue, New York City. See oppo-
site page.

DeViy Corporation, 1111 Armitage Avenue, CUcago,
lU.

Holmes Projector Corporation, 1815 Orchard Street.

Chicago, 111.
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INTERNATIONAL PROJECTOR CORPORA-
TION, 55 LaFrance Avenue, Bloomfield, N. J.

See Fourth Cover.
MOTIOGRAPH, INC., 4431 West Lake Street,

Chicago, IIL See page 3.

ROBIN-WEBER DIVISION, Weber Machine Cor-

poration, 267 Rhode Island Avenue, East Orange,

N. J.

SIGNAL ELECTRIC ENGINEERING COM-
PANY, 179 Hopewell Avenue, Aliquippa, Pa.
(belt punching machine). See page 61.

WENZEL PROJECTOR COMPANY, 2509 South
State Street, Chicago, III. See page 13.

PROjECTORS, 16-MM.
HEAVY-DUTY TYPE

PROJECTORS FOR 16-mm.

film, incorporating soundheads and with

complete sound reproducing system avail-

able, are obtainable in heavy-duty models

adopted to regular theatres as auxiliary equip-

ment for such purposes as the presentation of

local newsreels, educational subjects, etc. Either

low-intensity or high-intensity carbon arc larnps

are obtainable for such equipment (see listing

under Lamps, D.C. Projection Arc).

Ampro Corporation, 2851 North Western Avenue, Chi-

cago, 111. .

DeVry Corporation, 1111 Armitage Avenue, Chicago,

Eastman Kodak Company, Rochester, N. Y.

Holmes Projector Corporation, 1815 Orchard Street,

Chicago, IIL

Mitchell Camera Corporation, 666 W. Harvard Street.

Glendale 4, Calif.
. ,

Radio Corporation of America, Engineering Products

Department, Camden, N. J.

Victor Animatograph Corporation, Davenport, Iowa.

PUBLIC ADDRESS SYSTEMS
PUBLIC ADDRESS and

sound re-enforcement systems may pro-

vide any one or all of various services.

They can be utilized for amplifying stage sound,

for managers’ announcements, etc.

In the theatre the public address system may
consist of microphones suitably connected to the

standard sound installation, or an entirely

separate system, with its own amplification.

Altec-Lansing Corporation, 9356 Santa Monica Boule-

vard, Beverly Hills, Calif.

DeVry Corporation, 1111 Armitage Avenue, Chicago,

lU.
General Electric Company, Electronics Dept., Syracuse.

N. Y.
INTERNATIONAL PROJECTOR CORPORATION,
55 LaFrance Street, Bloomfield, N. J.

MOTIOGRAPH, INC, 4431 West Lake Street, Chi-

cago, III.

Radio Corporation of America, Engineering Products
Division, Camden, N. J.

Western Electric Company, 195 Broadway, New York
City.

•

RECTIFIER TUBES
LINES OF Tungar tubes

made by the manufacturers listed below

embrace types and amperages for exciter

lamp and for field supply required by some
speaker systems, as well as those for projection

arc supply rectifiers. These gas-filled tubes are
not of the mercury type, but some may contain

a small amount of mercury. Amperages run
from 2 to 15. (See Rectifiers.)
Baldor Electric Company, 4353 Duncan Avenue, St.

Louis, Mo.
Continental Electric Company, Geneva, 111.

General Electric Company, Merchandise Department.
1285 Boston Avenue, Bridgeport, Conn.

Gordos Corporation, 86 Shipman Street, Newark, N. J.
Radiant Lamp Corporation, 300 Jellifl Avenue, Newark,

N. J.
Strickland Electric Company, 1427 East 18th Avenue.

City.
Westinghouse Electric Corporation, Bloomfield, N. J.

•

RECTIFIERS AND POWER UNITS
RECTIFIERS foT changing

the alternating current supply to direct cur-

rent, for operation of the projection arc,

are available in either Tungar tube or dry type
employing, according to the various makes,
copper oxide, magnesium-sulphide or selenium
as the rectifying agent. Regular models are de-
signed for single- or three-phase operation up to

four-tube capacities, inclusively; higher capaci-

ties are three-phase. Capacities range from 20

to 80 amperes in most makes, and higher in

some.
Sound system rectifiers also are made in tube

and disc types.

C. S. ASHCRAFT MANUFACTURING CO., 36-32

Thirty-Eighth Street, Long Island City, N. Y.
Baldor EUectric <^mpany, 4353 Duncan Avenue, St.

Louis, Mo.
BALLANTYNE COMPANY, 1707-11 Davenport Street,

Omaha 2, Nebr.
Benwood Linze Company, 1815 Locust Street, St.

Louis, Mo.
CENTURY PROJECTOR CORPORATION, 729 Sev-
enth Avenue, New York City.

DeVry Corporation, 1111 Armitage Avenue, Chicago,
IIL

Forest Manufacturing Corporation, 122 Washington
Street, Bloomfield, N. J.

Garver Electric Company, Union City, Ind.

General Electric Company, Merchandise Department,
1285 Boston Avenue, Bridgeport, Conn.

Kneisley Electric Corporation, 2509 Lagrange Street,

Toledo, Ohio.
McColpin-Christie Corporation, Ltd., 4922 S. Figueroa,
Los Angeles 37, CaltL

MOTIOGRAPH, INC., 4431 West Lake Street, Od-
cago 24, III.

Richardson Allen Corporation, 15 West 20th Street,

New York City.

J. E. ROBIN, INC., 267 Rhode Island Avenue, East
Orange, N. J.

THE STRONG ELECTRIC CORPORATION, 87
City Park Avenue, Toledo, Ohio. See page 54.

Westinghouse Electric Corporation, East Pittsburgh,

Pa.

REEL END ALARMS
WHILE APPROVED practice

in the projection of American pictures

( Standard Release Prints of the Academy
of Motion Pictures Arts & Sciences) calls for

observation of the screen to note the signal pro-

vided for changeover in the standard print, reel

end alarms supply a changeover signal for other

prints. They are also sometimes regarded as

helpful in projection rooms having but one pro-
jectionist. Attached to the upper magazines,
they indicate, by bell or other audible signal,

according to the particular design of the device,

the approach of the end of the reel being pro-

jected
Ace Electric Muiufactming Company, Inc., 1458

Shakespeare A>^ue, New York City.

American Theatre Supply Company, Inc., 2300 First
Avenue, Seattle 1, Wash.

Essannay Electric Manufacturing Company, 1438 N.
Clark Street, Chicago, 111.

E. W. Hulett Manufacturing Company, 4602 Finley
Avenue, Los Angeles 27, Calif.

REELS
REELS NECESSARY for

takeup magazines of projectors (and in

STAFF PHOTO

1951 TOA EXHIBIT: Sero-Syrup Company, Brook-

lyn, N. Y. (syrups)—Sam Aaron, Lester Horne and

George T. Herald, director of sales, with a visitor.

best practice, also in place of the film

exchange reel in the upper magazine), and
otherwise constantly utilized in the projection

room, are available in a number of sizes and
types of construction. The standard reel in the

United States takes 2000 feet of 35-mm. film.

Original specifications provided for a diameter
of 14)4 inches with a 4)4-inch hub, but reel

manufacturers regularly supply two diameters

—

15 inches with S-inch hub, and 14 inches with
4-inch hub. Cast aluminum or stamped steel is

used for the grades best able to provide maxi-
mum protection to the film. Reels of less pro-
tective design and cheaper construction are also

available and may be practicable for purposes
other than regular program projection in

theatres.

Reels are also obtainable in 1000-foot sizes,

having diameters of 10 inches and 2-inch hubs.

DeVry Corporation, 1111 Armitage Avenue, Chicago,
111.

GOLDBERG BROTHERS, 3500 Walnut Street,
Denver, Colo. See opposite page.

Neumade Products, Inc., 330 West 42nd Street, New
York City.

Pelson Thred-O-Matic Film Reel Company, 228 West
71st Street, New York 23, N. Y.

Tayloreel Corporation, 2 Commercial Street, Roches-
ter, N. Y.

WENZEL PROJECTOR COMPANY, 2509 South State
Street, Chicago, III.

OJECTOR CORPORATION
N«wYork,N.X

HAV£ tURVTHlHO
CENTURY'S high-efficiency projector with|

the NEW 4-inch diam. lens provides pic-,

tures of increased brightness and appeal—^
for even the largest drive-in screens.

CENTURY'S water-cooled aperture gives)

os much light with a 90 ampere arc as

other projectors using a 180 ampere arcj

and heat filters!—Reduce power cost—GetJ
sharper pictures—Save film.

'

CENTURY'S sealed, oil-less bearings and)

glass-hard gears reduce maintenance,

costs. No oil sprays or baths to mess up
film or projection room. |

ceut SEE <i*tcC HEAR cU^encHccf

CENTURY PROJECTION AND SOUND SYSTEMS
See your dealer or write for information!
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REFLECTORS, PROJECTION ARC
MIRRORS for reflector

type projection arc lamps are available in

the diameters required by the various
models of lamps in either glass or metal {,see

Lamps, D.C. Projection Arc).
Glass shields, called mirror guards, are ob-

tainable for protection of glass reflectors against

pitting. The guards themselves are pitted in

time, but are much less expensive than the re-

flectors.

BAUSCH & LOME OPTICAL COMPANY, 679 St.

Paul Street, Rochester, N. Y.
Brenkert Plant-RCA Victor Division, 6545 St. An-

toine Street, Detroit 2, Mich.
HEYER-SHULTZ, INC., Cedar Grove, N. J.
(metal reflectors). See this page.

INTERNATIONAL PROJECTOR CORPORATION,
55 LaFrance Avenue, Bloomfield, N. J.

KOLLMORGEN OPTICAL CORPORATION, 2 Frank-
lin Avenue, Brooklyn, N. Y.

J. E. McAuley Manufacturing Company, 552 West
Adams Street, Chicago 6, 111.

Mirror-Guard Company, 837 Eleventh Avenue, New
York City.

THE STRONG ELECTRIC CORPORATION, 87
City Park Avenue, Toledo, Ohio. See pgae 51.

e

REFRESHMENT SERVICE—See Theatre
Sales Buyers Index on page 34.

REWINDERS, FILM
FILM REWINDERS are

available in two general types, open and
fireproof enclosed. The open type is of-

fered in a number of different models, either as

a single unit or as two separate units that are
clamped to the rewind table, or bolted in place.

The enclosed type is a single unit.

Both open and enclosed types may be hand-
driven or motor-driven, may have sleeve bear-
ings or ball bearings, may accommodate either

1,000- or 2,000-foot reels, or both, and may have
either one or several driving speeds.

Some of the motor-driven types incorporate

accessories by means of which the same motor
can be used for general machine work, such as

grinding and polishing.

Rewind tables of metal provide a fireproof

STAFF PHOTO

1951 TOA EXHIBIT: Selmix Dispenser, Inc., Gar-

den City, N. Y. (beverage dispensers)—Ervin J.

Mars, production manager and Arthur B. Segal,

president.

•

work bench especially adapted to projection

room needs and are available with tool drawer,
rack for film cabinet, and clamping blocks ac-

commodating any type of rewinder.

Clayton Products Company, 31-45 Tibbett Avenue,
New York City.

DeVry Corporation, 1111 Armitage Avenue, Chicago,
111.

GOLDBERG BROTHERS, 3500 Walnut Street,
Denver, Colo. See this page.

GOLDE MANUFACTURING COMPANY, 1214-22 W.
Madison Street. Chicago. 111.

INTERNATIONAL PROJECTOR CORPORATION,
SS LaFrance Avenue, Bloomfield, N. J.

Lakewood Automatic Rewind Switch, 1298 Hathaway
Avenue, Lakewood 7, Ohio.

The Neumade Products Corporation, 330 West 42nd
Street, New York City.

WENZEL PROJECTOR COMPANY, 2506 So.uth State
Street, Chicago. 111.

Edw. H. Wolk, 1241 Eouth Wabash Avenue, Chicago,
Illinois.

HEYER - SHULTZ, INC CEDAR GROVE N J —

HCYCR-SHULTZ

REFLECTORS
•Theij are C3i' ca Scjears! ..

NEW! GOlOE

MOD-URN
SAND URN

Handsome, convenient, non-tipping.

Heavy gouge steel. Large sand stor-

age capacity in leak proof diamond
etched and polished chrome column.

Polished top of triple plated chrome
steel. Colors: Ebony Black, Mandarin
Red trim at top and bottom. * Write

for bulletin No. 501.

At better theatre supply deolert.

GOLDE MANUFACTURING CO.
1220-D W. Madison St. Chicago 7^

SAND URNS
THESE RECEPTACLES spe-

cifically for cigarette butts and ..used

matches, usually needed at entrances, are
available in either metal or ceramic, plain or
modeled types, and in a number of sizes from
about 12 to 18 inches high.

ASSOCIATED TICKET & REGISTEJt COMPANY,
354 West 44th Street, New York 18, N. Y.

Atlas Products Company, 9257 South Houston Street,
South Chicago. 111.

Compco Corporation , 2257 West St. Paul Avenue,
Chicago 47, 111.

GOLDBERG BROTHERS, 3500 Walnut Street, Den-
ver, Colo.

Ex-Cell Products Corporation, 457 North Racine
Avenue, Chicago, 111.

Glaro Machine Products Co., Inc., 3711 Edgetnere
Avenue, Far Rockaway, N. Y.

GOLDE MANUFACTURING COMPANY, 1214-22
West Madison Street, Chicago, III. See this
page.

SCREENS, PROJECTION

BASICALLY, motion pic-

ture screens are of three general types:

Diffusive, for auditoriums having a ratio
between width and depth of approximately 3J4
or more, to 5; Semi-Diffusive, for auditoriums
tending toward the narrow; and Specular, for
auditoriums definitely elongated. Another type
is Translucent, used with rear projection.

In surface treatment (which is more or less

associated with the critical materials used in

general fabrication) screens are “white,” “silver”

(metallic) or “beaded” (glass.) Specular
screens are either “silver” or “beaded.”

Diffusive screens are variously fabricated, be-

ing available in (1) cotton or comparable ma-
terial having the front surface treated with a
suitable pigment-carrying coating in several

layers; (2) in cotton or comparable synthetic

woven fabric, of which there may be several

layers; (3) in plastic; and (4) in fabric woven
of glass filaments.

For transmission of sound, non-poious screens

(Types 1 and 3) are perforated. A plastic

screen is available either uniformly perforated,

or with perforations graduated recessively from
the center. (These types can also be procured
without perforations for installation where
speakers are not placed behind.)

A specialized type of screen is one differing

from other types basically in its form, which
is effected by a metallic structure. This frame
is designed to form the screen in a convex shape
with curvature according to seating plan

dimensions and projection angles. The screen

itself is regularly of glass filament type, but

may be of plastic.

Da-Lite Screen Company, 2723 North Pulaski Road,
Chicago, 111.

Hurley Screen Company, Inc., 96-17 Northern Boule-
vard, Corona, N. Y.

Nu-Screen Corporation, 1501 Broadway, New York 8,

N. Y. (glass filament fabric).

Radiant Manufacturing Corporation, 2627 West Roose-
velt Road, Chicago 8, 111.

Raven Screen Corporation, 124 West 124th Street,

New York City.

RAYTDNE SCREEN CDRPDRATIDN, 165 Cler-
mont Avenue, Brooklyn, N. Y. See page 26.

B. F. SHEARER CDMPANY, 2318 Second Ave-
nue, Seattle 1, Wash. See page 23.

Trans-Color Screen Company, 116 Latta Arcade,
Charlotte, N. C. (curved screen).

VDCALITE SCREEN CDRPDRATIDN, 19 Debe-
voise Avenue, Roosevelt, N. Y. See page 17.

WILLIAMS SCREEN CDMPANY, 1620 Summit
Lake Boulevard, Akon, Dhio. See page 57.

Walker-American Corporation, 800 Beaumont Street,

St. Louis, Mo.

SCREEN PAINT
THE RELATIVELY rapid

deterioration of the reflection characteris-

tics of coated motion picture screens (see

Diffusive type under Screens, Projection)

advises either replacement of the screen or
resurfacing of it within eighteen months after

its installation, and subsequently at somewhat
more frequent intervals so long as resurfacing

is practicable. For better standards of projec-

tion, resurfacing should take place at intervals

of from nine to twelve months.
For this purpose various coating materials

are available already made up into a paint of
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proper consistency for spraying without serious

filling of the sound-transmission perforations,

provided it is skillfully applied. Such resurfac-

ing paint is available from screen manufacturers

{see list vnder Screens, Projection), and from

the following:

For drive-in screens, flat white paints com-

pounded especially for such outdoor application

are available, adapted to metallic or asbestos

or comparable surfaces.

Gillespie Varnish Company, Inc., Day & Howell
Streets, Jersey City, N. J.

NATIONAL THEATRE SCREEN REFINISHING
COMPANY, 129 Zenner Street, Buffalo, N. Y.
See page 18.

RAYTONE SCREEN CORPORATION, 165 Clermont
Avenue, Brooklyn, N. Y.

SCREEN TOWERS—See Drive-In Theatre

Equipment.

SEATING—See Chairs, Auditorium.

SIGNS (ELECTRIC)

FOR THEATRE NAME
ELECTRIC SIGNS (metal)

framework with illumination provisions,

are available in a wide variety of designs

more or less closely associated with the archi-

tecture of the theatre front. While they are

commonly especially designed by the architect

or sign construction company, there are also

standardized designs adaptable to the theatre

front. (See also Attraction Advertising under

Drive-In Theatre Equipment.)
Artkraft- Strauss Corporation, 820 Twelfth Avenue,

New York City.

Everbrite Electric Signs, Inc., 1440 North Fourth
Street, Milwaukee, Wis.

Flexlume Sign Corporation, 1464 Main Street, Buffalo,

N- Y. „ .

Long Sign Company, 61 West Hubbard Street, Chi-

cago, 111.

POBLOCKI & SONS COMPANY, 2159 South
Kinnickinnic Avenue, Milwaukee, Wis. See
page 18.

•

SIGNS: DIRECTIONAL,
BOX-OFFICE, IDENTIFICATON

SIGNS FOR all the pur-

poses of theatres are available in a variety

of materials and modern styles that effi-

ciently perform their function while lending at

the same time a detail of decorative interest, and

at such low relative cost that ordinary box and
painted signs are never warranted.

They can be had either in stock or readily

made-up models to indicate exits, location of

balcony stairs, toilet rooms, etc., fabricated of

decorative metal, etched glass and plastic, and
there are types with free-standing luminescent

plastic letters lighted by a concealed black-light

lamp, still others of plastic with letters so en-

graved as to be defined by edge lighting.

Signs of engraved plastic are available for

such copy as “No Admittance,” “Information.
’

etc., and as poster date strips; and for the box-
office there are admission price signs available

with or without show time clocks of the same
material.

Art Metal Manufacturing Company, 1408 North Broad-
way, St. Louis, Mo.

ASSOCIATED & TICKET REGISTER CO., 354
West 44th Street, New York City. See this page,

Capitol Stage Lighting Company, 527 West 4Sth
Street, New York 19, N. Y.

L. Bahn Company, 123 West Canton Street, Boston
18, Mass.

Edgar S. Bowman, 124 West 21st Street, New York
11. N. Y.

Everbrite Electric Signs, Inc., 1440 North Fourth
Street. Milwaukee, Wis.

International Metal Products Company, 3110 Park
Avenue, St. Louis 4, Mo.

KLIEGL BROTHERS, 321 W. 00th Street, New
York City. See page 59.

McFadden Lighting Comply, Inc., 2308 Soudi Sev-
enth Boulevard, St. Louis, Mo.

Novdty Lighting, 2480 East 22nd Street, Clevdand
15, Ohio.

POBLOCKI * SONS COMPANY, 2159 South Kin-
faJonnic Aveone, Milwaukee, Wla.

Polyplastic Forms, Inc., 255 Conover Street, Brook-
lyn. N. Y.

STAFF PHOTO
1951 TOA EXHIBIT: Cadbury-Fry (America), Inc.,

New York City (candy)—Walter Winch and Jesse

Wesse.

•
Posterloid Corporation, 693 Broadway, New York

12, N. Y.
The Tablet & Ticket Company, 1021 West Adams

Street, Chic^o 7, 111.

Vio-Glo Plastics Corporation, 249 West 34th Street,
New York City, (black-light signs).

•'ICS t,on ENGLAND

buCADBU/^YLFRV

SLIDES—See Stereopticons

SOUNDHEADS
HOWEVER MUCH SOUnd-

heads may be of comparable design in

principle, different models may accomplish
their purpose by substantially different methods.
This is true even within the lines of some manu-
facturers, particularly those who include a sim-

plified type, possibly eliminating certain com-
ponents of their most refined model, for instal-

lations of relatively moderate requirements.

Critical points of design in any case are the

provisions for filtering out flutter, and for assur-

ing constant accuracy of the optical system.
_

Not all, but most models are adapted to inte-

gration with various makes and types of pro-

jector mechanisms.

THE BALLANTYNE COMPANY, 1707-11 Daven-
port Street, Omaha, Neb. See page 58.

CENTURY PROJECTOR CORPORATION, 729
7th Avenue, New York 19, N. Y. See page 55.

DeVry Corporation, till Armitage Avenue, Chicago,
lU.

INTERNATIONAL PROJECTOR CORPORA-
TION, 55 LaFrance Avenue, Bloomfield, N. J,
See Fourth Cover.

MOTIOGRAPH, 4431 West Lake Street, Chicago,
III. See page 3.

Radio Corporation of America, Engineering Products
Department, Camden, N. J.

ROBIN-WEBER DIVISION, WEBER MACHINE
CORPORATION, 267 Rho^ Island Avenue, East
Orange, N. J.

S. O. S. CINEMA SUPPLY CORPORATION, 6«2

West 3Znd Street, New York City.

WENZEL PROJECTOR CORPORATION, 2509-19
South State Street, Chicago 16, III. See page
13.

The FIRST SOLID-PLASTIC SCREEN

The ONLY SEAMLESS

PLASTIC SCREEN

permanently flexible. super-reTieetive. Assures sharp, brilliant pictures with vivid contrast.
Clean>cut perforations with no projecting fibres to impede sound or collect dirt. St^s white longer. Unaffected by
moisture. Fungus-proof. Delivered with protective coating.

ONLY $1.50 PER SQUARE FOOT.
Write for free samples, silver or white,

WILLIAMS SCREEN COMPANY
1675 Summit Lake Boulevard Akron 7, Ohio

ILLUMINATED
THEATRE SIGNS

FOR

DRlVE-lNS
AND

BOX-OFFICE
Plastic Admission and Directional

Signs. ... At Dealers Everywhere.
Send for Brochure.

Model F12.H
Hanging Type

ASSOCIATED T. & R. CO., 354 W. 44th St., New York 18, N. Y.
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WESTREX CORPORATION, 111 Eighth Avenue,
New York 11, N. Y. (except in U. S. and
Canada. See page 28.

•

SOUND SYSTEMS, COMPLETE
ALL OF THE componems

of a sounci reproducing installation may
be purchased as an integrated system of a
single manufacturer, with some of his own fabri-

cation and the rest (notably speakers) the

products of other manufacturers on which he
has standardized. Thus are offered complete
systems for regular theatres of different seating

capacities, and also for large outdoor instal-

lations such as in drive-in theatres.

{See Amplifiers and Amplifying Tubes; Sound-
heads, Speakers and Horns.)

THE BALLANTYNE COMPANY, 1707-11 Daven-
port Street, Omaha, Nebr. See page S8.

CENTURY PROJECTION CORPORATION, 729
Seventh Avenue, New York City. See page
55.

DeVry Corporation, 1111 Armitage Avenue, Chicago,
111.

INTERNATIONAL PROJECTOR CORPORA-
TION, 55 LaFrance Avenue, Bloomfield, N. J.
See Fourth Cover.

MOTIOGRAPH, 4431 West Lake Street, Chicago,
III. See page 3.

Radio Corporation o{ America, Engineering Products
Department, Camden, N. J.

WESTREX CORPORATION, 111 Eighth Avenue,
New York City (except in U. S. and Canada).
See page 28.

SPEAKERS AND HORNS
SPEAKER EQUIPMENT

usually recommended for the picture

sound system of indoor theatres is a horn
system consisting in a low-frequency speaker

housed in a suitable horn bafffe, and a high-fre-

quency speaker attached to a multicellular horn.

Speaker systems are available in many models

for the various seating capacities of theatres.
(Also see Drive-In Theatre Equipment emd
Supplies .

)

In large theatres these speaker systems may
incorporate as many as six low-frequency, and
four high-frequency units. An integral part of
such a system is a dividing network which may,
or may not, incorporate means for high-fre-
quency attenuation.

Altec-Lansing Corporation, 9356 Santa Monica Boule-
vard, Beverly Hills, Calif.

THE BALLANTYNE COMPANY, 1707-11 Davenport
Street, Omaha, Nebr.

General Electric Company, Electronics Dept., Syra-
cuse, N. Y.

INTERNATIONAL PROJECTOR CORPORATION,
55 La France Avenue, Bloomfield, N. J.

Radio Corporation of America, Engineering Products
Department, Camden, N. J.

WESTREX CORPORATION, HI Eighth Avenue,
New York 11, N. Y. (except in U. S. and Canada).

SPLICERS AND FILM CEMENT
DEVICES FOR spHcing film

are available in various models, including

those which supply heat for creating a
weld in the shortest possible time

;
however,

splicers used in theatre projection rooms are
usually of the pressure type, depending on me-
chanical force to effect a firm splice.

Pressure types can be had in either perforated
or non-perforated models, and these for 1/10-

and 5/32-inch splice. There are 16mm splicers

which also splice 35mm film.

Film cement generally recommended for

theatre use is of the weld, rather than the ad-
hesive, type, and is classified as all-purpose. It

is adapted to the splicing of acetate (safety) as

well as nitrate film. With acetate, however, the

splice should be kept under pressure in the

splicer for at least 15 minutes, and it should not

be pulled until at least 5 minutes afterward.

NEW MODEL 9
SOUNDHEAD

SEE IT! HEAR IT! irS REVOLUTIONARY!
More new features, simplified de-
sign, and advanced engineering
combine to bring you an outstand-
ing achievement in sound reproduc-
tion. There is nothing equal to it

at any price.

For complete details, literature, and prices, see your
nearest Ballantyne dealer or write . .

.

THE BALLANTYNE COMPANY
1707-17 Davenport St. Omaha, Nebraska, U. S. A.

Ace Electric Manufacturing Company, Inc., 1458
Shakespeare Avenue, New York City (solic^lGRISWOLD MACHINE WORKS, Port J^^«„.
N. Y. (splicers). See page 58.

Lake Products Company, 6576 Oleatha Avenue, St.Loms 9, Mo. (cement).
THEATRE SUPPLY, 90 Gold Street,New York 38, N. Y. (cement).

Neumade Products Corporation, 330 W. 42nd StreetNew York City (sphcers, cement).
Pr^toseal Manufacturing Corporation. 38-01 Queens

Blvd., Long Island City, N. Y. (splicers).

SPOTLIGHTS—See Lights, Spot and Flood.

m

STAGE DRAPES AND CURTAINS—See
Fabrics for Walls, Curtains and Stage
Drapes.

STAGE LIGHTING EQUIPMENT
EQUIPMENT FOR lighting

the stage in its use for live-talent perform-
ances basically requires such permanent
installations as footlights, borderlights and strip-
lights. What is additionally required depends
on the kind of stage productions to be offered;
these may need a variety of portable flood and
spotlights equipped for color effects.
Most productions, even of home talent, advise

the availability of at least one small spotlight for
projection room installation or comparable loca-
tion.

According to these factors of scale, control
equipment may be of the simpler dimmer types
indicated in the Buyer's Index under Dimmers,
or elaborate preset interlocking switchboards of
resistance, autotransformer or electronic type.
Companies listed below manufacture complete

lines of stage lighting equipment fexcept pos-
sibly actual switchboard units)

; others limited
to certain items, are so indicated.

ouge J^ignmig company, 527-529 West 4Sth
Street, New York City.

Century Lighting Equipment, Inc., 419 West 55th
Street. New York City.

GOLDE MANUFACTURING COMPANY, 1214-22 W
Madison Street, Chicago, IlL (spot and floodlights)!

KLIEGll BROTHERS, 321 W. SOth Street, New
York City. See opposite page.

STRONG ELECTRIC CORPORATION, 87 Qty Parit
Avenue, Toledo, Ohio (spot and floodlights).

WardrLeonard Electric Company, 91 South Street.Ml Vernon, N. Y.

STAGE RIGGING AND HARDWARE
THESE INCLUDE blocks

and pulleys, counterweights, arbors, be-
laying pins, cleats, curtain tracks, key-
stones, pin rails, pin wire, sand bags, manila
rope, wire rope, rope locks, trim lamps, carriers,
rigging, steel curtains and contour curtains.
(Also see Curtains and Stage Drapes, and Cur-
tain Controls.)

AUTOMATIC DEVICES COMPANY, 118 Nortii 8th
Street, Allentown, Pa. (curteiin controls).

J. R. Clancy, Inc., 1010 West Belden Avenue, Sjrra-
cuse, N. Y.

Vallen, Inc., 225 Bluff Street, Akron, Ohio (curtain
controls).

: : Announcement

:i THE MANKO FABRICS COMPANY, INC.
i

:: IS NOW LOCATED AT NEW AND LARGER :

QUARTERS WHERE WE CAN
BETTER SERVE YOU

114 E. 27th St.. New York 16. N.Y. i

: ;
We feature one of the largest selections of

;

: ;
leatherette, plastics and mohair upholstery

;

: ;
fabrics. Special closeouts always on hand. :

TYPICAL VALUE:
Strong Upholstery Leatherette 52-54" Wide

$1.15 per yd. Popular Colors

Our drapery department can supply you with
;

velours, reps, flame-proof masking cloth, etc.
:

Reasonably priced. Samples and quotations
:

on request.

i
MANKO FABRICS CO„ INC.

;

114 East 27th Street New York 16, N. Y. :

RRST ft THEATRES'
FOR OVER 35 YEARS "

GRISWOLD!
PATENTEE, ORIGINAL AND SOLE MANUFAC- _
TURERS OF GENUINE GRISWOLD SPLICERS

FILM SPLICERS I
The Projectionist's Choice

^

I

For Further Details Contocf
National Distributors

NEUMADE
330 W. 42nd St., New York 18, N

PRODUCTS .
Y.

STEREOPTICONS
UGHT PROJECTORS for

advertising copy, pictorial and effect slides

are available in single, double and triple
dissolving types that permit striking effects and
novelties. Light sources are typically filament
lamps with reflectors, but carbon arc models
are available. The simpler models, some with
color wheels, can be obtained at moderate prices.

Slides for the projection of song lyrics, adver-
tising and effects are available made up on glass,
and in a flexible material on which a message
can be typewritten at the theatre.

American Optical Corporation, Buffalo, N. Y.
BAUSCH & LOMB OPTICAL COMPANY, Kf Sfc
Paul Street, Rochester, N. Y.

Charles Beseler Company, 131 East 23rd Street, New
York City.

Best Devices Company, 3459 West 140th Street, Cleve-
land, Ohio.

Brenkert Light Projection Company, 6545 SL Antoine
Avenue, Detroit, Mich.
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STAFF PHOTO

1951 TOA EXHIBIT: Switzer's Licorice Company, St. Louis, Mo. (candy)— P. Greenberg of New York;

S. Weaver and K. Wilson of Memphis; Joseph Switzer, president.

GOLDE MANUFACTURING COMPANY. 1214-22 W.
Madisom Street, Chicago. lU.

KLIEGL BROS., 321 West SOth Street, New York
19, N. Y. See below.

SLIDES
NATIONAL STUDIOS, 14S West 45tti Street,

New York 19, N. Y. See page 61.

North American Slide Company, 206 North Linden

Avenue, Kirklyn, U. D. Pa.

•

TAKEUPS—See Projectors and Accessories.

m

TELEVISION SETS FOR
FOYERS AND LOUNGES

TECHNICALLY, television

equipment for theatres includes apparatus

of instantaneous (direct projection of the

televised image) and of intermediate type

(photographing of the televised image on film

for almost immediate motion picture projec-

tion). Instantaneous equipment, with the re-

ceiver-projector mounted not more than 65 feet

from the screen (ranges up to 90 feet are con-

templated, however), with the projector

mounted at the front of the balcony, or sus-

pended from the auditorium ceiling, can re-

produce an image up to 20 feet wide. Inter-

mediate types are available for either 35mm or

I6mm film.

For incidental television entertainment in a
foyer or lounge, conventional home type sets

are sometimes used
;
however, there is equip-

ment specifically designed for such purposes.

Two models incorporate the screen and speaker
in the set, one with an image 36 x 48 inches,

the other with an image 27 x 36 inches. An-
other is essentially comparable to auditorium
equipment, with a receiver-projector on a stand
or suspended from the ceiling to beam the image
to a screen, and with a speaker placed near the
screen. Such equipment can reproduce an image
up to 6 X 8 ft.

All of the following companies manufacture
large screen equipment.

Air Marshall Corporation, 12 East 44th Street, New
York 17, N. Y.

GENERAL PRECISION CORPORATION, Plea-
santville, N. Y. See page 24.

Paramount Television, 1501 Broadway, New York
City.

Radio Corporation of America, Camden, N. J.
Trad Television Corporation, 337 Fourth Avenue,
New York 16, N. Y.

•

TICKET BOXES AND
ADMISSION CONTROL SYSTEMS

TICKET collection equip-
ment ranges from simple receptacles for
the tickets or stubs, and similar boxes
with knives for chopping the tickets to prevent
fur^er use, to collection and filing mechanisms
designed to effect a record of ticket sequence to
prevent collusion.

_
Simplex boxes are typically of steel construc-

tion on an iron base of weight to resist tipping,
finished attractively, usually in color, with a
bowled hinged top of aluminum or comparable
metal.

Chopper boxes are of similar construction and
design, plus knives actuated manually by an
outer wheel.

Collection and filing systems consist in a
receptacle of regular ticket box dimensions and
comparably attractive in external finish, with
means of cutting the ticket in two and filing fte
stub. One system files the stubs so that they
are removable in the sequence of collection on
a string. Another files the stubs in a trans-
parent container wherein the tickets, which have
been imprinted for the purpose, form a criss-
cross pattern, alteration of which indicates a
break in the sequence of collection. The latter
system is automatic; the other is available for
either manual or automatic operation.
General Register Corporation, 43-01 22nd Street,
Long Island City, N. Y. (admission control
systems). See page 17.

GOLDE MANUFACTURING COMPANY, 1214-22 W.
Madison Street, Chicago, III.

Ticketraaster, 30 East Adam Street, Chicago 3, IIL

TICKET ISSUING MACHINES
AUTOMATICALLY regis-

tering ticket dispensers facilitate the han-

dling of box office peaks, and impart the

impression of efficiency, cleanliness and busi-

nesslike methods; they eliminate all excuses for

errors on the part of the cashier (some type

of dispensers make the usual errors impossible) ;

and they may be regarded as necessary to any
real assurance that box office losses are not

occurring through cashier-doorman collusion.

They are obtainable in motor-driven and manu-
ally operated types.

Ticket issuing machines are also available

with the mechanism for the ejection of each

channel of tickets built as a complete unit. If

any unit gets out of order, it is promptly re-

placed without disturbing the rest of the equip-

ment. Housings are available to accommodate
up to three, and up to five units.

GENERAL REGISTER CORPORATION, 43-01

22nd Street, Long Island City, N. Y. See page
17.

GOLDE MANUFACTURING COMPANY, 1214-22 W.
Madison Street, Chicago, 111.

National Cash Register Corporation, Dayton, Ohio.

Ticket Register Industries, 218 South Wabash Avenue,
Chicago, lU.

WENZEL PROJECTOR CORPORATION, 25(6-19

South State Street, Chicago 10, 111. (maniial type)

•

TOILET ROOM ACCESSORIES—See Hand
Driers; also dispensers, soap and towels.

UNIFORMS
WHILE LEADING Uniform

manufacturers can readily meet special

design specifications, their catalog models
provide a variety of styles that have proved
effective in distinguishing the functions of

ushers, doormen, porters and other attendants.

These can be had in such materials as regular
weight worsted, tropical worsted, serge and
gabardine, with caps to match. Some lines also
include such accessories as gloves, hoods and
capes, shoulder knots, etc.

Usber uniforms are available in women’s
styles, while cashier jackets are obtainable with
or without matching skirts.

For concession stands of drive-in theatres,

and comparable refreshment services, women’s
uniforms of waitress style are available in nylon,

poplin and other materials of comparable dura-

USEFUL INFORM ATIOPV
ON STAGE LIGHTING

Footlights

Borderlights

Bridge Lights

Proscenium Lights

Tower Lights

Front Lights

Klieglights

Downlights

Spotlights

Floodlights

Sciopticons

Scene Projectors

Stage Illusions

Dimmer Units

Control Boards

Cloud Projectors

Musicians Lights

Color Accessories

Plug Connectors

Plugging Boxes

Floor Pockets

Wall Pockets

Pipe Clamps

Cable Supports

Write for a Copy for Ready Reference

KLIIQL IIOS
Universal Electric Stage Lighting Co., inc

eSTABL»SwED 1096

THEATRICAL • DECORATIVE • SPECTACULAR

321 West SOth Street
N EW YORK 19. N Y.

ORIGINATORS and MANUFACTURERS of “KLIEGLIGHTS’
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bility, washability and lightness of weight, and
in a variety of colors.

Collars for ushers are obtainable in reversible

type so that when one side gets dirty the col-

lar may be turned with other side out, thus

doubling the time that a single collar may be
used before laundering.

Angelica Uniform Company, 1471 Olive Street, St.

Louis, Mo.
S. Appel & Company, 840 Broidway, New York City.

BrocMcs Uniform Company, 75 West 45th Street, New
York City.

Delta Uniform Division. Highway Outfitting Com-
pany, 3 East 28th Street. New York 16. N. Y.

Maier-Lavaty Company 2141 Lincoln Avenue Chi-
cago 111.

MARCUS RUBEN, Inc., 625 South State Street,
Chicago, III. See page 61.

Plastic Enterprises, Inc., 71 Borden Street, Boston 28,

Mass, (dickies).
Reversible Collar Company, 111 Putnam Avenue,
Cambridge Mass, (dickies only).

Russell Uniform Company, 192 Lexington Avenue,
New York.

UPHOLSTERING MATERIALS
UPHOLSTERING materials

are of importance in theatre operation,

first in relation to auditorium seating, sec-

ond as coverings for foyer and lounge furniture.

They may be divided into two general kinds

—

(1) woven fabrics, and (2) coated fabrics.

Woven fabrics regarded as suited to motion
picture theatre auditorium chairs are mohair,
wool flat fabrics (certain high grades), cordu-

roy and plastic-filament.

Fabrics are now being woven of plastic fibres,

in a variety of patterns and colors. They are

washable and fire-resistant.

There are two general classes of coated

fabrics, that having a pyroxylin-base, and that

with a vinyl-plastic base. Each is available in

different grades and in various leather-grains

as well as smooth finish.

The vinyl-plastic base type is the most ex-

Special seat fabric

cuts upkeep costs

LUMITE^ woven saran fab-

ric cuts maintenance costs

these 2 ways:

1
LUMITE fabric is easier to keep

clean — cleans readily with soapy

water or cleaning fluid. Unaffected by

acids, alkalies, grease, moisture.

2
LUMITE fabric lasts longer because

it’s highly resistant to scuffs, and it

won’t rot or mildew ever.

But this is just one of many big advan-

tages you get with luxurious LUMITE
fabric. To get the whole story, write for

free fabric sample and name of your

nearest theatre supply dealer to: Dept.

MP-71, Lumite Division, Chicopee Mfg.

Corp. of Georgia, 40 Worth Street, New
York 13, N. Y.

LUMITE*
woven SARAN fabric

*Registered trade-mark

pensive, but it is also regarded more durable
under stress of flexing, while it is not affected

by perspiration, hair oil, grease, etc.

The coated fabrics are suited to foyer and
lounge furniture. Here, however, and particu-

larly in women’s lounges, soft fabrics are often

preferred for their suggestion of luxurious com-
fort, and also for the colorful patterns available.

Because of their patterns as well as washability,

woven plastic fabrics are also indicated for

lounge and foyer furniture.

Athol Manufacturing Con^>any, Athol, Mass.
Bolta Product Sales, Inc., Lawrence, Mass.
CHICOPEE MANUFACTURING CORPORA-
TION, 40 Worth Street, New York City (plastic
fabric). See this page,

Columbus Coated Fabrics Corporation, Columbus,
Ohio.

Cotan Corporation, 331-359 Oliver St., Newark, N. J.
Crompton-Richmond, Inc., 1270 Sixth Avenue, New
York City 20.

E. I. du Pont de Nemours & Company, Inc., Fabrics
Division, Fairfield, Conn.

Firestone Industrial Products Co., Velon Div., Akron.
Goodall Fabrics, Inc., 525 Madison Avenue, New York

City (simulated leather).
A. D. Julliard & Company, Inc., 40 West 40th Street,
New York City.

MANKO FABRICS COMPANY, 114 East 27th
St., New York City. See page 58.

Masland Duraleather (Company, Amber Street l.t Wil-
lard, Philadelphia, Pa.

The Pantasote Corporation of N. J., 444 Madison
Avenue, New York City.

The Textileather Corporation, 607 Madison Avenue.
Toledo, Ohio.

United States Rubber Company, Coated Fabrics Divi-
sion, Mishawaka, Ind.

Zapon-Keratol Division of Atlas Powder Company,
Stamford, Conn.

•

VACUUM CLEANERS—See Cleaning Mech-
anisms.

VENDING EQUIPMENT—See Theatre Sales
Buyers Index on page 34.

•

WALLPAPERS AND OTHER
FLEXIBLE WALL MATERIALS

WALLPAPER of far more
serviceable type than ordinary domestic

papers are available in a large variety of

patterns that include both large- and small-

scale designs and color schemes that make wall
paper entirely practicable for theatre foyers
and lounges generally, and for some sizes and
styles of auditoriums. Wall paper is particu-

larly advantageous for the smaller auditoriums,
or for balcony areas, in locations where com-
petent interior decorating service is not locally

available. There are heavy-duty papers which
can be cleaned repeatedly with soap and water,
with even ink stains being removed in this way.
These papers also have shown considerable re-

sistance to fire.

For such wall coverings as damask, Fiber-

glas and woven plastic, see Fabrics.

Other flexible coverings for theatre walls

that are comparably applied are linoleum,

asphalt-base and plastic sheets, and coated
fabrics. The coated fabrics are available in a
variety of wall paper-like patterns, and also

in leather-like types.

Armstrong Cork Company, Lancaster, Pa. (linoleum).
Frederick Blank & Company, Inc.. 230 Park Avenue,
New York City (wall paper).

Bolta Products Sales, Inc., 151 Canal Street, Lawr-
ence, Mass.

Congoleum-Nairn, Inc., Kearny, N. J. (linoleum).
Goodyear Tire & Rubber Company, 1144 East Market

Street, Akron, Ohio (simulated leather).
Goodall Fabrics, Inc., 525 Madison Avenue, New
York City.

Katzenback & Warren. 49 East 53rd Street, New York
City (wall paper).

Masland Duraleather Company, Amber Street at Wil-
lard, Philadelphia, Pa. (simulated leather).

The Pantasote Corp. of New Jersey, 444 Madison
Avenue. New York City (simulated leather).

Textileather Corporation, 607 Madison Avenue, Toledo.
Ohio (simulated leather).

United States Rubber Company, Naugahyde Division,

Mishawaka, Ind. (simulated leather).

United Wallpaper, Inc., Varlar Division, Merchandise
Mart, Chicago 54, 111. (wall paper).

Wall Trends, Inc., 390 Rockaway Avenue, Brooklyn
12, N. Y. (wall paper and wall canvas).

0^ the ykeatte

AHD OF BUSINESSES SERVING THEM

T. C. Clarke has been named presi-

dent and director of Dominion Sound
Equipments, Ltd., Montreal, to succeed the

late A. L. Brown.

Mr. Clarke is also

vice - president in

charge of sales of

Northern Electric

Company, Ltd. A
native of Wales,

T. C. Clarke came

to Canada in 1910

and settled in Sas-

katchewan, where

he engaged in elec-

trical contracting and telephone system

construction. After service in World War
I, he joined Northern Electric in Vancou-

ver as a sales engineer. He went to

Winnipeg as district sales manager for that

company in 1929, and four years later re-

turned to Vancouver as district sales man-

ager for Alberta and British Columbia.

In 1933, he was appointed manager for the

district. Last February he was appointed

general sales manager of Northern Electric.

T. C. CLARKE

Livio Dotto, formerly projectionist at.

the Strand theatre, Thompsonville, Conn.,

has been named manager of the State

theatre, Jewett City, Conn.

Pvt. Frank Pizzo, projectionist at the

Star theatre, Hartford, Conn., before being

inducted into service, is a member of the

projectionists crew at the Suffolk County

(N. Y.) Air Force base theatre.

William McSpedden, manager of the

Rockwood Amusement Company’s Palace

theatre, Greenville, Ky., recently was ap-

pointed a Kentucky Colonel by Gov.

Lawrence Wetherby.

John C. Pace has purchased the Iris

theatre, Pensacola, Fla., from the Para-

mount-Gulf Theatres Corporation.

Raymond Lohr, assistant manager of

the Little theatre, Baltimore, has left for

military service.

Tony Sudekum, late founder of the

Crescent Amusement Company, will be

honored by the name “Sudekum Homes”
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given to a city housing project by Nash-

ville, Tenn.

FALL
and

WINTER
WEIGHT

Creators of

Distinctive

Uniforms

for Every

Purpose

Write for full

information

Samples and

illustrations

will follow.

Our 81st Year

Harold J. D'Ancona, Pres.

Dept. S, 625 S. State St., Chicago 5, 111.

BUILT TO TAKE IT-
Griggs

Chairs

WITHSTAND

TOUGHEST WEAR

Comfort — the minute

they're occupied!

Their Beauty sparkles!

WRITE FOR CATALOG

GRIGGS EQUirMEI\T CO.
Belton, Texas

The Little

SIGNAL
B E LT
PUNCH

is a Wonder in

accurately spac-
ing and punching

the holes for joining
round belting used on

tokeups and rewinders.
Durable, precision made,

easy to use, fits in vest pocket.
A real timesaver for an otherwise
bothersome job. Order now and have
it when next you need it. Price $2.00,
postpaid. Satisfaction guaranteed.

SIGNAL ELECTRIC ENGINEERING CO.
179 HOPEWELL AVE., ALIQUIPPA, PA.

Donald Gilson, operator of drive-ins

at Canton and Massena, N. Y., has ac-

quired the Thousand Island drive-in and

the Bay theatre, Alexandria Bay, N. Y.,

from Mrs. Antoinette McNamara.

Don Waters, recently released after a

year’s service with the U. S. Marines, is

now the manager of the Star drive-in,

Birmingham, Ala.

C. P. Davis, Jefferson City, Tenn., ex-

hibitor, has been appointed part-time city

recorder by the local City Council.

Harry Garland and his son Kenneth
have taken over the Park theatre, Nashua,

N. H.

Tom Dowd, formerly of the 52nd Street

theatre, is the new manager of the Beacon

Hill theatre, Boston.

Eddie Miller has replaced Joseph B.

Clements, resigned, as manager of the

Paramount theatre, Buffalo.

The Chautauqua drive-in, Chautauqua

Lake, N. Y., has been renamed the Mid-

way.

Bill DeVry, president, and Ellis W.
D’Arcy, chief engineer of the DeVry
Corporation, Chicago, were awarded hon-

orary fellowships in the Society of Motion

Picture and Television Engineers at their

1951 fall convention in Los Angeles. The
awards were for achievements in motion

picture equipment, climaxed by the devel-

opment of the DeVry Joint-Army-Navy

16mm projection equipment. Mr. D’Arcy

was also appointed a member of the gov-

erning board of the SMPTE.

Anthony Masella, manager of

Loew’s Poli Palace, Meriden, Conn., has

been named publicity chairman of the

Meriden Junior Chamber of Commerce.

J. Kenneth Robertson, formerly

with the Pittsburgh zone of Warner Bros.

Theatres, was recently named comptroller

of Trinity College, Hartford, Conn.

Harry Coleman, Evansville, and J.

PiFFNER, Chicago, have purchased the

Princeton drive-in, Indianapolis, from

Marcus, Wolf & Mendelssohn.

Sheldon Thomas Company, Chicago,

recently opened a 1000-seat theatre, the

Dakota, at Bismarck, N. D.

George Sattis, owner of the Sheridan

theatre, Pittsburgh, has been awarded an

Americanism Citation by the American

$6.00 — 214" to 4Vi" opening
$8.00 — 214" to SVi" opening

Ask Your'Dealer

HANOVER
CONTINUOUS

CARBON BURNER
Burn carbon waste down

to the last inch! Save

$170 a year.

See your Hanover dealer

NORPAT SALES, Inc.
45 West 45th St., New York 19, N. Y.

OUTDOOR
REFRESHMENT i

SERVICE
from Coast
to Coast

over '4 Century

Refreshment
Service for

DRIVE - IN

THEATRES

SPORTSERVICE CORP.
SPORTSiRVICE BLDG. • BUFFALO, N. Y.

NATIONAL STUDIOS
145 W. 45 ST., N. Y. C.

FREE AND EASY

Some advertisement5 offer litera-

ture on the product advertised,

and often a coupon is included as

a convenient means of procuring

it. You'll save time—be able to

detail your requirements — by

writing advertisers direct. How-

ever, The Theatre Supply Mart

provides a postcard for your con-

venience. This department ap-

pears at page 29.
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Legion for his activities in helping under-

privileged children.

Norman Pilegard has been appointed

manager of the California theatre, Berke-

ley, replacing John Nylen, who was

transferred to the Costa theatre, Richmond,

Calif.

John Marcon has resigned as manager

of Warner’s Metropolitan theatre, Wash-

ington, D. C.

Gene Pleshette, manager of the

Brooklyn Paramount theatre, was a guest

lecturer at Long Island University re-

cently.

Leslie C. Scott is the new owner of

the Don theatre, Roachdale, Ind.

Charles R. Darby, manager of the

Avon Cinema, Providence, R. I., for the

past six years, has been promoted to dis-

trict manager for Lockwood & Gordon

Enterprises, Inc.

Seats for the Roxy's

100 Million Patrons

As an industry gathers years, certain of

its less publicized people nevertheless

acquire, through their loyalty and de-

pendable know-how, a kind of celebrity.

The theatre business of the East, particu-

larly in and around New York, has such

a person in L. H. Francis, whom it knows

as Lew. After the Roxy theatre had ad-

mitted its hundred-millionth patron, as it

did on October Nth, Lew Francis was

thus photoraphed sitting in one of the

Heywood-Wakefield "Airflo rocking

chairs" that now lend special comfort

to the Roxy's loge section. For Lew had

handled the original selection and Instal-

lation of the 6,000 seats in that famous

theatre, 'way back in 1927, and also the

reseating of it in 1942. He was on those

occasions, as now. New York sales repre-

sentative of the Heywood-Wakefield

Company. Lew accredits the sustained

popularity of the Roxy through the years

to two things: (I) the seating, and (2)

the show—not necessarily, however, in

that order.—G. S.

THEATRE TELEVISION
{Continued from page 26)

of-the-theatre complications may be trivial

or extensive.

Location of the balcony fascia with ref-

erence to the screen, and the possibility of

moving the screen forward or back in

order to obtain optimum separation be-

tween itself and the projector, form an-

other complication. In TV practice to

date, the screen is tilted to match the angle

of projection throw, thus transferring key-

stone from projection angle to viewing

angle. Beaded, perforated screens have

been extensively used with the theatre’s

existing loudspeakers. The theatre’s exist-

ing sound amplifiers also serve in the re-

production of television sound.

Floor space for the control equipment

shown in the accompanying illustration is

needed along the front wall of the projec-

tion room. In some theatres it has been

necessary to rearrange existing projection

room equipment in order to make room for

the TV racks.

OPERATION AND MAINTENANCE

Operation of the equipment is not ex-

tremely different from operating a home

TV receiver, although of course the quality

of results required falls into a different

class altogether from what can be tolerated

in a living room. The theatre program is

commonly monitored in advance—as the

projectionist in the picture is doing—using

headphones so the regular monitor can re-

main switched to the motion picture which

is still on the screen.

The image is adjusted by reference to

the projection room monitor screen before

it is allowed to appear on the large screen.

Vertical adjustment and intensity level of

the signal can be pre-set by reference to

guides provided on the 3-inch oscilloscope.

The 7-inch monitor tube can be switched

(in advance of the show) to the circuits

of the projector, thus showing on a 7-inch

screen how the image would appear on the

big screen. Through these and other

means, the technical quality of the enter-

tainment can be thoroughly checked and

raised to the highest possible standard be-

fore it is presented to the audience.

To meet this difficulty a number of

maintenance precautions have been built

into the PT-100, and some new techniques

in theatre maintenance developed by RCA.
Among tbe precautions are the protective

interlocking circuits previously referred to,

which at least keep the expensive picture

tube from burning itself out, even if they

do not always save the show. Still others

are the monitoring picture tube, oscillo-

scope and headphones, through which the

program can be checked before presenta-

tion. Still another, according to RCA en-

New RCA Models for

Various Throw Ranges

RCA direct-projection theatre TV is no

longer limited to projection throws between

50 and 75 feet. A new model video pro-

jector has just been placed on the market,

adapted to projection distances of 30 to

50 feet. Another for a range of 75 to 95

feet will be produced during the next three

months.

Also, ultimately RCA expects to offer

television projectors in sufficient variety to

permit all equipment to be grouped in the

projection room, regardless of the size of

the theatre.

The new 30-50 foot projector has a larger

kinescope and a new correcting lens. The
75-95 foot model will be new in all com-
ponents.

gineers, is a design emphasizing generous

safety factors and breakdown factors at

every point, to minimize the chance of any

equipment difficulty arising.

Precautions to protect projectionists and

others are built into the apparatus in the

form of high-voltage interlock switches.

Additionally, RCA publicizes necessary

precautions concerning both the handling

of the kinescope tubes and working on the

H. T. wiring.

As to the tubes, the warning runs:

“.
.

.

extreme care in handling absolutely im-

perative. The person handling the tube must

wear golves and shatter-proof goggles.”

As to the high-voltage warnings, those

include the following

:

“Do not block out or short-circuit door

interlocks.”

“Do not work on any circuit, low- or

high-voltage, when the power is on.”

“A good rule to follow when working

on live circuits is to ‘keep one hand in your

pocket’.”

“Never put your head in a position

where it is likely to strike a live circuit.”

“Never work on high-voltage alone.”

“In a case of electric shock, use your

foot or a good dry non-conductor to free

victim from circuit. Don’t use hands.”

There is a variation of the RCA PT-100
not yet on the market, but very recently

demonstrated in New York on a 12-foot

screen at the Colonial theatre. It is a full-

color system utilizing three kinescopes and

three sets of Schmidt optics, one for each

of the primary colors. The three separate

colors are projected to, and merge on, the

theatre screen. This equipment will be

described in greater detail in a later article

on theatre color television.

[Aaron Nadell, radio and sound engineer,

has been a ’writer on those subjects for many
years and has been a frequent contributor to

Better Theatres on sound. He edited the Se’v-

enth Edition of "Richardson’s Bluebook of

Projection .’’—Ed.]
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Experience shows ifs

a matter of arithmetic!

TH€ H/KfLO
ROCKING CHAIR LOGE

Brings Extra

Profits from

Premium

Prices

Patrons gladly pay

mium for Airflo comfort of

at least

You can easily sell 100

loge seats per show to

earn an extra . . .

10 shows a week on this
^

52 weeks at this rate comes

to over $10,000.00

jAf These figures from the actual expe-

rience of exhibitors clearly show how

Airflo "Rocking Chair" Loges can buifd

extra patronage and prestige for you,

while paying for themselves. '

We’ve always said the Airflo “Rocking Chair” Loge is America’s

most comfortable theatre chair. The experience of a

steadily growing number of exhibitors shows that the

Airflo is one of the most profitable

investments in comfort you

can make. Because its extra

comfort not only commands

an added admission

premium, but builds steady,

added repeat patronage.

HEYWOOD-
WAKEFIELD

Theatre Seating Division

Menominee, Michigan



PROJECTION AND

SOUND SYSTEMS

BETTER PICTURES

mSBRVB

BETTER PROJECTION
Your patrons deserve only the finest! And there is

none finer, none more reliable than the SIMPLEX X-L!

For the makers of SIMPLEX projection and sound

systems have behind them the vital knov/-hov/ needed
to produce the best!

^ Forty years of faith in the motion picture

industry.

0 Forty years of advanced design
experience.

0 Forty years of constant development and
improvement.

0 Forty years of proven dependability and
proven performance in motion picture

theatres all over the world.

Give your patrons the finest—give them SIMPLEX X-L

projection.

MANUFACTURED BY INTERNATIONAL PROJECTOR CORPORATION • DISTRIBUTED BY NATIONAL THEATRE SUPPLY

it’s

MOVIETIME

U.S.A.
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»»ANNE OF THE INDIES’* . ’’DAVID AND BATHSHEBA”
Technicolor Technicolor

’’THE DESERT FOX” . ’’THE DAY THE EARTH STOOD

STILL” . ’’MEET ME AFTER THE SHOW” . ’’PEOPLE
Technicolor

WILL TALK” . ’’TAKE CARE OF MY LITTLE GIRL” .
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”I»LL NEVER FORGET YOU”
Technicolor

THERE’S NO BUSINESS LIKE 20th CENTURY-FOX BUSINESS.'
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Future of Newsreels

T
he time is past due for more of the thinking and planning

of newsreel executives to be put into action. The news-

reel always has held a deservedly high place in the minds,

of theatre-goers. Regrettably the public has had a higher

regard for newsreels than distributors or exhibitors. It is cer-

tainly no secret that the newsreel is now in dire danger of

extinction so far as the theatres are concerned.

Television and high production costs are said to share about
equally in the blame for the current state of affairs. News-
reels in this country never commanded a reasonable rental

nor received adequate attention from the top distribution

executives. In contrast the newsreel in some countries abroad
has been aggressively sold and exploited. It is not unusual in

a number of foreign places for the newsreel to receive a

small but significant percent of the gross admission.

High costs plague all types of production and all forms of

business today so in this respect the newsreels are in no unique

position. Some feel that the tocsin of the newsreel was
sounded when the consent decree back in 1940 forbade the

forcing of newsreels. Surely the public never felt that news-

reels were being forced on them.

The relationship of the newsreel firms to television should

be faced squarely. Obviously television now, as it will even
more in the future, makes theatre newsreel coverage of topical

events look like a pale version of ancient history. The coaxial

cable from coast to coast will permit the showing on television

daily—in the not distant future—of "newsreels" comparable
to those exhibited much later in theatres. The fact that several

of the newsreels have turned to making film for television is

no solution of the problem. It is begging the question so far

as the motion picture industry is concerned. Newsreels need
not be criticized for seeking sufficient funds to stay alive but
newsreel production for television must remain a by-product.

The news shows produced on television, like all television,

are intended to sell goods and are indirectly used to exploit

the personality of a commentator. In such circumstances the

material supplied by the newsreel companies is essentially filler

clips to serve as background or to round out so-called news
'features.' It is not a newsreel show, in the theatrical sense.

Newsreel experimentation with color has been abortive and
inconclusive. Color would certainly add a fillip to the theatri-

cal newsreel. The technical and practical difficulties standing
in the way of the general use of color in newsreels should be
solved as soon as possible.

H
owever, much more important than color is the basic

approach of the newsreels. Attempts have been made
to broaden out into new fields but much more needs to

be done. Some said radio would kill the newspapers. While
there are fewer newspapers published today than twenty or

thirty years ago, newspapers never have sold so many copies as

at the present time. Neither the radio nor television has been
a serious threat to news magazines.

One lesson for the newsreels would seem to be that an
effort should be made to develop the same relationship the

news magazine has to the news. Another point well worth
considering would be the merits of the traditional two issues

each week. They seem to make little sense in the current

distribution patterns. It would seem that one good newsreel

"newsmagazine" a week would be much preferable, from all

aspects, than two issues that attempt to straddle between
keeping up with the news—days late—and giving a few
glimpses of feature type of material. The theatres need the

program balance that a good one-reel topical subject can give.

It should be done in a way that would also be profitable to

the producer and the distributor.

Italian View of PCA

O N the occasion of the opening last week of the New
York office of the Italian Film Export agency—the

organization formed to further distribution of Italian

motion pictures in the United States, Dr. Renato Gualino said

he planned to recommend that all Italian producers shun the

services of the American Production Code Administration.

Unchallenged, Dr. Gualino's viewpoint very likely would be
fixed into policy by the Italian Film Export agency and thereby

make difficult both the public relations status of Italian films

and their commercial progress in this market. Dr. Gualino is

managing director of the IFE, president of Lux Films and
president of the International Federation of the Association of

Film Producers which the Motion Picture Association of Amer-
ica joined last year. The IFE is financed out of a percentage
of the American film earnings blocked in Italy.

The Production Code Administration has made its services

available all through the years not only to the members of

the MPAA but to independents and foreign producers. Since

1935 more than 3,000 films from non-members have received

the seal of approval. Out of this number about 630 have been
films produced outside the United States. To all films the PCA
applies the self-same Production Code of which tens of thou-

sands of copies have been distributed. Clearly no producer

seriously may assert that he does not know, when considering

the American market, the standards of the Production Code.
The Production Code has been and will continue to be a

splendid example of Industry self-regulation, a bulwark against

the spread of Federal, State and local censorship and the

most powerful single factor of good public relations attesting

to the American industry's determination to be on the side

of decency In entertainment. It is regrettable that a number
of producers of non-English language films have failed to ob-

tain Production Code Seals to facilitate circulation of their

pictures in the United States. Thousands of exhibitors, as a

matter of policy, do not play features that lack a Seal.

Irrespective of the opinion of any individual Italian pro-

ducer or group, the Italian Film Export agency obviously could

have no change of success if it began its career by attempting

to battle the Production Code Administration. Such a course

inevitably would be interpreted as an indication that the IFE

intended to associate itself with the exploitation of films that

would not conform to American standards of decency on the

screen. That would be reflection on the Italian industry.

It Is to be hoped that the whole subject matter will receive

further review on Dr. Gualino's return to Italy at the end of

this month. A full weighing of all the factors Involved would
result in a reversal of the projected opposition to the Pro-

duction Code system and a decision to encourage Italian

producers to obtain Production Code Seals prior to the dis-

tribution of their films in the United States.



Advanced Prices

To THE Editor:

There is an old adage on Wall Street that

says “Bears” make money and “Bulls” make
money but “Pigs” never.

At present this does seem to apply to cer-

tain movie producers who insist on advanc-

ing admission prices on current released film

above average box office.

For the past few months we were starving

for above average box office films with most

releases being average and below average

which is now sub-par. Yet loyal movie pa-

trons continued to pay regular admission

prices regardless of their entertainment

merit.

Now with the release of better than aver-

age films these loyal movie fans are penal-

ized by being forced to pay higher admission

prices to see them. Public reaction to these

higher admission prices is most resentful.

Besides we are supposed to be engaged in a

task to lure back lost patronage.

Perhaps the old Wall Street adage even-

tually will catch up with producers who in-

sist on raising admission prices at a time

when it is certain to inflict further damage
on the industry, box office and Movietime
U.S.A.— NICHOLAS DEL ROSSO,
Cameo Theatre, Watertown, Conn.

Let Them Do Without
To THE Editor :

I have a suggestion for the motion picture

industry which I believe warrants considera-

tion.

In my opinion, the public fails to appreci-

ate the quality and economy of the shows

presented by the motion picture theatres of

this country. The public now takes for

granted all of the luxurious appointments,

air conditioning and the perfection of the

1951 American motion picture.

I believe that the surest way to make our

importance in the community felt is to show
that community what it means to do without

the motion picture theatres. It may be too

late this season, but if all the motion picture

theatres in a given city were to close down
immediately following the first Sunday in

December, and not reopen until Christmas

Day, in my opinion the appetite created by

denying motion picture theatres to the public

would guarantee a season of tremendous

business.

The experience in a Missouri city where

the flood recently closed the theatres has

proved that when patrons cannot go to a mo-
tion picture show that is the thing they want

to do most. Closing down prior to Christ-

mas week has the following additional ad-

vantages :

1. It would enable us to clean and re-

decorate our theatres.

2. We could give vacations to our em-
ployees without the necessity of hiring re-

placements, which would be a big saving.

3. We would avoid a season of the year

when business is very bad anyway, and ac-

tually save much money by not having losses

we ordinarily take.

4. It would help to create a backlog of

better pictures, and enable us to eliminate

some of the “crows” which we run.

Negatively, the only argument I find

against it is that theatre-going is normally a

habit, and it might destroy that habit among
regular movie patrons. I believe this would

not work in that manner because of the fact

that it would only create a greater desire

to see picture shows than now exists. Once
denied the motion picture screen, people

would actually begin to compare the televi-

sion shows with motion picture shows, and

we need not fear this comparison.

If you will cast your memory back to the

time when the Keith and Orpheum Circuits

closed their theatres in the summer, then re-

opened in the fall, you will undoubtdly re-

member the great impetus to business occa-

sioned by this closing.

—

R. D. GOLDBERG,
Goldberg Theatres, Omaha, Nebraska.

Gimmicks
To THE Editor:

Isn’t there some “gimmick” we as an in-

dustry can get to offset TV? Perhaps

third dimension or all films in color.

Movietime U.S.A. was a step in the right

direction because at least some people real-

ized that movies were still around. If we
had some way to make it “smart” to go to

the movies it would help. Good pictures

are still our best bet, I guess.

—

Smarts

Creek, Michigan, Exhibitor.

Trailer Promises
To THE Editor:

I don’t think that any compaiiy should

make up trailers stating that the manage-

ment has seen a picture that is coming and

thinks it’s terrific. As a rule a small town
manager never sees a picture before the pub-

lic does. Advertising is the life blood of

any business, but I don’t believe in telling

the public that I have seen something that

I have not. That kind of advertising is no

good and film companies are leaving them-

selves wide open for bad comment. A man-
ager can guess about a picture but the in-

formation he gets out of a pressbook doesn’t

always prove right. Leave the managers

out of the trailers.

—

LEO KRESS, Ohio

Theatre, Tell City, Indiana.

Studio Visits

To' THE Editor :

While our industry should maintain the

illusion and mystery of the screen as Mr.

Perlberg suggests (in the issue of October

6) it will benefit our industry at large and

Hollywood in particular if visits were made
possible once a week to each studio.

These once-a-week visits could be made
at a certain hour, say between 11 and 12

P.M. or 2 and 3 A.M. when there is no

work at the studio, with one of the studio

employees acting as a guide to show the

public around the studio sets.

Having the major studios setting aside

one hour only once a week will enlist the

cooperation of the Chamber of Commerce

of Los Angeles and all the business organ-

izations in attracting people to Hollywood,

will create public good will and help per-

petuate COMPO’s slogan, “It is Movietime

U. S. N:’—THOMAS JAMES, Comet

Theatre, St. Louis, Missouri.

Duals Harmful
To THE Editor:

I’m just a newcomer to show business, in

my second year of operation, so maybe my
opinions aren’t worth too much—but here

they are.

I don’t believe in the current trend toward

double features all the time. Movies are

good mass entertainment at a reasonable

price. It is easy to make up a two-hour

show with almost any feature that will stand

up alone, plus a short, cartoon and previews.

Figured at cost per minute, there is nothing

more reasonable than a movie show. Ex-

cept for Saturday night when people want to

stay out later, I feel double features are

actually harmful to the industry as a whole

and tend to cheapen movie values in the

public mind.

—

ADALINE GAWTHROP,
Linda Drive-In, Palatka, Florida.

TV Shows
To THE Editor:

My suggestions for the motion picture

industry are that they don’t sell any pictures

to TV and TV shows should come directly

to the theatre from Hollywood sound stages.

—BROOKLYN EXHIBITOR.
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Developments and trends that shape

the motion picture industry's future.

The chances of continuing ECA’s
film convertibility guaranty pro-

gram under the new foreign aid set-

up are slight indeed. Foreign aid

experts have been told the film com-
panies will continue sending their

films to Germany anyhow ;
they also

figure that with the new combined
military and economic aid set-up,

the film program is harder to justify.

Theatre building has come to a
virtually complete halt, National
Production Authority officials say.

They declare that they are approv-
ing only projects that have their

own steel, copper and aluminum
lined up, and that there are “darned
few of those."

Best guess as to the recommenda-
tions of the Salary Stabilization

Board’s special film talent commit-
tee is that it will spell out in a little

more detail just how the industry
should go on following its custom-
ary practices, but permit the indus-
try to continue doing just that.

An important precedental pattern

may be set by the companies in

Japan where they are taking over
on their own January 1. Both in

Tokyo and in other cities, the majors
are combining funds to build office

structures, vaults and shipping facil-

ities. The net result is a consider-
able saving on the part of each of

the companies. If the setup works
out in Japan, it may well be adopted
in other foreign market areas.

Raw stock manufacturers had
another warning last week that

atomic experiments may constitute

a very real problem for the film in-

dustry. Radioactive particles from
the explosions in the Nevada desert
drifted in snow clouds across north-
ern New York and fogged film in

manufacturing plants in Rochester.

Hollywood’s return to Broadway
for material may be indicated in the

reported purchase this week of

“Gentlemen Prefer Blondes” by
20th Century-Fox. The price was
said to be $150,000, with part of the

royalties reverting to Paramount
which made a silent version of the

Anita Loos book on which the pres-

ent musical is based.

Look for more multiple story pro-
ductions on the order of “Quartet”
and “Trio.” MGM and 20th-Fox
each have one now in work, “Three
Love Stories” and “Gift of the
Magi.”

^ The discussion of programming,
extensive in recent weeks, will be
intensified by the three-hour “Quo
Vadis” which, to make four shows a

day, must be run without newsreels,
trailers or shorts.

Universal Pictures, by announce-
ment, will undergo no changes in

management or policy as a result of

the stock acquisitions by Decca Rec-
ords. Nevertheless there should be
good news for exhibitors in the fact

that exploitation of songs from Uni-
versal product will be given added
punch through records.

There’s thought to be a slight

chance for still another postpone-
ment of the theatre TV hearings.

The FCC would be happy to get the

hearings over with, but can’t come
to grips with them until it disposes

of city-by-city allocations of TV
broadcast channels, and this pro-

ceeding drags on and on.

British pictures have been enjoy-
ing a quiet, although not spectacu-

lar success in the American market.
If their general quality and their

awareness of what American audi-

ences like continues to improve they
will fill a niche in the market.

The visit here of Reginald Baker
and Sir Henry French, president and
director, respectively, of the British

Film Producers Association, por-

tends a more determined drive on
the part of the British film makers
to earn dollars in the American mar-
ket. Both men are here to discuss

extension of the Motion Picture
Association of America’s Foreign
Film Advisory Unit to small British

producers.
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CONVENTION, of

the Motion Picture

Theatre Owners of

St. Louis, Eastern

Missouri, and South-

ern Illinois, at the

Chase Hotel, St.

Louis. A grouping,

above: Erank Plum-

lee, Edwards-Plum-

lee circuit: Leon J.

Bamberger, RKO
Radio sales promo-
tion director: Wil-

liam M. Griffin,

Rogers circuit,

Cairo, III.: Beverly

Miller, Kansas City

exhibitor; and Don
Davis, RCA Photo-

phone.

COMMAND PERFORMANCE, annual event

of the British industry. Above, at the showing

of Ealing's "No Vultures Fly" in the Odeon
Theatre, Leicester Square, London, J. Arthur

Rank is presented to the Queen. Background,

center, Robert Wolff, RKO Radio; right,

Reginald Bromhead.

WINNER, of Britain's National Showmanship

Contest, F. J. Smldmore, Gaumont Theatre,

Morecambe, receives his $2,122 from stars

Jane Russell and John Mills, at a Savoy Hotel,

London, luncheon. Right, D. E. Griffiths.

PREMIERE, at the Dallas Theatre, Dallas, of the Snader release,

"Bonnie Prince Charlie". In array: W. A. Lewis, Charles Weisenburg,

Bob Wilkinson, theatre owners Bob Hartgrove and L. N. Crlm, Jr.,

Charles Darden and Leon Abrams.

TWENTY YEARS as

head of the Dallas

Motion Picture Re-

viewing Board are

marked, right, by

Mrs. Clarence

Echols, at a lunch-

eon in her honor.

With her is James
O. Cherry, Inter-

state circuit city

manager, represent-

ing the city's thea-

tres.
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AS NEW YORK GREETS “QUO VADIS ”

HAILED as the most expensive

and biggest picture of all time,

MGM's "Quo Vadis" opened
Thursday evening, November 8,

at the Astor and Capitol thea-

tres, New York. Herewith are

scenes from the dual premiere
of the $7,000,000 production.

Opening week business broke

records at both houses, with

$130,000 at the Capitol on con-

tinuous run and $28,000 at the

Astor on a two-a-day reserved

seat policy.
NEW JERSEY ALLIED presi-
dent Wilbur Snaper, and Mrs.
Snaper, above. Right, the fab-
ulous Astor Theatre display.

NORMAN COLLINS,
William German and
Mrs. German, and
Ted Curtis, above.

OSCAR DOOB, New
York Mayor Vincent
Impellitteri and Silas

Seadler, right.

MR. AND MRS. DORE
SCHARY, below.

^OUBEN MAMOULIAN and his wife, and
Howard Dietz.
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ATOMIC romance

is 20th Century-

Fox's "I'll Never

Forget You," left,

filmed in England

with cast headed
by Tyrone Power,

Anne Blyth and

Michael Rennie.

Filmed in color by
Technicolor, it bids

for top December
playdates.

LOVE AT FIRST

SIGHT is the

reaction of Scott

Brady to Jeanne
Crain, right, in

"The Model and the

Marriage Broker,"

sock romantic

comedy, which has

Thelma Ritter in her

most hilarious role

to date. A January
release, it's a joyous

note for 1952.

YOUNG STAR Anne Francis, left, rides high, wide,

and handsome to national popularity in the December
comedy offering from 20th Century-Fox,

"Elopement," which she will follow up with

"Lydia Bailey," romantic drama to be released

next year.

RICHARD BASEHART sets his

sights on a Korean enemy in this

scene from "Fixed Bayonets!"

dynamic story of rearguard action

in Korea, world premiering at

New York's Rivoli theatre

November 20, and going out to

theatres for December showing.

(Advertisement)
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ALLIED WRITING SCRIPT
FOR FILM ARRITRATION
Would Need Governmenfs
Approval; Similar to the
UMPI Plan of 1942

The dream of an industry-wide arbitra-

tion system this week appeared to be moving
closer to realization, as Allied States As-
sociation prepared to detail a specific plan

that would substitute mediation for litigation.

To be sure, the Allied plan could be de-

scribed as only in embryonic form, but suf-

ficient has been learned from the exhibitor

organization’s headquarters in Washington
to indicate that discussions among those top

echelon executives interested in arbitration

would be based on definite proposals, rather

than generalities.

Plan Follows Pattern
As Suggested in 1942

As far as Allied was concerned, two things

appeared certain; 1. any all-industry arbi-

tration plan would have to be submitted to

the Justice Department for approval; and 2.

the plan generally would follow the pattern

of that suggested at the United Motion Pic-

ture Industry Conferences in 1942.

(The UMPI formula called for a three-

man arbitration panel representing indepen-

dent exhibition, distribution and circuit ex-

hibition. According to the pro-arbitration

resolution approved at the recent Allied con-

vention in New York, the third member of

the panel would be picked by the represen-

tatives from exhibition and distribution.)

Meanwhile, it was learned in New York
that one of the “key topics” on the agenda
of the Theatre Owners of America executive

committee, meeting there this week, was to

have been arbitration, which TOA has con-

sistently been working for during the past

couple of years and to which Allied has per-

sistently turned a deaf ear, until the recent

convention. There seemed little doubt that

the Allied approval of “all-industry” arbitra-

tion had alerted the TOA executives in view
of their recent proposals for a voluntary plan

on a regional basis.

Would Require Approval
Of Justice DepaHment
On the point of Government approval of

an arbitration scheme, a spokesman for Al-
lied had this to say, “Any . .

.
plan . . . will

have to be incorporated into the Paramount
(anti-trust) decrees, and will have to be ap-

proved by (the Department of) Justice. Al-

lied would not want to take any chances on
a plan not approved by the Department, and
I don’t think any distributor would either.”

In Washington this week Abram F.

Myers, Allied general counsel, said that he
and his aides were moving as swiftly as pos-

sible to get the plan ready so that it could

be properly dealt with by the powers that be

at the earliest possible moment. He added

TOA REGIONAL MEETING
HELD IN NEW YORK
The first of a series of six Theatre

Owners of America regional meetings

was scheduled to be held Friday at

the Hotel Astor in New York. Some
70 exhibitors from at least eight

States— New York, Massachusetts,

Connecticut, Virginia, Rhode Island,

New Jersey, West Virginia and

Pennsylvania—were expected to at-

tend, Five other meetings will be held

at later dates in Atlanta, Chicago,

Dallas, Denver and Los Angeles. S. H.

Fabian will be the chairman at the

New York gathering.

that there was a possibility of the plan being

ready for discussion by the end of

November.
The arbitration resolution approved by the

Allied convention and board meeting in New
York, Mr. Myers said, had the “bare bones”

of a plan. “I suppose it is up to me to put

meat on the bones and breathe some life into

the skeleton,” he said, adding that the fin-

ished plan would be presented to a joint

meeting of distributors—not shown to them

one at a time.

He also pleaded for industry officials to

avoid “snap judgments” on the plan and not

“pick it to pieces before it can be fully stated

and formally presented to the film com-

panies.”

Differs Only in Form
From UMPI Proposal

Mr. Myers said Allied’s plan would be

recognized as differing “only in form and

procedure from the proposals considered by

the United Motion Picture Industry confer-

ences in 1942.” These proposals were never

really implemented because of the Govern-

ment’s rejection of UMPI’s important trade

practice suggestions, which took the energy

out of the entire organization at the time.

Mr. Myers said the UMPI plan was based

on conciliation, rather than arbitration, and

added that “any arbitration plan involves a

good bit of conciliation, too.”

Basically, the UMPI plan called for the

following

:

The three-man panel was to have jurisdic-

tion on regional complaints—individual

grievances were to be settled by conciliation;

the panel was to be picked from persons out-

side the territory involved
;
“moral persua-

sion” was the only machinery approved to

implement the panel’s rulings ;
individual

disputants—exhibitor and distributor, for ex-

ample—would follow this conciliation plan

:

dispute to be submitted to an official of a

regional exhibitor organization, or any other

conciliator either side would pick; if solution

was still difficult, both sides and conciliator

would submit issue to distributor home office

in New York; still failing of solution, UMPI
secretary would get the dispute ;

final course,

UMPI’s general committee would review

case.

What specific issues would best lend them-

selves to arbitration were not revealed by

Mr. Myers in his remarks.

Snaper Sees Arbitrator
Cost at $125 Per Day

According to Wilbur Snaper, Allied con-

vention chairman, any plan for industry

arbitration that Allied will offer the dis-

tributors, will eliminate to a large extent the

role of the highly-paid attorneys and will

require the disputants to share a cost of

probably $125 per day.

The president of the Allied Theatre Own-
ers of New Jersey said there was a possi-

bility of a $25 per day expense account for

an individual arbitrator. This, plus travel-

ing costs plus such incidentals as transcrib-

ing the hearing reports, would bring the

cost to $125 a day for the three-man panel.

Mr. Snaper said the plan would be ready in

six or eight weeks.

On another point, Mr. Snaper said he

could not see why any case could not be set-

tled within a five-day period, with two or

three days being the most likely running

time. He said one of the drawbacks of media-

tion under the American Arbitration Asso-

ciation plan was that too much time had to

be taken up explaining industry technicali-

ties to outsiders unfamiliar with the opera-

tions of the film business.

Provides for Use of
Single Arbitrator

Under the Allied plan, it is presumed there

will be no place for AAA participation. Mr.

Snaper said that the Allied plan is expected

to be pliable enough for the use of a single

arbitrator if and when there is a case pre-

sented that could be handled by one person.

(This aspect of Allied arbitration thinking,

incidentally, ties in closely with the concilia-

tion angle of the UMPI plan).

He added that the AAA cases were invari-

ably marked by the attendance of large num-
bers of attorneys, which only added to the

costs and detracted from the efficiency of the

arbitration personnel.

But whatever would be the final result of

all the arbitration thinking, discussion and
planning, it was perfectly clear this week
that on this issue, the industry was probably

further advanced than it had ever been in

recent years. At least both big exhibitor

groups—Allied and TOA—were agreed on

the need for arbitration. How it could be

worked out to everybody’s satisfaction

remained to be seen.
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SEEK ENIFIED
TV APPROACH
Screen Representatives in

Capital Session Plan
FCC Hearing Strategy

W ith the formulation of a united industry

approach to theatre television as their con-

tinuing aim, film industry representatives

met in Washington this week for their sec-

ond conference on the forthcoming Federal

Communications Commission theatre televi-

sion hearings.

The meeting was held at the headquarters

of the Motion Picture Association of

America, and paralleled a similar session at

the MPAA headquarters in New York re-

cently. The FCC hearings are scheduled

for the end of February hut the industry is

moving to work out a united approach to its

demands for theatre television channels.

Blames Programming

Marty Bennett, RCA eastern sales man-
ager, this week admitted that there had been

a slackening off in the number of orders for

theatre television units and he attributed the

drop to lack of programming and the in-

flexilnlity of line facilities.

Mr. Bennett explained that there had been

a spurt of orders following the popular Rob-
inson-Turpin fight, but that since then there

had been no programs of outstanding interest

scheduled for the theatres and that this had

slowed the pace of incoming orders during

the past few weeks.

He stressed, however, that orders were
still coming in and estimated that about 110

theatres throughout the country should be

equipped with large-screen units by the end

of the year. In many areas, theatres were

unable to order units because the American
Telephone and Telegraph Company could

not assure a line would be available. In

other places, existing lines are completely

booked by the radio and TV networks.

Three in Washington

W^ashington will soon have three theatres

equipped with large-screen television facili-

ties. RKO Keith’s was the first. The War-
ner theatre recently installed theatre tele-

vision equipment, and now Loew’s Capitol is

having the equipment put in. Several other

exhibitors in the area, including Sidney Lust

and the K-B Amusement Co., have indicated

their intention to go ahead with large-screen

TV equipment.

In New York it was learned this week

that Paramount Television is building 50

more of its film-recording theatre television

units, with indications that the company ex-

pects orders for them to he forthcoming.

And General Precision Laboratories has

disclosed it has a backlog of 40 orders for

its theatre TV equipment which is distributed

by National Theatre Supply. The orders

come from eight states.

FCC Sets Pre-Hearing

On ABC-Paramount
]VASHINGTON

:

A Federal Communica-
tions Commissioner has called a pre-hearing

conference for November on the proposed

merger between the American Broadcasting

Company and United Paramount Theatres.

The examiner, Leo Resnick, will hold full-

scale hearings January 15. At the pre-hear-

ing conference, the commission’s investiga-

tion of the anti-trust status of Paramount
Pictures, United Paramount Theatres and

related companies also will come up. The
conference further will try and get agree-

ment on simplifying or reducing the issues

in the proceedings, the procedure to be fol-

lowed and possibly to establish certain facts

by common consent.

$8,450,582 Trust Suit

Filed in Providence
The Metropolitan theatre in Providence,

R. L, has filed a treble damage anti-trust

suit— totaling $8,450,582—against the major

distributors and a number of circuits operat-

in downtown first run houses, and also thea-

tre owning companies. The complaint states

that the defendants “have regularly and uni-

formly failed to license their pictures first-

run in Providence in any manner which

would allow the operators of the Metropoli-

tan theatre freely to compete with the RKO,
Paramount and Loew’s circuits, or with the

National Realty Company (operator of the

Strand) for first-run film licenses.”

The suit claims the Metropolitan since

June. 1940, has sustained operating losses of

$175,660, and has lost estimated profits up

to September of this year of $1,716 200, plus

a loss of good will amounting to $625,000.

Individuals named, with the exception of

Edward M. Fay and Archibald Silverman,

are officials of the producing and distributing

companies or of the related theatre firms.

Herald Editor Speaker

At Forum on Freedom
Martin Quigley, Jr., editor of Motion

Picture Her.\ld, spoke on “Freedom and

the Screen” at the tenth annual Catholic

University Forum at the Hotel Staffer, New
York, November 10. The Forum, spon-

sored by the alumni of the University, was

on the general subject, “Freedom of Com-
munication in a Democracy.” Other speak-

ers, covering the subject for the theatre,

radio and the press, were Leo Brady, asso-

ciate professor in the Catholic University

department of speech and drama ; Wilham
R. McAndrewc manager of public affairs

programs for National Broadcasting Com-
pany, and Neil MacNeil, former managing

editor of the New York Tnnes.

7S Requests
For Building
Approvetl
WASHINGTON ; Persons seeking Govern-

ment permission to build theatres and other

entertainment and recreation buildings fared

comparatively well in the fourth quarter, the

National Production Authority reports.

It reported that of 131 applications from

theatres, radio and TV stations and other

recreational facilities, 75 received permission

to start construction or were exempt, while

onlv 56 were denied. This means that only

about 43 per cent of the applications were

turned down.

NPA said that 63 per cent of construc-

tion applications of all types were turned

dpwn in the fourth quarter, meaning that

entertainment projects fared considerably

better than construction generally. In fact,

only “miscellaneous residential” projects

had a lower denial percentage. All other

major categories had denials upwards of

50 per cent.

The 131 entertainment applications in-

volved $21,602,000 of building, NPA said.

It alloted materials to 11 projects, involving

$7,957,000; approved another 26 projects,

involving $1,520,700 of construction, with-

out making any allotments of materials ;
and

ruled that 38 other projects, totaling $894,-

820, were exempt. The 56 projects turned

down involved $11,229,000 of building.

NPA officials said indications are that

the rate of rejection for the first quarter ot

1952 will he higher than for the fourth

quarter of 1951. They made this statement

about construction generally — but it is

believed certain to be valid for theatre con-

struction specifically.

NPA said it was unlikely that approval

would be given any project not at least 20

per cent complete or of a direct military or

defense-supporting nature.

Paramount May Cut Back

Production: Hartman
A reduction by five or six in the 30-odd

pictures produced annually by Paramount

may he necessary to keep within the spend-

ing limits adopted by the company last June,

Don Hartman, production supervisor, said

in New York this week.

He also said that although production

costs, particularly with reference to labor,

are continuing to rise, the studio is succeed-

ing in effecting sizeable savings. Paramount

hoped to pare $200,000 from its $1,200,000

per-picture budget average.

Mr. Hartman, in New York for a series

of home office conferences, said that as a re-

sult of the new streamlined production.

Paramount already is well advanced on plans

for 1953 production. In this connection, he

added, the company has casting commitments

from a number of stars who have not previ-

ously appeared in Paramount films, including

Robert Donat, Janies Mason, Humphrey Bo-

gart, Jean Simmons and Gregory Peck.
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THE SALES PLAN

FOR M-G-M’s

QUO y^DIS
THE GREATEST MOTION PICTURE OF ALL TIME
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XA HE unusual position in which we find ourselves in the preparation of a

merchandising policy for this great picture prompts us to adopt this method of

acquainting our customers with the problems confronting us.

QUO VADIS has been produced at a cost in excess of any picture ever before

made. It has an actual production cost of more than seven million dollars. This does

not include print cost or advertising cost. At the time it is ready for a pre-release

market, we estimate that our investment will be some millions more. So costly a

production is indeed unheard of in the history of this industry. It is clear to all who

understand our business that with the customary methods of distribution, and at

regular admission prices, there could not be a chance for us to recoup our invest-

ment, much less to earn a profit or produce an appropriate profit for the exhibitors.

Inasmuch as no picture has ever developed the large revenue at regular prices

which it would be necessary to achieve in order to pay for such a production, we

cannot reasonably expect that under the present market conditions we could do

so now.

In view of the restrictions under which we are operating, there is no course but

to pre-release this great production on a competitive bidding basis for first run

showings in suitable theatres. We have every right to believe we have a most

outstanding picture. In fact, as has been stated by those expert showmen who have

seen this production, it eclipses anything ever produced.

QUO VADIS will be trade shown in theatres and not in projection rooms. We
hope and expect to have a large attendance of theatre owners at all trade shows.

We are fully conscious of the existing Court Decree to which we are subject.

We cannot and will not have anything to do with the fixing or determination of

admission prices; they will be decided by the theatre operators and no one else. Our
entire selling organization understands their responsibilities in this respect. Should

any exhibitor at any time have reason to believe that this policy is not followed, we
urge upon him to make the facts known to the Sales Head of our organization.

In New York City and Los Angeles we have arranged for special simultaneous

exhibitions in two theatres in each city—one on a reserved and the other on a continu-

ous policy. We intend to avail ourselves of the Loew’s Theatres for test engagements,

so that the exhibitors of the country may be informed of the public reaction to this

picture. Because of the unique quality of the picture, we believe that this informa-

tion will be helpful in acquainting exhibitors throughout the country with its

potentialities.



For the immediate future we intend to confine the pre-release first run of

QUO VADIS to localities of approximately 100,000 population or more. We shall

welcome bids from those exhibitors located in these situations of over 100,000

population who desire to exhibit QUO VADIS first run — such offers to include:

A. Name of the theatre and operator.

B. Guarantee (dollars) to distributor as its minimum share for entire engagement.

C. Participating terms.

D. Minimum length of run guaranteed.

E. A holdover control figure to determine the continuance of the engagement beyond

the minimum run guaranteed.



The Illustration For One Of The 24-Sheet Posters That Showmen Will Spread Across The Nation

F. Admission price exhibitor plans to charge exclusive of any admission taxes.

G. We, as the distributor, will handle and pay for all advertising for pre-opening

and first week exclusive of lobby displays, marquee and outdoor advertising. Offer

shall state the amount to be spent by exhibitor for second and following weeks of

engagement weekly.

In connection with the above offer, the following conditions apply:

1. QUO VADIS is not to be played as part of a double feature program.

2. The run granted will be specified; no specific clearance will be granted.

3. Our right to reject all offers is reserved.



The sole purpose in asking for admission prices which the exhibitor intends to

charge is to enable us to evaluate the offers received and thus award the picture on

the basis of the best bid. Any offer which contains a participation in the gross receipts

requires an estimate of such receipts for proper appraisal. This estimate, of course,

necessitates a knowledge of the admission prices prevailing during the engagement.

The failure to include proposed admission prices in an offer will not disqualify the

bid, but their inclusion will enable us better to evaluate the bids.

As rapidly as arrangements are completed for the showing of the picture (which

has a running time of approximately three hours) in the situations described above,

additional localities will be selected, probably larger in number, where also the same

procedure will be followed. After these have been completed, other localities will then

be selected and the same procedure again will follow.

At some point during the course of the playing-off of QUO VADIS in these

selected communities, after sufficient experience has been had, arrangements will

be made to make the picture available for second run showing in the places where

it has already played first run.

In the smaller communities, it is likely that the possibilities will be exhausted

following the second run. In the larger situations, a city will be divided into a num-

ber of areas. Theatres located within each area will have an opportunity to bid for

this particular run. The theatre winning the bid will have clearance against all

other theatres in that particular area. Subsequently, similar provisions will be made

for the next run in each of these areas, so that eventually every theatre which is

interested will have an opportunity to present this picture.

In the near future we will advise theatre owners when the picture will be

available for booking and when bids will be considered.

LOEW’S INC.
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THE PRINCIPAL PLAYERS IN M-G-M’s “QuO VaDIs”

Deborah Kerr is the beautiful Lygia,
daughter of a king, beloved hostage
ofRome who is treated as a daughter
rather than a captive.

Peter Ustinov, Russian-born British
actor, portrays the decadent Em-
peror Nero whose vanity and wick-
edness are appalling

!

Robert Taylor is Marcus Vinicius,
Rome’s finest soldier, faithful to

Nero until he saw that the mad
emperor’s course meant ruin.

Buddy Baer is the giant Ursus,
faithful slave and servant to Lygia,
who conquers giants and slays a
maddened bull in her defense.

Marina Berti, Italian actress of
rarest beauty is Eunice, slave girl

who rejects Robert Taylor to stay
with Petronius whom she loves.

Petronius, Nero’s dictator of ele-

gance, is played by British Actor
Leo Genn who subtly reveals the
vanities and weakness of Nero.

Peter Miles is Nazarius, the or-

phaned boy through whose lips

comes the answer to Peter’s query of
the Divine Presence “Quo Vadis?’’

Finlay Currie, as Peter, brings a
beautiful and moving story of sal-

vation through Christ to the suf-
fering people in their dark hour.

Abraham Sofaer, as the Apostle
Paul, brings the message of Chris-
tianity to the household of General
Plautius, protector of Lygia.
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so TELEVISION NOW
APPROACHESA CODE
A discussion of adventure and experiment in public relations

of the new medium, taking a leaf from the motion picture.

by TERRY RAMSAYE

W HEN the full board of the National

Association of Radio - Television

Broadcasters assembles in Washing-
ton December 3 it will have before it for

formal adoption a code of self-regulation. It

is submitted by the organization’s program
standards committee from its sessions in Chi-

cago the week of October 22.

The adoption of this code, with little prob-

ability of important modification, is to be

forecast by reason of the abundant publicity

the standards committee has given it, includ-

ing the promulgation of a thirty-page presen-

tation in detail. In publicity effect the code
is as good as adopted. This has obviously

been designed. A definite public and political

relations program is in progress. Movements
from now on will be affected by both internal

and external reaction.

Akin to Film Situation

The circumstances are considerably akin

to those which conditioned the conduct of

the organized motion picture industry in the

adoption of its Production Code. It took

twenty-five years of exhibition experience to

bring the motion picture to a moral and eth-

ical code declaration, and longer to make it

significant. Adoption is like the passing of

a resolution at a club meeting. Application,

with instrumentation, is another matter.

In Chicago it was admitted that one of the

impelling facts had been the introduction of a
bill in Congress by Senator William H. Ben-
ton of Connecticut for the formation of a
Citizen’s Advisory Board on television to

report to the Federal Communications Com-
mission. That would be tantamount to a

thinly veiled Federal censorship. Television

is well advised to be aware, and because of

implications and possibilities ahead the mo-
tion picture can well be concerned.

Common Sense and Decency

In substance the TV code stripped to its

essence, out of a verbose cloud of proclaimed

high intent, is a document of common sense

and common decency, even as the Motion
Picture Code which it so closely parallels,

and paraphrases at times. It has been sum-
marized in a news article in Motion Pic-
ture Herald of October 27.

It is to be noted that the television code, as

projected, has found it necessary to be con-
cerned not only with the morale and ethics

of amusement content but also with adver-
tising co-"-ponents of program presentation.

Understandably it gives no present attention

to the special problems which could arise in

production for and traffic with big screen

theatre programs. That problem is for the

while around the corner, not far. Obviously
it remains to be seen whether television is

to remain a separate entity allied to radio,

or is to emerge into some yet unforecastable

integration with the motion picture. After

all television is the motion picture-in-the-

home, its audience largely identical with the

audience of the theatre screen.

Declaration of Virtue

The preamble of the television code, as

issued, oozes with declaration of virtue, mak-
ing it sound very much like an industry talk-

ing to itself to he overheard. Adoption and
its publicity will continue to invite closer

and critical external observation. The
movies have had experience of that. The
adoption of the Production Code in 1930

was but the merest beginning of meeting a

rising tide of attention to the immoral con-

tent of screen entertainment.

The application of the Code reposed in

effect in the hands of a committeee of worthy
functionaries of production, engaged to ab-

sorption in the factory cares of the day and
in getting along with each other. The pub-

lic was something to be handled by press

agents and by Distribution, out of offices in

New York. Pictures got no better fast and
greater storms of protest arose, especially

from those who had put high hope in the

signing of the Code.

Fady Hollywood had gone to crossing her

legs even higher yet, and one corporation

employed Miss Mae West in its struggle to

stay out of bankruptcy in the days of the big

Depression ordeals. It went through the

ameliorated wringer called “77-B” anyway.
The protests culminated in the memorable
“Philadelphia boycott,” costing the box office

of that area from 40 to 60 per cent, and as

much as $200,000 a week for one great cir-

cuit. That did it, with a collect message.

Then came a suing for peace, a reaffirma-

tion of Code promises, and the establishment

of instrumentation, consisting of the Pro-

duction Code Administration. That Admin-
istration was considerably autonomous and
made up of personnel which had not been

nurtured in the venerably lax movie tradi-

tion. It was still self-regulation, with a deal

of the self on the shelf. It had to be. It has

worked, as television recognizes.

Television Moving Faster

It is observable that television is moving
faster than the motion picture did, and much
of that is to be attributed to the successful

pioneering in the parent medium. Also

socio-politico-economic reactions these days

are moving at an ever increasing rate.

There have been some tentative gestures

toward a television code before.- One in

Hollywood flared and then expired of acute

financial anemia. It was lip service, appar-

ently. There are many clutchings at the

word “Code” as something containing magic.

It does not.

In many respects the problem of a code

for television is more intricate and difficult

than for the motion picture. Motion pic-

ture production and administration are con-

centrated by sheer geography and crystal-

ized into an order of structure which now
does not obtain, and may never, in television

which is diffuse, sprawling, feeling its way.

Unhappily it seems that each medium, each

new enterprise, has to learn from zero up.

Study Film Code Experience

Television could do with a more thorough

study of the history and experience of the

motion picture Code. That is quite as im-

portant as what may be had by reading the

Code itself. Such a pursuit would discover

that the admitted effectiveness of the picture

Code is maintained by an order of articulate

and continuing surveillance the same of

which has not come to bear on television yet.

Inevitably at the first breath of discipline

for art, real or alleged, feathers go up and

there is a flurry of protest. John Crosby,

radio and television pundit of the New York
Herald Tribune, has produced a litter of

whimsical words about the projected televi-

sion code, which he appears to take as an

established fact. He professes to be put out

about it. He considers that “bad taste eludes

codes” while “good taste is baffled by codes.”

That being the case “good taste” better get

smarter, as it has in the movies.

There will be a lot more comment in the

pattern. It is entertaining that his most

specific complaint is that under the projected

televison code a dame of a coretain order

may not be called a “broad.”

Stirred perhaps by the television code

publicity, we seem to be in for another little

wave of “coditis” in movieland. The dis-

tinguished director William Wyler eased

into the headlines the other day in an inter-

view sprayed on the landscape by the Asso-

ciated Press. He has a plan “to win back

patrons at the movie box office
;

ease the

censorship code.” “It is time,” says he, “we

stopped making all pictures so they can be

seen by children.”

Wyler Ought to Know
Mr. Wyler ought to know, with his acute

pov/ers of observation, that there appears to

be considerable latitude in the Code as mani-

fest in many a current production. Consider

the goings on in “Show Boat” for instance,

or “Born Yesterday” in which a “broad”

seemed to triumph, or the adroit exploitation

of bitchery exquisite in “All About Eve.”

None precisely great for the kiddies, but they

get by, neatly. This director, despite all the

Code handicaps, has made a succession of

excellent and successful pictures. That is his

part of the job. The operation of the indus-

try is in less artistic but perhaps more thor-

oughly executive hands.

Television executives, and some Holly-

wood personages, ought to read the Code.

Mainly they shoot from the hip on the basis

of what they’ve heard about it.
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Dore Schary, vice-president in charge of

production at MGM, was a Washington

visitor, speaking at the National Jewish

Welfare Board luncheon at the Statler.

He also visited President Truman at the

White House and was guest of honor at a

Pentagon luncheon. Mr. Schary also re-

ceived an Award of Merit from the Vet-

erans of Foreign Wars for his picture

“Go for Broke.”

Sir Henry French, director, and Regi-

nald Baker, president, of the British

Film Producers Association, have left for

Washington for talks with Joyce O’Hara,
vice-president of the Motion Picture As-

sociation of America. Mr. French is fly-

ing and Mr. Baker is coming on the

Mauretania.

John G. McCarthy, vice-president of the

Motion Picture Association of America,

has been honored by the Italian Govern-
ment with the Star of Solidarity decora-

tion. The honor, which will be bestowed

by the Italian Ambassador in Washington
soon, cites Mr. McCarthy’s efforts “in

behalf of friendly relations between the

film industries of the U. S. and Italy.”

Leo Greenfield has been appointed branch

manager in Albany for Universal Pic-

tures, it is announced by Charles J.

Feldman, domestic sales manager. Mr.
Greenfield, who succeeds Eugene Vogel,

resigned, has been a salesman in the New
York exchange since June, 1947.

$3,750,000 Trust Case
Settled Out-of-Court
The $3,750,000 anti-trust suit filed last

May 1 in Cincinnati District Court by the

S. and S. Amusement Co. has been settled

out of court. S. and S. operates the Twin
drive-in theatre, and those named in the

complaint were the major distributors and
RKO Midwest, Southern Ohio Theatres,

Cino Theatre Co., Southern Theatre Co. and

Greater Cincinnati Theatres. Jerome Gold-

man, attorney for S. and S., declined to dis-

close details of the settlement, but said there

was a cash consideration and the availability

status of the Twin had been improved.

Natalie Kalmus Appeals
Lower Court Ruling
WASHINGTON

:

Natalie M. Kalmus last

week asked the Supreme Court to overrule

a California state court decision which dis-

missed her property suit against Herbert T.

Kalmus.

Mrs. Kalmus sought support and mainte-

nance, that she be adjudged a partner in

Technicolor Motion Picture Corporation and
be given an accounting of all assets, profits

and property of the partnership, and that

a receiver be appointed to dissolve the part-

Edmund C. DeBerry has been promoted to

manager of Paramount’s Buffalo branch

and Daniel R. Houlihan has been

named Albany branch manager, it was
announced by A. W. Schwalberg, presi-

dent of Paramount Film Distributing

Corp. A former salesman in the Charlotte

exchange, Mr. DeBerry replaces John
W. Brown, who has been transferred to

Boston as a special representative. Mr.
Houlihan succeeds Edward Maloney,
resigned.

Alfred E. Daff, director of world sales for

Universal Pictures, left New York Fri-

day for a week’s trip to Paris and London.

In Paris, Mr. Daff will confer with

Harry Novak, Universal’s supervisor for

continental Europe and North Africa.

Monday, Mr. Daff goes to England to

attend the annual convention in Bourne-

mouth of the Cinema Management Asso-

ciation, Ltd., group.

Lester S. Abberley, special counsel, and

Victor Borella, manager of operations

at Rockefeller Center, Inc., have been

elected to the board of directors of Radio

City Music Hall, G. S. Eyssell, presi-

dent of Rockefeller Center, has announced.

Mrs. Eric A. Johnston, wife of the Motion

Picture Association president, Monday
gave a luncheon at MPAA headquarters

for Mrs. Truman and some two-dozen

wives of top Government officials and
Washington residents.

nership and determine her share. She also

asked various lawyer fees and court costs.

Dr. Kalmus cited a 1921 divorce in Massa-

chusetts and a 1945 property settlement, and

asked the case be dismissed.

Mrs. Kalmus claims that, when the case

came to trial in California, she was ill in

Massachusetts, that her lawyers quit when
they could not get the trial delayed, and that

judgment was entered against her despite

the fact that she did not have a chance to

present evidence or make any defense.

U. S. Dis+ribulors Fight

Drastic Belgium Law
U. S. distributors in Belgium are fighting

a drastic new film law, it was learned this

week. The decree, originally slated to go into

effect October 24 but postponed to November

7, was proposed by the Belgian Economic
Ministry and aims a three-fold blow at the

companies. One portion of the law would cut

remittances by 60 per cent. Another would

bar any imports of positive prints from dol-

lar areas except for Technicolor prints and

certain educational films. U. S. companies’

earnings would be limited to dollars for only

200 features and shorts. The American
firms have protested the decree to both the

State Department and Belgian officials.

Tax Rebate
Of $450,000
Ta Universal
WASHINGTON: Universal Pictures Com-
pany and Universal Film Exchanges to-

gether benefited to the tune of $450,000

from tax adjustments made by the Govern-

ment in the 12 months ending June 30,

1951. The adjustments covered excess

profits taxes paid in the years 1941, 1942

and 1943.

The two companies were among 19 film

industry firms which got tax refunds dur-

ing the 1950-51 fiscal year on excess profits

taxes paid in the war and post-war years.

In every case, the Bureau went back and

allowed the taxpayer extra excess profits

credit, which had the effect of cutting the

excess profits tax liability. In most cases,

this also resulted in some increase—in the

regular income tax liability—although, of

course, far less than the reduction in excess

profits tax liability. In all cases, the net

result was a tax refund for the company.

In most cases, the extra credit allowed by

the Bureau was far less than that sought by

the taxpayer. Universal Pictures, for ex-

ample, wanted an increased credit of over

$13,000,000 and was allowed an increase of

$890,000. Even this increase in the credit

resulted in a reduction in excess profits tax

liability of $595,058. The company’s ordi-

nary income tax was increased $264,470, for

a net benefit of $330,588.

Universal Film Exchanges, after adjust-

ments in its taxes, came out ahead by

$119,170.

Other industry firms to benefit from the tax

adjustments were the following, with the net

benefit

:

Palms Theatre Corp., Phoenix, $1,011 ;
Phoe-

nix Drive-In Theatre, Phoenix, $22 ;
Malco

Theatres, Inc., Memphis, $52,949 ; Fox Estes

Theatre Corp., Los Angeles, $5,725 ;
Fox Great

Falls Theatre Corp., Los Angeles, $6,324; Fox
Lincoln Theatre Corp., Los Angeles, $4,465

;

Pierce-Tampa Theatres, Inc., Lakeland, Fla.,

$10,281 ; Alabama Theatres, Atlanta, $68,117.

Indianapolis Allied Unif

Reelects Rembusch
INDIANAPOLIS

:

Trueman T. Rembusch
was reelected president of the Allied Thea-

tre Owners of Indiana at the organization’s

silver anniversary convention at the Hotel

Lincoln here Wednesday.

A guest at the meeting was William F.

Rodgers, vice-president in charge of sales

at Metro, who called for industry unity.

“The sooner we can learn to live together

in peace, the better it will be for all of us,”

he said, warning that “no industry can stand

the number of lawsuits being filed today.”

Wilbur Snaper, president of New Jersey

Allied, reported “general sales manager
acceptance” of Allied’s arbitration efforts.

Mr. Rembusch announced that Jack Kirsch,

Nathan Yaniins, Mr. Snaper, Col. Harry

Cole, Abram F. Myers and he himself had

been invited to serve on the Allied arbitra-

tion committee.
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The glorious

STORY OF GUS KAHN,

THE LOVE SONGS

HE WROTE INTO

AMERICA'S HEART,

AND THE GIRL WHO
PUT THEM INTO HIS

JAMES GLEASON
WRITTEN BT

MELVILLE SHAVELSON
AND

JACK ROSE
Musical Direclion by Ray Heindorf

Musical Numbers Staged and
Directed by LeRoy Prinz

PRODUCED BY

LOUIS F. EDELMAN

MICHAEL CURTIZ



Smmc to End
Terr^ iaf* Kentucky's

• • • e • • Ticket Tux

11^ N UO VADIS," again. By all counts

\ X/ super-spectacle of the

cinema for all time to now, and
probably for an uncalculable hereafter. No
picture In memory has enjoyed so pro-

tracted, so carefully calculated a years-on-

end promotional build-up, or a more
abundant press. And one is not to forget

"Gone With the Wind," released under

the same auspices, longer and only a

million or two less costly. But that was an-

other day and time and today's vast

spectacle, with its dramatic intensities,

seems unlikely to make the madly expansive

and expensive impress on the industry mind
that the "Wind " did. It is possible that

"Quo Vadis" is the blazing flare that ends

an era. We shall have to watch Cecil

DeMille a while yet to be sure.

The critical reception of 'Quo Vadis" is

recorded mostly In awed superlatives.

There have been and will be flecks of ana-

lytical misgivings but they speak for a

negligible fraction of the audience. This

one is for the millions, including George
Spelvin, Joe Doaks, Sol Blutz and the girls

they go with. It will take a lot of them to

pay for it.

Meanwhile, apart from its own special

box office career, "Quo Vadis," with all

its flamboyance, cannot but be a construc-

tive stimulus to the popular interest in the

motion picture, helping to contribute Im-

portantly to a renewed realization that the

motion picture is a very large and com-
manding fact on the entertainment scene.

With its boasts of costly magnificence it

has a very considerable, if not measure-

able, value in combatting a notion that the

motion picture is a waning institution. The

public will never have an awareness that

it is in considerable part a piece of finan-

cial strategy, on today's confused map, in

converting impounded lira in Italy into ex-

portable merchandise to be made Into

dollars over here in the world's greatest

market. And really that does not matter

to the customer buying a seat for a show.

The commercial process Involved is

reminiscent of an analogous process in the

marketing of corn in some parts of the

southern highlands of the Republic. A city

hunter In the bear country came upon a

richly laden crop in a remote valley.

"How," he asked the farmer, "are you go-

ing to get this stuff to market—you've

got no roads at all. The reply was simple.

"I reckon stranger that we'll take that corn

out in jugs, ahorseback." A film can makes

a great container.

If one may judge from the attentions

reaching my remoteness in the hills, the

spiritual content of this distillation of a

Christian saga Is not a dominantly impres-

sive component. That so far has appeared
only In the comment of Sherwin Kane of

Motion Picture Daily: "For It Is the vast-

ness of the scale . . . that Impresses even

more than its epic story of the heyday of

pagan Rome and the burgeoning of Christi-

anity in the midst of maniacal persecu-

tion. . .
."

The vagrant notion comes that it would
be perchance reasonable to make the title,

which Is sheer interrogation, "Quo Vadis?"

Or maybe now It should be exclamative

"Quo Vadis!" And what might be the

revelation of a survey to discover what the

man-In-the-street thinks It means. Wonder
If he has heard of the legend of "Quo
vadis, Domlne?" from the Apostle Peter

addressing a Vision on the Applan Way,
those nineteen centuries ago?

PUBLIC RELATIONS—Column 2, page 10,

Neiv York Times, November 10, 1951:

"A $5,000,000 damage suit was filed yes-

terday In Federal Court against Universal

Pictures Company, Inc., and Realart Pic-

tures, Inc., by movie comedians Bud
Abbott and Lou Costello. The suit asks

for an accounting of profits from sale and
rental of Abbott-Costello pictures and
shorts made from them. . .

." In column 3,

same page, we read: "Denise Darcel will

be the main feminine attraction In the new
Bud Abbott-Lou Costello comedy, 'The

Sourdoughs,' which will get under way late

this month at Universal-International. . .
."

That reminds us that Charles Skouras Is said

to be circulating among the projected de-

fendant four majors the papers In a pro-

jected multi-million dollar suit pertaining

to their alleged treatment of the National

Theatres, subsidiary of their major contem-
porary, Twentieth Century-Fox. Strangers

to the Industry might be confused by such

manifestations.

NEW FEDERAL TAX laws reduce the ex-

cise on smoking and chewing tobacco by

eight cents a pound, while cigarettes are

up a cent a pack. This Is discriminatory

legislation. Pipes are for fireside philoso-

phers and contemplative fishermen, batin'

tobacco is for workers with the spitting

facilities of the open places. Cigarettes are

for the nervous, hasty, bedevilled citizenry,

snatching at moments of surcease and

escape. Snuff is not mentioned in the sum-

maries. Also no special levy is Indicated

for gold-tipped violet scented cigarettes, a

great oversight. Further a special stamp

for marajuana would be just as reasonable

as for bookies.

The constitutionality of Kentucky's 15-

year-old tax on amusement admissions was

attacked in a suit filed in Franklin County

Circuit Court last week by the Fourth Ave-

nue Amusement Co., Louisville.

Besides affecting theatres, the Kentucky

tax also applies to admissions at ball parks,

dance halls, night clubs, skating rinks, swim-

ming pools, lecture halls, stadia and other

such amusement places.

The tax exempts admissions under 11

cents. The rate is one cent on admissions

of 11 to 18 cents; two cents on admissions

of 19 to 28 cents; three cents on admissions

of 29 to 38 cents. From 39 cents to $1 the

tax is three cents plus a penny for each dime

charged in excess of 38 cents. On admis-

sions over $1, the tax is 10 cents plus a

penny on each additional 25 cents charged.

The amusement company’s suit recalls that

the tax was enacted in 1936 as a part of for-

mer Governor A. B. Chandler’s plan to liqui-

date the state debt, then represented by a

large number of outstanding interest-bearing

state warrants. Governor Chandler, accord-

ing to the suit, assured theatre owners the

tax would be temporary. The state debt has

been paid.

The suit calls the tax a hidden levy that

raises the price of admission. It violates

Amendments 5 and 14 of the U. S. Constitu-

tion and Section 171 of the Kentucky Con-

stitution, the suit contends, because it is dis-

criminatory, arbitrary and unconstitutional.

Goldman Trust Suit Cites

Bidding Discrimination
William Goldman Theatres, Inc., Phila-

delphia, last week filed a triple damage anti-

trust suit against Warner Brothers and

Paramount Pictures, with Warner theatres

joined as defendants, claiming that competi-

tive bidding in the city’s first runs is a de-

vice to give competitive advantage to War-
ners. The Goldman company charged that

because of the resources of Warners, the cir-

cuit enters inflated bids for its own and

Paramount product. The action asked an in-

junction against competitive bidding and

proposed implementation of the consent de-

cree calling for the divestiture of six first

run Warner theatres. Damages sought will

be detailed at a later date.

Jewish Charity Drive

Luncheon Is Held
An organizational luncheon meeting of the

Amusement Division of the Federation of

Jewish Philanthropies of New York was

held at the Hotel Astor in New York last

week. It was called by Emanuel Frisch,

chairman, and Barney Balaban and S. H.

Fabian, co-chairmen, of the industry’s cur-

rent drive to assist the Federation in its

campaign for $20,000,000.
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Another

Sign That

Paramount

Is Keeping

Its Boxoffice

Pace

Blazing!



3€ajors Join
In Jnpnnese
Operniions
Some of the major companies are cooper-

ating in setting up office, vault and ship-

ping facilities in Japan, William Piper,

assistant to George Weltner, president of

Paramount International, reported last week
on his return from that country.

The companies are spending considerable

sums setting up a distribution system in

Japan where the Motion Picture Export

Association officially goes out of business

the first of the year.

In Tokyo, Metro, Twentieth Century-

Fox and Warners are pooling their funds

in the construction of an office building and

all the majors, with the exception of Para-

mount, are chipping in for the erection of

vaults and a joint shipping center.

In Osaka too, Metro, 20th-Fox, Warners
and Paramount are putting up money joint-

ly for the construction of an office project,

Mr. Piper said, stressing that this did not

mean any joint billing operations.

“It’s costing Paramount about 50,000,000

yen ($100,000) to get started on our own
in Japan,” Mr. Piper estimated. All the

companies have literally billions of yen

accumulated in the country. The money is

frozen and can be used only for limited pur-

poses. Salaries of employees, for instance,

must come out of the companies’ earnings

starting January 1.

Paramount, like all others, will have its

main branch in Tokyo. Other branches will

be located in Osaka for western Japan;

Nagoya for central Japan and Fukuoka for

the southern island. There may also be a

branch for the northern island. Altogether,

the company plans on a staff of between 60

and 80, many former MPEA employees.

Mr. Piper said business in Japan was
good and that the local industry was putting

on a drive to reduce further the 100 per

cent admissions tax. It used to be 150 per

cent. The Japanese Government has limited

annual imports to 215 pictures, 150 of them
American, and Mr. Piper thought this quota,

based on the number of Japanese films pro-

duced, might be continued in the new fiscal

year which starts in April.

The Japanese Government has allocated

$3,600,000 for foreign film imports. The
Americans are able to remit about 30 per

cent of their gross earnings which, accord-

ing to Mr. Piper, run to between $6,000,-

000 and $7,000,000 annually for 150 films.

Japan has 2,600 theatres and audiences show
a distinct preference for native product.

Royal Film Performance

Nets Charity $84,000
LONDON

:

With every seat sold, the Royal
Film Performance at the Odeon, Leicester

Square, netted the British Cinematograph
Trades Benevolent Fund $84,000. The Queen,
Princess Margaret, the Duke and Duchess
of Gloucester, and the Duchess of Kent at-

tended. The film was Ealing’s “No Vul-

tures Fly.”

The audience accorded a rousing ovation

to the nine Hollywood stars in attendance.

Four of them, Jane Russell, Van Johnson,

Fred MacMurray and Dan Duryea, flew

from Hollywood especially for the occasion.

There they were joined by Lizabeth Scott,

Peter Lawford, Zachary Scott, Burt Lan-

caster and Orson Welles.

Fiiwn Imports
Seen Victim
Oi Austerity
by PETER BURNUP

LONDON

:

With a house of Commons
stunned by the Government’s announcement
of a £160,000,000 cut in food imports, not to

speak of other austerity measures designed

to save the country—as Winston Churchill

declares—from bankruptcy and ruin, respon-

sible executives here wonder what portends

for film imports.

Chancellor of the Exchequer Richard

Austen Butler warned the House that the

present cuts in the country’s economy are a

first installment only. Much depends on what
improvement in the position occurs in the

next few months.

In the house last week, the former Minis-

ter of Food, Maurice Webb, said he would
have preferred cuts in films together with

tobacco and wines and spirits to the reduc-

tion to virtual starvation of the country’s

food rations.

It is accepted here that if the country has

a hard winter, the film trade will find itself

faced with a demand for a slash in film im-

ports. But there are those who optimistically

predict that no government which already

cut the populace’s bacon will deprive it also

of its Bogart.
V

Although the strictest secrecy prevails, it

is known that backstage good will endeavors

are being made to heal the rift between J.

Arthur Rank’s Circuits Management Associ-

ation theatres and the Cinematograph Ex-
ibitors Association.

The Legal, Finance and Parliamentary

Committee of the CEA met to discuss the

withdrawal of the Rank theatres from the

exhibitor organization and in particular the

allegations made by Mr. Rank’s represent-

ative against Walter Fuller, CEA general

secretary. The latter answered one by one
each count in the indictment and produced
the association minutes to prove that in each

instance he had acted in accordance with

CEA’s rules. Mr. Fuller in effect was given

a vote of confidence by the committee.

The situation therefore has developed in

which, CEA claims, Mr. Rank’s plaint lies

not against Mr. Fuller personally but against

CEA’s constitution.

British Weigh Dropping

Commonwealth Unit
LONDON

:

With the projected disbanding

of the Motion Picture Export Association,

the British Film Producers’ Association

here is considering similar steps in regard

to the British Commonwealth Film Corpora-
tion which was formed to distribute BFPA
members films in foreign countries and col-

lect revenue. British producers have pro-

tested against the number of British films

permitted to enter Japan under the new
regulations.

A. F. Sams, Jr., president, Statesville Theatre Corp., Statesville, N. C.
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Story MateriaVs Found
Out on the Open Road

Ell Route, U. S. A.

Esteemed Editor:

An aimless vacationer fond of fair high-

ways can put a lot of mileage between him-

self and Hollywood, picking up perspective

as he goes, but the place is still there, in his

mental rear-view mirror, whichever way he

turns.

Set him down in lazy Ensenada, Mexico,

for instance, and he’s a cinch to wind up

on the main street watching the languid

pedestrians as they stop in front of the

single cinema to stare interestedly at the

lobby stills, as Americans used to do in the

homeland before pedestrianism became

obsolete.

Citizenry No Longer Thrills
To Erection of Theatre

Put him up for a spell at the indolent

Desert Inn in feverish Las Vegas, Nevada,
and he’ll draw a dolorous parellel between

the fascinated lookers-on at the snail-pace

building of a fore-doomed race track (since

what order of gambler would sit sweltering

in 120-degree heat for pari-mutuel odds that

average out at $6.70 when he can get as

much as 34-to-l about as often from a wheel

operated in controlled temperature?) and
the indifferent citizenry which no longer

thrills to the news that a new $1,000,000

theatre is being erected on the corner of

First and Main.

Stop him on the rim of the Grand Canyon

and his second thought is sure to be that

certainly the wizards of Technicolor or

Cinecolor must be getting their processes

developed by now to the point where bring-

ing this grandeur to the screen will he

practicable.

Drop him into fantastic Carlsbad Cavern

and he comes up smack against the realiza-

tion that he’s just seen this place in two

new movies before he left Hollywood and it

looked better in them than it does to the

naked eye. The mental rear-view mirror

comes full circle.

Wonders Where Hollywood
Writers Got Material

Let such an aimless vacationer drift into

conversation with the fellow who pipes gaso-

line into his motor, the waiter who serves a

steak horn and raised in the same township,

or the motherly proprietress of a gilded mo-
tel, and he’ll begin to wonder where the

writers of Hollywood have been getting

their material, for clearly it did not come
from these places, these people, or their

kind.

Here are no profound speculations about

inter-stellar communication, atomic bombs,

sociology or psychiatry. Here, is, first and

uppermost, dismay at rising living costs, a

theme completely overlooked so far by the

members of the Screen Writers Guild,

although the most vital in this nation and

time. And here is dire apprehension.

cloaked in no fancy rhetoric about pacts and

principles but stated in plain terms of

despair and determination, concerning

Korea and Koreas to come.

Here—and here is anywhere outside of

metropolitan Los Angeles, New York and

Chicago—is where writers and producers,

striving so hard to make pictures that will

re-engage the mainstream interest of the

American population, can find the stuff to

do it with. A gas-pump operator in Gallup,

a waiter in Albuquerque, a motel manager

in Needles—these don't have to guess what
subjects the public is interested in. They
know. William R. Weaver.

Three Pictures Started

Only three pictures went before the

cameras during the week.

Vincent Fennelly rolled “Waco” with

Lewis Collins directing at Monogram, star-

ring Wild Bill Elliott and Pamela Blake.

At Republic, Edward J. White started

“Border Saddlemate” with Rex Allen, Mary
Ellen Kay, Slim Pickens and Roy Barcroft,

under direction of William Witney.

“Outcasts of Poker Flat” at 20th Century

Fox was launched by Julian Blaustein, with

Joseph Newman directing Anne Baxter,

Dale Robertson, Miriam Hopkins, Cameron
Mitchell, Barbara Bates and Craig Hill.

Breen Aide Upholds Code
“Is the Code Democratic?” is the title of

an article in the November issue of Films

in Review by John A. Vizzard, assistant to

Joseph 1. Breen, Production Code Adminis-
trator. Mr. Vizzard answers in the af-

firmative, pointing out that the code was
called into being and is supported “by the

very people it restrains.”

THIS WEEK IN PRODUCTION:
STARTED (3)

MONOGRAM
Waco

REPUBLIC

Border Saddlemate

20TH CENTURY-FOX
Outcasts of Poker Flat

FINISHED (4)

COLUMBIA
Laramie Mountains

INDEPENDENT

The Tightrope ( Aspen
Prod-UA; Reno)

MGM
The Hour of Thirteen

( London

)

REPUBLIC

Leadville Gunslinger

SHOOTING (31)

COLUMBIA

The Marrying Kind

INDEPENDENT

Monsoon (Film Group,
Inc., Prod.

;
Bom-

bay—color)

MGM
The Girl in White

Lovely to Look at

(Technicolor

)

The Merry Widow
(Technicolor)

Scaraniouche
(Technicolor

)

MONOGRAM
Starlight Canyon

PARAMOUNT

Famous (Lake Arrow-
head, Technicolor)

This Is Dynamite

Los Alamos ( Santa
Ee, New Mexico)

REPUBLIC

Bal Tabarin (Paris)

RKO RADIO

Tarzan’s Savage Fury
(Sol Lesser Prod.)
formerly “Tarzan,
the Hunted"

Clash byNight ( Wald-
Krasna Prod.)

The Korean Story

The Big Sky
(Winchester Pic.)

.\ndrocles and the

Lion

20TH CENTURY-FOX
Diplomatic Courier
Way of a Gaucho

(Technicolor)
The Girl Ne.xt Door

(Technicolor)
The I Don’t Care Girl

(Technicolor)
Lady in the Iron Mask
(W-F Prod.

;
East-

man Kodak color

)

UNIVERSAL-INT'L

Red Ball Express
Ma and Pa Kettle Go

to Paris

Hear No Evil
Oh Money, Money

(Technicolor)

WARNER BROS.

Mara Maru
San Francisco Story

(Fidelity Prod.)
She’s Working Her
Way Through Col-
lege

This Woman Is Dan-
gerous

You Can’t Stop the

Marines (United
States Pic. ) former-
ly “Retr^t, Hell”

Crimson Pirate
(Technicolor)

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll^^ llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllillllllllllllllllllllllllli
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HERBERT J. YATES presents

THE WILD BLUE YONDER
STORY OF THE B-29 SUPERFORTRESS

starring

WENDELL COREY • VERA RALSTON

FORREST TUCKER • PHIL HARRIS

w,u WALTER BRENNAN • WILLIAM CHING • RUTH DONNELLY • HARRY CAREY, JR. • PENNY EDWARDS

Screen Play by RICHARD TREGASKIS • Story by ANDREW GEER and CHARLES GRAYSON • Directed by ALLAN OWAN

A REPUBLIC PICTURE
REPUBLIC PICTURES CORPORATION • HERBERT 1. YATES, PRES.

Republic is happy to join Honorary Chairman Gov-

ernor Val Peterson and Mayor Glenn Cunningham, the

city of Omaha and the Chamber of Commerce in the

celebration of Salute to the Strategic Air Command.”

REPUBLIC PICTURES
announces

WORLD PREMIERE

THE WttD BLUE YONDER
at the

ORPHEUM THEATRE, OMAHA
(UNITED PARAMOUNT-TRI STATES THEATRES CORP.)

THURSDAY, NOVEMBER 29H'



Houses Buck
JHovietime
Broadcusts

Eleven tlieatres in All)any have agreed to

sopnsor the Movietiine U.S.A. broadcast

heard over Station WABY in that city and
over more than 430 stations across tlie coun-

try on the Liberty network.

It is also understood that a group of

Hollywood personalities will cover the Al-

bany exchange district to complete the star

tour, which was cut short some weeks ago
when more than 200 film figures w'ere on vhe

road in behalf of Movietime.

The broadcast series is heard daily five

days a week, and sponsoring the program
over the Albany station are Fabian’s Palace,

Grand and Leland
;
Warner’s Strand, Ritz,

Madison and Delaware; Heilman’s Para-

mount and Royal
;

Dr. Henry Brown’s
Colonial, and Harold Strassberg’s Eagle.

According to a Liberty executive, fan reac-

tion to the series is approaching a landslide.

In New York, meanwhile, it was learned

that a group of prominent exhibitors who
were planning a trip to Hollywood to discuss

the Movietime film e.xposition tentatively

scheduled for next spring, have postponed

their trip. Reasons given for the postpone-

ment, which could mean putting off the ex-

position until a later date, were that the New
York group needed further time for plan-

ning the project. The New York committee
includes Fred J, Schwartz, Joseph Vogel,

Max A, Cohen, Sol Schwartz and Leonard
Goldenson,

Other developments regarding Movietime,

which is sponsored by the Council of Motion
Picture Organization, w?ere a special series

of Thanksgiving and Christmas ads prepared

by the Wisconsin Movietime committee
;
and

a full hour’s salute to Movietime November
25 over the coast-to-coast network of the

National Broadcasting Company, This pro-

gram will highlight important fdms.

Now . . . RCA ready

10 SJAKE JiM MILLIONS

in your theatre business

Offers bold new plan to help you
modernize now on low-cost credit

Effective immediately: For you, the

theatre owners, RCA now makes avail-

able additional millions of dollars in new
credit financing in ah all-out effort to

give you the theatre equipment you
need to modernize right now for better

house appeal, bigger grosses!

Get full story.

Call your RCA Dealer . . . today.

THEATRE EQUIPMENT

RADIO CORPORATION of AMERICA
ENGINEERING PRODUCTS DEPT. CAMDEN, N. J.

Warners Taking Over
Key Philadelphia Unit

W’arner Brothers Theatre Circuit in

Philadelphia assumed operation of the Ter-

minal theatre, key neighborhood house, as a

result of William Goldman Theatres, Inc.,

letting its lease on the house expire Novem-
ber 1. The house has been closed for re-

pairs, including the installation of new seats,

and is expected to reopen under Warner
management in time for the Thanksgiving

holiday.

At the same time, the Harbor Theatres

Corporation, new independent operation, this

week took over operation of four theatres in

the southern New Jersey resort area. The
houses are the Harbor and Park in Stone

Harbor and the Rialto and Karlton in Pleas-

antville. The Park and Karlton are closed

for the winter season.

Anthony P. Miller, contractor and indus-

trialist of Atlantic City, heads the corpora-

tion with Jack Greenberg, Philadelphia ex-

hibitor, in complete charge of the operations,

including the booking and the buying. Mr.

Greenberg is also secretary-treasurer of the

new theatre company.

New "Camera" Shown,

Using Magnetic Tape
HOLLYWOOD: Ma.gnetic tape replaces

ordinary film in a new type of "camera”

demonstrated here last week by two elec-

tronics engineers.

At a special showing, the audience saw
pictures that had been recorded on tape with

the sound transcribed simultaneously on the

same plastic band. The engineers—John T.

Mullin and Wayne R. Johnson—said they

had been working on the device for four

years. The images were blurred, but the in-

ventors said they were far enough along to

straighten out the remaining snarls.

Prime application of the new recording

system is seen for television where, it is

claimed, it may permit cheaper reproduction

of programs. Mr. Mullin and Mr. Johnson

said the tape costs one-tenth the price of mo-
tion picture film and that their invention

could also bring down film production costs

through the elimination of reproduction and

dubbing expenses.

Abbott and Costello Sue

Universal on Contract
A $5,000,000 breach-of-contract action

against Universal pictures has been filed in

New York U. S. District Court by Bud
Abbott and Lou Costello. They charge the

company, without authorization, allowed

films in which they were starred to be cut

into short subjects for exhibition in "nickle-

odeons, saloons and private homes.” The
complaint, which also names Realart Pic-

tures, asks the court to cancel all existing

contracts between the comedians and Uni-

versal. Realart, according to the suit, paid

Universal $3,250,000 for the pictures under

a 10-year deal which, as of July 1, 1950,

resulted in reissue sales of $1,145,000. The
comedy team has asked for an accounting

of profits.

iVo TVShow
Buted Tops
By Sylvuniu

The Sylvania Television Awards for 1951

upset several traditions last week when the

committee of judges, headed by Deems Tay-
lor, failed to give the grand award to any
program and named two comedians as the

best actor and actress in television.

The 17 men and women on the jury also

issued a report on the status of television

today, finding that there had been remark-

able achievements but observing that "we
find a dearth of creative excellence peculiar

to television in the field of entertainment.”

The Aw'ards w’ere given to individuals and

programs considered to have made the great-

est contribution to creative television tech-

niques.

The committee exjilained it had looked

for “a program that would be outstanding

in casting, direction, imaginative produc-

tion, camera work, entertainment value and

public interest. Unfortunately, it went

on, “no such program has emerged from

those within the personal viewdng experi-

ence of the committee’s members and from

the scores reviewed by the committee.

The awards to programs and individuals

and citations to sponsors and networks were

presented at a dinner at the Hotel Pierre

where Jean Hersholt, the chief speaker,

reminded his listeners that “audiences will

always support good entertainment.”

Awards went to John Daly as best mod-
erator or master of ceremonies ; Marlin

Perkins for “The Chicago Zoo Parade” as

the best children’s program; “Meet the

Press” as the best public service program;

“Fireside Theatre” for the best example of

films in television
;
Arnold Belgard as the

best television writer; Frank W’isbar as

best producer-director (“Fireside The-

atre”) ;
NBC’s “Your Show of Shows” as

the best television revue.

Max Liebman for directing “Your Show of

Shows” and Sid Caesar and Imogene Coca

as best actor and actress on the same pro-

gram
;
Station WPIX, New York, for cov-

ering the Kefauver hearings and Station

WDSU for first televising them.

The report stressed television’s great po-

tentialities in many fields, but complained

about “sheer vulgarity and the use of ma-
terial borrowed from burlesque” in some
TV variety shows.

John E. Mclnerney Dies

John E. Mclnerney, director of advertis-

ing and publicity for United Paramount

Theatres, Inc., died November 14 in New
York. He leaves his wife and a son. Mr.

Mclnerney, born October 21, 1896, was a

New York newspaper man, having served

on the New York Herald and the New York
World and later for Variety. He joined

Paramount in 1924.
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‘^QUO VADIS^’ Reaches the Screen

Bored with his glittering court life and
ever In search of what he calls Inspirations

for his very bad songs and poetry, Nero
determines to burn Rome and erect a new
city on Its site. His orders, never ques-

tioned, are carried out and thus "Quo
Vadis" reaches the first of ifs eye-shatter-

ing, thrilling climaxes. Marcus rides to

Lygla's rescue, and SLicceeds. To placate

the mutterings of the populace Nero now
requires a scapegoat. Poppaea suggests

the Christians. They are rounded up.

MOTION PICTURE HERALD, NOVEMBER 17, 1951

A Review by RED KANN of a dagger, not before he succeeds in

choking Poppaea to death.

The conclusion suggested Is that Rome
has come on better times and that the

upward surge of Chrisflanity will continue

to move toward Its destiny In the hearts

and minds of men.

Peter Ustinov, as Nero, and Leo Genn,

as Petronlus, are the outstanding players.

Both performances will be remembered,
not unlikely Genn's as the better of the

two, although the color, and the oppor-

tunity along bravura lines, belongs to

Ustinov. Robert Taylor, as Marcus, cuts

a fine figure of a man in a part that never

strains acting competence. Deborah Kerr,

as Lygla, is satisfactory In a part that is

quite colorless. Patricia Raffan, as Poppaea,

Is as vicious as an adder and, in view of

the venom demanded of her, very good.

Marina Berti, as Eunice, the slave girl, is

attractive enough to start the long-distance

telephones ringing from Hollywood to

Rome. Finlay Currie, as Peter; Abraham
Sofaer, as Paul; Buddy Baer, as Ursus; Felix

Aylmer, as Plautius, and a long list of

others do well in the standard manner.

High spots and otherwise In the straight

unfolding of the story, however, never have

a chance—nor does It matter much

—

against the enormous, breath-taking can-

vas on which the film Is unfolded. Or
against Marcus' chariot race to save Lygla

as Rome goes up In flames. Or the burning

of the city. Or the scenes of carnage In

the vast amphitheatre. Or the struggle

between Ursus and the bull. They provide

enough climactic excitement for three or

four films and relegate anything television

may offer to the Dark Ages of the enter-

tainment world.

Where to pinpoint the accolades no

doubt is a vain enterprise. Sam Zimbalist

produced and Mervyn Le Roy directed,

so they are entitled to a deep bow. John

Lee Mahln, S. N. Behrman and Sonya
{Continued on follozvinq page, column 3 )

Peter Ustinov as Nero in the Coliseum.

SHOWMEN WILL HAVE to go all the way back to "Gone With the Wind" for an

attraction that compares with the drawing power of "Quo Vadis." It's the kind of com-

parison that ought to be exciting, pleasant to manage and highly anticipatory.

For the promise long dangled by MGM is delivered. In equations of sheer splendor,

eye-filling opulence, spectacle, size and a sense of the overwhelming, this 1951 version of

a film already made twice before has no precedent in recent years.

Some archivist or other may well decide

"Quo Vadis" has no precedent in the whole

modern history of mofion picture produc-

tion as an achievement in technical beauty,

massiveness and sweep. The weight of con-

siderable opinion would be in his corner.

As everyone must know, this attraction is

based on a novel written by Henryk
Slenklewicz in 1895 and for which the Polish

author won a Nobel Prize in literature. It

went through many editions for approx-

imately two decades, eventually was drama-
tized for the stage and employed as the

basis for two operas. Slenklewicz wrote of

pagan and decadenf Rome in 64 A.D.,

when Nero was emperor and Christianity

on the rise. His novel—and now the film

—

was conveyed In devices employing men
and women, imprisoned by the tyranny of

their times and released by their faith,

against a surging and tempestuous back-

ground of authoritarianism, paganism, vice,

licentiousness, cruelty, lust, blood-letting,

sadism and practices long since identified

with the ancient world.

Robert Taylor as Marcus and Deborah Kerr
as Lygia.

The scene Is Rome, where the film was
made. The romantic principals are Lygla,

hostage-daughter of a defeated king, and
Marcus Viniclus, Roman general trium-

phantly returning to the seat of empire
after three years of conquesf in Britain.

He falls in love with fhe girl who has em-
braced Christianity. Rebuff strengthens his

attachment and, In the end, brings about
his conversion. The second romantic thread,

played on a minor string, ties together

Petronius, patrician, and Marcus's uncle,

and Eunice, slave girl. Dominant is Nero,

the "d Ivinity." Supreme In authority, self-

willed, unbalanced and vain, he is emperor
with undisputed say over the life or death
of his subjects. Poppaea, an arch symbol
of decadence and repulsed romantically

by Marcus, is the empress and the influence

who leads to the martyrdom of the

Christians in the arena.

thrown to the lions, burned on crosses and
die with hymns swelling from their throats.

This is the second climax, replete with the

detail which the situation suggests.

Reserved for Lygia, at Poppaea's ar-

rangement, is a special horror—death on

the horns of a wild bull. But Ursus, her

giant retainer, saves her in a herculean dis-

play of physical strength in which he breaks

the bull's neck before thousands of spec-

tators to the dutiful accompaniment of the

sound track. By this time, the legions under

Galba are at hand. Marcus and Lygla are

saved. Nero's reign terminates at the end



“VADIS” SALES
PLAN OUTLINED

“Quo Vadis” will be pre-released on a

competitive bidding basis to exhibitors in

cities of over 100,000. Subsequent runs and

runs in smaller cities will be sold after the

results in the pre-release engagements have

been appraised.

The unique sales announcement was made
this week by William F. Rodgers, MGM
vice-president in charge of distribution, in

an unprecedented statement to the trade

press and in elaborate trade press advertise-

ments.

Stresses Cost of Picture

Discussing frankly the problem created by

the cost of the picture (“over $7,000,000”)

and the restrictions on admission price fixing

in the anti-trust decree, Mr. Rodgers laid

his cards on the table at luncheon Tuesday at

the Hotel Astor in New York. Quoting from
the ad, he said :

“Inasmuch as no picture has ever devel-

oped the large revenue at regular prices

which it would be necessary to achieve in

order to pay for such a production, we can-

not reasonably expect that under the present

market conditions we could do so now.

“In view of the restrictions under which

we are operating there is no course but to

pre-release this great production on a com-
petitive bidding basis for first run showings

in suitable theatres.

“We are fully conscious of the existing

court decree to which we are subject. We
cannot and will not have anything to do

with the fixing or determination of admis-

sion prices
;
they will be decided by the thea-

tre operators and no one else. Our entire

selling organization understands their re-

sponsibilities in this respect. . .

The announcement was unique in many
aspects but most especially because it flatly

announced a policy of competitive bidding on

a picture, and stated frankly a distributor’s

reason for asking admittedly high terms.

The requirements for the bids include; a

statement of a dollar guarantee to the dis-

tributor as its minimum share for the entire

engagement
;
an offer of participating terms

;

a holdover control figure to determine the

continuance of the engagement beyond the

minimum run guaranteed
;

the admission

price the exhibitor plans to charge, exclusive

of admission taxes ; the amount to be spent

on advertising by the exhibitor for the sec-

ond and following weeks of the engagement.

MGM will handle and pay for all advertising

prior to the opening and for the first week
exclusive of lobby displays, marquee and out-

door advertising.

Explains Price Clause

In connection with the provision on ad-

mission prices, the announcement says and
Mr. Rodgers emphasized:

“The sole purpose in asking for admis-

sion prices which the exhibitor intends to

charge is to enable us to evaluate the offers

received and thus award the picture on the

basis of the best bid. . . . The failure to in-

clude proposed admission prices in an offer

will not disqualify the bid, but their inclusion

will enable us better to evaluate the bids.”

Elaborating on the plan, Mr. Rodgers said

that the company would make available data

on the picture’s run in six test engagements
in Loew theatres where it is to open Novem-
ber 21. These are in Pittsburgh, Memphis
and San Francisco, where it will be played

continuous run
;
and Cleveland, Atlanta and

St. Louis, where it will play continuous run

in the daytime with reserved seats at night.

The company anticipates a slow play-off

on the picture, the sales head said. There are

106 cities of over 100,000 population in the

United States and it is expected that the

company will start to accept bids for these

situations early in December.
The company makes a flat prohibition

against double billing the picture. First run
granted in the larger cities will be specified

but specific clearance will not be granted.

Runs subsequent to downtown first run in

the larger cities will be granted by dividing

such cities into areas with theatres located in

each area given an opportunity to bid.

Discussing the cost of the picture, Mr.
Rodgers estimated that it would have to

reach a domestic gross of more than $10,-

000,000 in order for the distributor to break

even.

Macy's Names "Quo Vadis"

Picture of the Month
Continuing the policy established in Octo-

ber of picking a “picture of the month,”
Macy’s in New York this week announced
MQM’s “Quo Vadis” as its November choice

in a series of double-truck, full-page adver-

tisements in the New York Times, Herald
Tribune, Mirror, World Telegram & Sun,
Journal American and Post Home News.
In its ads, Macy’s called “Quo Vadis” the

“most spectacular picture of our time” and
advised that “no one should miss it.”

Variety Club to Announce
Welfare Awards Nov. 29
Winners of the 1951 Variety Club Wel-

fare Awards will be announced at the New
York club’s carnival-bazaar to be held

November 29 on the Hotel Astor Roof.

More than $10,000 worth of merchandise,

including three automobiles, will be given

away, in addition to a series of special door

prizes. Dance music will be furnished by
Enoch Light and his band.

"QUO VAOIS"-A Reriew

(Continued from preceding page)

Levien collaborated on the intricacies of

what must have been a most difficult

screenplay. Behind them, not often their

praises sung, was the technical staff. Art

directors like William A. Horning, Cedric
Gibbons, and Edward Carfagno; camera-

men like Robert Surtees and William V.

Skall; Henry Jaffe, consultant on the ex-

quisite Technicolor; the set decorator like

Hugh Hunt and the costume designer like

Herschel McCoy; the music by Miklos

Rozsa. It is a long list, defeated by the

limitation of space, but to the unsung and

the sung must much of “Quo Vadis" be

credited.

Seen at the Astor Theatre, New York. Re-

viewer’s Rating: Superior.

Release date, not set. Running time, 171 minutes.
PCA No. 15165. General audience classification.

Marcus Vinicius Robert Taylor
Lygia Deborah Kerr
Nero Peter Ustinov
Petronius Leo Genii
F’oppaea Patricia Laffan
Peter Finlay Currie
Paul Abraham Sofaer
Eunice Marina Berti
Ursus- Buddy Baer
Felix Aylmer, Nora Swinburne, Ralph Truman, Nor-
man Wooland, Peter Niles, Geoffrey Dunn, Nicholas
Hannen, D. A. Oarke-Smith, Rosalie Crutchley, John
Ruddock, Arthur Walge, Elspeth March. Strelsa

Brown, Alfredo Varelli, Roberto Ottaviano, William
Tubbs. Pietro Tordi

By the Herald

EXPLAINING the sales policy on "Quo Vadis” to trade paper writers and publishers.
Wiliiam F. Rodgers, sales vice-president of MGM, takes the occasion of one of his

periodic New York luncheons with the trade press to discuss the problem of the most
important picture he ever has sold. With him are sales executives Edward Saunders,
left, and Charles Reagan, right, and Red Kann, Quigley Publications, extreme right.
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ALBANY
The Julius Perlmutter Theatre Booking

Service, whose personnel includes Edward
Maloney, former Paramount branch man-

ager, and James Moore, former Paramount
salesman, will move December 1 to the

Paramount exchange building. It is cur-

rently located in the Monogram exchange,

next door. The Service, in addition to buy-

ing and booking for more than 20 theatres,

is selling Snader Pictures—including Alex-

ander Korda reissues. . . . Eugene Vogel,

who resigned as Universal-International

manager, was feted by his staff. . . . Bernard
Leff, father of Sylvan Leff, Utica-Water-
town exhibitor and Realart representative,

will spend the winter in Florida after man-
aging his son’s Black River drive-in at

Watertown this season. . . . Snow forced

Fabian’s Mohawk drive-in to close its sea-

son a week earlier than last year. Business
was about the same as in 1950.

ATLANTA
With winter weather here, trade in most

downtown theatres and drive-ins is average.
Playing are: Art, “Four in a Jeep’’; Fox,
“Anne of the Indies”

;
Loew’s Grand, “An

American in Paris”; Paramount, “Rhu-
barb”

;
Rialto, “Mask of the Avenger”

;

Roxy, “River Lady” and “Red Canyon.” . . .

On the row visiting were R. M. Kennedy,
theatre owner in Alabama; Col. T. E. Orr,
Orr’s Theatres in Alabama

;
Mack Jackson,

Strand and Alexander, Alexander City,

Ala.; R. E. Hook, exhibitor in Alabama;
Ernest Ingram, Ashland and Lineville, Ala.

;

Mr. and Mrs. M. C. Moore, Lake Shore,
Jacksonville, Fla.

;
W. W. Mobray, Royal,

Blue Ridge, Ga.
;

R. H. Dunn, Camilla,
Camilla, Ga. ; Mr. and Mrs. John Carter,
Brookhaven, Brookhaven, Ga.

;
W. W. Snel-

son, At-Co-At Theatres, Toccoa, Ga.
;
Sam

George and Grover Partee, Paramount, At-
lanta

;
Gault Brown, Hollywood, Madison-

ville, Tenn.
; and Walter Morris, Knoxville,

Tenn. . . . James McDannold, former man-
ager of the Montgomery drive-in. Savannah,
Ga., now with Bay-an drive-in, St. Peters-
burg, Fla. . . . The Floyd theatre, a new
350-car drive-in at Sebring, Fla., has
opened. . . . The David Crockett theatre in
Gatlingburg, Tenn., has closed.

BALTIMORE
Pictures with advanced admission price

are the leaders. . . . “American in Paris” at
Loew’s Century and “Streetcar Named De-
sire” at Warner’s Stanley are holding well
above average for the second week. New-
comers, “When Worlds Collide” at Keith’s
and “Anne of the Indies” getting the big
play. “Blue Veil” at the Town holding well
in a second week. . . . Newest art theatre
in town opened with “Emperor’s Nightin-
gale.” The theatre, formerly the Home-
wood, is now the Playhouse operated by
Schwaber circuit with H. Ted Routson as

managing director and Howard Wagon-
him, Schwaber general manager, giving his

personal attention. . . . Overlea theatre re-

opened November 10 with John Smith, for-

mer assistant manager of the theatre, in as

manager. The theatre is under the super-

vision of Morris Oletsky, who is booking
and buying. . . . John G. Volz, publicist for

Joe Grant’s Northwood theatre, has been
appointed manager and public relations

director for the Northwood Shopping
Centre. . . . George Daransoll, Crest man-
ager, has returned from a trip to New York.

BOSTON
“Lavender Hill Mob” broke the 1951 rec-

ord at the Exeter Street theatre in its first

week. “Anne of the Indies” was strong at

the Keith-Boston, while “American in

Paris” and “Streetcar Named Desire” both
did well in their holdovers. “The River,”
after six weeks at the Beacon Hill, will

close soon. . . . Broderick Crawford, spend-
ing a four-day junket in connection with
“The Mob,” visited eight theatres in smaller
cities in this area and later addressed the
students and faculty of Dean Academy,
Franklin, Mass., his Alma Mater. A
special screening of “The Mob” was held at

Walter Matchell’s Morse theatre, Frank-
lin. . . . During the month of November,
four Massachusetts theatres and one in

Rhode Island will be reopened after long
closings. . . . Eric Johnston addressed the
Boston Chamber of Commerce. . . . Frank
C. Lydon, executive secretary of Allied
Theatres of New England, has been ap-
pointed a member of the Massachusetts
Minimum Wage Board by John DelMonte,
Commissioner of Labor.

BUFFALO
Edmund C. DeBerry has arrived in town

to take over the managerial reins of the
local Paramount exchange. He replaces
Jack Brown, who returns to the Boston
branch as a special representative. . . . The
Metropolitan Opera company in “Fleder-
maus” opens a two-day engagement on the

WHEN AND WHERE
November 18-20: Convention, Theatre
Owners of North and South Carolina,
Hotel Charlotte, Charlotte, N. C.

November 26, 27: Annual convention,
Motion Picture Theatre Owners of
Western Pennsylvania, Wi lliam Penn
Hotel, Pittsburgh.

December 5, 6: Annual convention, Ken-
tucky Association of Theatre Owners,
Henry Olay Hotel, Louisville, Ky.

December II, 12: Convention, Associated
Independent Theatre Owners of Wiscon-
sin, Schroeder Hotel, Milwaukee.

stage of Shea’s Buffalo on November 28.

There will be two evening performances. . . .

Elmer F. Lux, general manager, Darnell

Theatres, was elected president of the Buf-

falo city council. . . . “Anne of the Indies,”

currently at Shea’s Buffalo. . . . Milt Harris,

manager of the Cinema, permits airline

pilots and stewardesses to make the Cinema
their entertainment headquarters during lay-

offs here in return for plugs they give the

house to passengers just before landing at

the local airport. . . . Mark L. Sanders, who
operates the Seneca drive-in near Geneva
will spend the winter at Melbourne Beach,
Florida. . . . The Strand in Rochester is

charging nine cents admission for any child

under 12. James Hayes is manager. . . .

Ray Hite is now manager of the Cinema in

Rochester. He formerly was manager of

Schine’s Lake theatre. . . . Bert Freese,

former Columbia Buffalo exchange sales-

man, has taken over the Dixie theatre in

Rochester. . . . William Rosenow and Wil-
liam Brett, pioneer local showman, who re-

cently took over the operation of the Ken-
more from United Paramount, has just

acquired the lease on the Commodore
theatre, formerly operated by Marvin Atlas
and has reopened the house after extensive
improvements and redecoration. Mr. Brett

and Mr. Rosenow are officials of Skyway
Drive-In Theatres, Inc. . . . George Pal,

producer of “When Worlds Collide,” and
Mrs. Pal and E. K. O’Shea, vice-president.

Paramount Pictures Distributing Corp.,

were in town for the world premiere at the
Paramount. . . . The Auto Club of Buffalo
has presented the Police Department with
five different safety films to be used in the

department’s traffic education program. The
films will be shown at downtown theatres.

CHICAGO
Unseasonable cold, accompanied by heavy

snow, has dealt a blow to the box office

here, with the neighborhood theatres par-
ticularly hard hit. . . . The Lucas circuit is

planning to reopen the Ridge, recently
closed by the Bartelsteins. . . . The Wood-
lawn is closing. . . . The Avon is cutting its

operation to weekends only. . . . The H. & E.
Balaban circuit now is buying and booking
for the Near North Side Carnegie, in which
they have become associated with Herbert
Scheftel and Alfred G. Burger. The Bala-
ban circuit now controls the Esquire, Surf,
and Carnegie, all on the Near North Side.

. . . Sheldon Collen, formerly connected
with the law firm of Adcock and Fink, has
become associated in practice with attorney
Seymour Simon, legal representative for
many local theatres. . . . Monogram presi-
dent Steve Broidy was in town for a meet-
ing with the company’s district managers . . .

“Native Son,” which attracted much atten-
tion in the press here when it was rejected
by the local censor board, has been passed
with a number of cuts. . . . Harry Edelman
has joined Realart as a booker. . . . Captain

{Continued on following page)
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Harry Fulmer, head of the police censor
board, will retire on December 2. . . . Large
screen TV will be installed at the Jeffery,
Chicago, and Riverside, Milwaukee. Both
houses are owned by James Costan, former
Warner district manager in this area . . .

The “Adults Only” tag has been taken off
“A Place in the Sun” for subsequent runs
here.

CINCINNATI
“Two Tickets to Broadway” is doing an

estimated $16,000 at the RKO Albee,
roughly 45 per cent over the house average.
. . . Currently playing are: “The Unknown
Man,” RKO Palace; “Streetcar Named De-
sire,” third week RKO Grand; “The Blue
Veil,” second week, RKO Lyric, on a move-
over from the Albee; “Love Nest,” Capitol;
“Disc Jockey,” Keith’s, and “The First
Legion” at the Guild. ... In connection
with the forthcoming showing of “The
River” at the Guild theatre, the manage-
ment, in a tie-in with the Times-Star, is

conducting an amateur photographic contest
for the best picture of any river, with a
Polaroid camera as the first prize, a port-
able radio as the second, plus other wards
ranging from Government bonds to pairs of
guest tickets. . . . C. P. De Pere, owner of
the Evans theatre, in Osage, W. Va., has
turned over the lobby of the theatre to a
blind boy in a campaign to raise funds to
purchase a seeing-eye dog.

CLEVELAND
“An American in Paris” is holding over

a seventh week at Loew’s Stillman, with a
strong possibility of staying on until the
opening of “Quo Vadis,” November 20. . . .

W. Ward Marsh, Plain Dealer critic, at-
tended the “Quo Vadis” New York opening,
following it with a “rave” review. . . .

Warners’ “Streetcar Named Desire” opened
at the Allen theatre to more than double the
average week’s gross with $26,000 at ad-
vanced scale. It holds over. . . . Nate Bigel-
son, well-known theatre manager, is in
Miami. . . . Milton A. Mooney, head of
Co-op of Ohio, who temporarily closed his
Buffalo branch, announced he will re-open
it the middle of January. Bill Twigg, who
managed the branch, is now salesman for
Warners in the Albany territory. . . . Mark
Goldman, former local branch manager, who
has been ill the past years, is now a member
of the Detroit Universal sales force.

COLUMBUS
Loew’s Ohio has a comedy-week bill

including “Let’s Make It Legal” and “Love
Nest”; the Palace headlined “Come Fill the
Cup”; the Broad showed “Iron Man”, and
the Grand had a second and final week of
“A Streetcar Named Desire.” . . . First new
radio station to go on the air here in 29
years, WVKO, began its schedule of day-
time broadcasts. Station has been operating
on FM only. With a power of 1000 watts,
WVKO will reach into 30 counties. . . .

World will have a reserved seat advanced-
price showing of “The River” starting No-
vember 21 . . . Seven local neighborhoods
had four-day advanced-price showings of
“David and Bathsheba”—Avondale, Beech-
wold, Boulevard, Esquire, Livingston, Uni-
versity and Westmont. . . . Ohio State’s
nationally-famous 120-piece band made its

only downtown appearance of the football

season on Loew’s Ohio stage in a homecom-
ing rally, arranged by manager Walter
Kessler.

DES MOINES
A meeting was held last week at the Para-

mount screening room to formulate plans for

solicitation in this area for the Will Rogers
Memorial hospital. Gerry McGlynn, MGM
branch manager and national chairman of

the drive, presided. . . . Ray Tipton is now
representing Hallmark Productions in the

territory—with headquarters in the Frank-
lin hotel. . . . Variety club is making plans
for its second annual all-industry Christmas
party, to be held December 10. Milt Fein-
berg has accepted the chairmanship of the

event again this year. . . . The annual
Variety club party to obtain funds for Ar-
lington hall will be held December 17. . . .

Chuck Elder has returned from the Para-
mount office in Omaha, where he has been
a salesman, and will take over the territory

formerly served by the late Jim Foley, who
died of a heart attack recently. . . . The
Garden, one of Davenport’s oldest theatres,

has changed hands for the second time this

year. Borge Iverson, former manager of

the Rialto in Boone, is the purchaser.
Seller was J. J. Jacobsen, who also operates
the State in Davenport. The theatre has
been closed for some time due to a labor
dispute. The new owner says he hopes to

open shortly. . . . R. L. Conn, 20th-Fox
branch manager, was speaker at the Glad-
brook Commercial club. . . . Mr. and Mrs.
L. J. Meehlhause, of Clarksville, have
leased the State at Allison from J. B. Fair-
child. The Meehlhauses operate the Clark in

Clarksville. . . . Eighty-five employees of
the Ames Theatre Co., and the Ames Oper-
ating Co., attended an annual meeting at the
Collegian to hear speakers on the subjects
of first aid, fire emergencies and theatre
work.

HARTFORD
Downtown first-runs included “American

in Paris,” Loew’s Poli
;
“The Mob,” E. M.

Loew’s; “Slaughter Trail,” Warner Regal;
“The Tanks Are Coming,” Warner Strand,
and “Mark of the Renegade,” Allyn. . . .

Victor F. Morelli, manager of the Warner
Bristol theatre, Bristol, Conn., has been
transferred to the managership of the cir-

cuit’s Empress, Danbury, Conn., replacing
Irving Hillman, now managing the Roger
Sherman theatre. New Haven. . . . Hal
Wise has been named house manager of the
Parsons theatre, Hartford. . . . Paul S. Purdy,
managing director of the Ridgeway theatre.

Stamford, Conn., newest film house in Con-
necticut, has resigned. . . . R. F. Jones, Sr.,

76, who built the Allyn and Bushnell theatre

buildings, Hartford, died following a brief

illness.

INDIANAPOLIS
“An American in Paris” grossed $18,000

and “A Streetcar Named Desire” $15,000

in the biggest week of the fall here. . . .

Drive-ins operators here announced their

closing in cooperative ads that urged their

customers to patronize indoor theatres dur-

ing the winter. ... A registration list of

225 was expected by William A. Carroll,

secretary of the Allied Theatre Owners of

Indiana, for the state convention opening

here Wednesday. . . . Trueman Rembusch,
president of ATOI and national allied, will

take off November 19 for a Florida vaca-

tion. . . . William Brauer, former U-I booker
here who recently was given his discharge

from the army, will join the U-I sales staff

in Atlanta. . . . Claude McKean, Warner
branch manager, reports “A Streetcar

Named Desire” is set for 30 spot showings
in the state . . . George Mailers, of the Mai-
lers circuit. Ft. Wayne, spoke on Movietime
U.S.A. before the Angoloa Rotary Club. . . .

Mr. Mailers is spending $20,000 to revamp
the front of the Wayne at Fort Wayne. . . .

Dave Cockrill was here from Denver last

week to supervise installation of the tele-

vision set-up at the Indiana.

KANSAS aTY
The snow storm caused several drive-ins

to close, for one night at least. A few
reopened, the weather clearing and being

fine. . . . The Tower, Kansas City, Mo., for

several weeks had a stage show and is now
on a double bill policy. Showing now are;

“Adventures of Captain Fabian” and “The
Sea Hornet.” . . . The RKO Missouri had a
stage show, Blackstone and his company,
with “Drums in the Deep South” on the

screen. . . . The four Fox Midwest day-
and-date first-runs— Esquire, Eairway,
Granaga, Uptown—played “No Highway in

the Sky” and “As Young as You Feel.”

“Close to My Heart” is at the Paramount.
. . . “An American in Paris” in its second
week at the Midland. . . . “Oliver Twist” is

at the Kimo, “Blanche Fury” and “The
Blue Lamp” at the Vogue. . . . Matt Plunk-
ett, from the RKO theatre in Chicago, is

now assistant to Lawrence Lehman, man-
ager of the RKO Missouri, Kansas City.

LOS ANGELES
Loew’s State and the Egyptian increased

admission prices for “An American in Paris.”

. . . Other openers included “The Blue Veil”

at the Vantages and Hillstreet, “The Yanks
Other openers included “The Blue Veil” at

the Vantages and Hillstreet, “The Tanks
Are Coming” at three Warner theatres,

“Anne of the Indies” at the Los Angeles
and Chinese group, “The Racket” at the

United Artists circuit and “A Place in the

Sun” at the two Paramounts. Continuing
at the Fox Wilshire was “Detective Story,”
“The River” continued at the Fine Arts,

and “A Streetcar Named Desire” entered its

eighth week at Warners Beverly Hills

theatre. Latest import to reach local

screens was the French “Marie du Port,”

which bowed in at the Laurel. . . . Aldin
Brinham has resigned as manager of the

Reseda theatre. ... In from Phoenix for

{Continued on opposite page)
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"But this isn't Grauman's Chinese theatre and you ain't Gary Cooper!"

conferences with Fox West Coast execu-

tives was district manager Dick Smith. . . .

Back from March Field, where he brought
a troupe of film folks and stage artists to

entertain the airmen, was Jack Sonenshine.

. . . National Theatre Supply salesman Bob
Beretta was congratulated by his legion of

friends on Film Row on the occasion of his

75th birthday, which also marked his 40th
years in the film business. . . . Off to join

son John in Mexico City was Gus Mohme,
who heads the Clasa-Mohme Film Co. The
two will look over new product of the Mexi-
can studios and return to Los Angeles No-
vember 26. . . . Murray Peck has been
named theatre supervisor by Herb Eber-
stein of the Pacific Concessions Service
Corp.

LOUISYILLE
New programs again dominated the first-

run theatres here. “The Tanks Are Com-
ing” opened at the Mary Anderson, while

“The Golden Horde” and “Reunion in

Reno” were brought into the Rialto. The
Strand featured “On the Loose” and “Street

Bandits,” and at the Scoop were “The Long
Dark Hall” and “So Long at the Fair.”

The Kentucky offered “Love Nest” and

“The Man with My Face.” “Rhubarb” and

“Mr. Drake’s Duck” moved to the Brown
for a further run following a week at the

Rialto. . . . Marvin Rogers, formerly assist-

ant to Tom Maxedon at the Shelby and
Burley theatres, Shelbyville, has replaced

Bod Dodson as manager of the Grant
theatre, Williamstown. All three theatres

are part of the Chakeres circuit. . . . Seen
on the row for the first time in several

months was Edwin W. Rau, Alice, Leitch-

field, Ky. Other visitors included: Tex
Richards, State, Crouthersville, Ind.

;
Fred

Belcher, Family drive-in, Charlestown, Ind.;

Morris Smith, Valley, Taylorsville, Ky.

;

A. N. Miles, Eminence, Eminence, Ky.

;

Tom Maxedon, Shelby, Shelbyville, Ky.

;

Don Steinkamp, Erench Lick Amusement
Co., Erench Lick, Ind., and Bob Enoch,
State and Grand, Elizabethtown, Ky. . . .

Mr. and Mrs. E. L. Ornstein of Ornstein
Theatres, Marengo, Ind., stopped over for a
visit to the row enroute from the Allied

convention in New York to their home in

Marengo. . . . With the beginning of winter
weather, the Clarksville drive-in theatre has
closed. While this is one of the first drive-
ins to close, it is believed that quite a few
others will follow suit. . . . The West End
theatre here is still in the construction stage
but is rapidly taking shape, and an official

opening date will probably be announced in

the near future.

MEMPHIS
Lively first-run attendance continued in

Memphis. Strand held over for a second
week “The Day the Earth Stood Still.”

Malco opened well with “Thunder on the

Hill.” Loew’s State held over for a second
week “An American in Paris.” Palace
played to good crowds with “Anne of the
Indies.” . . . State announced “Quo Vadis”
would open November 20 and advance sale

of tickets was started. . . . J. A. LaPlante
announced his Hi-Y drive-in at Henderson,
Ky., was closed for the season. . . . Jack-
sonville drive-in, Jacksonville, Ark., set De-
cember 1 as closing date. . . . Douglas
Pierce closed the Jaxon drive-in at Jackson,

Tenn. . . . Exhibitors booking and shopping

on film row included E. H. Hall, Holcomb

;

John Miller, Tupelo; Louise Mask, Bolivar;

G. H. Goff, Parsons
;
Moses Sliman, Lux-

ora; Don Landers, Harrisburg; Frank Pat-

terson, Junction City; Orris Collins, Para-

gould; A. A. Tipton, Caraway; Walter Lee,

Heber Springs, and W. F. Ruffin, Jr., Cov-
ington.

MIAMI
Playing a third week was “A Place in

the Sun” at the Embassy, Variety; and a
second week, “David and Bathsheba” at the

Lincoln, Town. . . . “Streetcar Named De-
sire” held over for the third week at the

Colony Art. Other films showing included

“Anne of the Indies,” Carib, Miami, Mira-
cle; “The Racket,” Paramount, Beach;
“Cornin’ Round the Mountain,” Lauderdale
Gateway

;
“Submarine Command,” Florida,

Sheridan and “Painting the Clouds with
Sunshine,” Olympia, with Buddy Rogers on
stage. . . . The Miami theatre planned a
sneak preview of “Week-end with Father”
and Paramount had a midnight showing of

“Detective Story”. . . . With “David and
Bathsheba” scheduled for an extended en-

gagement, Mark Chartrand reported inter-

esting use of TV in conjunction with it:

George Bourke, show business columnist,

was screened in a short extolling the film.

The film was to be run in spot announce-
ments. . . . Olympia Theatre management
was deadlocked with the Miami Federation
of Musicians in an effort to reach a satis-

factory agreement on a new contract. Pres-
ent contract expires December 20.

MILWAUKEE
“The Harlem Globetrotters” and “The

Magic Carpet” played the Alhambra. A hold
over at the Towne for its second week was
“Across the Wide Missouri.” “The Blue
Angel” opened at the Fox-Downer. . . . The

Hallowe’en costume party at the St. Cloud
Oriental theatre was a big success. . . . Joe
Reynolds is promoting a Popularity Contest

at the Zenith theatre here, another St. Cloud
house. The contest is tied in with the start

of buses running on Hopkins avenue. . . .

The Myra theatre at Palmyra has been re-

opened by Jack Yeo. . . . The Community
theatre at Athens, Wis., has a new manager,
Melvin Strombeck, who is also the village

clerk. ... Ed Weisfeldt, executive director

of Movietime in Wisconsin, announced that

detailed forms telling of the activities

throughout the territory when the Holly-

wood personalities were here, are coming in

from the exhibitors. These forms along with

tear sheets will be made up into a book for

each of the personalities who were here.

The Movietime office here is promoting
Thanksgiving family ads for the theatres

.... Another plan they are working on now
is to have 16mm industrial reels about the

film industry presented for educational

purposes. The plan is to take these films

and show them in the schools and to have
speakers sent along with them.

MINNEAPOLIS
“The River” is at the World; “The De-

sert Fox” in its third week at the Gopher;
“The Well” in its second week at the Astor;
“Let’s Make It Legal” at Radio City

;
“A

Place in the Sun” is in its third week at

the Century: “Love Nest” is at the State;

“The Blue Veil” at the RKO-Orpheum; and
“A Streetcar Named Desire” is at the

RKO Pan. ... A patron complained about

ushers herding patrons around like cattle

in the lobby of a theatre, in a letter that

was published in one of the Minneapolis
daily newspapers. The patron claimed that

this was one sure method to get people to

stay at home and watch TV. . . . Whip Wil-
son, Monogram star, made a personal ap-
pearance at the Hallowe’en party sponsored

{Continued on following page)
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for kids by the community of Anoka, just

a few miles west of Minneapolis. . . . The
Rainbow drive-in at Lemmon, South Da-
kota, closed its season on Hallowe’en with
fair patronage in spite of snow. This was
the final closing of all drive-ins in the Twin
City trading territory. . . . The Oxboro the-

atre, a suburban house, is featuring an ad-
mission price of 25 cents for adults.

NEW ORLEANS
First run openings were “The Desert

Fox’’ at the Saenger; “St. Benny The Dip’’

at the Tudor; “Journey Into Light’’ at the

Joy; “Bride of the Gorilla’’ at the Globe;
“Disc Jockey’’ at the Civic; “Tomorrow is

Another Day’’ at the Centre; “Two Tickets

to Broadway” at RKO Orpheum; “People
Will Talk” at Loew’s State. . . . Mr. and
Mrs. O. L. Germany announced that they

bought the Penn at Pensacola, Fla., from
Ed Ortte and the Vucovich Bros. . . .G. B.

Elam acquired the Lion drive-in at Winns-
boro. La. . . . Seen on the row were Fred
Houck, Shreveport, La.

;
Arthur Lehman,

Jackson, Miss.; F. J. Lacy, Joy, Moss Point,

Miss.; William Burrill, Clayton, La.; C.

Edward Jenner and Robert L. Long of

Bayou Theatres, Inc., Baton Rouge, La.;
A1 Morgan, McLendon circuit, Llnion

Springs, Ala.
;
Jack O’Quinn, Kaplan, La.

;

Vinton Thebeaux, Lafayette, La.
;

Cecil

Kelly, Plain Dealings, La.
;
Jack Pope, Ray-

ville. La.; Ernest Delahaye, Maringouin,
La.

;
and O. Gaudie, Port Allen, La. . . .

B. W. Stevens is in charge of the architec-

tural structure of D. B. Fiske’s new drive-in

near Lake Providence, La. Plans are for

an opening in 60 days. It will accommodate
350 cars. . . . Albert Schwartz, formerly
with Florida State Theatres, Miami, Fla.,

was appointed manager of theatre opera-
tions, of United Theatres.

OKLAHOMA CITY
The Majestic theatre was to reopen its

doors after three months of remodeling and
redecorating. Morris Loewenstein, dean of

Oklahoma City theatremen, is the owner,
and has run the theatre for 42 years. Under
its new policy the Majestic will offer three
changes of program weekly. . . . Pictures
showing at first run downtown houses are
Center, “The Mob”; State, “Drums in the

Deep South”
;

Criterion and Plaza, “Let’s

Make It Legal”; Harber, “Submarine Com-
mand”; Midwest, “Streetcar Named De-
sire”; Warner, “The Tanks Are Coming”;
Sooner, “Wagon Wheels” plus “Forlorn
River”. . . . Every Friday the Capitol the-

atre has “Movie Sweepstakes”. . . . Skytrain
Theatre, Inc., Oklahoma City, has been
granted a charter, for a 50-year term. Capi-
tal stock

:
$100,000. The incorporators are

:

L. Karilton, Mosteller; James D. Fellers,

John C. Andrews, all of Oklahoma City. . . .

Motion Picture Advertising Service Co.,

Inc., Louisiana, has been granted a charter
in Texas.

OMAHA
It took several days of sub-freezing wea-

ther to shut the last holdout of the drive-in

season in the Omaha area, the West Dodge
. . . . “He Ran All the Way” topped the

normal receipts at the Orpheum but the

majority of first-run houses were affected

as a variety of legitimate stage productions

ELMER F. LUX, above, is the new president

of the Buffalo City Council. He is general
manager of Darnell Theatres, headquarters
of which is in Buffalo. Mr. Lux for the past
four years has been councilman at large.

The campaign which put him info the new
position was one of Buffalo's hottest.

Mr. Lux began his industry career in Buf-

falo's old Majestic theatre as an usher. He
had that post in other theatres, too, and
then joined Fox Film Corporation as a

checker. He later became a salesman tor

Robertson-Cole, forerunner of the FBO com-
pany, and then office manager in 1933 for

Columbia. Following that he was branch
manager for RKO beginning in 7940, and then

came the association with Darnell, which
began in 1947.

He is a former chief barker of the local

Variety Tent No. 7, and a national canvas-
man of Variety International.

plus the Ice Follies spotted the November
entertainment bill of fare. . . . The neigh-

borhood Dundee had a strong week showing
"Oliver Twist”. . . . Salesmen Pat Halloran,

20th-Fox, Bob Daley, RKO, and Marty
Grassgreen, Columbia, were named distrib-

utor chairmen for the Omaha territory in

the Will Rogers Memorial Fund campaign
. . . . The Chief theatre at Weeping Water,
Neb., is co-operating with the Community
Club in sponsoring free Saturday afternoon

films as a trade attraction. . . . Harry Black-

stone, stage attraction at the Omaha, made
the front page with a two column picture

and story.

PHILADELPHIA
Following their attendance at the City

Council committee hearing on the new city

fire code, film industry representatives were
preparing to put their objections into writ-

ing, with a new date to be set for a further

hearing. While the trade was present at the

hearing, they were not given an opportunity

to speak. . . . Milton Amusements Co. sold

its Lafayette theatre for $12,500 and the

neighborhood house will be altered by the

buyer for commercial purposes. . . . Ben
Zimmerman is now managing the Benson
. . . . Stanley-Shapiro Theatre Company, a
subsidiary of the Warner Bros. Theatre cir-

cuit, transferred its corporate office from
Wilmington, Del., to the address of the

Warner circuit here. . . . Herman Margies
is now buying and booking and managing
the Mayfair for the Blumberg brothers.

Previously, the A. M. Ellis interests had
bought for the theatre. . . . Pete Holman,
formerly Universal-International booker, is

now with Republic in the same capacity. ^ . .

Robert M. Johnson, former manager of the

Hill, Camp Hill, Pa., got out of the Army
and is now assistant to manager Jack O’Rear
at the Colonial, Harrisburg, Pa. . . . Two
color and sound mjotion pictures, repre-

senting the first official venture of the city

into such a medium of information, were
previewed by some 500 city officials at War-
ners’ Aldine in connection with the regular

film program. . . . Denny Bassone, Univer-
sal-International newsreel representative

here on assignment basis, went back to Fox
Movietone News in the new theatre and
television alignment with International

News Service. Universal-International will

have no local newsman for the present, send-

ing men in from other cities when occasions

demand.

PITTSBURGH
Newcomers here are “The Golden Horde”

at the Fulton; “No Highway in the Sky’’

at the J. P. Harris; “Warpath” at the War-
ner, and “The Tanks Are Coming” with
which Warner’s publicity director Jack
Kahn had tanks come from City Hall to the

theatre for the opening night. . . . “An
American in Paris” was held for a third

week in Loew’s Penn and “Angelo” stayed

an extra week in the Art Cinema. . . . Coun-
ter-attractions hurt the downtown theatres.

The Billy Eckstine show turned more than

3,000 away at the Syria Mosque. . . . The
suburban borough of Bellevue won a long
fight by voting in Sunday film showings at

the recent election. . . . John H. Harris
hopes to help Dublin, Ireland, install a Va-
riety Club tent soon. . . . Variety Club Tent
No. 1 members will honor Tom Troy with
a banquet November 29.

PORTLAND
Downtown theatres are showing top

product to keep the box office humming. “His
Kind of Woman” is at the Oriental and
Paramount; “Rhubarb” at the Orpheum,
and “Across the Wide Missouri” at the

Broadway were all new this week. . . . “The
Day The Earth Stood Still” moves over to

the Mayfair after a big week at the Oriental

and Paramount. . . . Three advanced price

pictures are showing here this week which
is very unusual. “A Streetcar Named De-
sire” is being held for a second stanza at

the United Artists after a good first round.

House scaled at $1.20 “Tales of Hoffman”
with reserved seats scaled at $2.40, is being
held for a fifth week at the Guild. “David
and Bathsheba” has returned to Evergreen’s
ace neighborhood house, the Hollywood,
with $1.25 top price. . . . Jack Matlack of

the J. J. Parker chain has gone to New
York to buy some stage plays for the com-
ing season. Mrs. J. J. Parker has been there

for a couple of weeks.

SAN FRANCISCO
Leading the picture parade was “The

People Against O’Hara” at Loew’s War-

(Continued on opposite page'^
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field with “Close to My Heart” at the Para-

mount and “Raging Tide” at the Orpheum
following closely. . . . Making a bid for new
business this week are “Detective Story”

at the St. Francis and “F. B. I. Girl” at

the Paramount. . . . Loew’s Warfield is ad-

vertising “Quo Vadis” to open November
21. . . . Holdovers include “The Blue Veil”

at the Golden Gate, “Texas Carnival” at

Loew’s Warfield, “Harlem Globetrotters’’

at the Orpheum and Esquire, “The Well”

at United Artists and “The River” at the

Stage Door. . . . Excitement of the week
centered around the premiere of “Golden

Girl” at the Fox Theatre. Eddie Yarbrough

and John Norcop of Twentieth Century-Fox

handled the complete campaign (marking

the first time in San Francisco that no the-

atre personnel have participated in publiciz--

ing or exploiting a premiere). On hand

were George Jessel, Mitzi Gaynor, Dennis

Day, William Lundigan, Richard Basehart,

Anne Francis, Helene Stanley, songwriter

Joe Cooper and Bill Winter, studio publicist

.... Mel Klein, sales manager of Columbia,

reported a run on prints for Saturday’s

Hero”. . . . Visitors to the row were Anson
Longton of Bella Vista, Nate Krevitz (Blu-

menfeld division manager) from Pittsburgh,

Jack Hammond of Mt. Shasta and Emil

Palermo of Stockton. . . . The Mission, at

San Jose, formerly operated by United Ar-

tists, is now under the management of

Golden State.

ST. LOUIS
Every Saturday a couple of hundred

youngsters get together at eight local

houses. They’re members of the Cinema and
Cartoon clubs. . . . Seven local drive-in the-

atres announced through newspaper ads that

they were closing for the season. The next

day the worst snow in 39 years hit the city

.... Several neighborhood theatres in St.

Louis and St. Louis County conducted toy

matinees on a recent Saturday afternoon.

Children presenting either an old or new
toy were admitted free. The toys were
turned over to various religious organiza-

tions for distribution to needy children on

Christmas. . . . Jack Kane, who has been

associated with the sales staff of United

Artists in this city for the past 12 years,

has resigned. . . . The Palm theatre closed

.... Special engraved invitations were sent

to distinguished St. Louisians for the “Quo
Vadis” opening here. . . . There were several

new openings at the first-run theatres which
have been doing a satisfactory business over

a period of the last few weeks. New product

included “The Racket” at the Fox; “The
Blue Veil” at the Missouri. “An American
in Paris” stays for another week at Loew’s
State.

VANCOUVER
Talks in the wage deadlock of projection-

ists and B. C. theatres will resume in about
10 days. . . . Closed for the season are drive-

in theatres at Kamloops, Vernon, Nanaimo,
North Vancouver and the Lougheed at Bur-
naby, leaving six still operating in B. C. . . .

A strong lineup of newcomers is giving the

box office here a shot in the arm. Best show-
ing is being done by “The Day The Earth
Stood Still” at the Orpheum; “Desert Fox”
at the Vogue, and a second week of “Seven
Days to Noon” at the Cinema. . . . Also
playing a fourth week of “Laughter in

Paradise” at the Studio
;

“The People

Against O'Hara” at the Capitol; “Love

Nest” at the Strand; “She Wouldn’t Say

Yes” plus stage show at the Hastings;

“Pickup” and “Chain of Circumstance” at

the Plaza; a moveover of “On Moonlight

Bay” at the Dominion; and a twin reissue

bill, “Wagon Wheels” and “The Light of

Western Stars” at the Paradise. “Prelude

to Fame” plus stage show at the New State

. . . . After showing stage shows plus films

for a year the Odeon-Hastings theatre on

Vancouver’s east side is returning to films

only.

WASHINGTON
New openings included: “The Tanks Are

Coming” at the Warner; “An American in

Paris” at the Palace; “Man With a Cloak”

at the Capitol
;

“The Racket” at RKO
Keith’s; “Emperor’s Nightingale” at the

Dupont. Holdovers included: “Streetcar

Named Desire” at the Metropolitan
;
“A

Place in the Sun” at the Trans-Lux; “Pepe

LeMoko’’ at the Little; “The River” at the

Playhouse; “Minne” at the Plaza: “Rhu-

barb” at the Ontario, and “Katie Did It” at

the National. Carryover for the week was
“Desert Fox” at the Columbia. . . . $2,000

was stolen from a safe at the Motion Picture

Machine Operators Local 224. . . . The civil

defense organizations of Montgomery County

and Prince Georges County have accepted

Sidney Lust’s offer to use his suburban

Maryland theatres for meetings and air-raid

shelters. Theatres being made available in-

clude the Bethesda, the Viers Mill, the Milo

in Rockville, the Hyattsville, Cheverly,

Marlboro and Kaywood in Mount Rainier

and the Allen in Takoma Park. ... Joe E.

Brown was named “Personality of the

Year” in Show Business by Variety Club
Tent No. 11. He will receive a plaque at the

16th Annual dinner dance November 17

.... Washington film theatre owners asked

the District Commissioners to repeal an old

regulation requiring two operators in each

projection booth. The Commissioners de-

ferred action at the request of Ralph Grimes,
business agent of Local 224 Moving Picture

Machine Operators Union, to give them
time to present their side. . . . Loew’s Capi-

tol is installing a big TV screen. . . . Mor-
gan Hudgins was in town in connection

with "Quo Vadis.” He spoke at the Motion
Picture Council, the Advertising Club and
the drama department of Catholic Univer-
sity. . . . The National Theatre has been
leased to Aldrich and Myers, New York
theatrical producers on a non-segregated
basis, effective May 4, 1952. The theatre

will continue to show films until such time

as Aldrich and Myers will take over opera-

tions.

Producers, Exhibitors

Plan Second Seminar
Indications are that a second exhibitor-

producer seminar will be held in Hollywood
under Council of Motion Picture Organiza-

tions auspices early next year. Although a

decision has yet to be made on whether the

seminar should be on a full-scale basis or

limited to a small committee, prospects are

that one will be scheduled early in January.

The first seminar held in Hollywood last

summer was regarded as highly beneficial

by both groups and at the time it was urged

that other seminars be scheduled every few

months.

Washington Variety Club

Elects 1952 Officers
The Variety Club of Washington has

elected Jerome A. Adams its chief barker.

Victor J. Orsinger was named first assist-

ant and Gerald P. Price second assistant.

Property Master will be Jack Fruchtman

and dough guy Sam A. Galanty. The board

members are: Fred S. Kogod, Alvin Q.

Ehrlich, J. E. Fontaine, Rudolph Berger,

Sidney Lust and George Crouch. Also serv-

ing on the board in 1952 will be the five

past chief barkers: Morton Gerber, Wade
Pearson, Jack Flax, Frank M. Boucher and

Nathan D. Golden. Named as delegates to

the 1952 International convention in Las

Vegas were Nathan D. Golden and Jake

Flax, with Frank M. Boucher and Wade
Pearson as alternates. International can-

vasman for the coming year will be Mor-

ton Gerber, retiring chief barker.

Universal Starts Year

With 19 Finished Films

Nineteen completed high-budget films,

including 10 with color by Technicolor, con-

stitute the record backlog of pictures as

Universal-International enters its 1951-52

fiscal year. The studio also has four pictures

in production and five others that will be

started in November. Three of the new

films started and one of those currently in

production have color by Technicolor, giv-

ing the company the largest number of

Technicolor films in the history of Univer-

sal-International.

GREAT! You’re just the

guy to stay up all night

to count the dough

when you play

The Week End that Shook the World^

LAUOHT^^'
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Sees Trade
in Upturn

Hollywood’s adjustment to television is

outlined in an optimistic light and the vari-

ous possibilities of future developments are

examined in the November 10 issue of

Business Week.
Titled “Movies Come Out of the Dog

House,” the article, in the financial section,

stresses the positive aspects of the business

and quotes brokers as feeling that film

shares are currently undervalued when com-

pared with the market as a whole, with

many of them yielding from eight to 10 per

cent.

"Dividends will be maintained, because

higher box office receipts and strict atten-

tion to cost-cutting make it almost certain

that second-half earnings will be better than

the mediocre figures reported earlier this

year,” the article stated.

Further quoting informed opinion, the

writer says : “This means that Hollywood

has turned the corner. It has adjusted itself

to TV. According to the optimists, the two

industries eventually will enter into a profit-

able marriage. Some movie men think

they may be able to use their lots to make
new' films specifically for TV, and old films

carried on the books at little or nothing, will

bring in new revenue from TV.”
The article points out that people are

likely to spend more money on nondurables

from now on
;

that Hollywood is turning

out better pictures and that increased re-

mil
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BY THE^GHTOF

MONEY?
Then for gosh sakesM play

UNIVERSALIh

Saw®

JTERNATIONAL'S

kv

Tie Week End that Shook Tie World^

Short Product in First Run Houses
NEW YORK—Week of Nov, 12
CRITERION: Recording Session RKO
Feature: The Blue Veil RKO

PARAMOUNT: Let's Talk Spinach. .Paramount
Last of the Wild West RKO
Littlest Expert on Football Paramount
Feature: Behave Yourself RKO

RIVOLI: Pastry Panic 20th-Fox
Feature: David and Bathsheba 20th-Fox

ROXY: Sno-Fun 20fii-Fox
The Guest 20th-Fox
Feature: Anne of the Indies 20th-Fox

WARNER: Tweety's 5.O.S. Warner Bros.
World of Kids Warner Bros.
Feature: A Streetcar Named Desire. .Warner Bros.

CHICAGO—Week of Nov. 12
STATE LAKE: Catnapping MGM
Feature: An American in Paris MGM
SURF: Japan, Island Empire Universal
Feature: The Lavender Hill Mob Universal

ZIEGFELD: Caf’s Tale 20ffi-Fox
Winter Holiday 20th-Fox
Feature: Journey Into Light 20th-Fox

mittances from abroad represent an impor-

tant factor.

Balancing the picture, the magazine

quotes those who believe Hollywood may
not be able to hold the line of costs and
indicates concern over possible deterioration

of the foreign economic position which may
affect Hollywood’s earnings abroad.

Legion Approves I I of

1 2 New Productions
The National Legion of Decency this

w'eek reviewed 12 new films, putting seven

in Class AI, morally unobjectionable for

general patronage; four in Class AH, moral-

ly unobjectionable for adults, and one in

Class B, morally objectionable in part for

all. In Section I are : “The Barefoot Mail-

man,” “A Christmas Carol,” “Elephant

Stampede,” “Hong Kong,” “Quo Vadis,”

“Starlift” and “Superman and the Mole
Men.” In Section H are: “Double Confes-

sion,” “F.B.I. Girl,” “The Rackett” and

“Young Scarface.” In Class B was “The
Light Touch,” because of “light treatment of

marriage; low moral tone.”

Mark Silver Anniversary

Of Paramount Theatre
RKO Radio Pictures and United Para-

mount Theatres are joining forces Novem-
ber 21 to celebrate the Silver Anniversary

of the Paramount theatre. A “Paramount
Silver Anniversary” luncheon honoring

Robert M. Weitman, managing director of

the Paramount, is to be held on that date

with invited guests including civic officials,

newspaper and trade press representatives

and members of the Broadway Association.

The picture of the anniversary show, which

will bring as many former Paramount head-

liners as possible back to the theatre, will be

RKO’s “Two Tickets to Broadway.”

Pioneers Foundation

Delay Roxy Show
The Foundation of Motion Picture

Pioneers this week announced the postpone-

ment of its “Midnight Frolic” at the Roxy
theatre until some time early next year. “Un-
foreseen difficulties” were cited as the reason

for the delay of the show, which was
originally set for November 16. Ticket-

holders are being asked to hold their tickets

for the later event.

Administration Slate

Wins SAG Elections
Ronald Reagan has been reelected presi-

dent of the Screen Actors Guild in Holly-

wood, leading the administration forces to

victory at the annual membership meeting.

William Holden, Walter Pidgeon and John
Lund were elected first, second and third

vice-presidents, respectively. Paul Harvey
was named recording secretary, and George
Chandler, treasurer. Elected to three-year

terms on the board of directors were Regis

Toomey, Rosemary DeCamp, Chick Chand-
ler, Louise Beavers, Tyrone Power, Erank
Faylen, Robert Keith, Nancy Davis, Lurene

Tuttle, Cliff Lyons and Wallace Eord. Two-
year board membership terms went to

George Murphy and Lyle Talbot, while Fred

Clark and R. Williams were elected to one-

year terms.

MR. EXHIBITOR!

A MONOGRAM PICTURE
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W HEN it comes to the world premiere

of Bob Hope’s “My Favorite Spy’’,

we think the idea has reached

extremes. There was a radio contest, and

over a quarter-of-a-million replies were re-

ceived, seeking the best letter explaining

“Why I Would Like to Have the World
Premiere of ‘My Favorite Spy’ in My
Home Mrs. Anna Kutchinka, of Bel-

laire, Ohio, won the prize, and will have

the world premiere in her living room.

It doesn’t seem possible that anyone who
knows the handling of people, publicity and

promotion for motion pictures could have

suggested this objective. It sounds more
like Hollywood and the studio flacks who
dream up ideas, regardless of where and

how they may be accomplished. We can’t

see any far-reaching benefit in this result,

but we can see quite a lot of harm.

There is no mention of the theatre or the

theatre manager in Bellaire, Ohio, a town
of 15,000 people, which is one of many small

situations where there might be a world

premiere for the advantage of film industry.

But this promises to be a crowd and con-

fusion, which may make news, but it doesn’t

make sense. Our sympathy goes out to the

guy who runs this shindig, and takes the

grief that goes with it.

Film industry has been campaigning to

get people out of their homes and downtown
to the movies, so now we bring the world

premiere of a major picture into a home,
with the inference that you might as well

stay home and enjoy television, or better

still, we’ll bring the picture directly to you,

plus Hollywood stars.

The campaign is based on radio promotion

and it sells television, but it won’t help the

theatres in Bellaire, Ohio, or any others.

The company might have put the world

premiere of “My Favorite Spy’’ on tele-

vision and every one of the 250,000 persons

could have seen it in their homes

!

There’s an on-the-spot broadcast, over 463
stations, as one of the highlights of the

evening, but it doesn’t sound like anything

**The Career ofAn Idea

That Multiplied Itself”

COMPO has prepared an impressive

broadside with the above title, "An un-

usual and interesting aspect of a particular

idea that seemed to develop spontane-

ously and concurrently in several cities

throughout the country."

It describes the advertising in news-

papers, by newspapers, to sell motion pic-

tures and the basic idea of "Let's Go to

the Movies." The idea was that simple,

and the newspapers devoted a consider-

able investment of time, money and space

In their pages to the belief that these

features had intrinsic reader interest.

In New York, the JournaUAmerican,
the Mirror and the Post; in San Fran-

cisco, the Examiner, the Call-Bulletin

and the C hronicle

;

In Los Angeles, the

Examiner and the Herald-Express’,
in Chicago, the Herald-American

;

In

Hartford, the Times and on Long Island,

the Daily Press, provide the demonstra-

tions to illustrate this brochure for the

benefit of other newspapers, elsewhere.

You are urged, as part of your program
for Movietime, U.S.A., to circulate this

broadside in your vicinity, to appraise

other publishers of an activity which has

proved mutually beneficial to newspapers

and their advertisers. Copies may be ob-

tained upon application to COMPO, at

1501 Broadway, in New York.

but confusion twice confounded. The comedy

of such a situation must be carefully re-

hearsed and played by professionals. Any-
thing less than that will be farcical, but not

necessarily funny. Bob Hope knows very

well he builds his programs with skill and

certainty, and that nothing else satisfies.

C We’ve had a strange reaction from

two cowboy stars in western movies.

It wouldn’t be an item of news if both of

these rootin’ tootin’ shootin’ six-gun stars

hadn’t practically agreed. So we would like

to leave it up to you, in the field, to decide.

They say that the sale of western movies

(their own) is more the result of the sale

of western accessories (their own) than vice

versa. We have always held to the belief

that the western accessories, all those juve-

nile cowboy hats and suits, were strictly

a by-product of endless western films in

movie theatres. Now, they tell ns, it’s the

reverse. The reason we’re in business is

because they have hundreds of licensees,

selling their trade-marked goods in retail

stores. It’s a good point, but we’d like your

opinion. Frankly, we don’t believe a word
of it. The licensees wouldn’t even be in busi-

ness if it weren’t for the neighborhood

theatres that sold the aforesaid cowboy stars

in the first place, and the radio chains are

proving it by introducing new cowboy stars

who have never been seen on any screen.

And that means new competition.

Once again, Macy’s in New York
have selected their “Picture of the

Month,’’ and for November the choice is

“Quo Vadis.’’ There is some dissension

among producers and distributors, but even

competitors have to admit that Metro had
two pictures in a row that deserved this

distinction. Macy’s gives “Quo Vadis’’ the

benefit of a double-truck, a two-page spread

in twelve metropolitan newspapers, simul-

taneous with the opening of the picture at

the Astor and the Capitol. That’s twenty-

four pages of the most expensive advertising

in the world, even with the advantage of

buying at the preferential department store

rate. It’s a reciprocal process that can be

copied in almost any situation that has a

department store, a daily newspaper and a

progressive theatre. —Walter Brooks
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CHAMPION
IDEAS FOR
BALLYHOO

The Roxy theatre,

Wilkes - Barre, Pa.,

had the walking

ballyhoo below for

Columbia's picture

entitled "M."

Russ Bovim, man-
ager of Loew's State

theatre, St. Louis,

used the stream-

liners as ballyhoo,

across Missouri.

Screen Hits
FOR THE MONTH OF f

. r
54

2 And In Buffelo The/ Wfens Shown At

IJAVIDbndWTHSHEBA' 'ss®'

I ttl'fmi/lEAlllERNECKS'
CENTURY

4'MKINDOF WOMAN'

-^B'MEETMEAFIER^HOW

6'THATSMYBOY

PARAMOUNT
The4tty&'

CENTURY
Tftea£re

" CENTURY

CENTURY
TkeatuB'

Here is one we like, for a special reason: Earl L. Hubbard,
advertising director tor the Century Theatre, Buffalo, bills

"The Box Office Champions"—quoted from Motion Picture
Herald—as a monthly selection of top films.

pREHiii
'ASTREET car
MAMEP OESjU

Him

tajjLHgrTTs' a ff's

Dale Schuder re-

christened a street-

car "Desire" — at

Keith's theatre in

Indianapolis; and . .

Four special cars

named "Desire"
brought patrons
cost-free to the

Warner theatre In

Pittsburgh.

roSIE...

wmmMmsm
PUwmjWARMIR

Abe Ludacer,
manager of Loew's

Valentine theatre,

Toledo, had these

young ballet dan-

cers as lobby bally-

hoo for "An Ameri-

can In Paris."
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NEW ADS NOT FOUND
IN THE PRESSBOOK-

We discovered these ads in a campaign
book submitted by George Peters, man-
ager of Loew's theatre, Richmond, and
explored to find their origin, since they

were not in the original pressbook. You'll

admit they have simplicity and style, with

effective use of white space. The basic

ideas might be used again and elsewhere

if you've played this picture. Credit to

Donahue & Coe, Metro's advertising

agency in New York,

the limit.

What makes o picture BIG? One of the most im-

portent reosons is the speciol spark that sets it off

to fame and acclaim. "Going My Way" and "The

Bells Of St. MoryV had it. "The Strotton Story"

had it. And now M-G-M's new hit ''ANGELS IN

THE OUTFIELD" does things to you in thot same

magic-happy way ’

Words cannot describe this story of a tough base-

boll monoger who "tolked to ongels", ond the

little girl who "octuoHy sow them" and the pretty

news-gal who put both in the headlines.

M'G-M proudly brings you "ANGELS IN THE

OUTFIELD"/ one of the yeor's great entertain-

ments packed with oction and laughs ond soul-

sotisfaction!

In the distinguished cost that fills the screen with

inspirotion, humor, tears and thrills ore: PAUL

DOUGLAS/ JANET LEIGH, Keenan Wynn, Lewis

Stone, Spring Byington and Bruce Bennett. The

picture introduces little Donna Corcoran, an ap-

peoling child olreody hoiled as "the new Shirley

Temple". The screen ploy is by Dorothy Kingsley

and George Wells, based on a story by Richord

Conlin. This chorming picture was both produced

ond directed by Clarence Brown.

Y i

*“
... you can’t praise

"AN6E1S IN THE OUTFIELD"

^ ^'IQ^’' enough! J

Word of mouth
will tell you

ANGELS IN
THE OUTFIELD

is a wonderful

motion picture!

You'll heor o greet deal about

M-G-M's new hit Done with a wormth

thot defies description, exuding charm

thot reoches right into your heort,

wonderful in so mony woys thot it con

be compared only to movies like

"Going My Woy", "The

Bells of St Mary's" ond

"The Strotton Story",

which hod a sp>eciol

personolity, o goiety

ond greotness oil

their own!

Soon you'll be bearing

everyvyhere thot "ANGELS IN THE

OUTFIELD" is a wonderful picture.

In the distinguished cost thot fills the

screen with inspirofion, humor, teors

ond thrills are PAUL DOUGLAS,
JANET LEIGH, Keenan Wynn, Lewis

Stone. Spring Byington and Bruce

Bennett, The picture introduces little

Donno Corcoran, on oppeoling child

olreody hailed os "the new Shirley

Temple" The screen play is by Dorothy

Kingsley ond George Wells, based on

o story by Richord Conlin This chorm-

ing picture wos both produced ond

directed by Clorence Brown.

George Peters Entertains

An Original Ticket Buyer
Twenty-three and a half years, and twen-

ty-five million tickets ago, Armand Doyle
bought the first ticket at Loew’s theatre in

Richmond, and when manager, George
Peters, found that out, during the Movie-
time, USA celebration, he arranged a

luncheon with press and radio, had him as

guest of honor at the theatre, with his wife

and family, and introduced him on stage to

the audience. Mr. Doyle told the radio

audience that Loew’s was still the elaborate

theatre that caused so much comment and

excitement when it first opened, and that he

was a constant customer.

Manager Borrows Our
Cartoon for Program

Clarence Martin, manager of the Alpine

theatre, Denver, Colorado, is one who likes

our series of cartoons in the “National

Spotlight’’ section of the Herald, and so he

wrote in for a cut that had just been used.

Now it appears in the Alpine’s own pro-

gram herald, with due credit, and provides

a laugh in advance, as part of the enter-

tainment, current and scheduled.

•Mutiffes Pick
f#i4» Iw unners
A panel (if industry trade-press editors and

b3^-line writers examined the letters written

in tlie audience contest used by United y\rt-

ists as exploitation for "Fabiola’’ this week,

and while the result has not been announced
officially, it looks as though a teaclier-student

in the University of Tulsa, Oklahoma, work-

ing for his master’s degree, and a Brooklyn

school teacher who has a swarm of eager

ancient-history students, will win the two
trips to Rome, via the Home Lines, with

seven days in the Eternal City and ten days

en route, each with a companion.

The trips were arranged by Lige Brien,

in charge of special events for United Art-

ists, and were extensively advertised across

the nation. The letters were marked for

their sinceritv^ of purpose and interest in the

scene of the picture and its production. Both
winners have classes in history in public

schools, and in addition, the ^mung man in

Tulsa is working his way through the uni-

versity, and will use the trip as a thesis for

his master’s degree, with mention of the

local theatre and playdates, no doubt.

Pirates Admitted Free
Because “Anne of the Indies’’ opened at

Loew’s College theatre in New Haven on

Hallowe’en, manager Sid Kleper advertised

to admit any person free who appeared in

pirate costume. It caused plenty of comment
with pirates all over the place.

SAVE YOUR

STOP WORRYING ABOUT

MONEY! POty
UNIVERSAL-INTERNATIONAL'S

Tlie Week End that Shook the World

MANAGERS' ROUND TABLE, NOVEMBER 17, 1951 47



Starlets Visit

3§aq[uaketa
'I'lu' October IStli issue <>( the M ;u|uoketa.

Iowa, Commitnity Press tells the exciting

story of the visit of six nienihers of Para-

mount's Golden Circle of Future Stars to

this Iowa town of 4,01)0 population, with a

frf)ut-page picture layout, news stories and

a hy-line description on the editorial page,

as the local celehration of Alovietime,

U. S. A.

Cliff Lindblad, manager of the Pastime

theatre, with the cooperation of Paramount’s

A. C. Lyles, who acted as master of cere-

monies, introduced the visitors in a brief

hut thrilling meeting with their local fans,

and community leaders. The Chamber of

Commerce was on hand, with civic and other

dignitaries, but the students of the local

schools really took over. One local girl got

a very special autograph from Peter Bald-

win, Paramount’s new young man, at Ins

request. Among the nice visitors was Nancy
Hale, who is one of the Golden Circle from

J. P. Harrison’s home town audience at the

Campus theatre, in Denton, Texas, another

small town girl.

The visitors almost had writer’s cramp

meeting the demand for autographs. The
newspaper really gave the event top-bracket

treatment, and said it was the town’s first

real glimpse of Hollywood. It was a big

day in Maquoketa, and most certainly will be

long remembered.

LAUGH IT OFF!

GET MONEY-HAPPY! PLAY

Tlie Week End that Shook tke World

LAOOHT^^'

This Was Only a Publidfy Mat

Killer Country -With the Navajos Flaming Into

Battle Against the Rugged New Mexican Settlers

When you look at your
pressbook on "Fort Defi-

ance"—you'll find the news-
paper ad mats rather ord-
inary, but this publicity

mat in the back of the book
can be made over into a
good newspaper ad, by
any composing room. Mor-
tice out the fop line above
for the name of the pic-

ture, add your supplemen-
tary copy in this morticed
space at the left, and run
your signature and play-
dates across the bottom.

Ted Davidson Holds $5,000

Community Chest Contest
“Painting the Clouds With Sunshine’’

really meant something to the Community
Chest, in Lima, Ohio, when Ted Davidson

tied in his exploitation for the picture with

the local Red Feather campaign, and $5,000

in prizes put up by sponsors in their money
raising drive. A local girl, “Miss Red
Feather,” appeared as street ballyhoo for the

Community Chest and gave out guest tickets.

A local record store cooperated with gift

albums and ran cooperative advertising. But

a luggage shop went all out, offering thirty

luggage gifts and a free trip to New York
via TWA airlines, with extensive advertis-

ing cooperation.

Sol Sorkin Socks 'Em

With "Force of Arms"
Sol Sorkin, manager of Keith’s theatre,

Syracuse, had the full cooperation of the

Army Air Force, the regular Army, and the

National Guard for his exploitation of

“Force of Arms.” The Mayor issued a

proclamation, the Army Reserve units,

WAC contingents and uniformed bodies all

came to the theatre in full force on opening
night. Sol says, “We had lights, tanks,

jeeps, drum corps, everything.” In ad-

dition, a radio hook-up asked the hoys and
girls their opinion of the picture for audi-

ence comments.

Good Use of Mats
Samuel J. Newman, manager of the Gar-

den theatre, Cumberland, Md., sends clip-

pings to show his good use of mats in news-

paper space, especially where he has worked
the name of the theatre into these advertis-

ing illustrations, which is clever and effec-

tive, but took a bit of doing, in the com-
posing room.

* Now . . . RCA ready

TO SJME m MILLIONS

in your theatre business

Offers bold new plan to help you

modernize now on low-cost credit

Effective immediately: For you, the

theatre ov/ners, RCA now mokes avail-

able additional millions of dollars in new
credit financing in an all-out effort to

give you the theatre equipment you

need to modernize right now for better

house appeal, bigger grosses!

Get full story.

Call your RCA Dealer . . . today.

THCATRC EQUIPMENT

RADIO CORPORATION of AKlRlfA
ENGINEERING PRODUCTS DEPT. CAMDEN, N. J.
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SEC Reports
Stock Reals

W. Ray Johnston and Jack L. Warner
were mentioned this week in a Securities

and Exchange Commission report, the for-

mer exercising his options for 12,500 shares

of Monogram common shares, bringing his

holdings to 12,817 common shares; and the

latter giving away 2,000 shares of Warner
Bros, common, dropping his personal hold-

ings to 414,488 shares.

These were among the transactions listed

in the latest SEC report on trading in film

company stocks by officers and directors,

covering the period from September 11 to

October 10.

Mr. Warner owns another 21,500 shares

through trust accounts. Morris Wolf gave
away 600 Warner shares and sold 1,600

shares, dropping his holdings to 700 shares.

He also disposed of all 333 shares held in

his trust accounts.

At Universal, Preston Davie sold 100

shares of common, leaving 1,309 shares.

Joseph H. Moskowitz sold 800 shares of

20th Century-Fox common, leaving himself

200 shares.

The W. E. Griffis trust, controlled by
Stanton Griffis, sold 500 shares of Para-
mount Pictures common, leaving 500.

Mr. Griffis also owns 2,000 shares in his

own name and 1,000 shares through the

Frances Griffis Trust. Edwin J. Smith, Jr.,

sold his total holdings of RKO common, 100

shares, while Sol A. Schwartz bought an-

other 500 RKO shares, boosting his total

to 1,000 shares.

Albert W. Lind sold 100 shares of Re-
public $1 cumulative convertible preferred,

and has 100 shares left.

Takes San Jose Theatre
United Artists Theatre Circuit has taken

over the 1,688-seat state theatre in San Jose,

Cal., formerly operated by T and D Jr.

Enterprises, and now known as the United
Artists theatre.

Now . . . RCA ready

TO SJME MORE MILLIONS

in your theatre business

Offers bold new plan to help you

modernize now on low-cost credit

Effective immediately: For you, the

theatre owners, RCA now makes avail-

able additional millions of dollars in new

credit financing in an all-out effort to

give you the theatre equipment you

need to mpdernize right now for better

house appeal, bigger grosses!

Get full story.

Call your RCA Dealer . . . today.

THEATRE EQUIPMENT

RADIO CORPORATION of AMERICA
ENGINEERING pmOUCTS DEPT. CAMDEN, N.J.

IN NEWSREELS
MOVIETONE NEWS, No. 91—Truman tells Soviet

to put “cards on table.” U. N. meets in Paris.

Eisenhower and the 1952 elections. New atom blast.

Korean Reds accuse child of spying. Winds whip
Chicago. Tallyho in Britain. Golf.

MOVIETONE NEWS, No. 92—Churchill lauds U. S.

Britain guards Suez Canal. Pope at Dogma rites.

Jap emperor at Hiroshima. Rome firemen are

acrobats. Stars fete ‘‘Golden Girl.” Football.

NEWS O'F THE DAY, No. 221—U. N. acts on peace
move. Truman offers arms proposal. Eisenhower
to speak for himself. Communists return kidnap-
ped Korean boy. Russians stage party. Sand ski-

ing. Golf.

NEWS OF THE DAY, No. 222—British strengthen

Suez reinforcements. Pacific flight saves baby’s
life. Royalty ends Canadian tour. Rome firemen

stage shows. “Quo Vadis” premiere. Football: Stan-
ford-U. S. C. ;

Michigan-Notre Dame.
PARAMOUNT NEWS, No. 24—Eisenhower and 1952

election. Royal film performance in London. Soviet

embassy marks revplution anniversary. Acheson-
Vishinsky debate at the U. N. Message of faith.

PARAMOUNT NEWS, No. 25 — Korean air war.
Truman in Key West. Churchill praises U. S.

Crisis in Suez. Football: Stanford-U. S'. C. : Michi-
gan-Notre Dame.

TELENEWS DIGEST, No. 45B—Peace offensive at

U. N. Truman seeks disarmament. Reds free “boy
spy.” Cambodia commissioner buried. Snow in St.

Louis. Benefit for youngsters. New dance hall in

Berlin. Russian embassy gives party.

TELENEWS DIGEST, No. 46A-Mustangs blast Ko-
rean foe. Egypt tries new tactics at Suez. Russians
in Germany unite against Stalin. New steel mill in

Pennsylvania. Canada’s first jet fighter. New York
fur fashions. U. N. family in California.

UNIVERSAL NEWS, No. 5C7—Truman proposes
peace move. Mariners get Medal of Honor. Reds
free child ‘"spy”. New style turkey dressing. Ski-

ing. Roller derby.
UNIVERSAL NEWS, No. 508—Crisis in Suez. Korea
Film stars in fashion parade. Football: Stanford
U. S. C. ;

Michigan-Notre Dame.
WARNER PATHE NEWS, No. 20—Eisenhower non
commital on political plans. Reds free Korean child

Aqua skier. U. N. Assembly opens. Truman leaves
for vacation. Wool fashions. Football.

WARNER PATHE NEWS. No. 27—British troops
patrol Suez. Korea air war. India welcomes Ches-
ter Bowles. Truman in Key West. Emperor visits

Hiroshima. ‘‘Tanks are Coming” premiere. Foot-
ball: Michigan-Notre Dame: Stanford-U. S. C.

Burton A. Emery, Early

Rhode Island Exhibitor
Burton A. Emery, 66, last of the Emery

Brothers, Rhode Island exhibitor pioneers,

died suddently while attending the races at

Lincoln Downs recently. With his brother,

the late Alton C. Emery, Mr. Emery in 1914

built the Emery theatre, now the Carlton,

and in 1916 the Majestic, both in Provi-

dence. The Emerys sold the Majestic about

25 years ago and later re-leased the Carlton,

which still is owned by the family but op-

erated by the C & F Theatres. Mr. Emery,
who retired from active business seven years

ago, was president of the Emery Amusement
Co. and the Emery Realty Co.

Set Will Rogers' Biography
“The Will Rogers Story” is scheduled to

go before the cameras shortly at Warners
with Will Rogers, Jr., playing his father

and Jane Wyman co-starred as Mrs. Betty

Rogers, Jack L. Warner, executive pro-

ducer, has announced. Michael Curtiz will

direct the screenplay by Frank Davis and
Robert Arthur will produce.

Warns Against Promoters
Walter L. Morris, owner of the Tower,

Pike and Lee theatres in Knoxville, Tenn.,

in a letter to Motion Picture Herald re-

ports that promotions arranged by an ex-

ploitation company operating under the

name Nationwide Films, Inc., were left un-

finished, resulting in ill-will among cooper-

ating merchants.

Will Barker, Pioneer of

British Screen, Dies
LONDON

:

Will Barker, 83, British film

pioneer, died here November 5. He was a

business associate of Friese-Greene and es-

tablished a concern called Barker Motion

Photography Ltd., in 1897. Production start-

ed in 1901 at the London suburb of Ealing,

on the site of the now famous studios. Mr.

Barker was the first man to make a film of

the Grand National. He developed the foot-

age on the train on the way to London from

Liverpool. It was , screened the same night,

a considerable achievement in those days.

He was founder of the Kinematograph Man-
ufacturers’ Association.

Monck+on Hoffe
Monckton Hoffe, 70, British playwright

and actor, died November 4 in a London
nursing home. Mr. Hoffe’s first big success

as a playwright was “The Little Damozel,”

and in the thirties he worked as an MGM
w'riter in Hollywood. His latest acting as-

signment was in “The Lady With a Lamp”
starring Anna Neagle.

Sigmund Romberg
Sigmund Romberg, 64, who wrote 78 mu-

sicals and more than 2,000 songs, died in

New York November 9. The Hungarian-

born composer, who was responsible for such

hits as “The Student Prince,” “The Desert

Song” and “Blossom Time,” many of which

were made for the screen, is survived by

his widow, the former Lillian Harris.

Thafs tough! ’cause you’ll

have to hire someone else

to carry the heavy dough

-when you play
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers, of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 108 attractions, 4,695 playdates.

Titles rtm alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. The tabulation is cumula-

tive. Dagger (f) denotes attractions published for the first time.

Asterisk ('''') indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AY—Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Across the Wide Missouri (MGM) 4 13 _ - _

Alice in Wonderland
(
RKO Radio) - 12 34 22 17

Along the Great Divide (W.B.) 1 7 31 20 5

Angels in the Outfield (MGM) - 7 23 12 2

Apache Drums (U.l.) - 13 37 12 2

*Appointment With Danger (Para.) - 8 48 44 13

As Young As You Feel (20th-Fox) - - 8 25 14

Behave Yourself (RKO Radio) - _ -
1 3

Best of the Badmen (RKO Radio)

Big Carnival, The (Formerly Act in the Hole)

9 31 29 10

(Para.) - 2 14 22 34

*Brave Bulls, The (Col.) - -
1 1 1 27

Captain Horatio Hornblower (W.B.) 17 20 23 10 1

Cattle Drive (U.l.) 10 4 7 12 7

Cavalry Scout (Mono.) - 6 10 4 -

Cornin' Round the Mountain (U.l.) 13 7 26 15 -

Cyrano de Bergerac (U.A.) 16 1 1 7 6 2

(Darling, How Could You! (Para.) _ - - - 4
David and Bathsheba (20th-Fox) 34 13 1 1

-

Day the Earth Stood Still, The (20th-Fox) - 9 10 17 1

Dear Brat
(
Para.) - 2 39 20 22

Desert Fox, The (20th-Fox) 3 10 2 -
1

Disc Jockey (A.A.) - - -
1 5

Excuse My Dust (MGM) 1 16 58 22 1

Fabiola (U.A.) - 6 6 10 4

Fat Man, The (U.l.) 4 - 4 5 3

Fighting Coast Guard (Rep.) -
1 30 32 10

Five (Col.) -
1 3 - -

Flying Leathernecks (RKO Radio) 5 22 12 4 -

Force of Arms (W.B.) _ 2 16 18 4

Fort Worth (W.B.) 10 33 33 9 2

Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) 25 33 7 6 1

Frogmen, The (20th-Fox) 21 13 59 21 5

Go for Broke (MGM) 12 54 38 13 3

Golden Horde, The (U.l.) - 2 8 4 4

Guy Who Came Back, The (20th-Fox) - - 7 31 6

Half Angel (20th-Fox) 2 40 44 1 1 1

Happy Go Lovely (RKO Radio) -
1 16 15 2

Hard, Fast and Beautiful (RKO Radio) - 2 2 16 10

He Ran All the Way (U.A.) - - 3 29 5

Here Comes the Groom (Para.) 1 1 20 18 5 17

His Kind of Woman (RKO Radio) 3 6 7 13 -

Hollywood Story (U.l.) - - 4 2 2

House on Telegraph Hill (20th-Fox) - - 4 15 6

Hurricane Island (Col.) -
1 3 5 1

1 Was a Communist for the FBI (W.B.) 2 25 39 25 3

Inside the Walls of Folsom Prison (W.B.) - 7 7 12 5

Iron Man, The (U.l.) 1 4 3 13 1

Jim Thorpe—All American (W.B.) -
1 21 22 7

Katie Did It (U.l.)

EX

2

AA

8

AV

22

BA

12

PR

Kind Lady (MGM) - - 8 5 12

Last Outpost, The (Para.) 1 10 32 14 6

(Lady from Texas, The (U.l.) - - 2 1 1

Law and the Lady, The (MGM) -
1 2 6 22

Let's Go Navy (Mono.) 4 8 1
- -

Little Big Horn (Lippert) - 4 9 4 5

Little Egypt (U.l.) 1 3 14 6 1

Lorna Doone (Col.) - 6 20 9 3

(Lost Continent (Lippert) - - 2 1 1

(Love Nest (20th-Fox) - -
1 2 2

Mark of the Renegade (U.l.) - - 4 10 2

Mask of the Avenger (Col.) - - 7 1 8

Meet Me After the Show (20th-Fox) 3 20 41 9 1

Millionaire tor Christy, A (20th-Fox) - 4 6 19 8

Mr. Belvedere Rings the Bell (20th-Fox) 9 16 28 25 8

Mr. Imperium (MGM) - -
1 5 7

Mob, The (Col.) - 4 4 5 1

Never Trust a Gambler (Col.) - - -
1 3

New Mexico (U.A.) - - 8 6 2

Night Into Morning (MGM) -
1 1 7 16 6

No Highway in the Sky (20th-Fox) - - 4 2 9

No Questions Asked (MGM) - - 6 13 16

On Moonlight Bay (W.B.) 47 63 13 9 1

On the Riviera (20th-Fox) 12 15 33 49 4

Painted Hills (MGM) - 15 29 II 17

Painting the Clouds With Sunshine (W.B.) - 6 13 12 1

Passage West (Para.) 9 2 35 18 15

Peking Express (Para.) 1 4 6 12 16

People Against O'Hara (MGM) - 3 7 25 II

People Will Talk (20th-Fox) 1 12 22 15 -

Pickup (Col.) - 9 6 2 6

Place in the Sun, A (Para.) 4 8 1
- -

Prince Who Was a Thief, The (U.l.) 1 10 30 26 -

Prowler, The
(
U.A.) 2 2 4 3 4

Red Badge of Courage, The (MGM) -
1

-
1 4

Rhubarb (Para.) - 7 5 1 1 3

Rich, Young and Pretty (MGM) 2 30 48 24 1

Saturday's Hero (Col.) - 8 5 9 4

Secret of Convict Lake, The (20th-Fox) 3 16 10 4 1

Show Boat (MGM) 113 24 15 - -

Sirocco (Col.) -
1 1 8 10 20

St. Benny the Dip (U.A.) - -
1 4 -

Strangers on a Train (W.B.) 3 38 30 24 6

Strictly Dishonorable (MGM) - 3 2 14 45

Strip, The (MGM) - - 7 16 3

Sunny Side of the Street (Col.) - - 4 - -

Take Care of My Little Girl (20th-Fox) 10 61 46 7 -

Tall Target, The (MGM) - - 2 2 1

1

Teresa (MGM) - 7 10 21 10

Texas Carnival (MGM) 6 8 7 - -

Texas Rangers (Col.) 1 6 1

1

3 7

That's My Boy (Para.) 44 31 15 4 -

Thunder on the Hill (U.l.) -
1 4 3 5

Tomorrow Is Another Day (W.B.) - - 2 1 3

Two of a Kind (Col.) - - 5 14 5

Warpath (Para.) - 2 40 15 6

Whistle at Eaton Falls, The (Col.) - - - 3 3

You Never Can Tell (U.l.) - - 2 2 6
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. . . the original exhibitors' reports department, established October 14, 1916. In it

theatremen serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Columbia
AL JENNINGS OF OKLAHOMA: Dan Duryea,

Gale Storm—I was a little slow about playing this

very good western in Technicolor—wish I had played
it sooner. Rough weather kept my business down
below normal. A small town natural. Played Wednes-
day, October 31.—Pat Fleming, Gail Theatre, Round
Pond, Ark.

HARRIET CRAIG: Joan Crawford, Wendell Corey

—

This is a very stirring and emotional picture which
will keep you intrigued up to the very end. I don’t
think the kids enjoyed it, but we got many good re-

marks about the picture.—Jeanette Jones, Opera
House Theatre, Midland, Md.

PICKUP: Beverly Michaels, Hugo Haas—We read
where Hugo Haas made this picture on his own for
peanuts, and we heard it was a good picture. We
went after it big, and packed the house. This picture
will die if you don’t go after it, and it will do big busi-
ness if you do. People were pleased and we were glad
to prove that it doesn’t take a million dollars to make
a good picture. Hugo—whoever he is—my hat off to

you. Played Wednesday, Thursday, October 17, 18.

—

Frank Vesley, State Theatre, Hollister, Calif.

711 OCEAN DRIVE: Edmond O’Brien, Joanne Drii
-—Good action picture with lots of suspense. Played
Monday. Tuesday, October 1, 2.—Harland Rankin,
Plaza Theatre, Tilbury, Ont., Canada.

SMUGGLER’S GOLD: Cameron Mitchell, Amanda
Blake—This wasn’t too strong. Strictly for double
billing and action fans. Doubled with “Hit Parade
of 1951” to fair business. Flayed Wednesday, Thurs-
day, October 10, 11.—Harland Rankin, Rankin Enter-
prises, Chatham, Ont., Canada.

TEXAS RANGERS: George Montgomery, Gale
Storm—Here is a western that is sure fire to small
town theatres, especially action houses. The trailer

will get them in for you—it’s in color, has action, sus-
pense, romance and everything to bolster your box
office. Don’t pass it up. Played Friday, Saturday,
October 12, 13.—Pat Fleming, Gail Tlieatre, Round
Pond, Ark.

TEXAS RANGERS: George Montgomery, Gale
Storm—This is the best western feature I’ve run this
year— it surpasses anything else. Give it your best
time. I used it in a double bill and was sorry, as it

will stand alone. Rural and small town patronage,
played Tuesday, Wednesday, October 16, 17.—Buck
Renfro, Jr., Grove Theatre, Holly Grove, Ark.

WHEN THE REDSKINS RODE: Jon Hall, Mary
Castle—History students should enjoy this costume
tvpe Indian picture (in color) of the days of George
Washington and the French-Indian wars. But this is

not quite the type of a picture for action houses. At
least, it wasn’t for me. Played Friday, Saturday,
October 19. 20.—Fat Fleming, Gail Theatre, Round
Pond, Ark.

Lippert

KING OF the BULLWHIP: A1 “Lash” LaRue.
Fuzzy Knij^ht—This pair is very popular here. This
was a little better oroduced than many of their pic-
tures in the past. Nothing- super, but Fuzzy can draw
a crowd here all by himself. Played Friday. Saturday,
October 19. 20.—Curtis B. Willard, Victory Theatre,
Loxley, Ala.

SAVAGE DRUMS: Sabu. Lita Baron—Very good,
audience seemed to enjoy this feature. Would like to
have a lot more of this type. Tlie dance scene in this
brought down the house. Rural and small town pat-
ronage. Playd Sunday, Monday, Octobr 2f?. 29.—Buck
Renfro, Tr., Grove Theatre, Holly Grove. Ark.

Metro-Goldwyn-Mayer
FATHER’S LITTLE DIVIDEND: Spencer Tracy,

loan Bennett, Elizabeth Taylor—Wonderful picture

—

wonderful business. More of these and both we and
our patrons would benefit. Spencer Tracy in this type
of picture is a sure success. We used 500 stickers
of the “Dividend” and they attracted many who
haven’t been in our doors. Small town patronage.
Played Sunday, Monday, September 23, 24.—Glenn E.

Jensen, Gateway Theatre, Westhope, North Dakota.

GO FOR BROKE: Van Johnson, Warner Anderson
—Very good war picture about the Japanese-Americans
who fought in Italy. Many liked it better than “Bat-
tleground.” You can depend on Metro for a good war
picture—they spare no expense. Very good business.
Played Sunday. October 21.—Fat Fleming, Gail Thea-
tre, Round Pond, Ark.

PAINTED HILLS, THE: Lassie, Bruce Cowling,
Cary Grey—Everybody loves a dog picture, and espe-
cially Lassie. We had a good turn-out, but too many
parents had to walk out with their children. Sincerely
hope the next Lassie picture will be something we can
plug for the children. They love her. Apart from
the children’s nightmares, the print went over big.
Small town patronage. Played Friday, Saturday, Oc-
tober. 12, 13.—Glenn E. Jensen, Gateway Theatre,
Westhope, North Dakota.

STARS IN MY CROWN: Joel McCrea, Ellen Drew
—We played this one late, too, but I guess if a picture
is good enough it doesn’t make much difference when
it is played. At least it never seems to here. I sent
passes to all the ministers in town, which helped create
good will. This is truly a fine picture, and if you
haven’t played it yet, bv ail means do so. Played
Wednesday, October 24.—Marcella Smith. Vinton The-
atre, McArthur, Ohio.

TWO' WEEKS—WITH LOVE: Jane Powell, Ricardo
Montalban—I have nothing but praise to offer for this
top drawer entertainment. I have read that some
exhibitors changed the title to “Papa Bought a Cor-
set.” However, I billed it as it came—“Two Weeks

—

With Love”—and all went fine. This new team, Deb-
bie Reynolds and Carleton Carpenter, are terrific. They
sure put over that “Aba Dabba Honeymoon” son^ in

a big way. Metro-Goldwyn-Mayer have certainly
given us some wonderful product this past season.
Played Monday, Tuesday. October IS, 16.—Bruce Elves,
Quill Lake Theatre, Quill Lake, Sask., Canada.

VENGEANCE VALLEY: Burt I.ancaster, Robert
Walker—A western in color—not up to most Metro
westerns and is a little hard to follow. However, it

has a good trailer and will probably get the business
for you. Played Sunday, October 14,—Pat Fleming,
Gail Theatre, Round Pond, Ark.

VENGEANCE VALLEY: Burt Lancaster, Robert
Walker—Good picture, but not a Sunday playing time
for us. Business hit bottom and we paid too much for
it. The print is beautiful and the “round-up” at-
tracted manv comments—all favorable. Small town
natronage. Played Sunday, Monday, October 14. 15.

—

Glenn E. Jensen, Gateway Theatre, Westhope, North
Dakota.

WATCH THE BIRDIE: Red Skelton, Arlene Dahl
—You can bet vour life that you’ll make out with this
show. Red Skelton was really a scream. I was sup-
posed to keep order in the theatre (as manager’s
daughter and cashier-bookkeeper), but I was laughing
as loudly as the kids were. You’ll agree, too, when
you see this picture! Played Friday. Saturday, Oc
tober 5. 6.—Jeanette .Jones, Opera House Theatre,
Midland. Md.

Monogram
CAVALRY SCOUT: Rod Cameron, Audrey Long

—

Too many of this type story. Even the kids are not
too interested any more. Flayed Friday, Saturday,

November 2, 3.—Howard S. Phillips, Congress Thea-
tre, Marcus Hook, Penna.

Paramount

BIG CARNIVAL, THE: Kirk Douglas, Jan Sterling
—We played this under the title of “Ace in the Hole”
and the title was later changed to “The Big Car-
nival.” For my money, title would not change box
office. The picture is different, but drawing power, in

spite of exploitation, is limited—the second and third
days died. The picture will please, but you will have to
pull ’em in with another picture that has drawing
power. Played Sunday, Monday, Tuesday, October 21,

22, 23.—Frank Vesley, State Theatre, Hollister, Calif.

HERE COMES THE GROOM: Bing Crosby, Jane
Wyman—Frothy, but good entertainment. Generally
well liked by patrons. Business lighter than expected,
due possibly to a snow storm. Played Sunday, Mon-
day, November 4. 5.—Rowell Brothers, Idle Hour Thea-
tre, Hardwick, Vt.

MATING SEASON, THE: Gene Tierney, John
Lund, Thelma, Ritter—I wish I had adequate adjec-
tives at my disposal to describe this picture! It isn’t

super-colossal—but it is clever and witty! If you cater
to the intellectual class, don’t play it, but if your audi-
ence likes good sophisticated humor, by all means buy
it! Played Sunday, Monday, October 14, 15.—Marcella
Smith, Vinton Theatre, McArthur, Ohio.

PEKING EXPRESS: Joseph Gotten, Corinne Calvet
—Well acted and has plenty of thrilling moments.
Played Wednesday, Thursday, October 24, 25.—J. E.
Willson, Majestic 'Theatre, Clear Lake, S. Dak.

THAT’S MY BOY: Dean Martin, Jerry Lewis—Al-
ways_ have satisfied audiences when we have the
Martin-Lewis team. Not as good as some of their
other pictures but was a crowd pleaser anyway. Didn’t
do as well on this as their other pictures, but no ex-
hibitor can go wrong with it. Personally, I have been
sold on them. Played Sunday, Monday, Tuesday, Oc-
tober, 21, 22. 2.3.—J. E. Willson, Majestic Theatre,
Clear Lake, S. Dak.

RKO-Radio
ALICE IN WONDERLAND: Disney Feature—Got

all the kids in town and packed them in for the after-
noon show, but it died that night and the next two
days, in spite of double billing with “The Big Gusher”
(Columbia). It seems that when you say “Disney,”
parents will send the kids and stay home themselves
to watch the wrestling matches on TV. I would say
our experience shows this is excellent—for kids.
Played Sunday, Monday. Tuesday, October 14. 15, 16.

—Frank Vesley, State Thedtre, Hollister, Calif.

ALICE In WONDERLAND: I guess I expected too
much. Frankly, I was disappointed. The pace was
too fast, but other than^ that, the picture was tech-
nically perfect. The animation, sound synchronizing
and artistry are wonderful, but it just didn’t click.

Maybe it’s because I’ve never liked the story. At anv
rate, it’s not up to the standards set by “Snow White”
and “Cinderella.” Played it with “Nature’s Half
Acre,” a Disney three reeler that stole the program,
played Sunday, Monday, October 14, 15.—Curtis B.
Willard, Victory Theatre, Loxley, Ala.

DOUBLE DEAL: Marie Windsor, Richard Denning
—As with nearly all of RKO’s little features, this one
was tops. It was verv much enioved and is certainly
better than average for our Fridav-Saturdav double
bill features. Played Friday, Saturday. October 12, 13.

—Curtis B. Willard, Victory Theatre, Loxley, Ala.

(Contimied on follounng page)
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FLYING LEATHERNECKS: John Wayne, Robert
Ryan—Go^ story, even if it is war. Star well liked
here. Color and photography good—what more could
one ask for? Am really surprised at the way they go
for war stories. Played Sunday, Monday, Novemt^r
4, 5.—Howard S. Phillips, Congress Tlieatre, Marcus
Jlook, Penna.

HAPPY GO LOVELY: David Niven, Vera-Ellen—
Absolutely tops—a beautiful, very entertaining musi-
cal in beautiful color. Again, you’ll starve if you don’t
push it. It deserves all you can say for it, and that,
fellow exhibitors, is something you can’t say about
many pictures. This is good, clean and worthwhile
entertainment, the kind everybody likes—young and
old. Played Friday, Saturday, October 26, 27.—Frank
Vesley, State Tlieatre, Hollister, Calif.

HAPPY GO LOVELY: David Niven, Vera-Ellen—
My projectionist is a very critical person, and when
he doesn’t like them—he doesn’t like them. But lo

and behold, when he came down from his night’s work
on this picture, he was all smiles. His version was
that it was the best picture he had seen since he
started to work for me. For a good night’s entertain-
ment, no one can miss on this picture. Played Sunday,
Monday, Tuesday, October 28, 29, 30.—J. E. Willson,
Majestic Theatre, Clear Lake, S. Dak.

KON-TIKI; Adventure Documentary—This would
have made a pretty good two reel short, but as a four
reel feature, we suffered. Taken on 16mm and nar-
rated by a well meaning fellow no one could under-
stand, we were very unhappy during its run. Basically,
it is very interesting, but there were only about
twenty minutes worth of interest in about 65 minutes
running time. By luck we doubled it with “California
Passage’’ and saved the day. Played Tuesday, Wednes-
day, October 23, 24.—Curtis B. Willard, Victory Thea-
tre, Loxley, Ala.

LADY TAKES A CHANCE, A: Jean Arthur, John
Wayne—A very good reissue. Pleased nearly every-
one. Box office 125 per cent. Flayed Wednesday,
Thursday, October 10. 11.—Leo W. Smith, Elk Theatre,
Elkton, S. D.

NEVER A DULL MOMENT: Fred MacMurray,
Irene Dunne—This is a pleasing little picture with a
story that is very possible. The posters had just
enough western appeal to draw them on the weekend
in good numbers. I didn’t hear one kick on this

—

and believe me, I listen closely. Played Friday, Satur-
day, October 19, 20.—Bruce Elves, Quill Lake Theatre,
Quill Lake, Sask., Canada.

TARZAN’S PERIL: Lex Barker, Virginia Huston

—

Good Tarzan picture, but they are not as popular here
as the old Tarzans. Played Sunday, October 7.—Pat
Fleming, Gail Theatre, Round Pond, Ark.

THING, THE: Kenneth Tobey, Margaret Sheridan

You can buy

a whole new set

with the profits from

UNIVERSAL-INTERNATIONAL'S

Tlie Week End that Shook the World

LAOOHT^^'

— 1 was at fault in playing this on a weekend—should
have played it mid-week. 1 was surprised at the re-
action it had on the kids. Some were afraid to go
home alone, and the report got around that it was un-
fit for children. Consequently my juveniles dropped
about twenty per cent and my adult trade was also

off. All averaged up to a box office of eighty per
cent of normal. However, those who saw the picture
liked it. Just why my adult trade was not better is

hard to say. Played Friday, Saturday, October 26, 27.

—Leo W. Smith, Elk Theatre, Elkton, S. D.

Republic

CALIFORNIA PASSAGE: Forrest Tucker, Adele
Mara—Good picture for small towns, but I did below
average mid-week business with it. Played Wednes-
day, September 26.—Pat Fleming, Gail Tlieatre, Round
Pond, Ark.

TRIGGER, JR.: Roy Rogers, Dale Evans—Another
good Roy Rogers’ western that did good business.

Played Friday. Saturday, September 28, 29.—Pat Flem-
ing, Gail Theatre, Round Pond, Ark.

Twentieth Century-Fox

ALL ABOUT EVE: Bette Davis, Anne Baxter,
Celeste Holm—We really played this one late, but it

drew better than I expected, considering everything.

However, this isn’t a report on the picture, but a
weather report. Already the elements are grinding

their axes and gnashing their teeth, and this is a storm
warning to all salesmen. If we have another winter

like last winter, please do not bother to call on me,
as there will be a sign on the door “Theatre for

Sale.” Flayed Sunday, Monday, November 4, 5.

—

Marcella Smith, Vinton Tlieatre, McArthur, Ohio.

CHEAPER BY THE DOZEN: Jeanne Crain, Clifton

Webb, Myrna Loy—Without hesitation I say this is

one of the best pictures we have ever shown. Myrna
Loy sure was at her best. While this picture is old

now, it still did remarkable business in spite of its

vintage. I'm a long way behind with Fox product, but

age doesn’t harm the quality of a good picture. Played
Monday, Tuesday, Wednesday, October 22, 23, 24.—

Bruce Elves, Quill Lake Theatre, Quill Lake, Sask.,

Canada.

FAREWELL TO YESTERDAY: Documentary—
This is a complete review of past events from the

start of the last war to the present setting of the

United Nations in conference. Tlie picture is very well

edited and is interesting, but we have seen a lot of the

shots many times before in news reels, March of

Time, etc. Fox sold this to me with another featur-

ette called “Why Korea,” in which some of the scenes

were duplicated also. Both pictures were with nar-

ration. This short was also timely and good for its

purpose. I only wish I had run each separately with

a feature instead of together. Not many want to sit

through two pictures with such sameness. We did

have a number of school students who liked the entire

program. Played "ITiursday, October 25.—Bruce Elves,

Quill Lake Theatre, Quill Lake, Sask., Canada.

FOURTEEN HOURS: Paul Douglas, Debra Paget
—Well acted and thrilling. Everybody liked it, al-

though we didn’t do too well at the box office. Played
Wednesday. Thursday, October 17, 18.—J. E. Willson.

Majestic Theatre, Clear Lake, S. Dak.

KENTUCKY: Lucille Ball, Richard Greene—Out-
standing horse race story in color. A reissue, but

everybody satisfied. Played Saturday, Sunday, October

27, 28.—Ben Brinck, West Point Tlieatre, West Point,

Iowa.

Universal International

ABBOTT AND COSTELLO MEET FRANKEN-
STEIN: Bud Abbott. Lou Costello—Seems as though I

am playing the Abbott & Costello pictures backwards

as to order of release. This is an oldie, but one of

their best comedies. Lon Chaney, as the wolf man,
was enough to send the chills down anyone’s spine.

Some of the youngsters couldn’t take it and went

home before it was half over. When they got too

frightened, they would come back and buy popcorn.

Sales on popcorn were away up on this. Played

Wednesday, Thursday, October 17, 18.—Bruce Elves,

Quill Lake Theatre, Quill Lake, Sask., Canada.

APACHE DRUMS: Stephen McNally, Coleen Gray

—Good Indian picture in color—very suspenseful. En-

joyed by all who came. O. K. business. Played Fri-

day, Saturday, October 5, 6.—Pat Fleming, Gail Thea-

tre, Round Fond, Ark.

CATTLE DRIVE: Joel McCrea, Dean Stockwell.

Chill Wills—Excellent picture, good story, beautiful

color and three good name stars, each doing a very

good job. Though there are too many westerns, still

this is not a western in the strict sense of the word-
rather a good human story with a western setting.

Don’t be afraid to book it. Even the women will go

for it in a big wav. Played Sunday, Monday, Oc-

tober 28. 29.—Howard S. Phillips, Congress Tlieatre,

Marcus Hook, Penna.

GAL WHO TOOK THE WEST, THE: Yvonne

De Carlo, Charles Coburn—A little below par western

in color. Did average business. Played Wednesday,

October 3.— Pat Fleming, Gail Theatre, Round Fond,

Ark.

GROOM WORE SPURS, THE: Ginger Rogers,

Jack Carson—I took a chance on this light comedy
and came out pretty well on it. Played Wednesday,
October 24.—Pat. Fleming, Gail, Round Pond, Ark.

LADY FROM TEXAS, THE: Mona Freeman,
Howard Duff—Splendid is the word for it—worthy of

your best playing time. Done in glorious Technicolor.
My customers raved about this one. Rural and small
town patronage. Played Sunday, Monday, October 28,

29.—Ruck Renfro, Jr., Grove, Holly Grove, Ark.

MA ^D PA KETTLE BACK ON THE FARM:
Marjorie Main, Percy Kilbride—Better than “Ma and
Pa Kettle Go to Town”—quite a few laughs. About
average business. Played Sunday, September 30.

—

Pat Fleming, Gail Theatre, Round Pond, Ark.

Warner Bros.

CAPTAIN HORATIO HORNBLOWER: Gregory
Peck, Virginia Mayo—Afraid of costume pictures? So
am L but this is different. Excellent business due
only to advance advertising in magazines. They were
waiting for it, and if they don’t forget it by the time
you play it, they’re waiting for it everywhere. Ex-
cellent production absolutely sure to please the most
exacting and the masses as well. Played Sunday,
Monday, Tuesday. October 7, 8, 9.—Frank Vesley,
State Tlieatre, Hollister, Calif.

ONE FOOT In HEAVEN: Frederic March, Martha
Scott—Everyone enjoyed this reissue and said so too.

We ran this second run in this area, and so business
was down. There should be more pictures like this

—

they’re a real credit to the industry. Played Sunday,
Monday, October 21, 22.—Curtis B. Willard, Victory
Tlieatre, Loxley, Ala.

SOUTH OF ST. LOUIS: Joel McCrea, Alexis Smith
—Played it rather late, but this western in color
did exceptional business for me. Good for small towns.
Played Wednesday, October 17.—Pat Fleming, Gail
Theatre, Round Pond, Ark.

STRANGERS ON A TRAIN: Farley Granger. Ruth
Roman, Robert Walker—‘T’ll kill your wife’’, says
Robert Walker, “if you’ll kill my father’’. Farley
Granger thought he was kidding, but he wasn’t—and
the rest of the picture is interesting to folks who like

murder stories. We think people are not only bored
with killing, but they stay away even if it’s a well
made murder picture like this one. Mr. Alfred Hitch-
cock is a master at this type of picture, and let's pray
he tries something else and quits murdering for enter-
tainment. Flayed Wednesday, Thursday, October 3. 4.

—Frank Vesley, State Theatre, Hollister, Calif.

Shorts

Columbia

BLONDE ATOM BOMB: All Star Comedy—Goofl
slapstick. Don’t pass it up.—Pat Fleming, Gail
Theatre, Round Pond, Ark.

Paramount

COWBOY CRAZY: Pacemaker—Makes everybody
laugh—pokes fun at TV with commercials interrupting
every minute—really very funny. But be sure you
don’t also run coming trailers, snack bar trailers,

intermission trailer, ice cream trailer and merchants’
trailers like some do—not funny if you do.—Frank
Vesley, State Theatre, Hollister, Calif.

RKO-Radio

CHICKEN IN THE ROUGH: Walt Disney Cartoon
—Everyone here gets a kick out of the two critters

that give poor Donald Duck such a rough time. Chip
’n Dale are as popular as Donald or Goofy here.

—

Curtis B. Willard, Victory Theatre, Loxley, Ala.

In compliance with the U. S. Court Decree

for Theatre Divorcement, the following

theaters in Illinois, fully equipped and

ready to operate, are offered

FOR §ALE
ROCKFORD—Palace, 1,850 Seats

ROCKFORD—Auburn, 900 Seats

GALESBURG—Colonial 007 Seats

Yov Flu liter Deltiils CoiilacI

M. F. Ui.ASS
175 NORTH STATE STREET

CHICAGO 1, ILLINOIS
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‘What I Did
For the Picture

"

THAT’S MY BOY and MOVIETIMEn-With other pic-
tures. I put a line of boys on the street, with
placards fore and aft, the front reading Tliat’s My
Boy and aft, reading Voncastle. It made a nice bally
for a small sum. For Movietime, U. S. A. I placed
the big Movietime poster in the center, pasted down,
but with plenty of display. For '“Texas Carnival”
I had a big Texas hat with all my billing. For
“‘On Moonlight Bay” had a big smiling moon face
with playdates. On “Little Egypt” did an opposite,
a small “Little Egypt” in a big background with
playdates, pindotted. But used that hootchy-cootchy
poster. “Across the Wide Missouri” was a poster
cut-out, “Captain Horatio Hornblower”—my concep-
tion of the Captain, with his uniform cap.—Karl
Sutherland, manager, Voncastle theatre, Greencastle,
Indiana.

•

BOMBA AND THE LION HUNTERS and THE
PAINTED HILLS^—These were both excellent kid
pictures and by doing a little extra exploitation we
thought we could make them extra grossers. We
were very pleased with our results. Our Sunday
gross topped our record established by Abbott &
Costello. Both pictures played our second house,
the Dream theatre, on separate playdates. Used
newspaper advertising in weekly Kootenai County
Leader; displayed one-sheets on trucks and built special
lobby display from accessories. Had stuffed mountain
goat as front display, with cut-out mounted on mirror
behind candy counter. For “Painted Hills” had color,
ing contest, using press book mat, and “Lassie” con-
test with local newspaper.—Dale Lee, manager Wilma
theatre, Coeur d’Alene, Idaho.

•

MIDNIGHT MO'VIESTA — A special program of
comedies and cartoons. The senior class of the Paonia
High School took this over as a benefit performance
and sold tickets in advance to insure a capacity
audience, with a percentage of the total receipts
devoted to their own purposes. Plans called for the
selection of a “Moviesta Queen” chosen from one of
the classes, to be named at the midnight show. This
fun-packed schedule of entertainment meets with the
hearty approval of Paonia youngsters and their
parents as well. The title “Moviesta” is our original
idea and we have used it in the past for special
children’s shows—Francis Gill, Paonia theatre, Paonia,
California.

I’D climb the HIGHEST MOUNTAIN — 20th
Century-Fox. In promoting the showing of this pic-
ture, we took a one-eighth page ad in the local paper
and ran an open letter to theatre patrons which read
as follows: Dear Theatre Patron, Again I am writing
an open letter to movie goers of Knox County highly
recommending an excellent motion picture, “I’d Climb
the Highest Mountain,” in beautiful Technicolor.
Last year, I called your attention to “Stars In My
Crown,” an inspirational film with a stirring religious
background. I feel it is a real privilege to bring this
type of film to your screen. Yours for better movies,
Paul T. Mitchell manager, the Magic theatre, Bar-
bourville, Kentucky.

•

A SPECIAL MERCHANT PROMOTION and COUN-
TRY STORE, IDEA—Under Plan No. 1, each of ten
merchants sponsors one individual show, for enough
money to pay for the program, plus a full-page ad
in the Defiance Crescent-News. In return they all get
accumulative value of screen advertising over ten
weeks, with one big day that is their own. Most
important, we have the PTA groups behind this
program of selected films 100% and as an added
feature, the Mayor or some prominent person is on
stage to welcome the children. As Plan No. 2, we
run a typical “Country Store” with advertising and
lieups

^

entirely along food lines, with $1000 worth of
groceries free, over a ten week period. A variation
of this is the “Back to School” Values week, with
merchandise appropriate for the occasion.—Elmer N.
D'eWitt. manager, the Valentine and Strand theatres.
Defiance, Ohio.

•

BORN YESTERDAY and FULLER BRUSH GIRL—
Columbia Pictures. On separate playdates. For “Born
Yesterday” two local groceterias each had large paper
bags printed and another merchant was eager to
provide 1000 bookmarks, which were distributed at
the library. Started the advance advertising one
month ahead, with a 6-sheet outside the theatre two
weeks in advance. For “Fuller Brush Girl” pro-
moted 200 plastic letter openers and gave out 100
each night to the first 100 patrons attending theatre.
Had good cooperation from the local Fuller Brush
man, I might add that both pictures played to
capacity houses, which just goes to show that a
little advertising goes a long way.—Len Harris, man-
ager, Roxy theatre, Burlington, Ontario.

"WHEN WORLDS COLLIDE"
SPECIAL EXPLOITATION

Paramount has issued a special exploita-

tion manual to qover handling of "When
Worlds Collide,” with particular instruc-

tions
—

"Don’t let your campaign bog down
on any one single gimmick. Avoid key-

noting the spaceship or rocket. That has
been done before!” They say further, “You
have many things to talk about and exploit

:

Earthquakes, Fires, Floods, Explosions,
Mile-High Tidal Waves, New York City
Under Water, and for the first time The
End of the World—in Technicolor 1”

To Do Or Not To Do

The fact-folder itemizes the details of

exploitation in eight well-packed pages of

suggestion, containing as many “Do Nots”
and “Do’s” for the benefit of the attraction.

They point out that the btdletin itself, ob-

tainable from Paramount exchanges, is for

the theatre manager and not for the public,

so don’t merely nail it to the lobby door
and go shoot pool. They urge special pre-

views and screenings for interested groups
and local opinion makers, in advance, to

capitalize differences in production.

Accent is laid on the slogan, “The Lucky
44,” which indicates the final number of the

world’s population who make their escape

from this planet to find asylum elsewhere.

You can dwell on these lucky 44, with all

sorts of stunts, and it is probably your most
important and effective idea for promotion.

Civic leaders and students alike can enter

into contests and discussion of who would
he selected, if such selection were possible.

All the tricks that involve the numeral “44”

may be used for display.

Big Captive Balloons

The company has also cornered the

market in giant 13-foot balloons, available

from the California warehouse at the ex-

ceedingly low price of $1.39 each. These
are war-surplus goods and will make won-
derful ballyhoo, as part of various displays,

at any elevation. They should be inflated

with helium gas (available at any carbon-

dioxide dealers) and not with any gas that

is inflammable, for the giant size makes
them something out-of-the-ordinary, requir-

ing special handling. These target balloons

look as big as a box car at close range and
can be flown from flag poles or roof tops,

with lights, for day or night display. The
size of the balloons will lift a string of

flyers or pennants in front of the theatre.

But follow the suggestions carefully—don’t

let them merely fly away—and they will get

away if you are not on the job.

Man-in-the-Street broadcasts, and special

tieups with newspaper by-line writers and
carrier boys will bring advance publicity

worthy of this attraction. A special “News
Boy” sales promotion contest is outlined in

the brochure, as demonstrated by the Buf-

falo Courier Express, in connection with

the world premiere of the picture. Science

fiction readers and hobbyshop enthusiasts

will go for this sprectacle of high adventure,

and you should obtain their cooperation for

the asking. Book stores and magazine dis-

tributors will assist in local advertising dis-

play. There is a great 24-sheet, and it will

pay you to find ways to post it away from
the theatre, as well as using it for basic

art-work (price, $2.40) at the theatre.

An exciting three color giant-size herald

has been prepared and Paramount says the

herald is a MUST in every situation, for it

keys the campaign. An advance 40x60 is

available for special display purposes.

Watch the football games and other

events that draw crowds, and use your big

balloons where lots of people will see them.

The stunt of putting $1.00 bills (as change)
in a cellophane envelope is cute. The en-

velope is imprinted to read “Save this dol-

lar. You’ll need it for tickets to the Blank
Theatre, to see “When Worlds Collide.”

National Pre-Selling

More than 2,50,000 jewelry store customers
received a “personally” written letter from
Jane Wyman last week, as part of a promo-
tion undertaken by Feature Lock Ring, re-

tailers in New York City. The letter, on
the stars’ personal stationery, and post-

marked Hollywood, is a national tie-in be-

tween the Feature Ring Co. and Para-
mount’s “Here Comes the Groom,” and was
created by Bernard W. Maxwell, director of

such promotions for the Franklin and
Gladney Agency in New York. The Wyman
letters, a perfect facsimile of handwriting,
will be timed to coincide with the film’s re-

lease throughout the country. The Franklin
and Gladney Agency maintains its own staff

of field men.

OUTDOOR
REFRESHMENT i

SERVICE
from Coast
to Coast

over 1/4 Century

Refreshment
Service for

DRIVE - IN

THEATRES

SPORTSERVICE CORP.
SPORTSERVICE BLDG. • BUFFALO, N. Y.

WHEN YOU NEED

SPECIAL TRAILERS
‘GOOD’ AND F-A-S-T

SEND YOUR ORDER TO

FILMACJK
CHICAGO, 1327 S. Wabash - NEW YORK, 630 NinthAv.
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

HELP WANTED

PROJECTIONIST: MIDWESTERN TOWN SEVEN
nights, two matinees—no drinkers or drifters need
apply. Give full information, photo, references in first

letter—steady job. BOX 2621, MOTION PICTURE
HERALD.

TOP FILM MAN, FAMILIAR WITH DES
Moines, Minneapolis, Oniaha, Kansas City. St. Louis,

Chicago exchange areas, wanted by independent dis-

tributor. BOX 2622, MOTION PICTURE HERALD.

POSITION WANTED

THEATRE EXECUTIVE, 34. WITH PRESENT
employer 15 years, desires change in New York City.

Complete knowledge exploitation, booking, manage-
ment of all type operations. BOX 2619, MOTION
PICTURE HERALD.

THEATRES

NEW JERSEY THEATRE FOR RENT. 750

seats, excellent opportunity, populated area, reason-
able. Telephone: ESSEX 3-1158.

WANTED: THEATRE OR DRIVE-IN NEW
England—New York. BOX 2604, MOTION PIC-
TURE HERALD.

FIRST-RUN AIR CONDITIONED 44frSEAT THE-
atre in Florida town of 15,000 population. Only one
other regular theatre in area. County population over
.30,000. Will sell lease and equipment. $20,000 cash re-

quired. Balance easy terms. A real spot for experi-

enced theatre operator. Write BOX 2620. MOTION
PICTURE HERALD.

DRIVE-IN EQUIPMENT

PAY OUT OF INCOME. COMPLETE PROJEC-
tion and sound outfits from $1,595 available on time
payments. Send for equipment list stating your car
capacity. S. O. S. CINEMA SUPPLY CORP.. 604 W.
52nd St., New York 19.

ARE YOU LOOKING FOR BARGAINS?

DO YOU CONTEMPLATE CHANGING’ YOUR
lx>sition? Is there an opening on your staff for a
qualified manager or projectionist? Have you any
equipment to sell, or do you want to buy some? If

you are looking for any of these things, you are read-
ing the right page in the right book. The MOTION
PICTURE HERALD classified page will get you
results as it has for thousands of others. Why not try
it next week? Contact us by mail or telephone. Classi-
fied Dept., Rockefeller Center, New York 20.

PRINTING SERVICE

WINDOW CARDS, PROGRAMS. HERALDS,
nhoto-offset printing. CATO SHOW PRINTING CO..
Cato, N. Y.

USED EQUIPMENT

PAIR SIMPLEX SP 35MM. SOUND PROJEC-
tors, portable type. Can be used with arcs. Factory
re-conditioned and guaranteed. Complete outfit except
speaker and screen. Very low price. CHARLES J.

HICKEY, Route 6, Knoxville, Tenn.

HOLMES SWEET HOLMES! EDUCATORS
(Mazda lamps) $605; with W. E. Soundheads, baby
Strong arcs, rectifiers, special $995. All rebuilt like new
dual outfits with amplifier and speaker. Time deals in-

vited. S. O. S. CINEMA SUPPLY CORP.. 604 W.
52nd St., New York 19.

STAR FOR PRICE AND QUALITY! E-7
mechanisms, rebuilt, $895.00 pair; Griswold splicers,

$14.95; Century intermittents, rebuilt, $59.50; 1 unit
electric ticket register, rebuilt, $115.00; Hall-Motio-
graph 85 ampere lamphouses, good condition, new re-

flectors, $475. (X) pair; National Super vacuum, good,
$39.50; Tell us your needs. STAR CINEMA SUPPLY.
441 West 50th Street, New York 19.

SEATING

CHAIRS—UPHOLSTERY-PARTS. HEYWOOD—
American—Ideal—International. Get our prices and
photos. State the amount needed. ALLJED SEATING
CO.. 234 W.. 44th St.. New York City.

BUY CHAIRS FROM RELIABLE SOURCE —
that means S. O. S. Get our chair Bulletin showing
outstanding values. S. O. S. CTNEMA SUPPLY
CORP., 604 W. 52nd St., New York 19.

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. (Jhairs re-

built in your theatre without interruption. THEATRE
SEAT SERVKLE CO., 160 Hermitage Ave., Nashville,
Tennessee.

BUSINESS BOOSTERS

GIVEAWAYS KIDDIE MATINEES — 20 AS-
sorted foreign stamps—2^c package. Catalogue on re-

quest. HECHT, 3074 Park Ave., New York 51.

COMIC BOOKS. AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest
newsstand editions. COMICS PREMIUM CO.. 412^/2

Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS. 75 OR 100 NUMBERS.
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18. N. Y.

POPULAR, NEW, APPROVED IOC COMIC
books. Original publishers package, plus large colored
Roy Rogers Photograph. 3c per combination. Roy
Rogers Official Deputy Sheriff Badge, individually
mounted, plus Rogers’ photograph; 4c per combination.
SIDNEY ROSS, 346 West 44th Street, New York
City 18.

NEW EQUIPMENT

PLAY UP ATTRACTIONS WITH TEMPERED
Masonite marquee letters 4"—35c; 8"—50c; 10"— 60c;
12"—85c; 14"—$1.25: 16"—$1.50 (all colors). Fits Wag
ner, Adler, Bevelite signs. S- O. S. CINEMA SUP
PLY CORP., 604 W. 52nd St., New York 19.

WHITE PLASTIC COATED SCREENS, 35c FOOT,
Exciter lamps, 40c; Film cabinets, $2.95 section;
Sound lenses, $14.50; Rewinders, $9.95 set; Reel alarms
$5.50. STAR CINEMA SUPPLY. 441 West 50th
Street, New York 19.

NEW & TOP QUALITY 15 AMP. RECTIFIER
bulbs only $4.59! Reflectors, all types, 20% off; flame-
proofed, fungusproofed plastic screens 39l4c sq. ft.:

beaded 4954 c; coated lenses $100 pair. S. O. S.

CINEMA supply CORP., 604 W. 52nd St.. New
York 19.

STUDIO EQUIPMENT

WANTED; 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE CAMERA MART,
INC., 70 W. 45th St., New York.

BUSCH OPTICAL PICTURE REDUCTION
printer, rebuilt $3,250; Auricon professional soimd
camera $495; Micop Hispeed 90 fpm printers, 16/35mm.
$1,650 plus tax; 16mm Animation stand complete.
$2,250; Maurer BM recording system, complete
$2,495; Moviola Soundpix UDS, rebuilt, $1,095; Bell &
Howell Specialist outfit, originally $2,350, $1,495; Micro
synchronizer 4 way 16/35mm $195; 500W Sunspots on
stands $77.50; New Bridgamatic Jr. 16mm automatic
developing machines (plus tax) $995. Cash paid for
used equipment. Trades taken. S. O. S. (flNEMA
SUPPLY CORP., 604 W. 52nd St., New York 19.

BOOKS

MAGIC SHADOWS^THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid,
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTTON.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Expert information on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUKILEY
BOOKSHOP, 1270 Sixth Avenue, New York '20. N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac—the big book about your business—1951-52 edi-
tion out soon. Contains ever 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures. 1944 to
date. Order your eopy today. $5.00 postage included.
Send remittance to QUIGLEY BOOKSHOP. 1270
Sixth Ave., New York 20, N. Y.

Directors to Hold Forum
“Why Sponsored Films?” will be the sub-

ject of the .Sixth Public Film Forum of the

.Screen Directors Guild to be held Novem-
her 29 at the Museum of Modern Art in

New York. After the showing of four

films, there will be a discussion in which
the films’ sponsors and directors will ex-

plore the reasons behind the progress of

sponsored films.

Washington House Opens
The opening of Washington, D. C.’s new-

est theatre, the $500,000 Ontario, has been

announced by Fred S. Kogod and Max
Burka, owners.

Dieterle Signs with Paramount
William Dieterle, director, has signed a

long-term, non-exclusive contract with

Paramount, calling for four pictures to be

made over a period of five years. “This Is

Dynamite,” the director’s current assign-

ment at the studio, is not included among
the four pictures.
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The Eastman 16mm. Projector,

MODEL 25

HERE is a precision-designed, craftsman-

built projection instrument which delivers a

screen image and sound reproduction from

l6mm. film that compares favorably with the

performance of the most advanced 3 5mm.

equipment. You can be certain of theater-

quality projection of your l6mm. sound films

when they are shown with an Eastman I6mm.

Projector, Model 2 5. The standard model may

be fitted with tungsten or carbon arc lamp.

For more detailed information, including

mechanical and installation specifications, fill

out the coupon below now, and mail it today.

Your free copy of the booklet, “Theater Qual-

ity 16mm. Projection,” will be in the return

mail, postpaid.

Extra Assurance for

Trouble-Free Performance

Every purchase of an Eastman I6mm. Projec-

tor, Model 2 5, in the U.S.A. includes installa-

tion supervision and thirty-day service from

date of installation by the Altec Service Cor-

poration.

Motion Picture Film Department

Eastman Kodak Company
Rochester 4, N. Y.

East Coast Division

342 Madison Avenue
New York 17, New York

Midwest Division

137 North Wabash Avenue
Chicago 2, Illinois

West Coast Division

6706 Santa Monica Blvd.

Hollywood 38, California

I
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BACK PAGE

WORLD'S
LARGEST

'SPECTACULAR'
towering eight
stories aboveTimes

Square, attracts

crowds to World
Premiere of TEN
TALL MEN, Burt

Lancaster’s Tech-

nicolor starrer, at

Victoria, N. Y.

Smart exhibs now
setting holiday
time for industry’s

newest “hot one”.
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MONEY SIDE OF THE STREET ! Crowds
jam Paramount, Denver, for music-happy

SUNNY SIDE OF THE STREET, head-

lining Frankie Laine, Billy Daniels, Toni
Arden, Terry Moore, Jerome Courtland

and SuperCinecolor.
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"Quo Vadis" Policy

I

T is undeniable that Mr. William F. Rodgers and his asso-

ciates at MGM faced a difficult decision in determining a

sales policy for "Quo Vadis." On the one hand there was
a problem of finding a way to obtain sufRcient rentals to

amortize the heavy investment in the film plus, if possible, a

reasonable profit. On the other hand the simple solution of

setting high rental terms and requiring sharply advanced ad-

mission prices has been ruled out by the language of the

decrees in the Paramount et al. anti-trust case. The statutory

court ordered that the defendants be enjoined, "From grant-

ing any license in which minimum prices for admission to a

theatre are fixed by the parties, either in writing or through

a committee, or through arbitration, or upon the happening
of any event or in any manner or by any means."

Exclusive of prints and advertising the cost of "Quo Vadis"

has been stated at over $7,000,000. This means, Mr. Rodgers
said, that the picture must gross as much as the $13,500,000
earned by "Gone With the Wind" in its first time around
in order to break even. In these days, that will be a substan-

tial undertaking.

Instead of the "Gone With the Wind" sales formula terms

of a 70-30 split with the distributor guaranteeing the exhibitor

a profit of 10 per cent of the gross, "Quo Vadis" is being

offered on a competitive bidding basis in the hundred odd
cities of the U. S. with populations of over 100,000. These en-

gagements are to begin sometime early in 1952, after MGM
has tested the picture in Loew theatres in a half dozen cities. In

the test runs various scheduling and pricing arrangements will

be used. The findings of MGM with regard to these engage-
ments will be published to guide exhibitors generally.

P
erhaps it is paradoxical that MGM which has been
reported to be sharply opposed to competitive bidding

should find it necessary to adopt such a system for its

most costly attraction. In a way the judges who wrote the

original requirement for competitive bidding in the December
31, 1946 decision—a requirement which was put aside by the

Supreme Court on May 3, 1948—would be entertained by
this turn of events. (It may be of historical interest to recall

that before the Supreme Court Paramount was the only one
of the "Big Five" to oppose competitive bidding.)

Very likely success of the "Quo Vadis" policy would mean
that in the future other outstanding films would be sold on an
auction basis for their most important engagements. It is

conceivable that, in the long run, such a method would be
mutually beneficial. However, it is to be hoped that a sales

method of this kind be reserved for the smallest possible num-
ber of truly meritorious attractions. Extensive use of bidding
probably would increase friction and turmoil in the industry.

All exhibitors, whether they are in a position to consider
bidding for the picture or not, have a stake in the success of

"Quo Vadis." Coming at the time that it does, this great
film has important values for the industry as a whole. It would
be a serious blow to the prestige of the industry and a de-
terrent to the production of high budget films if "Quo Vadis"
did not achieve a commensurate gross.

Spectacles fall into a definite motion picture category. The
industry needs a certain number of them. Audiences have

always liked films produced and directed in the grand man-
ner. Spectacles realize to an extraordinary degree the peculiar

resources of the film medium. For instance, "Quo Vadis" as

a home television show is unthinkable. It is a type of enter-

tainment that belongs to the broad sweep of the theatre

screen.

Gross reports of the two New York theatre engagements to

date show clearly that plenty of patrons are willing to pay
increased admissions to see "Quo Vadis." So far as the rela-

tionship of negative cost to admission price is concerned,

those advanced prices represent real bargains.

Pioneers of the Year

T
he designation of Messrs. Harry, Albert and Jack Warner
as "Pioneers of the Year" by the Motion Picture Pioneers

was particularly appropriate because this was the year

in which the Warner Brothers announced a rededication to the

task of making superior films. This declaration of policy came
as a result of their decision not to sell their stock interest in

the company they had made great in all branches of the in-

dustry—as producer, distributor and exhibitor. The Picture

Pioneers plaque presented last week to the Warners by Mr.

Jack Cohn, president of the organization, saluted the Warners
as "Pioneers in the true American tradition for their vision

and enterprise in bringing sound to the screen; tor their bound-

less courage in blazing a new path in screen entertainment and
public service: and for their unswerving faith in motion pictures

and in their industry as a bulwark of the American way of

life." It is of high significance that the Warner Brothers plan

to continue to contribute actively to the American motion

picture.

Q The industry may well view with satisfaction the statement

made in Washington last week by Most Rev. Raymond A.

Kearney, Auxiliary Bishop of Brooklyn and chairman of the

Catholic Bishops' Committee on Motion Pictures which directs

the Legion of Decency, that during the year "there has been
an increase in wholesome and moral themes in Hollywood-

produced motion pictures." Out of 365 U.S. features reviewed

in the past II months 136 or 37 per cent were classified as

morally unobjectionable for general patronage and another

162 or 44 per cent as morally unobjectionable for adults. In

the same period only one U.S.-made film was condemned in

contrast to 13 foreign productions.

^ Surprising as it may seem, the directors of the Variety

Clubs' Will Rogers Memorial Hospital are more anxious to

spread information than collect money (though the latter is

very much needed). The hospital is ready to provide the finest

care, free of all charge, to all members of the entertainment

business and their immediate families who are now or in the

future will become tuberculosis patients. No one should have

to be reminded what a blessing it Is to have available this

wonderful institution. As a tribute to the work being done,

and as a kind of personal insurance, all are earnestly invited

to make a contribution to the Christmas Salute to the Will

Rogers Hospital now under way in each exchange area.



A SHOWMAN’S RECIPE
FOR TRADE PROGRESS
To THE Editor:

The motion picture industry—production,

distribution and exhibition—lias much to

gain from research, cooperation and mutual

understanding of each other’s present-day

problems.

Unlike most other industries of equal size

and importance, our industry has failed to

work together in harmony and understand-

ing. We have failed during our rapid

growth period of the last 25 years as an in-

dustry to work together for our mutual bene-

fit and to find out what our customers want
to see, how best to advertise and promote,

and the best way to present our product. We
have been much too content— indeed, we
have each been egotistical in our thinking

—

and we have sought no outside expert advice

on our many problems, such as public opin-

ion regarding our product or how best to

operate our theatres.

T

While other large industries—like steel,

automotive, electronics, textiles, retail mer-

chants, etc., were taking a regular percent-

age of their income for research and study

of their markets and their product, how to

expand their markets and how to increase

the number of customers, we have gone
blindly on our individual way, believing that

each succeeding year would be better than

the previous one.

We even failed in these good years to un-

derstand each other and to sympathetically

recognize the many complicated problems, of

production, distribution and exhibition. We
have never understood each other and we
have never had mutual confidence and trust

in each other. The same old complaints be-

tween production, distribution and exhibition

exist—such as

:

“The exhibitor is paying too little.”

“The producer is charging too much.”
“Distribution is falling down.”
“The pictures are no good.”

“The theatres are in a run-down condi-

tion and need to be modernized,” etc. etc.

Some of the complaints have merit.

Surely, honest exhibitors must blush at the

law suits brought against dishonest exhibi-

tors, and some producers and distributors

WHO HE IS

“Lelfers to the HerahV’ this

week is devoted entirely to an
interesting communication from
Morton G. Thalhimer^ president

of Neighborhood Theatres, Inc.,

and one of the best known show-
men in the Richmond, Va., and
Washington, D. C., areas. Mr.
Thalhimer is a member of the

executive committee of Theatre
Owners of America, and a mem-
ber of the board of directors of
the Virginia Motion Picture The-
atre Association.

must be embarrassed by certain tactics used

by others.

We now face problems such as:

Higher cost of production.

Higher cost of distribution.

Higher cost of operating theatres.

How best to advertise.

What pictures should be roadshown,

and at what admission prices?

Should admission prices generally be

increased?

In addition to these, we are faced with

competition from many new sources that are

trying to capture a portion of the amuse-

ment dollar, such as stock car race tracks,

increasing amount of night baseball, pro-

fessional football, and, of course, television

and countless other smaller or larger forms

of amusement.

In addition to all of that, we have chang-

ing conditions. Many families are tied down
at home because of young children and no

domestic help
;

a trend toward owning a

small home or shack in the country or at the

seashore for weekend recreation, and the

buying of most everything—from the home
to the clothing we wear—on the installment

plan.

Y

It is time that we stopped being ostriches

—and looked squarely at all the facts and

decide what can be done. We should study

these problems together and with exoerts to

help us find the right answer to “How to

increase theatre attendance,” and all of this

should be done through mutual cooperation

rather than by a guess method or by trial

and error.

We should make a real study of

;

What kind of a program do our patrons

really want?
Should prices at the box office be in-

creased across the board nationwide?

Should we first roadshow a larger or

jailer number of pictures?

And the reason why these conclusions

are logical and sound.

We should ask ourselves the questions:

Are we as an industry advertising as

well as we should?
Are exhibitors doing all they can and

should to keep their theatres attractive

and to properly promote regular at-

tendance?
Are double bills sound and necessary?

For over 3,000 years people have assem-

bled together for their amusement, recrea-

tion and entertainment. Surely there is a

needed and necessary and economic place for

the motion picture theatre in the lives of the

American people, and under proper manage-

ment always will be, provided, however, that

we as an industry learn to work together in

the solution of our problems in order to meet

the changing demands, conditions and re-

quirements of our times. We must keep

pace with progress.

The first answer to our problem lies in the

ability of production, distribution and ex-

hibition to work in harmony. Let’s stop this

name-calling and unnecessary complaining

and get down to the real business of knowing
what to do and how to do it. Let’s admit

our errors, mistakes, selfishness, greed,

faults and short-sightedness, then let’s all

together as an industry put up the money
needed to study and research all of our prob-

lems, then when we get expert advice let’s

be big enough to follow it even if we all do

not agree. This industry is at the cross-

roads, and the choice is so plain it may be

hard to believe and understand what we see.

Either (a) we continue to fight and sue

and cheat and eventually ruin this great

industry, or (b) we work together—pro-

duction, distribution and exhibition — in

peace, harmony and understanding, and
with honesty, integrity and character,

which will lead us on to a bigger and bet-

ter and more solid future.

Let’s make no mistake, this industry of

ours is as big and fine as we. the men and
{Continued on opposite page)
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Developments and trends that shape

the motion picture industry's future.

A number of exhibitors feel that

the prevailing admission prices are

too low so look for further tests of

small increases in the scales to de-

termine patron reaction. Some the-

atres in large cities, especially sub-

sequent runs, have found that a de-

crease in admission price results in

no increase in attendance. It follows

that if a general increase does not

hurt attendance a theatre stands to

improve its gross by increasing

regular prices.

^ Substantial tightening in the sup-

ply of many types of consumer
goods, predicted for the first quarter

of 1952 by Government experts,

should result in the public having
more money available for recreation
spending, including theatre atten-

dance. By that time the period of

conversion to defense manufactur-
ing which has tended to somewhat
restrict employment in some major
cities will be over.

Any exhibitor planning to refur-

bish or remodel his theatre during
1952 had better make his plans and
secure the necessary materials (and
Government permits, if needed) as
soon as possible.

Prospects of theatre color televi-

sion were dimmed this week by the

National Production Authority’s or-

der extending the recent ban on
home color television development
to theatre sets. Only experimental
work will be permitted in both color

television fields. Television receiver
manufacturers also are not permit-
ted to make adapters or converters
for color TV.

The RKO-Hughes situation
should come to a boil this winter
with a proxy fight coming up before

the RKO Theatres annual meeting
next month and with Howard
Hughes making substantial pur-
chases of RKO Pictures stock, add-
ing to the controlling block he now
owns.

Exhibitor leaders have a new
argument in their fight against the

milking of big pictures in long first

run engagements. The “sense of im-

mediacy” which television has given

the public tends, it is said, to make
highly pre-sold pictures valuable

only in their first few weeks of run.

After that the public considers them
old hat.

When even the lawyers agree

that too much litigation is affecting

the operation of the industry, it’s

news. This week Emmett Thurmon
of Thurmon, Gregory and Taylor

of Denver, Colorado, in a letter to

the Department of Justice (copies

to Mitchell Wolfson, president of

the TOA) said that many charges

of unfair trade practices, including

the charge that block-selling is con-

tinuing in spite of the decree, could

be settled by arbitration.

European countries importing
films from both the west and the

Iron Curtain nations are facing a

ticklish problem of censorship in de-

ciding which pictures to permit in

and which to keep out. Uproar re-

sulted in Holland recently when the

censorship board there banned two
American anti-Red films, but let in

a Communist production made in

East Berlin. As the cold war in-

creases in intensity, fence-sitting

will become more and more pre-

carious.

Progress Recipe
(Continued from preceding page)

women in it, will and can by our cwn
efforts make it.

Let’s pattern our over-all thinking after

the other great industries, where the manu-
facturer, distributor and retailer realize that

they are friends and business associates, and
that each one is necessary and essential for

the success of the other.

We have come a long way in the last 25

years, and there is no reason to contemplate

that if we will put aside our petty thinking

and jealousies and misunderstandings that

we cannot continue to grow and prosper and
fill a bigger and more important part in the

lives of the American people, as well as

peoples all over the world than ever before.

The minimum that is needed now is mu-
tual understanding and a willingness to pull

and work together .—MORTON G. THAL-
HIMER, president, Neighborhood Theatres,

Inc.. Richmond
,
Va.
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AS REPUBLIC PICTURES opened its

ON THE SET of Nat Holt's "Silver City" at

Paramount. Exhibitor Marsh Gollner, of the

Shore Theatre, Milford, Del., and the Island

and New theatres, Chincoteague, Va., and
his wife, are shown the sights by star Richard

Aden.

new Dallas office. In attendance were,

above, E. H. Rowley, president of

Rowley Enterprises; John J. Houlihan,

branch manager; Mrs. Rowley; and

James R. Grainger, executive vice-

president in charge of sales and
distribution for Republic.

AS AMERICAN THEATRES
reopened its remodeled Morton
Theatre, Dorchester, Mass., right.

In array are "Detective Story"

performer Horace McMahon,
circuit president Samuel Pinanski,

model Juli Dane, and district

manager Harry Wasserman.

SIGNING the contract for 1952 United Artists

product, at Paramaribo, Dutch Guiana.

Seated, Emile De la Fuente, owner of the Tower

and Bellevue theatres; left, manager M.
Kopensky; right, UA Trinidad manager Albert

Steinhardt.

FRANK SHAFFER, manager of

the Dixie Theatre, Staunton, Va.,

is Warner Brothers' "Best Summer
Showman," the home office

announced this week. He won in

a contest held during June, July

and August, and entered by all

Warner circuit managers.

TREMENDOUS BUSINESS and pros-

pects for MGM's "Quo Vadis" are

discussed at the New York home office

by Sam Zimbalist, left, producer of

the epic, and Silas Seadler, MGM
advertising manager. The picture has

broken records in its New York run at

the Astor and Capitol theatres.

W.VAF.V.W.W^J’.V.^.VASVWJW.V.VA’.VV.'.WAPJV.WWUV.W.VAV-V.VAViirAV.WAWAW-V-V.'-W*
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PIONEERS HONOR WARNERS
AT ANNUAL GATHERING

THE TWELFTH ANNUAL gathering of the Motion

Picture Pioneers, in New York's Waldorf-Astoria,

the evening of November 15—honored the Warner
Brothers, Harry, Jack, and Albert, as "Pioneers of

the Year." The occasion noted the beginning of

talking pictures 25 years ago, to which the brothers

contributed so much. In accepting the citation,

Harry Warner remarked in part: "A gathering of

pioneers in this industry or any other industry must
have a real justification in these times. If we have
come here tonight not to honor ourselves, but with

a sense of inner conviction ... of what we owe
to the world rather than to ourselves, then tonight's

occasion is devoted to a true cause."
[Pictures by the Herald]

PRESENTATION of the citation plaque by Jack Cohn, left, Pioneers
president, to Jack, Harry, and Albert Warner.

ON THE DAIS: above,
Mario Giannini; Jack
Cohn, Pioneers presi-
dent; and Al Licht-
man, toastmaster of
the evening

RIGHT: Edward Rug-
off, Abe Waxman,
Jack Levin

ADDiTIONAL HON-
ORS for the Warner
Brothers later in the
week, as the Theatre
Owners of America
also gave them a
plaque. In order are
S. H. Fabian, Jack L.

Worner, Mitchell
Wolfson, TOA presi-
dent, Albert and Har-
ry Warner, A. Julian
Brylawski, and Sam-
uel Pinanski.

HARRY BUCKLEY, Willard McKay, GEORGE GIROUX, J. H. Haff-
Fred McConnell berg, Nate Golden

FRANK FOLSOM, John O'Connor, VANCE SCHWARTZ, Maurice
Albert Warner, Sam Dembow Bergman, Charles Feldman

ABOVE: Adolph Zukor
Nate Blumberg, Ted
Curtis

RIGHT: Stanley Sum-
ner, Abe Weiner,
Harry Goldstein, Al
Somerby

WAW.V.Vi^.‘>i^i^/A‘AV.V.WAV.".V.V.V.V.V^AV.".V.VV.VV.V.V.V.V.V.V.SV.V.V.V.W.V.V-V.V.V.'.**A
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MARILYN MON-
ROE, left, extends

Thanksgiving greet-

ings In behalf of

20th Century-Fox,

whose current clicks

"David and Bath-

sheba," "The Des-

ert Fox," "The Day
the Earth Stood

Still," "Anne of the

Indies," and "Let's

Make It Legal" are

adding to the holi-

day spirit across

the nation.

EVERYONE LOVES
MITZI GAYNOR,
right, in the opu-

lent Technicolor

musical song-and-

dance splash,

"Golden Girl,"

which teams the

talented miss with

Dale Robertson,
Dennis Day and

James Barton. San

Francisco opening

last week rocked

the City by the

Golden Gate.

"POWER-PACKED,
is the description for

"Fixed Bayonets!,"

right, hard - bit-

ing Korean battle

drama, which had
its bIg-tIme world

premiere this week
at New York's

Rivoli theatre. A
December release.

It features Rich-

ard Basehart (left).

Gene Evans (right),

and Michael
O'Shea.

3 GOOD REA-
SONS, at the left,

why "I'll Never For-

get You," 20th

Century-Fox's Tech-

nicolor romance, is

a box office-pow-

ered December
offering are Tyrone
Power, Ann Blyth

and Michael Ren-

nie.

CHRISTMAS SPRUCING-UP is under-

taken early by Clifton Webb to the

bubble-gum accompaniment of Tommy
Rettig in "Elopement," the mile-a-

mlnute comedy going out to theatres

this year as a special present from 20th

Century-Fox.

(Advertisement)

^JAV.VAWW^AVA^-.VW/i^V.WAV.WAT.VA'.VW^VAVMV.V%W.W\i%
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TOA DEMANDS FLEAIDLE
NATIONAL SALES POLICY
Urges Efficient System of

Arbitration; Grievance
Unit Meets in Charlotte

The Theatre Owners of America has gone

on record as opposing national sales policies

which permit no deviation to take care of

local conditions, and supporting “an efficient,

inexpensive” system of industry arbitration.

These views were made known as the

national exhibitor organization entered one

of the most active phases in its history. Last

week, at the Hotel Astor in New York, a

meeting was held by the TOA executive

committee. This was followed immediately

by the first of a series of six regional meet-

ings, attended by some 70 exhibitors and

circuit operators from New England and

the mid-Atlantic states.

Carolina Exhibitors Hold
Annual Convention

Early this week, some 500 delegates regis-

tered at the 38th annual convention of the

Theatre Owners Association of North and

South Carolina in Charlotte, N. C. Held in

conjunction with the convention was the

first grievance meeting at which a special

panel dealt with individual complaints from
exhibitors of the southeast.

TOA’s strong stand on national sales poli-

cies was voiced by Mitchell Wolfson, presi-

dent, at a trade press conference held during

a recess of the New York regional meeting.

Said Mr. Wolfson:

“The practice of a single national sales

policy being imposed on every exchange
area without regard to local economic and
purchasing problems” will be combatted as

much as possible. Part of the plan to fight

the situation, he added, was to set up a sur-

vey in the state of Virginia, to determine if

admission prices are equitable, and if the

promotion and exploitation activities are in

line with the conditions of the area. The
survey, to be conducted by a national re-

search agenpy, was proposed by Morton
Thalhimer of Virginia, who first suggested

a national survey.

May Use University
Research Facilities

ARBITRATION the
subject, as Herman
Levy, TOA general
counsel, speaks
above. Listening are
Wesley Sturgis and
Gael Sullivan.

AUDIENCE, right:
Sam Rosen, Sidney
Lust, J. J. O'Leary,
Harold Blumenthal.

Photos by the Herald

THORNTON SARGENT, Thomas James, Mitchell Wolfson, TOA president, and John Rowley.

It was felt that Virginia could best offer

a “pattern” or representative picture of local

conditions in relation to the national sales

policies of the distributors. According to

Gael Sullivan, TOA executive director, it

was likely that the research facilities of

Harvard or Princeton would be employed
in the Virginia project.

Mr. Wolfson also had this to say on the

sales policy matter : General sales policy “is

necessary, but it must not and should not be
so arbitrary that branch managers are not
permitted to negotiate fair deals to producer

(CoHttnned on following page)

SEATED: Harold Eskin, Morton Thalhimer, Ed Fay,

and Byron R. Linn.

STANDING: Samuel Pinonski, Maury
Miller, Albert Pickus, E. D. Martin.
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TOA DEMAND
{Continued from preceding page)

and exhibitor based on the local problems.

. . . Production must be encouraged to pro-

duce better pictures through higher income

(but) maximum income is not always re-

covered by highed admission prices on high-

er film rental terms.

“With the advent of better pictures I fear

ever mounting problems of more and more
‘road shows’ and so-called ‘road show’ pic-

ture deals and more exhibitor complaints on

this problem”.

TOA Arbitration Policy
Reiterated by Levy

The TOA stand on arbitration—-recently

a much warmed-up subject since Allied

States Association approved the setting up
of a specific all-industry, all-inclusive plan

—

was reiterated at the regional meeting by
Herman M. Levy, TOA general counsel.

Attending the meeting was Wesley A.
Sturges, dean of the Yale Law School and
chairman of the board of the American
Arbitration Association, who outlined the

history and achievements of arbitration.

Mr. Levy said: “TOA is now, as it and
its predecesors have been, in favor of an in-

dustry system of arbitration operated on an
efficient, inexpesive basis. It is still willing

at any time to sit down around the confer-

ence table without pride of authorship to

work out the mechanics of such a system

;

thereafter to seek the Department of Jus-

tice’s approval. ...”
The question of handling grievances was

also discussed in New York. Mr. Sullivan

indicated to the press that eventually nation-

al selling disputes would be dealt with by
national TOA, while local and individual

complaints would be discussed with the com-
panies by the theatres involved, after advice

has been obtained from TOA headquarters.

The regional complaints would be taken
care of in the following way : the chairman of

the six TOA regionals will appoint as many
committees of three as there are exchange
centers in the respective regions

;
these com-

mittees will forward the grievances to the

regional chairman who will, if necessary, re-

lay them to the special grievance board to be
set up at TOA headquarters. The board will

then try to reach a settlement with the sales

managers. The six TOA regionals are

centered around Atlanta, Chicago, Dallas,

Denver, New York and Los Angeles.

Names Are Listed
Of Regional Chairmen

The chairmen of the TOA regional units

are S. H. Fabian, New York; E. D. Martin,
Atlanta; James Coston, Chicago; John Row-
ley, Dallas

;
F. H. Ricketson, Denver and

Charles P. Skouras, Los Angeles.

At the regional meeting in New York,
Albert Pickus, executive committee member
from Stratford, Conn., and civil defense di-

rector in that area, called on all TOA leaders

to spearhead an all-out campaign to arouse
public interest in the civil defense program.
The executive committee also : set Septem-

ber 14-18 as the 1952 convention dates, at

SEES POSSIBLE SHIFT
OF DRIVE-IN POLICY

Discussing the Allentown Drive-in

case in which the circuit court of

appeals supported the drive-in right

to negotiate for first-run product,

Herman M. Levy, Theatre Owners of

America general counsel, told the

Charlotte convention of the Theatre

Owners of North and South Caro-

lina that if the decision stands, dis-

tributors will have to revise their

drive-in sales policies. This would

naturally affect the sales policies as

they govern conventional theatres.

the Shoreham Hotel, Washington, D. C.,

with Julian Brylawski as the convention

chairman
;

voted to hold the TOA mid-

winter board meeting in Los Angeles Janu-

ary 28-30; named Walter Reade, Jr., to head

a committee arranging for a trade show in

conjunction with the convention; approved

Mr. Sullivan’s proposal for the establish-

ment of TOA associate memberships and

training schools for exhibitor personnel

;

approved a Council of Motion Picture Organ-

izations plan for the production of a WAC
and WAVE recruting trailer

;
named Mr.

Wolfson as TOA delegate to the next

COMPO seminar, and announced that

COMPO would be urged to invite TOA re-

gional units to membership.

At Charlotte, the grievance neeting got

under way Tuesday morning, with Mr.

Martin as chairman, and other members in-

cluding Mr. Levy, Mr. Sullivan, and Mrs.

Walter Griffith, executive secretary and

treasurer of the organization.

Exhibitors Are Frank
In Voicing Complaints

Those who appeared at the closed session

of the panel took Mr. Martin at his word
when he made a strong plea that exhibitors

get everything off their chests, that they

document their complaints “chapter and

verse,” and that they stand together with

other exhibitors. He added that it is a

favorite strategy of distribution to divide

and conquer.

The complaints included charges relating

to print shortages, “blind’’ checking, forcing

of features with tie-in bookings, pre-releases,

moveovers, and 16mm competition. And the

charge that “distribution has created artifi-

cial competitive situations where they had

established no ‘rules of the game’ that ex-

hibition could live by,” touched off a drawn-
out and dynamite-laden discussion of bidding

and clearances.

The meeting of the grievance panel, sched-

uled to take place during the Tuesday morn-
ing session only, grew so “hot” that it was
decided to continue for the rest of the day.

Mr. Sullivan said that from the exhibitors’

viewpoint, the session was highly successful

although he did not reveal everything that

went on behind the closed doors.

The first complaint was registered by
Hugh M. Sykes, Jr., of the Queen City

Booking Service in Charlotte. Mr. Sykes

discussed the evils of blind checking and

abuses that come from assistant checkers

hired by the ones originally employed to do

the job. He also disputed the claim that 2)4

persons per car was the average in drive-in

theatres. On 100 cars entering, he added,

the count would be wrong by 50 admissions

if there were only two persons in each car.

Mr. Sykes received support from other ex-

hibitors on his claim.

Print Situation
Brings Charges

The print situation brought further com-

plaints and discussion, as did a brief by S. T.

Stoker on “forcing of features, tie-in book-

ings—forcing two or three mediocre pictures

in order to get a good one.”

Mr. Martin expressed confidence that the

next TOA regional meeting at Atlanta early

in January, following the formula set in

New York and Charlotte, would be one of

the most constructive moves made by TOA
to resolve trade practice problems as they

affect exhibition.

It was apparent from the subjects brought

up by the individual exhibitors at the griev-

ance meeting that their problems could be

applied to almost any area in the country

under varied economic conditions.

Earlier, the convention at large heard ad-

dresses by Mr. Sullivan, Mr. Wolson, Mr.
Levy and Alfred Starr, from Nashville, a.

member of the board of directors. Mr. Starr

condemned the mushrooming of competitive

bidding as an alternative to what he de-

scribed as an alternative to block booking

and other trade malpractices eliminated by

the anti-trust consent decree. “We never

dreamed that the alternative to affiliated

chains, with their crushing buying power,

would be competitive bidding, which is the

greatest evil of all”. On arbitration : “TOA
is ready and eager for positive action. I wish

I could say as much for another exhibitor

organization. ...”
Mr. Sullivan discussed ways and means of

the exhibitor improving his business and
public relations

;
Mr. Levy dealt with the

Allentown drive-in case
;
and Mr. Wolfson

indicated that there was a probability of the

Academy Awards ceremony in 1952 being

telecast to theatres. This idea is currently

under consideration.

Bryant Is President,
Sams Vice-President

Robert E. Bryant of Rock Hill, S. C., was
elected president. He succeeded A. Fuller

Sams Jr., of Statesville, N. C., convention

chairman, who became vice-president along

with Harold Armistead of Easley, S. C.

Mrs. Griffith was reelected to office and the

following were named to the board of di-

rectors : Howard Anderson, Mullins, S. C.

;

H. E. Buchanan, Hendersonville, N. C.

;

George D. Carpenter, Valdese, N. C. ; J. B.

Harvey, Clover, S. C.
;
Harry Cooke, Mt.

Olive, N. C. ; Howard McNally, Fayetteville,

N. C. ;
Worth Stewartt, H. F. Kincey and

J. F. White, Jr., all of Charlotte, W. H. Hen-
drix, Jr., Reidsville, N. C.

;
Mr. Starr, Roy

Rowe, Burgaw, N. C. ; J. H. Webster, Eliza-

beth City, N. C.
;
and Albert Scottile, of

Charleston, S. C.
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THE NEW ItowmiioUft THEATRE
is grateful to M-G-M and Radio City Music Hall

To those of us in the glamorous business of bringing pleasure to

millions, there can be no event more exciting than the opening of a

wonderful new theatre . . . with a wonderful new picture!

Such a gala occasion will occur on December 6th when the town’s

fabulous new playhouse, THE NEW NORMANDIE, will open its doors

to the movie-lovers of New York. And to make the inaugural complete

and perfect, we are proud to announce that we will present as our first

attraction the picture plum of the year, M-G-M’s Technicolor production,

"PANDORA AND THE FLYING DUTCHMAN.”

We could not have foreseen such an unprecedented stroke of good

fortune when we scheduled the opening date of our theatre. But a very

happy series of circumstances occurred. "PANDORA AND THE FLYING
DUTCHMAN” was originally booked into the Radio City Music Hall.

However, the record-breaking run of "An American In Paris” at that

theatre, and prior commitments for another picture to accompany the

famous Christmas Show, made it obvious that "PANDORA” could not

enjoy the extended engagement it so richly deserved. Therefore, by

special arrangement with M-G-M and Radio City Music Hall, we are able

to bring you the premiere of "PANDORA.”

This marks the first time in New York’s theatrical history that an

M-G-M entertainment of such spectacular stature and importance will

play upon the screen of an intimate theatre. It is proof of the fact that

in its policy, as in its luxury, THE NEW NORMANDIE is truly the

theatre of the future created in the present.

We urge you not to miss M-G-M’s "PANDORA AND THE
FLYING DUTCHMAN.” This enchanting romance stars brilliant James

Mason and glorious Ava Gardner (ravishing in Technicolor). In story

and in setting, it is simply magnificent, having been filmed on the sea-

coast of Mediterranean Spain. We invite you to share with us the

excitement of opening THE NEW NORMANDIE with this special film

presentation. It makes a showman’s dream come true! And we know that

your pleasure will match our pride.

The Management, Normandie Theatre

AN
IMPORTANT
AD
IN

THE

NEW
YORK
PAPERS!

M-G-M presents

James Mason • Ava Gardner
in

Pandora and the
Flying Dutchman

PREMIERE THURSDAY EVENING
DECEMBER 6TH, AT THE NEW

tVoft«nanoU(i
THEATRE

57th Street at 6th Avenue

With NIGEL PATRICK • SHEILA SIM • HAROLD WARRENDER • MARIO CAERE
Written and Directed byALBERT LEWIN • Produced byALBERT LEWIN and JOSEPH KAUFMAN

(per Dorkay Productions, Inc.)



LANDSLIDE OF ENTHUSIASM
GREETS OPINION INSTITUTE
On November 10, the Quigley Publishing

Company announced the formation of The
Herald Institute of Industry Opinion. Here

is a progress report highlighting develop-

ments to date

:

Exhibitors in the 48 states, the District of

Columbia and Canada have reacted in de-

luge-like proportions. These are the reac-

tions, typical of hundreds thus far received

:

“I think you are doing a fine thing.

The Institute should prove of consider-

able value. . . . Constitutes a long-felt

need in coordinating, informing, advis-

ing and generally combining opinion

never before approached in the long

history of motion pictures. . . . Com-
bined thinking of all branches is very
necessary during these trying times.

. . . An innovation in trade journalism

which has a tremendous potential for

benefit of every branch of our business,

and equally for the public. ... A most
constructive idea. . . . Much needed.

... A concrete example of moving for-

ward in our business.”

The overwhelming response from show-

men encompasses the entire exhibition struc-

ture: first run operations in key cities,

neighborhood first runs, subsequent runs

through their entire gamut, small town first

runs, drive-ins, last runs in urban centers

and exhibition leaders representing Allied,

TOA and theatre associations unaffiliated

with either.

Reactions from distribution was no less

impressive. Company presidents, general

sales managers, assistant general sales man-
agers, divisional and district managers in

the field, sales representatives of independ-

ent producers, advertising and publicity ex-

ecutives, all hail The Institute in these

typical comments

:

“The results of your findings will be

of great benefit to the industry. . . .

A most important contribution. . . .

The need has long been felt. . . . We
feel this is a great progressive step.

. . . Can only bring good results. . . . An
important step. . . . An extremely con-

structive move. ... A fine idea. . . . De-
serves the highest commendation as a

constructive force for the general in-

dustry welfare. ... A wonderful idea.”

Hollywood is tremendously interested and,

perhaps, even intrigued. A ranking studio

executive writes: “You have a splendid

idea”. A producer observes : "The Institute

can only serve a constructive purpose”. An-
other producer says: “I am very enthused”.

A third: “The Institute should prove helpful

in solving industry problems”. A noted

producer-director : “This is a fine idea.”

From the three major divisions of the in-

dustry has poured in a wide assortment of

interesting comment suggesting problems,

topics and areas of industry opinion in which

The Institute might function. All of these

suggestions are being studied and carefully

weighed for immediate and future applica-

tion. From them will be drawn the subjects

to be embraced in the inaugural Opinion

Form, preparation of which is now actively

in progress.

A diligent search of the record—and of

memory, too— reveals no publishing project

in the long history of Motion Picture

Herald which has aroused such widespread

interest so spontaneously and so enthusias-

tically as The Herald Institute.

In less than two weeks the vote is in and

it’s a landslide.

Ask Restrictions on

Stars' TV Activity
Members of lowa-Nebraska Allied re-

(luested film producers to forbid TV appear-

ances of their stars on weekends, in a reso-

lution passed at the Allied meeting in

Omaha November 14. Approving all reso-

lutions passed at the recent national Allied

convention in New York, the members also

asked the national board to prevent produc-

ers from releasing their product to television

until 10 years after the films have been re-

leased to theatres.

Elect New Board of

MPTA of Ontario
Elected to the new board of directors of

the Motion Picture Theatres Association of

ffntario at the annual meeting held in To-
ronto recently were : Morris Berlin, Somer-

set theatre, Ottawa; Don Gauld, Odeon
Theatres of Canada, Toronto; Angus Jew-
ell, Jewel theatre, Cannington

;
H. C. Dick

Main, Capitol theatre, Listowel
;
Harry S.

Mandell, Twentieth Century Theatres, To-

ronto: J. D. McCulloch, Iroquois theatre,

Petrolia
; W. J. McLaughlin, Espanola the-

atre, Espanola
;
Harland Rankin, Plaza the-

atre, Tilbury; Lou Rosefield, Westdale the-

atre, Hamilton
;

Floyd Rumford, Kineto

theatre. Forest; Morris Stein, Famous
Players Canadian Corporation, Toronto

;

William Summerville, Jr., B & F Theatres,

Toronto.

Allied of Western Pa.

Will Hold Convention
Allied Motion Picture Theatre Owners of

Western Pennsylvania will hold its 31st an-

nual convention November 26 and 27 at the

William Penn Hotel, Pittsburgh. The first

day will feature talks by Max Youngstein,

United Artists; Jerry Pickman, Paramount;
Dan Terrell, MGM; and Jack Jackson, Na-
tional Screen Service. The second day will

feature talks for exhibitors
;
and Abram F.

Myers will be a chief speaker.

Fax Fraiit in

39 Weeks at

$2^47.628
Twentieth Century-Fox Film Corporation

and all subsidiaries, including National The-

atres Corporation and Roxy Theatres, Inc.,

today reported consolidated net earnings

after all charges for the 39 weeks ended

September 29, 1951 of $2,147,628. After

deducting dividends on prior preferred and

convertible preferred stocks, the consolidated

net earnings amounted to 69 cents per share

on 2,769,396 shares of common stock out-

standing. The preferred stocks were both

retired in full on July 13, 1951.

For the third quarter ended September

29, 1951, the consolidated net earnings after

all charges were $1,076,515. This amounted

to 39 cents per share of common stock. The
improvement continues into the fourth

quarter. The earnings for the second quarter

of 1951 were $196,337. The earnings for

the third quarter of 1950 on a comparable

basis were $1,912,142 (including income of

prior years of $875,369 from countries with

currency restrictions), equal to 65 cents per

share of common stock.

The consolidated net earnings after all

charges reported by the corporation for the

comparable 39 weeks of 1950 were $6,595,-

723 (including income of prior years of

$2,401,210 from countries with currency re-

strictions), which after deducting preferred

dividends amounted to $2.24 a share on the

2,769,168 shares then outstanding.

A quarterly cash dividend of 50 cents per

share on the outstanding common stock of

the company has been declared, payable De-
cember 21, 1951 to stockholders of record

December 5.

Condemns "Clearance By

Subterfuge" Practice
“Clearance by subterfuge,” described as

the practice of distributors in forcing some
theatres into sub-run positions by claiming

unavailability of prints, was condemned in

a resolution passed by the Allied Theatre

Owners of Indiana at its Silver Anniversary

convention in Indianapolis November 15.

The ATOI called on distributors to provide

sufficient prints to serve all theatres nor-

mally playing a film on the same day. The
meeting also voted approval of all resolu-

tions passed by the national Allied conven-

tion.

General Precision Net
For Quarter $ 1 24,048
Net sales of General Precision Equipment

Corporation and its subsidiaries for the

year’s third quarter ended Sept. 30, 1951,

declined to $6,950,481 from $7,408,149 for

the corresponding period in 1950. Net in-

come for the quarter amounted to $124,048,

equal to 21 cents a share on the common
stock, compared with earnings of $299,438

or 50 cents a share for the like 1950 quarter.
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EXHIBITION SHOUTS OUT
AS WITH
SELL NO

Results of a Motion Picture Herald
survey dispel once and for all any belief

that exhibitors’ opposition to the sale of the

Hollywood product to television has been ex-

aggerated.

To a list of representative exhibitors, large

and small, in city and rural areas through-

out the United States and Canada, the Her-
ald put the following question : What would
happen to your business if the producers

were to sell motion pictures made for the-

atres for use on television (either regular

television or subscriber-fee television) ?

Most Agree Release
Would be “Ruinous”

The response, one of the heaviest ever re-

ceived on this type of Herald poll, showed
the exhibitors unanimously agreed that such

a policy could have nothing but harmful

effects. Within this framework, answers

ranged from the hopelessly pessimistic to the

relatively optimistic, from passive acceptance

of the inevitable to a call for aggressive ac-

tion to combat greater TV inroads.

In attitude, answers ranged from the la-

conic “Are you kiddin’ ?” from Irving Dash-
kin, Savoy theatre, Jamaica, N. Y., to the

more reserved “I think it would be very

detrimental” of J. R. Partlow, Prairie Lake,

Orlando, Fla. “Ruinous” was used to de-

scribe the projected situation by F. W.
Davis, Davis Theatres, Morganton, N. C.,

and the Roger theatre management, Brook-
lyn, N. Y.

J. K. Jameson, Joy, Bald Knob, Ark., said

simply, “It would close our doors,” and was
joined in the exact words by Otis S. Page,

Lincoln, Damariscotta, Maine; Otto Saitz,

Berry, Berrien Springs, Mich.; Joseph Ka-
halka. Auditorium, Plum City, Wis., and K.
Anderson, Liberty, Astoria, Ore.

Estimates of Theatre
Closings Run to 90%

While all agreed with James D. Kent,

Preferred Theatres Corporation, San Diego,

Calif., that “the theatre business as we know
it today” would be destroyed, some even went
so far as to estimate number of theatre

closures and percentage decline in attend-

ance. George Atton, Granada, Reno, Nev.,

sees 25 per cent of the theatres shutting

down
;
George Kellolf, Ute, Aguilar, Colo.. 75

per cent; and Jack Goldman, Aero, Santa
Monica, Calif., 90 per cent. Declines in

theatre attendance were estimated at 50 per

cent by Roy Hill, Fox Esquire, Kansas
City, Mo.; Richard Neff, Indiana, Indiana

Harbor, Ind., and Charles E. Thompson,

SINGLE VOICE:
FILMS TO TV!
THE prospect of the release of
new, major Hollywood product
to television is a nightmare that
has haunted exhibitors’ dreams
ever since that now lusty medi-
um was “just around the cor-

ner.” To gauge the nature and
extent of exhibitor opposition to

and fear of that eventuality.

Motion Picture Herald asked
theatre operators in representa-
tive areas to report, as objec-

tively as possible, what they
considered would be the effect

on their box offices if such pic-

tures were released. The an-
swers are presented here.

Gem, Pioche, Nev.; and up to 75 per cent

by Eric Brown, Plymouth, Plymouth, Wis.

Vincent A, Choate, Shea, Turners
Falls, Mass., said if top films were tele-

vised, theatres could expect to gross

no more than 25 per cent of normal,
which he said would be comparable to

the situation found when boxing
matches have been televised.

Many of the exhibitors modified their fears

by saying that effects on the boxoffice would
be directly dependent on the quality and

age of the films sold to television. According

to W. L. Bendslev, Community Playhouse,

Wellesley Hills, Mass., “today’s mediocre

TV programs have been responsible for our

inability to operate at a profit. Improve-

ment of those programs would be even more
disastrous to us.” The same views were
expressed by A. E. Massman, Park, Colum-
bia Falls, Mont.; R. D. Goldberg, Circuit,

Omaha, Nebr.
;
and Elmer Balaban, H & E

Balaban, Chicago.

“Theatres cannot sell something that

others give away,” said Frank J. Cook,

Crest, David City, Nebr. “Again it depends

on the quality. If Hollywood ‘sells the the-

atres out’ by making available to TV—free

or paid—current top product, why go to a

theatre ?”

W. H. Hume, Fox Midwest The-
atres, Kansas City, Mo., confided: “I

shudder to think how the bottom
would go out if television ever gets
quality shows on the home screens. It

is only the fact that our pictures are
good and the television shows bad
that keeps the few coming today!”

G. Carey, Stadium, Caruthersville, Mo.,

suggested “pictures should be at least three

years old before shown on television.” A. E.

McClure, Pawnee Drive-In, Wichita, would

extend the limit to pictures five or more

years old to minimize the adverse effects on

the boxoffice. A. Stoltz, Wilton theatre,

Los Angeles, favored Mr. McClure, by in-

ference anyway, saying “if they (television

stations) ever get quality pictures, even as

old as three years for free—brother, we are

in trouble.”

Subsequent Run Owners
See Very Real Danger

Suburban, small town and last run exhib-

itors felt they were the ones who would

feel the pinch first and to the greatest de-

gree. According to K. H. Ball, Royal,

Brownstown, Ind., “My theatre is in a small

town and if producers sell to television we
will be the ones hurt most. The reason is

due to our playing pictures 30 to 120 days

after the city houses. Television would make
pictures available to all in a much shorter

time.”

This opinion was shared in practically the

same words by Albert Krieger, Krieger the-

atre, Gackle, N. D.
; J. B. Geizentanner,

Ideal and Liberty, Emmett, Idaho; J. P.

Callahan, Jr., Newton, West Newton, Mass.,

and S. Stocker, Myrtle, Detroit.

Accepting without equivocation the idea

that effects of product sale to television

would be disastrous to all exhibitors, some

went on to speculate on effects to communi-

ties.

Sees Disastrous Effect
On Real Estate Values

“The motion picture theatre,” said John

Tatu, Nortown, Detroit, “is a one-purpose

building, made solely for the exhibition of

motion picture films. As an exhibitor, I con-

tribute to the support of the city through

taxes. If the producer sells out the exhibitor,

the motion picture theatre could fall into the

category of a thing of the past, such as the

horse and buggy. My contribution and that

of all exhibitors throughout the country

would cease, and city governments would

have a lot of one-purpose buildings on their

hands and, need I mention, less revenue

from city and county taxes.”

The tax-loss idea also was put forward by

Frank Lesmeister, State, Blair, Wis., and
Walter J. Auel, Fort, Montfort, Wis.

D. T. Campbell, State and Sun, Cen-
tral City, Nebr., said “this would be

{Continued on follounng page)
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NO TV FILMS
{Continued from preceding page)

the last straw, not only would the the-
atres be forced to close, but the busi-
ness man on the street in the small
town would then realize the amount
of business that is brought to town by
the theatre.”

L. C. Friedman, Normandie. Los Angeles,
waxed fanciful on more or less the same line.

“In 195?” he sees “a new way of life upon
us. ’ With television bringing us first class

pictures, as well as taking us to night clubs,

football and baseball games, etc., Mr. Fried-
man sees us all saving the wear and tear on
our cars by staying home and watching pro-
grams brought to us by automobile compa-
nies. “As a matter of fact,” he says, “many
who have something to sell are making it

completely unnecessary for us to have to

buy.”

The end result, he concluded, would be
more and more people out of circulation

which would mean money out of circulation

and, as a consequence, a slowing down of
all economic progress.

Believes Producers Would
Lose Revenue in Process

The fact that producers might, in the long
run, hurt themselves as well as the exhibi-
tors by selling the Hollywood product to TV
was suggested in a number of answers.
Leonard A. Edleberg, prudential Playhouses,
Inc., New \ork, said, “Either way you put
it, the producers of motion pictures for the
regular motion picture theatre should not
at anytime sell their product to television.

Most producers of pictures who are worthy
of the name have made fortunes out of the
motion picture theatres and it is my con-
sidered opinion that they would be selling

the theatres as well as themselves short if

they were to sell their product to television.'

According to Art Earrell, Perry theatre.

Perry, Iowa, “producers would harm them-
selves irreparably by allowing their efforts

to be viewed under unfavorable viewing con-
ditions.” Louis Liss, Fortway, Brooklyn,
said it would be “a crusher—to both pro-
ducers and exhibitors,” and A. A. Erickson,
Berkeley theatre, Berkeley, Calif., that it

“would reduce attendance to such an extent
that huge investments in theatres would be
jeopardized, and possibly studios, in turn,
would be hurt more than they now believe.”

Referring to the producers, C. V.
Martina, Rialto, Albion, N. Y., said it

was like “trying to keep their cake and
eat it too. It will undoubtedly spell the
doom for at least half of the theatres
and eventually hurt the producers
too.”

Others with the same opinion were S. L.
Hall, Avon, Stock-bridge, Mich.

;
L. T. Moli-

tor, Superior theatre, Superior, Wis.
;
Mark

R. Chartrand, Wometco Theatres, Miami,
and George Wilby, 27th Ave. Drive-In,
Miami.

Walter Reade, Jr., Walter Reade The-

NO MATTER WHERE,
THE ANSWER IS NO

Besides the exhibitors whose opin-

ions are quoted in the accompanying
story, more than 150 others flatly

denounced any sale of Hollywood
product to television. Responses

were had from such diverse areas as

Las Vegas; Falls Church, Va.; Brazil,

Ind.; Blaine, Wash.; Los Angeles;

Chicago; Tempe, Arizona; Cuba
City, Wis., and Brooklyn. Exhibitors

ranged from small town last runs to

big city first runs and summer resort

drive-ins. Some areas had yet to

make actual contact with TV compe-
tition, but all could see the "writing

on the wall."

atres. New York, spoke for a large number
of exhibitors when he said he felt that “the

film companies making films directly for tele-

vision, having no relation to regular theatre

exhibition, is in the long run, a must and will

be increasingly a policy of all major-pro-

ducer distributors.” He added, “I see no
basic conflict providing that good sense and
basic adherence to flnancial necessities which

have been the guide of lieads of companies to

date are continually implemented in this

new field.”

Acknowledging that “TV is going to get

motion pictures—even if they have to make
the pictures,” 1. H. Harris, Burley theatre,

Burley, Idaho, said he believed “every pro-

ducer should go into the TV production field

and make shows for TV, When TB is

‘grown up,’ they won’t need full length

features—15 or 30-minute programs will be
what they’re after—and the present pro-

ducers of pictures would set the stage now
to supply that demand. There is bound to be

a nice profit in that end of it and the present

producers could use the profits to help over-

head expenses.

“If they don’t do it,” he warned, “others

will make the shorts which will be more
serious competition to our industry than the

TV.”

Some Would Boycott
Companies Selling to TV

Julius I. London, Booth. Detroit, said

flatly, “producers who get revenue from the-

atres should not be permitted to hurt the

theatre business.” He added that they will

have to sell exclusively to television or the-

atres. A. Edward Campbell, Tropicaire
Drive-In, Miami, expressed a like view, add-
ing that he would refuse to buy pictures

from a fllm company that serviced the same
pictures to television.

The exhibitor’s position should not be
jeopardized by the handing over to televi-

sion of stars built up and made famous in

the motion picture theatre, said Garland
West, Colonial, Buckhannon, W. Va. “Tele-
vision is a new business,” he said, “and
should be built up the same as the movies of

years ago.” A. Marchesi, Marchesi Bros.
Theatres, Amboy, 111., followed the line of
Mr. Reade and Mr. Harris, specifying that

producers should make television films with

unknown stars.

W. 1. Gerren, Albany and Peralta the-

atres, Albany and Oakland, Calif., headed

the list of the “studied” or “relative”

optimists.

“I believe,” he said, “that producers

will be forced to make bigger and

better pictures for the theatres to off-

set the cheaper and smaller pictures

that will be suitable for television. The
end result will be fewer pictures in

theatres, increased admissions, longer

playing time and greater revenue, and

may lead to single bill shows. Enter-

tainment insofar as pictures are con-

cerned will of necessity separate itself

(from television) just as the legitimate

theatre separated itself from the screen.

... I look for television eventually to

enhance theatre screen entertainment

just as records have made bands, sym-
phonies and opera of wider appeal to

the public.”

Other “optimists” believed, along with

Stan Hayden, Lyric, Monrovia, Calif., that

the producers simply would not do such a

thing, primarily because they could not get

the revenue from television which the the-

atres can give them. James T. Redd, Wilby-

Kincey theatres, Atlanta, said the situation

depended on how films were sold to TV,
and went so far as to say “if on a basis TV
could not afford, as in the case of many
theatres, it would help us by bankrupting

TV.”

Speculates on Possible
Benefit in Lower Rentals

Although the product sale to television

would hurt exhibitors, Roger Blankenship,

Wallace theatre, Lubbock, Tex., speculated

that perhaps it would help producers who,

in turn, would lower film rentals. Joseph F.

O’Brien, Madison, Albany, N. Y., finds

solace in the character of his patrons, whom
he describes as “home loving Americans

who love their night at the movies” and

thus, the implication is, will never complete-

ly desert the motion picture house.

This view also is shared by Ralph E.

Boykin, Five Points Drive-In, Fuquay-
Varina, N. C., and Charles C. Bryant,

Stoney Creek Drive-In, Emporia, Va.

Eranklin Maury, Miracle, Coral Gables,

Fla., says that as soon as the novelty has

worn off, people will return to the theatres

since a TV screen cannot do a film justice.

With much the same reasoning, L. K.

Ansell, Varsity, St. Louis, says a “majority

of good theatres, of modern construction,

would still be able to survive.”

Word-of-Mouth Is

Claimed Important

Rufus Honeycutt, Brunson theatre, Bay-
town, Tex., saying he realized that although

people who viewed a first run picture on

TV would not go to see it afterwards in a

theatre, suggested that their word of mouth
could greatly help a good picture at the box-
office. Of course, he admitted, just the re-

verse would be true of a poor film, which
might suffer more than it need. @scar Hen-

(Continued on opposite page, column 2)
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CEA Weighs
ChtBnges in

Constitution
by PETER BURNUP
LONDON

:

The Cinematograph Exhibitors

Association has appointed a committee

“forthwith to examine the present constitu-

tion and rules of the CEA and to submit

proposals and amendments necessary to

bring them up-to-date.”

This follows the allegations made by the

Rank interests against CEA’s general sec-

retary, Walter Euller, and the subsequent

withdrawal from the Association of 550

Rank theatres.

Significantly, the resolution at CEA’s
general council meeting appointing the new
committee was moved by Cecil Bernstein

of the Granada circuit and seconded by Sid-

ney Lewis, representing the powerful Asso-

ciated British Cinemas circuit, for it had

been widely asserted that J. Arthur Rank
had embarked on a solo fight with Mr. Ful-

ler and that ABC indeed was on his side.

Friends of the latter continue to claim that

ABC’s intervention is dictated only by the

now admittedly general desire to bring the

dispute into the open and thereby clear the

air.

Appointed to the committee are the As-
sociation’s five officers, president Harry
Mears

;
vice-president William Speakman

;

immmediate past president Arthur Watts

;

treasurer F. J. Hinge and secretary Fuller;

independent exhibitors Thomas France, Ber-

nard Davis, Claude Whincup, and circuit

representative Sidney Lewis.

Examination of that roster indicates that

on the surface at least a considerable pre-

ponderance among the men would favor Mr.
Fuller. But there is a general feeling that

after a quarter-of-a-century tenure by Mr.
Fuller, and in the changing circumstances,

there may well be a case for overhauling

the constitution.

No details of the original Rank indict-

ment or of Mr. Rank’s proposals for reform

have yet emerged, but it is believed he de-

mands as the terms of peace that CEA take

away from its secretary all executive power
and also that greater authority should re-

side in the Renter-Exhibitor-Producer Com-
mittee.

Paramount to Premiere

"Spy in Private Home
Bob Hope’s latest Paramount release, “My

Favorite Spy,” will have its world premiere

the evening of November 27 in the Bellaire,

Ohio, home of Dr. and Mrs. K. Kuchinka.

Mrs. Kuchinka won the company’s contest

on “Why I Would Like to Have ‘My Fa-
vorite Spy’ Premiered in My Home.” No-
vember 27 will be a Bellaire legal holiday.

The town will greet Hope, his radio troupe,

and stars Rhonda Fleming, Jan Sterling,

and others
;
and there will be parades, din-

ners, broadcasts, and other appropriate cere-

monies to attract wide attention.

MGM TRANSCRIPTIONS TO BE
HEARD ON MUTUAL NETWORK

The series of MGM transcriptions, featur-

ing MGM players, will make its bow over

the Mutual Broadcasting System the week
of December 31.

The programs, consisting of eight half-

hour and two full hour all-star broadcasts,

are transcribed and will be presented ex-

clusively over all or some of the 552 Mutual
affiliates except in areas where there are no
Mutual stations. One half of the 10 radio

shows are brand new while the other half

have been distributed to stations around the

country for some time.

Under the deal, which had been in nego-

tiation for some months and was signed only

last week, the five already established series

will be offered for local sale by MBS affili-

ates who, at the same time, will be asked to

carry the other five also.

The first five include the four half-hour

shows scheduled for broadcast from 8.30 to

9 P.M. Mondays, Tuesdays, Thursdays and
Fridays and the full one-hour program,

"MGM Theatre of the Air,” on Saturday

nights.

The latter programs will feature the big

names in Hollywood and are directed by
Marx B. Loeb. Scheduled for guest appear-

ances are Marlene Dietrich, Deborah Kerr,

Fredric March, Ann Southern, Peter Law-
ford, Jane Wyatt and others. Howard
Dietz, MGM vice-president in charge of ad-

vertising and publicity, is host.

Availability of the MGM transcriptions,

which will be supplemented with the re-

scheduling of 12 outstanding MBS programs

currently heard, will give Mutual a solid

block of entertainment from 8 P.M. to

10 P.M. six nights a week.

The five old series include : “Crime Does
Not Pay,” Mondays, starring Bela Lugosi,

Nancy Kelly, Sidney Blackmer, Betty Fur-

ness, etc.
;
“The Story of Dr. Kildare,”

Tuesdays, co-starring Lew Ayres and Lionel

Barrymore; “The Hardy Family,” Fridays,

with Mickey Rooney as Andy Hardy, Lewis

Stone and Fay Holden; “MGM Theatre of

the Air,” Saturdays, 8 :30 P.M. to 9 :30 P.M.,

and “The Gracie Fields Show,” Thursdays.

The new shows are: “Woman of the

Year,” Mondays, with Bette Davis; “The
Black Museum,” Tuesdays; “MGM Musical

Comedy Theatre of the Air,” Wednesdays,

with condensations of many famous MGM
films

;
“The Modern Adventures of Casa-

nova,” Thursdays, with Errol Flynn, and
“Adventures of Maisie,” Fridays, with Ann
Sothern.

NO TV FILMS
{Continued from opposite page)

riksen. Strand, Grafton, N. D., an area

without television, looked to the same word

of mouth to help his showings.

Practically the only unruffled exhibi-

tor in the country, according to the

poll, is James Lansden, Lansden, Clair-

field, Tenn., who pointed out that he is

situated in a mountainous area where
the TV reception is poor. “So it is

perfectly all right with me if they do
or don’t show them,” he said.

To combat TV inroads, Charles A.

Wiliams, Talawanda, Oxford, Ohio, said he

was building a class patronage, one that

will not be satisfied with substitutes and thus

will not necessarily stop attending his the-

atre to watch films at home. What might

have been an aggressive suggestion was made
by Fred Lienhardt, Glarus, New Glarus,

Wis., who said that theatres “should again

look for something else in entertainment

except motion pictures.” He offered no sug-

gestions, however, as to what that might be.

Form Production Unit
Announcement of the formation of South-

land Productions, Inc., Hollywood, has been

made by Eugene Frenke, president, who will

be associated with Harold Nebenzal, as

secretary. One picture, in Cinecolor, has

been scheduled, for United Artists release.

Technicolor Price Cijt

Brings $750,000 Saving
HOLLYWOOD : Price reductions for Tech-

nicolor release prints were announced Wed-
nesday by Herbert T. Kalmus, president of

Technicolor, at a press conference here.

They will go into effect December 1 and

should save the industry an estimated $750,-

000 annually. Dr. Kalmus indicated that the

cost of release prints will be reduced from

the present 5.48c per foot to 5.33c. This, he

said, might amount to a reduction of about

$13,000 on a Technicolor picture on the basis

of present volume. Reductions in the cost

of other Technicolor services varied over a

wide range. Dr. Kalmus said the company’s

output of theatrical film in 1951 would close-

ly approach 400,000,000 feet and would ex-

ceed that figure in 1952.

Las Vegas Variety Club
Gives $10,000 to Charity
The Las Vegas Variety Tent 39 started

its charity project last week with presenta-

tion of $10,000 to the chairman of the Com-
mittee for Handicapped Children. This is

one-half the original pledge of $20,000.

Presentation was made by Jake Kozloff, the

tent’s heart chairman, and Ben Goffstein,

chief barker.

The money will go towards erection of the

tent’s School for Handicapped Children. The
first buildings may be ready by April.
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Yes , right square on the nose to top the

Christmas records of 'Taleface/’ Bob’s

chasing that '"Delilah” doll, Hedy Lamarr,

all the way up the road to Morocco.

Here’s how the trade boys tingled

when they saw ’em tangle in Tangier^
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A gold-mine... it has everything!

I just love

with

Produced by PAUL JONES • Directed by NORMAN Z. McLEOD
Story and Adaptation by Edmund Beloin and Lou Breslow

Screen Play by EDMUND HARTMANN and JACK SHER
Additional Dialogue by Hal Kanter



$15,000,000 FOR
REPFBLIC FILMS

MtPEA Net
$8,607,040
In 3 Years

Yates Voices Optimism for
Future; to Bid for Top
Ranking Star Power

HOLLYWOOD’. Republic Pictures is in-

vesting more than $15,000,000 in production

during the next 12 months, Herbert J. Yates

told a meeting of studio executives here last

weekend.

The Republic president expressed his op-

timism over the future of the industry, out-

lined Republic product now in release or

soon due to reach the theatres, and voiced

his determination to make Republic films

more attractive through the use of top stars.

“Enthusiasm is the lifeblood

of our business,” Mr. Yates de-
clared. “I have always prided
myself on being an optimist and I

am backing this optimism with
the greatest appropriation of pro-
duction dollars since our company
was founded in 1935, every dollar
of which must find its way to the
screen.”

Regarding his bid for more star power
in Republic product, Mr. Yates said flatly:

“We intend to compete with the biggest on
the talent market. We will not be out-bid

by our competitors.”

To indicate the impressive talent roster

already represented in Republic films, Mr.
Yates cited some of the names already in his

studio’s pictures, John Wayne, Errol Flynn,

James Mason, Brian Donlevy, Maureen
O’Hara, Wendell Corey, Forrest Tucker,
Luther Adler, Rod Cameron, Judy Canova,
Claire Trevor, Barry Fitzgerald, Phil Harris
and Victor McLaglen.
“Now we intend to embellish these fine

names with many more of the biggest box
office stars in Hollywood and we will spare
no expense to accomplish this purpose,” he
added.

Films Awaiting Release

Now in release or awaiting release are
the following: John Ford’s “The Quiet
Man,” filmed in Ireland and Hollywood in

Technicolor, starring John Wayne, Maureen
O’Hara, Barry Fitzgerald and Victor Mc-
Laglen; “Hoodlum Empire,” based on writ-

ings of Bob Considine, starring Brian Don-
levy, Claire Trevor, Forrest Tucker, John
Russell, Gene Lockhart and Luther Adler

;

“The Adventures of Captain Fabian,” star-

ring Errol Flynn and Micheline Prelle

;

“The Sea Hornet,” starring Rod Cameron,
•Ydele Mara, Adrian Booth and Chill Wills;
“Lady Possessed,” starring James Mason
and June Havoc; “The Wild Blue Yonker,”
starring Wendell Corey, Vera Ralston, For-
rest Tucker and Phil Harris, and two Judy
Canova films in Trucolor, “Honeychile” and
“Oklahoma Annie.”

Properties ready for production are: John
Wayne’s “The Alamo”; Garland Roark’s

“Fair Wind to Java,” sequel to “Wake
of the Red Witch”; “Ride the Man Down,”
from Luke Short’s Saturday Evening Post

story; another Post story, William Gulick’s

“The Man from Texas”
;
Gwen Bristow’s

novel, “Jubilee Trail”; two service stories,

“Citizen Soldier,” to be filmed with the co-

operation of the National Guard, and “Flight

Nurse,” on the evacuation of wounded from

Korea
;
“Minnesota,” story of the iron ore

era; “Song of Youth,” concerning the early

life of Stephen Foster; “Bal Tabarin,” cen-

tered around the famed Parisian night club;

“The Golden Herd,” to be filmed on the

King Ranch in Texas, and Judy Canova’s

“A Wac from Walla Walla.”

Theatre Films First

“We’re in show business all the way,” Mr.
Yates told his aides. And he continued:

“While it is true that we shall not be caught

napping on any market which can return

revenue to our stockholders or any media
where motion pictures are presented, our

main business is—and always will be—pro-

viding the best entertainment we know how
for the exhibitors of this country and the

rest of the free world.”

Republic recently anounced an ambitious

program for the production of films for tele-

vision. The studio allocated $1,000,000 to

expand its facilities.

Speaking of exhibitors, the Republic head
said the success of Movietime U.S.A. had

come as no surprise to him. “I have found

that every time you give the exhibitors

something genuinely constructive to work
with, they come through with flying colors.”

Mr. Yates reaffirmed his belief in the spec-

tacular world premiere of Republic produc-

tions, a practice he started 15 years ago with

“Man of Conquest” and “Dark Command.”
“We’re still strong at it,” he said. “On
November 29, at Omaha, we shall premiere

‘The Wild Blue Yonder’ in cooperation with

the Air Force and the city of Omaha. We
shall give these people something to remem-
ber, with great parades, ceremonies and a

galaxy of big Hollywood stars.

“We’ll follow with bang-up openings in

Seattle and Wichita. The film will then open
in 100 other key spots with strong support

by Republic in exploitation and advertising

to the exhibitor.

Sees Need of Leadership

“This is our program,’’- Mr. Yates con-

cluded “I am more conscious now than ever

before of the necessity of leadership in this

industry. I am aware of my personal re-

sponsibility to this industry which has been

so good to me and of my responsibility to

the loyal personnel of Republic Pictures and
the exhibitors without whom our present

position could not have been achieved.”

The Motion Picture Export Association

was responsible for a net remittance to

member companies of $8,607,040 from the

time of the inception of the Association in

June, 1946, to October 31, 1951, with

$3,100,228 from the Iron Curtain countries.

These and other figures were contained

in a report submitted to Joyce O’Hara, vice-

president of the Motion Picture Association

of America, by Irving Maas, retiring gen-

eral manager and vice-president of the

MPEA which, under the original setup,

handled U.S. films in 13 countries.

Mr. Maas’ report not only summed up the

financial aspects of the MPEA operation,

but also contained several recommendations,

including one that an MPEA New York

h.eadquarters and field staff of eight be

maintained to liquidate MPEA business and

carry it on in Austria and Yugoslavia where

MPEA licenses are not due to expire until

the latter part of 1952.

Would Change Participation

Mr. Maas also suggested that the partici-

pation formula in Austria and Yugoslavia

lie changed. Currently based on domestic

grosses, the MPEA executive thought the

new formula should embrace international

grosses and to some extent the performance

of the individual distributors’ pictures. The

participation formula has long been a sore

point in the MPEA structure and had alien-

ated the independents who have felt the

basis of calculation was not fair to them.

The report indicated $8,607,040 was

shared among the companies in addition to

$6,913,060 representing the dollar value of

local currency advanced. With payments for

prints and accessories, total payments to the

companies in dollars and foreign currency

amounted to $17,468,842.

$9,089,220 Still Blocked

The value of funds currently blocked and

available for future participation payments

was given as $9,089,220. Japan alone accounts

for most of this total and Mr. Maas was

optimistic that the better part of that money
could be remitted in the next six months.

Between now and August 30, 1952, addition-

al transfers are foreseen from Japan ($600,-

000), Austria ($300,000) and Yugoslavia

($200,000). The Austro-Yugoslav business

currently runs at a weekly gross level of

$20,000 and is expected to continue.

Country-by-country dollar remittances to

date are as follows: Austria $1,592,988;

Bulgaria $19,745 ;
Czechoslovakia $1,843,425

;

Germanv $836,225; Indonesia $1,508,080;

Hungary $447,987; Holland $2,450,487;

Japan $4,235,985
;
Korea $3,935 ;

Roumania

$45,800; Poland $307,276 and Yugoslavia

$435,995. The total runs to $13,727,928.

Net NPEA billings, taking into account

$9,227,078 in office and other expenses,

amounted to $26,714,005.
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25th BIRTHDAY FOR
BROADWAY PARAMOUNT

ROBERT WEITMAN, vice-president of United
Paramount Theatres and managing director
of the New York and Brooklyn Paramount
theatres, stands with Gloria DeHaven after
shewing her the scroll he received from the
Broadway Association, marking the New
York Paramount's Silver Anniversary. Miss
DeHaven is a star of RKO Radio's "Two
Tickets to Broadway," the feature of the
anniversary show, and made persona/
appearances at the house along with Tony
Martin, the other star.

Ohio Allied Joins COMPO;
Is 1 7th Unit to Apply

Martin Smith, president of the Independ-

ent Theatre Owners of Ohio, last week filed

an application for his unit to join the Coun-
cil of Motion Picture Organizations. The
only two Allied units which have not joined

COMPO are those in Illinois and Connecti-

cut. Abram F. Myers, National Allied

general counsel, has indicated applications

from these two may be expected shortly.

New Extension Granted
To Loew's in Trust Case

Loew’s has been granted another exten-

sion—until December 15—to file its divorce-

ment plan with the New York Statutory

Court. The one month deferment was agreed
to by the Justice Department which has re-

portedly been negotiating with the company
for a settlemen by consent decree. Govern-
ment officials would not say whether a settle-

ment can be expected by December 15.

Universal Dividend 60 Cents
The board of directors of Universal Pic-

tures Company, Inc., at a meeting in New
York Tuesday declared a year-end dividend

of 60 cents per share on the common stock

of the company, payable December 19, 1951,

to stockholders of record December 10. The
last dividend on the common stock was paid

July 31, 1948.

Peo/e in JL Ue in ...^ne / iew6
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J.\CK L. Warner has received the U. S.

Treasury Department's Distinguished

•Service Award, presented to him at the

M'arner Bros, studio by Joseph Messick,

state director of savings bonds. The
award, highest honor conferred by the

Treasury Department for public service,

was given for the studio’s leadership in

building security for the nation through

the sale of savings bonds.

Robert O’Bkian has been appointed west-

ern representative of the television de-

partment of United Artists, it was an-

nounced this week by John Mitchell,
director of United Artists’ television activ-

ities. Formerly in charge of the southern

territory, Mr. O’Brian will make his

headquarters in Chicago.

Harry F. Shaw, division manager of

Loew’s Poli-New England Theatres, was
tendered a testimonial luncheon by the

Advertising Club of New Haven, Conn.,

for his efforts in behalf of the organiza-

tion and city.

Edwin Sapinsley of the Malco Theatres

circuit has been elected president of the

Community Council of Memphis and

Shelby County in Tennessee.

Moses Sliman, operator of theatres in Os-

ceola and Luxora, Ark., has been elected

mayor of Luxora.

Lester S. Abberley, special counsel, and

Victor Borella manager of operations of

Rockefeller Center, Inc., were last week

elected to the board of directors of Radio

City Music Hall Corp., according to G. S.

Eyssell, president of Rockefeller Center.

Herman Finkelstein, general attorney for

the American Society of Composers, Au-
thors and Publishers, was this week sched-

uled to speak on "Public Performance

Rights in Music and Performance Right

Societies.’’ His address was one of a se-

ries sponsored by the Copyright Institute

which was established by the Federal Bar

Association of New York, New Jersey

and Connecticut. The series is being

held at the Federal Court House in New
York City.

Robert D. Levitt has been appointed asso-

ciate publisher of the American Weekly,

it was announced this week by William

Randolph Hearst, Jr., publisher.

Everett Callow, advertising and publicity

director of the Warner Brothers Theatre

circuit in Philadelphia, has returned to

the U. S. Marine Corps, with which he

served during World War H. He holds

the rank of major and by November 23

will be en route to Tokyo.

William B. Levy, until recently world

sales director for Walt Disney Produc-

tions, has formed William B. Levy enter-

prises. The new organization will engage

in the launching and development of pub-

lications, and the acquisition and exploita-

tion of motion pictures on a worldwide

basi’^ Offices are in New York.

Selig J. Seligman, vice-president and general manager, Northio Theatres, Cincinnati.
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ALBANY
The Fabian division drive-in office in the

Palace Theatre Building has been closed for

the winter, Leo Rosen, managing director of

the three area Fabian drive-ins and Variety

Club barker, is rumored to be slated for pro-

motion to the home offices in New York.

. . . George Lourinia, who divided his time

between the Mohawk and Auto-Vision dur-

ing the past season, will work in the Fabian

Albany and Troy indoor houses during the

winter. . . . Many industry people attended

the cocktail party for Horace McMahon, of

“Detective Story.” . . . Ralph Crabill, War-
ner Western district manager, met at the

new offices in the Strand Theatre Building

with zone manager Charles A. Smakwitz. . . .

Robert Lamont, associated with his brother

Harry in Lamont Theatres, is new opera-

tions supervisor of the Albany Civil Defense

Filter Center. . . . The Variety Club will

hold its kickoff dinner for the Big Brother

drive December 3. . . . W. W. Farley, owner
of the Paramount and several other ex-

change buildings, uses the front of the

ground floor for his law and realty offices.

Mr. Farley is pooled with Fabian in four

Schenectady houses.

ATLANTA
Dean Martin and Jerry Lewis, top comedy

team of film and television, will bring their

show to the stage of the Fox theatre, Decem-
ber 1 and 2. Noble Arnold, director of the

theatre, said plans are under way to inaugu-

rate a regular live entertainment program
at the Fox in addition to films. . . . On the

row booking were: Herman (Dusty)

Rhodes. Montgomery drive-in Savannah,

Ga.
;
Col. T. E. Orr, Orr Theatres in Ala-

bama
;
and Sidney Laird, Al-Dun Amuse-

ment Co., West Point, Ga. . . . Loew’s Grand
announced there will be four shows daily for

“Quo Vadis.” . . . Also visiting were: Jimmy
Jerrell, Commerce, Ga.

;
Mrs. John Lake-

man, Princess, Heleyville, Ala.
;
John Hack-

ney, Porterdale, Portdale, Ga. ;
Mrs. M. Os-

man, Strand, Covington, Ga.
;
Ernest Martin,

Grand, Montezuma, Ga.
;
W. Welch, Dallas,

Dallas, Ga.
;
John Miller, Dixie, Cordova.

Ala.
;
and Clyde Sampler, Duncan Theatres

in Georgia. . . . The Pal Amusement Co., of

Vidalia, Ga., has opened its new 300-car

drive-in at Millen, Ga. . . . The City Council

in Gadsden, Ala., has stopped the showing of

midnight shows on Saturday. . . . Herman
(Dusty) Rhodes, former general manager of

the Dixie drive-in theatre, with Lawrence
Siller has opened the Victory drive-in, Col-

umbus, Ga. . . . The Brackin theatre ob-

served its sixth anniversary.

BALTIMORE
Variety Club, Tent No. 19 has organized a

women’s auxiliary at a meeting of the wives

of members. Mrs. Lou Becker, has been ap-

pointed chairman. . . . Charles Erench, re-

lief operator at the DeLuxe Theatre is due

back on the job after 10 weeks at home with

a broken ankle. . . . Morris Mechanic, New
and Center theatres operator, gave a theatre

party for friends on opening night of “Kiss

Me Kate” at Ford’s theatre. . .
. Jerry

Adams, MGM branch manager has been

elected Chief Barker of Variety Club Tent
No. 11. . . . Herman Parrish, manager of

Westport theatre is ill. . . . The former
World theatre, has reopened as the Fine
Arts under the guidance of Walter Get-
tinger, making the ninth first run theatre

in the downtown area. . .
. Joe Mansfield,

LTA rep in town in advance of “The Big
Night.” . . . Alan Holcraft, formerly with

the Delmarva Drive-In, and Wilson Lang
formerly with Capitol Records, have joined

the 1. M. Rappaport enterprises.

BOSTON
Walter Diehl, business agent of Local 182,

lATSE, projectionists union has been ap-

pointed by John DelMonte, Commissioner
of Labor to represent the employees in the

new Minimum Wage Board set up for the

state. Frank C. Lydon of Allied Theatres
of New England will represent the employers
on the nine man board to revise and review
the present minimum wage order. . . . Ed-
mund J. Brady, 65, pioneer exhibitor who
ran silent films in the Town Hall of Ran-
dolph, Mass., died at his home. . . . Stanley

Sumner, Liniversity theatre, Cambridge, was
one of the first to adhere to the request of

the government to send along copper drip-

pings from carbons, by collecting 25 pounds
of the scarce material. . . . Abe Barry, head
booker at Columbia, was honored by a cer-

tificate of Meritorious Service given him by
the Macaulay Theatrical Post of the Ameri-
can Legion for his work for the Post.

BUFFALO
Tent No. 7, Variety club of Buffalo, will

hold a Victory luncheon in honor of presi-

WHEN AND WHERE
November 26, 27: Annual convention,

Motion Picture Theatre Owners of

Western Pennsylvania, William Penn

Hotel, Pittsburgh.

December 3-5: Convention, Allied Theatres

of Michigan, Hofei Book-Cadillac,

Defroif, Mich.

December 4: Annual convenfion, Inde-

pendenf Exhibitors of New England,

Copley Plaza Hotel, Boston, Mass.

December 10-12: Convention, Associated

Independent Theatre Owners of Wiscon-

sin, Schroeder Hotel, Milwaukee.

December II, 12: Annual convention.

Allied Theatre Owners of the Gulf

States, Roosevelt Hotel, New Orleans.

dent-elect of the city council, Elmer F. Lux,
in the club headquarters. Mr. Lux is general

manager of Darnell Theatres, a past chief

barker, and a past manager of the local

RKO exchange. . . . The Variety Club
held its annual nominations of officers.

. . . Charlie Baron back in town as a United

Artists exploitation representative. . . . When
“The Tanks Are Coming” opened at the

Paramount, Charlie Taylor arranged to have
the Buffalo Tanks Corps place one of their

biggest tanks in front of the house and it

attracted no end of attention. . . . William

P. Rosenow and William Brett greatly en-

couraged by the box office reports of the

Commodore theatre, which they recently took

ovef. It formerly was operated by Marvin
Atlas. . . . Joe Murdock is the new manager
of the Astor theatre in Syracuse. . . . Joseph

Shea in town working on “Sunny Side of

the Street” at the Lafayette. . . . Eddie

Meade getting a lot of publicity for the

opera “Eledermaus” at Shea’s Buffalo.

CHICAGO
Eirst run business here picked up again

with a break in the siege of cold and stormy

weather Chicago has been experiencing for

the past fev/ weeks. “A Streetcar Named
Desire” was outstanding with a first week

at the Grand topping $30,000, just about

double the houses’s normal business. . . .

The front at the State Lake for “An Ameri-

can in Paris” elicited much favorable com-

ment. . . . Tom Gilliam, local Pox exchange

head, has checked into Mayo’s for a complete

physical. . . . Sam Miller, Gladstone, Mich.,

exhibitor, was an overnight visitor in town

on his way to the Coast. . . . Irene Dunne
came in from California to attend the $250

a plate dinner given for the charities spon-

sored by Samuel Cardinal Stritch. . . . The
Greek Orthodox congregation negotiating

for the purchase of the B. & K. Granada re-

portedly put up $10,000. . . . Ruth Booth,

wife of Starlite drive-in’s Jim Booth, is re-

cuperating from a heart attack. . . . Ray
Moon, 20th Century-Pox division manager,

has returned from a visit to the Pox ex-

change in Minneapolis. . . . Mort Lang is

leaving the Carnegie to enter the sales field.

Jim Gorman, assistant manager of the Tele-

news, will take over Mr. Lang’s spot as

manager of the neat north side art house.

. . . The Giand is changing its second fea-

ture (with “Streetcar”) every week to play

off the required number of films for the

quarter as called for in the special relief

granted to RKO by federal Judge Michael

Igoe. . . . Will Harris, former manager of

the Ken Theatre, now is with National

Screen.

CINCINNATI
Nineteen theatres in the Greater Cincin-

nati area have made a combined appeal to

the local State Board of Tax Appeals for

(Continued on page 30 )

28 MOTION PICTURE HERALD, NOVEMBER 24, 1951



s
''

A SPECIAL

SERVICE FOR

EXHIBITORS...i
THE BOOKING OF THE WEEK

. . . DESIGNED
TO HIGHLIGHT
CURRENT AND
CHOICE PRODUCT

THINGS YOU’lL

featuring first screen,

appearance of world*
Trotters.

Gomez
hy Dandridge

Walker and
E Original
rlem:

.

BETROTTERS

RUNNING TIME

HIGHLIGHTS:

exploitationbonanza,
rring M^orld’s greatest

basketball team in a
“heart-warming story”
(Hollywood Reporter )

.

Released at height of
season! Showing team’s
famous razzle-dazzleball

in close-up for
time. Promoted

ere by team’s
nts in 800 cities

in biggest theatre tie-up.

“High gross potential.”
(Film Daily) “Exciting,
continuom^-j

j^^
rest-

“One of best ^brts p^
trmade” rHiwy*'

vr

THE HARLEM GLOBETROHERS

Will. Thomas Gomez Dorothy Dandridge - Bill Walker and The Original Harlem Globetrotters

story and Screen Play by ALFRED PALCA • Produced by Directed by

r

tea

pm



{Continued from page 28)

reductions in their real estate taxes, which,
according' to the county auditor’s office,

represents a total of $800,000. . . . The
Cincinnati Variety Club, Tent No. 3, will

hold its annual election of crew members
December 3, and the crew, in turn, will elect

the 1952 officers a short time later. . . . Chick
Weinberg, Monogram booker, is convales-

cing following a recent operation. . . . Bill

Onie, local circuit operator is home from a

vacation in Hot Springs, Ark. . . . Harry
Hilling, operator of the Ludlow theatre, at

nearby Ludlow, Ky., is a surgical patient at

the St. Elizabeth hospital, at Covington, Ky.
... A new outdoor theatre, to be known as

the Davis drive-in, is under construction by
Henry C. Davis, at Stanford, Ky. . . . An-
other Kentucky drive-in is being built near
Ownesboro by M. Blensco, operator of the

Parkway drive-in at Owensboro. . . . The
Capitol, Colonial, Court and Virginia the-

atres, units of the West Virginia Theatre
Enterprises, at Wheeling, have established a
student rate of 30 cents, applicable to stu-

dents between the ages of 12 and 19.

CLEVELAND
A new “Quo Vadis” policy was announced

by Loew’s theatre division manager Frank
Murphy: the picture which was to open at

Loew’s Stillman, will be shown on a con-

tinuous policy at 90 cents for matinees and
$1.50 for night performances, instead of the

previously announced continuous matinee
and reserved seat evening policy. A plan is

being worked out to provide adequate seat-

ing for those who have bought seats during
the three-week advanced reserved seat sale.

. . . Frank Slavik, owner of the Capitol

theatre. Mount Gilead and the Lo-Net, Wel-
lington, suffered bruises in an accident in

which his car was smashed en route from
Mount Gilead to Wellington. ... A fire in

the Palace Theatre Bldg., Lorain, caused an
estimated $200,000 damage, but the theatre

proper, operated by Warner Bros., escaped
with only minor lobby water damage and re-

opened the following day. . . . George Davis,
owner of the Liberty theatre, Wellsville, O.,

is a patient in Allegheny General Hospital,

Pittsburgh, where he was taken following a
heart attack. Mrs. Gussie Scheuman, one of

the owners of the Marvel theatre, Cleveland,
suffered a heart attack and is a patient

in Mt. Sinai Hospital. ... A cocktail party
was to be held November 23 by the Variety
Club to formally open its new quarters in

the Carter Hotel. . . . George A. Ebeling, 62,

leading local theatre architect, died suddenly
in Lakeside Hospital following a heart at-

tack.

COLUMBUS
“A Streetcar Named Desire’’ went into a

third week in its advanced-price showing at

RKO Grand, equaling the record of “David
and Bathsheba’’ at that house. . . . Kenneth
McEldowney, producer of United Artists’

“The River,” with his wife and Adrienne
Corrie, English actress seen in the film,

were local visitors for the opening of the

picture. . . . Ben Hayes, Citizen columnist,

has discovered a Columbus woman named
Mrs. Quo Vadis Moore. . . . Sally Billings-

ley, West High School Homecoming Queen,
was crowned “Queen of Queens” on RKO
Palace stage in the annual Franklin County
competition sponsored by the Ohio State

Journal.

DENVER
Y. Frank Freeman, Jr., co-producer of

“When Worlds Collide” was in Denver
visiting the exchange and conferring with
Ward Pennington, branch manager. . . .

Ray Benham has closed the Rio, Dolores,
Colo. . . . Harry Ashton, Spokane, Wash.,
has moved to Golden, Colo., where he was
named manager of the Golden by C. U.
Yaeger, Atlas Theatres president. He suc-

ceded John Krause, who was promoted to

the managership of the Santa Fe, Denver.
“Elopement” will world premiere at the

Denver December 10, the event tying in with
the fund raising campaign of Loretto
Heights college. . . . Film row visitors in-

cln.ded Kenneth Powel, Wray, Colo.; Neal
Beezley, Burlington, Colo.

;
Mrs. Marie

Goodhand, Kimball, Neb.; Mr. and Mrs.
Don Monson, Rifle, Colo.

;
Elden Menagh,

Ft. Lupton, Colo.; E. C. McLaughlin, Las
Animas, Colo.

;
Robt. Smith, Steamboat

Springs, Colo.; Merle Gwinn, Benkleman,
Neb.; Jas. M. Williamson, Palisade, Neb.,

and Hugh Haynes, Fowler, Colo.

DES MOINES
Latest screenplay by William Wister

Haines, Des Moines writer, is the Howard
Hughes picture, “The Racket,” with Robert
Mitchum, Lizabeth Scott and Robert Ryan.
. . . “Detective Story” was in rehearsal at

tlie Little theatre in Des Moines. So Don
Hicks, Paramount branch manager, ar-

ranged a private showing of the film version

for the 36 members of the local cast and
crew. . . . Ray Tipton, Hallmark representa-

tive, journeyed to Wilmington, Ohio, to at-

tend a Hallmark zone managers convention.

. . . The Rex theatre at Scranton has been
sold by Gail Ambrose to Nick Bermel of

Ponca, Neb. . . . Officers of the Renwick
Amusement Co., operator of the Ren theatre,

are Otto Swanson, president
;

Thomas
Gimer, vice-president; L. W. Heetland, sec-

retary, and Raymond Gorrell, treasurer. . . .

Unseasonably cold weather caused the early

closing of many drive-in theatres in the state.

A number of outdoor houses closed up early

in the month
;

usually the weather allows

drive-in operations through November.

DETROIT
“A Streetcar Named Desire” continued

in the upper brackets in its second week at

the Madison. Another top grosser was the

Fox with “Golden Girl” and “Love Nest.”
Palms was high also with “When Worlds
Collide.” . . . Robbery of the Broadway
Capitol theatre was foiled when one of the

bandits was stopped by police after making
a wrong turn. He became panicky and con-
fessed that he and two others were ready
to rob the theatre. . . . Dillon Krepps, man-
ager of the United Artists reports that his

wife is back from the hospital. . . . Ernest
Croisler has taken a salesman’s job at Mono-
gram exchange. . . . Clarence Bell, Columbia
exploiteer, will service St. Louis, Milwaukee,
Indianapolis and Detroit out of offices here.

. . . Leonard Slepski is selling the Star
theatre in Hamtramck, Michigan.

HARTFORD
Downtown first-runs included “Anne of

the Indies,” Loew’s Poli
;
“The Blue Veil,”

Warner Strand
;
and “When Worlds Col-

lide,” Allyn. . . . Harry Feinstein, zone
manager, Warner Bros. Theatres, presided

at a meeting of Hartford area theatre man-
agers at the Warner Regal Theatre Build-

ing. Managers from the circuit houses in

northern and eastern Connecticut attended.

. . . Arthur Manson of the Lopert Films ex-

ploitation department worked on “Tales of

Hoffmann” at the Warner Art theatre,

Springfield, Mass. . . . Sam Harris, partner

in the State Theatre, Hartford, has been
discharged from St. Francis Hospital, after

recuperating from injuries sustained in an
auto accident. . . . Hartford visitors: Sam
Cornish, Niantic theatre, Niantic, Conn.;
Bob Reeves, advertising counsel, Lockwood
& Gordon Theatres; James Totman, John
Hesse, Warner Bros. Theatres; Joe Lustig,

exploitation department, Columbia Pictures.

. . . Marris Shulman, Shulman Theatres,

Hartford, was a business visitor in New
York for several days. . . . The E. M. Loew
circuit is running weekend vaudeville at the

1800-seat Court Square theatre, Springfield,

Mass., managed by Sam Schechter. . . . The
East Windsor (Conn.) Drive-In, operated

by the Kupchunos Bros., has closed down
for the 1951 season.

INDIANAPOLIS
Marc J. Wolf, chief barker of Variety

International, was to leave this week to in-

stall Variety Tent No. 41 at Dublin, Ireland,

November 23. He also will visit London
and the continent before returning home
via Rome December 11. . . . A1 Hendricks,
manager of the Indiana, has arranged free

parking for patrons at downtown lots. . . .

Y & W was to install big screen TV at

the Palace, Gary, this week. It will use the

film storage system. . . . The Quimby circuit

now is playing weekend stage shows at the

Emboyd in Fort Wayne. . . . Ray Moon,
20th-Fox division manager, visited the ex-

change here. . . . Trueman Rembusch, now
vacationing at Miami Beach, will attend the

New England Allied meeting at Boston
December 4. . . . The Columbia office here
will hold its annual Christmas party at the

Variety Club December 20.

KANSAS CITY
Mrs. E. R. Golden, partner with her hus-

band in the Vogue Art Cinema, went by air

to New York to shop for foreign pictures.

“Lavender Hill Mob” is current there. . . .

The Plaza showed “David and Bathsheba”
at roadshow prices of 75 cents-$1.00, chil-

dren 25 cents. . . . The Kansas City Star is

now reviewing most of the attractions at the

two art theatres, Kimo and Vogue. . . . The
Allied unit of the Kansas-Missouri exchange
area is sponsoring an open meeting for ex-

hibitors November 30 at the Hotel Conti-

nental. . . . Russell Borg, chairman for the

area for the Will Rogers Memorial Drive,

has announced the appointment of Nick Son-
day, manager of the Uptown theatre, as

exhibitor chairman. . . . Business in this dis-

trict is considered to be satisfactory for this

time of the year.

LOS ANGELES
“An American in Paris” continued to win

general recognition from critics and cus-

tomers at Loew’s State and the Egyptian.
(Continued on opposite page)
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. . . Other big openers were “Quo Vadis,”

due at the 4 Star, “The Blue Veil’’ at the

Pantages and Hillstreet and “Starlift” at the

three Warner theatres. . . . The Paramount
Downtown turned its stage over to mambo
king Preze Prado and his revue, with “Bride

of the Gorilla’’ on screen, while “A Place in

the Sun’’ continued at the Paramount Holly-

wood. . . . Current at the Los Angeles group
was “Love Nest,’’ and moving from a record

run at the Laurel to the Globe, El Rey and
Iris was “Tales of Hoffmann.’’ . . . For the

United Artists group, it was “The Racket’’

holding forth in a second week, with a fifth

week for “The River” at the Fine Arts, a

fourth week for “Detective Story” at the

Fox Wilshire, a ninth week for “A Streetcar

Named Desire” at the Warners Beverly

Hills and a 10th week for “La Ronde” at

the Beverly Canon. . . . The Los Angeles

Motion Picture Salesmen Assn., and Film
Row Club are jointly staging a dance De-
cember 7. . . . Monogram franchise partner

Mel Hulling was down from San Francisco

for meetings with Howard Stubbins. . . .

Monogram branch manager “Mac” Mc-
Carthy and salesman Cliff Harris returned

from an Arizona sales trip. . . . Mrs. Jennie

Dodge (51), Ve'ntura theatre owner, and
her son, William were mourned by their

many friends. They were among the victims

of the Wyoming rail crash.

LOUISVIllE
As an inducement to obtain patronage

during the cold weather here, the Kenwood
drive-in theatre is offering one return pass

per car when the temperature at the show
goes below 50 degrees. . . . The Twin drive-

in has announced that during the next four

months the theatre will be open on Friday,

Saturday and Sunday only. . . . “Tales of

Hoffmann” was scheduled to have its Louis-

ville premiere at the Scoop theatre. Two
performances daily are scheduled. Reserved
seats are to be in effect at all performances,

with mail orders accepted. Prices will run
from $1.25 to $2.40. . . . Out of town ex-

hibitors seen on the row recently included

:

A. N. Miles, Eminence theatre. Eminence,
Ky.

:
Gene Lutes, Capitol, Frankfort, Ky.

:

E. L. Ornstein, Rialto, Marengo, Ind.

;

George Peyton, Griffith, LaGrange, Ky; Mr.
& Mrs. Hugh Kessler, Pal, Palmyra, Ind.

;

Homer Wirth, Crane, Crane, Ind.; Oscar
Hopper, Arista, Lebanon, Ky.

;
and Mrs.

Lyell Webb, Webb, Burkesville, Ky. . . .

Ernest J. De Soto, national vice-president

of the Third Armored Division Association,

and R. T. Kehoe, a fellow member of the

group, presented Mary Anderson theatre

manager. Cliff Buechel, a citation of appre-

ciation for being the first Louisville ex-
hibitor to show “The Tanks Are Coming.”
. . . The Kentucky Association of Theatre
Owners annual convention which had been
set for Wednesday and Thursday December
5 and 6 at the Henry Clay Hotel in Louis-
ville has been postponed. No new time or

place has as yet been set, it is generally be-

lieved that the convention will not be held

until the spring or summer of 1952.

MEMPHIS
Batesville theatre, Batesville, Miss., which

was burned to the ground about two years
ago, has been completely rebuilt and was to

open for business this week, R. B. Cox.
owner, said on a visit to Memphis. . . .

NILES TYPICAL SMALL TOWN
EXHIBITOR-BUSINESS MAN

Charles Niles is not only treasurer of Al-

lied States Association
;
he also is the symbol

of the exhibitor whom Allied attempts to

help. He is truly the small town exhibitor

and business man. Charlie is the owner of

only one theatre, the Niles, named after his

family, in show business for three genera-

tions. It has only 720 seats. That’s all it

needs, he says.

His home town, Animosa, Iowa, he points

out, has a population of 3,100, and is a coun-

ty seat
;
people do come in from all over the

farming area, but 720 seats do nicely. Fur-

thermore, the people want pictures, not a

picture palace. The house, once known as

the Grand Opera House, and built in 1889

by his grandfather, was last remodeled in

1930.

His patrons want a cross-section of the

type known as “pictures good for the

family.” This can range widely, Mr. Niles

says. It covers musicals, mysteries, dramas,

cartoons
;
enough to provide variety and en-

tertain without shock or horror.

Charlie started very early at that theatre.

There was sweeping, sending out bills, a mil-

lion small chores. He officially entered show
business after high school and became man-
ager in 1930. Never a joiner particularly,

he also followed family tradition in becom-

ing a member of the board of Allied of lowa-

Nebraska, in 1946. His father, Clifford L.

Niles, several times was that organization’s

president.

“I joined and have been active since in

exhibitor affairs for the same reason as my
father, to resist pressure from the majors.

Especially after the war it was necessary to

resist the constant demand for 40 per cent,”

he says. He was representative to national

Allied, became that organization’s secretary

in 1948, and its treasurer in 1950. He is a

small business man in other ways, too. He
manages the Animosa Eureka, a weekly pub-

lished by the family corporation, Clifford L.

Niles & Sons. He handles the advertising

CHARLES NILES

and writes copy. There is still another

—

the Midwest Ionite Battery Corporation, of

which he is president.

'We are a very small company. The big

battery companies probably don’t know we
exist, and that’s probably a good thing,” he

says. His company is satisfied with a small

percentage of the total of battery sales in

the territory.

Perhaps bigness will come later, he hints,

because the Ionite battery is something

special. No one knows how long it will

last. Its staying and recuperative powers

are tremendous because of special mineral

water, Mr. Niles claims.

A very big man physically, he is an active

one. He likes people, he likes company, he

likes to talk, and he likes to dance for re-

laxation. He is very much a family man.

He married Mary Shifflett in 1937, and they

have four daughters ; Mary Lou, five
;
Jane,

10; Kathleen, 11, and Jody, 13.

“Quo Vadis,” came to Memphis this week.
First night, Tuesday, was an invitational

showing at Loew’s State. Advance sale of

tickets indicates some new records are just

ahead, Arthur Groom, State manager, said.

. . . Frank W. Carter, branch manager,
Warner Bros., attended a company sales

meeting in Atlanta. . . . Edward P. Sapinsley,

Malco Theatres, Inc., official, was elected

president of Community Council of Mem-
phis. ... A general membership meeting
of Variety Club, Tent No. 20, has been
called for December 3 at which time the

1952 board of directors will be elected.

The board, in turn, will elect new officers.

. . . Midnight Dinner Club of Tent No. 20
scheduled its last meeting of the year for

Saturday, November 24. Next meeting will

be January 12— Mid-south exhibitors shop-
ping and booking on film row included Fred
Crawford, Ashland

; C. N. Eudy, Houston

;

J. C. Bonds, Hernando; Paul Myers, Lex-
ington

;
Ben Jackson, Ruleville

;
C. H. Col-

lier, Shaw; W. F. Ruffin jr., Covington;
Louise Mask, Bolivar; Onie Ellis, Mason;
Roy Cochran, North Little Rock

; J. K.
Jameson, Bald Knob

;
Malcolm Everett,

Mammoth Springs; and D. D. Flippin, Dell.

MIAMI
The Grove theatre, now under the man-

agement of Claughton Theatres, reopened

on November 16 with a gala invitational

opening. The theatre has been redecorated

and the manager is Don Tilzer, a recent

newcomer to Miami from Philadelphia, Pa.

Phil Masters formerly of the Surf Theatre,

resigned. . . . Dana Bradford will take

charge at the Surf with Murray Birchansky
as resident floor manager. . . . Keitli Hendee

(Continued on following page)
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will be floor manager at the Rosetta. . . . Be-

cause of possible adverse legal interpretation,

Woinetco Theatres have discontinued the

very popular car give-aways. . . . Mitchell

Wolfson’s son Louis will marry Lynn Rabin.

. . . AI Weiss, divisional supervisor of the

southeastern division of Florida State The-
atres, announced that the Olympia, Miami’s
only vaudeville house, will cease its flesh

shows as of December 5 and become strictly

a film house. The combination of the rising

cost of talent plus further demands of the

Miami Federation of Musicians were con-

tributing factors in the decision.

MILWAUKEE
Columbia salesman Simm Chapman has

resigned after 22 years association with the

exchange. . . . Carl Schalit, district manager
for Columbia, was in for a visit. . . . The
Midway theatre at Prairie du Sac, formerly

owned by W. J. Charboneau, has been taken

over by T. Lees, who also owns the Lake
Theatre at Lake Mills. . . . Roy Pierce,

manager of the Riverside theatre, screened

“An American in Paris” to students at

Layton Art School. Seventy-five students

have entered an art contest for drawing their

conception of the best scene from the film.

Fox-Wisconsin’s Riviera, State and Vene-
tian theatres are going on weekend opera-

tions only until Christmas. . . . The Upper
Teutonia Avenue Businessmen’s Association

sponsored a “most beautiful legs in Mil-

waukee” contest at the Egyptian theatre.

A. B. Meskis, manager of the theatre, gave
$25 to the winner on the stage.

MINNEAPOLIS
The annual election of the board of direc-

tors of the Variety Club will be held on
November 26. . . . On November 30, Col-

umbia and Universal exchange employees
will be hosts to members of the Variety
Club. . . . Abe Fisher of Chicago, district

manager of Republic, was here on a business

trip. . . . Lewis Milgrom has re-acquired the

Deluxe theatre, neighborhood house in St.

Paul. . . . Robert Karatz, exploitation man-
ager for the Gopher theatre, is spending
Thanksgiving with relatives in Chicago. . . .

Ben Spewak is negotiating with Frank and
Woenper for their circuit of theatres. . . .

Benjamin Berger, president of the Berger
Amusement Company and owner of the Min-
neapolis Lakers, professional basket ball

team, was host to local sports writers, radio
personnel and members of the team, at a

luncheon followed by a private screening
of “Mr. Basket Ball,” a short, prior to its

opening at Mr. Berger’s first run loop house,
the Gopher.

NEW ORLEANS
The newly appointed president Gaston J.

Dureau and vice-president, Henry G. Plitt

who will take up their assignments January
1 at Paramount Gulf Theatres, attended the

United Paramount meeting at White Sulphur
Springs, W. Va. . . . Louisiana exhibitors

visiting were A. J. Rosenthal, Alexandria,
La.: Ann Molzon, Labadieville, La.; Frank
Olah, Albany, La.; J. P. Guitreau, Gonzales,

La. : E. R. Sellers, Cecilia, La.
;

Milton
Guidry, Lafayette, La.

;
diaries Lamantia,

Hammond, La.; and William Sendy, Jeffer-

son Parish. . . . John Richards, executive of

Slidel Theatres Corp., returned from a busi-

ness trip in the Carolinas. He also maue
several busines stops in Mississippi on his

way home. . . . December 11 is the opening
date of Allied of Gulf States two day annual
convention. . . . The local Movetime head-

quarters recently opened at 219 So. Liberty

St.

OMAHA
Dudley Roger Tucker, Sr., at one time

one of the largest theatre chain operators in

the state, died at St, Anthony’s hospital,

Nov. 12. He suffered a heart attack. Sur-
vivors include his wife, Mrs. Elizabeth Ann
Tucker; two sons, Dudley R. Tucker, Tr..

and Irwin Tucker, Wynnewood
;
a daughter,

Mrs. Margaret Estes, and six grandchildren.

. . . Oklahoma Tax Commission reported

sales tax for the month of September, 1951

for the theatres as 321 returns for a total

$37,482 as compared with 346 returns and
$35,998 for September 1950, an increase of

4.1 per cent.

OKLAHOMA CITY
The best puller in many days among

Omaha first-runs was “A Streetcar Named
Desire” at the Brandeis, which more than

doubled average receipts. . . . Bob Living-

ston, head of the Cooper Eoundation Circuit

of Lincoln, entertained film industry mem-
bers of Omaha at the Blackstone Hotel with
Robert Crosby, candidate for the Republican
nomination for Governor, as speaker. . . .

United Artists salesman Herman Kaufman
has been replaced by Stan Dudelson of De-
troit, who will cover the Iowa area, and
Elmer Hanson has been named office man-
ager replacing Kenneth Levy, who resigned.

. . . A new drive-in theatre is planned at

Oshkosh, Neb. . . . Mr. and Mrs. Carl Law-
rence have succeeded Mr. and Mrs. Glen
Inlow as managers of the Corning, la.,

Drive-In.

PHILADELPHIA
City amusement taxes, based on a 10 per

cent levy on all admissions, dropped sharply

for the first 10 months, it was reported by
the city treasurer. Receipts showed a loss

of $444,298 compared with the same 10

months in 1950. However, part of this loss

was attributed to the fact that the World
Series baseball games was played here in

1950. . . . Ted Schlanger, zone chief for the

Warner Brothers Theatres circuit here, be-

came a grandfather with the birth of a son

to Mr. and Mrs. Claude Schlanger. The
father operates a theatre in Doylestown, Pa.

. . . William Goldman’s New in the down-
town sector went into a first showing policy

for the first time with the twin billing of

“Hurly Burly” and “Two Gals and a Guy.”
. . . The 4-Paws, outside the center city zone,

closed again while the neighborhood Villa

has been sold for conversion into a commer-
cial market. . . . Albert C. Benson, formerly
with Paramount, joined Motion Picture Ad-
vertising Service Co., Inc., in the capacity

of representative, operating in the Middle
Atlantic States territory. . . . Bob Carpen-
ter’s Kerry drive-in, Wilmington, Del.,

closed for the season with the Brandywine
drive-in just outside the same city reducing

its operations to Eridays and Saturdays only.

. . . Dr. Ira L. Schiffman, owner of the Na-
tional and Rialto, Harrisburg, Pa., and Mrs.
Schiffman celebrated tbeir 25th wedding an-

niversary last week. . . . Bernard J. Bispeck

takes over the manager’s post at the Senate,

Harrisburg, Pa. . . . Jack Allen, who man-
aged the Pern Rock for the past 10 years,

has been named manager of Warners’ Lane,
key run neighborhood house.

PITTSBURGH
John H. Harris, Variety Club Interna-

tional Big Boss, passed up an opportunity

to attend the opening of the new Tent at

Dublin, Ireland, to bring his son home
from school for the Thanksgiving holi-

days. . . . It’s a girl for the Marvin Samuel-
sons, father is city booker for Warners. . . .

George Mandras, wbo was manager of the

Capitol theatre for Morris Pinkel, has leased

the Metropolitan theatre from Lou Kaufman.
. . . Jim Morrisey of the Eulton theatre is

home recuperating from a serious operation.

. . . Bert Steam and his Co-operative The-
atres gang did a swell job hosting the Vari-

ety Club’s weekly family night. . . . Pilm
Row film are mourning the death of George
Wilson, independent film salesman for many
years, also the passing of Charley Truran,
the Meadville theatre operator.

PORTLAND
Portland has experienced many advanced

price films for the past six weeks, but busi-

nes continues to be good. “An American in

Paris” opened at the United Artists, “Come
Pill the Cup” at the Paramount, “When
Worlds Collide” at the Oriental and Or-
pheum, “A Millionaire Por Christy” at the

Mayfair and “Angelo” at the Music Box.
“Across the Wide Missouri” continues for a

second week at the Broadway and Walt
Disney’s Cartoon Pestival opens at the

Guild. . . . Jack Matlack, of J. J. Parker
Theatres, has returned from a business trip

to New York. . . . L. B. Merman of Price-

Merman Productions announced that “Each
Bright River” will be filmed here next July
with Maureen O’Hara and Porrest Tucker
in top roles. . . . Marty Poster brought in

“Tales of Hoffmann” for a two-week show-
ing at his Guild theatre wid advanced re-

served seats scaled at $2.40.

ST. LOUIS
Tom Bloomer, newly elected president of

the Motion Picture Theatre Owners of St.

Louis, Eastern Missouri and Southern Il-

linois, says his administration of the organi-

(Continued on opposite page)
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zation will continue the policies set down by

his predecessors. . . . Members hope that the

new grievance committee, headed by Joseph

C. Ansel of this city, will prove effective.

. . . Patrick J. Sullivan, age 32, a shipping

clerk for Twentieth Century-Fox, died of a

heart attack in his home. . . . Ted Lending,

of the Kirkwood theatre in Kirkwood, Mo.,

is convalescing at the Jewish Hospital in this

city. . . . "Quo Vadis” was to open at Loew’s

State here November 20. . . . The old Comp-
ton theatre will be made into an office build-

ing. . . . Tommy James, St. Louis exhibitor

and vice-president of the MPTO regional

group, attended the 12th annual dinner of

the Motion Picture Pioneers. . . . Harry
Londoff, announced reopening of the Palm
theatre.

TORONTO
No less than 17 theatres on Toronto’s

main street will be affected if the city’s new
bylaw prohibiting over-hanging commercial
signs—including marquees—goes into effect

January 1. Officials of the Motion Picture

Theatres Association of Ontario are hopeful

the ban will be reconsidered if not repealed

entirely when the new city council meets fol-

lowing civic voting the first week in Decem-
ber. . . . Caroline, sister of Gordon, is the

newest member of the Larry Graburn family.

Father is advertising-publicity chief for

Odeon Theatres of Canada. . . . Oscar Han-
son is the new president of Motion Picture
Pioneers in Toronto, succeeding Ray Lewis.
. . . The women of Toronto’s Variety Club
are holding an election meeting December 4.

Following the voting, the ladies will discuss

their latest projects which include a Sun-
shine Fund providing gifts and comforts for

lads at Variety Village who need serious

operations and extended hospitalization
;
a

Card Committee to convey Variety’s best

wishes to barkers and their families during
illness; and more novel programs for Friday
night “open-house” activities at the club
rooms. ... Jim Chalmers is the new man-
ager of the Odeon Danforth theatre here.

. . . United Artists in Canada is conducting
a two-week playdate and collection drive en-
titled “UA’s 14 Days” for the period of De-
cember 10 to 22. . . . Harry E. Behr, UA’s
new St. John branch manager, in town for a
few days, meeting with Charles S. Chaplin,
Canadian general manager. . . . Replying to

the Motion Picture Industry Council of
Canada resolution which describes the Na-
tional Film Board’s printing activities as an
“unfair intrusion into the field of private
enterprise and particularly into that part of
it occupied by Canadian laboratories,” Hon.
R. H. Winters, minister of resources and
development, assured MPICC that his com-
mittee would study this question “with a
view to letting contracts with commercial
laboratories for release printing.”

VANCOUVER
Bill Wallace. Odeon Theatre manager,

died. . . . “The Desert Fox” is breaking
house records at the Vogue theatre, in its

second week. . . . Seventy-five members of
Canadian Picture Pioneers held a party at
the Olympia club. . . . The sixth annual film
industry ball sponsored by the Famous Play-
ers Theatre Managers Association will be
held November 25. . . . Ivan Ackery, after
a 10-day spell in the hospital, is back at the
Orpheum theatre and busy putting on a big

campaign for “The Day the Earth Stood
Still.” . . . Vancouver will vote December 12

on whether it wants to relax Sunday blue

laws.

WASHINGTON
In the first five days of the Palace the-

atre’s run of “An American in Paris,” over

40,000 people saw the picture. . . . George A.
Dorsey, Washington film director of NBC-
TV, was one of the speakers at the Wash-
ington Film Council’s meeting on “Films

and Television.” . . . The Rector and Vestry
of All Saints Episcopal Church, and the

Variety Club of Washington, Tent No. 11,

held a memorial anniversary service for the

late Carter T. Barron, on Sunday, Novem-
ber 18th at 5 P.M. at A1 Saints Episcopal

Church. . . . Mrs. Lois Jenkins, wife of

Samuel Jqnkins, of Lippert Pictures, is back
in her own home now, after a long bout

with polio. . . . Some new members were
inducted into the Variety Club by Wade
Pearson, chairman of the Membership Com-
mittee. . . . “A Streetcar Named Desire”

wound up a six-week stay at Warner’s
Metropolitan theatre. . . . Tent No. 11 mem-
bers who will be delegates to the Las Vegas
Convention of Variety Clubs International

are Nathan D. Golden and Jake Elax. Al-

ternates are Frank M. Boucher and Wade
Pearson.

Legion Approves 1 9 of

2 1 New Productions
The National Legion of Decency this

week reviewed 21 films, putting 10 in Class

A. Section 1, Morally Unobjectionable for

General Patronage; nine in Class A, Section

H, Morally Unobjectionable for Adults, and

two in Class B, Morally Objectionable in

Part for All.

In Section I are “The Barefoot Mailman,”
“Purple Heart Diary,” “A Christmas Carol,”

“Elephant Stampede,” “Honeychile,” “Hong
Kong,” “Quo Vadis,” “Starlift,” “Superman
Meets the Mole Men,” and “Weekend With
Father.” In Section H are “Callaway Went
Thataway,” “Double Dynamite,” “Fort De-
fiance,” “I Want You,” “The Racket,”

“Double Confessions,” “Crazy Over Horses,”

“FBI Girl” and “Young Scarface.”

In Class B are “The Big Night,” because

of “light treatment of marriage; suggestive

situations and low moral tone”
;
and “The

Light Touch,” because of “light treatment

of marriage
;
low moral tone.”

Monogram Profit for

13 Weeks $150,465
Monogram Pictures Corporation had a

profit of $150,465 for the 13 weeks ended
September 29, compared with $59,073 for

the same period the previous year, Steve
Broidy, president, told stockholders as-

sembled in annual meeting last week in

Hollywood. The stockholders reelected the

board, and the board reelected officers. G.

Ralph Branton, board member and president

of Interstate Television Corporation, was
elected to a vice-presidency. Board members
are W. Ray Johnston; Steve Broidy, George
D. Burrows, Norton V. Ritchey, Edward
Morey, Mr. Branton, Herman Rifkin, Ar-
thur C. Bromberg, William Hurlbut, and
Howard Stubbins.

Pickford to

Play in Film
Mary Pickford has been signed by Stanley

Kramer for her first screen role in 19 years,

it was announced this week. She will appear

in “The Library,” which Mr. Kramer is pro-

ducing for Columbia release. The film goes

before the cameras early next year.

Miss Pickford, “America’s Sweetheart”

of the silent film era, made her last picture,

“Secrets,” in 1933 and since then has refused

all offers. She is still active in the operation

of United Artists, which she and several

others founded as a producing and distribut-

ing organization in 1919. Miss Pickford

plans to take leave of her many activities

while performing her role.

While refusing to divulge the nature of

the story. Miss Pickford commented : “This

is a picture which stands for everything we
Americans hold dear. It is the most im-

portant subject in the world today and the

one nearest my heart. ... I have every con-

fidence in the organization which will pro-

duce this fine production. We will work
together to make this a proud achievement.”

Mr. Kramer, president and executive pro-

ducer of the Kramer company, expressed

“enormous pride in obtaining Miss Pick-

ford’s consent to make this picture.”

35 Pennsylvania Towns
Approve Sunday Films

Voters in 35 communities in Pennsylvania

favored Sunday films, now banned in those

areas, as a result of the balloting on Election

Day. At the same time, 19 other municipali-

ties voted to retain their present ban on

Sunday films. The question was submitted

in local referenda in connection with muni-

cipal elections held in the communities.

Among the larger communities favoring

Sunday films were Greenville, Berwick, Nor-

ristown, Butler and Shamokin. Larger

communities retaining the ban included Lew-
isburg, State College, Milton, Northumber-

land, Somerset, Danville, Selinsgrove and

Schuylkill Haven.

Variety Clubs Dedicate

Dayton Child Home
Variety Clubs International last Thursday

participated in the dedication of Variety

Manor, the chief charity project of the Day-
ton, Ohio, tent. Variety Manor for Chil-

dren is a guidance center for feeble-minded

children. Dedication ceremonies were fol-

lowed by open house at the Manor for the

many local and out-of-town visitors. Marc

J. Wolf, International Chief Barker, and

Col. William McCraw, executive director,

represented Variety International.

Warner 25-Cent Dividend
The Warner Brothers board of directors

meeting in New York November 14 de-

clared a dividend of 25 cents per share of

common stock, payable January 5, to stock-

holders of record at the close of business on

December 7, 1951.
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LEGIOX FINDS
FILMS BFTTFR
Reports Improved Moral
Tone; Scores Foreign
Move to Evade Code

WASHINGTON

:

The Legion of Decency-

said last week that there had been during the

past year “an increase in wholesome and

moral themes in Hollywood-produced mo-
tion pictures.”

The Legion’s views were outlined by the

Most Rev. Raymond A. Kearney, Auxiliary

Bishop of Brooklyn and chairman for the

past year of the Bishops’ Committee on Mo-
tion Pictures. He gave the views in his

1950-51 report to the annual meeting here

of the Catholic Bishops of the U. S.

Cites Code Operation

While the moral tone of Hollywood films

improved, Bishop Kearney said, “Foreign

motion pictures continue to be a source of

concern.” He singled out for “considerable”

concern the “announced intention of foreign

film producers deliberately to avoid using

the facilities and guidance of the Production

Code Administration in the distribution of

their films in the U. S.” He added that

“the democratic self-regulatory system in-

stituted by the American industry has been

a strong bulwark against much that is im-

moral and indecent in motion pictures.”

The Legion of Decency reviewed 365 fea-

ture length Lh S. films during the last 11

months. Bishop Kearney reported, and
classified 136, or 37 per cent, as A-1 or

morally unobjectionable for general patron-

age. Another 162, or 44 per cent, were
classed as suitable for adults

; 66, or 18 per

cent, were called morally objectionable in

part, and only one film, or less than one per

cent, was condemned.

In contrast, out of 77 foreign features re-

viewed, 18, or 25 per cent, were found to

be objectionable in part, and 13, or 17 per

cent, were condemned.

Asks Dignified Treatment

Noting that several pictures with religious

themes were contemplated in the future, the

Bishops’ Committee pointed out that some
of these did not measure up to the standards

suitable for such stories. It expressed the

hope that all stories dealing with biblical

and religious material “would be treated

with the dignity and good taste such subjects

require.”

The report “stressed the fact that morally

bad pictures materially foster forces which
are both anti-Christian and anti-American

and also contribute substantially to the

breakdown of private and public morality.”

Bishop Michael J. Ready of Columbus was
named as the new chairman of the Bishops’

Committee on Motion Pictures.

He succeeds Bishop Kearney, who com-
pleted the maximum permissible term of

continuous service on the committee, and

retired. The vacancy on the committee will

be filled by Bishop Charles H. Helmsing,

Auxiliary of St. Louis. Other members of

the committee are Bishop Bryan J. McEnte-

gart of Ogdensburg, N. Y.
;
Bishop William

A. O’Connor of Springfield, 111., and Bishop

Joseph T. McGucken, Auxiliary of Los An-

geles.

Theatre and Two Salesmen

Settle Case Out of Court
Out-of-court settlement of a $150,000

damage and injunction suit between the

Centre theatre at Centreville, Md., and two

theatre-owning salesmen, has been an-

nounced. The Centre originally brought suit

against Paramount, Twentieth Century-Fox,

Columbia, RKO, Charles Wingfield, a Co-

lumbia salesman, and F. B. Klein, a 20th-

Fox salesman, the latter two operating the-

atres at Church Hall and Chestertown, Md.
The Centre had charged a monopoly gave

first-run product to the salesmen’s houses.

In February, 1950, the distributors agreed

to equal availability to five towns on Mary-
land’s east shore. Centre dropped its suit

against them, but continued the damage suit

against the two men, who later filed a coun-

ter damage suit for $90,000 against the

Centre and the companies. The suit between

the Centre, Mr. Wingfield and Mrs. Klein

has been settled.

UPT Dividend 50 Cents
Leonard H. Goldenson, president of Unit-

ed Paramount Theatres, Inc., announced

Tuesday that the board of directors of the

corporation declared a dividend of 50 cents

per share on the outstanding common stock

of the corporation, payable December 18,

1951 to holders of record on November 30.

JOHNSTON RETURNING
TO MPAA POST
WASHINGTON: Eric Johnston,

who resigns as Economic Stabilizer

November 30, said at a press con-

ference this week the motion picture

industry should be thanked for hav-

ing loaned him to the Government
and he expressed the feeling that

other industries should be as "un-

selfish." Mr. Johnston is expected to

return to his desk at the Motion Pic-

ture Association of America a few
days after leaving the Government
service, but may decide to take a few
days' vacation. The Johnston resigna-

tion as Economic Stabilizer was an-

nounced by President Truman at Key
West.

Says British

Eady Plan
UVarhs
The Eady Tax Plan is working surpris-

ingly well from the administrative point of

view, but extreme care will have to be taken

not to let the availability of Eady Plan

money encourage any significant rise in the

output of British films and subsequent de-

terioration in quality.

That is the opinion of Sir Henry French,

director-general of the British Film Produc-

ers Association, who is here with Reginald

Baker, BFPA president, at the invitation of

the Motion Picture Association of America.

Fears Too Thin a Spread

Sir Henry expressed concern lest an in-

crease in British production due to Eady

Plan money caused these funds to be spread

too thinly over the industry. “The way I see

it we need a governor on the machine all

the time to keep it from running away,” he

declared.

The British executive, whose association

counts more than 40 members, said he could

see nothing wrong with the general principle

of subsidy for the British industry. “In

France and Germany and Italy they are

leveling dubbing taxes and import duties

and that money eventually goes to aiding the

native industries,” he contended. “In Britain,

our international agreements keep us from

resorting to such measures.

“And so we have a means of supporting

our industry without breaking any agree-

ments. A measure of protection is not un-

healthy and I cannot see where the principle

involved in the Eady Plan is bad in any

way. On the contrary, the quality of our

films has improved markedly and we are

basing the amount payable on the earnings

of the pictures. So if a film is good, it will

obtain a more generous contribution from

Elady tax funds.”

Sir Henry said it was too early to judge

the impact of the new British Government

on future British-American film relations.

He felt certain that little would happen to

change the situation until the summer of

1952, when it will be time to reopen the

Anglo-U.S. monetary agreement if anyone

requests it.

Relations Problem Weighed

He said the entire problem of future re-

lations was under review with John G. Mc-

Carthy, MPAA vice-president in charge of

the international division. “If we can reach

a basic understanding now, it will be helpful

later,” he commented.

While in New York, the British industry

leaders are discussing the working of the

MPAA’s Advisory Unit for Foreign Films,

but Sir Henry expressed polite doubt as to

the usefulness of the operation for the larger

number of British producers. He was full of

praise for the cooperation extended his in-

dustry by the American distributors oper-

ating in Britain.
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A. JULIAN BR YLA WSKI, Ualt Theatre

PERENNIAL PRESIDENT ^
by DOROTHY KOLINSKY

WASHINGTON-. Motion picture theatre

owners in the nation’s capital have seen

many United States Presidents come and go.

When one was elected for a fourth term, it

caused quite a stir throughout the country,

but to them a fourth termer was just warm-
ing up to his job.

Their own president, A. Julian Brylawski,

has just been reelected to his 29th consecu-

tive term as president of the Motion Pic-

ture Theatre Owners of Metropolitan D. C.,

a TOA afifiliate. In addition, he is vice-

president of Theatre Owners of America

and chairman of its legislative committee.

Gains in Prestige

With each successive year, A. Julian Bry-

lawski gains in stature and prestige. He is

the type of showman who lends dignity to

the motion picture industry, and as spokes-

man for the local theatre people, he has won
the respect and admiration of the city of

Washington.

Mr. Brylawski was born in Baltimore,

Md., in 1882. His father, Aaron, was the

motion picture pioneer of Washington, and

in 1908, Julian joined his father in the mo-
tion picture business, operating a string of

small motion picture theatres in Washington.

In 1910 he built the Cosmos theatre and in

1912 he added the Casino theatre.

In addition, he had theatre interests in

Baltimore, Hagerstown and Cumberland,

Md. In 1924 he opened the Earle theatre

and building (now named the Warner).
This was later sold to the Stanley Company
of America, now part of the Warner circuit.

In 1928 he took over the real estate, con-

struction and maintenance and labor rela-

tions departments for Warner’s Washington
zone, which position he still occupies.

Had War Production Post

Just prior to Pearl Harbor, in 1941, Mr.

Brylawski was appointed to head the amuse-

ment division of the War Production Board,

which included films, cameras, studios and

distribution, as well as all branches of the

amusement field. Like other prominent

showmen, he has become integrated with the

civic activities of his community. He is

chairman of the Traffic Safety Committee,

which has made some excellent subjects for

local screens. He is also secretary of the

Building Code Committee and past chairman

of the Housing Committee.

In 1938, Mr. Brylawski was chief barker

of the Variety Club of Washington. He is

also a member of the Motion Picture

Pioneers, and many social and fraternal

organizations.

Each year, the local theatre people look

forward to Mr. Brylawski’s MPTO outing

at his farm in southern Maryland. There,

the gentleman farmer, who raises tobacco

and blooded Hereford cattle, holds forth as

A. JULIAN BRYLAWSKI

a gracious and hospitable host. In addition

to his professional and civic activities, he

finds time to indulge in his hobbies of boat-

ing, fishing and raising fine tobacco. He is

a consistent prize winner at local fairs.

The Brylawskis have three sons and five

grandchildren. However, the queen of the

family is his mother, 90 years young, and

known to everyone in Washington as

“Muzzy.” Mrs. Helen Brylawski has had

the distinction, at the annual Variety Club

Mothers’ Day parties, of being the oldest

mother in the audience, and she has walked

off proudly with her prize, with the applause

ringing pleasantly in her ears. Julian isn’t

the only one in the family to take a bow

!

Wisconsin AITO Plans

Milwaukee Meeting
Individual group discussions will highlight

the three-day meeting, December 10-12, in

Milwaukee, of the Allied Independent The-
atre Owners of Wisconsin, Ben Marcus,
president, announced. Topics of the group
discussions and the chief speakers include

drive-in theatres, S. J. Goldberg, Wausau;
small towns, Eric Bros, Plymouth; large

towns, Russell Leddy, Green Bay; subse-

quent run city theatres, Angelo P'rovinzano,

Milwaukee.

Skouras, Rank Discuss

Eidophor TV System
LONDON

:

Before leaving here last week,
Spyros P. Skouras, president of 20th Cen-
tury-Fox, had lunch at Mr. Rank’s home,
where the Eidophor system was discussed.

Mr. Rank is sending a television expert to

New York in January to investigate the po-
tentialities of the Swiss large-screen system.

A theatre television unit has just been in-

stalled in Mr. Rank’s leading theatre, the

Odeon, Leicester Square, London.

WASHINGTON: The National Production

Authority this week barred mass production

of large screen theatre color television re-

ceivers but did nothing to stop experimental

work. The order followed a recent NPA
conference with television officials. At that

time, it was agreed to halt the manufacture

of color television sets and NPA officials

said theatre television would not be affected.

However, the loosely-worded NPA order

this week appeared broad enough to cover

commercial production of color television

equipment for theatres. On inquiry at the

NPA, it was emphasized that the ban “cov-

ers theatres just as well as homes.”

The order specifically provides that ex-

perimental work may continue. It is be-

lieved, moreover, that the color theatre tele-

vision agreement between 20th Century-Fox

and the Columbia Broadcasting System is

largely experimental. The new ruling also

provides appeal procedure.

Connecticut Tent

Elects Officers
Robert Elliano, owner of the Colonial

theatre. Walnut Beach, has been elected

Chief Barker of the Variety Club of Con-
necticut, Tent 31, succeeding Herman M.
Levy, attorney and general counsel of TOA.
John Pavone was named first assistant chief

barker; Morris Jacobson, second assistant;

George Weber, property master, and Sam
Germaine, reelected dough guy. The board
of directors includes Ben Simon, George
Milwain, I. H. Levine, Joseph DeFrancesco,
Henry Smith, George H. Wilkinson, Jr.,

Barney Pitkin, Lou Brown, Ray Wylie and
Mr. Levy. Officers will be in.stalled Decem-
ber 1 in New Haven.

Frank Soule Buys

Pictorial Films
Frank Soule’s Motion Pictures Unlimited

has purchased Pictorial Films from Pathe
Industries. The deal means acquisition of

several hundred pictures in the Pictorial

Films library. Mr. Soule is chairman of

the board of Motion Pictures Unlimited, and
president of Pictorial Films.

Rosenow and Brett Take
Commodore, Buffalo
William P. Rosenow and William Brett

have acquired the 725-seat Commodore The-
atre, a community house in Buffalo. The
house has had new seats installed, along with
new projection and air conditioning and a
new refreshment bar. It had been run by
Marvin Atlas. Richard Carroll will be man-
ager.

Yergensens Buy Theatres
Glen and Elden Yergensen have bought

the Cedar and Parks theatres. Cedar City,

Utah, from John Rowberry and Melvin R.
Thorley, for a reported $200,000.
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HERBERT J. YATES
presents

A WOUNDED
SOLDIER NEEDS

YOUR BLOOD

TODAY!

Play by RICHARD TRScreen
REPUBLIC PICTURES CORPORATION • HERBERT J. YATES, Pres.



HE YOIDER”“-wenoell coREy - vera Ralston
SUPERFORTRESS)

WALTER BRENNANIS with

EGASKIS

WILLIAM CHING • RUTH DONNELLY • HARRY CAREY. JR. • PENNY EDWARDS
Story by ANDREW GEER and CHARLES GRAYSON • Directed by ALLAN DWAN



SEE SNAGS IN
FRENCH TALKS
by HENRY KAHN
in Paris

French production in 1951 is expected to

total around 90 features, and in 1952 that

figure probably will come down to 50. These

figures have been confirmed by a spokesman

for the Producers’ Syndicate, who also

hinted they might be used as a weapon in

the final talks with the U. S. next year.

In spite of the optimism expressed in cer-

tain quarters on both sides, there is a feeling

here that the Americans will be asked to re-

duce the number of visas rather than to

expect to increase tlrem. This follows in the

wake of the explanation by Bernard Kreisler

ot the MPAA’s Advisory Unit for Foreign

Films on how the unit could help French

producers.

The latter frankly don’t expect very much
to come out of the unit despite Mr. Kreis-

ler's optimism. They agree that French

films cannot be forced into the circuits, but

they are equally certain that with the best

will in the world the Americans must, never-

theless, feel uneasy about letting foreign

films into the U. S. in large numbers. No
matter which way one looks at it, such films

must compete with the American product.

Asks Central Office

M. Fournier of the Syndicate says a cen-

tral distributing office for French films in

the U. S. is the only answer to the problem,

but setting up such an office is unlikely for

the moment. Nor is it likely to be set up

before the Franco-U. S. talks are resumed.

There is a growing feeling here, even

among the friends of America, that U. S.

imports are a threat to the French industry,

and that growing unemployment among tech-

nicians will force the French to take a

strong line when talks with the Americans

reopen next April.

M. Fournier admitted he found nothing

wrong with the Communist plan for the de-

velopment of an exchange of films between

France and Eastern Europe. “We are losing

faith in the Anglo-Saxon countries,” he

said.

He also maintained that at least one-third

of the American films shown in France lose

money. “The Americans,” he said, “think

more of their prestige than they do of statis-

tics. If they were to study them they would

see that they could make more money by

sending fewer films than they are making

by sending a full quota.”

V
The French Film Confederation has set

up a special committee to discuss whether

films made since 1946 should be permitted

on television. The committee was set up

after a meeting between the television com-

mittee and the Confederation. The TV
spokesmen held that films less than five years

old should be shown if they had run their

commercial course. Television also asked

for trailers which it was said would help

the theatres.

V
Small exhilhtors, at their annual conven-

tion here, complained about being left out in

the cold by the rest of the profession. They

do not receive grants from the Aid Fund
and therefore cannot afford to redecorate

their houses. They have stated that, if they

are to be exempted from paying special tax,

they will not expect to receive aid.

INDIA
by V. DORAISWAMY
in Bombay

The first All-India Cine Technicians Con-

ference was held recently in Madras with

delegates from all over India attending.

Several problems affecting not only the tech-

nicians but also the industry as a whole were

discussed. Emphasis was on the necessity

for research and development.

The conference pleaded for the formation

of a Film Academy to train technicians and

it was also suggested that the academy could

be affiliated with universities and similar in-

stitutions in the U. S. and other places.

There was criticism regarding the absence

of any provision for development of the film

industry under the national Five Year Plan

outlined by the National Planning Commis-
sion, despite the fact that the Indian film

industry is the second largest in the world.

The conference decided to create a stand-

ing committee with the object of promoting

and advancing the position of the cine tech-

nicians and providing them with a common
platform for the mutual exchange of views

and ideals.

V
The International Film Festival will be

held in Bombay during the first week of

December, C. M. Agarwala, chairman of the

Central Censor Board, has announced. Mr.
Agarwala said more than 25 of the world’s

major film producing countries have been

invited along with many prominent person-

alities. Every country which produced 30

pictures a year will be allowed to present

one film and two documentaries to the festi-

val. India will be allowed to present her

best four films made during 1950-1951.

AUSTRALIA
by FRANK O'CONNEL’l
in Sydney

Hoyts Theatres now has acquired a sub-

stantial financial interest in the Ozone cir-

cuit which is rmi by the Waterman Brothers

in South Australia, N.S.A. and Victoria.

The deal adds 24 theatres—most of them
in the Adelaide suburbs—to the Hoyts cir-

cuit. A joint announcement by Ernest Turn-

bull, managing director of Hoyts, and Clyde

Waterman says that the Ozone group of

theatres will be conducted by Hoyts-Ozone

Theatres Corp., Ltd. The new board of di-

rectors is comprised of Ernest Turnbull,

John C. Glass, general manager of Hoyts,

G. A. McPhee, general secretary of Hoyts,

and Clyde, Donald and Keith Waterman.
Not included in the deal are the Waterman
theatres in Broken Hill, N.S.W., Mt. Gam-
bier, S.A. and the York Adelaide.

Hoyts-Ozone will operate as a separate

entity and the administrative head office will

be situated at York House in Adelaide.

V
The Greater Union group has made a

consolidated net profit of £150,796 for the

year ended December 31, 1950. This is a

slight increase over the previous year and

constitutes a new record for the company.

The balance sheet shows that the consoli-

dated net profit is arrived at after apportion-

ing £30,501 to “outside shareholders” out of

a total consolidated profit of £181,297. Divi-

derfds again total £100,000. The four Austra-

lian holding companies receive £62,500 and

the remaining £37,500 goes to the Rank
Organization.

V
Considerable controversy rages over the

screening of Sunday films at the Kings Cross

Theatrette and the Premier theatre, Surry

Hills. The operators union and the exhibitor

body remain firmly hostile. Latest develop-

ments have been the serving of summonses
on Ken Cook, operator of the Kings Cross

house, and Naton Sheinwald, importer of

foreign films who supplied the programs to

Mr. Cook. The union charges these men
with violating the Sunday Observance Act.

YUGOSLAVIA
by STOJAN BRALOVIC
in Belgrade

Much excitement was created here re-

cently when the Republic of Serbia fired the

only Yugoslav film star, Ita Rina, because

its film directors “do not have confidence in

her work.”

Miss Rina starred in 17 German, French,

Austrian and Czechoslovak films between

1926 and 1939. She claims that no film

director even tried her in any role for all

of the two years she was employed by Avala

film producing company and that the one

film in which she was scheduled for a major

role did not materialize due to financial diffi-

culties.

The Rina case has aroused much con-

troversy here, culminating in sharp attacks

in the press.

V
Borba, the official organ of the Yugoslav

Communist Party, has attacked waste in film

production in connection with the film

“Major Scarecrow” which cost six and a

half million dollars to make. The paper

charged it took close to a year to complete

the feature and that many scenes were done

over three and four times over, utilizing a

great deal of real food and wine “props.”

The director of the picture, Nikola Popovic,

was paid $16,620 for the job.
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LATE FEATURE REVIEWS

Distant Drums
Warner Bros.—Adventure Story

With an acute feeling for the screen's need

for old-fashioned, thrill-packed adventure drama,

United States Pictures here has handed War-
ners an exciting film that should register solidly

with old and young.
Shot for the most part in the jungles of the

Florida Everglades, “Distant Drums” has just

about everything the action fan could ask for,

and more. It’s all about a brave little band of

soldiers who, after destroying an old fort used

by gun runners to supply the Seminole Indians,

are forced into the Everglade swamps and must
make their way back to base through this dan-

ger-ridden country which no white man has

crossed before.

To lead them they have Gary Cooper, the

Army’s most feared and deadly swamp fighter,

whose bravery and resourcefulness finally brings

some of his troops back to safety. But not be-

fore old-fashioned, thrill-packed adventure drama
crosses the screen.

To bring the background more vividly to the

attention of the audience, the picture is shot in

color by Technicolor. The color obviously
helps, but at this particular viewing it was oddly
inconsistent, which may have been due to light-

ing difficulties on location. Even so, however,
it adds value to an already rousing screen ad-
venture.

Producer Milton Sperling and director Raoul
Walsh have left out no thrill and missed no cue
in dramatizing their story. It’s full of scream-
ing Seminoles leaping to the attack, wild beasts

like snakes and crocodiles preying on their help-

less victims, a brush fire and, overwhelmingly,
the men’s struggle through the matted green
curtain of the jungle where danger lurks every-
where. Some of the photography is excellent
and helps to create tension and atmosphere.
Mari Aldon is Cooper’s love interest and

makes a good impression in her first role. Ray
Teal and Arthur Hunnicutt come through fine

as soldier and grizzled scout and Robert Barrat
as General Zachary Taylor is effective in a brief

part. Richard Tufts, a naval observer with the
Cooper party, narrates the film, which is based
on a screenplay by Niven Busch and Martin
Rackin. Alex North’s music is very good.
There are so many highspots in the film, it’s

difficult to pick the real climax. Perhaps it is

the capture of the fort, and then again it might
be the terrific underwater struggle between
Cooper and the Seminole chief which sets the
Indians to flight. All around, “Distant Drums”
has that touch which should pay off at the box
office.

Seen at the Warner screening room in New
York. Reviewer’s Rating: Very Good.—Fred
Hift.

Release date, December 29, 1951. Running time,
101 minutes. PCA No. 15280. General audience clas-
sification.

Capt. Quincy Wyatt Gary Cooper
Judy Beckett Mari Aldon
Richard Webb Richard Tufts
Private Mohair Ray Teal
Monk Arthur Hunnicutt
Gen. Zachary Taylor Robert Barrat
Sgt. Shane Clancy Cooper

Week End with Father

brothers leave for adjoining camps at the same
time. Under the production hand of Ted Rich-

mond and the competent direction of Douglas
Sirk, the resulting complications are largely ex-
pected, of course, but no less entertaining for all

that.

Van Heflin is the father, Patricia Neal the
mother, while the girls are the appealing Gigi
Perreau and her sister Janine Perreau, and the
boys Jimmy Hunt and Tommy Rettig. Heflin
and Miss Neal fall in love and decide to spend
a week-end with their children at camp, there
to break the news of the impending family shift.

But there the complications start, compounded
by Virginia Field, TV star, who thinks she is

engaged to Heflin
;

Richard Denning, camp
counselor, who falls for Miss Neal, and chiefly,

the children’s objection to the plans of their re-

spective parents
It’s all good fun as Heflin proves himself “not

the athletic type” in father-and-son camp con-
tests, with quite obvious results, and Miss Neal
misunderstands. Only when the children realize
how things really stand, reconcile their own
problems, and take matters into their own hands
are things straightened out to the satisfaction of
all concerned and to the discomfiture of those
others who have caused the complications.

Sell it happily and with complete confidence
that your family audience will find it a light
delight.

Previewed at the RKO 23rd Street theatre,
New York, zvhere a full house had fun—and
voiced it. Reviewer’s Rating: Very Good .'

—

Charles S. Aaronson.
Release date, December, 1951. Running time, 83

minutes. PCA No. 15445. General audience classi-
fication.

Brad Stubbs Van Heflin
Jean Bowen Patricia Neal
Anne Stubbs Gigi Perreau
Phylhs Reynolds Virginia Field
Don Adams Richard Denning
Gary Bowen Jinuny Hunt
tatty Stubbs Janine Perreau
David Bowen Tommy Rettig
Gary Pagett, Frances Williams. Elvia Allman.

Files Claim for Back

Fees from Universal
T. T. Cooke, attorney, has filed suit in

Federal District Court, New York, against

Universal Pictures Corporation, asking for

$135,000 which he claims the company owes
him for services in connection with anti-

trust matters between June, 1946, and Feb-
ruary, 1951. He charges Universal has paid
him only $15,000 of an agreed fee of

$150,000.

Fine and Stecker Buy Hotel
Meyer Fine and Sam Stecker, of Associ-

ated Theatres, Cleveland, are members of a

group which has purchased the operating

lease of the Hollenden Hotel there.

3 MGM FILMS BRING
$3,535,000 TO HALL

U-I—Family Comedy
Delightfully entertaining family comedy,

“Week-end with Father” offers the exhibitor
the kind of attraction for which he can extend
an invitation to the family as a whole, happy in
the assurance that he has a film they all will
like. The bachelors and the spinsters and the
childless couples will find many a chuckle herein,
while the mothers and fathers and the kids
themselves will enjoy themselves immensely.
Taken from a story by George F. Slavin

and George W. George, Joseph Hoffman’s
screenplay treats simply of a widower with two
cute daughters and a widow with two boys.
They meet, accidentally, as the sisters and the

Including "An American in Paris"

which this week concluded a seven-

week run at Radio City Music Hall,

New York, three MGM films have

accounted for 25 weeks of the Hall's

bookings since May and a total of

$3,535,000 at the box office. "The
Great Caruso" began a 10-week run

in May, followed by eight weeks of

"Showboat." "American in Paris"

opened in October.

Ticket Prices
Off Slightly

In Quarter
WASHINGTON

:

Motion picture admis-

sion prices in large cities fell slightly during

the third quarter, dropping for the second

consecutive three-month period, after having

hit an all-time high at the end of March,

the Bureau of Labor Statistics has revealed.

Children’s admission prices, which hit a

post-war low during the second quarter at

49 per cent above the 1935-39 base period,

fell still further to 47.8 per cent above the

base period, the bureau reported.

The index for adult admission prices also

fell, but only a fraction of a per cent. At
the end of the second quarter the index was
75.9 per cent above the base figure, and at

the end of the third quarter it was 75.8 per

cent above. This is well below the 78.0 per

cent at the end of the first quarter, but still

the third highest figure on record. All three

highs are for the quarters of the current

year.

As a result of the drops in the two in-

dices, the combined adult-child index fell

from the June figure of 72.3 per cent above

the average to 72.1 per cent above. The
March figure was 75.1 per cent above the

1935-39 level.

The bureau collects price figures each

quarter in 18 large cities, and contends the

figures to be representative of price trends

in the 34 largest cities.

Springfield, III., Owners
Fight Municipal Tax
A proposal for adoption of a three per

cent municipal amusement tax in Spring-

field. 111., was strongly opposed by theatre

owners last week in a letter to members of

the Springfield City Council.

Signed by George Kerasotes, chairman of

the Springfield Theatre Owners Association,

the letter contended that the proposed tax

would be “discriminatory and unfair” in

that it singles out one form of business to

pay the tax.

The letter further pointed out that

Springfield theatre owners four years ago
voluntarily agreed to increase their local

licensee fee from a flat 50 cents to $1 per

seat.

Estimates that the proposed amusement
tax would yield $80,000 from the 10 motion
picture houses in Springfield were termed a

“gross error.” The theatre owners said the

yield would be around $25,000 and offered

their books to support that figure.

New Art Theatre Program
The publication of a new art theatre pro-

gram, The Marquee, was announced this

week. It will be distributed free to patrons

of New York’s leading art theatres. Tesbee,

Inc., are the publishers and Charles Barron
is editor. The Marquee is a monthly publi-

cation but will become a weekly in March.
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Star Tours
Heotly for

3Morietitne
Motion picture personalities assigned to

the second series of Movietime U. S. A.

tours were announced this week by the As-

sociation of Motion Picture Producers and

the Council of Motion Picture Organizations,

the latter sponsoring the drive.

Three tours get underway November 25

in New York state, the Rocky Mountain

area and western Pennsylvania. In the first

unit, which will spend four days in Buffalo

before going on to a three-day stand in

Albany, are Lloyd Bridges, Arleen Whelan
and Andrew Solt, writer. The Rocky Moun-
tain unit, with Keenan Wynn, Dean Jagger,

Marshall Thompson and Mary McCall, Jr.,

writer, will begin in Salt Lake City and

cover Utah, Idaho and Montana. The west-

ern Pennsylvania group will be composed

of Jody Lawrence, Jack Paar, Mel Ferrer

and David Brian.

Starting in New Orleans December 2,

the following personalities will tour the

Louisiana anti Mississippi area: Anthony
Dexter, Julia Adams, Charlton Heston,

Lydia Clarke, Frank Faylen, Bruce Bennett,

Robert Stack, Jesse White, Margaret Sher-

idan, Hope Emerson, players
;

Maxwell
Shane, Robert Fellows, Irving Asher, pro-

ducers; Fred de Cordova, George Sidney,

Lillian Burns, directors; Leonard Stern,

Dorothy Hughes, writers.

Re-Release of RKO's
"Snow White" Set

Saturation bookings of RKO Radio’s

“Snow White and the Seven Dwarfs” in

the six New England states has been an-

nounced by tbe company. First bookings

are for the week of February 16. The actors

who spoke original voices of the characters

are slated to make personal appearances in

many cities.

Now . . . RCA ready

TO STAKE MORE MILLIONS

in your theatre business

Offers bold new plan to help you

modernize now on low-cost credit

Effective immediately: For you, the

theatre owners, RCA now makes avail-

able additional millions of dollars in new

credit financing in an all-out effort to

give you the theatre equipment you

need to modernize right now for better

house appeal, bigger grosses!

Get full story.

Coll your RCA Dealer . . . today.

THEATRE EQUIPMENT

RADIO CORPORATION of AHICRICA

ENGINEERING PRODUCTS DEPT. CAMDEN, N. J.

IN NEWSREELS See More
MOVIETONE NEWS, No. 93—World shocked by
massacre of prisoners in Korea. Wyoming rail

wreck kills 18. Tornado in the Midwest. Eleven
orphaned in Michigan car crash. Danny Kaye en-

tertains in Korea. Atomic air test. Beard show.
Horse racing.

MOVIETONE NEWS, No. 94 Elizabeth and Philip

back in Britain. Italian floods. U. S. plane crashes

in France. Big* bed blaze in Oiicago. Australian
couple wins jackpot of prizes. Football: Illinois-

Ohio State; Princeton- Yale.
NEWS OF THE DAY, No. 223—Civil defense test in

New York. Korean massacres. Air battles in

Korea. 1952 beach fashions. G'en. MacArthur cheers

Korean veterans. Gov. Warren’s hat in the ring.

Wyoming train wreck. Women answer call to

service.
NEWS OF THE DAY, No. 224 -Royal couple home.
Italian floods. Blood for comrades. Crash of U. S.

plane overseas kills 36 persons. Peron wins again.

Eisenhower boom. Truman meets the press. U. S.

Nobel Prize winners. Football: Princeton-Yale;

Stanford -Oregon State.
PARAMOUNT NEWS, No . 28—Korean atrocities.

Gov. Warren to be candidate. The Greenback Party.

Swim fashions for 1952. Millionth “D.P.” arrives

here. New York civil defense.
PARAMOUNT NEWS, No. 27—Floods in Italy.

Plane crash in France. Peron retains power. Iran’s

premier leaves U. S. Sen. Lodge booms Eisenhower.
Royal couple arrives home. Football; Alabama-
Georgia Tech; Yale-Princeton.

TELENEWS DIGEST, No. 488—Korean report. Suez
crisis. Eden blasts Vishinsky. Truce talks. Trurnan
vacations. Wyoming rail wreck. Tokyo union
demonstration. Pakistan prime minister takes over.

Atom bomb drill fashions.

TELENEWS DIGEST, No. 47A—Royal couple re-

turns home. Paratroops practice in Korea. Sen.

Lodge heads Eisenhower boom. Italian floods. Cold
war battle in Berlin. Joe Louis arrives in Tokyo.
French governor received in Algiers. Browns defeat

Giants.
UNIVERSAL NEWS, No. 509 Korean atrocities.

U. N. Assembly in Paris. Simulated atom Iwmb
attack. Warren’s hat in the ring. “GI Jane” joins

up. Frank Sinatra and Ava Gardner step out.

Football thrills.

UNIVERSAL NEWS, No. 510 — Korean heroes.

Italian floods. Air crash in France. Nobel Prize

winners. Foreign officers train at Fort Benning.
Football: Browns - Giants ;

Illinois - Ohio State;

Princeton-Yale.
WARNER PATHE NEWS, No. 28—New York in

atom bomb test. Korean atrocities. Gov. Warren
to try for presidency. Twenty-Eight Division sails.

Gen. McaArthur greets Korean vets. Elizabeth and
Philip sail for home. Fashions.

WARNER PATHE NEWS, No. 2»-Sen. Lodge opens
Eisenlictwer drive. Floods in Italy. Air crash in

France. Welcome home to Elizabeth and Philip.

Motion Picture Pioneers honor three Warner
Brothers. Aboard U. S. S. Boxer. Korea wounded
get carrier’s blood gift. Football; Princeton-Yale:
Giants- Browns.

Brylawski Washington NPTO
President 29th Time
A. Julian Brylawski has been elected pres-

ident of the Motion Picture Theatre Owners

of Washington. It will be his 29th term.

All other officers were reelected. They are

Fred Kogod, vice-president; Lloyd Wine-

land, Sr., treasurer
; and Harry Bachman,

secretary.

William E. Truog, Veteran

Kansas Distributor, Dies
William Edward Truog, 71, Kansas City

liranch manager for United Artists Corpo-

ration since 1928, died at his home Nov.

16 after a year’s illness. Mr. Truog entered

the film industry in 1917 as manager of the

W’orld Film Company after having been

city manager of a typewriter firm. He joined

the Goldwyn Film Company as district man-
ager in 1920 and was district manager of

Universal from 1924 to 1928. He is survived

by four sons and a daughter.

David N. Green
David N. Green, 65, owner of the Beacon

theatre. Squirrel Hill, Pa., died November 9

in Pittsburgh. His widow, two sons, and a

sister survive.

Mtemodeting
Muteriuis
WASHINGTON

:

Although theatre con-

struction is almost wholly stopped by de-

fense requirements, there is room for build-

ing, provided it comes under the heading of

needed remodeling. This is the interpretation

put upon Governmental pronouncements by

Washington observers.

For instance, the National Production

Authority last week announced that theatre

men who want Government allocations of

materials for construction during the second

quarter of 1952 or thereafter should apply

before December 15—and that those whose
applications for material during the last

quarter of this year or the first quarter of

1952 were rejected, should reapply.

And it added that “it is hoped” structural

steel will be more abundant in the latter

half of next year. And, furthermore, that

projects rejected now might very well re-

ceive approval later.

Meanwhile, even those Washington au-

thorities who predict a worsening building

materials situation were admitting last week
that the steel and aluminum supply may im-

prove in the last half of 1952. About copper,

however, no one around Washington ven-

tures predictions.

One NPA spokesman disclosed a bit of

information possibly valuable to theatre men.
He said ; “We have practically no applica-

tions for building in the first quarter of next

year.” He continued, that he sees only two
types of new theatre building likely : where
it is needed in conjunction with a defense

agency, or where it is needed to replace a

burned or otherwise destroyed house.

COMPO Sued by New York

"Movietime" Company
Movietime, Inc., a New York company in-

corporated in 1945 to give motion picture

information to the public via telephone, last

week sued in New York Supreme Court for

an injunction against use of the slogan

Movietime U.S.A. by the Council of Motion
Picture Organizations, the Brandt, Century,

Fabian, Randforce, and other New York
circuits. COMPO has refused comment on

the issue.
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A CxhikUt C^ndJenthn —With a

W E’VE attended conventions of the

Kansas-Missouri Theatre Owners,

at the Hotel President, in Kansas

City, in the past, but none that compared

with the one reported last week, when eight

exhibitors got on their feet and sold the

product of 12 major producers, in their own
words, with showmanship. And we wish we
could have been there, to hear it.

If “Doc” Cook, or Homer Strowig or

Dick Biechele, or Elmer Bills, or any others

of our long list of old friends- in K. C. ever

stage this stunt again, we want to be among
those present. We suspect the trend for

“something new and different” that origi-

nated with Elmer Rhoden, Senn Lawler and

the Eox-Midwesterners. At any rate, it is

a constructive and desirable step in the right

direction, and could be followed advantage-

ously as a pattern elsewhere.

Both sides of the argument could win, if

showmen would think of and discuss show-

manship in relation to coming product, as

has been apparent here. Joe Redmond, of

the Fox-Midwest advertising department,

bellwethered this presentation, and he talked

front, lobby, circular and radio advertising,

with special emphasis on the necessity for

sharp, personal attention of exhibitors, es-

pecially those in smaller towns, to news-

paper cuts and copy. Pressbooks were dis-

tributed for study, and translated into Kan-
sas-Missouri language.

Showmanship stunts were demonstrated,

in person, by showmen, who told how to

sell new pictures and acted the parts, with

gestures, to make clear how to “dramatize,

personalize and mechanize” their presenta-

tion. That’s the line advocated by our Quig-
ley Award winner of last year, J. P. Harri-

son, manager of the Campus theatre, Den-
ton, Texas, who uses that slogan and proves

his point with convincing displays that sell

theatre tickets.

What this industry needs most is a greater

degree of interest and enthusiasm on the

part of exhibitors for upcoming product, and
the benefit of their cooperation as “acces-

"FUTURE ADULTS"
We would like to again point out two

bright ideas in a recent column of "Round
Table in Britain"—where there are so many
good showmanship ideas, necessarily com-
pressed in limited space.

R. W. Parker, manager of the Regal

cinema, Torquay, spoke of his children's

cinema club, known as the "Future

Adults"—and we think that is a wonderful

name for any teen-age group. It makes

them feel grown-up and important and
part of the scene, and not a bunch of

kids on the loose. We could do well to

copy it.

And Bill Boht, manager of the Ritz

cinema, Birkenhead, has what he calls his

"Newspaper Chum's Club"^—a sponsored

or cooperative deal worked out with the

Birkenhead News. What could be

better than a club for youngsters that

joined the newspaper with the theatre in

youth activities? There are plenty of

variations of plan that come to mind with

the suggestion.

The other day we asked a Round Table

visitor if he read "Round Table in Britain"

—and he said, "Well, no . .
." in a way

that meant, he didn't think he was inter-

ested in what goes on overseas. We cited

these two club names above, merely to

prove to him, quickly, how much he missed.

And we think, also, that it only needs a

word to the wise, to get action.

series before the fact.” The good old days,

when you could look forward to a “Greater

Movie Season’’ of new product, were the

days when enthusiasm, and showmanship,
had a chance to grow. Those announcements
of new pictures used to fill us with fire and
energy that carried through a year of

exploitation and selling approach.

Bill Rodgers, of Metro, announces

the distribution of “Quo Vadis” to

cities of 100,000, on a basis of “participa-

tion”—which means the advertising, too.

And we’ve long believed that it would help

film business if advertising were treated as

it is when a percentage deal is written in

the so-called “legitimate” theatre, where

such deals are accepted through years of

profitable usage.

It seems reasonable and desirable that

when “the company” asks a percentage of

the gross (and in “the theatre” it is gen-

erally 80/20 in favor of the attraction) they

should then share the advertising costs in

percentage situations, on the same terms. It

would provide that impressive “lift” that

builds gross business for attractions that are

really worth the benefit.

Do you remember way back when Mc-
Carthy & Mitchell had “Birth of a Nation”

and “Hearts of the ’World” on tour, about

35 years ago? We were on the “house” end

of several of their contracts, but they cir-

cussed the town with everything from 24-

sheets up-and-down, and we always counted

up a profit. It was real showmanship, on a

strictly professional basis, and we learned

much from that able firm of old-time "legit”

showmen.

The new 2Sc Bantam Book, “Pre-

•I views of Entertainment,” forecasts

the future of films and other amusements
through June, 1952, with advance facts on

more than 700 movies, TV and radio shows,

books and other devices to intrigue the pub-

lic’s amusement dollars.

It’s a grand idea, but we wish that it

might have hit the market with the benefit

of an author more friendly to motion pic-

tures. Gilbert Seldes is not our notion of an
authority who can pick our entertainment,

and think as we think in the matter of se-

lection. He may choose what he likes
;
we’ll

make our own choice. —Walter Brooks
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A. Drive ia the Drive-In
By Stan Redding

Staff Writer

D RIVI^-IN theatres — like

their first cousins, the in-

doors theatres—are de-

vised for entertainment. But unlike

tlie indoor theatre, you don’t have

to depend on tlie feature picture for

your fund.

The size of the outdoor cinema,

and the lack of restrictions placed

on the customers, sometimes com-

hine to give the drive-in theatre ail

the elements of Grand Central Sta-

tion, with the accompanying con-

fusion and amusement.

They must have, for instance, a

lost and found department—the

manager, usually—because every-

thing that a person would lose any-

where else is lost at drive-in

theatres—including the bahy.

That’s right. There is an aver-

age of eight to 10 persons a month
who drive off after a feature, leav-

ing junior behind. And, thanks to

an acute awareness of this situa-

tion on the part of the management,
eight to 10 persons a month get

junior back.

‘'Who, me? Sure, I’m miapping beans,” saps this lady patron, as she and her
husband sit in their car and combine business noth pleasure. * * *

“Lost children” sometimes keep theatre yyimmgers, like Jack
Farr, busy doling out popcorn until parents can be located.
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. . . the original exhibitors' reports department, established October 14. 1916. In it

theatremen serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Columbia

GREAT MANHUNT, THE: Douglas Fairbanks, Jr.,

Glynis Johns—This is a good one for adventure fans.

Doubled with “The Durango Kid”—both good. Played
Friday, Saturday, November 2, 3.—Tom Poulos, Faonia
Theatre, Paonia, Colo.

KILL THE UMPIRE: William Bendix, Una Merkel
—This is as good a little picture as you would want
to play in the small towns. It is funny as all get-out.
I make the mistake of playing this on a single bill—it

should have been double billed. It would make fine

support for a short western and would be sure to

please the Friday-Saturday crowd. Played Wednes-
day, Thursday, November 7, 8.— I. Roche, Vernon The-
atre, Vernon, Fla.

TEXAS RANGERS: George Montgomery, Gale
Storm—Texans don’t even like this one—no punch and
not much story. Play it on a double bill.—Trail The-
atre, Houston, Texas.

Metro-Goldwyn-Mayer
FATHER’S LITTLE DIVIDEND: Spencer Tracy.

Joan Bennett, Elizabeth Taylor—Excellent—play it at

any time. We did a little better than average for a
small town. Played Sunday, Monday, Tuesday, Octo-
ber 28, 29, 30.—Tom Foulos, Paonia Theatre, Paonia.
Colo.

GO' FOR BROKE: Van Johnson, Warner Anderson
—Nothing but good comments, but did not come out
on the allocation. Metro generally adjust bad deals,

and we hope. . . . Played Sunday, Monday, November,
4. 5.—S. W. Booth, Booth Theatre, Rich Hill, Mo.

GREAT CARUSO', THE: Mario Lanza, Ann Blyth
—This really a very good picture—excellent support,
well handled and was well liked. Even the kids liked

it. Average business. Small town. Played Sunday,
Monday, Tuesday, November 4, 5, 6.—Tom Poulos,
Paonia Theatre, Paonia, Colo.

PAINTED HILLS: Lassie, Bruce Cowling, Cary
Grey—Another Lassie picture. These used to be box
office insurance, but apparently Lassie has slipped.
Nothing wrong with the picture. Flayed Wednesday,
Thursday, October 31, November 1.— S. W. Booth,
Booth TTieatre, Rich Hill, Mo.

PEOPLE AGAINST O’HARA: Spencer Tracy, Di-
ana Lynn—Good picture, good business! We called
every lawyer in Houston to tell them about this pic-

ture, and they came, and told their friends. Play it

—advertise it.—Trail Theatre, Houston, Texas.

RICH, YOUNG AND PRETTY: Jane Powell, Wen-
dell Corey—Pleasing entertainment in Technicolor.
Very weak at the box office. Even the fact that Jane
Fowell is a Portland, Ore., girl couldn’t get them in

on this one. Played Sunday, Monday, Tuesday, Oc-
tober 28, 29, 30.—Francis and Cameo Theatres, New-
berg. Ore.

SHOW BOAT: Kathryn Grayson—What a picture!
“Terrific” is putting it mildly. Business was strictly

SRO and everyone loved it. Had one customer pay
three admissions to see it three different times. It

would be too much to ask to have many pictures like
this, but thank you, MGM, for a good job wonderfully
done. I hope to bring “Show Boat” back before too
long and expect a good second run. Play it! Played
Thursday, Friday, October 25, 26.-—Kenneth J. Sniffin,
President Theatre, Manchester, Ga.

SOLDIERS THREE: Walter Pidgeon, David Niven
—

A

good picture which held up well by itself. Average
business. Small town. Played Wednesday, Thursday,
October 31, November 1.—Tom Foulos, Paonia Theatre,
Paonia, Colo.

Monogram
GYPSY FURY: Viveca Lindfors, Christopher Kent

—Viveca Lindfors is great—why use her in pictures

A VALUE BEYOND
FILM APPRAISAL
To the Editor:

I've been "taking" from What the

Picture Did for Me for a long time,

but I haven't been "giving," so here

goes. I have enjoyed the reports tor

four years and hope to enjoy them
for many more. These reviews have

a value beyond the help one gets in

appraising pictures. There is a great

deal of just plain entertainment value

in 'em. Some of the boys have a

marvelous sense of humor and great

descriptive power and many a time

make me feel th
y
would do a lot bet-

ter job in Holly ood than the present

incumbents. Will try to keep up this

good vforL—SAMUEL GOLDSTEIN,
Paxfang Theatre, Paxfang, Pa.

such as this? Monogram has made some good pictures
lately, but this isn’t one of them. The trailer looks
pretty good and this helped to sell it, but all in all, it

didn’t go over. Played late Saturday night, October
20.—Kenneth J. Sniffin, President Theatre, Manches-
ter, Ga.

Paramount

DEAR BRAT: Mona Freeman, Edward Arnold—

A

good little comedy, but not strong enough for a week-
end picture. Edward Arnold good, as usual. Played
Sunday, Monday, Tuesday, October 21, 22, 23.—S. W.
Booth, Booth Theatre, Rich Hill. Mo.

RKO-Radio
BEST OF THE BADMEN: Robert Ryan, Claire

Trevor—As a shoot-’em-up this one does very well.
Business was a bit above the average. Some scenes
in this p-icture look as though they were Monopack,
maybe 16mm, something wrong with the color. Claire
Trevor just never gets old, does she? Played Sunday,
Monday, October 28, 29.—Curtis B. W’illard, Victory
Theatre, Loxley, Ala.

FLYING LEATHERNECKS: John Wayne. Robert
Ryan—Beautiful war picture in color, but no business.
This dift'ers from “Battleground.” That was a story of
the life of our boys. All the new war pictures are
stories of the death of our boys. In fact, we lost aix>ut
ten to one to the Japs in this picture. Flayed Satur-
day, Sunday, Monday, October 27, 28, 29.—Samuel
Goldstein, Paxtang Theatre, Paxtang, Penna.

FLYING LEATHERNECKS: John Wayne. Robert

Ryan—Oh, boy! We’re back in business again. Our
patrons like action and John Wayne. Here they had
both, and Technicolor, too. Result: well above average
business in spite of unusually cold weather. RKO
is starting to make some topnotch pictures, and this

is one of them. Played Sunday, Monday, November
4, 5.—Curtis B. Willard, Victory Theatre, Loxley, Ala.

HAPPY GO' LOVELY: David Niven, Vera-Ellen
Beautiful Technicolor, very well done. Fine dancing,

on the classical side, with a lot of good comedy by
David Niven and Cesar Romero. Business not as good
as expecetd—needs push. Played Saturday, Sunday,
Monday, November 3, 4, 5.—Samuel Goldstein, Paxtang
Tlieatre, Paxtang, Penna.

HIS KIND OF WOMAN: Robert Mitchum, Jane
Russell, Vincent Price—A mystery action show whose
main development is comedy. Price steals this one
and proves he is a great comedian and actor. Picture
was incorrectly sold to public—has no sex appeal and
action is unattractive. Flayed Thursday, Friday, Oc-
tober 18, 19.—Samuel Goldstein, Paxtang Theatre, Pax-
tang, Penna.

THING, THE: Kenneth Tobey, Margaret Sheridan
—Just what the doctor ordered for my Hallowe’en
crowd—scared the living daylights out of them. We
haven’t run a scare picture in a long time and our
patrons were a bit out of condition for this. Very well
done, very interesting and everyone happy in a grue-
some sort of way. Played Tuesday, Wednesday, Oc-
tober 30, 31.—Curtis B. Willard, Victory Theatre, Lox-
ley, Ala.

Republic

SURRENDER: Vera Ralston, John Carroll^—I made
the mistake of using this in place of the usual west-
ern on our Friday-Saturday playdate. The picture is

very good, but lacks the action of the usual sho6t-’em-
up. Doubled with Lucky Nick Cain (Fox), which
made a very heavy program. Business below average.
Weather darned cold for these parts. Played Friday,
Saturday, November 2, 3.—Curtis B. Willard, Victory
Theatre, Loxley, Ala.

Twentieth Century-Fox

BROKEN ARROW: James Stewart, Debra Paget
—Enhanced by beautiful Technicolor, this outstand-
ing picture drew quite a few favorable comments. The
Jimmy Stewart fans were loyal with their praise. By
the time I played it, however, it had been milked dry
—making it a no loss and no gain for me. Just bare-
ly broke even on it. It is a fine picture, though.
Played Wednesday, Thursday, October 21, November

1.

—I. Roche, Vernon Theatre, Vernon, Fla.

HALLS OF MONTEZUMA: Richard Widmark,
Walter Palance—This drew well. I did not see it, as
I’m so weary of war and super-western pictures that
I can’t bear to go to my own movie when I’m playing
them. However, I learned years ago that what I like
doesn’t pay the overhead, so I keep on pampering my
public. If your people like war pictures, buy it. Played
Sunday, Monday, (Jctober 21, 22.— Marcella Smith, Vin-
ton Theatre, McArthur, O'hio.

LUCKY NICK CAIN: George Raft. Coleen Gray
Filmed in Italy. Pictures of this sort just don’t go
over here. Not a bad picture, but not for our town.
We got a good look at Coleen Gray. We could use
a few pictures like “Nob Hill.” What happened to
Vivian Blaine? Played Friday, Saturday, November
2, 3.—Curtis B. Willard, Victory Theatre, Loxley, Ala.

MEET ME AFTER THE SHOW: Betty Grable,

{Continued on follozmng page)

MOTION PICTURE HERALD, NOVEMBER 24, 1951 39



(Continued from preceding page)

Macdonald Carey—A natural for the Betty Grable fans
and after this picture she will no doubt have a lot

more. The story is weak, but the music and Betty are
great. A good box office draw any time. Miss Grable
is especially delightful in this. Played Thursday, Fri-

day, November 1, 2.—Kenneth J. Sniffin, President
Theatre, Manchester, Ga.

MILLIONAIRE FOR CHRISTY, A: Fred MacMur-
ray, Eleanor P’arker^—Had comparatively new date on
this for small town. A number of the audience said

it was silly. Sometimes the silly ones go over, but
this didn’t do much here. Played Sunday, Monday,
October 28, 29.—S. W. -Booth, Booth Theatre, Rich
Hill, Mo.

TAKE CARE OF MY LITTLE GIRL; Jeanne
Crain, Jean Peters—A good picture and the performers
do a good job. Fox is really going to town lately. It’s

a little hard on the sororities though—they aren’t quite
as bad as they are shown. Good story and a fine

performance by the male lead—whoever he is. Sho-uld

be recommended for all situations, I believe. Business
fine—people well pleased. Played Thursday, Friday,
October 18, 19.—Kenneth J, Sniffin, President Theatre,
Manchester, Ga.

United Artists

DESTINATION MOON: John Archer, Warner An-
lerson—Unusual show that needs a lot of exploitation.

Some liked it and others did not understand what it

was all about. We ran it too late to do much busi-
ness. Played Wednesday, Thursday, October 24, 25.

—S. W. Booth, Booth Theatre, Rich Hill, Mo.

DESTINATION MOON: John Archer, Warner An-
derson—This picture will gross more at the box office

now than it would have a year ago. Not a bad picture.

Play it on a double bill—it will please all types. Played
Sunday, Monday, November 4, 5.—Trail Theatre,
Houston, Texas.

Universal International

FRANCIS GOES TO THE RACES: Donald O’Con
nor, Piper Laurie—Good foolish horseplay. People
seemed to get a kick out of it, but it failed to come
up to the previous “Francis’ picture. Average busi-
ness with higher film rental. Played Friday, Saturday,
Sunday, Monday, Tuesday, October 12, 13, 14, 15, 16.

—

Francis and Camea Theatres, Newberg, Ore.

KATIE DID' IT: Ann Blyth, Mark Stevens—Good
show that pleased most everybody. Played Friday,
Saturday, November 9, 10.—S. W. Booth, Booth Thea-
tre, Rich Hill, Mo.

PRINCE WHO WAS A THIEF, THE: Tony Curtis,

Piper Laurie—Not wonderful, but good. Piper Laurie
is excellent and should progress to better pictures
soon, for she really has talent and could add a lot

to almost any type of light picture. Business good,
though not outstanding. Tony Curtis is good, but
needs a few more pictures before going class A. Peo-
ple liked this, and it is good for its type. Played
Wednesday, October 24.—Kenneth J. Sniffin, President
Theatre, Manchester, Ga.

Warner Bros.

CAPTAIN HORATIO HORNBLOWER: Gregory
Peck, Virginia Mayo—Not in the top bracket as War-
ners want you to believe. A fair picture which should

be sold on a flat rental basis.—Trail Tlieatre, Houston,
Texas.

Now . . . RCA ready

10 SJAKE liM MILLIONS

in your theatre business

Offers bold new plan to help you
modernize now on low-cost credit

Effective immediately: For you, the

theatre owners, RCA now makes avail-

able additional millions of dollars in new
credit financing in an all-out effort to

give you the theatre equipment you

need to modernize right now for better

house appeal, bigger grosses!
%

Get full story.

Call your RCA Dealer . , , today.

THBATRC CQUIPMENT

RADIO CORPORATION of AMERICA
ENGINEERING PRODUCTS DEPT. CAMDEN, N.J.

Short Product in

NEW YORK—Week of Nov. 19
CRITERION: Recording Session RKO
Feature: The Blue Veil RKO

GLOBE: Football Plays Pay Off 20th-Fox
Golden Egg Goosie 20th-Fox
Feature: The Desert Fox 20th-Fox

MAYFAIR: Helpful Geni 20fii.Fox

Feature: Detective Story Paramount

PARAMOUNT: Party Smarty Paramount
Feature: Two Tickets to Broadway RKO

RIVOLI: Harvest Time 20#li-Fox

Spain Republic
Feature: Fixed Bayonets 20th-Fox

ROXY: Beaver Troubles 20th-Fox
Feature: Golden Girl 20th-Fox

First Run Houses
WARNER: King of the Outdoors . Warner Bros.

The Knife Thrower Warner Bros.
Ballot Box Bunny Warner Bros.

Feature: Come Fill the Cup Warner Bros.

CHICAGO—Week of Nov. 19
STATE LAKE: Catnapping MGM
Feature: An American in Paris MGM

SURF: Japan, Island Empire Universal
Feature: The Lavender Hill Mob Universal

ZIEGFELD: Rhodesia 20fii-Fox

Papa's Helper 20th-Fox
Feature: Love Nest 20th-Fox

CARNEGIE: Lucky Ducky MGM
Feature: The Wooden Horse Snader

FORT WORTH: Randolph Scott, David Brian

—

Very average western in color that failed to even
pay house expenses over four days’ run. I noticed
the so-called high bracket westerns are becoming
very cheaply produced and are about in a class with
the small westerns of past years. Played Wednesday,
Thursday, Friday, Saturday, October M, November 1,

2, 3.—Francis and Camea 'Theatres, Newberg, Ore.

ON MOONLIGHT BAY: Doris Day, Gordon Mac-
Rae—A better picture than “Show Boat.’’ It’s homey,
family entertainment. Everyone will tell you, “Now
that’s a real picture.” Played late and business was
only average. Played Saturday, Sunday, Monday, Oc-
tober 20, 21, 22.—Samuel Goldstein, Paxtang Theatre,
Paxtang, Penna.

STRANGERS ON A TRAIN : Farley Granger, Ruth
Roman, Robert Walker—This will draw—early or late.

Startling action drama. Robert Walker’s performance
was convincing. Maybe that’s why the show had
realism and did business.—Samuel Goldstein, Paxtang
Theatre, Paxtang, Penna.

THREE SECRETS: Eleanor Parker, Patricia Neal
--A good picture which held up well with a couple
of shorts. Average business. Small town. Played
Wednesday, 'Thursday, November 7, 8.—Tom Foulos,
Paonia Theatre, Paonia, Golo.

Shorts

Paramount

FARMER AND THE BELLE: Popeye—Rarely if

ever do you see a poor Popeye cartoon, and this one
is up to the usual good standard. They like them here
and I hope they will continue to be as Rood as this

one.—Kenneth J. Sniffin, President Theatre, Man-
chester, Ga.

FIESTA TIME: Screen Songs—A good bouncing
ball cartoon. If your audience likes to hum or sing
along with the bouncing ball once in a while, this

is a good short to show^ them. A satire on old Mexi-
co, it is well done.—Kenneth J. Sniffin, President
Tlieatre, Manchester, Ga.

RKO-Radio

CHINATO'WN CHUMP: Leon Errol Comedy^—Good
Errol comedy—enjoyed by all—Pat Fleming, Gail

Theatre, Round Pond, Ark.

CHINATOWN CHUMP: Leon Errol Comedy—Our
folks enjoy Leon’s two reelers. Sorry to hear that he
recently died. This short was up to Leon’s par—good
entertainment.—Curtis B. Willard, Victory Theatre,
Loxley, Ala.

DUDE DUCK: Walt Disney—Up to par with Don-
ald’s usual. The kids all like him.—Curtis B. Willard,
Victory Theatre, Loxley, Ala.

NEWLYWEDS* EASY PAYMENTS; Comedy
Special— Better two reel comedy than I expected.—Pat
Fleming, Gail Theatre, Round Pond, Ark.

R’COON DAWG: Walt Disney Cartoon—As with all

of Disney’s shorts, this was tops.—Curtis B. Willard,
Victory Theatre, Loxley, Ala.

Warner Bros.

HIS BITTER HALF: Merrie Melodies Cartoon

—

Warner Brothers can give MGM a good run for their
money if they keep making cartoons as good as this

one. Tom & Jerry have long been favorites of mine,
but this little black duck is really great. Audience
loved it I

—^Kenneth J. Sniffin, President Theatre, Man-
chester, Ga.

Exhibitor Group Plans

Boston Meeting Dec. 4
Independent Exhibitors, Inc., plans a one-

day meeting at the Copley Plaza Hotel in

Boston December 4. According to Ray
Feeley, executive secretary, the day’s busi-

ness sessions will be climaxed by a banquet.

Trueman T. Rembusch and Abram F. My-
ers, president and general counsel, respec-

tively, of national Allied, are expected to

attend.

Exhibitor members serving on the vari-

ous committees are: Yearbook, W. Leslie

Bendslev, chairman, with James Guarino

and Ray Feeley; Publicity, Norman Glass-

man, chairman, with Edward Eider and

Richard Stevens
;
Registration, Melvin Saf-

ner, chairman, with Theodore Rosenblatt

and Adeline Struzziero.

Irving Isaacs is chairman of the program

Committee, with Nathan Yamins and Arthur

Howard, and Leonard Goldberg is head of

the Entertainment Committee, with Walter

Mitchell and Daniel Murphy.

Philbrick Honored by
Massachusetts "Day"
Governor Paul A. Dever of Massachusetts

has signed legislation proclaiming Novem-
ber 27 as “Herbert A. Philbrick Day”
throughout the state, in honor of Herbert A.

Philbrick of Melrose, Mass., the man who
for nine years posed as a member of the

Communist party while acting as an under-

cover agent for the FBI. While working

for the FBI, Mr. Philbrick was employed

by the Mullin and Pinanski New England

Theatres as assistant advertising exploita-

tion director.

HENRY
R.

ARIAS
PURCHASING AGENT
Foreign and Domestic

Film Dis+ributlon

729 7th Ave., N. Y. 19, N. Y., Circle 5-4574
Servingthe IndustrySInce 1913. Negotiations In Any Language

CABLE; HENARIAS. N. Y.

I
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Autry Says TV^ Radio^

Films Feed Each Other
by WILLIAM R. WEAVER
Hollywood Editor

Gene Autry, the only entertainer in this

here now universe engaged in appearing

regularly in motion pictures, on radio and

in television, is

clearly the best qual-

ified man on earth to

tell you what the

present trends in the

three media portend

for the future of

show business. His

telling sums up in

the fact that, a year

after adding video to

the other two, he’s

made long commit-

ments to all three of

them. He says they

feed each other.

The actor whose name has appeared on

this publication’s annual list of Top Ten
Western Stars poll winners more times than

any other’s is just back from a tour of 29

cities bringing figures, as well as observa-

tions, confirming his conviction that his tele-

vision films have not only added to his per-

sonal following but have opened new, and
major, territory for his theatrical features.

He mentions, in illustration, that 20 of his

films were shown on a single Saturday dur-

ing his stay in Boston, a city in which they

were virtually unknown before his television

series started. He submits that expansion of

this type more than offsets such shrinkage

in bookings as may have occurred in some

less metropolitan areas, totaling up more
admissions and, of course, more dollars per

picture.

There is nothing wrong with show busi-

ness per se from any of his points of view,

he says, but there is a good deal wrong with

showmen and showmanship in the theatre

phase of it, an opinion he expressed to as-

sembled exhibitors in New York and Kansas

City on his trip. He says exhibitors have

not yet fully recovered from the exploita-

tion-leave they were able to take during

World War H, and still are reluctant to

analyze their attractions for exploitable con-

tents offering special merchandising oppor-

tunities.

Discourage Parents from
Sending the Youngsters

He is of the opinion, too, that in concen-

trating their advertising on violence and sex

they are persistently discouraging family

heads from taking or sending the kiddies to

the movies in their formative years. He says

he encountered striking instances of im-

provement in showmanship practice on his

tour, but there is still a long way to go to

get back to where we used to be.

The public is as entertainment-minded as

it ever was, and as unprejudiced as always

with respect to the several media, but is

busier, generally speaking, more discriminat-

ing, although fundamentally unchanged as to

taste, which is far better than most of the

pseudo-experts think it is. The public is also

larger than it used to be, and has more
money. Gene Autry thinks there is enough

public and enough money to go all the way
'round.

Five Features Started

Five features started during the week.

“Cry of the Swamp,” 20th-Fox, Techni-

color, went into production on location in

Georgia, with Robert Jacks producing, Jean

Negulesco directing, and with Jean Peters,

Jeffrey Hunter and Walter Brennan in the

cast.

Sol C. Siegel started “Deadline—U.S.A.”

for 20th-Fox, with Humphrey Bogart, Ethel

Barrymore, Kim Hunter and others in the

cast directed by Ricliard Brooks.

Westminster, Independent,
Starts Production

Westminster Productions, independent,

began shooting “And Now Tomorrow,”
with Oren W. Evans as production co-

ordinator, William Watson as director, and

with Don DeFore, Louise Arthur, Lumsden
Hare, Allan Hale, Jr., and other players in

the cast.

Gene Autry went to work on “Apache
Country,” produced by Armand Schaefer

and directed by George Archainbaud, with

Mary Scott opposite the star, for Columbia
release.

Vincent Fennely launched “The Man from

the Black Hills,” a Johnny Mack Brown
Western directed by Thomas Carr, for

Monogram.

Gene Autry

THIS WEEK IN PRODUCTION

:

STARTED (5)

COLUMBIA
Apache Country

(Gene Autry
Prod.)

INDEPENDENT

And Now Tomorrow
(Westminster
Prod.)

MONOGRAM
Man from Black

Hills

20TH CENTURY-FOX
Cry of the Swamp

(Technicolor)
Deadline—U.S.A.

FINISHED (9)

COLUMBIA
The Marrying Kind

MONOGRAM
Starlight Canyon

PARAMOUNT
This Is Dynamite
Los Alamos (Santa

Fe, New Mexico)

RKO RADIO
Tarzan’s Savage Fury

(Sol Lesser Prod.)

20TH CENTURY-FOX
The I Don’t Care Girl

(Technicolor)
Lady in the Iron
Mask (W-F Prod.

;

Eastman Kodak
color)

UNIVERSAL-INT'L

Has Anybody Seen
My Gal (Techni-
color) formerly
“Oh Money, Money”

WARNER BROS.

San Francisco Story
(Fidelity Prod.)

SHOOTING (25)

INDEPENDENT

Monsoon (Film Group,
Inc., Prod.

;
Bom-

bay—color)

MGM
The Girl in White
Lovely to Look At

( Technicolor)
The Merry Widow

(Technicolor)
Scaramouche

(Technicolor)

MONOGRAM
Waco (sepia)

PARAMOUNT
Famous (Lake Ar-
rowhead, Techni-
color)

REPUBLIC

Border Saddlemates
Bal Tabarin

(Paris)

RKO RADIO
Clash by Night
(Wald-Krasna
Prod.)

The Korean Story

The Big Sky
(Winchester Pic.)

Androcles and the

Lion

20TH CENTURY-FOX
Outcasts of Poker

Flat

Diplomatic Courier

Way of a Gaucho
(Technicolor)

The Girl Next Door
(Technicolor)

UNIVERSAL-INT'L

Red Ball Express

Ma And Pa Kettle

Go to Paris

Hear No Evil

WARNER BROS.

Mara Maru
She’s Working Her
Way Through
College

This Woman Is
• Dangerous

You Can’t Stop the

Marines (United
States Pic.)

Crimson Pirate
(Technicolor)
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 109 attractions, 4,768 playdates.

Titles run alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. The tabulation is ctimtda-

tive. Dagger (f) denotes attractions published for the first time.

Asterisk ('*’) indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AV—Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Across the Wide Missouri (MGM) 6 19 - - -

Alice in Wonderland (RKO Radio) - 12 35 24 17

Along the Great Divide (W.B.) 1 8 31 20 5

Angels in the Outfield (MGM) - 8 26 18 2

fAnne of the Indies (20th-Fox) - -
1 4 -

Apache Drums (U.l.) - 13 37 12 2

As Young as You Feel (20th-Fox) - - 8 25 17

fBannerline (MGM) - - - - 4

Behave Yourself (RKO Radio) - - - 2 4

Best of the Badmen
(
RKO Radio)

Big Carnival, The (formely Ace in the Hole

- 9 32 29 10

(Para.) - 3 14 24 35

Captain Horatio Hornblower (W.B.) 17 21 25 10 4

Cattle Drive ( U.l.) 10 5 9 12 7

*Cavalry Scout (Mono.) - 6 10 4 -

fCome Fill the Cup (W.B.) - -
1 3 5

Cornin' Round the Mountain (U.l.) 13 7 26 15 -

fCrosswinds (Para.) - 2 3 3 -

Cyrano de Bergerac (U.A.) 16 1 1 7 6 2

Darling, How Could You! (Para.) - - - - 5

David and Bathsheba (20th-Fox) 37 13 3 1
-

Day the Earth Stood Still, The (20th-Fox) -
1 1 14 19 3

Dear Brat
(
Para. ) .

- 2 39 20 22

Desert Fox, The (20th-Fox) 3 14 2 1 1

Disc Jockey (A.A.) - - -
1 6

Excuse My Dust (MGM) 1 16 58 22 1

Fabiola (U.A.) - 6 6 10 4

*Fighting Coast Guard (Rep.) -
1 30 32 10

Five (Col.) -
1 3 - -

Flying Leathernecks (RKO Radio) 5 22 13 1 1
-

Force of Arms (W.B.) - 2 17 19 5

Fort Worth (W.B.) 10 33 35 12 3

Four in a Jeep (U.A.) . .
- - - - 4

Francis Goes to the Races (U.l.) 25 33 8 6 1

Frogmen, The (20th-Fox) 21 13 59 21 5

*Go for Broke (MGM) 12 54 38 13 3

Golden Horde, The (U.l.) - 3 9 5 4

Guy Who Came Back, The (20th-Fox) - - 7 31 6

*Half Angel (20th-Fox) 2 40 45 12 1

Happy Go Lovely (RKO Radio) -
1 18 16 3

Hard, Fast and Beautiful (RKO Radio) - 2 2 17 10

He Ran All the Way (U.A.) . .
- - 3 29 5

Here Comes the Groom (Para.) 12 26 21 5 18

His Kind of Woman (RKO Radio) 3 6 7 13 -

Hollywood Story (U.l.) - - 4 2 2

House on Telegraph Hill (20th-Fox) - - 4 15 6

Hurricane Island (Columbia) -
1 3 5 2

*1 Was a Communist for the FBI (W.B.)

EX

2

AA
25

AV
39

BA

25

PR

3
Inside the Walls of Folsom Prison (W.B.) . . . 7 7 19 5
Iron Man, The (U.l.) 1 5 3 13 1

Jim Thorpe—All American (W.B.) - 2 22 24 7

*Katie Did It (U.l.) 2 8 22 12

Kind Lady (MGM) - - 8 5 12

Lady from Texas, The (U.l.) _ _ 4 1 1

Law and the Lady, The (MGM) -
1 2 6 22

Let's Go Navy (Mono.) 4 8 1
- -

Little Big Horn (Lippert) - 4 9 4 5

Little Egypt (U.l.) 1 4 15 6 1

Lorna Doone (Col.) - 6 20 9 3

Lost Continent (Lippert) -
1 2 1 1

Love Nest (20th-Fox) - - 5 3 5

Mark of the Renegade (U.l.) - _ 4 10 2

Mask of the Avenger (Col.) -
1 7 1 9

Meet Me After the Shsow (20th-Fox) 3 21 42 10 1

Millionaire for Christy, A (20th-Fox) - 4 7 23 8

Mr. Belvedere Rings the Bell (20th-Fox) 9 16 28 28 9

Mr. Imperium (MGM) - -
1 5 8

Mob, The (Col.) - 4 4 1

1

1

Never Trust a Gambler (Col.) _
1 3

Night Into Morning (MGM) -
1 1 7 17 6

No Highway in the Sky (20th-Fox) - - 4 8 12

No Questions Asked (MGM) - - 6 13 16

On Moonlight Bay (W.B.) 47 64 13 10 1

fOn the Loose (RKO Radio) - 3 - 2 -

*On the Rivera (20th-Fox) 12 15 33 49 5

*Palnted Hills (MGM) - 15 29 1

1

17

Painting the Clouds with Sunshine (W.B.) .
- 10 17 14 1

Passage West (Para.) 9 2 36 18 15

Peking Express (Para.) 1 4 6 12 16

People Against O'Hara, The (MGM) - 3 7 28 13

People Will Talk (20th-Fox) 1 13 25 18 -

Pickup (Col.) - 9 6 2 7

Place in the Sun, A (Para.) 7 10 2 - -

Prince Who Was a Thief, The (U.l.) . . ! 10 30 26 -

*Prowler, The (U.A.) 2 2 4 4 4

Red Badge of Courage, The (MGM) _
1 1 1 4

Rhubarb (Para.) 7 6 12 3

Rich, Young and Pretty (MGM) 2 30 50 25 2

Saturday's Hero (Col.) - 8 6 9 4

Secret of Convict Lake, The (20th-Fox) 3 16 12 6 1

Showboat (MGM) 1 14 24 15 - -

Sirocco (Col.) -
1 1 9 10 20

St. Benny the Dip (U.A.) - -
1 4 -

Strangers on a Train (W.B.) 3 38 30 26 6

fStreetcar Named Desire, A (W.B.) 3 2 - - -

Strictly Dishonorable (MGM) - 3 2 14 45

Strip, The (MGM) - 10 16 3

Sunny Side of the Street (Col.) - - 4 “ -

Take Care of My Little Girl (20th-Fox) 10 61 46 7

Tall Target, The (MGM) - - 2 2 12

Teresa (MGM) - 7 10 21 1

1

Texas Carnival (MGM) 8 21 8 -

Texas Rangers (Col.) 1 6 14 3 7

That's My Boy (Para.) 44 31 16 6 -

Thunder on the Hill (U.l.) -
1 5 3 6

Tomorrow Is Another Day (W.B.) - - 5 1 4

Two of a Kind (Col.) - - 6 14 5

Warpath (Para.) - 2 42 15 6

Whistle at Eaton Falls, The (Col.) - - 3 3

You Never Can Tell (U.l.) .
- 2 2 6
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/ Being a reasonable facsimile

of a two-page feature article

which appeared in the Sunday
rotogravure magazine section

of the Houston Chronicle, with
pictures by a staff photog-
rapher and story by a staff
writer. It's a fine example.

V

Jack Farr, manager of the New Trail Drive-In, largest in the

Houston area (and only eight blocks from the fabulous Shamrock
hotel), promofed this fine newspaper story in the Houston
Chronicle, by the simple expedient of just asking for it. It made
a good story, and both newspaper and drive-in theatres were
pleased with the result. In fact. Jack says, this article has done
the drive-in theatres in Houston more good than any other type

of promotion or advertising.

Every drive-in has been filled to capacity since the article

appeared in the October 14th issue of the Chronicle’s Sunday
magazine. Theatre patrons mention the piece and say it brought

them to the drive-in, often for the first time. The editor of the

Chronicle told Jack he had received more good comments on

this story than any he has ever run in the magazine section. We
urge Round Table members to keep this layout, to offer in evi-

dence to your editor, in season.

We apologize to Stan Redding, by-line writer, who wrote the

original story that filled fhis space. We can only show you how
It started, but if and when you duplicate this stunt, it should be
your story by your local newspaper man, and not a copy of what
was written in Houston. By all means, dramatize, personalize and

mechanize this feature article to fit your situation. —JV.B.

An evening at a
drive-in can also mean
eating there.

A Pup and his Owner can both enjoy drive-in movies.

The day’s neivs gets a once-over during intermission.

Service with a smile is the motto of this portable
food and drink bar.
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SHOVfMCN IN ACTION
Howard McGill, manager of the Brun-

didge theatre, Brundidge, Alabama, says his

is the only theatre with an “Oscar” on the

marquee, for good movies.

Charlie Jones, manager of the Dawn the-

atre, Elma, Iowa, and one of the best small

town showmen in the country, in with news
of his Movietime block parties, so successful

they had to do it over again.

Hugh S. Borland, manager of the friendly

Louis theatre on Chicago’s southside, doing

an “Inquiring Reporter”—in person—to ask

leading questions about the habits of movie

goers.

T
Morris Rosenthal, manager of Loew’s

Poll theatre. New Haven, has organized a

Leslie Caron fan club in local high schools,

and has 2,000 members signed up.

T
Lem Sampson and Bob Spodeck, of the

Art Cinema, Bridgeport, advertised : “Only

two kinds of people should see ‘The Laven-

dar Hill Mob’—those who see movies regu-

larly and those who don’t.

T
Tom Grace, manager of the Eastwood

theatre. East Hartford, Conn., going all out

to celebrate the 10th Anniversary of the

theatre, with maximum public relations

value.

T
Mrs. Elo McDonald, who says she has to

work out an attractive gimmick to exploit

a picture on her limited budget, used large

sheets, mimeographed, as outline drawings

in a coloring contest for “Alice In Wonder-
land.”

T
John W. Michaels, manager of the Mer-

cury theatre, Buffalo, instead of inviting

Important People to a preview of “A Christ-

mas Carol,” will show the picture to 300

orphans from Catholic and Protestant

homes, with popcorn and publicity.

V
Walter T. Morris, manager of the Pike

theatre, Knoxville, Tenn., a member of the

Round Table since its inception twenty-two

years ago, brings his biographical informa-

tion up to date for our files.

T
Sid Kleper, manager of Loew’s College

theatre, New Haven, used the 2-page herald

from National Screen on “He Ran All the

Way,” with the back page devoted to a

football contest.

Leonard Tuttle, manager of the Little

Neck theatre. Little Neck, L. L, mailed 100

letters to doctors with an invitation to see

“People Will Talk” (and then, talk to

people)

.

W. Griffith Mitchell is engineering a me-
chanical display known as “Screechie, the

Little Lost Dischord” for a local depart-

mnet store in Rochester, N. Y.

Fred Lienhardt, manager of the Glarus

theatre. New Glarus, Wise., tops “Moviesta”

as a name for special shows, with his “Hill-

billy Smorgasbord” program of mountain

music and fun.

Harry A. Wiener, manager of Schine’s

Eckel theatre in Syracuse, praised in the

circuit’s “Reel News” for his handling of

“Goliath” on tour, as exploitation for “Da-

vid and Bathsheba.”

Frank Manente, manager of Loew’s Es-

quire theatre, Toledo, had a boy on the

street, reading a colossal copy of “Red

Badge of Courage” to sell both book and

film.

John DiBenedetto, manager of Loew’s

Poll theatre, Worcester, Mass., sold candy

at his concession counter, as an advertising

tieup for “An American in Paris.”

T
Ted Davidson, manager of Warner’s Ohio

theatre, Lima, Ohio, in with his campaign

on “The Tanks Are Coming” as an entry

for the Quigley Awards in the fourth

quarter.

T
National Foundation for Infantile Paraly-

sis, 120 Broadway, New York, supplying

free advertising mats and slugs for the new
“March of Dimes,” which runs January 2

to 31, inclusive.

T
Lester Pollock had a gal with a gamin

hairdo giving out free samples of perfume

as lobby advertising for “An American in

Paris,” at Loew’s theatre in Rochester.

Robert Elliano, owner-manager of the Co-

lonial theatre, at Walnut Beach, Conn., has

been elected Chief Barker of the Variety

Club of Connecticut, Tent No. 31, at New
Haven.

Kenneth Sniffin, manager of the President

theatre, Manchester, Ga., in with photos and

story of the Martin Trophy, awarded by the

Martin Theatres to the most popular foot-

ball hero in local scholastic games.

Albert Pickus, manager of the Stratford

theatre, Stratford, Conn., encountered an

unexpected “show stopper” the other eve-

ning. An excited lady patron announced that

the soft animal she had been petting, inside

the theatre, was a skunk. News of the

friendly visitor landed on page one.

Matt Saunders, manager of Loew’s Poll

theatre, Bridgeport, had plenty of newspaper

breaks for “An American In Paris,” includ-

ing a cooperative ad page, a coloring con-

test, an art show and editorial mention.

T
E. C. Grainger, in New York headquar-

ters office of Shea’s Theatres, applauding

the fine appearance and selling approach of

the candy counter at Shea’s theatre in As-

tabula, trimmed for Hallowe’en.

T
Sam Torgan, manager of the Keith the-

atre, Lowell, Mass., had the Lowell High
School band out to welcome an RKO Pathe

short film, “Here Comes the Band.”

T
Harry Shaw, division manager for Loew

Poli-New England theatres, was honored by

the New Haven Advertising Club for his

efforts in behalf of the Club and the city

as a whole. “Harry Shaw Day” was pro-

claimed for a man who is always willing to

go all out in the promotion of good will.

Ben Domingo, manager of the Keith Memorial theatre, Boston, arranged this multiple hook-

up with four disc jockeys (in person) four major network stations and, two local news-

papers to give two lucky winners "Two Tickets To Broadway" in a sponsored trip to New
York for those who selected Boston's favorite disc jockeys, in a proper tieup with the pic-

ture's tunes. It took a big lobby sign to display all of this fascinating piece of promotion.
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Footprints of "The Mob"
Lead to Buffalo Theatre
Richard Miller, manager of the Genesee

theatre, Buffalo, had a lot of footprints

painted on sidewalks, and all lead directly

to the box office, with the occasional sugges-

tion to “Follow the mob to ‘The Mob’.”

Newspaper copy, window cards and radio

spots supported the slogan as his selling

approach.

Larry Levy's "Loewdown"
As a Newspaper Column

Larry R. Levy, manager of Loew’s Co-

lonial theatre, Reading, sends us the first

example we’ve seen of his by-line newspaper

column, “The Loewdown,” which contains

news and views of motion pictures, in the

Sunday Eagle, when people have time to

read. It’s a fine use of inspired material

from Loew’s, Inc.

Catnip Tea Steeping
Tiff Cook writes that his campaign on

“Rhubarb” is cooking, as an entry for the

Quigley Awards in the last quarter—and he

is in his managerial office at the Capitol

theatre, Toronto, with the pressbook and

accessories, and a pot of catnip tea on the

fire, getting ready for action. And the

theatre cat looks exactly like “Rhubarb.”

We’ve thought right along that Paramount

sent out everything else to boost “Rhubarb,”

but they forgot the catnip tea. It makes

cats do strange and unaccountable things,

for the promotion of public relations, etc.

She's a Manager's Daughter
Jeanette Jones, born July 20, 1931, is a

new member of the Round Table, from the

Midland Opera House, Midland, Md. The
house seats 298 in a town of 1200, and she’s

as welcome as the flowers in May, at our

Round Table meetings. Says her father is

always reading the Herald, and she is study-

ing for the manager’s job. Just now, she is

cashier, bookkeeper and general assistant.

Her family would like a bigger theatre in a

larger town.

Now . . . RCA ready

TO SJMI MORE MILLIONS

in your theatre business

Offers hold new plan to help you

modernize now on low-cost credit

Effective immediately: For you, the

theatre owners, RCA now mokes avail-

able additional millions of dollars in new
credit financing in an all-out effort to

give you the theatre equipment you

need to modernize right now for better

house appeal, bigger grosses! '

Get full story.

Call your RCA Dealer . . . today.

THEATRE EQUIPMENT

RADIO CORPORATION of AMERICA
ENG/NEER/NG PRODUCTS DEPT. CAA1DEN, N. J.

British Bound Tnbie
1 John Longbottom, manager of the Odeon

theatre, Middlesbrough, has a n.ew twist.

The police inspector makes candid camera shots

of youngsters crossing streets against traffic on
their way to children’s shows, and these are run
as slides on the screen, with a lecture by the

Chief Constable, and his official awards for

safety. Also, John held a “Happy Families”
photo competition as exploitation for “I’d Climb
the Highest Mountain,” and a local sponsor

gives framed portrait enlargements to the big-

gest and nicest families photographed. ... A.
Gray, manager of the Regal cinema, Oxford,
had the cute idea of awarding a perambulator in

his Festival baby contest for “One Wild Oat.”

The Sheriff of Oxford gave a silver teething

ring to the runner-up. . . . L. L. Spurgin, man-
ager of the Robin Hood cinema, Birmingham,
reports fine audience comments on his “Happy
Go Lovely” autumn fashion parade. Ladies say
they get a much better impression of clothes

than they do in a shop window. . . . S. Pascoe
Williams, manager of the Ritz, Woking, ran a

Rotarians Party for the Aged, to see “Show
Boat”—a benefit show for the Woking Hospital

Fund, of which he is chairman, and another

benefit for the Woking Boxing Club, in need of

funds, in his fine program of public relations

plus showmanship. . . . Peter Burnup points

with pride to the fine campaign submitted by
L. B. Barnett, assistant manager of the Odeon
theatre, Littlehampton, as a first-rate example
of showmanship from a small city, and a man-
ager who is winning promotions. . . . Metro in

London sends us a copy of their special press

sheet on “Show Boat,” which matches the best

on this side of the water.

I Some weeks ago, Samuel Springfield,

manager of the Palace cinema, Eltham,
achieved considerable publicity in the local press
when lie celebrated the theatre’s 29th Anniver-
sary and entertained 81-year old Mrs. Sylvia
Nugent who had been a loyal patron for the
entire period. Then, Mrs. Nugent fell sick and
it looked as though she would miss a show,
so manager Springfield toted projector and
print of “The Great Caruso” to her bedroom,
running a necessary electric cable to her little

gaslit, terraced house. The Daily Graphic made
a big story of “The Cinema Goes to Granny.”
. . . W. A. S. Lamb, asst, manager of the New
Savoy Picture House, Glasgow, is a new mem-
ber of the Round Table, competing for the
Quigley Awards. . . . W. E. P. Lampert, man-
ager of the Odeon theatre, Farncombe, launched
a model “Showman” ship as inspiration for his

staff. . . . John W. Wilkinson, manager of the
Elite cinema, Middlesbrough, had attractive

guests and children in kilts for “Happy Go
Lovely.” George Rothwell, manager of the
200-seat Institute cinema, in the village of Gar-
stang (population 1200) wins Peter Burnup’s
applause and ours for his fine letter in belief

of stout-hearted showmen. . . . Tom Grazier,
manager of the Arcade theatre, Darlington, pub-
lished a weather prophecy—“There will be a
warm, sultry breeze blowing along Skinnergate”
—as advertising for “Sirocco.” J. K. Pease,
manager of the Princess cinema, Blackpool,
landed fine publicity pictures in the local press
for “The Great Caruso.” . . . Harold Shampan
sends pictures of his promotions for new attrac-

tions, including “Mr. Belvedere Rings the Bell,”

which does.

SI Colin Farman, manager of the Domin-
•I ion theatre, Blackpool, is a neAv member

of the Round Table who sends in exceedingly

neat entries for the Quigley Awards as his first

submission. With a sprig of heather attached,

which he used as a good-luck giveaway for “The
Toast of New Orleans.” Much good showman-
ship displayed by this young manager of an
independently-operated, subsequent-run family

theatre. . . . Harry Gent, manager of the Royal
Hippodrome, Liverpool, had three sandwich
men in the street, with placards, “They’re Com-
ing”
—“Around the Mountain”—“Abbott &

Costello.” ... A. Heaton, manager of the Regal
cinema, Beverley, reports that six traders co-

operated for the first time in local newspaper
history with a composite ad for “Teresa.” . . .

W. Wyatt, manager of the Ritz cinema, Neas-
den, had his attractive Mayor and Mayoress
with a guard of honor to see “Captain Horatio
Hornblower.” .

. . E. H. Anthony, manager of

the Dominion cinema, Harrow, sends pictures

of interesting window displays for the same
attraction. . . . R. S. Brand, manager of the

Ritz cinema, Southend-on-Sea, had a novel

street ballyhoo for fabulous “Fabiola.” . . . Alan
S. Dale, assistant manager of the Regal, Green-

ock, used slides on the screen of the local

Festival parade. . . . C. Drysdale, manager of

the Capitol, Leith, had a group of the St. An-
drews Ambulance Corps in the theatre for his

“Meet the People Night.” ... A. Atkinson,

manager of the Gaiety cinema, Leeds, put “One
Wild Oat” in a small envelope, as a giveaway

to advertise the picture.

SI D. A. C. Ewin, manager of the Lyric cin-

ema, Wellingborough, had twenty prizes

donated by local merchants, and displayed on
stage for twenty winners in his “Happy Go
Lovely” contest. The first prize winner had first

choice of the lot, with No. 20 getting the last

remaining gift. Isn’t that a novel way of

handling prizes ? And, as an additional touch of

showmanship, on the same occasion, the audi-

ence decided which merchant won the coveted
“Rose Bowl” award for the best decorated shop
window, presented by the Chamber of Trade.
That makes a two-way contest with a lot of

audience participation. . . . Another good idea

from Britain; A. T. Fowle, manager of the

Astoria cinema, Brighton, promoted what local

shops called their “free half hour” as exploita-

tion for “Mad Wednesday.” Shoppers bought
as usual and received dated and time stamped
sales slips. Next day, they learned that the

money spent for all purchases in a particular

half hour would be refunded
;

this half hour
period being left to chance in each store. . . .

R. J. Crabb, assistant manager of the Savoy
cinema, Swindon, found wonderful old automo-
biles for “Excuse My Dust” which made news-
paper photographs. . . . Noel Briggs, assistant

manager of the Lyric, Wellingborough, credited

with showmanship displayed in his entries for

the Quigley Awards. . . . J. J. Kaye, manager
of the Prince of Wales cinema, London, a new
member of the Round Table, had attractive

“Prehistoric Women” caged as lobby display

and for street ballyhoo.

OUTDOOR
REFRESHMENT

SERVICE
from Coast
to Coast

over Vi Century

SPORTSERVICE CORP.
SPORTSERVICE BLDG. • BUFFALO, N. Y.

WHEN YOU NEED

SPECIAL TRAILERS

‘GOOD’ AND F-A-S-T
SEND YOUR ORDER TO

FILMAC^K
CHICAGO, 1327 S. Wabash - NEW YORK, 630 Ninth Av.
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept,, Rockefeller Center, New York (20)

HELP WANTED PRINTING SERVICE NEW EQUIPMENT

PROJECTIONIST: MIDWESTERN TOWN SEVEN
nights, two matinees—no drinkers or drifters need
apply. Give full information, photo, references in first

letter—steady job. BON 2621, MOTION PICTURE
HERALD.

OPERATOR WANTED—MUST HAVE EXPERI-
ence, reliable: steady work. A-1 Equipment. Write C.

NEITHOLD, care of Orange Inn, Goshen, New York.

POSITION WANTED

THEATRE EXECUTIVE, 34, WITH PRESENT
employer 15 years, desires change in New York City.

Complete knowledge exploitation, booking, manage-
ment of all type operations. BOX 2619, MOTION
PICTURE HERALD.

THEATRES

FIRST-RUN AIR CONDITIONED 440-SEAT THE-
atre in Florida town of 15,000 population. Only one
other regular theatre in area. County population over
30,000. Will sell lease and equipment. $20,000 cash re-

quired. Balance easy terms. A real spot for experi-

enced theatre operator. Write BOX 2620, MOTION
PICTURE HERALD.

DRIVE-IN THEATRE FOR SALE, EASTERN
South Carolina. JOHN ALLISON, 483 West Palmetto
Street, Florence, South Carolina.

BOOKS

MAGIC SHADOWS-THE STORY OF THE ORI
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid.

$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20. N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Expert information on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20. N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac—the big book about your business—1951-52 edi-

tion out soon. Contains ever 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures, 1944 to

date. Order your copy today. $5.00 postage included.
Send remittance to QUIGLEY BOOKSHOP. 1270

Sixth Ave., New York 20, N. Y.

WINDOW CARDS. PROGRAMS, HKRALDS,
photo-offset printing. CATO SHOW PRINTING CO.,
Cato, N. Y.

USED EQUIPMENT

PAIR SIMPLEX SP 35MM. SOUND PROJEC-
tors, portable type. Can be used with arcs. Factory
re-conditioned and guaranteed. Complete outfit except
speaker and screen. Very low price. CHARLES J.

HICKEY, Route 6, Knoxville, Tenn.

STAR FOR PRICE AND QUALITY! E-7
mechanisras, rebuilt, $895.00 pair; Griswold splicers,

$14.95; Century intermittents, rebuilt, $59.50; 1 unit
electric ticket register, rebuilt, $115.00; Hall-Motio-
graph 85 ampere lamphouses, good condition, new re-

flectors, $475.00 pair; National Super vacuum, good,
$39.50; Tell us your needs. STAR CINEMA SUPPLY,
441 West 50th Street. New York 19.

SAVE 25% TO 50% AND MORE! TRADE IN
your old. wornout equipment for modern projection and
sound. Buy on time—pay out of increased box-office
receipts. Send equipment list and seating capacity.

S. O. S. CINEMA SUPPLY CORPORATION. 604 W.
52nd St., New York 19.

THEATRE SEATING

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. Chairs re-

built in your theatre without interruption. THEATRE
SEAT SERVICE CO., 160 Hermitage Ave., Nashville,
Tennessee.

BUY CHAIRS FROM RELIABLE SOURCE—
that means S. O. S. Get our chair bulletin showing
outstanding values. S. O’. S. CINEMA SUPPLY
CORPORATION, 604 W. 52nd St., New York 19.

BUSINESS BOOSTERS

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions. COMICS PREMIUM CO., 4121^
Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS. 75 OR 100 NUMBERS.
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18. N. Y.

POPULAR, NEW, APPROVED IOC COMIC
books. Original publishers package, plus large colored
Roy Rogers Photograph, 3c per combination. Roy
Rogers Official Deputy Sheriff Badge, individually
mounted, plus Rogers’ photograph; 4c per combination.
SIDNEY RO'SS, 346 West 44th Street, New York
City 18, N. Y.

WHITE PLASTIC COATED SCREENS, 35c FOOT
Exciter lamps, 40c; Film cabinets, $2.95 section-
Sound lenses, $14.50; Rewinders, $9.95 set; Reel alarms
$5.50. STAR CINEMA SUPPLY, 441 West 50th
Street, New York 19.

VJ IL 1 i JSiVirilKtU MA-
sonite marquee letters. 4"—35c; 8"—50c; 10"—60c; 12"

85c; 14"—$1.25; 16"—$1.50 (all colors). Fits Wagner
Adler, Bevelite signs. S- O. S. CINEMA SUPPLY
CORPORATION, 604 W. 52nd St., New York 19.

SELL YOUR PICTURE AND SOUND WITH
flameproofed, lungusproofed plastic screen 39Kc sq. ft.;
beaded 49l4c; reflectors 20% off; coated lenses $100.00
pair; A-25A amplifier 25 watts w/monitor $175; Tru-
somc 2 way speaker system $249.50. S. O. S. CINEMA
SUPPLY CORPORj\TTO'N, 604 W. 52nd St., N. Y. 19

STUDIO AND PRODUCTION
EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal
cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE CAMERA MART.
INC., 70 W. 45th St., New York.

art reeves 35MM RECIDRDER OUTFIT; RE-
built $2,975; shustek 35/16mm picture reduction printer,
rebuilt $2,995; sound cameras, single system, complete
Belhowell outfit. $3,950; complete Akeley WE outfit.
$5,250; Auricon 16mm professional sound camera. $495;
16mm animation stand complete $2,250; Maurer BM
recording system, complete $2,495; Moviola soundpix
UDS, rebuilt, $1,095; new bridgamatic studio produc-
tion 16mm automatic developing machines, $995. Cash
paid for used studio equipment. Trades taken. S. O. S.
CINEMA SUPPLY CORPORATION, 604 W. 52nd St..
New York 19.

DRIVE-IN EQUIPMENT

NOW IS THE TIME TO O'RDER DRIVE-IN
equipment for Spring 1952 opening. Complete dual pro-
jection and sound from $1,595; in-car speakers $15.95
pair with junction box. All available on easy payment
plan. Send for equipment list. S. O. S. CINEMA
SUPPLY CORPORATION, 604 W. 52nd St., New
York 19.

ARE YOU LOOKING FOR BARGAINS?

DQ YOU CONTEMPLATE CHANGING YOUR
position? Is there an opening on your staff for a
qualified manager or projectionist? Have you any
equipment to sell, or do you want to buy some? If
you are looking for any of these things, you are read-
ing the right page in the right book. The MOTION
PICTURE HER.-\LD classified page will get you
results as it has for thousands of others. Why not try
it next week ? Contact us by mail or telephone. Classi-
fied Dept., Rockefeller Center, New York 20.

Philadelphia Group Elects

Herli Gillis of Paramount was elected

president of the Motion idetnre Associates

of Philadelphia at the annual election meet-

ing last week held in the club rooms of the

Variety Club. John Turner was elected

vice-president; Joseph Farrow, secretary,

and Harry Brillman, treasurer. Jack Engel

is the outgoing president. The election meet-

ing also marked the opening of the group’s

Idth annual welfare drive, of which Jack

Beresin is chairman.

U. A. Gets Morros Film

United Artists has acquired “A Tale of

Five Women,” produced by Alexander Paal

and filmed in five capitals—London, Paris,

Rome, Berlin and Vienna. The film, which

stars Bonar Colleano, is a Maurice J. Wil-

son-Boris Morros presentation.

Republic, 20th-Fox Set

Distributor Contract
Agreement on a long term contract calling

for 20th Century-Fox International to han-
dle distribution of Republic films in South
Africa has been announced by Spyros
Skouras, president of 20th Century-Fox.
The contract, effective immediately, covers
the distribution of Republic’s entire output

of features, shorts and serials.
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IT NAMES yOU-AND
THOUSANDS OF OTHERS
AS BENEFICIARIES

prem/am

Here’s something to

be Thankful for —
During this Thanksgiving season let us

oil be thankful that the amusement in-

dustry has undertaken this wonderful

humanitarian work—that of routing TB
— man's most deadly disease.

Your contribution gives you

MEMBERSHIP in the

WILL ROGERS MEMORIAL
HOSPITAL

and hst/re^...

1.

~Care for those in the amusement in-

dustry who are afflicted with tubercu-

losis. ..to return them to their families,

their jobs, in good heallh—mentally and
physically

2.

—Advancement of a tuberculosis edu-
cotional program throughout the indus-

try—to help stop TB before if becomes
seriously entrenched

3.

—Development of research in this field;

ever seeking better and more advanced
methods of controlling and curing TB

4— Continued search for the hidden
cause and source of TB infection, and
help in developing prevention and
medication

If you’re an exhibitor—get every em-
ployee to contribute to the hospital fund

—to Join.

If you're an employee—JOINI—and be
thankful that you’re a part owner in the

Amusement Industry's only hospital.

h/nc^hhcf
OF INSURANCE COVERAGE IS THISP It’s not

a written policy—yet its benefits have been avail-

able for a quarter of a century to help ANYONE
in the amusement industry (and their families)

to combat and conquer tuberculosis—at no cost!

It’s your membership in the Variety Clubs-

Will Rogers Memorial Hospital at Saranac Lake

...and the premium is only your voluntary con-

tribution to the Hospital Fund.

THE WILL ROGERS
MEMORIAL HOSPITAL

has earned the enviable record of 90% plus in

cures of tuberculosis... a tribute to its sincerity,

its techniques, and its facilities. Of 853 patients

admitted—at no cost—771 were completely cured

—rehabilitated, and returned to useful and happy

lives.

The hospital employs the greatest medical

knowledge and equipment. It maintains an insti-

tution valued at a million-and-a-half dollars. It

Anyone in the amusement
industry who needs it is

offered free core and the

best medical attention

available to combat TB

renders individual care, and it conducts a con-

stant and intense educational and research pro-

gram purely on the voluntary contributions of

the amusement industry, which is blessed with

the biggest heart in the world, and...

life carsfiroufou/n

'

VARIETY ClUBS-WILl ROGERS MEMORIAE HOSPITAL
The only hospital operated by and for the amusement industry

1501 Broadway, Room 2011, New York 18, N. Y. • BRyont 9-0146-7



GET YOUR
COPY

. . . from your N.S.S. salesman

or your nearest National

Screen Service Exchange!

^^^•esents youi <- r

make yovir Holiday s

jF^ckage to
bigger

C..o„. Bo^office s«oce^.s

^

r 'Tr'' Here’fA-^ largest assortment of Hoff

f
ever liefore . H

vou’ve ever seen . • •

1-'“^ «pW;""",;tsPLJs ana actfon-pneM

most pro/haWe HoUdayJI^-

SERVICE
Of me uuH/sT/iy.

...the most

exciting assortment

of Holiday exploitation

material youVe ever

seen... to make your

Holiday season a

standout Boxoffice

success...



FURmSHINGS UFSlGi\ PHYGIFAL OPERATIDK MAlJ\TFJ\Ai\lCF

Combining a Maskless Screen

with Neutral Auditorium Treatment

for Greater Picture Impact

mrr-

The Cinema at Framingham, Mass., page 8,

and application of its principles to existing

auditoriums, page 11.

A. Cade iaw*

Attendants

The Lqw Cast of Ousting

the Menace of Low-Intensity

Stunts that
*Mtang the Beil99

Mii
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K SECOND

BON OFFICE

INSIDE 70UE

TNEATEE

ZiO^LD^

When you offer ice-cold Coca-Cola to your patrons, you

are putting a second box office inside your house. Theater

goers are in a spending mood. With Coca-Cola, YOU can

get the coins that are going for refreshment. Thus, you

can increase your profit per admission with no increase

in overhead. And you can do it with your choice of vend-

ing methods and a few square feet of floor space now idle.

For all the money-making details, address: The Coca-Cola

Company, P. O. Box 1734, Atlanta, Georgia.

TjTf t: 2m



TTIVERYBODY stands to gain from this industry-

wide program to stimulate attendance. But the

smart operators are taking active steps now to hold

their gains.

Make sure your house offers comfort to match the

outstanding attractions “Movietime U. S. A.” will

bring to your screen. Because extra comfort can

help keep the line forming at your box office.

The best investment in comfort you can make is

Heywood-Wakefield seating. Get in touch with your

nearest Heywood-Wakefield representative today

and find out for yourself. Heywood-Wakefield, The-

atre Seating Division, Menominee, Michigan. Sales

Offices: Baltimore, Boston, Chicago, New York.

ENCORE Chairs bring

the extra comfort that attracts

more orchestra patrons.

AIRFLO Rocking Chair

Logos fill loge sections at a

profitable premium admission.
HEYWOOD-
WAKEFIELD

1

BETTER THEATRES SECTION 3



BIGGER
BOX OFFICE!

4*P

mm

On movie sets . .

.

BETTER
MOVIES!

7»E National
TRADE-MARK g

CARBONARCS
The "National” carbon arc offers advantages — in making

movies in the studio ... in projecting movies in theatres —
that no other light source can match:

• SMALL SOURCE SIZE

• HIGH BRIGHTNESS

• GREAT POWER FROM ONE UNIT

• WHITE LIGHT

• MINIMUM HEAT PER FOOT CANDLE

This "Big 5” offered by the "National” carbon arc means

movies of highest technical lighting quality. Shadows are

sharp and dramatic. Depth of focus is excellent. Heat on the

actors is at a minimum. And, when you use the "National”

carbon arc in your projection booth, the picture is at its best.

You gain in quality all along the line.

YOU CAN'T SfCfAlP ON STUDIO LIGHTING

WITHOUT RISKING BOX OFFICB!

When you order studio or protector

carbons order "National" !

The term ^National” is a registered trade-mark of

Union Carbide and Carbon Corporation

NATIONAL CARBON COMPANY
A Division of Union Carbide and Carbon Corporation

30 East 42nd Street, New York 17, N. Y.

District Sales Offices: Atlanta, Chicago, Dallas,

Kansas City, New York, Pittsburgh, San Francisco

IN CANADA: National Carbon Limited
Montreal, Toronto, Winnipeg
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There's nothing as effective as a clean, modem, well-lighted

front and GOOD attraction board to sell EVERY show.

Have a panel large enough to get in plenty of powerful sales

copy and still leave ample white space—enough letters to spell

it out as you plan it—and a variety of sizes and colors to lend

attractive emphasis.

Big Panels

and Good Copy

ARE GETTING THE BUSINESS!

Wagner has modern frames to meet all conditions— letters in

plastic and aluminum in the widest range of sizes and colors.

Features available only with Wagner make them the show-sell-

ingest medium ever devised, the most economical, most favored

of all display equipment.

Send today for the BIG FREE Wagner Catalog.

BETTER THEATRES SECTION 5



Actual Comparative Teste Prove

that the brightest pictures can be projected at lower operating

cost, regardless of how big the screen, by using the

NAnONAL
75 to 130 ampere high intensity reflector type

PROJECTION ARC LAMP
Air-cooled rotating positive carbon feeding

mechanism.

Big 163^" reflector matches highspeed f/1.9

lens.

Automatic arc crater positioning.

Stable burning and complete combustion at

the arc, to avoid any black soot, are at-

tained by a jet of air directed just above

the arc.

White smoke, which would otherwise cloud

the mirror, is also diverted hy this air

stream.

Unit construction permits instant removal

of components for cleaning.
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On Giving Proof

To the Pudding of

Public Relations

for DECEMBER 1951

GEORGE SCHUTZ, Editor

EDITORIAL INDEX:
Page

THE CINEMA, FRAMINGHAM. MASS. ------- 8

. . . combining tor the first time a maskless screen with synchronous surround,

and neutral treatment of the auditorium, to provide conditions tor greater impact

ot the performance.

ADAPTING EXISTING AUDITORIUMS TO "FULL VISION"

MOVIES ---------------- 11

ON THE HOUSE department: Two Newspapers Columnists

Find the Theatre Better'n Ever for Movies ------ 14

THE DRIVE-IN department: For the Refreshment Stand

—

products culled from the 1951 hotel show exhibits - - - 16

DECEMBER MANAGER OF THE MONTH ------ 18

THEATRE SALES department:

A Five-Star Policy for Stand Attendants - 2 1

"It Rang the Bell for Me" - - - - - - 22

The Vender-Vane: Market News --------- 24

THE NEEDLE'S EYE, Projection Department: The Small Cost of

Ousting the Menace of Low-Intensity ------- 27

THEATRE TELEVISION EQUIPMENT (a series): Part 4—Simplex

TV System - -- -- -- 31

ABOUT PRODUCTS ------------- 33

ABOUT PEOPLE OF THE THEATRE -------- 36

is published the first week of each month, with the regular

monthly issues, and an annual edition, the Market & Operating Guide, which

appears in March, issued as Section Two of Motion Picture Herald,

QUIGLEY PUBLICATIONS, Rockefeller Cenfer, New York 20, N. Y., Circle 7-3100; RAY

GALLO, Advertising Manager; CHICAGO: 120 S. LaSalle Street, Financial 6-3074; URBEN

FARLEY, Midwest Representative; HOLLYWOOD: Yucca-Vine Building, Granite 2145.

f HE industry's decision to

accentuate the positive and eliminate the

negative is paying off. The movies are get-

ting a good press these days. The industry

has provided most of the impetus, in its

product, and in a splendid display of proud

confidence.

How much of a change the newer prod-

uct represents, this scribe wouldn't esti-

mate. The face that the industry is showing

its customers, however, does constitute a

considerable alteration. In place of the

hang-dog look of a year or so ago we have

"Movietime, U.S.A."

Appeal to spectacular drives and to

slogans does itself imply that good product

is not the whole answer. Even with an up-

turn in picture quality the business has of

course had to contend with the fact that

precisely when mounting living costs and

taxes reduced the surplus from which the

recreational dollar must come, the movies

had to compete with more things to spend

it on.

O it is that more than

words—something real, something physical

is needed to support the inspirational cam-

paigns and the slogans; something of sub-

stance to endure when the ballyhoo has

done its job. Third-dimension would be

fine, only we ain't got it. "Peripheral modu-

lation" is a good idea but still just an idea.

What we do have, however, is equip-

ment more capable than ever to reproduce

what Hollywood puts on the film. To make

full use of it would be to give movies some-

thing appreciably and permanently new in

more than half the theatres of the land!

Also, something new for exhibition gener-

ally is immediately available in the elimina-

tion of screen masking. And something new

is more or less as available, depending on

the specific effect of defense controls, in

the elimination of architectural and deco-

rative interferences now in countless audi-

toriums, and the substitution therefor of

forms and surfaces which give Hollywood

a chance, unhampered, to do a job on the

movies' competitors.

The old fighting spirit, plus good pic-

tures, has improved public relations. But

it'll take high standards of exhibition,

marching with technical advances, to hold

the gain.—G. S.
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Along the mall of Shopper's World

Combining a
Neutrality of
Picturing and describing The Cinema of Shop-

pers’ World, huge suburban mercantile center at

Framingham, Mass., where the motion picture

is freed of interference from a black frame and

extraneous architectural form and coloration.

IN THE CINEMA of Shop-

pers’ World at Framingham, Mass., a

maskless screen has been integrated with

purely functional auditorium design in such

manner, including control of screen light

throughout the area of the audience, that

a definite physical scheme is offered for the

advancement of public motion picture ex-

hibition.

Elimination of the time-honored screen

border has been gaining momentum lately.

The advantages of a “neutral” auditorium

have had authoritative recommendation for

some years. In the theatre of Boston’s

tremendous suburban trading center, these

two ideas are applied, complementarily, for

the first time. The result is a screen per-

formance altogether free of extraneous in-

fluence—that is to say, free to seize and

hold the mind.

Virtually out in the country, on Route

9 between Boston and Worcester, Shop-

pers’ World nevertheless is not without

physical distinctions purely as a mercantile

mart. It expresses the trend toward out-

lying trading centers in daring dimensions,

with two double-deck tiers of shops along

the sides of a landscaped mall, which is

crossed at ground level by macadam walks,

and above by bridges which connect ele-

vated promenades on which the upper shops

front. Modern stores, including a huge

branch of Boston’s famed Jordan Marsh,
offer almost every class of merchandise,

while there are a variety of restaurants.

The Cinema is operated

by Philip Smith of Bos-

ton, operator of many
drive-in theatres.

Construction of The
Cinema follows that em-

ployed basically through-

out Shoppers’ World.

^Vith walls of Cemesto

—

a relatively thin masonry

unit composed of asbestos

and Celotex and accord-

ingly very light in weight,

structu'es have required

only light steel frame-

work. The Cemesto
blocks are laid in vertical

tiers divided by aluminum
d'-members.

The theatre is located off the mall,

immediately beyond shops at the inner end.

D/ives to parking space, and parking area,

adjoin the theatre.

A central heating plant serves the entire

development; the theatre has its own cool-

ing plant, however, equipment being lo-

cated adjoining the projection room.

The view of The Cinema above, shows one

side (wifh sign toward parking drives) and a

porflon of the facade. The upper course of

the latter is set back from a one-story struc-

ture housing the foyer, which extends across

half of the front, with windows in aluminum
frames. The upper course is Cemesto masonry
floodlighted from the lower roof. The glazed

area shown above houses the portion of the

foyer shown at left, which juts out from the

remainder with a pair of ''Hercullte'' entrance

doors facing an open approach canopied by
continuation of the roof. ''Herculife” exit

door? extend along the Inner side of this open
approach (see other foyer view on page 10).

The box-office is a desk at the end of the re-

freshment stand (left).

The stand designed by William Riseman Associates

of Boston, has wood veneer facing around a display

case, and a back screen wall of pebbled glass. Behind
the latter are the manager's office (at front), a storage

and a janitor's room.



Maskless Screen with

Auditorium Design

Archifects of Shoppers' World:

KETCHUM, GINA & SHARP. New York

Consulting Designers for The Cinema:

BEN SCHLANGER, Architect, New York

WILLIAM A. HOFFBERG,
Engineer, New York

EDWARD CONTENT,
Acoustics Engineer, Stamford, Conn.

® The performance of the Shoppers' World Cinema sets In a field

of light of Its own making, with the Intensity of that field thus kept

In a constancy of relationship to that of the performance Itself. With
a Schlanger-Hoffberg surround In place of masking, the screen Is the

sole source of running Illumination (except for downllghts providing

focal aisle lighting) for the entire auditorium. This Illumination thus

controlled by film density. Is diffused by walls and a celling of perfo-

rated metal In saw-tooth formation having facing toward the screen

at wider angle than that toward the rear, so that light Is reflected

across the auditorium In a forward direction, therefore out of patrons'

eyes. (See rear auditorium view on next page for furfher dafa.) At
The Cinema, the edge of the picture Is filtered by translucent plastic

and further obscured by the Inner edges of splayed, curving wings

made of sand-fInIshed plaster Between the side wings and the ser-

rated walls are diffusing surfaces of flat hard plaster painted light

gray. The screen Itself Is an RCA "Evenllte" (graduated perfora-

tions) 28 feet wide. Projection Is by RCA mechanisms with Koll-

morgen f/1.9 lenses, and RCA "Brite-Arc" (9mm positive trim) lamps
o^'crated at 85 amperes.

Continued on following page

'i



THE CINEMA AT FRAMINGHAM, MASS., continued

Below is pictured the foyer from the position

of the ticket taker, who stands in the middle of

the floor a short distance from the refreshment

stand, without the "formality" of barriers. At
left in the picture is a section of the exit doors.

Beyond the steel-and-concrete stairway to the

balcony level is lounge areas. Adjoining this are

the main floor restrooms; others are on the mez-

zanine. Except where glazed, foyer walls are prin-

cipally cinder block partitions merely painted

powder blue. In the lounge, however, they are

finished in the same ribbed Zourite porcelain

enamel used to face a lower course of the

facade, beyond glazing. Carpeting is red and
black. The ceiling is Acousti-Celotex.

MOTION PICTURE HERALD, DECEMBER I, 1951

The view toward the rear of The Cinema auditorium Indicates the con-

tinuity of a treatment neutral both as to scale and tone, causing the walls

to recede "Infinitely" In an optical effect akin to that of space. All of the

perforated metal surfaces are toned light gray with a flat oil paint; light

is thus diffused, with the rear-facing surfaces of the angles appearing only

slightly darker than the others. (To use a flat surface would require finishing

In a darker tone, thus diminishing the effectiveness of the screen light.) . . .

This view of the auditorium also indicates the unusual seating plan, in which

sightlines, rather than uniformity of assembly, controlled locations. Chairs

are staggered "at will" with strict reference to the screen—rows are in-

dented variously, instead of in a regular alternate scheme, and there are

occasional gaps between chairs within rows. An incidental effect is a "feeling"

of living-room-like informality. There are nine rows of Kroehler push-back

chairs in the balcony, spaced 38 inches back to back; and 29 rows of

Kroehler chairs on the main floor, spaced 36 inches. The first row is 26 feet

from the 28-foot screen; the farthest row

(in the balcony) is only 126 feet from the

screen, giving The Cinema a maximal vision

factor of only 4I/
2W. Acoustical treatment

consists in fibreglas "at random" behind

the perforated metal of the side walls, and

solidly In the rear wall, balcony fascia and

ceiling. The ceiling curves in a broadening

arc toward the screen end, and hidden in

Its edge are reflector lamps with color

roundels for intermission lighting. The floor

slope is of dual-incline type, and with the

balcony therefore relatively low and mod-
erately graded, no excavating was required.

. . . the principles of "neutral" auditorium

treatment applied at The Cinema are dis-

cussed in relation to existing auditoriums

beginning on the opposite page.



Adapting Existing Auditoriums

To Tull Vision” Movies

By BEN SCHLANCER
New York theatre architect and consultant, co-

developer of the Schlanger-Hoffberg maskless

screen and synchronous surround system, who
here explains how the principles he used in the

Framingham Cinema (see preceding pages) can

be applied to auditoriums of present theatres.

THE MOUNTING evidence

in favor of luminous screen surrounds has

accelerated the need for enlisting the audi-

torium itself as a definite part of the visual

presentation of the projected picture. Al-

though it is possible that in the near future

we can expect some radical developments in

motion picture presentation, we can im-

mediately make use of several proven meth-

ods for producing greater visual impact, re-

sulting in favorable patron reaction. Let us

consider the problem under three distinct

headings; (1) picture size and brightness,

(2) immediate picture surround: and (3)

auditorium environment.

There has been a tendency in actual

screen installations towards a somewhat

larger picture in recent months. The
“Cinerama” screen process developed by

Fred Waller has forcibly displayed to many
persons who have seen it, the tremendous

importance of the really enlarged picture.

The “Cinerama” picture is of an arcuated

shape, with a width of about 40 feet. It

requires three separate projection rooms.

The purpose of this article, however, is

to explore what can be achieved with avail-

able equipment and existing projection

rooms. One of the major considerations of

picture size is the ability to sufficiently

illuminate a picture that is large enough to

take command of an audience visually.

There are arc lamps now available to

achieve this.

Under no circumstances should a

screen have an illumination less than 15

foot-candles of incident light, measured at

the center. Your equipment dealer will

doubtless co-operate in obtaining the use of

a screen-brightness incident light meter for

this test. Do not depend upon visual ob-

servation for evaluating screen brightness;

it is completely unreliable.

After you have determined the maximum
screen size and brightness achievable in

your theatre, you are in a position to con-

sider treatment for the immediate picture

surround and the remaining auditorium

surfaces. Now you have the choice be-

tween the traditional black masking with

dark environment, or the use of controlled

gradations of luminosity designed to pro-

vide a maximum of enjoyment and of vis-

ual comfort in picture viewing.

Black masking and a dark auditorium

were necessary parts of picture exhibition

when screen illumination was feeble and

when there was a lack of picture steadi-

ness. Now, with screen brilliance, steady

projection and increasing use of color,

many objections to the use of black masking

and dark surround have become evident.

The beauty of the brilliantly illum-

BEHER THEATRES SECTION
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VISION RANGE
The field of view rela-

tive to the screen of an

audience in a motion

picture theatre is dia-

grammed at left for

various viewing dis-

tances in a drawing by

Sylvester K. Guth of

General Electric, de-

veloped from studies

which he reported to

the Society of Motion

Picture & Television En-

gineers (SMPTE Jour-

nal, September, 1951).

The areas of vision oc-

cupied by the screen

are indicated by rec-

tangles at the center

(see text below).

inated picture cannot be properly enjoyed

because of the visual fatigue caused by the

sharp contrast and the glare produced by

the black masking, with the result that the

greatest contrasts occur at the edges of the

picture, thus reducing the sensitivity of the

eye to the detail in the picture.

Many attempts have been made to

project a luminous frame surrounding the

picture from a separate light source. These

e.xperiments show that any reduction in

contrast between the surround and the pic-

ture is desirable. However, fixed inten-

sity light surrounds still give the effect of

a limiting picture frame.

SURROUND LIGHTING METHODS

There are now two methods of synch-

ronous screen surround illumination which

utilize the film projection light source

modified by the density and hue of the

film passing through the projector aperture.

T'he system used in the Telekinema of the

Festival of Britain had a lens and mirror

assembly in conjunction with the projector,

which required care and cleaning of these

optical parts. Screen surround construction

is also necessary that can receive the light

projected through this optical system.

The system developed in this country

and recently installed in the Plaza at

Scarsdale, N. Y., and the Cinema at Fram-

ingham, Mass., utilizes only a specially de-

sign screen frame construction, and

reflecting materials to surround the picture

rvith a synchronous bath of light, d'his

system has the advantage of low cost of

installation and no operating cost what-

ever. It can be manufactured as a pre-

fabricated “package” for convenient adap-

tation to existing theatres.

It is desirable to have the screen sur-

round illumination, at any given point.

related in intensity and hue to the imme-

diately adjacent picture area. This is

achieved to a greater extent in the Amer-
ican examples because the main source of

light for any portion of the surround is

derived from screen light reflection at the

contiguous picture area. (The British sys-

tem claims that the color content of the

transmitted light is de-focused or diffused

to give a uniform color. ) To the ex-

tent that the synchronous light surround

matches the adjacent picture area, the

viewer is more able to imagine the picture

area blending into the surround lighting,

with a resultant heightening of the sense

of realism.

A very large area of auditorium wall and

ceiling surfaces is visible from the average

viewing position. Mr. Guth’s accompany-

ing diagram (shown above) illustrates this

effectively. The three rectangles at the

center of the diagram, marked A, B and

C, show the total field of view of a pair

of human eyes that is occupied by a mo-

tion picture screen, at viewing distances

amounting to the width of the screen

(IW), three times the width (3W) and

five times the width (5W). The shaded

portion of the diagram indicates the field

of view of one eye only.

WHAT THE EYES CAN SEE

Now In Figures 1 and 2 Is shown the

amount of the field of view occupied by the

walls and ceiling of an auditorium. The
extreme viewing distance is shown at 5W
on these diagrams, and this ratio is recom-

mended as the maximum for determining

picture size. Mr. Guth’s diagram shows

very effectively how insignificant a portion

of the field of view the picture occupies

at 5W. It is advisable to use a picture

size as close to 4W as the seating arrange-

ment nearest the screen will permit, pro-

vided that sufficient screen illumination is

maintained.

Figures 1 and 2 show that more of the

walls and ceiling of a theatre come into

the critical portion of the field of view as

the room becomes narrower and lower in

height. Note in the plan view {Figure

1 ) the amount of wall area which

comes within the normal two-eye field of

view, which is 120° horizontally. Figure

2 shows the amount of ceiling visible in the

vertical field, which is 60° above the

horizontal.

Figure 1 also indicates wall areas which

come within a horizontal viewing angle of

60°. It is within this smaller angle of view

that greatest care must be taken as to the

surface visible within this range. Similarly,

in Figure 2, the surfaces of the ceiling seen

within the vertical viewing angle of 30°

above the horizontal require great care in

treatment. Specifically, the surfaces from

points A to H

,

or A to D, in Figure 1, and

the ceiling from points A to D, or A to F,

in Figure 2, are the surfaces coming within

the critical viewing zone. In these critical

areas we find the screen, the immediate

screen surround, and what may be termed

the transitional areas blending the screen

surround to the remainder of the audi-

torium surfaces.

TREATMENT OF SURFACES

The next surfaces to consider are those

which occur just beyond the aforemen-

tioned zones and are contained within the

120° horizontal and 60° vertical viewing

angles in Figures 1 and 2. In existing the-

atres, these latter surfaces may be effec-

tively treated by proper painting, with

color and finish as hereinafter recom-

mended. Beyond the above areas, the walls

and ceiling can be treated decoratively in

an optional manner, and here secondary

(non-screen) light sources may be used to

advantage. It is to be noted that no sec-

ondary light sources should be used to light

the visible surfaces in the critical areas

nearest to the screen.

Figures 3 and 4 illustrate the behavior

of light as reflected from the screen on

the auditorium surfaces. Figure 3 shows

two types of broken surfaces which would

normally contain a shaded and shadow por-

tion due to the location of the screen light

and the break in the surface. Note the por-

tion ‘^Af’ which is recommended as a filler

section to create screen light reflection

where a shadow would otherwise exist.

These alterations need be made only on

those surfaces which come within the 60°

horizontal viewing and the 30° upward

viewing angles.

Figure 4 shows how screen light is re-

flected on the side walls and re-reflected

{Continued on page 26)
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Another owner proves

There’s boxoffice

in re-seating with

Wheeling Theatres Incorpordted

MAIN OFFICE
23-24 JACKSON STRCCT

aATAVIA. JiZW YORK
June 20, 1951

Mr. James Thompson
American Seating Company-

Ninth and Broadway
Grand Rapids 2 , Michigan

B
AMERICAN

odifc
Restful I C

©

orm
Chairs

Dear Mr. Thompson:

We have dealt with American Seating Company exclusively

since 191U. Our last order to your efficient representative in
Western New York, Mr. George A. Haney, last year was for over

iloojooo.

In reviewing our business relationship, we find we have
been the recipients of many advantages, some of which have been
unique. The writer cannot forget that in 1936 after the flood in
Wheeling, West Virginia, our Liberty Theatre, being covered up to

the marquee by the water of the river, was closed only for two
weeks. You have had in your files our previous installation plan
during the early twenties. We sent a telegram to you and the nev/

chairs were on the way.

All of our orders now to American Seating Company are for
Body Form Retractors. We are extremely pleased vdth this t^pe of

chair. They are comfortable, easily maintained, durable, and a

constant source of goodwill from our patrons. At least once a week
our managers are instructed to include a line or two in ads for these
chairs

.

Your organization has been very co-operative in every way
with us. We are very happy for our business relationship with you.

Sincerely,

VmEZLING THQ5.TRES, INC.

Nikitas D. Dipson

American Bodiform Chairs in new Dipson’s Plaza Theatre, West Erie Plaza, Erie, Penn.

Give your theatre extra patron-pulling power by re-seating with American

BODIFORM Chairs. First in comfort, first in beauty, first in economy

of maintenance and housekeeping, American BODIFORM Chairs are

preferred by profit-conscious theatre owners everywhere. Hundreds of

installations, after years of hard use, are still giving excellent service.

WORLD’S LEADER IN PUBLIC SEATING

Gmpa/u/
Grand Rapids 2, Michigan . Branch Offices and Distributors in Principal Cities

Manufacturers of Theatre, School, Church, Auditorium. Transportation, Stadium Seating, and Folding Chairs
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Oh theMom
iir editorial reports and comment on events, trends, people and opinion

Finding the Theatre

Better’n Ever for Movies
ELSEWHERE in this issue

of Better Theatres we note that the

movies are getting a better press
;
here we

offer a couple of cases in point, neither of

them prompted by pictures, but rather by

the motion picture’s theatre, as an institu-

tion and as a cog of the movie machinery.

Let’s take the last motivation first: It

is the new' Lee theatre at Fort Lee, N. J.,

across the George Washington bridge from

Manhattan. This is an operation of the

B. S. Moss theatrical interests long prom-

inent on and around Broadw'ay, with oper-

ations, which include the Criterion in

Times Square, under the direction of

Charles Moss. The Lee was designed by

Ben Schlanger and William A. Hoffberg,

New York architects and engineers, whose

recent achievement at Framingham, Alass.,

is described in preceding pages. The Lee

does not exemplify the technique applied

to the New' England job; it does give

precedent, however, to the screen perform-

ance in judging architectural values. And

this has moved the movie critic of the New
’fork JForld-Telegr-arn and Sun to W'rite

in his column

:

‘‘Era’s End

:

The end of a queer fashion

in movie theatre architecture is emphasized

in the opening of the new Lee Theatre at

Fort Lee, N. J.

“Time was when theatre architects

seemed to be frightened at the prospect of

having their building recognized as a place

dedicated to the showing of motion pic-

tures.’The lobbies were overdecorated into

what might have been a museum curator’s

nightmare. Inside, the walls were cluttered

with statues and lighting effects calculated

to draw the eye away from the screen.

There are times when a theatre man can

be justifiably ashamed of his photoplay but

there is no need to be so blatant about it.

“The Lee, like our other postw'ar thea-

tres, has abandoned all that nonsense. The
lobby is simple and functional, a place de-

signed for waiting or a snatch of conver-

sation after the picture. The auditorium di-

rects attention straight to the screen with

nothing to divert the mind away on small

details of queer decoration.

“We finally have come back to the no-

tion that a movie theatre should be prim-

arily designed for best results in showing

[fictures. The gaudy counterfeits of Span-

ish palaces and Roman cathedrals are out

of style.

“Incidentally, most of those starlit and

cloud-w'reathed theatre ceilings are now
mercifully masked in darkness. The stage-

hands’ union demands too many men to

operate the cloud and star machinery.’’

The cloud and star machinery have been

out for quite some time now, of course

;

and quite a number of theatres erected

particularly since the end of the war mea-

sure the long distance motion picture thea-

tre design has traveled since the heyday of

the “Spanish palace.” The lay press is not

expected to be too well posted on such

things
;
nor can it be aware of functional

values. It is to be identified rather with

the public. Therein, probably, lies the sig-

nificance of its comment on what the mo-

tion picture business does. If an Alton

Cook welcomes theatres designed to aid

rather than impede motion picture exhibi-

tion, it is likely the public does.

That, unfortunately, only underscores

The Theatre Called An "Era's End"

At left is a rear view of the auditorium of the Lee theatre

at Fort Lee, N. J., which prompted the editorial quoted above
by Alton Cook, movie critic of the New York World-Tele-

gram and Sun. Shown above at the recent opening of the

Lee are Kenny Wallace, Bergen, N. J., Evening Record; Mr.

Cook, Frank Quinn, New York Daily Mirror; Charles Moss of

the B. S. Moss organization, owners of the Lee; and William

Sorenson, its manager.
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the problem of obsolescence presented by

the huge establishment already built. Mod-

ernization so far undertaken has barely

scratched the surface of the need for to-

day’s more competent equipment, for func-

tional auditorium design, for contemporary

styling. It’s a new era we’re in.

A TELEVISION FAN RECLAIMED

THE OTHER “good not-

ice” comes from a columnist, George Grim,

in the Minneapolis Morning Tribune.

Under the heading, “TV Fan Rediscovers

Charm of Neighborhood Theatre,” he

writes of taking an evening off from his

television set to see a nearby movie.

“At seven,” he recounts, “the lights

dimmed, the curtain opened. The picture

on the screen seemed enormous, the focus

sharp. After looking at that little picture

box at home, this was something. Nothing

to fiddle with, no wondering if the picture

shouldn’t be brighter or darker or should

show more contrast. Everybody’s features

were where they ought to be with no flat

tops or wavy middles. The sound was just

right.

“There was a magnificent color feature

called ‘Nature’s Half Acre,’ made by Walt
Disney. There were amazingly enlarged

real movies of caterpillars and butterflies,

of flowers bursting into brilliant bloom.

The theatre was flooded with the warmth

and wonder of the world about us.

“For those two hours I relaxed and had

a wonderful time. The movie didn’t stop

to tell me I smelled under the arms, was

filling my lungs with tobacco poisons.

There were no incredible lectures about

having spots cleaned off my suit. Nobody

gave me a pitch for a vegetable mixer. I

wasn’t run through that wringer of alter-

nately enjoying something, then getting my
guard (and my dander) up. . .

.”

All adding up, as he concludes, to the

decision to go back to the theatre again.

Other Days,

Other Standards
WHAT THE public was

expected to take and like it—and they did

while the movies were new—is well illus-

trated by an installation of new seating

recently made by the Kroehler Manufac-

turing Company at the Moreton theatre in

Dorchester, Mass. This venerable house

has an auditorium with a pitch of 2j4
inches per foot in the rear third, 1 inch in

the middle thitd. The rest is flat.

In reseating, even with push-back chairs,

the row spacing had to be made 36 inches

in order to show some respect for today’s

standards of comfort. This space was re-

quired to give knee room. Now, of course,

the Moreton gives its patrons first-row

vision ! Once they have got down hill.

Labor is at Least 90% of Your Operating Cost
Super Suction labor-saving equipment will save its cost in the first year of use. Do this:

1. List ail of your cleaning problems.

2. Check this list against the labor cost that a Heavy Dufy Super Theatre Cleaner will save you.
' • Worried about keeping your pictures bright and clear? Super cleans your

screen with a special tool, quickly, easily.

• Upholstery dirty from suspended dust, soiling patrons’ clothes? Super

cleaning checks it at once.

• Is your carpet muddy and messy from tracking in outside filth?

The Super cleans all floors, wet or dry. You can shampoo carpets

right where they lie.

• Is scattered popcorn, candy wrappers and other debris

a headache? The Super blower attachment makes
disposal quick and easy.

• 1$ over-head cleaning a costly and dangerous, or

neglected, problem? The Super can reach box fronts,

wall decoration, all high places without stepladders.

These easily portable, heavy duty Supers go every-

where, clean everything. You can save hundreds of

dollars every year in labor, replacements and
repairs. Just call your local supply dealer. He’ll be
glad to show you the superlative performance of

the Super right in your theatre. Or write for complete
data.

NATIONAL SUPER SERVICE COMPANY, INC.

Super Model M-

—

For a
general cleaning and
blowing. Powerful,

readily portable

Super Model BP—A quiet,

double utility cleaner for both

wet and dry pick-up.

1941 N. 13th St., Toledo 2, Ohio

"Once Over Does It"

SUPERSUCTiON
SINCE 1911

•the draft horse of power suction CLEANERS”

NOT JUST A SCREEN BUT A

WILLIAMS
—the FIRST solid-plastic and

THE ONLY SEAMLESS

PLASTIC SCREEN

Permanently flexible. Super-refleetive. Assures sharp, brilliant pictures with vivid contrast.
Clean-cut perforations with no projecting fibres to impede sound or collect dirt. Stays white longer. Unaffected by
moisture. Fungus-proof. Delivered with protective coating.

ONLY $1.50 PER SQUARE FOOT.
Write for free samples, silver or white.

WILLIAMS SCREEN
1S7S Summit Lake Boulevard

COMPANY
Akron 7, Ohio

E MORE ON CARBONS
Full Refund

If not 100%
Satisfied

Patents Pending

CALI CARBON COUPLERS
Let You Burn All the Carbon

"They're Expendable"

The most popular carbon saver. Used by more
theatres than ALL other makes COMBINED.
At ail progressive supply houses. Prices per hundred, postpaid.

SMRfl $2.2S

7 or 8IVIM or S/16 INCH ; . . . $2.50

9Mm $3.00

They're Expendable

No worrying about injury to high

priced carbon savers.

Burn 'em up, you still profit.

Most economical carbon saver you ever used!

CALI Products Company
372! Marjorie Way Sacramento 20, Calif.
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Patrons are coming back —

is VOl/^
THEAIRE
READY?

lliat first impression

coiiiits and y o u r

house will he plenty

impressive with a

renovated front hy

- . tt - n Pohloeki.

RECENTLY MODERNIZED
BY POBLOCKI AND SONS:

Fox-Bay Theatre, Milwaukee, Wls.

Canal Drive-in, Tucumcari, N.M.

Moonlite Drive-in, South Bend, Ind.

Palo Theatre, Lowell, Ind.

State Theatre, Westerville, Ohio

State Theatre, Spring Valley, Minn.

Louisa Theatre, Carnegie, Pa.

Times Theatre, Chisholm, Minn.

A/'T y/lUl materials are

Hu I riUlf~ still available

'jT Jf ^ &
Anv so?fS

21S9 S. KINNICKINNIC AVC.

MILWAUKEE 7. WISCONSIN

THE ASHCRAFT C-70

PROJECTION LAMP

Suprex Projection at its best is obtained

with the Ashcraft C-70. Either 7mm car-

bons from 45-50 amperes or 8mm up

to 68 amperes.

Precision operation at all currents. Ball

and Roller bearings throughout — 14"

high speed reflector.

THE ASHCRAFT SELENIUM

RECTIFIER

50 to no Amps.

3 phase— 190 to 240 Volts

Suitable for all types of

lamps. Long life — high effi-

ciency and smooth operation.

sashCRAFT MANUFACTURING

COMPANY

36-32 Thirty-Eighth Street Long Island City 1, N. Y.

Zhe ‘Dme-in .

.

ir A Department Cnnilucted hy WILFRED P. SMITH

. . . for many years manager of regular theatres, then drive-in manager

and later drive-in circuit executive in charge of planning, construc-

tion and operation; now operator of his own drive-in at Ledgewood, N. J.

For the Refreshment Stand

—cuUe4 tite 1051 hftel Jkou exhikiti

.AMONG THE kinds of

food and drink serving equipment dis-

played at the huge National Hotel Exposi-

tion in New \ ork in November, were a

number applicable to refreshment services,

especially those of drive-ins. Several types

of soft drink dispensers were exhibited

which handled from a few to many differ-

ent kinds of beverages.

Of those 1 had not examined before, I

particularly noted those of Carbonic Dis-

penser, Inc., of Canfield, Ohio; and the

Ajax Corporation of America of Evans-

ville, Ind. The new dispensers appear to

lay great stress on ease of cleaning and

maintenance, which is certainly a welcome

advance to the theatre operator.

For those of us who prepare coffee and

do not Avish to have the expense of burning

fuel for our bigger coffee urns when at-

tendance does not justify such an expendi-

ture, d'ricolator Company, Inc., New
York, has a most practical piece of equip-

ment. It is the portable “Tricolator.”

This coffee maker boils the tvater and

brews the coffee in the same unit, Avhich

can be conveniently placed at an advan-

tageous location simply by plugging it into

a 110-volt outlet. It has a pilot light to

signal w'hen the water is boiling, and an-

other to signal when the coffee is ready for

serving. For early spring and late fall

drive-in stand operation, the “Tricolator”

is a handy piece of equipment to have

around.

d'he increasing popularity of pizza, or

tomato pie, among drive-in patrons has set

manufacturers of the ovens to work on

more efficient models. On display at the

exposition was the Peerless pizza oven for

gas; and the Hotpoint all-purpose bake

oven, which is electric. (At the Garden
Auto-Torium we shall have a Hotpoint

oven next spring.)

FRENCH FRY PRODUCTS

It would pay many a drive-in operator

to look into Hotpoint’s custom-matched

counter kitchen. For months now Ave have

been using their fry kettle for franks and

French fries, in addition to their roll

warmer. The results have been most

gratifying, both as to efficiency and main-

tenance. Thermostatically controlled, they

have heating elements which quickly pro-

vide the proper temperatures in the prepa-

ration of franks and potatoes.

Due to the continuous pressure that

deep-frying equipment is under during the

operating hours of a drive-in, I have a

“pet” product in “SavOil,” made by Savoil,

Inc., of Atlanta. “SavOil” is an anti-

oxidant that retards rancidity and adds

fresh life effectively to edible fats, oils and

shortening. Simply by adding one teaspoon-

ful per day to each new batch of oil, it will

double the usual life of filling and at low

cost, according to my experience. Already

in one season’s operation we have cut our

shortening costs over 40%. The sizes of

our deep fry units are 25 and 15 pounds,

and one or the other is used according to

the number of patrons.

Another product of the same company

that I found worth a trial is “Spud-Nu.”

The purpose of this product, which is used

in the advanced preparation of freshly-cut

potatoes, is to keep the peeled tubers fresh

for days without the use of water.

As we all know, French fried potatoes

is one of the most popular items at a drive-
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in refreshment stand. However, not a week

goes by when we do not prepare more than

what turns out to be our actual require-

ments. It may be that a rain storm comes

to cut attendance below reasonable expecta-

tions, and we are stuck with a large batch

of cut potatoes that rapidly begin to dis-

color. Even to keep them until next day

we must cover them with water. This is

a detail that must diligently be attended to,

or into the garbage disposal go the profits.

If “Spud-Nu” can eliminate that situation,

it will be a most welcome product.

Speaking of potatoes, here’s a service I

ran across at the hotel equipment show

which offers to take French fries prepara-

tion right out of the retailer’s hands. It is

called “Spuds,” and has its headquarters in

Brooklyn, N. Y. French fried potatoes,

already blanched, are delivered fresh with-

in and even a short distance out of the New
York City metropolitan area.

Wouldn’t it be a convenience to many
drive-in operators if such a service were

set up at various points all over the coun-

try? The French fries are not frozen, but

fresh. If they could be had in this fashion

throughout the country at a practical price,

so as to make it attractive enough for the

owner of a drive-in concession to eliminate

the mess and the cost of labor and equip-

ment for the preparation of potatoes, I be-

lieve the service would be used by thou-

sands of drive-in and other refreshment

stands.

FOOD SERVICE AIDS

For those who are still shaping ham-

burgers by hand, it would be well worth

the time it takes to check with the Auto-

matic Food Shaping Co., Inc., New York,

concerning their food shaper. This is a

sanitary and automatic device that controls

the size and weight of each patty served,

and that is important to control the margin

of profit.

Another product at the hotel exposition

which interested me was one exhibited by

Stellad Products, Inc., of Indianapolis,

called “Por-So-Kleen.” In the demonstra-

tion this appeared to be an outstanding

product for removing rust and hard water

stains on the porcelain of toilet, lavatory

and drinking fountain equipment.

Another cleaning compound that im-

pressed me is called Soilax “B,” a product

of the Economics Laboratory, St. Paul,

Minn. For general cleaning, this product,

which contains Polasol, appeared to be fast

and also is easy on the hands.

Keeping frankfurters and barbequed

sandwich meat hot and on display has

always seemed to me the way to merchan-

dise these items if there was the correct

equipment. I think that if such items could

be handsomely displayed, sales would be

increased. Well, at the hotel exposition

there was exhibited a piece of equipment

called the “Radiant Ray Food Warmer.”

RCA Service protects your Box-Office

—By guarding

the HEART

of your Theatre

Sound and projection equipment (the

heart ofyour theatre) will wear out through

continuous performance, unless the equip-

ment is protected by periodic checkups

and preventive maintenance.

C^ SERVICf
AND

If cosfs so little to protect so much
The advantages ofRCA
Service are yours at a
cost so low, a few ad-
missions daily pay for

it. Write for complete

information.

Guard your equipment . . . protect

your box-office with completeRCAService

Coverage. RCA Service is more impor-

tant today than ever before.

The possible scarcity of new sound and
projection equipment . . . even replace-

ment parts . . . makes it important that

you protect the life of the equipment you
now have. Coming events may require

you to keep your equipment in operation

for a much longer period than you plan.

Prepare now for the future while replace-

ment units are still available.

RCA Parts Plans cover all makes and

types of theatre sound equipment, as

well as projectors and accessory units.

RCA Service protection is more vital

today than ever before.

RCA SMRWICE COMPANY, INC.

A RADIO CORPORATION ofAMERICA SUBSIDIARY

CAMDEN, NEW JERSEY

Ona way tb pos'f‘e<i,*^be a. coupon clipper
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ciean***®

Cuts Hours Off of

THEATRE MAINTENANCE

dollars saved by the one

,out of four theatres cleaned with

^* aTornado— you’d order your com-
bination blower-portable vacuum
today!

You’ll be amazed at the speed

with which boxes and debris can

be blown to the front of the theatre,

four rows at a time. You get speed

and savings too, when seats, stairs,

floor and screen are easily Tornado
vacuumed of their embedded dirt.

Yes, you’ll recover val-

uable cleaning hours

and with less labor.

TORNADO THEATRE BLOWER
A powerful blast blows trash, boxes,

rubbish and dirt from under seats—
four times farther and faster than other

methods. Operator moves faster and
with less fatigue.

and a Portable Vacuum

Just reverse the hose, add the bag and
the same unit becomes your portable

vacuum. Operators move through
aisles and seats without trouble.

Get more information on this faster, eco-

nomical cleaning. Write for Bulletin 584.

iSe/Fo^tS^oKimc. mfg. co.

5102 North Rovensvrood Ave., Chicago 40, Illinois

This equipment is a product of the Radiant

Ray Corporation, Seattle. It is primarily

designed for restaurants, to keep foods in

hot, tasty condition for serving. However,

it may be that such equipment could be

adapted to the purpose of arranging an at-

tractive display before intermission at a

drive-in refreshment stand.

The majority of us in the theatre busi-

ness are a “tough” bunch of buyers. We
like to be shown before making our pur-

chases. That’s the value of a trade show.

The hotel equipment exposition at the

Grand Central Palace in New York was a

terrific education for me. And I hope this

report of some of the things I saw there

will be helpful to many of you other drive-

in operators and managers.

Incidentally, they have culinary artists

in the restaurant and hotel industry that

make a frankfurther look as appetizing as

a Thanksgiving dinner.

Manager of

the Month
FOMt DECEMBER

PEARCE PARKHURST, managing director

of the Lansing, Mich., Drive-In Theatre, Is

the selection tor December's Better The-

atres Manager ot the Month Award on a

record of performance in the drive-in field

that has been consistently outstanding in

all aspects ot operation. For his attraction

exploitation, he already has received two

Quigley Awards. Now a Manager ot the

Month Award recognizes vigorous and

original efforts in institutional advertising,

as well as the maintenance of high physical

standards. This fall he advertised that he

had bet his “bosses" $100 to their $1000
that the last week ot operation would beat

all attendance records since August. It did

—Lansing folks saw to that!

PAYNE PRODUCTS CO., Cron-O-Matic Division

2451 W. stadium Blvd., Ann Arbor, Michigan

D Please send free litertaure on Cron-O-Matlc
Carbon Saver.

Please ship Cron-O-Matic Carbon Saver
C.O.D., Including postage.

Remittance herewith.

NAME
THEATRE *

STREET

CITY & STATE
EXPORT: Frazar & Hansen, Ltd.
San Francisco, New York, Los Angeles

THE PRACTICE OF

THROWING AWAY
CARBON STUBS IS

PROBABLY COSTING YOU

THOUSANDS OF DOLLARS

THE CRON-O-MATIC
Fully automatic

CARBON SAVER
uses stubs of all lengths without any preparation.
It's no longer necessary to guess whether or not
a carbon stub will burn a full reel. No matter
how short it may be, simply insert in the holder.
When it is entirely consumed, the new carbon goes
into use without losing the light. It in no way
interferes with the regular operation of the lamp.

Adaptable to Ashcraft “D,** Brenkert-Enarc,
Peerless Magnarc and Strong Mogul lamps.

Only $52.50.

PAYS FOR ITSELF 3 TIMES A YEAR!
Burns positive carbon stubs, which usually aver*
age 3%*' in length, down to a constant length of

to result in a net saving of per carbon
or 22.2% of the cost of the carton, which for
the average theatre actually amounts to $150.00
per month . . . every month!

// your theatre equipment dealer
cannot supply you, order direct.

Dealer Inquiries Invited

OUTDOOR
REFRESHMENT,

SERVICE
from Coast
to Coast

over Vi Century

Refreshment
Service for

DRIVE - IN

THEATRESV
SPORTSERVICE CORP.
SPORTSERVICE BIDG. • BUFFALO. N. Y.

YOUR QUESTIONS ARE INVITED. If you have a

problem of design or maintenance, the editors of

BETTER THEATRES will be glad to offer sugges-

tions. Please be as specific as possible so that

questions may be answered most helpfully. Address

your letters to BETTER THEATRES SERVICE DE-

PARTMENT, Rockefeller Center, New York.
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THE

MART
Index to products Advertised

& described in this issue, with

• Dealer directory

• Convenient inquiry postcard

Firms arc numbered for easy IdenfMeatiae in using postcard. Dealer indications refer to listing on following page.

ADVERTISERS
NOTE: See small type under advertiser's

name for proper reference number where
mere than one kind of product is advertised.

Reference Adv.

Number Page

1

—

Adler Silhouette Letter Co 35

Changeable letter signs; Front-lighted panels for

drive-ins (lA), back-lighted panels (IB), and
changeable letters (IC>. All dealers.

2

—

American Seating Co. 13

Auditorium chairs. NTS and direct.

3

—

Ashcraft Manufacturing Company, C. S.. . 16

Projection aro lamps (3A), rectifiers (3B). Unafnil-

ated dealers.

A—Automatic Devices Co 34

Curtain bracks. Unaffiliated dealers and direct.

5

—

Ballantyne Co., The 17

Drive-in speakers. Dealers: 1, 4, 7, 14, 21, 22. 34,

37, 45, 49, 57, 61, 62. 67, 71, 78, 81. 94, 97, 101,

KM, 112, 115, 122, 125. 126. K2.

6

—

Bausch & Lomb Optical Co 28

Projection lenses. NTS dealers marked * and I, 6,

7. 8, 10, II. 12. 17. 23, 24. 25. 32. 34 , 38 , 42.

44. 49, 55. 57 , 58. 61. 65. 70. 76 . 83 , 84. 86. 87.

91. 93, 101, 103, 104, 108. 109, 115, 118, IIS.

122, 127.

7

—

Breuer Electric Manufacturing Co 18

Vacuum cleaners. Direct.

8

—

Cali Products Co., The 15

Carbon savers. All dealers.

9

—

Coca-Cola Co 2nd Cover
Soft drinks. Direct.

10—Droll Theatre Supply 31

Carbon savers. Direct.

M—F & Y Building Service, The 34

Architectural design and building service.

12—GoldE Manufacturing Co 35

Ticket dispensers. All dealers.

Reference Adv.

Number Page

24

—

Norpat Sales, Inc. 35

Hanover carbon saver.

25

—

Novelty Scenic Studios, Inc 35

Interior decoration. Direct.

26

—

Payne Products Co 18

Carbon savers. NTS Denver, Albany. Memphis and
dealers 12, 20. 24. 40. 44. 58, 59. 70. 83. 108, 113.

115. 118. 122. 129.

27

—

Poblocki & Sons 16

Theatre fronts (27A), marquees (27B). All dealers.

28

—

Raytone Screen Corp 31

Projection screens (28A), projection lenses (28B).
Direct.

29

—

RCA Service Co 17

Projection and sound maintenance service.

30

—

Robin, Inc., J. E 30
Motor-generators. Direct.

31

—

S. O. S. Cinema Supply Corp 35

Distributors.

32

—

Shearer Corp., B. F 35
Projection screens. Authorized dealers.

33

—

Sportservice, Inc 18

Concession service.

34

—

Streuber & LaChicotte, Inc. 35

Vocalite projection screens.

35

—

Strong Electric Co 30
Rectifiers. All dealers.

36

—

Wagner Sign Service, Inc 5

Changeable letter sign equipment. All dealers.

37

—

Westrex Corp 34
Foreign distributors.

38

—

Williams Screen Co 15

Projection screens. Direct.

39

—

Wrigley, Jr., Co., Wm 23
Chewing gum.

EDITORIALLY . . .

NEW 7V2-TON AIR-CONDITIONER, page 33

Self-contained cooling equipment with com-
pressor of 7*/2-h.p., adapted to either direct space

or duct application, announced by Frigidaire Divi-

sion of General Motors. Postcard reference num-
ber E40.

NEW CLEANING AIDS, page 33

"Zax" for water closet scale and rust; "Vip."

combination soap and disinfectant (both by Hysan
Products Company): "Renovair," deodorant for

room or ventilating system application (Boyle-

Midway, Inc.): "Staize-Clene," enamels com-
pounded with "Syncon" to resist dirt (Enterprise

Paint Manufacturing Company). Postcard refer-

ence numbers: "Zax," E4I: "Vip," E42; "Reno-
vair," E43; "Staize-Clene," E44.

SPECIAL REFRESHMENT BAGS, page 24

Three new types—popcorn bag permitting sev-

eral top foldings, one for frankfurters, one for

hamburgers, etc.—added to line of the Rex Spe-
cialty Bag Company. Postcard reference number
E45.

FLEXIBLE VENDING CART, page 24

Wheeled container for bottle goods and solid

refreshments, designed for rough terrain and easy
turning. Postcard reference number E46.

HOLIDAY CANDY SPECIALTIES, page 24

Children's mix in 5^ stocking package, offered

by Leaf Brands: Postcard reference number E47:

and Easter and Valentine's Day assorted items

Including 5^ and 10^ packs, announced by Chase
Candy Company: Postcard reference number E48.

PORTABLE WARMER OR COOLER, page 24

All-metal container for keeping foods hot or
cold, standard model with removable sandwich
tray, marketed by Acton Manufacturing Company.
Postcard reference number E49.

13—

Griggs Equipment Co 35 .48^' ^ further information concerning products referred to
Auditorium chair.. Direet. page. Write correspoudiug numbers and your name

14—

Hertner Electric Co 29 oddress, in spaces provided on the postcard attached
Motor-generators. NTS. ^ below, and mail. Card requires no addressing or postage.

1 5

—

Heywood-Wakefield Co. 3

Auditorium chairs. Unaffliiated doalers and direct.

16

—

International Projector Corp. 4th Cover

Projectors (I6A), sound systems (I6B). NTS.

17

—

Kroehler Manufacturing Co. 33

Auditorium chairs. Unaffliiated dealers and direct.

18

—

LaVezzI Machine Works 26

Projector rcDlacemont parts. All dealers.

19

—

Lorraine-Carbons, Inc 27

Projection earbons. Franchise doalors.

20

—

Manley, Inc 25

Popcorn machines and supplies. Offices In principal
cities.

21

—

National Carbon Co., Inc 4

Projection carbons. All dealers.

22

—

National Super Service Co., Inc 15

Vacuum cleaners. All dealers.

23

—

National Theatre Supply 6, 26

Excellte projection arc lamps (23A), drive-in
speakers (23B).
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To BETTER THEATRES Service Department:

Please have literature, prices, etc, sent to me according to the following

reference numbers in the December 1951 issue

—

NAME

THEATRE or CIRCUIT —
STREET ADDRESS ——
emr—— STATE
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Theatre Supply Dealers
Dealers in the United States listed alphabetically by states, numbered or other-

wise marked for cross-reference from index of Advertisers on preceding page

ALABAMA

1—

ttUMat Fmtur* ServlM. ISI2Vt Morrlt Av*., Blrmlniham.

ARIZONA

2—

Girard Thratr* Supply. 320 W. Wuhington St., Phoanlx.

ARKANSAS
3

—

Theatre Supply Co., 1021 Grand Ave., Fort Smith.
4

—

Perrin Theatre Supply, 1006 Main St., Little Reek.

CALIFORNIA
Fresno:

5—

MIdatata Theatre Supply, 1906 Thoma*.

Los Angeles:
5—John P. Filbert. 2007 S. Vermont Ave.*
National Theatre Supply, 1961 8. Vermont Ave.
7

—

Pembrex Theatre Supply. 1969 S. Vermont Ave.
8

—

B. F. Shearer, 1964 S. Vermont Ave.

Son Diego:

9—

Riddels Theatre Supply, 1543 Fifth Ave.

Son Francisco:
National Theatre Supply, 255 Golden Gate Ave.
10

—

Preddey Theatre Supplies. 187 Golden Gate Ave.
1 1

—

B. F. Shearer. 243 Golden Gate Ave.
12

—

Western Theatrical Equipment, 337 Golden Gate Ave.*

COLORADO
Denver:

13

—

Graham Brothers. 548 Lincoln SL
National Theatre Supply. 2111 Champa St.
14

—

Service Theatre Supply, 2054 Broadway.

15—

Western Service & Supply, 2120 Broadway.*

CONNECTICUT
New Haven:

16—

Phillips Theatre Supplies, 130 Meadow St.
National Theatre Supply, 122 Meadow St.

DISTRICT OF COLUMBIA (Washington)
17

—

Brient & Sons, 925 New Jersey Ave., N. W.

18—

Ben Lust. 1001 New Jersey Ave., N. W.

FLORIDA
19

—

Joe Hornstein, 714 N. E. 1st SL. Miami.
20

—

Southeastern Equipment, 625 W. Biw SL, Jacksonville.*
21

—

United Theatre Supply. 1 10 Franklin St.. Tampa.

GEORGIA
Albany:

22

—

Dixie Theatre Service & Supply, 1014 N. Slappey Or.

Atlanta:

23—

Capitol City Supply, 161 Walton SL, N. W.
National Theatre Supply, 187 Walton SL, N. W.
24

—

Southeastern Theatre Equipment, 201-3 Luckle SL, N. W.*

25—

Wil-KIn Theatre Supply. 150-4 Walton SL, N. E.

ILLINOIS
Chicago:

26—

Abbott Theatre Supply, 1311 S. Wabash Ave.*
27

—

Droll Theatre Supply. 925 Jackson Blvd.
28

—

Gardner Theatre Service, 1235 Wabash Ave.

29—

Midwest Theatre Service & Equipment, 1950 W. Balmont.
30

—

Movie Supply, 1318 S. Wabash Ave.
National Theatre Supply, 1325 S. Wabash Ave.

INDIANA
Evansville:

31

—

Evansville Theatre Supply, 1738 E. Delaware SL

Indianapolis:

32—

Ger-Bar, Ine., 442 N. Illinois St.
33

—

Mid-West Theatre Supply Company. 448 N. Illinois SL*
National Theatre Supply. 436 N. Illinois St.

IOWA
Dos Moines:

34

—

Des Moines Theatre Supply, 1121 High St.
National Theatre Supply. 1102 High St.

KANSAS

35—

>Southwest Theatre Eouipment. Il8'/a W. Douglas Ave.,
Wlohita.

KENTUCKY
Louisville:

3b~Falls City Theatre Equipment. 427 S. Third St.

37~Hadden Theatre Supply, 209 S. Third St.

LOUISIANA
New Orleans:

38

—

Delta Theatre Supply. 214 S. Liberty SL*
39

—

Hodges Theatre Supply, 1309 Cleveland Ave.
National Theatre Supply, 220 S. Liberty St.
40

—

Southeastern Theatre Equipment, 214 S. Liberty St.*

Shreveport:

41—

Alon Boyd Theatre Equipment, P. 0. Box 362.

MARYLAND
Baltimore:

42—

Dusman Motion Picture Supplies. 12 East 25th St.
National Theatre Supply. 417 St. Paul Place.

MASSACHUSETTS
Boston:

43

—

Capitol Theatre Supply, 28 Piedmont St.*
44

—

Joe Cifre, 44 Winchester St.

45—

Independent Theatre Supply, 28 Winchester St.
46

—

Massachusetts Theatre Equipment, 28 Piedmont St.
National Theatre Supply, 37 Winchester St.

47—

Standard Theatre Supply, 78 Broadway.

MICHIGAN
Detroit:

48

—

Amusement Supply. 208 W. Mentcalm St.

49—

Ernie Forbes Theatre Supply, 214 W. Montealm St.*
5U—McArthur Theatre Equipment, 454 W. Columbia St.
National Theatre Supply, 2312-14 Cass Ave.

51—

United Theatre Equipment, 2501 Cass Ave.

Grand Rapids:
52

—

Ringold Theatre Equipment, 106 Michigan St.. N. W.

MINNESOTA
Minneapolis:

53

—

Minneapolis Theatre Supply, 75 Glonwood Ave.
54

—

Elliott Theatre Equipment. 1110 Nicollet Ave.
33—Frosch Theatre Supply, II II Currie Ave.*
National Theatre Supply, 56 Glenwood Ave.
36—Western Theatre Equipment, 45 Glenwood Ave.

MISSOURI
Kansas City:

57—Missouri Theatre Supply, 115 W. 18th St.*
National Theatre Supply, 223 W. 18th St.
38—Shreve Theatre Supply. 217 W. 18th St.

59—

Stebbins Theatre EquipmenL 1804 Wyandotte St.

St. Louis:
60

—

Joe Hornstein. 3333 Olive St.
National Theatre Supply. 3212 Olive St.
61

—

St. Louis Supply Co., 3310 Olive St.*

MONTANA
H2—Montana Theatro Supply, Missoula.

NEBRASKA
Omaha:

63

—

Ballantyne Co.. 1707 Davenport St.
National Theatre Supply, 1610 Davenport St.
64

—

Quality Theatre Supply, 1515 Davenport St.
63—Western Theatre Supply. 214 N. 15th SL*

NEW MEXICO
66

—

Eastern New Mexico Theatre Supply, Box 1099, Clovis.

NEW YORK
Albany:

67

—

Albany Theatre Supply, 443 N. Pearl
National Theatre Supply. 962 Broadway.

Auburn:
69

—

Auburn Theatre Equipment, 5 Court St.

Buffalo:
70

—

Eastern Theatre Supply, 4% Pearl St.*
National Theatre Supply, 500 Pearl St.
71

—

Perkins Theatre Supply. 505 Pearl St.

72—

United Projector & Film. 228 Franklin St.

are listed on page 34]

New York City:

73—

Amusement Supply. 341 W. 44th St.
74

—

Capitol Motion Picture Supply. 830 Ninth Ave.*

75—

Crown Motion Picture Supplies, 334 W. 44th St.

76—

Joe Hornstein, 630 Ninth Ave.
National Theatre Supply. 356 W. 44th St.

77—

S.O.S. Cinema Supply. 602 W. S2nd St.
78

—

Star Cinema Supply, 441 W. 50th St.

Syracuse:

79—

Central N. Y. Theatre Supply, 210 N. Sallna SI.

NORTH CAROLINA
Charlotte:

88—Bryant Theatre Supply. 227 S. Church St.

81—

Charlotte Theatre Supply. 116 S. Poplar.
82

—

Dixie Theatre Supply, 213 W. 3rd St.

National Theatre Supply, 304 S. Church St.

83—

Southeastern Theatre Equipment. 200 S. Poplar $t.*
84

—

Standard Theatre Supply, 219 S. Church St.
85

—

Theatre Equipment Co.. 220 S. Poplar St.

86—

WillKin Theatre Supply. 229 S. Church St.

Greensboro:
87

—

Standard Theatre Supply. 215 E. Washington St.

88—

Theatre Equipment Co.. Ill Edwards PI.

NORTH DAKOTA
89

—

McCarthy Theatre Supply, 67 North Fourth St., Fargo.

OHIO
Akron:

90

—

Akron Theatre Supply, 936 E. Market.

Cincinnati:
31—Mid-West Theatre Supply. 1638 Central Parkway.*
National Theatre Supply. 1637 Central Parkway.

Cleveland:
National Theatre Supply, 2128 Payne Ave.
92

—

Ohio Theatre Equipment, 2100 Payne Ave.
93

—

Oliver Theatre Supply, 2108 S. Payne.*

Columbus:
94

—

American Theatre EquipmenL 185 N. High St.

Dayton:
95

—

Dayton Theatre Supply, III Volkenand St.
96

—

Sheldon Theatre Supply, 627 Salem Ave.

Toledo:

97—

American Theatre Supply. 439 Dorr St.

98—

Theatre Equipment Co.. 109 Michigan St.

OKLAHOMA
Oklahoma City:

99—

Century Theatre Supply Co.. 20 N. Lee St
100

—

Howell Theatre Supplies, 12 S. Walker Ave.
National Theatre Supply, 700 W. Grand Ave.
lOI Oklahoma Theatre Supply. 628 W. Grand Ave.*

OREGON
Portland:

102

—

Modern Theatre Supply, 1935 N. W. Kearney St."
103

—

B. F. Shearer, 1947 N. W. Kearney SL
• 04—Theatre Utilities Supply, 1987 N. W. Kearney St.

105—

Inter-State Theatre Equipment, 1923 N. W. Kearney SI

PENNSYLVANIA
Philadelphia:

106

—

Blumberg Bros., 1305-97 Vine SL*
National Theatre Supply Co.. 1225 Vina SL

Pittsburgh:
107

—

Alexander Theatre Supply, 1705 Blvd. of Allies.*
108

—

Atlas Theatre Supply, 402 Miltenberger 8t.
National Theatre Supply. 1721 Blvd. of Allies.

109—

Superior Motion Picture Supply, 84 Van Braam St.

Wilkes Barre:
110

—

Vincent M. Tate, 1620 Wyeming Ave., Forty-Fort.

RHODE ISLAND
111

—

Rhode Island Supply. 357 Westminster St., Providence.

SOUTH DAKOTA
112

—

American Theatre Supply. 316 S. Main SL, Sioux Falls

TENNESSEE
Memphis:

113

—

Monarch Theatre Supply, 492 S. Second SL'
National Theatre Supply. 412 S. Second SL
114

—

Tri-State Theatre Supply, 320 S. Second St.

TEXAS
Dallas:

115

—

Hardin Theatre Supply, 714 South Hampton Rd.
1 16

—

Herber Bros., 408 S. Harwood SL
117

—

Modern Theatre Equipment, 214 S. St. Paul SL
National Theatre Supply. 300 S. Harwood St.
118

—

Suthwestern Theatre EquipmenL 2010 Jackeon SL*

Houston:
119

—

Southwestern Theatre Equipment, 1622 Austin St.*

San Antonio:
i2U—Alamo Theatre Supply, 1303 Alamoto SL

UTAH
Salt Lake City:

121

—

Intermountain Theatre Supply, 142 E. First South St.

122

—

Service Theatre Supply, 250 E. First South 8L
123

—

Western Sound & Equipment, 264 E. First South SL*

VIRGINIA
124

—

Norfolk Theatn Supply. 270 Colloy Avo.. NirMk.

WASHINGTON
Seattle:

125

—

American Theatre Supply, 2300 First Ave., at Bell SL
126

—

Inter-State Theatre Equipment Co.. 2224 Second Ave.
127

—

Modern Theatre Supply, 200 Third Avo.*
National Theatre Supply. 2319 Second St.

128

—

B. F. Shearer, 2318 Second Ave.

WEST VIRGINIA

129—

Charleston Theatre Supply, 506 Lee SL, Charlaatiab

WISCONSIN
Milwaukee:

130

—

Manhardc Co.. 1705 W. Clybourn SL*
National Theatre Supply, 1027 N. Eighth St.

M3—Ray Smith, 710 W. State St.

132—Theatre Equipment & Supply, 1009 N. Swvaath SL

[Conodian dealers
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OURTESY . . . CLEANLI-

NESS . . . SALESMANSHIP ... A FULLY
STOCKED STAND . , . HARMONY—these Were
recently named by Lee Koken, head of

RKO Theatres’ Concession Department,

in addressing a meeting in New York of

ABC Vending Corporation refreshment

stand attendants and supervisors, as fac-

tors which “go to make up a good and

successful” theatre snack service operation.

“Make a habit of courtesy,” he advised

attendants, asserting; “It will work won-
ders, not only with the customers, but

with yourselves as well. If you are

courteous and smile when you wait on your

customers, and say thank you after each

A Five-Star Policy

For Stand Attendants

€ Cardinal points of function and attitude cited by

Lee Koken of RKO Theatres’ Concession Department

sale, 3’ou will find that your work will be

more enjoyable. The day will go faster,

you will feel better. Pleasant, courteous

treatment of your customers will pay divi-

dends to you.’'

Pointing out that refreshment stand

merchandise is food, Mr. Koken called

cleanliness “vitally important” to sales.

This he said applied not only to the stand

itself, but to storage space.

Salesmanship at the theatre refreshment

stand should make use of the “power of

suggestion,” Mr. Koken said, suggesting

that upon serving a patron, the attendant

inquire, “Anything else?” He also cited

such remarks as, “Would you like to try a

So-and-so bar?” or “Have you tried our

delicious new ice cream bon-bons?”

He advised attendants to keep 15c boxes

as well as 10c bags filled with corn, and

to make a display of the boxes by stacking

them on the counter, a backbar, or on top

of a warmer.

“Visual displays are also good salesman-

ship,” he added. “I just mentioned pop-

corn displays. Sometimes you can make
a display on top of your counter or back-

bar of a certain candy item that you want
to push—but be sure it is a higher-priced

item, not a 5c or 6c item.”

The stand should be well stocked with

merchandise, Mr. Koken declared, point-

ing out that it should have a wide variety

of candy.

“A fully stocked stand will sell more

candy than a stand that is half-empty,” he

said. “The same applies to popcorn.”

Using the word harmony as a term

meaning pleasant relationships with fellow

workers, Mr. Koken applied it thus to the

practical operation of a theatre refresh-

ment service

:

“Harmony should exist between attend-

ants working together, or on different

shifts in the same theatre. It should exist

between the management, its staff and you.

Harmony cannot be obtained without

trying to ‘do unto others as you would

have them do unto you.’ This can be

accomplished by working together, helping

one another equally.

“Whether you are on the same shift, or

come on duty at different times to relieve

one another, leave the stand fully stocked,

see that the freezer is full of ice cream so

that the next attendant can start the day

or shift with merchandise to sell. This is

especially true the night before a holiday,

or a day when there is no school. It is

very hard to open a stand with a million

kids around—no stock, only one girl open-

ing—then have to lug a lot of stock to the

stand. This not only is hard on the open-

ing attendant, but it results in lost sales.”
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THEY SAY: 9t the Sell tHe
"

EYE-FETCHING BACKBAR DISPLAYS - -

Business - builders for

the refreshment stand

used with success by

the managers who here report them.

By JOSEPH S. BOYLE, manager of Loew's Poll theatre, Norwich, Conn.: "We have
one of the most attractive snack corners in the state, with a back area on which we
try to keep at all times, eye-arresting displays in miniature. We have found that
patrons stop to look at these displays, and those who do invariably make a purchase.
Attached are photos of recent ones based on attractions." (Left, above: "Excuse
My Dust : right, above: "The Great Caruso"; right, "Father's Little Dividend.")

PROMOTING SHOP
AND STAND COMBINATION
By MERLE R. BLAIR, president of Cedar Amusements, Inc., Cedar Falls,

la., operating Regent and Empress theatres: "We developed an excellent

sale on Delicious apples last fall and are doing It again. Bought best

grade, had girls shine and polish them, displayed them In neat arrange-

ment with placard tieing In popcorn. Sold apples at 10^ each. . . . Passes

In popcorn boxes work well for us—kids go for fhis deal. We also started

pushing 25f popcorn boxes—surprising what results we got. . . . Here-

with Is photo of our adjoining candy shop display window. We handle

box candy, and occasionally have a candy night, using box candy as give-

aways. The display window and cases are kept fully stacked with

merchandise, and we plug our refreshment service constantly with trailers,

which we change often. The shop also carries $ 1 .50-to-$2.50 box candy,

and during the holidays we contact groups and businesses with at least

several employes and try to sell them our metal-boxed candies. It helps

sales. Additionally, during the holidays, we write all school teachers, rural

and city, in our area and suggest that they look over our candy items

suitable to be offered as "treats" for their students at Christmas time

It has paid off."

SPECIAL DISPLAYS

FOR THE LAGGARDS
By MARGHEURITE DOUGHERTY, manager of

the Tower theatre, unit of T. & D., Jr. Enterprises

in Reno, Nev. (submitting picture at right of an

exampje of special stand displays employed to

pick up sales of slow-moving items): "I am attach-

ing a photo of a cutout display we are now using

for the sale of the 10^ Lavish McTavish candies,

which in the beginning were slow sellers. But since

we have been using special advertising on this

candy, the sales have Increased considerably."

B
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Boyord AA. Grant, Piarchasing Agent,

Durwood Theaters, Inc., operating 14 theaters

in Kansas and Missouri,

says: display chewing gum
in all our theaters. It^s a

very profitable part of our

concession business.

Yes«««Chewmg Gum Improves
Your Profit Picture!

# It’s a “good, old American custom” for millions

of people to chew giun at the movies. Chewing
gum freshens the taste after they’ve had a snack

or treat from the refreshment counter, helps them
relax and adds to their enjoyment of the theater.

Take advantage of this fact to build extra revenue
and good wiU for your theater. Display Wrigley’s

Spearmint, Doublemint, “Juicy Fruit” and other

popular, fast-seUing brands of chewing gum in a

convenient location. Your patrons will appreciate

it, and you’U find it profitable.

I# Pays
To Display
and Sell

Your Patrons'
Favorite
Brands!

AF-742
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T I r

m-VANB
News and Comment about
Merchandise sold in the Theatre

Three New Types of

Paper Bags for Drive-Ins

THREE NEW types of re-

freshment stand bags, designed especially

for drive-ins, have been marketed by the

Rex Specialty Bag Corporation, Brooklyn,

N. Y., manufacturers of noiseless paper

bags widely used for popcorn.

One of the new types is for popcorn.

Called the “pillow-type” bag, it is large

enough to allow folding the top over sev-

eral times, to permit rough handling by

the customer without spillage, and also to

help keep unsold bagged popcorn fresh

overnight.

Of the other two bags, one is for frank-

furters, the other for hamburgers or other

sandwiches. All of the new bags are avail-

able in stock designs, or may be in special

designs.

The company has also announced the

appointment of Leonard C. Gold as general

manager and sales director. He has been

with the organization three years.

•

Vending Cart Designed

To Take Rough Ground

A VENDING cart designed

to take sharp inclines and rough terrain,

and to turn practically in its own space to

facilitate service in any direction, has been

announced by the Federal Quality Corpo-

ration, Atlanta.

Measuring 72 inches long, 30 inches

wide, and 33 inches high, it has a tubular

steel frame, canvas side covering, and

aluminum and red finish. It can be had

with either 20-inch bicycle wheels, or 16-

inch wheeelbarrow wheels. Mounted on

a rod is a 12-inch lighted sign.

There are two removable coolers with

a capacity of 100 bottles the size of a Coca-

Cola bottle, a warming oven, a cup holder,

crown puller, and space for empty bottle

cases. It is marketed under the trade name
of “The Flying Butcher.”

•

Candies for Easter

And St. Valentine's Day

TWO LINES of special can-

dies for holidays to come—Easter and

Valentine’s Day—have been announced by

the Chase Candy Company, St. Louis.

The Valentine group includes, besides

bulk goods, four penny items, three special-

ties in 12-ounce cellophane bags, cello-

wrapped chocolate marshmallow hearts to

retail at 5c and 10c. There are also

heart-shaped boxes.

Among items of the Easter group are

eggs of various kinds for individual sale

at a penny each, specialties in cellophane

bags, a polyethlene bag called “Easter Egg
Hunt,” and cello-wrapped chocolate eggs

and rabbits to retail at 5c and 10c.

•

Portable Container

To Keep Food Hot or Cold

A PORT.ABLE Container to

keep foods hot or cold has been marketed

by tlie Acton Manufacturing Company,

Arkansas City, Kans. Called the “Snack-

master,” it is available in several sizes. All

are fabricated of zinc-bond steel with in-

terior galvanized or stainless steel. Lids

are sealed with a rubber gasket, and walls

are insulated with “Ultralite.” The
standard size has a removable sandwich

tray and built-in drain. All models have

a bottle opener built in the side.

POPCORN QUEEN

• For the Third International Popcorn In-

dustries Convention and Exhibition at Chi-

cago's Hotel Congress December 4-6, Miss

Adrienne Falcon was named "Miss Popcorn

of 1951," and thus costumed to mark the

321st anniversary of the introduction of

popcorn to American colonists by the In-

dians. The story goes that to the first

Thanksgiving feast on February 22, 1630,

a deerskin bag containing popped corn was

brought by Quadequina, son of a chief.

Hence Miss Falcon's get-up, plus an au-

thentic Indian woven basket filled with the

fluffy white confection that has had its de-

votees for more than three centuries.

CHRISTMAS STOCKING PACK

A five-cent item for Christmas merchandising re-

cently put on the market by Leaf Brands, Inc.,

Chicago. It is a cellophane Christmas "stocking"

cellophane bag of appropriate decoration, con-

taining the company's popular "Kindergarten Mix
'

of brightly colored candies. The bags are packed

24 to the folding display box (illustrated).
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PROMINENT INDIANA EXHIBITORS
MARC J. WOLF TRUEMAN T. REMBUSCH

In Variety Clubs International, Mr. Wolf has been Interna-
tional Dough Guy for 7 years. First Assistant Chief Barker
for 2, International Chief Barker for 2. He has been an offi-

cer of Allied Theater Owners of Indiana for 20 years. He is

also State Chairman of the War Activities Committee of the
Motion Picture Industry and Variety representative on
COMPO Governing Board.

Mr. Rembusch took over management of his father’s circuit

in 1932. He has been a director of Allied Theater Owners
of Indiana since 1936 and president since 1945. Elected

national secretary of Allied States Association of Motion
Picture Exhibitors in 1947, national treasurer in 1948 and
1949 ,

and national president in 1950 and 1951. Hobbies:
radio, photography, and deep sea fishing.

^ Marc J. Wolf of the Y & W Management Corp.,

Indianapolis, says; ”Y &W Theaters have used Manley
popcorn machines for many years. They have given
complete satisfaction and I am very happy to recom-
mend them. I am particularly impressed by your Aris-

tocrat model which is all that its name implies . . .The
Aristocrat of Popcorn Machines.”
Trueman T. Rembusch, secretary-treasurer of Syn-

dicate Theaters, Incorporated, says: "The Aristocrat

model is the finest engineered machine that I

have ever examined. The many improvements
built into that machine make it outstanding

and I certainly would recommend it to anyone think-
ing of purchasing a new machine.”

For popcorn machines yielding up to $178 per 100
lbs. of raw corn, buy Manley. It has the bright flash

for eye appeal, ease of operation for handling your
big rush business, and quality materials and workman-
ship for a long and profit-producing life. The Manley
Aristocrat is equipped with 12 or 16-oz., volume-pop-
ping kettles. Automatic seasoning prevents spilling on
valuable rugs. Oily particles filtered out before vapor
leaves popping cabinet. Fill out the coupon today for

more details.

Mail this Coupon TODAY!

Mam£e/u,ync.

SALES AND SERVICE OFFICES IN 27 CITIES

SEE YOUR TELEPHONE DIRECTORY

Manley, Inc., Dept. MPH 12-1-51
1920 Wyandotte St., Kansas City 8, Mo.

Please have one of your men call on me with detailed
information on the Manley Aristocrat.

Name

Address.

City -State.

Best time to call.
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NATIONAL

REPLACE
WORN SPEAKERS

WITH
STURDY, DURABLE

SPEAKER UNITS!
NOW'S THE TIME!.,. The time to replace

car speakers battered through months of

hard wear with dependable,

weatherproof Speaker Units. Don't

delay! Place your order today

while stocks are still available.

Projector parts made to highest precision standards—
guaronteed interchangeable. Avoiiable through Inde-

pendent Theatre Equipment Dealers everywhere.

LAVEZZI MACHINE WORKS
4635 WEST LAKE STREET CH I C AGO 44, ILLINOIS

Remodeling for

"Full Vision” Movies
{Continued from page 12)

from these surfaces. It is important to

note that where the side walls are close to

right angles to the screen, as in “C,” the

reflection is directed to the eyes of the audi-

ence ; in example “A” the light is reflected

to the side seats, and in “B” the reflected

light tends to reach the sides of audience

faces rather than the eyes. These illustra-

tions indicate what to expect in light

bounce due to screen illumination.

In repainting the auditorium surfaces, a

diffusive or flat type of paint should be

used, preferably of a neutral gray tone.

Three shades, starting with off-white as the

lightest, are recommended. In the zone

nea»rest the screen, the gray may be sligJitly

on the “cold,” or blue, side; and in the

remainder the gray may tend towards the

“warm,” or cream-gray. The surfaces

which are angles, as in “C” of Figure 4,

should be given the darkest shade. At “B”
the lightest shade should be used

;
and the

in-between shade can be used at “A."' The
total result should appear as a more or less

uniform intensity for the entire surfaces

which are in view while the picture is

projected.

Small test panels may be painted on the

\ariously disposed surfaces, which can then

be observed with white light projected on

the screen to determine the re-reflectivity

from these test areas.

All of the above recommendations are

made so that the auditorium may approach

as closely as possible the conditions of nat-

ural vision. Natural vision has about a

180° horizontal view, which ranges from

bright to dim. If a small angle of view

goes from bright to dark, it is not natural.

Therefore, a small angle of view should be

artificially increased by synchronous light-

ing to approach the natural light tones of

180° horizontal vision.

EXPLOITING THE “BACKSTAGE”

Both the projection equipment, and the technicians

who operate it, shared in attraction advertising in

this lobby poster conceived by J. W. Ellis, manager

of the Odeon theatre in Chester, England. Shown

looking at the poster are the technicians them-

selves— E. R. Hall, who is chief projectionist, and

one of his staff—who happens to be also his wife.
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Zkc J^eedlc's Sye
A Department nn PHDJECTIDIV & SOUND

''No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that

through which the motion picture has to pass—an optical aperture—in the continuous miracle of the screen

by a man and his machine ^ the projectionist and his projector. TEKRY RAMSAYE.

The Small Cost of Ousting

the Menace of Low-Intensity

By CIO CACLIARDI

Assistant Chief Engineer of

Sound, Projection and Maintenance,

Warner Theatres, Newark Zone

SINCE THE late I920’s, it

has been the proud boast of the so-called

“deluxe” motion picture theatres that

they were equipped

with high-intensity car-

bon arc lamps and

were able to offer their

patrons the best

ligthed, most natural

picture presentation

available.

In 1935 the non-ro-

tating, simplified, high

intensity d-c carbon
arc was first intro-

duced to the industry. Since then, a ma-
jority of theatres both large and small have

availed themselves of this bounteous sup-

ply of snow-white light which could be

produced efficiently and at reasonable cost.

To my amazement, however, I have re-

cently learned that in this country there

are over four thousand theatres that are

stilJ struggling along with antiquated and

outmoded /otc-intensity carbon arc lamps.

This condition is so astonishing that I

believe it can only be tolerated either be-

cause of poor showmanship on the part of

the exhibitors, or because of gross misun-

derstanding regarding the cost of producing

high-intensity quality light for the screens

of their theatres.

We all can remember the low-intensity

carbon lamp with its small reflector and

large diameter condenser. This lamp used

the 12, 13, or 14 millimeter low-intensity

positive carbons in the form of a thick-

walled tube with a central core of softer.

neutral carbon. The current used varied

from 25 amperes for the 12mm, to 45

amperes for the 14mm carbons, but in no

case was it of sufficient density to do more

than raise the temperature of the carbon

crater to incandescent heat sufficient to

vaporize the carbon surface of the positive

crater. This limited the maximum bril-

liancy of the low-intensity arc to a value

of about 150 to 170 candles per square

millimeter of crater surface.

'I'he lower part of Figure 1 shows the

intrinsic brilliancy across the diameter of

FIGURE I—Intrinsic brilliancy of carbons across

the crater face.

the crater of a 12mm and a 13mm low-in-

tensity carbon positive operated at 30

amperes and 40 amperes, respectively. It

can be seen that the brilliancy is uniform

on the core, rises sharply to a maximum on

the shell just outside the core, and de-

creases again near the outside edge of the

crater.

If the carbon were solid instead of cored,

there would be no dip in brilliancy at the

GIO GAGLIARDI

NEVER HAS

BEEN SO

ESSENTIAL AS NOW!

tCOHOMlIE

SLOW BURNING
. . . from 10% to 25% savings in

carbon consumption reported.

POWER CONSUMPTION

. .
.
proved savings in power con-

sumption . , . more light at lower

amperages.

SAVINGS IN MAINTENANCE

. . . our new coppering process re-

duces lamp mairitenance and mirror

replacement and re-surfacing costs.

FROM “LOW” to

HIGHEST “HIGH”

. . . screen brightness is brightest

over the entire surface of the screen.

LORRAINE “Star-Core” CARBONS

. .
.
give greater controlled burn-

ing thus insuring More and Steadier

Light.

THERE IS A LORRAINE CARBON

TAILORED FOR YOUR SPECIFIC

PROJECTION REQUIREMENT

Send necessary projection equipment

data to guide us in recommending the

Lorraine Carbons that will do your

theatre or drive-in projection job better

and More Economically.

LMRAIHi CAMIONS ARE CELLOPHANE WRAPPEN TO
IRIURI * MOISTURE-PROOF. AIRTIGHT PRIOUCT

JIoVUUMC carbons, INC., BOONTON, N. J.
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center of the crater; however, the core is

necessary to furnish arc-supporting mater-

ials, and to maintain the crater position as

centered as possible with respect to the car-

bon. Without it the crater would travel

around the end of the carbon and give un-

steady operation and light. Regardless of

how much current is used on this type of

carbon, no greater brilliancy could be ob-

tained. The carbon tip would merely “boil

away” faster.

CARBON COMPOSITION

In the high-intensity arc, the core of the

positive carbon is much larger in proportion

to the diameter of the carbon than with the

low-intensity positive. This high-intensity

core contains special rare-earth metals

(such as cerium, lantanum, neodymium and

praesodymium) which under the bom-

bardment of the electrical current produce

a deep crater containing extreme amounts

of light energy radiation, especially in the

visible part of the spectrum.

The upper part of Figure 1 shows the

intrinsic brilliancy across the diameter of a

7mm and an 8mm positive suprex carbon

operating at 50 amperes and 65 amperes,

respectively. It can be seen that with these

high-intensity carbons, because of their spe-

cial cores, the brilliancy at the center of the

crater reaches the high value of 630 candles

per square millimeter of crater surface.

This brilliancy is easily over four times

greater than the similar point on a 13mm
low-intensity carbon operating at 40 am-

peres.

Because of this higher brilliancy avail-

able at the crater of the suprex high-inten-

sity carbons, it has been possible to greatly

increase the amount of light delivered to

the projection screen. Although the crater

area of the 7mm positive suprex carbon is

much smaller than that of the 12mm low-

intensity carbon (see Figure 1) the amount

of light delivered to the screen by the su-

prex carbon is from two to four times

greater.

Other factors which help to increase the

total amount of light are the larger re-

flectors in the new lamps, and the higher

optical speed of both lamp and projector

lenses. Figure 2 shows a comparison of

light output from low-intensity carbon

lamps and from some sizes of the suprex

high-intensity systems. It can be seen here

that the total amount of light delivered to

the screen can easily be increased from 1250
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FIGURE 2—Comparison of operating characteristics for low-intensity and suprex carbon systems.

For STEADY PROFITS you need

TODAY’S FINEST SCREEN IMAGE

Replace NOW with B&L Super Cinephor Lenses . .

.

for Steady Patronage

Keep your patrons coming back! Don’t let dim, eye-

straining screen images cut profits. Show today’s

sharpest, brightest pictures . . . edge-to-edge brilli-

ance and contrast . . . with B&L Super Cinephor

lenses.

for complete information to Bausch & Lomb Optical Co.,

679-12 St. Paul Street, Rochester 2, N. Y.
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VELVET-SMOOTH DIRECT CURRENT
FOR EVERY THEATRE REQUIREMENT

For forty-five years Hertner Transverters have been continually improved

to keep pace with changing conditions and developments. That’s why
these Transverters are the leading power conversion units throughout

the world for motion picture projection, providing velvet-smooth direct

current regardless of changes in power supply voltages.

The motor speed of the Transverter never varies when there are changes

in AC line voltage because the motor speed is dependent on power supply

frequency rather than voltage.

Transverters are equipped with sealed-for-life bearings. Practically no at-

tention is required other than casual inspection of the Transverter. De-

pendable Hertner construction assures long life and continuous, quiet

operation with freedom from costly time-consuming repairs.

There’s a money-saving, long-life Transverter model for every type of

theatre. Standard Models are available from stock.

6 ryPES — FOR DELUXE THEATRES • DRIVE-IN

THEATRES SMALLER THEATRES • AUDITORIUMS

lumens for the low-intensity system, to

5500 lumens for the 8mm suprex operating

at only 60 amperes.

Over and beyond the fact that the small

suprex carbon systems can produce such

greater quantities of light, we must con-

sider that the quality of this light is so

much better for projection. We all know
that the low-intensity carbons produce light

which is extremely yellow in color, where-

as the suprex, because of the special cores,

gives out beautifully clear white light. The
reason for this can easily be understood

by looking at Figure 3.

THE COLOR FACTOR

A light beam is a form of energy which

is said to be radiating at certain specific

wave lengths. White light, such as is

visible to the human eye, is composed of, or

is the addition of, all colored light, from

Violet, which has a wave length 0.000017-

inch long, to Red, which has a wave

length 0.00003-inch long. These clumsy

fractional values have been changed for

convenience to another unit. You will see

from Figure 3 that white light is said to

range from 4000 to 7000 Angstrom units.

5000 6oOO 7000

WavQlaH3k4 Umi+a

FIGURE 3—Comparison of the relative value of

the color components in the light delivered by the

sun, the high-intensIty arc, and the low-intensity

arc over the portion of the spectrum which is

visible to the human eye.

Violet goes from 4000 to 4500 Angstrom
units. Blue from 4500 to 5000, Green from

5000 to 5700, Yellow from 5700 to 5900,

Orange from 5900 to 6100, Red from

6100 to 7000.

White light can easily be broken up into

its various component colors, and their

proportional intensities can be measured.

The dashed line in Figure 3 shows the

composition of white light from the sun, or

as we call it, daylight. The solid line

shows the composition of light from the

high-intensity suprex carbon arc. These

two curves are so close as to be practically

interchangeable.

The dotted line shows the composition

of light from a low-intensity carbon arc.

TYPE "HI" for Suprex Type Arcs

TYPE "HIH" for Suprex and Spot Arcs

TYPE "HS" for 50-63 Volt High Intensity

and Spot Arcs (for National Excelite

55,000 type lamp)

TYPE "LV" for Simplex HIGH 1 KW Arcs

TYPE "MA" for 50-70 Volt Low and High
Intensity Arcs

TYPE "CP" for 60-70 Volt High Intensity

Arcs

Distributed by
NATIONAL THEATRE SUPPLY

In Canada: GENERAL THEATRE SUPPLY COMPANY
You can Count on Hertner for Power Conversion Leadership

THE HERTNER ELECTRIC COMPANY
A General Precision Corporation Subsidiary

12690 ELMWOOD AVENUE • CLEVELAND 11, OHIO

MOTORS MOTOR GENERATORS GENERATOR SETS
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Can’t Buy

A GOOD

strong Rectifiers are

the only rectifiers on the

market which are espe-

cially designed, manufac-

tured and tested in one plant together

with and for use with motion picture pro-

jection arc lamps. This is highly important, as

efficient operation of each type and rating of arc

necessitates a rectifier specifically engineered to its

particular requirements.

There is a dependable Strong Rectifier for every type

projection lamp: 2-Tube • 4-Tube • 6-Tube • Single

and Three Phase Models for

• Rotating Feed Angular Trim High Intensity

• Copper Coated Coaxial High Intensity

• 1 K.W. High Intensity

• Low Intensity

All assure smooth output current, long life, low operating

temperature, and flexibility in control.

THE STRONG ELECTRIC CORP.
CITY PARK AVE. TOLEDO I. OHIO

PROJECTION LAMPS
SPOTLIGHTS • RECTIFIERS • REFLECTORS

GOLDE TICKE
DISPENSER
FAST . . .

ECONOMI
Simple and sturdy. Quick
dispensing . . . easy read-
ing. Magazine load. Add-
A-Magazine feature. Rub-

proof satin chrome top

plate. Write for Bulletin

No. 467. * At better theotre supply dealers.

GOLDE MANUFACTURING CO.
'

1 220-D W. Madison St., Chicago 7

ROBIN-ESCO

'm.G. SET

modern . . . DEPENDABLE AND
UNFALTERING POWER SOURCE

Write for Information

and Literature

J. E. ROBIN. INC.
267 RHODE ISLAND AVENUE

EAST ORANGE. N. J.

and here we can easily see the reason why
this light is so much out of proportion

from normal standard daylight. You can

ree that a tremendous amount of the violet

and blue portion is actually missing, and

that the yellow, orange and red portion is

e.xtremely overemphasized. This is the

main reason why all low-intensity lighting

appears tinted with yellow and sepia color.

Since most objects are normally viewed

by daylight, a motion picture is most real-

istic when projected by light from the

high-intensity arc. This reaction is quite

noticeable with black and white pictures,

but it is of extreme importatnce when color

features are projected. The necessity for

proper color quality of the light used to

project our beautiful colored prints cannot

be stressed too much.

Daylight consists of an essentially even

balance of all spectral colors; therefore,

to obtain the greatest realism and effect,

color pictures are photographed in day-

light, or are made under carbon arc light-

ing of daylight quality. The best effect can

only be obtained when these same pictures

are projected with light of the same type.

The increasing use of color features today

makes the proper balance and quality of

projection light as important as the proper

quantity of light.

LIGHT DELIVERY COMPARED

Although much has been said and writ-

ten about the necessity of sufficient picture

brightness, yet it is still necessary to drive

home this cardinal point, especially in the

case of the low-intensity arc. A glance at

Figure 4 should be very enlightening. Here

are shown two curves representing the com-

parison between the total projection system

light in lumens delivered to the picture

screen, and the size of the picture which can

be illuminated to a center brightness of

the upper and lower values recommended

today by the SMPTE Standards.

Let us make a few comparisons. A low-

intensity arc projection system with shutter

running can deliver 1250 lumens to the

screen. Looking at Figure 4, we see that

in order to obtain a minimum screen

brightness of 9-foot-lamberts, a screen 13

feet wide is the largest we can use! If a

brightness of 14 foot-lamberts is desired,

the screen width must be reduced to 10.5

feet! And this light has a very bad color

balance, containing little blue and an ex-

cessive amount of red.

The 7mm suprex arc projection system,

with new high speed lenses operating at 40

amperes, can deliver 3200 lumens under

similar conditions. You can see that a

screen over 20 feet wide will have a center

brightness of 9 foot-lamberts, and a screen

16 feet wide will have a brightness of 14

foot-lamberts. Here we have made the first

and greatest advancement in the art of

picture presentation to the public. This

one step has done away with a drab yellow,

12-foot picture, and has allowed a beauti-

ful picture from 16 to 20 feet wide, il-

luminated at the proper intensity with

white light.

This single change in a theatre has al-

ways received recognition from patrons be-

FIGURE 4—Screen lumens necessary to give 9 and

14 toot-lambert center screen brightness for screens

of different widths. Assuming: 70% screen reflec-

tivity; 70% side to center distribution; 50% shut-

ter transmission; no film in gate.

cause it produces evident results. If larger

pictures and high brightness are desired,

then the lamps can be equipped with 8mm
suprex carbons for operation at 60 amperes.

Under these conditions, the system can

easily deliver up to 5500 lumens to the

screen.

Now let us examine the operating costs

required to produce these various levels of

illumination, and let us compare carbon

and electrical power costs for low- and

high-intensity lighting systems. Examine

the table in Figure 2, and you will see

that column G contains the cost of a car-

bon trim as used for each hour of opera-

tion, including positive, negative, and the

leftover stubs. Column H lists the power

cost per hour of operation. Here the

actual d.c. power used at the arc is figured

only, since generators and rectitfiers vary

so much in efficiency and d.c. line ratings

that no proper comparisons can be made.

Column 1 is the summation of G and FI

and gives the net operating cost per hour.

Column J contains the net operating cost

of each carbon trim for a week of 55 hours,

which is about average for five days of

matinee and evenings, or for two days of

continuous operation. The operating cost

[Continued on page 36)
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OPERATION AND MAINTENANCE OF

Theatre TV Equipment

—explained for managers and

projectionists in a series of articles

By AARON NADEL

4. Simplex Direct TV System

THE NUMBER and vari-

ety of equipments capable of delivering a

large-screen television image have become

considerable. Those theatremen who are

not very close to large-screen TV develop-

ments may find the multiplicity of appara-

tus somewhat confusing. It may be well,

therefore, to review the situation.

Three general types of theatre TV
equipment are on the stage at the present

time. Two of these types are on sale. The
third has been impressively demonstrated,

but is still in the development stage, though

expected to be ready soon. The foregoing

statements refer to black-and-white equip-

ments only.

Apparatus for putting full-color TV on

large theatre screens is another matter and

will be dealt with later in this series. Con-

sidering black-and-white only for the pres-

ent, there are, as said, three general types

of equipment. And one of these types must

be sub-divided into two different varieties.

First of these three black-and-white

types is called “direct” theatre TV and

may be understood well enough for prac-

tical purposes by regarding it as an ultra-

powered, ultra-refined home television re-

ceiver equipped with special projection

optics that enable it to throw its picture

onto a large theatre screen.

“INTERMEDIATE” SYSTEM

Second of the black-and-white types is

called “film-intermediate.” In this type the

whole of the video apparatus constitutes

only one component. Additional compo-

nents are a motion picture camera, an auto-

matic and fast-acting film developer, and

a motion picture projector. The video

image is photographed on moving film. A
continuous strip of film has previously been

threaded through camera, developer and

projector. The TV program, photographed

Projector of Simplex Model PB-600 direct system.

as it is received, is projected before the

audience a few seconds later. The time lag

is too short to be of any practical signifi-

cance, being always less than one minute.

A third type of theatre TV equipment

combines direct projection with the carbon

arc. The image is not formed on the face

of a cathode ray tube. It is forced on a sur-

face of oily material. Electronic bombard-

ment of this material by the TV cathode

ray results in momentary warping of its

surface. The surface thus presents an ever-

changing corrugated pattern, corresponding

to the pattern of the TV image.

An arc light shines through this corru-

gated surface to the distant screen. Cor-

rugations deflect the light to the bars of

an intercepting grill, absence of corrugation

allows the light to reach the screen. Thus
a TV image is projected with arc-lamp

brillance.

The complete equipment includes a vac-

uum pump for maintaining the vacuum in

which the cathode ray functions. This vac-

uum cannot be factory-sealed, as in an

ordinary cathode ray tube, because of evap-

oration of the oily material. It must there-

fore he continually renewed, and a vacuum

It’S

Movie-TIME U.S.A.

TIME

TIME

to start

Merchan-
dising!

to learn about

Panorannic

Vision!

TIME
to spread the

Gospel to the

Exhibitor!

• AT LITTLE COST the

Exhibitor can make a

dramatic improvement in

picture presentation—
with a new larger Pantex

Screen and new projection

optics superlite lenses!

SCREEN CORPORATION
165 CLERMONT AVENUE * BROOKLYN 5, NEW YORK

DEOLL
Processed Carbons—a continuous trim that

burns the entire carbon.

Available for these H.I. trims:

NEGATIVES POSITIVES
6 mm. X 9" 7 mm. x 12" and 14"

7 mm. X 9" 8 mm. x 1
2" and 1

4"

and 13.6 mm. x 22" (machined for adapters)

to provide 20 minutes more burning time.

Shipped PREPAID at regular carbon list

prices, plus $1.15 per hundred for milling,

drilling and clips (on 13.6 mm. x 22", $1.50

per hundred), less 5% on carbons, 10 days.

IVrite today for literature.

G. C. ANDERS COMPANY
(Formerly Droll Theatre Supply Company)

317 S. SANGAMON ST.

CHICAGO 7, ILL.
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pump becomes part of the projection room

equipment.

UNITS OF SIMPLEX SYSTEM

With the above brief review of the dif-

ferent types of theatre TV equipments now
available or becoming available, the sys-

tem to be described below falls readily

into its proper category. It is a system of

the first type, for direct projection from the

face of a cathode ray tube. It is manu-

factured by General Precision Laboratory,

an affiliate of National Theatre Supply,

and is known as Simplex Direct Projection

Television System, Model PB-600.

The apparatus of Model PB-600 is sub-

divided into three components : the pro-

jector proper, the control board, and the

high-voltage power supply. The control

board preferably should be located in the

projection room, alongside a viewing port.

I'he projector in most theatres will have to

be located in the auditorium, since dis-

tance between projector and screen should

be approximately 60 feet, although some

variation is possible.

The high-voltage power supply may be

located almost anywhere
;

it has no external

controls and no operating requirements. Its

servicing requirements are limited to in-

spection and possible adjustment once every

few months
;

therefore its location and

accessibility are not too critical.

The projector of the Simplex Model
PB-600 has an internal optical arrange-

ment corresponding to those pictured in

the center and right columns on page 20

of the October issue of Better Theatres.
The picture tube, a 7N94, faces a spheric-

ally curved mirror, the curvature of which

is concentric with that of the convex face

of the tube. From the mirror the image

is reflected to the theatre screen through a

corrector plate which compensates for the

spherical aberration, in an arrangement

that closely resembles that of a Schmidt op-

tical system
;

however, the mathematical

approach used in designing it was different

and the result has been quite gratifying ac-

cording to GPL engineers.

As just noted, the curvature of the

mirror must match that of the tube face.

The projection throw is governed by screen

size and mirror curvature. Hence, the

shape of the face of the tube is the con-

trolling factor in projection distance. The
equipment produces a screen image of

acceptable brightness, 15x20 feet in size, at

a projection throw of 62 feet. A shorter

throw will give a smaller but brighter

picture.

A longer throw is not practicable because

it produces a larger picture and the bright-

ness becomes unacceptably low. Only by

manufacturing other and different optical

elements would it become possible to in-

crease the length of projection throw with-

out reducing screen brightness, and such

additional optics are considered at present

economically impracticable.

The optical barrel is both ventilated and

sealed. Ventilation consists of internal cir-

culation of air by means of a small blower,

and cooling through the metal walls of the

barrel. Sealing-in of the optical elements

protects them against dust and dirt, avoids

reduction of picture clarity because of ac-

cumulated dust, and minimizes the main-

tenance required.

The optical barrel opens at the top for

servicing. The projection tube mounting

is designed for pre-focusing, and all elec-

trical connections to the tube are of plug-

in type. Thus a spare tube and holder may
be pre-focused in advance and kept ready

to be substituted with minimum delay in

case of symptoms of trouble in the tube be-

ing used.

CONTROL PANELS

The control board for the PB-600 sys-

tem is shown in a drawing. Top left-hand

panel is the picture monitor, by means of

which the projectionist adjusts and perfects

his image before projecting it to the large

screen.

Next panel down on the left-hand side

is the TV receiver, used when programs

are taken from the air instead of arriving

at the theatre via coaxial cable. In the de-

sign of this receiver, the manufacturer

states, no compromise whatever was made

with costs—the number of tubes used is

the number that gives best performance

without regard to economics.

The tv\m panels below the receiver on

the left-hand side of the control board are

the vertical and horizontal deflection

chassis. These circuits create, shape and

amplify the pulses of power which cause

the cathode ray to scan the face of the

cathode ray tube horizontally and verti-

cally, thus “painting in” the television

image. If the ray did not brush back and

forth and up and down across the face of

the tube there would be no image, but only

a spot of light of fluctuating brightness at

the screen center, and that would not be

there long—the tube would melt.

The blank panels at the lower left and

right sides of the control board contain

power supply circuits.

Top panel on the right hand side is the

projector control. All except one of the

controls and switches needed in normal

operation of the system are concentrated

here. A multi-purpose meter and a wave-

form monitor are also mounted on this

panel.

Directly below the projector control

panel is the program selector. Through this

selector the operator chooses between pr(^

grams taken off the air via the receiver,

and other programs that may be coming to

the theatre by coaxial cable. Provision is

made for a maximum of three incoming

program lines, in addition to the receiver.

Signal lamps on the control panel in-

dicate when power has been turned on,

when the low-voltage equipment is warmed
up and ready for operation, and when the

80,000-volt high-potential has risen to its

full value. These lamps also indicate that

all safety interlocks are closed and circuits

are performing normally.

PROTECTIVE DEVICES

Before starting his show, the projection-

ist checks his essential voltages at the multi-

purpose meter, then monitors his image by

means of both picture monitor and wave-

form monitor. Operating the picture switch

to “on” then puts the program on the big

screen.

The interlock system protects both per-

sonnel and equipment, and in addition pre-

vents against imperfect performance. It

will not allow an image to appear on the

projection tube unless horizontal and ver-

tical deflecting fields have at least 75% of

their rated strength
;
nor if the 80,000-volt

operating jwtential is either too low or too

high
; nor if any of the other operating

voltages is not within correct and safe

limits.

The precautions used to assure proper

operation and safety in the Model PB-600

go into rather unusual detail at some

points. For example, in checking whether

horizontal and vertical deflection fields are

of proper strength the arrangement used

is not the common and simple one of meas-

uring the strength of the yoke currents

that create those fields. Instead, small pick-

up coils suitably located measure the actual

magnetic field itself. Throughout the entire

system the safety provisions are elaborate.

They include interlocks that keep the high

voltage rectifier not only inactive but un-

energized until all doors giving access to

anode and focus voltages are closed.

[Aaron Nadell, radio and sound engineer,

has been a 'icriter on those subjects for many
years and has been a frequent contributor to

Better Theatres on sound. He edited the Sev-
enth Edition of “Richardson’s Bluebook of
Projection .”—Ed.]
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about Products .

.

'h news and views nf the market and its snurces nf supply

Unit of 7V2 Tons Added

To Air-Conditioner Line

A UNIT air-conditioner of

lYi tons has been added to the self-con-

tained conditioners of 3 and 5 tons in the

line of General Motors’ Frigidaire Divi-

sion. Styled like the smaller units, the

7j4-ton model is

designed to occupy

less than propor-

tionately larger
space. It also pro-

vides for duct dis-

tribution as well as

direct space cooling,

having a grilled
opening in the rear

of the cabinet for

introduction of out-

side air. The new
model has a rated

air delivery of 2700

cubic feet per minute of conditioned air,

with an air throw of 75 feet.

The 734-h.p. compressor is located in

the bottom of the cabinet
;

it is a new
sealed reciprocating type with direct drive

operation. The heat transfer unit is fabri-

cated of 54-inch copper tubing with cir-

cular aluminum cooling fins. A two-row

steam coil is available for heating. Across

the front of the cooling unit is a perma-

nent-type, cleanable aluminum mesh air

filter.

Discharge fans are of wheel type powered

by a 54-h-p. motor. The air passes out

through adjustable grilles, which are lo-

cated on all four sides.

Operation is automatic according to

temperature setting, but an on-off switch

is provided for manual control.

Three New Cleaning Aids

And Dirt-Resistant Paint

TO THE MANY products

to facilitate the job of keeping surfaces and

fixtures clean and sanitary that have been

coming at increased rate the last few years,

several more have been recently added.

One called “Zax” is for removing scale

and rust in one operation from water closet

bowls. Marketed by the Hysan Products

Company, Chicago, it is said to be highly

effective in getting rid of encrustations that

persist around flush rings and water out-

lets, causing noxious odor. It is also said

to destroy crab-lice as well as germs.

The Hysan company has also announced

a cleaning aid and disinfectant named
“Vip,” which is described as a combination

of fine soaps and a chemical (Ortho-

benzyl-para-Chlorophenol) for destroying

bacteria and fungi. Used to shampoo car-

peting, it is said to eradicate mildew and

prevent growth of fungi.

DUCT TYPE DEODORIZER

A product primarily for the purpose of

neutralizing foul odor in the air is “Reno-

vair,” which is a liquid that may be evapo-

rated in a room by means of a 12-ounce

wick-type container in which it comes, or

by introducing it into ventilating ducts

with an evaporator designed for such large-

scale application. The manufacturer,

Boyle-Midway, Inc., New York, explains

that the active ingredients are elements

found in plant life, indicating a chloro-

phyll base.

DIRT-RESISTANT PAINT

“Staize-Clene” is not a cleaner; it is a

kind of enamel which the manufacturer

—

Enterprise Paint Manufacturing Com-
pany, Chicago—asserts is resistant to dirt.

This, it is said, is due to the presence of

“Syncon.” Enamels of this type are avail-

able in white and colors, and in flat, semi-

gloss and high-gloss finishes.

NEW LITERATURE

Prefinished Wall Panels'. The kinds of

products meant by the term “prefinished

wall panels”—Marlite is prominent among

them—and how these interior finishes fa-

cilitate the creation of beautiful, durable

interiors, are described in a pamphlet en-

titled “The Facts About Prefinished Wall-

panels,” issued by the Prefinished Wall-

panel Council, Keith Building, Cleveland.

Protection Against Burglary: A booklet

on insurance rates and safe classifications,

with charts to show how burglary insur-

ance rates may be reduced, is available

from the Mosler Safe Company, 320 Fifth

Avenue, New York. The booklet con-

tains 16 pages.

AIDING COPPER DRIVE
Field engineers of the RCA Service

Company, Camden, N. J., have been called

upon to make use of their contacts with

theatre managers and projectionists to

help bring collection of copper drippings

to a maximum, according to E. C. Cahill,

president. Drippings are turned over to

theatre supply dealers for sale to metal

scrap dealers, the money going to the

Variety Club Welfare Fund.
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No one else serves the industry

like Westrex!
The complete theatre supply and service or-

ganization maintained by Westrex is the

answer to every theatre equipment problem
in 62 countries outside the U.S.A. and
Canada. Offices in more than 100 cities are

staffed with engineers trained by Westrex
who have installed over 5000 Western Elec-

tric and Westrex Sound Systems. These

trained engineers also service our systems

plus hundreds of installations of other makes.

Each office also handles complete lines of

associated theatre equipment and accessories

and maintains stocks of spare parts.

For studios throughout the world, Westrex

offers a full line of Western Electric and

Westrex studio recording equipment and

accessories to meet every recording and re-

recording need. These equipments — like

Westrex Theatre Sound Systems — are the

outcome of many years research by Bell

Telephone Laboratories and the Westrex

Hollywood Laboratories.

TWO NEW COMPRESSORS

1 wo new refrigeration machines of re-

ciprocating type, for application in the 100-

to 150-h.p. range, have been announced by

the Carrier Corporation, Syracuse, N. Y.
It is pointed out that this equipment is

particularly suited to chilling water for air-

conditioning purposes.

Special information and catalogs are offered
free by advertisers in this issue, as listed
below. Write for them direct—or use the
Theatre Supply Mart Postcard (page 191
with reference numbers as given in Index of
Advertisers on same page.

Adler Silhouette Letter Company: Catalog on Sec-
tional displays and Glass-in-Frame equipment.

G. C. Anders Company: Literature on carbon
havers.

Bausch & Lomb Optical Company: Complete in-

formation on Cinephor projection lenses.

GoldE Manufacturing Company: Bulletin No. 467
on ticket dispensers.

Griggs Equipment Company: Catalog on audito-
rium chairs.

National Super Service Company: write supply
dealer for free demonstration of vacuum
cleaner, or manufacturer.

Payne Products Company: literature on Cron-O-
Matic carbon saver.

RCA Service Company, Inc.: Complete information
on projection and sound equipment mainten-
ance.

Strong Electric Corporation: Free demonstration
and literature on rectifier.

Wagner Sign Service, Inc.: literature on change-
able copy display equipment.

Williams Screen Company: samples of silver or
white projection screen material.

CANADIAN DEALERS
Adamson, M. L., 105 Strand Theatre Bldg.,

Edmonton, Atla.

Dominion Sound Equipment, Ltd., 76 Hollis

Street, Halifax, N. S.; 4040 St. Catherine
Street, West Montreal, Que.; 1 14 Bond
couver, B. C.; 712 Eighth Avenue, West,
Calgary, Alta.

Dominion Theatre Equipment Company, 847
Davie Street, Vancouver, B. C.

Empire Agencies, Ltd., 573 Hornby Street,

Vancouver, B. C.
Gaumont-Kalee, Ltd., 431 Yonge Street,

Toronto, Ont.
General Theatre Supply Company, Ltd., 104
Bond Street, Toronto, Ont.; 288 St. Cath-
erine Street, Montreal, Que.; 916 Davie
Street, Vaucouver, B.C.; 185 Portage,

Winnipeg, Man.
Hutton & Sons, Inc., Charles, 222 Water

Street, St. John's, Newfoundland.
LaSalle Recreations, Ltd., 945 Granville

Street, Vancouver, B. C.
Motion Picture Supplies, Ltd., 22 Prescott

Street, St. John's, Newfoundland.
Perkins Electric Co., Ltd., 2027 Bleury St.,

Montreal, Que.; 277 Victoria Street,

Toronto, Ont.

Rice & Company, J. M., 202 Canada Bldg.,

Winnipeg, Man.
Sharp's Theatre Supplies, Ltd., Film Ex-

change Bldg., Calgary, Atla.

Theatre Equipment Supply Company, 906
Davie Street, Vancouver, B. C.

United Electric Company, 847 Davie Street,

Vancouver, B. C.

REMEMBER: Whatever you need, Westrex has it!

for Theatres outside

U. S. A. and Canada
Westrex Master, Advanced and Stand-

ard Sound Systems feature the Acad-
emy Award-winning Hydro Flutter

Suppressor in their sound heads.

Amplifiers ranging from 15 to 100
watts output and Western Electric

backstage speaker systems offer a

choice to meet any theatre's needs.

Westrex Master Sound System

T

For Studios Everywhere

Seven complete Western Elec-

tric and Westrex recording sys-

tems record on photographic or

magnetic film, 35 or l6mm,
variable area or density, direct

or negative-positive. Re- record-
ers offer a choice of 100 mil
standard, 100 mil or 200 mil

push-pull. 35mm or 16mm,
photographic or magnetic.

Westrex Standard Magnetic System

Research, Distribution and Service for the Motion Picture Industry

Westrex Corporation
111 EIGHTH AVENUE, NEW YORK 11, N. Y.

HO..YWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL

AMERICA’S
FAVORITE

All ADC
Tracks are

equipped
wifh new
adjustable

type floor

pulleys.

CURTAIN TRACKS
BESTEEL . SILENT STEEL . FENESTEEL

Simple, Smooth, Effortless, Durable

FOR BEST RESULTS

AUTODRAPE CURTAIN MACHINES
EXCELLENT DELIVERY NOW!

‘We support the most celebrated

curtains in the world”

AUTOMATIC
DEVICES COMPANY

116 N. 8th St. Allentown. Po.

The F & Y Building Service is the outstanding

agency in Theatre Design and Construction in

Ohio and surrounding territory.

THE F & Y BUILDING SERVICE
319 East Town Street Columbus 15, Ohio

"The Buildings We Build Build Our Business”

YOU’LL SAVE TIME . . .

and be able to detail your requirements, by writing advertisers direct.

Many of them provide coupons specifying literature for your convenience. . . . How-
ever, if you prefer to use the service of the Theatre Supply Mart, you need only to

indicate the items by reference number on the detachable postcard provided in the Mart
on page 19.
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Ahut people

<>/ ike Ykeatfe

AND OF BUSINESSES SERVING THEM

•

Fred H. Hotchkiss, Western Euro-

pean manager for Westrex Corporation, a

subsidiary of Western Electric Company,

has gone to Europe for conferences with

Westrex offices in France, Belgium, The
Netherlands, Switzerland, Italy, Spain,

Denmark, Sweden and Algeria. W. E.

Kollmyer, manager for Westrex in India,

has returned to Bombay following discus-

sions with company officials in New York

and Hollywood.

J. E. Hendrix, formerly with Florida

State Theatres, is the new owner of the

Broadway theatre in Tampa.

Ralph Snider’s Orient Palace, East

Boston, Mass., has reopened after renova-

tion.

B. P. Drey, veteran exhibitor in West
Union, W. Va., is retiring from the the-

atre business, having sold his Regent the-

atre to J. W. VoGEDiNG, who operates the

Elizabeth theatre in Elizabethtown, W.
Va.

Bruce Rippy has acquired the New
Delta theatre, Delta, Colo., from the

Laurie and Peoples interests.

Clinton D. Smestad of LaCrosse,

Wis., has taken over the management of

the Rialto and Princess theatres in Boone,

la. He succeeds Borge Iverson, who has

purchased the Garden theatre in Daven-

port. Mr. Smestad managed a theatre in

LaCrosse, Wis., for six years, and pre-

viously was in the theatre business in

Minnesota.

Victor M. Morelli, manager of the

Warner Bristol theatre, Bristol, Conn., for

the last fourteen years, has been promoted

to manager of the circuit’s Empress the-

atre in Danbury, Conn.

A. Burch has sold his Burch theatre at

Rives, Mo., to W. A. Smith, who has re-

named it the Rives.

Joseph Griesman, ex-New York the-

atre manager, has been named manager of

the Star theatre, Hartford, Conn., replac-

ing Michael Masselli, who has joined

to .^C7n a

CYCieRAMIC;^^
GIVES YOU "CENTER SEAT VISION'

From every seat in the house!
Eliminates glare and distortion! . . . Gives omozing new depth!

Perfect sound tronsmrssion! . . . No perforations!

Manufactured by

B. F. SHEARER COMPANY
2318 SECOND AVE. • SEATTLE, WASHINGTON • Eliot 8247

QPORT DISTIIIBOTOl: KAUR I HANSEN IIO.. 301 CLAY STREET. SAN FRANCISCO • CANADA DOMINION SOUND EQUIPMENT. ITD. • DFFICES IN PRINCIPIE CITIES

CONTINUOUS

CARBON BURNER
Bum carbon waste down

to the last inch!

Save $170 every year

See your Hanover dealer!

NORPAT SALES, Inc.
45 West 45 h St„ New York 19, N. Y.

aMBa
SERVICE

• • •

Super • lite
SCREENS

For TV or REGULAR PROJECTION

EXPORT AGENT

STREUBER & LACHICOTTE, INC.

1819 Broadway, N. Y. 23, N. Y.

Cable Address: “KASTEUBER”
VOCALITE SCREEN CORP., Roosevelt, N. Y.

It doesn’t cost any more to

Buy-On-Time from S. 0. S.

except small carrying charge
Complete Projection and Sound Outfits

for the theatre from S 605

For Drive-Ins from $1595

Send for details on our Budget Plan

TEtiljPiRED MASONITE
MARQUEE LETTERS

4" 35 ^: 8" 50^; 10" bOt^

S. O. S. CINEMA
SUPPLY CORP.

Dept. A, 602 W. 52St., N. Y. 19 Cable: SOSOUND

Comfort — the minute

they're occupied!

Their Beauty sparkles!

Superior construction

gives years of service.

WRITE FOR CATALOG

GRIGGS EQUIPIV1EI\T FO.
Belton, Texas

ADLER
CHANGEABLE LETTER DISPLAYS

ADLER CLASS-IN-FRAME DIS-
PLAYS — “REMOVA-PANEL
‘THIRD DIMENSION’’ PLASTIC
& CAST ALUMINUM LETTERS

ADLER “SECTIONAD” LOW COST

CHANGEABLE LETTER DISPLAYS

WRITE FOR FREE CATALOG

Adler Silhouette Letter Co.

3021b W. 36th ST., CHICAGO 32, ILL.
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the staf? of the Webb Playhouse, Wethers-

field, Conn.

Mrs. B. V. McDougal is building a

new brick structure to house her Amuso
theatre at Monticello, Ark.

Mrs. S. J. Azar, owner of the Azar

theatre at Greenville, Miss., has sold her

theatre to Abner Lebovitz.

Arthur Schwartz, who has been with

the Paramount circuit in the Miami area

for many years, has resigned to assume an

executive spot with United Theatres of

New Orleans.

James Kavalary has sold the Mars
theatre in Milwaukee to Norman Sturns.

Rein HOLD Meyer is the new operator

of the New Leipzig theatre. New Leipzig,

N. D.

C. J. Tringas, operator of the Roxy
theatre, Pensacola, Fla., and several asso-

ciates, have purchased the New Twin at

Warrington, Fla., from VucoviCH Bros.

and Ed Ortte.

W. J. Ilsley has reopened his Ritz the-

atre, Columbia, Miss., where he also oper-

ates the Rebel.

Cooper Foundation Theatres have sold

the Ritz theatre, Oklahoma City, to Ollie
Bronlee.

John Hooley has replaced Bob Tay-
lor as manager of the Harris Amusement
Company’s Palace theatre, Pittsburgh. Mr.
Taylor has been moved to the company’s

house at Dubois.

Everett Callow, head of advertising

and publicity for Warner theatres in Phila-

delphia, and Ted Vanett, who serves the

William Goldman chain there in a similar

capacity, were recently elected to member-

ship in the Philadelphia Public Relations

Association.

William Cooke has taken over opera-

tion of the Cerrito theatre, El Cerrito,

Calif., from Blumenfeld Theatres.

Sid Cahn, formerly with National

Screen Service, has been named manager
of the New Filmore theatre, San Francisco.

W. W. Edwards, Ozark, Ala., has

taken over three neighborhood theatres in

Birmingham, Ala., two from Waters The-
atres, and one from Jim Corbett.

John Frederick, former manager of

the Leader theatre, Baltimore, is now the

new manager of the Windsor theatre.

Gr.ant Hawkins has been appointed by

the Community Circuit to manage the

Rouge theatre, Detroit.

Harold Cummings, formerly manager
of E. M. Loew’s State theatre, Holyoke,

Mass., and Riverdale drive-in. West
Springfield, Mass., has been named assist-

ant manager of the Gateway, Fort Lauder-

dale, Fla.

Ralph Carenza, manager of Warner
Art theatre, Springfield, Mass., has been

shifted to the circuit’s Capitol at Everett,

Mass.

D. H. Robinson and Tom Givhan of

Louisville, Ky., have taken over operation

of the Shepherd theatre, Shepherdsville,

Ky., from Mr. and Mrs. L. M. Denton.

Buford Partlow has purchased the

Saltillo theatre, Saltillo, Miss., from Mrs.
E. L. Nichols.

Gaylord Vermoss has been succeeded

as manager of the Military theatre,

Omaha, by Ed Horton, who had been

assistant manager of the State in Omaha.

Leonard Wood of Burlington, la., has

been named manager of the Ritz theatre

in Chariton, la. He replaced Floyd
Lewis, who had been serving as temporary

manager since the transfer of Paul
Scholer to Oelwein.

Charlotte (Mrs. Leroy) Kendis is

the new president of the League of Show-
men’s Wives, succeeding Mrs. Nat
Barach, who served two terms.

The Cost of Oustiing the

Menoce of Low-Intensity

{Continued from page 30)

for the low-intensity carbon trim is $4.40
per week. Similar cost for the 7mm su-

prex, operating at 40 amperes, is $6.60 per

week.

The cost of this high-intensity light

which is 250% brighter and perfectly bal-

anced in color is only 50% more than the

cost of the low-intensity. This means that

for an additional $2.20 per week in op-

erating cost, it is possible to produce an

improvement immediately noted by patrons,

improvement in the vital area of perform-

ance quality.

To convert from low-intensity standards

of brightness to efficient high-intensity

projection, calls for the following installa-

tion :

Two 14-inch reflector lamphouses, at an

approximate cost of $1,000.

One double Selenium rectifier capable

of delivering 50 to 65 amperes, at an ap-

proximate cost of $800.

Two simple F/2.0 lenses, at an approxi-

mate cost of $150.

One new screen and frame—let’s say

$ 100 .

The total expenditure comes to some-

where in the neighborhood of $2100, and

with such equipment it is possible to pro-

duce and deliver to the screen high-in-

tensity light in quantities ranging from

about 3000 to 5500 lumens, depending on

the type of suprex carbon trims.

This means that for the above invest-

ment, and for very minor increases in

operating costs, it is possible to double or

quadruple the light on your screen—and to

improve vastly the physical quality of the

projected picture.

New battery of light sources to increase screen illumination of the Paramount theatre in Wilkes-Barre,

Pa. This three-projector installation now has Ashcraft "Hydro-Arc" lamps using 9mm. rotating carbons,

with water-cooled jaws. The Paramount seats 1,600.
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MOST ADVANCED TEXTBOOK ON SOUND

REPRODUCTION AND PROJECTION

F. H. Richardson's

BLUEBOOK of

PROJECTION
SEVENTH EDITION — SUPPLEMENTED WITH

SOUND TROUBLE CHARTS
and ALPHABETICAL INDEX

Over 700 pages- The only practical guide to

good projection and quick trouble-shooting

ORDER TODAY . $7.25 POSTPAID

QUIGLEY BOOKSHOP
ROCKEFELLER CENTER (20) N EW YORK CITY

# You will find this edition the

most complete and practical

treatise of its kind and a sure

solution to the perplexing prob-

lems of projection room routine.

The book is supplemented with

a comprehensive group of

TROUBLE-SHOOTING
CHARTS to help meet every

possible emergency in the pro-

jection room. It also includes a

lightning-fast index system al-

phabetically arranged for swift

easy reference.



PROJECTION and
SOUND SYSTEMS

24 TOOTH

i SPROCKET

found

only in

SIMPLEX X-L

To guarantee projectionists an even,

flutterless screen image, SIMPLEX X‘L Projectors have

been equipped v/ith a revolutionary 24 tooth sprocket!

. . . 24 teeth—8 more than in ordinary sprockets!

...24 teeth that draw film more smoothly, more

gently along!

. . . 24 teeth that reduce sprocket r.p.m. by one-third!

...24 teeth that save sprocket, stud and bearing

wear!

... 24 teeth that assure better performance, easier

maintenance

!

And this 24 tooth sprocket is found only in the

SIMPLEX X'L! A perfect example of the many exclu-

sives found in this, the world's finest, most dependable

motion picture projector!

MANUFACTURED BY INTERNATIONAL PROJECTOR CORPORATION • DISTRIBUTED BY NATIONAL THEATRE SUPPLY
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DOING 133%

OF "GWrW”
BUSINESS IN

FIRST 8 SPOTS!
The putlic lias spoken. All first elates are liis-

tory-makin^! Imagine! National average is 133%

of "GWTW”! Wken you’ve ^ot tke ^ooJs tlie

people will ckeerfully pay. Here are tke cities

wkick prove in tKeir first 5 days {at press time)

tkat no Vadis” is tke Greatest Entertainment

of All Time:

PITTSBURGH, SAN FRANCISCO,
ATLANTA, CLEVELAND, ST. LOUIS,

MEMPHIS. In its 3rd week in NEW YORK
it keats "GWTW” at tke Astor ky 17% and

at tke Capitol ky 48%.

M = G - M presents

QUO YADIS
Starring

ROBERT DEBORAH
TAYLOR * KERR

LEO GENN
and

PETER USTINOV
Color by

TECHNICOLOR
Screen Play bv

JOHN LEE MAHIN
S. N. B1:HKMAN SONYA LEVIEN

Based on tlie Novel ky

Henryk Sienkiewicz

Directed ky

MERVYN LeROY
Produced ky

SAM ZIMBALIST
A Metro-Goldwyn-Mayer Picture



SEE IT IN
THEATRES!

DEC. 10^^ TO DEC.
AS LISTED BELOW!
PLACE THEATRE ADDRESS DATE HOUR

ALBANY Delaware 290 Delaware Ave. 12/10 8:30 P.M.

BOSTON N. E. Mutual Hail 225 Clarendon Street 12/11 8:30 P.M.

BUFFALO Cinema 647 Main 12/10 8:30 P.M.

CHARLOTTE Visulile 1615 Elizabeth Avenue 12/10 8:30 P.M.

CHICAGO Adelphi 7074 North Clark 12/10 8:30 P.M.

CINCINNATI Ambassador 3065 Madison Road 12/1 1 8:30 P.M.

DALLAS Captain Capitol and Henderson Ave. 12/11 8:30 P.M.

DENVER Federal 3830 Federal Boulevard 12/1

1

8:30 P.M.

DES MOINES Uptown 4115 University Avenue 12/12 8:30 P.M.

DETROIT Globe 3520 Grand River Ave. 12/10 8:30 P.M.

INDIANAPOLIS Cornel 2145 Talbot Avenue 12/n 8:30 P.M.

JACKSONVILLE San Marco 1996 San Marco Boulevard 12/l0 8:30 P.M.

KANSAS CITY Kimo 3319 Main Street 12/14 8:30 P.M.

LOS ANGELES Pkwood 10872 Pico Boulevard 12/1 1 8:00 P.M.

MILWAUKEE Century 2342 No. Third Street 12/10 8:30 P.M.

MINNEAPOLIS Granada 3022 Hennepin Ave. 12/12 8:30 P.M.

NEW HAVEN Bijou Church Street 12/10 8:30 P.M.

NEW ORLEANS Imperial 814 Hagen Avenue 12/1

1

9:00 P.M.

OKLAHOMA CITY Will Rogers 4322 N. Western 12/10 8:30 P.M.

OMAHA Dundee 4952 Dodge Street 12/10 8:30 P.M.

PHILADELPHIA Erlanger 21 St and Market 12/10 8:30 P.M.

PORTLAND Laureihurst 2733 East Burnside 12/1

1

8:30 P.M.

SALT LAKE CITY Villa 3092 Highland Drive 12/10 8:30 P.M.

SEATTLE Green Lake 7107 Woodlawn Avenue 12/12 8:30 P.M.

WASHINGTON Circle 2105PennsylvaniaAv.,N.W. 12/l3 8:30 P.M.

It is fitting tkat M-G-M's master-

piece will ke skowii kefore specially

invited audiences in tkeatres. Invita-

tions kave keen mailed, if yours kas

not arrived, come anykow. Guests

will include, in addition to ex-

kikitors, community leaders, clergy,

press and radio representatives. No

one skould miss tkis most important

trade skow of our time.

I



A Statement in Appreciation

award we have ever received has had the

significance of the honor of being named
*

'Pioneers of the Year’.’. We are most grateful.

We want to thank the Motion Picture Pioneers,

the trade press, the newspapers and all our friends who
were so generous in their tributes.

In a large sense all of us engaged in so creative an

industry as the making of motion pictures are pioneers

— and will continue to be pioneers as we continue to

create new and ever higher standards of entertainment

and public service for the millions upon millions who
attend our motion picture theatres.

The potential force of motion pictures for good

has just begun to be tapped. All that has been done is

only a foundation for future greatness, but we can take

pride in the fact that our foundation is a firm one. It is

solid bedrock for future generations of pioneers to

build upon.

We were particularly pleased, when the plaque

was presented to us as "Pioneers of the Year’,’ to see



OF A Great Honor

engraved on it the words

"for their unswerving faith

in motion pictures and in

their industry as a bulwark

of the American way of life?

This is the faith we
have held for half a century.

With this faith we go
forward confident as ever

in the greatness of our

industry’s place in the world and more determined

than ever, with God’s help, to remain active in this

industry.

We wish to express gratitude to our co-workers

and our exhibitor friends for helping us follow the

path we have chosen. This is the industry to which

we have devoted most of our lives. We look forward

to long years together firm in the conviction that

Warner Bros. Pictures always will hold a proud place

in this industry’s accomplishments.

mm

MOTiOH WCtyag. CHOmEKSJHC.
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Wwmm
PKJWERS m THE TRUE AMERICAN rOR THtiR
YtStON ANO ENTERPRISE IN BFfIN«IMO SOUf^ TO
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THE CROWDS ARE BACK-

THANKS TO "FIXED BAYONETS I

"

and they * re back for

"ANNE OF THE INDIES"
Technicolor

"DAVID AND BATHSHEBA"
Technicolor

"GOLDEN GIRL"
Technicolor

"THE DESERT FOX"

"THE DAY THE EARTH STOOD STILL"

"PEOPLE WILL TALK"

"TAKE CARE OF MY LITTLE GIRL"
Technicolor

"LET’S MAKE IT LEGAL"

Bank I

. CiZ «°nor'

rr’r ^^°SS
lotion

Special

i
"FlYFn r

Set ia t ^AY0NET<}

There’s No Business Like 20th Century-Fox BusinessT
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Films for TV

W HILE for several months there has been a welcome
relief from hysteria over the impact of television on

motion pictures, the general subject of the relation-

ship of the two media—or more properly their inter-

relation—continues to remain high on any list of topics for

discussion. And there it will remain for a long time to come
because the final details of the working arrangements between
television and the film industry will not be completed for a

number of years.

At the present time "Films tor TV" may be conveniently

considered under four aspects: I. Uses of regular Hollywood

features on television; 2. Production by the film companies,

either directly or through subsidiaries of special TV films;

3. Furnishing of Hollywood features, either new or old tor

broadcast over a home subscriber-tee television service such as

Phonevision, Subscriber-Vision, or Telemeter; and, 4. Use of

television for film advertising and publicity purposes.

With regard to the first item—Hollywood features for

television—the survey published in last week's issue of the

Herald confirms the extent and sharpness of exhibitors' oppo-
sition to the television release of pictures made for theatres.

The opposition is summed up this way
—"We can't sell in our

theatres what is given away free over the air." It is not sur-

prising that exhibitors are unanimously opposed to such sales.

The overwhelming majority of exhibitors believe that the

general sale of features to TV would not simply be an adverse
factor on box office attendance but rather a very crippling,

perhaps disastrous blow.

In this connection the only areas of divergence are two:
first, whether the impact would cripple or kill and second,

whether the line of protection should be drawn to keep off the

air only films made within recent years.

All exhibitors in television areas have had ample experience
with competition from films on TV even though in most in-

stances the pictures have been of poor or moderate box office

calibre. The uniform policy of the major distributors against the

release to TV of films under their control has avoided thus far

any comparison with the competition of popular box office

pictures. In the case of some TV film attractions, notably British

and old westerns, a number of exhibitors have found them-
selves in the very uncomfortable position of seeking paid ad-
missions on a subject shown locally on television. The inevitable

effects ensued.

I

T WOULD seem that the delay on the part of some major
companies in making special films for TV has been due to

economic conditions and not on account of any fear of

exhibitor resentment. While a small minority of exhibitors do
not wish the film companies to have anything to do with tele-

vision in any way whatsoever, the majority seems to recognize
that it is perfectly proper for Hollywood to use its talent for

the production of TV films just as it has made pictures for

Government, industrial and commercial sponsorship. Holly-

wood "know-how" and technique would seem to be much
needed in TV.

Republic and Monogram recently have announced establish-

ment of television film divisions. Paramount, Columbia, Uni-

versal, United Artists, National Screen Service, Bing Crosby

Enterprises, Hal Roach, Roy Rogers, Gene Autry and others

have long been active in the production of TV films. Their ex-

pansion in this activity has been limited, chiefly on account

of the fact that film production—of any kind or quality—is not

cheap and only a few television sponsors wish to pay adequate

sums for TV film shows. It would seem likely that when and if

the program budgets of TV sponsors increase other film com-
panies will be receptive to making subjects specially for

television.

I

N AN early issue of the Herald there will be published a

report on a poll of exhibitors' views of the effects on their

business of the commercial authorization of subscriber-fee

television such as Phonevision, Subscriber-Vision or Telemeter.

On this question there is not quite the unanimity of opposition

which characterizes exhibitor sentiment regarding the use of

Hollywood product on general TV broadcasting. However,
most exhibitors feel that the impact of subscriber-fee television

would be great and also very detrimental. Some believe that

only certain types of theatres would be hurt. Others feel that

the American public is not likely to wish to pay much for home
TV films and, if subscriber-fee films were charged to the cus-

tomer on an equitable basis, theatres would have little to fear

from that direction.

T
he use of television to advertise pictures and help develop

public acceptance of screen personalities obviously is in

its infancy. The decline in exhibitor apprehension about

TV competition seems to have been accompanied by a de-

crease in interest in special film trailers for TV. High costs

of production and station time have handicapped any general

use of TV film trailers. However, eventually their use is sure

to increase. Almost every TV spectator is at least theoretically

a good theatre box office patron.

The question of how much and when screen personalities

should appear on television are in dispute. Clearly TV demands
a certain type of talent and too frequent appearances on TV
screens of a performer who is not able to entertain effectively

in that medium is bound to hurt his or her box office appeal

eventually.

On the other hand it would seem TV presents an excellent

medium for the development of public interest in personalities,

especially new players. Whether it is preferable to wait for

TV to develop a star and then engage the person for Holly-

wood film production or whether TV should be used to publicize

young Hollywood players is debatable. Very likely there is no

general answer to suit all circumstances. Another aspect now
under discussion is the appearance of film personalities on TV
shows on Sunday, traditionally the best day of the theatre

week. Some exhibitors already are on record in opposition to

this practice.

Exhibitors, distributors and producers should not sit back and
wait for time and the television broadcasters to set the answers

to these problems. The various points of view within the

motion picture industry should be vigorously presented and
supported. Only in that way is there likelihood that the final

relationship of TV and the motion picture will be satisfactorily

arrived at.



Help Ourselves
To THE Editor :

This is my first letter to you or any other

publication regarding our industry and what

is wrong witli it.

There is nothing wrong with the industry

that we cannot overcome ourselves. The
producers can give us exhibitors more light-

er type comedy (not sophisticated). The
home offices can give us more prints on these

subjects. The exchanges can sell us pic-

tures so that we at least can make a small

profit by selling on a percentage (where

necessary) at a figure we can afford.

A 35 per cent or even 30 per cent film

in a double bill situation where the gross is

low is out of the question. The exhibitors

can run a clean and friendly house so that

the patrons can come in and enjoy them-

selves and relax. The theatre should be a

place where they can laugh and forget about

the outside world and its troubles.

The suggestions above have been men-

tioned thousands of times before but still

nothing has been done to correct them. This

must all start with the right type of program
and that responsibility lies with the pro-

ducers.

—

WALTER W. FISHER, Gale-

wood-Stocking Theatres, Grand Rapids,

Michigan.

Third Dimension
To THE Editor.'

I see from the correspondence columns of

your issue of November 3 that the three-

dimensional film is once again coming into

public prominence. Public exhibition of

these films both in America and Europe has

shown that they have tremendous commer-
cial possibilities at a time when the public

may be suspected of growing tired of motion

pictures in their present form.

In his letter, Dr. F. A. Weber, a Dutch
worker in the field of three-dimensional

films, mentions that he has demonstrated his

new camera to the “experts responsible for

the Festival of Britain programme,” myself

included. I wish to put on record that I

have never had an opportunity of examining
Dr. Weber’s camera and that when Dr.

Weber was in this country, he told me it

was not yet completed and had not under-

gone tests. All I have seen is a very small

photograph of this device. Dr. Weber’s
camera would appear to have marked ad-

vantages for the shooting of outdoor sub-

jects and newsreels, but the inherent vertical

parallax from which it suffers makes it un-

suitable for studio work. Nonetheless, if well

designed and constructed, it should prove

a valuable addition to the very small supply

of professional 35mm stereo film cameras.

While I appreciate the notable part played

by Dr. F. H. Reynders in the development

of three-dimensional films in Holland, I

would like to take issue with his contention

that the best method of making stereo films

is to use the smallest possible base and a

fixed angle which he has arbitrarily set at

0.6. The smaller the base, the less the stereo-

scopic effect. Carried to its conclusion, this

system would simply mean making flat pic-

tures with complicated equipment.

No details have been disclosed over here

of the Prinsen projector which is claimed

to project stereo films in a single machine.

If the images are of normal size, the pro-

jector is bound to run at double speed; and
if it runs at normal speed, the images must
be reduced in area. Both of these alterna-

tives are obviously undesirable, and the

remedy must surely lie in the further de-

velopment of Vectographic film. With effi-

cient cameras, a correct understanding of

the principles of three-dimensional film-

making and projection by means of Vecto-

graphic film, there would seem to be no
reason why three-dimensional films should

not at last achieve commercial exploitation.

Our experience at the Festival of Britain

and in subsequent commercial exploitation

both in Germany and Belgium has demon-
strated that the public does not resent the

wearing of special glasses, nor do losses of

these glasses entail any very high expense.

—R. J. SPOTTISWOODE, Technical Di-
rector, Stereotechniques, Ltd., London, Eng-
land.

Smallest Roots
To THE Editor :

It is my belief that the small town thea-

tres are very essential to the future of this

industry. Yet, I find that the film companies,

especially one or two of the larger ones, just

don’t seem to care whether or not we make
a dime. They are still trying to force us to

play pictures that won’t gross in our situa-

tions. Then when a small town natural

comes along, they usually want percentage

or a high top and regret that they can’t get

their fingers into our popcorn take.

I believe in living and let live. I also

believe that the small town situation should

be allowed to play the best product from
each company. If you destroy the small town
theatre you kill the whole industry slowly

and surely from the smallest roots inward

to the heart.—C. W. MINER, Strand The-

atre, Ridgway, Illinois.
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Getting Lost Patrons
To THE Editor;

Our best bet to fill out with a feature is

the two-reel comedies from RKO and Col-

umbia’s All Star series. Best shorts I

ever played were Warners’ marching bands,

now out of circulation, but happy to know
they are coming out with a new one, the

U. S. Army band, and RKO is releasing

one, “Here Comes the Band.” Let’s have

more of these. We have started a Jackpot

Night, which has trebled our business, and

one night we admit children free if accom-

panied by their parents. This, too, is get-

ting our old lost patrons to come back and

getting them in the habit of attending

movies again. Call this Family Night, and

I’ll wager it’s better than bringing in the

starlets on tour or the slogan, “Movies Are

Better Than Ever.”

—

Ben Brinck, West

Point Theatre, West Point, Iowa.

Western Backbone
To THE Editor.'

In the Motion Picture Herald issue of

November 10 there appeared a communica-

tion under “Letters to the Herald” titled

“Cut Out the Westerns.”

The fellow who sent in this malarky has

signed his article, Hartford, Connecticut,

Exhibitor. It is well that he did because

he would get more fan mail than a movie

star. Not because he is popularizing himself,

not by a jugful. What this exhibitor says

is a lot of bunk. He is evidently speaking

for himself alone because the Western movie

is the backbone of the industry. I have been

in the show business for over 27 years and

have never lost a penny yet on a Western

production. I believe that thousands of ex-

hibitors will back me up on this.

The above named exhibitor says that we
cater primarily to women, but I cannot

agree on that. How about the kids ? This

theatre does a great children’s business and

it is Western productions that draw them.

These kids grow up and are our future

patrons.

In the past two years Hollywood has de-

livered some topnotch Western product, a

lot of it in Technicolor. I think that we can

still use all the Western material we can

get.

Some of the exhibitors may say that

Westerns are overdone. However, I would

like to know how many small town situa-

tions would survive if they had to depend

on pictures designed to attract the women
only.

—

W. L. STRATTON, Manager, Lyric

Theatre, Challis, Idaho.
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Developments and trends that shape

the motion picture Industry’s future.

Efforts will be continued to ex-

pedite the proceedings before FCC
examiner Leo Resnick in the com-
plicated hearings on the ABC-UPT
merger and the anti-trust status of

all Paramount companies. The
issues in this case are complex, and
the hearings could easily go on for

months unless some stipulations

are agreed to beforehand.

Odds are that the National Col-

legiate Athletic Association’s tele-

cast program next year will be quite

different from this year’s. The
NCAA program this year was an
“experimental” one to begin with;
pressure from the Justice Depart-
ment and other groups around the
country is just too hot for a con-
tinuation of the tight restrictions on
home telecasts.

It is not only the motion picture

business that is having its problems

Existing theatres not only can have a

maskless screen with luminous surround, but

can make such an installation even more
effective with an optically neutral treat-

ment of auditorium surfaces, asserts Ben
Schlanger, noted theatre architect, in the

December issue of Better Theatres (Sec-

tion 2 of this issue of Motion Picture
Herald). He says:

"The mounting evidence in favor of

luminous screen surrounds has accelerated

the need for enlisting the auditorium itself

as a definite part of the visual presenta-

tion. Although it is possible that in the

near future we can expect some radical

developments in motion picture presenta-

tion, we can immediately make use of

several proven methods for producing

greater visual impact, resulting in favorable

patron reaction."

The methods, which he described, re-

today. Television is going through

a period of crisis of its own. First

the sale of receivers fell off sharply.

Then the public started to become
more critical of program quality.

Lastly, and perhaps most seriously,

advertisers have not been rushing in

to pick up the tabs for some popular

shows. The most outstanding ex-

ample is the “Kukla, Fran and
Ollie” puppet show which was cut

back this week from a half hour to

fifteen minutes not because it does
not have an audience—it is said to

attract 4,000,000 viewers nightly

—

but because it did not have suffi-

cient advertising support. If tele-

vision broadcasters can not sell

sponsorship of that kind of a long
established, highly successful net-

work show, there is plenty of trouble

around the corner for television

stations.

A veteran exhibitor in a situation

not too distant from an exchange
center last week visited Film Row
for the first time in 19 years. Asked
why he had never been there before,

he answered that up until then, the
cooperation of the film salesmen,
who had visited him, had been such
that a personal visit to the ex-
changes had never before been nec-
essary. End of story.

late to picture-size and brightness, the im-

mediate picture surround, in auditorium

environment. How they already have been
applied Is explained in an accompanying
feature on The Cinema of Shoppers' World
at Framingham, Mass., where a maskless

screen has been integrated with functional

auditorium design "in such manner" the

introduction points out "that a definite

physical scheme is offered for the advance-
ment of public motion picture exhibition."

Citing the fact that elimination of the

screen border is now under way, and that

"neutral" auditoriums have been recom-

mended for some years. Better Theatres
points out that The Cinema at Framingham
brings these two ideas together "compli-

mentarily for the first time." And, it adds,

"The result is a screen performance alto-

gether free of extraneous influence . . .

free to seize and mould the mind."

Hospital
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ENEFIT

FIXED BAYONETS:
a scene, at the left,

of the opening of

the 20th-Fox picture

of that name at

the New York

Rivoli. A benefit, it

featured military

music, parading

and celebrities, and
attracted much
attention.

VISIT, right, by
Broderick Crawford,

"The Mob" star,

to Franklin, Mass.,

where he once
attended Dean
Academy, and

where he was wel-

comed at the Morse
theatre by owner
Walter Mitchell,

right, and manager
Jimmy Austin.

Hy the Herald

BROADWAY'S TRIBUTE to Robert "Bob" Weitman, vice-president of United

Paramount and managing director of the Paramount theatre, came last week at

luncheon in Toots Shor's, where personal and business friends took the occasion

of the theatre's 25th anniversary to say Mr. Weitman is an unusually personable

and human executive. With him on the dais above are Murray Gurfein, Joey

Adams, Charles Fforowitz, Ned E. Depinet, Samuel Leibowitz, Leo Cherne and

Nathaniel Goldstein. Mr. Weitman's friends ranged from personalities on

the stage to those in show business offices and in industry, politics and the law.

ONE OF HER NUMEROUS personal

appearances in New York. Gigi Perreau,

I 0-year-old Universal-International star,

addressing students in the New York Junior

High School for the Deaf and Hard of

Hearing. The youngsters read Miss Perreau's

lips perfectly.

r.wAV.swiWbPdVS%%vjVdsw.v.w.'.w.“.VAS
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By the Herald

AT THE CIRCUIT
MANAGERS'
Association conven-

tion in Bourne-

mouth, England,

above. J. Arthur

Rank, left; chats

with two of his man-

agers, Richard

Turton, and Frank

Bradley, right. The

latter, an area

supervisor, was a

former Quigley

Award winner.

TRIBUTE, by fhe Motion Picture Bookers

Club, New York, and the Colosseum,

salesman's union, to Leo Greenfield, pro-

moted from Universal New York salesman

to Albany branch manager. At luncheon

above are Bob Finkel, David Levy,

Mr. Greenfeld, Harry Margolles and Sylvia

Greenfield.

AT THE Paramount studio, Laura Elliot is

hostess to Joseph Grossman, right,

Braintree, Mass., exhibitor, and Samuel

Baron, Jr., Boston banker.

OUT OF NEW YORK, MGM’s "Quo Vadis"

continues to beat "Gone With the Wind"
records. At the left, a scene at the Loew's State

Theatre, St. Louis opening. In array are Russell

A. Bovim, manager: Joseph Ansell, Ansell Bros,

circuit; Oscar A. Doob, Loew's vice-president;

Louis Ansell; Anthony Matreci, Uptown Theatre;

and Herb Benin, MGM St. Louis branch

manager.

By the Herald

TESTIMONIAL, at luncheon In the Astor Hotel,

New York, Tuesday, to Judy Garland, winning

acclaim in the variety show at the Palace theafre. Her
admirers were seven AFL theatrical unions. On the

dais above: Sol Schwartz, RKO circuit president;

Charles Horowitz, New York deputy mayor;

Sol Pernick, chairman for the unions; Miss Garland;

and Richard Walsh, lATSE president.
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RICHARD BASEHART hits the line in this scene

from "Fixed Bayonets!," 20th Century-Fox's

timely, action-full Korean battle drama going

out to the nation's theatres for December show-

ings. Gene Evans and Michael O'Shea also are

featured.

DRAMATIC
POWER demon-
strated by Hilde-

garde Neff and Os-
kar Werner, right,

in "Decision Before

Dawn," 20th Cen-
tury-Fox's preview-

hailed action drama.
Filmed on authentic

German locations,

the January release

also stars Richard

Basehart and Gary
Merrill.

COMEDY IN THE
STRAW is only part

of the mi rthful

goings-on in "Elope-

ment," the movie-

goer's Christmas

present with the re-

doubtable Clifton

Webb back in ac-

tion. Sharing the

spotlight with
Webb, left, are

Anne Francis,
Charles Bickford

(shown left) and
William Lundigan.

CANDID CLOSE-UP
finds Tyrone Power and

Ann Blyth, left, with their

best smiles in focus as

they complete "I'll Never
Forget You," 20th Cen-
tury-Fox Technicolor

romantic drama, all set

for bookings this month.

WIRES pour in hailing

Mitzi Gaynor, right, as

the star find for '51. Pro-

ducer George Jessel

reads a few of the happy
notes received after

"Golden Girl," Mitzi's

first starring Technicolor

splash, opened around

the country.

(Advertisement)
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SCHWARTZ HITS
GREENE STAND
RKO Theatres President,
in Open Letter, Attacks
Stockholders* Leader
Sol Schwartz, president of RKO Theatres,

last week fired a broadside in his manage-
ment’s proxy battle with David Greene,

chairman of a stockholders committee which
is seeking representation on the company’s

board of directors.

In an open letter to Mr. Greene, mailed

to all RKO stockholders, Mr. Schwartz

charged that two letters sent them by the

former had contained statements “which this

management considers either deliberate dis-

tortions, or misstatements made because you
lack an understanding of the motion picture

and theatre business.”

Charges Distortion

The extraordinarily frank and aggressive

letter, which brought the argument down to

a personal level, challenged Mr. Greene to

make known what had transpired at private

luncheons l)etween him and Mr. Schwartz
and charged Mr. Greene with distorting and

withholding certain facts.

“Has not control been your sole objective

since last spring when you first asked me to

join the ‘Greene Team’?’’ Mr. Schwartz

asked. “Have you forgotten the inducements

you offered me ? Did you not offer me stock

options as a reward for my cooperation ? Did

you not ask me to influence the other direc-

tors to give you two seats on the hoard ?

Did you not say that in addition to two direc-

tors you wanted assurance of my cooperation

for your policies ?”

Mr. Schwartz cited a conversation with

Mr. Greene in which the latter had warned
him that refusal to cooperate would result

in a proxy fight despite expense, attack on

management generally and other measures.

The letter also recounted Mr. Greene’s ac-

tion to get the Department of Justice to in-

vestigate and cited the Federal Court’s re-

fusal to act on motions to remove certain

directors and to restrict the right of Irving

Trust Company to vote the 929,020 shares,

or approximately 24 per cent of the outstand-

ing stock which it holds beneficially for

Howard R. Hughes.

Refers to Stock Record

The RKO Theatres president countered

Mr. Greene’s assertion that only four out of

15 directors and/or officers own any stock in

RKO Theatres by referring him to the

records. “If you had looked, wouldn’t these

records have shown that of the six nominees
for directors and the four principal officers,

nine out of 10 were stockholders on Novem-
ber 7, the record date?” he wrote in his let-

ter to Mr. Greene.

Mr. Schw'artz took issue with Mr.
Greene’s failure to mention that two of the

present directors represent 929,020 shares of

stock and asked: “Is this lack of knowledge

or misrepresentation?”

And he went on: “In your November 15th

letter you state that management reported

earnings after taxes for the first nine months

of 1951 of $673,267 (exclusive of non-recur-

ring profit of $380,577 derived from the sale

of capital assets.) Management reported net

profit after all charges of $1,053,844 for such

period. The same report shows profit on sale

of capital assets of $380,577 before taxes.

Don’t you know' the latter figure cannot be

deducted from the net profit (which was

after taxes) wdthout distorting the operating

figures ?”

Comparison Called Unfair

The Greene letter also compared the op-

erating income of RKO Theatres with that

of other theatre circuits. Said Mr. Schwartz

:

“You failed to state that RKO operates 95

theatres in contrast to approximately 700 for

one chain and more than 400 for each of the

other two. Did you not know that a com-
parison of this type would be unfair to each

of the four companies because of varying

operating conditions and varying deprecia-

tion and maintenance charges ?

"Was this comparison made to mislead

stockholders or because you have insufficient

experience in this business to know that a

direct comparison would be unfair to each

one of the four companies? You failed to

state that about 45 per cent of the RKO
theatres are in the New York area: that

about 80 per cent are located in the larger

eastern cities wdiere television made its first

and strongest inroads.”

The letter went on to cite RKO Theatres’

interest in theatre television and the estab-

lishment of vaudeville on a two-a-day basis

at the Palace theatre in New' York, with all

the resultant publicity.

Greene Is Challenged

Mr. Schwartz challenged Mr. Greene to

produce evidence to prove that he could

improve earnings and to cite “constructive

suggestions” he had given management that

would increase earnings.

The first annual meeting of RKO Thea-

tres’ stockholders to elect directors since

formation of the company follow'ing its di-

vorcement from RKO pictures will take

place December 6. Mr. Greene claims to

represent about 300,000 shares and is solicit-

ing proxies for five board nominees.

Elects Crew Members
The Variety Club of New' England has

elected the following crew members for

1952: Philip Smith, Martin Mullin, Arthur
Lockwood, Walter Brown, James Marshall,

Meyer Stanzler, Theodore Fleisher, Louis

Richmond, Michael Redstone, Max Leven-

so i and Harry Browning.

tJrffes J»int
BMeeting on
Film Rentals
An alliance of the two national exhibitor

organizations—Theatre Owners of America

and Allied States Association—to “wrestle

w'ith the film rental subject” has been pro-

posed by Thomas James of the Comet the-

atre in St. Louis, Mo., to the TOA head-

(juarters in New York.

Said Mr. James: “Because, unlike other

industries, this problem remains the same,

no ‘measuring yardstick’ has been found for

film rentals, TOA could announce a film

clinic at the top level.

“Invite in the near future a representative

of Allied and other national theatre organi-

zations and distributor representatives either

in New York or elsewhere, get in a sincere

huddle; wrestle with the film rental subject

not once but periodically, until common

sense levels are reached and confidence is

established between seller and buyer, as in

other industries.”

Mr. James also suggested a program to

get the Hollywood studios to permit public

viewing of film production, and it has been

indicated that Mitchell Wolfson, TOA presi-

dent, will confer with the studios on the

subject.

Meanwhile, in New York, Mr. Wolfson

w'as in receipt of a letter from Emmett

Thurman, an attorney in Denver, saying

that “ investigation would disclose

that certain . . . distributors ... are still

directly and/or indirectly ‘block-selling’ and

that they are not living up to the spirit

and/or letter” of the anti-trust case decrees.

Mr. Wolfson’s reply to Mr. Thurman’s let-

ter, w'hich was sent to other industry lead-

ers. W'as that such contentious issues could

easily be resolved by arbitration.

Mr. Thurman has been associated with the

industry for many years.

Arthur Schmidt Leaves

Columbia Advertising Post

The resignation of Arthur Schmidt, di-

rector of publicity, advertising, and exploita-

tion of Columbia Pictures, effective Decem-

ber 31, W'as announced last w'eek by N. B.

Spingold, vice president in charge of the

company’s general public relations.

“Mr. Schmidt’s resignation is a matter of

great personal regret to me and to the other

executives of the company,’’ Mr. Spingold

said, “We have treasured his association

W'ith us, and his stated position that his serv-

ices would not be available to Columbia after

the conclusion of his present contract at the

end of December came as a complete sur-

prise.”

Mr. Schmidt joined Columbia in 1945

after leaving the Navy, in which he held the

rank of commander. For three years he was

advertising consultant at the Columbia studio

in Hollywood. He joined Columbia’s home
office in 1948 as the head of the department

he is about to leave.
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Box Oifiee Champions
For JVovember^ 1951

The Box Office Champoins are selected

theatres throughojit the country.

AN AMERICAN IN PARIS
(Metro-Goldwyn-Mayer)

Produced by Arthur Freed. Directed

Vincenet Minnelli. Written by Alan Jay
Lerner. Technicolor. Cast: Gene Kelly, Les-

lie Caron, Oscar Levant, Nina Foch,

Georges Guetary, Eugene Borden, Martha
Bamattre. (Champion for the second
month.)

THE BLUE VEIL

(RKO-Wald-Krasna)
Produced by Jerry Wald and Norman

Krasna with Raymond Halcim as associate.

Directed by Curtis Bernhardt. Written by
Norman Corwin, from a story by Francis

Campaux. Cast: Jane Wyman, Charles

Laughton, Richard Carlson, Joan Blondell,

Agnes Moorehead, Don Taylor, Audrey
Totter, Cyril Cusack.

DETECTIVE STORY
(Paramount

)

Produced and directed by William

Wyler. Written by Philip Yordan and
Robert Wyler. Cast: Kirk Douglas, Eleanor

Parker, William Bendix, Horace McMahon,
Lee Grant, Warner Anderson, George

on the basis of the gross revenue at key city

MacReady, Luis Van Rooten, Gladys
George.

TEXAS CARNIVAL
(Metro-Goldwyn-Mayer)

Produced by Jack Cummings. Directed

by Charles Walters. Written by Dorothy

Kingsley. Technicolor. Cast: Esther Wil-

liams, Red Skelton, Howard Keel, Ann
Miller, Paula Raymond, Keenan Wynn, Tom
Tully.

A STREETCAR NAMED DESIRE
(Warner Bros.)

Produced by Charles K. Feldman. Di-

rected by Elia Kazan. Written by Tennessee

Williams. Cast: Vivien Leigh, Marlon

Brando, Kim Hunter, Karl Malden, Rudy
Bond, Nick Dennis, Peg Hillias, (Cham-
pion for the second month.)

TWO TICKETS TO BROADWAY
(RKO)

Directed by James V. Kern. Written by

Sid Silvers and Hal Kanter. Technicolor.

Cast: Tony Martin, Janet Leigh, Gloria

DeHaven, Eddie Bracken, Ann Miller, Bob
Crosby, Barbara Lawrence.

Metsger Hits
High Scales

Gus Metzger, chairman of the Southern

California Theatre Owners Association,

this week strongly attacked what he charged

was a deliberate policy of distributors selling

away from first run theatres and “forcing

increased admission prices.”

In a telegram to TOA headquarters in

New York Mr. Metzger said: “The policy

is reducing the value of the programs play-

ing regular first runs since the public is led

to believe that these regular releases are

secondary pictures.

“In negotiating these long-term ‘road

show’ runs the distributors ask that the

bidder incorporate his proposed admission

prices in the bid. This is being used in some
cases to circumvent the decision of the

United States Supreme Court in the Para-

mount anti-trust case.

“Through this policy of licensing pictures

for extended runs the natural flow of product

to the subsequent run theatres is interrupted

and consequently these theatres are suffering

greatly through inferior bookings. At
present there are 164 closed theatres in this

exchange area with the number likely to

increase as a result of this threatened cur-

tailment of normal product.

“These pictures are purportedly put up
for bids. However, since there is no public

opening of bids, there is no way of deter-

mining whether the distributor selects his

own customer regardless of the bids filed.”

Mr. Metzger said that the association had

employed the law firm of Fendler, Weber
and Lerner to study the application of the

Jackson Park decision to the problem in Los

Angeles. “If they find the circumstances

similar,” he said, “a court action will be

filed in the near future.”

20th-Fox Plans Second
Omnibus Feature
Twentieth Century-Fox has scheduled a

second omnibus feature film, “We’re Not
Married,” on its 1952 production program.
The story deals with the mishaps of seven

couples who learn they have been married
by an unqualified justice of the peace. Al-
ready set for the cast are Ginger Rogers,

Fred Allen, Mitzi Gaynor, Zsa Zsa Gabor,
Marilyn Monroe and David Wayne. Nun-
nally Johnson will produce and Edmund
Goulding will direct, with production to start

December 10. The other sequence film now
in progress is “O. Henry’s Full House,”
which is based on a quintette of O. Henry
short stories.

Universal
Sales Heads
JHeet Hee. 10

Universal Pictures’ sales executives front

all sections of the country will meet for a

series of top level policy and planning meet-

ings at the Universal-International Studios

during the week of December 10, it is an-

nounced.

One of the principal objectives of the

meetings will be a review and finalization of

plans for the release of the recently an-

nounced 36-picture program, half in Techni-

color, in 1952, and representing the most

ambitious production program in the history

of the company.

Every phase of the company’s operations

will be represented at the coast sessions with

Alfred E. Daff, vice-president and director

of^world sales, and Charles J. Eeldman, do-

mestic sales manager, heading the distribu-

tion group which will include F. J. A. Mc-
Carthy, southern and Canadian sales man-
ager; Foster M. Blake, western sales man-
ager

;
P. T. Dana, eastern sales manager,

and James J. Jordan, circuit sales manager.

Also district managers David A. Levy from
New York, P. F. Rosian from Cleveland,

John J. Scully from Boston, Manie M. Gott-

lieb from Chicago, Barney Rose from San
Francisco, James V. Frew from Atlanta and
Henry H. Martin from Dallas.

Leo Spitz, executive head of production

;

William Goetz, in charge of production, and
Ed Muhl, vice-president and general man-
ager of the studio, will head the production

group attending the meetings.

David Lipton, vice-president in charge of

advertising and publicity
;
A1 Horwitz, stu-

dio publicity director
;

Charles Simonelli,

eastern advertising and publicity department
manager, and Philip Gerard, eastern pub-
licity manager, will head the advertising and
publicity group at the sessions.

The overseas operation will be dealt with
by Americo Aboaf, vice-president and for-

eign sales manager of Universal-Interna-

tional Films, Inc., and Fortunat Baronat,

foreign publicity director for Universal-

International Films, Inc.

William German Heads
New York Variety Club
William German last week was elected

chief barker of the Variety Tent of New
York, No. 35. He succeeds Fred Schwartz.
Other officers elected are Ira Meinhardt,
first assistant chief barker; William F.

Rodgers, second assistant
;
Edward Lach-

man, property master; and Saul Trauner,

dough guy. Canvasmen elected are : Harry
Brandt, Russell Downing, Jack Ellis, Ed
Fabian, Harold J. Klein, Martin Kornbluth,

Charles E. Lewis, Robert Mochrie, Abe
Montague, Jerry Pickman, Walter Reade,

Jr., Herman Robbins, Bert Sanford, Cy
Seymour, George Skouras, Dick Walsh,
Max Wolff, Nathan Eurst, Morris Sanders,

and David Snaper.
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M-G-M’s Sensational New Comedy Sweeps America

!

ffTOO YOUNG

’’Was she a

kid or was
she kidding?’’

TO KISS
In first 23 engage-

ments it tops “Go
For Broke” by 4%!

June Allyson

just voted Most
Popular Star by

readers of Modern
Screen Magazine

for the 2nd Year!

M-G-M presents JUNE ALLYSON • VANJOHNSON in “TOO YOUNG TO KISS” • Screen Play by Prances

Goodrich and Albert Hackett • Story by Everett Freeman • Directed by Robert Z. Leonard • Produced by Sam Zimbalist

A Metro -Goldwyn- Mayer Picture



INDUSTRY LEADERS HAIL
HERALD INSTITUTE PLAN
fWllIE recent announcement of The Herald Institute of Industry
m Opinion^ designed to provide for the guidance of the industry,

the combined industry opinion on questions affecting the web
fare of the business has received widespread and enthusiastic ap-
proval. Herewith is presented a sampling of comment in support
of the Institute Plan.

SPYROS P. SKOURAS
President, 20th Century-Fox Film Corp.,
New York

This is the type of thinking and planning
that will help us overcome our difficulties

and place our future prosperity on a firm
footing.

I want to congratulate you on
conceiving this plan.

N. J. BLUMBERG
President, Universal Pictures Co., New
York

The announcement is very interesting . . .

and I favor such a constructive Idea.

ARTHUR L MAYER
Executive Vice-President, Council of Mo-
tion Picture Organizations, New York
The Herald Institute seems to me of great
importance to the future of our industry.

J. J. FITZGIBBONS
President, Famous Players Canadian Corp.,

Toronto, Canada
. . . Splendid . . . for the welfare and pros-

perify of the industry as a whole.

EARL J. HUDSON
President, United Detroit Theatres Corp.,
Detroit, Mich.

Has a tremendous potential for benefit to

every branch of our business, and equally
to the public.

MITCHELL WOLFSON
Wometco Theatres, Miami, Fla.

Congratulations on a constructive attempt
to help the industry.

H. F. KINCEY
Wilby-Kincey Service Corp., Charlotte,

N. C.
I think you are doing a very fine thing . . .

and it should prove of considerable value

to the industry.

ALFRED E. DAFF
Vice-President in Charge of World Sales,

Universal Pictures Co., New York
If everybody can maintain an industry out-

look and not be influenced by a purely

selfish outlook, I anticipate the results of

your findings will be of great benefit.

CHARLES J. FELDMAN
General Sales Manager, Universal Film
Exchanges, Inc., New York
Excellent and can only bring good results.

WILLIAM GOLDMAN
President, William Goldman Theatres, Inc.,

Philadelphia, Pa.

This project should prove an effective

medium of consolidating ideas which need
expression in our business.

GEORGE M. AURELIUS
General Manager, Arizona Paramount
Corp., Phoenix, Ariz.

Unquestionably there is a need for such a

move and service. This should result In

substantial benefits to the Industry.

PURPOSES
An organized, continuous means of

fact-finding and opinion-gathering—
on a thoroughly representative basis

—for the purpose of providing relia-

ble information for the benefit of the
motion picture industry as a whole.
A method of obtaining the indi-

vidual opinions of all segments of the
industry on specific points affecting its

welfare and continuous progress—
and arriving at combined industry
thinking in clearly set forth Reports
available to the entire trade.

A system for utilizing the vantage
points of motion picture theatres as

'^'"listening posts” to ascertain public
trends on various aspects or develop-
ments — so as to determine quickly
whether such factors or developments
are becoming national trends which
should be brought to the attention of
the industry.

A source of reliably gathered facts

for release to the public via the press,

etc.—when incorrect concepts have
been published to the detriment of the
industry—or to enlighten those ivho
write for widespread readership, so
that incorrect concepts will not be dis-

seminated to the public.

DARRYL F. ZANUCK
Vice-President in Charge of Production,

20th Century-Fox Film Corp., Beverly Hills,

Calif.

I appreciate the potential value to the
Industry of an Institute . . . such as Motion
Picture Herald is launching. Our industry

today is beset with grave problems and
this is a far-sighted way of eliciting

thought which may throw light on ways of

solving fhem. ... If at any time I can be
of help . . . you can be sure of my whole-
hearted concurrence in the Institute's aims
and hopes.

JERRY WALD
Vice-President, Wald-Krasna Prod., Holly-

wood, Calif.

I think the entire idea is a very construc-

tive one.

MORTON G. THALHIMER
SAM BENDHEIM, JR.

Neighborhood Theatre, Inc., Richmond, Va.

A very fine movement.

A. MONTAGUE
Vice-President and General Sales Manager,
Columbia Pictures Corp., New York

I believe your basic idea to be a good one.

GABRIEL PASCAL
Producer, RKO Radio Pictures, Inc., Holly-

wood, Calif.

I congratulate you on forming The Herald
Institute and I am certain that under your

direction this Institute will achieve its use-

fulness and aims which it sets out to

accomplish.

GEORGE J. SCHAEFER
President, Stanley Kramer Dist. Corp.,

New York

An important step and some interesting

things can develop from The Institute.

STANLEY H. DURWOOD
General Manager, Durwood Theatres,

Kansas City, Mo.
Your idea of setting up a panel consisting

of a cross-section of the entire industry

is excellent.

SAMUEL J. SWITOW
Vice-President, M. Switow and Sons Enter-

prises, Louisville, Ky.

I agree with you thoroughly In that com-
bined thinking is very necessary during

these trying times. It seems to me that

the future success or failure of our business

will depend entirely upon the complete

cooperation of all.
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CHARLES M. REAGAN
Sales Executive, Loew's Inc., New York

May 1 congratulate you in undertaking

such an important and constructive plan

for the benefit of our industry.

B. B. KAHANE
Vice-President, Columbia Pictures Corp.,

Hollywood, Calif.

I think you have a splendid idea.

LESTER COWAN
Cinema Productions, Inc., New York

Whatever you suggest can only serve a

constructive purpose for our industry.

ADAM G. GOELZ
Hippodrome Theatre, Baltimore, Md.
This is certainly a most democratic way of

getting opinions, and is one that will cover
the business from A to Z.

OSKAR KORN
O. K. Theatres Corp., Dallas, Tex.

The intent on your part certainly deserves

much consideration, or should we better

say, the most careful consideration of

every member of the industry.

GEORGE F. DEMBOW
Vice-President in Charge of Sales, National

Screen Service Corp., New York

This idea and its planning deserve the

highest commendation as a constructive

force for the general industry welfare.

SAMUEL G. ENGEL
Producer, 20th Century-Fox Film Corp.,

Beverly Hills, Calif.

Your proposed plan for a fact-gathering

Institute should prove to be helpful in

resolving industry-wide problems.

OSCAR A. MORGAN
Short Subject Sales Manager, Paramount
Film Dist. Corp., New York
An extremely constructive move and one
that should give The Herald Institute in-

formation which can be extremely valu-

able to the future of the industry.

H. M. RICHEY
Director, Exhibitor Relations, Loew's, Inc.,

New York

The need for an Institute of Industry

Opinion has long been felt. . . . The work

and effort necessary to put together such

an institute will not be an easy task, but

it is typical of the industry service you

have always attempted to render and for

this you are deserving of the appreciation

of the entire industry.

JULES LEVEY
Fabiola Enterprises, Inc., New York
Your creation of The Herald Institute of

Industry Opinion is a noteworthty project.

EDMUND BELOIN
Writer-Producer, Hollywood, Calif.

This is a wonderful idea.

ORGANIZATION
The Herald Institute consists of

an administration and editorial board,

composed of editors and executives of
the Quigley Publishing Company and
three industry panels. Thus:

(1) An Exhibitor Panel, thorough-
ly representing all sizes of theatres in

all types of locations throughout the

United States and Canada.

(2) A Production Panel, represent-

ing producers, directors, writers,

players and others—independents as

well as those employed by, or affliated

with, major studios.

(3) A Distributor Panel, repre-

senting executives of the distribution

companies and others concerned with
marketing motion pictures.

The Herald Institute will be com-
pletely independent and impartial. Its

function will be to provide a reliable,

united information service from all

parts of the industry to the industry
as a whole. The individual opinions

of panel members never will be attrib-

uted to them by name, without ex-

pressed permission. All possible effort

will be made to make certain that

facts or opinions are unbiased, reli-

able and dedicated to one purpose:
to provide combined industry think-
ing on industry problems for the

benefit of the entire industry.

SOL LESSER
Producer, Hollywood, Calif.

A worthy project.

CLARENCE BROWN
Producer-Director, M-G-M, Culver City,

Calif.

I think this is a fine idea.

NORRIS HADADAY
Manager, Alabama Theatre, Birmingham,

Ala.

The reasoning behind such an idea is*

basically sound . . . and much should be

accomplished.

ALBERT S. ROGELL
President, Rogell Productions, Hollywood,

Calif.

I am very enthused. . . . This should cer-

tainly fill a long-felt need. It is a move
forward.

ROBERT EMMETT DOLAN
Producer, Paramount Pictures, Inc., Holly-

wood, Calif.

I am sure The Institute will serve a deeply

needed purpose.

ROBERT SISK
Producer, Warner Bros. Pictures, Inc.,

Burbank, Calif.

The idea is good.

JOSEPH H. NEWMAN
Producer, 20th Century-Fox Film Corp.,

Beverly Hills, Calif.

I would like to commend you for establish-

ing The Herald Institute. 1 am certain that

it is going to be of great benefit to the

entire industry.

KENNETH J. SHIFFIN
Manager, President Theatre, Manchester,

Ga.
I am sure The Herald Institute constitutes

the fulfillment of a long-felt need in the

industry and feel it will accomplish a great

deal in coordinating, informing, advising

and generally combining a source of

opinion never before approached in the

long history of motion pictures.

CHARLES SIMONELLI
Eastern Manager of Advertising and Pub-

licity, Universal Pictures Co., New York

I think this a most important contribution

to the industry.

ROBERT LEVINE
Levine Enterprises, Norfolk, Va.

A concrete example of moving forward in

our business.

WILLIS E. SHAFFER
Fox Theatre, Hutchison, Kans.

... A very important step in the right

direction for the welfare of our industry.

MONROE GOODMAN
Executive Ass't to President, Paramount

Film Dist. Corp., New York

We feel this is a great progressive step.

CHARLES L. CASANAVE
Executive Vice-President, Motion Picture

Sales Corp., New York

I am tremendously interested. Let me take

this opportunity to again congratulate you

for your good work. 1 have often thought

that what we really needed in this industry

is one hundred or more Martin Quigleys.

Total response is sweepingly repre-

sentative of all branches and segments

of the industry. Innumerable sugges-

tions have been advanced and are un-

der study. Panels have been organized.

The first report of The Herald In-

stitute will be published in an early

issue. Further reports will be pub-
lished at regular intervals thereafter

on a continuing study basis.

The ^
HERALD

INSTITUTE
of Industry
k Opinion i
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COMPO WAXTS
’52 MOVIETIME

4S TEXAS EXHIBITORS met in Dallas and heard a report on the local Movietime U.S.A., which
estimated they received $130,000 in newspaper and radio mention at a cost of $38,000. The
affair was a tribute to film salesmen.

Still glowing with enthusiasm over the

success of the 1951 Movietime U.S.A. drive,

The Council of Motion Picture Organiza-

tions already is visualizing a similar and

even broader campaign for the coming year.

The COMPO executive board is expected

to take up the matter at its next meeting,

now slated for early in 1952. Current plans

call for an expenditure of more than $1,000,-

000 on Movietime U.S.A. next year and this

estimate is based on the indication that the

1951 drive ran to $1,200,000.

From Dallas this week came a report that

Movietime in Texas had netted exhibitors

there at least $130,000 in gratis newspaper

space and radio time on the basis of an in-

vestment of only $38,000. Charles E. Car-

den, retiring coordinator of COMPO in that

state, told exhibitors that some 6,000,000

Texans, or 75 per cent of the population of

the state, heard about Movietime during the

drive. “Surely,” he said, “the impact of this

great campaign will gain for your box office

good return of the so-called ‘lost audience’

of motion pictures.”

Campaign in Utah and Dixie

In Utah, a Movietime U.S.A. campaign
opened belatedly last week and Movietime In

Dixie U.S.A. also announced start of a star

tour, with three separate units splitting up to

cover the area. During the campaign this

summer a number of communities had been

missed by the visiting Hollywood personali-

ties.

The Texas unit of COMPO last week
honored 59 Dallas film salesmen for their

part in the Movietime campaign with a tes-

timonial dinner. Each was presented a

scroll “proudly recognizing their incom-

parable achievements in the selling of the

Motion Picture Industry and Movietime in

Texas U.S.A.,” and naming them “special

ambassadors” for the industry.

Robert J. O’Donnell, head of Movietime
U.S.A., and the first speaker, said; “I can

think of nothing more fitting to mark a high

point in Movietime than to have the oppor-

tunity tonight to commend you fellows who
ran with the ball in Texas. I suppose I am
in a position to tell you, from a good ob-

servation post as national chairman, what a

wonderful job you have done.

“If every state in the union had done a job

similar to that performed in Texas, results

would have been higher by 30 per cent.”

Film Salesmen Honored

Many other industry personalities were on

hand for the occasion to honor the film

salesmen and their vital part in the success

of the Movietime campaign in Texas. Wil-

liam McCraw of the Variety Clubs was one

of the speakers and raised many a chuckle

with his observations.

COMPO executives at national headquar-

ters in New York feel confident that the

1952 Movietime will benefit substantially

from the lessons learned this year. A
COMPO spokesman said final figures for

the 1951 campaign would prove the exhibi-

tors of the country matched the $600,000

contributed by the distribution companies for

national advertising in connection with the

1951 Movietime drive.

As cited by Mr. Carden in Texas, the

financial report on the drive there reflects a

deficit of $720. “We are not calling on the

individual exhibitors to contribute to this,”

he said. “This deficit and supplement op-

erating budget of $7,000 will be underwritten

by the larger operating circuits here in

Texas.”

Mr. Carden, who is succeeded by Kyle
Rorex in his Movietime post and returns to

his duties with Interstate Circuit as drive co-

ordinator, said that of the estimated $130,000

free publicity secured, a “conservative”

$100,000 came from newspaper space, while

gratis radio spot announcements and net-

work programs added up to “in excess of

$30,000.” He added that the speakers’

bureau had proved highly successful and that

speakers would continue to be at the service

of exhibitors.

A large delegation of show people was on
hand at the airport this week when the Hol-
lywood troupe, consisting of Dean Jagger,

Paula Raymond, Marshall Thompson, Mari-
lyn Nash, Moreen Michaels and writers An-
son Bond and Dane Lucifier, arrived at the

Utah airport. Their tour started when they

met Governor J. Bracken Lee and Mayor
Earl J. Glade in Salt Lake City.

Insist Booth
Be Manned
By Two Men
WASHINGTON

:

The theatres’ first con-

crete attempt to cash in on the industry’s

change-over to safety stock failed here last

w£ek. The District of Columbia Commis-
sioners turned down the request by a group

of local exhibitors to drop a local regulation

requiring two operators to be in the projec-

tion booths during all showings.

The application came from the Theatre

Owners of Metropolitan Washington and
was based on the almost universal use of

safety film which, it said, made continued

enforcement of the old regulation unneces-

sary. The local union came out in opposition

to the change and its view apparently pre-

vailed.

The Commissioners’ ruling is likely to set

an important precedent at a time when a

large sector of the industry is anxious to

reap the benefit of the conversion to safety

stock. Observers have long warned that,

even though the switchover may be com-
plete, it will be many years before insurance

rates can come down and regulations cover-

ing the construction of booths can be al-

tered.

The manufacturers of raw stock for some
time now have discontinued making nitrate

stock, but some of the laboratories still have
a backlog of it and continue to print on it,

particularly for the newsreels.

The big problem, it is pointed out, centers

around the reissues now in the vaults. Un-
less they are taken out of circulation or

safety prints are substituted, actual benefits

to the industry in terms of insurance and
other regulations will be slight.

The District Commissioners here acted

after Fire Marshal R. C. Roberts recom-
mended that two men be on duty until the

transition to safety film is complete. At the

same time, he pointed out that the regula-

tions do not call for two licensed operators

but for only one operator and an assistant.

Seattle Columnist Helps
Celebrate Movietime
Frank Lynch, Seattle Post-Intelligencer

columnist, is running a series of pieces on
the history of motion pictures in Seattle in

conjunction with Movietime U.S.A., accord-
ing to Marshall Woodbridge, Seattle.
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"Arthur Kennedy’s poignant

performance in the movie 'Bright

Victory’ strums every heartstring.’’

-WALTER WiNCHELL

Screenplay by iOiERI BliCKflER • lisei an tbs nw! “li|bls

Starring

ARTHUR KENNEDY • PEGGY DOW
With JAMES EDWARDS • WILL GEER and JULIA ADAMS

’byiayniri fendrick • Birected by MMK ROBSON • Prodnceil by ROBERI BUCKNER • A UNIVERSAL-INIERHAIIONAI PICTURE

. one of the enthralling pictures

of your movie year . . . scratch off

another niche in the 10-Best lists.”

-N.Y. WORLD TELEGRAM AND SUN

"Boxoffice future bright as a silver dollar

. . . tremendously satisfying entertainment.”

-MOTION PICTURE HERALD

"Rates Academy Award . . . unques-

tionably certain to win enthusiastic

approval from all types of movie-goers.”

-SHOWMEN’S TRADE REVIEW

"Excellent for adults

and youngsters.”

-PARENTS MAGAZINE

"Chalk up this

U-I film as an

Academy Award

contender !

”

-SCREEN GUIDE



“DISTRIBUTION-ITIS” Ailied Group

IS LEVEY DIAGNOSIS
The industry is now, and has been for

years suffering from an illness called “dis-

tribution-itis,” according to Jules Levey.

This is how the onetime film buyer, general

sales manager and now independent producer

diagnoses the condition

:

“The perpetual complaint from exhibitors,

except for limited periods, is that there aren’t

enough so-called ‘A’ or strong box office pic-

tures. The theatre-going public stopped

patronizing theatres, or limited their patron-

age, with the topic of conversation from all

sources maintaining that quality no longer

was high enough to induce them to go.”

Mr. Levey further diagnoses
causes and describes as the prin-

cipal one “distribution-itis” which
he defines as “the antiquated, out-

moded, medieval system under
which it is difficult for new pro-

duction creators to survive.”

His probing scalpel further finds this

:

“All existing major distributors could be

consolidated into one company insofar as the

final, basic deal for the distribution of a pic-

ture is concerned. Many additional, strong

box office pictures could be produced and

made available to theatres and the public

under any new streamlined, practical system

of distribution. The talent and creative

brains are available and more can be devel-

oped. If a fair system of distribution were
created for the independent producer, there

would be more producer-showmen joining

this group.”

He takes the position the major producing

companies can turn out only a limited num-
ber of outstanding attractions. “To increase

the number, therefore, the additional supply

must come from other sources, especially

when the only picture that will give a good

account of itself is the one of distinctive

quality,” Mr. Levey observes.

Cites Kramer as Example

As an example, he cites Stanley Kramer.

“He has the best record in recent years as

an individual producer,” Mr. Levey declares.

“I maintain there are many more Stanley

Kramers. What a difference it would make
to the industry if from these Stanley Kram-
ers came the additional 10 pictures for which

the industry is crying ! But the outlook for

such men, now and in recent years—and

from present indications for the future—has

not been and is not favorable. Financing

is difficult to obtain. All costs have risen,

including distribution. The individual or

independent producer, however and apart

from distribution fees, is saddled with so

many unusual charges that he is left v/ith

a limited profit even when his picture does

a very substantial gross.”

“Of course, there is always the exception,”

he continues. “But I am thinking of the in-

dependent producer who wants to turn out

two or three pictures a year. In view of the

Herald photo

JULES LEVEY

basic formula for distribution, he is extreme-

ly fortunate if he shows a reasonable profit

unless he is fortunate enough to make a

smash. Yet if his picture falls short of its

mark, Mr. Independent Producer is out of

business.”

Mr. Levey also takes the posi-

tion the fate of the independent
producer is more an exhibitor

problem than anyone else’s “be-

cause it affects the very core of

his (the exhibitor’s) existence.”

He views it as problematical “just

how many theatre men realize

why there aren’t more good pic-

tures available to them.”

While he finds himself clear as to analysis,

Mr. Levey readily acknowledges the cure is

not conveniently at hand. “I realize I am
touching on a matter that is not too easy to

solve
;

that the changes necessary in our

present outmoded distribution system have

been discussed many times and nothing

done.” Nevertheless, he maintains the in-

dustry will continue to be plagued with what

he terms consequences of “distribution-itis”

unless there is developed machinery making
it possible for creative brainpower, available

and latent, to make pictures on a “50-50

chance of recouping their investment with

a likelihood of profit based on the result.”

A. J. Balaban Leaves Roxy,

Katz Executive Director
A. J. Balaban, executive director of the

Roxy theatre. New York, Tuesday made for-

mal announcement of the completion of the

active ten-year portion of his contract as of

January 1, 1952. After that date, the

Roxy will be under the executive director-

ship of David T. Katz, formerly managing
director.

On Setting
PITTSBURGH

:

Some 150 exhibitors at-

tending the 31st annual two-day convention

Monday and Tuesday of the Allied Motion

Picture Theatre Owners Association of

Western Pennsylvania heard talks on show-

manship from executives of major compa-

nies, addressing the opening session at the

William Penn Hotel.

Among the speakers were Max E. Young-

stein, vice-president of United Artists
;
Jerry

Pickman, Paramount’s director of advertis-

ing, publicity and exploitation; Dan Terrell,

MGM director of exploitation, and Jack

Jackson, National Screen Service public re-

lations director.

Youngstein Optimistic

Mr. Youngstein said: “We have to get

behind this business and stop it from dying.

And to get to that we must provide the kind

of entertainment that appeals to the entire

family, and such entertainment as others

cannot give Be assured we are not

going out of business. We will grow and

grow by giving the large and small exhibitor

the utmost in value.”

Mr. Terrell discussed the exploitation of

“Quo Vadis,” and Mr. Jackson said, “Many
of you have lost your enthusiasm for the

greatest business in the world. You are of

the opinion that some Aladdin will come

along with a lamp or some other gadget to

do the work for you. Well, that isn’t going

to happen.”

Fred Beedle, president, was also a speak-

er, as was Dave Hadburg, chairman, who
dealt with improving the organization. Mr.

Pickman said, “We need something more
than ‘Movietime U. S. A.’ to help us sell

pictures on a national basis. Undoubtedly

we all are at fault by probably not working

hard enough, though we are willing and do

try any new method to get the public into

the movie houses. We want to help all ex-

hibitors down the line but we do want

someone to tell us what is wrong with the

product, if anything.”

Myers Is Speaker

Abram F. Myers, general counsel of na-

tional Allied, was the main speaker at a

closed session Tuesday. Mr. Myers said four

areas were doing badly box office-wise, and

western Pennsylvania was one of them. He
urged the full support of the Council of

Motion Picture Organizations.

Mr. Beedle was reelected president, Nor-

man Mervis was named vice-president and

Earl Beckwith, treasurer. The newly-

elected board of governors consists of Theo-

dore Manos, Mr. Hadburg, Theodore

Grance, William Wheat, HI, Spear Ma-
rousis, and Ben Rosenberg.

Mr, Myers paid tribute to the late M. A.

Rosenberg, at one time president of national

Allied and the local Allied unit.
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We’re bursting our superlatives at the seams over the latest hit in

Paramount’s steady stream of hits! We wish you could talk personally

to exhibitors in all 253 cities where it’s played. They figured it to be

big-and it turned out to be sensational!

For instance: a 5 -year non-holiday record opening in Denver; a new

4-year record in Philadelphia; biggest Paramount opening in months in

Buffalo. Far beyond expectations right across the entire country, includ-

ing Denver, Hartford, Chicago, Minneapolis, Seattle, Providence, Kansas

City, Lincoln, Akron, Tucson and scores of other spots.

This George Pal production is the spectacle-thriller

that’s absolutely in a class by itself in perform-

ance... such amazing entertainment that business

is up like a rocket!

“WHEN WORLDS
COLLIDE”
Color by

TECHNICOLOR
Produced by George Pal

Directed by Rudolph Mate

Screeenplay by Sydney Boehm

Based on a Novel by

Ed\win Balmer and Philip Wylie



r.A. LISTS 11
FOR 5 MOISTHS
Heineman Cites Emphasis
on Top Quality, Offering
*'Best in Five Years”

Eleven major films to be released during

the first five months of the new year will

launch United Artists’ 1952 releasing pro-

gram, described as the best UA “has offered

to exhibitors and to the public in five years.”

William J. Heineman, vice-president in

charge of distribution, said this week in New
York that emphasis was on top quality

independent productions only, many with all-

star casts, some in color and all representing

full-budgeted production achievements.

Bette Davis to Be Starred

The first major offering will be “Another
Man’s Poison,” starring Bette Davis, Gary
Merrill and Emlyn Williams. The murder
drama, which will go into distribution Janu-
ary 16, was directed by Irving Rapper for

Douglas Fairbanks, Jr., and his associates,

H. Alexander MacDonald and Val Guest.

Earlier in the month, UA will release:

“The Lady Says No,” January 4, with Joan
Caulfield and David Niven, directed by
Frank Ross for Ross-Stillman productions.

The supporting cast is headed by Lenore
Lonergan, James Robertson Justice and
Frances Bavier.

“Chicago Calling,” January 11, an Arrow-
head production, co-starring Dan Duryea
and Mary Anderson. The drama was pro-

duced by Peter Berneis and directed by John
Reinhardt.

Scheduled for release during the next few
months will be the following major pro-

ductions, all with shooting completed and
now in the final stages of editing and scor-

ing. Definite dates will be announced
shortly.

'‘High Noon” Stars Cooper

“High Noon,” a western drama starring

Gary Cooper and produced by Stanley

Kramer. Fred Zinnemann directed the cast,

which features Thomas Mitchell, Lloyd
Bridges, Otto Kruger, Henry Morgan, Lon
Chaney, Jr., Katy Jurado, and introduces a

new star, Grace Kelly.

“The African Queen,” co-starring Hum-
phrey Bogart and Katharine Hepburn. The
John Huston film, produced by S. P. Eagle

for Horizon Pictures, was filmed in Techni-

color on location in Africa. The screen-

play was adapted by Mr. Huston and James
Agee from a story by C. S. Forester and
photographed by Jack Cardiff, Academy
Award cinematographer.

“The Green Glove,” co-starring Glenn
Ford, Geraldine Brooks and Sir Cedrick

Hardwicke, and introducing a new French
actress, Gabe Andre. Rudy Mate directed

the story by Charles Bennett, author of “The

39 Steps.” Georges Maurer produced for

Benagoss productions.

“Saturday Island,” starring Linda Dar-

nell, filmed in Technicolor on location in

Jamaica. The romantic adventure drama
was produced by David E. Rose and directed

by Stuart Heisler from his own story.

“One Big Affair,” co-starring Evelyn

Keyes and Dennis O’Keefe. A romance of

old and new Mexico, the film was directed

by Peter Godfrey for Benedict Bogeaus in

Mexico City, Acapulco and surrounding

countryside.

“A Tale of Five Women,” an interna-

tional picture filmed in six European capi-

tals with each episode featuring a different

continental actress. Among them are Gina
Lollobrigida, Rome

;
Eva Bartok, Vienna

;

Karin Himbold, Berlin; Anne Vernon, Paris.

The film, directed by Alexander Paal, is

presented by Maurice J. Wilson and Boris

Morros.

First from Aspen Company

“Tightrope,” the first production from the

newly formed Aspen Productions which
joined the forces of Mark Robson and

Robert Wise. The picture will star John
Forsythe, stage actor.

“Actors and Sin,” Ben Hecht’s latest as

producer and director, based on two of his

own short stories dealing with the stage and
screen. Edward G. Robinson, Marsha
Hunt and Eddie Albert are co-starred.

Charlotte Branch Wins
Ned Depinet Drive
The RKO Radio branch at Charlotte, Ro-

vy Branon, manager, won first prize in the

Ned Depinet Drive, Robert Mochrie, RKO
Radio vice-president and general sales man-
ager, announced this week. Second prize

went to Denver, Marvin Goldfarb, manager.
Winner of third was New Orleans, J. Rogers
Lamantia, manager, and fourth was Atlanta,

Ira Stone, manager.

In Canada, Harry Cohen’s Montreal ex-

change was first, and Arthur Elliott’s Cal-

gary, second.

In the district managers’ division, first

went to Dave Prince, southeastern district

;

second to Carl Peppercorn, Canadian
;
and

third to Ben Y. Cammack, southwestern.

Home office representatives winning were
George Jacoby, first; Elmer Sedin, second;

and J. C. de Waal, third.

Zoltan Korda Bringing Film

Zoltan Korda, British producer and di-

rector, will arrive in the United States from
London December 10 with a print of his

new film, “Cry, the Beloved Country,” a
London Film presentation to be released in

this country by Lopert Films Distributing

Corporation.

Canada Out
Ta Attract
**ArCVatran
TORONTO

:

An innovation in the exhibi-

tion of distinctive films on a national scale

will be introduced shortly by Famous Play-

ers Canadian Corporation, largest theatre

circuit in Canada. Styled “Curtain at 8 :30,”

the plan provides for the showing of a series

of 10 art pictures for one performance only

on the same night each week.

Tickets at increased prices will be sold on

a reserved seat policy and will be available

one week in advance. Aimed at attracting

Canada’s “lost audiences,” the scheme is de-

signed to present unusual films from Holly-

wood, Britain and foreign countries, which

would not otherwise be shown, to communi-
ties of all sizes. Formula will have the pop-

corn machine and candy bar closed, usual

trailers shelved, and the manager in evening

clothes appropriate with atmosphere created

by the change in film program and, with

increased prices, possibly the change in pa-

tronage.

Introduction of the new plan across the

Dominion is the result of successful experi-

ments conducted at the Geneva theatre, in

the 10,000-population town of Orillia. “Cur-

tain at 8 :30” is available to all Canadian

theatres by International Cinema Guild of

Canada, a new organization formed for the

operation of this unique project, under the

direction of Yvonne Taylor, Canada’s art

theatre pioneer who founded and operates

the International Cinema and Towne Cinema
in Toronto.

The new firm, in addition to selecting the

films to be shown under its banner, will

provide publicity support and guidance.

RKO District Managers
Meet in Chicago
RKO Radio district managers met at the

Ambassador East Hotel in Chicago Thurs-

day and Friday of this week. Attending the

meeting from the New York office were
Robert Mochrie, vice-president and general

sales manager; Walter Branson, Harry Git-

tleson, Nat Levy, Charles Boasberg, Sid

Cramer, S. Barret McCormick, Dan Loven-
thal, Frank Mooney, William McShea and
Leonard Gruenberg.

Elects New Officer
Orin M. Jacobson, Tacoma, Wash., an

international representative of the Inter-

national Alliance of Theatrical Stage Em-
ployees since 1930, has been elected eighth

vice-president by its general executive

board.

Plans Two Drive-Ins
Famous Players Canadian has acquired

sites in Nova Scotia for two 1,000-car

drive-ins, construction of which will begin

in April. One is near Halifax and the other

between Sydney and Glace Bay.
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JOHNSTON NAMES HETZEL TO
HEAD MPAA IN NEW YORK

France HVill

Rearganise
Film Trade
by HENRY KAHN

PARIS: A complete reorganization of the

French cinema is forecast by M. Louvel,

Minister of Commerce and Industry, who at

the same time is responsible for the French

film business.

He made the announcement during a de-

bate in the French National Assembly, which

was discussing a credit of 47,000,000 francs

for the Cinema Center. The Communists
quickly rose to the attack. Their speakers

charged that the United States was killing

the cinema in France. The Assembly was
told that American films earned 7,480,000,-

000 francs against only 28,000,000 earned

by French films in the U. S., and these fig-

ures made some impression.

The Minister explained the Aid Fund was
perfectly healthy and that it cost the Gov-
ernment nothing since the sum of 6,715,000,-

000 francs was raised from the industry and,

specifically, from the tax levied on seats. Of
this amount, 3,370,000,000 went to the pro-

ducers, 1,671,000,000 to the exhibitors, 260,-

000,000 to the newsreel operators and 105,-

000,000 towards broadening distribution of

French films abroad.

The Minister pointed out production in

France continued to rise with 92 films turned
out in 1948, 104 in 1949 and 106 in 1950.

He did not reveal the 1951 position, which is

known to be serious. For example, three

large studios are closed and another is on
the verge of closing, with no new French
film having gone into production over the

past seven weeks.

M. Louvel said it was inexcusable that 246
registered producers should only be able to

produce 106 films and he said he had there-

fore decided to undertake a complete reor-

ganization of the industry. He also an-
nounced part of the Aid funds would be paid
out as prize money to producers of the best

films. A total of 18,000,000 francs will be
allocated for the Cannes Film Festival.

COMPO Considers Richey
Or Bergman for Post
The nominating committee of the Council

of Motion Picture Organizations is seri-

ously considering Henderson M. Richey,
MGM director of exhibitor relations and
sales promotion manager, and Maurice A.
Bergman, Universal-International executive
in charge of public and trade relations, to

succeed Arthur L. Mayer, COMPO execu-
tive vice-president, according to a report
following a committee meeting this week.
Previously mentioned and still being con-
sidered is Robert Coyne, COMPO special

counsel. The committee also is reported
confident that it can pursuade Ned E. Depi-
net to accept reelection as president for
another year despite his repeated statements
that he would like to step down.

WASHINGTON

:

When Eric Johnston re-

turns to his post as president of the Motion
Picture Association of America next week
he will have two new top advisors, both

former assistant administrators at the Eco-

nomic Stabilization Agency. Two additional

appointments are in the offing.

Ralph Hetzel, labor economist and long-

time CIO official, will become special assist-

ant to Mr. Johnston to head the New York
office of the MPAA. The post has been va-

cant since Francis Harmon resigned his

MPAA vice-presidency last spring on ac-

count of ill health.

George Vietheer, Mr. Hetzel’s deputy at

the ESA, is slated to head the MPAA’s
Washington office and he too will bear the

title of special assistant to Mr. Johnston.

He succeeds Edward Cheyfitz, resigned.

There is a strong likelihood that Edward
Cooper, staff director of the Senate Major-
ity Policy Committee, also will join the

MPAA executive staff as a specialist in

radio-television matters and to do “liaison”

work on Capitol Hill.

According to Kenneth Clark, public rela-

tions head of the MPAA, a fourth appoint-

ment to the top MPAA echelon can be ex-

pected. None of the men has had prior con-

tact with the film industry.

According to Mr. Clark, Mr. Johnston
plans to spend more time in New York
when he returns to his MPAA duties after

Tax Agreement May Aid
U. S. Shooting in Canada
WASHINGTON

:

A new tax convention

between the U. S. and Canada, which has

just gone into effect, may stimulate the

production of American films in Canada.
At present, talent workers who make a film

in Canada are taxed on their earnings there

no matter how short a time they are in the

BELLAIRE HAS HOPE
IN UNIQUE PREMIERE

BELLAIRE, OHIO: This town
and neighborly Wheeling across the

Ohio River were taken over Tuesday
by Bob Hope and visiting Hollywood
stars. It was Movietime all over again,

with Life and Look and the wire ser-

vices covering a 16-millimeter showing
of "My Favorite Spy" in Mrs. Anna
Kuchinka's living-room which, without

furniture, seated seventy invited

guests who came for dinner. The
bobby soxers were delighted and
almost filled a drafty stadium but no
theatres were involved. The best sign

displayed in the parade was "Today
Bellaire Has Hope."—Walter Brooks.

10 months as Economic Stabilizer. The rea-

son given was that “that’s where the com-

pany presidents and foreign offices are.”

Mr. Hetzel is a former secretary to Gov-

ernor Pinchot of Pennsylvania. From 1937

to 1942 he filled various CIO assignments.

That year, he was commissioned an Army
lieutenant and acted as consultant on labor

to Selective Service, then manpower con-

sultant and deputy vice-chairman for man-
power requirements for the War Production

Administration. In 1946, he became assistant

to the Secretary of Commerce and director

of Program Planning. He took up his as-

signment as administrator of operations of

the ESA in 1951.

Mr. Vietheer, New York City born, is a

personnel specialist with five years of Army
service behind him. He entered the Com-
merce Department as deputy director of

personnel and was U. S. representative to

the UN Conference on Public Administra-

tion before joining ESA. Mr. Cooper is a

specialist in communications. He served

with the Senate Interstate and Foreign

Commerce Committee from 1939 to 1951

and at one time ran the Gongressional Daily

here.

Earlier this week. Manning Clagett, who
served as acting information director for the

last 10 months in Mr. Clark’s absence, an-

nounced he was retiring to handle the estate

of his father, the late Judge Brice Clagett.

country. In June, 1950, the U. S. and

Canada reached a new tax accord on various

income tax problems. The Senate ratified

the treaty September 17, 1951, with the stip-

ulation that it take effect only if Canada
agrees to exempt American entertainers

from Canadian taxes on their earnings in

Canada unless they are in that country for

six months or more during any one year.

The Canadians have now notified the U. S.

that the change is acceptable to them.

Smith Seeks 9 Giles

New England Houses
Philip Smith, president of the Smith Man-

agement Company, has announced that his

firm is negotiating for control of nine New
England theatres owned and operated by the

Giles circuit. In Massachusetts, two of the

houses are located in Framingham, two in

Norwood, two in Gardner and one in Bos-
ton. The two others are located in Laconia,

N. H. If the deal is completed, the Smith
Company will take over early in 1952.

70 Houses Get "Bathsheba"
Seventy first run neighborhood theatres in

the New York metropolitan area opened
20th Century-Fox’s “David and Bathsheba”
November 28, following its 14-week run at

the Rivoli theatre on Broadway.
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HtBrvey Mfay
Dies at 75

Harvey B. Day, veteran motion picture

sales executive, died in New York Novem-
ber 24. He was 75.

Mr. Day, one-time general sales manager

and vice-president of Terrytoons cartoon

shorts, in 1945 was named production repre-

sentative for Constance Bennett Productions

and in 1946 also represented Jules Levey.

He is survived by bis widow, the former

Elfie Anderson: a son, Harvey B. Jr., a sis-

ter, Mrs. George Cox of Seattle, and three

grandchildren.

Mr. Day entered the film industry in 1912

with George Kleine in Chicago, opening

Kleine film exchanges. In 1914 he opened

Fox film exchanges in Pittsburgh and

Cleveland and from 1915 to 1917 he served

as home office and eastern district sales

manager for Fox. Later, he opened the fir--t

Select firm exchanges, o])erated as an inde-

pendent and then became general sales man
ager for International Newsreel, In 1923 lie

became Kinograins sales manager.

James C. Ritter; Was a

Founder of Allied
James C. Ritter, pioneer Detroit exhibitor,

died last week in Detroit after a long ill-

ness, Mr. Ritter was one of the founders

of Allied States Association, as well as its

third president. His career as an exhibitor

spanned the history of the motion picture

business, according to a tribute paid him
by Abram F. Myers, Allied general counsel.

Mr. Ritter remained active in exhibitor af-

fairs until illness forced his retirement sev-

eral years ago.

Mrs. Nellie Witting
Mrs. Nellie Watting, assistant secretary

of Monogram Pictures Corporation and sec-

retary of Monogram International Corpora-

tion, died November 23 in New York after

a year’s illness.

Now . . . RCA ready

10 SJAKE MORE MILLIONS

in your theatre business

Offers hold new plan to help you

modernize now on low-cost credit

Effective immediately: For you, the

theatre owners, RCA now makes avail-

able additional millions of dollars in new
credit financing in an all-out effort to

give you the theatre equipment you

need to modernize right now for better

house appeal, bigger grosses!

Get full story.

Call your RCA Dealer . . . today.

THEATRE EQUIPMENT

RADIO CORPORATION of AMERICA
ENGINEERING PRODUCTS DEPT. CAMDEN, N. J.

IN NEWSREELS
MOVIETONE NEWS, No. 95—1951 All-America team.
President Truman talks about 1952. Tension grips
Suez Canal. Tokyo greets Joe Louis. Vishinsky
pets peace dove.

MOVIETONE NEWS, No. 96 -Hope for Korea truce
by Christmas. Eisenhower greets new GIs in Ger-
many. Trains crash under Park Avenue in New
York. Masked priests accuse Reds. Egyptians
march against British in Suez. Australia picks
Miss Kangaroo. Football: Tennessee-Kentucky

;

Princeton -Dartmouth.
NEWS OF THE DAY. No. 225-All-America stars of

1951. British action in Suez. Paratroop drill in

Korea. Arms issue debated at U. N. in Paris.

Junior rodeo in action.

NEWS O'F THE DAY, No. 226-Priests tell of Red
terror. Egyptians protest British policy. Israel
guards border against Arabs. Korean truce line

agreed on GI war brides from Korea. Spotlight on
babies. Football: Tennessee-Kentucky; Joe Louis
tackles Army and Navy.

PARAMO'UNT NEWS, No'. 28—U. S. paratroopers in

practice. Joe Louis in Tokyo. Prohibition party
names candidate. 1951 All-American football team.

PARAMOUNT NEWS, No. 29—Korea. Egyptians
demonstrate. President Auriol host to U. N. dele-

gates. NATO council meeting in Rome. Eisenhower
welcomes Canadians, then greets Princess Margaret.
Football: Tennessee-Kentucky; Stanford-California.

TELENEWS DIGEST, No. 47B—Steel negotiations
explained. Korean peace-talks. Chinese Reds woo
India. Operation Starvation in Malaya. U. N.’s
permanent headquarters. German Youth program
under way.

TELENEWS DIGEST, No. 4i8A—French cut Red life-

line in Tndo-China. Egyptians protest against
British. Ghandi disciple. Flood toll mounts in

Italy. NATO' opens school for soldiers of 12 nations.
American visitors to Council of Europe urge unity.
Adenauer brings Germany closer to Western Europ?
community. Stalingrad mayoress in Britain. Foot-
ball: Harvard- Yale.

UNIVERSAL NEWS, No. 511—Egyptian crisis.

Speech by President Truman. B-29’s return to
battle. Santa parades in Seattle. Joe Louis in

Tokyo. Dutch billiard champ. Junior rodeo-
UNIVERSAL NEWS, No. 512—Eur<^ean defense.
Cairo riots. French floods. Korea brides. Food for

prisoners in San Francisco. Joe Louis in Japan.
Football: Tennessee-Kentucky; Stanford-California:
Michigan -Colorado.

WARNER PATHE NEWS, No. 30—President’^
speech. Taft opens campaign headquarters
Egyptian crisis. U. N. paratroppers. Lovett, Ache-
son and Harriman meet. Czechs who fled Reds here.
Toys for children. Feather fashions. Trained seal.

Canine cafeteria.

WARNER PATHE NEWS, No. 31 -Korean truce lin^

set. Cairo in silent demonstration. Vice-President
Barkley in Japan en route to Korea. PreparatioiT^
for Big Three talks. Pearl Harbor remembers If^

years back. Joe Louis in Japan. Football: Harvard

-

Yale; Tennessee-Kentucky.

Legion Approves Nine of

Eleven New Pictures
Tlie National Legion of Decency' this

week reviewed 1
1

pictures, putting two in

Class A. Section, morally unobjectionable

for general patronage; seven in Class A,

.Section 1 1, morally unobjectionable for

adults, and two in Class B, morally objec-

tionable in part for all.

In Section I are: “I'll Never Forget You"
and “Navajo." In Section H are “Bride of

the Gorilla,” “Drums in the Deep South."

“Flopement,” “Insurance Investigator,"

“Man in the Saddle,” “Red Mountain,” and

“Westward the Women.”
In Class B are “The Cimarron Kid,” be-

cause it “tends to condone immoral actions,”

and “Cloudlnirst,” because it “tends to con-

done taking the law into one's own hands."

AMPA Will Honor Weitman
Af December Luncheon

Robert Weitman, managing director of

New York’s Paramount theatre which is

marking its 25th anniversary, will be hon-

ored at a luncheon Decemher 6 by the Asso-

ciated Motion Picture Advertisers, New
York, this year celebrating its 35th anniver-

sary. Circuit chiefs of the New York area

will be dais guests. Maurice A. Bergman
of L^niversal will deliver the trilnite.

JVDA. Eases
Pracedure
WASHINGTON

:

The National Produc-

tion Authority has moved to simplify pro-

cedure for manufacturers of theatre equip-

ment who use relatively small amounts of

steel, copper and aluminum.

Starting with the second quarter of 1952,

firms which manufacture Class B products

and which use less than 30 tons of carbon

steel a quarter, eight tons of alloy steel.

1 .500 pounds of stainless steel, 3.000 pounds

of copper or 2,000 pounds of aluminum, can

self-certify their orders for these metals

without formal application to or authority

from the NPA.
Practically all the theatre equipment items

are on the Class B Product list. The new
NPA action means that many more firms

can get their metals without formal applica-

tion to NPA.

DeMille's "Greatest Show"
To Open at Music Hall

Cecil B. DeMille’s “The Greatest Show
on Farth” will have its world premiere at

Radio City Music Hall early in January, it

was announced this week by Russell V.
Downing, managing director of the theatre,

and A. W. Schwalberg, president of Para-

mount Film Distributing Co. The picture,

photographed in Technicolor, stars Betty

Hutton, James Stewart, Cornel Wilde,

Charlton Heston, Dorothy Lamour, Gloria

(drahame and Lyle Bettger. Many of the

famous Ringling Brothers-Barnum and
Bailey Circus acts also are in the film.

Kodak Pays Dividend

To 48,000 Employees
A wage dividend of an estimated $20,-

300,000 will be shared next March by ap-

proximately 48,000 Kodak employees

throughout the country, according to an an-

nouncement from the Fastman Kodak Com-
pany in Rochester, N. Y. In the payment
on March 7, 1952, eligible persons will re-

ceive $27.50 for each $1,000 earned at

Kodak in the five years 1947-1952. This

is the 40th year of the rvage dividend, which
in 1950 amounted to approximatelv

$18,000,000.

Open "Drums" Dec. 22
Warner Brothers will hold the world pre-

miere of “Distant Drums,” Lhiited States

Ihctures production starring Gary Cooper,

at the Matanzas theatre, St. Augustine, Fla.,

December 22. Filmed in Technicolor on
location in Florida, the picture also will have
openings in Miami, Jacksonville, Naples and
Ocala.

"Vadis" on Grind Policy

Due to public demand for an early eve-

ning performance of “Quo Vadis,” Loew’s

State theatre in St. Louis has changed its

[)olicy to one of continuous performances

dail}' instead of the reserved seat, once

nightly performance.
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Sets British
Production
fVith Lesser
by PETER BURNUP

LONDON

:

Eros Films’ Phil Plyams has

announced an agreement with Sol Lesser

calling for the production in Britain of six

pictures annually.

Robert S. Baker and Monty Berman of a

newly-formed company, Tempean Films, will

be responsible for the program. The prod-

uct, it is claimed, will be acceptable on both

sides of the Atlantic. All films made under

the arrangement will be distributed here by

Eros with Western Hemisphere rights to

Mr. Lesser. Production on the first, “The
Lost Hours,” has started at Worton Hall

Studios. Jean Kent and Hollywood’s Mark
Stevens star. A condition of the agreement

is that Mr. Lesser approve stars and story.

David Macdonald, maker of “Desert Vic-

tory” and other notable war films, directs.

V
The Postmaster-General announces here

that the number of television licenses has

topped the million mark. At the end of

October the number of licenses was 1,031,-

950. That is estimated to imply a peak

viewing audience of 10,000,000.

In the near future, the Government will

announce that the present charter of the

BBC will be continued for another six

months. A lengthy memorandum of the film

trade’s television views and detailing its

claims to the right to big-screen dififusions

on a separate wave-length is ready for pres-

entation to the Churchill Cabinet.

V
Producers are hopeful of a peace treaty

with studio technicians following a meeting
of their association with the Association of

Cine and Allied Technicians. With the ACT
offering to suspend its work-to-rule edict, at

least while the negotiations were proceeding,

it is understood the producers immediately

Dffered to give ACT members wage in-

creases comparable to those conceded mem-
bers of the other unions in recent talks.

V
Britain’s first drive-in theatre is due to

open early in 1952 in the grounds of a coun-
try club in the south-coast beach resort of

Worthing, 56 miles from London. The in-

stallation will accommodate 250 cars.

Dr. Gualino to Report
The board of directors of Italian Film

Export, the agency established to promote
Italian films in the U. S., at its next meeting
will hear a report from Dr. Renato Gualino
on his visit to New York and reactions

resulting from his statements about the

American Production Code. The subject of

the Code and of censorship in general also

will be discussed at the next meeting of the

International Federation of Motion Picture
Producers Association, of which Dr. Gua-
lino is president, with a view to formulating
a common policy.

Samuel Pinanski, president of the Ameri-

can Theatres Corporation of Boston, has

been reelected president of the Hebrew
Free Loan Society of Greater Boston.

Maurice A. Bergman, Lhiiversal Pictures

Company executive in charge of public

relations, will be the principal speaker at

the annual dinner of the Public Relations

Club of Philadelphia December 7.

Harold J. Salemson has been appointed

eastern advertising, publicity and ex-

ploitation head for Dougfair Corporation

effective immediately, Douglas Fairbanks,

Jr., has announced. Mr. Salemson was
formerly exploitation director for Stanley

Kramer Productions and returned last

week from a two-month stint in Europe

during which he launched the first run

engagements of “Cyrano de Bergerac” in

London and Paris.

Jack Schlaifer, former general sales man-
ager of Eagle Lion, has been named vice-

president of Jack Broder Productions,

Inc., and Realart Pictures, Inc., and gen-

eral sales manager of both <irganizations,

Budd Rogers, executive vice president

and general manager of Jack Broder Pro-

ductions and Realart, in association with

Jack Broder, has announced.

Gosta Wadsten has been named MGM
manager in Sweden, succeeding the late

Arne Hallin, Morton A. Spring, first

vice-president of Loew’s International

Corporation, announced this week.

Ralph Amacheu, fovnwr United Artists

.‘ales manager in San Francisco, has been

appointed LIA branch manager in Kansas

City to fill the vacancy created by the

death November 16 of William Truog,

it was announced by William J. Heine-
man, vice-president in charge of distribu-

tion. Before hi.s San Francisco assign-

ment, Mr. Amacher headed the Seattle-

Portland operations of Eagle-Lion Films.

Robert E. Pell, assistant to Alfred
Crown, vice-president in charge of world

sales for Samuel Goldwyn Productions,

has resigned effective November 30 to be-

come sales manager for Color Service

Company, Inc., specializing in the devel-

opment of 16mm color for motion picture

and industrial firms.

Dr. Irving Wolff has been named director

of research for the RCA laboratories di-

vision of the Radio Corporation of Amer-
ica, Dr. E. W. Engstrom, vice-president

in charge of the division, has announced.

Max Mendel, former general manager for

Universal in Germany, has been appointed

RKO Radio general manager in Germany,
Phil Reisman, RKO vice-president in

charge of foreign distribution, has an-

nounced.

Orton H. Hicks, director of Loew’s Inter-

national Corporation’s 16mm department,

left this week to visit MGM offices in

Japan, the Philippines, Australia and New
Zealand. He will return Decemlier 25.

In the office of John J. Fitzgibbons, president and general manager of Famous Players

Canadian Corp., Ltd., Toronto. From left: Morris Stein, eastern division manager; James
R. Nairn, director of advertising and public relations; R. W. Bolstad, vice-president

and treasurer; Lawrence I. Bearg, western division manager; Mr. Fitzgibbons, and Ben
Geldsaler, chief booker and buyer.
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ALBANY
The new Variety Club crew includes

:

Charles J. Dortic, of Columbia; Nate Dick-

man, of Monogram; Arthur Newman, of

Republic, exchange managers; Max Fried-

man, buyer and booker for Warner The-
atres

;
George Scheneck, branch manager

for Tri-States Automatic Candy Corp.
;
A1

Kellert, of station WOKO; Dr. Samuel
Kalison, dentist

;
certified public accountant

Sidney Urbach (interested with Harry La-
ment in several drive-ins)

;
attorney Jack L.

Olshansky (former owner of the Colonial

Theatre)
;
and Harold Gabrilove, president

of RTA Distributors (records and electrical

appliances company), and Nate Winig, in-

surance broker. Leo Rosen, retiring chief

barker, has been managing director of

Fabian area drive-ins. . . . Larry Cowen,
manager of Proctor’s Troy, arranged a

“What I Know About Troy” essay contest

among high school students. The winners
will receive prizes on the stage of the theatre

. . . James A. Brocken, contact manager
for Warner Theatres in the New Haven
zone, met with Charles A. Smakwitz, upstate

zone manager. . . . Leo Greenfield, new Uni-
versal manager, who was honored by the

New York Lodge of the Colosseum of Motion
Picture Salesman and the Motion Picture

Bookers Club at a luncheon in that city,

visited Schine headquarters in Gloversville

with district manager Peter Brosian.

ATLANTA
A suit for $80,000 damages was filed in

Fulton Superior Court in behalf of a Florida

mother for injuries to her 18-year-old

daughter in a fall from the Rialto theatre

balcony here November 19, 1949. . . . Donald
Graham has been elected chief barker of the

Charlotte, N. C., Variety Club at a member-
ship meeting recently. He succeeds Tom
Little. Bob Alander, was elected first assis-

tant chief barker
;
John Dineen, second as-

sistant; H. H. Everett, doughboy, and J. E.

Holston, property master. The crew is com-
posed of Jack London, L. L. Thelmer

;
Hugh

Sykes, Erancis White, Erank Lowry and
Bob Jeffers. . . . E. C. DeBerry, city sales-

man for Paramount in Charlotte, has been
appointed manager of their Buffalo branch.

. . . The David Crockett theatre, Gatling-

burg, Tenn., is now owned by the Newport
Amusement Company of Newport, Tenn.
. . . Bob Spurgeon has opened his 250-car

drive-in at Chattanooga. . . . According to

Carl Eloyd, Floyd theatre in Florida, work
will soon be started on the 350-car drive-in

at Wauchula, Fla. . . . Alonzo B. McCoy,
retired theatre owner in Comway, S. C., died

at his home at the age of 83. ... In on the

row visiting were John Colder, Jim Handy,
Detroit, Mich.; Harry Hardenman, Com-
munity, Trion, Ga.

;
R. H. Brannon, Holly,

Dahlonega, Ga. ; Leroy Johnson, Boulevard
drive-in. Deland, Fla.; Mack Jackson, Alex-
ander City, Ala.

;
Mr. and Mrs. John Carter,

Brookhaven, Brookhaven, Ga. ;
and J. W.

Buttram, Star, Roanoke, Ala. . . . Frank
Carter, Jr., has opened his Carver theatre in

Abbeville, Ala. . . . J. H. Owens has taken

over from Roy Mitchell the Mountain the-

atre, Stone Mountain, Ga. . . . Alec For-
tumas, owner of the Dixie theatre, Apalachi-
cola, Fla., has returned after a vacation in

his native Greece.

BALTIMORE
Mrs. Wilmer Young joined the Plaza the-

atre, Leonardtown. . . . Morris Flax, Lincoln

and Roosevelt; Harry Vogelstein, Columbia;
Morris Oletsky, Overlea

;
Leon Back, Rome

Theatres visiting film row. . . . The Drive-in,

California, Md., has closed for the season.

. . . New theatre in Leonardtown has had
it’s face lifting completed . . . Sam Tabor,
Lyceum, has been named chairman of the

Variety Club-Will Rogers Hospital Fund
Committee. . . . Ray Todd and Charles

Brewington, Ulman Theatres, Salisbury, and
Daniel Weinberg, Opera House, Frederick,

attended the recent meeting of the Motion
Picture Theatre Owners of Maryand. . . .

Jack Sidney, Loew publicist, was chairman
of the banquet committee for the Baltimore
Press Club’s 40th Anniversary dinner and
also acted as toastmaster. . . . Fred Sandy,
Sandy Films, has opened a new office in

Charlotte, N. C. . . . A Memorial service was
held for the late Carter Barron, at the All

Saint’s Episcopal Church in Chevy Chase.

. . . E. M. Loew’s Open Air Drive-in has
closed for the season. . . . Ambassador the-

atre has just about completed the change-
over from metal type marquee letters to the

new plastic type.

BOSTON
Ernest Warren, Warren Theatre, Whit-

man has been appointed district manager for

New England for Hallmark Productions.

During his travels on the road, his theatre

will be operated by Mrs. Warren and the

assistant manager Joseph DiSilva. . . .

WHEN AND WHERE
December 3-5: Convention, Allied Theatres

of Michigan, Hotel Book-Cadlllac, Det-

roit, Mich.

December 4: Annual convention, Inde-

pendent Exhibitors of New England,

Copley Plaza Hotel, Boston, Mass.

December 10-12: Convention, Associated

Independent Theatre Owners of Wiscon-

sin, Schroeder Hotel, Milwaukee.

December II, 12: Annual convention.

Allied Theatre Owners of the Gulf

States, Roosevelt Hotel, New Orleans.

Wendell Clement, Paramount booker is in

West Roxbury Veterans Hospital for a

major operation. . . . When the management
of the Beacon Hill Theatre changed the

policy of the engagement of “The River”
from a $2.40 top on a two-a-day reserved

seat basis to seven showings a day at $1.20

at all times, the first week’s business more
than doubled that of the third week at the

old policy. . . . Don McNally, Vermont ex-

hibitor will spend the winter in Fayetteville,

N. C., where he operates the Boulevard
drive-in. . . . Arthur Morse, former manager
of the Regent, Arlington, has been appointed

assistant manager at the Beacon Hill under
Tpm Dowd, managing director. . . . Philip

Davis, 75, who was president of National

Motion Picture Bureau, Inc., from 1914 to

1940 died at his Brighton home. . . . Eleanor
Viano, daughter of exhibitor Arthur Viano
of Arlington was married to Richard B. Mc-
Manus of Nahant. . . . Gerald A. Rogovin,
son of Harry Rogovin, district manager of

Columbia was married Thanksgiving Day
to Frances Hayes of Brookline.

BUFFALO
A capacity crowd turned out for the Vic-

tory luncheon tendered Elmer F. Lux, coun-

cil president-elect, by Tent No. 7, Variety

Club of Buffalo. Murray Whitman, chief

barker, acted as master of ceremonies. . . .

There has been a number of changes in the

local Paramount exchange. A1 Fitter, who
has been covering the Rochester, Syracuse

and Binghamton district has gone to New
York where he will become an assistant to

Hugh Owen; and Frank Saviola, who has

been head booker and office manager suc-

ceeds Mr. Fitter in the same territory. Tony
Mercurio, who has been Saviola’s assistant

takes over as office fnalnager and head
booker. . . . Eddie Fitzgerald, former Para-
mount branch head, is now chief of the army
and air force recruiting division in New
England with headquarters in Boston. . . .

“Quo Vadis,” is expected to land in Shea’s

Buffalo during the holidays at advanced
prices. . . . Edmund C. DeBerry, local new
Paramount exchange manager, has been
touring the territory. . . . Max Vincent is

attracting a lot of extra business at the

Liberty in Rochester by staging all kinds of

special parties for the kiddies and he is

getting the co-operation of neighborhood
merchants. . . . Elmer E. Lux and Myron
Gross, Schine Theatres, have been named
exhibitor chairmen in the Buffalo area for

the “Christmas Salute,” of the Variety
Club-Will Rogers Memorial Hospital Fund.

CHICAGO
Three first run pictures have been racking

up big grosses here : “An American in Paris”

at the State Lake (plenty good, although

a bit below expectations). “When Worlds
Collide” (plus “Magic Carpet”) at the

{Continued on opposite page)
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Roosevelt, and “A Streetcar Named Desire”

at the Grand. . . . Harold Zeltner, MGM
salesman and president of the Film Sales-

men’s Guild of Chicago, has been transferred

to the New York exchange. . . . Sol Cohen,

veteran Chicago film salesman formerly as-

sociated with Deze! Roadshows, has joined

Realart Pictures as city salesman. . . . The
Chicago has dropped its morning price back

to 55 cents including tax after experiment-

ing for several months with a 98-cent morn-

ing price. . . . The Monroe ran three mid-

night horror shows Friday, Saturday, and

Sunday, the 23rd, 24th, and 25th. . . . The
Carnegie, in which H. & E. Balaban recently

acquired an interest, got a move-over,

“Laughter in Paradise,” which played Bala-

bans’ Esquire, around the corner, for a week.

. . . J. R. Gregory and Lou Harris of

Alliance Theatres have returned from an in-

spection tour of their theatre interests in the

Pacific Northwest. . . . A. M. Van Dyke,

local Fox sales manager, is recuperating

after a siege of illness at Michael Reese
Hospital. . . . Harry Sears has been moved
to the B. & K. State Lake as assistant man-
ager after a tour of duty in the circuit’s

booking office. He marries Angela Farago
January 5. . . . Milt Officer’s kiddie shows
at the Northtown have proved to be so suc-

cessful that B. & K. are planning to set them
into several other houses. . . . “The River”

closes after seven weeks at Shuberts’ Selwyn
theatre on a reserved seat policy. It is sched-

uled for an additional first run at the Zieg-

feld. . . . Jack Hunt, of the Barger drive-in

circuit, has returned to his home in Sarasota

for the winter. . . . Maurice Wells and his

wife have written a sentimental ballad, “I

Found a Rose,” which recently was com-
mercially recorded by Bandleader Tommy
Carlyn.

CINCINNATI
“An American in Paris,” playing the

3,300-seat RKO Albee, flagship of the local

circuit, is piling up a tremendous estimated

gross of $26,000, which is a record of several

years for an all-film program. It will hold
over. . . . Procter and Gamble, with head-
quarters here, reported ready to spend
$27,000,000 for radio and television pro-

grams. . . . Maurice White, president of

Mid-States Theatres, was operated on at

Jewish Hospital for appendicitis, and is do-

ing nicely. . . . The Hiland theatre, at nearby
Fort Thomas, Ky., unit of Associated The-
atres, and the Elmwood, in suburban Elm-
wood Place, a William Onie circuit opera-
tion, both of which have been open on week-
ends only, have resumed full-time operation.

. . . Robert Morrel, salesman for the local

MGM exchange, an MGM associate for the

past 20 years, and formerly in the New York
territory, has resigned to take over manage-
ment of a local theatre chain. . . . Ronnie’s
drive-in, a new project at New Lily, Ky.,
has been opened by James Minnix. . . . The
Estill theatre, at Irvine, Ky., has closed, due
to expiration of the lease. The McClanahans,
operators of the house, have announced that

they will build a new theatre, to be known
as the Mack. Details of the projected house
have not been disclosed.

CLEVELAND
Thanksgiving holiday downtown business

was excellent, with “Quo Vadis” and “Two
Tickets to Broadway” plus the personal ap-

WITH NEWHAVEN EXHIBITORS

1m in%

1

Exhibitors in the New Haven area met RKO Radio and Walt Disney officials at a luncheon
to hear ot the new plan for the release of Disney's "Snow White and the Seven Dwarfs"
in February. Left to right, foreground: George Wilkinson, Wilkinson theatre, Wallingford;
Burt Jaeoeks, Daytz booking and buying; Mickey Wrinn, Journal Courier, and B. E. Hoff-
man, Connecticut Theatres. Rear: Larry Germaine, Warner Theatres; George Comden, Fine
Arts, Westport; Dr. Jack Fishman, Fishman Theatres; Jack Post, Fishman Theatres; Bill Can-
elli, RKO salesman; Lew Ginsburg and Bernie Levy, Amalgamated Theatres; Franklin Fer-

guson, Bailey Theatres, John Perakos, Connecticut Theatres and Herb Copelan, Warners.

pearance of Tony Martin, getting the best

business. . . . First local volunteer blood

bank drive within the local film circle is set

for December 17 under leadership of Sol

Gordon, Monogram salesman. . . . Dr. Harry
Wechsler, son of Warner branch manager
Jerry Wechsler, stationed at Great Lakes
Naval Base, Ghicago, since his return from
Korea, has been transferred to Newport,
R. 1. . . . United Artists Club held a dinner

dance. ... Ed and Bill Biggio, prominent
exhibitors for the past 28 years, have sold

their first-run Grand theatre, Steubenville, to

Nate Schultz, head of Selected Pictures cir-

cuit, and are reportedly negotiating for the

sale of their Virginia theatre, Carrollton. . . .

Judge Emerich B. Freed has requested that

the plaintiff’s brief in the G & P Amusement
Co., anti-trust suit be submitted by January

1, with defendants’ briefs to follow within

30 days. Two weeks’ of argument will then

be held, after which judgment will be ren-

dered. The suit charges conspiracy between
distributors and Co-operative Theatres of

Ohio, a buying-booking agency, to prevent

the Moreland theatre from getting a flow

of suitable product while favoring the de-

fendant Regent theatre.

COLUMBUS
Loew’s Ohio and RKO Palace report

brisk mail order sales for “Fledermaus” and
“Kiss Me Kate,” stage attractions billed at

these film houses later in December. . . .

Loew’s Ohio to hold semi-finals in the

“Queen of Majorettes” baton twirling con-

test. . . . Nine local theatres have showed the

Ohio Bell Telephone civil defence 25-minute

subject, “Modern Minute Men,” which is of-

fered gratis to all theatres. Houses include

Grand, Dixie, Lincoln, Parsons, Southern,

Eastern, Main, State and Markham. . . .

Norman Nadel, theatre editor of the Citizen,

is planning a trip to New York next month
to look over the new Broadway shows and
late films. . . . A1 Sugerman and Lee Hof-
heimer, of H. & S. Theatres, are admitting

free, children under 12 when accompanied
by a parent, after 6 P.M., at the neighbor-

hood Champion, Avondale, Indianola and
Little. . . . Increasing number of neighbor-

hood houses are dualing two features which
had been shown previously in first runs as

top features. Recent examples include the

bracketing of “Here Comes the Groom” and
“At War with the Army,” “Force of Arms”
and “He Ran All the Way” and “A Place in

the Sun” and “Behave Yourself.” The re-

sults have been good.

DENVER
Ann Francis and William Lundigan, two

of the stars in “Elopement,” will head the

delegation from Hollywood to attend the

world premiere of the film at the Denver
December 10. The premiere will include an
hour stage show, participated in by the Den-
ver Symphony Orchestra. The premiere is

part of the drive by Loretto Heights College

for building funds. . . . Frank H. Ricketson,

Jr., president of Fox Intermountain Thea-
tres, now touring England. . . . Robert Hill,

Columbia branch manager, went to San
Francisco for a managers’ sales meeting. . . .

Allied Rocky Mountain Independent Thea-
tres directors will hold a regular meeting
January 15, and will elect officers. . . . Ells-

worth Hayes has resigned as booker at 20th-

Fox and has been succeeded by Joe For-
geron, assistant shipper. . . . Hazel Morgan
has resigned as cashier at 20th-Fox and has
been succeeded by Janie Mulcahy, assistant.

. . . Tom Bailey, Lippert Pictures franchise

owner, A. G. Edwards, office manager, and
Joe Clark, salesman, will attend the Lippert
sales meeting in Chicago after the Christ-

mas holidays.

DES MOINES
Plans are complete for the second all-

industry Christmas party to be December 7.

. . . A1 Altshuler, Columbia salesman, is in

{Continued on following page)
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California on a two-week leave of absence.
. . . Lou Levy, Universal branch manager,
spent a few days in Dubuque. . . . Fire gutted
the Comet theatre at Hawarden, destroying
all of the furnishings. The blaze was dis-

covered at 3 a.m. and was brought under
control by firemen an hour later. Owner
Harry Lankhorst, Jr., estimated damage to
the building alone at between $8,000 and
$10,000. The owner is investigating feasi-
bility of remodeling and re-equipping the
house. . . . No films are being shown at the
Humota, Humholdt, until the wall, damaged
in a recent $50,000 fire next door, is re-
paired. . . . The big job of redecorating and
rebuilding the Anita, Anita, after its damag-
ing fire, has been started. Manager Tom
Miller says it is necessary to repair the
wiring, rebuild the stage and front end and
paint and redecorate the entire interior. He
hopes he can reopen in early December.

DETROIT
d op money makers are “An American in

Paris” at the Adams and “Two Tickets to
Broadway” at the Michigan. “Detective
Story” at the Palms is also doing fine. . . .

Bonnie Braudes former Fox publicity agent
is now handling exploitation for Dillon
Krepps of the United Artists theatre while
Ruth Shadko takes over the job at the Fox.
. . . Neil Tailing, managing director of the
Cinema, is leaving to manage a new chain of
theatres on the West Coast. . . . Glenn
Campbell has joined RKO exchange as
salesman. He comes from Cleveland and
Boston where he was booker. . . . Sam
Carver, independent theatre owner is vaca-
tioning in Florida. . . . The Annual Christ-
mas salute from the motion picture and
amusement industry to the Variety Clubs-
Will Rogers Memorial Hospital is currently
under way, it was announced by Detroit area
distributor chairman Milton Zimmerman,
branch manager of the Columbia exchange.

HARTFORD
The E. M. Loew circuit has given up its

lease on the 1800-seat Court Square theatre,

Springfield, Mass. The house had been used
for both stage and screen shows. Sam
Schechter, manager, has been shifted to the

State theatre, Holyoke, Mass. . . . Sam
Harris, partner. State theatre, Hartford, has
resumed his duties, after recuperating from
auto accident injuries. . . . Mrs. Fred R.

Greenway, wife of Loew’s Poli Palace,

Hartford, manager, has left the Hartford
Hospital after a lengthy illness. . . . Hart-
ford visitors : Douglas Amos, Lockwood &
Gordon Theatres; David Lustig, Columbia
exploitation department ; actors Leo G. Car-
roll and Jeffrey Lynn; Ben Rosenberg, New
England Theatres; Bernie Levy, Amalga-
mated Theatres.

INDIANAPOLIS
Weldon Parsons has resigned as manager

of the Lyric to go to the Broadway Capitol,

Detroit, in the same capacity. . . . Herman
Black was elected president of the Colosseum
here, along with Jack Meadows, vice presi-

dent Clayton Bond, secretary, and Herman
Halberg, treasurer. Kenneth Dotterer, retir-

ing president, was elected public relations

officer. . . . Dorothy Robison has resigned

as head booker at Republic to join the Para-
mount staff here. . . . H. A. Boyd has in-

stalled new sound and screen equipment at

the Princess in Cayuga. . . . The 20th-Fox
office staff will hold its annual Christmas
party at the Variety Cluh December 18. . . .

The Allied Theatre Owners of Indiana di-

rectors will meet at the Indianapolis Athletic

Club December 11. . . . Visitors on the row
included A. Thompson, North Vernon; Har-
ry Douglas, Dana

;
Earl Payne, Louisville,

and Oscar and Jesse Fine, Evansville.

KANSAS CITY
Elmer C. Rhoden, Sr., president of Fox

Midwest, was to make his first public ad-

dress since his return from Europe, to the

South Central Business Association. . . . The
Colosseum unit at Kansas City will hold a

dinner and meeting December 26. . . . The
Ashland theatre, neighborhood, equipped for

theatre television, has for two Saturdays

shown football games, admission free, re-

ceiving (as do local home television owners)
from WDAF-TV telecasts. Eddie Mansfield,

city manager for Commonwealth said that

thus far, it is a difficult problem to educate

the public to the advantage of seeing tele-

casts in the theatre. . . . Mark Levy, formerly

hooker for Paramount, is now a booker at

Monogram. Frank Thomas, formerly at

Paramount, is now a salesman for Mono-
gram. . . . William Adams, for many years

a Columbia salesman, in Minneapolis, Chi-

cago and since 1945 in Kansas City. ... A
board meeting of Kansas-Missouri Theatre

Association will be held December 5. . . .

Fred Hellwig, office manager for RKO at

Kansas City, has resigned. . . . Rudy Vin-
zant, returned from a year in the armed
services, eight months in Korea, has re-

sumed his post as manager of the Ashland,

neighborhood theatre. “Monty” Vanzant, his

brother, managing the Ashland in his ab-

sence, has resumed his post as assistant to

Eddie Mansfield, Commonwealth Theatres.

. . . The date for the annual meeting of the

Motion Picture Association of Greater

Kansas City is December 3.

LOS ANGELES
“Quo Vadis,” due to open November 29

at the 4 Star and United Artists theatres, on

a reserved seat basis at the first named
house, with a $1.20 bottom and $2.40 top,

while the downtown house billed the MGM
opus on a no-reserved-seat policy, tickets run-

ning from 90 cents to $1.50. . . . The Hawaii
and the Paramount Downtown shared a

simultaneous billing, in the George Pal

novelty for Paramount, “When Worlds Col-

lide.” . . . Newcomers this week were limited
at the first runs to “Golden Girl,” which
bowed in at Los Angeles and Chinese group.
. . . In a third week at Loew’s State and
the Egyptian, “An American in Paris”
seemed destined for a long, long run, with
word of mouth building constantly. . .

Cabart Theatres have acquired the long-
closed LaShell in North Long Beach and
have also reopened their own Brayton the-
atre. . . . The Orange theatre was due for
closing by J. C. Lyon in Orange on Decem-
ber 1. . . . The Palms theatre in Palms has
been purchased by James Allen and Merritt
(Duke) Stone from Sam Decker. . . . Jack
Drum, a Film Row veteran who spent 13
years with the United Artists exchange, has
left that organization to take over as a
managing partner at the Big Sky drive-in

of Monrovia. Lou Berman, a former partner-
manager, is leaving to manage the recently

acquired 101 drive-in of Ventura. . . . George
T. Munton reopened his briefly closed San
Carlos theatre in Lo,s Angeles.

lOmSVILLE
George Lindsay, owner and manager of

•The Lindsay theatre, Brownsville, Ky., has
been re-elected Mayor of Brownsville. . . .

There appears to be a good possibility that

Louisville may have a theatre television

installation much sooner than was originally

anticipated. . . . Seen on the row were James
Howe, Richland, Carrollton, Ky.

;
Tex

Richards, State, Crouthersville, Ind. ; A. N.
Miles, Eminence, Eminence, Ky. ; Homer
Wirth, Crane, Crane, Ind.

;
Bob Enoch,

State and Grand, Elizabethtown, Ky.

;

George Lindsay, Lindsay, Brownsville, Ky.

;

Gene Lutes, Chakeres District Manager,
Frankfort, Ky.

;
and Oscar Hopper, Arista,

Lebanon, Ky. . . . The Falls City Theatre
Equipment Co., here headed by W. E. Car-
rell, Sr., has announced it will distribute the

Trad Theatre Television Equipment. . . .

Dr. W. H. Fane, retired optometrist, and a

member of the lATSE local No. 163, died

at his home here.

MEMPHIS
Two midsouth theatres reported fires dur-

ing the week. Mrs. Perry McCowan, owner,

reported the Carroll theatre. North Carroll-

ton, Miss., was destroyed by fire. A. R. Prig-

more, owner, reported a fire in the balcony

of his Superba theatre. Charleston, Miss. . . .

Directors for 1952 will be elected at the

annual membership meeting of Variety, Tent
No. 20, at Hotel Gayoso headquarters

December 3. Directors will elect officers

for the coming year. . . . Employes of 20th

Century-Fox will hold their Christmas party

December 14. . . . Better Films Council met
to hear Dr. Harry W. Ettelson, rabbi of

Temple Israel. . . . C. O. Hall bought the

Home theatre at Holcomb, Mo. . . . Exhibi-

tors on Film Row included Howard Lang-
ford, Marks; R. B. Cox, Batesville; C. N.

Eudy, Houston
;

Lyle Richmond, Senath

;

Louise Mask, Bolivar
;
W. L. Moxley,

Blytheville; Zell Jaynes, West Memphis.

MIAMI
D. Keith McComas, general manager of

the Tropicaire drive-in, reported widespread

interest in the recent ‘largest family’ contest

held there. . . . An innovation in film re-

viewing was the reportorial coverage by

(Continued on opposite page)
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"You'll have to put on a little more weight, Myrtle, if we're ever coming again to a

theatre with this type of seats!"

{CGntinited from preceding page')

author Philip Wylie of his co-authored

‘When Worlds Collide,” now showing at the

Florida and Sheridan theatres. Herb Rau,

local theatrical columnist of the Miami Daily

News gave columnar space for the stint,

which was full column length, and favor-

able. . . . James Barnett, manager of Florida

reports an interesting contest in conjunction

with the film’s showing. Through the Youth
Round Up section of the Miami Daily News,
youngsters are to assemble articles which

they would consider vital if they were to

be one of the lucky 44 people to escape the

destruction of the world. . . . Martin Wucher
of the Miami, where the "Barefoot Mail-

man” premiere December 1, also has an

interesting contest as a tie-in for that pic-

ture. Local senior high schools are cooperat-

ing, with pupils entering 25U word essays

on "Progress of the Post Office Department
in Florida.”

MILWAUKEE
Theatre Owners of Wisconsin are prepar-

ing for their Movietime convention Decem-
ber 10-12. . . . Oliver Trampe has returned

from Hollywood where he attended the

stockholders meeting of Monogram. . . . Mel
Edelstein, salesman at MGM, was recently

married. . . . The MGM branch office here

will hold their Christmas party on December
13. . . . Perrien Pictures, Inc., Milwaukee,
is in production on package shows for TV.
They have just completed a 13-week package
show and are now in production on another

13-week show.

MINNEAPOLIS
Charles C. Creamer of the Minneapolis

Theatre Supply Company, has returned from
an extended business trip to North and
South Dakota. . . . Elmer Eoster, owner of

the Foster Seating Company, has discon-

tinued the business. . . . Earl Neumeister,
owner of the Wall theatre. Wall, South
Dakota, will reopen the hou.se soon, follow-

ing completion of rebuilding the auditorium
which was damaged recently by fire. . . .

Robert Karatz, owner of the Badger Out-
door Theatre Company will attend the an-
nual convention of the Allied Independent
Theatre Owners of Wisconsin, to be held in

Milwaukee, December 10, 11, and 12. . . .

Clarence Morris, manager of the Morgan
theatre, Morgan, Minnesota, and George
Backes of the State theatre, Harvey, North
Dakota, were film row visitors.

NEW ORLEANS
Visiting Joy Theatre Headquarters were

L. D. Powers and Frank Mullins, associate

owners with Joy N. Houck in the Joy, Leo,

Ritz, Joy and Loop Drive-In, Texarkana,
Texas. . . . Ben Sharer, Barnett Film Ser-

vice, New Orleans exchange territory repre-

sentative headquartering in Jackson, Mass.,

visited. . . . Samuel Randazzo, motion pic-

ture projectionist at the Arabi and May
Duker, clerk at Warner’s exchange, were
married. . . . Officials of Slidell Theatre
Corp., announced that their Globe and Tudor
theatres, adjacent to each other, are sched-

uled for extensive remodeling and redecorat-

ing. . . . Exhibitors in calling were Mayor
Lew Langlois, New Roads, La.

, J. G.

Trouille, associate owner-manager. Rose,

Opelousas, La.
;
E. R. Sellers, Cecilia, La.

;

William Butterfield, Ruston, La.
;
Mr. &

Mrs. Gilbert Romero, Lafayette, La.; E. V.

Landaiche, Biloxi, Miss.; Frank and Bob
DeGraauw, Abbeville, La.; Frank Olah, Al-

bany, La.; Nick Lamantia, Bogalusa, La.;

B. V. Sheffield, Popularville, Miss.; Tracy

Barnett, DeKalb, Miss.
;
Mrs. R. H. Muse,

Denham Springs, La.; F. G. Pratt, Jr.,

Vacherie, La.; Harold Dacey, Raceland,

La.
;
and Mr. and Mrs. T. J. Broussard,

Crowley, La.

OKLAHOMA CITY
Mrs. Lydia Thomas has been named man-

ager of the Del City theatre. There will be

two changes of pictures a week, with a

kiddies’ matinee on Saturdays. . . . Mrs.

Mattie Ruddle, has been named assistant

manager of the Redskin theatre. ... All

Barton drive-in theatres are open only on

Friday, Saturday and Sunday, except the

Tinker drive-in, which has a heated audi-

torium, where patrons can go in bad

weather. . . . 15th and Douglas S. W. has

been zoned for business. R. Lewis Barton

is building a new theatre on this site. . . .

Mr. Barton, exhibitor, has also purchased

80 acres on South Western. . . . Mr. and

Mrs. Harold Combs, have moved into their

new $50,000 home at 10,000 S. Western.
Mr. Combs is concession manager for the

Barton theatre. . . . The film “Oklahoma
City, Sign of Progress” was shown at the

Criterion and Harber theatre, and at the

State. . . . Theatres throughout Arkansas
will schedule the showing of a new safety

film as a public service feature of “Movie-
time in Arkansas, U. S. A.” in co-operation

with the Arkansas State Police and Arkan-
sas Safety Council.

OMAHA
The Chamber of Commerce drew editorial

plaudits from the IVorld-Herald for spon-
soring a gift-for-G.I.’s in Korea admission
to the big Hollywood stars reception at the

Auditorium in connection with the premiere
of “The Wild Blue Yonder” at the Orpheum.
. . . Charles Elder, Paramount salesman, has

gone to the Des Moines office and Linford

Pitts has been moved from the Kansas City

to take Mr. Elder’s South Platte territory.

. . . Bill Matson has been added to the MGM
booking staff. . . . Mat Wuebben has pur-

chased the Canton, S. D., theatre from Ed
Nash. . . . Harry Shumow, retired Mil-

waukee MGM branch manager, visited the

Omaha office which he headed at one time.

. . . Charles White, manager of the Dream-
land theatre at Carson, left last week for

induction. . . . “A Streetcar Named Desire”

concluded a two-week run at the Brandeis

averaging far above normal figures. . . .

Mons Thompson, St. Paul, Neb., exhibitor,

has added the theatre at Edgar, Neb., to his

holdings. . . . J. E. Jacobs, Columbia branch

manager, visited the Southeast Nebraska
territory. ... Fire of undetermined cause

destroyed the Pix theatre, Fairmount, Neb.,

owned by Carl Mills. . . . The Sprinfield,

Neb., Community theatre operated by busi-

ness men has folded.

PHILADELPHIA
The Great Northern theatre and seven

commercial store properties, located at the

junction of one of the most important shop-

ping centers in the city, have been sold by
the Louden Corp. to the Richard Realty Co.

headed by Paul Laury for approximately

$1,000,000. . . . Andrew B. (Bud) Freeman,
former district manager for the A. M. Ellis

Theatres, is now general sales manager for

the ABC Appliance Co. Miriam Goodwin,
sister of Alvin Goodwin, general manager of

Quality Premium Distributors, is now office

manager for the Ellis Theatre Co. . . . Ben
Harris, who heads the independent Ameri-
can Film Exchange, became a grandfather
with the birth of a son to Mrs. Dotzie Gor-
man, his daughter. . . . Earl Rexroth is the

new assistant manager at the Uptown, Har-
risburg, Pa. . . . Veterans groups picketed

the opening of “The Desert Fox” at the

Arcadia. . . . Dave Kaplan back at his post

as manager of the Colonial, Atlantic City,

N. J., recovering from an appendectomy. . . .

Burt Stanley, formerly a local manager, is

(Continued on page S4d)
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HERBERT J. YATES presents

with TEN TOP COMEDIANS

EDDIE FOY, JR. ALAR HALE, JR.
and WALTER CATLETT • LEONID KINSKEY • GUS SCHILLING • IRVING BACON • FUZZY KNIGHT • ROSCOE ATES

Directed by R. G. SPRINGSTEEN • Written by JACK TOWNLEY and CHARLES E. ROBERTS

Additional dialogue by BARRY TRIVERS • Associate Producer SIDNEY PICKER

A REPUBLIC PRODUCTION Republic Pictures Corporation— Herbert J. Yates, President
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now in the Montgomery County Home, Roy-
ersford, Pa. . . . Daniel Peters, after seven
years with the Air Force in the Pacific, joins

the Senate, Harrisburg, Pa., as assistant

manager under B. J. Bispeck. . . . Television

Station WPTZ, which pioneered with fea-

ture films in daytime television, sets up a

counterpart of its daily “Hollywood Play-

house’’ film program for Monday and
Wednesday from 11 P.M. to midnight.

PITTSBURGH
John H. Harris, head of the Harris

Amusement Company, flew to Montreal with

his son to spend the Thanksgiving holidays

with his wife Donna Atwood, star of the

Ice-Capades. . . . George Callahan and Lou
Hanna did a swell job hosting the Variety

Club’s Family night. . . . Harold Ironfield

is the new booker for 20th-Fox. He re-

places Jack Ellstrom who resigned to go
with Republic as a salesman. . . . Bill Finkel

and Jack Kalmenson have been named co-

chairmen of the Variety Club’s annual ban-

quet, January 20. . . . Bill Elder, manager
of the Loew’s Penn, is receiving congratula-

tions from the Film Row crowd for the ex-

cellent job he did in connection with the

“Quo Vadis” premiere. . . . Sammy Speranza
and Bernie Elinoff of Warner Brothers are

back from New York. . . . The ropes were up
at the downtown houses for the late shows
on Thanksgiving Eve.

PORTLAND
All first run theatres have booked strong

product. . . . “Detective Story” is at the

Oriental and Orpheum, “Starlift” at the

Broadway, “Anne of the Indies” at the Para"
mount, Lou Bunin’s “Alice in Wonderland”
at the Music Box, and “No Highway In the

Sky” at the Mayfair are all new this week.
“An American in Paris” continues to pack
the United Artists. “Red Shoes” returns to

the Guild at regular prices and should do
well as the Saddlers Wells Ballet is at the

Auditorium. . . . Merman-Price Productions
will film “Each Bright River” here next

July with UA releasing-. . . . “Bend of the

River” will have its premiere at the Broad-
way theatre in January with James Stewart
and other stars here in person. The picture

was filmed here last summer.

SAN FRANCISCO
Top grossers the past week (both report-

ing the same ticket sale) were “FBI Girl’’

at the Paramount and “Adventures of Capt.

Fabian” on double bill with “The Sea
Hornet” at the Fox. . . . The General
Theatrical has closed its 19th Avenue Drive-
in at San Mateo for the winter. . . . Bob
Wells, booker at General Theatrical, was
active on the Father & Son committee of

B’nai Brith. . . . Rotus Harvey has returned
from the Montana meeting of ITO. . . .

George Smith, division manager of Para-
mount, was in town two days for routine

meetings at the local exchange. . . . The
958-seat Marina theatre (Westland) closed

for complete renovation and remodeling. . . .

Changes in Fox West Coast management
include; Jack Center’s appointment as man-
ager of the State in Watsonville, replacing

Jack Gunsky who moved to the Fox, there;

Fred Griffith resigned from the managerial
post of the Baywood, San Mateo, and Ver-
non Brown now manages that house along

Short Product in First Run Houses
NEW YORK—Week of Nov. 26
CRITERION: Recording Session RKO
Feature: The Blue Veil RKO

GLOBE: Guardian Angel Marathon
Pastry Panic 20th-Fox
Feature: Warpath Paramount

MAYFAIR: Slip Us Some Redskin. .Paramount
Feature: Detective Story Paramount

PARAMOUNT: Party Smarty Paramount
Feature: Two Tickets to Broadway RKO

RiVOLI: Harvest Time 20th-Fox
Belgium Republic
Feature: Fixed Bayonets 20th-Fox

ROXY: Beaver Trouble 20th-Fox
Feature: Golden Girl 20th-Fox

WARNER: King of the Outdoors
Warner Bros.

The Knife Thrower Warner Bros.

Ballot Box Bunny Warner Bros.
Feature: Come Fill the Cup Warner Bros.

CHICAGO—Week of Nov. 26
CARNEGIE: Big Top Bunny .... Warner Bros.
Florida Cowhand RKO
Feature: Laughter in Paradise Monogram

ROOSEVELT: Hollywood at Play .. .Columbia
Feature: The Tanks Are Coming Warner Bros.

Feature: Slaughter Trail RKO

STATE LAKE: Catnapping MGM
Feature: An American in Paris MGM
SURF: Japan, Island Empire Universal
Feature: The Lavender Hill Mob Universal

WOODS; Tommy Dorsey and His Orchestra
Universal

Feature: Anne of the Indies 20th-Fox

ZIEGFELD: Papa's Little Helper ... .20th-Fox
Riddles of Rhodesia 20th-Fox
Feature: A Christmas Carol United Artists

with the San Mateo. . . . The publicity de-

partment at Twentieth Century-Fox will

move to the first floor of the building as soon
as remodeling is completed. The general

office will be extended on the second floor.

. . . William Tumelty (new to the industry)

is the treasurer at the State, replacing David
Lewis, resigned to enter the Army. . . . Ray
Sommers, formerly manager of the Laurel

theatre at San Carlos, is now in charge of

both the Marina and El Presidio (Westland
theatres) in San Francisco. . . . Dave David-
son, formerly with Golden State theatres,

( but away from the industry for a while)
lias returned to theatre work as manager of

the Laurel.

ST. LOUIS
Harry C. Arthur, president and general

manager of F'anchon and Marco recently

returned from a west coast trip. . . . His
brother Edward B., president of the St.

Louis Amusement Co., on to California for

a few weeks. . . . Dr. C. Oscar Johnson,
pastor of the Third Baptist Church of St.

Louis and one of the three chaplains of the

on St. Louis Variety Club, was injured seri-

ously on November 14 in an automobile
accident at St. Louis Municipal airport. . . .

The management of Loew’s State theatre

announced a change in policy, via newspaper
ads, for the continuing run of “Quo Vadis.”

The policy change, which will cut out re-

served seat performances on a one a night

basis as originally scheduled, was brought
about by public demand for another evening
performance, the management says. . . .

Clarance M. Turley, co-owner of the Mis-
souri and Ambassador theatres and office

buildings, was elected president of the

American Institute of Real Estate Apprais-
ers at Cincinnati, Ohio, last week. Co-own-
ers, along with Mr. Turley, are Charles and
Georges Skouras.

VANCOUVER
“A Streetcar Named Desire” is breaking-

records at the Strand at roadshow prices.

“The Desert Fox” in its third week at the

Vogue and “Laughter in Paradise” in its

sixth week at the Studio are still doing-

above average business. . . . International

Film Distributors, which distribute a Korda
and British Pathe group of pictures here,

have made a releasing deal with Lux Films.

. . . The General Theatre Supply Company
of Vancouver, has installed new Simplex
X-L projectors with X-L upper and lower
magazines in the Famous Players Capitol

and Orpheum theatres in Vancouver, the

Columbia in New Westminster and the Cap-
itol, Victoria, Bill Forward GTS’s B. C.

district manager reports. . . . The Tillicum

Drive-in theatre at Victoria on Vancouver
Island will stay open during winter playing-

two days weekly. . . . The Pines outdoor the-

atre at Penticton in the B. C. interior closed

for the winter and Frank Soltice, a local

visitor, reported an excellent summer’s busi-

ness. . . . Jack Richards, one of Vancouver’s
oldest projectionists, died recently, age 83.

. . . Joe Millman, retired manager of the Kit-

silano theatre, is back from a four month
visit to his native England. ... A British

crime film, “The Lavender Hill Mob,” pre-

miere was held at the Vogue theatre, the

entire proceeds going to the Vancouver
Sun’s March of Dimes for British Columbia
sick and crippled children. . . . After 30
years, chief inspector of theatres for Alberta,

Phil Barber, retired.

WASHINGTON
“A Place in the Sun” started a seventh big-

week at the Trans-Lu.x theatre, where it is

breaking records. . . . Fritz Goldschmidt,

20th Century-Fox booker, is leaving to enlist

in the U.S. Army. . . . Seven Warner Bros,

theatres had late holiday eve showings. . . .

Paul Roth, nephew of Sam Roth, president

of Valley Enterprises, is now manager of

Park theatre. A recent graduate of North
Carolina University, he is studying law at

George Washington Lhriversity. . . . Warner
Bros. Theatres Home Office representatives

who were in town to discuss plans for the

“George A. Crouch Showmen’s Harvest
Drive,” were Harry Kalmine, Harry Gold-

berg and Nat Fehnan. . . . The Washington
Wellesley Club sponsored a premiere of the

“Lavender Hill Mob,” at Sam Roth’s Plaza

theatre. . . . John Barrymore, Jr. was a

Washington visitor.
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Film Future
Of Mexico
Seen Bleuh
by LUIS BECERRA CELIS
in Mexico City

The future of the Mexican film industry

was viewed in a bleak light here recently

by Ing. Eduardo Vidal Cruz, the new man-

ager of the trade’s own bank, the semi-official

Banco Nacional Cinematografico, S.A. He
replaced Lie. Andres Serra Rojas, who
headed the bank since 1948 and is returning

to private law practice.

Mr. Cruz asserted the industry was in

danger of collapse and gave as reasons

:

1. Excessive production and, as a “logical”

consequence, the failure of many films to be

released for some time, yielding no prompt

return on the investment.

2. The inferiority of Mexican pictures,

many of which are hurriedly produced and

Irased on stories unacceptable to the Ameri-

can Legion of Decency.

3. A “marked” invasion of foreign pic-

tures, principally American, which offers

“unfair competition to Mexican pictures.”

Financed SI Pictures

Mr. Cruz said that in 1949 of the 109 pic-

tures produced, the Bank financed 61 to the

amount of $1,953,678'; in 1950, of the 124

Mexican pictures made, it hacked 39 for

$1,975,896, and of the 89 made so far this

year, the Bank financed 38 for $1,150,000.

He complained that, of the Mexican pictures

made so far this year, only 25 have been re-

leased because of the predominance of for-

eign films exhibited.

The temporary injunction which exhibi-

tors here obtained recently against the law

which demands from 30 to 50 per cent of

playing time for Mexican pictures, was made
partially permanent last week and exhibitors

hail this as a great victory. The judge held

that the enforced Mexican picture playing

phase of the law is “contrary to the letter

and the spirit of the Mexican Constitution”

in that it deprives the public of the privilege

of seeing foreign productions and deprives

exhibitors of the right to choose the pictures

which they think will attract the most

patrons.

V
The National Cinematographic Workers

Union is holding an emergency meeting here

December 10 to 12 to adopt means for com-
bating what it calls unfair competition to

established theatres by persons showing

16mm films. The union will further discuss

competition of television for pictures,

monopoly in the Mexican industry and the

Supreme Court’s recent ruling that produc-

tion and distribution are not industries but

businesses.

STIC will also amend its statutes so that

it can endorse measures adopted at the

recent national meeting here of the Con-
federation of Mexican Labor, among them
one to campaign for legislation that will

SALUTEAIDSROGERS HOSPITAL

This Is the Will Rogers Memorial Hospital at Saranac Lake, N. Y., as It appears

today. In support of this noted institution, the annual Christmas Salute conducted by
Variety International, which administers the hospital, this week became an intensive pre-

holiday activity as the film Industry, from coast to cost, went ail out to make the cam-
paign a rousing success. The hospital, for tuberculosis sufferers, is maintained by the

Variety Club for the exclusive use of all those affiliated with the industry in any way,

and their families. One feature of the institution Is that all treatment and accommo-
dation is free, the financial support coming from the Christmas Salute and general

contributions. The campaign headquarters in New York has Issued an informative bro-

chure, containing the names of the various committees as well as suggestions for

promoting the Christmas Salute to the greatest degree.

establish a uniform minimum daily wage of

$1.15 throughout Mexico, a new high for

this country.

V
Local exhibitors are worried by reports

that the Municipal Government will soon in-

crease by two per cent the tax on their

gross, which now stands at 16 per cent.

Exhibitors complain that the tax increase

will work a hardship on them because their

operating costs are already too high for

profitable operation.

V
Eour more television stations are sched-

uled to open in Mexico in 1952, one each in

Guanajuato City, to cover the middle west,

the port of Vera Cruz for the central south-

east, Guadalajara for the far west and Mon-
terrey for the northeast. The stations will

be associated with the Emilio Azearraga
Syndicate, operator of one station in Mexico
City.

Acquires 2 Romulus Films
Souvaine Selective pictures has acquired

the Western Hemisphere distribution rights

to two Romulus Pictures productions,

“Treasure Hunt,” starring Martita Hunt,
for release in January, and “The Innocents

Abroad,” starring Margaret Rutherford, for

release in April.

CBS TV Network to Carry

Disney Christmas Show
The entire CBS television network and

many affiliated outlets will carry the one-

hour “Walt Disney Christmas Show” De-

cember 25, insuring for it one of the largest

audiences ever reached by television. Spon-

sored by Jolinson & Johnson, manufacturers

of surgical dressings and baby products, the

program will feature live actors as well as

scenes from Disney cartoon productions,

chief among which will be a short preview
of “Peter Pan,” forthcoming all-cartoon

feature.

Mary McCall Wins
SWG Elections
HOLLYWOOD: Mary McCall this week
was named jjresident of the Screen Writers
Guild in a hotly contested annual election.

.She defeated incumbent Karl Tunberg by a

vote of 263 to 194. At the same time Rich-
ard Murphy was elected first vice-president

;

Richard Breen, second vice-president; How-
ard J. Green, secretary; Wells Root, treas-

urer. Elected to the board for two-year
terms were Ivan Goff, Robert Pirosh, Robert
Carson, John Monks, Jr., Everett Freeman,
Barry Shipman, Dorothy Hughes and Har-
old Green.
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REICH DEBATES
SCREEN CRISIS
by VOLKMAR ZUEHLSDORFF
in Berlin

The protracted crisis in German produc-

tion has brought about another debate in

the Federal Diet, with strong criticism di-

rected against Allied occupation policies be-

lieved here largely responsible for the plight

of this branch of German industry.

Under the label of decartelization, a mush-

room growth of many small companies was

encouraged, most of them financially too in-

secure for intelligent planning and none of

them a match for powerful foreign competi-

tion. The assets of the former UFA com-

pany, parts of which might serve as a nu-

cleus for a new company on a sounder basis,

are still not released by the Allies. With
rare unanimity, speakers of all parties de-

mand their release into German hands.

Several of the UFA properties have been

put on the block. A group of former UFA
owners reportedly has been trying to regain

control of the UFA properties, once the

ace propaganda medium of the German
Government.

“We simply cannot comprehend why the

High Commission refuses to hand back this

UFA property to the German economy,”

stated Dr. Rudolf Vogel, chairman of the

Diet’s Motion Picture Committee. The
demonstration given here by the Allies was
apt to discredit the very idea of democracy,

he said. He called the grimly unyielding

attitude of the Allies “almost a tragedy.”

Another German speaker called the Al-

lied’s policy “a grave injury to the German
motion picture industry.” Prospective buyers

of UFA facilities already have warned that

the legality of such acquisitions may be

contested in due time.

FRANCE

by HENRY KAHN
in Paris

Hopes for a French-British agreement,

similar to the one in effect between France

and Italy, may be arranged and in operation

in 1952, Weill Lorac of the French Cinema
Confederation has told the Herald’s Paris

Bureau.

He said that following the breakdown of

talks between the Confederation and the

Communist-dominated Federation des Spec-

tacles, the Confederation had drawn up a

plan which, it hoped, would save the French
cinema. He admitted the industry was in a

very bad way and that a number of films

already started were held up through lack

of funds.

The plan was considered by various

branches of the industry, including the tech-

nicians, and as soon as decisions were taken

the plan would be published, he disclosed.

Meanwhile, he said, no country was self-

sufficient in motion pictures, and he saw no

reason why the arrangement with Italy

should not be repeated with Great Britain.

“I cannot imagine such an agreement

working with the United States,” he said,

“but it should not be too difficult to come to

some such agreement—or a similar one

—

with the British.”

M. Lorac said he understood there were

difficulties in the way of such an agreement.

He realized that acts of Parliament may be

necessary, but said he knew there was a

section of the British industry which was
very interested in bringing the two countries

closer together. He said he hoped there

would be a meeting between the French and

British in December.

Referring to statements in the U. S. that

the Franco-U. S. talks had proceeded

smoothly and that progress had been made
toward a settlement, M. Lorac said there

had been no real progress and personally

he was not sure that a settlement would be

easy.

He emphasized that recent talks in

France, on the way in which the MPAA
Advisory organization could help the French
had made no impression whatever. There is

little doubt that the French still dream of

an arrangement with the U. S. along the

same lines as the American-Italian agree-

ment.

V
The Americans are accused by some

French elements of having caused the clos-

ing of France studio. It will be recalled that

this studio decided to close because there

is not sufficient work. Protest meetings were
held as the closures resulted in many studio

technicians being thrown out of work.

V
Figures issued by the Cinema Center

show another nose dive in attendance for

the second half of last year. Local houses

suffered a drop from 28,707,000 in the first

half of 1951 to 25,466,000 for the second

six months in the Paris region. First run

theatres also had a decline.

V
The decision of British producers to make

their exteriors in Switzerland and Monaco
instead of France, is likely to result in sharp

French reaction. French union officials say

the British will find production in Switzer-

land far more expensive than in France ana

they hinted that the French would take

steps to bring Monaco into line.

AUSTRIA

Vienna Bureau

In line with an exchange program con-

cluded between the Austrian and German
governments for 1951-52, 13 Austrian mo-
tion pictures will be admitted for exhibition

in Germany while 93 German films will be

shown in Austria. In all, 13 pictures derived

from co-production are to be exhibited in

both countries. It is expected that this ratio

will result in approximately equal returns

for the respective producers.

V
Turhan Bay and Miss Dickens have

founded a new company, called Transglob,

in Vienna, and will produce features with

Austrian background for the American mar-

ket. The first project will be based on a

story about the famous Hotel Sacher in

Vienna.

V
The first Austrian color pictures, “Voices

of Spring,” has been completed. It is a Dil-

lenz Film production in Graevert color. The
Vienna Boys Choir has a part in it. Paul

Hoerbiger, Hans Jaray and Senta Wengraf
are in the cast, with Hans Thimig directing.

V
The Vienna critic of the Catholic motion

picture review, Filmschau, Mrs. Haala, has

been sued by a theatre for damages because

in her review she said the print was in poor

condition. The theatre maintains this has

caused a drop in business. The exhibitor is

supported by the association of theatres and

distributors, who claim that it is not the

reviewer’s function to criticize technical de-

tails. The Austrian press association opposes

the suit on the ground that it constitutes a

threat to freedom of expression.

ARGENTINA
by NATALIO BRUSKI
in Buenos Aires

For the first time in many years the

monopoly on first run exhibition held here

by Lococo and Cinematografica Central cir-

cuits was broken recently when three U. S.

distributors—RKO Radio, United Artists

and Eagle Lion—established a new group of

first run and neighborhood houses.

This is the result of the new distributing

conditions in Argentina. The market is

overflowing with product, now that the ban

on Hollywood films has been lifted. Only

a short time ago, U. S. distributors could ask

and get any rentals from exhibitors. Now,
the latter are in a position to pick and choose

and pay only minimum rentals.

U. S. companies are faced with the prob-

lem of putting a combined number of 450

features into release, all productions which

had been kept off Argentine screens since

the start of the ban. Local circuits, even

though they have increased the number of

first runs, still must satisfy the film protection

law which guarantees the native production

considerable playing time and, too, they

must maintain contact with local distributors

of European product.

Further to be considered is the fact that

business here is bullish right now, with

money plentiful and admission prices frozen,

a circumstance which encourages holdovers

and further diminishes releasing possibilities.

For all these reasons, RKO, UA and Eagle

Lion—the latter two haven’t merged here

yet—took matters into their own hands and

created the new circuit which includes about

40 houses in Buenos Aires alone. They are

now able to get a quicker turnover and ob-

tain adequate rentals.
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Oh PfoahcMicatichJ 0^ the ^utun in the jfnJuMfif

WHEN Larry Woodin, of the Arcadia

and Bache theatres, Wellsboro, Pa.,

was a Round Table visitor, a year

or more ago, he argued for direct, exclusive,

closed-circuit, short-wave frequencies for

the transmission of television programs to

theatres, and told us why. Larry was all

for a campaign to demand and obtain these

wave-lengths, from the Federal Communica-
tions Commission.

Frankly, the idea seemed a long ways

around the corner, and perhaps, so indefi-

nitely in the future that it didn’t interest or

alarm us. But the shape of things to come

is growing more apparent in the develop-

ment of television technique and equipment.

Spyros Skouras, president of 20th Century-

Fox Film Corporation, says with regard to

his investment in the Swiss Eidophor tele-

vision system, that it may end the future for

musical films in theatres, because every mo-
tion picture program will consist of half-

film, half-television, with the television in-

cluding musical production direct from

Hollywood stages. It might also mean the

end of double-bills.

There are others who say that direct

theatre television could mean the end of film,

and of film exchanges, thus completely

changing the present method of distribu-

tion. Programs would come to the theatre via

the air waves and not by Railway Express.

There would be a uniformity of program
material, across the board, at the same time,

but a great variety of material, for choice.

Theatres may have one attraction at 2 p. m.

and another at 8 p.m., and all theatres may
get the same entertainment programs simul-

taneously.

Audiences would come to theatres to see

the new theatre television, and pay admis-

sion prices for reserved seats. Installations

may be expensive, and the effect on tele-

vision in homes, as it is today, would be the

difference between 16-millimeter “home
movies” and standard theatre projection.

But don’t try to hold your breath until it

happens. It may be quite a while yet.

Follow your trade papers for developments

of the future.

f.

JUST TO REMIND YOU
Another month to go, in the fourth quar-

ter for the Quigley Awards, and the year

will be ended. And on December 31st

comes the deadline beyond which no en-

tries can be made for the top honors of

the year, the Grand Awards for 1951.

We make this mention so that those who
are working hard on "Movietime, U.S.A.,"

may get their campaigns under the wire

—

and others who haven't yet made their en-

tries in the last quarter, may do so, with

proper credit, for both the quarterly and

the annual honors. Some of our busiest bees

are busier than ever, but there are some
from whom we scarcely hear a buzz.

Showmanship has had a lift, in the past

year, with COMPO and Movietime inject-

ing new life into old situations. Some who
have been coasting for too long a time are

getting out to push, with consequently im-

proved speed and greater profits. Gener-
ally, it's an uptrend, and better business

proves it. We've always known that if we
go out and work, we will get results.

Another trend is more dangerous, and
that is too much dependence on help from

on high. Only a limited few can get help

from home offices or field exploiteers and

therefore all the rest of us are on our own.

Don't expect the job of "pre-selling" to do
your job of selling, at the point of sale.

J. P. Harrison, manager of the Catn-

pus theatre in the college town of

Denton, Texas, has 100 college boys raising

typically Parisian pointed goatees, as pro-

motion for “An American In Paris”—which
is dramatizing and personalizing exploita-

tion in his usual vigorous fashion. He offers

$10 as a cash prize for the best beard, but

every contender who can show a whisker

can crash the gate at the opening night, for

valuable word-of-mouth advertising. And
the stunt will make talk, over the period of

time that it takes to raise a beard.

Q In 1949, the nation experienced its

worst polio epidemic in history
;
we

thought it a passing phase, an unusual phe-

nomenon. The year 1950 saw continued

polio on an increased scale, but we still

labeled the figures “unusual.”

However, in 1951, as new polio cases near

the 28,500 mark, we realize the “unusual”

lias become the usual. We seem to be faced

with an annual average of 30,000 cases, in

contrast to the eleven thousand per year

previously considered “normal.” So we re-

new our plea to theatre managers to plan

now for the new “March of Dimes.”

The National Foundation for Infantile

Paralysis will go $5,000,000 in debt this

year
;
as a result it will have to conduct a

month-long 1952 drive for funds, instead of

t-'e usual two weeks’ campaign. The drive

dates are January 2nd to 31st, inclusive, and
every theatre will observe them. For

theatres, particularly, are the victims of in-

fantile paralysis, in that it immediately

affects the attendance of children.

Publishers’ Weekly, in the trades, con-

ducted an interesting survey of the

real value of “special weeks” at the grass

roots. We’ve long been skeptical of these

promotions, mostly put on by advertising

agencies for clients, or, worse yet, by a free-

lance press agent in search of a job. The
survey confirms our belief that a majority

of newspapers pay little mind to such pro-

motions, and that too many are uninspired,

or even unethical. The grass roots won’t go
for it; and some editors are vehement.

Somehow, we don’t think this writes

“finis” across the list of special weeks and

days. It only means the exercise of a

little more discretion and common sense in

designating these weeks for national atten-

tion. Too many of them will kill the whole
crop

;
too many that are too silly will stop

progress forward for some that deserve your

best attention. Let’s face it; a majority of

special weeks sell an idea, and we sure can

use ideas in this business. —Walter Brooks
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TheStyle
IsBritish

E. C. Ca rter,

manager of fhe

Odeon, Dagen-
ham, used this

clever ballyhoo
for "The Law and
the Lady."

For it's style all the while, in Britain.

They're good showmen, able to meet prob-

lems in all sorts of situations, large and
small—and always with good taste and

good humor.

Royal premiere
of "The Lady and
the Lamp" at the

Warner theatre

thrilled the heart

of London.

Sam Springfield paraded an

English-style "Show Boat" for

the Palace cinema, Eltham.

Frank Spencer, manager of

the Regal cinema, Wembley,
displayed a colossal figure

of "Captain Horatio Horn-

blower" over his marquee.

R. S. Brand had convincing

Roman gladiators and Chris-

tion martyr facing a card-

board lion as his ballyhoo for

"Fabiola" at the Ritz cinema,

Southend-on-Sea, Essex.
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. . . the original exhibitors' reports department, established October 14, 1916. In it

theatremen serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Allied Artists

SHORT GRASS: Rod Cameron, Cathy Downs—

A

nice little western that did good box office at a rea-

sonable rental. Played Thursday, Friday, September
13, 14.—Adaline H. Gawthrop, Linda Drive-In Theatre,

P'alatka, Fla.

Columbia
FLYING MISSILE, THE: Glenn Ford, Viveca Lind-

fors—A very good picture with a good story. It is

different and was well liked. Small town average
business. Played Friday, Saturday, November 16, 17.

—

Francis Gill, Paonia Theatre, Paonia, Colo.

HE’S A COCKEYED WONDER: Mickey Rooney,
Terry Moore—A good Rooney picture, but far from his

best. Business was fair. Small town and rural

patronage. Played Wednesday, Thursday, November
14, 15.—J. E. Willson, Majestic Theatre, Clear Lake,
S. Dak.

WOMAN O'F DISTINCTION, A: Rosalind Russell,

Ray Milland—This was a good comedy and pleased

everybody who attended. Columbia’s price was too
high—consequently we didn’t make any big profits.

Played Wednesday, Thursday, November 14, 15.

—

Christine and Denis Murphy, Vogue Theatre, Sack-
ville, N. B., Canada.

Metro-Goldwyn-Mayer

DIAL 1119: Marshall Thompson, Virginia Field-
Business below normal. No compensation for running

this one. Patrons who saw it said it was a better

picture than they expected—MGM slipped on their

trailer for this one! Played Saturday, November 10.—

Myron E. Kluge, Rainbow Tlieatre, Platte Center,

Nebr.

GO FOR BROKE: Van Johnson, Walter Anderson—
This one brought out better than average crowds on
both days. Had some change left after rental and
expenses were paid. War pictures do well here as a rule,

and this is a good one. Played Monday, Tuesday,
September 24, 25.—Adaline H. Gawthrop, Linda
Drive-In, Palatka, Fla.

GROUNDS FOR MARRIAGE: Van Johnson, Kath-
ryn Grayson—An excellent motion picture that did

far below normal business here and put us far into

the red. We were forced to play this picture some
six months behind our competition which is only
eleven miles away. Played Sunday, November 4.

—

Myron E. Kluge, Rainbow Theatre, Platte Center,

Nebr.

HOME TOWN STORY, THE: Donald Crisp, Mar-
jorie Reynolds—This lecture would be excellent in a
high school assembly, but for entertainrnent in a
theatre, well, there just isn’t any. Business very
poor. Played Wednesday, Thursday, Friday, Satur-
day, October 3, 4, 5, 6.—Dale Lee, Dream Theatre,
Coeur d’Alene, Idaho.

MAGNIFICENT YANKEE, THE: Louis Calhern,
Ann Harding—One of the best of the best! Louis
Calhern and Ann Harding should get special awards
for their performances. Metro made a picture I am
proud to run here. As with many of the really

worthwhile pictures, we did very poor business.
Doubled with “I Was a Communist for the FBI,”
and for some reason I cannot explain, we were very
much below average. Incidentally, Metro’s sound
recording is getting better and better—a pleasure to
listen to their music recording. Played Tuesday,
Wednesday, November 6. 7.—Curtis B. Willard, Vic-
tory Theatre; Loxley, Ala.

Monogram
MODERN MARRIAGE, A: Reed Hadley, Margaret

Field, Robert Clarke—This is a swell feature with
great exploitation possibilities. It’s no epic, but it

pleased the customers. Used it with a reissue with

big stars and the patrons made more comments on
this, especially the ladies. Played Wednesday, Thurs-
day, Friday, Saturday, October 17, 18, 19, 20.—Dale
Lee, Dream Theatre, Coeur d’Alene, Idaho.

VICIOUS YEARS, THE: Tommy Cook, Gar
Moore—Good little picture that seemed to please.

Played Sunday, Monday, Tuesday, October 28, 29, 30.

—

Dale Lee, Dream Theatre, Coeur d’Alene, Idaho.

Paramount

BIG CARNIVAL, THE: Kirk Douglas, Jan Sterling
- O. K. picture but did poor business. Have never
done much business with a Kirk Douglas picture.

—

S. T. Jackson, Jackson Theatre, Flomaton, Ala.

LAS.T OUTPOST, THE: Ronald Reagan, Rhonda
Fleming—Very good. Played on Saturday to below
average business. My people are tiring of these

Civil War westerns—too many. Played Saturday, No-
vember 3.—S. T. Jackson, Jackson Theatre, Flomaton,
Ala.

LEMON DROP KID, THE: Bob Hope, Marilyn
Maxwell—Just an average Sunday and dropped off

badly Monday. Barely broke even on the two days.
Personally I can’t stand Bob Hope, and I guess some
of the customers must agree with me. Played Mon-
day, Tuesday. September 17, 18.—Adaline H. Gaw-
throp, Linda Drive-In Tlieatre, Palatka, Fla.

SAMSON AND DELILAH: Hedy Lamarr, Victor
Mature, George Sanders—Here’s excellent entertain-
ment for any situation. No better story material can
be found than in the Holy Bible, and I can imagine
that many more pictures will be derived from this

source. However, I hope no producer misinterprets
these sacred writings in motion pictures. Played Sun-
day, Monday, November 4. 5.—Pat Fleming, Gail
Theatre, Round Pond, Ark.

WARPATH: Edmond O’Brien, Dean Jagger—This
seemed to be a pretty good super Technicolor Indian
picture. I don’t feel so happy about it because it

did very poor business and Paramount’s terms were
fantastic. The picture was not worth percentage in

my estimation, nor the high guarantee I paid for it.

Worth playing if it can be bought right. Flayed
Sunday, Monday, November 11, 12.—Curtis B. Willard,
Victory Theatre, Loxley, Ala.

RKO-Radio
ALICE IN WONDERLAND: Disney Feature—

Frankly speaking, this is
_

Walt Disney’s poorest
movie. Not only did it fail completely at the box
office, but it failed to please those who did come.
The kids came in great unmbers, but didn’t have
much to say on the way out. The adults stayed
away, and what few came told me in no uncertain
terms that they didn’t like it. RKO‘ has to do right
by me before I buy their new product. Played Sun-
day, Monday, November 4, 5.—Carl F. Neitzel, Juno
Theatre, Juneau, Wise.

BLUE VEIL, THE: Jane Wyman, Charles Laugh-
ton—One of the best pictures we have ever shown.
If Jane Wyman doesn’t win the Academy Award for
her excellent performance in this picture, it will fool

me. It is pictures like this that will keep an exhibitor
in business. Exhibitors play it—you can make money
with it. Played Saturday, Sunday, Monday, Novem-
ber 17, 18, 19.—O. Fomby, Paula Theatre, Homer, La.

FLYING LEATHERNECKS: John Wayne, Robert
Ryan—For thrills and excitement, it was tops. Did
good business on it, too. It’s bound to be good when

you have John Wayne in it. He is very well liked

here. Small town and rural patronage. Played Sun-
day. Monday, Tuesday, November 11, 12, 13.—J. E.
Willson, Majestic Theatre, Clear Lake, S. Dak.

LAW OF THE BADLANDS: Tim Holt, Joan
Dixon—A little below average Tim Holt western, but it

brought in good business. Flayed Friday, Saturday,
November 2, 3.—Pat Fleming, Gail Theatre, Round
Pond, Ark.

MYSTERIOUS DESPERADO, THE: Tim Holt,
Richard Martin—^Very good Holt western that I

doubled with “Highway 301” to 115% business. The
action fans like this series, and personally Tim Holt
is one of my favorite action stars. However, in order
to get ’em in, I always have to use a strong co-
feature. On this one I had a little fellow dress in

his cowboy suit, put a mask over his face and tacked
a sign on his chest saying, ‘‘I’m ‘The Mysterious
Desperado’.” Played Friday, Saturday, November 9,

10.—Carl F. Neitzel, Juno Theatre, Juneau, Wise.

WHERE DANGER LIVES: Robert Mitchum, Faith
Domergue—I would have been better off if I hadn’t
bought RKO this year. On this one I lost the $5.00
I made on ‘‘Three Secrets.” This gal Domergue can
act and she’s better than Jane Russell, but even with
Mitchum as a partner and an interesting, fast-moving
story, she didn’t bring ’em in. No comments at all

and business was a puny 75%. Played Wednesday,
Thursday, November 7, 8-—Carl F. Neitzel, Jrmo
Theatre, Juneau, Wise.

Republic

JUNGLE STAMPEDE: George Breakston, Yorke
Coplen—Very good, very real, very interesting, with
thrills for the adults and children.—Played Friday,
Saturday, November 9, 10.—Francis Gill, Paonia The-
atre, Paonia, Colo.

LOST PLANET AIRMEN: Tistram Coffin, Mae
Clarke—This was originally released as a serial and
was cut down to a sixty minute feature. The thought
of this running for 15 chapters is really sickening,

as it was definitely the worst thing I’ve ever seen
on the screen. Even the kids walked out. Played
Wednesday, Thursday, Friday, Saturday, October 24,

25, 26, 27.—Dale Lee, Dream Theatre, Coeur d’Alene,
Idaho.

NORTH OF the GREAT DIVIDE: Roy Rogers,
Fenny Edwards—Thanks to Roy for another

_
good

western in color. Each of his westerns are slightly
different from the rest and it seems that each one
of them has some good story material in it. This
one_ deals with the salmon industry. Extra good
business. Played Friday, Saturday, November 9, 10.

—

Pat Fleming, Gail Theatre, Round Pond, Ark.

Twentieth Century-Fox

ANNE OF THE INDIES: Jean Peters, Louis
Jourdan—My folks seemed to enjoy this picture. Good
color, cast, etc. Played Monday, Tuesday, November
5, 6.—S. T. Jackson, Jackson Theatre, Flomaton, Ala.

CALL ME MISTER: Betty Grable, Dan Dailey—
This is just another good picture in Technicolor.

_

'The

acting is good, but nothing extra. Average business
for small town. Played Sunday, Monday, Tuesday,
November 11, 12, 13.—Francis Gill, Paonia Theatre,
Paonia, Colo.

FO'LLOW THE SUN: Anne Baxter, Glenn Ford-;-
Here is a dandy picture! We did above average busi-

{Continued on following page)
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{Continued from preceding page)
ness on it and ended up slightly in the red. Too
many people in our area saw it when it played an-
other house only eleven miles away. Small town
situation, rural community. Played Sunday, Novem-
ber 11.—Myron E. Kluge, Rainbow Theatre, Platte

Center, Nebr.

PLL GET BY: William Lundigan, June Haver—
We played this for a midnight show and really packed
them in. It’s a very good musical comedy that should
do well in any situation. Played Sunday, November
11.—Christine and Denis Murphy, Vogue Theatre,
Sackville, N. B., Canada.

MAN WHO CHEATED HIMSELF, THE: Lee J.

Cobb, Jane Wyatt—National Screen’s trailer killed

this one here. It is a good mid-week picture if

handled right. We did below average business on it

and lost money. Played Wednesday, November 7.

—

Myron E. Kluge, Rainbow Theatre, Platte Center,
Nebr.

MEET ME AFTER THE SHOW: Betty Grable,
Macdonald Carey—A good musical. Played Saturday,
Monday, Tuesday, November 10, 12, 13.—Samuel
McBride, State Theatre, Wilkinsburg, Penna.

United Artists

DAVY CROCKETT, INDIAN SCOUT: George
Montgomery, Ellen Drew—A top-flight historical

western with plenty of action and spectacle. Good
for any action house on the weekend. I paid a little

too much for this, but it drew average business and
pleased the western fans. Lots of Indians and shoot-
ing and an interesting story. Played Friday, Satur-
day, November 16, 17.—Carl F. Neitzel, Juno Theatre,
Juneau, Wise.

KANGAROO KID: Jock O’Mahoney, Veda Borg

—

Fair western, made in Australia.—S. T. Jackson,
Jackson Theatre, Flomaton, Fla.

Universal International

ABBOTT AND COSTELLO MEET THE IN-
VISIBLE MAN: Bud Abbott, Lou Costello—Yes, Uni-
versal has the product. I did about 105% on this one
and it pleased all. A new angle, and they howled at

the little fat guy as much as ever. It seems, though,
that this team is losing some of its punch. Last year
I did on an average of 30% extra business, and now
some of their fans are staying away. Even so, I still

say that this is a good money-making series. Played
Sunday, Monday, November 11, 12.—Carl F. Neitzel,

Juno 'Theatre, Juneau, Wise.

FAMILY HONEYMOON: Claudette Colbert, Fred
MacMurray—An “oldie” that did above average busi-

ness here and showed a mid-week run profit, which

is something for this small town situation at this

time of the year. It’s a picture the whole family will

certainly enjoy. Played Wednesday, November 14.

—

Myron E. Kluge, Rainbow Theatre, Platte Center,
Nebr.

FRANCIS GOES TO THE RACES: Donald O’Con-
nor, Piper Laurie—For a laugh, one of the best.
Played Saturday, Monday, Tuesday, October 13, 15,
16.—Samuel McBride, State 'Theatre, Wilkinsburg,
Penna.

LITTLE. EGYPT: Mark Stevens, Rhonda Fleming—
In Technicolor. I can’t say much for this, but it

seemed as though Rhonda wiggled quite a few cus-
tomers inside with her so-called Cafe Fez dance. It

couldn’t have been the picture that drew them in.

Played Wednesday, November 7.—Pat Fleming, Gail
Theatre, Round Pond, Ark.

MA ^D PA KETTLE BACK ON THE FARM:
Marjorie Main, Percy Kilbride—I did about 150%
business on this for the midweek change, but that
wasn’t enough. Like most theatres, my mid-week
doesn’t amount to much, and while it was nice to
fill some empty seats and to hear the pleased laughter,
it would have been nicer to do better business. I’m
not complaining though— it did boost my mid-week
gross, and there is no doubt that it pleased everyone
who came. Flayed "Tuesday, Wednesday, Thursday,
November 13, 14, 15.—Carl F. Neitzel, Juno "Theatre,
Juneau, Wise.

MEXICAN HAYRIDE: Bud Abbott, Lou Costello

—

One of the best of Abbott & Costello’s that drew
nearly full house capacity and showed us a nice
profit. 'The audience really enjoyed it from start to
finish. We need more pictures like this for our small
town situation in rural areas. By all means play it.

It is certainly good for re-run if the time element
isn’t too short. Played Saturday, November 17th.

—

Myron E. Kluge, Bainbow "Theatre, Platte Center,
Nebr.

PRINCE WHO WAS A THIEF, THE: Beautiful,
entertaining, well acted—action suspense comedy. We
played it a little late. All shows should be played
before the public feels they are reissues. Business
average. Could be built up. Played Thursday, Friday,
October 25, 26.—Samuel Goldstein, Paxtang Theatre,
Paxtang, Penna.

TOMAHAWK: Van Heflin, Yvonne De Carlo—Very
interesting Indian picture in beautiful Technicolor. I
recommend it for any town, large or small. Contains
enough action to please any action house. Everyone
here was satisfied. Played Sunday, November 11.

—

Pat Fleming, Gail "Theatre, Round Pond, Ark.

Warner Bros.

FORT WORTH: Randolph Scott, David Brian—A
very good action picture. Played to good business.
Randolph Scott means box office to most any small
town theatre. Color good, print good. Need business?
Then play it. Played "Thursday, Friday, November
15, 16.—Howard McGill, Brundidge Theatre, Brun-
didge, Ala.

HIGHWAY 301: Steven Cochran, Virginia Grey-^
Warners really came through with a good one this

timel "The trailer is fine and sells the show, and I

did what I could on the side. "The result was 115%
business for the change, and wonderful comments
from the patrons and organizations. I sold it as a
“Crime doesn’t pay” show, and for me, crime paid
off! "The first night half of the police force saw it in

uniform, and the other half the second night! Played
Friday, Saturday, November 9, 10.—Carl F. Neitzel,

Juno "Theatre, Juneau, Wise.

I WAS A COMMUNIST FOR THE F.B.I.: Frank
Lovejoy, Dorothy Hart—This is a very good action

-

suspense picture that pleased both customers and
box office. Frank Lovejoy, as an undercover agent,
does a splendid job, and when even his own son and
family turn on him for his supposed affiliation with
the Communists, it really tugs at your heart. Played
Tuesday, Wednesday, September 11, 12.—Adaline H.
Gawthrop, Linda Drive-In Theatre, Palatka, Fla.

I WAS A COMMUNIST FOR THE F.B.I.: Frank
Lovejoy, Dorothy Hart—While I was counting on this

to bring in a crowd, I was sadly disappointed. No
fault of the picture—hut no business. Well done, and
every American should see it. Doubled it with
“Magnificent Yankee.” Played Tuesday, Wednesday,
November 6, 7.—Curtis B. Willard, Victory Theatre,
Loxley, Ala.

MONTANA: Errol Flynn, Alexis Smith—A good
picture for my territory—lots of action and good
color. We always do well on a western in color.

Small town and rural patronage. Played Friday,

Saturday, November 2, 3.—J. E. Willson, Majestic
Theatre, Clear Lake, S. Dak.

ON MOONLIGHT BAY: Doris Day, Gordon
MacRae—An excellent color musical. Played it in a

blizzard. A great picture for any audience and any
community.—E. A Reynolds, Strand "Theatre, Prince-
ton, Minn.

SAN QUENTIN: Pat O’Brien, Humphrey Bogart—
This is an old reissue. Not a bad picture, though a

bit dated by the fancy automobiles and styles of

some fifteen years ago. Folks seemed to like it,

though I wasn’t too enthused—but who am If Good
business. Played Friday, Saturday, November 9, 10.—

Curtis B. Willard, Victory "Theatre, Loxley, Ala.

TEA FOR TWO: Doris Day, Gordon MacRae—
We had an outstanding campaign on this and feel

it paid off. We had great crowds both days in the
face of stiff competition from our local college, which
had a drama festival on at the time. Played Mon-
day, Tuesday, November 5, 6.—Christine and Denis
Murphy, Vogue "Theatre, Sackville, N. B., Canada.

THREE SECRETS: Eleanor Parker, Patricia Neal

—

Very definitely a woman’s picture and it pleased all

the adults. Nothing for the kids, hut good mid-
week entertainment. It broke even, plus a $5.00 profit,
which was more than I expected from this one-day
run, and the women tearfully thanked me for showing
it. Played Tuesday, November 6.—Carl F. Neitzel,
Juno "Theatre, Juneau, Wise.

VIRGINIA CITY : Errol Flynn, Humphrey Bogart

—

Very good reissue. Played Sunday, November 4.

—

S. T. Jackson, Jackson "Theatre, Flomaton, Ala.

Shorts

Columbia

GRIZZLY GOLFER: Mr. Magoo—This is another
“McGoo” cartoon, and for some strange reason they
don’t get the laughs they deserve. It’s a totally

different series, and I welcome them. Columbia car-
toons have improved greatly, and I suggest you try
them out.—Carl F. Neitzel, Juno Theatre, Juneau,
Wise.

SHE TOOK A POWDER: All Star Comedy—I’ve
said it before and I’ll say it again—when you want
to book a two- reel comedy to help build up a pro-
gram, better try Columbia. "The shorts in this series
are real slapstick, and everyone gets to laugh. This
one was as good as any.—Carl F. Neitzel, Juno
Theatre, Juneau, Wise.

SNITCH In time, A: Stooge Comedy—I believe
this one brought out more laughs than any Stooge
comedy I’ve played.—Pat Fleming, Gail Theatre,
Round Pond, Ark,

VILLAGE BARN: Calvacade of Broadway—Very
good one-reeler. Used on Saturday.—S. T. Jackson,
Jackson "Theatre, Flomaton, Ala.

RKO-Radio

BASKETBALL HEADLINES OF 1951: Sports

Headliners—This appeals to more than just the basket-

ball fan. The playing is spectacular, winding up
with the Harlem Globetrotters, who are real wizards

at the game. Well received.—Curtis B. Willard, Vic-

tory Thearte, Loxley, Ala.

Twentieth Century-Fox

MAGNETIC TIDE, THE: Documentary—Nice color

and well produced, but unfortunately it had little or

no interest here. I compliment the fine motives for

making this picture, but in the average small town
it is of no use, being the story of the new Jewish state

of Palestine.—Carl F. Neitzel, Juno Theatre, Juneau,

Wise.

Warner Bros.

BALLOT BOX BUNNY: Bugs Bunny Special—

I

played this during election week, and what a howl!

Several of the local politicians happened to be present,

and they laughed the loudest. Warners are my choice

for the top cartoon honors, and they have my com-
pliments.—Carl F. Neitzel, Juno "Theatre, Juneau,

Wise.

Now . . . RCA ready

TO SJMI MOM MILLIONS

in your theatre business

Offers bold new plan to help you

modernize now on low-cost credit

Effective immediately: For you, the

theatre owners, RCA now makes avail-

able additional millions of dollars in new
credit financing in an all-out effort to

give you the theatre equipment you

need to modernize right now for better

house appeal, bigger grosses!

Get full story.

Call your RCA Dealer . . . today.

THEATRE EQUIPMENT

RADIO CORPORATION of AMERICA
ENGINEERING PRODUCTS DEPT. CAMDEN, N. J.
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Technicolor^s Price Cut

Gives Hollywood a Lift
by WILLIAM R. WEAVER
Hollywood Editor

The announcement of a price-reduction by

Technicolor Corporation at this point on a

calendar lashed by mounting waves of cost-

increases brought more than monetary relief

to production executives squeezed between

Exhibition’s clamor for an all-color screen

and Labor’s demands for higher wage sched-

ules. It reminded them that Technology is

still functioning as always in the interests

of an art and industry which it has rescued

before and, perhaps quite as unexpectedly,

may again.

It was in the nature of a small but real

fulfillment of the prevalent trade-wish for

some discovery or invention capable of dis-

pelling the economic cloudbank, and it

raised the possibility that, if the Technicolor

engineers could come up with this surpris-

ing achievement, they or others may be on

the point of disclosing greater ones.

Tape System Viewed as
Sharply Reducing Cost

As a matter of fact, and although it was
not on the agenda of the news conference

at which Dr. Herbert T. Kalmus, Techni-

color president, announced the price reduc-

tion, there is food for the trade-wishers in

a revelation that came out in response to

reportorial questioning. Dr. Kalmus dis-

closed that his engineers were working on

a magnetic-tape process which, if they are

successful, will make it possible to record

image and sound simultaneously on tape, as

readily as sound is now recorded, which,

he said, without speculating as to extent,

“would greatly reduce costs all along the

line.”

See Long Period Before
Practicable Process

Recent estimates from other quarters have

placed the savings in recording costs ob-

tainable by such a process as high as 90 per

cent. Half of that would make a tremendous

difference in production costs. Dr. Kalmus
indicated, however, his belief that it might

be five years before a commercially practic-

able process of this kind were to be per-

fected.

The Technicolor price reduction, speaking

only of release prints for the present pur-

pose, is from 5.48 cents to 5.33 cents per

foot. This figures out, on the basis of the

1951 volume, as a saving to the industry of

about $775,000 per year. To an industry

that’s long despaired of seeing the price of

anything move in any direction but upward
this is a figure to be posted in big black ink

numerals.

Eight Pictures Started

During the week in which Dr. Kalmus
chose to release his good news three pictures

with “Color by Technicolor” were placed in

production. And, for what may be a record

in its own right, all were credited to one

producer, Universal-International’s Leonard

Goldstein.

“Untamed,” directed by Hugo Fregonese,

has Shelley Winters, Joseph Gotten and

Scott Brady in the cast.

“Claim Jumpers,” which Don Siegel is

directing, presents Audie Murphy, Faith

Domergue and Stephen McNally.

“Scarlet Angel,” directed by Sidney Sal-

kow, is headlined by Yvonne DeCarlo and

Rock Hudson.

MGM’s Nicholas Nayfack started “Glory

Alley,” directed by Richard Walsh, with

Leslie Caron, Gilbert Roland, Ralph Meeker

and others.

Andre Hakim launched “Gift of the

Magi” for 20th-Fox, to be composed of five

O’Henry short stories shot in sequence, with

Jeanne Crain, Farley Granger and Richard

Hylton.

Chaplin Begins Work on
New Film, “Limelight**

Charles Chaplin began producing, direct-

ing and acting in “Limelight,” with Sydney
Chaplin, Jr., and Claire Boom among the

principals.

Co-producers Anthony Veiller and Donald

Hyde rolled “Red Planet,” for United Art-

ists release, with Andrea King, Peter Graves

and Orley Lindgren.

Intercontinental Pictures, Inc., started

“Stolen Face,” with Anthony Hinds pro-

ducing and Terrence Fisher directing, which
co-stars Paul Henried and Lizabeth Scott.

It’s for Lippert release.

Acquires Foreign Rights
Exclusive foreign representation rights to

the new sound version of “Birth of a Na-
tion” have been acquired by David Gould,

foreign sales executive, from H. E. Aitken,

who controls the world copyright.

THIS WEEK IN PRODUCTION:
STARTED (8)

INDEPENDENT

Red Planet (Melaby
Pic. Inc.—U. A.
release)

Stolen Face (Inter-

continental Pic.

Prod.—Lippert
release)

Limelight (Chaplin
Prod.)

MGM
Glory Alley

20TH CENTURY-FOX
Gift of the Magi

UNIVERSAL-INT'L

Scarlet Angel (Tech-
nicolor)

Claim Jumpers
(Technicolor)

Untamed (Techni-
color)

FINISHED (8)

COLUMBIA
Apache Country

(Gene Autry Prod.)

MONOGRAM
Man from Black

Hills

Waco (in sepia)

REPUBLIC

Border Saddlemates

RKO RADIO
The Big Sky (Win-

chester Pic.)

Androcles and the

Lion

UNIVERSAL-INT'L

Ma and Pa Kettle Go
to Paris

Hear No Evil

SHOOTING (22)

INDEPENDENT

And Now Tomorrow
(Westminster Prod.

)

Monsoon (Film
Group, Inc., Prod.

;

Bombay^—color )

MGM
The Girl in White
Lovely to Look at

(Technicolor)
The Merry Widow

(Technicolor)
Scaramouche (Tech-

nicolor)

PARAMOUNT
Famous (Techni-

color)

REPUBLIC

Bal Tabarin (Paris)

RKO RADIO
Clash by Night

(Wald-Krasna
Prod.

)

The Korean Story

20TH CENTURY-FOX
Cry of the Swamp

(Technicolor)

Deadline . . . U. S. A.

Outcasts of Poker
Flat

Diplomatic Courier

Way of a Gaucho
(Technicolor)

The Girl Next Door
(Technicolor)

UNIVERSAL-INT'L

Red Ball Express

WARNER BROS.

Mara Maru

She’s Working Her
Way Through
College

This Woman Is

Dangerous

You Can’t Stop the

Marines (United
States Pic.)

Crimson Pirate

(Technicolor)
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the US, rate current

product on the basis of its performance in their theatres. This

report covers 108 attractions, 4,322 playdates.

Titles run alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. The tabulation is cumula-
tive. Dagger (f) denotes attractions published for the first time.

Asterisk indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AY—Average;
BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Across the Wide Missouri (MGM) 6 23 2 - -

Alice in Wonderland (RKO Radio) - 12 35 24 17

Along the Great Divide (W.B.) 1 9 31 20 5

fAn American in Paris (MGM) .
- 4 - - -

Angels in the Outfield (MGM) .

- 9 31 20 2

Anne of the Indies (20th-Fox) - - 2 4 3

Apache Drums (U.l.) - 13 38 12 2

As Young As You Feel (20th-Fox) - - 8 25 17

Bannerline (MGM) - - - - 5

Behave Yourself (RKO Radio) - - 2 2 4

Best of the Badmen (RKO Radio) - 9 32 30 10

Big Carnival, The (formerly Ace in the Hole)

(Para.) 3 14 25 35

(Blue Veil. The (RKO Radio) - 6 - - -

Captain Horatio Hornblower (W.B.) 17 23 25 10 4

Cattle Drive (U.l.) 10 5 9 13 7

(Close to My Heart (W.B.) -
1

- 2 3

Come Fill the Cup (W.B.) - - 4 4 7

Cornin' Round the Mountain (U.l) 13 7 26 15 -

Crosswinds (Para.) - 3 4 4 -

Cyrano de Bergerac (U.A.) 16 1

1

7 6 2

Darling How Could You! (Para.) .

- - - 2 6

David and Bathsheba (20th-Fox) 39 13 3 1
-

Day the Earth Stood Still, The (20th-Fox) -
1

1

16 20 3

Dear Brat (Para.) - 2 39 20 22

Desert Fox, The (20th-Fox) 3 16 8 2 1

Disc Jockey ( A.A.) - - -
I 6

(Drums in the Deep South (RKO Radio) - - - 3 1

'''Excuse My Dust (MGM) . 1 17 58 22 1

’^Fabiola (U.A.) - 6 6 10 4

Five (Col.) -
1 3 - -

Flying Leathernecks (RKO Radio) 7 23 14 1 1
-

Force of Arms (W.B.) - 3 20 20 5

Fort Worth (W.B.) 10 33 35 12 3

Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) 25 34 8 6 1

Frogmen, The (20th-Fox) 21 13 59 21 5

Golden Horde, The (U.l.) - 3 10 9 5

Guy Who Came Back, The (20th-Fox) - - 7 31 6

Happy Go Lovely (RKO Radio) -
1 18 16 3

Hard, Fast and Beautiful (RKO Radio) - 2 2 17 1 1

He Ran All the Way (U.A.) - - 3 29 5

Here Comes the Groom (Para.) 12 26 22 5 18

His Kind of Woman (RKO Radio) 4 8 7 13 -

Hollywood Story (U.l.) - - 4 2 2

House on Telegraph Hill, The (20th-Fox) - - 4 15 6

Hurricane Island (Col.) -
1 3 5 2

Inside the Walls of Folsom Prison (W.B.) - 7 8 19 5

Iron Man. The (U.l.) 1 5 3 13 1

EX AA AV BA PR

Jim Thorpe—All American (W.B.) - 2 22 26 7

Kind Lady (MGM) - - 8 5 12

Lady from Texas, The (U.l.) - - 4 2 1

Law and the Lady, The (MGM) 1 2 6 22

Let's Go Navy (Mono.) 4 8 1
- -

(Let's Make It Legal (20th-Fox) - 2 7 1

'•‘Little Big Horn (Lippert) 4 9 4 5

Little Egypt (U.l.) 1 4 16 6 1

'•‘Lorna Doone (Col.) 6 20 9 3

Lost Continent (Lippert) .... 1 2 1 1

Love Nest (20th-Fox) - 5 5 5

Mark of the Renegade (U.l.) .
- 5 10 2

Mask of the Avenger (Col.) . 1 7 1 9

Meet Me After the Show (20th-Fox) . 3 23 43 10 1

Millionaire for Christy, A (20th-Fox) ... 4 7 24 9

Mr. Belvedere Rings the Bell (20th-Fox) . . . 9 16 29 29 9

Mr. Imperium (MGM) -
1 5 8

Mob, The (Col.) . 4 4 12 1

Never Trust a Gambler (Col.) - -
1 3

Night Into Morning (MGM) 1 1 7 17 6

No Highway in the Sky (20th-Fox) .

- 4 10 13

No Questions Asked (MGM) - 6 13 16

On Moonlight Bay (W.B.) 47 66 13 10 1

On the Loose (RKO Radio) 3 - 3 -

Painting the Clouds With Sunshine (W.B.) 12 20 16 1

Passage West (Para.) 9 2 36 18 16

Peking Express (Para.) 1 4 6 13 16

People Against O'Hara (MGM) 3 8 28 13

People Will Talk (20th-Fox) 1 14 26 18 -

Pickup (Col.) 12 7 2 7

Place in the Sun, A (Para.) 7 10 2 - -

Prince Who Was a Thief, The (U.l.) 1 10 31 26 -

Red Badge of Courage, The (MGM) . 1 2 3 5

Rhubarb (Para.) . 7 9 12 3

Rich, Young and Pretty (MGM). 2 30 54 26 2

Saturday's Hero (Col.) - 8 8 10 4

Secret of Convict Lake, The (20th-Fox) 4 16 14 6 1

Showboat (MGM) 115 25 15 - -

Sirocco (Col.) 1 1 9 10 20

"“St. Benny the Dip (U.A.) -
1 4 -

Strangers On a Train (W.B.) 3 38 30 26 7

Streetcar Named Desire, A (W.B.) 4 2 - - -

Strictly Dishonorable (MGM) . 3 2 14 46

Strip, The (MGM )
- 10 20 3

(Submarine Command (Para.) .

- 2 2 -

Sunny Side of the Street (Col.) - 4 - -

Take Care of My Little Girl (20th-Fox) 10 62 47 7 -

Tall Target, The (MGM) - 3 5 12

(Tembo (RKO Radio) 4 - - - -

Teresa (MGM) - 7 10 22 1 1

Texas Carnival (MGM) 8 28 9 - -

Texas Rangers (Col.) 1 7 14 4 7

That's My Boy (Para.) 44 31 17 6 -

Thunder On the Hill (U.l.)
-

1 6 3 6

Tomorrow is Another Day (W.B.) - - 5 1 4

Two Of a Kind (Col.) .

- 6 14 5

Warpath ( Para.)
- 2 44 15 6

(Well, The (U.A.)
- 3 1 1 1

Whistle at Eaton Falls, The (Col.) . .

- - “ 3 3

You Never Can Tell (U.l.)
- 2 2 6
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QUIGLEY AWARDS
CONTENDERS
FRANCIS AIELLO
Manos, Vandergrist, Pa.

L. B. BARRETT
Odeon, Bilston, Eng.

GEORGE BERNARD
Carlton, Norwich, Eng.

WALTER BLANCHARD
California

Pittsburg, Calif.

HUGH S. BORLAND
Louis, Chicago, III.

RUSSELL BOVIM
State, St. Louis, Mo.

NOEL BRIGGS
Lyric

Wellingbrough, Eng.

BILL BROWN
Majestic

Evansville, Ind.

JOHN BROWN
New Victoria

Edinburgh, Scotland

CLIFF R. BUECHEL
Mary Anderson
Louisville, Ky.

G. BURTON
Palace, Liverpool, Eng.

A. M. CAMILLO
Uptown
Milwaukee, Wis.

E. C. CARTER
Odeon, Dagenham, Eng.

TIFF COOK
Capitol, Toronto, Can.

TED DAVIDSON
Ohio, Lima, O.

C. A. DAWE
Capitol, Leith, Scotland

ELMER N. DE WITT
Valentine, Defiance, O.

J. DE BENEDEHO
Poll, Worcester, Mass.

WALTER DINGMAN
Warner
Beverly Hills, Cal.

JOHN A. DIXON
Regal
Chesterfield, Eng.

NORMAN DUNCAN
Strand, Vancouver, Can.

COLIN FARMAN
Dominion
Blackpool, Eng.

HENRI FOL
Agara
Brussels, Belgium

WILLIAM FREISE
Rivoli, La Cross, Wis.

ARNOLD GATES
Stillman, Cleveland, O.

FRANCIS GILL
Paonia, Paohia, Colo.

PAUL E. GLASE
Embassy, Reading, Pa.

ADAM G. GOELZ
Hippodrome
Baltimore, Md.

CHARLES GRAZIANO
Paramount
Syracuse, N. Y.

A. GRAY
Regal, Oxford, Eng.

SAM H. GREISMAN
Jefferson

Fort Wayne, Ind.

MEL HABER
Miracle

Coral Gables, Fla.

ARTHUR HALLOCK
Paramount
Baltimore, Md.

AL HANSEN
Atlantic, Atlantic, la.

FRANK HARPSTER
Ohio, Mansfield, O.

L. H. HOLMAN
Riti, Hereford, Eng.

E. J. HYLAND
Rialto

Londonderry, N. Ireland

CHARLIE JONES
Dawn, Elma, la.

DALE LEE
Wilma
Cour d'Alene, Idaho

TOMMY LEE
Harris, Warren, O.

LARRY R. LEVY
Colonial, Reading, Pa.

FRED LIENHARDT
Glarus, Glarus, Wis.

JOHN P. LOWE
Garden
Greenfield, Mass.

FLO McDonald
Interstate

Mercedes, Texas

FRANK MANENTE
Esquire, Toledo, O.

D. W. MELLOTT
Naylor

Washington, D. C.

JAMES W. MICHAELS
Mercury, Buffalo, N. Y.

RICHARD MILLER
Genesee, Buffalo, N. Y.

L. MITCHELL
Princess, Barnsley, Eng.

TED MUNSON
Hardee, Wauchula, Fla.

JIM O'LAUGHLIN
Port

Newburyport, Mass.

PEARCE PARKHURST
Drive-In

Lansing, Mich.

J. K. PEASE
Princess

Blackpool, Eng.

GEORGE PETERS
Loew's, Richmond, Va.

KEN PRICKETT
Mid-West Drive-In

La Grange, III.

GERTRUDE L.

REYNOLDS
Parma, Parma, O.

CARL ROGERS
Loew's, Dayton, O.

MORRIS ROSENTHAL
Poll, New Haven, Conn.

.^. J. SADLER
Savoy, Brighton, Eng.

W. S. SAMUELS
Lamar, Beaumont, Tex.

ALBERT SIDI

Regal

Levenshulme, Eng.

KENNETH SNIFFIN
President

Manchester, Ga.

S. L. SORKIN
Keith's, Syracuse, N. Y,

FRANK SPENCER
Regal, Wembly, Eng.

LESLIE STARKEY
Regal

Northampton, Eng.

KARL SUTHERLAND
Voncastle

Greencastle, Ind.

L. J. THOMPSON
State, Menomlnie, Wis.

BILL TRUDELL
Capitol, London, Can.

FRED TYLER
Palace, Banbury, Eng.

DALE TYSINGER
Shea, Ashtabula, O.

JOHN C. VLACHOS
Flatroc, Flat Rock, Mich.

LILY WATT
Odeon
Coatbridge, Scotland

J. H. WAHS
Watts, Osage, Iowa

DAVID B. WILLIAMS
Gaumont
New Cross, Eng.

G. WILLIAMS
Regent, Chatham, Eng.

S. E. P. WILLIAMS
Ritz, Woking, Eng.

TOM WOLF
Dreamland
Herington, Kan.

T. C. WRIGHT
Paladium, RIpon, Eng.

Round Table
SI Contenders for the Quigley Awards are asked to note that in the
J current listing in this issue we have been compelled to omit some

who have been previously listed in this quarter. Many Round Table
members have several entries, and all are properly in the competition,
whether or not there is room for multiple listing. British contenders will

have a separate section in the contenders’ list at the conclusion of the
quarter, since there are too many to list at this time, although all have
been acknowledged. . . . Also, numerous Round Table members who
are entered in the 20th Century-Fox showmanship contest for “The Day
the Earth Stood Still’’ will have their campaigns entered for the Quigley
Awards in the first quarter of 1952, as soon as the judging is completed
in the Fox contest. A chance is thus held out for double entry, if as

and when desired. . . . Phil Katz, with the advertising department of

Warner’s theatres in Pittsburgh, sends a copy of a mimeographed bro-
chure for the Christmas season, w'hich is going out to 75 Warner’s the-

atres in the Pittsburgh area. Phil is now assistant to Jack Kahn in the

divisional management set-up, a nice promotion for an old Quigley
Award winner. . . . Andy Settle, manager of Warner’s Capitol theatre,

Springfield, Mass., sends a photo and tear sheet of newspaper comment
on his exceptional ballyhoo for “The Tanks Are Coming.’’ . . . Milton
Harris, after years of exploitation, promotional and publicity chores for

Loew’s theatres in Oeveland, is back in harness as manager and ex-
ploiteer for the Cinema theatre in Buffalo. . . . John P. Lowe, manager
of the Garden theatre, Greenfield, Mass., arranged a personal broadcast
in behalf of “Golden Girl” over a local station.

T

SI Lee Thompson, manager of the State theatre, Menomonie, Wise.,
with the same management as the Hotel Marion in the same small

city, displayed a newspaper advertisement for both situations, on Thanks-
giving Day, with Tom Turkey getting top billing at the Marion, and
“Crosswinds” at the State. We’ll have some of Lee’s excellent newspaper
advertising in an upcoming Round Table page. . . . R. E. Agle, Sr.

reports some changes in North Carolina, with J. V. Caudill transferred

from the Parkway, West Jefferson, to the Motor Park Drive-In, Pink
Hill

:
and Dale Baldwin at the Parkway enrolled as a new member

of the Round Table. . . . Lew Young, manager of the Norgan theatre,

Palmerston, Ontario, is another small town manager to join the Round
Table with good evidence of his showmanship'. Lew is doing a grand
job in a town of 1,600 population. . . . Samuel Goldstein, manager of

the Paxtang theatre, Paxtang, Pa., is another new member, co-owner
and general nabob, he says, in his small-town theatre. He uses a monthly
program just the size and color of your Round Table membership card.

. . . John DiBenedetto, manager of Loew’s Poli, Worcester, Mass., had
the town excited about “The Day the Earth Stood Still.” . . . Forrest
JusTis, manager of the Imperial theatre. Long Beach., Cal., created an
impressive display with some organ pipes and holiday trim, using an
organ recording for sound effects. . . . Hugh S. Borland, manager of

the friendly Louis theatre, on Chicago’s southside, one of many Round
Table members who are also entered in the “Better Theatres” competi-
tion for “Manager of the Month.” . . . Matt Saunders, manager of

Loew’s Poli theatre, Bridgeport, used an exhibit of German beer steins

as lobby display for “The Desert Fox.”

T T

€ Lou Cohen, manager of Loew’s Poli theatre, Hartford, and his

assistant. Norm Levinson, went into a huddle with Frank
Wooding, editor of the Sunday Herald, and hatched out an eight-column
feature, “The Movietime Poli Puzzler”—with publicity mats to be identi-

fied by eager fans and matched up with coming attractions. . . . Harold
Heller, manager of the RKO Midwest theatres in Grand Rapids, Mich.,

proud of his promotional campaign for “The Blue Veil” which had a

round of applause from Harry Mandel, in the New York home office.

. . . J. E. Willson, manager of the Majestic theatre. Clear Lake, S. Dak.,

is a new member of the Round Table from a small situation, and wel-

comed for his showmanship. . . . Jack Petroski, manager of Warner’s
Palace theatre, Norwich, Conn., had newspaper comment on his street

parade for “The Tanks Are Coming” with cooperation of local veterans.

Monty Salmon sponsoring another art exhibit in his Rivoli theatre

lounge, on Broadway, as a supplemental attraction with “Fixed Bay-
onets.” ... Ray McNamara, manager of the Allyn theatre, Hartford,

had a telegram from Kirk Douglas direct to the Hartford Times, which
they printed with his message,

“
‘Detective Story’ is a great woman’s

picture, and not just another cops-and-robbers film.” . . . Edward Mc-
Globe, manager of the RKO Palace theatre, Cincinnati, issued a sub-

poena to impress potential patrons they should see his new attraction,

“Detective Story.” . . . Sid Keeper, manager of Loew’s College theatre.

New Haven, putting out “Kiss Permits” as throwaways for “Too Young
To Kiss,” with a pretty teen-ager passing out lollypops as street ballyhoo.

. . . C. R. Nicholson, manager of the Palace theatre, Leesburg, Fla.,

is an ex-service man who joins the Round Table in his new and chosen
profession.
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JPtBul Glase
Daes *3€€Bgic*

Paul E. Glase, manager of Fabian’s Em-
bassy theatre, Reading, Pa., submits an ex-

tensive campaign on “The Magic Face” as

his entry for the Quigley Awards in the

fourth quarter. It’s a better than usual ex-

ample, with emphasis on newspaper cooper-

ation. He had the benefit of a visiting Co-

lumbia exploiteer, Sid Zins, out of the

Washington office, who came loaded with

a $10,000 bill (for exploitation purposes.

You couldn’t cash it in a bar and grill!)

The Mayor and other city officials were im-

pressed, however.

Seriously, the $10,000 bill built up Rotary

and other club meetings, built newspaper
publicity and lobby and street uses that were
worth all the trouble and effort. You never

can tell what will be “new and different,”

and this little item is apparently quite a

novelty—at least, where we travel. Exploita-

tion is made of even more elusive ingredi-

ents. The newspaper and radio campaigns
are par excellence, and will obtain careful

study on the part of the Quigley Awards
judges in this quarter. Ten thousand heralds

were distributed, and 175 window cards

placed in business section store windows.

Betty Grable Will Also

Make a Nice Herald
Mrs. Flo McDonald, manager of the

State theatre, Mercedes, Texas, proves it

with the attractive herald which she circu-

lated for “Meet Me After the Show”

—

which had nothing as a front cover, except

Betty herself, with trade mark fixtures.

THANKS TO MANAGER

"Ex-Tankers Are Thankers for Film About
Outfit" reads the caption in the Louisville

Times, marking the occasion, above, when
two members of the Third Armored Division,

present Cliff Buechel, left, manager of the
Mary Anderson theatre, with a citation,

commemorating Nazi-smashing activities

Carl Rogers Also Went
Thataway In Dayton

Carl Rogers, manager of Loew’s theatre,

Dayton, had some cute street ballyhoo stuff

for “Callaway Went Thataway” which we’d

like to take right out of his current entry

for the Quigley Awards and use on our pic-

ture page. He kidded the kidding cowboy
epic with typical sagebrush humor and made
the most of the direction signal, indicated

by a thumb, pointing “thataway.” It isn’t

easy to put over street ballyhoo in a town

as large as Dayton and we can guess that

folks there knew there was a gagster, afoot

or horseback, somewhere in the vicinity of

Loew’s.

First Fap^
Fail Drive

That’s what A1 Camillo, manager of the

Fox Uptown theatre, Milwaukee, calls his

campaign entered for the Quigley Awards,

which is also entered in the first lap of the

fall drive for the H. J. Fitzgerald sweep-

stakes in Milwaukee. Fox managers in that

neck of the woods know exactly what we
mean, and it means a lot to managers on the

ball, and striving to get ahead.

A1 did some unusual things with “The
Frogmen”—notably lobby displays with in-

triguing and slightly frightening exhibits

that you looked into through peepholes. To
see what “The Frogmen” see—what do you
think? The doorman and members of the

theatre staff, personally wrote and mailed

500 postcards in their own handwriting, (it

says here) and there is one to prove it,

which looks convincing. It must have been

read with real interest by the patrons.

Other examples of showmanship and
management are also included in the cam-
paign book, and while A1 doesn’t know it,

we are going to detour this for the attention

of “Better Theatres” as an exhibit of good
theatre housekeeping, in the contest for

“Manager of the Month.”

Bus Named "Desire"
For Manager Elwood Jones’ engagement

of “Streetcar Named Desire” at the RKO
Grand theatre in Cincinnati, a comprehen-

sive tieup was arranged with the Street

Railway Company. 800 posters were used

in their vehicles urging travel to the thea-

tre by bus to see “Streetcar.” Via trailer,

the theatre in turn stressed bus travel.

A JVeav Idea for the Birthday GiwnMniek

Gertrude L Tracy, now Reynolds (she’s married!) sends a new
stunt she is developing at the Parma theatre, Parma, Ohio—a Cleve-
land suburb—which she has copyrighted and wants to market on a
national basis. It offers two revolving wheels which match the
months and dates to equal your birthday, if you’re lucky. Top prize
winners get $50 and runners-up lesser amounts, in cash or gifts, all

provided by local sponsors. Ohio laws are very strict about this

type of giveaway, and Gert says this passes local inspection and
state law. We can see how the double wheel, which gives both
the month and the day, could boost attendance and excitement for

birthday clubs. She says business Is up anywhere from SO to 70
percent, since she put ’’Lucky Star" In her stage program, as part
of the Parma Theatre Birthday Book. That’s Gertrude, looking like

an attractive theatre manager, in the photos.
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Small Tatvn
Hits Stride

“Herington is a small Kansas town of 3,600

people, with a nice 600-seat theatre,” says

Tom Wolf, manager of the Dreamland, and

long time member of the Round Table, who
admits he hasn’t sent in many examples of

his good showmanship in too long a time.

The town has a weekly newspaper, no radio

opportunity and no sign artist available. But

he is in the swing, nevertheless, with good

printing and good ideas of exploitation, on

a limited budget. He says, “What is spent

in a day in some theatres has to do for all

week here.”

His campaign on “People Will Talk” in-

cluded at least one 24-sheet, plus good news-

paper advertising, and he says he grossed

140% of average. For “Movietime, U.S.A.”

as a campaign, he had some attractive girls

on stage, and some attractive arguments to

prove that movies are better than ever. A
sneak preview of a new picture helped to

make it authentic. His monthly program,

mailed to box holders, and his use of heralds,

show better printing quality at the press

and better use of these facilities than is

common.

Spreading a Rumor
To Start Talk?

Charles R. Darby, manager of the Avon
theatre. Providence, R. I., and recently ap-

pointed a district manager for the Lockwood
and Gordon chain, put out thousands of 4-

page folders, on the front page of which was
the question

—“The Cameo theatre does not

belong to Lockwood and Gordon ?????”

And on the inside pages, he sold the idea

that the theatre really belonged to “You”

—

meaning the patrons in the immediate trad-

ing area who were most interested in the

Cameo’s policy of family pictures. The stunt

took hold, and hundreds of patrons accepted

the suggestion to write down their ideas of

how the Cameo could be more valuable to

them, as their neighborhood theatre.

Now . . . RCA ready

TO ST/iKE MORE MILLIONS

in your theatre business

Offers bold new plan to help you

modernize now on low-cost credit

Effective immediately: For you, the

theatre owners, RCA now makes avail-

able additional millions of dollars in new

credit financing in an all-out effort to

give you the theatre equipment you

need to modernize right now for better

house appeal, bigger grosses!

Get full story.

Call your RCA Dealer . . today.

THCATRE CQUIPMENT

RADIO CORPORATION of AMERICA

ENGINEERING PRODUCTS DEPT. CAMDEN, N. J.

Selling Appraach
TOO YOUNG TO KISS—Metro-Goldwyn-
Mayer. The Year's Romantic Comedy of

Young Love. MGM joyfully presents the

hilarious answer to the question: “When Is

a Miss Too Young to Kiss?" Van Johnson

and June Allyson together again, in a typi-

cal holiday show. “The things she says!

The things she does! Is she a kid ... or is

she kidding?" 24-sheet and other posters

have huge portraits of stars, and art work

for marquee or lobby displays. Newspaper
ad mats mostly feature June Allyson in a

pose and costume hat that won't be famil-

iar to her fans because it isn't a good like-

ness. There are lots of different sizes avail-

able but no choice insofar as this picture

is concerned. Publicity mats and stories

include other pictures of June Allyson that

folks will recognize. There are plenty of

small ads, and a utility mat and hold-over

ads, with some difference in style. Picture

lends itself to exploitation along lines of

teen-age girls and “kid sister" stuff. You
can promote tieups and stage events for

the sub-deb set, with pigtail contests and
stunts for the smaller fry. Lollypops and
candy kisses go well with sponsors for co-

operative tieups. Kissing games, kiss per-

mits, pucker-up promotions, will intrigue

the younger element. Picture is the pre-

Christmas holiday program at the Radio

City Music Hall.

GOLDEN GIRL^— 20th Century-Fox. In

color by Technicolor. America Sings—
Dances—To the Love Story of the Girl who
set an Era Aglow. The Biggest Entertain-

ment Gold Strike in Years. Out-Singing,

Out-Dancing, Out-Shining Them All. The
story of Lotta Crabtree, top star of the

Gold Rush Days in California, with Mitzl

Gaynor, Dennis Day, Dale Robertson and
James Barton. 24-sheet and other posters

will make good cut-outs for marquee and
lobby display. Where can you get so

much good art work and color/ Herald is

mentioned but not illustrated in the press-

book, but it usually contains all the best

advertising approach. Newspaper ads are

vigorous and will create plenty of interest

in the music, color and sex appeal of this

lively picture. A set of teasers are okey
and will serve in small situations, but mat
No. 502 is best in the book, unless you
happen to like No. 501 better—both are
big. Dennis Day's songs, “Never" and
“California Moon," from the picture, have
had generous playing by disc jockeys in

advance of your playdates. Mitzi Gaynor
has grown up to be known as America's
New Sweetheart of Musical Films. Dale
Robertson is a new young man for the
teen-age fans to swoon over. Publicity

mats and stories will sell these attractive

people in free space.

COME FILL THE CUP—Warner Brothers.

Heel and hero! Jimmy Cagney's role of

roles. He had a thirst for trouble, and one
woman's love. Powerful—and powerfully

different. The man, his story, in that new
motion picture that is “something special."

No 24-sheet, but the 6-sheet and smaller

posters will make cut-outs for lobby dis-

play. Tabloid-style herald, or you have a

choice of oversized newspaper ad mats
and can print your own. There's an abun-
dance of ad mats in smaller sizes, sufficient

to provide for every situation. Some of

them are strong stuff, with striking poses
that will arrest Jimmy Cagney's fans, at

your point of sale—notably in the 3-column
width. Picture is strong temperance les-

son, and will appeal to those who oppose
the demon rum. Might be good to run a

preview for the W.C.T.U. or other organ-
izations who will have a special interest.

It is strong drama and will satisfy as a pic-

ture in the class with “The Lost Weekend"
which won an Academy Award. Pressbook

suggests that college groups may find a

theme in this for their journalism classes.

Homer McCallon, manager of Loew’s
State theatre, Houston, Texas, proud of

special window displays promoted for “An
American in Paris.”

Harold Lyon, manager of the Paramount
theatre, Kansas City, making with big mar-
quee letters to properly display “A Streetcar

Named Desire.”

THE WELL— United Artists. Sooner or

later, you must see it! The most talked

about picture of the year! Suspense like

nothing you've ever experienced before!

Drama of suspicion, prejudice, violence.

Praised by opinion-makers, a powerful pic-

ture of racial conflict, features Negro
stars. 24-sheet and other posters have
strong display possibilities for marquee
and lobby cut-outs. Small herald packs

the punch of the selling approach. News-
paper ad mats include many too large for

any but the very big theatres, but there

are good teasers, mostly designed to sell

the two-word title with bold emphasis. The
use of the concentric circles in your lobby
art will describe the circular, confining feel-

ing of “The Well" and dramatize your ad-
vertising style. You can adopt this as sort

of a trademark for the picture that will be
“something new and different" for a very
dramatic attraction. Sell it as serious stuff

and don't ballyhoo it with bathing girls on
floats! Pressbook suggests cooperation
with local organizations, and cites success-

ful local campaigns.

FtLMACK^a^TRAlLERS
ARE THE BEST^,

. FROM ANY 1

^ANGLEjr^^

CHICAGO. 1327 $. Wibash ^ NEW YORK. 630 Ninth Av.
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks; MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

HELP WANTED

PROJECTIONIST: MIDWESTERN TOWN SEVEN
nights, two matinees—no drinkers or drifters need
apply. Give full information, photo, references in first

letter—steady job. BOX 2621, MOTION PICTURE
HERALD.

OPERATOR WANTED—MUST ^VE EXPERI-
ence, reliable; steady work, A-1 Equipment. Write C.

NEITHOLD, care of Orange Inn, Goshen, New York.

THEATRES

FIRST-RUN AIR CONDITIONED 4'10-SEAT THE-
atre in Florida town of 15,000 population. Only one
other regular theatre in area. County population over
,10,000. Will sell lease and equipment. $20,000 cash re-

quired. Balance easy terms. A real spot for experi-

enced theatre operator. Write BOX 2620, MOTION
PICTURE HERALD.

DRIVE-IN THEATRE FOR SALE. EASTERN
South Carolina. JOHN ALLISON. 483 West Palmetto
Street, Florence, South Carolina.

600 SEAT, SIX MONTHS OLD. NO OOMPETI-
tion. Located in Michigan. BOX 2623, MOTION PIC-
TURE HERALD.

FLORIDA 400 SEAT THEATRE. SMALL DOWN
payment. RITZ, Bowling Green.

BOOKS

MAGIC SHADOWS-THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading

for now and authoritative reference for tomorrow. _A
Georgetown University Press book. Price, postpaid,

$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20. N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.

Expert information on all phases of projection and
equipment. Special new section on television. Invalu-

able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac—the big book about your business—1951-52 edi-

tion out soon. Contains over 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures, 1944 to

date. Order your copy today. $5.00 postage included.

Send remittance to QUIGLEY BOOKSHOP. 1270

Sixth Ave., New York 30, N. Y.

POSITION WANTED

THEATRE EXECUTIVE, 34, WITH PRESENT
employer 15 years, desires change in New York City.
Complete knowledge exploitation, booking, manage-
ment of all type operations. BOX 2619, MOTION
PICTURE HERALD.

PRINTING SERVICE

WINDOW CARDS, PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING CO.,
Cato. N. Y.

USED EQUIPMENT

SAVE 25% TO 50% AND MORE! T^DE IN
your old, wornout equipment for modern projection and
sound. Buy on time—pay out of increased box-office

receipts, ^nd equipment list and seating capacity.

S. O. S. CINEMA SUPPLY CORPORATION. 604 W.
52nd St., New York 19.

BUY NOTHING! CHECK WITH STAR FIRST!
Super-Simplex mechanisms, rebuilt, $850. pair; E-7
mechanisms, $895. ;

pair Simplex portables, rebuilt and
complete, $895. ;

pair Simplex-Acmes with baby arc

lamphouses, rebuilt and complete, $950. ; Goldberg auto-

matic rewinder $39.50; wire reels 75c. STAR CINEMA
SUPPLY, 441 West 50th Street. New York 19.

THEATRE SEATING

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. Chairs re-

built in your theatre without interruption. 'THEATRE
SEAT SERVICE CO., 160 Hermitage Ave., Nashville,

Tennessee.

BUY CHAIRS FROM RELIABLE SOURCE—
that means S. O. S. Get our chair bulletin showing
outstanding values. S. O. S. CINEMA SUPPLY
CORPORATION, 604 W. 52nd St.. New York 19.

BUSINESS BOOSTERS

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions. COMICS PREMIUM CO., 41^4
Greenwich St.. N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CnjT CARDS, 75 OR 100 NUMBERS.
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18. N. Y.

POPULAR, NEW, APPROVED IOC COMIC
books. Original publishers package, plus large colored

Roy Rogers Photograph, 3c per combination. Roy
Rogers Official Deputy Sheriff Badge, individually

mounted, plus Rogers’ photograph; 4c per combination.

SIDNEY ROSS, 346 West 44th Street, New York
City 18. N. Y.

NEW EQUIPMENT

GET ECONOMICAL AND GET TEMPERED MA-
sonite marquee letters. 4"—35c; 8"—50c; 10"—60c; 12"
—85c; 14"—$1.25; 16"—$1.50 (all colors). Fits Wagner.
Adler, Bevelite signs. S. (>. S. CINEMA SUPPLY
CORPORATION. 604 W. 52nd St., New York 19.

SELL YOUR PICTURE AND SOUND WITH
flameproofed, fungusproofed plastic screen 3954c sq. ft.

;

beaded 4952C; reflectors 20% off; coated lenses $100.00
pair; A-25A amplifier 25 watts w/monitor $175; Tru-
sonic 2 way speaker system $249.50. S. O. S. CINEMA
SUPPLY CORPORATION, 604 W. 52nd St., N. Y. 19.

WHITE PLASTIC COATED SCREENS 35C FOOT;
reel alarms $5.50; film cabinets, shopworn, $2.25 sec-
tion; splicers $5.67; changeovers with foot switches
$39.50. STAR ONEMA SUPPLY, 441 West 50th
Street. New York 19.

STUDIO AND PRODUCTION
EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE CAMERA MART.
INC., 1845 Broadway, New York 23, N. Y.

ART REEVES 35MM RECORDER OUTFIT; RE-
built $2,975 ; shustek 35/16mm picture reduction printer,
rebuilt $2,995; sound cameras, single system, complete
Belhowell outfit, $3,950; complete Akeley WE outfit.

$5,250; Auricon Ifimm professional sound camera, $495;
i6mm animation stand complete $2,250; Maurer BM
recording system, complete $2,495; Moviola soundpix
UDS, rebuilt, $1,095; new bridgamatic studio produc-
tion 16mm automatic developing machines, $W5. Cash
paid for used studio equipment. Trades taken. S. O. S.

CINEMA SUPPLY CORPORATION, 604 W. 52nd St.,
New York 19.

DRIVE-IN EQUIPMENT

NOW IS THE TIME TO ORDER DRIVE-IN
equipment for Spring 1952 opening. Complete dual pro-
jection and sound from $1,595; in-car speakers $15.95
pair with junction box. All available on easy payment
plan. Send for equipment list. S. O. S. CINEMA
SUPPLY CORPORATION, 604 W. 52nd St.. New
York 19.

GLAD TIDINGS

THIS IS THE TIME OF THE YEAR WHEN ONE
not only extends and receives glad tidings of the sea-

son, but also takes inventory of his needs—for in-

stance, if after looking around your theatre, you find

a few items that are no longer being used, why not
offer them for sale, and by the same token, if you find
yourself in need of special equipment and service—this

is the right place to look for it. Let the classified

advertising page carry your glad tidings for the new
year.

B & K Buys First Run

Theatre in Chicago
Half interest in the United Artists theatre,

a first run Chicago house, was purchased

last week hy the Balaban and Katz Corpo-

ration from United Artists Theatre Circuit,

Inc., making the Loop theatre a wholly-

owned B & K operation. Under a decree

of the United States District Court of the

southern district of New York, B & K is

required to make the theatre available for

sale for a period of four months following

Nov. 20, 1951, after which, if not sold, the

house can be retained as part of B & K.

Aids Detroit Drive

The Detroit Free Press is running a se-

ries of short biographies on outstanding

Detroit showmen to highlight “Movie Time
in Michigan.”

Dublin Variety Club

Elects New Officers
Variety International’s new Dublin Tent,

Number 41, has elected officers and a crew.

They are: Louis Elliman, chief barker; Nor-

man Barfield, first assistant ; Brinsley Sheri-

dan, second assistant; Robert Britton, dough

guy; T. O’Keefe, property master. Also, A.

Elliman, Patrick Farrell, Peter Parrel, Jack

Lyons and Maurice Baum.
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Now in Distribution . .

.

The Industry's Most-Wanted

Most-Often-Used Reference Book

Revised

Expanded
1951-52 Edition • •

The unique WHO S WHO section is

brought up to date and completely re-

edited—nearly 12,000 concise biogra-

phies of film players, producers, direc-

tors, studio writers, executives, home

office executives, and many others in or

associated with this industry.

PLES an organized, easy-to-find, up-to-

date, thorough compilation of complete

facts and figures; including corporate

structures, film and con>pany records,

listings of all kinds; picture stars and re-

lease dates from 1944 to now; industry

economics, tax data
;

production code,

advertising code; theatre attendance, cir-

cuits and non-circuits, drive-in-theatres;

picture costs and grosses; radio and tele-

vision; and a veritable mine of other

reliable data . . . gathered by the indus-

try’s most extensive and intensive trade

publishing organization, the Quigley

offices in New York, Hollywood, Wash-

ington, Chicago and London with cor-

respondents throughout the United States

and Canada and the capital cities of the

world . . . expertly edited by Red Kami

and associate editors at headquarters.

Price

$5.00
Postpaid

Thumb-
Indexed . . .

Who’s Who

Corps.

Codes

Circuits

Cov. Case

Drive-Ins

World
Market

Pictures

Great

Britain

Services

Press

Equipment

Non-
Theatrical

Organizations

Television

and Radio

Edited by Red Kami

There just isn’t anything like it in this industry. It is the

accepted “Who’s Who and What’s What” for the entire

field. Even at several times its price, many executives

would not be without the latest Almanac!

The previous editixm teas a sell-out! Advance orders for
the 1951-52 edition have set a new record. To make sure

of your copy, order NOW.
9UIGLEY PUBLICATIONS 1270 Sixth Ave.. New York. N. Y.



THIS WEEK’S
BACK PAGE

PICKFORD'S BACK AND
KRAMER’S GOT HER!
Front page news around
the world is Mary Pick-
ford’s return to the screen
in THE LIBRARY by
Kramer for Columbia.
Retired since ’33, Miss
Pickford said : “This is

the one and only story
which would have in-

duced me again to appear
before the cameras.’’

SUPERPRODUCER! Sam (“Super-
man”) Katzman sets new pro-

duction speed record by shooting
224 scenes in one day for KING
OF THE CONGO serial. Four
units worked simultaneously to

break the record for the Buster
Crabbe starrer.

WHODUNIT? SHEDUNIT! Jean
Simmons scores personal tri-

umph as THE CLOUDED
YELLOW wows Park Avenue,
N. Y., premiere crowds. “The Big
Time !” exclaimed Walter Win-
chell. “Moves with the velocity of

an express train,” praised the
N. Y. Times.

ALDO TAKES A HOLLIDAY! Judy Holliday succumbs to new star

Aldo (“Saturday’s Hero”) Ray in THE MARRYING KIND.
It’s Columbia’s successor to “Born Yesterday” from the same
star, director, writer combination.

HERE AGAIN as cameras get

set to start rolling on Rita’s

long-awaited new picture,

Twenty exciting gown Kf
changes— three more than W'
in “Gilda”— promise to ^

make it her most glamorous.
Glenn Ford co-stars and
Vincent Sherman directs.

r
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Some say that women decide which movie to go to!

Some say that men choose the pictures!

But here’s the picture everybody wants to see!

M-G-M’s WESTWARD THE WOMEN”
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New Sales Chief

M r. NICHOLAS M. SCHENCK, in a characteristically.^,^

clear and concise announcement, this week made
known an important executive realignment in the

distribution affairs of Metro-Goldwyn-Mayer.

Mr. Charles M. Reagan, whose ability, personality and ex-

perience have long exerted significant impress in the depart-

ment of motion picture distribution, was named to succeed

Mr. William F. Rodgers, an executive who has enjoyed a

notable position of confidence and respect in the affairs of

the industry.

It has been an open secret that Bill Rodgers, after the many
years of shouldering the relentless burden of his office as vice-

president in charge of domestic distribution of MGM pictures,

was anxious to have the load lightened so that he might
address himself leisurely to many industry and personal affairs

in which he is interested. Mr. Schenck’s announcement re-

vealed that for a minimum of two years Mr. Rodgers will act

as advisor and consultant on sales activities and that he will

continue to make his business headquarters at the company's
home office.

Mr. Rodgers may well regard with abundant satisfaction at

this turning point in his career the record he has written in the

annals of the industry. He has been an exemplar of warm
and friendly cooperation and understanding. He has invariably

been forward-looking and forward-moving. His able and ex-

perienced counsel has always been readily available on matters
pertaining to industry betterment. Bill Rodgers may be well-

assured that he will continue to enjoy the hearty best wishes

of a legion of admirers in the industry.

His successor, who has long been his friend and for the past

three years his co-worker, enters upon his new assignment
under auspicious circumstances. Identified with the industry

since his early youth, widely known and everywhere respected
and admired, Charlie Reagan's new assignment is a well-

merited promotion. In succeeding Bill Rodgers he also suc-

ceeds the late and beloved Felix Feist. He will rank well in

that distinguished company.

Sounding Off

E
very once in a while some personality in Hollywood
sounds off in public on the subject of a revision or an
"easing" of the moral and social standards prescribed for

motion pictures in the industry's Production Code.
Curiously enough this sounding off does not take place

privately somewhere in the councils of the industry but pub-
licly in the press. Curiously also the sounding off invariably

occurs about the time the personality in question has a picture

which is bidding for public attention.

A recent case in point was Mr. William Wyler, who is a

distinguished and accomplished director. Mr. Wyler's remarks
on "easing the censorship code" suggest that it would be well

for him to stick more closely to the directorial megaphone

—

in the use of which he has high professional skill—and leave

to others, who may be better qualified, public discussion of

the whys and wherefores of the Production Code.
"There should be a liberalizing of the Code so that adult

subjects can be treated as long as they are done in good
taste," said Mr. Wyler. He then proceeded to emphasize
that "taste" Is important in handling "censorable" material.

Someone ought to explain to Mr. Wyler that "good taste"

has nothing to do with the scope or purposes of the Produc-
tion Code. "Good taste" has nothing to do with the use of

material In public entertainment which is morally evil in its

audience effect. The more artfully an incident of morally evil

effect is presented the more harmful it is likely to be because
Its attractiveness makes it more Insidious.

Mr. Wyler refers to members of the Production Code Ad-
ministration as "censors," bringing to them the public oppro-
brium which is inevitably associated with the term. Busy as

he is, he ought by now, after these many years in Hollywood, to
have found time to discover that members of the PCA are not
"censors" but employes of a producers' association, charged
with the responsibility of offering advice and suggestion in-

tended to keep motion pictures within the bounds of common
decency.

Strangely enough Mr. Wyler mentions In the Associated
Press story to which we refer two pictures

—
"Detective Story"

which he directed, and "A Place in the Sun" which was
directed by George Stevens. In a process of reasoning which
Is difficult to follow, Mr. Wyler cites these two excellent pic-

tures—both of mature, adult character and both approved by
the Production Code Administration—In connection with his

blast against the Code and his demand that the Code permit
"adult" pictures.

Hollywood personalities ought to call a halt on the cheap
device of grabbing publicity at the expense of the Production
Code and Its representatives which constitute—as every in-

formed person knows—a pillar of the industry's stability and
prosperity.

d Hollywood has responded promptly to exhibitor organiza-
tion demands made a year ago for more color films. While
69 color pictures were released during the calendar year
1950, 96 have been released or are set for release this year.
That Is a healthy 22 percent increase. The Government action
suspending commercial color television development for the
duration of the present emergency removes some of the com-
pelling necessity to step up color release so that theatres

showing black and white films would not be competing with

free color television programs. However, to the extent avail-

able materials permit, it Is well for the color processing com-
panies to increase production in order to be ready for the
time when most features will need to be in color.

d Mr. Ernest Emerling has made a worthwhile proposal in

a recent Loew's Theatres' Movie News Letter which goes
regularly to newspaper film critics throughout the country.

He wrote, "We think there's an excellent story to be told of

the rise of the motion picture theatre In every city. It would
create a degree of nostalgia among older readers and be of

keen interest to the youngsters who want to know more about
the history of their community." Such a story should make good
newspaper copy not only In cities but In towns everywhere.
Exhibitors need not wait for their newspaper editor to decide
to do such an article. It would be proper to suggest It.



Compulsion
To THE Editor;

I was very interested to read, on the

editorial page of Motion Picture Her-
ald, dated August 25, about Mr. B. T.

Davis’ fight against the Government in re-

gard to the compulsory screening of docu-

mentaries and newsreels. I am taking up a

similar mattter in the High Court of Madras
here against the imposition by the Govern-

ment of India of films which are designated

as “approved.’’ These pictures the Govern-
ment thrusts upon exhibitors, leaving them
no choice and compelling them to pay for

these unwanted films—all under the guise of

promoting educational and sociological poli-

cies of the Government. Undoubtedly in

constitutional law this appears to be very

wrong and it would be very helpful if any

of your readers could furnish me with any
relevant literature or suggestions in this

case. As you will appreciate, the fight for

freedom of expression is common to all

countries. In fact, if I can establish that

freedom of exhibition on the screen is the

same as the freedom of the press or as free-

dom of expression and speech, it will be a

great battle won and it will be a great ser-

vice to the industry. Any material which is

forwarded for this purpose will be most
welcome.

—

R. M. SESHADRI
, Secretary,

The South Indian Motion Picture Studio

Association, Madras, India.

Rental Terms
To the Editor:

The continued demand of 40 per cent for

moving pictures from exhibitors in situations

that gross less than $1,000 per week is one of

the main sources of disagreement between
the small town exhibitor and the distributor.

I will be glad to furnish any distributing

company with figures from various towns
that gross less than $1,000 weekly, giving
positive proof that it is an impossibility to

show a profit on 40 per cent pictures with
the small weekly gross.

The revenue from these situations rep-

resent such a small amount of the total

amount of rentals that the distributors do not
have to sell them ; therefore, the small ex-

hibitor is forced to play these pictures at 40
pel cent, which is wrong because the small

gross that they do per week represents more
than 40 per cent as compared with the

grosses in the key cities.

Before small comunities can build desir-

able housing facilities with good equipment
with which to exhibit product, the distrib-

utors will have to rearrange their terms in

order that the exhibitor can show some sort

of profit on his 37^2 per cent, 40 per cent

and above, percentage pictures. To me, it is

very vital that every hanilet and village

where there is a motion picture theatre be

of a modern structure, have comfortable

seats, good projection and sound; otherwise,

without these facilities the origin of theatre

patronage is being destroyed rather than

promoted. The reason I say origin of theatre

patronage is because of the fact that I feel,

and 1 believe that I am correct, that the

neighborhood and small town theatres edu-

cate a larger percentage of youth to motion

picture entertainment than do the big key

cities.

Certainly, the continual flow of theatre

patronage has got to build from the youth of

today. Grown-ups are seldom ever changed
in their ways of living and, if they are, it is

an expensive campaign. The minds of youth

can be educated at a very minimum cost to

become potential theatre customers for to-

morrow. Of course, this is a program that

cannot be carried on entirely by the exhibitor

without the cooperation of the distributor.

In Georgia alone there are numerous small

town theatres that have been in operation

for years that are not financially .able to

improve their houses and to have the proper

facilities to educate the youth of the com-
munity to motion picture entertainment. If

the percentage terms were right they would
be able to construct a theatre that would
educate people to like motion picture enter-

tainment.

—

J. H. THOMSON
,

President,

Motion Picture Theatre Owners and Oper-
ators of Georgia, Hazvkinsville, Ga.

Sabotage
To THE Editor:

I wish to deplore deliberate sabotage of

Hollywood and Hollywood’s inhabitants’

glamor by a well intentioned but misguided
policy-making segment of the industry.

Also, it is not true that any place where
drama is concocted is an “ordinary” place,

be it Hollywood or my theatre, nor is any-

one in this business “normal,” be it a pro-

ducer or you or me.

I wish also that before anyone starts, or

causes to be started, a motion picture he
would honestly answer this question first

:

Is it entertainment? “Yes” should be man-
datory.

My third wish is that the big film com-
panies who are not spending enough money
on national advertising should commence
doing so.

—

JOE SCHWARTZ, Nezv Court
Square Theatre, Nezvton, New Jersey.

Too Many Westerns
To the Editor:

It is my humble opinion that the com-

panies like RKO, Columbia, Republic and

others who made the smaller type Westerns

should cease or cut this department down
because they are failing to do business at

the box office.

With television showing small Westerns

and the majors as well as the above com-
panies making the large scale Westerns in

Technicolor and Cinecolor or Super-Cine-

color, the small Western has no chance at

all. I believe if Columbia or Republic or

Monogram would concentrate on the large

scale Western instead of so many small ones,

I think they would pay off by getting a

greater rental for them. I for one would be

in favor of this.

There are just too many Westerns on the

market and the public will soon tire of the

inferior ones. — JACK FRUCHTMAN,
Fruchtinan Theatres, Washington, D. C.

Titles and Plots
To the Editor:

There is a general trend in the production

of pictures to forget titles. A good title on

most productions would stimulate word-of-

mouth comment as well as box office. All

the pictures of today that are decent seem to

have titles which have nothing to do with

the pictures. My patrons as well as myself

are completely dissatisfied.

Another pet gripe of mine is the way all

companies choke the exhibitor with similar

plots in all pictures. When one company
finally does something different, then the

other companies in turn make a picture based

on the same story. By the time we play

these pictures they all come in a row and are

completely repetitious.

—

LES GOLDBERG

,

Lindy Theatre, Brooklyn, N. Y.

Good Stories
To THE Editor :

There probably never has been a season

in which the value of a good story was more

important and showed the effect on the

drawing power of the star than today. Com-
pare several big box office hits and you will

discover that more than ever the public is

buying the story at the box office rather

than for star value. Certainly it wasn’t

the cast that put over “Kon-Tiki” or

“Pickup,” both of which have been good

attractions. — KANSAS CITY MAN-
AGER.
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next two years, unless the cost-of-

living index rises the stipulated 5%
and negotiations have to be begun
all over from scratch.
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Developments and trends that shape

the motion picture industry's future.

State Department officials, already

worried over restrictions against

the U. S. film industry in Brazil,

Japan, Germany, Belgium and other

foreign areas, look for France to

develop into a major trouble spot

shortly. They say France’s foreign

exchange position is worsening
steadily, and that new steps to con-

serve dollars are likely.

The outlook is very poor for Gov-
ernment approval of an industry

appeal for an “essential” rating for

manpower deferments. The Com-
merce and Labor Departments are

tightening, rather than relaxing,

their regulations. COMPO special

counsel Robert Coyne may decide

that it would be smarter not to make
the appeal now than to make it and
get turned down. Later, the outlook
may improve.

MPAA and TOA will shortly ask
the Federal Communications Com-
mission to consider including in the

coming theatre television hearings
the question of whether large screen
TV can qualify as an “industrial

service” and share channels with
other such services if exclusive
channels cannot be obtained. Twen-
tieth Century-Fox has filed such a
petition already as an individual
company.

^ Eastman Kodak’s new color proc-
ess will receive a very considerable
boost with the release of the Cana-
dian National Film Board’s “Royal
Journey.” The feature length pic-
ture, photographed in the new proc-
ess, is a documentary on the recent
visit of Princess Elizabeth and
Prince Philip. It will open in 17
Canadian cities during the Christ-
mas season.

^ With studio-labor wage-scale ad-
justments levelling off at a pattern
approximating 10% or $.24 an hour,
whichever is greater, production
budgeting figures to become a rela-
tively exact science again for the

Don’t look for any major tax in-

creases from the next session of

Congress, no matter what President

Truman requests. If any tax bill

is passed, the odds are that the tax

cuts will outnumber the tax boosts.

The worm has turned. Station

WBZ-TV in Boston will not allow
motion picture stars appearing be-

fore their cameras to plug films soon
to play in the territory. The station

considers motion pictures are seri-

ous competition.

If trade history repeats itself as

it has on previous occasions in kind,

the Technicolor reduction in re-

lease-print costs will be reflected

shortly in proportionate adjust-

ments by the other color companies.

Specialized development of pre-

selling and saturation exploitation

is going forward and will be watched
by distributors and exhibitors alike.

Twentieth Century-Fox this week
announced expansion of its “project

assignment” plan under which an
advertising and promotion expert
from Charles Einfeld’s staff is as-

signed to the over-all supervision of

all phases of the launching of a par-
ticular picture—advertising pre-sell-

ing, promotion, exploitation and
openings.

Exhibitors should be helped by
using National Screen Service’s

promise to offer to all aid in de-
termining the status or availabilities

of advertising aids on current and
future pictures. According to George
Dembow, NSS vice-president, any
exhibitor can query his regional
NSS office on the date of shipment
of the various ai*ds. If information
is requested on a picture not shown
on the company’s current schedule,
the regional office will wire the
home office for the data.

^ The outlook for some form of

arbitration is better now than it has
been for many months, with ex-
hibitor leaders differing only in de-
tail and with distributors ready to
experiment with different sales
policies in different areas and pre-
pared to discuss variations.

' Quigle^' Re^’Kann'vke
Company Rockefeller Center, New York City 20. Telephone Circle 7-3100; Coble address "Puigpubco,

Leo J Bradv Secre+arJ- Mnr+in Oi.iAlow
Vice-President, Martin Quig ey, Jr., Vice-President; Theo J. Sullivan. Vice-President and Treasurer; Raymond Levy Vice-President*
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"OMAHA SALUTES The Strategic Air

Command"—three days of celebration

ended with the world premiere the eve-

ning of November 29 of Republic's

"The Wild Blue Yonder" at the Orphe-

um Theatre. At the left, the 20 block-

long parade comes to the theatre.

Above, James R. Grainger, right, ex-

ecutive vice-president In charge of sales

and distribution, presents a 16 mm print

of the picture to General Curtis LeMay,
Strategic Air Command commanding
general.

"QUO VADIS" In Hollywood. At the right, in the lobby of

the Four Star Theatre: stars Robert Taylor and Deborah

Kerr, director Mervyn LeRoy, and producer Sam ZImballst.

Above, Mr. LeRoy, at left, and Mr. ZImballst, receive from

Los Angeles Italian Consul Mario Ungaro, at right, scrolls of

commendation from the Italian Government and the City

of Rome.
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DAVID KATZ on January I

succeeds A. J. Balaban as

executive director of the Roxy

Theatre, New York City. He
has been managing director for

five years. Mr. Balaban may
travel for a while before

deciding his future course. By the Herald

By the Herald

WORLD PREMIERE, at

the Odeon, in London, of

Renown Pictures' "A
Christmas Carol." In the

lobby and in usual array

are Henry Taggett and
Leonard Hope, of the

company's sales staff;

Richard Gordon, Renown
Pictu res of America
president: and George
Minter, the producer.

PRESS CONFERENCE,
right, as Samuel Cardinal

Stritch, Archbishop of

Chicago, and star Danny
Thomas announce open-

ing of "I'll See You in

My Dreams" at the Chi-

cago Theatre December
27, proceeds going to the

St. Jude H ospifal Fund.

The non-sectarian hospital

is a pledge project of Mr.

Thomas.

JOHN HUSTON, left,

director of United Artists'

"The African Queen,"
told newsmen in New
York last week he prob-

a-bly would make two
more for the company
and two for MGM. He
flew back to Europe this

week to work on more
projects.

RECEPTION AND FAREWELL for

Reginald Baker, president of the British

Film Producers Association and Sir

Henry French, its director general. Their

host was the Motion Picture Associa-

tion of America; the site was the Hamp-
shire House, New York; and guests

were film company foreign sales execu-

tives. Above, Mr. Baker, left, and Sir

Henry, and their wives, chat with John

McCarthy, MPAA vice-president, and

B. Bernard Kreisler, MPAA Foreign

Films Advisory Service.

SCREENING, in

New York, of Cecil

B. DeMille's Para-

mount picture: "The

Greatest Show on

Earth." A. W.
Schwalberg, right.

Paramount sales

chief, greets Arthur

Concello and John
Ringling North,

of Ringling Brothers

Barnum and Bailey

circus.
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ASTONISHED PARENTS are Margalo
Gillmore and Clifton Webb in "Elope-

ment," comedy of eloping lovers and
intruding parents, called "perfect family

entertainment tor the Yuletide season."

William Lundlgan and Anne Francis

essay the lovers-on-the-run.

TOP COIN-GETTER for December
playdates is "I'll Never Forget You,"
20th Century-Fox Technicolor romantic
drama with Tyrone Power, Ann Blythe,

and Michael Rennie in the leads. Right,

Rennie (left) and Power engage
in a coin-getting game of their own
on the set of the picture.

MODEL COUPLE are Scott Brady and
Jeanne Crain in "The Model and the

Marriage Broker," hilarious story of a

marriage broker and the clients in her life.

Set to start 1952 with laughs aplenty, the

20th Century-Fox comedy stars

Thelma Ritter as the match-maker.

CHASED across Germany by
soldiers of his own country, Oskar
Werner eludes capture in this

scene from "Decision Before

Dawn," featuring Richard Base-

hart, Gary Merrill, Werner and
Hildegarde Neff. Premiering this

month in New York, the drama is

a January release.

BEVERLY MICHAELS, right, is the

fatal lure of "The Girl on the

Bridge," dramatic Hugo Haas pro-

duction in the vein of "Pickup."

The fetching Miss Michaels co-

stars with Haas and Robert Dane
in this December offering.

(Advertisement)

•AV.W.V.V.-.W.V.V-W-
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PROGRAMS ARE NOW RIG
THEATRE TV QUESTION
Installations Proceeding
Despite Lack of Strong
Material for Showing
Faced with the pressing and immediate

problem of obtaining suitable programs,

theatre television today finds itself at the

crossroads.

Despite the lack of available attractions

to show in the theatres, installation of large-

screen units is proceeding steadily. It is

now thought highly unlikely, however, that

the goal of 100 houses equipped by the end

of the year will be reached, even though a

good many more sets than that are on order.

Exhibitors Often Faced with
Time Usage Guarantee

Exhibitors who sometimes are forced into

considerable expense by having to guarantee

the telephone company minimum time usage

of lines prior to the installation of local

loops, now are seeking ways to make the

new equipment pay off. Besides sporting

events, some of which have failed to draw,

little else is currently in sight.

In addition, a split in thinking is devel-

oping in exhibitor ranks, with one faction

sticking to the concept of theatre television

as an added entertainment attraction and

the other cautiously exploring the applica-

tion of large-screen video for non-entertain-

ment uses at times when the theatre is not

in use.

This approach was strengthened some

months back when a group of theatres was
tied into a network and presented a Civil

Defense program. On December 14, the

second such test involving the Federal Civil

Defense Administration is scheduled, with

houses in Boston, Philadelphia and Rich-

mond participating.

One exhibitor, asked to comment on the

present status of theatre television, said he

had not lost confidence in its potential but

thought it had entered a critical new stage

of development.

“It’s now pretty much a question of

what came first—the hen or the egg,”
he asserted. “Eventually, when a lot

of theatres are equipped, there is no
doubt that we can get programs not
available to home television because
of their cost. Right now, we are in a

quandary. Will the sets follow the
availability of programs or will the
programs turn up when there are
enough sets? It’s a problem to which
all of us are giving a lot of thought.”

Estimates of the number of present in-

stallations vary. The latest figures compiled

by the telephone company put the total

number of sets in theatres at 34. Of these,

only 23 have permanent loops and another

seven have been connected at one time or

ONE OUT OF 3 U. S.

FAMILIES HAVE TV

One out of every three families in

the U. S. now has' a television set,

Hugh M. Beville, Jr.j director of plans

and research for’Tfie National Broad-

casting Company, said last week in

giving the number of installations as

14,558,800 as of November I, 1951.

Mr. Beville said this represented 33

per cent of all U. S. families, com-
pared with 2

1
per cent last year and

only seven per cent in 1949. The

November I total reflects a gain of

552,300 installations in October,

compared with 447,500 in Septem-
ber. Mr. Beville said three of the

nation's 64 television markets now
have more than 1,000,000 sets and

tour others have between 500,000

and 1,000,000.

another. No orders for local loops are on

the books at the moment. A. T. & T.

spokesmen insist that connections, either via

coaxial cable or micro-wave relay, are made
as rapidly as possible. They explain that,

with such installations running to as much
as $25,000, exhibitors in some cases have

been asked for guarantees.

RCA says 46 of its direct-projection units

are now installed or in the process of instal-

lation, the latest theatre to be equipped being

Loew’s State in New York. This makes the

eighth New York house to have large-screen

TV facilities.

Latest information at the Paramount
Television office is that six of the company’s
film-recording systems are currently in-

stalled and another six on order. It is

planned to make 50 sets to satisfy the antici-

pated demand. With a number of manufac-

turers of smaller and less expensive sets now
on the market, it has been estimated that a

total of 275 sets now are on order.

There are no indications at present that

the shortage of basic materials is seriously

affecting the manufacture of large-screen

sets. A spokesman for RCA said this week

that the company fully expected to continue

to have materials available through 1951 and

early 1952. “We are bullish on theatre

TV,” he said. “We think there’s a big

future in it.”

However, he admitted RCA’s concern

with the programming problem. It is a

worry that is echoed by the exhibitors.

There are many reports of negotiations be-

tween the theatre interests and promoters of

various kinds, but so far nothing has jelled.

Fabian Theatres recently assigned Leo
Rosen, general manager of Fabian Theatres’

Upstate New York drive-in operations, to

make a survey of new sources of program

material for large-screen television. It was
announced that any resultant opening up of

new program sources would be made avail-

able to all television-equipped theatres.

Organized on the coast recently was
Theatre Television Authority, with head-

quarters in Los Angeles. Similar in func-

tion to Theatre Network Television, Thea-

tre Television Authority has as its goal a

nationwide theatre TV network.

Reported Impressed by
Fox Eidophor System

To what extent publicity about the Twen-
tieth Century-Fox Eidophor color theatre

television system has affected the growth
of large-screen video here is difficult to

say. A recent demonstration of the Eido-

phor before 50 of the American industry in

Zurich, Switzerland, reportedly showed ex-

cellent results and was very impressive.

The equipment should be in New York in

January. Company lawyers are investigat-

ing whether the company can make the

Eidophor here despite the NPA ban on any-

thing but experimental development of color

television sets.

In a speech delivered in Boston Tuesday,

Peter G. Levathes, shorts subjects sales

manager for 20th-Fox, stressed that theatre

television programs would have to be

superior “in every respect” from what is

offered free by home television, and he con-

tinued : “The greatest artists, the greatest

singers, operas, legitimate theatre perform-

ances, concerts of all kinds, sports attrac-

tions, will be brought to every theatre no
matter where it is and no matter what its

size. . . . Entertainment of the highest form
will be the backbone of any theatre television

program system.”

He also explored the various possibilities

of large-screen TV, such as regional pro-

gramming, non-entertainment shows and
special news shows. “Theatre television is

certainly not a cure-all for the many serious

problems that face our business. However,
it is the most promising innovation since the

advent of sound,” he declared.

Cites Vital Need for
Regular Programming

At United Paramount Theatres, Robert

H. O’Brien, secretary-treasurer and tele-

vision executive, continues to believe in

theatre television as an adjunct to a theatre’s

entertainment fare, but admits that he is

intrigued by the many and varied possi-

bilities of non-entertainment offerings.

“There is practically no end to the uses to

which large-screen TV could be put by ex-

hibitors,” he said this week.

“Theatre television needs regular pro-

gramming and non-entertainment shows can

provide that. There are the 4-H Clubs, for

instance. And the colleges could get to-

gether and use the theatres in the mornings.”
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REAGAX TO GET
RODGERS’ POST
Metro Vice-President Will
Remain as Advisor for

Minimum of Two Years

William F. Rodgers, Loew’s vice-presi-

dent in charge of domestic distribution and

dean of industry sales managers, is giving

up his post and on January 1, 1952, will be

succeeded by Charles M. Reagan, it was

announced last week by Nicholas M.
Schenck, president of Loew’s, Inc.

Mr. Schenck indicated that the move
originated entirely with Mr. Rodgers, who
had long been asking to be relieved of his

many responsibilities. “Because of his in-

sistence we have acceded to his wishes,’’ Mr.

Schenck said.

To Maintain Office

Mr. Rodgers, who joined Metro in 1924

when the Goldwyn Company merged with

Metro Pictures, and became general sales

manager for MGM in 1936, will continue

with Loew’s as a vice-president for a mini-

mum of two years as advisor and consultant

on sales activities.

He plans to continue active in the sales

side of the business which he joined almost

42 years ago, as clerk with the General Film

Co. in New York. Mr. Rodgers will main-

tain his present office and secretary at

Loew’s, but his schedule will be much less

strenuous and his leisure time more ample.

Mr. Reagan joined MGM as a sales ex-

ecutive in July, 1949 and since then has been

without a title, but has worked closely with

Mr. Rodgers on the various aspects of com-
pany policy. Prior to his association with

Metro, Mr. Reagan was vice-president in

charge of distribution for Paramount Pic-

tures, where he had been a member of the

sales organization for 24 years.

Of him, Mr. Schenck’s statement said: “I

consider Mr. Reagan to be especially quali-

fied to assume his new position and to suc-

ceed Mr. Rodgers.”

Continues on Board

Mr. Rodgers is a member of the Loew’s

board of directors and, despite his change

to a consultative status will continue on the

board, at least for the time being. Now 63

years old, he becomes eligible for benefits

from the company’s retirement plan in June

of 1953, when he will reach 65. On that date

he will be entitled to pension fund benefits

amounting to an estimated $27,957 annually.

Under his present employment contract,

the company has been placing specified

amounts in escrow for him, portions of

which are paid to him monthly. Last year,

the company reported $78,000 was placed in

escrow to his credit and payments of $1,739

monthly were made to him out of that fund,

in addition to his salary of $114,714 an-

nually.

By the Herald

W/lliavi F. Rodgers, left, and Charles M.
Reagan at a recent sales meeting luncheon.

Even though it had been expected for

some time by his associates, Mr. Rodgers’

final decision to step down nevertheless

came as a shock to all concerned. Known
and loved for his kindness and generosity,

he is practically idolized by the Metro sales

force and particularly by the men and wo-
men with whom he is in close contact.

A man of untiring energy whose only real

hobbies are motion pictures and a day at the

race track, Mr. Rodgers for years has been

getting to his office a little after nine in the

morning to tackle the mountains of mail and
grapple with the numerous problems in-

volved in running the huge Loew’s sales

organization.

Respected by Exhibitors

Although his day is fully taken up, he in-

sists on personally answering his own mail

and often comes down Saturdays from his

home at Rye, N. Y., to dispose of this work.

“When a man writes to me he has a right to

get my answer and not someone else’s,” he

says with conviction, and none of his aides

has been able to get him to give up that

practice.

As demonstrated at the various conven-

tions and exhibitor meetings, the theatre men
hold Bill Rodgers in high esteem, not only

for his frank and honest approach in doing

business, but also for his personal and under-

standing interest in their problems and his

obvious resolve to make equitable deals that

give the theatre a chance at a fair profit.

On numerous occasions he has declared

that Metro will never be instrumental or

have a hand in closing down a small situa-

tion and his associates recall occasions

where he ordered pictures to go to a theatre

free if that house had suffered disaster.

At the recent Allied convention in New
York, after sitting through a gruelling after-

noon of questions and answers, Mr. Rodgers

was the only one of the sales maagers to

brave the exhibitor fire again the next day.

and he won new respect for the candid man-
ner in which he defended and explained

Metro’s sales policies.

Mr. Rodgers, a devoted family man, is the

father of two boys and a girl. One son,

Thomas, works for Brandt Theatres. The
other, William F., Jr., is an executive with

Rockefeller Center. His daughter. Myrtle

Ann, is 21. A great diplomat and champion

of “the little man,” Mr. Rodgers enjoys a

wide circle of friends all over the country.

Because of his intimate knowledge of the

business, he is often asked for advice by
people with whom he otherwise has no con-

nection. The studio is known to respect his

opinions highly.

Worked on Trade Code

His imprint on the motion picture indus-

try is indelible. There has been no major
development in the business during the past

two decades on which his guidance and co-

operation has not been sought. In the 1930s

he devoted much time and effort to the for-

mulation of a trade practice code which
would bring the various factions of the in-

dustry closer together and would adjudicate

trade practice complaints.

He was the power behind the drive to

establish the United Motion Picture Indus-

try (UMPI) which died because exhibitors

and distributors could not agree on a trade

practice code. Always an advocate of con-

ciliation and arbitration, Mr. Rodgers took

over the part played in industry affairs by
the late Sidney R. Kent of Paramount and
Fox, and for whom he held a deep admira-

tion.

When Motion Picture Associates was in

trouble, he got the organization to its feet

by enlisting several hundred members. In

his personal relations, too, his door is never

closed to those in need of help.

Mr. Rodgers, who never went beyond
public school, is completely self-made and
proud of his achievement. Born in Camden,
N. J., in 1888, he got his first job at an early

age. He moved to New York in 1906 and
became a clerk with the Havana American
(Cigar) Co. Four years later he joined

General Film, rising rapidly within industry

ranks. In 1917 he became assistant to the

vice-president of Goldwyn Film Co., left it

to work for a while for Famous Players-

Lasky and then rejoined it.

Warners Will Filnn

Cantor Biography
Warner Bros, has concluded negotiations

with Eddie Cantor for the filming of his life

story, Jack L. Warner, executive producer,

has announced. “The Story of Eddie Can-

tor,” to be produced by Sidney Skolsky,

will be one of the studio’s major productions

of the coming year.

"Quo Vadis" Set in London
The first overseas engagement has been

set for MGM’s “Quo Vadis.” The picture

will open in London, England, Friday eve-

ning, January 25, at the Ritz and Carlton

theatres, simultaneously. The Carlton is a

West End first-run theatre and the Ritz is

an MGM house in Leicester square.
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IT’S YOUR BUSINESS TO COME

!

^ M-G-M’s ''LONE STAR” is Showmanship on a silver platter! It’s Big in love

i and Big in action! It’s Big in marquee lights: CLARK GABLE, AVA
GARDNER, BRODERICK CRAWFORD. Go to the trade shows and

you will start planning a socko campaign for a terrific audience attraction!

ALBANY
ATLANTA
BOSTON
BUFFALO
CHARLOTTE
CHICAGO
CINCINNATI
CLEVELAND
DALLAS
DENVER
DES MDINES
DETROIT
INDIANAPOLIS
JACKSONVILLE
KANSAS CITY

LOS ANGELES

20th- Fox Screen Room 1052 Broadway 12/18
20th-Fox Screen Room 197 Walton St., N. W. 12/18
M-G-M Screen Room 46 Church Street 12/18
20th- Fox Screen Room 290 Franklin Street 12/18
20th-Fox Screen Room 308 S. Church Street 12/18
H. C. Igel’s Screen Room 1301 S. Wabash Ave. 12/18
20th-Fox Screen Room 1638 Central Parkway 12/18
20th-Fox Screen Room 2219 Payne Avenue 12/18
20th-Fox Screen Room 1803 Wood Street 12/18
Paramount Screen Room 21 00 Stout Street 12/18
20th- Fox Screen Room 1300 High Street 12/18
Max Blumenthal’s Sc. Rm. 2310 Cass Avenue 12/18
20th-Fox Screen Room 326 No. Illinois St. 12/18
Florida State Screen Room 128 East Forsyth Street 12/18
20th-Fox Screen Room 1720 Wyandotte St. 12/18
United Artists’ Screen Rm. 1851 S. Westmoreland 12/18

2 P.M.
2 P.M.
2 P.M.
2 P.M.

1 :30 P.M.
1 :3C P.M.

2 P.M.
1 P.M.

2:30 P.M.
2 P.M.
1 P.M.

1 :30 A.M.
1 P.M.
8 P.M.

1 :30 P.M.
2 P.M.

MEMPHIS
MILWAUKEE
MINNEAPOLIS
NEW HAVEN
NEW ORLEANS
NEW YORK-N.J.
OKLAHOMA CITY
OMAHA
PHILADELPHIA
PITTSBURGH
PORTLAND
ST. LOUIS
SALT LAKE CITY

SAN FRANCISCO
SEATTLE
WASHINGTON

20th-Fox Screen Room
Warner Screen Room
20th-Fox Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
M-G-M Screen Room
B. F'. Shearer Screen Rm.
S’Renco Art Theatre
20th- Fox Screen Room
20th- Fox Screen Room
Jewel Box Preview Thea.
RKO Screen Room

151 Vance Avenue 12/18
212 W. Wisconsin Ave. 12/18
1 015 Currie Avenue 12/18
40 Whiting Street 12/18
200 S. Liberty St. 12/18
630 Ninth Avenue 12/18
10 North Lee Street 12/18
1502 Davenport St. 12/18
1233 Su mmer Street 12/18
1623 Blvd. of Allies 12/18
1947 N. W. Kearney St. 12/18
3143 Olive Street 12/18
216 E. First St., So. 12/18
245 Hyde Street 12/18
2318 Second Avenue 12/18
932 N. Jersey Ave., N.W. 12/18

12 Noon
1 :30 P.M.

2 P.M.
2 P.M.

1 :30 P.M.
2:30 P.M.

1 P.M.
1 P.M.

11 A.M.
2 P.M.
2 P.M.
1 P.M.
1 P.M.

1 :30 P.M.
1 P.M.
2 P.M.

M-G-M presents CLARK GABLE • AVA GARDNER • BRODERICK CRAWFORD in

“LONE STAR with LIONEL BARRYMORE • Beulah Bondi • Screen Play by Borden Chase

Directed by Vincent Sherman • Produced by Z. Wayne Grijfin • An M-G-M Picture
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PHOXEVISIOIV AT END OF
FINNEGAN’S RAINBOW
Curious Grand Jury Asks
How Official Gave Zenith
an Assist on Product

During the first week of December, 1950,

the Zenith Radio Corp., announced in Chi-

cago that it had obtained feature films to

conduct its Phonevision test, and added,

“we are indebted to the cooperation of

producers who are making it possible for us

to obtain a wide selection of full length

motion pictures.”

Exactly what the Zenith spokesman im-

plied by “indebted” and “cooperation” on

the part of the film companies, became a

matter of conjecture this week as the latest

in a series of scandals involving Federal

internal revenue officials, exploded over the

national scene.

Paid Official $50,000

To Help Get Pictures

The newest link in the chain reaction of

disclosures involved an admission by Eu-

gene F. McDonald, Zenith president, that

he had paid James P. Finnegan—former

collector of internal revenue at St. Fouis

who is under indictment on charges of

bribery and other misconduct in office—$50,

000 “because we believed that he would be

able to help us get the films. . .
.” Mr. Mc-

Donald added that within a few weeks after

Mr. Finnegan was retained, in the autumn

of 1950, Zenith was assured by several

major producers that films would be made
available.

Zenith’s payment of $50,000 to Mr. Finne-

gan came as an aftermath of a Federal grand

jury investigation of Mr. Finnegan’s al-

leged misconduct as an internal revenue offi-

cial. This week is was indicated that the

grand jury still sitting in St. Louis was
investigating the ways and means used by

the Zenith interests to obtain films which

the companies for a long time refused to

supply on the grounds that Phonevision

could be considered a threat to the industry

as a whole.

FCC, Department of Justice
Reported “Interested”

In May, 1950, Wayne Coy, chairman of

the Federal Communications Commission,

issued a statement which was construed by

observers as implying that if the film com-

panies continued to refuse films to Zenith,

their attitude might very well prejudice any

future applications in such matters as the

acquisition of radio and/or television sta-

tion, and theatre television.

At the time, reports out of Washington
also intimated that the Justice Department
had, like the FCC, been alerted to possible

breaches of the spirit and letter of the anti-

trust laws on the part of the film companies.

The chronology of ensuing events

:

ZENITH'S BONFIG SAYS
PHONEVISION'S GREAT

Addressing the Los Angeles Sales

Executives Club this week, H. C.

Bonfig, vice-president of the Zenith

Radio Corp., said: 'The results (of

the Phonevision test) astonished our

optimists and astounded our skeptics.

On the average each picture was

purchased by 25 per cent of the pos-

sible audience." Later, he repeated

Zenith's frequent claim that Phone-

vision would mean a new prosperity

for Hollywood. "With subscription

television in national operation, Hol-

lywood will be able to satisfy the

demand for quality pictures only by

producing three times the number of

feature films now being made. Think

what that will do for employment."

At the end of April, 1950, Senator .Charles

W. Tobey, ranking Republican member of

the Interstate Commerce Committee urged

that the FCC investigate “whether another

monopolistic conspiracy with respect to the

use of motion pictures is being hatched by

persons seeking licenses of the public air-

ways. A refusal by motion picture pro-

ducers to deal with Zenith . . . would be a

significant fact for the commission to con-

sider” if the questipn of radio and TV
licenses came up.

Within a couple of weeks, the FCC issued

its statement which hinted at possible

reprisals if the distributors continued their

policy of refusing to listen to Zenith’s pleas.

Say Finnegan Offered
Aid to McDonald

In September, according to Mr. Mc-
Donald’s own admission last week, there

were still no films available. Mr. Finnegan

was said to have approached Zenith on a

number of occasions, claiming he had in-

fluence with someone in New York who
was close to a producer. (Mr. Finnegan,

if his claims were correctly reported, did

indeed know someone who was familiar with

the film business, but that was years ago,

when his brother, Hugh Finnegan, currently

residing at Manhasset, N. Y., worked

in theatre management for the Skouras

brothers).

Mr. McDonald and other Zenith officials

elected to believe that Mr. Finnegan would

be able to accomplish what undeniable

pressure to Government agencies and legis-

lators had failed to do, and in October, 1950,

he was hired for $50,000^—this sum to be

paid over a period of time. The last pay-

ment was made in June, 1951.

Within weeks after Mr. Finnegan’s join-

ing the Zenith fight film companies, decided

to “help” Phonevision with their “coopera-

tion.”

This week, the matter rested with a

puzzled industry-at-large wondering exactly

what were Mr. Finnegan’s connections with

the producers, if any, and the Federal prose-

cutors handling the case in St. Louis were

determined to find out what services, if any,

Mr. Finnegan performed for the fee.

Raibourn Disclaims Any
Contact With Finnegan

Appearing before the Federal Grand Jury

in St. Louis Wednesday, Paul Raibourn of

Paramount insisted that neither he nor any-

one in his company had had any contact

with Mr. Finnegan in the Zenith matter. He
said Zenith and Paramount started negotia-

tions for pictures in the spring of 1950 and

a deal was made in December of that year.

J. Robert Rubin of Loew’s also testified.

Earlier, subpoenas had been served on Ned
E. Depinet of RKO and Otto Koegel of

Twentieth Century-Fox.

Last December, it was widely reported

—

and never denied—that Zenith had retained

former senator Burton K. Wheeler as its

Washington attorney, and that he was in-

strumental in spurring the Justice Depart-

ment into probing why the distributors were

refusing films for the Phonevision test.

Shortly after the Justice Department

began a series of communications with the

companies on this subject, some of them

agreed to make the films available. The
companies who fell in line with the ef-

forts of Mr. Finnegan and reportedly Mr.

Wheeler were Loew’s, RKO, Paramount

and Warner Bros.

Mr. McDonald has been unable to shed

any light on exactly how Mr. Finnegan was

able to make the claims that he did. Said

he: “I don’t know what, if anything, Mr.

Finnegan did in connection with persuading

the producers to make their films available

to us, but I do know that shortly after we
retained him we began to receive assurance

from some producers that their films would

be made available for the test, and, in-

cidentally, without rental charges.”

Nothing Pending at Present
Says Head of Zenith

Mr. McDonald said that “at the present

time” Zenith had nothing pending before

Governmental agencies. He added that as

far as he knew no Zenith officer or director

had tax difficulties nor was there any matter

pending before the Reconstruction Finance

Corporation.

In Washington, the Justice Department

disclaimed any knowledge of Mr. Finnegan’s

activities in behalf of Zenith. Like Mr.

McDonald, they did not know the exact

nature of Mr. Finnegan’s services in get-

ting films for Phonevision.
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looking forward. .GOING
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LOOKING FORWARD TO
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j^€ijpp^T^JicXuJVL---i^aj^^ much joy and

fun and love, it bubbles over— over everyone who watches. It’ll make you proud

to see the way the screens light up the nation’s smiles with this story of the fellow

who made room for the girl he loved— and forgot to lock the door! Cary Grant, in his

best laugh-as-you-go manner— with Betsy Drake his hug-and-kissmate. And ‘Teenie’the

meanie— the moppet mobster who ‘moves in’ on their hearts. Warner Bros, take exceptional

delight in presenting as the new year’s No. 1 maker of merriment— “Room for One More’’.



HE ANNOUNCED retirement of Wil-
liam F. Rodgers as vice-president of

Loew's, Inc., in charge of distribution,

will bring appreciative memories to his

career-long contacts in the field of exhibi-

fion. He has been the personification of

what gave name to "the friendly company"
for years beginning much before thaf felic-

ifous phrase was promulgated. "Bill," now
63, can count back to his beginning with

General Film when it was mighty, to ser-

vice with Mutual Film Corporation which
started so bravely Independent, to Triangle

with its high ambitions, and through the

years with "Metro" since 1924.

"Bill" has known everybody since when,
with so much of why and what. An im-

pressive pageant of the most imposing

product of fhe American screen for a

whole generaflon—from "The Big Parade"
to "Quo Vadis"—has been delivered to

the theatres across his desk. Complex and
difficult operations, confused by all the

storms of controversy, internal and external

that have swept the Industry have filled

his years with work. It is not to be re-

membered that ever has he lost poise or

spilled bitter words. This Is amazing too

when one reflects upon the decidedly posi-

tive nature of his makeup and conduct.

Mr. Rodgers Is, one hears, to remain In

an order of advisory capacity for a period

of some two years at least. That will be
appropriate. He has sympathy with prob-

lems, because he has met them all, many
times. He has known the answers for a

long time.

His successor, Charles M. Reagan, up
through thirty years of abundanf execufive

experience, inherits a post of tradifion.

E
very NATICNAL election brings a

report of write-in votes for Andrew
Jackson in fhe Southland. Now Arthur

Cantor, statistically minded press agent for

the stage, comes up with a poll of audi-

ences at the Henry Miller theatre in New
York, including a vote on preferred dra-

mafic critics. It included some for Louella

and Hedda, movie gossip vendors, John
Crosby, radio-felevision pundit, and Bosley

Crowther, erudite critic of fhe cinema, all

of these highly irrelevant to the poll.

Apparently more than a few of the cus-

tomers do not know what a dramatic critic

is. Incidentally Brooks Atkinson of fhe

New York Times was fop dramatic critic

with 29.3 per cent of the vote of all fhe

respondenfs, Woolcoft Gibbs of The New
Yorker second with 9.6 per cent. Both

enjoyed a pre-selection through the selec-

tive nature of fhe circulafions involved.

There is a significance fo all showmen In

the finding by Mr. Cantor that the stage
suffers decidedly from the erroneous Im-

pression that all stage seats are difficult to

obtain and at high premium prices. The
poll questionnaires reached about 64,000
persons and drew the high response of

7,057, or I I per cenf. It is probably a fair

sample of upper-middle bracket buying
power.

GAEL SULLIVAN came forth with a ten-

point program for exhibifors af fhe recenf

annual convenfion of the Theatre Cwners
of Norfh and South Carolina. He included

winter inspection of the house, visits to

film row and screenings, evenings in the

lobby talking to patrons, new ways to ren-

der public service in the neighborhood,

preparation to resist the cynics, studying

the philosophy of production, distribution

and exhibition, getting on important com-
mittees, etc., including "interest yourself

in fhe trade press and industry bulletins."

Right sound advice there—it might have

been summarized with "read Motion Pic-

ture Herald"—it has departments every

week about all those elements of the busi-

ness. It arrives each week on the important

desks.

1*^

THCSE PCIGNANT observations about

the state of Great Britain quoted here in

a letter of observation from Robert B.

Wilby some weeks ago are now being

supported with painful precision by an

array of ofher judgmenfs ranging from
Winsfon Churchill to Westbrook Pegler.

Mr. Wilby indicated that the British hav-

ing shared all the wealth were down to

sharing the doles. And that labour did

not labour. Mr. Churchill's utterances in-

form that it is very late. Mr. Pegler thinks

it is far too late, with debacle at hand.

The recent Royal Visitors to Canada liked

it very much. They might live there some
day. J. Arthur Rank is not selling his

American interests.

TAVERN TRADE is falling off because the

head of the family would rather sip his

beer at home while he watches television,

says a report from a Chicago convention

of the National Beer Wholesalers Associa-

tion. Back in the nickelodeon days social

workers found fhat the five-cent motion

picture for the family frade cut sharply

into the business of fhe corner saloon,

where father lingered over his beer at a

nickel a mug. Now he takes it home in a

bottle and pays three or four times as

much.

A.rbitrtBtion

Lfnity Urged
By UabiiBMB
BOSTON

:

A basic issue of contention be-

tween the two major exhibitor organiza-

tions—arbitration—this week was again

placed front and center for industry atten-

tion with the claim by S. H. Fabian, ex-

ecutive committee chairman of Theatre

Owners of America, that Allied States Asso-

ciation refused to form a united exhibitor

front on the question.

Mr. Fabian’s charge was delivered at the

one-day convention here of the Independent

Exhibitors of New England, an Allied affil-

iate, at the Copley Plaza Hotel. Present at

the meeting were Trueman Rembusch, Al-

lied president, and Abram E. Myers, chair-

’man and general counsel.

Want No Consultation

Mr. Fabian said bluntly ; “Now that

national Allied has approved formally the

principle of arbitration at their recent con-

vention in New York, we understand that

they want no consultation with other exhibi-

tors before they present their program to

distribution. They say they want to go it

alone. TOA could have done that years ago,

if we wanted to close our eyes on industry

harmony.”

Mr. Fabian warned that TOA would not

accept any “tailor-made or spoon-fed” arbi-

tration system. Rather, he added, it was

TOA’s hope that “officials of production and

distribution will afford other exhibitor

organizations, particularly national Allied,

the same opportunity that we had in discus-

sing the problems of arbitration, but that

these same officials will tell other exhibitor

organizations that they will not sit down to

negotiate any formal system of arbitration

until all exhibition is represented.”

Other speakers were Mr. Rembusch, Mr.

Myers, Max E. Youngstein, United Artists

vice-president; Wade Jones of New En-

gland Confectioners
;

Peter Levathes, of

Twentieth Century-Pox; Jack Jackson of

National Screen Service; Leon Bamberger

of RKO Pictures; Henderson M. Richey of

MGM, and Norman C. Glassman, president

of the Independent Exhibitors, chairman.

Charges Price Fixing

Mr. Rembusch charged that the distribu-

tors were engaged in the “illegal fixing of

admission prices through the subterfuge of

the pre-releasing of pictures.” In this re-

gard he mentioned “Samson and Delilah,”

“David and Bathsheba” and “Quo Vadis,”

which “will create nationwide bidding . . .

which bidding will result in new clearances

and zones being created. ... If MGM is al-

lowed to get away with this policy on ‘Quo

Vadis’ it will wreck exhibition nationally.”

Mr. Glassman called for the approval of

Allied’s arbitration policy, cited TOA for

“fast becoming a simon-pure exhibitor or-

ganization” and urged support of COMPO.
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his little red wagon...

and half the guns in the

underworld on his trail!
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EVELYN VARDEN
Story and Screenplay liy ROMD MOilS

gonna be on the spot!
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ROTUS HARVEY PROTESTS: lO ForMGM
AD “MILLIONS /ff 3 Months

DOWN DRAIN
Raps Distribution Failure
to Properly Ballyhoo
Films During Release

SAN FRANCISCO : In the latest bulletin

of the Pacific Coast Conference of Indepen-

dent Theatre Owners, Rotus Harvey, presi-

dent, again lashes out in protest against dis-

tributors and “those millions now spent on

some form of advertising . . . being poured

down the drain.”

In the bulletin, Mr. Harvey enlarges on
his oft-expounded theory that the distribu-

tors are lacking in vigor when publicizing

their pictures.

Blames Distributors

“For years I have been told by my friends

in New York that the exhibitor is lying

down, not working, not advertising, not

trying to get the most out of a picture.

Frankly, I am very tired of that old

bromide and believe it is about time for my
friends in distribution to look around.

“Knowing San Francisco better than any

other city, I would like to call their attention

to what goes on here, and no doubt goes

on all over the country. It is the direct

result of the theory that production does

such a complete ‘pre-selling’ job that no fur-

ther effort on the part of their own theatres

and the theatres of their ex-partners is

necessary. Recently, we had the spectacle

of ‘David and Bathsheba,’ ‘Streetcar Named
Desire’ and ‘An American in Paris’ all

playing our main stem about the same time

and now currently ‘Quo Vadis.’

“According to the distributors these pic-

tures are their ‘top’ and they felt they were
so superior they even raised their admission

prices. So we have Metro, Warners and

Fox presenting their ‘best.’ Let’s take a

quick look at their advertising campaigns.

No Outdoor Advertising

“
‘David and Bathsheba’ played at the

Fox, a 4,650-seater. The theatre put on
a stepped-up newspaper campaign and spent

some money at the theatre itself but so far

as I know, that was the campaign. Going
about the city I could not find a single 24-

sheet, six-sheet or any outdoor advertising.
“
‘Streetcar Named Desire’ played at the

1,430-seat St. Francis and they too stepped

up their newspaper campaign but with the

exception of the two 24-sheets pasted on
the back of the Paramount theatre I found
no other outdoor advertising. ‘An American
in Paris’ played at Loew’s Warfield, a 2,670-

seater. They had a beautiful art work front

and with added newspaper space that, too,

was the campaign.

“Now comes ‘Quo Vadis’ which is play-

ing at Loew’s Warfield and again they have

a beautiful art work front, large newspaper

ads and that’s it.

“Let me draw you a contrast . . . Sonja

Henie is in town at our Cow Palace with

her skating review. The Cow Palace seats

8,000 and is seven -jttiles from our down-

town area. Her campaign? Twenty-four-

sheets all over town, you can’t turn without

running into one
;
newspaper ads, radio and

what not. And is she pulling them in

!

Reach Only Present Patrons

“We in the industry certainly have lost

the art of ballyhoo. Had the managers of

the above mentioned theatres been given the

go-signal, everyone would have known
about the pictures. The campaigns used

were and are aimed at and reach only our

present theatre goers. House fronts, news-

paper advertising are, in the main, only

read by present customers. To improve our

business we must reach more people.

Twenty-four-sheets if used in quantity,

reach thousands, to say nothing of the

pull of 6-sheets, 3-sheets, street car boards

and other available advertising.”

Mr. Harvey then cited an instance of a

reviewer who had been taken to New York
by Metro, with all expenses paid

;
who had

come back and written a poor review on the

film. “What are we, men or mice,” asked

the Harvey bulletin. “Shall we continue to

take such beatings from these journalistic

scavengers ? There are plenty of ways to

make them behave and if we want to have a

healthy business, we had better start, and

soon. When it comes to getting ‘tough’ with

the so-called freedom of the press we act

exactly like Mr. Milquetoast. Why?”

Sees Danger in Increases

Mr. Harvey cited raised admissions and
said it was too bad “Quo Vadis” had to

come right after “Streetcar,” “An American
in Paris,” “David and Bathsheba” etc., “for

none of them were good enough for the

extra charge. Now the public is angry, dis-

gusted and are not hesitating to say so.

The neighborhoods who are trying to get

extra money for ‘David and Bathsheba’ are

catching hell, people are walking away from
the box offices muttering, ‘Guess they want
us to stay home and watch television.’

”

In connection with the Metro policy for

selling “Quo Vadis,” Mr. Harvey said

MGM’s start in San Francisco “is bad, even

though they are doing business. I do not

agree with their announced policy of play-

ing cities according to population. I believe

they should have saturation bookings, ter-

ritory by territory with terrific advertising

campaigns sponsored by MGM. In that way
we could wake up the public, get them ex-

cited and do a whale of a business. I feel

MGM’s way will take too long.”

MGM will release 10 features in the three

months starting Dec. 1, it was announced

this week by William F. Rodgers, vice-presi-

dent and general sales manager. There will

be three pictures released for each of the

months of December and January, and four

for February, with “Pandora and the Flying

Dutchman” the lone Technicolor film for the

three-month period.

Leading off the list for December will be

“The Light Touch,” which is to be followed

by “Calling Bulldog Drummond” and “Calla-

way Went Thataway.”

For January the trio will be headed by

Dore Schary’s production of “It’s a Big

Country,” followed by “Westward the Wo-
men,” another Schary production. The
third and last film to be distributed in Janu-

ary will be “Pandora and the Flying Dutch-

man,” produced in England and Spain by

A1 Lewin.

The quartet scheduled for February of

next year will have “The Sellout” as the

initial attraction, followed by “Invitation,”

“Shadow in the Sky,” and finally “Lone

Star,” which stars Clark Gable with Ava
Gardner.

Universal Opens "Week-End"
In Milwaukee Dec. 19
“Week-End with Eather,” Universal-In-

ternational’s new comedy starring Van
Heflin, Patricia Neal and Gigi Perreau, will

have a gala premiere at the Warner theatre

in Milwaukee December 19, launching more

than 50 Christmas and New Year’s dates

across the country. The premiere, which

Miss Perreau will attend, concludes more

than a month of national promotion on the

part of both Miss Perreau and Mr. Heflin.

Several Milwaukee papers and radio sta-

tions are conducting contests in connection

with the occasion.

Reports Marquee Tax

Studied for New York
Harry Lamont, temporary chairman of

the Theatre Owners of America Albany

unit, reported this week that a theatre mar-

quee tax in New York City has been pro-

posed for consideration by the 1952 session

of the state legislature. Among the many
other bills affecting motion picture theatres

due to be introduced, he said, will be a New
York City administration-supported measure

for an amusement tax in the metropolis.

Merit Award for "Worlds"
Southern California Motion Picture

Council, Inc., at a luncheon this week pre-

sented a Certificate of Merit to Paramount,

producer George Pal and director Rudolph

Mate for the production of “When Worlds

Collide.” The presentation was made by

Mrs. William A. Burk, president of the

council, and the Certificate was accepted

by Pal.
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LOUIS DeROCHEMONT
/

one of the great names

f
in flmdoni joins with

UNIVERSAL- INTERNATIONAL

I
to bring you

"THE EARTH
ind ITS PEOPLES

a timely, important, informative and

wonderfully entertaining new series of

13 two-reel masterpieces
bringing to your screen from all

the corners of the earth the

\ peoples and places involved

\ in the drama of today’s

\ headlines.

^ the new series
'

'•'ill ,

Here's a SHORT STORY
with^ happy

BEGINNING!

» TWO-REEL SPECIALS. The series that gave you "Fun

P at the Zoo" now brings you "Danger Under the Sea"

and one other thriller.

NAME BAND MUSICALS. Kicking of? this season with

the bands of Tommy Dorsey and Woody Herman.

CARTUNES. Featuring WOODY WOODPECKER who's
making millions of friends through his new news-
paper comic strip.

Bi-weekly issues of UNIVERSAL NEWSREEL...

with an enlarged staff to cover all the world's news.

VARIETY VIEWS. Anything entertaining is liable to

pop up here.

CARTOON MELODIES. The favorite songs of today

and yesterday, with special animation to get your

patrons in the happy mood.

TECHNICOLOR CARTUNES. Bringing back the ones

your audiences loved best.



RKO PLANS 21
IN 6 MONTHS

SALES CABINET of RKO Radio, as if convened at the Ambassador East Hotel, Chicago, last

week. Seated, left to right: Ben Y. Cammack, southwestern district; J. Herbert MacIntyre,
western district; David Prince, southeastern district; Charles Boasberg, norfft-soufh division;

Robert Mochrie, vice-president and general sales manager; Ned E. Depinet, president; Nat
Levy, eastern division; Leonard Gruenberg, metropolitan district; Walter Branson, western
division; Sidney Kramer, short subjects sales, and Albert Kolitz, Rocky Mountain district.

Standing: Carl Peppercorn, Canadian district; Morris E. Lefko, eastern-central district; Her-
bert Greenblatt, mid western district; Robert J, Folliard, eastern district; Harry Gittleson,
assistant to the western division manager; Frank Mooney, assistant to the north-south divi-

sion manager; Michael G. Poller, assistant to Mr. Mochrie; Daniel Loventhal, assistant to
eastern division manager; Samuel Gorlick, Chicago branch manager; William J. McShea,
branch operations, and S. Barret McCormick, director of advertising.

CHICAGO: RKO Radio will release 21

“A” pictures between January and July,

1952, Ned E. Depinet, president, told home
office sales executives and district managers

at a two-day meeting at the Ambassador
East Hotel here last week. The pictures,

to cost an estimated $25,000,000, will he

included in the Ned Depinet Sales Drive

which gets under way December 21 and ends

June 26. In the corresponding period last

year the company released 16 productions.

Heading the list are the following films

scheduled for early January release; “I

Want You,” Samuel Goldwyn production

starring Dana Andrews, Dorothy McGuire,

Farley Granger and Peggy Dow, and “On
Dangerous Ground,” co-starring Ida Lupino
and Robert Ryan. “Double Dynamite,”

starring Jane Russell, Groucho Marx and

Frank Sinatra, will go into release Decem-
ber 21.

Eight to Be in Color

Eight of the pictures announced are in

color. Those with color by Technicolor are:

“Sons of the Musketeers,” adventure drama
co-starring Cornel Wilde and Maureen
O’Hara; “Chuck-A-Luck,” by Fidelity Pro-

ductions, a drama starring Marlene Diet-

rich, Mel Ferrer and Arthur Kennedy;
“The Half-Breed,” outdoor action drama
starring Robert Young, Jack Buetel and

Janis Carter
;
“The Story of Robin Hood,”

Walt Disney all-live-action drama starring

Richard Todd and Joan Rice; re-release of

Walt Disney’s “Snow White and the Seven
Dwarfs,” and “Jet Pilot,” starring John
Wayne and Janet Leigh.

Others in color include “Tembo,” in

Ansco Color, featuring Howard Hill, hunt-

ing wild animals with bow and arrow
;
and

“Montana Belle,” in Trucolor, starring Jane

Russell and George Brent.

Others listed for release are

:

“A Girl in Every Port,” comedy produced

by Irwin Allen and Irving Cummings, Jr.,

and starring Groucho Marx, William Ben-

dix and Marie Wilson.

“The Las Vegas Story,” a romance drama
starring Jane Russell, Victor Mature, Vin-

cent Price and Hoagy Carmichael.

“Tarzan’s Savage Fury,” produced by Sol

Lesser, and starring Lex Barker.

Shaw Play Included

“Androcles and the Lion,” the G. B. Shaw
play produced by Gabriel Pascal, with Jean

Simmons, Victor Mature, Maurice Evans,

George Sanders, Alan Young and Robert

Newton.

“The Big Sky,” an outdoor action drama
produced by Howard Hawks for Winchester

Productions, and starring Kirk Douglas and

newcomer Elizabeth Threatt.

, “Macao,” a romance melodrama starring

Robert Mitchum and Jane Russell.

“Clash By Night,” Wald-Krasna drama

starring Barbara Stanwyck, Paul Douglas,

Robert Ryan and Marilyn Monroe.

“The Korean Story,” produced by Ed-

mund Grainger and starring Robert Mit-

chum and Ann Blyth.

“This Man Is Mine,” a Wald-Krasna pro-

duction starring Susan Hayward.
“The Ragged Edge,” a drama with Ida

Lupino and Robert Ryan.

Arbitration
Support for

Allied Ashed
DETROIT

:

The Allied Theatres of Michi-

gan, meeting at the Hotel Book-Cadillac

here this week, heard a proposal from Ed
Johnson, its president, to support the parent

organization Allied States Association on

the question of arbitration.

Mr. Johnson also covered distribution

problems and said that some theatres wait

weeks and months for a picture which a

nearby house has shown. “Some form of

arbitration will be necessary to give every-

one a break,” he said.

More than 300 exhibitors, as well as sales

^nd exchange managers, salesmen, bookers

and many others, attended. This was the

first time in the organization’s history that

invitations had been extended to exhibitors

not members of the Michigan group.

Drive-in managers were scheduled to meet
separately during the convention sessions.

During the film clinic. Max Gealer urged

closer ties between merchants and theatres,

and more cooperation was proposed in pro-

motion, window displays and mutual mer-

chandising efforts.

Harold Bernstein, Bay City exhibitor,

urged care in booking so that a good film is

not weakened by an inferior one on the same
bill. Speaking as a booking agent, Floyd

Chrysler said, “The best picture in the

world for one area can draw a near blank in

a different district.” Exhibitors, he added,

should analyze their requirements.

Office Workers' Increase

Totals $1,800,000 in 2 Years
New wage contracts, half of which already

have been signed, will provide 2,800 film

home office and exchange “white collar”

workers with pay increases totaling $1,800,-

000 for the next two years, Russell M.
Moss, executive vice-president of lATSE
Motion Picture Home Office Employes Local

No. H-63, reports.

The companies which signed new pacts

with the union are: Columbia, Universal,

Warners, Republic, and a number of smaller

units including the Loew’s New York ex-

change. The increase per week for the em-
ployes at these and other companies yet to

sign will average $6.25 or llj4 per cent, he

said.

Grainger Signs 5-Year

Agreement With RKO
Edmund Grainger Productions has been

signed by RKO Radio to a new five-year

deal calling for production of a minimum
of 10 top-budgeted feature films, Howard
Hughes has announced. Now in various

stages of production planning are “Black-

board the Pirate,” “African Intrigue” and

“The Day They Gave Babies Away.” Cur-

rent Grainger productions are “The Flying

Leathernecks” and “The Racket.”
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MPAA Shifts

OpertBtions

Ta Netv York
Eric Johnston in New York Wednesday

announced the return of the headquarters

of the Motion Picture Association of Amer-

ica to New York from Washington. The

announcement came after the MPAA presi-

dent’s first meeting with the board of

directors following his return to the Asso-

ciation after 11 months as Administrator of

the Economic Stabilization Agency.

Mr. Johnston also introduced to the board

his new executive assistant, who will head

the New York office, Ralph D. Hetzel, Jr.,

formerly of the ESA and executive assis-

tant to Secretary of Commerce Charles

Sawyer. He praised Mr. Hetzel’s part in

building up the ESA from a mere paper

organization to an agency with 17,500 per-

sons on its payroll.

In a press conference following the board

meeting Mr. Johnston outlined his plans for

activities in the months ahead. He is sche-

duled to spend much more time in New
York and to devote a major part of his

attention to the foreign market. He said he

plans a four-week trip to South America,

starting about January 15. In April he

hopes to get to Paris in connection with

negotiations on a French film agreement.

Also in the spring, he probably will make an

extensive swing through the Orient.

Mr. Johnston emphasized that while he

would be concentrating on foreign affairs,

he did not plan to overlook domestic motion

picture operations. He thought the future

of the business looked optimistic.

Norman Kuhn, formerly of the ESA press

department, was named as an additional

staff member of the press department of the

MPAA in Washington. Mr. Johnston said

he hoped to work out an arrangement under

which Manning Claggett also will remain in

that department. Kenneth Clark, public

relations director, will spend the major part

of his time in New York.

As previously reported, George Viether

will be Mr. Johnston’s assistant in charge of

operations at the Washington office. Col.

Richard T. McDonnell, who formerly had
that post, has been given another assign-

ment. Joyce O’Hara continues as special

assistant to Mr. Johnston. Mr. Johnston
said Irving Maas had resigned and that the

operations of the MPEA would be liquidated

by Herbert J. Erlanger under the direction

of John McCarthy. The MPEA, however,
will be maintained as a legal entity.

Katzman Doubles Color
Production Schedule
Sam Katzman will produce eight Techni-

color productions for Columbia Pictures in

1952, twice the number he has produced in

any one previous year. Also on his schedule'

are four black and white features and three

serials.

TRUST DAMAGE CLAIMS
OVER $330,000,000

Damages totaling more than $330,-
000.

000 are being sought in 144

treble damage anti-trust suits, the

Supreme Court has been informed.

These were the figures as of October

1. The information came to light in

a brief filed by six major distributors

seeking a review of a Seventh Circuit

Court of Appeals decision in the

Milwaukee Towne case. The brief said

in the north district of Illinois court

alone, where the Jackson Park and

Milwaukee cases were heard, there

were still 31 cases pending against

distributors, involving claims of more

than $67,000,000.

Court Pteu
By Sutphen

Sutphen Estates last week in Washington

sought to have the Supreme Court recon-

sider its decision of November 5 which up-

held a New York Statutory Court ruling

preventing Sutphen from intervening in the

Warner consent decree proceedings.

The Sutphen plea has to do with the

Warner theatre on Broadway in New York.

Sutphen, which owns the property where

the theatre is located, has claimed that its

98-year lease with the Warner Mark Strand

Theatre Co., should be guaranteed by both

companies—production-distribution and ex-

hibition, that will emerge from divorcement,

rather than just the theatre company.

The lower court rejected the plea and the

Supreme Court upheld that ruling in its

earlier decision on the ground that Sutphen

had not exhausted all legal means and had

not proved it would be injured by a guar-

antee from the theatre company only.

Ask Further Reduction

In Towne Damages
Further reduction of damages assessed in

the Milwaukee Towne anti-trust case was
urged this week by the six distributors in-

volved, in an appeal to the Supreme Court.

The distributors—Loew’s, RKO, Columbia,

Paramount, Twentieth Century-Fox and

Warner Bros.—have asked the Supreme
Court to review a decision by the Seventh

Circuit Court of Appeals, which approved

the District Court ruling, but cut down the

damage assessment from $1,295,878 plus

costs and $225,000 counsel fees, to $941,574

in damages and $75,000 for the attorney,

Thomas C. McConnell.

Now the defendant companies seek a fur-

ther reduction of damage, costs, and counsel

fee assessment to about $50,000 on the

ground that the appeals court, relying on the

Jackson Park case, “permitted speculation to

run riot in the assessment of plaintiff’s dam-
ages, while disregarding the evidence, which
is reality.”

V.S. Bucks
Pluiutiff ou
Trust Appeul

In what is considered an unusual action,

the Justice Department last week came to

the support of a plaintiff in a private anti-

trust case, and asked the Supreme Court to

review a New York Circuit Court of Ap-

peals ruling which threw out the Dipson

Theatres suit against the Shea circuit and

six major distributors.

The Government claimed that the appeals

and District Court, in rejecting the Dipson

complaint, on one point had acted in conflict

with the Supreme Court ruling in the Para-

mount, et al, case, and that the high court

should rectify the matter for future guid-

ance.

The point at issue, said the Justice De-

partment, was that the Supreme Court

clearly held that any joint ownership of

theatres by distributor defendants was in

itself illegal. However, the Justice Depart-

ment continued, the lower courts ruled in

the Dipson case that this was illegal only

if the distributors conspired to favor the

theatres they owned.

Named in the suit, besides the Shea cir-

cuit, were Warner Bros., RKO, Loew’s,

Paramount, Twentieth Century-Fox and

United Artists, all charged with conspiring

to deprive four of the Dipson houses in

Buffalo of proper runs and clearances. Both

Loew’s and Paramount owned part of the

Shea circuit during the period Dipson

claimed it was damaged.

In a memorandum, the Government said

clarification was required because there were

similar circumstances in the following trust

cases still to be acted upon : Cinema Amuse-
ments vs. Loew’s, Denver

;
Edelnian vs.

Paramount, Wilmington; Essaness Theatres

Corp. vs. Balaban and Katz Corp., Chicago;

Lea vs. Columbia, Washington, D. C.; Mei-

selman vs. Paramount, Charlotte
;
Tivoli vs.

Paramount, Wilmington; Eagle Lion Class-

ics vs. Loew’s, New York City.

Closed Chicago Theatre

Files $90,000 Trust Suit
CHICAGO: Suit for $90,000 ($30,000

tripled) was filed in Federal District Court

here Tuesday by attorney Seymour Simon
against Schoenstadt Theatres and all the

major film companies except Universal on

behalf of Bernard Malitz who formerly op-

erated the Midtown theatre which is now
closed. Damages are being sought for an

alleged conspiracy among the defendants to

prevent the Midtown from playing pictures

day-and-date with the Schoenstadt circuit’s

Radio theatre between September 1947 and
A*pril 1950.

"Henry V" Returns
Laurence Olivier’s screen production of

Shakespeare’s “Henry V” will return to

Ne'w York City Christmas Day to begin a

limited four-week engagement at the Bijou.
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RCA

PROJEGION

EQUIPMENT am

A guarantee

of superb

performance

If you are still using low-intensity projection lamps, or
obsolete projector mechanisms, screen images cannot be
viewed at their brilliant best. Good projection is a must in

any modernization and showmanship plan. With RCA
Projectors and RCA Projection Lamps, you can be sure your
movie projection is better than ever.

RCA SOUND

The best

in listening pleasure

If your sound equipment is more
than 10 years old, you are not
giving your patrons the best in

sound reproduction that is now
available in Hollywood’s "better
than ever” productions.

Present-day design incorporates
many improvements in RCA
Soundheads, Amplifiers and Stage
Loudspeakers. RCA Sound units

are perfectly matched to reproduce
voices, music and sound effects

that are dramatic, realistic and true.

RCA offers SCREENS

for every purpose

Modern movie-goers
demand brilliant screen
lighting without eye strain

and accurate sound trans-

mission. Patrons return
again and again to theatres that

offer these important features.

RCA has screens for every type and size of theatres for motion
pictures and for theatre television.

INTERNATIONAL

Pay high dividends
,

‘

in seating comfort

Nothing is more conducive to pleasant
relaxation in your theatre than the glorious
feeling of sitting in an INTERNATIONAL
CHAIR. Theatre comfort is one of the first essentials

of modernization and good showmanship.
For seating comfort, luxury, smart styling and
economy, your best buy in chairs is INTERNATIONAL,

long-lived

'-Jjr- 1

RCA Loomed THEATRE CARPET
A modern beauty treatment for theatres

Do the floor coverings in your lobby,
foyer and auditorium provide an eye-
appealing atmosphere of welcome that

invites patrons to step into your theatre
again and again?
Specifying RCA Custom-Loomed

Carpet is a step in the right direction

in any modernization program. RCA
Custom-Loomed Theatre Carpets are

really sensational for rich colors, en-

chanting patterns and long-lasting

wear. They are available in four grades.

You can have carpet loomed to order
in a design of your own selection.



Nclow IS THE TIME TO MODERNIZE your theatre.

Replace old projection and sound equipment with

new RCA projectors, lamps, screens, high fidelity

amplifiers and speakers.

In addition to giving "better than ever” picture

entertainment, you must offer patrons the best in

comfort and relaxation. Furthermore, the atmosphere

of your theatre should be such that it provides a

pleasant change.

TYPHOON

Air Conditioning

UNITS"packaged"

Brings your patrons an

'Open-Air Theatre"— Indoors

It is easy to provide modern theatre

air-conditioning at a lower dollar

first cost, low operating and main-
tenance costs — when you buy
TYPHOON “PACKAGED” Units.
TYPHOON air-conditioning offers

the same results obtained with
central plant systems, plus addi-

tional advantages such as flexibility

in application, easy to install,

thermostatic zone control.
TYPHOON will keep your regular
patrons coming back and attract

new patrons to your theatre.

Use every device of SHOWMANSHIP to sell your

theatre to your patrons, and increase your attendance.

RCA is the logical source of everything you need in

theatre equipment for your modernization and show-

manship plans.

Your Independent RCA Equipment Dealer can help

you choose the best type of equipment for moderniz-

ing your house. See him for all your theatre equipment

needs from marquee to screen, without delay.

RCA

Theatre

TELEVISION

. _ A sound and

iMm practical investment

Theatre Television is the engi-

neer’s gift to exhibitors for show-
manship in entertainment as a

supplement to their "better than
ever” film attractions.

theatre TV entertainment

with its other attractions.

along

The day is not too far off when a
movie theatre will not be considered

truly modern unless it provides

RCA Theatre Television is be-

ing installed now, in many leading
theatres throughout the nation.

Be sure to get all the details about
the RCA Theatre Television
System.

THEATRE EQUtRMEMT
RADto CORPORATiON of AMERiCA
EMGINEERIMG PRODUCTS DEPARTMENT, CAMDEN, N.J,



Swtaper Hits
A.t Current
Sules Policy

The business of selling film is turning

into a take-it-or-leave-it proposition, Wilbur

Snaper, president of Allied of New Jersey,

charged this week in a bulletin to members.

“Home offices,” he contended, “are grad-

ually making the local branches nothing

more than a place to converse .... Like a

subway, you pay your fare or you don’t ride.

Our business has always been based upon
the right of two people to negotiate. Unless

the exhibitor battles these practices, he must
go to the wall.”

The bulletin further said, “there is no
doubt that the policy on ‘David and Bath-

sheba’ through subterfuge, forced exhibitors

to increase their prices at the box office,”

and Mr. Snaper added; “It is a recognized

fact that an exhibitor cannot pay the terms

demanded on these pictures and show an
equitable profit, unless he does raise his ad-

mission prices.” The bulletin also scored

picture “tie-ins” and “ruthless pricing of

pictures.”

Mr. Snaper reported that Paramount had

apprised national Allied of its sales policy.

He said Paramount’s intention is “to price

their pictures in relation to gross and not

in relation to overhead. They intend using

certain key pictures for the basis of arriving

at split figures so they may obtain increased

revenue on higher grosses.

“Theatres are to be sold on an individual

basis. They will reduce a picture if neces-

sary, to a price that is equitable for exhib-

itor and distributor alike. Deals are subject

to home office approval.” Mr. Snaper, who
is also coordinator of the national Allied

film committee, reported that “a number of

territories have complained that higher and

new minimums have been demanded by

Paramount.”

Begin Drive-in Code
Hearings in Wisconsin
Two hearings already have been held and

two more are scheduled on the proposed

drive-in code, suggested by Wisconsin Al-

lied and circulated to all drive-in owners in

the state with suggested alterations made
by the AITO of Wisconsin. A hearing at-

tended by Ben Marcus, president of AITO,
was held in Milwaukee November 26, an-

other in Green Bay November 27, while two
more are set for Superior, December 11, and

Eau Claire, December 26. A meeting of the

entire code committee will take place in

Madison, December 18.

WB to Make Moore Life

Jack L. Warner has completed arrange-

ments with Valentine Parera, husband of

the late Grace Moore, for Warner Bros, to

film the life story of the singing star. Henry
Blanke will produce from a script by John
Monks, Jr.

IN NEWSREELS
MOVIETONE NEWS, No. 97—New York atom bomb

drill. Rail crackup in Alabama. Eisenhower in Rome.
Farouk says British must go. Barkley at front in

Korea. GIs bring home Jap war brides. Chemical
war. Blood bank. Tlie perfect man.

MOVIETONE NEWS, No. 98—Korea. Ten years after
Pearl Harboi'. Italian floods reach crest. Korean
vets see U.N. in action. GIs, Reds guard Nazis.
Hollywood greets Santa Claus. Army-Navy football

NEWS OF THE DAY, No. 227—Atom drill in New
York. Egyptian crisis. Japan ratifies peace treaty.
GIs bring home Jap war brides. Barkley in Korea.
PoT)ularity award for June Allyson.

NEWS OF THE DAY, No. 228—Winter comes to
Korea. U.N. hails Korean heroes. Thailand king
back on throne. Drama at Berlin prison. Trumian
lectures press. Army-Navy game.

PARAMOUNT NEWS, No. 30-Football thrillers.

Denmark’s worst peacetime disaster. Barkley marks
birthday in Korea. Novat'-news. New York atom
drill.

PARAMOUNT NEWS, No. 31—Berchtesgaden today.
Busy hours in Key West. Operation Electric at
Niagara. Big Four tackle arms issue in Paris.
Army -Navy football.

TELENEWS DIGEST, No. 4SB-Stee] talks begin.
Economic Stabilizer Roger Putnam. Talk by DiSalle.
Enemy pounded in Korea. Arms for Tito. Japan
celebrates peace treaty. “Light writing” in sky.

TELENEWS DIGEST, No. 48A—Korean peace talks
proceed. Aliens join U. S. forces. “Old Soldiers
Never Die.” Nazi prisoners. Canada harnesses Nia-
gara. German ads beamed in sky. California fairy-

land. Army-Navy.
UNIVERSAL NEWS, No. 513—Korean report. Air

raid test in New York. Oil fire in Austria. Berlin
catacombs. Jap peace treaty ratified. Tropical fash-
ions. Hirohito visits pearl farm.

UNIVERSAL NEWS, No. 514—Buffer zone set in

Korea. Pearl Harbor day. Oldest marine retires.

Santa in Hollywood. Football: Notre Dame-USC;
Armv-Navy.
WARNER PATHE NEWS, No. 32-Air raid drill in

New York. Nazi leaders’ bomb hideout discovered.
Barkley in Korea. Crochet championship. Travis air

base “Starlift” premiere. Football. Blood donors.
WARNER PATHE NEWS, No. 33^Korea. Top
Nazis’ homes demolished. Wonder drug works mir-
acles in barnyard. Truman and Wilson confer at
Key West on production. Big Four talk disarma-
ment. Niagara power plant. Army-Navy classic.

NPA Clears Paramount
Color Tube, But Not Sets
WASHINGTON: The National Produc-

tion Authority this week made it clear that

Paramount can produce its tri-color tele-

vision tube if it can get the necessary ma-
terials, but that the tube cannot be used in

the production or assembly of sets “capable

of receiving in color any television broad-

casts.” The NPA said the Government
had no objection whatever to the use of

the tube in receivers geared for black-and-

white reception only. The tube is out if

the set has a color circuit. Paramount,

through its subsidiary. Chromatic Television

Productions, Inc., will shortly file a memo-
randum with the NPA asking for an official

statement on what it can do with the tri-

color tube. It contends that it should be

allowed to use the material it gets for any

purpose it wants.

Reelect Hone Chief of

ITO of Washington
James Hone has been reelected executive

secretary of the Independent Theatre Own-
ers of Washington for his 29th term in as

many years. Named to the board were

Mildred Wall, Lewiston, Idaho; L. A. Gil-

lespie, Okanogan; W. B. McDonald,

Olympia; Erwin Fey, Renton; Chester Nils-

son, Tacoma; Walter Coy, White Center;

Mike Barovic, Puyallup; Fred Mercy, Jr.,

Yakima, and B. F. Shearer, Jack Neville,

F. M. Higgins, L. O. Lukan and Joe Danz,

Seattle. Mr. Neville was reelected treasurer

and auditor.

Meetings on
Grievunces
Set by TOA

Theatre Owners of America will continue

its series of regional exhibitor grievance

meetings with three gatherings in upstate

New York during the middle of December,

it was announced last week by Gael Sulli-

van, TOA executive director.

In conjunction with these meetings, Mr.

Sullivan said, steps will be taken to reac-

tivate the TOA unit in Albany, which has

been dormant for some time. On December

17, the grievance panel consisting of S. H.

Fabian, chairman of the TOA executive

committee
;
Harry Lamont, upstate exhibitor

leader, and Mr. Sullivan, will be in Albany.

On December 18 there will be a luncheon

meeting at Utica, and in the afternoon, the

panel will hear exhibitor complaints in Wa-
tertown. Also on the panel is Lewis Sum-
berg, Albany attorney.

Mr. Sullivan said that the Schine, Hallett

and Smalley circuits have been invited to

join the organization. There were 285 the-

atres in the Albany area, he added, and the

organizing drive would be considered suc-

cessful if 200 commit themselves to affiliate

with TOA.
Mr. Lamont has been working with Sol

Ullman, of the Fabian circuit, Jules Perl-

mutter, Albany; William Benton, Saratoga,

and Sid Dwore, Schenectady, in the organ-

izational effort.

Legion Approves Eight

Of I I New Pictures
The National Legion of Decency this

week reviewed 1 1 films, putting one in

Class A, Section I, morally unobjectionable

for general patronage; six in Class A, Sec-

tion H, morally unobjectionable for adults;

three in Class B, morally objectionable in

part for all, and one in Class C, condemned.

In Section I is “Fixed Bayonets.” In Sec-

tion H are : “Calling Bulldog Drummond,”
“The Dark Page,” “Diamond City,” “The
Lisbon Story,” “Sing Wth Me” and “Ten
Commandments.”

In Class B are : “The Lady Says No,” be-

cause of “suggestive dialogue and sequences”

;

“Maniacs on Wheels,” because “it reflects

the acceptability of divorce,” and “White
Hell of Pitz-Palu,” because of “suicide sym-

pathetically portrayed.” In Class C is

“Scarred,” because “this picture in the story

it tells condones immoral actions; contains

material offensive to religion; suggestive

sequence.”

Allied Unit Approves
Arbitration System
Unanimous approval was voted this week

by Allied Theatre Owners of Western

Pennsylvania of the resolution calling for

establishment of an all-inclusive industry

arbitration system, adopted at the recent

Allied States national convention.
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Cannot JPtay
Percentage:

Dore Schary, i\IGM vice-president in

charge of production, was to be honored

this week in Los Angeles by the Los An-

geles Women’s Division of the National

Jewish Hospital of Denver. The “One in

a Million” award is made annually, and

Mr. Schary will be paid tribute for his

services as community leader, humanitar-

ian and citizen.

Charles F. Simonelli, manager of Uni-

versal’s eastern advertising and publicity

department, has been elected chairman for

the next six months of the Advertising

and Publicity Directors Committee of the

Motion Picture Association of America.

He succeeds S. Barret McCormick, RKO
advertising director.

Clayton G. Eastman, sales manager of

Warner Bros. Boston exchange, this week

assumed the post of Buffalo branch man-

ager. He was previously with Eagle Lion

Classics and United Artists.

Herbert O. Horn, formerly RKO general

manager in Germany, has been named
special United Artists representative there

replacing John Swanink, who resigned.

Harry W. Peterson has been appointed

sales manager of the Public Seating Di-

vision of Kroehler Manufacturing Com-
pany, Naperville, 111. He succeeds How-
ard V. Williams, who has been appoint-

ed sales manager of the company’s Case

Goods Division.

Earl J. Hudson, president of United De-

troit Theatres, has been named commis-

sioner for the new Detroit Department of

Streets and Traffic.

Edward Holland has taken over as city

manager for the Malco Theatres in North

Little Rock, Ark., succeeding Max Pru-
NiSKi, who goes to the Malco home office.

Keith Goldsmith has been appointed

United Artists Far Eastern supervisor for

India, Indonesia, Siam, Japan, Philip-

pines, Formosa and Hong Kong. His
headquarters will be in Singapore.

MGM Sets Trade Screenings

in 25 Areas for "Quo Vadis"
MGM has set 25 theatre trade showings

of “Quo Vadis” starting December 10, and

these showings will preclude any projection

room screenings. Special invitations for the

theatre screenings are being sent by branch

managers to leading exhibitors in their terri-

tories. Admission will be by ticket only.

In Memphis, Atlanta, St. Louis, Cleve-

land, San Francisco and Pittsburgh, Loew
theatres which are now showing the picture

will be used as the trade showing grounds.

Exhibitors, also, in those areas will be in-

vited to attend special screenings which will

take the place of any regularly scheduled

screenings.

Although seven more Loew theatres in

six towns, namely. New Orleans, Buffalo,

Indianapolis, Kansas City, Boston, and

Washington, are scheduled to open the pic-

ture on Christmas Day, MGM is not waiting

to hold trade showings until that time, but

instead is scheduling exhibitor showings in

advance of the Loew dates.

Myron Blank, president of Central States Theatres, Des Moines.

Ben JCtarcus
MILlf AUKEE: With a few exceptions,
small town theatres cannot afford to play
pictures on a percentage basis and make a
profit, Ben Marcus, president of Wisconsin
Allied, said here last week.
He also asserted that “no policy should

be enacted by any film company that cannot
be deviated from where economic conditions
warrant a change. Distributors and exhibi-
tors must approach the common problem of
buying and selling in a realistic manner.”
Commenting on the current controversy

over increased admission prices, Mr. Marcus
said that most sales managers had expressed
themselves in sympathy with a flexible sales

policy. “We are convinced,” he said, “that
the presidents, or policy makers, of the dif-

ferent distributing companies have not yet
seen fit to put it into effect on a nation-
wide basis.

“Proper merchandising of special attrac-

tions by the distributors may merit the con-
sideration of every exhibitor. However,
these policies must be tailored categorically
so the small town exhibitor can handle these
attractions from the economic standpoint of
his patrons. Where the large city first run
theatre may increase his admission prices 10
to 25 cents in order to charge $1.20 or $1.50,
a small town exhibitor must increase his

admission prices from 40 to 50 cents in order
to charge the same admission.

“The net result of such a boost in a small
town many times brings a lot of antagonism
from patrons and very bad public relations

for the entire industry,” he concluded.
The entire situation will be discussed De-

cember 12 at the annual state convention of

the Allied of Wisconsin.

Ask More Information on

Trade Essential Rating

Government officials last week told

Robert Coyne, special counsel of the Coun-
cil of Motion Picture Organizations, that a

new petition would have to be filed in the

industry’s request for an “essential indus-

try” rating, designed to get its workers de-

ferred from draft or reserve calls. Dewey
Coates, in charge of the Labor-Commerce
departments’ essential rating program, and
Alton Porter, special assistant to Secretary

of Commerce Sawyer, said the situation had
changed completely since the first petition

had been filed and that additional informa-

tion was required.

Republic Dividend 25 Cents
A dividend of 25 cents per share on pre-

ferred stock payable January 2, 1952, to

stockholders of record December 14, 1951,

was declared November 29th by the board of

directors of Republic Pictures Corporation

at a meeting held at the company’s offices in

New York City.
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Briskin^s Satire Goes
Behind Iron Curtain
by WILLIAM R. WEAVER
Hollywood Editor

Although everybody in the free world has

come to know in a general way that life in

an Iron Curtain country is about the un-

funniest existence

the liveliest imagina-

tion can envision, de-

tailed knowledge of

the ways in which

it differs from exist-

ence elsewhere has

spread less widely

than the generality

for a number of

reasons, including

the iron - curtaining

itself and the cir-

cumstance that the

information has been

disseminated chiefly

via stodgy books and tracts, thinly attended

platform lectures and message-movies no-

body goes to see.

So Mort Briskin, believing the subject too

interesting and important to let stand thus

relatively untouched, and believing also that

nothing is deader in the box office sense than

a message-movie, chose satire, the rarest and
trickiest dramatic form, as a means of im-

parting the information in terms of un-

weighted entertainment. The reaction of

preview audiences to his “No Time for

Flowers,” produced in Vienna and localed

in Czechoslovakia, forecasts, in a small

mountain of preview-cards received, an im-

pressive and profitable public approval of his

choice. The consensus of the previewees is

that the picture provides plenty of laughs

while it’s on the screen and much to think

about afterward.

W'as Legal Counsel for
Independent Producers

Mr. Briskin came to the indicated under-

taking enviably prepared. Born and grade-

schooled in Oak Park, Illinois, where the

family unit is about as typically American
as a family unit can be, he completed his

education at the University of Southern

California Law School and set up shop as

legal counsel for independent producers in

Hollywood, who need a lot of it. But this

exposure to the problems of production

whetted his appetite for the risks and re-

wards of film-making and, being of thought-

ful and methodical bent, he took down his

shingle and got a job at the bottom of the

production ladder.

He worked on sets, props, lights, in the

cutting room, the administrative department,

until, in 1949 at the age of 35, he felt suffi-

ciently prepared to tackle production itself

and produced “The Big Wheel.” “Second

Woman,” “The Jackie Robinson Story” and

“Magic Face” followed in rapid sequence

and now “No Time for Flowers” is ready for

release. It depicts, in plain essentials, the

contrast between Czech family life and fam-

ily life as lived in, say, Oak Park.

Producing conditions abroad, a subject

contradictorily covered by other recent re-

turnees from overseas expeditions, are good
or bad, depending on what you are produc-

ing, he says. If your subject happens to be,

as his was, something antagonistic to Com-
munism, you can expect to have sections of

negative vanish mysteriously, to find neces-

sary permits hard to come by without costly

delay, and to have obstacles thrown into your

path whichever way you turn. Unofficial re-

sistance, to be sure, but sturdy.

The off-setting reward is authenticity on

the screen, plus a certain amount of finan-

cial saving. The next Briskin film to be

produced in Vienna will be a musical with

color by Technicolor in the grand old man-
ner, and he anticipates smoother sailing for

that one.

Seven Films Started
Seven features were started during the

week.

An Abbott & Costello feature and a

Francis job, two of the studio’s most con-

sistent lines of product, got started at Uni-

versal-International.

Columbia launched a big-scale Western
starring Broderick Crawford, who’s just

back from a three-month tour of eastern

and middle-western cities and towns in be-

half of Movietime U. S. A. and his current

release, and a series of lesser Westerns.

Republic, RKO Radio and Howco Pro-

ductions, the latter releasing through Lip-

pert, started one picture each. Titles are

listed below.

Mort Briskin

THIS WEEK IN PRODUCTION:
STARTED (7)

COLUMBIA
The Saber and the
Arrow

Rough, Tough West

INDEPENDENT

Outlaw Women
(Cinecolor) (Howco
Prod. — Lippert re-

lease)

REPUBLIC

Gobs and Gals

RKO RADIO
Desert Passage

UNIVERSAL-INT'L

Francis Goes to West
Point

The Sourdoughs

FINISHED (6)

INDEPENDENT

And Now Tomorrow
(Westminster Prod.)

Monsoon (Film
Group, Inc., Prod.)
(color)

20TH CENTURY-FOX
Gift of the Magi
The Girl Next Door

(Technicolor)

WARNER BROS.

Retreat, Hell
(United States Pic.)

Crimson Pirate

(Technicolor)

SHOOTING (24)

INDEPENDENT

Red Planet (Melaby
Pic., Inc.— U. A.
release)

Stolen Face (Inter-

continental Pic.,

Prod. — Lippert re-

lease)

Limelight (Chaplin
Prod.)

MGM
Glory Alley

The Girl in White

Lovely to Look at

(Technicolor)

The Merry Widow
(Technicolor)

Scaramouche (Tech-
nicolor)

PARAMOUNT
Famous (Techni-

color)

REPUBLIC

Bal Tabarin (Paris)

RKO RADIO

Clash By Night
( Wald-Krasna
Prod.)

The Korean Story

20TH CENTURY-FOX
Cry of the Swamp

(Technicolor)
Deadline . . . U. S. A.
Outcasts of Poker

Flat

Diplomatic Courier
Way of a Gaucho

(Technicolor)

UNIVERSAL-INT'L

Scarlet Angel (Tech-
nicolor)

Claim Jumpers
(Technicolor)

Untamed (Techni-
color)

Red Ball Express

WARNER BROS.

Mara Maru
She’s Working Her
Way Through Col-

lege

This Woman Is

Dangerous
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Movietime
Tour Sturts
Mu South
A new tour of prominent Hollywood per-

sonalities, for Movietime U. S. A., was
scheduled to take place this week in the

South, with three units visiting the grass

roots territories. The current tour was or-

ganized by the Movietime in Dixie unit with

headquarters at New Orleans, La.

In upstate New York, it was decided to

defer a star caravan to a later date. Accord-

ing to Harry Lamont in Albany, one of the

Movietime co-chairmen, it has now been

decided to have the caravan come through

probably next week as soon as arrangements

could be made with William Dipson, co-

chairman in Buffalo.

It was the Buffalo group who felt there

was insufficient time to conduct the tour

immediately. The later time was suggested

by Robert W. Coyne, executive assistant to

Robert J. O’Donnell, Movietime director.

Another Movietime development was the

organization of a speakers’ bureau in Wis-
consin. According to Ed. J. Weisfeldt, ex-

ecutive director of Movietime activities in

Wisconsin, a list of speakers have been lined

up, and speaking engagements will be ac-

cepted by the Wisconsin office of the Coun-
cil of Motion Picture Organizations which

has been sponsoring Movietime.

Meanwhile, enthusiastic reports were
coming in of the star tours last week in

Western Pennsylvania and the Salt Lake
City territory. And Movietime U. S. A. was
being kept before the public through the

continuing series of Liberty network broad-

casts being heard across the country.

Mfeceu Puid
$3, 773,914
WASHINGTON

:

Decca Records paid $3,-

773,914 for the 234,900 shares of Universal

Pictures common stock it bought during Oc-
tober and the warrants it holds to purchase

32,500 additional shares, Milton R. Rackmil,

Decca president, has reported to the Securi-

ties and Exchange Commission.

Mr. Rackmil reported that of these shares,

78,000 were purchased on the New York
Stock Exchange, while the balance, most of

which formerly was owned by the Paul G.

Brown estate, was bought from Gertrude

Bergman, Maurice A. Bergman, Lewis Fox
Blumberg, N. J. Blumberg, Vera F. Blum-
berg, Alfred E. Daff, Edith Mayer Goetz,

William Goetz, Doris Jean Mayer and Leo
Spitz.

The warrants were purchased from N. J.

Blumberg and Doris Jean Mayer, at a re-

ported price of $5 each. The purchases on
the New York Stock Exchange were made
at current market prices; the purchases

from the individuals named were made at

prices reached as a result of negotiations

Short Product in First Run Houses
NEW YORK—Week of Dec. 3
CRITERION: Recording Session RKO
Feature: The Blue Veil RKO

GLOBE: Guardian Angei Marathon
Pastry Panic 20t/i-Fox

Feature: Warpath Paramount

MAYFAIR: Slip Us Some Redskin . .Paramount
Feature: Detective Story Paramount

PARAMOUNT: Party Smarty Paramount
Feature: Two Tickets to Broadway RKO

RIVOLI: Harvest Time 20th-Fox
Belgium Republic
Feature: Fixed Bayonets 20th-Fox

ROXY: Beaver Trouble 20fh-Fox
Feature: Golden Girl 20th-Fox

WARNER: So You Want to Be a Bachelor
Warner Bros.

Ride Cowboy Ride Warner Bros.

Big Top Bunny Warner Bros.
Feature: The Tanks Are Coming Warner Bros.

CHICAGO—Week of Dec. 3
CARNEGIE: Big Top Bunny Warner Bros.
Florida Cowhand RKO
Feature: Laughter in Paradise Monogram

ROOSEVELT: Hollywood at Play .. .Columbia
Feature: The Tanks Are Coming Warner Bros.

Feature: Slaughter Trail RKO

STATE LAKE: Catnapping MGM
Feature: An American in Paris MGM
SURF: Japan, Island Empire Universal
Feature: The Lavender Hill Mob Universal

WOODS: City Slicker 20th-Fox
Feature: Fixed Bayonets 20th-Fox

ZIEGFELD: Christmas in All Lands .. .20th-Fox
Feature: The River United Artists

with them or their representatives and re-

portedly averaged about $15 per share.

These purchases, Mr. Rackmil reported,

were in addition to 2,600 shares of Univer-

sal common purchased in September.

Mr. Rackmil certified in his report to the

SEC there was no relationship whatsoever

between any of the sellers of the stock and

Decca, any of its affiliates, any director or

officer of the registrant, or any associate of

any such director or officer.

Need Proof of Material

Purchases, Says NPA
WASHINGTON

:

Exhibitors who are seek-

ing Government permission to build or re-

model and who claim they have the materials

for the project on hand must submit evidence

that the materials were bought before Octo-

ber 1, according to the National Production

Authority.

An NPA spokesman said that many appli-

cations for theatre building in the first quar-

ter of next year had been turned down be-

cause the applicant did not submit any evi-

dence as to when the materials were pur-

chased or merely made the flat statement that

the materials had been on hand before Octo-

ber 1. “That won’t do,” he declared. “We
must have evidence—invoices, photostats of

invoices, or some other tangible proof.”

A few theatre building projects are still

getting Government approval, but these are

becoming fewer and fewer. NPA officials

say there are very few firms that bought

materials before October 1 and haven’t yet

used them. If proof cannot be made that the

materials were bought before that date, it

must be assumed that they were obtained

illegally, according to NPA.

Benjamin W. Green Dies
Benjamin W. Green, owner of the Towne

theatre, Philadelphia, died November 28 in

Jewish Hospital in Philadelphia.

Armando Massimelli
Armando Massimelli, 61, manager of

Metro-Goldwyn-Mayer in Italy, died of a

heart attack in Rome November 26.

October Tux
MMevenue MMits

3"Yeur Peuh
WASHINGTON

:

U. S. Treasury general

admission tax collections in October, reflect-

ing September box-office business, took a big

jump to $37,302,260, the highest figure re-

corded for any month since December 1948,

and the highest October since 1947, the

Bureau of Internal Revenue has reported.

The October figure compared with $31,-

021,105 in September and $35,036,535 in

October, 1950. Government officials figure

that film admissions account for the great

bulk of the general admisions category.

The jump in October helped boost the

totals for the nine months from February

through October, reflecting actual business

in the first nine months of 1951, and for the

three months August through October, re-

flecting box-office receipts in the third

quarter of this year.

The total for the February-October period

this year was $260,660,462, less than three

per cent below the $267,821,460 in the like

period last year. The total for the August-

October period was about $4,470,000 above

the total for the like 1950 period. While

August collections this year were well above

August 1950, collections this year were
slightly below last year’s.

Wile Named Secretary

Of ITO of Ohio
The appointment of Robert Wile as secre-

tary of the Independent Theatre Owners of

Ohio was announced yesterday by Martin

G. Smith, president of the organization. Mr.

Wile will assume his post January 7, making
his office at the organization’s headquarters

in Columbus. Mr. Wile has been associated

with Universal Pictures Company for the

past nine years in various advertising, pub-

licity and promotion posts. In his new post

he succeeds the late P. J. (Pete) Wood.
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. . . the original exhibitors' reports deportment, established October 14, 1916. In it

theotremen serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Astor

DELIGHTFULLY DANGEROUS: Ralph Bellamy,
Jane Powell—Another older picture from Astor that

made money for me. Jane Powell is the kid sister

off at boarding school, with Connie Moore trying to

hide her career in burlesque. Quite a few amusing
situations when Janie turns up in New York and gets
into the usual batch of complications. The customers
must have liked it, for more same the second night
than the first. Played Thursday, Friday, September
20, 21.—Adaline H. Gawthorp, Linda Drive-In Thea-
tre, Palatka, Fla.

Columbia
AL JENNINGS OF OKLAHOMA: Dan Duryea,

Gale Storm—This was a very good picture. Flayed
it on Saturday to many nice comments.

—

S. T. Jack-
son, Jackson Theatre, Flomaton, Ala.

BLONDIE BRINGS UP BABY: Penny Singleton,
Arthur Lake—This is too old. It was a reissue, and
after playing Blondie pictures with the family growing
up and then go back to this was not so good. Busi-
ness was O.K., but I think many went home disap-
pointed to see the Bumstead boy small again. Small
town and rural patronage. Played Wednesday, Thurs-
day, November 7, 8.—J. E. Willson, Majestic Theatre,
Clear Lake, S. Dak.

MILITARY ACADEMY: Stanley Clements, Myron
Welton—A picture that surprised us and did better
than 125% mid-week business for us. We received
many favorable comments on the show. Small town
and rural community. Played Wednesday, November
21.—Myron E. Kluge, Rainbow Theatre, Platte Center,
Nebr.

MULE TRAIN: Gene Autry, Fat Buttram—Gene
can always be counted on to make a bang-up western.
For once we had a western with an honest to good-
ness pretty girl in it. Good story, good music, good
production work and a pretty villain—what else could
you ask for? Plaved Friday, Saturday, November
16, 17.—Curtis B. Willard, Victory Theatre, Loxley,
Ala.

SATURDAY'S HERO: John Derek. Donna Reed

—

Better than average gross. Played double bill with
“Let’s Go Navy” (Mono.). Played Sunday, Monday,
November 18, 19.—Elstun Dodge, Elstun Tlieatre, Cin-
cinnati, Ohio.

Metro-Goldwyn-Mayer
ACROSS THE WIDE MISSOURI: Clark Gable, Ri-

cardo Montalban—This picture really drew crowds, but
they seemed a little disappointed and I was, too. I
thought they had another “Northwest Passage,” but it

was just another western with a great cast playing bit
parts. If anyone knows why Metro got together a cast
like the one in this Technicolor picture to go out on
location with a director like William Wellman, and
then when they got it all put together whacked it to
pieces, I wish they would let me know. The pressbook
contained the original version and it sounds like an
awful lot of good entertainment wound up in the gar-
bage. Our local newspaper critic is also trying to
find out why they did this. But even though it did
disappoint a lot of people, it did good business. Played
Wednesday. Thursday. Friday. Saturday, November 7,

8, 9, 10.—Dale Lee, Wilma Theatre, Coeur d’Alene,
Idaho.

ANGEI^ IN THE OUTFIELD: Paul Douglas,
Janet L^igh—Theme was clever, but very poor at the
box office. Played Tuesday, Wednesday, Thursday,
November 13, 14, 15.—Elstun Dodge, Elstun Theatre,
Cincinnati, Ohio.

CAUSE FOR ALARM: Loretta Young, Barry Sulli-
van—Play this and you won’t regret it. Even the
tough hearted commented on the suspense of the pic-
ture. Wednesday evening advertised itself for ’Thurs-
day. Played Wednesday, 'Thursday, November 7, 8.

—

Glenn E. Jensen, Gateway Theatre, Westhope, N. Dak.

GREAT CARUSO, THE: Mario Lanza, Ann Blyth

—

Everybody who loves music should see this picture.

Truly a wonderful one and the people loved it. But
our business was cut down well over half. From now
on this type of picture will be used in the mid-week.
If it weren’t for some out of towners Monday evening,
we would have closed the doors—we played to nineteen
adults! Played Sunday, Monday, November 18, 19.

—

Glenn E. Jensen, Gateway Theatre, Westhope, N. Dak.

JOHNNY EAGER: Robert Taylor, Lana Turner

—

Just the average gangster picture. Good for a double
bill, with names to hold it up. Did regular business
in this small town. Played Friday, November 9.—
Francis Gill, Paonia Theatre, Paonia, Colo.

MRS. O’MALLEY AND MR. MALONE: Marjorie
Main, James Whitmore—This was good. Played it

alone with a couple of shorts and did average business
in this small town. Played Wednesday, November 14.

—Francis Gill, Paonia 'ITieatre, Paonia, Colo.

PEOPLE AGAINST O’HARA: Spencer Tracy, Di-
ana Lynn—Good show, business average. Customers
liked it, especially the Tracy fans—and there are a
lot of them here. Played Sunday, Monday, November
18, 19.—Dale Lee, Wilma 'Theatre, Coeur d’Alene,
Idaho.

SHOW BOAT: Kathryn Grayson, Howard Keel-
Excellent! Flayed Tuesday, Wednesday, 'Thursday,
October 9, 10. 11.—Samuel McBride, State 'Theatre,
Wilkinsburg, Penna.

TEXAS' CARNIVAL: Esther Williams, Howard Keel
—Very good Technicolor musical. Should do above
average in any situation. Played Tuesday, Wednes-
day, 'Thursday, November 20, 21, 22.—Elstun Dodge,
Elstun Theatre, Cincinnati, Ohio.

Monogram
ACCORDING TO MRS. HOYLE: Spring Byington,

Brett King—An excellent little program picture.
Played it on a double bill on Sunday.—S. T. Jackson,
Jackson Theatre, Flomaton, Ala.

LION HUNTERS, THE:^ Johnny Sheffield, Ann
Todd—We got behind this picture and it really went
over. Used a stuffed animal display in the lobby, and
the kids really ate it up. Our Saturday business broke
the record for one day’s attendance, established with
Abbott & Costello, and that’s really something. What
would we do without Monogram? Played Wednesday,
Thursday, Friday, Saturday. October 10, 11, 12, 13.

—

Dale Lee, Dream Theatre, Coeur d’Alene, Idaho.

Paramount
CROSSWINDS: John Payne, Rhonda Fleming—

A

very good picture in beautiful color—something differ-

ent. All favorable comments. Business above aver-
age. Played Saturday. Sunday, Monday, November
10, 11, 12.—O. Fomby, Paul Theatre, Homer, La.

FORCE OF ARMS: William Holden, Nancy Olson
—Very good war drama using some authentic Italian
backgrounds. Just fair at the box office when doubled
with “'The Lady and the Bandit” (Col.). Played Sun-
day, Monday, November 11, 12.—Elstun Dodge, Elstun
'Theatre, Cincinnati, Ohio.

HERE COMES THE GROOM: Bing Crosby, Jane
Wyman—We had full houses every day and every
show. Not since “Show Boat” have we had such
business. Very good picture. Played Sunday. Mon-
day, Tuesday, Wednesday, November 11, 12, 13, 14.

—

Dale Lee, Wilma 'Theatre, Coeur d’Alene, Idaho.

LEMON DROP KID, THE: Bob Hope, Marilyn
Maxwell—Very good. Played Saturday, Monday,
Tuesday, October 6, 8, 9.—Samuel McBride, State
Theatre, Wilkinsburg, Penna.

PASSAGE WEST: John Payne, Arleen Whelan

—

A very well done show in color that should do fairly

well anywhere. The fact that a minister leads one of

the wagon trains is very intriguing and should be
utilized in your advertising. For some reason there
are still some people left who either believe in God or
like to hear about Him, or both. Played Thursday,
Friday, November 15, 16.—Samuel Goldstein, Paxtang
Theatre, Paxtang, Penna.

PLACE IN THE SUN, A: Montgomery Clift, Eliza-
beth Taylor, Shelley Winters—Very good picture that
drew the ladies, and they in turn brought the men.
Business and comments excellent. Played Sunday,
Monday, Tuesday, November 4, 5, 6.—Dale Lee, Wilma
Theatre, Coeur d’Alene, Idaho.

WARPATH: Edmond O’Brien, Dean Jagger—Very
good—but business wasn’t. Played it on Wednesday
and 'Thursday.—S. T. Jackson, Jackson 'Theatre, Flo-
maton, Ala.

RKO-Radio
ALICE IN WONDERLAND: Disney Feature—

A

good kid picture, but adults stayed away. With each
succeeding Walt Disney cartoon feature our adult
trade has dropped off. Next time I’ll book for the
children and save the preferred playdate for an adult
picture. Played Sunday, Monday, November 18, 19.

—

Milan G. Steele, Ritz Theatre, Pawnee, Okla.

KON-TIKI: Adventure—Documentary—If one had
read the story and also knew what he was in for with
poor photography and bad sound, it was O. K. But
to the unsuspecting it was poison—we had lots of
walkouts, and one family told me they wouldn’t be
back as they thought our equipment was about shot.
Flayed Sunday, Monday, October 14, 15.—Milan G.
Steele, Ritz Theatre, Pawnee, Okla.

Republic

BELLE LA GRANDE: John Carroll, Vera Ralston

—

I personally thought this very good, but I’m afraid
that many of my patrons did not agree. 'The opera
singing did not set well with my Saturday night crowd.
If you want a good entertaining picture with action
and good production work, this fills the bill very well.

'The new singer is very good, but somehow high “C”
scares my patrons away, no matter who does it.

Played Friday, Saturday, November 16, 17.—Curtis B.
Willard, Victory 'Theatre, Loxley, Ala.

CUBAN FIREBALL: Estelita Rodriguez, Warren
Douglas—This turned out to be a very cute bit of
entertainment. Everyone seemed to get a big laugh
out of it. Swell double bill material. Played Tuesday,
Wednesdav, November 13. 14.—Curtis B. Willard,
Victory 'Theatre, Loxley, Ala.

FIGHTING COAST GUARD: Brian Donlevy, Ella
Raines, Forrest Tucker—An excellent action picture
for our small town patrons. Forrest Tucker is very
good. Business average. Played Tuesday, Wednes-
day, November 13. 14.—Curtis B. Willard, Victory
'Theatre, Loxley, Ala.

OH, MY DARLING CLEMENTINE: Roy Acuff,
Pappy Cheshire—Just the type of picture that pleases
most here. A corny story, corny acting, corny music

{Continued on page 34)
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and corny comedy. My customers like being corn fed,

and if they can stand pictures like this, I’ll love ’em,

too. No fooling, though. Republic is plenty fair about
this series, and I’m going to use all they’ve got.

Played Friday, Saturday, November 16, 17.—Carl F.

Neitzel, Juno Theatre, Juneau, Wise.

TRAIL OF ROBIN HOOD: Roy Rogers, Fenny
Edwards—As usual with Rogers, this is a very enter-
taining western. Good music, good story, good
photography, good business. The entire brigade of

Republic’s western stars helps Roy in this one. The
added names also help the drawing power very much.
Played Friday, Saturday, November 9, 10.—Curtis B.
Willard, Victory Theatre, Loxley, Ala.

Twentieth Century-Fox

DAVID AND BATHSHEBA: Gregory Peck, Susan
Hayward—Everything about this picture is big. Don’t
hesitate on the advanced admission— it adds prestige.
The folding money is not hard to take and they’ll

thank you on the way out. Many said it was the
best dollar’s worth they ever got. Flayed Friday,
Saturday, Sunday, Monday, Tuesday, Wednesday,
November 16, 17, 18, 19, 20, 21, 22.—Walter W. Wehr,
Park Theatre, Pleasantville, N. J.

United Artists

MAN FROM PLANET X, THE: Robert Clark,
Margaret Field—This seemed to please and helped
business on a Sunday double bill.—S. T. Jackson,
Jackson Theatre, Flomaton, Ala.

Universal International

CATTLE DRIVE: Joel McCrea, Dean Stockwell—

A

picture for the whole family. It pleases the western
fans, but more especially, it pleases the ones who
don’t go for westerns. The children love it and it

does everyone a lot of good with its happy ending.
Played Sunday. Monday, November 11, 12.—Milan G.
Steele, Ritz Theatre, Pawnee, Okla.

DESERT HAWK: Yvonne De Carlo, Richard
Greene—In our opinion this is a top picture. We cer-
tainly recommend it. It did slightly better than aver-
age Saturday night business for us. It would have
done much better but the weather here was unfavor-
able. Small town and rural community. Flayed Sat-
urday, November 24.—Myron E. Kluge, Rainbow
Theatre, Platte Center, Nebr.

FRANCIS GOES TO THE RACES: Donald O’Con-
nor, Piper Laurie—This is made to order for small
towns—a laugh a minute. 100% box office for us.

Played Thursday, Friday, Saturday, November 22, 23,
24.—Walter W. Wehr, Park Theatre, Pleasantville,
N. J.

GROOM WORE SPURS, THE: Ginger Rogers, Jaek
Carson—An excellent comedy that did above average
Sunday business for us and was very well received.
Played Sunday, November 18.—Myron E. Kluge, Rain-
bow Theatre, Platte Center, Nebr.

MA AND PA KETTLE BACK ON THE FARM:
Marjorie Main, Percy Kilbride—This went over fine

here—did better than average business. This series
seems to hold its own.—S. T. Jackson, Jackson Thea-
tre, Flomaton, Ala.

MILKMAN, THE: Donald O’Connor, Jimmy Du-
rante—Good elean comedy—great picture to make
everybody forget their aches and sorrows. Could be
used any day of the week and go over big. Played
Sunday, Monday, November 4, 5.—Glenn E. Jensen,
Gateway Theatre, Westhope, N. Dak.

PRINCE WHO WAS A THIEF, THE: Beautiful,
entertaining, well acted—action suspense comedy. We
played it a little late. All shows should be played
before the public feels they are reissues. Business
average. Could be built up. Played Thursday, Friday,
October 25 ,

26.—Samuel Goldstein, Paxtang Theatre,
Paxtang, Penna.

Warner Bros.

ALONG THE GREAT DIVIDE: Kirk Douglas, Vir-
ginia Mayo, Walter Brennan—Virginia must be really

beautiful. She is the only actress who can be placed
in a dirty, unkempt part with bedraggled clothes and
still look well. 'The cast is great, the drama and
action exciting and well sustained. This has what
“Gunfighters” lacked. I doubled it with “Inside
Straight” (MGM) for a Thanksgiving special, and I

am really thankful. Both good shows, but should be
doubled in late run. Played Thursday, Friday, No-
vember 22, 23.—Samuel Goldstein, Paxtang Theatre,
Paxtang, Penna.

CAPTAIN HORATIO HORNBLOWER: Gregory
Peck, Virginia Mayo—Very good Technicolor adven-
ture yarn. Should have been better than average at

bo.x office, but it wasn’t. Played Tuesday, Wednes-
day, Thursday, November 6, 7, 8.—Elstun Theatre,
Cincinnati, Ohio.

FORCE OF ARMS: William Holden, Nancy Olson

—

This is a magnificent romantic drama with more
comedy than pathos in it. It is based on a war in-

cident, but is really not a war picture. It failed to
sustain me financially, even if it did regale us per-
sonally. If you can make people believe this is not a
war picture, it rates awards. Played Saturday, Mon-
day, November 17, 19.—Samuel Goldstein, Paxtang
Theatre, Paxtang, Penna.

VIRGINIA CITY : Errol Flynn, Humphrey Bogart

—

I ran this reissue on a Sunday and Monday and am
very glad I did. Really top entertainment with an
unusual cast. We did very well with it, and everyone
was happy. Couldn’t focus the print, however. Looked
as though we were showing it through a gold fish
bowl—with fish in it. Played Sunday, Monday, No-
vember 18, 19.—Curtis B. Willard, Victory Theatre,
Loxley, Ala.

Shorts

Columbia

DON’T THROW THAT KNIFE: Stooge Comedy—
'The Stooges always go over well here. This seemed
to be a little better than average.—S. T. Jackson,
Jackson Theatre, Flomaton, Ala.

Twentieth Century-Fox

BOWLERS’ FAIR: Sports Review—The title is all

it claims it is. This one is for women, with the men
on the sidelines—and an idea for tots.—Francis Gill,

Faonia Theatre, Paonia, Colo.

Warner Bros.

GRANDFATHER’S FOLLIES: Featurette — O.K.
short. Would have been better as a one-reeler.—S. T.
Jackson, Jackson Theatre, Flomaton, Fla.

ITCH IN TIME, AN: Blue Ribbon Cartoon—O.K.
cartoon, but lately I have received bad prints on
Warner cartoons.—S. T. Jackson, Jackson Theatre,
Flomaton, Ala.

Serial

Columbia

MYSTERIOUS ISLAND: Serial—This looks like it’s

0. K., but have only played two chapters.

—

S. T.
Jackson, Jackson Theatre, Flomaton, Ala.

TWO M-G-M TRADE SHOWS!
"THE SELLOUT DEC. 14lh (

Except Kansas City

which is Dec. 13th)
ALBANY
ATLANTA
BOSTON
BUFFALO
CHARLOTTE
CHICAGO
CINCINNATI
CLEVELAND
DALLAS
DENVER
DES MOINES
DETROIT
INDIANAPOLIS
JACKSONVILLE
KANSAS CITY

LOS ANGELES

20th-Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
H. C. Igel’s Screen Room
20th-Fox Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
Paramount Screen Room
20th- Fox Screen Room
Max Blumenthal’s Sc. Rm.
20th- Fox Screen Room
Florida State Screen Room
20th-Fox Screen Room
United Artists’ Screen Rm.

1 052 Broadway
197 Walton St.. N. W.
46 Church Street
290 Franklin Street
308 S, Church Street
1301 S. Wabash Ave.
1638 Central Parkway
2219 Payne Avenue
1803 Wood Street
21 00 Stout Street
1300 High Street
2311 Cass Avenue
326 No. Illinois St.
128 East Forsyth Street
1720 Wyandotte St.
1851 S. Westmoreland

12/14 2 P.M.
12/14 2 P.M.
12/14 2 P.M.
12/14 2 P.M.
12/14 1 :30 P.M.
12/14 1 :30 P.M.
12/14 2 P.M.
12/14 1 P.M.
12/14 2:30 P.M.
12/14 2 P.M.
12/14 1 P.M.
12/14 1 :30 P.M.
12/14 1 P.M.
12/14 2:30 P.M
12/13 1 :30 P.M.
12/14 2 P.M,

MEMPHIS
MILWAUKEE
MINNEAPOLIS
NEW HAVEN
NEW ORLEANS
NEW YORK N.J.

OKLAHOMA CITY
OMAHA
PHILADELPHIA
PITTSBURGH
PORTLAND
ST. LOUIS
SALT LAKE CITY
SAN FRANCISCO
SEATTLE
WASHINGTON

20th- Fox Screen Room
Warner Screen Room
20th- Fox Screen Room
20th-Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
20th- Fox Screen Room
20th- Fox Screen Room
M-G-M Screen Room
M-G-M Screen Room
B. F. Shearer Screen Rm.
S’Renco Art Theatre
20th- Fox Screen Room
20th -Fox Screen Room
Jewel Box Preview Thea.
RKO Screen Room

151 Vance Avenue
212 W. Wisconsin Ave.
1015 Currie Avenue
40 Whiting Street
200 S. Liberty St,
630 Ninth Avenue
10 North Lee Street
1502 Davenport St.
1233 Summer Street
1623 Blvd. of Allies
1947 N. W. Kearney St.
3143 Olive Street
216 E. First St.. So.
245 Hyde Street
2318 Second Avenue
932 N, Jersey Ave., N.W.

12/14 12 Noon
12/14 1:30 P.M.
12/14 2 P.M.
12/14 2 P.M.
12/14 1:30 P.M.
12/14 2:30 P.M.
12/14 1 P.M.
12/14 1 P.M.
12/14 11 A.M.
12/14 2 P.M.
12/14 2 P.M.
12/14 1 P.M.
12/14 1 P.M.
12/14 1:30 P.M.
12/14 1 P.M.
12/14 2 P.M.

M-G-M presents “THE SELLOUT” starring WALTER PIDGEON • JOHN HODIAK • AUDREY
TOTTER • PAULA RAYMOND • Screen Play by Charles Palmer • Story by Matthew Rapf

Directed by Gerald Mayer • Produced by Nicholas Nayfack • An M-G-M Picture

SHADOW IN THE SKY'-DEC. 17th
ALBANY
ATLANTA
BOSTON
BUFFALO
CHARLOTTE
CHICAGO
CINCINNATI
CLEVELAND
DALLAS
DENVER
DES MOINES
DETROIT
INDIANAPOLIS
JACKSONVILLE
KANSAS CITY
LOS ANGELES

20th-Fox Screen Room
20th-Fox Screen Room
M-G-M Screen Room
20th-Fox Screen Room
20th-Fox Screen Room
H. C. Igel's Screen Room
20th-Fox Screen Room
20th-Fox Screen Room
20th- Fox Screen Room
Paramount Screen Room
20th-Fox Screen Room
Max Blumenthal’s Sc. Rm.
20th-Fox Screen Room
Florida State Screen Room
20th- Fox Screen Room
United Artists’ Screen Rm.

1 052 Broadway
197 Walton St., N. W.
46 Church Street
290 Franklin Street
308 S. Church Street
1301 S. Wabash Ave.
1638 Central Parkway
2219 Payne Avenue
1803 Wood Street
2100 Stout Street
1300 High Street
231 1 Cass Avenue
326 No. I llinois St.
128 East Forsyth Street
1720 Wyandotte St,
1851 S. Westmoreland

12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17
12/17

2 P.M. MEMPHIS 20th-Fox Screen Room 1 51 Vance Avenue 12/17 12 Noon
2 P.M. MILWAUKEE Warner Screen Room 212 W. Wisconsin Ave. 12/17 1:30 P.M.
2 P.M. MINNEAPOLIS 20th-Fox Screen Room 1015 Currie Avenue 12/17 2 P.M.
2 P.M. NEW HAVEN 20th-Fox Screen Room 40 Whiting Street 12/17 2 P.M.

1 :30 P.M. NEW ORLEANS 20th-Fox Screen Room 200 S. Liberty St. 12/17 1:30 P.M.
1 :30 P.M. NEW YORK N.J. M-G-M Screen Room 630 Ninth Avenue 12/17 2:30 P.M.

2 P.M. OKLAHOMA CITY 20th- Fox Screen Room 10 North Lee Street 12/17 1 P.M.
1 P.M. OMAHA 20th- Fox Screen Room 1502 Davenport St. 12/17 1 P.M.

2:30 P.M. PHILADELPHIA M-G-M Screen Room 1233 Summer Street 12/17 11 A.M.
2 P.M. PITTSBURGH M-G-M Screen Room 1623 Blvd. of Allies 12/17 2 P.M.
1 P.M. PORTLAND B. F. Shearer Screen Rm. 1947 N. W. Kearney St. 12/17 2 P.M.

10:30 A.M. ST. LOUIS S’Renco Art Theatre 3143 Olive Street 12/17 1 P.M.
1 P.M. SALT LAKE CITY 20th-Fox Screen Room 216 E. First St., So. 12/17 1 P.M.
8 P.M. SAN FRANCISCO 20th -Fox Screen Room 245 Hyde Street 12/17 1 :30 P.M.

1 :30 P.M. SEATTLE Jewel Box Preview Thea. 2318 Second Avenue 12/17 1 P.M.
2 P.M. WASHINGTON RKO Screen Room 932 N. Jersey Ave., N. W. 12/17 2 P.M.

M-G-M presents “SHADOW IN THE SKY” starring RALPH MEEKER • NANCY DAVIS
JAMES WHITMORE • JEAN HAGEN • Screen Play by Ben Maddow • Based on a Story by

Edward Newhouse - Directed by Fred M. Wilcox* Produced by William H. Wright* An M-G-M Picture
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ALBANY
The Variety Club dispensed with a special

kickoff dinner and held a Tent meeting

(after the regular weekly dinner) to launch

the Big Brother Drive for $20,000 to finance

free summer vacations for 500 boys at Camp
Thacher. Harold Gabrilove is campaign
chairman. Charles A. Smakwitz, chairman

of the Heart Fund, and Nate Winig, new
chief barker, also spoke. . . . There were
many out-of-town visitors to the farewell

dimier which the Variety Club tendered

Eugene Vogel, who retired as branch man-
ager for Universal-International. . . . J.

Meyer and Louis W. Schine visited the Ten
Eyck Hotel, which the Schine interests oper-

ate. ... A Supreme Court jury in Schenec-

tady heard testimony in the action for

$25,000 damages for injuries to Simon Ull-

man, son of Saul J. Ullman, upstate general

manager for Fabian, which the father

brought as the result of an automobile acci-

dent in Pleasant Valley. . . . Attorney Louis

Sunberg went to New York with Harry
Lamont in connection with the reactivation

of the Albany TOA unit.

ATLANTA
Loew’s Grand opened its second week with

“Quo Vadis.” Another holdover is “Blue
Veil,” Rialto. . . . On the row booking and
visiting were: Charlie King, Exhibitor’s

Service, Jacksonville, Fla.
;
Mose Lebowitz,

Grand Amusement Co., Chattanooga, Tenn.

;

Jay Soloman, Independent Theatres, Chat-
tanooga, Tenn.; A1 Allen, Danbee drive-in,

Columbia, Tenn.; John Radney, Bama, Alex-
ander City, Ala.

;
Leon Robbins, Rose,

Gainesville, Fla.
;

Jimmie Biddle, Jasper,

Fla.
;

Horald Popel, Riviera and Palace

theatres, West Palm Beach, Fla.; Jimmy
Jerrell, Roxy and Ritz, Commerce, Ga.

;

C. A. Drake, Drake, Pearson, Ga.
;
and Bob

Dunn, Camilla, Ga. . . . Thomas Patrick ap-

pointed manager of the Circle drive-in.

Savannah, Ga. . . . L. C. Hank, former man-
ager of Martin Theatres in Dalton, Ga., ap-

pointed city manager of Martin theatre in

Etowah, Tenn. . . . Harold Hall, owner of

the Boulevard drive-in. Lake Worth, Fla.,

has appointed Malcolm Estes as manager. . . .

The Beach drive-in, Jacksonville, Fla., has
closed for the winter months. . . . Hugh L.

Burger appointed manager of the Montgom-
ery drive-in, Savannah, Ga.

BOSTON
The Waldorf theatre, Lynn, a Warner

Theatres house, has closed with manager
Ben Gruber transferred to the Broadway,
Lawrence, another Warner house. The
Olympia, Lynn, operated by New England
Theatres, which has been closed all summer,
is now open on weekends, with John
Flaherty, manager. . . . The Cinema Club,
made up of exchange bookers, is to hold its

annual election of officers December 10. . . .

Interstate Theatres has closed the Boule-

vard Revere with expectations of reopening

it later on. . . . The Strong theatre, Burling-

ton, Vt., has been sold to William Cody of

Montpelier. The deal includes the property

and stores. . . . When Lippert Films opens

its New England exchange at 12 Piedmont
street on January 2, under Irving Mendel-
son, branch manager. Jack Hill, formerly

with Eagle-Lion, will be part of its person-

nel. The New Haven office will be headed
by Irving Shiffman, also an ex-Eagle-Lion
salesman.

BUFFALO
Clayton Eastman, for 20 years with Para-

mount in the Albany area and more recently

with Eagle-Lion Classics as a sales repre-

sentative, has succeeded Matt Sullivan as

manager of the local Warner exchange. . . .

Election of the 1952 Variety crew will be

held December 10. . . . George Miller, sales-

man for Republic In the Syracuse area, died

at Homer, N. H., following a heart attack.

. . . Murray Whiteman, chief barker. Variety

Club, is making arrangements with the Jacob
Brothers to have the receipts of a forthcom-
ing hockey match in the Memorial Audi-
torium donated to the Variety Club. . . .

“Quo Vadis” will open Christmas Day at

Shea’s Buffalo. . . . Dave Miller, distributor

chairman for the Will Rogers Memorial
Hospital Christmas drive, urged exhibitors

throughout the territory to get in their

scrolls and contributions to him as soon as

possible. In many cases salesmen will pick

these up. Elmer Lux and Myron Gross are
exhibitor chairmen of the drive. . . . Jo-
sephine Baker is heading the stage show
starting Sunday in the Paramount. . . .

R. T. Babcock, Batavia drive-in owner, is

loaning his powerful searchlights to the Buf-
falo District Corps of Engineers who have
been using them to compute water elevations

at the Falls. Mr. Babcock uses the lights in

summer to attract attention to his drive-in.

WHEN AND WHERE
December 10-12: Convention, Associated

Independent Theatre Owners of Wiscon-
sin, Schroeder Hotel, Milwaukee.

December II, 12: Annual convention,

Allied Theatre Owners of fhe Gulf

States, Roosevelt Hotel, New Orleans.

December 12: State of Israel dinner,

Spyros P. Skouras honor guest, Hotel

Astor, New York.

December 17: Theatre Owners of America
regional grievance meeting, Albany,

N. Y.

December 18: Theatre Owners of America
regional grievance meeting, Utica, N. Y.

December 18: Theatre Owners of America
regional grievance meeting, Watertown,
N. Y.

CHICAGO
The long Thanksgiving weekend pepped

up business here, with “The Mob” turning

in a good opening week at the Chicago, while

"A Streetcar Named Desire” (at the Grand)
and “An American in Paris” (at the State

Lake) continued to do well above average.

In the neighborhoods, “Across the Wide
Missouri” and “Red Badge of Courage,” the

combo that did so well in its first Chicago

run at the State Lake, still is racking up
good grosses. . . . Harold Zeltner, MGM
salesman here for the past five years and
recently-elected head of the local independent

film salesman’s organization, was feted at a

luncheon. . . . Milt Officer’s kiddie shows at

the B. & K. Nortown have been attracting an

average of 1,700 children to the Saturday

matinees (at 20 cents each, with a series

ticket good for all six shows selling for a

dollar). . . . The Sun-Tiiues has added three

editions daily, restoring it to the ’round-the-

clock basis. . . . Charles H. Percy, president

of Bell and Howell, was to be co-chairman

of the American Brotherhood Banquet held

here Thursday, December 6. . . . Tom Gil-

liam, Fox exchange head, is recuperating

from surgery at St. Mary’s Hospital, Roch-
ester, Minn. . . . The Symphony, which had
been operating weekends only, has shuttered.

CINCINNATI
Preparations are in progress by the Cin-

cinnati Variety Club, Tent No. 3, for the

annual children’s Christmas party, which has

been an outstanding feature of the club’s

activities since it was founded. Parties are

given at the suburban Orpheum or other

theatre and heretofore some 1,500 children

have attended. The club provides transpor-

tation. . . . Maurice White, president of

of Tri- State Theatres, is convalescing at his

home following an appendectomy performed
at the Jewish Hospital. . . . H. J. Wessel,

head of the Film Service Co., and chairman
of the Heart committee of the Cincinnati

Variety Club, is ill. ... A reduction to 25

cents in admissions to all five Chakeres
theatres, in Springfield, Ohio, effective from
noon until 1 P.M., is said to have greotly

increased attendance, and will be continued,

according to Mike Chakeres, general man-
ager of the chain. . . . The Town theatre,

formerly known as the Gallatin, dark for

the past several months, has been purchased
and reopened at Warsaw, Ky., by Gilbert L.

Ogden. The house formerly was operated

by Roy Prill.

CLEVELAND
Provision for parking space on the basis

of one space for every six seats will be
contingent upon issuing either a building

permit for a new theatre or an addition to a
present structure, if an ordinance drafted hy
the City Planning Commission to make off-

street parking compulsory, is passed by the

(Continued on following page)
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city council. The ordinance covers practi-

cally every type of building where people

gather. . . . Two Cleveland dailies, Plain

Dealer and News, have notified exhibitors

of a two cents a line boost in advertising

rates effective February 1. The Press is

expected to follow buit. The last price boost

was in April, 1951. . . . Sam Barck, who took

over the Ambassador theatre two months
ago, has closed it. . . . Edward Raab did not

renew his lease on the Liberty theatre, Ak-
ron. . . . Rufus Young sold his Maumee
Theatre, Maumee, Toledo suburb, to Carl

Schwyn, owner of a 13-theatre circuit, re-

taining the Shoreway theatre. Point Place,

and the Palace theatre, Perrysburg. . . .

Hudson Theatre, Hudson, O., has doubled

its average Tuesday-Wednesday gross with

an art policy on those clays. Manager Dave
Solether reports. . . . RKO Palace had a full

house Saturday morning for a live show pres-

sentation of “Snow White.”

COLUMBUS
Cancellation of the three-day stage date of

“Kiss Me Kate” December 20-22 at RKO
Palace was announced by Manager Harry
Schreiber. If routes can be rearranged, the

attraction may play here early in 1952. . . .

James Hughes, advance representative of the

Metropolitan Opera production of “Fleder-

maus” due at Loew’s Ohio December 17, was
in town. . . . “The Red Shoes” is playing a

return date at the World. . . . Six additional

theatres have booked the 25-minute Ohio
Bell Telephone Co. civil defense subject,

“Modern Minute Men.” These houses are:

Hollywood, Drexel, Grandview, Clinton,

and Bexley.

DENVER
“Across the Wide Missouri” packed the

Broadway to a record figure and started on
a long run. . . . Life magazine gave “Movie
Sweepstakes,” a theatre attendance booster,

a page layout and description. Game in-

vented by Robert Patrick, of Lakewood,
Lakewood, Colo. . . . Realart distributing

“Uncle Tom’s Cabin” here and Salt Lake
City. . . . C. U Yaeger, president Atlas

Theatres, back from long New York, Chi-

cago visit, to stay until first of year. . . .

Roxy, Glasgow, Mont., slightly damaged by
fire which started in nearby restaurant. . . .

Because of practically no advance ticket

sales the Broadway cancelled their scheduled

telescreening of the Army-Navy football

game. Two weeks earlier the house was sold

out for a game involving the University of

Colorado.

DES MOINES
Sidney Hale, 60, owner and operator of

the Nashua theatre, Nashua, la., for the last

four years, has died in Cedar Valley hos-

pital, Charles City, of a stroke. The theatre

will continue to operate under arrangements
made by Mr. Hale’s son. Pvt. Harvey Hale,

and the late owner’s brother. Dr. Joseph
Helman of New York City. . . . Math F.

Wuebben, manager of the Canton theatre in

Inwood for the last seven years, has pur-

chased the business from Dean Nash of

Sioux Falls, S. D. The building will remain
the property of Mr. Nash, who also owns
theatre properties in Beresford, S. D., and

Jackson and Fairmount, Minn. Mr. Wuebben
has been in the theatre business for 21

years. . . . Stanley Duddelson, new United
Artists salesman, has taken over the Iowa
territory formerly served by Herman Coff-

man. ... A photo of Mark Miller, son of

Cheri Jones Miller, former Warner em-
ployee, has won first prize in the annual
contest sponsored by the Professional

Photographers of Iowa. The winning pic-

ture was worth a $500 defense bond.

DETROIT
“A Streetcar Named Desire” is in its last

week at the Madison. Top grosser is “An
American in Paris,” going into its third

smash week at the Adams. . . . Child star

Gigi Pereau is due in town December 4 for

appearances before the press and public. . . .

James G. Kennedy, exhibitor, is establishing

Kennedy Motion Picture Service in subur-

ban Highland Park. He will specialize in

commercial and educational films. . . . The
Perrien theatre, small east side house oper-

ated by Mr. and Mrs. Thomas Gibbons, has

remained closed after being shut down a few
months ago. . . . Sam Carver, independent

circuiteer, is vacationing out of town with
his wife. . . . H. Owen Blough, owner of the

Telenews, is spending the winter in his Ft.

Lauderdale home. . . . Harris Dudelson,
Lippert Pictures district manager, has moved
his offices to Chicago. . . . Ernest T. Conlon,

executive secretary of Allied Theatres of

Michigan, reports all preparations made for

the annual convention at the Book-Cadillac

Hotel.

HARTFORD
B. E. Hoffman, formerly assistant zone

manager, Warner Bros. Theatres, New Ha-
ven, has returned to that city, following a

trip to Europe and Israel. . . . Sal Adorno,
Sr., general manager of the Adorno-Middle-
town Theatres, Middletown, Conn., and Mrs.
Adorno are marking their 51st wedding an-

niversary. Their son and daughter-in-law,

Mr. and Mrs. Sal Adorno, Jr., are observing
their I5th wedding anniversary. The
younger Adorno assists his father in super-

vision of the three theatres in Middletown.
. . . Frank B. Ramsey, formerly with the

Warner Bros. Theatres, Hartford, has been
named manager of the Fox West Coast’s

Stadium theatre, Los Angeles. . . . Sgt. Pat
Bucheri, formerly manager of the Rialto

Theatre, Hartford, is now staging entertain-

ment shows for the 43rd Infantry Division

in Germany. . . . Henry L. Needles, formerly
Hartford district manager for Warner Bros.

Theatres, now managing director of the Art
theatre, Hartford, has returned here, follow-

ing a New York business trip. The 700-seat

first-run foreign film house will open De-
cember 26 with “The River.” . . . Visitors:

Burt Jacocks, Daytz Bros. Theatre Enter-

prises, New Haven; Sam Schechter, Court
Square theatre, Springfield, Mass.

;
Harry

Green, Las Weigold, Alexander Film Com-
pany, New York: Ben Rosenberg, New Eng-
land Theatres, Boston.

INDIANAPOLIS
Dal Schuder, formerly manager of Keith’s,

has been named manager of the Lyric, suc-

ceeding Weldon Parsons. Jess Castenias

has been promoted to the Keith post. He
was assistant manager at the Circle. Carl

Scott, assistant manager at the Indiana, has
resigned. . . . William A. Carroll, secretary

of the Allied Theatre Owners of Indiana and
state exhibitor chairman of the Movietime
U.S.A. drive, was to address the Rotary
Club at Sillivan Monday. . . . Branch man-
agers here will call on local managers of

tbe Gregory circuit in connection with the

circuit’s United Showmanship Week. . . .

Monogram moved over the weekend to its

new location at 440 North Illinois street.

. . . Foster Gawker, MGM branch manager,
is a grandfather. It’s a boy, born November
29 to Mr. and Mrs. Foster Gawker, Jr.

KANSAS CITY
Elmer C. Rhoden, president of P'ox Mid-

west, addressed the South Central Business
Association on his trip to Europe. He
spoke of seeing a demonstration there of

the Eidophor television system for theatres,

and forecast that eventually all territories

would have groups of some 200 theatres re-

ceiving specially produced attractions. . . .

The Ashland (Commonwealth circuit)

offered, without admission charge, screen
television of the Notre Dame-Southern
California football game. This was the
third Saturday for screening (no admission)
a game that WDAF-TV also telecast. . . .

Senn Lawler, publicity director. Fox Mid-
west, was elected a member of the Board
of Directors of the Chamber of Commerce
of Kansas City, Mo. . . . Sol Frank, operat-

ing regular theatres at Sedan, Coldwater
and three Kansas towns, and drive-ins at

Oratt and Wellington, Kansas, has added
the drive-in at McPherson, which had its

first season in 1951. He bought it from V.
Anderson. . . . Ralph Winship, owner of the

Majestic at Phillipburg, has recovered from
illness.

LOUISVILLE
The Dixie drive-in theatre, located near

Shively, Ky., on the Dixie highway, which
has closed for the season, is putting its mar-
quee to good use by inserting the slogan
“Whatever the Need It’s Foolish to Speed.”
. . . There appears to be a good possibility

the balance of the closed drive-in theatres

in the state may be contacted for similar use
of their marquees in a safety program drive.

. . . Seen on the row for the first time in

several months was M. H. Sparks, Tomp-
kinsville, Ky. Other visitors included : Tom
Givehan, Shepherd, Shepherdsville, Ky.

;

Shirley Chism, New Ace, Brandenburg, Ky.
;

Mr. and Mrs. Clyde Marshall, Columbian,
Columbia, Ky.

; A. O. Perkins, Lynn, Wood-
bine, Ky.

;
George Lindsay, Lindsay,

Brownsville, Ky.
;
Erwin W. Rau, Alice,

Leitchfield, Ky.
;

E. L. Ornstein, Rialto,

Marengo, Ind.
;

C. K. Arnold, Arco and
Melody, Bardstown, Ky.

; J. E. Elliott, Jr.,

Cardinal, Hodgenville, Ky. . . . According
to the KATO-GRAM, official bulletin of the

Kentucky Association of Theatre Owners, the

annual KATO convention which had been
set for Dec. 5 and 6 in Louisville, but which
was postponed, has been tentatively re-set

for the Spring of 1952.

MEMPHIS
A midnight stage show and film showing

will be held at Loew’s State theatre Decem-
ber 23 to raise funds for Christmas baskets

{Continued on opposite page)
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of food for needy families. Arthur Groom,

State manager, and Col. Cecil Vogel, Loew’s

Palace manager, has joined forces with

Louis Ingram, MGM branch manager, in

staging the show. Baskets will be distrib-

uted by the American Legion-Commercial

Appeal Christmas Basket Fund. . . . Blood

day on Film Row brought nearly 100 pints

of blood for the fighting forces in Korea.

Film exchange employees turned out in large

numbers for the Red Cross Bloodmobile unit

when it went to Film Row for a day. . . .

Mrs. H. L. Love, Jonesboro, Ark., bought

the Star theatre. Cash, Ark., from Mrs.

J. H. Stevens. . . . Paul S. Wilson, Atlanta,

assistant division manager, was a visitor

at Twentieth Century-Fox exchange. . . .

R. C. Settoon, branch manager. Universal,

is on vacation. . . . N. B. Blount, manager.
Monarch, was in Nashville on business. . . .

"Quo Vadis,” now going into its third week
at Loew’s State, was setting the attendance

place at Memphis first runs. . . . Exhibitors

shopping on Film Row included Walter Lee,

Heber Springs
;

Louise Mask, Bolivar

;

Whyte Bedford, Hamilton
;
Gordon Hutch-

ings, Corning; Mrs. Henley Smith, Poca-

hontas; Leon Roundtree, Water Valley.

MIAMI
Ray Toemmes, one of the managers at the

Miracle, was a very capable substitute at the

Carib when Tom Rayfield was incapacitated.

. . . Mark Chartrand, public relations direc-

tor for Wometco, reports machinery is being

made ready for a special student price policy

to be efifective at all circuit theatres. Policy

has been in use at several of the theatres in-

cluding the Mayfair Art and Capitol and
permits all students of local colleges and
senior and junior high schools to take advan-
tage of substantial reductions. . . . James
Barnett, manager of the Florida, made inter-

esting use of the almost billboard size posters

of “When Worlds Collide,” by pasting them
across the lobby doors. ... At a November
26 luncheon Wometco co-owner Mitchell

Wolfson was feted for his recent election to

TOA presidency. ... As the aftermath of a

fall at the Olympia Theatre, Nadea Loftus,

manager of Jessica Dragonette, filed suit in

Federal District court for $250,000 against

the Paramount Enterprises, Inc. . . . Bill

Goller, manager of the Tower, was very en-
thusiastic in his praise of assistant Douglas
Jernigan’s exploitation for the showing of

“The Mob.” . . . The premiere of “The Bare-
foot Mailman” also had many stunts.

MILWAUKEE
The Variety Club, Tent No. 14, will hold

open house for AITO of Wisconsin Decem-
ber 11, during their convention, in their cluh
room at the Wi.sconsin Hotel. . . . Oliver and
Ray Trampe are treating the ladies who
attend the AITO convention to a luncheon
at the Milwaukee Athletic Club on Decem-
ber 11. . . . Standard’s Bay theatre here,
which closed last Sunday, will resume opera-
tions on Friday, Saturday and Sundays only.

. . . Sal Gordon invited some soldiers and
Red Cross personnel to a screening of “Fixed
Bayonets” in Twentieth Century-Fox’s pro-
jection room. . . . Estelle Steinbach, manager
of the Fox-Downer theatre here, made
arrangements for some 70 girls from Girls
Tech High School to go through Twentieth
Century-Fox’s exchange office.

80 YEARS YOUNG, STILL ACTIVE
AS A CANADIAN EXHIBITOR

J. S. Liscombe, at 80, is now devoting all

his time and attention to his Royal theatre,

after 41 years of mixing film exhibition with

being a top executive of the soft coal mining

town of Dominion, N. S. He had been town

clerk, registrar of births, magistrate and

treasurer of the town. He had been town

clerk for about 30 years, retiring recently.

Before concentrating on his theatre opera-

tions, Mr. Liscombe went to Boston for a

physical examination at a clinic there. The

verdict was that he was in excellent condi-

tion for his years. This is indicated amply

in his appearance. He looks much younger

than his age. He’ll pass for at least 15 years

younger.

Since devoting all his time to his theatre,

he has improved his sound and projection

equipment, including a new screen, curtain

track, sound adjustments, curtain and pro-

jection equipment.

This veteran is half of one of the com-

paratively few instances of a father-and-

daughter theatre operating team in Canada.

His daughter. Miss Olive Liscombe, is his

partner. She has been assisting her dad for

some years.

The Royal’s owner has been planning im-

provements for his theatre, which will likely

be completed during 1952. There is a pos-

sibility the seating capacity will be expanded

from the prevailing 300 to 400 or 500, Miss

Liscombe being assigned to arrange for

changes in decorations inside and outside.

MINNEAPOLIS
Ray Lehrman, booker for Columbia, has

resigned that position to become a partner

with James Gotlieb in the operation of the

Northtown theatre, Minneapolis. . . . E. D.

Perkins, former executive of Warner’s, has

returned to that exchange after a two-year

absence, to assume the duties of office man-
ager. . . John Rohr, owner of the Marlow
theatre at Pine River, stopped in on film row
in Minneapolis, enroute to his home follow-

ing a trailer house tour of the southern and
western states. . . . Regal Johnson, manager
of the World theatre, Minneapolis, has

learned that sometimes requests get results.

Recently Mr. Johnson wired Merle Potter,

columnist for The Minneapolis News, re-

questing him to say a few" words about “An
American in Paris,” playing at the World.
Mr. Potter responded by giving the picture

a lot of praise and gave MGM a pat on the

back for making such an outstanding hit. . . .

One hundred members of the local film in-

dustry, including the trade press, were guests

of honor at a party sponsored by the em-
ployees of the Columbia and Universal ex-

changes, November 30, at the Variety Club,

in the Nicollet hotel.

NEW ORLEANS
Mr. Henry Lazarus and son, Isadore,

visited with Mrs. Schulman, associate owner
in their Bryan, Texas, theatre. . . . Dixie
Theatres Corp. closed the Yazoo, a subse-

/. S. LISCOMBE

Her chief interest outside the theatre and her

home is music. She plays several instru-

ments, and also does some vocalizing.

J. S., as he is known about his theatre by

many patrons, has occupied more town offices

than anybody in the history of the tow'n. His

civic service also has been longer. However
retirement, at the present time, is far from

his thoughts.

quent run in Yazoo City, Miss., and Mrs.
B. Theriot closed the Iberia drive-in. New
Iberia, La., for the winter. . . . Exhibitors

buying and booking were J. P. Guitreau,

Gonzales, La.; Charles Phillips, Jonesville;

Ira Olroyd, manager of Tanos Joseph’s

theatres, Franklin, La.; Roy Pfeiffer, Baton
Rouge, La.

;
F. W. Corbitt, Columbia, Miss.

;

J. M. Gauthier, White Castle, La.; Fred
Houck, Shreveport, La.

;
Robert Molzon,

Norco, La.; C. H. Crossley, Laurel, Miss.;

Floyd Murphy, Vicksburg, Miss.
; J. A.

Parker, Westwego, La.
;

F. G. Pratt,

Vacherie, La.; Ed Orte, Clermont Harbor,
Miss.

;
M. A. Berenson, Bogaluso, La. ; Har-

old Dacey, Raceland, La.
;

G. R. Moody,
Meridian, Miss.; Mr. and Mrs. Claude
Darcey, Morgan City, La.

;
Mrs. O. J.

Barre, Luling, La.
;
John Elzey and Mayor

Lew Langlois, New Roads, La.; and Milton
Guidry, Lafayette, La. . . . The Athens in

Athens, La., reopened. The new owner is

Louis Wilson. . . . Mrs. H. A. Everett has
closed 49 drive-in for the winter. . . . Leo
Bolden, Wisner, La., leased the Harvard in

Winnsboro, La., from B. T. Lanier.

OKLAHOAAA CITY
Ray drive-in theatre, Marshall, Texas, has

changed its name to the Fox. . . . Castle

Theatre Corp., Wichita Falls, Texas, has
been granted a charter for 50 years. The
incorporators are Henry B. Penix, Dorothy
P. Penix and Ben E. Hausler. . . . The

{Continued on following page)
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Texas Newsreel Tlieatres, Inc., Dallas, has

been dissolved. . . . Houston’s Alley theatre,

has suspended activities, though president

Robert Altfield has said the little theatre

currently is solvent. . . . Skyview drive-in

theatre, has closed for the season and will

reopen sometime in March. Twilight Gar-

dens drive-in theatre, also closed for the

season. . . . Harold Fetter, president of the

State and Center Theatres, says business has

been good. “Two Tickets to Broadway’’

was outstanding, playing at the Center for

eight days. “Golden Girl’’ was held over for

the second week at the Tower. “Detective

Story” was in its second week at the Harber.

At the Midwest, “An American in Paris”

was held over for the second week.

OMAHA
Don Lee, Columbia office manager, has

been transferred to the Chicago office as

salesman and has been replaced by Eleanor

Horwich. . . . Variety Club members paid

tribute to Ed Rostermundt, veteran of the

industry in this territory who retired after

18 years as United Artist salesman, with a

testimonial luncheon. . . . Henry E. (Red)
Erwin of Hueytown, Ala., Congressional

Medal of Honor winner, was flown to

Omaha for the world premiere of “The Wild
Blue Yonder” and “Salute to the Strategic

Air Command.” . . . Harold Wirthwein of

Los Angeles, Monogram western sales man-
ager, visited the Omaha exchange. . . . Her-
man Eields, Clarinda, la., exhibitor, is re-

ported in good condition following an emer-
gency operation. . . . Mrs. Georgia Rasley,

veteran O’Neill exhibitor, is ill at her home.
. . . “The Blue Veil” had a whopping week

at the Brandeis and was held for a second
week. . . . The Orpheum looked like old

times with crowds pushing in for “Across
the Wide Missouri.” . . . Dr. Leo Jacks, head
of the Creighton University Department of

Classical Languages at Omaha, told a 25th

anniversary banquet gathering of the Gradu-
ate School that films more typical of America
are needed.

PHILADELPHIA
Allied Independent Theatre Owners of

Eastern Pennsylvania, Inc., is sending out a

bulletin to all members on the changes in the

admissions tax laws, warning exhibitors to

protect themselves against any tax free

shows that might be given by an organiza-

tion that does not qualify under the act. . . .

Proposals for the imposition of a three per

cent “luxury tax,” including amusement ad-

missions, similar to the levy in force in At-
lantic City, N. J., was rejected by Ocean
City, N. J. . . . Managers in Reading, Pa.,

look for some relief from tax burdens next

year, since three Republicans were elected to

City Council, a majority of the five members
in Council, and all on record as favoring tax

relief in the amusement field. . . . William
Hopkins, MGM salesman, back after a spell

on the sick list. . . . Film salesman Richard
Katz marked his 25th wedding anniversary
last week. . . . Warners’ Warner and Ar-
cadia in Wilmington, Del., making it a

Thursday instead of Friday opening. . . .

Jack Jaslow, independent distributor, han-
dling the area release of “Native Son,” “Blue
Angel” and “Hurley Burley” . . . Edgar
Wolf, Warner theatres manager for more
than 30 years, left the industry. . . . Larry
Levy, manager of Loew’s Colonial, Reading,

Pa., buys space in the “Sunday Eagle” news-
paper for a by-lined film chatter column. . . .

Abraham M. Ellis, head of the Ellis Thea-
tres, Inc., purchased a freeze-drying unit in

memory of his parents for shipment to the

Red Cross of Israel, the unit used for freez-

ing and preserving blood plasma, serums and
anti-biotics. . . . Harry Blumberg announced
that Herman Margies is no longer con-

nected with the New Mayfair and that the

neighborhood house will remain open. . . .

Drive-ins in the Wilmington, Del., area

closed down for the season.

PITTSBURGH
The 31st annual convention of the Allied

Motion Picture Theatre Owners Association

of Western Pennsylvania held in the Wil-
liam Penn Hotel was an outstanding success

mainly due to the efforts of Dave Hadburg,
who was chairman of the convention. . . .

At the banquet winding up the two-day event

were Mel Ferrer, Jody Lawrence, James
Craig and Frank Lovejoy, who were in this

district appearing as a Movietime U. S. A.
unit. . . . The sensational opening of “Quo
Vadis’’ is the talk of Film Row. . . . Manager
Bill Elder did a swell job and all previous

records were broken as more than $48,000
was grossed in the opening week. ... It will

run longer than “An American in Paris,”

now in its seventh week in the Ritz follow-

ing a run in Loew’s Penn. . . . Bill Serrano,

local theater owner, is recuperating from a

serious operation.

PORTLAND
Jack Matlack, J. J. Parker theatre execu-

tive, was selected for the role of Santa Claus
for the annual Fairyland parade sponsored
by the Retail Merchants of Portland. He
succeeds Tommy Luke, who held the spot

for about 20 years. . . . Mr. Matlack and
Keith Petzold, Broadway theatre manager,
went to Astoria to look over the Parker
houses there. . . . Herb Royster, manager of

the Mayfair, has announced some top legit

plays for his house. . . . Virgil Faulkner, of

the Hamrick Chain, has a big publicity cam-
paign on for “The Magic Face,” due soon
at the Music Box. . . . Gene Nelson doing a
big job with his “Queen for a Night” show
on the stage of Hamrick’s Liberty theatre.

. . . The Playhouse and Century are still

dark.

SAN FRANCISCO
Top grosser in town the past week was

“Quo Vadis,” at Loew’s Warfield. . . . Fos-
ter Blake, U-I western division manager,
has been here from New York. He visited

Los Angeles enroute to his eastern office.

. . . “Christmas Carol” has been booked
solid into the area’s art houses and will

{Continued on opposite page)
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open at the Clay December 9 for an extended

run. . . . People of the industry were sad-

dened by the death of 2-months-old Ronald

Fratto, son of Ugo Fratto, office manager
of Twentieth Century-Fox, here. . . . James
Pierson, booker at Paramount, resigned to

go into exhibition as a booker for the West-
land circuit. He was replaced by John E.

Martinez, head shipper in the San Francisco

exchange. . . . Paramount’s annual Christ-

mas party was scheduled for December 7.

. . . Neal East, Paramount manager and
Northern California chairman of Will Rog-
ers Memorial fund drive, has enlisted all

theatres and exchanges throughout the terri-

tory. . . . “LaRonde” continues to impress

Irving Levin with its record run at the

Vogue. . . . The San Francisco Theatres

Inc. yearly scrip-book drive has been

launched by Divisional Director Levin (for

the first time since pre-World War II days)

with managers going all out for lobby dis-

plays, box-office tieups and trailers.

ST. LOUIS
Realart Pictures of St. Louis has been

formed as a successor to the Screen Guild

Productions. Announcement came from
George Phillips and Herman Gorelick, own-
ers of the independent film distribution or-

ganization. . . . Trade men are talking about

the possibility of more taxes against the in-

dustry here in St. Louis due to the defeat

in the Missouri legislature of a city earn-

ings tax. . . . Wally Heim, exploited' out of

Chicago and a former St. Louisian, here

plugging- “The Well.” . . . Edward Arthur,

president of St. Louis Amusement Company,
plans to be back in this city December 15.

. . . Katherin Mary Phillips born to Mrs.
George Phillips, wife of George Phillips, co-

owner of Realart Pictures of St. Louis Inc.

TORONTO
Josephine Baker appearing in person at

the Uptown Theatre this week headlines an-

other intermittent stage show at advanced
prices. . . . Pacing the holdovers in town is

a British film, “Laughter in Paradise,” in its

ninth week at the International Cinema.
“An American in Paris” at Loew’s, “Detec-
tive Story” at Shea’s and Eglinton, “The
Blue Veil” at the University and Nortown,
and “The Lavender Hill Mob” at the Hyland,
are all holding up well in their fourth week.
. . . Victoria theatre returned to popular

prices with an Italian picture, “The Girl

from the Marshes,” after extended road show
engagements of “David and Bathsheba” and
“A Streetcar Named Desire.” . . . Clare Ap-
pel, Ralph Dale, Gordon Lightstone and Bill

Summerville, Jr., are new faces on the re-

cently-elected executive of Toronto’s Variety
Club. Returned to office at the November
27 elections were Herb Allen, Jack Arthur,
Rube Bolstad, Lome Greene, Dan Krendel,
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Ernie Rawley and Doug Rosen. The new
crew, including past chief barkers Jack Chis-

holm, John Fitzgibbons and Morris Stein,

will elect officers of the club for 1952 from
among their number. . . . Twinex Century

Theatres now operating the 620-seat Elm-

wood, London, having traded the operation

of the 552-seat Century, Ottawa, with Na-
tional Theatre Services. . . . Harold Pfaff

and Bruce McLeod have opened their 500-

seat Reo theatre in Hamilton. . . . Odeon
Theatres announce the termination of its

lease to operate the 593-seat Rexy, Ottawa,

effective November 24. . . . Delegates from
all over Canada expected to attend the an-

nual meeting of the Association of Motion

Picture Producers and Laboratories of Can-
ada being held December 7 at the King Ed-
ward Hotel, Toronto, with J. J. Fitzgibbons,

president of the Motion Picture Industry

Council of Canada, as guest speaker. . . .

Twentieth Century Theatres Managers Club

of Toronto staged a Sunday evening revue

at the Victory theatre November 25 which

netted Toronto’s Variety Village over $1,000.

*

VANCOUVER
The Bethel theatre. Bethel, Alaska, was

destroyed by fire of unknown origin, with a

loss exceeding $50,000, as was the Cordova
theatre at Cordova. . . . Steve Hryniuk re-

cently opened his new $40,000 350-seat Gem
in the farming town of Wakaw, Saskatche-

wan. . . . Trail B. C. will have an outdoor
300-car theatre next summer if George Don-
ish can obtain the consent of the Trail City

Council. . . . George Radowitz has purchased
the 300-seat Echo theatre from Ernest Jack-

son in the town of Eckville, Alberta, the

town’s only theatre. . . . Strike threat against

Famous Players and five independent thea-

tres in British Columbia was dissolved when
projectionists voted to accept a 35-cent

hourly boost in pay. The increase is retro-

active to September 1. . . . The Famous Play-
ers Theatre Managers Association sixth an-
nual film ball was. attended by 750 persons.

All proceeds in aid of summer vacations for

needy children. . . . Topping the town current

week are “The Lavender Hill Mob,” a Brit-

ish picture at the Vogue, and “Red Badge
of Courage” at the Cinema.

WASHINGTON
A. H. Levy, United Artists branch man-

ager, has trensferred from Variety Club of

Cincinnati, Tent No. 3, to local Tent No. 11.

. . . Nathan Shor, Equity Films, is back at

his desk after a stint with the Army. . . .

The armed robbery of the Airport drive-in

theatre has been solved, with the confession

of a young man from Hoboken, New Jersey.

More than $700 was stolen from a girl

cashier at the theatre. . . . Little Gigi Per-

reau was a Washington visitor, to plug

“Weekend With Father,” due at RKO
Keith’s. . . . Ralph Binns, Highway Express

Lines, is back at work after his illness. . . .

The Variety Club had a December dance.

... A Julian Brylawski, president of the

MPTO, celebrated his birthday.

Columbia Will Open
"Salesman" Dec. 20
Columbia will hold the New York premi-

ere of “Death of a Salesman,” Stanley

Kramer’s screen production of Arthur Mil-

ler’s Pulitzer Prize play, December 20 at the

Victoria theatre. Starring Fredric March,

the film was directed by Laslo Benedek from

a screenplay written by Stanley Roberts.

Technicolor Puts 9-Month

Profit at $1,497, 1 40
The consolidated net profit after taxes on

income and other charges of Technicolor,

Inc., for the nine months ended September 30,

1951, is estimated to be $1,497,140.36, equiv-

alent to $1.62 a share, as compared with

$1,464,146.92, equivalent to $1.59 a share

for the coresponding nine months of 1950,

according to Dr. Herbert T. Kalmus, presi-

dent and general manager of Technicolor.

Mr. Exhibitor:

We’ve been friends for years

—how ya been?

SMILEY BURYETTE
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 106 attractions, 4,305 playdates.

Titles run alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. The tabulation is cumula-

tive. Dagger (f) denotes attractions published for the first time.

Asterisk (') indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AY—Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Across the Wide Missouri (MGM) 10 27 2 - -

Alice in Wonderland (RKO Radio) - 12 35 24 17

Along the Great Divide (W.B.) 1 9 31 20 5

An American in Paris (MGM) 5 4 1
- -

Angels in the Outfield (MGM) - 10 35 25 2

Anne of the Indies (20th-Fox) - 4 3 9 3

*Apache Drums (U.l.) - 13 40 12 2

As Young As You Feel (20th-Fox) - - 8 25 17

Bannerline (MGM) - - - - 5

Behave Yourself (RKO Radio) - 2 2 2 4

*Best of the Badmen (RKO Radio)

Big Carnival, The (formerly Ace in the Hole)

- 9 34 32 10

(Para.) - 3 14 25 35

Blue Veil, The (RKO Radio) 1 8 - - -

Captain Horatio Hornblower (W.B.) 17 24 25 12 4

Cattle Drive (U.l.) 10 5 10 13 7

Close to My Heart (W.B.) -
1

- 3 3

Come Fill the Cup (W.B.) - - 4 4 7

Cornin' Round the Mountain (U.l.) 13 9 27 15 -

Crosswinds (Para.) - 5 5 5 1

Cyrano de Bergerac (U.A.) 16 1 1 7 6 2

Darling, How Could You! (Para.) .

-
1

- 2 6

David and Bathsheba (20th-Fox) . 40 14 3 1
-

Day the Earth Stood Still, The (20th-Fox) - 12 21 20 3

Dear Brat
(
Para.) - 2 39 20 22

Desert Fox, The (20th-Fox) 3 20 8 3 1

(Detective Story (Para.) - 4 1
- -

Disc Jockey (A.A.) - - -
1 6

Drums in the Deep South (RKO Radio) - - - 3 1

Five (Col.) -
1 3 - -

Flying Leathernecks (RKO Radio) 7 24 14 1 1
-

Force of Arms (W.B.) - 3 23 20 5

Fort Worth (W.B.) 10 33 35 12 3

Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) 25 34 8 6 1

Frogmen, The (20th-Fox) 21 13 59 21 5

Golden Horde, The (U.l.) - 3 12 10 5

Guy Who Came Back, The (20th-Fox) - - 8 31 6

Happy Go Lovely (RKO Radio) -
1 18 16 3

Hard, Fast and Beautiful (RKO Radio) - 2 2 17 1 1

He Ran All the Way (U.A.) - - 3 29 5

Here Comes the Groom (Para.) 12 27 23 6 18

His Kind of Woman (RKO Radio) 4 9 7 14 -

Hollywood Story (U.l.) - - 5 2 2

Hurricance Island (Col.) -
1 3 5 2

Inside the Walls of Folsom Prison (W.B.) - 7 9 19 5

Iron Man, The ( U.l.) 1 5 4 15 1

Jim Thorpe—All American (W.B.)

*Kind Lady (MGM)

Lady from Texas, The (U.l.) ...

Law and the Lady, The (MGM)
Let's Go Navy (Mono.)

Let's Make It Legal (20th-Fox)

Little Egypt
(
U.l. )

Lost Continent (Lippert)

Love Nest (20th-Fox)

Mark of the Renegade (U.l.)

Mask of the Avenger (Col.)

Meet Me After the Show (20th-Fox) .

Millionaire for Christy, A (20th-Fox)

Mr. Belvedere Rings the Bell (20th-Fox)

Mr. Imperium (MGM)
Mob, The (Col.)

Never Trust a Gambler (Col.)

Night Into Morning (MGM)
No Highway in the Sky (20th-Fox)

No Questions Asked (MGM)

On Moonlight Bay (W.B.)

On the Loose (RKO Radio)

Painting the Clouds With Sunshine (W.B.)

Passage West (Para.)

Peking Express (Para.)

People Against O'Hara (MGM)
People Will Talk (20th-Fox)

Pickup (Col.)

Place in the Sun, A (Para.)

Prince Who Was a Thief, The (U.l.)

Red Badge of Courage, The (MGM)
Rhubarb ( Para.)

Rich, Young and Pretty (MGM)

Saturday's Hero (Col.)

Secret of Convict Lake, The (20th-Fox)

Showboat (MGM)
Sirocco (Col.)

Strangers On a Train (W.B.)

Streetcar Named Desire, A (W.B.)

Strictly Dishonorable (MGM)
Strip, The (MGM)
Submarine Command (Para.)

Sunny Side of the Street (Col.)

Take Care of My Little Girl (20th-Fox) . . .

Tall Target, The (MGM)
(Tanks Are Coming, The (W.B.)

Tembo (RKO Radio)

Teresa (MGM)
Texas Carnival (MGM)
Texas Rangers (Col.)

That's My Boy ( Para.)

This Is Korea (Rep.)

Thunder On the Hill (U.l.)

Tomorrow Is Another Day (W.B.)

Two of a Kind (Col.)

Warpath ( Para.)

Well, The (U.A.)

(When Worlds Collide (Para.)

Whistle at Eaton Falls, The (Col.) .

You Never Can Tell (U.l.)

EX AA AV BA PR

- 5 22 26 7

- - 8 5 12

- - 7 2 1

-
1 2 6 22

4 8 1
- -

- - 3 7 3

1 4 16 6 1

-
1 3 1 1

- - 5 6 5

- - 5 10 2

-
1 7 1 9

3 23 45 10 1

- 4 9 25 13

9 16 30 29 10

- -
1 5 8

- 4 6 13 1

_
1 1 7

1

17

3

6

- - 4 10 15

- - 6 13 16

47 67 13 10 1

- 3 - 3 -

- 12 21 16 1

9 2 37 19 16

1 4 7 13 16

- 3 9 29 13

1 15 27 18 1

- 12 7 2 7

7 13 3 - -

1 10 32 26 -

-
1 3 3 5

- 7 10 19 4

2 30 54 26 2

- 9 13 1 1 5

4 19 15 6 1

115 25 15 - -

-
1 1 9 10 21

3 38 30 26 7

4 2 - - -

- 3 2 14 46

- - 10 20 3

- - 3

7

2 -

10 62 47 7 _

- - 3 6 12

A

4 4 1
-

7 10 22 1

1

9 37 9 - -

1 9 14 4 7

44 33 18 6

1

_
1

5

6 3

1

6

- - 5 1 4

- - 7 14 5

- 2 44 15 6

- 3 1 1 1

1
- -

1 4

- - - 3 3

_ _ 2 2 6
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Vijec SaifJ the fife CmfictiWe

P
RETTY conclusive evidence that the

movies are better than ever is contained

in the news that a Boston television

station has decided to prohibit motion pic-

ture stars from appearing before its TV
cameras, unless in behalf of charity. Motion
Picture Daily, in printing the story, says

the basic reason is to prohibit the promotion

of motion pictures in opposition to telecasts.

This seems like a most encouraging sign,

and one that will be accepted as proof that

families with television in their living room
are still willing to be sold the idea of going

out to the movies and paying their way

—

instead of staying home and getting their

entertainment “for free.” It means that great

big 20-inch screen can’t properly compete

with the professional presentation of motion

pictures in theatres.

The Daily says further: “This is be-

lieved to be the first case of its kind in

contemporary telecasting and is in direct

contrast to the present wide practice of film

star telecasts, which have brought many
complaints from exhibitors wdio consider

television to be competition to theatres.”

The Herald, last week, quoted editorially

such opposition, summed up in these words

:

“We can’t sell in our theatres what is given

away free over the air.” It’s an interesting

variation of theme.

And there is exhibitor opposition to the

basic theory that television is “for free” with

an offer by Fred J. Schwartz, of the Cen-
tury circuit in New York, to sell annual

admission for an entire family, to any of

his theatres, for a flat sum of $100 per year,

that being what he and many others consider

the actual cost of television in the home,
after the original cost of installation. Too
many people forget what that electric meter
in the basement is charging for the neces-

sary current to operate a television set, and
other costs of operation and maintenance
are equally high.

Many people bought television as a nov-
elty and the novelty is wearing o!f. Others
bought expensive sets on time payments,
which tied up their amusement dollars for

a long period. Now the honeymoon is over

Salute to Famous Players-Canadian Cor-

poration, and thanks to James R. Nairn,

director of public relations and advertising,

for the loan of the above art work, to

Illustrate the grand job that FPCC does,

year after year. In selling coupon ticket

books, as a holiday gesture. It's a great

good-will and patronage builder.

We think that COMPO should get be-

hind a movement to offer coupon ticket

books, on a national basis, (possibly sup-

ported by national advertising) good for

admission in any theatre across the board.

It would help to cultivate that desire to

go to the movies, and the inclination to

prove it, with action.

It's so successful in Canada, Jimmy
says, they are planning four other seasonal

issues per year, with appropriate reason,

and advertising accessories to match.

and it will take quality on both sides to hold

that audience. A survey in the advertising

trades reveals that “the public is tiring of

‘old’ TV faces and unimaginative formats,

particularly old movies. If fresh program
ideas are not initiated soon, television will

find itself going downhill as rapidly as it

rose.”

€ Delmar Sherrill is one of the young-

est members of the Round Table, and

one most likely to succeed in his chosen

field. We think that A. F. Sams, Jr., presi-

dent of Statesville Theatres Corporation,

will agree with us that Delmar is the stuff

future executives are made of. He’s only 21,

l)ut he has a fine experience record, and a

consuming ambition to get ahead.

In the mail is his “personal data sheet”

—

and not one in a thousand theatre managers

have the gumption to prepare a summary
in such good style. He tells his complete

story, in mimeographed form, and it will

speak for him, in many places, in the future.

He started as assistant manager at the Play-

house in Statesville, was promoted to man-
ager of the Crescent and is now manager
of the- Statesville Drive-In. And he drives

55 miles,, a day to attend Catawba College,

where he is majoring in business adminis-

tration, and will graduate in June with a

“BA” degree.

Delmar knows that he will soon be in

service, and he’s planning ahead to be fully

prepared for this eventuality. He wants for-

eign service, to round out his good e.xperi-

ence, and he intends to utilize his good
knowledge of theatre and advertising.

Q Both the Roxy and the Music Hall,

on Broadway, made a stage number
of the popular song that’s going around,

"Movies Are Better Than Ever”—which is

a cute and musical way of putting over an

industry slogan. We hope others have dis-

covered the value of this song.

In fact, if this were a song which could

be plugged in behalf of just one picture

instead of for the industry as a whole, some
aggressive company such as 20th Century-

Fox would have supplied all the disc jockeys

in the country with free pressings. The
individual companies know this pays off, so

why can’t COMPO do it for the industry?

Or, why isn’t this a cue for such dual-

identity corporations as MGM-Records or

Universal-Decca ? —Walter Brooks
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Explaitatian^
With a Smite

Matt Saunders, manager of Loew's Poll theatre,

Bridgeport, In a tieup with the Little Art Gallery, had

artists sketching in the lobby for "An American In

Paris," — while Lester Pollock stopped 'em with the

colossal cut-out of Denise Darcel, at right. Illustrating

the Saturday Night Tub for "Westward the Women"
as lobby display at Loew's theatre, Rochester.

GtANT
planets
COLLIDE
WITH , 9.RID

fOBMOOS
fABIHOtWe
SWAIioW
WHOLE

laxmans

Ed Miller, manager of the Paramount theatre In Buffalo, had this eye-

catching display for the world premiere of "When Worlds Collide,"

and caught the Interest of the little lad on crutches.

Warner's West Coast

theatres awarded the
200,000th customer for

"Street Car Named De-

sire" in a tieup with

Pacific Electric Co., and

the pretty winner was

named "motorman" and

given a uniform cap.

Nes Auth, manager of the

Palace theatre, Akron,

pasted posters for "When
Worlds Collide" on the

barbershop ceiling, where

all who were shaved

could read. They have

pretty nice barbers, in

Akron!
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MOVIETIME, U.S.A.Mjoew*s Push
**A.mericun”

First Runs
Loew’s Theatres are putting all the com-

bined force of their skill and experience in

the exploitation behind first runs of “Ameri-

can in Paris’’ in the obvious belief that the

picture pays off with the benefit of special

effort. Half a dozen of our best Round Table

members have submitted their campaigns for

the Quigley Awards in the fourth quarter,

with this gay musical film showing their

best efforts. It is a comparison of individual

energies and ideas.

Sam Gilman, up from Harrisburg, Pa.,

uses all the best of the stunts that have been

registered. The Regent had all staff mem-
bers, ushers and concession girls in real

Frenchy costumes and that gigantic lobby

display particularly well painted from the

outstanding ad copy. Artists on the streets

and advertising kiosks, completed the Pa-

risian atmosphere. Larry Levy, at Loew’s

Colonial, Reading, had the same attractive

staff people, plus good teaser newspaper ads,

and a traveling 24-sheet billboard as street

ballyhoo.

Matt Saunders files an impressive exhibit

from Loew’s Poli, Bridgeport, with pages of

tear sheets and photographs to show his

style. He used coloring contests to great ad-

vantage, and co-op ads that tied in with the

Parisian background. George Peters, at

Loew’s Richmond, had two books to show
his build-up for Pat Smith, on tour for the

picture, and Leslie Caron, the popular young

star. His staff and stunts with MGM re-

cords were colorful. John DiBenedetto,

manager of Loew’s Poli, Worcester, Mass.,

shows good displays and excellent examples

of newspaper advertising for the picture.

A Clever Co-Op Contest

For Movietime, U.S.A.
William Wallos, manager of the Kenosha

theatre, Kenosha, Wise., sends a tear sheet

of his excellent co-operative newspaper

page, in which twenty-six advertisers ask

a question about themselves in each of their

separate ads, with prizes given to those who
fill in and return the entire page to the

theatre. Sample questions : How many years

have we been in business ? What is our

slogan ? Where are we located ? What is our

phone number? Who is our next door neigh-

bor ? Where is it you always save money ?

The theatre. Movietime, and underwriting

sponsors all get a good ride for their money,

and the patrons have something interesting

to do to win holiday dinners.

Friendly Film Salesman
Lawrence Landers, manager of the Lan-

ders theatre in Batesville, Ark., promoted a

full page ad in the Batesville Daily Guard
telling of a month of Movietime attractions,

with the probable cooperation of a friendly

Fox film salesman.

We’ve changed our standing head this

week, on the grounds that "Movietime,

U. S. A.” means “Showmen in Action”—you

can’t have one without the other
!

Just a

way of emphasizing this basic fact, so all

parties concerned may know that showmen
make Movietime, and Movietime means bet-

ter business for motion pictures.

V
Harland Rankin, , ubiquitous exhibitor-

manager and friend of the motion picture,

extending circularized cheers to fellow citi-

zens of the West K^nt Progressive Conserv-

ative Association of Chatham, Ontario, for

their many good works.

T
W. S. Samuels, manager of the Lamar

theatre, Beaumont, Texas, really does a

great job with his broadside heralds in off-

set printing, so big we can’t reproduce them
here

!

V
Sol Sorkin, manager of RKO Keith’s the-

atre, Syracuse, has a campaign in a nut-

shell sponsored by a local newspaper : “Find

Mr. Post-Standard on the street and win a

television set” as advertising for “Detective

Story.”

T
John H. Havens, manager of the Capitol

theatre, Pittsfield, Mass., sends a photograph

of his cashier’s cage made up as a streetcar

with the cashier wearing a uniform cap, for

“Streetcar Named Desire.”

Bill Brown, manager of Loew’s Majestic

theatre, Evansville, Ind., had the Evansville

Traffic Squad tied in with his exploitation

for “Angels in the Outfield.”

V
Frank Manente, manager of Loew’s Es-

quire theatre, Toledo, had quite convincing

Frenchmen with beards and mustachios,

making like artists, as ballyhoo for “An
American in Paris.”

Sid Kleper, manager of Loew’s College

theatre. New Haven, another who has dis-

covered that a herald with a front page pic-

ture of Yvonne DeCarlo makes a perfect

selling approach.

T
The Mayor of Alexandria, Louisiana, l)e-

ing a Southern gentleman, issued a procla-

mation : “Whereas, we have as our guest,

one of the most beautiful women in Amer-
ica”—so he designated Joan Caulfield Day,

in honor of “The Lady Says NO.”

T
Larry Caplane, manager of the RKO

Brandeis theatre, Omaha, Nebr., winning

home office approbation for his campaign on

“Streetcar Named Desire” with plenty of

oomph !

United Artists Television selling a new
Ilka Chase program with motion picture

techniques and selling approach, from UA
headquarters, aimed for the feminine angle.

Now it can be told! Here is the closely-integrated, highly-cooperative group of competi-
tive but constructive showmen who put over the Movietime U.S.A, campaign in Hartford.
Conn. Left to right, seated: Fred Greenway of Loew's Palace, James F. McCarthy of

Warner’s Strand, Lou Cohen, of Loew's-Poll, and standing: Vincent B. Campuano, of the

Elm-Elmwood, John Parakos, of Connecticut Theatres, Barney Taranful, of the Burnside,

Raymonef McNamara of the Allyn, Norm Levinson, of Loew's Poll, and Joseph P. Bornstein,

of the Strand, New Britain. There are a lot of similar groups who might be pictured.
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BELLAIRE, OHIO, HAS HOPE
Bob Hope and a bevy of Hollywood beau-

ties descended on Bellaire, Ohio, last week,

and found the town fully prepared for visit-

ors. Miss Anna Kuchinka, wife of a local

dentist, had been declared the winner in a

contest conducted for five weeks over Bob’s

Chesterfield program via the NBC network,

and hers was the winning letter, chosen

from over 250,000 entries, explaining in

twenty-five words just why she would like

to have the world premiere of Bob’s new
picture, “My Favorite Spy,” in her modest

living room.

Club Ladies Put On a Show

What she said in the letter, we never

learned, but we were in Bellaire to see the

excitement, and there’s no doubt but that

Bellaire, and neighboring Wheeling, across

the Ohio River, turned out to see the stars.

It was Movietime all over again, and al-

though Movietime wasn’t mentioned, the re-

sult was the same. The ladies of Mrs. Ku-

chinka’s Pilot Club, a local organization for

community and civic affairs, put on the

show, and they did a wonderful job. The
parade had sixty-four units, mostly floats or

bands, but there wasn’t any representing

the motion picture theatres of either city.

After the parade, the crowds pushed on

to the Muncipal Stadium, a somewhat drafty

though spacious area, nearly filled witli

bobby-soxers, students and cadets. Bob in-

troduced his stars while they and the audi-

ence shivered, but shouted approval. Later,

Bob was supposed to press his nose in im-

perishable concrete at the City Park, but

reneged, account of the prevailing tempera-

ture and fear that his nose would freeze

fast. But the bobby-soxers had fun.

The Radio Show Was Good

Then, Hope and his Chesterfield radio

show adjourned to rehearse their program,

scheduled for 6 o’clock, and at that hour

1,270 lucky people who held coveted tickets

witnessed a perfect broadcast at the High

School Auditorium, as professional and fine

as anything they’ll ever see in Radio City

or any of the theatres taken over by radio

and television for free performances. On
December 4th, that same program will be

on the air, and we predict the highest

Hooper rating for any radio program in

history, in the Bellaire-Wheeling area,

where there are thousands of people waiting

to know what happened.

At 8 o’clock, Mrs. Kuchinka had guests

for dinner at home, glamorous guests from
Hollywood, and at 10 P. M., she and all

who could crowd into her living room saw
the picture that had been mentioned several

times during the day. The representatives

of the press didn’t see this event, for there

wasn’t room. But photographers from Life

and Look and the wire services covered the

assignment. All the furniture was removed
from Mrs. Kuchinka’s house to make it pos-

sible to install 16-millimeter projection for

those who could be present.

Based on an original response of 250,000

letters in the contest, it is estimated that

10,000,000 favorable “impressions” of the

picture were made on the total radio audi-

ence. More of these impressions will be

piled up when the taped broadcast reaches

the air waves. The Scripps-Howard news-

papers, closely represented in nearby Ohio
cities, gave the affair a splurge and a by-

line writer or two covered the story for UP
and Collier’s magazine. Nobody questions

the accumulative value of the pre-selling for

Chesterfield, Bob Hope, his radio and tele-

vision shows, and “My Favorite Spy”—in

the order named.

Theatres Deserve a Break

Bellaire is a river town of about 15,000

people, across the Ohio from Wheeling,

with a population of 100,000. Films are not

very new in Bellaire
;
a current attraction

playing last week was “Letter to Three

Wives”—which gives you an idea of pro-

tection. It may be some time in 1953 before

the wildly enthusiastic folks in Bellaire can

see “My Favorite Spy” in their favorite

neighborhood theatre, and nobody even sug-

gested that eventuality in our hearing. Bell-

aire goes for action films, but the theatres

are well conducted and important people in

town told us that the manager of the Capitol

theatre was a fine public spirited citizen.

The essence of this report, properly placed

as part of “Campaign Catalog” and with

accent on pre-selling values, is to say that

Paramount had a good ride at the expense

of Chesterfield, or vice versa, but that there

wasn’t much pressure to sell motion pictures,

either past, present or future. You can’t

deny that the public likes movie stars in

person, and they responded wonderfully to

a typical “Movietime” visitation, without

Movietime. For that matter, you can’t deny

that the public likes movies, period.

—

W. B

lyews-^egister

Welcome, Bob Hope

Front page of the Wheeling News-Register,
an early edition on the streets about the
time the Hollywood plane was arriving at
Wheeling airport and downtown streets were
jammed with a welcoming throng.

“Lr The Times-Leader ^
Bellaire Welcomes Hope,
Stars For World Premiere

Front page of the special souvenir edition

of the Bellaire Times-Leader, a tine news-
paper gesture of good will for both Holly-

wood and local sponsors. The ladies of the

Pilot Club sold this edition on the streets at

25c per copy "to defray expenses".

The Industry’s Own—The Variety
Clubs-Will Roge rs H ospital—De-
pends Entirely on Contributions
from the Amusement Industry. Sign
the ‘Christmas Salute’ today!
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Pre-Selling
Film industry is talking about the Lana

Turner story in the current Woman’s Home
Companion. “My Private Life” as told by
Miss Turner to Cameron Shipp, of the Com-
panion staff, is frank and earnest, honest
and exciting. It will make friends and in-

fluence people to like Lana Turner, and will

help to dispel the fog that hangs low over
Hollywood. The article extends over nine
pages, and has many illustrations, including

a full-color, full-page portrait of the star.

The current issue of Time gives top-bill-

ing in its “Cinema” section to the Lana
Turner story—unusual coverage when one
magazine goes all out in praise of another.
Walter Winchell said in his column, “Lana
Turner’s personal confessions in Woman’s
Home Companion offer the most remarkable
candor this side of a psychiatrist’s couch.
She has everything, except happiness.”

The phenomenal box office performance of
Universal International's “Ma and Pa Kettle”
stories receives national magazine attention in

the current issue of Collier's, now on the stand,

in a top-feature article written by Liza Wilson
and David McClure, in which the film series

is described as a “Hollywood Gold Mine.” The
magazine says, “Audiences flock to enjoy the
latest escapades of this droll pair of adventurers
(Percy Kilbride and Marjorie Main). Their
first three low-budget films, shown mostly at

rural and neighborhood theatres, have grossed
a whopping $8,000,000.” The piece, fully illus-

trated in both black and white and color,

runs over five pages and is heralded on the
front cover with feature billing.

TIDE, the newsmagazine of advertising and
sales, had a “cover story” on McGregor Sports
Wear, with the sub-title, “How To Pre-Sell”

in which this promotion-minded manufacturer
ivas praised for his agility in latching-on to a

deal with 20th Century-Fox and Look magazine,
to merchandise an “out of this world" sports

jacket for “The Day the Earth Stood Still’’

which Look’s men’s-wear editor introduced to

the public. It goes to prove that the retail

trades are just as much on their toes as any
other shovumen.

•

A two page spread in the current Madiemoi-
selle reproduces in full color “The Adoration
of the Magi,” from the projected series of short

films by 20th Century-Fox. The magazine says,

“For the first time in movie history, a major
film company has taken the position that art

films can be commercially successful, with the

release of ten-minute films of the work of six

great artists in the best Technicolor available,

the three-strip process with British color.” The
first issue, devoted to the art of Botticelli, which
the magazine illustrated in color, will be re-

leased in January. “Most of the picture was
filmed in Florence where the great ISth Cen-
tury painter lived and worked. It is a film of

art experienced, rather than taught.”

•

An unusual piece of promotional material has
been put behind the presentation of “Westward
the Women” by M-G-M. The company has
created a one-reel short subject entitled “Chal-
lenge to the Wilderness” which reveals the be-
hind-the-camera story of this picture in the

making. A glimpse of the publicity pictures thus

far released, show-ing the production of the film,

is sufficient to convince anybody that the film-
ing of this story of pioneer women on the early

frontiers provides interesting material for a
short film, and will accomplish a double purpose
in pre-selling both audience and critics.

Field 3Men In A.ction
Paramount’s field men around the country

are on assignment as follows, according to bul-

letins received from the front lines. Leonard
Allen is in Atlanta on “Detective Story” while

James Castle in St. Louis, and E. G. Fitzgib-

bons, in Chicago, are working on the same
attraction. Robert Bixler goes to Los Angeles
on “Submarine Command” and Ralph Buring
has that picture in Indianapolis. Robert Blair

stays in San Francisco and Walter Hoffman
is in Portland on “When Worlds Collide.”

Arthur Leazenby is in Detroit on “Silver City”

while Everett Olsen in Charlotte, Pete Bayes
in Salt Lake City at^d Mike Weiss, in Potts-

ville. Pa., have the same assignment. Arnold
Van Leer in Providence, R. I., has “My Favor-
ite Spy” as a pre-release stint, with Ed Wall
in Buffalo doing likewise. Gabe Sumner, in

New York, gets “Greatest Show on Earth” as

his award, and Win Barron is the lucky one in

Canada.
T

Phil Engel of 20th Century-Fox field exploi-

tation force, is in Boston for the opening of

“Fixed Bayonets” while Ted Tod, in Chicago,
has the midwest premiere with eight bands,

five Congressional Medal of Honor winners and
a military contingent. Eddie Yarborough, out

of San Francisco, is in Montana setting the

200-theatre saturation opening of “Red Skies

of Montana.” James Gillespie, in Dallas, has
the southern openings of “Golden Girl” and
“Fixed Bayonets.” Lee Siegel, Cleveland, is

working on the same two pictures, while Joe
Lebworth in Albany, and Hal Marshall, in

Philadelphia, have “Fixed Bayonets” as their

assignment. Sam Glazier continues extensive

exploitation for “The Desert Fox” in Toronto
with other openings scheduled in Canada.

V
Universal-International report the following

schedule of assignments for their field repre-

sentatives for the current week: John McGrail
is in Boston in connection with “The Strange
Door.” Julian Bowes is in Dallas for “Weekend
With Father.” Ralph Ober is covering Pitts-

burgh, Cleveland and Detroit in advance of

Gigi Perreau, on her personal appearance tour

for “Weekend With Father.” Ben Katz is in

Milwaukee with advance publicity for the same
picture, and A. Mike Vogel is between Denver
and Seattle, on a similar errand of exploitation.

Three of Terry Turner’s RKO exploitation

staff will be doing “one night stands” over the

next three weeks, preparing for the reissue of

Walt Disney’s “Snow White and the Seven
Dwarfs.” They will cover a total of 55 cities

in New England, averaging a day in each situ-

ation. They are screening the picture, meeting
members of local school boards, the editors of

newspapers, staffs of radio stations and similar

promotional duties, between trains.

Ralph Banghart will cover Boston, New
Bedford, Fall River, Newport, Providence,

Taunton, Plymouth, Lowell, Lawrence, Haver-
hill, Newburyport, Gloucester, Portsmouth,
Portland, Biddleford, Auburn, Lewiston, Au-
gusta, Waterville, Bangor, Presque Isle and
Houlton. Hal Oliver will go to Stamford,
Bridgeport, New Haven, Hartford, Waterbury,
Meriden, Torrington, Middleton, Bristol, Dan-
bury, Norwalk, Norwich and New London.
Dave Cantor will visit Springfield, Worcester,
Fitchburg, Leonminster, Gardner, Maynard,
Athol, Laconia, Concord, Keene, Claremont,

Brattleboro, Greenfield, Pittsfield, North Ad-
ams, Burlington, Berlin, Waterbury, St. Albans
and Rutland.

T
Dan Terrell of MGM reports Coleman in

New Orleans, Bernstein in Buffalo, Watson in

Indianapolis, Baldridge in Washington, Evans
in Kansas City and Fitzsimmons in Boston, at

work on the Christmas openings for “Quo
Vadis.” Pearson in Toledo and Austin in Nash-
ville have test engagement of “It’s a Big Coun-
try,” Orlove in Milwaukee and Fauldauer in

Omaha are plugging “An American in Paris,”

while Prass in Denver, Beck in Phoenix, Fore-
man in New York, Galanter in San Francisco,

Dietz in Detroit, Gallner in Philadelphia, Golin
in Illinois territory, Pyle in Chicago and Bloom
in Toronto have routine assignments.

Action photo of Metro's special publicity office in Atlanta, where “Quo Vadis" had special
handling equal only to G.W.T.W. Caught by the ultra high-speed camera, left to right, are
Boyd Fry, manager of Loew's Grand theatre, Atlanta; Lou Weiner, special promotion man
from Hollywood, touring the country, and Emery Austin, MGM field exploitation man with
headquarters in Atlanta.
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HELP WANTED

PROJECTIONIST: MIDWESTERN TOWN SEVEN
nights, two matinees—no drinkers or drifters need
apply. Give full information, photo, references in first

letter—steady job- BOX 2621, MOTION PICTURE
HERALD.

OPERATOR WANTED—MUST HAVE EXPERI-
ence, reliable; steady work, A-1 Equipment. Write C.

NEITHOLD, care of Oi*ange Inn, Goshen, New York.

A LARGE INDEPENDENT THEATRE ORGANI-
zation has an immediate opportunity for a manager
with proven successful background in operating central

city deluxe first run theatres. We will only consider a

man who can handle an important assignment, knows
pressure operation and all other phases of good theatre
management. Stale experience, present connection, and
all information about your qualifications, with photo of

yourself in letter addressed to E. L. TRENCHARD,
general manager, William Goldman Theatres, Inc.,

15th & Chestnut Sts., Philadelphia 2, Pa. All replies

will be held strictly confidential.

BUSINESS BOOSTERS

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions. COMICS PREMIUM CO., 413}4

Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS. 75 OR 100 NUMBERS,
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18, N. Y.

POPULAR, NEW, APPROVED IOC COMIC
books. Original publishers package, plus large colored
Roy Ro.gers Photograph, 3c per combination. Roy
Rogers Official Deputy Sheriff Badge, individually
mounted, plus Rogers’ photograph; 4c per combination.
SIDNEY ROSS, 346 West 46th Street, New York
City 18, N. Y.

BOOKS

MAGIC SHADOWS-THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
(ieorgetown University Press book. Price, postpaid,

$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Expert information on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac—the big book about your business—1951-52 edi-

tion out soon. Contains over 12,(X)0 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures, 1944 to
date. Order your copy today. $5.00 postage included.
Send remittance to QUIGLEY BOOKSHOP, 1270
Sixth Ave., New York 30, N. Y.

POSITION WANTED

THEATRE EXECUTIVE, 34, WITH PRESENT
employer 15 years, desires change in New York City.
Complete knowledge exploitation, booking, manage-
ment of all type operations. BOX 6219, MOTION
picture herald.

THEATRES

FIRST-RUN AIR CONDITIONED 440-SEAT THE-
atre in Florida town of 15,0(X) population. Only one
other regular theatre in area. County population over
30,(KX). Will sell lease and equipment. ^0,000 cash re-
quired. Balance easy terms. A real spot for experi-
enced theatre operator. Write BOX 2620, MOTION
PTCTITRE HERALD.

DRIVE-IN THEATRE FOR SALE, EASTERN
South Carolina. JOHN ALLISON, 483 West Palmetto
Street. Florence, South Carolina.

600 SEAT, SIX MONTHS OLD. NO COMPETI-
tion. Located in Michigan. BOX 3623, MOTION PIC
TURE HERALD.

FLORIDA 400 SEAT THEATRE. SMALL DOWN
payment. RITZ, Bowling Green.

DRIVE-IN, 225-CAR CAPACITY, 2 YEARS OLD,
located within city limits, having 35,(XK) drawing popu-
lation. Buildings in good condition. Well equipped
snackbar. Priced reasonably. Call or write. DRIVE-IN
THEATRE, 2613 Chestnut St., Everett. Washington.

PRINTING SERVICE

WINDOW CARDS, PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING CO’.,

Cato, N. Y.

USED EQUIPMENT

SAVE 25% TO 50% AND MORE! TRADE IN
your old, womout equipment for modern projection and
sound. Buy on time—pay out of increased box-office
receipts. Send equipment list and seating capacity.

S. O. S. CINEMA SUPPLY CORPORATION, m W.
52nd St., New York 19.

BUY NOTHING! (JHECK WITH STAR FIRST!
Super-Simplex mechanisms, rebuilt, $850. pair; E-7
mechanisms, $895.

;
pair Simplex portables, rebuilt and

complete, $89.5. ; pair Simplex Acmes with baby arc
lamphouses, rebuilt and complete, $950. ; Goldberg auto-
matic rewinder $39.50; wire reels 75c. STAR CINEMA
SUPPLY, 441 West 50th Street, New York 19.

THEATRE SEATING

COMPLETE SEATING SERVICE SEWN CUSH-
ion and back covers. New cushions, parts. Chairs re-

built in your theatre without interruption. THEATRE
SEAT SERVICE CO., 160 Hermitage Ave., Nashville,

Tennessee.

BUY CHAIRS FROM RELIABLE SOURCE—
that means S. O. S. Get our chair bulletin showing
outstanding values. S. O. S. CINEMA SUPPLY
CORPORATION, 604 W. 52nd St., New York 19.

NEW EQUIPMENT

GET ECONOMICAL AND GET TEMPERED MA-
sonite marquee letters. 4"—35c; 8"—50c; 10"—60c; 12"
—85c; 14"—$1.25; 16"—$1.50 (all colors). Fits Wagner,
Adler, Bevelite signs. S. O. S. CTNEMA SUPPLY
CORPORATION, 604 W. 52nd St., New York 19.

SELL YOUR PICTURE AND SOUND WITH
flameproofed, fungusproofed plastic screen 39J^c sq. ft.;

beaded 49k2C; reflectors 20% off, coated lenses $100.00
pair; A-35A amplifier 25 watts w/monitor $175; Tru-
sonic 2 way speaker system $349.50. S. O. S. CINEMA
SUPPLY CORPORATION, 604 W. 52nd St., N. Y. 19.

WHITE PLASTIC COATED SCREENS 35C FOOT;
reel alarms $5.50; film cabinets, shopworn, $2.25 sec-
tion; splicers $5.67; changeovers with foot switches
$39.50. STAR CINEMA SUPPLY, 441 West 50th
Street, New York 19.
*

STUDIO AND PRODUCTION
EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal
cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE (JAMERA MART,
INC., 1845 Broadway, New York 23, N. Y.

ART REEVES 35MM RECORDER OUTFIT; RE-
built $2,975; shustek 35/16mm picture reduction printer,
rebuilt $2,995; sound cameras, single system, complete
Belhowell outfit, $3,950; complete Akeley WE outfit,

$5,250; Auricon 16mm professional sound camera, ^95;
16mm animation stand complete $2,250; Maurer BM
recording system, complete $2,495; Moviola soundpix
UDS, rebuilt, $1,095; new bridgamatic studio produc-
tion 16mm automatic developing machines, $995. Cash
paid for used studio equipment. Trades taken. S. O. S.

CINEMA SUPPLY CORPORATION, 604 W. 52nd St.,

New York 19.

DRIVE-IN EQUIPMENT

NOW IS THE TIME TO O'RDER DRIVE-IN
equipment for Spring 1953 opening. Complete final pro-
jection and sound from $1,595; in-car speakers $15.95
pair with junction box. All available on easy payment
plan. Send for equipment list. S. O. S. CTNEMA
SUPPLY CORPORATION, 604 W. 52nd St., New
York 19.

GLAD TIDINGS

THIS IS THE TIME OF THE YEAR WHEN ONE
not only extends and receives glad tidings of the sea-
son, but also takes inventory of his needs—for in-

stance, if after looking around your theatre, you find
a few items that are no longer being used, why not
offer them for sale, and by the same token, if you find

yourself in need of special equipment and service—this

is the right place to look for it. Let the classified

advertising page carry your glad tidings for the new
year.

Westrex Will Handle

Reeves Magnetic Film

Westrex Corporation and Reeve'i Sound-
craft Corporation have completed negotia-

tions under which Westrex will distribute

worldwide the complete line of Reeves

Soundcraft Professional Magnetic Recording

films. This includes not only the standard

35, 17p2, and 16mm full width magnetic

coated film used in original recording, but

a new product "Magna-Stripe,” a narrow

stripe of magnetic material coated on clear

motion picture film base intended for use in

the editorial departments in the professional

motion picture industry. These Magnetic

films will be made available to studios by

more than HKl Westrex offices throughout

the wo«;ld.

The Reeves organization has been active

in all branches the recording and elec-

tronic arts for many years and its newest

magnetic film stocks 'offer numerous distinct

technical features, one of which is footage

edge numbering of the film, the company
said.

ABC Employees Pick lATSE
Radio and television sound effects techni-

cians of the American Broadcasting Com-
pany have chosen as their bargaining agent

the AFL International Alliance of Thea-
trical Stage Employes.
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MOST ADVANCED TEXTBOOK ON SOUND

r

REPRODUCTION AND PROJECTION

F. H. Richardson's

BLUEBOOK of

PROJECTION
SEVENTH EDITION — SUPPLEMENTED WITH

SOUND TROUBLE CHARTS
and ALPHABETICAL INDEX

Over 700 pages. The only practical guide to

good projection and quick trouble-shooting

ORDER TODAY • $7.25 POSTPAID

QUIGLEY BOOKSHOP
ROCKEFELLER CENTER (20) NEW YORK CITY

# You will find this edition the

most complete and practical

treatise of its kind and a sure

solution to the perplexing prob-

lems of projection room routine.

The book is supplemented with

a comprehensive group of

TROUBLE-SHOOTING
CHARTS to help meet every

possible emergency in the pro-

jection room. It also includes a

lightning-fast index system al-

phabetically arranged for swift

easy reference.
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• TERMINALS
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M-G-M presents "Quo Vadis”
starring Rabert Taylor
Deborah Kerr . Leo Genn
and Peter Ustinov . Color
by Technicolor’. Screen
Play by John Lee Mahin,
S. N. Behrman, Sonya Levien
Based on the Novel by Henryk
Sienkiewicz . Directed by
Mervyn LeRoy Produced by
Sam Zimbalist.







AT

JAMES
GLEASON
WRITTEN ev

MELVILLE SHAVELSON
AND

JACK ROSE
Musical Direction by Ray Hemdorf

Musical Numbers Staged and

Directed by LeRoy Pnnz

PRODUCED BY

LOUIS F EDELMAN
DIRECTED BY

MICHAEL I

CURTIZ



PLAY IT

What she does
to men is
nobody’s
business

but yours . .

.

in her latest
and best. .

.

>/HILE IT'S HOT!
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AN OPEN LETTER TO MR. ERIC JOHNSTON
DEAR MR. JOHNSTON:

You may be well-assured that a warm welcome awaits you

on your return to the business of motion pictures. Your call to

government service, together with the distinguished account

you rendered in your stewardship of public office, have been

fhe source of gratification to the industry of motion pictures

with which you are associated.

Now that this interlude in your career is finished we hope
that it has quite completely satisfied your relish for political

position and that you will now bestow wholeheartedly your

signal talents upon the pivotal position of president of the

Motion Picture Association.

During the time of your leave of absence, even though your

mind has been occupied with matters involving the economy of

the nation, the news probably did not escape you that the

industry of motion pictures has been in a state of considerable

unpreparedness and ineffectiveness on many fronts with respect

to its own economy and general well-being. Perhaps you will

find on your return, with opportunities for closer inspection,

that the state of neglect and disrepair is even more acute than

you were able, at long range, to suspect.

In your inaugural address in September, 1945, Mr. Johnston,

you said, "The next five years will tell the tale." Unfortunately

that remark is there in the record and cannot be erased, nor can

its sardonic implications at this time be diminished. The five

years, the six years, from 1945 in the motion picture business

have been nothing to point to with pride or satisfaction.

It is not, of course, to be suggested that the failures and

neglects of these six years are the responsibility of any individ-

ual, including the president of fhe Motion Picture Association,

or any group of individuals. Various influences which colored

this record have been beyond the control of the industry or

anyone in it. But with respect to each of them there has been
an imperative need of a voice of leadership, speaking to the

industry and speaking to the public who are the industry's

customers.

In many emergency circumstances many persons in the

industry, and no doubt many persons among the general public,

have awaited in vain for you, Mr. Johnston, to raise that voice

of leadership. It is true that you have not been niggardly in

your use of the extraordinary gift of public speaking which you
possess but it must seem strange indeed for the public so often

to hear the president of the Motion Picture Association talking

about everything under the sun except motion pictures.

It is good news, Mr. Johnston, that the headquarters of your

association is to be returned to New York City, from which

point it never should have been removed as was argued on this

page last July. The notion that the association of tile producers

and distributors of motion pictures should headquarter in V^ash-

ington, D. C., was predicated on a grave misunderstanding of

the needs and opportunities confronting the business of motion

pictures.

A good portion of the fraternizing and gadding about which
representatives of any association do in Washington not only

accomplishes nothing but actually gets the business represented

into difficulties. In addition to this the Washington location

inevitably trends in the direction of isolating the association's

personnel from the climate of and confact with those industry

affairs which are of major importance. A third factor is present

in the case of personnel fhat is inexperienced in industry

affairs, of which your association has had—and continues to

have—an abundant supply. The Washington location, remote
from the point at which the business mainly is conducted, leaves

such personnel inexperienced indefinitely.

The Motion Picture Association must necessarily assume a

major share of the conduct of the industry's public relations. It

will not of course be news to you, Mr. Johnston, that for some
time the industry has been receiver of a great deal of harmful

attention from tne press and elsewhere. About all of this very

little has been done and still less has been effective. Outside

observers of fhe indusfry, for insfance, have been amazed to

find one deparfment of your association engaged in promoting

a foreign film which another department of your association had

refused to accept on moral grounds. Of such sfuff good public

relafions are not made.

The industry's Production Code, administered by a depart-

ment of your association, which is now and always has been the

biggest gun in the industry's arsenal for public relations, is

constantly the object of attack by uninformed or vicious assail-

ants. Yet your association leaves the field to these assailants,

allowing them to go on uncontradicted in their business of

poisoning the public mind and undermining the industry's best

agency of good public relations.

The industry has faced and confinues to face a large, re-

sentful public on account of pro-Red disclosures arising out of

the Un-American Committee hearings. Again, this highly sensi-

tive area of public relations has been left bereft of a voice of

leadership. The box office is being hurt because the industry's

position has not been made known and understood.

Although we could go on indefinitely with a listing of things

to be done we do not wish to take the edge off the freshness of

your reapproach to industry affairs. So we will go no further.

We do hope, however, that in the audit of industry conditions,

which we assume you will soon be making you will find grounds

for tempering your announced program of going off watch

domestically even though you have just returned.

As Important to the Industry's welfare as the foreign markets

are, the domestic market comes first. Your announced program

of touring Latin America presently, to be followed by journeys

to Europe and then to the Orient, would seem to be calculated

to leave the domestic scene just about where it now is—and

that is very far from where it needs to be if the industry is to

resume its place among the great, expanding and well-re-

spected Industries of the nation.

A new responsibility and a new opportunity confront you, Mr.

Johnston, on your return to the business of motion pictures.

May you make the best of if!

MOTION PICTURE HERALD



Studio Visits
To THE Editor :

In your Letters to the Editor I read with

interest the various reasons given for im-

proving attendance, etc. In your November
17 issue exhibitor Thomas James of St.

Louis touched on what I also believe would

do more than any one thing to improve our

attendance and relations with the public.

That is, allowing and encouraging studio

visits.

In radio and television, audience partici-

pation is used successfully. The studios ar-

range tours and programs for audience par-

ticipation. I have been on them both in

Hollywood and i'l New York. I wanted to

take my family through a motion picture

studio but it couldn’t be arranged and I am
an exhibitor. The general public likes being

a part of these programs that radio and tele-

vision put on because they have a role in

them. They go back home and talk about

it and will watch those programs with re-

newed interest.

I’m not sure that it is necessary to keep

the production of pictures a secret. We have

a locale here that is frequently used for the

filming of outdoor pictures. When the com-
panies are on location and it is accessible,

there is always an audience and the location

crews do not seem to mind. When these

pictures are released and we show them on

the screen, we do more business. Why? I

think it is because the people want to see

how it looks on the screen and they bring

their friends so they can say, “I saw them
making that.” I believe it would work the

same wav in the studios.— GLENN S.

FROEHLICH, Rustic Theatre, IdyUzNld,

California.

Frightened Giant
To THE Editor:

Even David Sarnoff admits that “big A”
pictures are not for television—so let the

picture business make big entertaining pic-

tures. Stop cheating on production and
shooting schedules

; stop making good di-

rectors schedule-conscious and stop making
pictures as if it is a race, with the prize go-

ing to the winner, no matter how he won.

A really good motion picture (and every

real producer and director knows what is

meant by that) has nothing to fear from
competition from television, night baseball,

harness racing, miniature golf, stage shows
and radio. The picture business is acting

like a giant afraid of a mouse.

—

JOSEPH
KANE, Producer-Director, Republic Pic-

tures, HoUyivood, California.

CONGRATULATIONS ON
HERALD INSTITUTE

To the Editor:

My congratulations on one of the

most progressive and constructive

plans ever instituted in this industry.

You and your publications deserve

a great deal of credit for having the

foresight and the understanding to

begin the Herald Institute of Industry

Opinion.—CHARLES SCHLAIFEK,
ClMrles Schlarfer and Co., Inc., Ncic

York City.

What’s a Roadshow?
To the Editor:

I am quite amazed that our industry has

the nerve to use the term “road-show” in the

playing of a motion picture in a theatre. I

still play roadshows, and I find fhere isn’t

any remote similarity between a roadshow

engagement of a motion picture and road-

show engagement as it is known in show

business.

Back in the days when theatres were called

halls and opera houses, the road show rented

the hall and staged their show, as well as

doing their own advertising for the engage-

ment and paying the help and the rent.

Lyman Howe used to “Road-Show” motion

pictures with sound effects, but he even

carried his own projectors and projec-

tionists.

Today all a “roadshow” engagement of a

motion picture means is increased rental for

the picture, forced higher admissions, and

forced extended playing time. This isn’t a

roadshow, it’s just a plain gimmick to bleed

the exhibitor.

If a distributor wants a movie to play a

theatre on a roadshow basis, it should in

some way approach what show business has

always known this term to mean. Either the

distributor should rent the theatre (at a

profit to the owner) then hire the help, put

out his own advertising, sell the tickets, and

pay the local taxes, and then if he loses, it’s

his hard luck. But the theatre owner might

stake him on the next engagement—as we
used to do.

If a distributor wants to play a motion

picture on a roadshow basis of percentage,

then he must have something to offer besides

just film footage. However, if it is only

film, then he can’t expect to charge over

normal movie prices when the same locality

has established roadshow prices. If he has

live stage shows, once the admissions are

determined, it’s still his job to send in the

advertising crew to pre-sell the attraction,

and not just to try and get the theatre owner

to spend a lot of money. And on a real

roadshow engagement, the second advance

man would come along to see that the former

crew had done their job, tliat the engagement

was well advertisised, and that plenty of

passes had been circulated.

1 say the motion picture industry has no

right to use the term “roadshow” on motion

picture engagements. This is a live stage

show term that over a period of many years

had defined itself. The term in no way
applies to the present motion picture show-

ings. I’d suggest that the industry stop using

this term and call these engagements by

some name more fitting and descriptive of

the arrangements, such as “grab-it-all” date.

—LARRY WOODIN, Arcadia Theatre

Company, Wellsboro, Pennsylvania.

Police the Industry
To THE Editor:

Let’s police the industry and do away
with cheap roadshows and exhibitors trying

to make a quick dollar. Cheap roadshows

consist of so-called sex pictures, traveling

flesh shows thaf are nof up to standard, and

others.

—

CARI. FLOYD. Floyd Theatres,

ILaincs City, Florida.

Reduce Tax
To THE Editor:

The ticket tax on theatres is too high and

unfair. Every effort should be made to get

this reduced to 10 per cent. Even on gam-
bling the tax is only 10 per cent and the

theatre business is legal.

—

L. BRAZIL, JR.,

Nezv Theatre, Bearden, Arkansas.

New York Seminar
To THE Editor:

I would like to see a seminar in New
York of exhibition and distribution similar

to the one held in Los Angeles last summer
with production.

—

TOM EDWARDS, Ed-
zvards and Plumlee, Farmington. Missouri.

Stars on TV
To THE Editor:

Does the industry propose to continue to

allow the big name stars to perform before

the television cameras ? Or does the industry

propose to control this in the writing of

new contracts with the stars?

—

CLARENCE
E. MOSES. Bell Theatre, Marietta. Georgia.
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Developmenfs and trends that shape

the motion picture industry's future,

Officials of Paramount Pictures

face a very tough fight if they hope
to get the National Production
Authority to approve the use of the

new tricolor tube in sets capable of

receiving color television. NPA
says that one exeception means the

end of the order banning commer-
cial color TV.

FCC observers think it will be a

year or more before the Commission
settles the ABC-UPT merger and
the other issues of the anti-trust

status of all Paramount companies.
Hearings start before an FCC ex-

aminer next month ; it will be many
months before he finishes his work
on the matter. Than a lengthy fight

is expected within the full Com-
mission. The sharp dissent filed by
Commissioner Jones over barring

Partmar Corp. as an infervenor in-

dicates the bitterness the basic

merger question will produce.

The Justice Department is “look-

ing into” distributor sales policies

to see if they are forcing higher ad-

mission prices and whether they
violate the anti-price-fixing provi-

sions of the Paramount decree. But
don't expect any action quickly.

Such Justice “investigations” have
a way of dragging on.

January 7 is the date for Supreme
Court argument in the Howard
Hughes case. He’s appealing the

New York Statutory Court order to

sell his RKO Theatres stock or have
the trustee sell it for him.

Quietly and gradually, the Rus-
sians have been establishing a foot-

hold within the film industry of

India which is struggling for survi-

val. At the Indian Film Festival

next January, the Russians are send-
ing a large delegation and the

Chinese Reds, too, are to be repre-

sented with an outsize group. There
has been a steady exchange of

Indian and Russian artists and
technicians. Indian actors and tech-

nical personnel recently were taken

on a tour of the Soviet studios and
returned with glowing reports.

Russian speakers have spouted Red
propaganda at a number of Indian

industry meetings. Unless the U. S.

intensifies its propaganda in that

country, it is felt in some quarters

the Indians may well succumb to

the Moscow siren call.

Exhibitors in Britain will be
watching closely to observe box
office effects of the tie-up under which
the British Broadcasting Corpora-
tion will present, at its expense,

television programs dealing with
new films. Each program will

feature scenes from the film—minus
the original music track in deference

to the American Federation of Mu-
sicians—and in persons interviews

with film personalities. Should the

arrangement work out well un-

doubtedly efforts will be made to

imitate it in the United States.

Distribution practices in Chicago
under the Jackson Park decree may
be heading for new debates and
changes as a result of the present

pile-up of product in the area in

spite of the bar against first-run

Loop bookings of more than two
weeks. The reduction in the num-
ber of first-run houses and excep-
tions to the two-week bar have
seriously backed up new product.

The second round table confer-

ence between exhibitors and pro-

ducers, enthusiastically scheduled
after the success of the first one
staged by COMPO last summer,
will not be held until late winter or

early spring. Scheduling difficulties

will prevent an earlier date.

The usual difficulties of the in-

dustry’s economists in forecasting

trends for the new year are more
complicated than ever. Overlying
considerations directly affecting the

industry are such imponderables as

potential developments in interna-

tional affairs, the pace of defense
production and inflation pressures.

Exhibitors who are planning to

refurbish their theatres in 1952 had
best put their plans into operation

as early in the year as possible.

Some materials and supplies are

likely to be in short supply through-
out most of the year.
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ANNUAL CONVENTION. Scenes at the

meeting In Boston last week of the Indepen-

dent Exhibitors of New England, Allied unit.

At the left, in array: Mel Safner, Richard

Smith, Phil Smith, Frank Boscketti, Walter

Mitchell, Stanley Sumner, Leon Bamberger,

Leonard Goldberg. Above, Robert Atamlan,

Denise Darcel, Ned Eisner, Nate Oberman,
Marie Bruno.

By the Herald

EMILE DE LA FUENTE, a visitor to

New York these days from Para-

maribo, Dutch Guiana, where Mr.

De La Fuente operates the Tower,

Bellevue, and Thalia theatres. He
shopped for product here.

IN BUENOS AIRES, Warner International

sales personnel convenes. Seated are Antonio

Garcia, Armando Truclos, Jack Mindis, Leo

Green, Karl MacDonald, Wolfe Gohen, Peter

Colli, Gez Polaty, John Jones, Christiaan Van
Der Ree, Richard Spierman. Among those

standing, Ira Beck, Joao Netto, John Scott,

Wilfred Dowding, Antonio Louch, Ary Lima,

Roberto Roca, Ernesto Iraola, Cesar Aboaf,

Alfredo de Leonardo, Louis LIpsky, Julian

Lopez, Lester Cohen, Jose Sugranes.

QUEEN MARY at Paramount's London office

sees newsreels of Princess Elizabeth and the

Duke of Edinburgh touring Canada. With her.

Editor James Wright, left, and publicity direc-

tor Tony Reddin.
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WELCOME at the fHong Kong airport to visiting Columbia International executives.

In line tor the camera are C. Y. Tom and Louis Cheng, of the Capitol Theatre;

H. S. Fong, of the Liberty; Michael Bergher, Joseph McConville, and H. J. Golden,

Columbia; and C. K. Tso and Patrick Kwok, of Columbia's local office.

By the Herald

VISIT, left, by
Lewis Cotlow, left,

explorer-producer,

to the Rialto Thea-

tre, New York.

He chats with man-
ager John D'Orin,

as his RKO Radio

picture, "Jungle

Headhunters,"

begins its run.

FELICITATIONS,
left, from MGM
president Nicholas

M. Schenck, center,

to Charles M.
Reagan, right, new
sales vice-president,

and William F.

Rodgers, who be-

comes sales con-

sultant and remains

a vice-president.

"THE GREATEST SHOW ON EARTH"
had its own theatre for press previews

in New York last week. There were nine

screenings over three days, for the many
writers for newspapers, radio, magazines,

and television.

AS THE ASSOCIATED MOTION PIC-

TURE ADVERTISERS, New York, paid

tribute to Robert Weitman, managing
director of the Paramount Theatre, and
United Paramount vice-president. At the

left, Fred Schwartz, Samuel Rinzier, Arthur

Mayer, Barney Balaban, Mr. Weitman,
Maurice Bergman, Harry McWilliams, and
Leonard Goldenson.

AT EASE in Tucson. E. J. Riesenbeck, and
his wife, enjoying a vacation resulting

from rewarded theatre promotion. Mr.

Riesenbeck manages the B. F. Keith,

Cincinnati.
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HOWARD KEEL.
Number One choice
of circuit and inde-

pendent exhibitors in

Canada and the
United States, above.
THELMA RITTER,
named second, is not
pictured.

SHELLEY WINTERS,
right, was rated third

among Stars of To-
morrow.

FRANK LOVEJOr,
below. Is another one
rising on the silver
screen. He was fourth
on the list.

AWARDS OF ACHIEVEMENT
for the

STARS OF TOMORROW
NOTIFICATION. The men and women whom the exhibitors

of this country and Canada named as the Stars of Tomorrow,

in recent weeks have received a formal reminder of the acco-

lade: scrolls from the Motion Picture Herald—^their "Awards
of Achievement." The honors result from direct mail polling

of independent and circuit showmen. The ballots are tabulated

and the results announced each September.

DEBRA PAGET DAVID BRIAN

DALE ROBERTSON CORINNE CALVET

V/'JWy.VAV.Vi^»V.Viriri^A‘.V.VUVW.r.PAVJ*AV.WAW%iV.WAAiV.-.VW%WJ'.VUW.V.VA^VAWir.".*-WAVA'
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"OVERWHELMING WITH SUSPENSE . . .

a superb spy thriller . . . compelling . . .

tense . . . not only a work of art, but great

entertainment." That's what America's

leading critics and opinion makers are say-

ing about 20th Century-Fox's "Decision

Before Dawn," set for January.

Painstakingly filmed on authentic European

locations, the filmizatlon of George
Howe's Christopher Award-winning novel,

"Call It Treason," features Dominique

Blanchar and Gary Merrill, above; Oskar

Werner and Hildegarde Neff, upper right,

and Richard Basehart, right.

CAUGHT IN THE WEBB of Clifton Webb's conversational spell is

Reginald Gardiner in "Elopement," runaway comedy of modern marriage
prettily packaged as a Christmas bonus from 20th Century-Fox. Anne
Francis, Charles Bickford and William Lundlgan also star.

(Advertisement)

FAST-STEPPING conversation is held by Thelma Ritter

and Jeanne Crain—about men, naturally—in "The

Model and the Marriage Broker," 20th Century-Fox's

happy new year comedy offering. Newcomer
Scott Brady appears as Miss Crain's romantic vis-a-vis.
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EXHIBITION HAS NO LOVE
FOR SUBSCRIBER-TVBUT
ISN’T SCARED OF IT
EXHIBITORS across the nation would not be happy to see the FCC authorize subscrib-

er-fee television, but at the same time they would not consider the action the beginning

of inevitable extinction.

This was indicated in a survey just completed by Motion Picture Herald. Exhib-

itor opinion on the sale of Hollywood product to television was reported in the No-
vember 24 issue.

“What effect,” the Herald asked a rep-

resentative group of exhibitors throughout

the country, “do you think FCC authoriza-

tion of subscriber-fee television would have

on your theatre attendance?”

The majority of the answers were made
on the assumption that the programs thus

sold would be of a higher caliber than those

now viewed on free television and would

probably include Hollywood films produced

originally for theatres.

More than 17 per cent, however, felt

that subscriber-fee television—on the

order of Zenith’s Phonevision, Skia-

tron’s Subscriber-Vision or Para-
mount’s Telemeter—might actually

help theatre attendance or, at least,

that it would not seriously affect at-

tendance for any extended period.

This was in marked contrast to exhib-

itors’ unanimous prognostications of

doom should the Hollywood product
be sold to TV.

FCC authorization of subscriber-fee TV
“should sooner or later increase the attend-

ance at the theatre,” said Kendall Capps,

manager of the Iris, Hollywood, Calif. Just

how this would come about was outlined by

William F. Harris of the Princess theatre,

Peoria, 111.

“Having the viewer pay for the privilege

of seeing certain programs should decrease

the competition between the theatre and

television,” said Mr. Harris, “since the

viewer would have to pay for something

he is now getting free. I still feel theatres

could outbid television for the better type

of entertainment; therefore, I think such

a program would have a tendency to in-

crease theatre attendance.”

L. T. Molitor, Superior theatre, Superior,

Wis., answered that he thought subscriber-

fee TV is “the way television should come
to the home. If the patrons must pay for

their programs, I think the effect on theatre

attendance will be considerably less. I doubt

if people will pay for something they feel

they should get for nothing, as in the past

on radio and television.” And, he added in a

hopeful tone, “this, I think, will slow up
considerably the advancement of television

in non-television areas such as mine.”

Explaining why such a program would
boost theatre attendance, A. Stoltz, Wilton,

Los Angeles, said that the only reason adults

watched films on TV which he (Mr. Stoltz)

would be “hanged for showing,” was be-

cause such films were now free. S. L. Hall,

Avon, Stockbridge, Mich., agreed that paid

TV would almost nullify present competi-

tion and made the following suggestion

:

“Why can’t the producers fight TV by

getting the cost of large-screen, theatre TV
projectors down where all theatres can af-

ford them? Then (they) could send out

programs by wire to all theatres in their

distribution areas, thus saving cost of film,

transportation, damage to film, steel cases,

etc. They then could put on sports events,

hot news, all good features, and could afford

to pay more for games than individual TV
stations. The theatres have made the pro-

ducers, now why not reciprocate?”

G. R. Borden, Jr., Sea Vue, Blaine, Wash.,
said subscriber-fee television “would build

up attendance on big pictures and help av-

erage ones,” while a large group of exhibit-

ors indicated they regarded such a program
more as a novelty than anything else.

“In my opinion,” said J. F. O’Brien,
Madison, Albany, N. Y., “Our theatre
would probably suffer the same way it

would if a three-day traveling circus

was passing through town. Slow down
the first day, picking up the second day
and back to normal the third day.”

Rufus Honeycutt, Brunson, Baytown,

SEE PAID TELEVISION
EQUALIZING FIGHT

A majority of exhibitors feel that

paid television is the form in which

audiences should have received tele-

vision all along. Subscriber-fee TV,

they said, would establish more equal

competition with motion pictures,

eliminating what they now consider

a lop-sided situation of free enter-

tainment versus fee entertainment.

One exhibitor even went so far as to

suggest that, if the current situation

continues, theatre managers should

start giving patrons free soap,

cereals, etc., to combat sponsorship

by manufacturers of soap, cereals,

etc., of free motion pictures.

Tex., also stressed the novelty idea but

added, “if and when the time comes that

the patrons stay away from the theatres,

you will see the merchants start in on a

campaign too, to get the people outside and

on the streets, and by helping us sell shows,

they will, in turn, be helping themselves.”

“I don’t think it would hurt us much after

the newness wore off,” said H. W. Bills,

Fox Vista, Kansas City. Similar statements

came from E. R. Wright, Pic, Bagley, Minn.,

and George H. Porter, Ideal, Bloomer, Wis.

Thomas di Lorenzo, Massapequa
Drive-In, Massapequa, Long Island,

said, “Paid or free television must be

viewed as the same as far as competi-

tion is concerned. . . . The big rub (in

subscriber-fee television) will come in

collecting payments.” Mr. di Lorenzo
also went on to warn exhibitors not to

allow “television to becloud the issue,”

which, he declared, was declining busi-

ness due to haphazard house operation.

“Television, as such,” he continued, “is a

pretty poor means of competition, in my
opinion. It has taken the public because

it (the public) has sickened of the matter of

fact operation of our theatres. I venture

that if we had stepped out of the doldrums

and put our houses in order sooner, the tele-

vision competition would not have amounted

to a row of beans . . . television is not the

big element in speaking of anything hurting

the theatre business . . . nothing hurts as

much as poor selection of attractions and

sloppy house operation. Cure these two
ailments, and the public will knock the doors

down, if you let them.”

The following exhibitors expressed the

idea that subscriber-fee TV would have little

to no effect on their business, at least for

the present. It is interesting to note that

most of these same exhibitors felt that re-

lease of the Hollywood product—to free TV,
in particular—would be disastrous

:

III Effects Tied to

TV Program Quality

Leon D. Glasscock, San Antonio
;
David

L. Jarvis, Hub & Rio, Blythe, Calif.
; Sol

Abram, Harlem, Athens, Ga.
; S. Korman,

Kramer, Detroit
;

Irving Hawkins, Globe,

Drew, Miss.
;

Charles C. Bryant, Stony

Creek Drive-In, Emporia, Va.
;
H. E. Reh-

field, Iowa, Bloomfield, la.
;

K. H. Ball,

Royal, Brownstown, Ind. ; Mark R. Char-

trand, Wometco Theatres, Miami.

Another large group felt that ill effects

would be tied directly to the quality of the

subscriber TV programs, with the under-

standing that if they were improved over

^Continued on opposite page)
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ETHICAL CODE ADOPTED BY
TELEVISION BROADCASTERS

{Continued from opposite page)

the current offerings, theatre attendance

would suffer.

Exhibitors concurring in this opinion in-

cluded J. P. Callahan, Newton, West New-
ton, Mass.

;
Elmer Balaban, H & E Balaban,

Chiqago; C. Morelock, Mdjrelock’s The-

atres, Cottage Grove, Ore.
; G. Leo Gohl-

inann, Cuba, Cuba City, Wis.
;

Adrian

Ettelson, Allwood, Clifton, N. J. ;
Walter

E. Beaune, Ashton, Arlington, Va.
;
Jack L.

Jackson, Buchanon, Buchanon, Va.
; Jerry

Hayes, Fox, Beatrice, Nebr.
;
R. D. West,

Centre, Centreville, Tenn.
; J. R. Partlow,

Prairie Lake and Kuhl Ave., Orlando, Fla.

;

Jack Fink, Park, Tampa
;
James T. Redd,

Wilby-Kincey, Atlanta; Frank J. Cook,

Crest, David City, Nebr.

A large portion of the exhibitors (37 per

cent of all those responding to the poll) ex-

pressed the opinion that subscriber-fee-TV

could have nothing but harmful effects, al-

though not necessarily ri^inous to all phases

of motion picture theatre operation known
today. Heading the list of those in this

category was Walter Reade, Jr., Walter
Reade Theatres, New York.

“I think FCC authorization of sub-
scriber-fee television,” said Mr. Reade,
“would positively hurt our box office

percentage-wise. It is very difficult to

estimate, but I think it would be ruin-
ation of the B and C theatre operations
and conventional program entertain-

ment ... it would be harmful to the A
pictures to some extent but not nearly
as much.

“There is, however, one important thing

to bear in mind and that is the technical dif-

fulties of putting any of these plans into

being even if FCC approval is obtained.

This is a factor that I think has been over-

looked by many people.”

Although admitting that the FCC could

not be expected to act against subscriber-

fee TV systems simply to keep exhibitors in

business, R. C. Hayman, Cataract Theatre
Corp., Niagara Falls, N. Y., said, “unless

such services can return to production the

same money as they now receive, picture

quality wifi suffer and thus production as

we now know it will disappear. ... I am
hopeful that these facts, when argued be-

fore the FCC and producers, will be effective

in deciding them against the moves.”
Leonard A. Edelberg, Prudential Play-

houses, Inc., New York, described fee TV
as “another media the theatre has to contend
with today, along with night baseball, night

trotting races, stock car races and other
things that tend to take the public’s enter-

tainment money.”

In the same vein, George Alton,
Granada, Reno, said that subscriber-
fee TV will have the same effect as
another theatre in town. “Movie-go-
ers will stay home in droves,” he added,
“because it will be convenient and
cheaper than attending theatres. This
will gradually lessen as the novelty
wears off, but it will always syphon off

patrons.”

The vision haunting Walter J. Auel, Fort,

WASHINGTON

:

After two days of dis-

cussion, the board of directors of the Na-
tional Association of Radio and Television

Broadcasters last week adopted a voluntary

Code of standards for television program-

ming. It is to go into effect next March 1.

It is expected that both members and non-

members of the Association will subscribe

to the provisions of the Code, which is to

be revised annually to meet changing con-

ditions. When a station’s programs have

been sifted and realigned in the light of the

Code requirements, it will be able to flash

the Code seal, which the NARTB plans to

establish in the public’s mind as a symbol

of program and advertising purity.

A five-man review board is set up to re-

view programming, screen and clear com-
plaints, prefer charges for action by the

Association’s TV board and propose changes

in the Code. The method of procedure for

the review board was adopted as an appen-

dix to the actual Code and parallels legal

procedure. Another appendix to the Code

Montfort, Wis., is a picture of “any number
of people” sitting around one fee TV set

watching a film for the price of one theatre

ticket.

With the exception, perhaps, of Lewis

Mitnick, Harlem Opera House, New York,

who said that subscribers will find the
“ ‘home theatre’ an expensive toy,” most

exhibitors agreed with Mr. Auel that the

low cost of operation of such systems defi-

nitely would create great inroads into the-

atre attendance. The following is a small

sample of the number of exhibitors holding

approximately the same views, and the

many geographical areas represented:

Mrs. T. E. Jones, Waverly, Waverly,
Ohio

;
Delbert A. Wass, Barker Central

School, Barker, N. Y.
;
A. Joseph, Triangle,

Pittsburgh; G. Montizambert, Sequoia, Mill

Valley, Calif. ; Byron V. Hopkins, Belle,

Bellevue, Nebr.
;
Karl Kelley, Tower, Mil-

waukee; W. E. Elkin, Elkin, Aberdeen,

Miss.
; Edward J. O’Connell, Palace, Cran-

ston, Ind.
; Jack Fruchtmon, four theatres in

three Maryland towns; A. Marches!, Mar-
fchesi Bros. Theatres,’ Amboy, 111.

;
Ed-

ward Campbell, Tropicaire, Miami.

Charles E. Thompson, Pioche, Nev.,
estimated that attendance at his Gem
theatre would decline by the following
percentages: adults, 70 to 75; high
school age group, 50

;
younger chil-

dren, 20 to 25. A1 Porche, Rialto, Med-
ford, Ore., said that with the excep-
tion of teenagers, most ardent film

fans would reduce their attendance by
at least 75 per cent.

Other exhibitors and their estimates of

business decline at the box office are Ralph

E. Boykin, Five Points, Fuquay-Varina,

N. C., 10 per cent decline
;
E. Y. Stafford,

lists words considered objectionable on the

air.

While the document carries no penal pro-

vision other than withdrawal of the Code

seal, the NARTB hopes that such punitive

action will be followed by public pressure on

the offending station. A subscription fee will

be levied against all stations subscribing to

the Code to defray the administrative costs

involved.

The purpose of the Code, which was six

months in the making and which is strict

in the various limitations it imposes, is ex-

pressed as follows: “To maintain a level of

television programming which gives full

consideration to the educational, informa-

tional, cultural, economic, moral and enter-

tainment needs of the American public.”

The preamble to the Code states that “it

is the responsibility of television to bear con-

stantly in mind that the audience is pri-

marily a home audience, and consequently

that televisions’s relationship to the viewers

is that between guest and host.”

Miami Drive-In, Miami, 12 per cent; Glenn

M. Deeter, Page, Shenandoah, la., 25-50

;

J. Clark, Tiffin, Chicago, 25-50; Roy Hill,

Fox Esquire, Kansas City, 25 ;
Robert Man-

drake, United Intermountain Theatres, Salt

Lake, 25; L. Breuninger, all Fox theatres,

Topeka, 33p5 ;
A. R. Boyd, A. R. Boyd En-

terprises, Philadelphia, 35 ;
D. T. Campbell,

State and Sun, Central City, Nebr., 30

to 40.

With no elaboration, the following said

simply that it would cut business in half

:

R. E. Place, Glenda, Glendale, Ore.; Roy
Bartlett, Landsun, Artesia, N. M.; John S.

Oatby, Star, Rockford, Mich.; Frank
Hughes, Gay, San Jose, Calif.

; J. K.

Jameson, Joy, Bald Knob, Ark.

Some Fear System Would
Spell End of Theatres

Some of them went so far as to say

subscriber-fee TV would eventually mean
the end of their business—with no “if’s”

or “but’s.” Here are some of the more
succinct comments

:

“Would be the straw that broke the

camel’s back,” Wesley R. Lund, State, Am-
bridge. Pa.

;
“Kill it,” E. Lee Liston, Kays-

ville, Kaysville, Utah
;

“Disastrous,” Roy
Rowe, Pender, Burgaw, N. C. ; “Puts every

home in the movie business without the

overhead,” G. H. Coats, Tiger, Auburn,
Ala.

;
“Put us out of business,” M. H. Fo-

gelson, Denville, Denville, N. J. ;
“Would

have to close,” Bion Rockwell, Bay, Suttons

Bay, Mich.
;

“Catastrophic !” R. D. Gold-

berg, Circuit, Omaha; “What a silly ques-

tion!” John Tatu, Nortown, Detroit; “Close

our theatres and buy television sets,” Vin-

cent A. Choate, Shea, Turners Falls, Mass.

;

“Sudden death,” Eric Brown, Plymouth,

Plymouth, Wis.
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JUSTICE BARS
GROUP BUYIISG
Exhibitor Combine Illegal,

Says Morison. But SCTO
Denies Even Asking

Into the welter of trade practice com-

plaints by exhibitors, and ways and means

being sought to settle these differences, was
thrown last week the statement by H. Gra-

ham Morison, Assistant Attorney-General,

that it is illegal to engage in the combined

buying of films.

Mr. Morison’s statement in Washington
came after Philip Marcus of the depart-

ment’s anti-trust division had conferred on

the West Coast with executives of the

Southern California Theatre Owners Asso-

ciation who are seeking relief from trade

practice problems. No sooner had Mr. Mori-

son made his comments than Daniel E.

Weber, of the law firm of Fendler, Weber
and Lerner, special SCTOA counsel, in a

stiffly-worded reply said

:

Claims Specific Complaints

“Neither SCTOA nor its members con-

templated or discussed with the Justice De-

partment any plan for the combined pur-

chasing of films, and such assumption, if

any, by Justice is unjustified. There were

specific complaints and instances of viola-

tions of the decrees in the Paramount case,

laid before the Justice representatives, in

addition to suggested improvements in such

decrees by way of correcting existing evils

and trade abuses in the distribution of films.

These cannot be obscured or evaded by the

agency charged with the enforcement of

anti-trust laws.”

The Justice Department was silent on

whether Mr. Morison’s statement on buy-

ing and booking combines applied to other

exhibitor groups, such as the Eastern Penn-
sylvania Allied and the Independent The-
atre Owners Association in New York, or

any other of the numerous buying and book-

ing combines now operating.

Studying Advanced Admissions

The Justice Department also entered an-

other trade practice field when it announced
that several complaints had been received

from independent exhibitors about distribu-

tors forcing advanced admission prices. A
Government spokesman said “vve are looking

into the situation,” and added that some of

the complaints had to do with Twentieth

Century-Fox’s policy on “David and Bath-

sheba.” Other companies and pictures are

also being looked into, whether the sales

policies violate the trust laws, generally, and
the Paramount trust case rulings, specifically.

Speaking generally of trade practice com-
plaints, Mr. Morison in another statement

said that many of the problems could only

be solved by Congressional revision of the

laws. He added that the complaints have

been numerous, emphatic and even repeti-

tive. It was his impression, he said, that

after reading Mr. Marcus’ report of the

West Coast trip, that many of the com-

plaints could be alleviated only if and when
Congress acted.

JkrbitrtMiion
In Dispute

The issue of arbitration became a more
heated dispute between the two major ex-

hibitor organizations—Allied States Asso-

ciation and Theatre Owners of America.

Replying to an address in Boston by S. H.
Fabian, executive committeee chairman of

TOA, that his organization would not accept

any system of arbitration on which it was
not consulted, Abram F. Myers, Allied board

chairman and general counsel, said

:

“It is a bit strange that TOA, which initi-

ated the arbitration movement at a secret

conference with distributors, should suspect

Allied of harboring a similar purpose.”

Mr. Myers is in the process of preparing

an arbitration plan which he hopes to sub-

mit directly to the companies, bypassing

TOA. It was this intention that Mr. Fabian

objected to in his address to the Independ-

ent Exhibitors of New England convention.

Mr. Myers made his reply in Detroit

where he attended the Allied Theatres of

Michigan convention. He thought Mr. Fa-
bian’s remarks were “ill-taken and not based

on appreciation of the industry.”

Meanwhile, the Justice Department gave
what amounted to provisional approval of a

system of arbitration. In a letter to Mitch-
ell Wolfson, TOA president, the Justice

Department said it favored arbitration pro-

viding “it did not conflict with or make in-

effective the anti-trust laws, and judgments
against motion picture companies under
those laws.”

LeSIEUR COLUMBIA'S
AD-PUBLICITY HEAD

Howard R. LeSIeur this week was
appointed head of advertising, pub-
licity and exploitation for Columbia
Pictures. He will assume the post

January 2, succeeding Arthur Schmidt,

who resigned several weeks ago,

effective December 31. Mr. LeSieur

previously was director of the Eagle

Lion-Classics advertising department
until it merged with United Artists

last spring. In 1935 he joined United

Artists as production manager and in

June, 1948, he became director of

advertising and publicity for United

Artists, remaining until January, 1951.

Ask Product
For Testing
Of Shiatron
A letter has been sent to Eric Johnston,

president of the Motion Picture Association

of America, asking for a conference to dis-

cuss industry cooperation in the projected

Skiatron Subscriber-Vision test, Arthur

Levey, president of Skiatron, disclosed in

New York last week.

On Wednesday it was learned that the

request had been turned down by the MPAA
with the explanation that it considered this

to be a matter to be decided by the individ-

ual companies.

According to Mr. Levey, Skiatron requires

50 recent feature Aims for the test of its

pay-as-you-see system, which is scheduled

for New York within the next 60 to 90

days, subject to approval by the Federal

Communications Commission. Subscriber-

Vision is currently on the air with after-

hour demonstrations in cooperation with Sta-

tion WOR-TV.
Representatives of Skiatron have ap-

proached some of the nrajor companies but

were told to bring the matter to the atten-

tion of Mr. Johnston, Mr. Fevey said. He
indicated that the Society of Independent

Motion Picture Producers already had given

certain assurances that product would be

made available.

Mr. Levey outlined a system under which

first run exhibitors, and possibly also oper-

ators of subsequent runs, could share in the

revenue from subscription-TV. “We intend

to cut in the exhibitor rather than have him

try and block us,” he said. He added that,

with Subscriber-Vision showing a film once

in an area—concurrent with the first run

—

it would act as a “trailer” and would not

really hurt business at the box office.

“We haven’t arrived at an exact formula

yet, but we would allow an exhibitor to

participate in any film he has played in the

60-day period preceding the Subscriber-

Vision showing,” Mr. Levey commented.

At the meeting. Admiral Timothy

O’Brien, U.S.N., Ret., a director of Skia-

tron, reported on his recent trip to Holly-

wood to discuss the product situation. He
estimated that, with subscription TV, the

industry could top its high 1946 gross by

$1,500,000,000 and he said many in Holly-

wood now felt that the film industry has

been “asleep at the switch.” He also cited

the decline of attendance because of televi-

sion. Jack Poppele, vice-president and chief

engineer of WOR-TV, outlined the poten-

tial of subscription television but admitted

:

“I may be speaking five or 10 years too

soon.”

Columbia Short on Danes
Columbia has put into release “Gymnastic

Champions,” a short dealing with the 01-

lerup school of gymnastics in Denmark and

the first of three filmed abroad last summer
for the World of Sports series.

16 MOTION PICTURE HERALD, DECEMBER 15, 1951



THE TRADE If

TALKING ABOUT-
The "QUO VADIS” hold-overs nationwide that have such

remarkable staying power in M-G-M’s first pre-release

extended engagements.

The news of the sockiest Gable picture in years "LONE
STAR” {Ava Gardner and Broderick Crawford too!) which

M-G-M is advertising as "The battle of Texas and the

battle of the sexes.”

The way showmen are latching on to "WEST^JCARD

THE WOMEN” exploitation-wise as a box-office natural

with boffo female angles (curves to you).

The preview of M-G-M’s exquisite Ansco color drama

"THE WILD NORTH” that is tabbed as the most potent

combination of man-woman blaze and outdoor adventure

since the gold rush of "King Solomon’s Mines.”

The line-up of M-G-Musicals in store for the industry,

among them "Singin’ In The Rain,” "The Merry Widow,”

"The Belle of New York,” "Lovely To Look At,” "Skirts

Ahoy”- all Technicolor- all top M-G-Musical class!

The full-speed-ahead, night-and-day activity at Culver

City, Cal. home of the Lion who never stops ROARING,
a sound that’s sweet music to you and you -and us!



Ter’r'^ Ramsay'c Safs

T
he passing of Harold Ross, editor

and founder of The New Yorker,

takes from the American scene one

of its most pungent, able and influential

journalists. His career began and ever con-

tinued as a belligerently skeptical reporter.

So far as the record runs he was no writer

of copy of moment. He undoubtedly tried,

and tore it up. But he could edit, and

edited editors, contriving to get an

approximation of what he thought he

wanted. His magazine has been in total

a bitter comment, by indirection, on the

banal, the obvious and the absurd, whi ch,

naturally enough, he saw in annoying

abundance.
Curiously, Mr. Ross' product found high

acceptance with a circulation of high buy-

ing power conspicuously among the smugly

prosperous and eleganfly extravagant citi-

zenry of the metropolis and their imitative

ilk in the hinterlands. Along with that was

substantial, even if often bizarre, reportage

on important aspects of national and world

affairs neglected by what his magazine

called "the wayward press."

The Ross New Yorker has down the

years given the motion picture a some-

fimes painfully objective and sometimes

prejudiced attention, smartly written often

for an audience of readers to whom the

merchandise of the cinema is not primarily

addressed. Meanwhile for many years the

magazine has carried a remarkably com-
plete, competent and unbiased directory

of motion picture programs, along with

everything else to be seen, in the metro-

politan area—doing this without commer-
cial encouragement.

The published obituaries all missed the

story of the man and -most of the salient

facts in the story of the defensively arro-

gant, itinerant reporter who despite all

efforts, all prosperity, and three marriages,

never achieved a comforting fireside and

who lived by the motivations of his dis-

contents.

C
ODE QUESTIONS— In the Provi-

dence Sunday Journal, Bradford

F. Swan takes off to make some
comment on the comment Terry Ramsaye

made about the comment that William

Wyler, able director, made about the Pro-

duction Code. It was In sum to the effect

that "it is time that we stopped making

all pictures so they can be seen by chil-

dren ..."
I suggested that many excellent

pictures were appearing that were indeed

not made for children, including the phrase

"but they get by neatly."

Mr. Swan, perhaps understandably. In-

terprets that phrase "get by" as meaning
evasion. My error was semantic. I meant
not getting past the Code but really get-

ting-by in terms of narrative art. Popular art

has an obligation to conform with popular

mores and decent Intent. I meant to urge

that Mr. Wyler was not handicapped in

telling his stories in films, although it was
obvious that he was at the moment under

necessity to give an Interview of publicity

relation to the fact that his new picture

was out, and fell back on that ancient first

aid, sure fire, artist attack on regulation.

Meanwhile Mr. Swan contends that

Code restrictions do force the creative

picture makers to subterfuge, circumlocu-

tions and evasions. He should have in-

cluded euphemisms. That is a fashion of

stating a constructive fact in a negative

manner. Let us remember fondly that

psychiatrist who advised Lorelei Lee to

"go get some inhibitions." That's good for

Hollywood, too. In fact, they hired some

and named it "Production Code Adminis-

tration." It cannot be perfect, but it has

helped mightily.

The critic does not come to cases on

the fact that the problem, the moral prob-

lem apart from the very cogent trade-and-

censorshlp problems, is to consider the Im-

pact on audiences, especially the audiences

of youths—this for the screen no matter

what may have been presented in other

and perhaps more explicit terms by stage

or printed page.

One is touched by Mr. Swan's specific

objection to such "morality-cliches" as

frontier movies with
"
'dancing girls' who

are obviously something else again." May-

be down in Providence they are not aware

that that was what they called 'em out

yonder. Perhaps in more adjacent milieu

he has never heard the call: "Ladies to

Parlour A." The customers always enjoy a

touch of manners.

MARRIAGE is held by some to be a

consecration. There Ts a program now on

Television's Channel 2 entitled "Bride and

Groom" in which each day a pair is united

in matrimony on stage with benefit of

clergy, interspersed with commercials

based on giveaways of some little dia-

monds, motor car, household goods and

honeymoon hotels. ".
. . whom God hath

joined let no man put asunder," etc. One
hears that Television feels a vast conscious-

ness of the social responsibilities of a great

medium, this along with proclamations of

high Intent. This is, we are told, the

century of the common man—ain't it the

truth!

Marcus Hits
MMentatTerms
At Meeting
MILWAUKEE

:

Criticism of rental terms

and what he described as unjustified clear-

ances, were voiced here this week by Ben

Marcus, president of Wisconsin Allied, as

he addressed some 300 members attending

the “Movietime Convention.”

Mr. Marcus said most distributors have

cooperated with exhibitors, but there are

some who do not. He was addressing dis-

tribution directly when he said: “You can’t

overlook the fact that there is no exhibitor,

large or small, that can pay more for his

films than the intake at the box office.”

Mr. Marcus praised the organization lor

having "the largest membership, percentage-

wise, of any unit in the country.” He cited

achievements of the past year, including the

proposed drive-in code to control “fly by

night” operations.

Also present at the convention was Abram
F. Myers, Allied board chairman and gen-

eral counsel, who defended Allied's position

in regard to the dispute with Theatre Own-
ers of America over arbitration. “We have

our committee to draft a plan to submit. If

our distribution friends like it, they will ask

for an all-industry meeting,” he said.

Lippert and Feldman

In Releasing Deal
A production-distribution deal has been

concluded between Robert Lippert and

Charles Feldman, calling for Mr. Lippert to

distribute a number of top features produced

by Mr. Feldman’s Famous Artists Corp.

The deal also calls for Mr. Lippert to supply

most if not the total financing and with

talent accepting participation in lieu of

salary. First film under the setup will be

“Loan Shark,” starring George Raft, to be

produced by Bernard Luber and directed

by Seymour Friedman. Mr. Lippert also

announced that he will produce no more
films directly and will handle no more
minor budget films because the market no

longer warrants their distribution.

E. Harold S+oneham Dies;

Headed Interstate Circuit
E. Harold Stoneham, president of the In-

terstate Theatres Corp., one of New En-
gland’s largest circuits, died at Brookline,

Mass., December 11, at the age of 49. Mr.
Stoneham’s interests also included restau-

rants and hotels such as the Mount Wash-
ington, Bretton Woods, N. H., and the

Drake, Philadelphia.

Mrs. Michael Switow
Mrs. Michael Switow, widow of the late

Michael Switow, founder of the Switow cir-

cuit, died at her home in Louisville, Ken-
tucky, December 10. She is survived by her

three sons, Sam, Harry and Fred, present

operators of the circuit.
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13 FROM ll-l IN
FIRST 4 MONTHS
Coast Executive Meeting
Hears of Release and
Promotional Plans

HOLLYWOOD

:

The planned release of 12

features, six of them with color by Tech-

nicolor, by Universal Pictures during the

first four months of 1952 was announced

this week by Alfred E. Daff, director of

world sales for the company, and Charles J.

Feldman, domestic sales manager.

The disclosure fitted in with the optimis-

tic spirit that marked the opening of Uni-

versal’s week-long series of meetings here,

with top sales and production executives at-

tending to map production, distribution and

promotional plans for 1952.

Studio Heads Present

Participating in the discussions were Mr.

Daff and Mr. Feldman for distribution
;
Leo

Spitz, executive head of production; William

Goetz, in charge of production, and Edward
Muhl, vice-president and general manager

of the studio; David A. Lipton, vice-presi-

dent in charge of advertising and publicity

;

A1 Horwits, studio publicity director

;

Charles Simonelli, eastern advertising and

publicity department manager, and Philip

Gerard, eastern publicity manager.

Representing the company’s foreign op-

erations were Americo Aboaf, vice-presi-

dent and foreign sales manager of Univer-

sal-International Films, and Fortunat Baro-

nat, foreign publicity director of Universal-

International.

The group viewed nine major features

which have just been completed or are in

process of completion at the studio. These

include “Francis Covers the Big Town,”
“The Battle at Apache Pass,” Technicolor

;

“Steel Town,” Teclmicolor
;
“Bend of the

River,” Technicolor
;
“Has Anybody Seen

My Gal,” Technicolor; “Bronco Buster,”

Technicolor; “Hear No Evil,” “Red Ball

Express” and “The World in His Arms,”

Technicolor.

Cite Steady Progress

The statement issued by Mr. Daff and

Mr. Feldman said the company had made
steady and impressive progress during the

year now ending and that the new films on

the release schedule were intended to fur-

ther this progress in the new year. They
stressed that the Universal product lineup

represented a diversified group of top box
office attractions designed to appeal to all

segments of the public.

The schedule of releases for the next four

months runs as follows

:

For January are : “Flame of Araby,”

Technicolor, starring Maureen O’Hara and

Jeff Chandler; “The Cimarron Kid,,” Tech-

nicolor, starring Audie Murphy and Yvette

Dugay
;
“Finders Keepers,” starring Tom

Ewell, Julia Adams and Evelyn Varden, and

the general release of “Bright Victory,”

starring Arthur Kennedy and Peggy Dow.
February releases are highlighted by

“Bend of the River,” Technicolor, starring

James Stewart, Arthur Kennedy, Julia

Adams and Rock Hudson; “Meet Danny
Wilson,” starring Frank Sinatra, Shelley

Winters and Alex Nicol, and “Here Come
the Nelsons,” starring Ozzie. Harriet,

Ricky and David Nelson.

“Steel Town” in March

Scheduled for March are: “Steel Town,”

Technicolor, starring Ann Sheridan, John

Lund and Howard Duff ;
“Hear No Evil,”

starring Tony Curtis, Jan Sterling and

Mona Freeman, and “The Treasure of Lost

Canyon,” Technicolor, starring William

Powell, Julia Adams and Charles Drake.

April releases will be : “Ma and Pa Kettle

at the Fair,” starring Marjorie Main and

Percy Kilbride, and “The Battle at Apache
Pass,” Technicolor, starring Jeff Chandler

and John Lund with Beverly Tyler and

Susan Cabot.

Among the sales executives attending the

meeting were : F. J. A. McCarthy, southern

and Canadian sales manager ;
Foster M.

Blake, western sales manager
; P. T. Dana,

eastern sales manager
;
James J. Jordan, cir-

cuit sales manager, and district managers

James V. Frew of Atlanta, Manie M. Gott-

lieb of Chicago, David A. Levy of New
York, Henry H. Martin of Dallas, Barney

Rose of San Francisco, P. F. Rosian of

Cleveland and John J. Scully of Boston.

Record Ad Budget Set

The conference heard from Air. Lipton

that the company planned the greatest pro-

motional effort in its history, backed by a

record advertising budget for 1952. In-

cluded in this program are a record number
of star personality tours; an extension of

U-I’s promotional use of television for point-

of-sale showmanship
;
an increase in trade

paper, national magazine and Sunday news-

paper advertising, including tie-in day and

date theatre listings
;

saturation openings

backed by personalities and territorial ads

and promotions ; the intensification of na-

tional pre-selling publicity through various

media and extension of the promotional aid

to sub-keys and smaller situations.

To spark releases during the first four

months of 1952, the company has set up a

series of promotions and premieres which
will blanket the country and are designed to

realize the maximum potential of U-I’s

lineup.

Buys Missouri Theatre
H. E. Miller, owner of the Miller theatre,

Festus, Mo., has purchased the Hiway the-

atre, Crystal City, Mo., from T. L. Dickson

and will take possession January 1.

COMPO Plea
To Gulf Unit
NEW ORLEANS

:

Appeals for the support

of the Council of Motion Picture Organiza-

tions, and arbitration, were made here this

week as the fifth annual convention of the

Allied Theatre Owners of the Gulf States

was held at the Roosevelt Hotel. Officials

said that this was the largest attendance in

the history of the organization.

The COMPO matter was dealt with by

Max E. Youngstein, United Artists vice-

president. Arbitration was discussed by

Edwin Aaron, southern division manager for

Twentieth Century-Fox.

Air. Aaron urged exhibitors to become

acquainted with the intention of the Holly-

wood studios to send young stars on tours.

Going to a more sensitive subject. Air.

Aaron defended his company’s selling poli-

cies and said that in regard to advanced

admission prices for pictures like “David

and Bathsheba,” it was the exhibitors them-

selves who increased prices voluntarily.

The convention adopted two resolutions,

one approving the endorsement of a na-

tional system of arbitration by the parent

organization and another condemning, as

National Allied had done at its New York
convention, the distributors’ alleged practice

of fixing admission prices. Trueman T.

Rembusch, president of Allied, was among
the speakers.

Abe Berenson of New Orleans was elected

president and F. G. Prat, Jr., vice-president.

Warner Circuit Conducts
Promotional Contest
Warner Theatres in New England has

established an “All Out Sweepstakes” con-

test for managers with a total of $3,100 to

be given away in monthly prizes in addition

to a grand prize at the end of 12 months.

Judges are Warner district and zone man-
agers. Entries are based on managers’ tear

sheets, campaign books and photos of pro-

motional stunts. Winners for October, the

first month of the contest, were Murray
Howard, Warner theatre, Worcester, Mass.;

Jack Sanson, State, Manchester, Conn., and

Julius Smith, State, Waterbury, Conn. Hon-
orable mention went to Tom Kilcoyne,

Strand, Clinton, Mass.
;
Steve Barbet, Pal-

ace, Lawrence, Mass.
;
Jack Harvey, Palace,

Danbury, Conn., and Ben Beckman, Com-
modore Hull, Derby, Conn.

U-l to Distribute 3

New Rank Pictures

Universal-International has announced

that it will handle the American distribu-

tion of three new J. Arthur Rank produc-

tions. They are “The Man in the White
Suit,” with Alec Guinness, Joan Greenwood
and Cecil Parker, produced by Michael

Balcon
;
“Appointment With Venus,” with

David Niven and Glynis Johns, produced by

Betty E. Box, and “White Corridors,” with

Googie Withers and James Donald.
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Talk Theatre
TV J\feta7arh

In California
SAN FRANCISCO

:

Closed-circuit theatre

television in northern California would be

economically feasible if a minimum of 50

houses pooled their facilities, it was said last

week at a luncheon given theatre-men here

by Theatre Television Authority, a newly

formed organization.

Theatre Television Authority, whose man-
aging director and president is Kenneth E.

Wright, general manager of the Manor
theatre, Sacramento, has as its immediate

objective to bring large-screen TV attrac-

tions to the theatres here and to formulate

plans for the establishment of a theatre tele-

A'ision network in the western United States.

It plans further to establish a theatre own-
ers advisory committee through which it

will obtain the exhibitors’ own ideas as to

preferred program content.

It was estimated that the hookup time

cost for a circuit of five theatres would come
to about $3,000 an hour for audio and video.

As houses are added, that cost would be re-

duced proportionately. TTA expects to base

its programming charges on a uniform “in-

stant observance” formula of equal cost fig-

ured on the basis of a theatre’s seating

capacity.

Besides Mr. Wright, other officers and
directors of TTA are

:
Jack Brashear, owner

and operator of the Brashear Advertising

Agency in Sacramento, director; Frank A.
Prior, Sacramento attorney, director and
treasurer; Rodney C. Richardson, assistant

to the director of the Department of Public

Works in California, director and secretary,

and Les C. Schwimley, president of Les C.

Schwimley Motors, Inc., Studebaker dealer,

director and vice-president.

MGM Branches Display

"Quo Vadis" Accessories
MGM exchanges are promoting “Quo

Vadis” by displaying various types of ac-

cessories to interest exhibitors not only in

the picture itself but also in the advertising

posters available for outdoor and indoor

displays. Branch offices are posted with
four different types of displays to make them
readily available to exhibitors who come
in for conferences with sales staffs. Included
in tlie displays are 24-sheets, 6-sheets, 3-

sheets and 1-sheets.

Kansas Allied Honors
Movletime Workers
Don Walker, publicity director for Movie-

time U.S.A. in the Kansas City area, was
presented a watch in appreciation for his

work in the Movietime campaign by the

local Allied unit November 30 in Kansas
City. Also honored by the group was James
Castle, Paramount area publicity director,

for his assistance on the tour.

Warner Sales Heads
Discuss New Product
Ben Kalmenson, Warner vice-president in

charge of distribution, discussed future poli-

cies and current releases at a district mana-

gers’ meeting at the company’s home office

this week. Executives attending in-

cluded Major Albert Warner, Samuel

Schneider, vice-president; Mort Blumen-

stock, vice-president in charge of advertis-

ing and publicity; Norman H. Moray, short

subjects general sales manager; Roy
Haines, western division sales manager

;

Jules Lapidus, eastern and Canadian division

sales manager
;
John F. Kirby, southern di-

vision sales manager
;
Edward E. Hinchy,

playdate department head
;

I. F. Dolid, Ber-

nard R. Goodman, supervisor of exchanges

;

Robert A. McGuire, auditor of exchanges,

and Ben Abner, Metropolitan branch mana-
ger.

Fanchon & Marco Denied

New Trial In Run Suit
LOS ANGELES

:

Fanchon and Marco has

been denied a new trial against Paramount
Pictures, et al, in the circuit’s attempt to ob-

tain first run pictures for the Baldwin Park
theatre here. The ruling was handed down
by Judge Leon Yankwich in Federal court.

It could not be learned whether an appeal

is intended, but it is presumed here that at-

tempts will be made to supersede the decision

so that the case could eventually reach the

Supreme Court. Judge Yankwich also hand-
ed down the decision in the original suit,

giving as his reason that it was up to neither

the courts nor Government to determine
better buying and bargaining arrangements,

especially when it appeared to him that the

distributors were doing business in a normal
and accepted manner.

MPA of Kansas Cl+y

Elects Directors
New directors elected by the Motion Pic-

ture Association of Kansas City at its sec-

ond annual meeting- last week are Robert
Withers, branch manager. Republic, and Jo-
seph Neger, branch manager, 20th Century-
Fox. The following- were re-elected direc-

tors: Senn Lawlor, publicity for Fox Mid-
west Theatres; Stanley Durwood, general
manager, Durwood Theatres, and Sam
Abend, co-owner. Exhibitors Film Delivery-

Service. The board will meet soon to elect

officers.

Huston to Make Two
Films for UA Release
John Huston and Romulus Films have

concluded a deal with United Artists under
which Mr. Huston will write and direct two
pictures for UA in 1952. The first produc-
tion, to be filmed in Technicolor, will be
“Moulin Rouge,” a story of Paris in the
1890’s, starring Jose Ferrer. The second
is a comedy to star Katharine Hepburn.
Early next year, UA will release Mr. Hus-
ton’s recently completed “The African
Queen.”

Theatre TV
ChannelPlea
Is Discussed

The importance of emphasizing the pro-

gram potential of theatre television when
the industry goes before the Federal Com-
munications Commission for special theatre

channels was discussed in New York last

week at a joint meeting of the National Ex-
hibitors Theatre Television Committee and
the Motion Picture Association of America.

The meeting, attended by some 20 repre-

sentatives of the two groups and held at the

MPAA headquarters, also took up the ques-

tion of the Government’s ban on the com-
mercial development of color television. The
issue was referred to the industry-wide tele-

vision legal committee which may decide

whether the ban should be appealed. RCA
already has demonstrated color theatre tele-

vision, and Twentieth Century-Fox is sched-

uled to show its color Eidophor system in

New York next month.

The Radio & Television Manufacturers’

Association has been challenged by the Fair

Television Practices Committee to clarify its

position toward theatre television. In a

letter to the Association, Jerome W. Marks,
chairman of the committee, took issue with

the statement made by one of the RTMA
officers that the organization was “working
on a plan under which both (home TV and
theatre TV) can operate to their mutual
benefit.”

Said Mr. Marks : “Our committee is cate-

gorically opposed to such exclusive alloca-

tion (to theatres) as being contrary to the

public interest. The issue is of tremendous
concern to the home TV set owners of

America. In this apparently harmless pro-

posal that theatre television be legally sanc-

tioned, our committee sees an attempt to

drive a wedge into our American system of

free home television.

“While the public cannot blame the tele-

vision manufacturers for the appearance of

closed circuit theatre television, it must justi-

fiably condemn the television manufacturers
if they sanction or fail actively to oppose the

allocation of TV channels to the exclusive

use of motion picture theatres.

Jay Schreck, Former
Trade Writer, Dies
Jay Schreck, 58, motion picture trade

paper journalist and newspaper man, died

November 24 in Chicago. The widow and
a daughter survive. For many years, Mr.
Schreck was news editor of Quigley Pub-
lishing Company’s Exhibitors' Herald, sub-

sequently Exhibitors’ Herald-World, in Chi-
cago and later became news editor of the

New York bureau. He became managing
editor of the Motion Picture Herald when
Exhibitors’ Herald-World and Motion Pic-
ture News merged. Mr. Schreck in the
early 1930s worked in Hollywood for Daily
Variety and then returned to Chicago for

newspaper work.
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RKO Circuit

Proxy Fight
In Round 2
DOVER, DEL.: Counting of RKO Theatre

Corp., stockholders’ proxies was continued

here this week and the outcome of the fight

between the RKO Theatres Stockholders’

Committee headed by David J. Greene and

the company management, over representa-

tion on the board of directors, remained in

doubt. The stockholders meeting convened

December 6 as scheduled but adjourned to

allow' completion of the proxy count. It re-

convened Tuesday, December 11, and was

adjourned again, to December 18.

The counting of the proxies was continu-

ing at a slow pace, according to a company

spokesman, first because of the unusually

large amount submitted, and second because

the watchers for both sides who are super-

vising the Irving Trust Company employees

doing the counting, are delaying proceedings

by their challenging of proxies.

The agreement to permit watchers for

both sides—it is understood that both groups

are represented by two men each “watching

the watchers’’—came after the meeting re-

cessed last Thursday in the wake of fiery

exchanges between representatives of both

sides.

After the meeting convened at the Dover

Century Club, Isidore J. Kresel, represent-

ing the Greene group, challenged the right

of the Irving Trust employees to act as

proxy counters since Irving Trust still had

voting control of Howard Hughes stock in

RKO Theatres. (Mr. Hughes’ stock was
ordered trusteed by the court pending its

sale). However, after the meeting resumed

at 5 p. m. that day, it was announced that

both groups had agreed to accept the watch-

er setup.

This fight for control of the circuit was
highlighted by the stockholders being bom-
barded with literature from both sides. Man-
agement would also like to have the size of

the board increased from five to six.

Sol A. Schwartz, president, in his report

gave details of the financial operations list-

ing a net profit of $1,053,844 for the first

nine months of operation. He added that

during October and November — though

figures were not as yet available—indica-

tions were that the gross was a little better

than during the same period last year. He
also said that RKO Theatres had considered

buying two television stations, but condi-

tions were not ripe for the transaction at

that time.

ITOA Hits Back at Story

Service Men Neglected
In a letter sent to Roy Howard, publisher

of the Neiv York World-Telegram and Sim,

Max A. Cohen, executive vice-president of

the Independent Theatre Owners Associa-

tion of New York, deplored last week two
articles that had appeared in the paper and
labelled charges made in them insulting and
incorrect. The stories had said that New
York motion picture theatres, particularly in

the Broadway area, give service men a

“shabb}^ welcome’’ and “do not think the

members of the Armed Forces rate any
ticket privileges for being international

cops.” Mr. Cohen said the articles were

“insulting in much the same manner as it

would be for our theatres to run a trailer

criticizing the newspaper business for not

thinking that members of the Armed Forces

rate free newspapers.” Mr. Cohen said the

Association was giving out free passes to

service men through the Inter-Service Ticket

Committee at the rate of approximately

2,500 every week.

Vote 4"Point
Rentul Finn
In Michigun
DETROIT: The four-point plan for the de-

termination of film rentals, one of the final

proposals initiated by Allied Theatres of

Michigan before the conclusion of its 32nd
annual convention here last week, will be

known as the 4-P Plan—the “Participation

Partnership Percentage Plan,” Michigan Al-

lied officials announced.

The four points outlined in the plan are

:

nominal token film rental on engagements
that result in a genuine loss to the exhibitor,

guarantee to the exhibitor of an opportunity

for profit on all engagements, guarantee to

the producer-distributor for a proper share

of engagements that result in abnormal box
office profits, and elimination of inequities in

the present system of determining film

rentals.

John C. Vlachos, Flat Rock, w'as elected

president. Robert Pennell, Bronson, was
named vice-president, and Irving Belinsky,

Detroit, was reelected secretary-treasurer.

A1 Johnson, Detroit, was named national Al-

lied representative.

The new board of directors is composed of

A1 Ackerman, Lew Wisper, Irving Gold-
berg, Elliot Cohen, Mr. Belinsky, Rene Ger-
mani, Mr. Pennell, Harry Rubins, Allen

Johnson, Herb Fox, Harry Holbolth, C. R.

Beechler, Jr., Glenn Wallace, Ed Johnson,

James Olson, John Schuyler, Mr. Vlachos.

Joseph Deniston, Adolph Goldberg and
Pearce Parkhurst were named alternate di-

rectors.

Offers "Loss Prevention"

Service to Exhibitors
Harold L. Groves, former executive vice-

president of Confidential Reports, Inc., this

week announced formation of Hargroves
National Service System, Inc., with main
offices in New York. The Hargroves ser-

vice provides exhibitors with inspectors to

make confidential test checks to report on
efficiency, courtesy, cleanliness and comfort.

Also included is an educational program
through service bulletins to owners, mana-
gers and staffs covering such subjects as

inventory shortage deductions, counterfeit

money, fraudulent refunds and employee dis-

honesty—a “loss prevention, loss protection”

service, he said.

Cincinnati Trust Action

Settled Out of Court
The $3,750,000 triple-damage, anti-trust

suit filed last May by the S. and S. Amuse-
ment Corp., in Cincinnati against the major
distributors, the RKO Midwest Corp., and
the Cino Theatre Co., has been settled out

of court. The action was dismissed “with
prejudice,” meaning that the case cannot be
reopened. Both sides refused to disclose

whether a financial settlement was involved
in ending the case.
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ALBANY
Seven Variety Club teams are going all-

out to raise $20,000 in the Big Brother drive

for the Variety-Albany Boys Club summer
camp in the Helderbergs. Campaign chair-

man is Harold Gabrilove, of RTA Distrib-

utors, who, incidentally, is a graduate of

the Paramount managers school and a for-

mer theatre manager in New York and
Pennsylvania. Captains are: Nate Dickman,
Monogram; Arthur Newman, Republic;

Charles A. Smakwitz, Warner Theatres;
Nate Winig, chief barker; Harry Lamont,
Lamont Theatres. . . . Visitors included

:

Louis W. Schine, secretary of Schine Cir-

cuit
;
Seymour L. Morris, exploitation and

publicity director
;
and Sy Evans, Mr. Mor-

ris’ new assistant. ... Neil Heilman, head
of Heilman Theatres, his wife, and Mrs.
Harry Heilman, widow of a pioneer Albany
exhibitor, are spending the winter in Miami
.... Filmrow was saddened by the unex-
pected death in Homer of George Miller,

51, for six years a Republic salesman.

ATLANTA
A state charter of incorporation has been

obtained by the Dixie Theatre Corp. oper-

ating two theatres in Cooksville, Tenn. . . .

The new $75,000 Palmetto drive-in, Palm-
etto, Fla., will open on Christmas day, af
will the Brevard drive-in at Melbourne with

Jack Grayson as manager. . . . R. C. Holli-

day, former assistant manager of the Fair-

view drive-in, Montgomery, Ala., is now
manager of the Selmont drive-in, Selma,

Ala. He replaces Brooks Gandy. . . . John
Pyatt, manager of the Strand theatre, Hart-

selle, Ala., has asked the city council to have
a vote for Sunday films. . . . Joe Charles,

relief manager in Jacksonville, Fla., goes

to Orlando, Fla., as manager of the Grand
theatre there. . . . The Consolidated The-
atres of Charlotte, N. C., expect to open
their new Hilltop drive-in near Augusta,
Ga., soon. . . . The father of R. D. Word,
owner of the Word theatres in Alabama,
died at his home in Scottsboro, Ala. . . .

Loew’s Grand opened its third week of

“Quo Vadis” still playing to great business

at prices of 90 cents and $1.50. . . . John
Fulton and Willis J. Davis, were elected

chief barker and property master, respec-

tively, of Atlanta Tent No. 21, Variety Club
International. . . . Dick Ford, for the past

33 years with the Atlanta branch of Twen-
tieth Century-Fox, died in the hospital after

a heart attack. . . . Brighton, Ala., a suburb
of Birmingham, is taking steps to control

the censorship of motion pictures. Prepara-
tion of an ordinance giving the town such
authority was begun after the arrest of two
theatremen on charges of showing an “un-
suitable” film.

BALTIMORE
Charles McLeary, veteran manager of

Loew’s Parkway theatre, is ill. . . . Vincent

Burns has resigned as manager of the Little

theatre; Alan Holdcraft succeeds in the po-
sition. . . . Jack Beresin of Philadelphia and
Jake Flax were guests at the Variety Club
Tent No. 19 annual banquet. . . . Wilson
Lang has been appointed new manager of

the Town theatre with Jack Sinnot, former
Little assistant, moving to the Town as as-

sistant there. . . . Lawrence Schanberger,
Keith’s theatre, visiting Annapolis as a

member of the Kiwanis Interclub committee
.... Bobby Rappaport, entertaining the

critics with a luncheon for Adrienne Cori,

star of “The River”. . . . Durkee’s State

theatre has just about completed installation

of their theatre TV system. . . . Charles
Senna is now assistant to Wilbur Moore at

the State theatre. . . . New lATSE dele-

gates for Local 181 operators appointed to

the Central Labor Body are Sam Isaacson,
Lou Seiber and Tom Finn. . . . Fred Schan-
berger, Jr., Keith’s theatre in New York
for a business visit. . . . Rodney Collier,

Stanley manager, was presented a TV set

by the Variety Club. . . . New chief barker
of Variety Club Tent No. 19 is Barry Gold-
man; first assistant chief barker, Milton
Schwaber; second assistant, Fred Sapper-
stein; property master. Bill Schnader and
dough guy, Bernie Seamon.

BOSTON
Corey Richmond has closed the State,

Fisherville, for the winter and has taken a
short term lease on Nathan Yamins’ Somer-
set theatre, Somerset, which plays summer
stock. . . . Ed Lachman of Lorraine Carbons
planned his West Coast trip in order to

return here for the regional Allied conven-
tion, one that he hasn’t missed in over 10

years. . . . Spero Latchis divided his time
between the convention and the New Eng-
land Baptist Hospital where Mrs. Latchis
is recovering from an operation. He oper-

ates several houses in Vermont. . . . Donald
Sweeney attended the convention as the

newest exhibitor—he is building his first

drive-in in Boxboro, ready for a spring
opening. . . . Bruce Glassman, son of Nor-
man Glassman, president of Independent
Exhibitors, is engaged to marry Maxine
Jacobson of Worcester. The younger Mr.
Glassman manages the Lafayette in Haver-
hill, which his father recently took over. . . .

Jim Fountain of Woodstock, Vt., was un-
able to attend the convention.

WHEN AND WHERE
December 17: Theatre Owners of America

regional grievance meeting, Albany,

N. Y.

December 18: Theatre Owners of America

regional grievance meeting, Utica, N. Y.

December 18: Theatre Owners of America

regional grievance meeting, Watertown,

N. Y.

BUFFALO
Ardis Smith, who a decade ago was

drama critic of the Evening News and who
left town to write scripts for documentary
films for Rathe, is back on the Evening
News again—but this time as a columnist

.... Andy Gibson, general manager. Dip-

son theatres, was driving near Kenmore the

other day when he felt a heart attack coming
on. He drove himself to the Mercy hospital

in that suburb of Buffalo where physicians

told him he was correct in his diagnosis. He
is now recovering in the hospital. ... A
colorful Pearl Harbor commemoration cere-

mony was arranged for the Shea’s Buffalo

"stage by Eddie Meade the night “Fixed
Bayonets” opened. The local U. S. recruit-

ing office co-operated. ... A capacity house
was in evidence at the trade screening of

“Quo Vadis,” arranged by MGM’s Jack
Mundstuk in the Cinema theatre. . . . The
Buffalo has a “life size” golden chariot on
display in the lobby. Part of the promotion
campaign for “Quo Vadis,” opening in the

Shea flagship house Christmas Day. . . .The

three-story State theatre building up in

Adams, N. Y., was burned to the ground
the other day. Owner of the building, Cecil

M. Patten, figured the loss at $60,000. Its

building housed the town’s only theatre. . . .

Seventy-eight thousand dollars in Eastman
Kodak company funds has gone to the Mon-
roe County Firemen’s Association, the Roch-
ester Police Benevolent Fund, the Fire-

men’s Benevolent Fund, the Protectives and
the Salvation Army in Rochester. . . . The
Comerford circuit has purchased the proper-

ty housing the Cameo theatre in Bingham-
ton. Comerford took over the operation of

the house several months ago from the

Pearlman circuit.

CHICAGO
Business if off again here, as the annual

pre-Christmas lull has set in. There are a

few exceptions such as “Streetcar” at the

, Grand, “American In Paris” at the State

Lake, “Tanks Are Coming (and “Slaughter

Trail”) at the Roosevelt, and “Lavender

Hill Mob” at the Surf. . . . Attorney Sey-

mour Simon, who represents several the-

atres here, left for a short stay in California

.... Schoenstadts’ Picadilly was the scene

of a musical revue, “Guys and Gals,” cele-

brating Sinai Temple’s 90th anniversary.

The regular film policy was resumed the

following day. . . . Confection Cabinet is

negotiating for rights to sell De Cicco’s ice

cream bon bons at their concessions. . . .

Sgt. W. S. White has taken over as tem-

porary head of the police censor board. Ted
Boisemeau of the B. & K. Southtown, is

headed for New York to join Chuck Burris

on the staff of the Telenews organization

.... The Board of La Rabida Sanitarium

is giving an “appreciation dinner” for Va-
riety Club Monday, December 17 in recog-

nition of the work done by Variety Club to

{Continued on opposite page)
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support the sanitarium. ... New officers of

the National Association of Pop Corn Man-
ufacturers, were elected at the convention

here. William H. Beaudot of the ABC Pop
Corn Co., is president; Ollie Koeneman of

the Old Vienna Products Co., St. Louis, is

vice president; Harry McNamara, Blue
Star Foods, Rockford, 111., treasurer; and
Tom Sullivan, Chicago, who was reelected

managing director.

CiNCINNATi
"An American in Paris,” which is playing

the RKO Albee for a third week, in itself

a rarity at this 3,300-seat house, also is

making a box-office record for recent years

in an all-film program, piling up an esti-

mated $48,000 as a total figure on the run

.... The Cincinnati Variety Club, Tent No.

3, has elected the following board of direc-

tors for 1952: Rex Carr, Jack Finberg,

Phillip Fox, Saul Greenberg, Harry Hart-
man, Herman Hunt, Robert McNabb, Wil-
liam Onie, Joseph Rosen, Vance Schwartz
(present chief barker) and Rube Shor. . . .

The RKO first run downtown theatres have
reduced prices from 75 cents to 64 cents at

the Albee and 55 cents at the other house,
from 9 to 10 p. m. on Thursday nights. . . .

Variety Manor, at Dayton, Ohio, for which
the Dayton Variety Club, Tent No. 18, paid

$15,000 to renovate and convert an old stone
mansion into a Child Guidance Center and
Clinic, soon will be in operation. The 25-

bed project, said to be the first of its kind
in the country, will be devoted to the patho-
logical treatment of children from seven to

11 years of age, who are emotionally dis-

turbed or who exhibit evidence of unusual
personality traits. It will be supported by a
$50,000 to $75,000 annual state grant, plus

a yearly contribution of $50,000 by the
Montgomery County Community Chest, it

has been announced.

CLEVELAND
“Quo Vadis” at Loew’s Stillman is sur-

viving the pre-Christmas slump reporting a
high $33,000 gross in its second week at ad-
vanced prices. . . . P. L. Tanner, for 37
years sole owner of Film Transit Corp., has
sold out to Karl Roesch and H. Richard
Stickel, but retains the presidency. . . . Skir-
ball Brothers’ Granada Theatre, Toledo,
closed the past two years, re-opens Christ-
mas Day with a dual policy, and three
weekly changes. . . . Jack Cohen leased his

Grand, East Palestine and East Palestine
drive-in to George Manos, independent cir-

cuit owner. . . . George Bressler, U. I. book-
er, is in St. Luke’s Hospital where he is

convalescing from a heart attack. . . . Henry
Greenberger, head of Community Circuit,
whe elected chief barker of the Variety Club
to succeed Abe Kramer. . . . Ray Wheeler
here from Pittsburgh, is new manager ol

the Jewel theatre. , . . Warners’ Harry Kal-
mine and Ben Wirth were in town several
days last week. Rumor has it that they came
to discuss a deal for the sale of the Uptown
theatre.

COLUMBUS
Five Academy neighborhoods will show

Hallmark’s “The Prince of Peace,” starting

December 16. Bill Copeland, Hallmark pub-
licity manager, was in town working on the
campaign. . . . Fred Hartwick, who will

(Continued on page 30)

LIGHTMAN,
AND GOOD
MEMPHIS

:

A semi-vegetarian for a quar-

ter of a century, whose hobbies are bridge

and leading community civic projects, di-

rects the Mid-South’s largest theatre circuit.

He is M. A. Lightman, Sr., who at 59

has skyrocketed from a small town operator

of a 300-seat “shooting gallery” to the mo-
tion picture tycoon of the Memphis territory.

Mr. Lightman is strictly a family man,

devoted to his wife, two sons, daughter, two

daughters-in-law, son-in-law and seven

grandchildren.

Runs 64 Theatres

As president of Malco Theatres, Inc., he

directs the activities of 64 theatres in Ar-

kansas, Kentucky, Mississippi and Tennes-

see which are operated by Malco and its

affiliated and associated companies.

As president of the Memphis Little The-

atre for the fifth time, he keeps alive and

active the presentation of a full season of

shows each year at the Pink Palace Play-

house, where a full-time director is main-

tained.

As president of the Tri-State Bridge As-

sociation, Mr. Lightman — one of the na-

tion’s leading players himself—has brought

hundreds of nationally-famous players to

Memphis for tournaments and has played

all over the country himself.

As a leading citizen in the community, he

has led many successful money-raising cam-

paigns for civic improvements such as a

recent one to provide funds to build a mod-
ern hospital in Memphis for Negroes.

At the age of 20, Mr. Lightman became

a complete vegetarian and until he was 25

ate no flesh. At 25, at the insistence of his

wife, his vegetarianism was slightly altered

to include sea food in his diet. He still eats

no flesh except seafoods.

Favors TOA Methods

Mr. Lightman is opposed to the Allied

approach to present problems in the theatre

business and favors TOA methods. “More

can be accomplished by compromising a sit-

uation,” he says, “rather than to do good

to one or two and injury to thousands.”

Mr. Lightman’s rise in- the theatre busi-

ness has been spectacular. He was a wrest-

ling champion at Cornell University in his

college days and was a long distance swim-

mer of ability. He started his first theatre

in Sheffield, Ala., in a little 300-seat build-

ing. In 1921 he went into business with

M. S. McCord and M. J. Pruniski. They ac-

quired the Princess theatre in North Little

Rock and the Rialto in El Dorado. Con-

stantly expanding their holdings, the Malco

houses grew to 80 in number. In 1936 a

50 per cent interest in a majority of the

theatres was sold to Paramount, although

some of them remained independent.

In 1949 came the divorcement proceedings

and in one big settlement. Paramount took

over nine theatres from one group and

EXHIBITOR
CITIZEN

M. A. LIGHTMAN

Malco took over sole ownership of 53. Oth-

ers were not jointly owned.

Since that time Malco has built several

new theatres, including the Crosstown at

Memphis—located in midtown instead of on
Main Street—and new houses in several

Arkansas cities. Today the circuit consists

of 64 theatres.

Mr. Lightman has had many honors from
the film industry. He has been president of

Tri-State Theatre Owners several times. He
served as national president of the MPTOA,
predecessor of the TOA. He was the origi-

nal chief barker of Memphis Variety Club,

Tent No. 20, and served seven years.

He has served many times as exhibitor

chairman of this section in nationwide in-

dustry campaigns.

Mr. Lightman is active in YMCA work
and has been a member of the Metropolitan

YMCA Board for more than 10 years—the

all-important board which directs the work
of all YMCA activities throughout the city.

Malco operates theatres in eight college

towns. A large number of Malco managers
have received college educations while

working for theatres. Malco employees have

a group life, accident, health and retirement

pension plan. Also an incentive profit-

sharing plan.

Mr. McCord has remained with Mr.
Lightman through the years. He is now
vice-president of Malco Theatres, Inc., Ed-
ward P. Sapinsley is secretary, and M. A.
Lightman, Jr., is treasurer. Mr. Lightman’s
other son, Richard, is a Malco executive.

A statement of policy by Mr. Lightman
several years ago serves pretty well today

to tell how he operates. He said

:

“We have always conducted our business

on a live-and-let-live basis, and have done

everything we could to avoid hurting any-

one, including our competitors, as our record

will bear out.”
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celebrate a half-century as a projectionist

next year, was the subject of a Sunday lay-

out in Johnny Jones’ column in the Dis-

patch. Mr. Hartwick is now at Loew’s Ohio
.... Gene Sheldon, local comedian and
pantomimist, is in a featured role in “Golden
Girl’’. . . . The Gayety is closed during the

pre-holiday season. The re-opening is set

for December 28.

DENVER
“Across the Wide Missouri” continues

strong at the Broadway, where it is now
in its third week. . . . Because of the re-

moval of the veterans hospital, the Post

theatre. Fort Logan, Colo., has been closed

by Peter Nelson. . . . Frank Barnes, owner
of the Elite, Crawford, Neb., is recovering
from blood poisoning. . . . Martin Butler

opening new 500-car drive-in, Albuquerque,
N. M., called the Sunset. The theatre will

operate year around. . . . Steve Ward, for-

merly with Universal, later manager of the

Santa Fe, now covering New Mexico for

Paramount. . . . Paramount exchange to

have Christmas party December 13 at

Brown Palace Hotel.

DES MOINES
A new drive-in theatre is planned for

Iowa. It will be built between Cedar Rapids

and Marion and will be known as the Twixit

Town. Officers are H. N. Schrodt of Mar-
shalltown, president

;
and R. G. Faulds, vice-

president; E. M. Garbett, secretary, and A.
E. Thiele, treasurer, all of Des Moines. The
firm is incorporated at $100,000. . . . The
newly-remodeled Allerton theatre at Key-
stone has held its grand opening. New own-
ers are Allers & Sons. . . . George O. Meis-
ner, 78, retired business man and former
theatre owner, died in Des Moines. Mr.
Meisner built the Grand theatre in Green-
field where burial services were held. . . .

Paramount exchange was host to the science

club of a Des Moines junior high school last

week. . . . M. A. Levy, Fox division man-
ager, was a guest of the local exchange. . . .

Harry Warren, former Central States exec-

utive, was here on a visit from his home in

Tucson. . . . The Huniota theatre has re-

opened following a fire which weakened one
of the theatre walls. . . . William S. Bogart,

61, Fort Dodge business man who suffered a
heart attack while hunting a month ago, is

dead. Mr. Bogart was a theatre musician in

Cedar Rapids for 20 years. He also had
operated the Orpheum theatre in Rock Val-
ley. ... A remodelling program at the State

and Fox theatres in Washington is nearing
completion. Manager Alva Hopper reports.

. . . W. L. (Bill) Hill, manager of the Pio-
neer theatre in Storm Lake, is recovering

from an emergency operation for appen-
dicitis.

manager of the E. M. Loew’s, Hartford.
He formerly managed the Hartford drive-in,

Newington. . . . William Marcinko, formerly
assistant manager. Dreamland theatre. New
Haven, is now managing the State, New
Britain, Conn., replacing Mack A. Herbert,
resigned. . . . Sal Adorno, Jr., of the Ador-
no-Middletown Theatres, has been named
to the board of corporators of the Middlesex
Hospital. . . . Downtown Hartford had only
one first-run holdover, “Two Tickets to

Broadway,” in a second week at the Warner
Regal. The run was given a good promo-
tion boost by Columbia Records distributors’
press party for Tony Martin, the singer.

INOIANAPOLIS
Dick Frank, Paramount branch manager,

was to make a Movietime, U. S. A. talk
before the Sheridan, Ind., Rotary Club. . . .

The Variety Club’s new board of directors
were to meet to name the officers for 1952
.... Trueman Rembusch’s Syndicate cir-

cuit is building new offices at Franklin. Mr.
Rembusch was to leave for the Gulf States
Allied meeting at New Orleans after the
Allied Theatre Owners of Indiana board
meeting here. . . . Howard Rutherford, man-
ager of Loew’s, reports a heavy advance
sale for his two-day stand of “Fledermaus”
December 14, 15. . . . A1 Hendricks, man-
ager of the Indiana, has completed installa-
tion of his big screen TV. . . . MGM has
taken over Carl Niesse’s Vogue for a trade
showing of “Quo Vadis”. . . . Seen on the
row : Pete Mailers and Larry Shubnell, Fort
Wayne; Homer Wirth, Crane; Mrs. Hilda
Long, Sheridan

;
A1 Blankenbaker, Rich-

mond.

KANSAS CITY
Eugene Jacobs, booker at Paramount, has

been promoted to city salesman, succeeding
Linford Pitts, resigned. Fred Hellweg, for-
merly with RKO, is now head booker at

Paramount. . . . The Tower theatre, closed
for remodeling, will open Christmas Day,
to be one of the 4-theatre day-and-date first-

run group, replacing the Esquire, which will
be independently first-run. . . . Large stores
downtown (and chief business suburbs)
have been open Thursday nights till 8 :30,
with some adverse effect on theatre attend-
ance. . . . Many business leaders in retail,

wholesale and manufacturing, have ex-
pressed appreciation for the acceptance by
Senn Lawler of the vice-presidency of the
Chamber of Commerce. . . . Recent visitors
on filmrow include: Mr. and Mrs. Glenn
Hall, Cassville; Mr. and Mrs. C. E. Cook,
Tivoli, Maryville; Virgil Harbison, Tarkio;
Mr. and Mrs. Erank Weary, Sr., and Frank
Weary, Jr., Richmond; Elmer Bills, Salis-
bury; Ken Winjelmeyer, Boonville, Kansas;
Mr. and Mrs. Dale Danielson, Dream, Rus-
sell; and Don Burnett, State, Lamed.

HARTFORD
Several hundred persons, representing the

motion picture industry throughout the

northeast, are expected to attend a testi-

monial dinner on December 19, honoring
Henry L. Needles, veteran showman who
recently resigned as Hartford district man-
ager, Warner Bros. Theatres. Mr. Needles
is returning to independent exhibition as
managing director of the 700-seat Art the-

atre, Hartford, scheduled to open a first-run

foreign film policy December 26 with “The
River”. . . . Jay Finn has been named house

LOS ANGELES
Mike Rosenberg, Principal Theatres, re-

cently completed negotiations to operate the
Mayfair, Ventura, which formerly was con-
trolled by Mrs. Dodge. . . . Jack Malits is

the new operator of the Savoy theatre which
he recently acquired from Jack Chazin. . . .

Byron Cunningham has stepped out of the
Victoria and Joe Buse will take over the
operation of the house. . . . The RKO Ex-
change was broken into but the intruders
found no money, and broke into the Em-
bassy Pictures office, where they likewise

discovered the cupboard bare. . . . The Ren-
nie theatre, San Fernando, is getting a com-
plete face-lifting, and after new seats and a

beautiful marquee are installed it will re-

open on Christmas Day as the Sierra. . . .

Fred Siegel, Oceanside, and Jack Feder,

Long Beach, were visitors to the Row last

week. . . . Bob Beretta, National Theatre
Supply, recently celebrated his 75th birth-

day. He is the oldest man on the Row in

point of years and service. . . . The Aliena
theatre has been re-opened by Talmage Al-
len, former projectionist. . . . Mannie Feld-

stein is back on the Row and looking fit

after his recent heart attack. . . . Alden
Brinham has resigned as manager of the

Reseda theatre.

LOUISVILLE
Construction of a $250,000 shopping cen-

ter in Shively starting next spring is the

aim of George Settos, Indianapolis theatre

magnate. Government approval must be ob-

tained for constructing the center. . . . The
Switow Amusement Co. new West End the-

atre, is going into the final construction

stages, and according to the management,
'they expect to hold formal openings within

approximately three weeks. The Switow
Amusement Co. controls 22 theatres in In-

diana and Kentucky. ... With the beginning
of the Tobacco Markets through the state

of Kentucky, quite a total in dollar revenue
is expected to find its way to the theatre

box-offices. . . . Out of town exhibitors seen

on the row recently included: R. L. Gatrost,

Victory, Vine Grove, Ky.
;
H. L. McKinney,

Moon-Lit drive-in, Clarksville, Tenn.; C. O.
Humston, Lyric, Lawrenceburg, Ky.

;
Davis

Duff, Lost River drive-in. Bowling Green.
Ky.

;
Bob Enoch, State and Grand, Eliza-

bethtown, Ky.

MEMPHIS
Fred Meyers, branch manager, and Fred

Lawrence, salesman, will attend Lippert

Pictures sales meeting in Chicago December
26 from the company’s Memphis exchange
.... Mrs. Emogene D. Carter, Grenada,

Miss., has bought the Whitehaven drive-in

there and will book and buy in Memphis
.... Ben Y. Cammack, district manager,
Dallas, was in Memphis to conduct a sales

meeting at RKO’s Memphis exchange. . . .

John Carter, salesman, entered Baptist Hos-
pital for a major operation. . . . Walter
Kirkham, Commonwealth, Kansas City, was
a Memphis visitor. . . . Mid-South exhibit-

ors booking and shopping on filmrow in-

cluded Moses Sliman, Luxora; D. D. Flip-

pin, Dell; T. F. Ford, Rector; A. B. Ward,
Osceola; Amelia Ellis, Mason; Jimmie
Thornton, Bruce; J. H. Earnest, Moore-
head; Joe Wofford, Eupora; Jack Watson,
Tunica; Aubrey Webb, Ripley; Louise

Mask, Bolovar; Andy Jonas, Trenton;
D. D. Spitzer, Jackson

;
and R. R. Clem-

monds, Palmer. . . . A. F. Marlar, owner,

has sold the Joy at Nettleton, Miss., to

Charles Boren. . . . Loew’s State in Mem-
phis reports new records with “Quo Vadis,”

which has three weeks run behind it in

Memphis.

MIAMI
The local Tent No. 33 of Variety Club

opened the new club rooms atop the Pan
American Bank building recently with all

the prominent show folk of the area in at-

{Continued on page 32)
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tendance. . . . Walter Jacobs of the Lord
Tarleton hotel was host to vacationing Bar-

ney Balaban and Mrs. Balaban recently. . . .

Author Theodore Pratt was the reviewer

of the screened tale of his book ‘‘The Bare-

foot Mailman” and in a favorable comment
said the him ‘catches the book’s spirit’. . . .

Manager E. Y. Stafford, of the Miami
drive-in, hosted a neighborhood contest to

select a ‘‘Miss Central Boulevard” for the

opening of a new traffic artery in that area

.... Royal theatre manager Arthur Bar-

rett announced a new assistant, Howard C.

Barnes. . . . Coincident with the run of

"Rhubarb” at the Royal and \fariety the-

atres, George Bolden reported increased

business from use of placards and stills

placed in 60 local food markets with the

cat food "Puss in Boots” used as part of the

promotion.

MILWAUKEE
The Fox Amusement Corp. gave a lunch-

eon in honor of Captain Raymond Harvey,
Congressional Medal of Honor winner, who
served as technical advisor to Jules Buck,
producer of “Fixed Bayonets”. Captain

Harvey was also here on behalf of the Red
Cross Blood Donors Drive. . . . The Cudahy
theatre, recently acquired by Oliver Trampe,
is closed for repairs. He hopes to reopen by
New Year’s. . . . Two S & M theatres here
have new managers. They are Earl Seivor-

son at the Capitol, and John Steinfeldt at

the Tosa. . . . Harold Wirthwein, divisional

manager for Monogram here, broke a bone
in his ankle. . . . Two plane loads of talent

were brought directly from Hollywood for

the entertainment at the Allied convention
. . . . The AITO board members held a

meeting preceding the convention. It was
followed by a dinner for the directors and
their wives. . . . Reports are that the Juneau
theatre might be sold. . . . “An American in

Paris” is in its third week at the Riverside

theatre.

MINNEAPOLIS
Hy Chapman, branch manager of Colum-

bia, recently spent a few days in Des
Moines, visiting with his daughter and son-

in-law, Byron Shapiro, Columbia branch
manager in that city. . . . Louis Orlove, Mil-

waukee, publicity man for MGM, is in town
for several weeks doing exploitation work
.... "A Streetcar Named Desire” is play-

ing its fifth week in a first run loop house
at the RKO Pan. . . . New employees at Co-
lumbia : Dolores Kilmer; Miss Ida Ander-
son, and Palmer Simon.

NEW ORLEANS
The 49 drive-in, Magee, Miss., will con-

tinue operation as long as the weather per-

mits, according to Mrs. H. A. Everett,

owner. ... A. W. Ashford closed his Hilltop

in Clinton, Miss. . . . Visiting were Curtis

Dossett, Hattiesburg, Miss.; Joe Lyons,
Lucedale, Miss.; B. V. Sheffield. Poplar-
ville. Miss.; Percy Guitreau, Gonzales, La.;

E. V. Landaiche, Biloxi, Miss.; Mr. and
Mrs. Neal Robinson, Cresview, Fla.; Wil-
liam Sendy, Patio, Airline Highway

;
John

D’Antoni, manager, Rex, Baton Rouge, La.

;

Ed Jenner, Ellisville, Miss.; Jack O’Quinn,
Kaplan, La.; Fred T. McLendon and A1
Morgan, Union Springs, Ala.; Ira Olroyd,
Franklin, La.

;
Stanley Taylor, Crosby,

Miss, and Sam Pasqua, Gonzales, La. . . .

Dave Rizzuto was recently named assistant

booker at Republic. He replaces Wilma
Graham. . . . Closing for the winter is Mar-
tin Theatres Palm drive-in in Atmore, Ala.

.... Reopening of conventional theatres

include the Ritz in Alexandria, La.
;

the

Star in Homer, La., and the Bailey in

Marksville, La.

OKLAHOMA CITY
“Monsieur Vincent” will be shown in

Oklahoma at the Frontier theatre, sponsored
by Court Santa Maria Catholic Daughters
of America. . . . Cooper Foundation Thea-
tres are offering books of theatre tickets, $1-

$2.50-$5.00, good at any circuit theatre. . . .

Capitol theatre has “Movie Sweepstake”
every Friday night. . . . Lewis Barton,
owner of the Barton theatre chain, said the

film “Signs of Progress” was to be shown
at the Knoh Hill theatre December 8; at the

Red Skin theatre December 9-12, and at the

Chieftain theatre December 9-12. . . . Sny-
der Theatres, Inc., Snyder, Te.xas, has been
granted a charter, 50 years. Orchestras,
theatrical acts and concerts attractions. Cap-
ital stock, $10,000. Incorporators: J. L.

Fife, Dorothy M. Fife and V. F. Nichols.

. . . Atlas Motion Picture and Television

Productions, Inc., San Antonio, Texas, has
been dissolved.

OMAHA
Pat Halloran, 20th-Fox salesman, and

Mort Ives, Co-Op Theatre Service, have
been named to the Variety Club board of

directors. . . . Several film row members
were guests of Gov. Val Peterson at lunch-

eon at the Governor’s mansion in Lincoln
last week. . . . Don McLucas, United Artists

branch manager, visited the Des Moines
area with Milt Cohen, western divisional

sales manager. . . . “The Blue Veil’’ scored

two strong weeks at the Brandeis. . . . MGM
packed the suburban Dundee theatre with a

screening of “Quo Vadis” for exhibitors of

the territory. Another special screening
was held for press and radio members of

“An American in Paris.”

PHILADELPHIA
Warners’ Mastbaum, 5,000-seat de luxe

house which had been operating on a week-
to-week basis, posted notices for its em-
ployees advising that the house will defi-

nitely remain open. . . . Samuel Tannen-
baum, proprietor of the dark Palace, Atlantic

City, N. J., has ordered extensive alterations

and redecorations for the house and will re-

open it in time for the holiday season as the

Surf. . . . Hal Marshall has been named to

do the press agenting and exploitation for

the Twentieth Century-Fox exchange here.

. . . Harry Freeman, advertising and pub-
licity director at the Fo.x theatre, is out of

the Wills Eye Hospital following an opera-

tion. . . . The estate of John F. Hayes, who
died September 14 at the age of 81 without
leaving a will, was valued at $50,000 by the

Register of Wills. Mr. Hayes was president

of the Hayes Amusement Enterprises which
operated the Columbia and York here and
other theatres in Southern New Jersey. . . .

G. Earl Smith, manager of Warners’ Queen,
Wilmington, Del., played host to more than

1,000 youngsters with as many others unable

to be accommodated at the first annual
Christmas kiddie party sponsored by the

Wilmington Dry Goods Company. . . .

Charles Stiefel’s Carman, which closed last

week, will reopen with the holiday season

with a straight picture policy. . . . Harry
Botwick, district manager for the Paramount
Theatres in the area, celebrating his 25th
year in the business while it’s the 25th wed-
ding anniversary for Mike Katz, veteran

Monogram salesman. . . . Harry Friedland
making his Majestic, Mt. Penn, Pa., avail-

able to the Mt. Penn Civic Association for a
community Christmas party for children.

“The Blue Veil,” in chalking up six weeks
at Warners’ Mastbaum, becomes the longest-

run film at the house since “Johnny Belin-

da.” . . . “The River” moved over from the

Aldine to the Arcadia on a continued first-

run road show basis. . . . Dr. Harry J.

Schad, owner of the Astor and Strand,

Reading, Pa., was chairman of the first an-
nual Shrine Football Game staged for the

Shriners’ Hospitals for Crippled Children.

. . . Warners’ Columbia, which was a week-
end operation for some time, has now been
closed.

PITTSBURGH
Despite television and other counter-at-

tractions, queues are the order of things at

Loew’s Penn from early morning for “Quo
Vadis.” Manager Bill Elder has resorted to

five shows a day to take care of the crowds.

An unprecedented $48,000 was grossed the

first week and $35,000 on the second seven

days. It may run until Christmas. No other

picture ever has run more than three weeks
in the house. . . . The Variety Club had its

big family night to help the -St. Rosalia

Foundling Home and more than $10,000 was
raised. Tom Troy will have a plaque placed

on the door of the den of his Long Island

home when he moves in. It will say “Annex
of Tent No. 1 Variety Clubs International,

Thomas F. Troy, chief barker.” . . . B. F.

Dinty Moore, Warner district manager, and
his Main Line gang copped his company’s
three-month showmanship drive and the

cash awards that go with it. . . . Bill Zeilor,

Harris company veteran, will return to that

firm following a long illness. . . . Les Ken-
nedy, former manager of the closed Center
theatre, will serve in a similar capacity at

the Brookline Boulevard. . . . The Los Kauf-
mans, he’s the ex-owner of the Metropolitan

theatre, have celebrated their 20th wedding
anniversary.

PORTLAND
Mrs. J. J. Parker, president of the theatre

chain, has returned to her desk after a 30-

day trip to New York. She was just ap-

{Continucd on page 34 )
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pointed to the Board of Directors of the

Sunshine Division of the Portland Police

Department. ... A. Montague, vice-presi-

dent and general manager of Columbia, was
honored at a luncheon here. . . . L. T. Till-

man, division manager for Columbia, and
Sam Siegel, Columbia publicist, also were
speakers. . . . M. M. Mesher, formerly Ore-
gon division manager for Evergreen Thea-
tres, is now associated with a Seattle, Wash.,
advertising agency. . . . Allan Warshauer
and Sam Israel were here to make plans for

the world premiere of "Bend of the River,”
filmed in this area. . . . MGM were to hold
their special preview of “Quo Vadis” at the

Laurelhurst theatre. . . . Ted Gamble was in

town for a couple of days. . . . Virgil Faulk-
ner has a genuine $10,000 bill on display in

his Music Box theatre lobby in connection
with “Magic Face.”

SAN FRANCISCO
Harry Weaverling, salesman at Twentieth

Century-Fox, has taken over three theatres

—the 425-seat Reo at Rodeo (from Ty
Winkle)

;
the 400-seat Sebastian! at Sonoma

(from Golda Cowley) and the Boyes theatre
at Boyes Springs. . . . Mike Vogel, field man
for Universal, returned from Denver. . . .

The Variety Club has set December 20 for

the Santa Claus party for children and par-

ents of the industry. . . . General Theatrical
has closed the 450-car Hecker Pass drive-in
for the winter. ... New manager at the

Roosevelt is Nathan G. Grossman, formerly
with the Marina and El Presido theatres.

He replaced John Bulmer, who left the in-

dustry. . . . The Film Colony Girls closed
their social year with a successful barn
dance at the Variety Club and turned the
proceeds over to the Blind Babies Fund.
New officers for 1952 are Frieda Fleish-
mann. National Screen Service, president

;

Milda Major, Fox West Coast Theatres,
first vice-president

;
Babe Barrett, Twentieth

Century-Fox, second vice-president; Irene
Glosser, Blumenfeld Theatres, secretary, and
Ruby Silverman, Paramount, treasurer.

ST. LOUIS
Helen Pausch, former head booker for

United Artists, has been promoted to office

manager by F. J. (Mike) Lee, manager of

the exchange. . . . Charles (Chick) Scheu-
feler and Eve Wassen recently resigned
from this organization to join Lippert Pic-
tures. . . . Officers and directors of the Mo-
tion Picture Theatre Owners of St. Louis,
Eastern Missouri and Southern Illinois are
to meet December 11 to discuss plans for

1952. Tom Bloomer, newly elected presi-

dent, will preside. . . . The St. Louis Thea-
tre, a first run house, closed December 2 and
will remain closed till Christmas day, at

which time it will re-open with “Detective
Story.” . . . The Shubert also closed for two
weeks. . . . Members of the St. Louis Loge
of the Colosseum of Motion Picture Sales-
men of America are scheduled to meet at the
Melbourne Hotel in St. Louis, Saturday,
December 8, to elect officers to serve during
1952. . . . Cliff Mantle of Triangle Film Dis-
tributors just back from a business trip to
Atlanta, Ga.

TORONTO
With the acquisition of the Elmwood thea-

tre, London, by Twinex Century Theatres,
circuit supervisor Meyer L. Axler announced

the following managerial changes : Max
Davey leaves the Centre, London, to pilot

the Elmowood; Frank Paul moves from the

Park, St. Catherines, to succeed Mr. Davey
at the Centre, London. Verdun Marriott

will assume stewardship of the Park, St.

Catherines, to be succeeded at the Columbia
in St. Catherines by his brother, L. J. Mar-
riott, who is moving from the Century, Ot-

tawa. . . . J. Howard Boothe, former Odeon
Theatres, B. C., chief, now representing Josh
Pechet’s Canadian Screen Publicity firm. . . .

John Davis was in town for a one-day visit

with local officials of Odeon and J. Arthur
Rank Organization. . . . William Logan,
head shipper with Mavety Film Delivery

Service, passed away in his 60th year on
December 5. He was with the firm for 26
years. . . . Morris Stein, eastern division

manager for Famous Players Canadian Cor-
poration, was presented with a lighter bear-

ing the civic crest of Toronto by Mayor
Hiram C. McCallum, in recognition of his

outstanding work in local communal services

via Variety Club. . . . William L. Campbell
is the new publicist for Loew’s and Uptown
theatres here. . . . Joe Thompson, shipper

and poster department manager at United
Artists Canadian head office, recuperating
from a heart attack. F. R. Crawley, Ottawa,
elected president of the Association of Mo-
tion Picture Producers and Laboratories of

Canada, at the annual meeting held Decem-
ber 7 at the King Edward Hotel here. He
succeeds Leon C. Shelly of Toronto. Other
officers elected include S. Dean Peterson,

Toronto, vice-president; James Campbell,
Montreal, secretary-treasurer; with Francis

J. S. Holmes, Winnipeg, Frank O’Byrne,
Toronto, Rene Germain, Montreal, and Wil-
liam Singleton, Montreal, as directors. . . .

Mrs. Lou Davidson and Mrs. Archie Laurie
were elected president and secretary, respec-

tively, of the Women’s Variety Club of To-
ronto, at the meeting which was held on
December 4.

VANCOUVER
Bill Long, former Odeon district manager

for British Columbia, died after a long ill-

ness in his 57th year. Long built the Rialto

theatre at Edmonton before moving to Van-
couver. . . . The new chief inspector of thea-

tres for the province of Alberta is Howard
Burkell. . . . An amendment to the zoning

bylaw at Moose Jaw, Sask., requires that

any new theatres in the city must provide

parking space before a city license can be

issued. . . . The closing of the Cascades
drive-in near here leaves the Paramount out-

door theatre the only one operating in B. C.

. . . Manager of the Metropolitan theatre in

Regina for the past three years, Hilliard

Gunn has been moved to the Capitol and his

successor is Jack Heaps of Calgary. Both
are Famous Player units. . . . Willard
Adamson, manager of Cardinal Films, is

happy over the showings being made by the

Italian film “Streets of Sorrows” at Vic-
toria and Vancouver first runs. Film was
rejected by the B. C. Board of Censors and
was passed by the B. C. Appeal Board. . . .

Two holdovers are the best here, “Blue Veil”
at the Capitol, and “The Lavender Hill

Mob” at the Vogue. ... As expected, Odeon
Circuit made the same settlement as Famous
Players with the 348 projectionists. . . . Jack
Stone, who sold his Park theatre at White
Rock summer resort, 25 miles from here, has
taken over the suburban 450-seat Cambie in

Vancouver from Mrs. O. Piller, the well-

known exhibitor.

WASHINGTON
“A Place in the Sun” at the Trans-Lux

theatre, has gone into its third month; and
“An American in Paris” has started a fifth

downtown week at the Columbia. . . . Mrs.
Jack Fruchtman, wife of St. Mary’s Thea-
tres, Inc., vice-president and general man-
ager, underwent surgery at Prince George
General Hospital, Cheverly, Maryland. . . .

Mrs. Marjorie Dawson, director of the Na-
tional Children’s Film Library, was a
speaker at the Community Film Council. . . .

The Atlas and Senator theatres will be oper-

ated by Bernheimer Theatres for Negro
patronage. . . . The Variety Club board of

governors met on December 3. This was
the final meeting as chief barker for Morton
Gerber. New chief barker, Jerry Adams,
will take the reins at the January board
meeting. . . . Jake Flax, Republic Pictures

branch manager, left on December 8 for a
three-week vacation in Florida. . . . United
Artists branch manager, A. H. Levy, is

chairman of the Copper Drive.

Philadelphia Finds New
Revenue in Old Law

Thirty-eight motion picture houses scat-

tered throughout the city of Philadelphia

and operating for as many as 30 and 40

years under the license provisions of an

archaic 1879 city ordinance, will now have

to pay the amended license fee as required

by a more recent ordinance of 1908. Tax
officials said that at a conservative estimate,

the city lost more than $100,000 in tax rev-

enue by its failure to more closely enforce

and collect the larger license fees.

The 38 film houses had been paying the

original fee of $25 a year under the 1879

city ordinance setting up such a levy for

“theatres with an asbestos curtain, black-

faced comedians, dancing girls, etc.” The
newer ordinance of 1908, which has gov-

erned the license payments of all other film

houses, calls for a levy of $100 a year.

Fire Marshal Kington and the Mayor’s

license clerk uncovered the situation in a

cross check of the city’s amusement places.

They also found 31 cafe clubs and other

places offering entertainment that had not

paid the $25 license fee required of such

places by the 1879 ordinance. The 1908

ordinance of $100 license fees applies only

to theatres. It was doubted that any action

would be taken by the city to recover the

full amount of fees that should have been

paid over the previous years. As a result of

the cross check, with new billings to the

theatres and clubs, the city will get about

$4,000 in additional revenue this year.

Chicago Premiere to

Aid Hospital Fund
A special premiere of “I’ll See You in My

Dreams,” new Warner musical starring

Danny Thomas and Doris Day, will be

held at the Chicago theatre, Chicago, De-
cember 27, with all the proceeds going to

the St. Jude Hospital Fund for a planned

non-sectarian hospital. General chairman of

the fund is Samuel Cardinal Stritch, Arch-
bishop of Chicago. The proposed hospital

was originally the idea of Mr. Thomas, who
began his career in Chicago.
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Congratulations^ MGM!

TECHNICOLOR
IS THE TRADE MARK OF

TECHNICOLOR MOTION PICTURE CORPORATION
HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER



HIT AIJSTRALIAIV
S1I]\DAT SHOWS
by FRANK O'CONNELL
;// Sydney

At] exliiliitov ami a distributor have been

lined in the Sydney Central Suniinons Court
for screeninfj- films on Sunday. This un-

precedented jmlgtnent is the first judicial

decision in what the local trade has come to

re^^ard a'- a highly important test case to ex-

amine the \ alidity of the Sunday (')bservance

-Act and the possibility of ititroducing .Sun-

day filnw here.

The men were Ken Cook. ])rnprietor of

the Kitig'- C'ross Theatrette, who was fined

about $11, and Xatan .Scheinwald, distribu-

tor of foreign films, fined about $22. Each
titan said he would appeal. The summonses
were, brought u]) hy the secretary of the

Theatrical Einjiloyees’ Association, \V. K,

Harrop. under the Theatres and J’ublic

Halls Act.

Mr .'scheinwald’s attornev said polls had

shown most N.SV\' people favored .Sunday

films He said the ])r<tsecution was made
under an antii|tiated section of the Act. Mr.

Cook had received permission from the Oiief

Secretary to hold a “sacred concert." Said

Mr. Cook's Counsel: “It comes as a shock

when a dummv or tool of a rival trade or-

ganization endeavors to brand two reputable

businessmen who have done all in their

power to conpily with the Act and obtained

the Minister’s ]termit to carry on.”

However, Mr. Reavers, S.M., who heard

the cast . -aid he had to administer the Act as

he found it and im])Osed a nominal penalty.

He said it was clear that the enterprise

was a ]irofit-making‘ one b}' Mr. Scheinwald’s

company and was not a sacred concert. The
film shown at the first Sunday screening-

was "d'he Barber of Seville."

The ca^e now .goes to a higher court, and

the indii'-try is left to consider the first

decision in the battle. Distrihutors generally

favor .Sunday openings because they think

it mean- more revenue. E.xhihitors gener-

ally oj)]iose them because they claim it means
spreading ^ix days’ take over seven and

payine -tatf penalt_\- rates on the extra day.

V
Troia,ei.>nist'. of early television in .Aus-

tralia received another setback recently when
r*ostmaster (ieneral Anthony anmjunced that

.Australia couhl not sacrifice defense man-
powt-r and materials for the early develo])-

ment of television. Lie was sjieaking at the

opening df the 21st annual convention of the

Australian Federation of Commercial Bi'oad-

casting Stations.

“We have other urgent obligations and we
cannot go too far too f|uickly,’’ he said. “But
T'V plans must ])rocecd because we could not

afford to stand still.” This diplomatic double

talk is generally felt to mean that the Post-

master General's department, heavily in the

red. can not afford the extra millions needed

to launch tekwisioi-i right now.

Air. Anthony said he opposed the nation-

alization of broadcasting (the Government
owns stations in every capital cityj believ-

ing that private enterprise can give the pub-

lic better service, but he regarded private

monopolies of broadcasting as “even more
dangerous than nationalization." The Aus-
tralian Broadcasting Commission is now
spending about $9,()0( ),()()() annually on in-

structional programs. There are 102 broad-

casting stations in the Commonwealth.

V
The Alelbourne Lilterty, gutted b}' fire

more than a year ago, has reopened as the

smartest showcase in Melbourne. It has a

new name too—the Odeon. Business in the

first week was colossal. The theatre opened

w ith “d'he Browning Aversion.”

INDIA
by V. DORAISWAMY
in hnnibay

The Government-sponsored International

Film Festival is scheduled to get under way
here January 24, 1952. .According to pres-

ent plans, the festival will stay two weeks

and then visit Madras, Bengal (Calcutta)

and Delhi for shorter periods. Little infor-

mation has been made available to the pub-

lic as to the actual purpose of the festival

or what shape it is going to take and, frank-

ly, apart from the prospect of seeing some

forei.gn films which otherwise might not he

shown in this country, there seems to he

little intelli.gent interest among the general

public.

The lilm Federation of India will select

four Indian films for the occasion. Several

other countries have '-ignified their inten-

tion of ]iartici]>ating in (he festi\al. Sir

Cliffoeil Agarwala, 62-year-old chairman of

the festival committee, hopes that the festixal

will o])en the eyes cf the world to India as a

picture-])i-oducing count I'y.

.A number ih' international film celehi'ities,

including .Ale.xander Korda. Gabriel Pas-

cal, Ingrid Bergman and Rohert(» Rosselini,

have been invited. Approximately 60 fea-

ture films from all o\er the world will he

selected for exhibition in Bombay, Calcutta.

Madras and Delhi houses, and a number of

international awards are ]ilaiined.

.So far, 82 films have been received, includ-

ing 18 features and documentaries from Brit-

ain. the U. S., Russia. Japan, Italy, Canaila

and .Australia.

V
d'he report of the Film Ini|uii-y Commit-

tee appointed hy the (Sovernment i? being

subjected to rigorous iiost-mortem examina-

tion by the various film interests. The
newly-constituted Film I'ederation of India

w'elcomes the I'IC’s suggestion to constitute

a Film Council merely to advise ;ind guide

the inilustry, but without ain- jjower to con-

trol or regulate. The Federation is opposed

to the establishment of a Production Code
Atlministration which would have power to

pre-censor scripts, etc., as recommended by

the FCI, but would welcome the services

of such a unit on a purely voluntary basis.

Here again the Federation emphasizes that

its function should be merely advisory and
shoulfl not constitute control of the industry.

The FCI’s suggestion that a Film Finance

Corporation be set up is naturally welcomed
by the I'ederation and the whole motion

picture industry.

ISRAEL
by ALBERT D. MATALON
in Tcl Alii'

Exhibitors from all Israel, numbering 108

in all. met here recently to discuss their

mutual problems. Their president disclosed

that the group contributes about tw'o million

Israeli pounds to the Treasury in the form
of taxes annually.

The theatre owners served notice on the

Government and municipal authorities that,

unless measures are taken to revise the pres-

ent tax setup, their organization would close

all houses in the country.

It was said that the price of tickets has
not been increased since the beginning of the

country’s independence while taxes have
gone up 8(10 per cent and costs 1,000 per

cent. The exhibitors further complained that,

due tit the lack of available dollars, they
were unable to purchase parts and renovate
their houses. Labor costs have gone up 20
per cent during the past year alone.

The Alayor of Tel-Aviv, congratulating

the e.xhihitors on this, the first convention
of its kind in Israel, asked that theatre own-
ers show pictures of intellectually and educa-
tionally high standards. He also mentioned
j)ressure to be brought l)y the exhibitors on
film companies taking more than 50 per cent

of a house’s net income. He warned, how-
ever, that a strike against the (Tovernment
and the municipality would not be considered
proper.

.A representative of the Ministry of the

Interior, who also is the Chief Censor, said

his department was seriously considering the

banning of pictures not living up to the

standards of the country.

The representative of the Motion Picture

Association of .America assured exhibitors

that the American firms were not getting

anything like 50 jier cent of the net. and he

stres'-ed that there had been no dollar re-

mittances from Israel since 1948.

MEXICO
by LUIS BECERRA CELIS
/n Alc.v/Ve City

.An elaborate in'ogram. in which President

Aliguel Aleman will participate and gold

medals were to he bestowed on founders of

the Alexican i)icture industry, was sched-

uled for National Cinematographic M’eek,

Decemlier 6 to 14. President Aleman was
to have attended a function December 7.

Mexican i)ictures only were shown through-

out Ale.xico December 6.

36 MOTION PICTURE HERALD, DECEMBER 15, 1951



Meanings Not Message,

Brooks^ Film Formula
by WILLIAM R. WEAVER
Hollywood Editor

You encounter some pretty clear thinking-

in the course of a conversation with a young

writer-director like Richard Brooks, and

Richard Brooks

you come away rer

freshed with the no-

tion that it may be

the men of his gen-

eration who, unen-

cumbered with trade

fetishes and looking

in no direction but

straight ahead, will

provide the stimu-

lating product that

seems to be the in-

dustry’s brightest

hope of continued

greatness.

Neither the gold-

lined yesterdays nor the fretful todays get a

mention as this plain-spoken 39-year-oldster

talks about the picture he’s making and,

under questioning, the career which brought

him to this undertaking. The picture is

“Deadline U. S. A.,” written by himself and,

in the conviction that directing is properly

an extension of the writing function, di-

rected by him. You get an impression that

both are, in his case, an extension of the

function of living.

Richard Brooks is a firm believer in the

principle that the message picture is a com-

plete waste of time and effort but a picture

that doesn’t have meaning isn’t worth mak-

ing either. The subject of his present film

is newspapering, more pointedly newspapers,

and he learned it by covering police for vari-

ous newspapers in his native Philadelphia,

in Kansas City and in New York, which

he says never earned him more than $35 the

week but taught him plenty. The profit mo-

tive animated a switch from newspaper re-

porter to radio newscaster, and when that

profession staled off in New York he trans-

ferred to this kindlier climate and took a

job writing five radio stories a week for

NBC at $25 per story.

After delivering 172 stories for that me-

dium and learning that other young men
were selling single stories for many times

that amount and getting as much as six

months on substantial salary in which to

work on them, he swung over to film writ-

ing and made a go of it. His book, “Brick

Foxholes,” which came to the screen as

“Cross Fire,” is a measure of the go he

made of it.

There is, he says, no message in “Dead-

line U. S. A.,” but that the story does make

the meaning of the newspaper in the demo-

cratic scheme crystal clear and it does reg-

ister the alarming decrease in the number

of American newspapers now taking place,

and the portents declare themselves. He
makes it sound like a picture no newspaper

reader would want to miss, and that sounds

like the total population.

Seven pictures were started during the

week, most impressive of which, box office-

wise, appears to be “Jumping Jacks,” a Hal

Wallis production for Paramount release,

co-starring Dean Martin and Jerry Lewis,

those incredible young men who have yet

to go out in anything that wasn’t a box office

hit.

The other new undertakings are named

below.

Freeman Sees Early

End of "B" Films
HOLLYWOOD

:

Big pictures today are

doing better business than ever at the box

office, but “B” pictures soon will pass into

oblivion, Y. Frank Freeman, Paramount

studio executive and board chairman of the

Association of Motion Picture Producers,

said last week at a meeting of the Screen

Publicists Guild. Mr. Freeman added that

production costs today increased the diffi-

culties of maintaining the entertainment

magnitude required by current standards,

but expressed confidence that brighter con-

ditions were in the offing.

Brown Heads 20th-Fox

Story Unit on Coast
David Brown, former managing editor of

Cosmopolitan Magazine, has been appointed

managing editor in California of Twentieth

Century-Fox’s story department. To inaugu-

rate a new system in the department, Mr.

Brown will coordinate and facilitate all

phases of material investigation, search and

story procurement under Julian Johnson,

story editor. James B. Fisher and Coles

Trapnell will continue as associate editors.

Mr. Brown is scheduled to assume his duties

January 7.

THIS WEEK IN PRODUCTION:
STARTED (7)

COLUMBIA
A Yank in Indo-China
Rainbow Round My

Shoulder

INDEPENDENT

Decision (Pegasus
Prod., Inc.)

The Twonkey (Arch
Oboler Prod.)

PARAMOUNT
Jumping Jacks (Hal
Wallis Prod.)

REPUBLIC

Minnesota

RKO RADIO
Sword of Venus
(American Pictures

Prod.)

FINISHED (4)

COLUMBIA
Rough, Tough West

MGM
Scaramouche (Tech-

nicolor)

20TH CENTURY-FOX
Diplomatic Courier

WARNER BROS.

This Woman Is Dan-
gerous

SHOOTING (27)

COLUMBIA
The Saber and the

Arrow

INDEPENDENT

Red Planet (Melaby
Pic., Inc.—U.A. re-

lease)

Stolen Face (Inter-

continental Pic., Prod.
—Lippert release)

Limelight ( Chaplin
Prod.

)

Outlaw Women
( Cinecolor-Howco
Prod.—Lippert re-

lease)

MGM
Glory Alley
The Girl in White
Lovely to Look at

(Technicolor)
The Merry Widow

(Technicolor)

PARAMOUNT
Famous (Techni-
color)

REPUBLIC
Gobs and Gals
Bal Tabarin (Paris)

RKO RADIO
Desert Passage
Clash By Night

( Wald-Krasna
Prod.)

The Korean Story

20TH CENTURY-FOX
Cry of the Swamp

(Technicolor)
Deadline . . . U.S.A.
Outcasts of Poker

Flat
Way of a Gaucho

(Technicolor)

UNIVERSAL-INT'L

Francis Goes to West
Point

Lost in Alaska (for-

merly “The Sour-
doughs”)

Scarlet Angel (Tech-
nicolor)

Claim Jumpers (Tech-
nicolor)

Untamed (Techni-
color)

Red Ball Express

WARNER BROS.

Mara Maru
She’s Working Her
Way Through College
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ADJUST CITY’S
SEAT PROBLEM
Philadelphia Over-Seating

Cleared; Exhibitors Are
Optimistic for Future

PHILADELPHIA: An intelligent adjust-

ment of the exhibition situation in Philadel-

phia has taken place during- the past year

and is expected to continue through 1952.

In moves designed to counteract a serious

“over-seating" condition in the city, which

has maintained for many years, since the

building boom of the 1920s, and which con-

tinued through the profitable war years,

some 40 theatres have closed during 1951.

Perhaps as many more will be closed during

1952.

Expect Fewer, Better Films

Exhibitors generally in Philadelphia are

highly optimistic over business prospects for

the coming year. They view happily the

marked increase in receipts the past year

and are convinced “a movie boom is on

again,” with fewer houses showing better

pictures and for longer runs.

At the present time, Philadelphia has 187

licensed motion picture theatres compared

with about 300 during the ’30s. Some indus-

try members feel that it if the total now
drops to 150 or even 125, the business as a

whole will benefit.

W'illiam Goldman, head of Goldman En-
terprises, Inc., which operates 20 theatres

throughout eastern Pennsylvania, is among
the industry leaders who see benefits in the

present trend.

“It will mean less theatres, less pictures

but better ones, and longer runs," said Mr.
Goldman. “Motion picture theatres are in

either of three classes—lush, in between, or

the third class or 'fringe’ theatres. The pro-

ducing and distributing companies frequent-

ly lose money on their transactions with the

fringe class. Some of the owners and oper-

ators of the theatres now being converted

had no good reason to be in show business.

They made their money in some other busi-

ness then figured the motion picture field

was an easy touch.

Failed to Modernize

“They pocketed the profits of the war and

post-war years and spent little or nothing

to modernize their places. Some of these

owners have been in reality janitors of run-

down theatres. It is just too late to save

most of the places now being sold. But it is

certainly no mass funeral of the industry.

While current attendance is less, income is

up. Resurging interest in the movies is evi-

dent all over the country.’’

A local distril)utor concurred in Mr. Gold-

man's analysis, adding that many of the the-

atres now being disposed of were too small

to make money. He said the average small

house must gross $1,100 a week to cover

$250 for film, $650 for overhead and return

the owner $200.

“The owners missed the boat when they

didn’t shovel back some of the profits in the

lush years,’’ he said.

However, not all houses on the selling

block are sub-standard operations. One of

the houses listed for sale, it is understood,

is Warners’ Mastbaum. A 5,000 seat house,

it cost $5,000,000 to build in the late 20s.

More Profit in Conversion

Other theatre properties can return the

owners a greater profit if sold or converted

to other commercial purposes because of

location, as was the case of the Great North-

ern, neighborhood house. This house and

seven stores on the same plot was sold for

$1,000,000 last week. The 920-seat house

that has been in operation for 40 years is

in an excellent shopping area. The new own-

ers will convert the theatre into at least

eight stores with a potential annual rental

of $800,000. The theatre at one time paid

a $20,000 a year rental, but now pays $9,000.

George F. Wurtele, manager of the Great

Northern, said, “We have more than dou-

bled our attendance in three years. Tele-

vision undoubtedly hurt us a couple of years

before then. But now these patrons are com-

ing back. Good pictures are bringing them

back. TV’s newmess is wearing off. We are

doing our best business in years.’’

The Great Northern will operate until the

new owners start the conversion work. The

Murray Realty Co., which represented the

purchaser in the sale of the Great Northern

property, also has Mo Wax’s long dark Lin-

coln near the center of town for sale at

$150,000. Motion pictures and live shows,

said the realty company spokesman, didn't

draw sufficiently there to net the profit that

a commercial setup will. TV may be respon-

sible in part, he added.

Changes on Market Street

Along Market Street, the city’s major

center-city market center, four smaller War-
ner houses are already converted or in the

process. The Princess will house a shoe

store
;
the Victoria was sold to an apparel

firm
;
the Capitol is now occupied by a sport-

ing goods concern, and 333 Market Street is

a parking lot.

The four houses were either sold or sub-

leased by the Stanley Company of America,

a subsidiary of Warner Brothers. A spokes-

man for the circuit said the four houses had

outlived their usefulness. He said TV’s
effect was negligible.

The circuit spokesman also disclosed that

Warners’ Earle, 3,200-seat house showing

stage-and-screen offerings, also will be a

future conversion. A large chain store

bought the building and is understood to be

awaiting only the easing of the building ma-
terials shortages.

BOOK REVIEW

YEAR BOOK of the Canadian Motion Pic-

ture Industry—Edited by Hye Bossin of

Canadian Film Weekly. A compendium
of information on pictures, people, cor-

porations and organizations operating

in the motion picture industry of Canada,

with statistics, illustrated, 188 pages,

cloth. Price, $2.25. Film Publications of

Canada, Ltd., 175 Bloor Street East,

Toronto, Canada.

Here is the first year book of the Cana-

dian film industry, which has had an experi-

ence as long, and at times as adventuresome

as in the United States. The tight slim

volume is filled with information succinctly

presented, giving a surprisingly complete

and swift survey of the field as it stands

today, and with a decided line of perspective

on its yesterdays. It is primarily a book

of the Now.
This issue is led off with a section de-

voted to the first history of the motion pic-

ture from the Canadian viewpoint, written

by' the editor of the volume, who is also the

editor of Canadian Film Weekly, the busy

Hye Bossin. His opus comes into apprecia-

tive hands with this reviewer, himself a

student of film history these thirty-five years

and an editor of yearbooks for twenty. The
Canadian Year Book is substantially a one-

man job, done at the other end of a desk

engaged in the race with the publication

deadlines of a weekly journal. That helps

a keeping in touch with the present.

It is of interest to note Mr. Bossin’s dis-

covery and presentation of that letter in

which Thomas A. Edison, in May, 1894,

thanked Holland Brothers at Ottawa in

Canada for the first public exhibition of his

initial motion picture device, the Kineto-

scope. Holland Brothers, as Canadian dealers

in his phonograph, had become concession-

aires of the Kinetoscope Company to open

a Kinetoscope Parlor at 1155 Broadway in

New York, that first night of the motion

picture for all the world.

This yearbook presents interesting ac-

count, too, of the origins and activities of

Canada's National Film Board, an order of

governmental organization which has no

parallel in the U.S. There is a survey of

the Canadian censorships, which are vary-

ing through all the provinces, an examina-

tion of Television in Canada, a touch of

Radio, as well as a discussion of the refresh-

ment trade.

Also there is an imposing, complete and

up-to-date listing of all the licensed theatres

in Canada, city by city, wdth populations,

seating capacities, days open, and names of

licensees.

Details, details, details—all of which this

industry consists of nothing else but.

—Terry Ramsaye

Enters Exhibition Field

George Schwartz, distributor of special

foreign films and former branch manager

for Universal-International in Philadelphia,

will become an exhibitor January 1 when
he leases the Shore theatre, first run Atlan-

tic City house, currently operated by Hamid
interests.
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TrtBiiers on
British TV
LONDON

:

Following long and occasionally

abortive discussions which continued for 12

months, agreement has been reached with

the BBC for a fortnightly television trailer

of pictures in current release.

The agreement is looked upon as a con-

siderable achievement for the industry’s Bet-

ter Business Campaign Committee and in

particular for president D. E. Griffiths of

the Kinomatograph Renters Society, Ralph

Bromhead and John Dennett, one of J.

Arthur Rank’s publicists.

The TV reel, to be known as “Current

Release,” will be about 40 minutes in length

and will be televised on alternate Thursday
evenings commencing January 17. There

will be repeats during the intervening weeks.

The program will consist of excerpts from

films in release or pre-release. Stars and

other film personalities will appear in the

program to discuss the films under review.

The whole production cost will be met by

the BBC.
About 25 films have been submitted for

consideration in the first reel, from which

about six will be chosen. Delicate copyright

problems in American films have been

cleared, but it will not be possible to use

original music tracks. The man who will

make the choice of films in behalf of the

BBC is Farquharson Small.

Kansas Ci+y Exhibitors

Had Successful Year
Successful public relations and welfare ac-

tivities highlighted the past year of the Mo-

tion Picture Association of Greater Kansas

City, members were told at the annual meet-

ing December 3. Most significant, accord-

ing to Howard Burkhardt, manager of

Loew’s Midland, who reported on public

relations, was the contribution from Kansas

City theatres of some 15 per cent of the

total funds collected in the city’s annual

polio drive. He also cited the services ren-

dered by the theatres during the flood crisis

and the association’s successful campaign

for the discontinuance of anti-motion picture

TV advertising.

Legion Approves 12 of

1 3 New Productions
The National Legion of Decency this

week reviewed 13 films, putting five in Class

A, Section I, morally unobjectionable for

general patronage
;
seven in Class A, Sec-

tion 1 1, morally unobjectionable for adults,

and one in Class B, morally objectionable in

part for all. In Section I are “As You
Were,’’ “Jungle of Chang,” “Overland Tele-

graph,” “Unknown World” and “Wild Blue

Yonder.” In Section H are “Boots Malone,”

“Distant Drums,” “Finders Keepers,” “The
First Time,” “I’ll See You in My Dreams,”

“The Sellout” and “Yellow Fin.” In Class

B is “Path of Hope,” because of “suggestive

sequence.”

Plan Course
InPromotion

Plans are being formulated for the estab-

lishment of a school to train distribution and

theatre employees in film advertising and

publicity technique, Harry McWilliams, Col-

umbia exploitation manager and president

of Associated Motion Picture Advertisers,

announced in New York last week.

Speaking at an AMPA luncheon meeting

honoring Robert Weitman, vice-president

of Llnited Paramount Theatres, on the oc-

casion of the New York Paramount the-

atre’s 25th anniversary, Mr. McWilliams

said that the school would prepare em-

ployees to “move up the ladder” in the field

of industry advertising and promotional

work and would be conducted in evening

classes. The latter, he said, would include

lectures hy top executives in the industry.

Ned E. Depinet, president of RKO Pic-

tures and of the Council of Motion Picture

Organizations, was named as one of the in-

dustry leaders giving encouragement to the

school, whose program will be completed

shortly after the first of the year.

Accepting the AMPA tribute, Mr. Weit-

man told the gathering that future industry

problems will make those of the past look

“infinitesimal,” but, he added, “people of

the industry” will see that it survives just

as they did when it was forecast that radio

would be the undoing of the motion picture.

COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING

PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING

WILLIAM HOLDEN
in

BOOTS MALONE
with

STORM OVER TIBET
starring

REX DIANA

REASON • DOUGLAS
Screen Play by IVAN TORS and SAM MEYER

Produced by IVAN TORS and LASLO BENEDEK

Stanley Clements • Basil Ruysdael

and introducing JOHNNY STEWART

Produced and Written by IVIILION HOLMES

Directed by ANDREW MARTON • A Summit Production

GENE AUTRY
and CHAMPION

Directed by WILLIAM DIEIERLE

INDIAN UPRISING
An EDWARD SMALL Production

in SUPERcineCOLOR

starring GEORGE MONTGOMERY
with

Audrey Long • Carl Benton Reid • Eugene Iglesias

Screen Play by KENNETH GAMET and RICHARD SCHAYER

Produced by BERNARD SMALL • Directed by RAY NAZARRO

. THE OLD WEST
with

Gail Davis • Lyle Talbot • Louis Jean Heydt

and PATBUTTRAM
Written by GERALD GERAGHTY • Produced by ARMAND SCHAEFER
Directed by GEORGE ARCHAINBAUD • A GENE AUTRY PRODUCTION

Charles STARRETT Smiley BURNETTE

» SMOKY CANYON
with JACK MAHONEY
Written by BARRY SHIPMAN

Produced by COLBERT CLARK • Directed by FRED F. SEARS
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URGES A LIFT
OF AEW FACES

See J%fo Queta
Increase
I¥eeessary

Wolfson Asks Industry to

Cooperate in Promoting
of Younger Players

MIAMI : A call to all branches of the indus-

try to cooperate in the promotion of fresh,

new Hollywood personalities came last week

from Mitchell Wolfson, president of the

Theatre Owners of America.

Stressing that “stars are made, not born,”

Mr. Wolfson went on to say: “From this

group of young people will come our stars

of tomorrow and pre-selling the personality

will increase grosses for his earlier pictures,

thus further increasing the number of his

‘fans.’
”

Urges Full Cooperation

He commented that it was a job for all

three branches of the industry and that ex-

hibitors should “do everything practicable

in cooperating with production and distri-

bution toward this end. A really concentrat-

ed effort by all branches of the industry

should prove profitable to us all.”

And Mr. Wolfson had some helpful hints

for theatre men who may be asking, “What
can I do?” He listed them as follows:

“1. Exploit these personalities around

your theatre. Have a lobby easel with a

picture of the young player and some infor-

mation about him, and pictures in which he

may be seen that are coming later. If it is

a starlet, use eye-appealing full-length photo

and give her bust, waist, and hip measure-

ments, as well as her weight. Tell where
the player was born, hobbies, and any in-

teresting biographical data.

“2. Get their pictures and backgrounds in

the local papers.

“3. Get local columnists to use items

about these personalities whenever possible.

“4. If the producers make short trailers

introducing the new faces—and I urge them
to do so—run them on your best days. This

could result in their names having pulling

power in their very first pictures.

Radio Stations Eager

“5. Many radio stations are eager to run

the recorded interviews the studios put out

from time to time. Take advantage of that

eagerness and see that they get the inter-

views.

“6. Run teasers in your ads such as ‘Have
you seen Dale Robertson ?’ or ‘Mmmmm,
what a gal is Jean Peters !’

“7. Get these personalities named ‘Queen’

or ‘Sweetheart’ of local affairs, such as

‘Sweetheart of the Sun Bowl’ or ‘Queen of

the Midland Fair.’ If the personalities can’t

be there personally, they will always coop-

erate by having special photos with props
that tie in to the situation and mail them
back, and the press is certain to use it.”

Addressing himself to the producers, Mr.

Wolfson urged them to send new stars on

tours “as often as they can in good sense

do so.” Comparing this with political cam-

paigners, he said : “meeting the people gets

votes, and it will sell tickets. We’ve got to

start building now the Gary Coopers, Bob
Hopes and Betty Grables of the future.”

Court Allows "Miracle"

Supreme Court Appeal
ALBANY

:

An order authorizing an appeal

to the U. S. Supreme Court on the consti-

tutionality of the New York State Board of

Regents’ revocation of a license for the

Italian film, “The Miracle,” on the ground

that it is “sacrilegious,” was signed last week
by Chief Judge John T. Loughran of the

state Court of Appeals. The judge signed

after hearing Ephram S. London, attorney

for Joseph Burstyn, holder of the American
rights, contend that the state’s highest court

erred in upholding the power of the Re-

gents to ban public exhibition of the picture.

He had argued that motion picture censor-

ship is unconstitutional
;
that the term "sacri-

legious” cannot be legally defined, and that

the Regents lack power to reverse the Mo-
tion Picture Division of the State Education

Department, which had twice issued a license

for “The Miracle.”

Monogram Sets 3 Films

For January Release
Monogram will release three films in Jan-

uary, beginning January 6 with the William

F. Broidy production of “The Steel Fist,”

starring Roddy McDowell. The others are

the Vincent M. Fennelly production of “Out-

law Town,” co-starring Johnny Mack
Brown and Jimmy Ellison, January 13, and

the Walter Wanger production in Cinecolor

of “Aladdin and His Lamp,” starring Patricia

Medina and John Sands, January 20. The
latter has been made available for pre-release

Christmas dates.

Tokyo Tent Sponsors

Fund-Raising Ball

More than 2,000 persons attended a bene-

fit ball sponsored by the Tokyo Tent of Vari-

ety International December 4 in Tokyo’s

L^nion Club. Proceeds of the ball went into

a fund to supply a steam laundry and heat-

ing plant to the Japanese Red Cross Mater-

nity Hospital and Babies’ Home, the first

charity adopted by the Tokyo Tent after its

founding in 1950.

Technicolor Dividend Set
The board of directors of Technicolor,

Inc., at a meeting in New York December

11, declared a dividend of 50 cents per share,

payable December 27, 1951, to stockholders

of record December 19.

by PETER BURNUP

LONDON

:

Peter Thorneycroft, president

of the Board of Trade, in his first House
of Commons reference to the film business,

said last week he saw no reason why the

quota should be increased. He admitted

there had been a small seasonable decrease

in the number of people employed in produc-

tion since the summer. “But,” he added,

“there are indications that the industry is

now more firmly based and has better pros-

pects than for some time.”

Future Still Uncertain

That leaves film men, concerned to know
what the Conservative administration and

its austerity edicts may have in store for

them, much where they were. Mr. Thorney-
croft, it is thought, has been listening to the

bland bureaucrats in the Board of Trade.

But it is obvious that top-level decisions in

regard to the business—no matter how much
the Government wants a stock-taking inter-

val—must be taken before long.

There is, for example, the question

whether the National Film Finance Corpo-

ration shall be permitted to fade gracefully

away or whether it shall be given another

blood transfusion of public finance. As pre-

viously reported. Sir Hartley Shawcross,

the Socialist president of the Board of

Trade, promised another £2,000,000 to the

Corporation. But there still are no indica-

tions of how the Churchill Administration

feels in that regard.

The corporation’s funds are running peril-

ously low. Its advances lately have been

nominal rather than actual and producers

have been warned they must wait and see

what 1952 will bring. Tom O’Brien of the

National Association of Theatrical & Kine

Employees has warned that unless further

finance is forthcoming, British production

will inevitably slump again.

Doubts About Eady Plan

Concern is also evinced about the working

of the vaunted Eady Plan. In its blueprint

form the Plan held out many promises. The
patron, said the planners, would pay an ex-

tra threepence for his seat. That, according

to the Plan, would bring £6,000,000 to the'

Exchequer, £3,500,000 to exhibitors and an-

other £2,000,000 annually to producers. But

the planners had forgotten one of the im-

ponderables; that you can’t legislate people

into a theatre and still less make them pay

more than they wish for the privilege. Pre-

cise figures are not yet available, but it is

plain that exhibitors all over the country

are growing uneasy over the way the Plan

is operating. The patron, they say, is drift-

ing to cheaper seats. In other words, the

customer is paying the same price, which

inevitably leaves a lower net going to the

exhibitor.
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J%fe§v>Engittnd
Group Bucks
AlliedPolicy
BOSTON

:

Resolutions involving trade prac-

tice grievances, television, better treatment

of outdoor theatres by distributors, the Coun-

cil of Motion Picture Organizations, alleged

fixing of admission prices, arbitration, and

roadshow prices, were approved at the one-

day convention here last week of the Inde-

pendent Exhibitors of New England.

The convention supported the setting up

of a film committee “to work closer with

our national organization (Allied) and with

the distributors at a local . . . and . . . even

higher levels.” The duties of this commit-

tee will be “to act on all grievances pertain-

ing to film problems and also the furtherance

of actions” taken by the national body.

Regarding competition from “home tele-

vision, radio and home movies,” the conven-

tion approved notification of COMPO that

it should deal with the problems presented

by the competing media, and with the film

companies that permit their product and

stars to be used on television.

As to outdoor theatres, it was announced

that since the Drive-in Theatre Association

of New England had become part of the

Independent Exhibitors, the convention

urged distributors not to discriminate against

the outdoor operations. The resolution said

that outdoor theatres have a capital invest-

ment covering a full year, but their income

period was only seven months at most.

The other resolutions called for continu-

ing support of COMPO
;
“film rental griev-

ances which cannot be adjusted locally

(should) be forwarded ... to the coordin-

ator of the Allied Eilm Committee in New
York for presentation to the (distributors’)

home offices”; starting of a “vigorous cam-

paign of information ... to alert all exhibi-

tors” to alleged trade malpractices
;
gather-

ing data regarding alleged fixing of admis-

sion prices
;
support of the national body’s

arbitration activities, and alerting the indus-

try to the “showing of a picture at advanced

or roadshow prices in a regular moderate

price theatre” as a “destructive practice.”

Place Restrictions

On American Films
Brazil and Belgium have put into effect

sharp new restrictions on American films,

according to a State Department official. He
reported that the President of Brazil has

signed a decree reserving a portion of the

screen time for domestic films, requiring

foreign newsreel and documentary producers
to help finance domestic firms and setting

up other steps to aid domestic production.

Belgium, where restrictions on film imports,

playing time and remittances were planned,

already has put some into effect, “with
others imminent,” he said. He added that

the Department is considering whether to

protest the restrictions as violating the

Geneva Trade Agreement.

Film Communion Breakfast

Scheduled for January 20
The second annual Communion breakfast

for Catholics in the motion picture industry

will be held Sunday, January 20, at the

Waldorf-Astoria Hotel following nine o’clock

Mass at St. Patrick’s Cathedral. The Mass
will be celebrated by Erancis Cardinal Spell-

man and the principal speaker at the break-

fast will be the Rev. James Keller, M.M.,

head of the Christopher movement. Tickets

for the affair are on sale this week through

committee members in each company or or-

ganization in the New York area. Atten-

dance is expected to equal or exceed the

total of 2,000 reached last year.

Albany TOA Unit Names
Temporary Directors
The reorganizing Albany unit of the The-

atre Owners of America last week named
a temporary board of seven directors to

function until a permanent board can be

chosen at meetings December 17 in Albany
and December 18 in Watertown. Temporary
board members are Donald Gilson, operator

of drive-ins at Canton, Massena, and Thou-
sand Islands

;
Sidney Dwore, Cameo, Sche-

nectady; Saul J. Ullman, up-state manager
for Eabian; Jules Perlmutter, Watervliet

and Lake George exhibitor; Joe Miller,

Menands drive-in; Mrs. Jean Burgess, Co-
nery circuit, Ravenna, and Harry Lamount,
president, Lamount Theatres, Albany. S. H.
Fabian, chairman of the board of the na-
tional TOA will speak at the Albany
meeting.

Paramount Dividend 50 Cents
The board of directors of Paramount Pic-

tures Corporation December 6 voted a quar-
terly dividend of 50 cents per share on the

common stock, payable December 24, 1951

to holders of record December 14.

PutrioiicAid

By Wolfson
Institution of “Operation Patriotism, a

cooperative program for exhibitors, produc-

ers and distributors, has been proposed by

Theatre Owners of America, which has in-

formed the major companies that it is “eager

to help Hollywood in its fight against Com-

munism and in building a more solid loyalty

among the citizens of the United States.”

Dispatch of a letter to this effect, written

by Mitchell Wolfson, TOA president, was

reported this week by Gael Sullivan, TOA
executive director.

“Although in the past we have frequently

deplored the production of so many ‘message’

pictures, in these days of crisis we feel that

this is an opportune time for the ‘right mes-

sage’ on our screens—to make the public

more fully aware of the priceless rights and

rewards of our American way of life and

the countless threatening dangers within and

without,” the letter read.

Mr. Wolfson continued; “One major pro-

duction company already has informed me

and other TOA officials that it would coop-

erate to the fullest extent on any construc-

tive ideas theatre exhibitors might have for

the production of films and industry effort

that would help instill a deep and sincere

feeling of patriotism.

“In the film vaults of all film companies I

am certain there are many highly patriotic

sequences contained in the great films of the

past. If such sequences, only a few minutes

in length, could be ‘lifted’ from these pic-

tures and made available to the theatres of

the nation, they could be used as newsreel

clips to keep the public informed.”

NOW BEING USED IN THEATRES ACROSS THE COUNTRY
Business Is Good When You Play—

It’s Fun

It’s Exciting

It’s Thrilling

Now Available #o Theatres Everywhere

A GREAT NEW IDEA IN

AUDIENCE PARTICIPATION
CASH IN NOW!—CONTACT

THEATRE GAMES, INC
8000 W. COLFAX LAKEWOOD. COLORADO

There Is a Representative in Your Area:
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William F. Rodgers, Loew’s vice-presi-

dent, will leave New York December 20

for several months’ vacation in Florida.

Mr. Rodgers, who begins an advisory

status with the company January 1, was
honored at a cocktail party at the Loew’s

home office in New York, December 14,

attended by many executives.

Irv Blumberg has been named to succeed

Everett Callow as head of publicity and

advertising for Warner Brothers Theatres

in the Philadelphia area. I le was assistant

to Mr. Callow, who has returned to the

Marine Corps. Mort Levine, former dis-

trict manager for the circuit in upstate

Pennsylvania and southern New Jersey,

has been appointed Mr. Blumberg’s assist-

ant.

Henry L. Needles, veteran showman who
recently resigned as Hartford district

manager for Warner Theatres, will be

honored at a testimonial dinner in Hart-

ford’s Hotel Bond December 19 with sev-

eral hundred persons expected to attend.

Robert E. Bryant, president of the Theatre

Owners of North and South Carolina,

this week named the following men to

serve on a local-level grievance panel for

the Charlotte territory; A. Euller Sams,

Jr.. Statesville, N. C., chairman; Harold
Armstead, Jr., Easley, S. C. and J.

Erancis White, Charlotte.

Extend Christmas Salute

To End of December
It appears that the “Christmas Salute” for

the Will Rogers Memorial Hospital at Sar-

anac Lake, N. Y., will attain its goal, R. J.

O’Donnell, president, said last week in an-

nouncing that the campaign would be held

open until the end of December “to enable

those still having scrolls in circulation to

complete them and return them to the cam-
paign office.” Mr. O’Donnell said he was
pleased over the rate at which individual

and corporate contributions were appearing

and tbe rate the completed Christmas scrolls

were being recorded. He said the hospital

management appreciated the excellent cooj)-

eration of the trade press in making the in-

dustry more fully aware of its relationship

;to the institution.

Dec. 22 Deadline for

Metal Applications
WASHINGTON: Afanufacturers of the-

atre and film equipment must tile their appli-

cations for second quarter 1952 Govern-
ment allotments of steel, copper and alum-

inum with the National Production Author-
ity by December 22, Nathan D. Golden,

NPA film chief, said last week.

Applications already have been mailed.

Lou Wolff, assistant buyer and head book-

er for Brandt Theatres, has been elected

president of the Motion Picture Bookers

Club of New York, succeeding Harry
AIargolis of MGM, who served two

years. Other officers for 1952 include

Bernie Myerson and Lou Solkoff, vice

presidents
;

Myron Starr, treasurer

;

Shirley Sussman, financial secretary;

Shirley Chester, recording secretary:

Bob Levine, sergeant-at-arms; Morty
Lightstone and Kitty Flynn, trustees.

Directors include Alex Arnswalder,
Ben Drexler, Harold Klein, Harry
AIargolis, Lillian Seidman, George
Trilling.

Victor H. Blanc, new chief barker of the

Philadelphia Variety Club, will be induct-

ed at a dinner at the Bellevue-Stratford

Hotel January 7. He succeeds Ted
Schlanger, zone chief for Warner The-
atres in the area. Earlier the same day
Air. Blanc will be sworn in as a City

Council member and later in the month
he will be installed as the new president

of the Green Valley Country Club.

AI. H. Brandon, president of Eilm Transit,

Inc., has been elected chief barker of the

Memphis Variety Club. Also elected were
Ben Bluestein, first assistant: Tom
Kirk, second assistant; Vernon Adams,
property master, and Jack Sawyer,
dougb guy.

ATr. Golden said. He pointed out that the

form of the application has been modified

somewhat, and suggested careful reading of

the detailed instruction sheet on filling out

the form.

Air. Golden cited particularly the fact

that the Government has increased the con-

sumption limits for small users who can

self-certify their metal needs. Alanufactur-

ers using less than these amounts of metals

need not apply, he said ; 30 tons of carbon

steel, eight tons of allo}' steel, 1,500 pounds

of stainless steel, 3,000 pounds of copper

and copper-hase alloy, and 2,000 pounds of

aluminum.

RKO Pictures Annual Meeting

Reelects Present Directors
•Approximately 73 per cent of the shares

entitled to vote were represented last week

at Dover, Del., at the annual stockholders’

meeting of RKO Pictures Corp. Reelected

were the present directors to hold office until

the next annual meeting of stockholders.

They include; Ned E. Depinet, Noah Die-

trich, Howard R. Hughes, Erancis J.

O'Hara, Jr., and J. Miller Walker. The
stockholders also appointed Price, Water-

house & Co., as independent auditors of the

corporation and its subsidiaries for the fiscal

year of 1951.

3M»vietime
Dixie Toiff*

A. Success
NEW ORLEANS

:

Seventeen Hollywood

personalities this week ended their success-

ful Alovietime in Dixie, U.S.A. tour, having

visited 72 towns in the New Orleans ex-

change area in six days.

Acclaiming their enthusiastic reception as

well as the organization of the tour, the

Hollywood visitors sent the following tele-

gram to Arthur L. Mayer, executive vice-

president of the Council of Alotion Picture

Organizations

;

“Impossible to report on the magnitude of

this tour and the reception it received in a

few words. One thing stands out—we don’t

have to sell Hollywood to Dixie. We’ve

been adopted. Public keenly interested in

product and personalities . . . cannot say

enough about smoothness, efficiency, recep-

tion and friendship of committee responsible

for tour arrangements. Suggest it be used

as over-all model plans for future COMPO
tours.”

The cavalcade was composed of players

George Murphy, Robert Stack, Bruce Ben-

nett, Charlton Heston, Lydia Clark, Preston

Poster and his wife, Julia Adams. Adrian

Booth and David Brian; directors Fred De
Cordova and Joe Lewis; producers Alaxwell

Shane, Irving Asher and Robert Fellows,

and writers Leonard Stern and Dorothy

Hughes.

Newspaper and radio coverage of the tour

was described as “tremendous.” L. C. Alont-

gomery was the tour’s area chairman.

Bergman Cites Importance

Of Movietime Drive
Alovietime U. S. A. marks the first time

the motion picture industry has carried on

a promotion campaign in its own behalf with

the same know-how it has used in bond

drives, Red Cross, Infantile Paralysis and

other public service projects, Alaurice A.

Bergman. Universal Pictures executive in

charge of public relations, told a dinner

meeting of the Public Relations Club of

Philadelphia last week. Outlining the suc-

cess of the Alovietime campaign, Air. Berg-

man described the industry as being “very

much on the optimistic side” and pointed

out that 3,000 new theatres currently are

under construction.

Ticket Tax Revenue
In Chicago Down
CHICAGO

:

The city’s theatre tax collec-

tions for November, reflecting October re-

ceipts, were down only $7,900 from the

previous month and also from November of

last year. Collections for 1951, up to No-
vember 30, were $1,035,054, as against

$1,203,326 for the corresponding period last

year. Tax collections for all amusements in

Chicago to date were down approximately

$195,000 from a like period last year.
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C
HARLES EINFIELD, vice-presi-

dent of 20th Century-Eox in charge

of advertising, publicity and ex-

ploitation, announces his determination to

continue and fortify his “project assign-

ment’’ system of pre-selling motion pictures

to the public, as a permanent policy. The

plan has been designed, and fully tried out,

to place the pre-selling of specific pictures

under the individual care of the best promo-

tional talent available within the industry.

The procedure was aptly demonstrated by

the success of campaigns for “The Black

Rose,’’ “Bird of Paradise” and “David and

Bathsheba,” where a coordinated effort for

merchandising and pre-selling was carried

through the advance and preliminary build-

up of the picture into the actual playdates

and cooperative advertising at the point of

sale. Under the new arrangement, a cabinet

of department heads, Stirling Siliphant,

publicity
;
Rodney Bush, exploitation, and

Alex Moss, advertising, will conduct cam-

paigns in the future along similar lines for

cooperative benefits.

These “project officers” will begin far in

advance, assigning top men to follow

through on all promotional facets to obtain

maximum penetration throughout the coun-

try, at the local level. And it is in this

particular regard that we think the policy is

most effective. It overlooks no detail that

will tie in national pre-selling and the pro-

fessional merchandising of motion pictures

with actual playdates and the availability of

the picture to the patron who buys tickets

at the theatre box office on Main Street.

In this manner, “The Day the Earth

Stood Still,’’ with which Alex Moss was

associated
;

“Fixed Bayonets’’ for which

Leo Pillot is now on tour, “Broken Arrow”
with Ben Washer as project officer, and

“Kangaroo” with Blake McVeigh touring

the country, have been set up, with others

to follow. We believe the responsibility of

seeing a project through will insure a better

result for the manager who hopes to find

pre-selling evidence in his cash intake.

The expanded method follows good ad-

vertising agency practice, and merchandis-

"THE JOINER"
We looked back in the Round Table files

to the last full-page editorial which Bob
Wile wrote, in the issue of June 5th, 1943,

as editor. The above caption headed his

comment, at a regular meeting of this in-

ternational association of motion picture

showmen, for mutual aid and progress.

He said: "Just a year ago, this page was

devoted to 'the joiners'—those managers

who are members of organizations in their

communities and, in many cases, officers

and working heads. The subject has always

struck a responsive note, and has been kept

alive on this page, and through cor-

respondence."

We think that is a good note to re-

introduce on this page, as a salute to Bob

Wile, and in our continuing belief in the

policy and practice of "the joiner." There

is even more reason to believe in these

benefits today, because there is so much
evidence to support the theory as good
business procedure.

And a further salute to Leo Schuessler,

manager of the Sheboygan theatre, She-

boygan, Wise., who was the subject of

Bob's editorial almost nine years ago, and

remains high on our books, for the same
good reasons. In 1943, Leo was quoted as

saying, "I am a local boy and this is my
home town." We think that sums up all

that need be said, in good public rela-

tions. We keep a half a dozen "old home
towns" in memory.

ing methods as pursued in other trades. We
know that showmanship is now found on

more corners of Main Street than merely

the theatre front. Other lines have taken

from us the idea of exploitation at the point

of sale. It is time we returned to the policy

of selling approach where tickets lare sold.

And, we subscribe to the belief that it is

possible to make an old picture of a new
picture, by over-zealous pre-selling.

fpt Pfe-^ellin^
Our industry leaders, always casting

^1 about for new and novel ways of

launching the world premiere of a picture,

might think of the possibilities of staging

such a premiere at the Will Rogers Hos-

pital, with a delegation of Hollywood stars

and the big radio and publicity build-up that

goes with it. Clearly tlie downtown theatres

in .Saranac wouldn’t be involved, but it

would spread a lot of news of the industry’s

own hospital, and the audience of show folks

who are patients there, would serve as well

or better than any cheering section for a

tape recording. The hospital needs pub-

licity, across the nation
;
and if it’s publicity

for the picture on the air-waves that we’re

seeking, then let’s accomplish a double pur-

pose, making it purely theatrical enterprise,

for our own benefit and for worthy industry

charity.

Q Word arrives by pony express of the

appointment of Bob Wile, former

editor of the Managers’ Round Table, as the

paid secretary of the Independent Theatre

Owners of Ohio, to fill the chair left vacant

by the late Pete Wood. This sort of hits all

around us, and gives us pause to think ot

a number of things.

We liked Pete W’ood and we know his

office facing State House Square in Colum-

bus, because we’ve been there many times.

And we count among our best friends,

Martin George Smith, presdient of the

ITOO, who announces this appointment.

And we have many other friends in Ohio,

who will join in our applause for their new
Secretary. It’s surprising, and satisfying,

news.

When a good newspaperman, theatre man-
ager, trade paper editor and exploiteer,

steps into this kind of a vacacy, it must be

a good omen of better things to come in our

industry. It must mean new recognition of

exploitation and showmanship, by those

whose main interest has ]b^n trade prac-

tices. We are delighted that it comes so

close to our own orbit. —Walter Brooks
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Gala Openiny
Major companies salute their first runs with gala premieres for

important pictures. Metro had simultaneous openings of "Quo
Vadis" in several cities, leading off in Atlanta, in the pattern of

GWTW. Republic had a three day celebration in Omaha for the

world premiere of "The Wild Blue Yonder," with the benefit of co-

operation from the Strategic Air Command.

Parade of flags at the Orpheum theatre, Omaha Night shot of premiere at Loew's Grand, Atlanta

Thousands inspect a "B-29" in downtown Omaha

And this is how the U. S. Air Force delivered the fuselage of

the giant Army bomber, and set it down alongside the curb,

giving folks an opportunity to look inside the big plane.

Hugh Flannery, manager of the Orpheum theatre,

Madison, Wise., promoted a contest to create free-

hand impressions of "An American in Paris" by Uni-

versity students.
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WMlrt d TW«
VTk

TMKSmyDtce^

JAMTSMASON
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1

rMiDOSAANPllK
'

fUlNGDOICtUIMir

MDOWCMMSOFUgOSlI

CHORUS Of PlWfTF^ CARPtHTtRS PlUMBflS, ELKTWC1A|C /tUrWOn^

And the fine Italian hand of Si Seadler is apparent in the inspiration

for this clever front display for the opening of the new Normandie

theatre on New York's 57th Street. Si is an awfully handy man to have

around on such occasions!
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Syracuse Is

All Excited
Harry Wiener reports an extraordinary

piece of exploitation for Lippert’s “Un-
known World” from Schine’s Eckel theatre,

Syracuse, which surpasses many of the

stunts piled up with all the various films

dealing in inter-planetary communication.

He ran a small blind ad in the Post-Stan-

dard: “Scientist wants seven men and one

girl to take experience trip to a destination

unknown in the world’s newest rocket ship.

Applicants must be single, in perfect physi-

cal condition, between the ages of 21 and

35. Phone 2-8579 between the hours of 11

a.m. and 9 p.m.”

That’s all, and at an expense of a couple

of bucks—more than twenty-five hundred

persons called to make application or ask for

information. The telephone was busy prac-

tically every minute for three days, and the

theatre staff had to have help to handle in-

coming calls. Every caller heard a plug for

the picture. The pay-off came when a local

radio commentator told the entire story in

his 6 p.m. newscast, giving all the details

and the plugs for the picture, and calling it

a remarkable demonstration of the courage

—and curiosity—of central New Yorkers.

Believes in Show Business
Louis Davis, manager of the Will Rogers

theatre, St. Louis, Mo., says there’s nothing

wrong with show business that new ideas,

showmanship and WORK won’t cure. He
believes in “something old, something new,

something spooky, something else” in a com-
bination bill of a good new picture, a good
old picture, a good horror picture and a

good comedy, with some extra dough, extra

effort and exploitation.

Seek Campus Queen
In Caiiege Tatens
There are good photos in A1 Perkins’ cam-

paign book on “Midland’s Campus Queen”
submitted in the fourth quarter for the Quig-

ley Awards from the Roxy theatre. Midland,

Ontario, but we don’t want to tear the book

apart to get a photograph for engraving, so

there’s no picture to illustrate this Round
Table piece. But, you can take our word
for it, there were plenty of pictureable con-

tenders in this contest, which is in its third

year as an exploitation event. The affair has

grown to tremendous proportions, and many
local people have not been able to get into

the theatre, so now it is carried over.

The first night, “Preliminary Night,” the

theatre entertains the High School Junior

Eootball Team. On the second night, the

High School Senior Teams are presented,

along with the Campus Queen. Prelimi-

naries sort out the first five, and final voting

selects the Queen. A sum of $250 in prizes

is awarded, all contributed by local mer-
chants, divided into one major prize for the

Queen, and four prizes for Princesses.

There are few things that will so demand
attention in a college town as the selection

of a Campus Queen. Merchants go for it,

with cooperative ad pages, and sponsorship,

for it is top local news, with many students

and their families interested. Another inno-

vation, to boost this year’s “Campus Queen”

competition in Midland, was the award of

the Roxy Theatre Trophy, to the Senior Boy

who excelled in Scholarship, Leadership and

Sportsmanship. That was an inspiration to

offset the “Queen” supremacy. Boys like to

be praised, too, and within limits of compe-

tition. We respectfully suggest that all con-

tests of this order have this auxiliary award.

And now, an editorial confession. We
have written the top head, this story and

read the campaign book from cover to cover,

and we’ve just discovered there ain’t no col-

lege in Midland. Somehow, we don’t think

it changes any of the copy that’s on the way
to the press. It only proves that you can do

a “college town” job with the high schools

in a little town of 6,800 population. Had us

fooled, for we thought they had a resident

college for such a good stunt.

And if A1 Perkins will send us a loose

picture of himself and his prize winners,

we’ll run it separately and to remind you, in

small situations, that this is a great idea.

No town too small for a “Campus Queen !”

“Queens” come in about the same dimen-

sions, regardless of the size of the commun-
ity. Nice dimensions, too.

—

W. B.

The Industry’s Own—The Variety
Clubs-Will Rogers Hospital—De-
pends Entirely on Contributions
from the Amusement Industry. Sign
the ‘Christmas Salute’ today!

Jach Farris

•Jab Otter

Look for These Ads
Ten million people have been alerted to
look for this character, and you can do
no better than to make good use of
these excellent teaser ads, which will

promote Bob Hope in his new picture,
"My favorite Spy," in advance of its

January release, or your local play
dates. Start your campaign way ahead
of time, with a liberal sprinkling of
these clever ads, in unexpected spots,
off the amusement page, away from
your regular place and style.

OOXO^^)
^K«OW

VOTE FOR
SKI NOSE HOPE!

BOB HOPE
IN

MY FAVORITE SPY

Jack Farr, manager of the Trail Drive-In

down in Houston, who takes a bow for the

best piece of newspaper publicity promoted

for the benefit of a drive-in theatre (Round
Table, November 24) is in the mail with an

“Application for Employment,” which looks

authentic but needs explaining. It says here

:

“I hereby place my application for employ-

ment, for one night, Friday, Saturday or

Sunday, salary to be $100, less withholding

tax and social security.”

Apparently, if we read between the lines

and on the face of it, it’s a new twist to an

old gag. Applicants must be on theatre

property, in person, on each Wednesday
night at 8:15 to be “selected” and if they

win, they get this “job” at $100 to serve

for one of the weekend nights as an “em-

ployee”—probably a Vice-President in

Charge Of. But the twist is good, whether

we fully understand it or not, and we hope

Jack comes up with more details. We think

there will be a lot of applicants for this sort

of “job.”

Walter H. Ahrens, manager of the 28th

St. Drive-In theatre, St. Petersburg, Fla.,

giving no ground to Houston, Texas, for

full-page picture stories in local newspapers.
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101 WAYS TO BUILD P. R.
[^A continuing series, dedicated to effective public relations at the local level, with the same
objectives as expressed for the industry by the national Council of Motion Picture Organizations.~\

Vihat Television

Will Not Do
The wonders of electronics will never cease, but
there are still a few things the wave-lengths
won't deliver to the family, and which the

average person greatly appreciates. They won't
supply that personal touch, or the satisfaction of a night out,

at the theatre. Television can't give Mother a chance to hang
up her apron, and get away from the kitchen and the living

room—the four walls that surround most of her waking hours.

It can't relieve her of the necessity of planning and preparing
for family and friends, who need waiting on. Interminably. The
old saying, "Man works from sun to sun, but woman's work Is

never done," finds no relief In television, which brings In the

neighbors, keeps the short-order cook busy In the kitchen,

makes house cleaning necessary twice a day. In most homes,
the signal for Mother's vacation Is "the night out"—at the

movies. She likes the bright lights, the color, the warmth, the

good theatre housekeeping, the cheery greeting from the

cashier and the doorman, the friendly welcom,e and final good-
night from the manager on the floor—-the feeling of being

among friends, but away from her thoughts, her troubles, her

worries and her work. There's something nice about the focus

of Interest on the screen, the proximlnity of neighbors who ask

no obligation to entertain, and that broad window facing Into

the world of make-believe, which brings so many pleasant

things to see and remember and think about.

Renew Membership
In Local Clubs

This Is the end of the year, and the holiday

season. Time, among other things on the agenda,

to renew your membership In local clubs and
organizations, and to be sure that you are

represented In as many places as may be proper and profit-

able In your capacity as a theatre manager. Circuit and
Independent theatre owners should enable their local managers
to belong to as many civic and business groups as possible.

The Investment In time and money will be repaid many times

over. Never write off the cost of club or organization dues,

for you will seldom buy so much good will for so little money.
Advertising and public relations are a formula which you can

look at from either perspective. From the viewpoint of paid

advertising and estimated returns, your newspaper space and

lobby displays have their place In your budget and pay their

way. In proportion to your skills In presentation. On the other

end are the Intangibles, the club memberships, the small

services, the basic understanding of your responsibility as a

good citizen. Even In hIgh-bracket, home-office circles, there

are some who discount public relations. "What does it get

us?" they ask, and then look for definite dividends on each

transaction In dollars or cents. It's not that simple, for if

you clock returns piece by piece, you'll lose the long range

accumulation of good will that Is like money In the bank—

a

big part of the residual value of your theatre property.

Help the Ladies;

They Help You
We've seldom seen such a fine demonstration

of the power of a women's group to accomplish

a difficult mission than in the recent world pre-

miere of "My Favorite Spy" in Bellaire, Ohio.

It was the ladles of the Bellaire Pilots Club who put it over,

without too much help from any outside source. Mrs. Anna
Kuchinka, who won the contest which brought the premiere to

her living room, was a member of the Pilots Club, and she

proves the slogan, "Never underestimate the power of a

woman." They made "Bob Hope Day " a municipal holiday

In two cities and up and down the Chio River valley at Wheel-
ing and Bellaire. The special edition of the Times Leader

prints the pictures of the sixteen committee members who
headed the organization's activities. They are a bright and
attractive group, standing on their own feet, asking for nothing

that couldn't be supplied by their own local people. And there

Is a lesson in It for theatre managers—a lesson as broad as

It is long. It not only proves the value of the cooperation of

women's clubs, but It proves also they can roll their own and
ask no favors. Give them a civic obligation and they deliver;

extend the cooperation of the theatre for any community
objectives and you'll have the benefit of their energy and
enthusiasm. We're looking again at the special souvenir edition

of the Bellaire newspaper and thinking how many times It could

be done, elsewhere.

No Holidays For

Theatre Folks?
"The show must go on" is a saying as old as

show business, and It cuts deeply into the private

lives of theatre managers and theatre staffs,

when the holidays roll around. Perhaps you feel

a little bit disgruntled about if all? Then stop and think. This

is a nice business to be in, fascinating, colorful, filled with

glamour that never dies In the experience of real show folks.

It gets In the blood, and you spend your life at it. Analyze

what It really means. You are giving entertainment, relaxation,

comfort and the feeling of well-being to countless thousands.

Naturally, holidays are your working days. Your most Important

days, to smile and be human and pleasant and cooperative.

Don't sulk because you are working while others play. Your

turn will come, to play while the others work. Between Thanks-

giving and New Year's, Inclusive, are six enormously valuable

weeks In theatre business that can control the theatre habits

of your audience for six months to come. Please them, now,

and they'll come back for more, to pay your salary and com-

mand our share of the public's amusement dollar. Let them

down, and they'll go elsewhere. They'll have other memories

of better times, other places. They'll recall a surly doorman

long after they've forgotten what picture was playing at the

nearby theatre. And they'll remember a friendly welcome

and come back for more. After all, there's no better way to

earn a living than by being nice to people.
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Renown Sets

Four to Re in

Technicolor
Four features in color by Technicolor, to

be produced with the backing of an Ameri-

can financial group, will head the 1952-53

production program of George M inter’s Re-

nown Pictures Corporation, Richard Gordon,

president of Renown Pictures of America

and of Gordon Films, said on his return

from London last week.

The four, plus other Renown pictures, will

go before the cameras no later than April,

1952, 'and will be delivered by September,

1953. According to Mr. Gordon, Noel

Langley has completed screenplays for the

four productions to be supported by the

American interests, who have the right to

approve scripts. Three of the four will he

based on classics.

Total budget, combining sterling budget

and American participation, will come to

from $3,500,000 to $4,000,000. Western

Hemisphere distribution will be handled by

a major company, but Mr. Minter will re-

tain an interest in the American profits.

Mr. Gordon said there was a great demand
for British pictures for television, with films

purchased “off the assembly line.” He em-

phasized, however, that there was little

chance to get the British to produce pictures

specifically for television unless the Ameri-

cans put up the money covering production.

Small British pictures now sell to the TV
interests at anywhere from £2,000 up, which

is found money for their producers since they

stand little chance in the American theatrical

market. Even some of the larger producers

now are letting their films go to U. S. tele-

vision directly, feeling that this saves them
the trouble of finding regular outlets in the

States, Mr. Gordon asserted.

While in Britain, he also acquired the

Raymond Stross production, “Tall Head-
lines,” starring Flora Robson, and several

smaller films for television.

Industry to Outline Its

Own Salary Regulations
A self-administering regulation to govern

the salaries of talent in the film industry

and other entertainment fields will be issued

by the Salary Stabilization Board, V. Henry
Rothschild, board member and chief coun-

sel, told a meeting of the National Asso-
ciation of Manufacturers in New York last

week. Each industry, he said, will be asked

to recommend salary control regulations for

itself and then the board, presumably, will

issue most of these recommendations as

board regulations.

Supplier Engages Altec
Altec Service Corporation has been en-

gaged by Inter-Mountain Theatre Supply
Company, Salt Lake City, to supervise in-

stallations of Simplex sound systems and
other work.

IN NEWSREELS
MOVIETONE NEWS, No. 99—Archbishop Stepinac

freed. Tito sees war vets. B-29 hits homes. Gas
explosion. U. S. pilot becomes ace. Magazine honors
“Decision Before Dawn.” Counterpoint horse of

MOVIETONE NEWS, No. 100—Philippine volcano
kills hundreds. Truman cuts vacation. Wounded
flown home from Korea. Santa Claus to pole/

Alaska lady will deliver mail. Santa’s helpers go to

school. Canadian boxers in slugfest. Parisians study
a gentleC?) art.

NEWS O'F THE DAY, No. 229—Navy films families
greeting men at sea. Archbishop Stepinac released.

A day with Truman on vacation. British jets for

French fliers. Glamor in silk. O'lympic hopefuls.

NEWS O'F THE DAY, No. 230—Philippine volcano.

Truman in surprise hop from Florida, U.N. votes
new security members. Duke and Duchess of

Windsor arrive in U. S. Army trainees for
^
Jap

police. Fashion tips from mermaids. New winter
sport; ski bobbing. Ju-jitsu in Paris.

PARAMOUNT NEWS, No. 32 — B-29 crash. Silk

fashion show benefits cerebral palsy drive. Truman
on vacation. Archbishop wins freedom. Medics trained

for Marines. Football: G’eorgia-Georgia Tech.
PARAMOUNT NEWS, No. 33—Volcano in the Philip-

pines. Truman tackles truce, tax problems. Box-
ing in Canada. Yuletide message.

TELENEWS DIGEST, No. 49B—Yugoslavs free

archbishop. Adenauer arrives in Britain. Bowles
presents credentials in India. Italian floods. B-29
crash. Moslems greet Mossadegh. Post office turns
Santa Claus. New York fashion show.

TELENEWS DIGEST, No-. 50A—Atom bomb planes
join fleet. U. S-. Navy patrols Rhine. New York
victims fighi Red extortion. San Francisco cable

cars saved. Munich celluloid courtship. Snead cops
Miami golf open.

UNIVERSAL NEWS, No. 515—Archbishop Stepinac
released. Truman on vacation. French jet planes.

B-29 crashes into homes. French heroes hailed.

Rites for dead in France. Dog fashions. Lady
Godiva 1951.

UNIVERSAL NEWS, No. 51$—Volcano erupts.

Truman returns to Washington. Ski bob race.

Football in Philadelphia. Boxing in Canada. Yule
dreams come true.

WARNER PATHE NEWS. No. 34 — Archbishop
Stepinac free, secret trial films released. B-29
crashes. Cairo hails Mossadegh. Truman at work
on vacation. GTs practice jump in Korea. Florida
water tots. Red Cross shows new life saving tech-

niques. 1951 Look magazine .\11-America football

team.
WARNER PATHE NEWS. No. 35—Volcano kills

hundreds. Jap police reserve on maneuvres. Ha-
waiian flower hats. Football: Lions beat Rams.
Five-year-old semi-symphony.

Cerebral Palsy TV Show
Brings in $280, 1 06
Cash donations and pledges resulting from

Lhiited Cerebral Palsy’s 15-hour television

marathon show now total $280,106, Leonard

H. Goldenson, president, announced this

week. The show, broadcast by WJZ-TV, got

under way at 9 P.M. December 8 and ran

until noon the next dajq featuring 150 stars

and celebrities. Pledges, said Mr. Goldenson,

ranged from 20 cents to $20,000 and came
from New York City, Long Island, West-
chester and other New York counties. New
Jersey and Connecticut.

J. Edward Bromberg Dies

J. Edward Bromberg, 47, veteran char-

acter actor, died of natural causes December
6 in London, where he was working. Among
his films were “Cloak and Dagger,” “Tan-
gier” and “Arch of Triumph.”

Bernard J. McGuire
Bernard J. McGuire, 49, member of Uni-

versal Pictures’ sales promotion department

and a veteran of more than 25 years with

the company, died of pneumonia December 7

at St. 'Vincent’s Hospital, New York.

Edward SIcrym
Edward Skrym, 87, theatre owner who

operated houses in Berwick, Pa., and Somers
Point, N. J., died at his home in Somers
Point December 3.

CnnudiunArt
Film Frogect
Spreuding

Theatres in some 45 cities and towns

across Canada already have signified their

intention of participating in the “Curtain at

8:30” project which will bring “different”

films, usually classified as art product, to

the so-called “lost audience.”

Theatres affiliated with the Famous Play-

ers-Canadian and Twentieth Century cir-

cuits will be the first to join in what has

been described as “the first major departure

in the established methods of booking and

exhibiting motion pictures over the last two

decades.” Other theatres, of course, can

come along at any time, according to

Yvonne Taylor, pioneer of art picture exhi-

bition in Canada, and director of the Inter-

national Cinema Guild, new organization

sponsoring the venture.

The project, organized following a suc-

cessful experiment at the Geneva theatre in

Orillia, Ont., population 10,000, is basically

aimed at the “off-beat” picture audiences.

Since playing this type of product on a

grind basis for three days a week usually

proved financially unsound, it was decided

to follow a formula in exhibition.

The films will be shown for one perform-

ance only on successive Thursday nights

as part of a series of 10, and tickets at 75

cents each for the reserved-seat plan can

be ordered in advance individually or for

the entire series. On the evening of the per-

formance, the candy bar wall be draped off,

manager wall be in evening clothes, usual

trailers shelved, and the entire atmosphere

will be of “going to the theatre.”

In the Orillia experiment, it was discov-

ered that this type of presentation brought

a 47 per cent above average gross for a

Thursday night. Also significant was the

fact that 30 per cent of the Orillia audiences

hadn’t attended film theatres in years, and

40 per cent went only from twice to four

times a year. This definitely proved that

the “Curtain at 8:30” type of presentation

for art pictures which are unprofitable when
booked on a regular split-week basis, could

serve to get patrons back in the picture-

going habit, according to the International

Cinema Guild.

NPA Issues Booklet on

Equipment Shortages
JJ^ASHINGTON

:

The National Production

Authority’s film division this week issued a

four-page “conservation flyer” emphasizing

the need for conservation of film and equip-

ment. Copies have been sent to all theatres,

all lATSE locals for distribution to projec-

tionist members and to circuits for theatre

managers. The flyer, containing a checklist

of things wdrich the projectionist should do,

w^arns that film and replacement parts are

scarce and “shortages may become so acute

that replacement film and replacement parts

will be impossible to obtain.”
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the US. rate current

product on the basis of its performance in their theatres. This

report covers 108 attractions, 4,384 playdates.

Titles run alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. The tabulation is cumula-
tive. Dagger (t) denotes attractions published for the first time.

Asterisk {*) indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AY—Average;
BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Across the Wide Missouri (MGM) 1 1 39 2 - -

Alice in Wonderland (RKO Radio] - 12 35 26 17

Along the Great Divide (W.B.) 1 9 31 21 5

An American in Paris (MGM) 5 5 1
- -

Angels in the Outfield (MGM) - 10 36 27 3

Anne of the Indies (20th-Fox) - 4 3 1 1 3

*As Young As You Feel (20th-Fox) - - 8 25 17

Bannerline (MGM) _ _ _
1 5

Behave Yourself (RKO Radio)

Big Carnival, The (formerly Ace in the Hole)

- 2 2 4 5

(Para.) - 3 14 31 35

Blue Veil, The (RKO Radio) 1 10 - - -

Captain Horatio Hornblower (W.B.) 17 24 27 12 4

Cattle Drive (U.l.) 10 5 10 13 8

Close to My Heart (W.B.) -
1

- 3 3

Come Fill the Cup (W.B.) - - 4 5 8

Cornin' Round the Mountain (U.l.) 13 20 27 16 -

Crosswinds (Para.) 1 6 5 5 1

Cyrano de Bergerac (U.A.) 16 1 1 7 6 2

Darling, How Could You! (Para.) _
1

« 2 6

David and Bathsheba (20th-Fox) 42 14 3 1
-

Day the Earth Stood Still, The (20th-Fox) 1 12 21 20 3

Dear Brat (Para.) - 2 39 20 22

Desert Fox, The (20th-Fox) 3 21 9 3 1

Detective Story (Para.) - 4 1
- -

Disc Jockey (A.A.) - _ -
1 6

Drums in the Deep South (RKO Radio) - - - 3 1

Five (Col.) _ 2 3 _

Flying Leathernecks (RKO Radio) 8 27 23 1

1

-

Force of Arms (W.B.) - 3 24 20 5

Fort Worth (W.B.) 10 33 41 12 3

Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) 25 34 8 6 1

Frogmen, The (20th-Fox) 21 13 61 22 5

(Golden Girl (20th-Fox) - -
1 3 5

Golden Horde, The (U.l.) - 3 12 10 5

Guy Who Came Back, The (20th-Fox) - 2 8 31 6

Happy Go Lovely (RKO Radio) - 3 19 16 4

*Hard, Fast and Beautiful (RKO Radio) - 2 2 17 12

He Ran All the Way (U.A.) - - 3 29 5

Here Comes the Groom (Para.) 15 34 24 6 18

His Kind of Woman (RKO Radio) 4 10 8 15 -

Hollywood Story (U.l.) - - 5 2 2

Hurricane Island (Columbia) - 1 3 5 2

•Inside the Walls of Folsom Prison (W.B.) .... - 8 9 19 5

Iron Man, The (U.l.) 1 5 4 17 1

Jim Thorpe—All American (W.B.) — 6 25 26 7

EX AA AV BA PR

Lady From Texas, The (U.l.) - - 8 2 2

Law and the Lady, The (MGM) -
1 2 6 22

Let's Go Navy (Mono.) 4 8 1
- -

Let's Make It Legal (20th-Fox) - - 3 8 3

Little Egypt
(
U.l.) r 1 5 16 6 8

Lost Continent (Lippert) -
1 3 2 1

Love Nest (20th-Fox) -
1 5 9 5

(Man With a Cloak (MGM) - - - 4 -

Mark of the Renegade (U.l.) - - 7 10 2

Mask of the Avenger (Col.) -
1 7 1 9

Meet Me After the Show (20th-Fox) 3 24 46 10 1

Millionaire tor Christy, A (20th-Fox) - 4 9 25 14

Mr. Belvedere Rings the Bell (20th-Fox) 9 16 31 37 10

Mr. Imperium (MGM) - -
1 5 9

Mob, The (Col.) - 4 6 13 2

Never Trust a Gambler (Col.) - - -
1 3

Night Into Morning (MGM) -
1 1 7 17 6

No Highway in the Sky (20th-Fox) - - 4 13 18

No Questions Asked (MGM) .
- - 6 13 16

On Moonlight Bay (W.B.) 48 44 13 10 1

On the Loose (RKO Radio) - 3 6 3 -

Painting the Clouds With Sunshine (W.B.) . . .

- 13 22 30 1

Passage West (Para.) 9 2 37 19 16

Peking Express (Para.) 1 4 7 13 16

People Against O'Hara (MGM) - 3 9 31 13

People Will Talk (20th-Fox) 1 15 29 20 2

Pickup (Col.) - 12 7 2 7

Place in the Sun, A (Para.) 9 18 8 1
-

Prince Who Was a Thief, The (U.l.) 1 10 32 26 1

Red Badge of Courage, The (MGM) - 2 3 3 5

(Reunion in Reno (U.l.) - - 3 1
-

Rhubarb (Para.) - 8 12 19 4

Rich, Young and Pretty (MGM) 2 31 56 26 2

Saturday's Hero (Col.) - 15 18 14 5

Secret of Convict Lake, The (20th-Fox) 4 19 17 6 1

Show Boat (MGM) 1 15 25 15 - -

Sirocco (Col.) -
1

1

9 10 22

tStarlift (W.B.) 2 4 1
- -

•Strangers on a Train (W.B.) 3 38 31 26 7

Streetcar Named Desire, A (W.B.) 4 2 - - -

Strictly Dishonorable (MGM) • - 3 2 16 46

Strip, The (MGM) 1
- 13 20 3

Submarine Command (Para.) - - 3 5 -

Sunny Side of the Street (Col.) - - 7 - -

Take Care of My Little Girl (20th-Fox) 10 62 47 7 -

Tall Target, The (MGM) - - 4 6 12

Tanks Are Coming, The (W.B.) - 4 7 3 -

Tembo (RKO Radio) 4 - - - -

Teresa (MGM) - 7 10 22 II

Texas Carnival (MGM) 9 39 10 - -

Texas Rangers (Col.) 1 9 14 4 7

That's My Boy (Para.) 44 34 18 6 -

This Is Korea (Rep.) - - 3 -
1

Thunder on the Hill (U.l.) -
1 7 3 6

Tomorrow Is Another Day (W.B.) - - 5 1 5

Two of a Kind (Col.) - - 7 14 6

(Two Tickets to Broadway (RKO Radio) - 2 2 - -

Warpath (Para.) - 2 44 15 6

Well, The (U.A.) - 3 1 1 1

When Worlds Collide (Para.) 1 2 1 3 6

Whistle at Eaton Falls, The (Col.) - - - 3 3

You Never Can Tell (Col.) -
1 3 3 6
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. . . the original exhibitors' reports department, established October 14, 1916. In it

theatremen serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Columbia

BIG GUSHER, THE: Preston Foster, Wayne Mor-
ris-Very good picture. The well fire scenes were
very exciting. Everybody liked it, although I did not

have a good Saturday. The rural patrons like west-

erns and Saturday is their night and they are dis-

appointed if we have something else. Small town and
rural patronage. Flayed Friday, Saturday, November
30, December 1.—J. E. Willson, Majestic Theatre,

Clear Lake, S. Dak.

MARK OF THE, AVENGER: John Derek, Jody
Lawrence—Don’t look for extra business with this

picture. Played Monday, Tuesday, November 5, 6.

—

Harland Rankin, Rankin Enterprises, Chatham, Out.,

Canada.

MY TRUE STORY: Helen Walker, Willard Parker
Just a little program picture, but one of the best in

months. Many good comments. Used on double feature

bill.—S. T. Jackson, Jackson Theatre, Flomaton, Ala.

ROOKIE FIREMAN: Bill Williams, Barton Mac-
Lane—Good action picture for double billing. Played
Friday, Saturday, November 16, 17.—Harland Rankin,
Plaza Theatre, Tilbury, Ont., Canada.

SATURDAY’S HERO: John Derek, Donna Reed-
After so many duds, what a relief to get a picture
like this! Double average business on this one, and
it merits all you can say about it. Audience reaction
excellent. You’ll be glad to stand in the lobby and
hear ’em tell you what a good picture this is. Played
Wednesday, Thursday, November 21, 22.—Frank Ves-
ley. State Theatre, Hollister, Calif.

TEXAS RANGERS: George Montgomery, Gale
Storm—We double -billed this on weekend to nice
business—but not the business we used to enjoy.
Flayed Friday, Saturday, November 16, 17.—Harland
Rankin, Flaza Theatre, Tilbury, Ont., Canada.

WHEN THE REDSKINS RODE: Jon Hall, Mary
Castle—This we doubled with “Prehistoric Women”
to nice weekend business. Played Friday, Saturday,
November 30, December 1.—Harland Rankin, Rankin
Enterprises, Chatham, Ont., Canada.

WHIRLWIND: Gene Autry, Gail Davis—This is

better than the last few Autry pictures I used. Bur-
nette was a help too.—S. T. Jackson, Jackson Theatre,
Flomaton, Ala.

Lippert

STEEL HELMET, THE; Gene Evans, Steve Brodie
—One of the best war pictures of its type ever shown.
Don’t pass it up if your patrons like war stories.
Played Wednesday, Thursday, November 7, 8.—Har-
land Rankin, Rankin Enterprises, Chatham, Ont.,
Canada.

Mefro-Goldwyn-Mayer

GREAT CARUSO, THE: Mario Lanza, Ann Blyth
—Wonderful I I*m proud to have run this here. As
to be expected with MGM, the entire production is

flawless, from perfect recording with amazing latitude,
excellent photography, to a beautiful human story,
told with understanding and real warmth. Mario
Lanza outdid himself. We are in a very small town
(400), a farm community where opera is a hated word
and we did about 50% over normal business. People
came who rarely are seen at our theatre. Metro sold
it right and we did not lose. First run in this area.
Flayed Sunday, Monday, December 2, 5.—Curtis B.
Willard^ Victory Theatre, Loxley, Ala.

AND THE LADY, THE: Greer Garson,
Michael Wilding—No good for a small town. Too
much English accent and too much dialogrue. A few
sophisticates professed to enjoy it, but most of our
patrons were disappointed. Played Wednesday, Thurs-
day, November 14, 15.—Rowell Brothers, Idle Hour
Theatre, Hardwick, Vermont.

Monogram
YUKON MANHUNT: Kirby Grant, Margaret Field

—Fair little program. My patrons like this series

—

let’s have more of them.— S. T. Jackson, Jackson
Theatre, Flomaton, Ala.

Paramount

BIG CARNIVAL, THE: Kirk Douglas, Jan Sterling

—Our patrons thought it a little heavy. Better to use
as a mid-week show in small towns. Got a bunch
of kids on the matinee who did not know what the

show was about. Small town and country patronage.
Business constantly adversely affected by two floods

the past summer. Played Wednesday, Thursday, No-
vember 21, 22.—S. W. Booth, Booth Theatre, Rich
Hill, Mo.

ROPE OF SAND: Burt Lancaster, Paul Henreid

—

This was a good show, but did not draw well, prob-
ably because it is quite dated by now. The men sure
went for Corinne Calvet. Flayed Wednesday, Thurs-
day, November 28, 29.—Christine and Denis Murphy,
Vogue Theatre, Sackville, N. B., Canada.

RHUBARB: Ray Milland, Jan Sterling—Good com-
edy which brought out a few older people, cat lovers,

no doubt! Better than average Sunday matinee.

—

Elstun Dodge, Elstun Theatre, Cincinnati, Ohio.

RKO-Radio
EASY LIVING: Victor Mature, Lucille Ball—This

was my Thanksgiving show and seemed to please
generally. It was kind of a turkey at the box office

though, as I just made expenses. There isn’t too
much action in this and it fooled the people who
thought they were going to see a lot of football. Per-
sonally I could have gotten along very well without
this as it didn’t make too much of an impression
on my patrons or on the box office. Played Wednes-
day, Thursday, November 21, 22.—Carl F. Neitzel,

Juno Theatre, Juneau, Wise.

HIS KIND OF WOMAN: Robert Mitchum, Jane
Russell—Very well done, but too long. This held up
very well for our Sunday-Monday date. Mitchum has
a real following here. Vincent Price steals this pic-

ture as a ham actor who sets out in a somewhat
fearsome manner to kill off the bad men and a few
of RKO’s extras too—a lot of laughs here. Twenty
minutes could have been cut from this picture—other
than that, very good entertainment. Played Sunday,
Monday, November 25, 26.—Curtis B. Willard, Victory
Theatre, Loxley, Ala.

THING, THE: Kenneth Tobey, Margaret Sheridan
—Well, now I know what “The Thing” is! Very ex-
cellent suspense fantasy that really held the audience.
Not So many kids came to this one, but business was
still about 110%. My advice is to go out and really
push this one—there are plenty of angles and the
results will be good. I got back the money I lost on
“Where Danger Lives’* with this one. Flayed Monday,
Tuesday, November 19, 20 .—Carl F. Neitzel, Juno
Theatre, Juneau, Wise,

Realarf

TIME OF THEIR LIVES, THE: Bud Abbott, Lou
Costello—Abbott & Costello usually pull them in. This
is one of their best, being an old one. It was good

many had not seen it and it went over big with the

children as well as the grown-ups. Played with three

cartoons and one newsreel. Audience reaction good.

Did an average business. Weather cool. Played Sun-

day, Monday, November 11, 12.—Ernest Lee Vallery,

Spindle Top Drive-In Theatre, Beaumont, Texas.

Republic

BARNYARD FOLLIES: Mary Lee, Rufe Davis,

Pappy Chesire—Me, I’m over-fed on this com, but

pictures of this tyi)e always seem to please, and the

farmers keep asking for more. This one doesn’t have
the cast that most of these hillbilly shows do, and
I suggest you double it with a strong co-feature. It

does have some draw on its own, but could use help.

Because of a nasty snowfall, my business was only

90% on this change. Played Friday, Saturday, Novem-
ber 23, 24.—Carl F. Neitzel, Juno Theatre, Juneau,
Wise.

BELLE LE GRANDE: Vera Ralston, John Carroll

—This we could nicely have passed up—business very

bad. Played Wednesday, Thursday, November 28, 29.

—Harland Rankin, Rankin Enterprises, Chatham,
Ont., Canada.

FIGHTING COAST GUARD: Brian Donlevy, Ella

Raines—A very good picture that did above average
Sunday night business for us. Small town situation,

rural community. Flayed Sunday, November 25.

—

Myron E. Kluge, Rainbow Theatre, Platte Center,

Nebr.

SHERIFF OF WICHITA: Allan “Rocky” Lane,
Eddy Waller—O. K. Lane western.—S. T. Jackson,
Jackson Theatre, Flomaton, Ala.

Twentieth Century-Fox

BIRD OF PARADISE: Jeff Chandler, Louis Jour-
dan—We sold this show to the Progressive Conserva-
tive Party who gave two free shows and matinees
for children, doing the biggest business of the year,

with the local candidates making appearances. Played
Monday, Tuesday, November 19, 20.—Harland Rankin,
Plaza Theatre, Tilbury, Ont., Canada.

COME TO THE STABLE: Loretta Young, Celeste

Holm—This was a delightful show which pleased ev-

eryone. This is truly the kind of a show the whole
world wants to see. Played Monday, Tuesday, No-
vember 26, 27.—Christine and Denis Murphy, Vogue
Theatre, Sackville, N. B., Canada.

DAY THE EARTH STOOD STILL, THE: Michael
Rennie, Patricia Neal—Good science fiction feature

—

adults liked it tool—Elstun Dodge, Elstun Theatre,
Cincinnati, Ohio.

DESERT FOX, THE: James Mason, Jessica
Tandy—This was a very good picture and James
Mason did a splendid job in the roll of Field Marshal
Erwin Rommel. However, there was not as much
action as my patrons like. Grosses were above aver-
age on Sunday, but fell off on Monday. Played Sun-
day, Monday, November 25, 26.—Earl E. Hosea, Jewel
Theatre, Humble, Texas.

DESERT FOX, THE: James Mason, Jessica
Tandy—Excellent picture, very well done. Pre-sold
through magazines. Did quite a bit over average
business and held up second and third day in this

small town. Flayed Sunday, Monday, Tuesday,
November 18, 19, 20.—Frank Vesley, State Theatre,
Hollister, Calif.

{Continued on following page)
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Short Product in First Run Houses

{Continued from preceding page)

DOWN TO THE SEA IN SHIPS: Richard Wid-
mark, Lionel Barrymore—'ihis was a very good pic-
ture, but seemed to draw only the men

—

probably
because there were no love scenes or women in the
trailer. Played Monday, Tuesday, November 19, 20.

—

Christine and Denis Alurphy, \’'ogue Theatre, Sack-
ville, B. L., Canada.

FROGMEN, THE: Richard Widmark, Dana An-
drews— 1 considered tliis a good picture, but it did
the poorest gross in months. Played Sunday, Alon-
day, November 25, 26.—Rowell Brothers, Idle Hour
Theatre, Hardwick, V’ermont.

GUY WHO CAME BACK, THE: Paul Douglas,
Joan Bennett—Not big enough for preferred playing
time. It seems that if you want to draw a crowd
these days, you have to have something really special.
This picture isn’t. It's a good family picture, but
has no drawing power. I bought it at a fair rental
and broke even, in spite of bad weather. This show
would have been better for mid-week and doubled,
if you can afford it. Played Sunday, November 18.

—

Carl F. Neitzel, Juno 'Theatre, Juneau, Wise.

HOUSE ON TELEGRAPH HILL: Richard Base-
hart, Valentina Cortesa—Nothing to rave about, but
Basehart does his usual good job of acting. Busi-
ness was just fair on it. Small town and rural
patronage. Played Wednesday, Thursday, November
21, 22.—J. E. Willson, Majestic Theatre, Clear Lake,
S. Dak.

LUCKY NICK CAIN: George Raft, Coleen Gray—

I

have come to the conclusion that George Raft and
foreign-located movies aren’t worth playing here. Sure
there’s plenty of action, and the show isn’t too bad,
but business wasn’t so good. Because Fox sold this
at fair terms, 1 did make a little, but there were
some walk-outs and not much comment. If Raft
means anything to you, this is one of his better
roles. Played Wednesday, Thursday, November 28,
29,—Carl F. Neitzel, Juno Theatre, Juneau, Wise.

LUCKY NICK CAIN: George Raft, Coleen Gray

—

This failed miserably at the box office—no draw what-
soever. Played Wednesday, Thursday, November 21,

22.

—Harland Rankin, Rankin Enterprises, Chatham,
Ont., Canada.

LUCKY NICK CAIN: George Raft, Coleen Gray-
Played this with “My Blue Heaven,’’ and though it

was to me a big program, it was a Hop. The audi-
ence liked “Nick Cain” better than the Technicolor
musical. Did poor business both nights. Audience
reaction fair. The weather cold. However, the
weather was not entirely the draw-back—they just

didn’t turn out for this program. Played Friday,
Saturday, November 2, 3.— Ernest Lee Vallery, Spindie
Top Drive-In Theatre, Beaumont, Texas.

MR. BEXVEDERE RINGS THE BELL: Clifton

Webb, Joanne Dru—Well. Fox, you finally put Clif-

ton Webb back into the right kind of picture. As
long as he’s Belvedere, the people will keep coming
to see him. Don’t spoil him by casting him in poor
roles as in “For Heaven’s Sake.” Although 1 am
sure this is a small town money maker, 1 had the
bad luck to have a snowstorm snow under my box
office. Maybe later I can bring it back, ’cause it’s

good. Flayed Sunday, Monday, November 25, 26.

—

Carl F. Neitzel, Juno Theatre, Juneau, Wise.

RAWHIDE: Tyrone Power, Susan Hayward -Goo<l
picture, but business nothing outstanding. Played
Friday, Saturday. November 23, 24.—Harland Rankin,
Rankin Enterprises, Chatham, Ont., Canada.

T^E CARE OF MY LITTLE GIRL: Jeanne
Crain, Jean Peters—Not a bad picture, but didn’t do
too well here. Good acting and good color. Oitr
patrons are 75% rural, so it didn’t take with them.
.Small town and rural patronage. Played Sunday,
Monday, Tuesday. November 18, 19, 20.—J. E. Will-
son, Alajestic Theatre, Clear Lake, S. Dak.

YOU’RE IN THE NAVY NOW: Gary Cooper,
Jane Greer—A very good Navy picture. Well re-
ceived, but no sell-out. Business only fair. Played
Wednesday, Thursday, November 14, 15.—Harland
Rankin. Rankin Enterprises, Chatham. Ont., Canada.

United Artists

BADMAN’S GOLD: Johnny Carpenter, Allyn Lock-
wood—About as awful a western as T have ever seen.
Very amateurish acting—when the hero fights, any-
one could see the punches didn’t come within a block
of hitting anyone. The only actor in the whole pic-

ture was “Daisy” the dog. I was so disgusted after
the first reel that I walked out on it myself. The
funny thing is that my farmer patrons just loved it!

That’s show business. Played Friday, Saturday,
November 23, 24.—Carl F. Neitzel, Juno Theatre,
Juneau, Wise.

QUEEN FOR A DAY: Phyllis Avery, Darren
McGavin—Some liked it. others walked out. Made by
the originator of “Francis” pictures. Not up to
standard, but not a bad show. Small town and
country patronage. Business constantly adversely
affected by two floods the past summer. Played Wed-
nesday, Thursday, November 28, 29.—S. W. Booth,
Booth Theatre, Rich Hill, Mo.

SUNDOWNERS, THE: Robert Preston, Robert
Sterling—Here is a good weekend picture that enjoyed
extra business. Played Friday, Saturday, November
9, 10.^—Harland Rankin. Rankin Enterprises, Chatham,
Ont., Canada.

NEW YORK—Week of Dec. 10
CRITERION: Knife Thrower Warner Bros.
Sleepy Time Possum Warner Bros.
Feature: The Strange Door Universal

GLOBE: Guardian Angel Marathon
Pastry Panic 20th-Fox
Feature: Warpath Paramount

MAYFAIR: Slip Us Some Redskin .. Paramount
Feature: Detective Story Paramount

PARAMOUNT: Riding the Rails. . . .Paramount
Cat-Choo Paramount
Riders of the Andes RKO Radio
Feature: The Racket RKO Radio

RADIO CITY MUSIC HALL: Out of Scale
Walt Disney

Feature: I'll See You in My Dreams .Warner Bros.

RIVOLI: Harvest Time 20fh-Fox
Belgium Republic
Feature: Fixed Bayonets 20th-Fox

ROXY: The Haunted Cat 20th-Fox
Feature: I'll Never Forget You 20th-Fox

WARNER: So You Want to Be a Bachelor
Warner Bros.

Universal International

APACHE DRUMS: Stephen McNally, Coleen Gray
—Another Universal outdoor Technicolor picture that
did better than we have been doing mid-week. Tlie
holiday helped out. Small town and country patron-
age. Business constantly adversely affected by two
floods the past summer. Played Wednesday, Tliurs-
day, November 21, 22.—S. W. Booth, Booth Theatre,
Rich Hill, Mo.

CATTLE DRIVE: Joel McCrea, Dean Stockwell

—

An excellent picture, real human interest story which
should appeal to family trade. Failed to do anything
extra at the box office. Played Wednesday, Tliurs-
day, Novembei 28, 29.—Rowell Brothers, Idle Hour
Theatre, Hardwick, Vermont.

FRANCIS GOES TO THE RACES: Donald O’Con-
nor, Piper Laurie—Good. Did very good business with
this. Can’t understand why more of the people who
saw this don’t come to see other good pictures.—S. T.
Jackson, Jackson Tlieatre, Flomaton, Ala.

FRANCIS GOES TO THE RACES: Donald O’Con-
nor, Piper Laurie—The people who saw the picture

seemed well pleased with it, although it was far from
being as good as the previous “Francis” picture.

Business was average. Small town and rural patron-

age. Played Sunday, Monday, Tuesday, November 25,

26, 27.—J. E. Willson, Majestic Theatre, Clear Lake,
S. Dak.

GROOM WORE SPURS, THE: Ginger Robers,
Jack Carson—I let the local Eastern Star chapter
take this one as their yearly benefit show, and by
selling tickets in advance, they packed the theatre.

This is a slapstick comedy that is fast moving and
delightful fun. It isn’t a big picture, but Universal
sold it fairly and it should be good for a few bucks
anywhere. Played Tuesday, November 27.—Carl F.

Neitzel, Juno Theatre, Juneau, Wise.

MARK OF THE RENEGADE: Ricardo Montalban,
Cyd Charisse—No good for us; business definitely off.

Played Monday, Tuesday. November 26, 27.—Harland
Rankin, Rankin Enterprises, Chatham, Ont., Canada.

THUNDER ON THE HILL: Claudette Colbert,
Ann Blyth—A good picture with a religious back-
ground. Very well produced, but no sell-out. Played
Monday, Tuesday, November 12, 13.—Harland Rankin,
Rankin Enterprises, Chatham. Ont., Canada.

Warner Bros.

CAPTAIN HORATIO HORNBLOWER: Gregory
Peck, Virginia Mayo—I played this first drive-in run
(second showing in city). Used shorts and newsreel.
While opposition played war story, I did a little above
average business. This is a good picture for all the
family. Audience reaction was good. The picture
wasn’t boring, even though a lengthy one. Weather
warm and foggy. Played Sunday. Monday, October
28, 19.—Ernest Lee Vallery, Spindle Top Drive-In
Theatre, Beaumont, Texas.

FLAMINGO ROAD: Joan Crawford, David Brian-
Doubled this with “Castle on the Hudson” and the
two did very well—nice holiday business. Weather
cool, cloudy. Audience reaction very good.—Ernest
Lee Vallery, Spindle Top Drive-In Theatre, Beaumont,
Texas.

GLASS MENAGERIE, THE: Jane Wyman, Kirk

Ride Cowboy Ride Warner Bros.
Big Top Bunny Warner Bros.
Feature: The Tanks Are Coming . . . Warner Bros.

CHICAGO—Week of Dec. 10

CARNEGIE: Big Top Bunny Warner Bros.
Florida Cowhand RKO Radio
Feature: Laughter in Paradise Monogram

CHICAGO: Candid Mike No. 2 Columbia
Flying Skis Columbia
Feature: Starlift Warner Bros.

ROOSEVELT: Hollywood at Play .. .Columbia
Feature: The Tanks Are Coming . Warner Bros.

Feature: Slaughter Trail RKO Radio

STATE LAKE: Catnapping MGM
Feature: An American in Paris MGM
SURF: Lovelorn Leghorn Warner Bros.
Japan, Island Nation Universal
Feature: The Lavender Hill Mob Universal

WOODS: City Slicker 20th-Fox
Feature: Fixed Bayonets 20th-Fox

ZIEGFELD: Xmas in All Lands 20th-Fex
Feature: The River United Artists

Douglas—All players give a terrific performance in

this picture, but it seems that movies made from
stage plays only have a certain clientele to draw from
in small towns. We did just fair business, consider-
ing the price paid for it. College town. Played Wed-
nesday, Tliursday, November 21, 22.—Christine and
Denis Murphy, Vogue Tlieatre, Sackville, N. B.
Canada,

ON MOONLIGHT BAY: Doris Day, Gordon McRae
—Give us more and more of Doris Day. Best busi-
ness in quite a while—more comments, and all good,
than we have ever had. People want it back already.
Small town, rural patronage. Played Sunday, Mon-
day, November 25, 26.—Howard McGill, Brundidge
Theatre, Brundidge, Ala.

STRANGERS ON A TRAIN: Farley Granger,
Ruth Roman—While I don’t think the screen is the

place for murder or idiot killers, this picture is more
of a classic—a remarkable piece of work from every
standpoint. A picture well worth playing in any
situation. W’e did average business mid-week doubled
with "Blues Busters” (Mono.) Hope to see Ruth
Roman in more and more product. Played Tuesday,
Wednesday, November 20, 21.—Curtis B. Willard,

Victory Theatre, Loxley, Ala.

ShoHs

Columbia

CANDID MICROPHONE SERIES: ’These novel
shorts are enjoyed here.—Harland Rankin, Rankin
Enterprises, Chatham, Ont., Canada.

RKO-Radio

BEAVER VALLEY: True Life Adventure—The
best film Disney ever produced, bar none! Every-
one loved this beautiful color featurette showing ani-

mal life in a hidden valley. This thirty minute short
can easily take the place of a second feature and will

please anyone.—Carl F. Neitzel, Juno Theatre, Juneau,
Wise.

TEXAS TOLIGH GUY : Leon Errol Comedy—Good
old Leon Errol always makes them laugh. It felt good
to hear the audience burst out laughing at his antics.

—Frank Vesley, State Theatre, Hollister, Calif.

Twentieth Century-Fox

DINKY IN THE BEAUTY SHOP: Terrytoon—This
is good, but nothing extra.—Francis Gill, Paonia The-
atre, Paonia, Colo.

ORPHAN DUCK: Terr^oon—This will hold up
O- K. Has a good ending.—Francis Gill, Paonia
Theatre. Paonia, Colo.

Warner Bros.

ANIMAL ANTICS: Vitaphone Novelty—If you
want to give your patrons a real treat, book this

short. It shows scenes of hilarious animals that were
stars in the days of silent films. I had many patrons
express their enjoyment of this ten minute novelty
subject.—Carl F. Neitzel, Juno Theatre, Juneau, Wise.
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Mt^und Table
In Britain
€ Tom Grazier, manager of the Arcade

theatre, Darlington, had the crew of his

“Showmanship” on deck with sailor caps and
full nautical rigging, to welcome “Operation
Pacific.” Doorman piped all hands on board,

and ushers directed patrons port and starboard,

fore and aft. Tom says the staff were all “tid-

dly” and patrons appreciated “something new
and different.” . . . A. D. Pavey, manager of

the Odeon, Herne Bay, and one of our best,

writes that he is recalled to flying duties with
the R. A. F. for the next three months. . . .

Harold Shampan, manager of the Gaumont
theatre, Islington, had his boiler man in a cat

costume as successful and amusing exploitation

for “Rhubarb,” with many good stunts to

attract attention. . . . Douglas Ewin, manager
of the Lyric, Wellingborough, conducted a
great contest for “The Great Caruso,” with
newspaper publicity for the singing contestants.

. . . L. D. Reeves, manager of the Central
cinema, Kidderminster, turning in a fine cam-
paign for “Tales of Hoffmann.” . . . C. Drysdale,
manager of the Capitol, Leith, held a talent

competition with his Children’s Cinema Club,
which was reported in the Children’s Film Cor-
ner of the Evening Dispatch. . . . R. W. Parker,
manager of the Regal cinema, Torquay, made a
talk at the Y.M.C.A. on “My job” and was com-
plimented by a visiting Canadian press man. . . .

j. Alexander, manager of the Odeon, Dudley,
is a new member of the Round Table, since he
wrote Peter Burnup that “he was the man
across the table at the CMA luncheon in Har-
rowgate.” . . . E. C. Carter, manager of the
Odeon, \\ halebone Lane, Dagenham, had the
ladies doing street ballyhoo for “When Worlds
Collide” with imprinted shopping bags. . . .

A. D. Clayton, asst, manager of Oak cinema,
Birmingham, paraded a barnyard animal with
the placard, “GOAT all costs to see ‘Hotel
Saraha."

V W

01 E. Case, manager of the Odeon,
Salisbury, sends an assortment of exhibits

as his entries for the Quigley Awards in vhe
fourth quarter. He has many good e.xamples,
including a cut-out poster head of Danny Kaye,
for “On the Riviera,” which was displayed on
stage, under a spot, as well as in the lobby,
and for street ballyhoo. For “Hotel Sahara”
it was a huge cut-out of Yvonne De Carlo,
w'ith variations in window and street display.
A left-over cut-out of Jimmy Stewart served
again for “No Highway” with new effect. . . .

Derek G. Roberts, manager of the Gaumont
theatre, Glasgow, writes of his public relations
activities

; says he has been reading the Herald
for many years, to the advantage of his show-
manship. . . . P. A. J. Murphy, manager of the
Trocadero, Leicester, another who reports on
public relations results for his theatre. . .

J. V. Allgood, manager and F. Bernard Soaper,
his assistant at the Empire, Mansfield, send pic-
tures of their recent experience with cowboys
and Indians. For “Cattle Drive” they capital-
ized an actual cattle drive through Mansfield
streets to local markets that obtained good
newspaper publicity for the film. The “cow-
girl” on horseback w'as the theater cashier. . . .

Geoffrey Keith, asst, manager of the Savoy
cinema, Y andsworth, had “Uncle Sam” in cos-
tum.e as street ballyhoo for “Fine and Dandy.”
. . . Verdun L. Winterburn, manager of the
Carlton cinema. Leeds, writes a fine letter with
his biographical data for the Round Table, and
sends evidence of his showmanship. He’s right
now organizing his Qrristmas Cinema Appeal
for orphans and homeless children in coopera-
tion with a local newspaper, and hopes to sur-
pass last year’s record of 800 toys and 25
pounds cash. . . . H. F. Crane, manager of the
Astoria cinema. Birmingham, sent out a pearl
on a postcard as advertising for “The Prince
Who Was a Thief.”

MANAGERS' ROUND TABLE, DECEMBER 15, 1951

SetliwBg Appraach
DETECTIVE STORY—Paramount. Great

Characters make Great Plays. Great Plays

make Great Motion Pictures. Greatest
among these Is Paramount’s "Detective

Story"—better than the original stage

play. So powerful a love story that only

Pulitzer Prize winner Sidney Kingsley could

have written It; only Academy Award win-

ner William Wyler could have directed It.

A great cast of great actors and fine

acfresses, equal fo any Broadway produc-

tion you've ever seen. 24-sheet and other

posters have strong close-ups of dramatic

situations for lobby and fheatre front.

There Is a herald, which Is Illustrated in the

pressbook, and as usual, this piece of ad-

vertising contains all the best of the selling

approach, for large or small sifuaflons.

Newspaper ad mafs are sfriking and will

give you that different appearance in con-

trast with your advertising of ofher pic-

tures. Impressive set of 1 -column teasers

Introduce each member of the cast, and

this Is good advertising policy, to follow

through your campaign. You'll find varia-

tions of fhis fheme In all fhe advertising,

and It will pay to adopt the style. A
second set of feasers may add to impres-

sive quality of fhe sfage success. If used

separafely.

TWO TICKETS TO BROADWAY—RKO
Radio Pictures. Color by Technicolor. Grab
your gal! Grab your guy! Grab yourself

two tickets to the Broadway hit that's got

everything. An eyeful, an earful, of the

Big Town. Torchy songs, sizzling dances,

high-voltage loving and a laugh for every

light on the Great White Way! Good
24-sheet and other posters have dancing

pose of Janef Leigh that will make fine

cut-oufs and ofher display for marquee and
fheafre front. There is a herald with the

same advertising theme that keys the cam-
paign for mosf sifuaflons. An abundance
of newspaper ad mafs in all sizes Including

too big, but you’ll have plenty of choice,

following the style of fhe posfer display.

One mat. No. 501, Is five columns wide

but not too deep, so It makes a good flash.

Publicity mats carry good shots of chorus

gals and will make free space In

newspapers. Greyhound Bus has a national

tie-ln for fhe picture and may give you

a local break. Any contest that awards
two tickets for Broadway Is a nafural. Cab
and fransportaflon tieups will suggest

themselves. RCA-Victor has a national

tieup for fhe records.

WEEK END WITH FATHER—Universal-

International. Even before they could get

married, all their troubles were little ones.

Their romantic week-end for two was a

riot for eight. Her kids, his kids, and ex-

flame and a bewildered hofel clerk. The
week end that shook the world, with laugh-

ter. Good 24-sheet and other posters,

have cartoon figures and background for

cut-outs as lobby and marquee display.

Herald carries through this comedy intro-

duction, with added portraits of fhe play-

ers. Newspaper ad mats In all sizes and
mostly In the line-drawing style which

Identifies fhe picfure. A very unusual series

of feaser ads, which has appeared in the

trade papers, is offered In fwo sizes, and
apparenfly as separafe mats—but should

be available on a combination mat for each

set. There is a utility mat which contains

bits and pieces from the larger newspaper

sizes. Publicity mats will get attention with

pictures of cute little Gigl Perreau, Patricia

Field, Van Heflin and ofhers of the cast.

Title of fhe picfure suggesfs some coopera-

tive stunts with local sponsors. The six-

sheet poster will make an effective standee

and is suggested in the pressbook for this

purpose. Film looks like good family at-

traction that will draw laughs for all ages.

THE WILD BLUE YONDER—Republic.

Hell-riders of fhe Heavens, the Heroes of

the B-29's. You'll cheer the gallant guys

who fly fhe war-torn skies, and you'll love

the gals they go for! Story of the famous
B-29 Superforfress, the bomber that our

enemies could never have duplicated if

we hadn’f built It for them! No 24-sheet

and smaller posters have routine air battles

which resemble all other such episodes

through two wars. Newspaper ad mats are

somewhat better and are available In large

and small sizes to suit any situation. Accent
on the historical prestige of fhe B-29 will

give you your selling approach, and focus

on the men who flew the planes will pro-

vide a different angle. Picture has extra-

ordinary support from the U. S. Air Force,

and you will get cooperation as you've

never gotten It before. If you contact your

nearest Air Force recruiting office. There

are a lot of them, and the press books

print the list. Also, there are a lot of

theatres In the U. S. that are within reach-

ing distance of air porfs, air fields and air

commands, who will send their stuff fo you,

if you gef on the phone or go looking for

their help.

OUTDOOR
REFRESHMENT i

SERVICE
from Coast
to Coast

over '/j Century

SPORTSERVICE CORP.
SPORTSERVICE RLOG. • BUFF

FILMACK>9s4/TRAILERS

CHICAGO, 1327 S. Wabash NEW YORK. CSC HinlbA
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CLASSIFIED ADVERTISING
Ten cents per word, money-order or check with copy. Count Initials, box number and address. Minimum insertion, $1. Four

insertions tor the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

HELP WANTED

OPERATOR WANTEI>-MUST HAVE EXPERI-
ence, reliable; steady work, A-1 Equipment. Write C.

NEITHOLD, care of Orange Inn, Goshen, New York.

BUSINESS BOOSTERS

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest
newsstand editions. COMICS PREMIUM CO., 412J4
Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS,
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18, N. Y.

WANTED TO BUY

WANTED—USED THEATRE SEATS. MUST BE
in good condition. State age, condition, size, price.

BOX 2624, MOTION PICTURE HERALD.

DRIVE-IN EQUIPMENT

NOW IS THE TIME TO ORDER DRIVE-IN
equipment for Spring 1952 opening. Complete final pro-
jection and sound from $1,595; in-car speakers $15.95

pair with junction box. All available on easy payment
plan. Send for equipment list. S. O. S. CINEMA
SUPPLY CORPORATION, 604 W. 52nd St., New
York 19.

BOOKS

MAGIC SHADOWS-THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of alt the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid,

$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Exj^rt information on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUIGLEY
B(50KSHOP, 1270 Sixth Avenue, New York 20, N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac—the big book about your business—1951-52 edi-

tion out soon. Contains over 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures, 1944 to
date. Order your copy today. $5.00 postage included.
Send remittance to QUIGLEY B(X>KSHOP, 1270
Sixth Ave., New York 20, N. Y.

THEATRES

DRIVE-IN THEATRE FOR SALE, EASTERN
South Carolina. JOHN ALLISON, 483 West Palmetto
Street, Florence, South Carolina.

600 SEAT. SIX MONTHS OLD. NO COMPETI-
tion. Located in Michigan. BOX 2623, MOTION PIC-
TURE HERALD.

FLORIDA 400 SEAT THEATRE. SMALL DOWN
payment. RITZ, Bowling Green.

DRIVE-IN. 225-CAR CAPACITY. 2 YEARS OLD,
located within city limits, having 35.000 drawing popu-
lation. Buildings in good condition. Well equipped
snackbar. Priced reasonably. Call or write. DRIVE-IN
THEATRE, 2613 Chestnut St., Everett, Washington.

DUE TO FOREIGN DUT\’ AND OTHER INTER-
ests. will sell or lease two Houston Suburban air con-
ditioned 700-seat theatres. Now in operation and have
been ten years, successfully. $15,000 cash will handle if

experience and reference satisfactory. Don’t waste time
unless vou have cash, experience, and mean business.

BOX 2626, MOTION PICTURE HERALD.

PRINTING SERVICE

WINDOW CARDS. PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING CO'.,

Cato, N. Y.

USED EQUIPMENT

SAVE 25% TO 50% AND MORE! T^DE IN
your old, womout equipment for modern projection and
sound. Buy on time—^pay out of increased box-office
receipts. Send equipment list and seating capacity.

S. O. S. CINEMA SUPPLY CORPORATION, 604 W.
52nd St., New York 19.

BUY NOTHING! CHECK WITH STAR FIRST!
Super-Simplex mechanisms, rebuilt, $850. pair; E-7
mechanisms. $895. ;

pair Simplex portables, rebuilt and
complete, $89.5. ; pair Simplex Acmes with baby arc
lamphouses, rebuilt and complete, $950. ; Goldberg auto-
matic rewinder $39.50; wire reels 75c. STAR CINEMA
SUPPLY, 441 West 50th Street, New York 19.

FOR SALE—TWO MANLEY TYPE M POP-
corn machines, excellent condition, used less than a
year. Make offer for one or both. BOX 2625, MOTION
PICTURE HERALD.

THEATRE SEATING

BUY CHAIRS FROM RELIABLE SOURCE^
that means S. O. S. Get our chair bulletin showing
outstanding values. S. O. S. CINEMA SUPPLY
CORPORATION, 604 W. 52nd St., New York 19.

NEW EQUIPMENT

GET ECONOMICAL AND GET TEMPERED MA-
sonite marquee letters. 4"—35c; 8"—50c; 10"—60c; 12"

—85c; 14"—$1.25; 16"—$1.50 (all colors). Fits Wagner,
Adler, Bevelite signs. S. O- S. CINEMA SUPPLY
CORPORATION, 604 W. 52nd St., New York 19.

SELL YOUR PICTURE AND SOUND WITH
flameproofed, fungusproofed plastic screen 39Hc sq. ft.;

beaded 49!4c; reflectors 20% off, coated lenses $100.00
pair; A-25A amplifier 25 watts w/monitor $175; Tru-
sonic 2 way speaker system $249.50. S. O. S. CINEMA
SUPPLY CORPORATION, 604 W. 52nd St., N. Y. 19.

WHITE PLASTIC COATED SCREENS 35C FOOT;
reel alarms $5.50; film cabinets, shopworn, $2.25 sec-

tion; splicers $5.67; changeovers with foot switches
$39.50. STAR CINEMA SUPPLY, 441 West 50th
Street, New York 19.

STUDIO AND PRODUCTION
EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE CAMERA MART,
INC., 1845 Broadway, New York 23, N. Y.

ART REEVES 35MM RECORDER OUTFIT; RE-
built $2,975; shustek 35/16mm picture reduction printer,

rebuilt $2,995; sound cameras, single system, complete
Bell & Howell outfit, $3,950; complete Akeley WE outfit,

$5,250; Auricon 16mm professional sound camera, $495;
i6mm animation stand complete $2,250; Maurer BM
recording system, complete $2,495; Moviola soundpix
UDS, rebuilt, $1,095; new bridgamatic studio produc-
tion 16mm automatic developing machines, $995. (Hash
paid for used studio equipment. Trades taken. S. O. S.

CINEMA SUPPLY CORPORATION, 604 W. 52nd St.,

New York 19.

GLAD TIDINGS

THIS IS THE TIME OF THE YEAR WHEN ONE
not only extends and receives glad tidings of the sea-
son, but also takes inventory of his needs—for in-

stance, if after looking aroimd your theatre, you find

a few items that are no longer being used, why not
offer them for sale, and by the same token, if you find

yourself in need of special equipment and service—this

is the right place to look for it. Let the classified

advertising page carry your glad tidings for the new
year.

Twenty Films Go to

Bank of America
The Bank of America this week fore-

closed on mortgages on 20 films said to be

valued at $25,000,000 in an effort to get

back loans made to film companies. Among
the pictures were “Arch of Triumph,”
“Ramrod,” and “Body and Soul,” which,

with five others valued at $14,000,000, were
made by the now defunct Enterprise Pro-

ductions. The bank is said to be consider-

ing reissuing the films.

"Voice of America" Gets
New Westrex Machines
The State Department’s International

Broadcasting Division has negotiated with

Westrex Corporation to acquire 22 Western
Electric type RA-1389 disk recording ma-
chines, to be used by the “Voice of America.”

Elaborate Campaign Set

For "Drums" Premiere
Promotion for the world premiere of

Warners’ “Distant Drums,” at the Matanzas

theatre, St. Augustine, Fla., December 22,

will include 400 24-sheets as well as bill-

board advertising on the east coast of

Florida and on the Gulf coast as far west

as Louisiana. New York City promotion

will include 28 large billboard displays.
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Bright in the corner

• The finger of light .that suddenly

shows the phantom figure in brief,

bright prominence is o tribute

, . . li • • I

to imagination—to the inspired use

of techniques, equipment, and materials-^l

j

.

often a result of close collaboration •

-I
between industry technicians.

To help, the Eastman! Kodak Company

provides a highly specialized staff

of motion picture engineers

and technicians to ac^vise

in selecting film, help; solve %

processing problems, make sure ,

prints and theater equipment

are right for efficient projection. ;

In order to maintain this service,

the Eastman Kodak Company operates

branches at strategic centers . . ,

r

invites inquiry from all members

of the industry. Address

Motion Picture Film Department,

Eastman Kodak Coitifiany,

-™KQch§stec,,4^.N,,X; ^ 4 ...

East Coast Division,
I

342 Madison Avenue,:

ylk New York 17,;N. Y.; i

j

Midwest Division, '

.i- :.i

.'^.j:l37'Nbrth Wabash Avenue,

Chicago 2, Illinois; v

111 West Coast Diyision, 1

6706 Santa Monica B^d.,

I Hollywood 38, Califorriia.



H
this week's
BACK PAGE
NEWS

BRILLIANT NEW YORK - LOS ANGELES DOUBLE PREMIERE, Thursday next, rings up the curtain on the long-awaited

DEATH OF A SALESMAN. This Stanley Kramer production — paced by Fredric March in "a performance of matchless bril-

liance” (Motion Picture Daily )— brings the most powerful play of our time to the screen!
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THANKS, MR. CLAUS,
FROM THE SANTAWHO
BRINGS PLEASURE
ALL YEAR LONG

!



Happy Picture! Happy Patrons!

Warner Bros, take exceptional

delight in announcing the

Trade Showings Jan.9th of

SCREEN PLAY BY PRODUCED BY DIRECTED BY

JACKROSE...MELVILLESHAVELSON HENRY BLANKE-NORMANTAU
MUSIC BY MAX STEINER

r
t

ALBANY BUFFALO
« Warner Screeninj Room Paramount Screening Room

lION.PeorlSt. • 12:30 P.M. 464 Franklin St. • 2:00 P M.

ATLANTA CHARLOHE
20Hi Century fox Screening Room 20lh Century-fox Screening Room

f 197 Walton St. N.W 2 00 P.M. 308 S. Church St. • 2.00 P.M.

I

BOSTON CHICAGO
r RKO Screening Room Warner Screening Room

I
122 Arlington St. • 2:30 P.M 1307 So. Wohash Ave. • 1:30 P M.

CINCINNATI DENVER
RKO Palace Th. Screening Room Paramount Screening Room

Palace Th. Bldg. E. 6lh • 8:00 P.M. 2>00 Stout St. • 2:00 P.M.

CLEVELAND DES MOINES
Warner Screening Room Poromount Screening Room

2300 Payne Ave. • 8 30 P.M. 1 1 25 High SI. • 1 2:45 P M

DALLAS DETROIT

20lh Century-Fox Screening Room Film Exchange Building

1803 Wood St. • 10:30 A M. 2310 Cass Ave. • 2:00 P.M.

INDIANAPOLIS LOS ANGELES
20lh Century-Fox Screening Room Warner Screening Room

326 No. Illinois St. • 1:00 P.M. 2025 S. Vermont Ave. • 2:00 P.M.

JACKSONVILLE MEMPHIS
Florida Theatre Bldg. Sc. Rm. 20lh Century-fox Screening Room

1 28 E. Forsyth 51. 8:00 P.M. 151 VonceAve. • 12:15 P.M.

KANSAS CITY MILWAUKEE
20th Century-Fox Screening Room Worner Theatre Screening Room

1720 Wyandotte St. 1 :30 P.M. 212 W. Wiscovtsin Ave. • 2;00 P.M.

MINNEAPOLIS NEW
Warner Screening Room Home

1000 Currie Ave. • 2:00 P.M. 321 W.

NEW HAVEN OKLA
Worner Theatre Projection Room 20th Ce

70 College SI. • 2:00 P.M. 10 Non

NEW ORLEANS OMA
20th Century-Fox Screening Roon 20th Ce

200 S. Liberty St. • 8:00 P.M. 1502 0

L.
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Three Dimensional Films

E
xhibitors for some time have been looking for techno-

logical improvements that would enhance public interest

in motion pictures. The one most frequently mentioned

as a possibility is three dimensional pictures. This is true de-

spite the fact that there has yet to be sufficient public test

of such films to determine whether or not the addition of the

illusion of depth would add or detract from the screen's dra-

matic power. Some believe that one of the great assets of

conventional films is that the depth of focus is limited. This

tends to heighten attention on closeups and fade out the rela-

tively unimportant background action.

The three dimensional effect pictures shown in this country

have been strictly novelties. Most of them required the audi-

ence to wear red and blue glasses that have never proved very

popular. In fact, out of these test engagements, grew up the

notion—now deep rooted in all branches of the business—that

the public will not consent to wear special glasses in order to

see three dimensional effects. While this belief of the industry

may be correct, it rests on unscientific and out-dated experi-

ments. For a dozen years it has been possible to have three

dimensional films without the use of red and blue glasses. In

the Polaroid system (or one producing an equivalent effect),

clear glasses are used.

T
he Herald recently published on the Letters Page an

exchange dealing with three dimensional motion pictures.

Dr. F. A. Weber of Holland deplored the relatively little

attention being given to this field in the United States as

compared with work in Europe. Referring to the necessity of

wearing glasses, he pointed out that two-thirds of the popu-
lation in this country wear glasses at one time or another. A
letter from Mr. R. J. Spottiswoode of England expressed dis-

agreement with some of the assertions of Dr. Weber but

strongly endorsed those dealing with lack of audience objection

to glasses. "Our experience at the Festival of Britain and in

subsequent commercial exploitation both in Germany and
Belgium has demonstrated that the public does not resent the

wearing of special glasses, nor do losses of these glasses entail

any very high expense," he wrote.

it is unlikely that three dimensional pictures ever could sub-

stantially replace regular films in theatres. However, it would
seem that potentially at least an occasional subject, specially

selected for filming in such a process, would be able to con-
tribute much special box office drawing power.

T
he motion picture industry should realize that television

eventually will have the added effectiveness of color and,

if public interest develops, three dimensional effects as

well. Home TV three dimensional pictures, as those in theatres,

presumably also will require the wearing of special glasses.

Bausch & Lomb Optical Company has been marketing, with

considerable success, special eyeglasses to relieve television

eye strain. According to that firm, the glasses are to "permit all-

evening viewing, minimize TV glare and eye weariness . . . pro-

vide softer, more human pictures, even when sets are turned up
bright."

It would seem likely that if individuals are willing to purchase

special television viewing glasses in order to make television

watching more comfortable they would be glad to accept,

tree, the use of special glasses in theatres in order to witness

three dimensional effects. In any event there should be no

disagreement on the point that a high entertainment quality

test film should be made and shown widely in all types of

theatres throughout the country in order to determine whether

the public wants three dimensional films and whether patrons

will accept the inconvenience of using special glasses in order

to enjoy the illusion of depth.

^ It may be of interest to note that leaders of the television

industry are not unanimous in believing that Hollywood studios

should turn over feature product for home viewing. In a recent

interview published in the U. S. News & World Report
General David Sarnoff remarked, "I am not criticizing the

motion picture industry, because I think that television has

not yet clarified its own status, and obviously it isn't fair to

ask a motion picture company that might spend 2 or 3 million

dollars on a big film to just make it available to somebody
that can use it up In an hour or two, unless there is an adequate
return to the producer of the picture. I do not believe that

these big 'A' pictures necessarily are applicable to television.

I think that the small 10 or 1 5 or 20-minute pictures, designed

for television, will have great appeal and a large market."

^ Those seeking to encourage the development of an arbi-

tration system should ponder well the implications of the

pointed remarks made recently by Mr. S. H. Fabian, chairman

of the TOA executive committee, at an address to the Inde-

pendent Exhibitors of New England assembled in Boston: "TOA
will not accept any tailor-made or spoon-fed plan for a

system of arbitration. We will not be drawn into negotiation

in the middle or at the end. We speak for too large a segment

of the motion picture exhibitors of America not to be included

at the very inception of any discussion relating to the develop-

ment of an equitable system of arbitration."

Another signal proof of the effectiveness of the motion

picture in the war for the minds of men is the result of the

special screenings of American films in the west sector of Berlin

for the benefit of residents of the east sector. The Office of

the U. S. High Commissioner for Germany has reported that

in the first ten months of the year nearly two million Germans
from the Soviet controlled part of the city have crossed over

to see films. The industry has been officially commended for

what was described as a "major contribution" in the fight

against Communism in Germany.
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*‘Old Human Basis^’
To THE Editor :

My big gripe is that figureheads in New
York and Hollywood who never operated a

theatre, and I doubt ever attended one, set

up the rules and ideas of exhibition. The
exhibitor (old ones) swept out, operated,

peddled bills, and was on the floor to meet
and know patrons. The personal attention

to all theatre operation has, in the main, dis-

appeared. A well kept and operated theatre

is a community institution, not a cold, un-

concerned business.

If this business is to survive and hold its

own against all the new competition, it must
get back on the old human basis, from the

box office all through its service to the pub-

lic. Too many exhibitors spend all their

time golfing, hunting, etc. Seldom are they

seen around the theatre and they leave it to

underpaid help to make their investment a

success. I am sure every home holds high in

their marketing, “I like to buy from so and
so because they are so friendly and take a

personal interest in our needs.” Show busi-

ness was that way, but it was too easy and
the great asset it has, has been abused, and
it will take time and effort to get it back.

Exhibitors cry wolf at reverses, when the

use of old methods would help some to rem-
edy conditions.

—

LEO PETERSON
, Presi-

dent, South Dakota Exhibitors Association,

Rapid City, South Dakota.

Laugh
To THE Editor :

Can you stand a laugh ?

My buyer advises me that Metro is mad
because I played “An American in Paris” in

two theatres. They say they frown on such

tactics.

Then why are they playing “Quo Vadis”
in two theatres in New York City?

I advised them that whenever I couldn’t

get the customers into my theatre due to a

heavy pre-selling of the picture on the open-
ing day. I’d open my standby house, bicycle

the print, and catch all the customers. And
if they didn’t want the extra business I got

for them in the other house. I’d be glad to

keep it.

What ails this business when an exchange
is mad because you trick them by opening
two theatres and giving them additional

business ? This business doesn’t need arbi-

tration, it needs brains and so much show-
manship that there isn’t time for arbitration.

When I got the above reaction from the

Philadelphia office of MGM, I didn’t know
whether to weep because of the mess this

THE ANSWER
To the Editor:

My congratulations on the fine

idea (Herald Institute). You have the

answer to new progress in our busi-

ness. — MORRIS LOEWENSTEIN,
President, Theatre Owners of Okla-

homa, Inc., Oklahoma City.

business is in in some spots or to just laugh.

I laughed. . .
.

—

LARRY WOODIN , Arca-

dia Theatre Company, Wellsboro, Pa.

Advertising Technique
To the Editor;

There was a time when we were out front

in setting the pace for advertising tech-

niques, but it seems that in recent years,

first the department stores, then national ad-

vertising of products have taken the lead in

development of techniques. It is significant

that these techniques are not static, for they

change with the trend of the times and the

taste of the public.

At the same time we have continued to

use the same format in all of our important

media with only an occasional departure into

the realm of super presentation and unusual

treatment. While in those unusual cases the

result has been worth the change, we drop

right back to the easy way out with this im-

portant contact with the public on what we
have to offer.

There has been a trend in recent years in

advertising control from New York which

has led to the suppressing of individuality in

the field and, even though national advertis-

ing firms are preparing copy for our indus-

try, they prepare only one general theme of

copy for the nation for our industry. Yet

they will prepare various approaches for

other industries according to the territory

and the taste of the local public.

If it is important to change advertising

approaches for nationally distributed prod-

ucts in various territories according to taste,

it certainly bespeaks us to recognize that this

would be even more true in the case of mo-
tion pictures. Therefore, either the agen-

cies or offices preparing copy should recog-

nize this fact and give variation of angles

or should develop material to allow local

adaptation with appropriate copy sugges-

tions and art support.

I think the above observation is borne out

by the fact that in quite a number of in-

stances there have had to be prepared and

distributed advertising supplements com-

pletely changing the approach from that

which was originally released.

I don’t know whether the persons re-

sponsible for preparing advertising in its

various stages and for all media are viewing

the vehicle which they are selling prior to

the preparation of the advertising or not,

but to me it is most important that this be

done as a number one prerequisite for the

preparation of advertising to sell any

product.

So many times I have advertised a picture,

seen it, and wished I could advertise it all

over again for I found something in it that

I felt I could sell that I did not know about

in advance and the prepared advertising did

not suggest.

From what I have been able to observe in

New York advertising departments, there

are entirely too many strings tied to the con-

tent by proper credit relations and other

matter without regard to the effectiveness it

has in selling the product to the public,

thereby taking up valuable space and layout

possibilities. In my opinion, advertising

should not be hamstrung by contractual com-
mitments to producers, distributors, writers,

and other technicians. This may be one of

the reasons it is difficult to prepare the ad-

vertising for national release.

Furthermore, it is my honest opinion that

there is too little planning of advertisin.g

during the stages of planning and making a

motion picture. The exceptions to this fact

have paid off.—NORRIS HADAWAY,
Alabama Theatre, Birmingham, Alabama.

Cooperative Promotion
To THE Editor:

Theatre owners are not encouraged to ex-

ploit or advertise properly simply because

they only bear the expenses and effort in-

volved, at least at the local level. Distrib-

utors may be correct when they say the ex-

hibitor profits most. But we will all profit

by an intelligent, cooperative approach.

—

AL BOUDOURIS, Ohio Drive-In Theatre

Association, Toledo, Ohio.

Subsequents
To THE Editor:

I am thoroughly disgusted with the pro-

ducers’ attitude that the subsequent run ex-

hibitor is a thing of the past and all that

will remain, is first long run exhibition. As

one of my patrons commented : “When I

‘pay’ for a movie, it won’t be on Television.”

—L. C. FRIEDMAN ,
Normandie Theatre,

Los Angeles, California.
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Develepmsnts and trends that shape

the motion picture industry's future.

Fifteen State Legislatures have
regularly scheduled sessions next

year, and though there’s not much
sign of anything now, some trouble

for the industry will probably blow
up in one or another of the states.

Meeting in January are 12 state

legislatures-—those of Rhode Island,

Colorado, Georgia, Massachusetts,
Kentucky, Mississippi, New Jersey,

South Carolina, Michigan, New
York, Virginia and Arizona. Mary-
land comes into session in February,
followed by California in March and
Louisiana in May.

Film cases in the Supreme Court
have reached an all-time record, it

is believed. The Howard Hughes
appeal is set for argument January
7, and the Justices also have under
consideration a rehearing petition

from Sutphen Estates; the Dipson
appeal, with its unusual Govern-
ment intervention

;
both plaintiff

and distributor appeals in the Towne
case; a Natalie Kalmus suit against

Herbert Kalmus and Technicolor:
another CSU suit against lATSE
and the studios ; and now the

“Miracle” appeal is on the way up.

If American television interests

have held hopes of turning Britain

into a major source of TV film

product, they had better abandon
any such thought. The British, it

appears, are not willing to make

special video pictures unless Amer-
ican interests provide the entire

production cost. The films are of no
use whatever to British theatres,

since they do not fit into the sched-

ules of theatres in a double-feature

territory,

The “light-surround” screen dem-
onstrated by RCA this week and

now being marketed by the com-
pany is an important step in the

direction of technical advance for

which industry leaders have been

calling. The design has long been

advocated in Better Theatres.

Encouraged possibly by the great

success of Metro’s “The Great

Caruso,” a number of the studios

have scheduled biographical pic-

tures. Many of these should be

coming out during 1952 and form
the basis of a major “cycle.” Among
the films now in the planning stage

are “The Will Rogers Story” and
pictures on the lives of Grace Moore
and Eddie Cantor.

British motion picture unions are

laying the groundwork for a battle

to maintain Government support of

the industry. Labor leader Tom
O’Brien this week called for united

action to meet current problems

which if not corrected would entitle

any government, he said, “to write

off such an industry as inept.”

Television is heading for new
economic problems involving pro-

gram costs. This week the Screen

Writers Guild opened their argu-

ment for recompense above and be-

yond their present pay for film

scripts when the films are to be

shown on television.

The Money-Making Stars of 1951
Next week Motion Picture Herald will publish the results of the 20th annual

poll of exhibitors to determine the Top Ten Money-Making Stars of the year. The

analysis of players' popularity at the box office, conducted each year for the

Herald and for Fame, is widely recognized within the industry and outside as

the most authoritative determination of the relative drawing power of Hollywood's

leading performers. It accurately reflects the money value placed upon star names
by the exhibitors of the United States and Canada.

A parallel analysis, similarly rating the box office merits of both British and

American stars in Great Britain will appear in the same issue.

MOTION PICTURE HERALD, published every Saturday by Cpulgley Publishing Company, Rockefeller Center, New York City 20. Telephone Circle 7-3100; Cable address "Qulgpubco,
New York", Martin Quigley, President; Red Kann, Vice-President; Martin Quigley, Jr., Vice-President; Theo J, Sullivan, Vice-President and Treasurer; Raymond Levy, Vice-President;
Leo J. Brody, Secretary; Martin Quigley, Jr., Editor; Terry Ramsaye, Consulting Editor; James D. Ivers, News Editor; Charles S. Aaronson, Production Editor; Ray Gallagher,
Advertising Manager; Gus H. Fausel, Production Manager. Bureaus: Hollywood, William R. Weaver, editor, Yucca-Vine Building, Telephone, GRanite 2145; Chicago, 120 So. LaSalle
St., Urban Farley, advertising representative, Telephone, Financial 6-3074; Washington, J. A. Otten, National Press Club; London, Hope Williams Burnup, manager, Peter Burnup,

editor, 4 Golden Square. Correspondents In the principal capitals of the world. Member Audit Bureau of Circulations, Other Quigley Publications: Better Theatres, published
thirteen times a year as Section !l of Motion Picture Herald; Motion Picture Daily, International Motion Picture Almanac and Fame.
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WITH THE SWISS GUARDS, at the

Vatican, as they were received by
the Pope: Mr. and Mrs. Marc J.

Wolf. Mr. Wolf, Variety International

chief barker, was on tour of tents

abroad.

POSES, at the recent Allied

Independent Theatre Owners of

Wisconsin annual meeting. Above,

newly elected president Slg Goldberg

stands with, seated, Joe Jackson,

National Screen Service; Leon

Bamberger, RKO Radio; and Arnold

Brumm, Rltz, Milwaukee. Left:

Billy Pierce, Savoy, Milwaukee; Garl

Kelly, Tower, same city; and Barney

Sherman and A. J. Honthaner, Sr., of

the Peerless and Comet theatres

there.

HENRY SPIEGEL, right, new
advertising-publicity-exploita-

tion director for the New York

Paramount, and continuing

that function for the Brooklyn

Paramount theatre.

By the Herald

HOWARD LE SIEUR succeeds Arthur

Schmidt as advertising-publicity-exploita-

tion director for Columbia Pictures. He
previously was United Artists advertising-

publicity director, and following that with

Eagle Lion.

By the Herald
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VAN MYERS, Wometco circuit

vending chief, speaking to the Pop-

corn Industries Chicago convention.

Mr. Myers was elected director of

the National Association of

Popcorn Manufacturers.
FIRST commercial

installation of the

new RCA "Light

Surround" screen is

inspected at the

Plaza theatre. New
York, by designers

William Hoffberg

and Ben Schlanger,

left. They are with

Walter Brecher, son

of the owner of the

house and its man-

ager; and Martin

Bennett, RCA
Theatre Equipment

Sales manager.

Story on page 35.

DISCUSSION GROUP. Some of the sales executives who at-

tended the Universal convention at the studio. In line are Foster

M. Blake, 'western sales manager; Al Ftorwits, studio publicity director;

John J. Scully, Boston District; Fortunat Baronat, foreign publicity;

F. J. A. McCarthy, Canadian and southern sales; Philip Gerard, eastern

publicity; Americo Aboaf, foreign sales; Charles Simonelli, eastern

advertising and publicity; Edward Muhl, studio vice-president; Morris

Weiner, studio manager; William Goetz, production chief; P. T. Dana,
eastern sales; Alfred E. Daff, world sales vice-president; C. J. Feldman,
domestic sales; P. F. Rosian, Cleveland district; Leo Spitz, production
executive head; James F. Frew, Atlanta district; David A. Levy, New York
district; David A. Lipton, advertising-publicity vice-president; Henry
Martin, Dallas district; Robert Goldstein, production; Manie M. Gottlieb,

Chicago district; James Jordan, circuit sales; Barney Rose, San Francisco

district.

AS EXHIBITORS saw MGM's "Quo Vadis" in Buffalo,

right. In array are Vincent McFaul, Buffalo Theatres

general manager; Lester Pollock, Loew's, Rochester
manager; George David, and Margaret Turner, news-

paper movie editors; Harold Mortln, Loew's State,

Syracuse; Jack Mundstuk, Buffalo MGM manager; and
Bill Martin and Ham Allen, newspaper movie editors.

1

1
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OSKAR WERNER
and Hildegarde
Neff share a

dramatic moment
together in the

scene at the left

from "Decision

Before Dawn," epic

mirror of the last

days of World
War II. A January

special from 20th

Century-Fox, the

cast also boasts

Richard Basehart

and Gary Merrill.

OH, DADDY! is the

expression, below, on Anne
Francis' pretty face as

she confronts father Clifton

Webb in "Elopement,"

Yuletide exhibition cheer

across the nation. Dashing

as ever, Webb is led a

merry chase as Anne elopes

with William Lundigan.

UNUSUAL is the word
for Joseph Bernhard's

production, "Japanese
War Bride," starring

Shirley Yamaguchi and
Don Taylor, above. The
dramatic story goes out

to theatres in January.

HUSBAND-
HUNTING is

Thelma Ritter for

the beauteous

Jeanne Crain, both

at the right in a

scene from 20th

Century-Fox's

laugh hit, "The
Model and the

Marriage Broker."

Watch it bring box
office joy in

January.

STAR TRIO, left, in

"Phone Call from a

Stranger" is Gary
Merrill, Shelley

Winters and Michael

Rennie. The unusual

romantic drama also

stars Bette Davis.

A February hit.

(Advertlsemen-
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COMPO CHARTS COCRSC;
FIISAIVCE OXLY PRORLEM
Six-Point Program Ready
for 1952, Including an
Extension of Star Tours

by RED KANN
The Council of Motion Picture Organiza-

tions has its program for 1952 charted and

ready to place in action if it can hop the

same old hurdle which has persisted since

the organization was formed. The hurdle

is finances.

In collaboration with the advertising

directors of the major companies, and with

their approval, a six-pronged program has

been developed and blueprinted. In the

main, it represents a continuation of the

agenda already in operation insofar as the

budget permitted. Admittedly, the program
has been limited. Even severely so.

COMPO’s program provides

:

1 An extension of the tours evolved for
-*-• Movietime USA this year. Unlike

the first time around, the plan calls for a

stagger system running over a period of

weeks rather than attempt to compress the

tours into one week. Hollywood talent is

on record for a repeat engagement. Ex-
hibitors at large are keen for it and dis-

tributors recognize the beneficial results of

emphasizing the plus content of the indus-

try’s story before public opinion.

O A second nationwide newspaper adver-

tising campaign, approximately equal-

ling this year’s, on which producer-distrib-

utors met the tariff to the tune of about

$600,000. The new campaign, however, is

envisioned along somewhat different lines.

The companies would rotate copy, plugging

their own attractions only, but incorporating

an industry message at the same time. The
total campaign is designed to spread over a

longer period of time and establish greater

continuity in contradistinction to the “one
shot’’ approach of the initial campaign.

O Establishment of a speaker’s bureau,

bulwarked by a definitive program of

activities and purposes. Hollywood person-
alities will be sought, but speakers will not
be drawn solely from the production end of

the industry. The anticipation here is that

the manpower pool of the whole industry
will be available.

A method of raising the tone of pub-
• licity originating in Hollywood and an

accompanying method, strung out nationally,

to correct or refine such publicity if circum-
stances require at the news desk level.

C A contest geared solely to ways and
rheans of selling more admissions on a

continuing basis. Experts in the contest
field are combing the problem for a mutual
determination at a date impossible to fix at

this juncture. The probability is very

CASH ON HAND
To COMPO from exhibitors:

$75,000. This is 25 per cent of the

anticipated $300,000 based on one-

tenth of one per cent of 1950 feature

film rentals.

From producer - distributors:

$85,000. This is 28 per cent of the

anticipated $300,000, matching ex-

hibition's share.

strong that such a contest, whatever its com-

plexion, will be a modification, in wholesale,

of the Star Makers’ Contest initially spon-

sored by Leonard H. Goldenson, president

of United Paramount Theatres.

The Goldenson idea was adopted in prin-

ciple by the executive committee of COMPO
after a detailed examination by Monroe
Greenthal, former advertising and publicity

director of United Artists, and for several

years now head of his own advertising

agency. The original plan involved pro-

duction of a series of special short subjects

which would have projected the proposal

into the Hollywood area where some objec-

tions were registered. It is understood ad-

vertising directors of the major companies

also entertained an occasional reservation

about the scheme in its original format.

^ A Hollywood round table conference,

or seminar, as a follow-up of the first

held on the coast some months ago. There
is a prevailing sentiment for a broadening

of the base to embrace distribution as well

as production and exhibition. This is on

the theory that some of the problems, such

as the possibility of staggering releases of

the same types of pictures, cannot be thor-

oughly aired without an on-the-scene ex-

change of views with distribution.

Motion Picture Exposition
Idea Is Abandoned

The idea of launching a Motion Picture

Exposition, first in New York and then

routed to other major cities throughout the

country, is facing a complete washout.

This, however, is not actually a COMPO
project. It was first suggested by New
York exhibitors with Fred J. Schwartz of

the Century Circuit as general spokesman
and more or less unofficially incorporated in

COMPO’s agenda. Exhibits and manpower
must come from Hollywood, principally, for

such a project. Thus far, Hollywood is dis-

playing no signal enthusiasm.

This is the over-all program, with possible

additions, which hinges entirely on a per-

sistent flow of dollars. When CGMPO’s
financial expectancy was set up, an annual
budget of about $600,000 was anticipated.

Exhibitors were asked to contribute on the

basis of one-tenth of one per cent of their

1950 feature film rentals. The assumption

was this would yield about $300,000 which
the distributors agreed to match.

The difficulty thereafter stemmed from the

rank-and-file exhibitor, who failed to kick

in. Those that did, in company with im-

portant circuits which proved more coopera-

tive, swelled COMPO’s treasury by a mere

$75,000, or 25 per cent of anticipation.

Producers and distributors have gone a

trifle better with a total of $85,000. On the

ledger of the latter group is the approxi-

mate |600,000 pledged and spent on the

newspaper campaign for Movietime U.S.A.
Exhibitors, in the aggregate, spent about

$300,000 for the same purpose.

Uncertainties Set Up in

Minds of Exhibitors

While COMPO has had very intensive

publicity in the industry’s trade press,

straight news coverage of various impasses

which have dotted the organization’s check-

ered career—the squabbles with TOA and

with Charles P. Skouras—has set up un-

certainties in the minds of some exhibitors,

according to some observers. The conse-

quence, they believe, is something resem-

bling a “gun shy” attitude and an intention

to withhold support until doubts about the

future are relieved.

Looming high in COMPO’s hopes, how-
ever, is the reputed attitude of the company
presidents toward 1952. It is understood

they underscored their intention of con-

tinuing support at a meeting held Monday
when they acknowledged an awareness of

COMPO’s place in the industry. How this

will be translated into concrete terms re-

mains to be worked out.

Executive Board to Meet
In New York Feb. 14

It was determined finally this week to hold

the delayed meeting of COMPO’s executive

board in New York February 14-15, at

which officers for 1952 will be elected.

COMPO’s nominating committee, under

chairmanship of Jack Alicoate, continues to

seek Ned E. Depinet as successor to himself

as president. The committee, however, is

not likely to succeed where Arthur L.

Mayer, executive vice-president, is con-

cerned. Mr. Mayer long is on record with

an intention to resign. He has committed
himself to a trip to Europe in March and
delivery of a book dealing with his experi-

ences in the industry to Simon and Schus-
ter, New York publishers, in the spring.

Variously considered as a successor are

Arthur Schmidt, about-to-retire advertising

and publicity director for Columbia
;
H. M.

Richey, director of exhibitor relations for

MGM; Maurice Bergman, trade and public

relations director for Universal
; Robert W.

Coyne, COMPO’s special counsel, and
Charles E. McCarthy, information head.
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The other night, here in our

the truly great experiences

For 118 minutes I thrilled to an authentic picturiza-

tion, in Technicolor, of the story of a remarkable

woman.

I saw, felt and lived the story of Jane Froman.

I saw ’’With a Song in My Heart"—a motion picture

filled with every ingredient of greatness.

I saw what I believe to be one of the most outstanding

musical entertainments of our company—vibrant—moving,

unfolding itself with successively increasing upbeats.

What "Alexander’s Ragtime Band" was in its day, "With

a Song in My Heart" is in these times.

As your partner in the unending effort to increase

theatre attendance, I feel it is my duty to promptly

pass on to you this very good news. Also to outline

our plans for the public presentation of this motion

picture.

We could release "With a Song in My Heart" within a

matter of a few weeks, but we feel that it is so

ideally suited for playing at Easter time that we will



studios, I underwent one of

of my career in this industry

purposely withhold it so as to deliver it to you at a

period of the year when you can bring the greatest

measure of cheer and faith and music to your audience.

This delay in release will give us all more time to get

behind this picture with a really great and outstanding

showmanship campaign.

We in distribution will herald ’’With a Song in My Heart”

with as sweeping and penetrating an advertising, public-

ity and exploitation compaign as merchandised ’’David

and Bathsheba.”

We urge you, as our exhibitor partner, to begin now to

inform your comii._nity, through every device available

to you, of the coming of this glorious picture.

We now invite all exhibitors to attend the trade show-

ings of this magnificent picture and will shortly

announce the dates for these. I am confident you will

acclaim it one of the greatest musical productions in

our company’s history.

—at the 20th Century-Fox Studios

Beverly Hills, Calif.

Dec. 12, 1951



The
HERALD

INSTITUTE
of Industry
Opinion

'

A message to each of the many

who have written to the

Herald Institute to date

We wish to express our appreciation for both the volume of

suggestions and comment received and the earnest thought which
so very many members of the industry have evidenced in their

correspondence to the Institute.

The extent and promptness of the response to the announce-
ment of the Herald Institute of Industry Opinion is the largest

and most thoroughly representative of any of the innovations

launched by Motion Picture Herald during more than 36
years of service to the industry.

While it has not been feasible to write individually in reply

to each who has written to the Institute, we wish to assure every

correspondent that all communications have been carefully read,

that we welcome all suggestions or comment, and that each has

been thoroughly studied—and will continue to be considered by
the administration and editorial board of tbe Institute.

All of this has aided immeasurably in selecting the first group

of subjects for study by the Institute Panels. Those initial sub-

jects now are in active process of fact-finding and combined
opinion-gathering through the Institute Panels.

The Institute now is functioning as an organized and com-

pletely representative undertaking for its purposes. Its Panels are

cooperating actively and in the most desirable manner for con-

structive results. The program of work involved is moving along

so smoothly on schedule that the administration and editorial

board soon will be in a position to prepare the Institute’s first

Report to the industry, for publication in the Herald very early

in the new year.

To each of the many hundreds who have in various ways ex-

tended their support in making this initial progress possible, our

sincere thanks.

The HERALD INSTITUTE
of Industry Opinion



IGOE DENIES LONG RIJN;
SCORES RKO OPERATION
Chicago Judge Sags Circuit

Violated Decree ''Spirit'*;

Criticizes Palace Closing

CHICAGO: The situation over the grant-

ing of extended runs for so-called “outstand-

ing” product in first run Loop theatres, is

again unsettled as a result of District Court

Judge Michael Igoe’s rejection of a Samuel

Goldwyn-RKO Pictures plea to permit “I

Want You” to run longer than the two weeks

permitted by the Jackson Park decree.

Judge Igoe, in his ruling this week, de-

scribed the film as “not unique in quality”

which a film must be, in the court’s opinion,

in order to qualify for extended playing

time.

May Indicate Fighting

Of Rules on Long Runs

Behind Judge Igoe’s refusal to permit the

longer run, apparently, is the court’s con-

cern over the backlog of unreleased pic-

tures piling up in the exchange vaults. The
decision could presage a general tightening

up in the granting of extra first-run playing

time to unusual pictures in order to get the

supply of product moving again.

Judge Igoe also criticized RKO Theatres

for what he termed a violation in spirit of

the Jackson Park decree, in changing only

the second feature weekly, instead of a com-

plete change of program at the Grand which

has been playing “A Streetcar Named De-

sire.” There was an agreement between the

court and RKO that in exchange for per-

mission to run top pictures in RKO Theatres

for more than two weeks, a minimum total

of films would be used in a 13-week period

during which time RKO Pictures would not

seek extended runs.

The court claimed that only the bottom

half of the bill was being changed at the

Grand, and Judge Igoe also criticized the

conversion of the RKO Palace to legitimate

stage showings, further reducing the outlets

for first run Loop showings.

Rules Arbitrarily on
Quality of Picture

Of further concern both to the exhibitors

and distributors affected, are the reason

—

or even lack of reason—given by Judge Igoe

in turning down a request for longer play-

ing time. In the case of “I Want You,”
for example. Judge Igoe merely said that

the film was “not unique in quality.”

Early last July Judge Igoe rejected a plea

for extended playing time for “Streetcar

Named Desire.” In that instance, he did not

say his rejection was based on whether the

picture was or was not of a “unique” qual-

ity, but rather condemned it as a “shocking
spectacle,” intimating that the censors should

take a good look at it before permitting it to

TRUST SUIT COMPLAINT
FILED IN PUERTO RICO

Anti-trust litigation has now been

extended outside the continental

United States. In Puerto Rico, the

District Court at San Juan has re-

ceived an anti-trust complaint filed

by Julio S. Bruno, of the El Encanto

theatre in San Juan. The suit, which

seeks $270,000 plus costs, accuses

Teodulo Llamas, operator of a 13-

theatre circuit in San Juan, and all

distributors in Puerto Rico, of con-

spiring to prevent the El Encanto

from booking first run pictures since

January, 1947.

be shown in Chicago at all. He added that

he would refuse to permit the picture to play

longer than two weeks in the Loop even if

the censors passed it.

On the other hand. Judge Igoe’s attitude

to “Captain Horatio Hornblower” was very

different. This picture, he said, was “clean

and wholesome” and granted the permission

to exceed its regular two-week run by four

weeks.

Another occasion when Judge Igoe re-

jected extended run permission was in the

case of “No Way Out,” the Twentieth Cen-

tury-Fox film dealing with race relations.

Fear Precedent on
Individual Rulings

It has been pointed out by distribution and

exhibition executives that while it is con-

ceivable that the complicated releasing sys-

tem in the Chicago area requires that some

kind of adjustments be made—within the

sphere of the decree—they cannot agree to

the complete control of distribution being left

up to one man—in this case Judge Igoe. In

addition, they are fearful of the precedent

being set wherein Judge Igoe is turning

down pictures not solely on legal grounds

but on what has been described as personal

reaction to a particular film.

The product situation in Chicago is caus-

ing concern because of lack of outlets for

releasing purposes. With long run pictures

playing at the Grand, the Woods and the

State Lake, the Palace now longer showing

pictures, the Garrick being converted to a

television studio, the situation has tightened

up in recent months.

Judge Igoe, apparently, felt particularly

annoyed at the new RKO petition in regard

to “I Want You,” and he intinlated that this

petition in effect nullified the agreement with

RKO.
Judge Igoe will on December 28 hear

MGM’s request concerning “Quo Vadis” for

a run beyond the two weeks permitted by
the decree.

TOA. JVavns
Of Increase
In Spending

Executives of Theatre Owners of Amer-

ica in recent weeks have informed local

units that it will be necessary to spend

increasing sums of money when the trade

practice program really starts rolling.

This is indicated in the bulletins and

“progress reports” issued by TOA head-

quarters in New York, which began organ-

izing its grievance panels soon after the

TOA convention in New York approved

the policy of dealing with trade practices

and complaints in that field.

Main points intended to be dealt with in

this connection are equitable rentals, arbi-

tration, flexible sales policies and exhibitor

training, takes “dollars, not pennies.”

Particularly costly are the grievance

panels where exhibitors in various parts of

the country can air their individual com-

plaints. This phase of the program calls

for increased travel by TOA executives,

also hotel expenses, when they visit the

various cities to sit in on the hearings. It

also has been necessary to augment the

staff, and Dick Pitts and Howard Bryant

have been named assistants to Gael Sullivan,

executive director.

Originally it was intended that six griev-

ance panel hearings would be held in desig-

nated areas at various times during the year.

It is expected, however, that more of these

hearings will have been held by the end of

the first year than called for during the

planning. All this to secure distributor ad-

justments and corrections.

For example, hearings not originally

scheduled were to have been held this week
in Albany and Watertown, N. Y. The
panel has already visited Charlotte, N. C.,

and dates will be set in due course for the

sessions at Atlanta, Los Angeles, Denver,

Chicago and New York.

As a result of all this activity, TOA head-

quarters is candidly telling members that

“action takes money.”

Government Approves
New Loew's Deadline
The Justice Department has approved a

new deadline—January 23—for Loew’s to

submit a divorcement plan under terms of

a Statutory Court order. The previous dead-

line was last Saturday. A Government
spokesman said that it was hoped “with

that much time we’ll be able to work out a

consent decree.”
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40th Year

TV TWIDDLING—A current law suit in

which the plaintiffs seek to establish the
fact that television broadcasting is a com-
mercial method for the distributing of
motion pictures is in court in Hollywood.
That this should have to be adjudicated is

another expression of a certain order of
obduracy. The commercial fact has been
repeatedly and long established and will

continue to expand inevitably, considerably
more inevitably than the continued expan-
sion of the by-product use of standard
motion pictures in the medium of 16mm.

The plaintiffs are James and George
Nasser, joined by the Bank of America by
reason of their attachment of their film

assets in a bankruptcy proceeding. The
defendant in the action is United Artists

Corporation.

Without intent of prejudice to the issue

at bar, it must be plain indeed that tele-

vision is a medium for the distribution of

motion pictures and this regardless of

whether they originate from "life," from
kinescope or from motion picture film of

whatever age or origin. No matter who
ultimately controls it and operates it, in

home and theatre, television is a motion
picture device, and it can deliver nothing

else but.

HOLLYWOOD

:

Universal Pictures Com-
pany will celebrate its 40th anniversary as a

producing and distributing company with a

world-wide year-round observance starting

with the new year, it was announced last

weekend at the conclusion of the week-long

conferences of production, sales and promo-

tion executives at the Universal-Interna-

tional studios here.

Launching the observance will be a “Nate

J. Blumberg Anniversary Drive,” which will

start December 30 and continue to May 3.

To honor the company president, the drive

will be the first of a series of major events

planned for the year and also will mark Mr.

Blumberg’s 40th year in show business.

Domestic division, district and branch

manager winners in the Blumberg Drive

will be awarded trips abroad. In addition,

$35,000 in cash will be distributed as prizes

to all domestic competitors embracing dis-

trict, division and branch managers, sales-

men, office managers and bookers. The
winning foreign branch manager will be

given a trip to New York and Hollywood
while cash awards will be made to the win-

ning foreign sales force.

In a joint statement, Leo Spitz, executive

head of production
;

William Goetz, in

charge of production; Alfred E. Daff, vice-

president and director of world sales, and

Charles J. Feldman, domestic sales manager,

said the company’s “faith in the future” is

“reflected in our 40th anniversary produc-

tion program which represents the most am-
bitious program ever undertaken by our

studio.”

V
ERY PUBLIC RELATIONS—Unhappy
recordings and reports are in the
news anent some personal affairs that

tend to become news mostly because they
pertain to fame and movieland. In an
earlier period both might have been mea-
sured as disastrous invasions of the status

of the theatre and particularly the motion
picture. Today, in part because the public

mind is so much concerned with political

and national affairs of broader and more
grave concern, and in part because a new
improved perspective has developed on
the relation of the artist to the medium
he serves, it is somewhat less institutionally

significant.

Most immediate is the Wanger-Bennett-
Lang tragedy in Hollywood. In line with

the notably thoughtful and poised expres-

sions of the principals, one of them said:

"Knowing Hollywood as I do, knowing how
good, wholesome and sincere a majority
of motion picture people are, I want to

express my regret that this incident will

add to the erroneous opinion entertained

by so many."
There may be a bit of that, but less than

in another day.

Then there is the unlovely course of pub-
lished consequences of a prosecution for

forgery and check lifting by a maid-secre-
tary to Miss Tallulah Bankhead, currently

the husky voiced and ultra sophisticated

star of radio's "The Big Show." It is, with

decided irrelevancy, apparently much and
unfairly concerned with charges concern-

ing the personal conduct of Miss Bank-

head, who is a witness, not properly on
trial. If she should be enjoying the outre

publicity it is too bad. It is not so good
for the home-side radio audience folks.

This comes with a certain poignancy to

this writer. Back around 1918 that same
Tallulah, a 16-year-old accompanied by
her father, reported to my desk in matters
pertaining to her coming advent in show-
land, a magazine prize winner's assignment
to a motion picture studio and a part. She
sat round-eyed on the desk, kicking it im-

patiently with neat shod heels. She did not

know what she was getting into, but she

very much wanted in, eager and bright

with hope. It is better to remember her

then.

Meanwhile, what order of courts per-

mit, and what kind of lawyers indulge in

moral assault on complainants and wit-

nesses. The question would seem to be:

Did the defendant raise the checks? And
nothing else.

Success in showiand should not be in-

vitation to indictment.

THE CRITIC'S JOB— In the course of a

discussion-in-print between Howard Dietz

and Bosley Crowther, the New York Times
critic observes: ".

. . their [critics] job is

to try to give their readers some idea of the

contents and character of films . . . the pub-

lic of which we are a servant, inclines to

discriminate. The job of the critic is to help

it. The salesmen should help, too."

So far so good. But it must be added
as a factor that the critic is also a con-

tributor to a newspaper, which is also mer-

chandise, and in consequence is not limited

to being solely functional pertaining to the

art. It is necessary also for him to write

something to be read by readers—an

order of entertainment on paper. That

explains some manifestations, sometimes
constructive.

THE EUPHEMISMS of the period and
trends to elegance have come to be re-

flected even in the bowling trade. A jour-

ney across the land discovers that even

out in the prairie towns they advertise

"alleys" no longer. They are all "lanes"

now. The pin boys still swear.

Loew's Acquires Mayer
Rights to Pictures

Loew’s, Inc., has acquired Louis B. May-
er’s residual interest in the profits of films

produced during his 27 years with the com-
pany when Mr. Mayer was vice-president in

charge of MGM studio activities, it was an-

nounced last week. Mr. Mayer’s contract

with the studio provided that after termina-

tion of his employment contract August 31,

he was to receive 10 per cent of the net

profits from further distribution of all pic-

tures produced from April 7, 1924, the date

of his entry into the company, to the day

of his departure. It is estimated that, in

that period, Metro distributed over 1,000

feature films. Included in the terms of the

contract were all pictures more than half

completed August 31, 1951. Mr. Mayer’s

interest covered income from both foreign

and domestic distribution, along with reis-

sues.

Form New Circuif

Louis Higdon, Roswell, N. M., and R. E.

Davis, Dallas, Tex., have purchased from

Theatre Enterprises, Inc,. 30 theatres in

Missouri, Kansas and Nebraska to form a

new firm to be known as Mid-Central Thea-

tres, Inc.
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EMTERTAIl^MEMT KEY IX
WARMER PROGRAM OF 47
Partnership of Producers
and Exhibitors Stressed
by Jack L, Warner

HOLLYWOOD

:

The coming year will re-

quire tremendous work, but the rewards will

be gratifying to the entire industry if “en-

tertainment” is re-

membered as the key

word, declared Jack

L. Warner, execu-

tive producer, this

week in an announce-

ment outlining the

47 screenplays which

will form the basis of

the coming year’s

productions at War-
ner Brothers.

The whole indus-

try should be en-

couraged by the qual-

ity of improvement

of pictures and business returns during the

past few months, Mr. Warner said. “It

proves a point that has always been a

guiding factor at Warner Bros.—that the

box office returns are directly proportionate

to the quality of the entertainment offered.”

The 47 properties, he declared, form a

basic pool, with the studio’s production pol-

icy to be flexible so that productions can

be geared to world conditions current at

any selected time. He also said that the

active property list will be amplified as stage

plays, important books and original manu-
scripts are available and deemed suitable.

Placing special emphasis on a firm part-

nership between production and exhibition in

1952, Mr. Warner said, “Never before has

there been such a vital need for a solid and

close program of cooperation.” The exhib-

itors, “more than anyone else, know by

direct experience the tastes and tempera-

ments of the movie-going patrons,” and, he.

added, “we are geared to accept their guid-

ance in production planning.”

Cites Need for Continued
Aggressive Showmanship

More emphasis on showmanship stemming
from the studio also was promised by Mr.
Warner, who described good picture-making

and colorful showmanship as being inter-

dependent and “the only way to make en-

tertainment profitable to all concerned.”

The forthcoming output from Warners
will include the presentation of established

personalities of proved box office power, as

well as the introduction of new players, Mr.
Warner said.

Exhibitors, he said, already have seen and
stamped with their approval the films that

will open the company’s 1952 release sched-

ule. An early release will be “Distant
Drums,” starring Gary Cooper, directed by

Raoul Walsh and produced by Milton Sperl-

ing. This will be followed by “I’ll See You
in My Dreams,” starring Doris Day and

Danny Thomas, directed by Michael Curtiz

and produced by Louis F. Edelman.

47 Story Properties
Outlined by Warner

A complete list of the 47 properties and
the producers assigned to their fulfillment

was given by Mr. Warner as follows

;

Robert Arthur : “The Story of Will Rogers,”
“The Sea Chase,” “Getting Mother Married,”
“Here Come the Girls,” “Marriage ’52,” “Han-
dle With Care” and “The Helen Morgan
Story.”

Sam Bischoff : “The System,” “The Tur-
quoise.”

Henry Blanke : “The Flame,” “Broadway Re-
visited,” “The Iron Mistress,” “Green Light,”
“The Grace Moore Story,” and “We Came Out
Fighting.”

William Cagney Productions : “A Lion Is in

the Streets.”

Louis F. Edelman : “Four Chaplains,” “The
Jazz Singer,” “Career Girl,” “Come on, Texas,”
“Springfield Rifle,” “At the End of the Rain-
bow” and “Stop, You’re Killing Me.”
Rudi Fehr : “The Desert Song” and “Burn-

ing Daylight.”
Bryan Foy : “The Big League” and “The

Miracle of Our Lady of Fatima.”
William Jacobs : “April in Paris,” “Sally,”

“When Old New York Was Young,” “Miss
America,” “By tire Light of the Silvery Moon,”
“Hobby Horses” and a musical treatment of
“Calamity Jane.”
Norma Productions: “His Majesty O’Keefe.”
Melville Shavelson : “The Winning Team.”
Robert Sisk : “The Story of Sam Houston,”

“Top of the World,” “Serenade,” “Man With a
Gun,” “Target Zero” and “Pawnee Bill.”

Sidney Skolsky : “The Story of Eddie Can-
tor.”

Milton Sperling’s United States Pictures Pro-
ductions : “Dream Street” and “Blowing Wild.”
David Weisbart: “Golden Trail” and “Rear

Guard.”

List Pictures Completed
And Ready for Release

In addition to those already mentioned, Mr.
Warner announced that the following films are
completed and ready for release

:

Room For One More, co-starring Cary Grant
and Betsy Drake in a romantic comedy, di-

rected by Norman Taurog and produced by
Henry Blanke.

This Woman Is Dangerous, starring Joan
Crawford, Dennis Morgan and David Brian,
directed by Felix Feist and produced by Robert
Skk.

Retreat, Hell!, a drama of the Marines in

Korea, with Frank Lovejoy, Richard Carlson,
Rusty Tamblyn and Anita Louise, directed by
Joseph Lewis and produced by Milton Sperling.

The Lion and the Horse, in Warnercolor,
an outdoor adventure with Steve Cochran
and introducing Wildfire, the wonder horse.

Bugles in the Afternoon, starring Ray Mil-
land with Helena Carter, Hugh Marlowe and
Forrest Tucker, directed by Roy Rowland, a
William Cagney production in Technicolor.

Mara Maru, adventure drama co-starring
Errol Flynn and Ruth Roman, directed by
Gordon Douglas and produced by David Weis-
bart.

The Big Trees, a Technicolor outdoor drama
starring Kirk Douglas with Patrice Wymore

and Eve Miller, directed by Felix Feist and
produced by Louis F. Edelman.
Carson City, in Warnercolor, starring Ran-

dolph Scott, directed by Andre De Toth and
produced by David Weisbart.
About Face, a Technicolor musical with Gor-

don MacRae, Eddie Bracken, Dick Wesson,
Virginia Gibson, Phyllis Kirk and Aileen Stan-

ley, Jr., directed by Roy Del Ruth and pro-

duced by William Jacobs.

Where’s Charley?, a Technicolor version of

the musical comedy stage hit, starring Ray
Bolger, with Allyn McLerie, Robert Shackleton

and Mary Germaine, directed by David Butler.

The Crimson Pirate, in Technicolor, star-

ring Burt Lancaster with Nick Cravat and Eva
Bartok, directed by Robert Siodmak, a Norma
production.

She’s Working Her Way Through Col-

lege, a Technicolor musical with Virginia

Mayo, Ronald Reagan, Gene Nelson, Phyllis

Thaxter and Don DeFore, directed by Bruce

Humberstone and produced by William Jacobs.

Warner Bros. Easter release will be “Jack

and the Beanstalk,” a Super Cinecolor pic-

turization of the fairy tale with Abbott and

Costello. The studio will alsu distribute

“The San Francisco Story,” starring Joel

McCrea and Yvonne DeCarlo, a Fidelity

production, which was directed by Robert

Parrish.

Atlanta Variety Club

Honors Newspaperman
George C. Biggers, Sr., president of At-

lanta Newspapers, Inc., has been awarded

a gold life membership card in Atlanta Tent

21, Variety Club International, for his aid

in raising $35,000 for the Atlanta Cerebral

Palsy Society. The award was made at the

club’s annual installation dinner. Officers

installed were John Fulton, reelected to a

second term as chief barker; A. B. Padgett,

first assistant; H. T. Spears, second assis-

tant; M. A. Barre, dough boy, and Willis

Davis, property master. New directors are

Emery Austin, Leonard Allen, T. H.

Eubanks, Paul Wilson, R. B. Wilby and

Roy Martin, Jr., Bred C. Coleman and E. E.

Whitaker were named delegates to the In-

ternational Variety Convention, with J. B.

Dumestre and Mr. Wilby as alternates. Guy
C. Brown, immediate past chief barker, was

named international canvasman.

Famous Players Leases

St. John's Theatre
Famous Players Canadian Corporation

has leased the Star theatre, St. John’s, New-
foundland, formerly operated by Condon &
Jackman, and will reopen the house follow-

ing renovation. The Star and the Majestic

theatre were closed recently following the

death of J. K. Condon and the discontinuance

of Condon & Jackman. Other St. John’s

houses also operated by Famous Players

are the Capitol, Cornwall and Paramount.

The Nickle and York theatres continue

under lease of J. P. Kiley, an operator in

Montreal.

Jack L. Warner
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URGES ALL-OUT
FIGHT OX TAXES
**Seek Office If Necessary to

Lift Burden” Sullivan
Tells Albany Exhibitors

The heavy levying of Federal, state and
local taxes on motion picture theatre ad-

missions was described this week by Gael

Sullivan, executive director of Theatre
Owners of America, as a line . . so thin

. . . between profit and loss that any further

drain will result in a wholesale shuttering

of motion picture theatres.”

Addressing a luncheon meeting of the

Theatre Owners of Albany, Mr. Sullivan

made a strong appeal to the industry to

“.
.

. present our tax problems to the next
session of Congress and to the state legis-

latures that will convene in January. We
must seek some measure of relief from these

intolerable tax burdens, despite the present-

day demands on all governments.

Blamed for Closings

“The casualties in closed theatres up and
down the land this past year cannot be

classified wholly as ‘death by television.’

fligh on the list of complications and con-

tributing factsrs are the various crippling

taxes that impede our operations.”

Mr. Sullivan said, “Taxes . . . have ceased

to be a levy on diminishing returns—they

have become in hundreds of theatres

throughout the United States what amounts
to a tax on losses. These admission taxes
are first money—the first to be paid out of

every dollar taken in. When 30 to 35 cents

is taken off the top of every dollar in Fed-
eral, state and local taxes for admissions
alone, the hope of survival for exhibition
dwindles day by day.”

One preventative measure, said Mr. Sul-
livan, was to groom exhibitors for public

office. “If ever the times demanded experi-
enced and public spirited men to step into

the political life of our communities rather
than retreat from it—surely it is now. No
one is better qualified to sound out and to

speak for our citizens . . . than the motion
picture exhibitor.”

Urged to Seek Office

TOA, he said, has long urged that its

members “wherever possible, should seek
public office and become industry spokesmen
at the local, state or national levels—where
we have long suffered from the plague of
unfair taxation and restrictive legislation.”

Mr. Sullivan said that next year would
he “packed with politics” and many persons
would “sneak” into public office because of
laxity on the part of their opposition. “Many
tax grabs against our theatres in 1952 can
he stopped by grooming competent exhibit-
ors for public office in their communities

—

prepared to fight our battles in the local

councils and legislatures of our nation. One

RULE PENSACOLA CITY
TAX UNCONSTITUTIONAL

Paramount Gulf Theatres recently

challenged a levy on admissions by
the city of Pensacola, Florida. This

week, the state Supreme Court
agreed with the circuit, declared the

tax unconstitutional, and said the city

had no legal right to levy such a tax.

good exhibitor on a legislative committee

is better than a dozen who know someone
on the committee,” he said.

Tlie TOA official quoted from a letter by

Elmer Lux, prominent Buffalo exhibitor,

which generally agreed with ]\Ir. Sullivan’s

thesis about industry people in politics, and
which said:

“
‘Political fence straddling’ all too long

has put our industry in the target position

of inviting harmful and unnecessary legis-

lative and administrative action.”

The gathering, presided over by Harry
Lament, chairman of the Albany TOA unit,

served to help reactivate the local organiza-

tion. A meeting will also lie held at Water-
town. N. y., next month.

Another speaker, S. H. Fabian, chair-

man of the TOA executive committee, criti-

cized the increased admissions policy for

certain pictures, as did Mr. Lamont, who
also announced that a grievance panel had
been set up to hear complaints. Panel mem-
bers included Sidney Dwore, George Thorn-
ton, Louis Sumberg, and Mr. Lamont, the

latter as an alternate.

Nassers Sue to Force UA
To Offer Films to TV
HOLLYWOOD

:

James and George Nasser

went to court here last week, seeking to force

United Artists to exercise the television

rights to the four features produced by them
for UA release. The Nassers claim their

distribution contract with the company con-

tained a clause committing the distributor to

release films to television when and if tele-

vision became a profitable market, and that

the films now could bring $200,000 from
that source. Hearings on the matter are

set for January 10. Films involved are

“Don’t Trust Your Husband,” “Kiss for

Corliss,” “Cover Up” and “Without Honor.”

Forms Production Unit
Formation of Times Square Productions,

Inc., New York, to produce sponsored films

and TV commercials, was announced last

week by Charles W. Curran, film industry

writer and advertising consultant, who is

president. Steve Fitzgibbon, former studio

manager of 20th Century-Fox, is vice-presi-

dent in charge of production.

Cross Xone
Cine to See
V. S. Films
Nearly two million East Germans crossed

the boundary from east into west Berlin dur-

ing the first 10 months of 1951 to see Amer-
ican and other motion pictures, according

to the Motion Picture Association of Amer-
ica, quoting a report from the office of he

U. S. High Commissioner for Germany.
Special matinee performances at reduced

rates are held exclusively for Soviet zone

movie fans at 19 houses located along the

west sector border within walking distance

of the dividing line. Because of the heavy
influx of visitors, the matinee shows recently

have been increased to two a day. Only
those holding Soviet zone identification

cards are admitted.

The special project was started over a

year ago with the blessing of the High Com-
missioner’s office and with the voluntary co-

operation of west zone film distributors and
the participating theatres.

The programs, which consist predomi-

nantly of American-made feature pictures,

documentaries and newsreels, are recognized

as playing a vital part in the ideological war
waged at close range in the divided German
capital. The High Commissioner has offi-

cially commended the U. S. film industry

for its “major contribution” in the fight

against Communism in Germany.

Detroit Film Trucking

Organizations Merge
Three film trucking outfits in Detroit

have combined as one organization with

offices in the Film Exchange Building.

Cinema Service and its affiliated State

Trucking Co. have merged with Theatre

Trucking Service, Inc. They will operate

as one under the Theatre Trucking name.

President of the organization will be Dale

Patrick, who headed Theatre Trucking,

while G. E. Leveque, operator of the Cinema
Service for 35 years, will be vice-president.

Lewis Rosen, an accountant, will be secre-

tary-treasurer. Skyrocketing costs was the

main reason for the merger. According to

Patrick, the merger will enable them to con-

tinue operations at lower rates with the sav-

ings passed on to the exhibitors.

Cinclnna-H Theatres

Seek Second Tax Cut
Suburban theatres in the Greater Cincin-

nati area are seeking another reduction in

their real estate taxes, it was learned this

week. Only recently, the theatres were
granted a 10 per cent reduction in these

taxes following an appeal to the Board of

Tax Appeals on the ground that “televesion

competition” had caused them to lose money.
Counsel for theatres now contends the board

failed to give sufficient consideration to ex-

isting economic conditions which are re-

sponsible for box office loss.
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French Beat
Bed More to

Cut Visas

PVSH PLEA 01\
TV CHAAAELS

by HENRY KAHN
PARIS: A Communist motion to reduce

visas for American films from 125 to 80 was
defeated in the National Assembly last week
by a vote of 398 to 207, but the struggle

against U. S. pictures and against most for-

eign films continues.

The producers here now are saying that

talks with representatives of the film indus-

tries of the various countries are leading no-

where. They are demanding that the French
Government interest itself in the problem
and limit the number of films received from
certain countries to the number of French
films taken and distributed there. If this

threat is carried out, the number of English

films dubbed into French would be reduced

considerably.

France placed very high hopes on a Ven-
tura film, “Nous Irons a Paris,” which was
dubbed into English, but it had a poor re-

ception in London, much to the disgust of

the French. The producers are now de-

manding reciprocal action. Britain, for ex-

ample, receives 21 dubbing visas per year.

No visas are necessary for dubbing French
films into English but the circuits do not

want them. Very few Erench films reach

the provinces, and no more than about six

theatres show them in the heart of London.

The French have a precedent for applying

reciprocal action, having put such a policy

into effect in its film dealings with Russia.

Up to now, Russia could send any number
of films to France, and did so. But the

Soviet Union took only four French films

over a number of years and so it was de-

cided to apply the damper.
The Communists are asking that this

regulation be lifted and a regular, reciprocal

agreement be signed between the two coun-
tries. If this is accepted, other countries too

might be included. Only the exhibitors

would oppose such action, and it is under-

stood that the present Government is not
well disposed toward the theatre men.
The fact that five studios have closed, six

producers have suspended activities and sus-

pensions by another seven are likely, is mak-
ing a deep impression. The Government
will have to increase contributions from the

Aid Fund to producers. Production costs

have risen 25 per cent over the past 12
months and producers claim that unless they
are provided with funds they cannot put
other pictures into production.

Portland to Have Premiere

Universal’s “Bend of the River,” a story

of early pioneers in Oregon, will have its

world premiere in Portland in late January
to kick off the Oregon Covered Wagon
Centennial at the request of Governor Doug-
las McKay. Stars of the picture and other

Universal personalities will participate in

the celebrations.

MPAA Joins Exhibition in

Telling FCC Franchise
Is Vital to Service

WASHINGTON

:

In answer to a petition

filed with the Federal Communications
Commission by Twentieth Century-Fox,

producers and exhibitors this week told the

Commission that “exclusive frequencies are

necessary if a truly competitive nationwide

theatre television service is to be established.”

The statement, embodying the comments
of the Motion Picture Association of Amer-
ica, Theatre Owners of America and the

National Exhibitors Theatre Television

Committee, was submitted to the ECC by
Vincent B. Welch and James 1. Ely for the

MPAA and Marcus Cohn for TOA and
NETTC.

Indirect Reply to 20th-Fox

This was an indirect reply to 20th-Fo.x

which had suggested that the ECC, in the

coming theatre television hearings, include

among the questions for consideration the

possibility of theatre television sharing the

frequencies now assigned to all industrial

services.

The producer-exhibitor reply agreed that

this question should be considered at the

forthcoming hearing, as a means of giving

the commission more alternatives to con-

sider, but emphasized the need for ultimate

allocation of exclusive frequencies.

Citing the technical achievements in re-

cent years in color theatre television and

other aspects of large-screen television, the

statement warned that these achievements

might not be fully available unless there

were exclusive channels of sufficient width.

Sharing frequencies with other industrial

users would be “at most a decision of ex-

pediency,” the association declared.

As if to underscore that point, RCA last

week arranged a demonstration of theatre

television at its tube plant at Harrison,

N. J., which was said to have been received

enthusiastically by the radio, television and

theatre television technicians attending.

Showed Image Differences

The demonstration showed the differences

in images with bands varying in width all

the way from four megacycles, the home
television width, to 20 megacycles, and it

also showed a comparison with 35mm mo-
tion pictures. The film industry has asked

the ECC to allocate exclusive channels of
^

a 10-megacycle width. The hearings on this

matter are scheduled to start in Eebruary.

Observers agreed that the RCA demon-
stration proved conclusively that a four-

megacycle band is not wide enough for

good theatre television images. It is believed

that this will help refute the argument that

theatre television should depend entirely on

the four megacycle bands of American Tele-

phone and Telegraph Co.

The demonstrations also showed, in the

opinion of some of those present, that at

eight to 10 megacycles, theatre television

can produce an image equal to if not su-

perior to 35mm motion pictures. The the-

atre television people plan to arrange a

similar demonstration for the FCC.
Officials of the Federal Civil Defense Ad-

ministration in Washington last week said

they were “quite proud” of their second ex-

periment using theatre TV for training

purposes.

Last Friday, they beamed a 50-minute

show on emergency lodgings problems to

an audience in the Pilgrim theatre, Boston.

Another audience in the Stanley theatre,

Philadelphia, looked on. The officials were
trying to establish how much training can

be accomplished with large-screen television.

They are also attempting to arrive at some
final costs. “Very good reaction” resulted

from the demonstration, it was said at the

Civil Defense Office.

WOR-TV Buys 39 Old

Republic Pictures
A deal under which 39 Republic pictures

will be shown exclusively over WOR-TV in

New York was disclosed last week. The

films, released for theatrical distribution

between 1938 and 1945, consist of 26 regu-

lar features and 13 Westerns and were sold

to the station by Hollywood Television Ser-

vice, Republic’s wholly-owned subsidiary.

Showing of the pictures will get under way

January 1. Included in the product were

“The Earl of Puddlestone,” starring James

Gleason; “Country Gentlemen,” with Olson

and Johnson, and “The Sheik Steps Out.”

Wald and Krasna Urge
Second Run Promotion
Following compilation of reports from the

Fox Beverly theatre, where a $240 promo-

tional campaign on the “Blue Veil” in-

creased the gross $2,500 over normal, Jerry

Wald and Norman Krasna, RKO producing

team, this week charged exhibitors with

failure to apply exploitation techniques to

subsequent run engagements. “There’s gold

in those second runs,” said Mr. Wald, and

he blamed the exhibitor for failing “to com-

pete for attention with the television screen

by his lack of effort along promotional

lines.” Highlighting the Fox Beverly pro-

motion was the mailing of 21,000 personal-

ized cards to everyone in the western Los

Angeles telephone directory, distribution of

25,000 handbills, and the like. “Second run

theatres must be revitalized to provide a

greater additional revenue source,” Mr.

Wald said, and added, “we believe we have

proved it exists and only needs promotion

and exploitation to bring it to life.”
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PATRON SERVICE PAYS
OFF: J. J. FITZGIBBONS
TORONTO

:

Constant emphasis on proper

and polite treatment of the patron, contin-

uous attention to physical comfort and

maintenance of the building, plus good prod-

uct, form the key to better business, ac-

cording to John J. Fitzgibbons, president

of Famous Players Canadian Corp., the

largest theatre circuit in Canada.

Mr. Fitzgibbons told Motion
Picture Herald this week that
“

. . . where we have built new
theatres and have made proper
physical changes and improve-
ments in older theatres, without
question our business has im-
proved . . . Obviously the people
are demanding not only better

pictures and better personal ser-

vice, but because of the high pres-

sure magazine advertising and
other forms of selling that go on
with new improvements, the peo-

ple who come to our theatres ex-

pect to find comfortable, well-

ventilated theatres with good
physical appointments and good
sound projection, in addition to

being courteously received.”

As part of this policy, Mr. Fitzgibbons

described the Famous Players’ “Staff

Weeks” in which employees take over the

running of a theatre, and “Our Perform-
ance” booklets used for employee sugges-

tions.

He added : “I have stressed very strongly

this year in all our meetings with our part-

ners and managers the importance of better

service. The roots of this lie in better em-
ployer-employee relations through a policy

of getting the interest of our employees

regardless of their position, whether the)

be projectionists, cleaners or any other

member of the theatre staff, and getting

them to take an interest in this business

from which they receive their livelihood.

“We are getting amazing information

since the installation of the policy of giving

each employee in the company a book . . .

and asking them to give us suggestions, or

opinions or report what they hear. The very
fact that employees have been asked to do
this has increased their interest and indi-

cates to them that we do consider them
important.

“Staff Weeks” Successful

“In addition to this we are running
‘Staff Weeks’. Here the theatre staff takes

over the entire operation of the theatre. In

several instances the projectionist has been
selected by his fellow workers to act as

manager during ‘Staff Week’. The reports

are staggering and the amount of good will

that has been generated just beggars de-

scription.”

On the subject of ideas from the staff,

Mr. Fitzgibbons said that these cannot be

JOHN J. FITZGIBBONS

obtained “by chiselling on the employees,”

and added : “In the case of the ‘Our Per-

formance’ booklets, the district manager
must personally answer every book regard-

less of whether the suggestions are good,

bad or indifferent. This immediately sets

up a line of direct communication without

circumventing the manager. Awards are

made for suggestions received—large or

small—even though the suggestion might

be of little use. A reward for composition

alone encourages the employees to add
their enthusiasm to that of the others and
enthusiasm, like pessimism, is contagious.”

As to what type of product to play, and
where, Mr. Fitzgibbons said “the overall

demand is for quality of producion, story

and star value regardless of type, with the

exception of documentary, biographical and
certain other types which just don’t get to

first base except with certain select groups

or in ‘art’ theatres.

Several Factors Responsible

“For example, Windsor, Ontario, is seri-

ously affected by television reception from
Detroit, but more seriously affected by the

upset labor conditions in the automotive in-

dustry. High taxes and the increased cost

of living have made patrons more selective

in their choice of product and where there

is a heavy concentration of free entertain-

ment by way of television, such as in Wind-
sor where there is located 42 per cent of

the 60,000-odd sets in Canada, obviously

that area must feel this competition.

“The same is true, to some extent but

not quite as seriously, in the Toronto-Ham-
ilton area, which has about 32 per cent of

the total television installations in Canada.

There is about 16 per cent of the total in

the Niagara peninsula, and about five per

cent in the Vancouver area.”

There are other factors affecting busi-

ness. For example; “We have situations in

the Maritimes which have been affected by

poor fishing seasons and by high tariffs

proposed by the United States on shipments

of sea foods. These situations and others

like them also “are affected now more
than they were immediately following the

war by the improved showmanship on the

part of promoters of hockey, football. Bingo,

and kindred amusements which are now
better organized to siphon off some portion

of the amusement dollar, plus increased sales

of automobiles and the obligations to which

young, married couples are committed in

the purchase of household equipment, homes

and raising new families.”

Mr. Fitzgibbons suggested what can be

done to help the situation.

“It is obvious that in addition to a more
consistent supply of quality product, the

theatres and exhibitors must add new
methods of merchandising and have more
consistent programs—not just the odd

splurge now and then on certain pictures.

Our own experience indicates that where

we have managers and associates who are

aggressive, their average on even the run-

of-the-mill picture is much higher in spite

of industrial or agricultural conditions, than

in situations where we have managers and

associates who are rarely inspired.”

Montague Heads Rogers

Memorial Hospital

A. Montague, distribution vice-president

of Columbia, has been elected president for

1952 of the Will Rogers Memorial Hospital

at Saranac Lake, N. Y., succeeding Robert

J. O’Donnell, who became board chairman,

replacing John H. Harris.

Other officers elected include Charles E.

Lewis, executive vice-president; Richard F.

Walsh, Harry Brandt, Robert Mochrie and

Herman Robbins, vice-presidents
;

S. H.
Fabian, treasurer

;
Max A. Cohen, secre-

tary; George Eby, assistant treasurer.

The board includes : Maurice Bergman,

Mr. Brandt, Mr. Cohen, Tom Connors,

George Dembow, G. S. Eyssell, Mr. Fabian,

Charles J. Feldman, William J. German,

Leonard H. Goldenson, Maurice R. Gold-

stein, Mr. Harris, William J. Heineman, J.

Robert Hoff, Harry M. Kalmine, Paul N.

Lazarus, Jr., Mr. Lewis, A1 Lichtman, Mr.

Mochrie, Mr. Montague, Mr. O’Donnell,

Sam Rinzler, Mr. Robbins, William F. Rod-

gers, Samuel Rosen, Fred J. Schwartz,

Arthur Schwartz, Sam J. Switow, Morton

G. Thalhimer, Joseph R. Vogel, Mr. Walsh,

William White, Murray Weiss, Marc J.

Wolf and Herbert J. Yates.

U-l Estimated Gross

$64,783,789 for Year
WASHINGTON

:

Universal Pictures Cor-

poration reported to the Securities Exchange
Commission this week that the company’s

estimated world gross for the quarter ended

November 3, 1951, was $20,750,000. This

compares with a gross of $16,450,000 for

the corresponding period of 1950. The esti-

mated total for the year is $64,783,789, com-
pared with $55,121,861 for 1950.
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Big Budget Plans Bring

Smiles to Studio Folk
by WILLIAM R. WEAVER
Hollywood Editor

Coincidentally simultaneous week - long

meetings of top-echelon executives of the

20th Century-Fox and Universal Interna-

tional companies at their respective studios

gave weight to the pre-holiday Hollywood

week, which normally is a take-it-easy sea-

son. The caliber and duration of the execu-

tive conferences, more eloquently than any

news that came from them, served tacit

notice on the professional community that

management is on the move. Information

issuing from the conferences was of a kind

to indicate that the direction of the move is

toward expansion of budgets and intensifica-

tion of promotional enterprise. This suits

professional Hollywood right down to the

ground.

Everyone Is Pleased with
“Bigger and Better” Talk

The pull-in-your-belt type of talk given

the picture-making population as steady diet

throughout the 1947-50 period was liked but

little and never really believed. The sus-

tained hoop-la about the virtues of bread-

and-water economy, and the buildups for

the penny geniuses reputed to have found a

formula for “reducing costs without sacri-

ficing quality,” never fooled anybody locally,

and damaged the entire industry externally.

Everybody around here has always known
that good pictures in common with other

commodities, cost big money. Production

professionals see in the renewal of the big-

ger-and-better talk on which the industry

rose to its peak of prosperity the brightest

present promise of return to that status.

A considerable majority of the hard-work-

ing and generally unquoted professionals

who devote their lives directly to the produc-

tion and improvement of pictures considers

that wave of publicity about penny-pinching

to have been more costly to the business than

any other single factor in recent years.

Economy, the earnest professional believes,

is a thing to practice but not preach.

Most of them feel that the “dollar pub-

licity” which served Barnum, Belasco and

Ziegfeld, later Zukor, Goldwyn, Mayer and

Selznick so profitably, only to come into dis-

favor when the industry began hiring public

relations experts from outside, is still the

best medicine for a sick box office. And they

name “Show Boat,” “David and Bathsheba,”

“Quo Vadis” and other recent instances of

well-publicized costliness as bearing them
out. They find encouragement in the present

indications that the policymakers are begin-

ning to share their views.

Nine pictures were started during the

week.

MGM started “Because You’re Mine,”

Technicolor, with Joe Pasternak producing

and Alexander Hall directing. Mario Lanza

and Doretta Morrow are in lead roles.

“Carbine Williams,” MGM, is being pro-

duced by Armand Deutsch and directed by

Richard Thorpe, with James Stewart, Wen-
dell Corey and Jean Hagen as principals.

“Wild Stallion,” Cinecolor, is being pro-

duced by Walter Mirisch for Monogram,

with Lewis Collins directing Ben Johnson,

Edgar Buchanan and Martha Heyer.

Julian Blaustein is producing “Don’t

Bother to Knock,” 20th-Fox, with Roy
Baker directing Richard Widmark, Marilyn

Monroe and others.

Ginger Rogers Has Lead
In New 20th-Fox Film

“We’re Not Married,” 20th-Fox, has

Ginger Rogers, David Wayne, Paul Doug-

las, Jan Sterling and Fred Allen in the cast.

Nunnally Johnson is producing and Edmund
Goulding directing.

Warners started “Alexander, the Big

Leaguer,” with Doris Day, Ronald Reagan

and Frank Lovejoy. Bryan Foy is produc-

ing, Lewis Seiler directing.

Rudy Ralston rolled “Rangers of the

Golden Sage,” Republic, with Fred Bannon
directing Michael Chapin and Eileen Jans-

sen.

Armand Schaefer began shooting “Barbed

Wire,” a Gene Autry vehicle for Columbia

release, George Archainbaud directing.

Herman Schlom launched “Marshal of

Pecos,” a Tim Holt Western, for RKO
Radio, with Stuart Gilmore directing.

THIS WEEK IN PRODUCTION:
STARTED (9)

COLUMBIA
Barbed Wire (Gene
Autry Prod.)

MGM
Because You’re Mine

(Technicolor)
Carbine Williams

MONOGRAM
Wild_ Stallion

(Cinecolor)

REPUBLIC

Rangers of the Gold-
en Sage

RKO RADIO
Marshal of Pecos

20TH CENTURY-FOX
Don’t Bother to

Knock
We’re Not Married

WARNER BROS.

Alexander, the Big
Leaguer

FINISHED (9)

COLUMBIA
A Yank in Indo-China

INDEPENDENT

OutlawWomen (Cine-
color-Howco Prod.-
Lippert release)

MGM
The Girl in White

The Merry Widow
(Technicolor)

REPUBLIC
Bal Tabarin

RKO RADIO
Desert Passage
Qash by Night

( Wald-Krasna
Prod.)

Sword of Venus
(American Pictures

Prod.)

20TH CENTURY-FOX
Outcasts of Poker

Flat

SHOOTING (25)

COLUMBIA
Rainbow Round My

Shoulder (Tech-
nicolor)

The Saber and the

Arrow

INDEPENDENT

Decision ( Pegasus
Prod., Inc.)

The Twonkey (Arch
Oboler Prod.)

Miracle from Mars
(Melaby Pic., Inc.-

U.A. release), for-

merly “Red Planet”

Limelight (Chaplin
Prod.)

Stolen Face (Intercon-
tinental Pic., Prod.
—Lippert release)

MGM
Glory Alley

Lovely to Look at

(Technicolor)

PARAMOUNT

Jumping Jacks (Hal
Wallis Prod.)

Famous (Technicolor)

REPUBLIC

Minnesota

Gobs and Gals

RKO RADIO

The Korean Story

20TH CENTURY-FOX

Cry of the Swamp
(Technicolor)
Deadline . . . U.S.A.

Way of a Gaucho
(Technicolor)

UNIVERSAL-INT'L

Francis Goes to

West Point

Lost in Alaska (for-

merly “The Sour-
doughs”)

Scarlet Angel
(Technicolor)

Claim Jumpers
(Technicolor)

Untamed
(Technicolor)

Red Ball Express

WARNER BROS.

Mara Maru
She’s Working Her
Way Through Col-

lege
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Ranh Rouses
Back in CEA
by PETER BURNUP
LONDON

:

Under a compromise plan

adopted by the Cinematograph Exhibitors

Association, J. Arthur Rank’s Odeon and
Gaumont-British theatres rejoined the CEA
last week.

Peace was reestablished with the approval

by the CEA general council of a settlement

proposal made by Sir Alexander King and
involving transfer to the organization’s five

officers of the authorit}' heretofore vested

in the CEA’s g'eneral secretary, W. R. Eul-

ler. Objections of Rank officials to the au-

thority exercised by Mr. Euller was the

prinicpal reason for the withdrawal of

Rank’s theatres from CEA membership sev-

eral months ago.

Approval of the plan came as no surprise,

since it had been learned that Sir Alexander
had held preliminary conversations with Mr.
Rank on the proposal and that it had met
with the latter’s approval. However, the

alacrity with which the Rank houses were
returned to the CEA fold, following the

general council’s adoption of the plan, was
unexpected. It had been supposed that a

face-saving delay would ensue, with the final

peace move reserved for the CEA’s annual

meeting- next March.

To accomplish the end result, however,

extended back-stage conversations which
took place at CEA’s London branch dinner

at the Savoy Hotel, and which continued

into the late hours of the night, were neces-

sary. Association leaders succeeded in

hammering out a precise formula agreeable

to John Davis, Rank’s managing director,

and to CEA’s independent exhibitor mem-
bers.

Odeon Theatres to Pay

Preferred Dividend
LONDON

:

A further payment by Odeon

Theatres, Ltd., of a half-year’s dividend on

its six per cent preferred stock on January 1,

1952, was announced here last week. In

addition to bringing the cumulative pre-

ferred stock dividends in arrears up to Janu-

ary 1, 1951, the new payment furnishes

additional evidence of the progress made on

the fiscal rehabilitation of the Rank film or-

ganization. Moreover, Mr. Rank has under-

taken the first considerable refinancing

operation within his organization since its

fiscal overhaul began three years ago. It

is concerned with British Optical and Pre-

cision Engineers, Ltd., manufacturers of film

equipment cameras, theatre seating and fur-

nishings. It is controlled by Gaumont-Brit-

ish. The plan will deal with the company’s

£1,250,000 five per cent first secured notes,

at present convertible into new four per cent

debentures.

Prepares "Drums" Brochure
Warner Brothers has prepared a special

eight-page, two-color brochure in connec-

tion with distribution of “Distant Drums,”

starring Gary Cooper. The booklet, to be

sent to Schools, libraries, civic and com-

munity groups, features an article on the

Everglades as well as pictures and back-

ground concerning the picture.

Asks British
BroductPtan
LONDON

:

Taking stock of production

potentialities here in the coming year, Tom
O’Brien of the National Association of The-

atrical and Kine employes has asked leading

producers for details of their plans. He has

also written to the Motion Picture Associa-

tion of America for similar information as

to the production program in Britain of the

association’s member companies.

Mr. O’Brien takes the opportunity of

painting a picture of pending gloom if not

utter doom unless the business forthwith

mends its ways. He lambasted in turn every

section of the trade. “Division, disunity and

—in certain quarters—deliberate disruption

are the characteristics of the industry at the

present time, and any government in the

circumstances would be entitled to write off

Such an industry as inept,” was the opening

passage.

Mr. O’Brien further warned the industry

that new forms of taxation might be intro-

duced in the next budget
;
something along

the lines of the Dalton duties, he said. He
did not dismiss either the possibility that

the entertainment tax might be further in-

creased.

“Unless the responsible elements in the

trade act, and act very quickly, we shall face

a situation next year worse than in 1947.

The year 1951 is ending without the trade

having made one yard’s progress in formu-

lating policies on these matters for next

year,” he said.

He commented on the lack of adequate

commercial liaison between the American

and British industries and saw no hope of

the trade being able to face the political

problems confronting it in the coming year.

Legion of Decency Gives

Approval to 10 Films
The National Legion of Decency this

week reviewed 10 films, putting four in

Class A, Section I, morally unobjectionable

for general patronage, and six in Class A,

Section II, morally unobjectionable for

adults. In Section I are : “Desert of Lost

Men,” “Here Comes the Nelsons,” “Murder
in the Cathedral” and “Pecos River.” In

Section II are ; “The Bushwackers,” “Death

of a Salesman,” “Miracle of Milan,” “Pic-

tura—An Adventure in Art,” “Shadow in

the Sky” and “On Dangerous Ground.”

Little Carnegie Will

Reopen December 26
Rebuilding of the Little Carnegie theatre,

pioneer art cinema house in New York, will

be completed in time for a December 26
opening, Jean Goldwurm and George
Schwartz, owners and operators, announced
last week. Costing approximately $400,000

the new theatre has a seating capacity en-

larged from 384 to 528 and embodies all

the latest improvements in acoustics and
projection. “Roshomon,” Japanese prize

film, will be the opening attraction.John Danz, president, Sterling Theatres, Seattle, Wash.
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A TALE OF
TWO TELEGRAMS

!

DEAR M-G-M: DEAR NORMANDIE:

It ^ives us ^reat pleasure to tell you

tkat we are doin^ turn-away kusiness

witk your very keautiful picture

'Pandora And Tke Flying Dutckman’

at our New Normandie Tkeatre.

Comments from our patrons are

terrific and in view of tke steady

turn-away kusiness since opening,

it is a clear indication tkat 'Pandora'

is in for a sukstantial run. Tke com-

kination of your most unusual

attraction and our most keautiful

tkeatre makes for ^reat kox-office.

You provided tke jewel kox.

'Pandora' is tke Tecknicolor jewel.

It is a privilege for us to kave its

premiere at tke Normandie. New

York's fans kave emkraced ^or^eous

Ava Gardner's reckless 'Pandora'.

Soon movie -^oers everywkere will

^asp at ker flaming loves and tke

coun tless tkrills filmed on tke

romantic Mediterranean sea-coast.

We are kappy tkat 'Pandora' kas

launcked tke New Normandie on a

kox-office career! !)!>

NEW NORMANDIE THEATRE M-G-M

JAMES MASON • AVA GARDNER in "PANDORA AND THE FLYING DUTCHMAN” • witk Nigel Patrick

Skeila Sim • HaroU. Warrender • Mario Cakre • Color ky TECHNICOLOR • Written anJ Directed ky Alkert

Lewin • Produced ky Alkert Lewin and Josepk Kaufman • (For Dorkay Productions, Inc.) • An M-G-M Picture



WOVLD ALTER
BLILDIXG CODE
Theatre Representatives in

New York State Talk
Planned Amendments

ALBANY

:

Changes in the proposed amend-

ments to the New York State standard

building code for places of public assembly

were discussed at a four-hour hearing last

week by spokesmen for motion picture the-

atres. The hearing was conducted by Com-
missioner George S. Raymond of the Board

of Standards and Appeals.

The desired changes included modification

or clarification of sections concerning stair-

ways, exit doors, ventilation of stair and
shaft enclosures, exit signs, drive-ins and

casualty reports.

Might Affect 100 Units

It was estimated that 100 theatres in the

state might be affected by the code which
applies only to cities without a bureau of

buildings and enforcement machinery for

building regulations. The cost of required

changes might be $10,000 to $15,000, it was
said.

A memorandum of “comments and recom-

mendations’’ submitted by the Theatre Own-
ers of America, including the ^Metropolitan

Motion Picture Theatre Association, ex-

pressed strong criticism of the “casualty re-

port” requirement. This is a new provision

which would require “the person in charge

of a place of public assembly to report to

the board every fire or emergency evacua-

tion and every death or personal injury oc-

curring in such a place during public occu-

pancy.”

The report would be made on blanks fur-

nished by the board and would be “confiden-

tial to the board and not a public record.”

It would be made within 10 days “after

knowledge of such event.” No report would
be required for “accidental personal injur-

ies requiring no medical treatment beyond
ordinary first-aid, nor if a satisfactory re-

port is filed with an insurance company in

this state, and the board is notified thereof.”

Called “Discriminatory’*

The exhibitors attacked the requirement as

“discriminatory” in nature and not required

of other industries. Commissioner Ray-
mond disagreed and said similar provisions

had been incorporated in codes for four

other businesses. He declared a stop had
to be put to the very large number of acci-

dents. Even if a study showed 90 per cent

of workmen’s compensation cases resulted

from accidents “beyond the board’s power
to control,” there would remain 10 per cent,

which is “too high,” he said. And he added

:

“We must find out the reasons for these acci-

dents
;
to do so, we must have a statistical

basis.”

The Commissioner agreed with a sug-

gestion by J. Dewey Lederer, chief of con-

struction and maintenance for Schine The-

atres, that the provision be rewritten to

permit filing of the report by the manager
“or his superior.” Small town managers
“are not always lucid,” Mr. Lederer ex-

plained.

In approving this change, the Commis-
sioner emphasized that “we have no pride

of authorship in this code or in the proposed

amendments. We want your advice and sug-

gestions.” He said the purpose of the pro-

posed changes was two-fold : to eliminate

the large number of “variations” which have
been filed since the present code took effect

May 1, 1949, and to refine and improve it.

He stressed that “the board’s permanent re-

sponsibility is safety to the public, but we
wish to achieve this without causing undue
hardship to operators of places of public

assembly. We want to be fair.”

Another Hearing January 14

Another hearing is to be held at the Al-

bany offices of the Board of Standards and
Appeals January 14. Copies of proposed

changes decided in the interim will be sub-

mitted in printed form to those who attended

the hearing last week.

A long discussion ensued on a section re-

quiring that a “screen constructed after Jan-

uary 1, 1952, shall be so located or shielded

that pictures shown thereon shall not be

visible from any highway.” The TOA-
MMPTA memorandum objected to this, but

Commissioner Raymond suggested that the

regulation, which originated with the state

police, be tried out.

A question by Louis Sumberg, attorney

for Lamont Theatres, brought out that the

proposed revised code would permit wooden
screen frames for new drive-ins. They are

not now permitted for new installations.

Mr. Lederer approved portions of the

proposed amendments but questioned the

soundness of several affecting present struc-

tures. He particularly challenged a require-

ment that stairways leading from the bal-

cony to the lobby be enclosed and fire-

proofed, while those leading to the foyer

need not be enclosed.

Court Allows 20th-Fox

To Build in Denver
Permission to build a new theatre in Den-

ver, Colo., was granted Twentieth Century-

Fox Wednesday by Judge Alfred Coxe in

New York Federal District Court. Judge
Coxe ruled that the new theatre would not

violate the provisions of the New York anti-

trust decree. Phillip Marcus, assistant U. S.

Attorney General, told the court that the

Department of Justice had no objection to

the move. The court overruled arguments

against the petition entered by John Wolf-
berg, independent Denver circuit operator.

Galdherg to

Mtead A.tHed
Of HViseonsin
MILWAUKEE: S. J. Goldberg last week

was elected president at the annual “Movie-

time” convention of the Allied Independent

Theatre Owners of Wisconsin which also

paid tribute to William F. Rodgers, stepping

down as sales head of MGM, and passed

a series of resolutions on current industry

problems.

Elected with Mr. Goldberg were Eric

Brown, vice-president; J. J. Goderski, sec-

retary; Oliver Trampe, treasurer, and Ben

Marcus, national director. The new board

of directors includes Mr. Goderski, A.

LaPorte, A. Provinzano, Mr. Trampe,

Floyd Albert, John O’Connor, Mr. Marcus,

Russell Leddy, C. L. Baldwin, Mr. Brown,

Mr. Goldberg, John Adler and F. McWil-
liams.

The convention, noting with regret the

decision of Mr. Rodgers to relinquish his

duties and observing that “often apprecia-

tions are said too late,” resolved to express

its appreciation to Mr. Rodgers “for the

efforts he has made to bring our industry

closer together and our happiness that he is

not retiring but will continue his active

interest in our business in an advisory

capacity and we wish him many years of

health and happiness.” The group further

resolved to send its greeting to Charles

Reagan, successor to Mr. Rodgers.

Keynoting the convention were attacks on

percentage terms, bidding, the print short-

age and advance admission prices. Mr.

Marcus, past president, said most dis-

tributors were cooperating in trying to solve

these problems, but he stressed that “there

is no exhibitor, large or small, who can

pay more for his film that his intake at the

box office.” He also warned exhibitors not

to minimize television.

Name Film Executives to

Mass Media Commission
To aid its work in building religious and

racial understanding, the National Confer-

ence of Christians and Jews has formed a

Commission on Mass Communications with

representatives of motion pictures, radio,

television, press, advertising and other

media. Harold E. Fellows, president and

general manager of the National Association

of Radio and Television Broadcasters, was
elected first chairman of the commission at

the organization meeting in New York last

week. Film members of the commission in-

clude Taylor Mills, of the Motion Picture

Association of America; Gael Sullivan, ex-

ecutive director. Theatre Owners of Amer-
ica; Abram F. Myers, board chairman, Al-

lied States Association; Max E. Youngstein,

vice-president. United Artists
;

Robert J.

O’Donnell, general manager. Interstate Cir-

cuit; Oscar Morgan, short subjects, sales

manager. Paramount, and J. Robert Rubin,

vice-president, Loew’s.
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Lons B. IMayek returned to Hollywood
last weekend after conferring with indus-

try executives in New York for two
weeks.

Kenneth Rohinson, United Artists sales-

man for the Boston exchange, has been

promoted to the post of sales manager,

succeeding Irving Mendei.son, who re-

signed recently.

M.\x RIelincoff. formerly associated with

Warner Brothers New England Theatres,

has been appointed theatre supervisor for

B & Q Theatres of New England, effec-

tive immediately.

William RE Pizor, vice-president of Lip-

pert Productions, has just returned from

an extensive trip to Europe during which

he visited various franchise holders."

Leo E. Samuels, Walt Disney sales ex-

ecutive, returned to New York last

weekend from a tour of Latin America on

behalf of the forthcoming Spanish and

Brazilian version releases of “Alice in

Wonderland.” He also negotiated for the

showing of last year’s hour-long Walt
Disney TV^ Christmas Show on “Alice”

in Cuba, Rlexico and Argentina.

R'Iorris Finkel has been reelected chair-

man of the board of directors of Allied

RIotion Picture Theatre Owners of West-
ern Pennsylvania.

J. J. RIcFadden, RKO salesman in Phila-

Lippert Sales Meeting
In Chicago Dec. 27-29

Lippert Pictures will hold its first national

sales convention at the Blackstone hotel,

Chicago. December 27-29, with Robert L.

Lippert, president, and Arthur Greenblatt,

vice-president and general sales manager,
presiding. The company’s product for the

coming year will be outlined by Rlr. Lip-

pert and Rlr. Greenblatt will set sales poli-

cies. Also attending will be home office ex-

ecutives, division and branch managers,

salesmen and hookers representing the com-
pany’s 28 exchanges.

Berenson President of

Gulf States Allied
NEIV ORLEANS: Abe Berenson last week
was elected president of the Allied Theatre
Owners of the Gulf States at the organiza-

tion’s fifth annual convention at the Hotel
Roosevelt here. Elected with Rlr. Berenson
were F. G. Pratt, Jr., vice-president; Lewis
Watts, treasurer; L. C. RIontgomery, chair-

man of the board, and Harold Bailey, secre-

tary for another term. The four directors

reelected to three-year terms included Locke

delphia, has been elected president for the

coming year of the Collosseum in that

city. Other officers elected are Keith
Godfrey, vice-president; Joseph Schaef-
fer, secretary, and Edward Gottschalk,
treasurer.

Hans Egolf, Warner manager for Belgium,

has been named supervisor for Switzer-

land, it is announced by Joseph Hummel,
Warner manager for Continental Europe.

He will continue as Belgian manager.
RIrs. Liv Bjornstad, acting manager of

Oslow, Norway, has been appointed

Warner manager for Norway.

The Variety Club of Illinois has elected the

following to its 1952 hoard of directors:

Edward Brunnrll, Joe Berenson,
.Sam Levinson, Bruce Trinz, RIike

Stern, Ted Reisch, Leo RIiller, Ar-
thur RIanheimer, Clarence Klein,

Irwin Joseph and Richard Graff.

Thomas A. Delbridge, manager of Loew’s

theatre, Nashville, Tenn., has been ap-

pointed foreman of the Davidson County

Jury by Judge Charles Gilbert. Rlr; Del-

bridge served on the grand jury several

years.

Arthur Herskovitz, formerly in charge of

RKO’s foreign 16mm activities, has been

appointed assistant to Ned Clarke, RKO
Latin American and Far East home office

division manager. Charles G. Belmont,

formerly assistant lo Mr. Herskovitz, has

been placed in charge of 16mm activities.

Bolen, Nick Lamantis, William Sendy and

B. V. Sheffield. Teddy Solomon is a new
director. At the convention, Trueman T.

Rembusch spoke on arbitration, the illegal

fixing of admission prices and, also on

theatre television. Rlax E. Youngstein of

United Artists was among others addressing

the two-day business sessions. He discussed

CORIPO and then gave an account of UA’s
program and activities.

Nine Churches Join to

Distribute Films
Nine Protestant denominations have

joined to form Church Film Libraries, Inc.,

a non-profit organization designed to facili-

tate the distribution of 16mm films to

churches. Rev. Kenneth L. Holst, executive

director of the group, has announced. An
office already has been established in Pasa-

dena, Calif., to serve California, Nevada
and Arizona. The nine denominations rep-

resented include Disciples of Christ, Augus-
tana Lutheran Synod of California, Epis-

copal, Baptist laymen, Congregational-Chris-

tian, the Friends, United Presbyterian

Synod, United Lutheran Church and Baptist

Churches of Southern California.

CStJ Carries
lA Fight to

High Court
WASHINGTON: The Conference of

Studio Unions last week carried its long-

standing fight with the major studios and

the lATSE to the United States Supreme
Court.

It asked the high tribunal for a review

of a decision of the Ninth Circuit Court of

Appeals which upheld a District Court order

throwing out the Conference’s dainage-and-

injunction anti-trust suit against the pro-

ducers and the lATSE.
That suit, which grew out of a long and

bitter jurisdictional dispute between the

lATSE and the CSU, alleged a conspiracy

between the studios and the lA. The CSU
charged that this involved a violation of the

anti-trust laws.

The CSU said several thousand of its

members had been discharged and its unions

broken up as part of the lATSE-producer
conspirac}' to destroy independent produc-

tion. It said further that the lATSE had
promised to give the major studios better

wage rates and more skilled labor than it

gave the independents.

These contentions were thrown out by the

District Court and, on appeal, by the Circuit

Court. Following that, the CSU turned to

the Supreme Court.

Kirsch Demands Majors

Take Stand on TV Films
CHICAGO: Jack Kirsch, president of Al-

lied Theatres of Illinois, in a strong state-

ment to that organization’s board of direc-

tors and unanimously approved by that

body, Wednesday called upon the presidents

of all major producing and distributing com-
panies to declare their position on the issue

of selling motion pictures to television. Rlr.

Kirsch said that “exhibitors must know
where they stand in this whirlpool of un-

certainty. ... If ever there was a time for

plain talking, this is it. If ever there was
a time for the majors to let exhibition know
where they stand on this issue, this is it.

The time for pussyfooting is passed.”

Paramount Coordinates

"Greatest Show" Tieups
Rferchandising representatives of 18 firms

this week participated in an over-all policy

meeting with Paramount Pictures to set tie-

ups for Cecil B. DeMille’s Technicolor pro-

duction, “The Greatest Show on Earth.” Ac-

cording to Sid Rlesibov, Paramount director

of exploitation, this was the first time a tieup

policy was discussed at a general meeting

with members of different companies cooper-

ating on a motion picture promotion cam-
paign. The usual practice has been to deal

with the companies on an individual basis, he

said. The purpose of the general meeting

was to avoid duplication of effort and con-

fusion.
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B. S. Mass
Bias at 73

Benjamin S. Moss, 73, pioneer motion

picture exhibitor and theatre builder, died

December 12 at his home in New York.

He was president of the B. S. Moss Corpo-

ration, which operates theatres in New
York, Long Island and New Jersey.

An early operator of both motion picture

and vaudeville theatres, Mr. Moss in 1920

combined his circuit of theatres with B. F.

Keith and F. F. Proctor, which was called

the Keith-Moss-Proctor circuit. He disposed

of his interest in this circuit in 1928 to

RKO. Among some of the theatres he built

are the Broadway, the Trans-Lux at 49th

and Broadway, and the Criterion. He also

presented the first New York stage pres-

entation of television.

He was associated with William Ran-
dolph Hearst in the making of such silent

films as “Elinor Glynn’s Three Weeks” and
“Boots and Saddles,” and was president of

Explorer Submarine Corporation, which
built a baby submarine designed by Simon
Lake. Mr. Moss was active in many Jewish
charities, the Boy Scouts of America and
was president for many years of the Vaude-
ville Managers Protective Association. He
became a theatre operator through early

business dealings with William Fox and
Marcus Loew. His wife, a son and a daugh-
ter survive.

M. F. Leopold, Bureau

Of Mines Film Chief
M. F. Leopold, 68, chief of the Bureau of

Mines’ motion picture production section,

died in Washington December 11. In charge
of the Bureau’s film section for more than

25 years, Mr. Leopold set the pattern under
which educational films distributed by the

Bureau are financed by sponsoring industrial

concerns. Among the numerous commen-
dations he received during his Government
career was the Interior Department’s Dis-

tinguished Service Award.

Claude J. Musselman
Claude J. Musselman, 65, former west

Texas theatre operator, died recently in

Paris, Texas. He was president of Texas
Independent Theatres in 1915, and organized
Texas Consolidated Theatres with L. L.

Dent while living in Dallas in 1925 and 1926.

John Warfield
John Warfield, 76, retired theatre man-

ager and brother of the late David Warfield,
died December 14 in San Francisco.

John B. Eames
John B-. Eames, of Littleton, N. H., died

there December 1 1 after a short illness. He
operated three theatres in the area.

Alice Enright
Alice Enright, booker for 31 years at the

Paramount exchange in Chicago, died there
suddenly, December 13.

RKO THEATRE PROXY
COUNT DELAYED
With a considerable number of

proxies still to be counted at Dover,

Del., the results of the stockholders'

vote in the RKO Theatres dispute

over makeup of the board of direc-

tors, was still unknown this week. It

appeared, further, that nothing would

be known until another meeting Jan-

uary 3. The counters and watchers

for both sides—management and the

group headed by David Greene

—

will break off their work for a period

during the holidays, further delaying

the count.

Vtva Mare
Jain MBA.A.
WASHINGTON-. Edward Cooper, staff

director of the Senate Majority Policy Com-

mittee, and Griffith Johnson, top economist

for the Economic Stabilization Agency, are

joining the Motion Picture Association of

America, it was confirmed this week.

Mr. Cooper, once a radio-television ex-

pert on the staff of the Senate Interstate

and Foreign Commerce Committee, takes

over as director of MPAA’s television de-

partment January 2. He is expected to do

legislative liaison work as well.

Mr. Johnson, the new economic adviser to

Eric Johnston, MPAA president, worked

closely with the latter during his term as

Economic Stabilizer. He was with the

OPA during World War H and then with

the Budget Bureau. He said last week that

he would work with Mr. Johnston chiefly

on foreign problems, including remittances.

Altogether, Mr. Johnston has brought

five former Government employes to the

MPAA since returning as MPAA presi-

dent. They include, besides Mr. Cooper and
Mr. Johnson, Ralph Hetzel, in charge of

the MPAA’s New York office; George
Vietheer, who will run the Washington
headquarters, and Norman Kuhne.

Withholds "Desert Fox"

Release in Germany
“Until the situation changes,” Twentieth

Century-Fox has agreed to withhold German
distribution of “The Desert Fox” at the

request of the Office of the United States

High Commissioner for Germany, according

to press reports from that country. Spyros
Skouras, president of the film company, was
said to have personally assured Shepard
Stone, director of the Office of Public Af-
fairs, that the picture will not be released,

as originally scheduled, in January or Feb-
ruary.

Expands New York Offices

Jack H. Levin Associates, national sur-

vey, research and checking company, has
expanded its executive offices in the Para-
mount Building, New York.

BCA Offers

Mashless
Film Screen

Calling the Schlar.ger-Hoffberg maskless

screen system the “first major improve-

ment in 25 years in the pictorial presenta-

tion of motion pictures,” RCA announced

this week distribution of the screen through

its theatre supply dealers. The announce-

ment was made at a demonstration for the

press of an installation just completed in

New York at Leo Brecher’s Plaza theatre

on 58th Street. This installation followed

one made last fall by Mr. Brecher in his

Plaza theatre in suburban Scarsdale, to test

public reaction.

Like that in Scarsdale, the New York

screen structure, with surrounding wings

of angle and curvature to receive and re-

direct the image light, is of “package” type

designed to make the innovation available

to any existing theatre. Components are

prefabricated for economical adaptation to

various screen area dimensions and archi-

tectural forms. Screen material is used for

all reflecting surfaces, including the flanges

and wings. In both of the first two installa-

tions, this material is RCA’s all-plastic

fabric with diffusive embossings.

The demonstration in New York was

under the direction of Martin F. Bennett,

manager of RCA theatre equipment sales.

Also present were the developers of the

screen, Ben Schlanger, architect, and
William A. Hoffberg, engineer; Mr.
Brecher, and Ben Perse, president of the

Capitol Motion Picture Supply Corporation,

RCA dealers in New York.

"Quo Vadis" Gross Tops
Million Dollar Mark
MGM’s “Quo Vadis,” now playing in

eight cities, already has run up a gross fig-

ure in excess of $1,000,000, over half of

which was realized in New York where the

film is in its sixth week at the two-a-day

Astor and continuous-run Capitol. On
Christmas Day, the film will begin continu-

ous runs at eight more theatres with ad-

missions running from 90 cents to $1.50. An
experimental feature at these engagements
will be an interim admission price of $1.10

between 5 and 6 P.M. The eight theatres

are the State, New Orleans; Buffalo, Buf-
falo; Loew’s, Indianapolis; Midland, Kansas
City; Orpheum and State, Boston; Palace,

Washington; State, Norfolk. In New York,
the film will bow out of the Capitol Decem-
ber 30 and on January 1 the Astor will

switch to a continuous run policy.

Gets Flaherty Material
Mrs. Robert Flaherty, wife of the late

documentary film producer, this week pre-

sented to the Museum of Modern Art in

New York a collection of motion picture

films, stills, scenarios, diaries and other

documents relating to Mr. Flaherty’s 40-year

career.

MOTION PICTURE HERALD, DECEMBER 22. 1951 35



More than 300 midnight pre- .

views on New Year’s Eve will /
/

^

prove that this is the greatest / _

from today’s greatest team in i

show business! General release

in February — accompanied by ^

national magazine ad support

in Life, Collier’s, Look and Sat.

Eve. Post— plus fan publications.

Ladies ana gentlemen, the fight to end

all fights! Dean introduces the Champ
who makes the pros look like amateurs . .

.

When a couple of able-bodied seamen

deposit Jerry at the Blood Bank, the

laugh dividends are plenty big . . .

Enlistment gags that are 1-A for hilarity!

Sure, the Navy needs men but the

question is: does it need Jerry lewis?

RECORDS



“The Sailor’s Polko^
“Never Before”

“The Old Calliope”
“Merci Beoucoup”

Today, Tomorrow, Forevei^

The comedy torpedo roars out more Honolulu’s exotic hula dancers are really Jerry tries a mopping-up action on the Half a dozen big musical numbers include
laughs when the boys date up with something to see! And who's the hula gal’s whole ocean from the deck of a sub- terrific show stoppers like "The Sailor’s

Corinne Calvet and Marion Marshall. star pupil? Why Jerry — of course! merging submarine — a flood of fun! Polka” and "The Old Calliope.’’



CHICAGOALBANY
Holiday spending and shopping affected

grosses, although on some nights downtown
theatres received an influx of customers at

nine o’clock. . . . The Strand registered its

biggest week in recent months with “A
Place in the Sun.” The picture played here
late but this was no box office deterrent. . . .

“Quo Vadis” was previewed in the Dela-

ware theatre, which suspended the regular

show for the night. Father Thomas L. Carr,

assistant pastor of the Cathedral of the Im-
maculate Conception, was among other

guests. . . . Visitors included
: J. Dewey

Lederer, Joseph F. Stein, Gus Lampe and
Seymour Morris, of the Schine Circuit,

Gloversville
;
Fred Haas, maintenance chief

for Fabian Theatres; Harry Morgovin, Co-
lumbia district manager

;
and Dan Laven-

thal, assistant to Nat Levy, RKO division

manager. . . . Harold Gabrilove, chairman
of the Variety Club Big Brother drive, ap-

pealed on a WRGB telecast for donations

to Camp Thacher. Robert B. Hanna, Jr.,

manager of WRGB and WGY, is a Variety

Club member. . . . Heilman Theatres in Al-
bany and Troy staged a Turkey Night as

a pre-Christmas promotion.

ATLANTA
Loew’s Grand opened its fourth week of

“Quo Vadis” with roadshow prices. . . . Pete

Freeman acquired the Star theatre, Blacks-

burg, S. C., from Stewart & Everett. . . .

The new 20th Century-Fox exchange in

Jacksonville, Fla., will open around the first

of the year with Marvin Doris as branch

manager, transferred from the Atlanta

branch. . . . Mrs. Arthur C. Bromberg, wife

of the president of Monogram Southern Ex-
changes, has returned to her home after a
stay at the hospital here. . . . Booking and
visiting: Bill Griffin, Cullman Amusement
Co., Cullman, Ala.

;
L. J. Duncan and Sid-

ney Laird, West Point Amusement Co.,

West Point, Ga.
;

P. L. Taylor and A. L.

Bishop, Bishop Theatres in Georgia; Ebb
Duncan and Clyde Sampler, Duncan theatre

in Georgia. . . . The town of Marysville,

Tenn., has started Sunday films. . . . John
Crovo and Robert Dunbar will conduct the

northern district drive for the Will Rogers
Memorial Hospital. . . . Paul Robinson,
manager, Florida Amusement Co., in Dania,
Fla., said the State theatre would open soon
with Mrs. Robinson as manager. . . . Mrs.
T. B. Haynes, owner of the Town theatre

in Collerville, Tenn., has completed instal-

lation of all new equipment in the theatre

.... Carl Floyd, president of Floyd The-
atres in Florida, said work on his new
drive-in at Haines City, Fla., will start at

once with room for 325 cars.

BOSTON
George Kraska has acquired the New

England rights from independent producer

David Brill of “The Fighting Rats of To-

bruk,” a drama of the North African cam-
paign, starring Chips Rafferty. Mr. Kraska
has associated himself with Regal Pictures

Corp., with Eddie Ruff and Irving “Mac”
Farber handling the selling in this territory

. ... In connection with “The River” which
has completed its 11th week at the Beacon
Hill theatre, the young star of the film,

Adrienne Corri, visited Boston for four ra-

dio appearances and two personal appear-

ances. . . . Louis Score of Randolph, Me.,
said his newly-rebuilt Randolph theatre is

set to open. Capital Theatre Supply installed

the RCA booth equipment, special carpets.

International seats, draperies and fixtures

. . . . When Jed Prouty gave up the lease

on the Rialto, Everett, to concentrate on
the Park, Nashua, N. H., Bob Rappe took

it over. Mr. Rappe had been manager of the

Colony, Lynn. Arthur Rosenbush, who had
managed the Park has resigned. . . . Leigh-
ton K. Godfrey Enterprises of Fairlee, Vt.,

is constructing a new drive-in in Orford,
N. H., near Dartmouth College.

BUFFALO
Tent No. 7, Variety Club has decided to

sponsor the local appearance of the Gene
Autry show in Memorial Auditorium on the

afternoon and evening of February 4. . . .

The Jacobs brothers, owners and operators

of Sportservice, will donate the proceeds of

the Buffalo-Providence hockey game Feb-
ruary 20 to the Variety Club. . . . Elmer F.

Lux, general manager of Darnell Theatres

and president-elect of the Buffalo City

Council, was master of ceremonies of the

entertainment part of the Ad club’s annual

Christmas party. ... At the annual business

meeting of Buffalo Bill Tent, Circus Saints

and Sinners in the Buffalo Club, Dick Kem-
per, zone manager, Dipson theatres, was
thanked for the job he did as ringmaster at

the recent Fall Guy gathering of the organ-
ization. . . . Charlie McKernan, manager
of the Seneca, attracted a lot of extra busi-

ness to his theatre the other evening when
he staged a variety revue in co-operation

with a community dancing school. John
Zimmerman, manager of the Niagara, put

over the same idea with much success re-

cently. . . . John Shelvet, manager of the

Dipson Amherst, put on the finals of his

amateur show series the other evening and
jammed the house. . . . Tony Bennett and
Buddy Rich topping a four-day stage show
in the local Paramount.

WHEN AND WHERE
January 20: Second annual communion

breakfast of motion picture industry

Catholics, in New York, Waldorf Astoria

Hotel, and Toronto.

February 12: Screen Writers Guild, annual

awards banquet, Hollywood.

Below zero weather following 11 inches

of snow hit business here over the weekend.
As usual, the city’s traffic system suffered

from an attack of paralysis brought on by
the wintry blasts. . . . The downtown Mon-
roe and MeVickers, both of which ordinarily

show second run bills, have booked in first

run programs for the holidays: “Weekend
With Father” goes into the MeVickers, and
the Monroe will double “Happy Go Lovely”
with “Hard, Fast, And Beautiful”. . . . Va-
riety Club of Illinois’ 1952 Board of Direc-

tors includes only three holdovers from last

year’s board, Joe Berenson, Eddie Brunnell

and Sam Levinsohn (beside the ex-officio

former chief barkers), with first-termers

Mike Stern, Bruce Trinz, Ted Reisch, Leo
Miller, Art Manheimer, Clarence Keim, Ir-

win Joseph, and Richard Graff moving in

to help direct the club’s activities for the

coming year. . . . The Rita theatre on Went-
worth Avenue in Chinatown has been taken

over by the Sung Sing Corp., operators of

Chinese-language theatres in New York and

San Francisco, for the exhibition of Chinese

pictures made in Hong Kong. . . . The Chi-

cago theatre will cater to the children dur-

ing the holidays, running a Randolph Scott’s

“Man in the Saddle,” Mong with five car-

toons. Clowns will entertain the kids in the

lobby. . . . Alliance circuit will let kids in

free at all their houses on Saturday, De-

cember 22, as a gesture of appreciation for

their patronage throughout the year. . . . The
Variety Club was tendered an appreciation

dinner by the board of Larabida Sanitarium

for contributing more than $140,000 to the

institution over a period of the past eight

years.

CINCINNATI
The elected board of directors of the Cin-

cinnati Variety Club, Tent No. 3, has re-

elected Vance Schwartz, circuit operator, as

chief barker. Jack Finberg was retained as

first assistant chief, and Herman Hunt se-

lected as second assistant chief barker. Also

reelected were William Onie, dough guy and

Saul M. Greenberg, property master. Allan

S. Moritz succeeds himself as representative

to the international convention. . . . Al-

though 19 suburban theatres in the Greater

Cincinnati area recently were granted a 10

per cent reduction in their real estate taxes,

following an appeal to the Board of Tax
Appeals, they now seek a further reduction

“because television and other conditions

have caused us to lose money.” The attorney

for the theatres contends that the board did

not give sufficient consideration to existing

economic conditions when allowing the 10

per cent slash. . . . Having recovered from

an operation performed in an Indianapolis

hospital. Jack Marks has resumed his man-

agerial duties at Clarksburg, W. Va. . . .

At Irvine, Ky., the Estill theatre, recently

{Continued on opposite Page)
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sold by order of the court at the insistence

of the Marcum heirs, has been taken over

by Mr. and Mrs. Russell McClanahan, who
will reopen the house soon. ... A few of

the drive-ins in the territory, including the

Twin drive-in, in Cincinnati, are operating

throughout the winter, by use of electric in-

a-car heaters.

CLEVELAND
Associated circuit, Washington circuit

and Modern theatres are closing all houses

on Christmas Eve, irrespective of other the-

atre policies. . . . Irving Fields, well-known
in the exhibition and equipment field, was
married recently to Pearl Bernhardt of this

city. . . . Cleveland city amusement tax col-

lections show a decline during the past three

years. . . . Sanford Leavitt of the Washing-
ton circuit has been added to the Variety
Club board of directors by Henry Green-
berger, newly appointed chief barker. . . .

Greater Cleveland now has 96 theatres in

operation, including first and subsequent
runs. . . . Mollye Davis, MGM cashier, won
a Plymouth car in a B’nai B’rith drawing.
. . . . Army Sgt. Dan Ensel, former 20th-
Fox shipper, now stationed in Germany,
wrote his former colleagues he visited the
20th-Fox offices in Vienna. . . . Annual
Warner Ohio zone manager’s meeting was
to be held Tuesday. . . . Snow and ice slowed
traffic but did not tie up any film deliveries.

. . . . “Quo Vadis” in its 3rd week, contin-

ues to pile up sensational pre-holiday gross-
es at Loew’s Stillman theatre where it prob-
ably will hold until at least the middle of

January. . . . “The Racket” is also doing
business in all key spots of this territory.

DENVER
Frank Ricketson, Jr., president of Fox

Intermountain Theatres, was again elected

president of the Central City Opera House
Association, which sponsors the annual play

festivals at the 73-year-old opera house at

Central City, Colo. His executive assistant,

Robert Selig, was again elected to the board
of directors. . . . Sgt. Fred Anderson, sales-

man for Western Service & Supply, has re-

turned to work after 14 months in Korea,
serving in the Marines. . . . Morris Rosen-
blatt has been added as student booker at

Universal. . . . A. C. Lyles, Pine-Thomas
publicity man, in Denver. . . . Ward Pen-
nington, r^aramount branch manager, on
vacation. . . . Gene Vitale, Paramount as-

sistant booker, father of a son, Mark An-
thony, born at Presbyterian hospital. . . .

Ben Duran, recently with the YMCA, has
been hired as assistant booker at the Lippert
exchange. Going from the Lippert exchange
to the Lippert sales meeting in Chicago
were Tom Bailey, franchise owner; A. G.
Edwards, office manager, and Joe Clark,
salesman. Going from the Salt Lake City
branch will be A1 Maybey, branch manager,
and Walter Stenzer, office manager.

DES MOINES
The Rocket theatre, in Des Moines, has

been purchased by S. A. Vogl from the Tri-

States Theatre Corp. The theatre, built in

1913 by A. H. Blank, was one of the first

in the state constructed expressly for the
showing of motion pictures. Its name was
changed from the Garden after it was re-

modeled in 1949. Mr. Vogl, who has been

NEW CHIEF BARKER

DAVE MILLER, Buffalo branch manager far

Universal • International, has been elected
chief barker for 19S2 of Tent No. 7, Variety
Club of Buffalo, by the new board of di-

rectors. Mr. Miller was the Erst chief barker
of Tent No. 7, when it was organized 17
years ago. Other new officers are: Max
Yellen, managing director of Midland Prop-
erties, Inc., Erst assistant chief barker;
Robert Hayman, executive of Hayman Thea-
tres, Niagara Falls, second assistant; Arthur
Krolick, general manager, Buffalo and
Rochester UPT, dough guy and W. E. J.

Martin, drama editor of the Courier-Express,
property master. The new officers will be
installed at a special meeting in tent head-
quarters, 193 Delaware avenue, early in

January.

with Tri-States since 1933, will manage the

theatre. . . . The entire projection and sound

system at the Wayne theatre, Corydon, has

been rebuilt, according to manager Frank
Smith. . . . Don Gran, owner of the Sioux
theatre at Sioux Rapids, has been named
secretary of the Sioux Rapids Chamber of

Commerce. . . . Adult admission prices at

the Grand theatre in Grand Junction have
been raised to 45 cents. The theatre will

revert to two changes of program weekly

instead of three as in the past. Increased

costs were cited as the reason for the boost

in ticket prices. . . . Monogram’s Lee Har-
ris and Harry Johnson were married at the

Methodist church.

DETROIT
Zero weather, snow and sleet has cut

down theatre attendance severely. Weekend
business was fair with “An American in

Paris” continuing to do okay in its fourth

week at the Adams. . . . Persons connected

with the industry in Detroit, including

wholesalers and film operators, contrib-

uted 4,000 pounds of scrap metal last week
in an effort to interest other industries in

conducting similar scrap drives. . . . James
Kennedy of Kennedy Motion Picture Serv-

ice is leaving for Florida and Cuba after

January 1 for an extended vacation. . . . A1
Broder, formerly of Broder Theatres, is in

Florida recuperating from bronchitis. . . .

Clarence Weaver has taken over as manager
of the Cinema Theatre replacing Neil

Tailing who resigned to take over as super-

visor of a theatre circuit being formed on
the Florida west coast. Mr. Tailing is now in

Sarasota. . . . Victor A. Dodge, former man-
ager of the Weston, is now with the Kil-

bridge circuit as relief manager. . . . James
H. Fisher, former manager of the Grant, is

now in New York mahaging a theatre.

HARTFORD
Bob Elliano has been installed as chief

barker. Tent No. 31, Variety Club of Con-
necticut. Other officers

:
John Pavone, first

asistant chief barker; Morris Jacobson, sec-

ond assistant chief barker; Sam Germaine,
dough guy; George Weber, property master;

board of directors, Ben A. Simon, Gillespie

Milwain, Hy Levine, Henry Smith, Joe
DiFrancesco, George H. Wilkinson, Jr., and
Sam Waserman. . . . Henry L. Needles,

recently-resigned Hartford district manager,
Warner Bros. Theatres, now managing di-

rector of this city’s new first-run foreign

film house, the 700-seat Art, has pushed back
opening night from December 26 to De-
cember 28 because of unavailability of Gov.
John Lodge and other state officials for

December 26. “The River” will be opening
attraction. Mr. Needles was to be honored
on Wednesday night at a testimonial dinner

by several hundred persons, representing the

motion picture industry throughout the

northeast. . . . John Fankhauser has been
named publicity director of the Parsons
theatre, Hartford. . . . Hartford Visitors

:

Herman M. Levy, general counsel. Theatre
Owners of America; Harry Feinstein, zone
manager, and James M. Totman, assistant

zone manager, Warner Bros. New England
Theatres

;
Sam Cornish, Niantic theatre,

Niantic, Conn. ... For the first time in

many weeks, downtown Hartford first-runs

had no holdovers, with a number of reissues

booked into a few of key houses. Newcomers
included “Too Young to Kiss,” “Cross-
winds” and “Cave of Outlaws.”

iNDIANAPOLIS
Claude McKean was elected chief barker

of Indianapolis Variety Monday night.

Other new officers include Burdette Peter-

son, first assistant chief barker; Richard
Lochry, second assistant; Barney Brager,

property master
;
Morris Cantor, dough guy,

and Guy Hancock, chairman of the Heart
Fund committee. . . . Marc Wolf, chief

barker of Variety International, returned

home from his flight to Dublin, London and
Rome. . . . The blizzard kayoed the window
sale for the Met’s “Fledermaus” at Loew’s
Friday and Saturday, but it wound up with
a healthy $15,000 for three performances
thanks to a strong advance sale. . . . Re-
public, which has to vacate its present quar-
ters by March 1, is looking for a new loca-

iton on the film row. . . . Indiana Film
Transit has filed with the Public Service
Commission for a 10 per cent rate increase.

... Joe E. Brown was here Friday and
Saturday to entertain at a Columbus, Ind.,

industrial party. . . . James Ackron, former-
ly with the Mailers circuit, is now manager
of the Riley at Greenfield.

KANSAS CITY
Howard Burkhardt, manager of the

Loew’s Mildand theatre at Kansas City, in-

vited 500 persons to the Kimo for a preview
(Continued on page 42)
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TOLEDO • FLINT

CUMBERLAND

ERIE*SAN DIEGO •AKRON

POUGHKEEPSIE • ELGIN

WATERBURY • BAYONNE

DAVENPORT • LOWELL

DAYTON • CINCINNATI
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• OKLAHOMA CITY • SAN FRANCISCO

RACINE • ATLANTIC CITY • PATERSON

CHICAGO • SIOUX CITY • CHAMPAIGN

NE ORLEANS • TRENTON • LINCOLN

JAMESTOWN • WASHINGTON, D. C.

SHEBOYGAN • MEMPHIS TUCSON

DES MOINES • CEDAR RAPIDS

DUBUQUE • GRAND RAPIDS

!E • GEORGE TOBIAS • Scieen riay ty ROLAND KIBBLE ind FRANK DAVIS • Muced by HAROLD HECHT • A NORMA PRODUCTION • Directed by WILLIS GOLDBECK
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of “Quo Vadis”. Despite the hazardous con-
dition of the streets, and temperature near
zero, the house was almost full. The guests
were exhibitors, clergy, members of the

school board, heads of radio stations, editor-

ial staff of the Kansas City Star, and adver-
tising managers of stores who have already
arranged tieins. “Quo Vadis” starts at the
Midland on Christmas Day. . . . The Kimo
ends the fifth week of “Oliver Twist,” and
opened with “A Christmas Carol”. . . . Dan
Peyton sold his Strand at Mt. Vernon to

Grover C. Brooks.

LOUISVILLE
Tax revenue on amusement (combined)

for October, 1951, was $13,998 higher than

for corresponding month in 1950. Tax rev-

enue for July through October, 1951 was
$42,159 higher than for a similar period in

1950. . . . Out of town exhibitors seen on the

row recently included: Ted Rose, Chakeres
Theatres, Springfield, Ohio

;
Williard Wilde-

rick. New Washington theatre. New Wash-
ington, Ind.

;
Shirley Chism, New Ace the-

atre, Brandenburg, Ky.
;
Gene Lutes, Capitol,

Frankfort, Ky.
;

Tex Richards, State,

Crouthersville, Ind.; J. E. Elliott, Jr., Cardi-
nal, Hodgenville, Ky.

;
and Homer Wirth,

Crane, Crane, Ind. . . . With the closing of

the East drive-in and Dixie drive-in theatres

here, Floyd Morrow, executive director

made plans for his annual vacation trip to

Florida. . . . The Ronnie drive-in theatre,

London, headed by J. B. Minnix, has been
officially opened. ... A meeting of drive-in

theatre owners in the Louisville area was
held at the Falls City Theatre Equipment
Co., here. One of the main purposes of the
meeting was to form a drive-in association.

On hand for the opening session was Lou
Arru, Eddie Huber, I. T. Smith, Floyd
Morrow, and David Saag.

MEMPHIS
M. J. Cullen, St. Louis, southern district

manager, Loew’s Theatres, spent two days
in Memphis on business in conference with

Col. Cecil Vogel, manager of Loew’s Palace,

and Arthur Groom, manager of Loew’s
State. . . . “Quo Vadis,” now at State, will

continue until December 23, more than a
month’s run, an all time record for State.

Midnight December 23 a stage show and
motion picture will be presented at State

to raise money for Christmas food baskets

for needy families. . . . M. H. Brandon, Sr.,

president of Film Transit, Inc., new chief

barker of Memphis Variety Tent No. 20,

and other new officers will take office next
month. . . . R. B. Cox, Batesville, Miss., in

Memphis on business, announced he had re-

built and re-opened Batesville theatre there

which was destroyed by fire several months
ago. . . . Film exchanges all held Christmas
parties this week—some at Variety, some at

the hotels and others in the exchanges. . . .

Arthur Groom, manager, Loew’s State,

made a business trip to New York. . . .C. F.

Bonner and F. A. Stringer, owners of Pines
drive-in. Pine Bluff, Ark., announced it

would be enlarged from 400 to 700 cars be-

fore re-opening next spring. . . . Mid-South
exhibitors booking and shopping on film row
in Memphis included J. C. Bonds, Her-
nando; C. J. Collier, Shaw; A. N. Rossi,

Clarksdale; Jimmie Thornton, Bruce; G. H.
Goff, Parsons; M. E. Rice, Jr., Brownsville;
William Elias, Osceola; Gordon Hutchins,
Corning; Zell Gaynes, West Memphis;

Alvin Tipton, Manila; Lawrence Landers,
Batesville; Roy Cochran, Little Rock; John
Staples, Piggott

;
and J. K. Jameson, Bald

Knob.

MIAMI
Mitchell Wolfson, president of television

station WTVJ announced promotion of

Lynn Morrow to public relations director and
administrative assistant to the general man-
ager. Burt Toppan steps up to the vacated
post of promotion manager. The station

has started building a three story structure

as an addition to the present outgrown
quarters. Construction is expected to be
completed by February, 1952. . . . Miami,
Miracle and Carib will have a December
29 world premiere of “The Model and the

Marriage Broker” with Miami’s own Nancy
Kulp, who plays a feature role in the picture,

making a personal appearance. . . . Variety
Club’s Variety Children’s Hospital will be
the beneficiary of an admission-by-food
Christmas Eve show at the Tropicaire,

Twenty Seventh Ave., and Coral Way drive-

ins. . . . Another local project, Lend-a-Hand
fund, will profit from the Wometco neigh-
borhood theatres holiday lobby displays
which will feature Christmas trees with
signs appealing for toy donations for the
fund. . . . The Variety Club of Greater
Miami held election of officers in their new
quarters recently. Slate included George
Wintz, chief barker; Hal Kopplin, first

assistant; A1 Wilkie, second assistant;

Sandy Bronstein, dough guy and Eddy Mel-
niker as property master.

MILWAUKEE
Harold Fitzgerald, president of Fox- Wis-

consin Amusement Corp., was host at a

luncheon last week in honor of Capt. Ray-
mond Harvey, technical advisor for “Fixed
Bayonets.” Capt. Harvey was also here in

behalf of the Red Cross Blood Drive. The
Fox-Wisconsin Corp. again out did them-
selves in having a wonderful luncheon at

which representatives were invited from the

press, radio, TV as well as from the Navy,
Army and Marines. Large pictures from
various scenes in the film were displayed.

. . . Familiar faces were again seen here
during the AITO annual convention. Mrs.
A. Nagle, Crescent theatre, Shawano, was
here, as was Mrs. F. Ziehm, an exhibitor in

Pulaski.

MINNEAPOLIS
Benjamin Berger, has been elected chief

barker of the Variety club of Minneapolis.

Other new officers are : LeRoy Miller, first

assistant chief barker; George Granstrom,
second assistant chief barker

;
Tom Burke,

secretary, and Sim Heller, treasurer. . .
. Joan

Caulfield was in town for several days on
business. . . . Myron Adcock, salesman for

Warners in Southern Minnesota, has ex-

changed territories with Herb Blass, Min-
neapolis city salesman. . . . Elmer Boltic has
leased the Lake theatre at Howard Lake,
Minnesota, and the Waverly theatre at

Waverly, Minnesota. . . . Tom Gilman of the

Cokato theatre, Cokato, Minnesota, was a
film row visitor.

NEW ORLEANS
Exhibitors buying and booking were Mrs.

H. A. Everett, Magee, Miss.
;
John Harvey,

Oberlin, La.; Thomas McElroy, Shreveporr,

La.
;
Roy and Nerry Comeaux, St. Martins-

ville, La.; William Lighter, Jr., Pass Chris-

tian, Miss.
;

Lefty Cheramie, Golden
Meadows, La.; Mr. and Mrs. Tom Watson,
Ellisville, Miss.

;
Ann Molzon, Labadieville,

La.; Ed Thomasie, Marrero, La.; John Par-

ker, Westwego, La.; Robert Bergeron,

Abbeville, La.
;
Richard Guidry, Erath, La.

;

A. L. Royal, Meridan, Miss.
;
Hank Jackson,

Hattiesburg, Miss.
; J. E. Adams, Laurel,

Miss.
;
John Harrell, Martin Theatres booker,

Atlanta, Ga. ;
Ed Ortte, Clermont Harbor,

Miss.; Pick Mosely, Picayune, Miss.; 1.

Oberlin, Natchez, Miss.; E. C. Jenner, Ellis-

ville, Miss.; Robert Long, Baton Rouge, La.,

and A. Rosenthal, Alexandria, La. . . . W. W.
Page’s Arcade theatre, Ferriday, La.; was
completely destroyed by fire on Monday
night, December 11. It was practically a

new structure. A little more than a year ago
it was rebuilt after a previous fire. . . . Ex-
changes were notified that a new drive-in

opened in McKenzie, Ala., recently owned
and operated by Harold Jenkins. It is called

the Sun Down drive-in. . . . K. K. McKenna
was named assistant manager at the Joy.

. . . George Atkinson, veteran showman was
here promoting “The Mob” showing at the

Orpheum.

OKLAHOMA CITY
Displayed at the Capitol theatre, in con-

nection with “The Tanks Are Coming” are

several Garland rifles, helmets a bazooka

and a .50-caliber aircooled machine gun. The
display was arranged by the Air Force in

Oklahoma City, seeking new recruits. . . .

The State Theatre has a break for Christ-

mas shoppers. Free coffee is served in the

lobby in addition to free checking of parcels.

. . . Estrella Drive-in Corp., Dallas, Texas,

has been granted a charter. . . . Incorpor-

ators are: C. C. Ezell, Albert H. Reynolds

and Lowell Russell. . . . The initial scenes of

a full-length western film were shot last

week in Boyle Park, little Rock, Ark., by
a new company, Horsehead Productions. . . .

The Roxy theatre in Wichita, Kansas, has

been sold to an amusement company, headed
by Benny J. Taylor of Wichita. . . . L. C.

Kirby was elected chief barker for the

Variety Club in Houston, Texas, and Bruce
Layer and Mack Howard were selected as

assistant chief barkers. Other new officers

are Ray Hay, treasurer and Eddie Miller

secretary. Mr. Howard and John Goodwin
have been named delegates to the 1952 Las
Vegas national convention.

OMAHA
Jack Renfro, Theatre Booking Service, is

the new Variety Club president, Omaha Tent

No. 16, with Glen Slipper and I. M. Weiner
first and second assistants, Ed. Shafton, pro-

perty master and Henry McGrath, dough-

boy. . . . “The Wild Blue Yonder,” which
had its world premiere at the Orpheum,
clicked off five days more of normal receipts

at the Omaha. Other offerings felt the re-

sults of icy weather. . . . Tommy Thompson,
of St. Paul, Neb., new owner of the Lyric

at Edgar, has announced extensive remodel-

ing is in progress. . . . S. A. Madsen, who
has resigned after 10 years as Republic

office-manager to move to Seattle, has been

replaced by Edna Nass, former cashier. . . .

H. E. Brookings has sold the Avoca, la.,

theatre business and equipment to Kenneth
Gregg of Oakland but still owns the building.

(Continued on opposite page)
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A new drive-in is under construction at

Lexington, Neb., owned by Loton Todd. . . .

The Council Bluffs, la.. Recreation Depart-

ment has started a 15-week series of chil-

dren’s films at the City Hall auditorium. . . .

Mr. and Mrs. H. G. Dunn, Valentine ex-

hibitors, were bruised when their car skidded

on ice and ditched near Valentine. . . . W. S.

Bogart, formerly operator of the Rock
Valley, la., Orpheum and well-known on
Omaha’s film row, died at Ft. Dodge, la.

PHILADELPHIA
Amusement tax revenue showed another

drop in the report on collections for the first

11 months of this year. Attributing the situ-

ation to a decrease in admissions to all forms

of entertainment. Receiver of TaxesW. Frank
Marshall reported that the 10 per cent ad-

misions levy, for the first 11 months of this

year, totaled $2,814,651—a decline of $441,-

187 as against $3,255,838 for the same 11

month period in 1950. . . . Abe Sunberg, who
manages the Lincoln drive-in, has taken

over the Darby in nearby Darby, Pa., from
Melvin Koff. . . . The Adelphi has closed

down while Warners’ Lyric, Camden, N. J.,

is now a Saturday and Sunday operation.

. . . Eli Ginsberg, until recently a salesman

for Monogram, joined Lippert Productions

in a similar capacity. . . . Contrary to re-

ports, Locust is still open daily. . . . The
$10,000 real estate assessment for 1952 on

the Majestic, Mt. Penn, Pa., was reduced to

$9,500, according to lessee-operator Henry
Friedman. . . . Reports widely circulated

that a new drive-in is to be built on Roose-

velt Boulevard within the city limits. . . .

The Plains, Plains, Pa., operated by Engel
Theatres, installing a new projector and
sound system. . . . J. Lester Stallman, man-
ager of the Astor, and Paul E. Glase, Astor
manager, will head the theatres division for

the annual March of Dimes next month in

Reading, Pa. . . . When the Shore, Atlantic

City, N. J., is taken over by George Schwartz
on January 1, it will close for a few days
and then reopen as the Beach. . . . Francis

Anthony, manager of the Rialto, York, Pa.,

shared a $300 third prize in Realart’s ex-

ploitation contest on “The Fighting Sul-

livans” and “Salerno Beachhead.” . . .

Richard Henry Lentz resigned as assistant

at the Warner, Wilmington, Del., and is

succeeded by Henry Wootten, former mem-
ber of the service staff. . . . Warner Theatres
sold its Harrowgate for $50,000 to Margaret
P. Darr. . . . Paul R. Rager, manager of the
Sky-Vue drive-in, Lancaster, Pa., for the

past two years, is now managing the in-town
Strand, succeeding Lester Shay. . . . The
Temple, new theatre in Lewistown, Pa.,

which has been in the process of construc-
tion for several years, is scheduled to open
before the end of the year as a first run
house.

PITTSBURGH
Morris Finkel and Fred Herrington have

been re-elected chairman of the board and
secretary respectively of the Allied Motion
Picture Theatre Owners Association of

Western Pensylvania. That again gives Mr.
Finkel representation on the national Allied.

. . . Bill Elder, manager of Loew’s Penn
went to New York to attend a meeting of

managers currently running “Quo Vadis” to

discuss future booking policy. In three

weeks here the classic attracted 130,000 and
$108,000 went into the box office. . . . Jack

Schlaifer, sales manager for Broder produc-

tions, visiting film row for a meeting with

Bert Steam and Milton Brauman. . . . Andy
Battison and Charley Keifer have purchased

the Rialto theatre from Bud Rosenberg and
his mother, widow of M. A. Rosenberg. . . .

The suburban Squirrel Hill theatre has gone

on a first run policy and will open with

“Lavender Hill Mob,” which was supposed

to open in the Art Cinema Christmas week.

. . . Sol Gordon has been named in charge of

exploitation here by 20th-Fox. He replaces

Lee Segal. . . . John H. Harris plans to take

his family to Miami Beach to spend the

holidays.

PORTLAND
All of the downtown theatres have new

pictures this week. “Let’s Make It Legal”

is at the Oriental and Orpheum, “Silver

City” at the Paramount, “Fort Defiance” at

the Broadway, “Close To My Heart” at the

United Artists, and A Grand Opera Film
Festival including “Lucia di Lammermoor”
and “Barber of Seville” at the Guild. . . .

Nearly all of the local exhibitors, press and
film row officials attended the trade screen-

ing of “Quo Vadis” at Tebbets Laurelhurst

theatre. . . . A. C. Lyles, publicity director

for Pine-Thomas, made a hurried trip

through the Pacific Northwest to talk about
“Hong Kong”. . . . Earl Keate of United
Artists was in town to talk with Jack Mat-
lack about “Fort Defiance” and Marty
Foster about “The River”. . . . Herbert
Royster, long-time manager of the Mayfair
theatre, was initiated into the Shrine last

week. . . . J. J. Parker’s Broadway theatre

was turned over to the Sunshine Division
of the Portland Police Dept., for one day
last week.

ST. LOUIS
W. W. Sharpe, Paramount salesman, was

elected President of the St. Louis Lodge of

the Colosseum of Motion Picture Salesmen

of America, at the annual election of officers

of the local group held here. Mr. Sharpe
succeeds Robert Lightfoot of Monogram
Pictures as President. . . . Funeral services

were held in Flora, Ilk, for William Weiss,
veteran motion picture salesman, who died

hlere December 6. . . . The funeral of

William (Bill) Fey, an employee of Harry
and Meyer Kahan film delivery service was
held December 10. . . . Larry Callahan,

MGM auditor, off to Minneapolis after two
week stay here. . . . Members of the Youth
Cinema Club were surprised and thrilled at

a recent meeting at the Shady Oak theatre

as coach Eddie Hickey and his St. Louis
University basketball team made an appear-
ance. . . . Mrs. Bertha Kropp, mother of

Lester Kropp, co-general manager of the

Wehrenberg Theatre circuit here, died this

week. She was 78.

SAN FRANCISCO
“Quo Vadis” in third week at Loew’s

Warfield, still leads the street. . . . August
Panero, in town from Delano, booking for

his circuit. . . . Max Bercutt, Warner’s field

man, was to leave for Los Angeles. . . . The
Christmas holidays will find two Warner
pictures on the street: “Distant Drums” at

Fox and “Starlift” at St. Francis. . . . All

film exchanges here will close the Monday
before Christmas and New Year’s. . . .

Arthur Klokkevath took over ownership of

the 394-seat Colfax, from Walter Eldred. . . .

Stewart Engebretson, salesman, has been

transferred from Los Angeles to the local

branch of MGM under the policy of a larger

sales force for Northern California. . . .

Frank Maun, Lyric, Marysville, is back

from his trip across country with a travel-

ing show. . . . Designer Gale Santocono is in

Garberville completely redecorating and re-

modeling the foyer of B. B. Byard’s Garber-
ville theatre. The 435-seat house closed

December 16 for this face lifting and re-

opens January 13. . . . Paramount sales man-
(Continued on following page)
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ager Robert Clark is chairman of Variety

Club’s New Year’s Eve party. . . . The row
was saddened with the death of Anne Klein,

wife of Columbia’s sales manager, Mel Klein,

and the passing of Mary David, mother of

W’illiam B. David, president of Sunny-
Mount I'heatres. . . . Sid Klein is now Napa
manager for Blumenfelds. . . . Frank Jen-
kins was set to take over management of

Lippert’s Crest at Richmond, December 21,

the day on which the theatre reverted to full-

time operation.

TORONTO
Reuben W. Bolstad, vice president, Fa-

mous Players Canadian Corporation, suc-

ceeds J. J. Chisholm as chief barker of

Varietj^ Tent 28, Toronto. Other officers

elected at a recent meeting of the new crew
are; William Summerville Jr., first assistant

chief barker
;
Ernest Rawley, second assist-

ant chief barker; Clare Appel, property mas-
ter; and Dan Krendal, dough guy. Com-
mittee chairmen will be named shortly. . . .

Walt Disney’s “Fantasia” returns Christmas
week to the Royal Alexandra theatre here.

With the exception of last year, this attrac-

tion was a perennial Yuletide program for

the past 10 years at this legitimate theatre,

dark these past several weeks. . . . Canadian
film folk are hailing the recent innovation

of the Toronto Star Weekly, largest circula-

tion (900,000) national publication with
an estimated readership of two million, which
features a "movie-of-the-week” reviewed by
Daily Star columnist Jack Karr who also

lists other pictures worth seeing. . . . Harry
S. Mandell, Twinex Century Theatres,

Toronto, was elected president of the Motion
Picture Theatres Association of Ontario,
with J. D. McCulloch, Petrolia, vice presi-

dent
;
Lou Rosefield, Hamilton, treasurer

;

and Arch H. Jolley, Toronto, executive sec-

retary. . . . Morris Stein, eastern division

manager of Famous Players, acompanied by
R. W. Bolstad, vice president, J. R. Nairn,

ad-publicity chief, and J. J. Fitzgibbons, Jr.,

of Theatre Confections Ltd., attended a two-
day regional meeting of theatre managers
from Ray Tubman’s Ottawa district and
some from Jack Arthur’s northern Ontario
district at the Chateau Laurier Hotel,

Ottawa. . . . Only outstanding holdover in

town is “An American In Paris” in its sixth

week at Loew’s.

VANCOUVER
The pinch of Christmas holiday shopping

on boxoffice receipts is beginning to be felt

along downtown theatre row. . . . Among
the new attractions "Come Fill the Cup” at

the Orpheum was the best, with a third

week of “The Lavender Hill Mob” doing
average business at the Vogue. . . . The
“Open Sunday” question was again voted

HENRY
R.

ARIAS
PURCHASING AGENT
Foreign and Domestic

Film Distribution

729 7th Ave., N. Y, 19. N. Y., Circle 5-4574
Serving the Industry Since 1913. CABLE"
Negotiations in Any Language. HENARIAS, N. Y.

down by Vancouver. The opening of the-

atres and sporting events is not wanted by
a majority of the people. . . . Jack Proudlove,
former manager of the Capitol theatre at

Regina, Sask., resigned and has moved to

Victoria, B. C., where he will reopen the
Rio, closed for the past eight months. . . .

Howard Boothe, who recently retired as
B. C. district manager for the (Ddeon circuit,

has opened a local office for the Canadian
Screen Publicity Co. of Toronto. . . . Jimmy
Patterson, manager of 20th-Fox for British
Columbia, who has served 30 years with the
company, will be honored by a three-month
sales drive bearing his name in the Pacific

territory. . . .Bob Holm, of Holm Equipment
Service, made a trip to Alliance, Alberta,
and installed new equipment at the Commu-
nity theatre. . . . Sharpes Theatre Supply
Co. of Calgary installed new booth equip-
ment plus sound and a two-way speaker
system, at the Plaza suburban theatre in Cal-
gary, Alberta. . . . With the almost universal
use of safety film, independent and circuit

owners are now going after the one-man-in-
a-bootli setup since they say the old regula-
tions of the two-men operations are now
unnecessary in British Columbia theatres.

WASHINGTON
Warner’s Metropolitan theatre had a two-

hour kiddie show on December 15. Manager
Sidney Hoffman was in charge. . . . The
Sidney Lust Maryland Theatres had their

annual Christmas food and toy party, in

association with Jim Gibbons and WMAL’s
Country Store. This is the I7th year that
the Sidney Lust chain has sponsored these
matinees. A toy or canned food is the only-

admission. Charitable organizatons of Prince
Georges and Montgomery Countes are
associated with these special matinees at the
Hyattsville, Cheverly, Viers Mill, Kaywood,
Allen and Bethesda theatres. . . . The Pix
Theatre is undergoing repairs. . . . Local
P-13, Film Exchange Employees will have
an installation dinner dance on January 12.

. . . Leon Makover, chairman of Variety-

Club’s Entertainment Committee, is arrang-
ing a New Year’s Eve party in the club
rooms. . . . The Little Theatre had a premiere
of “Scrooge” for the benefit of the District
of Columbia Society for the Prevention of
Blindness. . . . Vivian Kelly, secretary to
Rudolph Berger, southern sales division
manager of MGM, and Rose Frank, head
booker’s clerk, were given 10-year loyalty
emblems.

Studio Craft Wages
Show Monthly Gain
HOLLYWOOD

:

Studio craft workers aver-

aged $105.69 weekly earnings during Octo-
ber, which compares with $103.47 during
September and $104.29 in October of last

year, the monthly report of the California

Department of Industrial Relations showed
last week. Increases recently negotiated by
a majority of studio unions are expected to

show up in the next report.

Navy Aids "Hornblower"
The Royal Canadian Navy has extended

its full cooperation throughout the Dominion
to theatres showing Warners’ Technicolor

production, “Captain Horatio Hornblower.”
Every city that has a Navy establishment

has had Navy equipment and personnel made
available for exhibits at the theatres.

Hif Has
New Taugh
Film Base
WILMINGTON, Del.: Du Pont research-

ers have developed a new synthetic base for

photographic film said to be several times

tougher and showing much greater dimen-

sional stability than any. of the present types

of film base, it was announced last week.

The new material, technically known as a

polyester, is chemically related to “Dacron”

polyester fiber, the newest of the company’s

synthetic textile fibers. Du Pont’s Photo

Products Department is currently producing

polyester base in laboratory scale equipment

and will shortly start a new pilot plant at

its Parlin, N. J., laboratory.

Du Pont engineers claim that Polyester is

exceptionally tough, possessing twice the

tear resistance of the standard acetate or

nitrate base film, and can be run through a

projector from three to four times as long-

before perforations show appreciable wear.

The company believes this type film may
make it possible to reduce the thickness of

the film stock by at least 20 per cent, with

a resulting greater footage per reel and sav-

ings in processing and handling.

According to Du Pont, Polyester base

keeps its shape to a remarkable extent under

the most extreme conditions, and such micro-

scopic changes as do occur are much smaller

than in existing films. Another important

characteristic of the new base is said to be

its lack of brittleness at low temperatures,

combined with its dimensional stability

which makes it well suited for aerial map-
ping films.

Five years of research and an investment

of more than $1,250,000 have gone into the

development of this new film base, the com-
pany said. Decision as to large-scale pro-

duction would await the results of evaluation

tests now being conducted. If the tests turn

out satisfactorily, more than two years will

be needed to complete large-scale manufac-
turing facilities.

"Greatest Show" Trailer

Features DeMille
Cecil B. DeMille, producer and director

of Paramount’s “The Greatest Show on

Earth,” appears in and narrates the film’s

trailer. Against backgrounds and mont-

ages highlighting the film’s action and all-

star cast, Mr. DeMille says, “I have filmed

over 70 pictures and this is probably the

most difficult one that I have ever made.”

The trailer, like the picture, is filmed in

color by Technicolor. World premiere of

tlie picture will be held at Radio City Music
Hall, New York, January 10.

B & K Votes Dividend
Balaban and Katz Corporation, Chicago,

a subsidiary of United Paramount Theatres,

last week declared a quarterly dividend of

$2 payable December 28 to stockholders of

record December 15.
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L
oud cheers from this corner for Harry

McWilliams, AMPA president and
^ Columbia’s exploitation manager, and

thus down the line to any others, for the

action by Associated Motion Pictur# Adver-

tisers to establish a training school in film

and ad-publicity techniques. We think this

was inspired, from the top down, and that

it will fill a long vacant niche.

Many times, in the Round Table mail,

we are asked “where is there a school” of

this nature, and of course, there is none.

Some fragmentary parts may be found

hither and yon, but in answer to inquiries

we must say there isn’t any. Once upon a

time, there was a correspondence school in

Elmira, N. Y., and whatever its merits, it

was the only one of record. Some colleges

have what pretend to be courses, but whicli

must be theoretical.

Years ago, we button-holed the attention

of the president of International Correspon-

dence Schools at Scranton, because they are

far-flung and long-established, with the idea

that Scranton was headquarters for the

Comerford circuit, and that might create a

local basis for an ICS course in motion

picture theatre management, advertising,

publicity, promotion and exploitation. That

failed to arouse any interest in Scranton

—

with either the ICS or the theatre circuit.

Lately we have had some lectures, which

were good as far as they went, by such

competent authorities as Charlie Schlaifer,

at the New School for Social Research,

which is off limits for most theatre man-

agers. There are no text books, worthy of

the name, except one. The excellent volume,

“The Management of Motion Picture The-

atres” by Frank LI. “Rick” Ricketson, Jr.,

of Fox Inter-Mountain Theatres, published

by McGraw-Hill Book Co., in 1938, is now
out of print. We had the last five copies on

consignment and have one left, still hoping

that “Rick” will bring up to date a reissue

of this important text book.

The only real school of the theatre is the

theatre itself, and the only training that

counts for sour apples is that which you

get, starting at the bottom and working your

Mel (Santa Claus) Gold, director of

advertising and publicity for National

Screen Service, has supplied us with this

timely, topical and much appreciated con-

tribution to our Round Table editorial page
(as he has in previous years) right out of

National Screen's new Holiday Exploita-

tion Package, which is on your desk. One
thing about Mel, and National Screen Ser-

vice, is that they anticipate your needs

(and ours) by preparing in advance, all the

seasonal things, and doing it so well that

all you have to do is to look in their book

for what you want. That's what we did.

own way up. Experience is the great teach-

er, and experience alone will give you any

true feeling of showmanship. But books and

training schools will set you right, and

straighten your course, keeping you on the

beam that may bring you into a responsible

situation. (You have to be born with some-

thing, but you’ll find that out).

C The Scripps-Howard World-Tele-

gram in New York, has taken a crack

at the “shabby treatment” given service men

by New York theatres, and won a deserving

rebuke from Independent Theatre Owners

Association. The newspaper story said that

the theatres “do not think the members of

the Armed Services deserve ticket privileges

for being international cops,” and this ar-

gument was blasted by ITO president Harry

Brandt, with the statement that ITO houses

along Broadway were giving out 2,500 pass-

es per week, through the Inter-Service

Ticket Committee. Max A. Cohen, Exec-

utive vice-president of ITO, wrote publisher

Roy Howard, saying "The article is insult-

ing in much the same manner as it would

be for our theatres to run a trailer criticiz-

ing newspapers for not giving free copies

to service men. Does any other industry

give away its merchandise as does the mo-
tion picture industry?”

Statistics show that the top fifth of

^1 the population pay 47% of income

taxes, while the bottom fifth pay only 3%
of this internal revenue. The remaining

50% is spread over the other three-fifths

who are in between. And there is a lesson

for theatre managers in these figures.

In the business of providing entertainment

for the greatest number, we should aim for

the four-fifths, measured from the bottom

up, rather than at the one-fifth at the top.

Those who earn 47% of the income are not

as good movie customers as the same

number in the bottom bracket who earn only

3%, because these top-bracket people have

different interests.

Let producers, distributors and exhibitors

of motion pictures set their sights for the

broad base of the pyramid, aiming for the

numerical strength of the great majority.

Abraham Lincoln said, “The Lord must love

the common people, for He made so many of

them.” You’ll find the proof in your daily

contact with the public, and that it pays divi-

dends. —Walter Brooks
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ThingsYnu3Meet
On the Streets
In Tncownn!

i.

Folks never know what they

will see next, on the teeming
streets of Tacoma, Wash.,

with those eager beavers at

John Hamrick's theatres

thinking up new ballyhoo.

Russell Schmidt sends a

bundle of photographs to

show the work of Bill Hupp,
at the Rialto, Les Fagg at

the Roxy, Cass Smith at the

Music Box, and Gil Schoeffler

at the Blue Mouse, where
they get good results with

little outlay, using what
comes naturally.

The theatre staff fits right

into the exploitation, and
any week may double as

men from another world,

convicts from Folsom Prison,

a walking carnival tent, an

Oriental Princess and her

retinue, or what have you

on the booking sheet?

U)icni:4 bkqtor
AutllibiwcKrMn

Ki:i;p

fAUOM/

CLKAK
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MOVIETIME, U.S.A.GrtMsiano^ in

Syracuse^ a
Contender

Charles E. Graziano, manager of Schine’s

Paramount theatre, Syracuse, is a contender

for the Quigley Awards in the fourth quar-

ter, with a bundle of showmanship, including

his entry in the 20th Century-Fox contest

for “The Day the Earth Stood Still.” On
that particular picture, he says, “It was a

pleasure working on this campaign as the

picture was worth the effort and the house

was packed at every showing.” He obvi-

ously went through the pressbook from “A”
to izzard, and gives us a complete coverage

of every workable stunt, plus the personal

approach, which means his participation in

stage events and with sponsorship.

For “The Lady Pays Off” he had a give-

away of 25 nationally-advertised prizes, plus

an Estate Double Over Range (the Lady
would be interested in these pay-offs

! ) and

the tear sheets from the Post-Standard prove

that this was the talk of the town. Station

WSYR gave him forty gratis spots through

the week, plugging the giveaway for the

merchants and the theatre, and there were

seven co-op ads, plus 22 newspaper breaks

and stories. The whole campaign is based

on newspaper and radio, and cost nothing, to

the theatre.

On two lesser campaigns, for “People Will

Talk” and “The Prowler,” he shows ex-

cellent tieups with local sponsors. The
Post-Standard went along with a classified

ad tieup for “People Will Talk,” and Mc-
Crory’s Stores gave him an alarm clock gim-

mick for “The Prowler,” which rang an

alarm when you prowled near enough to win

a prize. The Safety Council also liked

“The Prowler” as a tieup.

Ten Tall Promotions

For "Ten Tall Men"
Adam Goelz, manager of the Hippodrome

theatre in Baltimore, files his brief for the

exploitation of “Ten Tall Men” with as

many examples of his selling approach on

the picture. He held a letter contest in

cooperation with the News Post and a col-

oring contest in the Home News. He had a

screening for the French consulate, and a

street stunt, using a real tall man. He has

boards for three 24-sheets flanking the the-

atre and made tieups with the Yellow Cab
Co., Maryland News Co., and other com-

mercial concerns.

Ted Davidson's Tiein

Ted Davidson, manager of Warner’s Ohio
theatre, Lima, Ohio, made a commercial tie-

up with Trans-World Airlines which was a

natural. They advertised the line, “To be

‘An American in Paris’ Fly TWA Direct.”

And, of course, to see the picture, come to

the Ohio theatre. In addition, MGM Records
carried cooperative advertising.

Ervin V. dumb, manager of the Towne
theatre, Milwaukee, sends proofs of out-

standing newspaper advertising which is

original with him, and excellent—but too

big to reproduce in our space.

T
Abe Ludacer really going to town with

his pre-release showing of Metro’s “It’s a

Big Country,” which he tells Toledo folks

won’t be shown anywhere prior to Loew’s

Valentine theatre.

T
Jimmy McNeill, manager of the Majestic

theatre, Brownsville, Texas, entertained as

his guest, Francesco Gomez, who had never

seen a movie, and it landed on the front

pages. Francesco is 117 years old, and had

“no comments.”

T
Jack Bartholic. manager of Warner’s

Liberty theatre, Pittsburgh, says the front

of his theatre is glass, so he gets new and

unusual results with 24-sheet cut-outs.

T
Joe Boyle, manager of Loew’s Poli the-

atre, Norwich, Conn., did his Christmas

trim on mirrors, using artist-drawn trees

decorated with artificial snow.

T
Schine Theatres, Gloversville, had a nat-

ural as an exploitation idea for Columbia’s

“The Mob.” Betty Buehler, who made her

film debut as Broderick Crawford’s leading

lady in the picture, is a Gloversville girl.

T
Lou Brown, manager of Loew’s Bijou

theatre in New Haven, had distinguished

guests for the premiere of "Quo Vadis,”

including part of the Governor’s official

family, from Hartford.

T
Sol Sorkin, manager of RKO Keith’s

theatre, Syracuse, sends a photo of a fash-

ion show on stage, and the pretty girl in

the center is his daughter, Phyllis, a student

at Syracuse University, who has been mod-
eling for exclusive shops.

T
Jimmy Barrett, manager of the Florida

theatre, Miami, pleased with the lobby shots

of visitors Barbara Peyton and Franchot

Tone, welcomed by Southern belles.

T
Gertrude Reynolds putting on special

Gene Autry days at the Parma theatre,

Parma, Ohio, with heralds, souvenir pic-

tures, window cards, etc., all promoted from
merchant sponsors who deal in various

licensee merchandise.

T
Margaret Janis, associate manager of the

Cinema theatre, Buffalo, forming her own
“Student Cinema Guild” as a supporting

factor for art films.

T
Kenneth Elmore, manager of the Starette

theatre, New Castle, Indiana, has a tieup

with local merchants who supply free candy

for kiddies at Christmas matinees.

John DiBenedetto, manager of Loew’s

Poli theatre, Worcester, Mass., acting as

guest columnist for Jimmy Lee, of the

Telegram, who is on vacation, and doing a

grand job.

T
Grover Hendrix, manager of the Music

Box in Seattle, did a bally stunt with Colum-
bia’s $10,000 bill for “The Magic Face” that

had the natives standing at attention.

T
Dan Redden, manager of the Music Hall

theatre, Seattle, stuffed the Ballet programs
(that’s the competition) with folders adver-

tising “An American in Paris” and distrib-

uted 18,000 of his heralds at the Civic

Auditorium.

T
Joseph S. Boyle, manager of Loew’s Poli

theatre, Norwich, Conn., sponsoring a con-

test among local sales people to prove that

“courtesy pays” with prizes on stage.

T
Lou Cohen, manager of Loew’s Poli,

Hartford, had a cute girl giving out candy

kisses with the placard reading—“I’m not

'Too Young to Kiss’ but see the picture. . .

”

T
Joe Jarno, manager of the Fox Westlake

theatre, Los Angeles, does a terrific job with

poster cut-outs on his marquee, using just

heads and few words.

T
A1 Plough, manager of the Stanton the-

atre, Philadelphia, and Max Miller, UA field

man, produced a cowboy and Indian parade

on downtown streets as ballyhoo for “Fort

Defiance.”

T
Mark Ailing, manager of the Golden Gate

theatre, San Francisco, and Bill Blake, pub-

licist, counted up 1522 lines of publicity and
97 inches of art work as part of their cam-

paign on “Two Tickets to Broadway.”

T
Red King, manager of the RKO Boston

theatre, had an assist from John McGrail,

Ld field man, in lining up a Philco tieup

for “The Strange Door” with a refrigerator

and other prizes for lucky patrons.

Buddy Brown, manager of the Miller the-

atre, Wichita, Kansas, promoted a broadcast

of recordings direct from a music shop

window, as exploitation for “An American
in Paris.”

Tommy Lee, manager of the Harris the-

atre, Warren, Ohio, makes excellent use of

the color herald on “American in Paris”

and the tabloid herald on “When Worlds
Collide.”

T
Roy Hill, manager of the Esquire theatre,

in downtown Kansas City, had Rhonda
Fleming doing a poster cut-out dance, and
“Ballyhoo Bill”—Fox Midwest showman-
ship character, spieling for “Little Egypt”
in true barker fashion.
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Phil Chaiton
Heard From

Phil Chaiton, manager of the Ward thea-

tre, in uptown New York, has a special place

in our Round Table membership because his

nice daughter, Rowena, was once part of our

office staff. She’s now the mother of a

bouncing boy, and Phil has come through

with another entry for the Quigley Awards,

making a double item of news. He has a

campaign in the 20th Century-Fox $15,000

Showmanship Contest for “The Day the

Earth Stool Still,” and it’s a good one. We
are impressed with the fact that his neigh-

borhood theatre developed so many ideas for

the exploitation of this showman’s picture.

Since he wasn’t able to borrow the West-
inghouse robot that appeared on Broadway,

Phil built his own, and good, too, for it

worked and sold tickets, via an “Erector”

set and an electric motor. He organized

a “Junior Robot Spotter Patrol,” which

sounds impressive and is certainly good
showmanship, for it must have attracted

plenty of attention, working with home-made
“walkie-talkies” and electronic stuff. A
“Living Robot,” 7 feet 6 inches tall, was
street ballyhoo, and another similar stilt-

man worked on stage and in the audience.

Phil put a film can in the lobby, two weeks
in advance of the picture, with the placard,

“This can contains the hottest film in town !”

and he used a lobby telescope and mounted
24-sheets, on the sidewalk, with weird music

over the P. A. system, and lots of heralds,

postcards, laundry stickers, window cards,

programs, imprinted paper bags, etc., run-

ning into the thousands.

Sends Yearly Calendar

George Thomas, manager of the Odeon
theatre, St. Thomas, Ontario, sends samples

of his program calendar, which carries the

film schedule for December, a calendar pad

for all of 1952, and a place to insert other

monthly programs as they are received.

More profit with LIPPERT!

"Young Timers" Oldest

Juvenile Club Idea?
G. Park Weaver, who was called “Pop” in

a Motion Picture Herald story in April,

1931, writes us on the original stationery

of the “Young Timers Club” of the Ace
theatre, Wilmington, Del., to ask if there

is any other or older group comparable to

his association to win the youngsters. He
says it’s his 18th anniversary, but it’s 20

years according to our arithmetic and the

information contained in a full-page story

in a file copy of the Herald. Who has a

longer, or better record ? The mimeographed
publications of the “Young Timers Club”

indicate that this is as popular today as it

was a score of years ago. The present mem-
bership names intrigue our interest, and

we’d like to know about the “Young
Timers” alumni.

Manager Uses Stock Mats
To Get Selling Approach

Francis M. Kadow, manager of the Mi-
kadow theatre, Manitowoc, Wise., thought

that Warners had missed the boat when they

didn’t play up the “baby angle” in “Close

To My Heart”—so he dug up stock news-

paper mats of baby pictures most resembling

the child in the film, combined them with

his pressbook mats to advertise the picture.

He says placing more attention on the baby

brought him 50% more business, and it cer-

tainly added to the routine pictures of Ray
Milland and Gene Tierney in making this

a family attraction. It’s the story of a

foundling.

Matinee For
Free Toys

Dale Lee, manager of the Wilma theatre,

Coeur d’Alene, Idaho, sends details of the

merchant tieups and special free show to

promote Christmas toys for needy children,

sponsored by local firemen. The show was
handled by the Firemen’s Athletic Round
Table, for the youngsters. Dale says it is

his first year for this sort of promotion, but

it won’t be the last, for the event has proven

its worth as a good will builder.

Seven hundred kids turned in broken toys

which will be repaired by the firemen in time

to be given as gifts to less fortunate chil-

dren. The drive goes on until more than

3,000 toys have been collected, all of which

can be repaired by the firemen in their

daily schedule operating a Santa Claus Work
Shbp. Broken toys are accepted as admis-

sion fee for programs which the Athletic

Round Table sponsors for the benefit.

Christmas Idea Helps

All Parties Concerned
Ted Davidson, manager of Warner’s Ohio

theatre, Lima, Ohio, placed a barrel near

his candy counter, in a tieup with the Sal-

vation Army, displaying the sign : “Buy an

Extra Bar for Underprivileged Children for

Christmas.” The decorated barrel is collect-

ing an average of $10 to $15 per day in

added sales, with the theatre staff contribut-

ing regularly.

The only way to catch Ivan (Solomon) Acicery at ease is to hnd him in bed, and that's

what we've suspected for a long time. Now, we have the first picture and/or news of "the
Ack" in many moons, and here he is recovering from an operation and working on his entry
in the Fox Showmanship contest for "The Day the Earth Stood Still" simultaneously, with the
possibility that the prize he's expecting will just about pay the doctor. INot Charley Doctor,
who is just as busy, in Vancouver.! These Quigley Grand Award winners are terrific!
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JBoardJVames
Yearns Best
“A Place in the Sun,” Paramount’s film

version of Theodore Dreiser’s “An Ameri-

can Tragedy,” led the list of ten best films

of 1951 chosen by the National Board of

Review of Motion Pictures. “The Red

Badge of Courage,” MGM, was second, fol-

lowed by “An American in Paris,” MGM

;

“Death of a Salesman,” Columbia; “Detec-

tive Story,” Paramount; “A Streetcar

Named Desire,” Warners; “Decision Before

Dawn,” 20th Century-Fox; “Strangers on

a Train,” Warners; “Quo Vadis,” MGM,
and “Fourteen Hours,” 20th Century-Fox.

The best foreign films were, in order of

preference : “Rashomon,” RK,0
;

"The
River,” United Artists

;
“Miracle in Milan,”

Burstyn
;
“Kon Tiki,” RKO, and “The

Browning Version,” Universal.

Best performance awards were given to

Richard Basehart for “Fourteen Hours” and

Jan Sterling for “The Big Carnival.” Akira

Kurosawa was cited as best director for

“Rashomon.” The best script award went

to T. E. B. Clarke for “The Lavender Hill

Mob.”

IN NEWSREELS
MOVIETONE NEWS', No. 101—Korean front. Ger-
mans attend U. N. Assembly. Business men see
flames of war. Awards by Photoplay and Modern
Screen. DiMaggio retires. Kazmaier player of the
year. Acrobatics.

MOVIETONE NEWS, No. 102—Plane crash in Jersey
kills 56. Philippine volcano victims helped. Mexi-
cans honor national saint. So you think it’s cold?
X-ray pictures in 60 seconds. Fashions for dolls.

Notables at premiere of “Fixed Bayonets.” Water
ski champions. Ski jumping under lights.

NEWS OF THE DAY, No. 231—Tax scandal. Report
by Dean Acheson. Mass adoption of babies. Happy
surprise for doomed child. Yuletide at front. Top
grid honors. DiMaggio retires.

NEWS OF THE DAY, No. 232-Airliner crash. Vice-
President Barkley and Mrs. Barkley home from
Korea. Nobel awards to U. S. scientists. Volcano
victims helped. Baby gorilla adopted. New ad-
ventures of Charlie the Chimp. Ski jumpers hail
winter. Aqua skiing.

PARAMOUNT NEWS, No. 34.—Dean Acheson home
from Europe. Child’s world of art. Washington
rocked by tax scandal. Kazmaier gets trophy.
DiMaggio ends career. Wrestling in Montreal.

PARAMOUNT NEWS, No. 35—Airliner crash. Bark-
ley reports on Korea. News of animal kingdom:
lion cub, babv gorilla.

UNIVERSAL NEWS, No. 517—U. N. fliers hit Red
supply lines. Plane wreck in France. Escape tests

from submarines. Italian gunboats. Adopt war or-
phans, DiMaggio retires. Award to Kazmaier.
MacArthur in the news.

UNIVERSAL NEWS, No. 518—New Jersey air
crash. Barkley back from Far East. Collier trophy
to Igor Sikorsky. Jet planes for NATO’. Little
Olympics. Baby gorilla. Skiing.

WARNER PATHE NEWS, No. 36—Christmas around
the world. Korean war report. DiMaggio retires.

Acheson back from Europe.
WARNER PATHE NEWS, No. 37—Air crash in

New Jersey. U. N. truce team tries to break
deadlock. Push button garage. Hollywood house
in the sky. Fleece fashions show wool power. Water
skiing. Pro-football.

CetuwnhiaJYet

Is $165,000
Net earnings after taxes for Columbia

Pictures, for the 13 weeks ended September

29, 1951, amounted to $165,000, equal to 15

cents a share on the 654,311 shares of com-

mon stock outstanding. This compares with

earnings of $290,000 or 33 cents a share for

the corresponding period in 1950. The com-

pany also reported that its operating profit

for the 13-week period this year totaled

$215,000, against $530,000 for the like period

last year. Estimated provision for Federal

taxes was $50,000 for the 1951 weeks, com-

pared with $240,000 for the period last year.

Under a joint agreement with four banks,

Columbia Pictures has borrowed an addi-

tional $700,000 to bring to $7,200,000 the

total of the loans it has outstanding. The
latest loan will be added to the company’s

general working capital. Participating banks

are First National of Boston, Bank of Am-
erica, National Trust and Savings Associa-

tion and The Manhattan Company. Colum-

bia made an agreement with these banks

November 6, 1950, effective August 1, 1950,

providing for maximum loans of $12,000,000.

Douglas Fairbanks, ir. proudly announces

^iny Steel% permissii* Rank Pioductions.Htdr.with Barbara Murray

’ty Leslie Sartds • Ptotiucetl bv Daniel M. Aflgel • Directed by ItVIITg Rapper,
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INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 106 attractions, 4,464 playdates.

Titles run alphabetically. Numerals refer to the number of en-

gagements on each attraction reported. The tabulation is cumtila-

tive. Dagger (f) denotes attractions published for the first time.

Asterisk (*) indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AV—Average;
BA—Below Average; PR—Poor.

THE FILM BUYER’S RATING
EX AA AV BA PR

Across the Wide Missouri (MGM) 1

1

48 3 - -

Alice in Wonderland (RKO Radio) - 12 35 26 17

*Along the Great Divide (WB) 1 9 31 21 5

An American in Paris (MGM) 6 17 4 1
-

Angels in the Outfield (MGM)
.

- 10 40 28 6

Anne of the Indies (20th-Fox) - 4 4 12 3

Bannerline (MGM) - - _
1 5

Behave Yourself (RKO Radio) - 2 3 7 9

Big Carnival, The (formerly Ace in the Hole)
(Para.) 3 14 31 35

Blue Veil, The (RKO Radio) . . 7 16 -
1

-

Captain Horatio Hornblower (W.B.) 17 26 29 15 5

Cattle Drive (U.l.) 10 5 10 13 8

fCave of the Outlaws (U.l.) - - 2 1 1

Close to My Heart (W.B.) - 9 1 3 3

Come Rll the Cup (W.B.) - - 4 5 II

Cornin' Round the Mountain (U.l.) 13 20 27 16 -

Crosswinds (Para.) 1 6 6 5 1

Cyrano de Bergerac (U.A.) 16 1

1

7 7 2

Darling, How Could You! (Para.) -
1

- 6 6

David and Bathsheba (20th-Fox) 47 14 3 1
-

Day the Earth Stood Still, The (20th-Fox) 1 13 23 24 6

*Dear Brat (Para.) - 2 39 20 22

Desert Fox, The (20th-Fox) 4 24 13 3 2

Detective Story (Para.) - 5 2 - -

Disc Jockey (A.A.) - - -
1 6

Drums in the Deep South (RKO Radio) - -
1 3 1

Five (Col.) - 2 3 - -

Flying Leathernecks (RKO Radio) 9 28 24 1

1

-

Force of Arms (W.B.) - 3 24 20 6

Fort Worth (W.B.) 10 35 41 12 3

Four in a Jeep (U.A.) - - - - 4

Francis Goes to the Races (U.l.) 26 34 8 6 1

Frogmen, The (20th-Fox) 21 13 62 22 5

Golden Girl (20th-Fox) - -
1 4 6

Golden Horde, The (U.l.) - 7 13 13 5

Guy Who Came Back, The (20th-Fox) - 2 8 31 6

Happy Go Lovely (RKO Radio) - 3 19 19 4

He Ran All the Way (U.A.) - - 3 29 15

Here Comes the Groom (Para.) 15 34 26 6 18

His Kind of Woman (RKO Radio) 4 15 9 15 -

Hollywood Story (U.l.) - - 5 2 2

Hurricane Island (Col.) -
1 3 5 3

Iron Man, The ( U.l.) 1 5 4 17 2

Jim Thorpe—All American (W.B.) - 6 25 29 7

Lady From Texas (U.l.) - - 8 2 2

Law and the Lady, The (MGM) -
1 2 6 22

EX AA AV BA PR

Let's Go Navy (Mono.) 4 8 1
- -

Let's Make It Legal (20th-Fox) - - 6 9 3

Little Egypt (U.l.) 1 5 16 6 8

Lost Continent (Lippert) -
1 3 2 1

Love Nest (20th-Fox) -
1 5 9 14

Man With a Cloak (MGM) - - - 5 2

Mark of the Renegade (U.l.) - - 9 10 2

Mask of the Avenger (Col.) -
1 7 7 9

Meet Me After the Show (20th-Fox) 3 25 48 10 1

Millionaire for Christy, A (20th-Fox) - 4 9 26 14

Mob, The (Col.) - 4 8 14 2

Mr. Belvedere Rings the Bell (20th-Fox) 9 16 31 39 10

Mr. Imperium (MGM) - -
1 6 9

Never Trust a Gambler (Col.) - - -
1 3

Night Into Morning (MGM) - II 7 17 6

No Highway in the Sky (20th-Fox) -
1 4 15 18

No Questions Asked (MGM) - - 6 13 16

On Moonlight Bay (W.B.) 49 44 13 10 1

On the Loose (RKO Radio) - 3 7 3 -

Painting the Clouds With Sunshine (W.B.) 1 14 29 30 2

Passage West (Para.) 9 2 37 19 16

Peking Express (Para.) 1 4 8 13 16

People Against O'Hara (MGM) - 3 1

1

33 14

People Will Talk (20th-Fox) 1 16 30 23 3

Pickup (Col.) - 12 7 2 7

Place in the Sun, A (Para.) 10 25 9 1
-

Prince Who Was a Thief, The (U.l.) 1 10 32 26 1

Red Badge of Courage, The (MGM) - 2 4 3 5

Reunion in Reno (U.l.) - - 3 1
-

Rhubarb (Para.) - 8 14 20 5

Rich, Young and Pretty (MGM) 2 31 56 27 2

Saturday's Hero (Col.) - 15 20 14 5

Secret of Convict Lake, The (20th-Fox) 4 19 17 6 1

Show Boat (MGM) 1 16 26 15 - -

Sirocco (Col.)
-

1

1

9 12 23

Starlift (W.B.) 2 5 8 1
-

Streetcar Named Desire, A (W.B.) 4 2 - -

Strictly Dishonorable (MGM) - 3 2 16 46

Strip, The (MGM) 1
- 16 20 4

Submarine Command (Para.) -
1 4 7 -

Sunny Side of the Street (Col.) - - 7 —

Take Care of My Little Girl (20th-Fox) 10 62 47 7 -

Tall Target, The (MGM) - - 7 6 12

Tanks Are Coming, The (W.B.) - 8 7 5 -

Tembo (RKO Radio) 4 - - - -

Teresa (MGM) 7 10 22 It

Texas Carnival (MGM) 10 53 II - -

*Texas Rangers (Col.) 1 9 14 4 7

That's My Boy (Para.) 44 35 18 6 -

This Is Korea (Rep.) - 3 -
1

Thunder On the Hill (U.l.) -
1 7 4 6

Tomorrow Is Another Day (W.B.) - - 5 1 5

fToo Young to Kiss (MGM) - 3 4 - -

Two of a Kind (Col.) - 7 14 6

Two Tickets to Broadway (RKO Radio) - 3 3 - -

Warpath (Para.) - 2 44 16 6

Well, The (U.A.) 3 1 1 1

When Worlds Collide (Para.) 1 3 3 4 6

Whistle at Eaton Falls, The (Col.) - “ - 3 3

You Never Can Tell (U.l.) . 1 3 3 6
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Columbia
BLONDIE: Penny Singleton, Arthur Lake—Unques-

tionably one of the best of the “Blondie” series. Un-
fortunately for us, weather and roads were bad here
and we had a wedding dance to buck. Business was
far below normal for mid-week shows and we lost
considerable money—no fault of the picture. Small
town situation—rural community. Played Wednesday,
November 28.—Myron E. Kluge, Rainbow Theatre,
Platte Center, Nebr.

LXJST HORIZON: Ronald Colman, Jane Wyatt

—

Doubled with “Mr. Belvedere Rings the Bell” for
Tuesday-Wednesday-Thursday showing but did below
average business—hum in sound track on “Horizon”
print.—Elstun Dodge, Elstun Theatre, Cincinnati, Ohio.

TARS AND SPARS: Alfred Drake, Janet Blair

—

A good show that did far below average business for
us and on which we threw in our time and paid out
of our pocket to foot the bill. Small town situation

—

rural community. Played Saturday, December 8.—My-
ron E. Kluge, Rainbow Theatre, Platte Center, Nebr.

Lippert

CROOI^D RIVER: James Ellison, Russell Hayden
—;This little western drew good business the first
night, but almost an empty house the second night.
As usual, these Lippert pictures have good trailers
and advertising material, but that’s all. The patrons
are disappointed every time. This one has plenty of
shooting and one fairly good fist fight, but the story
is too tiresome to follow. Business off. Played Fri-
day, Saturday, November 30, December 1.—Pat Flem-
ing, Gail Theatre, Round Pond, Ark.

TRAIN TO TOhffiSTONE: Don Barry, Tom Neal
—Another disappointing weekend western—business
awfuj. Anyone who thinks a picture like this is en-
tertainment should have their heads examined. Prac-
tically 90% of the picture deals with a train ride to
Tombstone, which destination is never reached. Many
walkouts. Played Friday, Saturday, November 16, 17.
—Pat Fleming, Gail Theatre, Round Fond, Ark.

Metro-Goldwyn-Mayer
GO FOR BROKE: Van Johnson, Warner Anderson

—Did better than Show Boat on a two-night stand.
Filled the house on both nights. Played Sunday, Mon-
day, November 11, 12.—James Hardy, Shoals Theatre,
Shoals, Ind.

KIM: Errol Flynn, Dean Stockwell—An excellent
motion picture, but a bit difficult for some to follow.
Did far above average business here and showed us a
small profit. Small town situation, rural community.
Played Sunday, December 2.—Myran E. Kluge, Rain-
bow Theatre, Platte Center, Nebr.

SHOW BOAT: Howard Keel, Kathryn Grayson—

A

film which MGM really means show business. Well
liked by our patrons. A credit to the industry. Played
Thursday, Friday, Saturday, November 8, 9, 10.—
James Hardy, Shoals Theatre, Shoals, Ind.

TEXAS CARNIVAL: Esther Williams, Howard Keel
—Wonderful picture but MGM demands too high
rmtal on their big pictures, "nieatres can’t make a
dime at their top rental figure. Sure would be nice
if Metro would throw us a bone every now and then
like they used to do. Played Sunday, Monday, No-

I vember 25, 26.—Jack A. Farr, Trail Drive-In 'Theatre,
Houston, Texas.

Monogram
BLUES BUSTERS: Leo Gorcey, Huntz Hall—My

crowd seems to get a big kick out of these Bowery
Boys. They are beyond a doubt the corniest I run
here. But folks here nearly laugh their heads off over
them. Maybe they see something I don’t. Anyway,

. . . the original exhibitors' reports department, established October 14, 1916. In it

theatremen serve one another with information about the box office performonce of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

this is up to par with their best efforts and should
do well where this type of product is used to advan-
tage. Played Tuesday, Wednesday, November 20, 21.—
Curtis B. Willard, Victory Theatre, Loxley, Ala.

CALL OF THE KLONDIKE: Kirby Grant, Chinook
—Good picture for Friday and Saturday. Chinook will
draw the children. They should make these in color.
Played on Friday and Saturday.—L. Brazil, Jr., New
Theatre, Bearden, Ark.

YUKON MANHUNT: Kirby Grant, Margaret Field
—The kids will go for this one; a little weak in places,
but passable. Small town patronage. Played Friday,
Saturday, December 7, 8.—Tom Foulos, Paonia l^ea-
tre, Paonia, Colo.

Paramount

FELAR IN THE NIGHT: Paul Kelly, Kay Scott-
Played it with “Men Are Beasts,” and highly pushed
these two reissues. Had horror masks for ushers to
wear and ran special ads in newspaper, saying not
recommended for children. In spite of two local high
school ball games, had good business (due to chil-
dren). Above average business Friday and Saturday,
though Saturday was better. Weather cool and cloudy.
Played Friday, Saturday, November 9, 10.—Ernest
Lee Vallery, Spindle Top Drive-In Theatre, Beau-
mont, Texas.

LAST OUTPOST, THE: Ronald Reagan, Rhonda
Fleming—Someone will probably say this is not a good
western, but I can safely say this is one of the best
western type pictures Paramount has ever made. It’s
in Technicolor. Very bad weather kept the attendance
down. Played Wednesday, November 28.—Pat Flem-
ing, Gail 'Theatre, Round Pond, Ark.

RKO Radio

CRY DANGER: Dick Powell, Rhonda Fleming—'This
is a well done little show that just fits EHcfc Powell’s
talents. 'There are just the right amount of comedy
and witty sayings to keep the show at a lively pace.
Our business was a bit above average when doubled
with “Raton Pass” (WB). 'The photography is good.
Comments were good. Played Friday, Saturday, No-
vember 23, 24.—Curtis B. Willard, Victory Theatre,
Loxley, Ala.

HAPPY GO LOVELY: David Niven, Vera-Ellen

—

One of the best little pictures we have had in a long
time, but rental too high. Flayed Sunday, Monday,
Tuesday, December 2, 3, 4.—Jack A. Farr, 'Trail Drive-
In 'Theatre, Houston, 'Texas.

HARD, FAST AND BEAUTIFUL: Claire Trevor,
Robert Clarke—A good picture but definitely not for
a small town. Grosses were way below average.
Played Tuesday, Wednesday, November 27, 28.—Earl
E. Hosea, Jewel Theatre, Humble, Texas.

Republic

HIT PARADE OF 1951: John Carroll, Marie Mc-
Donald—Fairly good comedy for twin bill.—Elstun
Dodge, Elstun 'Theatre, Cincinnati, Ohio.

HIT PARADE OF 1951: John Carroll, Marie Mc-
Donald—I’ve heard a lot against this picture, but it

went over just fine here and I really got a kick out
of it. Marie McDonald is quite an eyeful and has a

pleasing voice, too. In case you like John Clarroll, and
I do, he plays two parts in this. All in all, I think
this very niee program entertainment. Not a top-
bracket musical, but I could use more like it for our
Friday-Saturday double bills. Played Friday, Satur-
day, November 30, December 1.—Curtis B. Willard,
Victory 'Theatre, loxley, Ala.

MOUNTAIN RHYTHM: Gene Autry, Smiley Burn-
ette—These Weaver Brothers’ reissues are very popu-
lar here. I wish that they would make some more
of them, as they are good entertainment and their

stories always have a good moral—just plain folks.

Played Tuesday, Wednesday, November 27, 28.—Cur-
tis B. Willard, Victory 'Theatre, Loxley, Ala.

OH, SUSANNA: Rod Cameron, Adrian Booth
—

'This

one has romance, fist fights, suspense, Indian fighting,

shooting and much talking, and it’s a much better
picture than I expected. It did pretty well here with
the action fans. Average mid-week business. Played
Wednesday, December 5.—Pat Fleming, Gail 'Theatre,

Round Pond, Ark.

SEA HORNET: Rod Cameron, Adele Mara—Good
action feature. Doubled with “Rhubarb” to average
business.—Elstun Dodge, Elstun Theatre, Cincinnati,

Ohio.

Twentieth Century-Fox

DAVID AND BATHSHEBA: Gregory Peck, Susan
Hayward—Adjectives fail me to describe the mag-
nificence of this show. While comparisons are sonae-
times odious, I still would like to compare it with
“Samson and Delilah.” 'The latter had more action
and turbulence and did great business. “David” has
more drama, lust, religion, mental struggles of the
inner soul, actually clearly delineated on the screen
through the unbelievably great acting of Gregory
Peck. He can make you feel things he feels. His
prayer before the “Ark of the Covenant” is something
I will never forget, for its simplicity and emotional
depth in the portrayal of an exchange of soul searching
probings and confessions between man and his creator.
Business excellent—broke all house records for the
year. Played to advanced admissions. Had matinee
price until 7:00 F.M., which was 65 cents. I told my
patrons that this is 5c lower than regular prices at
the first runs. I also told them I was playing this

show not as a subsequent run, but as an extended first

run. Hence, I was not only not advancing prices, but
was actually reducing them. I have played about
ten advanced admission shows and this was the only
one on whieh I had no complaints. I think my ex-
planation satisfied them. Call it a pre-release, if you
will. It’s not too high for the low and not too low for
the highbrows. Played Tuesday, Wednesday. Decem-
ber 4, 5.—Samuel Goldstein, Paxtang 'Theatre, Paxtang,
Penna.

GUY WHO CAME BACK, THE: Paul Douglas,
Joan Bennett—Very poorly received here—did about
50% of average mid-week business. Certainly not
worthy of the producer’s name. We lost our shirts
on it. Small town situation, rural eommunity. Flayed
Wednesday, December 5.—Myron E. Kluge, Rainbow
'Theatre, Platte Center, Nebr.

I’D CLIMB THE HIGHEST MOUNTAIN: Susan
Hayward, William Lundigan—'This one brought in

strangers. Good story and tops all religious pictures
of its type. Well lik^ by all. Played Sunday, Mon-
day, November 18, 19.—James Hardy, Shoals Theatre,
Shoals, Ind.

LUCKY NICK CAIN: George Raft, Coleen Gray

—

(Continued on following page)
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Short Product in First Run Houses

(Continued from preceding page)

Good any time—nice plot and action. Small town
patronage. Played Wednesday, Thursday, December
S, 6.—Tom Poulos, Paonia Theatre, Faonia, Colo.

MEET ME AFTER THE SHOW: Betty Grable,
Macdonald Carey—If your patrons see the trailer, they
will come to see Grable in this one, and will those
under ninety years of age love it! Comments extra
good on this attraction. Played Tuesday, Wednesday,
Xoveraber 20, 21.—Jack A. Farr, Trail Drive-In Thea-
tre, Houston, Texas.

MR. BELVEDERE RINGS THE BELL: Clifton
Webb, Joanne Dru—This is as funny and well put to-
gether as any comedy I have ever viewed—but no
B.O. Could be I played it late. Bad business not due
to bad quality of films. I played three great shows
in a row and one did eight times what either of the
other two did. So we have to look elsewhere for the
reason that business is off. Played Saturday. Monday,
December 1, 3.—Samuel Goldstein, Paxtang Theatre,
Paxtang, Penna.

PEOPLE WILL TALK: Cary Grant, Jeanne Crain
—Ohe of the best pictures we have ever run. If an
exhibitor will see this attraction, I will guarantee he
will do something extra to sell the picture. I didn’t
see it before I ran it, but comments were all extra
good. Played Thursday, Friday, November 29, 30.

—

Jack A. Farr, Trail Drive-In Theatre, Houston, Texas.

SWORD OF MONTE CRISTO: George Montgom-
ery, Paula Corday—A very good picture with plenty
of intrigue. Well liked. Average business for a
small town. Played Wednesday, Thursday, December
S, 6.—Tom Foulos, Paonia Theatre, Poania, Colo.

YOU’RE IN THE NAVY NOW: Gary Cooper, Jane
Greer—A whale of a good show that did above average
Saturday night business for us. We highly recommend
it. Small town and rural patronage. Played Satur-
day, December 1.—Myron E. Kluge, Rainbow Theatre,
Platte Center, Nebr.

NEW YORK—Week of Dec. 17

CRITERION: Knife Thrower. .. .Warner Bros.
Sleep Time Possum Warner Bros.
Feature: The Strange Door Universal

GLOBE: Rudolph the Red-Nosed Reindeer
Monogram

Every Dog Has His Day Warner Bros.
Feature: Adventures of Captain Fabian .. Republic

MAYFAIR: Slip Us Some Redskin . .Paramount
Feature: Detective Story Paramount

PARAMOUNT: Riding the Rails. . . .Paramount
Cat-Choo Paramount
Riders of the Andes RKO Radio
Feature: The Racket RKO Radio

RADIO CITY MUSIC HALL: Out of Scale
Disney-RKO Radio

Feature: I'll See You in My Dreams .Warner Bros.

RIVOLI: Harvest Time 20fb-Fox
Belgium Republic
Feature: Fixed Bayonets 20th-Fox

ROXY; A Cat's Tale 20fh-Fox
Christmas in All Lands 20tft-Fox

Rudolph the Red Nosed Reindeer .. Monogram
Feature: Elopement 20th-Fox

WARNER: So You Want to Be a Bacheior
Warner Bros.

Ride Cowboy Ride Warner Bros.
Tweet, Tweet Tweety Warner Bros.
Feature: Starlift Warner Bros.

CHICAGO—Week of Dec. 17
CARNEGIE: Big Top Bunny Warner Bros.
Florida Cowhand RKO Radio
Feature: Laughter in Paradise Monogram

CHICAGO: Candid Mike No. 2 Columbia
Flying Skiis Columbia
Feature: Starlift Warner Bros.

STATE LAKE: Catnapping MGM
Feature: An American in Paris MGM
SURF; LOVELORN LEGHORN .. .Warner Bros.

Japan, Island Nation Universal
Feature: The Lavender Hill Mob Universal

WOODS: City Slicker 20th-Fox
Feature: Fixed Bayonets 20th-Fox

ZIEGFELD: Christmas in All Lands ... 20tb-Fox
Feature: The River United Artists

United Artists

NEW MEXICO: Lew Ayres, Marilyn Maxwell

—

This is the usual soldiers and Indian picture, but in-
teresting. Just the average business for a small town.
Played Sunday. Monday. Tuesday. December 2, 3, 4.

—

Tom Poulos, Paonia 'Theatre, Faonia, Colo.

SO YOUNG, SO BAD: Catherine McLeod, Paul
Henreid—Good picture for middle of the week—similar
to “Caged.” Played on Wednesday and Thursday.—
L. Brazil, Jr., New Theatre, Bearden, Ark.

Universal International

COMIN’ ROUND THE MOUNTAIN: Bud Abbott,
Ix>u Costello—O. K. Abbott and Costello comedy.
This is not the best one in the A. & C. series, but it

certainly is not the worst. I recommend it to any situ-
ation where Abbott and Costello are popular. Played
Sunday. November 25.—Fat Fleming, Gail Theatre,
Round Pond, Ark.

FRANCIS GOES TO THE RACES: Donald O’Con
nor. Piper Laurie—I consider this about the best
“Francis” picture ever made. The house nearly fell

down with laughs.—Pat Fleming, Gail Theatre, Round
Pond, Ark.

GOLDEN HORDE, THE: David Farrar, Ann Blyth
—Excellent picture, story and acting. It is a story
of a man who tries to conquer the world—I hope
Stalin will get to see this. Played on Wednesday and
Thursday.—L. Brazil, Jr., New Theatre. Bearden, Ark.

mre profit with LIPPERT!
•-Mil

KANSAS RAIDEIRS: Audie Murphy, Marguerite
Chapman—Another beautiful Technicolor western
from Universal. Best Sunday night gross in months.
Keep Audie coming. Universal. ^Rayed Sunday, Mon-
day, October 14, 15.—James Hardy, Shoals Theatre,
Shoals, Ind.

MA AND PA KETTLE BACK ON THE FARM:
Marjorie Main, Percy Kilbride—Biggest gross in three
years. Played all around here but still did good busi-
ness. Had ’em standing up! Played Thursday, Fri-
day, Saturday, November 29, 30, December 1.—James
Hardy, Shoals Theatre, Shoals, Ind.

UP FRONT: David Wayne, Tom Ewell—This is as
fresh and humorous as any Mauldin cartoon ever was
and the film captures every bone tickling intimation
of the original creator of these characters. Personally,
I was in stitches, and so were my ordinary number
of patrons. Business average—comments exceptionally
good. Played Thursday, Friday, December 6. 7.

—

Samuel Goldstein, Paxtang Theatre, Paxtang, Penna.

Warner Bros.

FORCE OF ARMS: William Holden, Nancy Olson

—Just a program picture. It seems to me Warners
could make better pictures than they are doing with
the stars they have.—Jack A. Farr, Trail Drive-In
Theatre, Houston, Texas.

JIM THORPE—ALL AMERICAN: Burt Lancaster.
Phyllis Thaxter—Average picture; nothing big but will

please. Should have been advertised by Warners in

all leading sport magazines. Played Sunday, Monday,
November 18, 19.—Jack A. Farr, Trail Drive-In Thea-
tre, Houston, Texas.

KISS TOMORROW GOODBYE: James Cagney,
Barbara Payton—This is another gangster picture
with plenty of action and acting.

_

It has a good plot

and a good ending. Average business for this small
town. Played Friday, Saturday, December 7, 8.—Tom
Poulos, Paonia Theatre, Paonia, Colo.

ONLY THE VALIANT: Gregory Peck, Barbara
Payton—This turned out to be a very engrossing story,

very well done and very well received here. Business
was about average. Played Tuesday, Wednesday, No-
vember 27, 28.—Curtis B. Willard, Victory Tlieatre,
Loxley, Ala.

RATON PASS: Dennis Mgfgan, Patricia Neal—An
excellent western that pleased my weekend crowd.
We did slightly above average business. Doubled
with “Cry Danger” (RKO). Played Friday, Saturday.
November 23, 24.—Curtis B. Willard, Victory Theatre,
Loxley, Ala.

SUGARFOOT: Randolph Scott, Adele Jergens—

I

played this colored western a little late, but it .got

good business anyway. Randolph Scott is very popular
liere, almost as popular as John Wayne, Flayed
Wednesday, November 21.—Pat Fleming, Gail Theatre,
Round Pond, Ark.

Shor+s

Columbia

HOLD THAT MONKEY: All Star Comedy—A riot-

ous comedy. Plenty of slapstick and laughs. Don’t
miss this one!—James Hardy, Shoals Theatre, Shoals,
Ind.

MERRY MANNEQUINS: Color Rhapsodies—^Very
good two reeler—most enjoyable.—Harland Rankin,
Rankin Enterprises, Chatham, Ont., Canada.

RKO Radio

EXPECTANT FATHER: This Is America—Lots of
good laughs with this—thoroughly enjoyed.—Harland
Rankin, Plaza Theatre, Tilbury, Ont., Canada.

HOW TO RIDE A HORSE: Disney Cartoon

—

A
good cartoon about “Goofy” and how he learns to ride
a very peculiar horse.—Carl F. Neitzel, Juno Theatre,
Juneau, Wise.

PRACTICAL PIG, THE: Walt Disney Cartoon

—

This is very cute cartoon. A reissue from about 1938,
but it’s better than a lot of the new cartoons from
other companies. Disney has re-released several car-
toons and all that I have played have been above
average by today’s standards.—Curtis B. Willard, Vic-
tory Theatre, Loxley, Ala.

YOU CAN BEAT THE "A” BOMB: This Is
America—This is certainly a credit to the industry

—

most enlightening.—Harland Rankin, Rankin Enter-
prises, Chatham, Oht. ,

Canada.

Twentieth Century-Fox

BEAUTY AT WORK: March of Time—My patrons
all enjoyed this beauty—very good short.—Harland
Rankin, Rankin Enterprises, Chatham, Ont., Canada.

DINKY IN THE BEAUTY SHOP: Terrytoon—This
is good, but nothing extra.—Francis Gill, Paonia The-
atre, Paonia, Colo.

GUEST, THE: Special—This is a thirty minute short
with a religious theme. I thought it was very good.

—

S. T. Jackson, Jackson Theatre, Flomaton, Ala.

LAZY LITTLE BEAVERS: Terrytoon—Very good
cartoon, enjoyed by all.—Harland Rankin, Rankin En-
terprises, (Chatham, Ont., Canada.

LAW AND ORDER: Terrytoon—Very funny little

cartoon.—Pat Fleming, Gail Theatre, Round Pond,
Ark.

orphan DUCK: Terrytoon—This will hold up
O. K. Has a good ending.—Francis Gill, Paonia
Theatre, Faonia, Colo.

PAPA’S LITTLE HELPERS: Terrytoon Cartoon

—

Exhibitors, you owe it to yourselves to contact Fox
and book this swell cartoon. It gives television a big
“razzberry” and boosts our business. Thank you,
Paul Terry, you’re doing a great job with your Terry-
toon short subjects.—Carl F. Neitzel, Juno Theatre.
Juneau, Wise.

ROYAL RO'DEO, THE: Technicolor Special—This
is extra good and was enjoyed by all.—Harland Ran-
kin, Rankin Enterprises, Chatham, Ont., Canada.

SPORTS REVIEW—Very excellent short subject.
--Harland Rankin, Rankin Enterprises, C3iatham, (Dnt.,

Canada.
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Nationat

Pre-Selling
Representing the greatest saturation booking

in the history of Paramount, Bob Hope’s “My
Favorite Spy” will play a total of 400 playdates,

with openings scheduled throughout the country

between Christmas and New Year’s. In an-

nouncing the unprecedented number of concen-

trated bookings, the company emphasized the

tremendous national coverage on radio, in the

magazines, syndicates and newspapers, resulting

from the widely-heralded “home” premiere of

the picture in Bellaire, Ohio. The picture has

been selected as the "best comedy of the month”
in the January Cosmopolitan. It will be the

Christmas attraction at the Globe theatre, on

Broadway in New York.

Something slightly different in national pre-

selling is the result of MGM’s talent search for

two boys, one to play an important role in

“Young Bess’’ and the other a part in “Three
Love Stories,’’ now going into production. Al
Altman, eastern talent representative for the

company, has received 4,832 photographs, in-

terviewed 1,200 professional and non-profes-

sional youngsters and, auditioned 820 applicants

for the acting fobs. Another kind of success

story is the job landed by Elaine Stewart,

2\-year-old daughter of a Montclair, N. /.,

police sergeant. She will appear on all twelve

of the covers of True Story magazine in 1952,

and has been picked by Hal Wallis for a fea-

tured role in the new Dean Martin and Jerry

Lewis picture, “Sailor Beware.”
•

Calling it one of the outstanding musical en-

tertainments in the history of the company, 20th

Century-Fox announces that “With a Song in

My Heart”—the musical story of Jane Froh-
man—has been selected over all other pictures

as the Easter attraction for 1952. It will be
purposely held back from earlier showings to

give it the long-range advertising and publicity

build-up for the spring holiday period, with a
campaign as sweeping and penetrating as that

which merchandised “David and Bathsheba.”
Al Lichtman, director of distribution for the

company, says, “What ‘Alexander’s Ragtime
Band’ was in its day, ‘With a Song in My
Heart’ is in these times.” The film is already

assured of a heavy fashion pre-selling via a

national tieup with Varden-Petite, Inc., through
their 3,000 retail outlets from coast to coast.

The United States Forest Service, top gov-
ernment conservation agency, has placed its ftdl

resources behind 20th Century-Fox’s “Red Skies
of Montana,” which is set for release early next
year. The service is making spot announce-
ments to be used on radio stations throughout
the country, and these ivill average three times
a week over a period of six months on several
hundred stations. The picture, dealing ivith

forest fires, has the support of forest rangers,
and the National Association of Insurance
Agents, with over 30,000 widely distributed

members. This national coverage is being han-
dled by the association via their house organ,
which will detail the promotion and offer sug-
gestions for local level drives.

•

An intensive pre-selling campaign for Par-
amount’s “Hong Kong” has been launched
with the departure of A. C. Lyles, Pine and
Thomas special press representative, on a 25-

city tour, contacting press and radio sources.
Lyles’ itinerary includes San Francisco, Port-
land, Seattle, Salt Lake City, Denver, Omaha,
Minneapolis, Chicago, Kansas City, Los An-
geles, Dallas, Oklahoma City, Memphis, St.
Louis, Indianapolis, Cincinnati, Columbus,
Detroit, Cleveland, Pittsburgh, Buffalo, Bos-
ton, Philadelphia, Washington and Atlanta.

"Decision Before Dawn"
An Exploitation Picture

Vital production and background material

detailing 20th Century-Fox’s drama of es-

pionage, “Decision Before Dawn,” is being

circulated among the nation’s top level opin-

ion makers through a special multi-color

brochure issued by the Motion Picture As-

sociation of America. The issue is one of

the series handled by Arthur DeBra, direc-

tor of the MPAA’s Community Relations

department, and features key art from the

film, a synopsis of the screenplay, and an

analysis of the critical times and the people

portrayed. Printing is initially pegged at

150.000 copies, which will be sent to 54,000

high school superintendents and principals,

10.000 public libraries, 24,000 presidents of

local motion picture councils and women’s
organizations, 12,000 prominent ministers of

every denomination, and to 50,000 of the

National Council of Church Women.

Publishers of 25-Cent Books
Launch Record Campaign

With the New York premiere of the pic-

ture scheduled at the Rivoli theatre on

Broadway, the publishers of Pocketbooks,

the 25-cent reprint house, are gearing their

thousands of city-wide and national outlets

in one of the hardest hitting book promotions

in recent years. The print order of the new
Pocketbook has reached a high of 1,250,000

copies, which is an extraordinary press run

for the popular priced edition, and it is ex-

pected that this total will be greatly in-

creased through theatre sales. The edition

has eight pages of stills from the film, which

is another innovation. The publishers will

put the coordinated pressure of 100,000

multi-color posters, together with window
and inside displays, behind their own cam-
paign of wide distribution.

“Decision Before Dawn” is a prize-win-

ning book, having been given the Christo-

pher Award, a substantial cash prize and the

recognition of this Catholic group for a book

of exceptional quality, which will have

Catholic support across the nation. The

picture was filmed in Germany and has

authentic and historic backgrounds that will

command attention with scholars as well as

movie fans. Reviews of the subject, on the

press, indicate that it is one of the best

dramatic films of the year, and is aimed

definitely as a contender for this year’s

Academy Awards.

New York Premiere Places
Huge Billboard Barrage

One thousand 24-sheet posters are being

used in the New York area for the opening

at the Rivoli, the largest billboard barrage

ever attempted by the company. Covering

all five boroughs, the posters will be placed

in groups of four in important locations, to

spot the pictorial 24-sheet with three others,

in block type, carrying the critical opinions

of Walter Winchell and others. The four-

some, on display in the most strategic points,

will command attention beyond any type of

outdoor advertising. One thousand U. S.

Army recruiting posters, throughout the city

will announce the December 21st opening at

the Rivoli on Broadway. Additionally,

15,000

sheets of snipe advertising will be

posted in the metropolitan area.

This Was a Picture That
Pleased Life Magazine

Life magazine, in its current issue, gives

the picture a three-page layout, using a

special type of camera work to capture a

imnning series of frames, with dramatic

effect. An important coverage by war cor-

respondents and overseas press contacts will

give the picture a send-off that is beyond
anything usual, and will key the exploitation

campaign for subsequent runs throughout

the country. A lot of service men who have

seen the original backgrounds will find this

the most exciting picture of the year, and
will bring their friends to see it. The press-

book will be out January 1st, and will be

reviewed under “Selling Approach.”

OUTDOOR
REFRESHMENT,

SERVICE
from Coast
to Coast

over 1/4 Century

SPORTSERVICE CORP.
SPORTSERVICE BIDG. • BUFF

FILMACK^/WTRAILERS

CHICAGO, 1327 S.iWat«h> NEW.VpSK.'C30.KiM^
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CLASSIFIED ADVERTISING
Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

HELP WANTED

GENERAL MANAGER, 8 THEATRES. BUY AND
supervise in Illinois. BOX 2627, MOTION PICTURE
HERALD.

BUSINESS BOOSTERS

COMIC BOO'KS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions. COMICS PREMIUM CO., 41234

Greenwich St., N. Y. C. Publications for premiums
(exclusively) since 1939.

BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS,
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18, N. Y.

FILM ROW—BOULEVARD O'F THE ALLIES.
First floor, 5500 square feet. Projection and screening

room. Loading dock. 8 film storage vaults. Elevator.

Terra lease to responsible tenant. PRUDENTIAL
REALTY CO., Frick Building, Pittsburgh, Pa.

BOOKS

MAGIC SHADOWS-THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. _A
Georgetown University Press book. Price, postpaid,

$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Expert information on all phases of projection and
equipment. Special new section on television. Invalu-

able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac—the big book about your business—1951-52 edi-

tion out soon. Contains over 12,000 biographies of im-
portant motion picture personalities. Also all industry
statistics. Complete listing of feature pictures, 1944 to

date. Order your copy today. $5.00 postage included.

Send remittance to QUIGLEY BOOKSHOP, 1270

Sixth Ave., New York 20, N. Y.

DRIVE-IN EQUIPMENT

DRIVE-INS PAY FROM INCOME. COMPLETE
dual projection and sound from $1,595; in-car speakers

$15.95 pair with junction box. All available on easy
payment plan. Send for equipment list. S'. O. CINEMA
ST.IPPLY CORPORATION, 604 W. 52nd St., New
York 19.

Reissue "March of Time"

Series Early in 1 952
The March of Time this week announced

that early in 1952 it will reissue on a na-

tionwide basis its film series, production of

which ceased last July. Officials said the

decision was based on the great demand

from the theatres and the public. They also

pointed out that in November the Guild

Theatres of New York contracted for the

THEATRES

600 SEAT, SIX MONTHS OLD. NO COMPETI-
tion. Located in Michigan. BOX 2623, MOTION PIC-
TURE HERALD.

FLORIDA 400 SEAT THEATRE. SMALL DOWN
payment. RITZ, Bowling Green.

DRIVE-IN, 225-CAR CAPACTTY, 2 YEARS OLD,
located within city limits, having 35,000 drawing popu-
lation. Buildings in good condition. Well equipped
snackbar. Priced reasonably. Call or write. DRIVE-IN
THEATRE, 2613 Chestnut St., Everett, Washington.

PRINTING SERVICE

WINDOW CARDS. PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING (X):,

Cato, N. Y.

USED EQUIPMENT

BUY NOTHING! CHECK WITH STAR FIRST!
Super-Simplex mechanisms, rebuilt, $850. pair; E-7
mechanisms, ^95.; pair Simplex portables, rebuilt and
complete, $895.; pair Simplex Acmes with baby arc

lamphouses, rebuilt and complete, $950.; Goldberg auto-

matic rewinder ^9.50; wire reels 75c. STAR CINEMA
SUPPLY, 441 West 50th Street, New York 19.

SAVE 25% TO 50% AND MORE! TRADE IN
your old, worn out equipnient for modern projection

and sound. Buy on time—pay out of increased box-

office receipts. Send equipment list and seating ca-

pacity. S. O'. S. CINEMA SUPPLY CORPO'RATION,
604 W. 52nd St., New York 19.

FOR SALE-SUPERIOR MARQUEE, LIKE NEW.
Price, photo, size on request. THE CENTER, BOX 30,

Coudersport, Pa.

THEATRE SEATING

YOU’LL BE SITTING PRETTY WTTH THESE
chair buys of a lifetime;—200 Heywood veneer rebuilt,

$3.95; 500 Heywood Wakefield inserted panelback,

spring cushion, rebuilt, $4.95. Many more—send for

chair' bulletin. S. O. S. CINEMA SUPPLY CORPO-
RATION, 604 W. 52nd Street, New York 19.

first 75 issues of the March of Time and

that it liad been so successful that they have

been playing on a twice-a-week change.

Set "Dawn” Billboard Splash
Twentieth Century-Fox announced this

week it will blanket the New York metro-

politan area with 1,000 24-sheets, the largest

billboard barrage ever attempted by the com-

pany, for “Decision Before Dawn,” which

opened at the Rivoli on Broadway Friday.

NEW EQUIPMENT

WHITE PLASTIC COATED SCREENS 35C FOOT;
reel alarms $5.50; film cabinets, shopworn, $2.25 sec-
tion; splicers $5.67; changeovers with foot switches
$39.50. STAR CINEMA SUPPLY, 441 West 50th
Street, New York 19.

SELL YOUR PICTURE AND SOUND WITH
flameproofed, iungusproofed plastic screen 3934c sq. ft.

;

beaded 4954c; reflectors 20% off; coated lenses $100
pair; A-25A amplifier 25 watts w,/monitor $175; Tru-
sonic 2-wav speaker system $249.50. S- O; & CINEMA
SUPPLY CORPORATION. 604 W. 52nd Street, New
York 19.

WHY PAY MORE? TEMPERED MASSONITE
marquee letters available in all colors: 4"—35c; 8"—50c;
10"—60c; 12"—85c: 14"—$1.25; 16"—$1.50. Fits Wagner,
Adler, Bevelite signs. S. O. S. CINEMA SUPPLY
CORPORATION. 604 W. 52nd Street, New York 19.

STUDIO EQUIPMENT

WANTED; 16MM AND 35MM MOTION PICTURE
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,
laboratory and editing equipment. See us first for best
used equipment purchases. THE CAMERA MART,
INC, 1845 Broadway, New York 23, N. Y.

READY EDDY EDITING KIT WITH CASE, $2.50;

Presto Y disc recorder with playback $275; Art Reeves
35mm recorder outfit, $1995; Shustek 35/16mm picture
reduction printer, rebuilt .12995; sound cameras, single

system, complete Beil & Howell outfit, $3950; Auricon
16mm sound camera $495; Kinevox Monoboom, extends
mike 15 ft. $69.50; 16mm Animation stand complete,
$2250; Maurer recording system, $1995; Moviola sound-
pix UDS, rebuilt $1095; Bridgamatic 16mm automatic
developing machines, demonstrators, $795. Cash paid

for used studio production equipment. Trades taken.
S. O. S. CINEMA SUPPLY CORPORATION, 604 W.
52nd Street, New York 19.

GLAD TIDINGS

THIS IS THE TIME OF THE YEAR WHEN ONE
not only extends and receives glad tidings of the sea-
son, but also takes inventory of his needs—for in-

stance, if after looking around your theatre, you find

a few items that are no longer being used, why not
offer them for sale, and by the same token, if you find
yourself in need of special equipment and service—this

is the right place to look for it. Let the classified

advertising page carry your glad tidings for the new
year.

Hoyt's Theatres Report

Profit Rise in Year
Net profits of Hoyt’s Theatres, Sydney,

Australia, rose to £250,385 for the year

ended June 30, 1951, from £232,406 in the

corresponding period last year. Preference

dividends required £55,000 and £108,876 was
added to reserves. Hoyt’s capital stock,

except for the preference shares, is- held by

20th Century-Fox.

BUSINESS OPPORTUNITIES
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9 ARE the year’s most

9 successful personalities

9 in Motion Pictures,

9 Television and Radio-

Now being audited for

The Hall of FAME *

p
—WHO ARE the top stars, producers, directors

p Which companies distributed or broadcast the year's

9 successes In the vernacular of the amusement
• • •

P industries, who are the to watch for

? 1952 777777777797
• ••••••••••••
By far the most widely quoted of all trade polls in the

entertainment industries, the findings of FAME reach

more than 47 million people (after allowing for duplica-

tion hetween the coverages of newspapers, magazines,

radio and TV).

The FAME polls for this year’s audit of personalities in

the fields of motion pictures, radio and television now are

in active process of fact-finding. The forthcoming an-

nouncements of the results will have an even greater

significance than ever before.

FAME IS A QUIGLEY

* “The Hall of FAME” is one of the exclusive

departments cumulatively presented each

year in FAME—the authentic record referred

to tor many purposes throughout every year

by numerous writers of articles, and by pro-

ducers, sponsors and various others. It is one

of the reasons why the trade and public

influences of FAME continue to be so wide-

spread and unique.

QUALITY PUBLICATION
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Leo Rings the

Bell with the Public!

THE BEST WAY
TO SAY HAPPY
NEW YEAR:
"Give them

M-G-M Pictures!”



'LOME STAR’’—The Battle of Texas and the Battle of the Sexes. Clark Gable and Broderick

Crawford fight for gorgeous Ava Gardner. Cast includes Lionel Barrymore, Beulah Bondi. It’s BIG in

Love and Action with Box-Office written all over it!

"SINGIN’ IN THE RAIN”— The producer of “Show Boat” and “An American In Paris” does it

again! A GREAT Technicolor musical. Gene KeUy, Donald O’Connor, Debbie Reynolds, Jean Hagen,

Millard Mitchell, Cyd Charisse.

"IVANHOE”—The “Quo Vadis” company brings the world another giant production. The famed

novel in aU its glory, filmed in Technicolor in actual locations. Robert Taylor, Ehzabeth Taylor, Joan

Fontaine, George Sanders^ Emlyn Williams, Robert Douglas, Guy Rolfe.

"BELLE OF NEW YORK”— Fred Astaire, Vera-Ellen, Marjorie Main, Keenan Wynn, Alice

Pearce, Cfinton Sundberg, Gale Robbins bring the fans a joyous M-G-M Technicolor musical featur-

ing a “Dancing on Air” novelty that’s sensational.

"SCARAMOUCHE” — Public demand for Big, romantic dramas of “The Three Musketeers” type

is answered by the director of that famed hit in a new thrill-packed Technicolor dramatization of the

swashbuckling novel “Scaramouche”. Stewart Granger, Eleanor Parker, Janet Leigh, Mel Ferrer, Henry
Wilcoxon, Nina Foch, Lewis Stone, Richard Anderson.

"SKIRTS AHOY!” — Packed with entertainment for the masses is this rollicking romance of the

WACs and their boy friends. Technicolor musical dynamite with a breezy star cast: Esther Williams,

Joan FVans, Vivian Blaine, Barry Sullivan, Keefe Brasselle, De Marco Sisters, Dean Miller and Guest

Stars, Vera-Ellen, Ricardo Montalban, Billy Eckstine. A Wow!

"JUST THIS ONCE ’ —Winchell told the nation the good news in his syndicated column: “
‘Just

This Once’, a new M-G-M film is rated a click ‘sleeper’ by the trade.” Once in a decade alone comes a

comedy howl that rocks the nation. This is it. Janet Leigh, Peter Lawford, Lewis Stone, Marilyn Erskine,

Richard Anderson.

"WESTWARD THE WOMEN" —The producer and director of “Battleground” have delivered

again. It’s all about women, 200 of them, in a dangerous pioneering journey across the nation to marry

men they never saw! Robert Taylor, Denise Darcel, the “Battleground” girl, Hope Emerson, John Mclntire.

"THE WILD NORTH ” —The co-director of “King Solomon’s Mines” and its handsome star Stewart

Granger team again in a smashing Ansco Color drama. Wendell Corey and beautiful Cyd Charisse co-star.

Packed with thriUs: the avalanche, the wolf attack, the duel in the rapids topped by the searing romance
of Granger and Charisse, the Indian maid. Primitive love in a wild setting.

"THE MERRY WIDOW’’ - Magic words that excite. And the most exciting team in years, I^ana

Turner and Fernando Lamas, brings it to brilliant Technicolor life. Here are spine-tingling dreams of

romance and pulse-stirring songs in a rapturous musical. Cast includes: Una Merkel, Richard Haydn,
Thomas Gomez, John Abbott, Marcel Dalio, King Donovan, Robert Coote, Sujata.

’LOVELY TO LOOK AT ” — M-G-M gives you another great musical. Glamorous stars, Adrian’s

fabulous gowns, Jerome Kern’s irresistible music. Technicolor glory. It’s Box-Office! Terrific cast in-

cludes: Kathryn Grayson, Red Skelton, Howard Keel, Ann Miller, Marge & Gower Champion, Sza Sza
Gabor, Kurt Kasznar.

And These Are The Titles To Remember For Future Months:
"One Piece Bathing (Esther Williams^ Victor Mature, Walter Pidgeon, Donna Corcoran) •"Carbine

Williams" (James Stewart, Wendell Corey, Jean Hagen) • "Pat and Mike" (Spencer Tracy, Katharine

Hepburn) • "Because You’re Mine" (Mario Lanza) • "Plymouth Adventure" (Spencer Tracy, Deborah

Kerrj* "Young Bess" (Charles Laughton, Jean Simmons) ‘"Three Love Stories" (Cast to be announced)

"Prisoner of Zenda" (Stewart Granger) * and many more.

JUST A FEW OF THE BIG ONES FOR 19521
And For The Biggest: "QUO VADIS’’-See Page 29
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^ WILL
PHONE CALLS Ji

YOU HAVEN'T HEARIOT

They'll be calling about the most adult, the most provoc-

ative "PHONE CA11> FROM A STEIANGER"
, 20th Century—Fox* s

unusual motion picture on the "Double Standard". (If you

don't know what this means, ask your wife—and then duckt)

"PHONE CALL FROM A STRANGER" is in the same high enter-

tainment tradltion,(Of "A LETTER TO THREE WIVES" and "ALL

ABOUT EVE".

SHELLEY WINTERS IH as Binky Gay, strip-tease, is dev-

astating .J| CARY MERRILL ft MICHAEL RENNIE ^-1

and KEIENAN V/YNN give th^putstanding performances of

their careers. BETTE DAVIS as Mrs. Hoke is thrilling

as she calls the turn on the ma^ of the species.

’'PHONE CALL FROM A STRANGER” IS FOR YOU!

There's No Business Like 20th Century-Fox Business!
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The Year Ahead

T
he industry may rightly view the prospects for 1952 with

quiet optimism. While it is unlikely that next year will

be a boom year in the sense of one of the years during
World War II, grosses should be higher than in 1951 or 1950.

The reasons which point to a favorable trend in the business

of motion pictures are several: I) advance indications are that

the product will be strong in drawing power; 2) television shows
no signs of being able to develop high quality entertainment
on a continuing basis; 3) defense restrictions on the production
of many types of durable goods should leave the public with

more money to spend on entertainment; and, 4) employment
is virtually certain to continue at record heights.

Unfortunately the expected improvement in economic con-

ditions is unlikely to extend to all theatres. On account of

population shifts, high operating costs, local overseating con-

ditions and other factors, some theatres face a difficult time.

Operators of these so-called "problem" theatres are entitled to

and should receive reasonable consideration from distributors.'

It is very likely that many of these difficult operations can be
gotten firmly in the black during 1952.

As a whole, the exhibition plant is certain to be in stronger

condition at the end of next year than at present. While
continuing controls on new construction will limit expansion,
many theatres should operate more profitably. Most of the
drive-ins will be strongly entrenched.

O NE of the brightest omens for the new year is the fact

that "the Hollywood spirit," at an ebb since 1947, has

changed. The gloom brought on by "the prophets of

doom" has largely been dissipated. No longer is economy
stressed above quality. Nor is television considered the formid-

able threat it once appeared to be.

From Hollywood Mr. William R. Weaver reported in the

Herald last week as follows: "Everybody around here has

always known that good pictures in common with other com-
modities cost big money. Production professionals see in the

renewal of the bigger-and-better talk on which the industry

rose to its peak of prosperity the brightest present promise
of return to that status. A considerable majority of the hard-

working and generally unquoted professionals who devote their

lives directly to the production and improvement of pictures

considers that wave of publicity about penny-pinching to have
been more costly to the business than any other single factor
in recent years. Economy, the earnest professional believes, is

a thing to practice always but never to preach."

Obviously efficient production should not be wasteful. While
Lady Hollywood undoubtedly attained an extravagant stand-

ard of lavish living in the days of World War II, it is also true
that economy carried to the point where it showed on the
screen was a deadly trend. A 1952 slogan for the entire indus-
try might be

—
"The best entertainment—available to the pub-

lic at fair prices."

I

T is regrettable that from a trade practice standpoint pros-

pects for 1952 are not as bright as they should be. How-
ever, with the birth of the new year it is proper once again

to have renewed hope.
Sooner or later the industry will not have the advantage of

the economic buoyancy being given the whole country by the

defense program. When that day comes the motion picture

house had better be in order or the "or else" will be sorrowful

to contemplate.

Probably no business needs more unity of spirit and few
have less. The time will come—and perhaps in the not too
distant future—when the luxury of discord and disunity within

the industry will not be supportable.

Just as the international problems are not going to be solved

in one year, so also it would be too much to expect that all

the problems of the motion picture business will be successfully

dealt with in 1952. However, the year would go down in the

history of the film business as a constructive one if only prog-

ress is made in cutting down wasteful litigation. In this regard
arbitration seems to be the only possible solution. It would
be well if favorable words presently available about arbitration

could be translated into all-industry action.

Money-Making Stars of 1951

F
or twenty years exhibitors of the United States and Can-
ada have joined in the Herald poll to determine the Top
Money-Making Stars. In this week's issue appears the re-

sults of the 1951 audit of screen personalities. At this time it

is appropriate not only to congratulate the winners, led once
again by Mr. John Wayne, but also to thank the thousands of

showmen who have made this poll the most authoritative in

the industry.

The exhibition life of most features is numbered in months.

Only a comparative few receive repeated revivals. On the

other hand the public is slow—in most instances—to make
stars and popular favorites reign over a long period. In the

twenty years of the Money-Making Stars selection the first

place honors have been held by only seven men and three

women: Marie Dressier, Will Rogers, Shirley Temple, Mickey
Rooney, Abbott & Costello, Betty Grable, Bing Crosby, Bob
Hope and Mr. Wayne, In the two decades one has held top
place for five years (1944 to 1948), Bing Crosby; one for four

years (1935 to 1938), Shirley Temple; and one for three years

(1939 to 1941), Mickey Rooney.

The record, not only for this year but for the whole period

from 1932 to date, demonstrates that by and large the public's

tastes in stars go for the players who have appeared in "family"

pictures. Also, in the main, top winners have appeared in films

that may be classed as light entertainment, with comedy and
music prominently featured.

While the past is no sure standard tor the future, it is more
reliable than attempting to gaze into a crystal ball. Further-

more, it is the same public that must be pleased year after

year—not the same individuals necessarily but people with

similar tastes.

^ Mr, Jim Schlatter, manager of the Town theatre, Omaha,
has expanded his theatre sales activities to provide hot dogs
and the like, perhaps to protect his patrons from starvation.

The Town shows triple feature bills. On the day the program
is changed a customer can come to the theatre at 2:30 P.M.
and see six features. The program runs a full seven hours!



Exhibitor Harmony
To THE Editor :

The greatest evil that I have traced since

the year one is the absence of harmony
among the exhibitors themselves. There
should be, as I see it, and could be, the same
philosophical partnership that exists between

doctors and lawyers. However, this is defi-

nitely and conspicuously absent. There is as

much reason for moral and technical train-

ing in this line of business as there is in the

above named professions.

Many grocery store clerks and others

from banks and drug stores have come into

show business thinking it is just something

to dabble with. Complications which have
arisen through inexperienced and unethical

handling have progressed to a point which
has now brought on the double bills, the

triple bills, the kids free and what have you
along the same lines.

Everyone of these evils can be blamed on

the inexperienced haphazard operator of the

theatres.

All the national, international and local

banquets have not, and never will, eliminate

this evil. In fact, it is now clear that these

banquets serve but one purpose, and that is

to bring the same clique together to guess

at the future.— KORN, 0. K
Theatres Corp., Dallas, Texas.

Limited Prints
To THE Editor;

I doubt if this complaint is in order.

However, under present conditions, an ex-

hibitor is penalized because of the limited

number of prints.

Due to shortage of prints, why doesn’t the

distributor stagger releases at respective ex-

change centers? Eor example, distributors

break from the Cincinnati exchange simul-

taneously Cincinnati, Dayton, Columbus and

other key towns. At Indianapolis, features

are released simultaneously at Evansville,

Terre Haute. Fort Wayne, Richmond, In-

dianapolis, etc. As a result, exhibitors can-

not book intelligently, cannot advertise prop-

erly in advance of showing and this pre-

cludes blending of double feature program
entertainment.

It is needless to point out that economic

conditions are currently retarding patron-

age
;
therefore if the print situation were cor-

rected to enable the exhibitor to strengthen

programs perhaps patrons would be recep-

tive and attract more tariff. — MANNIE
MARCUS. M. Marcus Enterprises. luciian-

apolis, Indiana.

PRODUCT DIGEST FILE

HELPS IMMEASURABLY
To the Editor:

We keep a permanent file of The
Product Digest, of which we are very

proud. This file helps us immeasurably

in evaluating the product before buy-

ing and also in dating them to suit

our different types of clientele.

—

DEAN CREMEAN, Cremean
Huntley, Timpson, Texas.

Production ISotions
To THE Editor:

I get a great big charge out of all the in-

dustry folk and their various theories as to

the slumping box office. Many are born of

ignorance, reared by fear, and brought into

full bloom by the continued absence of

shekels rolling into the till. Some are cor-

rect, in part, and some are “on the right

track.” All of the thoughts put forth are.

I’m certain, well aimed.

As a young showman of only 12 years in

the industry, my memory does not go back

as far as many others. However, I sincerely

feel that a portion of the box office anemia

is due to Hollywood’s continued ignorance of

the public’s wants—and just that.

Let anyone who doubts ask himself these

question

;

1. Where is our today’s Shirley Temple

on the screen. Where is a counterpart of

the beloved Marie Dressier, Will Rogers or

Wallace Beery?

2. When the public’s approval of the “Ma
and Pa Kettle” films is a great, huge neon

pointer for all Hollywood to follow, why is

there so little of the good old homespun

“corn” that was, and always will be, a hypo

to the theatre tills?

3. Who can ever forget the dough that

the “Andy Hardy” pictures used to haul in?

What have we got to offer our patrons along

those lines ? What’s the matter, Hollywood,

did all of the above cost you such a fortune

that you can’t chase up the dough to make a

few more?

4 . When is Hollywood going to quit

these endless “cycles” and place a real hand

on the pulse of the public? How about some

research on a theory of mine : that the aver-

age theatre patron’s choice of pictures may
even vary with the season of the year !

5. There is a limit to the number of situ-

ations a producer can build around the ole

stagecoach, the cowboy and the “bosses”

When are all these dressed-up. Technicolor

Westerns going to end—when we’re all

broke ?

6. Nobody wants to laugh anymore?
You’d sure think not, from the number of

comedies coming forth nowadays.

7. Has Hollywood spent too much time

finding Mitzi Gaynors, Van Johnsons, and

others a dime-a-dozen, and too little time

finding some real, warm, individual folks

with charm and heart-tugging personalities

that the average American can take to from

the first meeting?

These are all theories, and maybe I’m all

wet, I don’t know. What do other readers

think ?—Michigan Theatre Manager.

Taking Issue
To THE Editor :

In the December 8 issue of Motion Pic-

ture Herald you ran an article on page 20

with a San Francisco dateline in which

Rotus Harvey was given free rein in ex-

pressing his views on advertising. This

article quoted The Exhibitor’s Digest, a pub-

lication of the Pacific Coast Conference of

Independent Theatre Owners, which was

duly noted.

Mr. Harvey’s article, however, was filled

with incorrect statements. He has received

numerous letters from film company repre-

sentatives here and one member of the press.

Wood Soanes, drama editor of the Oakland

Tribune, saw fit to devote an article to his

alleged statements of misconduct among

drama critics.

Insofar as 20th Century Fox’s “David and

Bathsheba” campaign was conducted, Mr.

Harvey knows little. His statement that no

24 or six sheets were use just ain’t so.

There was a full showing of 24-sheets and

300 six-sheets used here for one month.

Also there were numerous publicity stories of

of interest.—/OHV H. NORCAP, Exploita-

tion Western Dwision, 20th Century-Fox

Film' Corp., San Francisco.

Meat and Poison
To THE Editor:

I believe certain types of pictures are

sure-fire box office in certain communities;

other types are poison. I think the distribu-

tor should keep this fact in mind instead

of trying to sell all types of movies to all

exhibitors. This creates ill will, poor box

office receipts and a dissatisfied public.

—

MARCELLA SMITH, Vinton Theatre,

McArthur, Ohio.
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Developments and trends that shape

the motion picture industry’s future.

Other newsreels may follow Para-

mount’s lead in a vigorous promo-
tion campaign to sell exhibitors on
the importance of the newsreel in

programming and on the general

excellence of the reels as compared
with television.

The national Allied board meet-
ing in Washington February 4 to 6

will have a crucial agenda, headed
by discussion of Abram Myer’s pro-

posals for an arbitration plan, now
being drafted. Also scheduled is the

election of officers, with Wilbur
Snaper, president of Allied of New
Jersey, indicated as the most likely

candidate to succeed Trueman T.
Rembusch as president of the na-
tional organization.

^ Other producers and producing
companies are watching with inter-

est the deal concluded this week by
Louis de Rochemont and the Eco-
nomic Cooperation Administration
with the Government of Burma un-
der which Mr. de Rochemont is

guaranteed a certain amount of

dollar convertibility in return for

advancement of the Burmese film

industry.

Harris and John P. Wolfberg this

week joined the ranks of exhibitors
operating or planning to operate
television stations. They formed the
Denver Television Company and
announced their intention of apply-

ing for a license to build a station

in that city. Denver at present does
not have television.

The most conclusive proof that

pictures are better and getting more
so is the total lack of “winter book”
favorites for the Academy Award
nominations with close of the eli-

gibility period only 10 days away.
Far from scraping the barrel for

electable pictures and performances,

as in the recent past, Holljrwood is

anticipating the tightest Academy
competition in a decade. Interest,

in the industry and outside, figures

to build accordingly between now
and March, when the awards are

announced.

Exhibitors will be on the lookout
for instances where British films,

sold to television, are shown on the

air simultaneously with their theat-

rical runs. A number of Korda and

J. Arthur Rank pictures recently
were sold to the CBS television net-

work and independent stations.

Quite a few of the films are sched-
uled for a theatrical playoff before

being played over the air. However,
there are indications that these en-

gagements may overlap.

Another battle for films for sub-
scription television is in the making
and this time it is doubtful whether
the Justice Department will again
see fit to nudge the major companies
to provide the product. Skiatron,

sponsor of Subscriber-Vision, has
written to the companies to ask
their cooperation in a forthcoming
New York test of the system. What-
ever precedent was established with
Phonevision may well be erased
through the publicity received by
the recent Finnegan case.

THE HERALD INSTITUTE
The first report by the Herald Institute of Industry Opinion on subjects

of current interest will be published early in January. Replies from the
Panels of experts in exhibition, production and distribution on the group
of subjects selected for the initial study are now being classified and
tabulated. The extent and promptness of the response to the project is

the largest and most representative of any of the innovations launched
by Motion Picture Herald during its more than 36 years of service to the
industry. Watch for the first report next month.
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By the Herald

By the Herald

NEWLY re-seated and refurnished, the

Little Carnegie, New York "art" house

was previewed by Industry friends at

a reception last week. Above are

George Schwartz and Jean Goldwurm,
Its owners, and hosts at an occasion

which brought distribution executives,

and rival operators.

CHRISTMAS party,

at the Associated

Motion Picture Ad-
vertisers, New York.

Prizes went to vir-

tually all. Distribut-

ing them, above,

are Leon Bamberg-
er, Gertrude Mer-
rlam, Edgar Goth,

Harry McWilliams,

AMPA president,

and LIge Brien.

By the Herald

SCENES, at the meeting last week of the Michigan Allied. At the left, the new officers

pose. They are Bob Pennell, vice-president; John Vlaches, president; and Allan John-

son, national representative. At the right, an honored guest, National Allied general

counsel Abram F. Myers, addresses the gathering.

SAM SPIEGEL, producer.

In New York briefly en route

to the Coast, with an "Afri-

can Queen" print, for Thurs-

day premiere. He endorsed

making pictures abroad, and

praised United Artists' Eu-

ropean staffs.

PROMOTIONS, right:

Charles Belmont, left, head-

ing RKO Radio's foreign

16 mm operations; and Ar-

thur Herskovltz, assistant

Latin-American and Far

Eastern manager.

V.'.W.SV.'.V.VA'.V.V. ‘.•VuV«VUV.'W^^^wW»VAVii*AWtaV.*«VU"iA^AV«V«'i

MOTION PICTURE HERALD, DECEMBER 29, 1951



MODEL GREETS marri-

age broker, below, as

Jeanne Crain happily

welcomes a placid Thelma

Ri+ter to her apartment

in "The Model and the

Marriage Broker," hilari-

ous comedy packaged tor

January showing. Scott

Brady is the male lead.

"BEST ACTOR of 1951," according

to the National Board of Review, is

Richard Basehart, above, who ex-

hibits hard-hitting dramatic prowess

in "Decision Before Dawn," criti-

cally hailed entertainment of World
War II counter-espionage. A Janu-

ary offering from 20th Century-Fox,

the film also stars Gary Merrill,

Oskar Werner and Hildegarde Neff.

ANNE FRANCIS,
in behalf of 20th

Century-Fox, wishes

all a Happy New
Year. Miss Francis'

smiling countenance

is occasioned, no

doubt, by her latest

success, "Elope-

ment," with Clifton

Webb and the

prospects of an-

other smash in

"Lydia Bailey,"

scheduled for early

1952 exhibition.

HONEYMOONERS Shirley

Yamaguchi and Don Taylor,

below, see eye to eye in

"Japanese War Bride," a

Joseph Bernhard production

released by 20 Century-Fox. An
unusual story of love that spans

two continents, the film is

choice screen fare next month.

(Advertisement)

QUITE A NUMBER.
Shelley Winters,

left, adds spice

and everything nice

to "Phone Call

from a Stranger,"

drama teaming her

with Gary Merrill

and Michael Rennie.

The "Phone" starts

ringing at box of-

fices in February.

1

1
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THE”TOP MONEY-MAKING
STARS OF 1951 SEASON
by WILLIAM R. WEAVER
Hollywood Editor

J
OHN WAYNE tops the Motion Pic-

ture HERALD-Faw^ audit of the Amer-
ican box office for 1951, the 20th year

of the original exhibitor poll and the sec-

ond time it has shown him to be the best-

selling box office personality of the twelve-

month. The nation's theatre owners, voting

by confidential ballot based firmly on rev-

enues from ticket sales, had placed the

star fourth In 1949, 16th in 1948.

Winner Wayne is followed by Martin &
Lewis, Betty Srable, Abbott & Costello,

Bing Crosby, Bob Hope, Randolph Scott,

Gary Cooper, Doris Day and Spencer
Tracy, in that order, on the list of the Top
Ten Money-Making Stars of 1951.

Newcomers to Top Ten

Martin & Lewis and Doris Day are new-

comers to the Top Ten, but they hardly

can be called surprises. Martin & Lewis,

Herald readers will remember, were voted
top spot in the periodical’s mid-year "Stars

of Tomorrow" poll in 1950, and their suc-

cession of hit comedies released since that

time has proved out the poll prediction

Impressively. Miss Day, a relatively recent

recruit to the film musical field, had begun
to show poll strength in 1950, finishing

24th, and a steady flow of appropriate re-

leases maintained by her studio accelerated

her ascent.

JOHN WAYNE, First

appearance this year, and moving up from

fourth to third position the while, headed
the list in 1 943.

Abbott & Costello, who headed the list

In 1941, are In the Top Ten this year for

the seventh time.

Bing Crosby, making his twelfth appear-

ance in Top Ten company, holds the all-

time poll championship, earned by taking

down Number One position in five con-

secutive years.

Bob Hope, on the Top Ten list for the

eleventh time, was rated Number One in

1949.

Randolph Scott, who was first included in

the Top Ten category last year, gained
three positions—tenth to seventh—in the

1951 voting.

Gary Cooper makes Top Ten this year

for the twelfth time since 1936.

Spencer Tracy is a Top Ten-er this year

for the eleventh time.

Singularly Significant

The outcome of the 1951 Money-Mak-
ing Stars poll of exhibitors is singularly sig-

nificant in a number of respects. For one.

it appears to establish beyond question

that the business of the motion picture is

by no means so uneasy as the business men
who run it. There has been upheaval with-

in the industry, but there has been none
within the ranks of the paying public. The
public, the poll results show plainly, has

undergone no perceptible change of

choice, as to personality, nor of liking, as

to type of material.

The Top Ten breaks down illuminatingly

as concerns the kinds of entertainers, and
therefore entertainment. In principal fa-

vour. Six of the ten positions are held by
exponents of comedy and/or song. Three

are held by tall, stern and slow-spoken men
of the open spaces. The tenth Is held by
an actor as skilled in drama as in humour
but sticking to the latter during recent

seasons. The old, perpetual question about
what-the-public-wants appears to be em-
phatically answered by the exhibitors’

answers fo the poll.

Betty Grable, making her tenth Top Ten

EXHIBITOR SELECTIONS
COMBINED

John Wayne

MarFin & Lewis

Be+fy Grable

Abbott & Costello

Bing Crosby

Bob Hope

Randolph Scott

Gary Cooper

Doris Day

Spencer Tracy

CIRCUIT

John Wayne

Martin & Lewis

Bing Crosby

Betty Grable

Bob Hope

Abbott & Costello

Gregory Peck

Gary Cooper

Mario Lanza

Doris Day

INDEPENDENT

John Wayne

Martin & Lewis

Abbott & Costello

Betty Grable

Randolph Scott

Bob Hope

Bing Crosby

Spencer Tracy

Gary Cooper

Doris Day

Rogers for Ninth Time

The Money-Making Western Stars divi-

sion of the annual poll commonly reflects

even slighter variation in public preference

than the major section, and this year Roy
Rogers Is winner of Number One rank for

the ninth consecutive time. And Gene
Autry again is runner-up, for the fourth

year.

Tim Holt gained three rungs on the lad-

der, finishing third, and Charles Starrett

was up this year from seventh to fourth.

Rex Allen, a newcomer, finished fifth in

the 1951 poll, and Allan Lane, another,

took eighth position.

Bill Elliott wound up In sixth place, Smiley

Burnette In seventh. Dale Evans, only fe-

male star, was ninth.

George "Gabby" Hayes, who has given

(Continued on page 14)
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II. MARTIN and LEWIS III. BETTY GRABLE IV. ABBOTT and COSTELLO

V. BING CROSBY VI. BOB HOPE VII. RANDOLPH SCOTT

VIII. GARY COOPER IX. DORIS DAY X. SPENCER TRACY
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The Next Fifteen
COMBINED

Gregory Peck

Esther Williams

Mario Lanza

Red Skelton

Marjorie Main

James Stewart

Clark Gable

Alan Ladd

Susan Hayward

Jane Powell

Clifton Webb
Cary Grant

Jeanne Crain

Van Johnson

Burt Lancaster

CIRCUIT

Randolph Scott

Esther Williams

Spencer Tracy

James Stewart

Red Skelton

Clark Gable

Cary Grant

Alan Ladd

Burt;. Lancaster
y;

Marjorie Main

Clifton "Webb

Jeanne Crain

Susan Hayward

Jane Powell

Judy Holliday

INDEPENDENT

Marjorie Main

Esther Williams

Red Skelton

Gregory Peck

James Stewart

Susan Hayward

Alan Ladd

Mario Lanza

Clark Gable

Jane Powell

June Allyson

Joel McCrea

Percy Kilbride

Van Johnson

Clifton Webb

^Continued from page 12)

up making films for theatres but still has
some oldies going around, finished last.

Analysts addicted to forecasting tomor-
rows on the basis of todays and yester-

days are afforded working material in

plenty, also cause tor pause before jump-
ing to conclusions, in the 20-year record
of the poll. For instance, it could be con-
cluded

,
on the basis of this year's poll re-

sults and the last two years' as well, that

the public prefers men to women, tour-to-

one, when it goes entertainment-shopping,

and that the men should be 40 or better

and the women strictly glamour-girls. Poll

history makes leaping to that conclusion a

risky business.

The first poll, 1932, listed five men and
five women in a Top Ten headed by Marie

ROY ROGERS, Western leader

Dressier, who also headed the 1933 list,

which likewise contained five men and five

women. The count as to gender was six

women and tour men in the 1934 list,

headed by Will Rogers, and then a pre-

cocious infant named Shirley Temple nulli-

fied any calculations these divisions may
have set in motion by taking over Number
One Spot and holding it tor three consecu-
tive years.

And to further upset any remaining theo-

ries about sex having anything fundamental
to do with box office popularity, a small

boy named Mickey Rooney moved in to

take the Number One Spot away from

WESTERN
WINNERS
ROY ROGERS
GENE AUTRY
TIM HOLT
CHARLES STARRETT

REX ALLEN

BILL ELLIOTT

SMILEY BURNETTE

ALLAN LANE

DALE EVANS

GEORGE "GABBY" HAYES

the world's favorite little girl and hold it

tor tour years straight.

If there's a valid rule to be written tor

adult players on the basis of recent poll re-

turns it would seem to be the old familiar

"If at first you don't succeed, try, try

again."

Canadian Variations

In Canada, a couple of lads who've been
around tor quite a spell—Bing Crosby and
Bob Hope—occupied the No. 1 and No. 2

spots, respectively. And in the Western
category, Roy Rogers was again the leader,

with Gene Autry and George "Gabby"
Hayes, in that order, in second and third

places.

The Canadian poll also revealed a ten-

dency toward straight comedy, and musi-

cal comedy performers, as can be seen in

the following rating: I. Bing Crosby: 2. Bob
Hope; 3. Mario Lanza; 4. Gregory Peck;

5. Abbott & Costello: 6. Doris Day: 7. Gary
Cooper; 8. Martin & Lewis; 9. Danny Kaye;

10. Betty Hutton. In the American poll,

Spencer Tracy and John Wayne, besides

Gary Cooper and Randolph Scott, were

among the so-called non-comedy stars who
made the Top Ten.

Cddly enough. Dean Martin and Jerry

Lewis, who have been registering so strong-

ly at the box office in the U. S., were in

eighth place in Canada, after being run-

ner-up to champion John Wayne in their

native land. Perhaps this can be explained

by the fact that American audiences have

gotten to know the team better through

television and personal appearance.

Rogers First in Dominion

The Western stars lined up as follows

among the money-makers: I . Roy Rogers;

2. Gene Autry; 3. George "Gabby" Hayes;

4. William Boyd; 5. Tim Holt; 6. Bill Elliott;

7. Smiley Burnette; 8. Charles Starrett;

9. Dale Evans; 10. Andy Devine.

This did not differ too much from the

American Western list, except that in the

U. S. Tim Holt was No. 3 with Gabby
Hayes going to last place: Starrett showing

up in the No. 4 spot; Rex Allen in No. 5;

and Allen Lane, No. 8. Boyd didn't rate a

Top Ten showing in the U. S. nor did Andy
Devine.

Last year's Top Ten in Canada: Bing

Crosby, Bob Hope, Betty Grable, Gary
Cooper, Esther Williams, Gregory Peck,

Clifton Webb, James Stewart, John Wayne
and Red Skelton. In Westerns: Roy Rogers,

Gene Autry, George "Gabby" Hayes,

William Boyd, Bill Elliott, Smiley Burnette,

Monte Hale, Andy Devine, Dale Evans and

Tim Holt.

Essentially, there appears to be little

difference between the basic taste for per-

formers in the U. S. and Canada. As point-

ed out above, since there is no television

in Canada—except at a few border points

where some programs are picked up from

the U. S.—audiences are given a better

opportunity to concentrate on their favor-

ites in motion pictures, further spotlighting

the importance of this poll there.



GUINNESS IS BRITAIN’S WINNER;
ANNA NEAGLE CLOSE SECOND
by PETER BURNUP
LONDON: Alec Guinness is the box office

leader among British players, while for the

fifth successive year, Anna Neagle is

named as the First Lady of Britain's screen.

A record number of 4,524 theafre man-
agers—representing 98.5 per cent of the

4,593 film fheatres now in regular opera-

tion here—contributed to the collective

verdict in the grand assize of Motion
Picture Herald’s poll conducted for

Fame.

By a Handful of Votes

By a handful of votes, Guinness led Miss

Neagle first past the post. He hadn't fig-

ured in Fame's Top Ten, but he was none

the less no kind of dark horse to the in-

formed. In the course of last year, the

British saw him In two phenomenally suc-

cessful comedies, "The Lavender Hill Mob"
and "The Man in the White Suit."

Miss Neagle has been seen here this

year in only one new film, and that the

somewhat somber Florence Nightingale

subject, "The Lady With a Lamp." Yet
here are those 4,524 showmen, supported

by the stern logic of their box offices, vot-

ing her again their top money-making
actress; for that was their vote too in the

International division of the ballot.

Otherwise, the British list is largely the

same mixture as before. Jack Warner,
Richard Todd and John Mills have dis-

appeared from the roster; clearly only be-

cause they hadn't been seen in films. Apart

ALEC GUINNESS

from Guinness, the new entrants are

Michael Redgrave and Glynis Johns. The
former gave a heart-warming, intensely ac-

complished performance in "The Browning

Version." Miss Johns was seen during fhe

year in no fewer than five films.

The British made a poorer showing in

the International field compared with pre-

vious occasions. In last year's ballot, five

Britons figured in the Top Ten. This year,

there are two only, a condition doubtless

arising out of the large range of vintage

ANNA NEAGLE

offerings currently made available here by
Hollywood.

Once again. Bob Hope is shown at the
top. James Stewart—seventh only In last

year's accountancy—comes second, with

the versatile John Wayne third. The two
named British representatives are Guinness
and Miss Neagle. But showmen generally

will pay especial regard to the placing in

the elect of Mario Lanza. The singer's

"Caruso" took a savage lashing from na-

tional newspaper critics when it made Its

bow at Metro's Leicester Square Empire.

Yet here is the singer figuring at first

crack in the Top Ten (38 votes only sepa-

rated him from the place taken by Betty

Hutton). Moral, so experienced theatremen
aver, is that you don't book pictures on
the say-so of Fleet Street intellectuals. They
prefer to abide by the verdict of a higher

court; namely, the predilections of Mr. and
Mrs. Public.

Wayne Western Winner

John Wayne, still riding those ranges

readily, held on to his leadership In the

Western division. But a newcomer, Alan
Ladd, ousted James Stewart from second

place. Back of the two came the Old Faith-

fuls, like Randolph Scotf, Roy Rogers, Joel'

McCrea and Gene Aufry. Those cowboys
and Injuns still draw the crowds this side;

and not only to children's matinees.

Significanf circumstance in the shorts

category was the third place listing of the

Hollywood-made industry shorts donated
to this country in aid of its Better Business

Campaign. As was the case last year, the

J. Arthur Rank series, "This Modern Age,"
led the field by lengths with Disney car-

toons second.

THE MONEY-MAKERS
British exhibitors participating in the Motion Picture HEKALD-Fame poll vote for

three groups: the Top Ten British players, the top ten international players, including

both American and British stars. and the top ten Western stars. The vote:

BRITISH INTERNATIONAL WESTERN
ALEC GUINNESS BOB HOPE JOHN WAYNE
ANNA NEAGLE JAMES STEWART ALAN LADD

JEAN SIMMONS JOHN WAYNE RANDOLPH scon
MICHAEL WILDING ABBOTT & COSTELLO ROY ROGERS

TREVOR HOWARD ALEC GUINNESS JAMES STEWART

ALASTAIR SIM ANNA NEAGLE JOEL McCREA

ROBERT NEWTON BETTE DAVIS GENE AUTRY

JEAN KENT ALAN LADD BURT LANCASTER

MICHAEL REDGRAVE BETTY HUnON ERROL FLYNN

GLYNIS JOHNS MARIO LANZA VAN HEFLIN
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Ter’r'^ Ramsaye 3a7S

T
hat other audience—

T

he com-
petitions of the pastimes and diver-

sions are Inevitably bringing a new
consciousness into this industry of picture

entertainment that our public Is made up
of publics. A degree of strafification re-

cognizing classes and divisions of audience
interest has been growing, rather tediously

for a long time. It has been substantially

a gravitational process, manifest in several

gradations. At the bottom there is the

"down by the depot" semi-slum theatre,

a drab relic. There is the "action" level,

especially in the hinterlands where the

"Westerns" flourish especially—not so

much because they are cowboy stories but
because they are simple, straight-line,

movement. This includes such florations as

the canny Arthur Mayer policy as "mer-
chant of menace" at New York's Rialto.

There is the metropolitan type serving the

unprogrammed but pretentious typical top
product of Hollywood. And lastly there is,

as has been for a long time, the "little art

theatres," which seem currently on an up-

turn again.

Now in Canada comes a recognition of

these "different" films from the imposing
mainline exhibition institutions of the

Famous Players and Twentieth Century
Theatres circuits. The aggressive but con-

servative John J. Fitzgibbons has an-

nounced a nationwide (they do not say

"Dominion" any more) plan for a one-
night-a-week showing entitled "Curtain at

8:30." It is scheduled for Thursday nights,

on a reserved seat basis. The direction and
selections of programs are in the hands of

the International Cinema Guild of Canada,
under fhe leadership of Yvonne Taylor. She
has demonstrated with successful experi-

ment in the 10,000 population town of

Orilla, Ontario.

The prospects of success are fhe more
promising from two factors. First this is

the first time that this order of operation
for minority audiences has come to enjoy

the friendly attentions of such authorifies

in theatre operation as Mr. Fitzgibbons

and his associated N. A. Taylor of the 20th

Century circuit. Second, never before has

world wide production offered such a con-

siderable flow of product which can be
expected to command attention of that

selective audience. It may be expected
that foreign pictures, and many of them
British, will be conspicuous components of

the "Curtain at 8:30."

Until now the "different" or "art theatre"

movement has lived precariously by prod-

uct which has represented really accidental

by-product of the main stream of amuse-
ment production, or technologically in-

adequate and ill-advised experiments.

Perchance now the long, long economically

dictatorial control by the great majority

can be relaxed enough to open a new area

of development for the motion picture. It

is a significant promise.

NEW FILM BASE— It has been inevitable

that there should be radical Improvements

In film, the basic vehicle of the motion

picture. In the current wave of synthetic

plastic developments. Now comes E. I.

duPont de Nemours with a new one re-

ported to be tougher by far and more
stable In dimensions under all conditions

than types In present use. It is said to be

a polyester related to the stuff of duPont's

new synthetic fabric "Dacron." It Is going

into test use now. This comes in sequel to

the recent Eastman Kodak development

and delivery of a new non-inflammable

stock which recently has been so rapidly

replacing the old and original nitro-

cellulose base. A vast and enduring service

to the art can be conferred by endowing

both negatives and prints with long life.

This is more especially true now that the

camera-and-screen have become imple-

ments of observation and record far be-

yond and outside the ephemeral Interest

of the amusement Industry.

FROM THE BEGINNING—We came by

film because George Eastman wanted a

better flexible film for his "roller photog-

raphy." It began with a pre-loaded camera

loaded with sensitized paper, fifty expo-

sures. Camera and all were returned to

Rochester for processing, which was a

complicated process of lifting the emulsion,

mounting it on glass and making prints,

returned with the re-loaded Kodak. He got

to unbreakable, handy film in 1889, which

empowered the Edison motion picture de-

vices. Now comes a mail order concern

which sells a pre-loaded camera and ser-

vice, 12 pictures, to be mailed-in, pictures

enlarged, returned, $1.79. If you want

more pictures you buy a new camera. The

camera is loaded with, appropriately

enough, 35mm movie film. The evolution

has come full cycle.

INFLATION NOTE— Now the economy
really has gone to hell In a hack. The

price of the common corn-cob pipe, some-

times known as the Missouri meerschaum,

standard at a nickel, has gone to two-bits

in New Canaan up In Connecticut. Inde-

pendence, Mo., papers please copy.

Magors Fight
Ficense BtMn
A-shed in Suit
WASHINGTON

:

The major distributors

have informed the Supreme Court that the

cross-licensing ban asked by the Milwaukee

Towne Corp., is “in effect and intent a

decree of divestiture.’’

The statement was made in a brief asking

the high court to reject an appeal—filed by

the Milwaukee exhibitor—from a decision

of the Seventh Circuit Court of Appeals.

The lower court, in an earlier decision, had

reduced the damage total assessed in the

trust case. Milwaukee Towne claimed to

the Supreme Court that the Appeals Court

had cut off too much of the damages, and

had wrongly eliminated the ban on cross

licensing.

In a cross appeal, the six distributors in-

volved claimed that even the Appeal Court’s

damage allowance was excessive, and also

the amount approved for counsel fees was

too high. The companies denied Milwaukee

Towne’s statement that the lower court had

reduced the damages because the plaintiff

had never actually demanded first run pic-

tures.

Actually, the distributors claimed, the Ap-

peals Court took the stand that Milwaukee

Towne had never made such a demand be-

cause it was aware of the fact that its the-

atre was unsuitable for the exhibition of

first-run product. That was why the damage

total was lowered.

In view of the above, the distributors’

brief continued, there was no basis for the

assertion by Milwaukee Towne that the

Appeals Court had violated the Supreme

Court ruling in the Jackson Park decree.

On the point of the lawyers’ fees, “the

facts confirm the opinion (that the original

fees were excessive) more strongly than

could any argument by defendants,’’ the

distributors said.

Norwich Kiwanis Hear
Talk on Movietime

Speaking on Movietime U.S.A., William

F. Connolly, manager of the Colonial theatre,

Norwich, N. Y., told the local Kiwanis

Club last week that the film industry actually

is a “home town enterprise,” with 68 cents

out of every dollar spent at the local box of-

fice staying in the town. Discussing the

quality of pictures, he said that nobody claims

that all pictures are great, although “we do

claim that the percentage of good American

films is much higher than the average of

success among books and plays.”

Art House Changes Policy

Irving Ackerman’s Stage Door theatre,

San Francisco, 300-seat art house, has re-

verted to a continuous performance sched-

ule after operating for the last 48 weeks on

a two-a-day, reserved seat policy. First film

under the new order is “Fantasia.”
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LIFE
MAGAZINE

tells its 20,800,000 readers...

20<hCentury- Fox’s

is a big production which is

aimed for Academy Awards!”

Look
MAGAZINE

tells its 13,381,104 readers...

20rii Century- Fox’s
t - »

is masterful!

A compelling movie!”



Afa/fer
WincheH

watch /
T/

WAfCH FOR



PICTURES
watch for its

THE HIGHEST ACCLAIM..
MOTION PICTURE !



I THAT RECAP
S VITAL FOR YOU TO SHOW FILMS

lAT RECAPTURE YOUR "LOSY* AUDIENCES...

NOW IS THE TIME TO PLAY

\]

Directed by

who gave you “The Snake Pit"

From the stirring

George Howe's Chris-

tophers Award Novel,

“CALL IT TREASON"

There’s No Busirt

BOOK IT! SELL IT!

Attention-arresting teaser and pictorial posters,

trailers and newspaper advertising used in the Rivoli

Theatre campaign are available to you for hard-

hitting selling in your own situation. The Press Book
gives you all the information you’ll need to

do an all-out showmanship job. GET IT!,. ,

^ and GET STARTED EARLY!

Century-Fox Business!



RoseBawtTV
A-t Theatre
In Benrer

Urges IGwnwn

Theatre Use
InBramotian

Harris P. Wolfberg’s Broadway theatre

in Denver will carry the forthcoming Rose

Bowl football game for which Theatre Net-

work Television has acquired theatre tele-

vision rights, Mr. Wolfberg disclosed in

New York last week. The annual football

classic will be carried over the television

network of the National Broadcasting Com-
pany. The game, Illinois vs. Stanford, now
is being offered to various other houses

equipped with large-screen TV.
Mr. Wolfberg, in New York last week,

said he would charge $2.40 for the event,

including tax. The theatre’s regular admis-

sion is 85 cents. It is understood the deal

calls for from 20 to 25 per cent of the gross

to go to the Rose Bowl committee.

The Denver situation is unique in that

the city has no television station. However,
the cross-country radio relay route runs

through the city.

Mr. Wolfberg plans a second theatre tele-

vision installation in Denver and already

has ordered Paramount theatre TV equip-

ment for the Paramount theatre which will

be vacated by 20th-Fox’s National Theatres

next March and reopened by Wolfberg in

April.

The Denver circuit operator has ap-

proached NBC executives on the possibility

of carrying network programs in his house

and reportedly his overtures have met with

favorable reception. He is now in communi-
cation with the AFL Television Authority

union in an attempt to obtain clearance

there. George Heller, executive secretary of

the organization, said he doubted that such

clearance would be granted in view of a

provision in TVA’s contract which forbids

network shows to appear in theatres charg-
ing regular admission prices.

Ned E. Depinet Reelecfed

RKO Pictures President
Ned E. Depinet last week was reelected

president of RKO Pictures Corp. by the

company’s board of directors which also

re-elected all other officers of the corpora-
tion. Announcement of the results of the

meeting were made known in New York
Wednesday. Reelected as officers of the

corporation were Noah Dietrich, chairman
of the board; J. Miller Walker, vice-presi-

dent, secretary, and general counsel; Wil-
liam H. Clark, treasurer

; Garrett Van
Wagner, comptroller; Joseph J. Laub, as-

sistant secretary; and Edwin J. Smith, Jr.,

assistant treasurer. The only exception was
Walter V. Derham who was retired on ac-
count of ill health.

Olivier's "Henry V" Returns
United Artists has opened Laurence

Olivier’s production of “Henry V’’ at the
Bijou theatre on Broadway, New York, for
alimited return engagement.

DRIVE-IN PATRONS GET
NEW YEAR'S BREAKFAST
New Year's breakfast will be "on

the house" at the Eatontown drive-

in, Eatontown, N. J. The theatre,

equipped with heaters and in full op-

eration despite the cold weather, will

present a special midnight show New
Year's Eve, with the price of admis-

sion including breakfast after the

show—orange juice, doughnuts and

coffee for every patron.

Fox West Coast Circuit

Reports Grosses Off
Attendance in 1951 was 17 per cent lower

than that of 1950, Charles Skouras, presi-

dent of the Fox West Coast circuit this week
told company employees and staff at the an-

nual holiday dinner in San Francisco. He
said that the Fox West Coast gross business

was off 14 per cent, and the net for the entire

National Theatres circuit was down nine per

cent.

Efficient operation and economies, said

Mr. Skouras, prevented an even more seri-

ous decline which he attributed largely to

home television. He said, however, that the

Eidophor theatre television would be in-

strumental in restoring attendance levels.

Checks totaling $14,000—representing ad-

vances against money earned in the circuit’s

annual fall drive, insurance refunds and

shares in merchandise income—were dis-

tributed by George Bowser, general man-
ager. A similar distribution of $51,000 has

been made to Northern California personnel.

Also, Mr. Skouras received a check for

$25,000 which was collected by managers in

behalf of the Saint Sophia Cathedral fund

which he is administering.

SIciatron Appeals for

Pictures for Test
The text of a letter appealing to producers

and distributors for “new or fairly recent’’

pictures for the projected Skiatron Subscrib-

er-Vision test in New York was released this

week by Arthur Levey, president of Skia-

tron. The film companies were asked to

make known, by January 15, what product

they are willing to supply.

“Television desperately needs good pro-

grams of all kinds and particularly good
movies,’’ the letter read. “The only way it

can afford to pay for them is through sub-

scription television,” Mr. Levey envisaged

a “fabulous and much-needed new source of

revenue” for producers from pay-as-you-see

TV and said they had “nothing to lose and
literally everything to gain” from going
along with the test.

In an obscure reference to exhibitors, the

letter said: “To ignore it (subscription TV)
would be ignoring progress. To stifle it for

long is impossible. To compromise because

of false loyalties to those who prefer the

status quo to protect their own selfish in-

terests would be foolish and unrealistic.” It

went on to point out that some theatre men
actually are in favor of subscription video.

The use of 16mm film-reporting of local

events as a box office stimulus is urged

by many exhibitors who thus have success-

fully supplemented their regular screen

fare, Gael Sullivan, executive director of

the Theatre Owners of America, reported

last week.

Mr. Sullivan referred in particular to the

recent programming of Walter Morris of

Knoxville, Tenn., who produced and screen-

ed in his own three theatres, as well as

several others in the state, highlights of

all University of Tennesee football games,

Knoxville Christmas parade last November,
and other events.

In a report to TOA headquarters, Mr.
Morris said the 17-minute parade subject

in color, sponsored by the Retail Merchants

Division of the Knoxville Chamber of

Commerce, received such excellent recep-

tion that it is being used to create good will

through the communities around Knoxville.

There are many features, Mr. Morris

said, which can be made on 16mm film that

will have great box office value locally and
will help combat competition from other

forms of entertainment.

To make a football short, Mr. Morris said

that he and a photographer photographed

the entire game on approximately 1,200 feet

of 16mm. film, then edited the picture to

cull the highlights into a 15-minute feature.

The script was prepared from a tape re-

cording of radio coverage of the game.

CBS Acquires 17 Korda
Pictures for TV Net
The Columbia Broadcasting System tele-

vision network has acquired 17 recent Sir

Alexander Korda productions, it was dis-

closed in New York last week. All of the

films were made after 1949. The amount
paid by CBS for the pictures was not re-

vealed.

According to Noel Maedow, publicity di-

rector for Snader Productions, none of the

17 pictures will be shown on television be-

fore “saturation” is reached in theatres.

First will be “The Wooden House” over

WCBS-TV in New York in February or

March.

A number of the films involved have not

yet been released to theatres. Among them
are “Man in the Dinghy,” “The Angel With
the Trumpet,” which has just opened in New
York; “Bonnie Prince Charles,” “The Hide-
out,” “Flesh and Blood,” “The Courtneys of

Curzon Street,” “Wonder Boy” and others.

Rei+anos Lease N. J. House
Amelia and Arthur Reitano, up-state New

York theatre operators, have taken a 25-

year lease on the Liberty theatre, Bernards-

ville, N. J., from Frederick Morrison. The
deal was negotiated by Berk and Krumgold,
New York theatre realty company.
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IIVDUSTRY GETS
PRIORITY AID
NPA Amends Its Ruling on
Acquisition of Material
Without U, S. Approval

WASHINGTON

:

Theatre operators and
equipment manufacturers have been given

priority assistance by the National Produc-
tion Authority. A new regulation, issued

last week, provides that firms may obtain

materials needed for installation of equip-

ment in buildings already standing, on a

priority basis—without getting NPA ap-

proval—providing the materials required do
not exceed two tons of carbon steel and
200 pounds of copper products. Also, there

must be no aluminum stainless steel or alloy

steel involved and the installation cost is

limited to $1,000.

If further assistance is needed, it can be

obtained under certain circumstances, but

an application would have to be submitted

to the NPA, whose officials have stated that

the regulation covers the installation of the-

atre television equipment, new sound equip-

ment or any other type of equipment, so

long as the cost and amount of materials

used comes within the limitations set by
the order.

Use Priority for Materials

The basic difference between the proced-

ures for getting the materials under the new
and previous setups, is that before, installa-

tions could be started under the construction

order—which has the same limitations—but
the firm would somehow have to get the

materials itself through private channels.

Now, the Government priority can be used
to obtain the materials.

The revision was effected through an
amendment in the NPA Regulation No. 5

(MRO order), which controls materials for

maintenance, repair and operating. This
regulation always has permitted certification

for such purposes, but with the amendment,
certification is added for any further instal-

lation work.

The way the matter stands now, an ex-
hibitor or manufacturer may lay out up to

$1,000 for any equipment under the order,

classing it as a minor capital addition
;
an-

other $1,000 may be spent on the installa-

tion, providing the materials limitation is

adhered to, and still another $1,000 a quar-
ter on maintenance and repair work.

Permit Self-Certification

All the above can be done on a basis of

self-certification, and it is unnecessary to

apply to the NPA for approval.

However, if a company wanted to get

priorities for more material, and if one
maintenance, repair and operating quota en-
titled it to more, it could seek additional
help from the NPA. Each company has a
maintenance, repair and operating quota of

up to 10 per cent of the amount of materials

used for these purposes during 1950.

NPA officials have stated that where
there is a conflict between the installation

provisions of the MRO order and the con-

struction order, the former would govern.

$5,775,000 Anti-Trust Suit

Filed in Philadelphia
Triple damages totaling $5,775,000 are

sought in an anti-trust suit filed in Phila-

delphia District Court last week against

seven film distributors, by tbe Norris

Amusement Co., and its owners, the six

Sablosky Brothers—Abe, Lewis, David,

Benjamin, Thomas and Nathan. The charge

is that the film companies conspired to with-

hold first run product from five theatres in

the circuit. Four of the houses are in Nor-
ristown, Pa., and one in Bristol, Pa. Named
in the suit were Twentieth Century-Fox,

Paramount Pictures Corp., RK Radio Pic-

tures, Warner Bros. Pictures Distributing

Corp., Columbia, Universal and Loew’s,

Inc. Norris claimed that the distributors

tried to violate an agreement to supply first

run films 30 days after the Philadelphia

release. Failure to meet this arrangement,
said the complaint, resulted in two theatres

closing and a loss estimated at $1,925,000

in box office receipts.

Sues for Tax Refund
On Theatre Operation
NEW ORLEANS

:

Mrs. Henry Lazarus of

Lazarus theatres here has filed suit in Fed-
eral District Court against C. A. Donnelly,

Collector of Internal Revenue, seeking a

refund of $37,617 in income taxes for 1944-

47 paid under protest. The suit asserts that

the collector erroneously added to the in-

come of Mrs. Lazarus certain income from a

Bryan Amusement Co. partnership operat-

ing theatres in Bryan, Texas, composed of

Alfred and Mrs. Edna Schulman and Mrs.
Lazarus as trustee for the Henry Richard
Lazarus Trust, the Linda May Trust and
Mrs. Lazarus individually.

L. B. Mayer Buys Property
Louis B. Mayer has purchased the north-

west corner of Wilshire Boulevard and
Canon Drive, Beverly Hills, for $425,000,
bringing to $2,250,000 his total investment
in the Wilshire block. It is understood he
plans to build a four-story office and store

building on the new site.

Macy's Cites "I Want You"
Samuel Goldwyn’s “I Want You” has

been selected by Macy’s, New York, as its

Favorite Picture of the Month, succeeding

“Quo Vadis” for November and “An Amer-
ican in Paris” for October. The film opened
at the Criterion in New York last week.

3Meiro Ready
To Take Rids
On *Vadis*

Evaluating and detailing the performance

of “Quo Vadis” in its test engagements so

far, MGM this week let it be known it stood

ready to accept bids for exhibition for first

runs in cities of over 100,000.

Continuing its policy of communicating

with exhibitors through trade paper adver-

tisements, Metro said the test runs had estab-

lished that, except in unusual situations, the

picture would do better on a continuous

performance rather than a reserved seat

policy.

The company repeated its previous ex-

pression that the initial engagements of

"Quo Vadis” should be confined to first runs

ill cities of approximately 100,000 popula-

tion and said: “We believe that the sound-

est plan of distribution is to open this pic-

ture first in the exchange center of each

area in the United States.

“This procedure should indicate the prop-

er manner of distribution which we are

sure will meet with the general approval

of our customers. We are, therefore, not

now prepared to consider additional engage-

ments.”

The announcement stressed that “no ex-

hibitor is required to furnish us with his

proposed admission price. He may do so if

he believes we will thereby be in a better

position to evaluate his offer.”

Except in the south, where “Gone With
the Wind” had special appeal, “Quo Vadis”

was consistently ahead of the former film

in test runs. At the Astor and Capitol the-

atres in New York, “Quo Vadis” has been

doing 107.3 per cent of “Gone With the

Wind” business at the same houses. It

played on a reserved seat policy at the As-
tor and continuous run at the Capitol. The
total gross for “Quo Vadis” at the double

premiere following a five-week run was
$455,841 excluding taxes, winch compares
with $424,734 for “Wind.”
Now playing in six representative cities,

“Quo Vadis” has grossed $342,965 exclusive

of taxes in a full two weeks in Loew's the-

atres. This compares with $384,996 for the

same period for “Wind.” The announcement
said experience showed the last feature

could best be presented at about 9 P.M.,

with only a newsreel scheduled.

RKO to Handle Release

Of New Seiznick Film

“Gypsy Blood,” with color by Technicolor,

starring Jennifer Jones and produced in Brit-

ain and Hollywood by Michael Powell and

Emeric Pressburger in collaboration with

David O. Seiznick, will be released late this

winter in the United States, Canada and

Latin America by RKO Radio, Ned E. De-

pinet, RKO president, and Mr. Seiznick,

announced jointly this week. The method
of release will soon be announced.
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CENTURY-FOX ^

PUTS ’EM

RIGHT
YOUR SCREEN



DALE

ROBERTSON
Follows up successes in

“TAKE CARE OF MY LIT-

TLE GIRL" and “GOLDEN

GIRL" in the soon to be

released “RETURN OF THE

TEXAN" and the Techni-

color production “LYDIA

BAILEY"

RICHARD
BASEHART

Adoptable to any role...

Currently winning critics'

plaudits in "DECISION

BEFORE DAWN" and

“FIXED BAYONETS"

DEBRA
PAGET

Veteran actress at eight-

een... Equals her past

successes in “BELLES ON

THEIR TOES" to be re-

leased soon. Color by

Technicolor.

WERNER
Sensationol young star

of "DECISION BEFORE

DAWN". Soon to be seen

in "THE MAN WHO
FOOLED HITLER"

FRANCIS
The blonde who romped

through “ELOPEMENT"...

coming up in the Techni-

color version of Kenneth

Roberts' best-seller

“LYDIA BAILEY"

CRAIG

HILL
Fluttered feminine hearts

in "CHEAPER BY THE

DOZEN" and “ALL ABOUT

EVE". Really emotes in

Bret Harte's “OUTCASTS

OF POKER FLAT"

S' Blue-eyed Irish stor fol-

l lows her success in “THE

MUDLARK" with striking

performance in the

Technicolor release, “RED

SKIES OF MONTANA"



CENTURY.FOX

DAVID
WAYNE

Versatile star of Broad-

way ("FINIAN'S RAIN-

BOW") and Hollywood

(“MY BLUE HEAVEN").

Tops them all in the Tech-

nicolor productions

“WITH A SONG IN MY

HEART" and “WAIT TILL

THE SUN SHINES NELLIE"

Her triumph in “MY BLUE

HEAVEN" won her star-

dom in “GOLDEN GIRL".

Soon to be seen as a

pulsating Polynesian in

Technicolor production

“DOWN AMONG THE

SHELTERING PALMS"

GARY
MERRILL

Won immediate success in

“TWELVE O'CLOCK HIGH"

and "ALL ABOUT EVE"

...currently scoring

in “DECISION BEFORE

DAWN". ..soon to be seen

ill dramatic hit “PHONE

CALL FROM A STRANGER"

ROBERT
WAGNER

Of “HALLS OF MONTE-

ZUMA" and “FROGMEN"

fame! Gets the role of

his career in Technicolor

hii “WITH A SONG IN MY

HEART"

JEAN

PETERS
Starred in “TAKE CARE Of

MY LITTLE GIRL"... Gets

acting plum of year

opposite Marlon Brando

in “VIVA ZAPATA!"...

also triumphs in Techni-

color hit “WAIT TILL THE

SUN SHINES NELLIE"

JEFFREY

HUNTER
Repeats his success in

“TAKE CARE OF MY LIT-

TLE GIRL and "THE FROG-

MEN" in the Technicolor

releases “RED SKIES OF

MONTANA" and "CRY OF

THE SWAMP"

JOANNE
DRU

Leaped from her first big

success (“MR. BELVEDERE

RINGS THE BELL") into

starring roles in the soon

to be seen “RETURN OF

THE TEXAN" and “PRIDE

OF ST. LOUIS"

EM ! i NOW BUILD THEM!£. SELL THEM!



RCA TELEVISION
IN 50 HOUSES
Theatre TV Now Medium
of Mass Entertainment,
Company Official says

More than 50 theatres now have installed

RCA direct-projection theatre television

equipment, justifying forecasts made some

time ago that theatres capable of seating

approximately 200,000 would be equipped

for theatre television by early 1952.

The figures were given out last week by

M. F. Bennett, sales mangger of the RCA
theatre equipment department who observed

that the dramatic growth of theatre tele-

vision during the summer and fall of 1951

had brought it to the status of a mass-

audience entertainment medium.
After four years of post-war development

and pilot installations, he said in his year-

end report, it was catapulted into widespread

popular acceptance and vigorous trade de-

mand when the first sporting events were
programmed in theatres in several cities.

On Production Schedule

During the year, RCA placed its Model
PT-100 system on a factory production

schedule at the Camden plant. Similarly,

the manufacture of the specially constructed

high-voltage projection kinescope, which is

the heart of the system,; was transferred

from laboratory to factory production.

Theatres to which RCA theatre TV sys-

tems have been shipped since early fall in-

clude the following

:

The Ritz, San Bernardino, Calif.
;
Byrd

and Loew’s State, Richmond
;
Loew’s State

and Guild, New York City; Ashland, Kan-
sas City; Riverside and Warner, Milwau-
kee

;
Palm State and Easttown, Detroit

;

J. P. Harris, Loew’s Penn, and Stanley,

Pittsburgh
;
Loew’s State, Cleveland

;
20th

Century, Buffalo; State, Baltimore; Loew’s
State, Boston

; Uptown, Marbro, Crown,
Chicago

;
Granada, Santa Barbara

;
Para-

mount, Hammond, Ind.
;
Huntington Park,

Huntington Park, California
;

Paramount,
St. Paul; Capitol and Warner, Washington;
Rivoli, Toledo; Carlton, Providence; War-
ner’s Downtown, Los Angeles

;
Indiana, In-

dianapolis; and Warner’s Hollywood, Hol-
lywood, Calif.

;
Stanley, Chester, Penna.

;

Stanley, Camden, N. J. ;
Carib, Miami,

Florida.

New York TOA Unit Will

Discuss Bingo Bill

Harry Lamont, temporary chairman of

the Albany unit of the Theatre Owners of

America, announced last week that his unit

would consult with others in New York
State and with the national TOA on the

proposed bill for New York City lotteries

to benefit its hospitals and welfare institu-

tions. He was emphatic in declaring the

TOA should fight bills legalizing Bingo
for non-profit organizations “unless theatres

are included.” The American Legion has

been reported in favor of such legislation

for non-profit organizations and several

New York legislators, one of them Thomas
H. Brown of Troy, have announced they

would support Bingo bills. The state Council

of Churches speaking for Federal Protes-

tantism, reported in the latest edition of its

monthly publication that bingo bills for vari-

ous charitable and civic organizations are

likely to be introduced at the legislative

session opening in Albany January 9.

MtKO Plans
S in Calar

Placing heavy emphasis on color for its

1952 releasing schedule, RKO Radio will

distribute eight high-budget color produc-

tions, representing three color processes,

between January and July, it was announced
last week by C. J. Tevlin, vice-president in

charge of studio operations. In the like pe-

riod this year, RKO distributed only two
color features.

Six of the forthcoming productions will

be filmed in color by Technicolor. They
are : “At Swords Point,” starring Cornel

Wilde and Maureen O’Hara; “The Half

Breed,” starring Robert Young, Jack Beutel

and Janis Carter; “Chuck-A-Luck,” Fidelity

Productions drama starring Marlene Die-

trich, Mel Ferrer and Arthur Kennedy;
“The Story of Robin Hood,” Walt Disney’s

live-action drama starring Richard Todd
and Joan Rice; “Jet Pilot,” starring John
Wayne and Janet Leigh, and re-release of

Disney’s “Snow White and the Seven
Dwarfs.”

Ansco color is represented by “Tembo,’’

adventure film made in Africa featuring

Howard Hill. Trucolor will be used on
“Montana Belle,” starring Jane Russell and
George Brent.

RKO color releases between January and
July this year were “Best of the Badmen”
and the re-release of Samuel Goldwyn's
“Up in Arms,” both in Technicolor.

Rules Abbott & Costello

Quiz Before Trial

Judge Vincent Leibell of the Federal

Court of the Southern District ruled in New
York last week that Abbott & Costello must
come to New York to be examined before

trial by Louis Nizer, attorney for Universal,
and that such examination must be com-
pleted before any of the officers of Universal
are subjected to examination. The judge
set January 21, 1952, as the week in which
the team must appear in New York.

TV Billings
Beat Mtadia^

Says Sarnaff
With time billings of the four television

networks and 109 stations reaching at least

$250,000,000 in 1951, television this year

for the first time will surpass network radio

in revenue, Brig. Gen. David Sarnoff,

chairman of the board of the Radio Corpo-

ration of America, said in a year-end state-

ment last week.

Gen. Sarnoff said that television in 1952

promised to be a decisive factor “in the

nomination and election of the President of

the United States” and added : “By Election

Day, there will be a potential audience of

more than 60,000,000 persons—exceeding the

total population of the United States when
Grover Cleveland campaigned in 1884.”

Gen. Sarnoff said “There is unanimity

in almost the entire radio and television

industry on what constitutes desirable and
practical standards for color television—and
these standards call for compatibility.” He
disclosed that RCA planned to ask the Fed-

eral Communications Commission to see and
consider the improved compatible system

before mass production of color television

sets is permitted by the Defense Mobilizer.

Television expansion in ultra high fre-

quency was proved in 1951 to be both possi-

ble and practical by RCA-NBC scientists

and engineers, climaxing more than 20
years of continuous research, the report

said, in mentioning RCA’s UHF station

near Bridgeport, Conn., as the first UHF
television station to operate on a regular

schedule.

Radio, too, has continued to move for-

ward, he declared. Today, there are 2,400

AM and 680 FM stations in the United
States, with daily broadcasts covering 95
per cent of the country. Approximately 12,-

000,000 radio sets were sold by the industry

in 1951, lifting the total in this country to

more than 100,000,000, including about 24,-

000,000 automobile radios. There are more
than 43,000,000 radio-equipped homes.
As for the phonograph record business,

its total dollar volume increased about 15

per cent in 1950, Gen. Sarnoff said.

Catholic Monthly Picks

"Quo Vadis" for Award
The national Catholic monthly. The Sign,

has named MGM’s “Quo Vadis” as the re-

cipient of its tenth annual award for the

outstanding motion picture of the year,

Jerry Cotter, motion picture editor, has an-

nounced. In making the award, the maga-
zine commended the production’s “strong

spiritual tone as well as its technical ex-

cellence.” Motion pictures which have pre-

viously received the award include “Joan
of Arc,” “The Fugitive,” “The Green
Years,” “The Bells of St. Marys,” “The
Song of Bernadette,” “Going My Way,”
“Yankee Doodle Dandy” and “King Solo-

mon’s Mines.”
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ChurchFilm Consultant

Serves His Cause Well
bV WILLIAM R. WEAVER
Hollywood Editor

There could be some relationship between

the consultative services made available to

producers by Oren W. Evans, west coast

director of the
Broadcasting and
Film Commission of

the National Council

of Churches of

Christ in the

U. S. A., and the

strikingly wide-

spread popularity of

“Stars in My
Crown” and “I’d

Climb the Highest

Mountain,” to name
the box office stand-

outs among the films

with Protestant con-

tent produced since he commenced opera-

tions here in March, 1949. More than

300 pictures have been volunteered to him,

which means literally to ministerial panels

comprised of local pastors, for reading and

recommendation during that time. Only

pictures in which aspects of Protesant doc-

trine or details of Protestant practice are

presented are invited for submission.

The commission represents and is main-

tained by the churches of 29 Protestant de-

nominaitons with a total church membership
estimated at about 42,000,000, and the coast

director is a layman, although virtually all

other members of his family are in the min-

istry. Until giving up some cherished ideas

about retirement to undertake his present

work he was head of his own industrial re-

lations organization, handling such diversi-

fied operations as six major political cam-

paigns, of which he won five, and the bond-

ing of one of the biggest dam projects in

the west—dam, that is—and his associates

of the cloth figured his quarter-century of

experience in the stern realities of the

profit-motivated world would stand him in

good stead in his dealings with motion pic-

ture, radio and television people. The mo-

tion picture statistics alone, not to go into

the matter of some even more impressive

radio and television activities, appear to

bear out their judgment.

Surprise Registered
When Office Opened

There was, it may be stated, some lifting

of eyebrows when in 1949 the Protestant

churches established an office in Hollywood,

then known simply as the Protestant Film

Commission, and announced the intention to

produce pictures, primarily for church ex-

hibition but also for theatrical exhibition

if demand arose, and to offer consultation

and advice on motion picture scripts. The
studios, and more especially the writers and

directors, had felt they were getting along

all right under the old system of phoning

the nearest parson or consulting a relevant

manual when in doubt about how to costume

a cleric or stage a wedding, funeral or

other ceremony. Some sensed the onset of

a new and numerically powerful pressure

group, to add its weight to that of the

dozens already and long on the scene. But

the invitation was explicitly phrased, and it

was not pressed. Producers were told a

submitted script would be circulated among

five or six local ministers of appropriate

denomination, whose findings would be com-

piled and forwarded, and that no publicity,

proscription or other application of force

would ensue. From a slow beginning, the

practice of submitting scripts of the indi-

cated kind has grown steadily. And pes-

simists who believed they foresaw inevitable

conflict with the office of the Production

Code Administration, the industry’s own
and final authority on all scripts, have

turned out to be entirely mistaken in their

predictions.

The reference to the pictures named above

is your reporter’s. In a long interview the

interviewee mentioned no individual picture

by name and made no reference to box of-

fice, claiming only that the effect of the

consultative service rendered has been to

bring the screen’s representation of Protes-

tantism and Protestants somewhat more

closely into alignment with the genuine. He
says that is the whole purpose of the com-

mission’s service.

Four Pictures Started

Four pictures were started during the

week, two of them in color by Technicolor,

and nine were finished, bringing the shoot-

ing level to 34 as the year drew to its close.

The titles of the pictures started, and of

those finished, are listed below.

Oren W. Evans

THIS WEEK IN PRODUCTION:
STARTED (4)

INDEPENDENT

The Congregation
(Paul F. Heard
Prod.)

PARAMOUNT

Botany Bay
(Technicolor)

20TH CENTURY-FOX

What Price Glory
(Technicolor)

WARNER BROS.

Man with a Gun

FINISHED (9)

COLUMBIA
Barbed Wire (Gene
Autry Prod.)

INDEPENDENT
Decision (Pegasus

Prod., Inc.)

Miracle from Mars
(Melaby Pic., Inc.

•—U.A. release)

REPUBLIC
Gobs and Gals

RKO RADIO
Marshal of Pecos
The Korean Story

UNIVERSAL-INT'L
Red Ball Express

WARNER BROS
Mara Maru
She’s Working Her
Way through Col-
lege

SHOOTING (25)

COLUMBIA
Rainbow Round My
Shoulder (Techni-
color)

The Saber and the
Arrow

INDEPENDENT
The Twonkey (Arch
Oboler Prod.)

Limelight ( Chaplin
Prod.)

Stolen Face (Inter-

continental Pic.,

Prod.—Lippert
release)

MGM
Because You’re Mine

(Technicolor)
Carbine Williams
Glory Alley
Lovely to Look at

(Technicolor)

MONOGRAM
Wild Stallion (Cine-

color)

PARAMOUNT
Jumping Jacks (Hal

Wallis Prod.)

Famous (Techni-
color)

REPUBLIC

Rangers of the Gold-
en Sage

Minnesota

20TH CENTURY-FOX

Don’t Bother to

Knock
We’re Not Married

Cry of the Swamp
(Technicolor)

Deadline . . . U.S.A.

Way of a Gaucho
(Technicolor)

UNIVERSAL-INT'L

Francis Goes to West
Point

Lost in Alaska (for-

merly “The Sour-
dough”)

Scarlet Angel (Tech-
nicolor)

Duel at Silver Creek
(Technicolor) for-

merly “Claim
Jumpers”

Untamed (Techni-
color)

WARNER BROS.

Alexander, The Big
Leaguer
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ALBANY
The grievance panel appointed by Harry

Lament, temporary TOA unit chairman,
after consultation with the six other direc-

tors, includes two veteran exhibitors, Sid
Dwore, of Schenectady, and George Thorn-
ton, of Saugerties. . . . Out-of-towners on
filmrow included: Ed Fabian, Morris Klein,

Hunter; Mrs. A. R. Willard, Bennington,
Vt.; Mrs. Mary Bird, Manchester, Vt.

;

Peter and John Maratto, Carmen drive-in,

Gulderland
; Dominick Carrilo, Stillwater

drive-in
;
B. D. Mitchell and W. A. War-

niken, Oneonta drive-in
;
Sam Davis, Phoen-

icia; Mrs. Jean C. Burgess and Chester
Tompkins, Coiiery Circuit, Ravena

;
Sylvan

Leff, Utica
; Guy Graves, Phil Rapp, Lou

Rapp, Schenectady; and Larry Cowen, Troy.
. . . Watertown, which had been scheduled
as the second city for an Albany TOA
meeting, had 41 inches of snow. The affair

was redated for January, with Gael Sullivan,

executive director of the national TOA, as

speaker . . . Heavy snows, zero weather and
traffic jams flattened business.

ATLANTA
Maj. George Eubanks, formerly with

Republic, was honor guest at the annual
Christmas party ... In for a visit were

:

Mrs. Wallace Smith, Gem theatre, Barnes-
ville, Tenn ; Mack Jackson, Alexander City,

Ala.
;
W. Welch. Dallas, Dallas, Ga ; Walter

Morris, Knoxville, Tenn.; Nat Hancock,
Jefferson, Jefferson, Ga.

;
W. M. Green,

Palmetto, Palmetto, Ga ;
R. L. Robinson,

Dixie, Jackson, Ga; Mr. and Mrs. Jess
Wakefield, Cottage theatre, Petersburg,
Tenn; Jay Soloman, Chattanooga, Tenn;
Mr. and Mrs. C. R. Cross, Star, Jamestown,
Tenn; Hap Barnes, Knoxville, Tenn.; Her-
man Rhodes, Montgomery drive-in, Savan-
nah, Ga., and Mel Brown, Peachtree Art,

Atlanta, Ga. . . . The following drive-ins in

Tennessee have closed for the winter season;
Southern Air, Lewisburg and Starlite,

Woodbury. . . . Mr. Barnes has added an-

other drive-in to his chain, this one the

Fountain City, at Knoxville. . . . A. C.

Austin has started work on his drive-in at

Ardmore, Tenn., to open in the early spring.

. . . The Florida premiere of "Distant
Drums” was held at St. Augustine, Fla. . . .

A $75,000 fire destroyed the North Carrol-
ton. Miss., theatre. . . . Martin Theatres has
announced the following changes : Charles
Traylor from the Melody theatre, Thomson,
Ga., to the Cadet drive-in, Milledgeville,

Ga. ; Gordon Rich is the new manager of

the Iris drive-in, Griffin, Ga. ; Don Walker
to the Cobb, Marietta, Ga. ;

L. C. Hanks to

be city manager at Griffin, Ga. . . . J. H.
Owens has taken over the Mountain theatre.

Stone Mountain, Ga., from its former owner
Mr. and Mrs. Roy Mitchell. . . . Sam Horn
has again taken over the Horn theatre

;

Mrs. Leon Webb to manage the house. . . .

Mr. Horn will soon start work on his new

Chapman drive-in, Knoxville, Tenn. . . .

W. E. Drumbar, Broadway and Dawn
Theatres in Knoxville, Tenn., sporting a
new Cadillac auto, a present from his wife.

The River Breeze drive-in expects to close

down to two day per week for the winter
months . . . Also expected to close for the

winter is Tim Smith’s Starlight drive-in.

BALTIMORE
Lauritz Garman, Jack Whittle, Leon Back,

Oscar Coblentz, 1. M. Rappaport, Bill Allen,

Meyer Leventhal and Jack Levin, all mem-
bers of the Board of Directors of the

MPTOM, honored Baltimore Ncivs-Post
publisher William Baskerville, feature

writer Jack Cosgrove and Loew publicist

Jack Sidney at a luncheon last week. . . .

Jack Whittle’s Avenue theatre closed until

.1 P.M. December 25. . . . Izzy Rappaport in

New York on business trip. . . . Brodsky
Associates are remodelling the Lord Balti-

more theatre, says general manager M. Lev-
enthal. . . . York theatre, owned by Julius

Levin, is being turned into a Negro oper-

ation. . . . Irvington Business Men’s Asso-
ciation held their annual kiddie Christmas
party at Jack Levin’s Irvington theatre on
Dec. 24. . . . Rappaport’s Little theatre has
closed for four days to allow for reseating

and repainting, reopening on December 25
with “The River”. . . . John Grauling, pro-

jectionist at the New Glen in Glen Burnie
is hospitalized in Lbiion Memorial hospital

as the result of an auto accident. . . . Cameo
theatre, recently purchased by A1 Sherman
of Washington, will reopen with a second
run art policy. Herman Tabor will manage.
. . . William Whitmore, Plaza projectionist

ill at home with a virus attack. . . . Gilbert

Redtlisch, long time comptroller of the

Durkee Circuit, died at the age of 46 last

week. He had been with Durkee for the

past 30 years in various capacities. He is

survived by a wife and two children. . . .

Charles McLeary, Parkway theatre manager,
was operated on last week. He had been in

St. Joseph’s Hospital for three weeks. . . .

Betty Bunion, relieving at the Parkway
while Mr. McLeary is in the hospital. . . .

Bud Mulgrew, Loew ad artist, will report to

the Air Force on December 27. . . . Hippo-
drome theatre reverted to an eight-act stage

policy over the New Year holiday opening
on December 27.

BOSTON
Melvin Davis, Republic, was elected presi-

dent of tbe Cinema Club of Boston at the

annual meeting. Charles Wilson, Monogram,
was named first vice-president; Jerry Govan,
New England Theatres, second vice-presi-

dent; William Romanoff, New England
Theatres, treasurer ; and Arthur Rowe,
Graphic Theatres, secretary. The executive
committee is made up of the above named
and Harold Young, Harry Smith, Phil

Berler and Tom Fermoyle. . . . Park theatre,

Nashua, N. H., was forced to close due to

a fire next door which caused smoke and
water damage. . . . Graphic Theatres has
reopened the Methuen theatre, Methuen,
with Norman MacLeod as manager. . . .

Ben Williams Enterprises is now handling
the buying and booking for the Plymouth
theatre, Leominster. . . . A. C. Barwood,
Nuggett theatre, Hanover, N. H., and Fred
Astle, Village theatre, Whitefield, N. H.
have applied for membership in Independent
Exhibitors, Inc. . . . Lockwood and Gordon
Enterprises held a mid-winter meeting of

their drive-in managers at the circuit’s

offices in Boston. Speakers were Arthur
Lockwood, Louis Gordon, Sam Rosen and
the district managers, Norman Rolfe,

Dohglas Amos and Charles Darby. The
drive-in managers in attendance were
Worthington Holt, John Murphy, Francis
Cahalan, Henry Pardo, Bill Hayes, John
O’Sullivan and Lester Brown.

BUFFALO
The members of the outgoing and in-

coming crews of Tent No. 7, Variety Club,

met to discuss plans for the new year includ-

ing the sponsorship of the Gene Autry show
here early in the New Year. . . . Mrs.
Charles Hayman and sons Bob and Dick,

all of whom operate the Hayman Theatres
in Niagara Falls, threw their annual Yule-
tide party for exhibitor and distributor

friends. . . . The Arthur Krolicks (he is

general manager of United Paramount
houses here and in Rochester) are cele-

brating the arrival for Christmas of a baby
boy. tbe second in that household. . . . Irving

and Mrs. Fried (Tri-State Candy Co.)

staged a holiday preview in their Franklin

street headcjuarters and all Film Row was
there. . . . Francis P. Martin, 69, at one
time manager of the Weiting Opera House
in Syracuse and more recently in the employ
of Ross Federal Service, died. . . . Con-
stantine J. Basil and Mrs. Basil have ar-

rived in France for a tour of the continent.

The head of the Basil circuit is expected

back in Buffalo in the Spring. . . . William
P. Rosenow and William Brett put on
Christmas parties in the Kenmore and Com-
modore, tying up with merchants in the

neighborhood and admitting the kids free

. . . . Ray S. Kneeland supplied the enter-

tainment for the Buffalo Consistory party

for the Protestant Home for Unprotected
Children. . . . Charlie McKernan of the

Seneca and John Zimmerman of the Niagara
both staged special holiday matinees with

free ice cream for the kids. . . . Albert

Lewin, producer-director of “Pandora and

Flying Dutchman,” was in Rochester

the other dav to aid Lester Pollock promote
tlie film which is coming soon to Loew’s
Rochester. . . . Dave Miller, 1952 chief

barker, Tent No. 7 and Wally Gluck, local

booking a,gent, both won prizes at the big

Ad club Christmas party. Elmer F. Lux,
{Continued on page 33 )
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Supplementing the Recent Announcement of the

Sales Plan for M-G-M’s Famed Screen Triumph

TXHE public has spoken. “QUO VADIS” has had its first contact with the pay-

ing customers and a new Giant takes its place in box-office history. In the following

report, M-G-M seeks to acquaint the trade with its experience thus far, in the

belief that it will be of benefit to all who will play “QUO VADIS” in the future.

The quickest way to understand “QUO VADIS” business is to compare it

with “GONE WITH THE WIND.” In the World Premiere engagement of

“Q. V.” at the Astor and Capitol Theatres in New York, it is doing 107.3% of

“GWTW” which played the same theatres. After almost five weeks, the total gross

receipts, excluding federal admission taxes, of the two theatres playing “Q.V.” is

$455,841 as against $424,734, for “GWTW” for the same length of time in the same

two theatres. These gross receipts of $455,841 for “Q.V.” at the Astor and Capitol

are based upon admission prices as follows: at the Astor matinees (Mon. through

Fri.) $1.25 and $1.80; evenings and Sunday matinees $1.80 to $2.40; Saturday

matinees $1.50 to $1.80. The admission prices at the Capitol Theatre during the

period of the above gross receipts were as follows: Monday to Friday 95^' to $1.80;

Saturday from $1.25 to $1.80 and Sunday from $1.50 to $1.80. “Q.V.” is playing on

a twice daily, reserved seat policy at the Astor and on a continuous run policy at the

Capitol. All admission prices in this report include federal and local taxes.

(Continued)



In Los Angeles “Q.V.” is playing at the United Artists Theatre on a continu-

ous policy, and at the Four Star Theatre on a twice daily, reserved seat policy.

Since “GWTW” did not play at the Four Star, it is only possible to make the

comparison with its business at the United Artists where it did play. In this theatre

with II days completed “Q.V.” is ahead of “GWTW,” doing 104.370 of the latter’s

business. In this period “Q.V.” did $49,553 and “GWTW” did $47,527. This gross

of $49,553 for “Q.V.” at the United Artists Theatre is based upon a matinee admis-

sion price of 90^- on Monday through Saturday and $1.50 for evenings and all day

on Sundays and holidays.

“Q.V.” is now being played in Loew theatres, in six representative cities across

the country. With the completion of two full weeks of engagements “Q.V.” has

amassed a gross, excluding taxes, of $342,965 compared to “GWTW’s” gross,

excluding taxes, in the same six cities of $384,996. It is to be borne in mind that

three of the cities where “Q.V.” is playing are in the South and it was not expected

that the gross of “GWTW” could be equalled there. However, in the three northern

cities “Q.V.” topped “GWTW.”

We are furnishing below the detailed results in three of these situations which

we believe are typical and representative of a cross-section of the country.

In Pittsburgh, “GWTW” grossed $88,720 in 22 days; “Q.V.” for the same



period grossed $99,242 based upon an admission price of 90^ for matinees (except

Sunday $1.10), a night price of $1.25 and 50?^ for children at all times.

In Atlanta “GWTW” grossed $77,575 for 22 days as against $48,114 for

“Q.V.” with admission prices of 90^ for matinee, $1.50 at night and 50^ for children.

It will be recalled that “GWTW” had its World Premiere in Atlanta which was the

home city of Margaret Mitchell, the author of “GWTW” and the city which is

the locale of the story.

In San Francisco “GWTW” grossed $100,666 in 22 days as against $102,312

for the same period for “Q.V.” at the same theatre based upon a matinee price of

90^ (except Saturday and Sunday $1.20), a night price of $1.50 and 50^; for children

there being also in this city a loge price of $1.25 for matinees and $1.80 at night.

Experience in these cities showed that the last feature can best be presented

at approximately 9:00 o’clock and that because of the running time of the picture,

only a newsreel is called for.

Excellent attendance results are being obtained in all six cities by the fine

cooperation of the schools and churches. Many classes come in a body, frequently

on school time, with attendance at “QUO VADIS” being considered a phase of

class study.

(Continued)



The success of “QUO VADIS” has been thoroughly established. Its healthy

challenge to the eminence of “GWTW” is significant for the industry.

We repeat the thought previously expressed that the initial engagements of

“QUO VADIS” should be confined to first runs in cities of approximately 100,000

population. We believe that the soundest plan of distribution is to open this picture

first in the exchange center of each area in the United States.

These engagements should provide us with experiences which will demon-

strate a fair basis of merchandising this tremendous and costly production. This

procedure should indicate the proper manner of distribution which we are sure

will meet with the general approval of our customers. We are, therefore, not

now prepared to consider additional engagements.

Theatre owners generally know best the admission prices under which this

picture should be exhibited in their theatres. No exhibitor is required to furnish

us with his proposed admission price. He may do so if he believes we will thereby

be in a better position to evaluate his offer.

We have had sufficient experience to satisfy us that except in unusual situa-

tions, better results will be obtained by a continuous performance policy. Accord-

ingly, we do not recommend a reserved seat policy.

We are now ready to receive offers for the first run exhibition of "QUO
VADIS" in situations within the approximate category mentioned above.

Any exhibitor having a suitable theatre who is interested in exhibiting the

picture in any of those situations should notify our nearest exchange of that

interest within seven days after the publication date of this announcement.

His request will receive immediate consideration and the proper form

will be forwarded to him on which to make his offer.
%

LOEW’S INC.



{Continued from page 28)

Darnell Theatres general manager and
council president-elect acted as M.C. of the

entertainment part of the program.

CHICAGO
Chicago is suffering its most severe win-

ter in over 30 years. The weather, added to

the usual pre-holiday slump, is taking a

heavy toll among the marginal theatres. . . .

A. M. Van Dyke is back at his desk in the

local 20th-Fox exchange. , . . Harry Sears,

formerly of the B. & K. booking department,

has been transferred from the State Lake
to the United Artists as assistant manager
.... The Film Exchange Employees Union,
Local F-45, A.F.L., has chosen Herman
Couston, of the Columbia exchange, as its

president for the coming year. Also elected

were Robert Lewis, vice-president
;

Chris

Chinn, secretary; Sam Lemansky, business

manager
;
and Phil Lemansky, sergeant-at-

arms. The executive board includes Florence

Cohen, George Benson, A1 Kleinenberg, and
George Rose. Florence Pearlman, Henrietta

Wenzel, Carl Carlson, and Herb Martinez
are trustees. . . . Attorney Seymour Simon
has returned from California. . . . Ambrose
Conroy, manager of the B. & K. Tower,
arranged with the Southeast National Bank
for a free matinee for 3,000 kids at the

Tower December 22. . . . National Screen
reports a 20 per cent increase in orders for

Christmas and trailers for theatres. . . . De-
spite heavy snow drifts and freezing weather
film deliveries are being made on schedule

in the Chicago exchange area. . . . Robert

J. Busch, manager of Koerner Motor Ex-
press, film pick-up service, announces the

birth of a son, William Allen Busch. . . .

“Bright Victory” racked up one of its better

runs in South Bend as the result of an un-
usual twist by Universal publicitor Ben
Katz. Patrons were admitted free opening
day and asked to pay on the way out only

if they agree that they had seen a superior

motion picture. Reports were that about 90
per cent stopped on the way out to pay, with
only a few “bobby-soxers” leaving without

purchasing tickets.

CINCINNATt
For the first time in local theatre history,

as far as is known, all first run houses, ex-

cept one, played double features starting De-
cember 20, although some were shown for

only four days to make way for new arrivals

on Christmas. The traditional holiday box
office slump has been accentuated by record
snowfalls and zero temperatures. . . . Coop-
erative Theatres local office has been closed,

with no reason given. Bookings previously

handled here will be taken care of by other

regional offices. Jack Keegan, former vice-

president and general manager of Northio
Theatres here, was in charge locally. . . .

Ralph Kinsler, former manager for various

local exchanges, who took up residence in

California some time ago, has moved back
to Cincinnati. . . . Selig J. Seligman, vice

president and general manager of Northio
Theatres, is home from a Florida vacation

. . . . The Jewel theatre, in Troy, Ohio, op-

erated by Chris Pfister, and the Linda, in

Shawnee, Ohio, owned by Elias Hatem,
have discontinued fulLtime operation, and
are open on weekends only. . . . Projection-
ists union. Local No. 979, at Morgantown,
W. Va., has elected C. P. DeFere president,

to succeed H. Zehrobach. Ettmore Antonini
was named secretary and treasurer, with

SALES TALKS IN THE FIELD

RKO Radio sales personnel in the field across country met last week to discuss the new
product planned for 7952, and the Ned Depinet Drive. Above, in Washington, seated, from

left: J. B. Brecheen, branch manager; R. J. Folliard, district manager; standing: Albert

Folliard, sales manager; Charles Hurley, Olmsted Knox, Joseph Kusher, George Sullivan,

Herbert Doherty, Donald BransBeld, Jesse Smith and E. W. Grover.

IN ATLANTA, seated, left to right: T. C. Cox, Cam Price, Ira P. Stone, branch manager;

Charles Boasberg, north-south division sales manager; David Prince, district manager, and

Peter Carnes; standing: Dean Morris. Edward Atkinson, Edward Bledsoe, Clyde Voughon,

William Andrew, B. S. Bryan, Paul Harrison and Roy Hall.

M. D. Kelly, business agent. Trustees elect-

ed are J. Sanders, Moses Gottleib and O.

Weaver for three, two and one years, re-

spectively.

CLEVELAND
A fourteen-inch snowfall followed by rain

turning to ice caused a drop in box office

receipts here. In addition to the previously

announced Christmas Eve neighborhood
closings, many subsequent run houses also

closed for two days because of the hazards

of walking and driving. Additionally, news-
papers and radio asked people to stay at

home to reduce accidents. Downtown houses

maintained regular schedules but played to

minimum audiences. Neighborhood houses

announce openings for Saturday and Sunday.
.... Irving Reinhart has sold his Windsor
theatre. Canton, O., effective January 1, to

Prescott Johnson, member of the Massilon,

O., police force and formerly affiliated with

the Grand theatre, Massilon. Mr. Reinhart,

who also sold his Canton home, is moving
to Elorida. . . . Frank Belles, RKO salesman,

is convalescing from an emergency appen-
dectomy. . . . Tony Stern, former head of

Ohio Theatre Service Corp., a booking-

buying agency, confirms the report that he

has been appointed Hudman distributor in

Pittsburgh suburb, Wilkinsburg. . . . By a

7 to 1 vote, Massilon city council defeated

a proposed ordinance to boost admission

taxes seven cents in order to relieve a city

deficit. . . . The three newspaper film editors

comprising the Cleveland Critics’ Circle

unanimously voted “Quo Vadis” best picture

shown here in November. Follow-ups were:

“The Red Badge of Courage,” “Happiest

Days of Your Life,” “The Blue Veil” and

“Submarine Command”. . . . W. N. Day,

Jr. has temporarily closed his Grand theatre,

Dunkirk. ... New elevators are being in-

stalled in the Film Building. . . . Monogram
salesman Sol Gordon reports some 25 film

men responded to the call for blood donation.

He is accepting donor applications through

January.

COLUMBUS
John A. Murphy, former partner in the

Jackson-Murphy Theatres, has joined H. C.

Wollam & Son, local realtors. . . . Comple-
(Continiied on folloiuing page)
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tion of new studio and office building of

WTVN, local ABC and Dumont television

outlet, has been set for May 15. The main
building will be 125 by 140 feet and will

house two large studios and two warehouse
areas m addition to office rooms. The studio

is located on a three-acre tract at Harmon
and Griggs avenues on the West Side. . . .

Southern theatre will have a rebuilt marquee
and other refurbishment following installa-

tion of new upright sign. . . . J. Real Neth
has been hospitalized. . . . Manager Robert
Sokol of Loew’s Broad has a holiday stage
show New Year’s morning with Clarabell,

the Howdy Doody clown as the in-person

attraction.

HARTFORD
The Art theatre, Hartford’s new 700-seat

first-run foreign-film house, was to open
Friday night with “The River”. . . . Henry
L. Needles, managing director, recently re-

signed as Hartford division manager for

Warner Bros. Theatres. . . . Sam Harris,
partner in the State theatre, has resumed his

duties, following recuperation from serious

auto accident injuries. ... In an effort to

focus highway attention on the Pike drive-in

theatre during the winter months, Paul W.
Amadeo, general manager, is planning to

display a number of promotional messages
on highway marquee. . . . Mike Piccirillo,

formerly with the Hartford theatre circuit

and Loew’s Poli-New England Theatres, is

now working for the United Aircraft Corp.,

in East Hartford. . . . Russell D. Ordway,
manager of the Webb Playhouse, Wethers-
field, Conn., is on vacation. He will return
on December 30. . . . “The Light Touch”
and “Fort Defiance” were among downtown
first-run newcomers.

INDIANAPOLIS
Eight neighborhood theatres here will

present Movie Sweepstakes beginning De-
cember 29. . . . The Fountain Square group
plans to remodel the 672-seat Sanders for

commercial rentals. It converted the Gra-
nada, one of the city’s largest neighborhood
houses, into a salesroom last spring. . . .

Trueman Rembusch has reseated the Frank-
lin and Artcraft theatres at Franklin. . . .

Julia Fullenwider is the new booker at Re-
public, replacing Dorothy Robison, now
Paramount office manager. . . . Pvt. Ed Gar-
ner, former assistant manager at Loew’s,
is here on leave before going to Austria
on MP duty. . . . William Conway has in-

stalled a new screen and lenses at the Irvin,

Cannelton. . . . V. L. Worland has taken
over the Hope, at Hope, Ind., from H. A.
Sittow. . . . It’s vacation time on film row.
Many salesmen and exchange employes are
away until after the holidays. . . . Nine of
the city’s leading neighborhood theatres
planned to close Christmas eve, to give their

employees the night off.

KANSAS CITY
Holiday festivities were engaged in by

staffs of film organizations. Branch offices

were closed Christmas Day. . . . Paramount
theatre office staff took up the project of
aiding one of the families which suffered
in the July flood. The rest of the personnel
joined in, usherettes bringing toys, stage
hands undertaking to repair contributed bi-

cycles and ether items, and the family re-

ceived a bountiful dinner basket. . . . The
Fox Midwest circuit office personnel, which
has had a Christmas party every year for

20 years, decided to give the money this year
to provide a Christmas dinner for one of

the families rendered destitute by the July
flood. . . . The Fiesta, Southtown and
Strand, operated by E. A. Terhune, and the

Colonial, operated by the Colonial Theatre
Corp., are closed pending refurbishing. . . .

Dickinson circuit is erecting a screening

room adjoining the home offices in Mission,

Kansas, for use of the office staff, seating 36
. . . . Matt Plunkett is assisting Lawrence
Lehman, manager of the RKO Missouri. . . .

“Quo Vadis” starts Christmas day at the

Midland, 94 cents-$1.24, including taxes. . . .

On Christmas Day, the Tower replaced the

Esquire in the four-theatre group of day-
and-date first runs of Fox Midwest. With
the Fairway and Uptown, the four-theatre

bill will be “Week-end with Father.” The
Esquire will show “Jungle Book” and
“Thief of Bagdad”. . . . The Motion Picture

Association of Greater Kansas City used
display space on the theatre advertising page
to reprint a story of film stars flying to war
fields to entertain the troops in the holidays.

LOS ANGELES
Nearly 100 members of the Film Row

Club visited the Red Cross Blood Bank and
contributed a large amount of vitally needed
blood for use in Korea. . . . Guy Gunderson,
one of the film pioneers in Los Angeles, died

of a heart attack. He had been associated

with Cal Pac Drive-In Theatres. . . . Law-
rence Welk, band leader, was presented a

wrist watch by the Los Angeles Motion
Picture Salesmen as a token of their appre-

ciation of his personal appearance at the

L.A.M.P.S. Benefit Show. . . . A1 Bowman,
who is now resting at home after a recent

heart attack, is progressing nicely and plans

to return to his desk after the first of the

year. . . . United Artists Theatre Corp. held

their second annual Christmas party in their

offices on December 21. . . . For the second
time in two consecutive weeks Film Row
was burglarized, when thieves swooped
down upon the Universal Exchange. Money
collected from the L.A.M.P.S. dance and
the Will Rogers Fund was stolen. However,
Universal is replacing the loss. . . . The
Warner Club held its annual Yule party in

their club rooms. . . . The Mt. Vernon drive-

in has suspended operations for the winter
months. . . . Among those visiting the row
were Earl Strebe, Palm Springs

;
Moses

Hernandez, Guadalupe; and joe Markowitz,
Encinatas.

LOUISVILLE
John Nolan, executive director of the

Parkway drive-in theatre here, has returned

from a vacation trip to Hot Springs, Ar-
kansas. . . . Some of the de-luxe suburban
neighborhood theatres have announced plans

for an admission price increase to take effect

before the first of the year. Not too long

ago, the majority of the first run theatres

here increased their tariff, also some of the

smaller neighborhood houses upped their

admissions. . . . Seen on the row for the

first time in a good many months was Rus-
sell Phillips, Franklin theatre, Greensburg,
Ky. Other visitors included Don Steinkamp,
French Lick Amusement Co., French Lick,

Ind.
;
Bob Enoch, State and Grand, Eliza-

bethtown, Ky.
;

Erwin W. Rau, Alice,

Leitchfield, Ky.
; Willard Wilderick, New

Washington theatre. New Washington,
Ind.

; George Jaeggers, Majestic, Seymour,
Ind.

;
George Lindsay, Lindsay, Brownsville,

Ky.
;
Tom Robinson, Shepherd, Shepherds-

ville, Ky.
;
Louis Baker, Star, West Point,

Ky.
;

George Peyton, Griffith, LaGrange,
Ky. . . . James E. Thompson and Richard
Bernard of the Sunset and Riverside drive-

in theatres, Bowling Green, Ky., stopped

over for a brief visit here en-route to Phila-

delphia and New York. Mr. Thompson said

that while the theatres will be closed for the

holidays, they will re-open immediately

thereafter for weekend schedule. . . . Ac-
cording to reports received from exhibitors

in the Louisville area, cold, rainy, snowy
weather is taking its toll along with the

regular pre-holiday slump which generally

prevails in the area. It is expected that fol-

lowing the holidays, and with a little break

in the weather, business should pick up
considerably.

MEMPHIS
Memphis Variety, Tent No. 20, is all set

for its biggest party of the year. It will be

New Year’s Eve, December 31, starting at

10 p. m. . . . Elton Holland, assistant man-
ager, Malco theatre, has been promoted to

manager of Memphian theatre, Malco de

luxe neighborhood house in Memphis, suc-

ceeding Mrs. Sid Jolly who has been tem-

porary manager of Memphian. . . . Bonnie

McCarley, salesman, 20th-Fox, is vacation-

ing in his old home town of Guntown, Miss.

.... Jack Bomar, Wren Theatres, Inc., an-

nounced Mena drive-in, Mena, Ark., has

closed until spring. . . . Mid-South exhibit-

ors shopping and booking on Film Row
included W. H. Lee, Hughes; Walter Lee,

Heber Springs
;

Jim Singleton, Marked
Tree; F. H. Moss, Ackerman; Lyle Rich-

mond, Senath; C. D. McAlister, Grand
Junction; and G. H. Goff, Rustic, Parsons.

.... John D. Lowrey has bought Cozy
theatre, Bentonville, Ark., and will book and

buy in Memphis, he announced on a busi-

ness trip to Memphis.

MIAMI
Most of the neighborhood houses had

Christmas matinees for the youngsters and

at the Tivoli, manager Earl Potter was host

for the annual party for underprivileged

children sponsored by the Elks. State Repre-

sentative George Okell was to impersonate

Santa Claus, and the Miami Federation of

Musicians furnished the orchestra music for

the entertainment. . . . “The Model and the

Marriage Broker” was scheduled for a

three-theatre premiere December 29 with

Nancy Kulp, who is co-featured with Gene
Tierney, making personal appearances at the

theatres and over TV. . . . Southern prem-

iere of “The River” will take place at the

Lincoln theatre on January 8, with the the-

atre on a three-a-day reserved seat schedule

.... Variety Children’s Hospital will bene-

fit from the admission-by-food performance

of “A Christmas Carol” at the Coral Way
drive-in on Christmas Eve. . . . Wometco’s
Carib theatre on Miami Beach is being read-

ied for installation of theatre TV, which

makes it the first in the deep south. Tenta-

tive plans expect completion in time for the

much publicized Orange Bowl game on New
Year’s Day, with the added feature included

{Continued on page 39)
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THE BARLOW TRAIL LYNCHING!
Law comes to the Northwest . . .

witli a rope as judge and jury!

THE SHOSHONE AMBUSH!
1 he night of terror that

set ablaze a savage empire!

THE GREAT COLUMBIA PORTAGE!

Through a gauntlet of gunfire

with a thousand lives at stake!

« •V.e
Sosed on

ROCK HUDSON
iHi||mR

LORI NLLSON • JAY C. FLIPPEN • STEPIN’ FETCHIT • Screenplay by BORDEN CHASE • Direcced by ANTHONY MANN • Prcxluccd by AARON ROSENBERG

The above two -page spread is an actual reproduction of one of the full -color national magazine ads in O-I’s powerful pre-selling campaign. [See next page!) JpoKtm
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at no increase in price. . . . Christmas Day
will inaugurate reduced student admissions

at most of the area theatres including all

Wometco, Florida State and Claughton cir-

cuit houses and the Tivoli, Miami drive-in,

Modern and Liberty included among the in-

dependents.

MILWAUKEE
The Unique theatre, oldest in Ladysmith

and owned by Fred and Leo Miner, was
destroyed last week by a fire that did some
$60,000 worth of damage. No one was in-

jured as the fire broke out Thursday, and
the theatre operates on weekends only. . . .

Miss Betty Steinrock was the cashier at the

Wisconsin theatre, when a man appeared at

the box office with a penciled note stating,

“This is a stickup.” He then fled with $93.

Because of Miss Steinrock’s complete de-

scription of the offender, the thief was ap-

prehended the following day. . . . The Wis-
consin theatre here has booked its first full-

length legitimate Broadway show, February

4, when “Gentlemen Prefer Blondes” will

be presented. The Fox-Wisconsin is a film

house, but in the 1920’s and thirties it played
variety programs in addition to pictures

from time to time. . . . When the Palace
played “Sunny Side of the Street,” it fea-

tured one midnight show. On their stage

were presented all the disk jockeys from the

local stations here. . . . Warren Burke,
Burke Amusement Co., Minneapolis, an-
nounced that the original “Uncle Tom’s
Cabin,” formerly re-released by Independent
and currently handled by Burke, has had
very successful runs in the Unity houses
here, also the Fox houses and some S & M
theatres. It plays at a low percentage rental

with advertising off the top, said Mr. Burke.

MINNEAPOLIS
Paramount Exchange employees held

their annual Christmas party, December 17.

The Christmas party for employees of

Twentieth Century-Fox was held December
14. . . . Milton E. Cohen, Western Division
manager of United Artists, was in town. . . .

Oscar Hendrickson of the Strand theatre,

Grafton, North Dakota; Frank Hahn of the
Bay and Royal theatres, Ashland, Wis.

;

M. J. Storholm of the Ironton theatre, Iron-
ton, Minnesota; Paul Albrecht of the Ava-
lon theatre. White Bear, Minnesota

;
Joe

Mlinar of the State theatre. Spring Valley,
Minnesota, and E. Heller of the Grand and
Gopher theatres, Crookston, Minnesota,
were film row visitors.

NEW ORLEANS
J. Sevin and E. T. Colongne, two

prominent New Orleans business men,
bought the Bell, a neighborhood theatre in-

cluding the building from S. E. Mortimore
and Lyle Shiell. The new owners will as-

sume operation after the acceptance of the
act of sale sometime during the holiday
week. They said that many improvements
are in the planning stage. . . . Jim deNeve,
owner operator of Highway 80 and Varia
drive-in, Jackson, Miss., opened his third
airer, the Rivoli near Vicksburg, Miss. . . .

Drive-ins closing until early spring weather
permits reopening are Neil Mixon’s, Amite,
La., and William Bagwell’s Gay, Vivian,
La. . . . Visiting at Joy Theatres, Inc., were

Ira Phillips, Moreauville, La., and Jack
O’Quinn, Kaplan, La. . . . As in other years,

pre-holiday visitors were few. Seen making
the rounds were A. W. Ansardi, Burras,

La.; Ann Molzon, Labadieville, La.; Frank
Olah, Albany, La.

;
F. G. Pratt, Jr., Vach-

erie. La.
;
Roy Pfeiffer, Baton Rouge, La.

.... William Sendy, Patio ; Mayor Lew
Langlois, New Roads, La.: Ernest Drake,

Ponchatoula, La. ; Charles Lamantia, Ham-
mond, La.

;
C. H. Crossley and Reubin

DeGruy, Laurel, Miss.
;

G. Fagot, Baton
Rouge, La. ; and Percy Guitreau, Gonzales,

La. . . . Harold Shamback, office manager
of Joy Theatres, Inc., was a business caller

in Temple, Texas. . . . Frank Francois is

back managing the Algiers drive-in, Algiers,

La., after several months in charge of Drive-

Ins, Inc., at Lafayette, La. . . . William Cas-

tay, as in other years, will host managers
and bookers at a New Year’s Eve Party in

the convention halls in the Arrow theatre

.... Paramount Gulf Theatres, Inc., are

now located in their new offices in the Saen-
ger Theatre Building.

OKLAHOA^ CITY
Mr. and Mrs. Lewis Barton, owners of

Barton Theatres, have returned from a busi-

ness trip to Houston. . . . Ollie Brownlee,
owner and manager of the Ritz theatre, has
moved his family here from Fort Smith,
Ark., their former home. . . . Paul C. Amick
has assumed the managership of the Orphe-
um theatre, Wichita, replacing James O.
Martin, who has been named city manager
of Fox Theatres at Salina, Kansas. C. C.

Murray, city manager of Wichita-Fox the-

atres in Wichita, made the announcement.
Mr. Martin succeeds Earl Hilton, who has
retired from the theatre business at Salina.

Mr. Amick formerly was manager of the

Palace, Boulevard and Sandra theatres in

Wichita. He has been with Fox for more
than 15 years. Mr. Martin, who has been
manager of the Orpheum theatre in

Wichita for the past three years, has

been with Fox Theatres for more than 15

years also. He has been associated with
theatres at Topeka, Muscatine, Iowa; and
Kirksville, Springfield and Boonville, Mo.
.... Proposed construction of a new theatre

in the East End Flats, Galveston, Texas,
has been temporarily stymied by opposition

to changing the zoning laws for the move.
G. Martini, president of Martini Theatres,
Inc., asked the city to amend the zoning
laws for the move. The Sealy and Smith
Foundation opposed the rezoning, declaring
that the theatre would conflict with expan-

sion plans the foundation has in mind for

the medical center. ... At Yuma, Ariz., the

cast and technicians filming “The Sabre

and the Arrow” for Columbia, have raised

$1,500 for Arizona Boys Ranch in two
shows staged at Yuma at the Elks Lodge.

Broderick Crawford and Barbara Hale ap-

peared in both presentations. . . . Oklahoma
Tax Commission, reporting sales tax for

theatres, for the month of October, 1951,

shows 366 returns, and $35,179 as compared
to 358 returns, and $34,387.92 tax for the

month of October, 1950. ... All employees of

the Barton Theatres held a Christmas party

December 23 at the Barton Sports Center

.... Gov. Murray and the three top men
of the state highway patrol went to Dallas

to help complete a short on safety, to be

distributed to Oklahoma theatres.

OMAHA
The Neu theatre at Ashland, Neb., owned

and operated by Frank and Woodrow Si-

mek, was destroyed by a fire which raged

through two buildings in the downtown area

during subzero weather. The Simeks esti-

mated their loss at $30,000. . . . The Variety

Club’s Inaugural Ball will be held at the

Blackstone Hotel January 28. . . . All Oma-
ha first runs reported lower receipts because

of the weather and Christmas shopping. . . .

The Brandeis scheduled two stage produc-

tions, “Goldilocks” December 26 and “Snow
White” December 27, for 11 a. m. perform-

ances. . . . Iz Weiner, Universal branch
manager, was one of the judges in the Uni-
versity of Omaha beauty queen contest. . . .

Joe Jacobs, Columbia branch manager, last

week made trips to Grand Island, Lexing-
ton, Kearney, Central City and Sioux City,

la. . . . Ed Rostermundt, recently given a

TV set at an all-industry testimonial follow-

ing his retirement as a salesman, reports

he’s physically unable to write thanks to all

who’ve written him. He’s heard from friends

in territory he hasn’t covered in many
years.

PHILADELPHIA
Ted Schlanger, zone chief for the Warner

Brothers Theatres in the territory, served

as a member of the Sponsoring Committee
for the first annual dinner of the Philadel-

phia Chapter of the Brandeis University

Associates. . . . Real estate taxes in Reading,
Pa., for 1952, including theatres, will drop
one-half mill and possibly a full mill, ac-

cording to City Councilmen now preparing
the city’s 1952 budget. . . . Warners Avon,
assessed at $40,100, was sold to Jacob Hoff-
man. . . . Kenneth Drake resigned as assist-

ant manager of Warners’ Arcadia, Wilming-
ton, Del. . . . City Council in Lancaster,

Pa., is not too enthusiastic about theatre and
other amusements tax income for next year
and in its tentative 1952 budget, the estimate

of income from such taxes is $15,000 less

than in the 1951 budget. . . . The Motion
Picture Industry Division of the Deborah
Sanatorium Drive, honored Jack Beresin,

head of Berio Vending Company, at a dinner

held in the Variety Club. Theatre architect

David Supowitz was chairman of the affair

and the division is co-chaired by Meyer
Adelman, of New Jersey Film Messenger
Service, and Leo Posel, veteran exhibitor

.... The one-story building once the Au-
rora, owned by Berio Vending Company and
assessed at $22,700, was sold to the Furni-

{Continued on following page)
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ture, Casket and Allied Workers Union for

$20,000. ... A call was sounded for blood
donors by the Motion Picture Associates
in behalf of MGM salesman Bill Hopkins,
who has undergone a serious operation in

Jewish Hospital. . . . G. Earl Smith, man-
ager of Warners’ Queen, Wilmington, Del.,

became the father of a baby boy. . . . Com-
pletely remodeled and with new equipment
installed, Samuel Tannenbaum reopened the

new Surf in Atlantic City, N. J., with
James Ricci, formerly with the Warner
Bros. Theatres, as house manager. . . . Wil-
liam H. Doerflinger, relief manager at War-
ners’ Ritz, Wilmington, Del., is understudy
to Francis E. Cavanaugh, manager of the

Playhouse, legitimate theatre which the Du
Pont Company operates in that city. . . . Bob
Eisler resigned as motion picture editor of

the “Sunday Star” in Wilmington, Del., and
is succeeded by Dick Tyson.

PORTLAND
Nearly all the stores in downtown Port-

land were open till 9 P. M., affecting grosses
at the first run houses. All of the theatres

have booked new pictures with strong sec-

ond features. . . . Playing are : “Elopement”
and “Lovenest” at the Paramount and Ori-
ental

;
“The Mob” and “Criminal Lawyer”

at the Orpheum
; “The Tanks Are Coming”

at the Broadway; “Too Young To Kiss” at

the United Artists; and MGM festival of

reissues “Three Muskateers” and “Summer
Stock” at the Guild. . . . Mrs. J. J. Parker
left for Los Angeles to spend the holidays
with her son and his family. . . . Marty Fos-
ter, Guild manager, screened “The River”
for the press here December 23. . . . Herb
Royster had a toy admission show at his

Mayfair house just before the stage show
matinee.

SAN FRANCISCO
Mark Ailing, manager of Golden Gate,

promoted Edward Simons (chief of service

staff for the past nine months) to the posi-

tion of assistant manager, replacing Jack
Nadler who returned to New York City to

take a similar post with RKO Theatres. . . .

The 667-seat Pix, Oakland, will be taken
over the first of the year by Sayegh and
Nabhan. Winkle & Stalling have been oper-
ating the house. . . . The 300-seat Valley
at Anderson, was sold by Ken Loomis to

L. B. Zwiebel. . . . Irving Levin, divisional

director of San Francisco Theatres, Inc.,

is reportedly the first local showman to use
asphalt tile instead of the traditional carpet.

The Balboa is undergoing a complete lobby
renovation and tile will replace the present
floor covering. . . . Vacationing: L. E. Till-

man, Columbia manager—at his ranch in

Chico
;
Mel Klein, Columbia sales manager

—at his home in town
; Walter Bell, drive-

in owner (Humboldt at Alton and Bell-Air
at Eureka) is in Florida with his family for

the holidays with his parents. . . . Cashier
Barbara Bafa, baffled a holdup man when
he approached the ticket cage and ordered
her to hand over a package of five dollar

bills. She screamed—he reached in the win-
dow and picked up two $1 bills and fled.

When taken into custody he was found to

be an ex-convict and a three-time loser. . . .

Salesman Jack Finlay, UA, left his ward-
robe and personal belongings in his car
while he called on exhibitors at Kerman.
When he returned to the automobile he

found he was minus those things—his car

had been broken into.

WASHINGTON
Hy Bettinger, manager of the National

theatre, is the proud father of a son, John
Lawrence. ... A benefit performance of

“The Wizard of Oz,” was held at the Flow-
er theatre, December 22, for the benefit

of a cooperative kindergarten-nursery school

in Langley Park, Maryland. . . . Nathan D.

Golden, director. Motion Picture-Photo-

graphic Products Division, NPA, and Mrs.

Golden celebrated their 25th wedding anni-

versary with a reception at the American
Newspaper Women’s Club on December 16.

. . . . Joe Gins, Universal Branch Manager,
and his family were vacationing in Florida.

. . . . Peter DeFazio, branch manager of

Warner Bros., has relinquished his bachelor

status. . . . George Crouch, Orville Crouch
and Frank La Falce, will handle the motion
picture division for Brotherhood Week; and
Bryson Rash and Eugene Juster will handle

radio and television. . . . Victor J. Orsinger,

general manager of Lopert Washington
Theatres, is leaving the organization to en-

ter law practice, with emphasis on films and
amusement industry problems. Stepping into

his job is Gerald Wagner, now assistant

general manager. Jean Imhoff, formerly of

the Little theatre, will become manager of

the Dupont theatre, and Kenneth J. Mc-
Guire, former assistant, manager of the

Playhouse, becomes manager. . . . “The
River” is in its eighth week at the Playhouse

theatre. . . . The Warner theatre played a

reissue of “Captain Blood.”

Legion Approves Seven

Of Nine New Films

The National Legion of Decency this

week reviewed nine films, putting four in

Class A, section I, morally unobjectionable

for general patronage
;

three in Class A,

Section H, morally unobjectionable for

adults, and two in Class B, morally objec-

tionable in part for all. In Section I are

“Lone Star,” “My Brother the Outlaw,”

“Pals of the Golden West” and “Wonder
Boy.” In Section H are “For Men Only,”

“Japanese War Bride” and “Passion for

Life.” In Class B are “The Model and the

Marriage Broker’’ because “although this

film in the story it tells indicts some evils

consequent on divorce, nevertheless it pre-

sents the marriage bond as dissoluble, it is

opposed to traditional Christian teaching,”

and “Native Son” because of “low moral

tone, suggestive costuming and sequence

;

and the irreverent use of the name of the

Deity.”

Popcorn Production Off

2 1 Per Cent Last Year
WASHINGTON

:

Production of popcorn

this year was about 21 per cent below last

year, the Agriculture Department reported

last week. It said growers in 11 commercial

producing states for which official estimates

are made produced about 192,000,000 pounds

of popcorn this year, which is 21 per cent

below the 242,000,000 pounds harvested in

1950.

]Vew>BuHding
jkppiictMiioins

Oti Sharply
WASHINGTON

:

The almost complete dis-

appearance of major theatre construction

projects is graphically portrayed on the Na-
tional Production Authority’s list of first

quarter construction approvals and denials,

issued last week.

Out of 2,052 commercial, religious and

entertainment projects which sought author-

ity to build in the first quarter of next year,

only 20 involved theatres. Of these, 12 got

a green light and eight were denied. Three
of the twelve approved theatre projects were

ruled exempt from NPA’s construction re-

strictions, six were approved because the

materials were already on hand and no

government aid was required, and the other

three got official government allotments of

steel, copper and aluminum.

The ratio of approvals to denials for thea-

tre .building was better than for practically

any other category on the list. Out of the

2,052 total, 1,610 or about 80 per cent were
denied.

NPA officials said the small number of

theatre applications and the high percentage

of approvals indicated that most would-be

builders in tbe theatre field recognized the

tight controls and just were not applying un-

less they thought they had a good chance of

approval.

About 700 applications for first-quarter

building are still to be acted on, NPA said.

Radio and television projects didn’t fare

so well—nine approved, 11 rejected.

The most theatre project approvals came
in the Dallas region, where six firms got a

green light. The most turn-downs came in

the Chicago and Denver regions— three

each.

The three theatre projects which got govern-
ment material allotments were these : Bowl
Outdoor Theatre, Inc., West Haven, Conn.,
$20,000 drive-in

;
Palace Amusements, Inc.,

Hilton Village, Va., $33,100 drive-in
;

and
Phipps & Layton Theatres, Childress, Tex.,

$174,790 theatre.

The six projects approved because they had
materials on hand before October 1 were: Vogel
Building Co., Ft. Wayne, Ind., $70,000 drive-in

;

James E. Fortmeyer, Independence, Mo., $53,520
drive-in

;
Bay Theatres, Inc., Baton Rouge, La.,

$30,000 drive-in; Modern Theatres, Inc., Tulsa,
Okla., $200,000 drive-in; Shipman Durant,
Okla., $35,000 drive-in; and R. S. Starling, San
Angelo, Tex., $20,000 drive-in.

The three exempt projects were: Midway
Drive-In Theatre, Inc., New Haven, Vt., $5,000
drive-in; H. A. Porter, Frederick, S. D., $55,-

000 drive-in
; and Sullivan & Moore Theatres,

Inc., Greenville, Tex., $79,096 theatre.

Denied were these eight theatres : Robert J.

Blotcky, Ft. Myers, Fla., $57,750 drive-in

;

Fountain Square Theatre Co., Inc., Indian-

apolis, $100,000 theatre ; Muscoda Theatre,
Richland Center, Wise., $26,900 drive-in

;
Matt

Knedle, Luxemberg, Wise, $25,000 theatre
;
Fox

Greater Theatres, Inc., Denver, $342,000 thea-

tre
; John H. Roberts, E. Ft. Morgan, Colo.,

$40,000 drive-in
;
Inter-Mountain Theatre Sup-

ply Co., Tooele, Utah, $168,430 theatre
;
and A.

Bautista, Gonzales, Calif., $28,500 theatre.

NPA emphasized that projects turned down
in one quarter could try again in succeeding
quarters.
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LOOKING FORVMRD...GOING FORWARD. ., WITH ^^ARNER ^ROS

LOOKING FORWARD TO

In “This Woman Is Dangerous”, Joan Crawford returns to the kind of

dramatic fire that crackled through ‘Flamingo Road’ and ‘The Damned Don’t Cry’.

She’s Beth Austin—stylish name, stylish dame—every inch a lady until you look

at the record ! Part of her was Ritz, part of her was ‘racket’— all of her is exciting.

Dennis Morgan and David Brian are co-starred.
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Barney Balaban, president of Paramount
Pictures, was a White House visitor last

week. He told reporters he had paid

President Truman a courtesy visit. Ear-

lier, Mr. Balaban was in Washington to

make a presentation to the New York
Avenue Presbyterian Church of the

original manuscript of Lincoln’s first draft

of the Emancipation Proclamation.

Melvin Gold of National Screen Service

has been elected president of the National

Television Film Council. Other officers

elected included David Savage of CBS,
Robert Paskow of WATB and William
Holland of Hyperion Films.

Henry R.a.ndel, district manager of Para-

mount Pictures, is the new president of

the New York Film Board of Trade, re-

placing Saul Trauner, who was presi-

dent during 1951. William Murphy,
branch manager of Republic Pictures, was
elected first vice-president; Louis Al-
lerhand. New Jersey branch manager
for Loew’s, second vice-president; Jack
Safer, branch manager of Monogram
Pictures, treasurer. Abe Dickstein,
branch manager of Twentieth fentury-
Fox, was reelected secretary.

Arthur Pearson has joined Norman
Hall and Barney Sarecky in the pre-

paration of scripts for the “Terry and the

Pirates” television series, Douglas Fair-

banks Jr. and Sol Lesser of Odyssey

Pictures have announced.

Steve Broidy, president of Monogram Pic-

tures, has been nominated vice-president

of the Motion Picture Industry Council

to succeed Gunther Lessing. Mr. Les-

sing is the new president of the council,

replacing Allen Rivkin.

Hollis D. Bradbury has been appointed

national manager of film recording sales

of the RCA Engineering Products De-
partment. Everett Miller, of Bronx-
ville, N. Y., will succeed Mr. Bradbury
as eastern manager of film recording

sales.

A. W. ScHWALBERG, president of Para-

mount Film Distributing Corporation, has

been elected chairman of the industry’s

general sales managers’ committee. Mr.
Schwalberg, whose term of office is one
year, succeeds Ben Kalmenson of War-
ner Brothers.

Henry L. Needles, recently-resigned

Hartford division manager of Warner
Theatres, was honored in Hartford last

week at a dinner attended by some 150

persons representing the industry in the

Northeast. Mr. Needles is now managing
director of the Art theatre in Hartford.

Marc Spiegel has taken over the Paris

office of the Motion Picture Association

of America on a temporary basis. He is

the regular MPAA representative in

Germany.

'Arnold M. Picker, United Artists vice-

president in charge of foreign distribu-

tion, has returned to New York after an

eight-day trip to Cuba and Mexico during

which he held a sales conference in

Havana of UA managers in the Carib-

bean area.

Arthur W. Davis has been appointed east-

ern district manager of Hargroves Na-
tional Service System, Inc., and will be

in charge of the Philadelphia, Pittsburgh

and Washington, D. C., exchange terri-

tories. He will headquarter at the Wide-
ner Building, Philadelphia.

Decision Due Soon on

Star Salary Control
WASHINGTON-. An official of the Sal-

ary Stabilization Board said last week that

a decision is expected by the end of January

on the extent of which industry talent sal-

aries will be controlled. The board had hoped

to reach a decision before this, he declared,

based on the findings made by a special

three-man committee which has been study-

ing the subject, but it certainly can be ex-

pected shortly after the first of the year.

RKO Plans "Hunchback,"
"Cat People" Reissues
RKO Radio has decided to re-release

“The Hunchback of Notre Dame” and “The
Cat People,” following successful test runs.

Robert Mochrie, vice-president and general

sales manager, announced last week the two
films had been found to be drawing better

than many first run productions. He said

the films would be re-released as soon as

new prints and advertising material are

ready. “Hunchback” stars Charles Laugh-
ton, Maureen O’Hara and Edmund O’Brien,

and “Cat People” with Simone Simone.

20th-Fox Divorce Plans

To Be Ready by Summer
Twentieth Century-Fox will have its re-

organization plan to divorce its production-

distribution from exhibition units ready by

June, 1952, Fred Pride, company attorney,

last week told New York District Court

Judge Alfred Coxe. Under the terms of the

company’s settlement with the Government
of the anti-trust case, the plan does not have

to be ready before June, 1953. Mr. Pride’s

statement was made in New York last week
when hearings were held for permission to

build a theatre in Denver. The court granted

the permission.

Asks Unity
On Plnn for

Arbitration
SAN FRANCISCO : A plea to “forget

organizational jealousy” and to proceed

speedily to create an Exhibitor Organiza-

tions Congress for the purpose of discussing

an industry-wide arbitration system is

voiced in a message sent to all members by
Rotus Harvey, president of the Pacific

Coast Conference of Independent Theatre

Owners.

“TOA wants arbitration . . . Allied wants

arbitration ... the PCCITO wants arbitra-

iton . . . the distributors want arbitration.

With everyone wanting arbitration it would

seem a very simple matter to get it without

delay,” he said, adding: “Unfortunately, in

addition to the fact the wheels of progress

move slowly and any good movement takes

time, personalities are entering into the

picture.

^‘Why should every organization take a

separate road to gain a single objective

merely for the sake of impressing its mem-
bership? As an organization man I say,

why care for credit if the industry as a

whole profits.

“Today, it seems the only way an exhibi-

tor can get a distributor to act fairly is

to threaten to sue and in too many cases he

has to resort to a suit. It is a stupid way
to do business.. It appears that the attor-

neys are running distribution with the result

more lawsuits are being filed every day.

It is a known fact that there are enough
suits filed in the courts right now to bank-

rupt the industry.”

Mr. Harveys" urged exhibition to agree on

a single arbitration plan to submit to the

distributors and suggested that an exhibi-

tor congress be held before or after the

COMPO meeting in January.

The PCCITO president, who recently at-

tacked distributors for inadequate campaigns

here, retracted somewhat with an apology

to Twentieth Century-Fox, Metro and War-
ners who had complained that their entire

campaigns had been inadequately reported

by Mr. Harvey.

2 San Francisco Groups
Show Holiday Spirit

Two San Francisco theatre organizations

last week made the following contributions

to their city’s Christmas Spirit: Dan Mc-
Lean and Lee Dibble, co-owners of the Em-
bassy, turned their theatre over to the Loyal

Order of the Moose and several other or-

ganizations for a Santa Claus party for the

city’s needy children. San Francisco em-
ployees of National Screen Service voted

unanimously to put aside a large portion

of their annual Christmas money, sent on

by the home office for the local Christmas

party, for such charities as the Variety

Club fund, the Will Rogers Memorial Fund,

and the St. Gabriel’s Orphanage at Green-

ville, N. C.
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JPiMramount
To Shoot 3
In 3 Months

Paramount has scheduled eight produc-

tions, five of which will be in color by Tech-
nicolor, to go before the cameras during the

first three months of the new year. Starting

dates for the productions are as follows

:

January 7: William Pine-William Thom-
as’ “Caribbean Gold,’’ Technicolor, starring

John Payne and Arlene Dahl with Francis

L. Sullivan and Willard Parker. Edward
Ludwig will direct.

January 14: The George Pal production,

“War of the Worlds,’’ Technicolor, based

on the H. G. Wells novel. Byron Haskin
will direct, and Les Tremayne has been cast.

January 21 : “Stalag 17,’’ Billy Wilder,

producer-director, with William Holden.

Don Taylor, Cy Howard and Robert Strauss

and several from the cast of the Broadway
play.

January 28: The Hal Wallis production,

"Come Back, Little Sheba.’’ based on the

Broadway play by William Inge.

February 4: The Nat Holt production,

“Hurricane Smith,” Technicolor, from the

sea stories by Gordon Ray Young.
February 20: Pine-Thomas’ “Tropic

Zone,” Technicolor, with Rhonda Fleming
cast. To be filmed at the story’s locale in

Honduras. Lewis R. Foster directs.

For March, two pictures are scheduled.

“Persian Gulf,’’ Technicolor, to be filmed in

the actual area from an original story with

Joseph Sistrom producing, and “The Sad
Sack,” an Alan Young comedy based on
the George Baker cartoon character, with

Paul Jones producing.

British Ban Film
The British Board of Film Censors has

refused a certificate for “The Devil’s Weed,”
a picture on dope, with Lila Leeds. The pic-

ture also has been banned by the County
Councils of London, Middlesex and Surrey.

licire preflt With LIPPERT!

IN NEWSREELS
MOVIETONE NEWS, No. 103—Peace in Korea.
Kitty-Hawk plane celebration. Big flat-top comes
home. Cardinal Spellman flies to Korea. Eskimo
princess comes to town. Santa Claus.

MOVIETONE NEWS, No. 104-Review for 1951: War
in Korea, headline events, disasters and American
beauties.

NEWS OF THE DAY, No. 233^ Red list of U. S.

war prisoners. Submarine rescue. Beach modes in

Havana. Ski school. Underwater children spend
happy new year.

NEWS OF THE DAY, No. 234—Bill Stern’s sport
review of 1951.

PARAMOUNT NEWS, No. 3e-U. S. trains Korean
officers. Nobel Prize winners. Debut of tiny new
car. Park-O-Mat opens. Red list of U. S. war
prisoners.

PARAMOUNT NEWS, No. 37—Review of the sports

events of 1951.

TELENEWS DIGEST, No. Sl-B-Diristmas with the

“G.I.’s.” Gen. Dean reported alive. Bethlehem
where Christ was born.

TELENEWS DIGEST, No. 52-A—Helicopter bombers
in Korea. Arab refugees. Seoul children protest

truce talks. Ship fitted for Voice of Americ'i broad-
casts. Alaska, within sight of Russia. Elephants
in London. Curling, oldtime winter sport.

UNIVERSAL NEWS, No. 519—Red list of U. S. war
prisoners. Child welfare. Navy scrap. Hospital ship.

New haircuts in France. Good will.

UNIVERSAL NEWS, No. 520—Highlights of 1951:

disasters. Near East Crisis, arms race, probes and
politics.

WARNER PATHE NEWS, No. 3»—Red list of U. S.

war prisoners. Italian land reform program. Lid
for old swimming hole. Vegetable art. California

ski season.
WARNER PATHE NEWS. No. 39—Brush fire.

Anthony Eden talk. Submarine rescue. New dresses.

Vets make hats. Skating dog. Hawaiian water
sports.

Paramount Booklet

To Sell Newsreel
Distribution to exhibitors of a 16-page

brochure entitled “The Trutli About News-

reels,” this week launched what Paramount

Pictures describes as the heaviest promotion

campaign for newsreels it has ever under-

taken.

Although designed primarily to sell Para-

mount News, the illustrated booklet is made
up to underline the importance of any news-

reel in the presentation of a balanced film

program. The copy points out that accord-

ing to a recent survey, 83 per cent of the

film public prefers to attend the theatre that

shows newsreels.

The brochure, prepared under the direc-

tion of Oscar A. Morgan, general sales man-
ager of short subjects and Paramount News,
attacks the theory that television has made
the newsreel obsolete by noting that not only

are there millions of homes without TV but

that the new medium cannot possibly ap-

proach the technical excellence and world-

wide coverage given by the newsreel.

Warners Concludes Deal

With Japanese Firm
Warner Brothers has concluded a deal

with the Shochiku Circuit, Japan, operators

of 78 houses, which will give the American
company what it considers “top representa-

tion” in that area, Wolfe Cohen, Warners’

general foreign manager, announced this

week. The initial release under the new
arrangement will be “Dallas,” scheduled to

open a roadshow engagement in Tokyo De-
cember 27. This will be followed in Janu-

ary by “The Flame and the Arrow” and in

the near future by “Look for the Silver

Lining” and “Desperate Journey.” Mr.
Cohen plans to visit Japan in February to

make an extensive survey of the motion

picture market.

Itebnte Fox
Snlury Cuts?

ProHt Cited
Encouraging reports of profits during the

last half of 1951 were given last week by

Spyros P. Skouras, president of Twentieth

Century-Fox. Mr. Skouras said that con-

ditions eliminated the need for the volun-

tary pay cuts, ranging from 25 to 50 per

cent, which 130 of the company’s executives

agreed to as of last July 1.

The salary reductions for the six-month

period just past were repaid December 29,

Mr. Skouras said, adding that the voluntary

pay plan will be continued—as it was ori-

ginally announced—through 1952 and 1953.

Should the financial status of the company

again make it possible to rebate the salary

reductions, this will be done at the appropri-

ate time, at the end of each year.

The voluntary plan, which will remain

open to all, calls for cuts on weekly salaries

from $500 to $1,000—25 per cent; $1,000 to

$2,000—35 per cent; more than $2,000—50

per cent. Restitution of the reductions is

based on 50 per cent participation in the

profits of the corporation up to but not

exceeding the salary reduction.

In a letter to the company executives,

Mr. Skouras expressed his gratitude for

their "cooperation and contribution” and

said: “Your unflagging interest has made
possible a profitable six-month period, com-

mencing July 1, and such a result is a tangi-

ble indication that when your company is

faced with a serious problem you and your

associates can be counted upon to work and

strive to help the company surmount it.

"I am optimistic regarding the future of

20th Century-Fox, with every executive

continuing his participation in the plan and

working as effectively as he has in the

past six months. Our difficulties are not be-

hind us. Production costs are still excessive

in relation to prevailing box-office levels.”

Governmeirl’ Pressure Seen

In Schine Divestiture
It appeared possible last week that the De-

partment of Justice might move to force

action by the Schine circuit to dispose of

seven of its theatres, originally scheduled to

be divested by last June 30. A number of

postponements of the original deadline al-

ready have been granted, the last of which

expired December 17. In New York last

week, Philip Marcus, Assistant Attorney-

General, said no new deadline had been

agreed upon. He refused to comment on the

Government’s next move. However, it was
reported the Government intended to ask the

District Court to appoint a trustee to dispose

of the theatres. Another 11 Schine houses

are to be disposed of by next June 30, com-

pleting the consent decree’s divesture sched-

ule. Unfavorable market conditions were
said to be the reason for Schine’s inability

to negotiate sales.
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An International Association of Motion Picture Showmen — Walter Brooks, Director

Down from Canada comes a generous

contribution of good showmanship for

this final meeting of the Round Table

in 1951. It’s gratifying that we have such

a reciprocal advantage in the interchange of

ideas, as part of our international associa-

tion of motion picture showmen. We are

proud of our members in the Dominion and

appreciate the mutual aid and benefit.

Particularly, we ask you to note the de-

tailed letter which explains “Staft' W’eek”

—

as referred to in the news pages last week
and described in this week’s Round Table

as a promotional event at the Capitol theatre,

Halifax. “Staff Week’’ is spreading across

Canada, in Famous Players theatres, and in

each instance, members of the staff take over

new jobs, for the week, for their personal

advantage and profit.

You’ll see exactly how it works in this

report, and how T. Murray Lynch, manager
and member of the Round Table, was “im-

personated” during “Staff Week’’ by his pro-

jectionist, with others taking different re-

sponsibilities in an exchange of skills, to

show them, and the public, what a theatre

staff does. We’ll have other reports, and

some pictures, to illustrate this fine public

relations gesture.

Another story from Canada whicli we also

quote from the news pages of the Herald.

That is the idea of “Curtain at 8 :30”—a new
device for accenting the special showing of

“art” pictures, in variance with usual house

policy. Famous Players and Twentieth

Century circuits will bring some 45 houses

into this new booking and exploitation pro-

gram, with more theatres to follow. Under
the plan, special films are shown on Thurs-
day evenings, designated as “Curtain at

8 :30” and series tickets sold in advance for

a group of ten or more attractions.

The project is aimed at the “off beat”

audience, in an attempt to recapture those

“lost” ones who have wandered away from
film theatres in search of “different” films.

On these Thursday nights there will be an
atmosphere of “going to the theatre”'—with
the candy bar roped off, the manager in

Fresh out of National Screen Service's

Holiday Exploitation Package is this

interesting and amusing design as our New
Year's greetings to Round Table members.

Thanks to Mel Gold, director of adver-

tising and publicity of National Screen, for

sending us a glossy print of this attractive

poster. It's the GO sign for 1952, and in

the colorful original, it's a festive display

that will brighten your theatre lobby and

provide a hearty greeting.

evening clothes, and seats reserved.

In the early experiment, at the Geneva

theatre, in Orillia, Ontario, a town of 10,000

population, business for “Curtain at 8:30”

was up 47% above the average Thursday
gross, and many of those present admitted

that they went to the movies only three or

four times a year.

Q Messrs Jerry Wald and Norman
Krasna, familiarly known as “the

Hollywood Whiz Kids”—are quoted in

Motion Picture Daily, as being dissatisfied

with the exploitation and promotional efforts

in subsequent-run theatres. They say, this

falls short, and they prove it by an example

of sustained effort at the Fox Beverly Hills

theatre, where $240 was spent for a cam-

paign. “The results proved to us,” stated Mr.

Wald, “that we must awaken to the poten-

tials of the neighborhood theatre. First run

houses alone can not support high budget

production, and subsequent run theatres

must be revitalized to provide a great ad-

ditional revenue source which only needs

promotion and exploitation to bring it to

life.” That’s a quote.

We are forcibly reminded that the first two

Wald-Krasna productions had the benefit of

a reported $750,000 advertising budget prior

to release, which hardly counts as sustained

effort at the point of sale. We’ve said be-

fore and we say again, that national adver-

tising will never replace showmanship at the

box office wicket, nor can we substitute pre-

selling and expect the public to remember
and buy tickets.

Attention of those in top-bracket in-

dustry positions, for public relations

and national magazine advertising, is re-

spectfully directed to the handsome full-

color, two-page spread in the issue of Col-

lier’s for December 22nd, placed by Colum-

bia Broadcasting System as an institutional

advertisement for “Radio—most versatile en-

tertainer of them all.” It’s a grand picture

they paint, of all the fine things that come
wafting in over the air-waves, for free, and

“nowhere but radio—offers such a wide

choice, day in and day out—there’s no place

like radio.” What they mean, there’s no

place like home, and it’s persuasive, con-

vincing argument in professional advertising

style, to stay home and let’s not go out to

the movies. —Walter Brooks
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Contact Box Office
WORLDS COLLIDE and things go on, to provide exploitation at the point of sale. Above,

Charles Graziano, manager of Schine's Paramount theatre, Syracuse, had steaming marquee
letters as appropriate display for a current attraction.

Above, Boyd Sparrow,

manager of Loew's Warfield

theatre, San Francisco, and Ted
Salanter, MGM press

representative, look on, while

Buddy Baer, the giant "Ursus"

of "Quo Vadis" picks up

Terre Cox, publicisf for fhe

Warfield and demonstrates his

strength with an itty-bitty girl

who wouldn't make a mouthful

for a lion.

And, below, an amusing

sidelight: Sol Sorkin,

manager of RKO Keifh's

theafre, Syracuse, had a

sidewalk contest to identify

''Mr. Post-Standard”
sponsored by a local

newspaper, as exploitation

for "Defective Story"—and

this was one of half a dozen

planfs who were NOT the

right guy, just to make it

more interesting.

From Walter L. Singleton,

at the Olympia theatre,

Miami, Florida, comes this

exciting front for "When
Worlds Collide."

Nes Aufh, manager of

the Palace theatre, Akron,

Ohio, set up this telescope,

which, with the aid of a

still from the film, would

show views of another

world.
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*I fVant You ’ SHOWMEN IN ACTION
Chosen For
Mucy*s Ad

Once again, the astute Mr. Lynn Farnol

demonstrates the importance of his co-

operative advertising plan, set-up with

Macy’s in New York, for the benefit of top-

bracket motion pictures and first-run thea-

tres, with dividends accruing to subsequent

runs. This time, it’s Samuel Goldwyn’s “I

Want You,” and the title and the premise

of the picture fit right into the promotion

for mutual aid and comfort. Both store and
theatre get the advantage of the tieup.

Two-page spreads in twelve metropolitan

newspapers followed the pattern which was
established in two previous months with “An
American in Paris” and “Quo Vadis.”

Now, Macy’s choice as “Picture of the

Month” gives an almost full-page illustration

from the film, with highly professional copy-
writing to match. Macy’s repeats their

credo, “Because we like movies . .
.” which

was printed in the Round Table of Oct. 13th,

and say they selected “I Want You” because
this movie is such a warm and stirring

American story.

On the facing page, the store sells its own
merchandise, in excellent taste and with ap-
propriate reasons why, proving their skill

as advertisers, and showing us some show-
manship, incidentally. We like these expen-
sive and expansive cooperative ads from
Macy’s because you can do it in your town,
with your best store. Try the notion on your
newspaper man and get his help to swing it.

Johnny Farr's Annual Rhyme
Each year, Johnny Farr, manager of the

Odeon theatre. North Sydney, N. S., writes
a piece of poetry to sell Christmas coupon
theatre books, which he runs in paid space
in the local newspapers. Each year, the
poem gets longer, and better; and the sale

of ticket books improves accordingly. This
year, he rhymed in a plug for merchants.

prafit with LIPPERT!

George Kraska, long-time Round Table

member, did an exceptional job as publicist

for “The Emperor’s Nightingale” at the

Exeter theatre in Boston.

Lester Pollock, manager of Loew’s thea-

tre, Rochester, supplied serviceable roll-up

cardboard megaphones for rooters at local

football games.

George Landers, manager of E. M. Loew’s
theatre in Hartford, took a nearby vacant

store window as display space for prizes

given away as exploitation for “The Lady
Pays Off.”

T
George Peters, manager of Loew’s theatre,

Richmond, proud of his jumbo lobby display

carrying a “Movietime” motif, to announce
three coming attractions.

Arthus Groom, manager of Loew’s thea-

tre, Memphis, and E. B. Coleman, MGM
field representative for the Texas area, shar-

ing- honors for the campaign on “Quo
Vadis.”

T
Joe Szell, manager of the Regent theatre,

Rochester, N. Y., had a life-size cut-out fig-

ure of Linda Darnell to draw attention to

prizes given winners in his exploitation

game for “The Lady Pays Olf.”

T
Gordon Rydeen, manager of the Gopher

theatre, Minneapolis, Minn., had striking

wood panels as front display for “Across the

Wide Missouri.”

T
Ed Miller, manager of the Paramount

theatre, Buffalo, had patrons balloting to

choose the 44 lucky people who would be
saved on this earth “When Worlds Collide.”

Harold Lyon, manager of the Paramount
theatre, in Kansas City, promoted a thou-
sand roses from a local florists, to give away
at the opening of “Close to My Heart.”

T
Fred McMillan, manager of Warner’s

theatre in Washington, had a Submarine Re-
serve recruiting booth, and an exhibit of

paraphernalia, for "Submarine Command.”

Flynn Stubblefield, manager of the Town
theatre, Miami, had a colorful front displav
for “David and Bathsheba” using plenty of

stills from the picture and a 24-sheet cut-out
atop the marquee.

T
George McKenna, manager of the Lafay-

ette theatre in Buffalo, certainly had ten tall

ushers to double in ballyhoo for “Ten Tall
Men”—picture coming up !

And Ray Meyer, manager of the Goldman
theatre in Philadelphia, held a press preview
of “Ten Tall Men,” and those present were
topped by a local radio commentator who
stands 6 feet 9 inches

!

Gil Green, manager of the Michigan thea-

tre, Detroit, lining up his ushers to compete

with members of the local Tip Toppers Club,

as a promotion for “Ten Tall Men.”

Ralph Tully, manager of the State theatre,

Portland, Me., using the striking color her-

ald on “When Worlds Collide” with an

equally striking lobby and front display.

T
Jack Ebbesberger, manager of the She-

boygan theatre, Sheboygan, Wise., another

in his neck of the woods who are putting on

student art contests as promotion for “Amer-
ican in Paris.”

Helen Colucousis, manager of Walter

Reade’s St. James theatre, Asbury Park,

N. J., invited patrons to “Come Fill the Cup”
as a promoton for the picture and a benefit

for the Will Rogers Memorial Hospital

Christmas Fund.

Russell Rhyne, manager of the Landers

theatre in Springfield, Mo., dressed his staff

in baseball uniforms for “Angels in the Out-

field” with boys and girls on the team.

James Hardy is owner-manager of the

Shoals theatre. Shoals, Ind., and a new
member of the Round Table. His theatre

seats 230 in a town of 1,200 population, and

we’re glad to welcome him (and Rose!) to

our showmanship meetings.

R. E. Agle, district manager for the Ap-
palachian theatre at Boone, N. C., is using

numbered program folders, good for prizes

to lucky winners, to stimulate business in the

pre-Christmas weeks.

Sid Kleper, manager of Loew’s College

theatre, New Haven, posting warning
notices around town, telling folks to “Watch
Out for ‘The Prowler.’

”

T
Phil Chaiton, manager of the Ward thea-

tre, in the Bronx, obtaining nice editorial

mention on the New York Post for his offer

to St. Joan of Arc Parish to hold Christmas

services in the theatre, pending their new
church structure.

Warner Brothers have prepared a special

8-page two-color broclmre on “Distant

Drums” containing a special article on the

Florida Everglades written by ad editor of

Holiday magazine, which will be distributed

to schools and libraries.

William F. Connolly, manager of Schine’s

Colonial theatre, Norwich, N. Y., joins the

Round Table and submits his campaign on
“The Tanks Are Coming” for the Quigley
Awards.

Big signs on Broadway topped again by a
run-around-the-cornersign for “Jungle Head-
hunters” which is 230 feet long, with a tow-
ering center section, 58 feet high.
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REPORT ON STAFF WEEK
A. LiCtter frawn the Capital 2he€Btre9 Halifax^ iVor<i Scatia

“Dear Morris:

“Staff Week was so new, so revolution-

ary an idea that I thought it best to give its

Maritime debut at my own theatre, the

Capitol at Halifax, so I could personally be

available to help in the matter. As it turned

out, my help was not needed. The accept-

ance of the idea was very enthusiastic and
the reaction of the employees was inspiring.

You will be as pleased as I was that the

staff did not seem particularly concerned
over the chance for personal gain, but

grasped the opportunity as a means of show-
ing their loyalty and exercising their initia-

tive. Their strongest reaction was the chance
to participate in showmanship.

“As I reported earlier, they elected as

Staff Week manager Mr. A. M. Crowell, our

chief projectionist. They elected Ken Cal-

laghan, our head usher, and Beatrice Samp-
son, our cashier, as assistant managers.

There was an advertising committee ap-

pointed with Mrs. Ethel Shea, our elevator

operator, as chairman and Muriel Wirrell

as co-chairman, but in reality the entire staff

became a promotion team.

Public Relations Idea

“The exploitation of Staff Week devel-

oped three ways. There was the public re-

lations selling of Staff Week as an idea and
the selling of two programs for their enter-

tainment values.

“To develop public interest in Staff Week,
it was sold in the theatre lobby for two
weeks in advance by a large announcement

cut-out containing photos of the Capitol

Halifax employees and an explanation of

Staff Week. You will see the photo of this

in the scrapbook. Staff Week came on the

21st anniversary of the opening of the Capi-

tol Halifax and the 21st Birthday was used

as a companion theme.

“Photographs of Staff Week employee-

executives were placed in the Halifax news-

papers with stories explaining the idea to

the public. A fifteen minute round table dis-

cussion was promoted for 8:30 P.M. the

night before opening. The Staff Week em-
ployees were the participants and it was a

very well done job. Of course, we rehearsed

it and recorded it before its presentation.

Tear sheets and photos of above are in the

scrapbook. Copy of the script will be found

in the scrapbook, but I am holding the tape

recording for promoting Staff Week in my
other theatres.

Letters to Organizations

“A series of three letters were written and

stencilled. Signed by employees, they were
sent out to each staff member’s friends and

to all labor organizations, service clubs,

women’s organizations and all patriotic and

fraternal organizations.

“Large banners were produced to hang
from each end of the marquee and the entire

A TELEGRAM RECEIVED
James R, Nairn, advertising and publicity

director for Famous Players Canadian Cor-
poration, Ltd., Toronto, Canada, wires the

information that R. S. "Bob" Roddick is

the supervisor in the Maritime provinces,

who wrote this letter to Morris Stein, divi-

sion general manager for eastern Canada.
It contains the complete story of a typical

"Staff Week" demonstration, done across

Canada, and in this instance, at the Capi-

tol theatre, Halifax, where T. Murray Lynch,

is the manager. We salute a valued mem-
ber of our Round Table, with applause for

a fine, cooperative job. In making "Staff

Week" a success, and an example for

others.

marquee decorated with colored bunting for

the entire run of Staff Week.
“All the female employees wore head

bands and all the male employees wore arm
bands during Staff Week, designed with the

Famous Players’ Maple Leaf and carrying

the words, “Famous Players Staff Week.”
“An anniversary cake was promoted from

the French Pastry Shop and I had the honor

of cutting it in the Capitol lobby. Pieces of

the cake were served to incoming patrons

with explanations of our celebration by em-

ployees. Photos in scrapbook.

“For the first night of Staff Week and at

the change of programs, the Armdale
Chorus of thirty voices presented a program
on stage. Photos in Scrapbook. There had,

of course, been a large lobby cut-out in the

lobby for two weeks, advertising this un-

usual presentation. The chorus was pro-

moted at less than half their usual charge.

Cooperative Advertising

“A half page ad was promoted by em-
ployees personally soliciting sponsors among
the business men of the city, and I must say

this was a tough job because our Halifax

newspapers just don’t cooperate with anyone.

Tear sheets are in scrapbook.

“All newspaper ads for Staff Week bore

special Staff Week headings explaining the

idea.

“A public address system was promoted

and installed invisibly in the lobby (behind

the box office roof) to play soft music during

the afternoon and evening, the cashier on
duty changing the records.

“The usual white frosted lamps in the

marquee were changed to red, white and

blue for Staff Week.

“Just after the stage performance of the

Armdale Chorus, several hundred balloons,

which had been previously suspended from

the ceiling, were released to float down to

the patrons who had a good time bursting

them during the wait for the resetting of the

screen and horns.

“To sell Staff Week programs, the em-
ployees promoted radio spots, distributed

thousands of heralds and set up special

newspaper campaigns. The first program

featured ‘The Day the Earth Stood Still,’

and giant cut-outs of ‘The Iron Man’ from

the 24 sheets were first exhibited in the

theatre and currently on top of the marquee.

Teaser ads were used to sell ‘The Blue

Veil’ in advance and teaser trailers of both

features were used six days in advance of

opening.

“Small cut-outs of ‘The Iron Man’ and
‘The Day the Earth Stood Still’ were

placed around the theatre and around town

in store windows. Masks of ‘The Iron Man’

were distributed in advance of opening to

children around town.

“Finally a large thank you sign was dis-

played in the Capitol Halifax lobby carrying

the photos of the Staff Week executives, and

separate letters were sent by the employees

to all local persons, business establishments

and societies who had helped in any way.

Sharing the Receipts

“The impact of Staff Week on the public

was stunning. Few believed what we said

about sharing the receipts with the em-

ployees, and we should in future make this

even more obvious in our publicity. We
found the working people eager to help our

employees make Staff Week a success.

“I cannot praise the work of the Capitol

Halifax employees and their executives too

highly. Their enthusiasm continued through-

out the run of Staff Week No promotion

was considered too tough to attempt, and

every employee worked morning, noon and

night to make Staff Week a success. I must

commend especially Art Crowell, the Staff

Week manager, and his helpers, Ethel Shea,

Ken Callaghan and Muriel Wirrell. They
were the sparkplugs who kept the idea roll-

ing until it became an unqualified success.

It was a fine experiment.

Yours truly,

R. S. Roddick.”

Theatre Front Has
Spot for 24-Sheet

Douglas A. Mellott, manager of the Nay-

lor theatre, Washington, D. C., sends a

photo of his theatre front, and we note with

pleasure that there is a permanent niche,

just under the roof sign and over the mar-

quee, where a 24-sheet can be displayed.

He is currently using a mounted poster,

hung in the space, but we hope he will

eventually fix it so that can be posted regu-

larly and with lights from the inside of the

marquee front, to flood the display. For

“David and Bathsheba,” he used two 24-

sheets and 3,000 heralds, to highlight his

campaign.
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. . . the original exhibitors' reports department, established October 14, 1916. In it

theatremen serve one another with information about the box office performance of

product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS

What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20.

Columbia

EMERGENCY WEDDING: Larry Parks, Barbara
Hale—Not strong enough for single billing. Business
down. Played Friday, Saturday, December 7, 8.—Har-
land Rankin, Erie TTieatre, Wneatley, Ont., Canada.

FULLER BRUSH GIRL, THE: Lucille Ball, Eddie
Albert—What a comedy for small towns! Good old
villain chases hero and heroine, with all the slapstick
of a Mack Sennett epic! I tied in with the local
Fuller Brush man and he gave free samples to all

the women patrons. Bought it right and gave it

push, with 110% business as the result and lots of

good comments. Columbia makes some very good
small town shows. Played Wednesday, Thursday,
December 5, 6.—Carl F. Neitzel, Juno Theatre, Juneau,
Wise.

FURY OF THE CONGO: Johnny Weissmuller,
Sherry Moreland—Very good. Singled this for week-
end and did extra business. Played Friday, Saturday,
December 7, 8.—Harland Rankin, Beau Theatre, Belle
River, Ont., Canada.

HURRICANE ISLAND: Jon Hall, Marie Windsor

—

This was double-billed with “Texans Never Cry.*’
Business only fair. Not a bad picture. Played Fri-
day, Saturday, December 14, 15.—Harland Rankin,
Rankin Enterprises, Chatham, Ont., Canada.

RENEGADES OF THE SAGE: Charles Starrett.
Smiley Burnette—Good combination, but not the draw
Rogers or Autry used to be. Played Friday, Saturday,
December 14, 15.—Harland Rankin, Beau Theatre,
Belle River, Ont., Canada.

REVENUE AGENT: Douglas Kennedy, Jean -Willes
—Good action picture for double-billing. Business fair.

Played Friday, Saturday, December 14, 15.—Harland
Rankin, Erie Theatre, Wheatley, Ont., Canada.

SMUGGLERS* GOLD: Cameron Mitchell, Amanda
Blake—Good action weekend picture. We double-billed
it. Played Friday, Saturday, December 14, 15.—Har-
land Rankin, Beau Theatre, Belle River, Ont., Canada.

TEXAN MEETS CALAMITY JANE, THE: Evelyn
Ankers, James Ellison—This wasn’t too bad a picture.
Doubled it tO' satisfactory business. Played Friday,
Saturday, December 14, 15.—Harland Rankin, Erie
Theatre, Wheatley, Ont., Canada.

TEXANS NEVER CRY: Gene Autry, Gail Davis

—

How we wish Gene had the draw he used to have.
There’s not nearly the punch to his pictures. Flayed
Friday, Saturday, December 14. 15.—Harland Rankin,
Rankin Enterprises, Chatham, Ont., Canada.

Republic

CALIFORNIA PASSAGE: Forrest Tucker, Adele
Mara—A swell super western that pleased the action
fans. More romance and story than the usual west-
ern, and this slows the action down somewhat. How-
ever, there is a fast moving climax that brought
everything out all right. I did just about average
business, but already the stores were open nights and
the people thinking about Christmas. Played Friday,
Saturday, December 7, 8.—Carl F. Neitzel, Juno TTiea-
tre, Juneau, Wise.

fighting coast GUARD: Brian Donlevy, Ella
Raines—Just a program picture. Did poor mid-week
business. Played Wednesday, Thursday, December
5, 6.—Harland Rankin, Plaza Theatre, Tilbury, Ont.,
Canada.

Twentieth Century-Fox
AS YOUNG AS YOU FEEL: David Wayne, Jean

Peters—It’s funny, but I lost money on this good little
family show. There is not a thing wrong with the
picture, but perhaps it just didn’t have enough punch
to bring them in. I had a couple of the local minis-
ters in to see “The Guest” and they stayed for the

entire show and said it was fine. Fox makes very
good pictures, and this was sold at a fair rental.

Played Monday, Tuesday, December 3, 4.—Carl F.

Neitzel, Juno Theatre, Juneau, Wise.

FOLLOW THE SUN: Anne Baxter, Glenn Ford—
This was a good picture, but no good for small towns
with no golfers. Business only fair. Overpaid for
this one. Played Monday, Tuesday, December 3, 4.—
Harland Rankin, Plaza Theatre, Tilbury, Ont., Canada.

FROGMEN, THE: Richard Widmark, Dana An-
drews—This should have brought in a bigger crowd,
but one factory is closed, so guess we can’t expect too
much. Very good picture but too dear. Played Mon-
dya, Tuesday, December 10, 11. — Harland Rankin,
Plaza Theatre, Tilbury, Ont., Canada.

TAKE CARE OF MY LITTLE GIRL: Jeanne
Crain, Jean Peters — This has a limited appeal.
Wouldn’t advise it too strongly for small towns.
Played Saturday, Sunday, December 12, 13.—Harland
Rankin, Plaza Theatre, Tilbury, Ont., Canada.

United Artists

BORDER OUTLAWS: Spade Cooley, Maria Hart

—

No, UA just can’t make a good horse opera. They
make ’em different and with some good comedy
touches, but as far as drawing power goes, there isn’t
any. Maria Hart has nice teeth, but she shows them
off in every scene. Also Spade Cooley is not such a
good actor. Business was about 90%, but the weather
didn’t help either. Played Friday, Saturday, Decem-
ber 14, 15.—'Carl F. Neitzel, Juno Theatre, Juneau,
Wise.

CYRANO' DE BERGERAC: Jose Ferrer, Mala Pow-
ers—For small towns, Stanley Kramer aims too high.
All o^f his movies have been works of art and great
prestige, but even the Academy Award publicity didn’t
get them out. I did below average business and had
a few walk -outs. I didn’t get my regular patrons,
instead the “intelligencia” attended,, but there aren’t
enough of them. Make no mistake, for its type it’s
the very best, but small towns be careful. Played
Sunday, December 2.—Carl F. Neitzel, Juno Theatre,
Juneau, Wise.

Universal International

COMIN’ ROUND THE MOUNTAIN: Bud Abbott,
Lou Costello, Dorothy Shay—The best of this series.
Dorothy Shay really puts the farmers to thinking.
Hope they make some more of this type. Rural and
small town patronage. Played Tuesday, Wednesday,
November 27, 28.—Buck Renfro, Jr., Grove Theatre,
Holly Grove, Ark.

UP FRONT: David Wayne, Tom Ewell—Oh how I
wished this one had been checked! Everyone, includ-
ing I, expected big things from this show, but it
didn’t do 80% business. Tliese days, if a picture
doesn’t do at least 95%, we take a licking. “Up Front”
is a fine comedy about two G.I.’s and their adventures.
The small audience had a good time, but when they
laughed, the echo rang over empty seats. Anything
connected with war seems to fail right now. Played
Tuesday, Wednesday, Thursday, December 11, 12, 13.—Carl F. Neitzel, Juno Theatre, Juneau, Wise.

Warner Bros.

ALONG THE GREAT DIVIDE: Kirk Douglas,
Virginia Mayo—Very good—plenty of action and sus-

pense. Am glad to play a picture of this type. It

will please most any audience. Rural and small town
patronage. Played Sunday, Monday, December 2,

3.—Buck Renfro, Jr., Grove, Holly Grove, Ark.

FLAME AND THE ARROW, THE: Burt Lancas-
ter, Virginia Mayo—Make no mistake—this was a
dandy. It put new life in the theatre, but wasn’t the
draw it should have been. Played Friday, Saturday,
December 7, 8.—Harland Rankin, Plaza Theatre, Til-

bury, Ont., Canada.

HIGHWAY 301: Steve Cochran, Virginia Grey—The
roughest to reach this screen in many a day. Action
galore—the daddy of all gangster films. Audience
seemed to enjoy it. Played top half of double bill.

Rural and small town patronage. Played Thursday,
Friday, December 6, 7.—Buck Renfro, Jr., Grove Thea-
tre, Holly Grove, Ark.

ON MOONLIGHT BAY: Doris Day, Gordon Mac-
Rae—They just don’t make ’em any better than this.

I did the best business I have ever done on a musical
and had almost 100% favorable comment. My town
doesn’t go for all musical shows or high .class singing,
but they told me that more shows like this_ and they
would be back. Very fine entertainment with songs,
story, comedy and appeal. It ranks with the best films
ever made. Played Sunday, Monday, December 9, 10.

—Carl F. Neitzel, Juno Theatre, Juneau, Wise.

Shor+s

Columbia

GERALD MC BOING BOING: Jolly Frolics—Un-
usual and different—worth playing.—Harland Rankin,
Beau Theatre, Belle River, Owt., Canada.

SELF-MADE MAIDS: Stooge Comedy—Very good
—variety type.—Harland Rankin, Beau Tlieatre, Belle
River, Ont., Canada.

SHE’S OIL MINE: Comedy Favorite — Good old
power-faced Buston Keaton—He’s always good for a
laugh. I’m using these two reel comedies every Sun-
day, and all of them are good.—Carl F. Neitzel, Juno
Theatre, Juneau, Wise.

TOOTH WILL OUT : Stooge Comedy—Good for a
lot of laughs.—Harland Rankin, Plaza Theatre, Til-
bury, Ont., Canada.

RKO-Radio

PAL’S GALLANT JOURNEY: Pal Series—This is

another pretty fair boy and his dog series. They all

have about the same stories and endings, but the
patrons seem to enjoy them.—Carl F. Neitzel, Juno
Theatre, Juneau, Wise.

Twentieth Century-Fox

BOWLER’S FAIR: Sports Review—This is very
good.—Harland Rankin, Erie Theatre, Wheatley, Otit.,
Canada.

GUEST, THE: Religious Featurette—If you fellows
can get any support at all from your churches, it will
be to your advantage to play this fine subject. It
doesn’t preach, but still packs more punch than any
sermon. One of the local ministers planned to follow
this story with his next sermon. It is good public
relations and all of us should appreciate the value of
“The Guest.”—Carl F. Neitzel, Juno, Juneau, Wise.
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1952
November, 1952, will tell who’s to be the nation’s leader but

even at year’s start, the boxoffice leader is clear. ‘f/^’ pictures

World Pre-Release Engagement

at Radio City Music Hall

Cecil B. DeMille’s

Color by

Technicolor



only is not a campaign promise but an accomplished fact as these tremendous

attractions already indicate the profits Paramount means to you all thru ’52.

jERRy

/fORlIir^EIVlS . HAL WALLIS
PROOUCTIOrJ

SAIIOR BEMMRE
BOB HEDY

HOPE lAMARR
MY EAVOtRITE SPY

El

HENDIX

in WILLIAM WYLER’S
PRODUCTION OF SIDNEY KINGSLEY’S

Detective Story
FROM THE SMASH STAGE SUCCESS!



INDEPENDENTFILMBUYERS
REPORT ON PERFORMANCE

Film buyers of independent circuits in the U.S. rate current

product on the basis of its performance in their theatres. This

report covers 108 attractions, 4,5 88 playdates.

Titles run alphabetically. Niimerals refer to the number of en-

gagements on each attraction reported. The tabulation is cumula-

tive. Dagger (t) denotes attractions published for the first time.

Asterisk {"') indicates attractions which are listed for the last

time.

EX means Excellent; AA—Above Average; AV—Average;

BA—Below Average; PR—Poor.

THE FILM BUYER'S RATING
EX AA AV BA PR

Across the Wide Missouri (MGM) 15 54 5 - -

Alice in Wonderland (RKO Radio) - 12 35 27 17

An American in Paris (MGM) ... 7 18 5 3 -

Angels in the Outfield (MGM) - 10 40 31 6

Anne of the Indies (20th-Fox) - 4 12 13 3

Bannerline (MGM) - - -
1 5

Behave Yourself (RKO Radio) - 2 13 9 1 1

Big Carnival, The (formerly Ace in the Hole)

(Para.) 3 14 32 35

Blue Veil, The (RKO Radio) 7 22 4 1
-

f Bright Victory (U.l.) - - -
1 3

Captain Horatio Hornblower (W.B.) 17 26 29 16 5

Cattle Drive (U.l.) 10 5 10 13 8

Cave of the Outlaws (U.l.) .
- 2 2 1 2

Close to My Heart (W.B.) - 9 5 9 3

Come Fill the Cup (W.B.) - - 4 9 1 1

Cornin' Round the Mountain (U.l.) 13 20 27 16 -

Crosswinds (Para.)

Cyrano de Bergerac (U.A.)

Darling, How Could You! (Para.)

David and Bathsheba (20th-Fo)()

Day the Earth Stood Still, The (20th-Fox)

Desert Fox, The (20th-Fox)

Detective Story (Para.)

Disc Jockey (A.A.)

Drums in the Deep South (RKO Radio)

Five (Col.)

f Flight to Mars (Mono.)

Force of Arms (W.B.)

Flying Leathernecks (RKO Radio) ,

Fort Worth (W.B.)

Four in a Jeep (U.A.)

Francis Goes to the Races (U.l.)

Frogmen, The (20th-Fox)

Golden Girl (20th-Fox)

Golden Horde, The (U.l.)

Guy Who Came Back, The (20th-Fox)

Happy Go Lovely (RKO Radio)

He Ran All the Way (U.A.)

Here Comes the Groom (Para.)

His Kind of Woman (RKO Radio)

*Hollywood Story (U.l.)

Hurricane Island (Col.)

Iron Man, The (U.l.)

Jim Thorpe—All American (W.B.)

fLady and the Bandit (Col.)

Lady from Texas (U.l.)
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EX AA AV BA PR

Law and the Lady, The (MGM) -
1 2 6 22

Let's Go Navy (Mono.) 4 8 1
- -

Let's Make It Legal (20th-Fox) - - 7 9 3

Little Egypt (U.l.) 1 6 16 8 8

Lost Continent (Lippert) -
1 3 2 1

Love Nest (20th-Fox) -
1 5 10 14

Man With a Cloak (MGM) - - - 6 6

Mark of the Renegade (U.l.) - - 9 10 2

Mask of the Avenger (Col.) -
1 8 8 9

Meet Me After the Show (20th-Fox) 3 25 52 1

1

1

Millionaire tor Christy, A (20th-Fox) - 4 9 29 15

Mob, The (Col.) - 4 8 15 3

Mr. Belvedere Rings the Bell (20th-Fox) 9 17 32 40 10

Mr. Imperium (MGM) - -
1 6 II

Never Trust a Gambler (Col.) - - -
1 3

*Night Into Morning (MGM) -
1

1

7 17 6

No Highway in the Sky (20th-Fox) -
1 4 15 22

"No Questions Asked (MGM) - - 6 13 16

On Moonlight Bay (W.B.) 50 44 16 10 1

On the Loose (RKO Radio) - 3 7 3 1

Painting the Clouds With Sunshine (W.B.) . . 1 15 32 32 2

Passage West (Para.) 9 2 37 19 16

Peking Express (Para.) . . 1 4 8 14 16

People Against O'Hara (MGM) - 3 1 1 37 14

People Will Talk (20th-Fox) 1 16 31 29 3

Pickup (Col.) - 12 7 2 7

Place in the Sun, A (Para.) 10 27 10 2 -

Prince Who Was a Thief, The (U.l.) 1 10 33 27 1

fRacket, The (RKO Radio) 4 6 1
- -

fRaging Tide, The (U.l.) - - - 4 1

Red Badge of Courage, The (MGM) - 3 4 4 5

Reunion in Reno (U.l.) - - 3 1 1

Rhubarb (Para.) - 8 15 23 5

Rich, Young and Pretty (MGM) 2 31 56 27 2

Saturday's Hero (Col.) .

- 15 23 17 6

Secret of Convict Lake, The (20th-Fox) 4 19 17 6 1

Show Boat (MGM) 1 16 26 15 - -

Sirocco (Col.) -
1

1

10 12 25

Starlift (W.B.) 2 5 14 2 3

Streetcar Named Desire, A (W.B.) 4 3 - - -

Strictly Dishonorable (MGM) - 3 2 16 46

Strip, The (MGM) 1
- 17 20 4

Submarine Command (Para.) -
1 5 10 -

Sunny Side of the Street (Col.) - - 7 - -

Take Care of My Little Girl (20th-Fox) 10 62 47 7 -

Tall Target, The (MGM) - - 7 6 12

Tanks Are Coming, The (W.B.) - 8 13 7 3

Tembo (RKO Radio) 4 - - - -

Teresa (MGM) - 7 10 22 1

1

Texas Carnival (MGM) 12 55 13 - -

That's My Boy (Para.) 44 40 18 6 -

This Is Korea ( Rep.) - 3 -
1

Thunder On the Hill (U.l.) -
1 9 4 7

Tomorrow Is Another Day (W.B.) - - 5 1 6

Too Young to Kiss (MGM) - 9 8 - -

Two of a Kind (Col.) - - 7 14 7

Two Tickets to Broadway (RKO Radio) - 5 10 - -

Warpath (Para.) - 2 44 17 6

Well, The (U.A.) - 3 1 1 2

When Worlds Collide (Para.) 1 4 6 6 6

Whistle at Eaton Falls, The (Col.) - - - 4 3

You Never Can Tell (U.l.) -
1 3 3 6
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Selling

AppmacH
THE TANKS ARE COMING— Warner
Brothers. With all the tun and fightin' fury

of Uncle Sam's hit-em-first heroes. The
scrap-happy story of our iron-nerved Yanks
in tanks. They're coming with a roar—and
you couldn't ask for more! Now the screen

rocks and roars with those slashing, dash-

ing heroes who ride America's land-battle-

ships to glory! No 24-sheet, and the post-

ers starting with the 6-sheet are routine.

No herald, and the accessories are like

the posters. The best piece of advertising

in the list is the one-sheet and you might
try using a lot of them, for display, in con-

junction with window cards.

ELOPEMENT—20th-Century-Fox. The Run-
away Comedy of the Year, in all the annals

of Love there's never been a Chaperone
like . . . Clifton Webb. There's never been
such a wedding ... of young romance and
hilarious wit. Let's all go along for the

laughs. It takes two to get married, and
three to elope, says Clifton Webb. He's

been a Father, now he's a Father-In-Law.

24-sheet and other posters have been de-

signed to serve as lobby and marquee
display, with plenty of opportunity for cut-

outs and art work. There's a herald, not

illustrated in the pressbook, which usually

contains all the best of the advertising

style. Newspaper ad mats in a good variety

of sizes and styles, including teasers and
small ads. The one marked "holdover" is

good anytime if you mortise out that part

of the job. Theatres that hold over can
figure out their own minor typographical

problems. Publicity mat No. 3-A is very

good indeed, and can be made into a

good newspaper ad for family houses.

CALLAWAY WENT THATAWAY—
Metro-Goldwyn-Mayer. The hilarious story

of what happens when a $100 a month
cowhand hifs fame and fortune in Holly-

wood. A not-too-gentle kidding of the

children's idol on the screen, for adults to

laugh at. You will hurt nobody's feelings,

but this is not for the kiddies. 24-sheet and
other posters will make cut-outs for mar-

quee and lobby display. There's no herald,

but you can make your own with an over-

sized ad mat, but which one may puzzle

you. Newspaper ad mats are anything but
inspired, for this comedy requires cartoon

treatment. All the ads feature two guys
and a gal, and you wonder who they are

and what they mean, in the picture. An
opportunity to sell comedy as comedy has

been lost in the routine. The one best mat
in the pressbook is publicity mat No. 3-A
which approaches the comedy approach.

But three heads in a row doesn't sell this

attraction for what it is worth. Big "thumb"
designs, indicated "thataway" will help.

British Baund Table
MM B. Ian Craig, manager of the Odeon thea-

•i tre, Carditt, submits his campaigns as

entries for the Quigley Awards, including “Sam-
son and Delilah’’ and "Branded” which he has
handled in professional style. A special four-

page newspaper appeared on the streets and car-

ried 312 inches of publicity. Lobby displays

were spectacular and there were excellent local

windows for the DeMille picture. A “quiz ma-
chine” in the foyer used stills from the picture

which lighted up when you pressed the right

button. An exhibition by the Model Engineer-
ing Society accomplished satisfactory public re-

lations as a lobby attraction. . . . Sam Spring-
field, manager of the Palace cinema, Eltham,
found a second cousin of the first great nurse,

Florence Nightingale, as his guest of honor for

the first performance of “Lady of the Lamp”
and won news pictures and publicity in the local

press. ... A. Atkinson, manager of the Gaiety
cinema, Leeds, needed an “eye catcher” for

“Operation Pacific” and settled for a foyer
acquarium stocked with fish and plants, as back-
ground for his advertising display. . . . MGM
in London is promoting a national competition
sponsored by Blue Bird Stockings as pre-selling

for Esther Williams in “Texas Carnival.” . . .

Noel Briggs, assistant manager of the Lyric
cinema, Willingsborough, credited with a fine

and dandy campaign for “Fine and Dandy.” . . .

W. A. Clarke, manager of the Regal cinema,
Hackney, contrived an oversized hand holding
a colossal telegram as street display for “The
Great Caruso.”

Q We’ve received a complete campaign book
on the excellent exploitation which G. C.

Dilley, manager of the Ritz cinema, Edgeware,
had for “Show Boat” and most interesting, the

model of the “Cotton Blossom” which was built

in the theatre foyer, through 26 evenings of skill-

ful work, and then displayed in the front window
of the Hindon Times. A wonderful model ship,

perfect in every detail, and wonderful sustained

publicity. . . . Rupert Todd, manager of the

Odeon theatre, Blackpool, whom we haven’t

heard from in too long, represented for the

Quigley Awards with his campaign on “The
Law and the Lady.” . . . A. D. Wheeler, assis-

tant manager of the Vaudeville theatre, Read-
ing, placed telephones on theatre restaurant

tables as advance advertising for “Calling Bull-

dog Drummond.” . . . Ken Rowland, manager
of the Odeon theatre, Weston-Super-Mare, has
his campaign on “The Great Caruso” as an
entry. . . . Tom Byrne, manager of the Palace,

Banbury, is a new member. . . . Bert Honey-
church, manager of the Empire, Neath,
had good press cuttings and local cooperatio

for his Youth Art exhibition at the theatre, for

“The Toast of New Orleans.” . . . L. J. Cross,

manager of the Regal, Tring, Herts, had a
party for blind children as part of his showing
of “Annie Get Your Gun.” . . . H. J. Excell,

manager of the Gaumont cinema, Southampton,
had ingenious local tieups for “Calling Bulldog
Drummond.” . . . D. J. Stewart, manager of the

Palace cinema, Lancaster, running scheduled
performances of “The Tales of Hoffmann.”

Ml G. Williams, manager of the Regent cine-

ma, Chatham, had a newspaper picture,

five columns wide, of 'lhe “Darby and Joan” club,

which he was instrumental in forming three
years ago, and which is now a good-sized or-

ganization. One of the best public relations

gestures, anywhere in the world, it helps those

who are no longer young to enjoy their own
special matinees, with reduced price tickets and
selected programs. The Club’s Third Anni-
versary birthday cake was cut by a member
83 years old. . . . R. W. Parker, manager of the
Regal cinema, Torquay, found a heart-warming
experience and fine public relations in enter-

taining Private James Weeks, of the Gloucester
Regiment, just back from Korea, and his wife,

at the theatre and for tea in the Regal cafe,

with nice comment in the Herald and Express
and the Daily Graphic, and a bouquet of flow-
ers from a nearby florist, handed down into the
audience for his guests. . . . Peter Burnup sends
the Round Table application for new member
Leslie Laidlaw, manager of the Grand cinema,
capacity 480, at Pelaw-On-Tyne, population

2,700, with local newspaper comment on his sub-
stantial prize winning in England’s National
Showmanship Contest. . . . C. Drysdale, man-
ager of the Capitol, Leith, sends good pictures
of his attractive displays for current films. . . .

W. E. P. Lambert, manager of the Odeon thea-
tre, Surrey, selling his patrons the idea it’s

fuel economy to come to the movies one or two
nights a week. . . . John W. Wilkinson, man-
ager of the Elite cinema, Middlesbrough, had a
mechanical Santa Claus collecting gifts for

orphan children of Nazareth House and other
local children’s hospitals.

MM George Bernard, who is amply represent-
J ed in the Quigley Awards competition

from the Carlton cinema, Norwich, was given the

Showmanship Star by Cinema Management As-
sociation for his campaign on “Here Comes the

Groom” which is also entered here. His current

entries on “Rich, Young and Pretty” and “No
Questions Asked” hold up his reputation as a
master showman. He says the one in hand is a
campaign he is proud of. Lots of good local tie-

ups to obtain widespread promotion and pub-
licity. J. K. Pease, manager of the Princess,

Blackpool, sends his campaign on “Showboat”
and some press cuttings, wherein we note in the
local newspaper comments that

“
‘The Great

Caruso’ has fairly thrown the spanner into the
Princess booking arrangements (by holding
over) and that ‘Show Boat’ has finally cast

anchor.” . . . R. J. Crabb, assistant manager of

the Savoy cinema, Swindon, had Sea Scouts on
parade, and doubling as pirates, in a dramatic
portrayal of the historic background of “Cap-
tain Horatio Hornblower.” . . . Kan A. Hall,

manager of the Savoy cinema, Wolverhampton,
cooperating with the Technical College in the

selection of their “Carnival Queen” and with
the Publicity Club and local Cine Club in desir-

able public relations. . . . L. F. Holman, man-
ager of the Ritz cinema, Hereford, obtaining
fine press reaction to the turn out of Sea Cadets
for “Captain Horatio Hornblower.” . . . T. W.
Lewis, assistant manager of the Odeon theatre,

Chester, making tieups with such appropriate
things as umbrellas and waterproof watches for

“The Frogmen.” . . . Preston Swan, manager
of the Elephant Cinema, Glasgow, pleased with
the appearance of David Farrar in Shawland.

OUTDOOR
REFRESHMENT,

SERVICE
from Coast
to Coast

over >4 Century

SPORTSERVICE CORP.
SPORTSERVICE BtDG. • BUFFALO, N. Y.

FILMACK<5/2^TRAILERS

CHICAGO. 1327 S. Wabash - NEW YORK. 630 Niath Av.
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CLASSIFIED ADVERTISING
Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four

insertions tor the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher

reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency

commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20)

BUSINESS BOOSTERS

COMIC BOOKS, AVAILABLE AS PREMIUMS
giveaways at your kiddy shows. Large variety, latest

newsstand editions, COMICS PREMIUM CO,, 412}^

Greenwich St,, N, Y, C, Publications for premiums
(exclusively) since 1939.

BINGO DIE CUT CARDS, 75 OR 100 NUMBERS,
$3.50 per thousand. PREMIUM PRODUCTS. 339 W.
44th St., New York 18, N. Y.

BOOKS

MAGIC SHADOWS—THE STORY OF THE ORI-
gin of Motion Pictures by Martin Quigley, Jr., Adven-
turous exploration of all the screen’s history told in 191

crisp pages and 28 rare illustrations. Exciting reading
for now and authoritative reference for tomorrow. A
Georgetown University Press book. Price, postpaid,
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New
York 20, N. Y.

RICHARDSON’S BLUEBOOK OF PROJECTION.
Best Seller since 1911. Now in 7th edition. Revised
to present last word in Sound Trouble Shooting Chart.
Exj^rt information on all phases of projection and
equipment. Special new section on television. Invalu-
able to beginner and expert, $7.25 postpaid. QUIGLEY
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y.

INTERNATIONAL MOTION PICTURE AL-
manac—the big book abcut your business—1951-52 edi-

tion. Contains over 12,(XX) biographies of important
motion picture personalities. Also all industry statis-

tics. Complete listing of feature pictures, 1944 to
date. Order your copy today. $5.00 postage included.
Send remittance to QUIGLEY BCIOKSHOP. 1270
Sixth Ave., New York 20, N. Y.

DRIVE-IN EQUIPMENT

DRIVE-INS PAY FROM INCOME. COMPLETE
dual projection and sound from $1,595; in-car speakers
$15.95 pair with junction box. All available on easy
payment plan. Send for equipment list. S. O. CINEMA
SUPPLY CORPORATION. 604 W. 52nd St.. New
York 19.

THEATRES

DRIVE-IN, 225-CAR CAPACITY, 2 YEARS OLD,
located within city limits, having 35,000 drawing popu-
lation. Buildings in good condition. Well equipped
snackbar. Priced reasonably. Call or write. DRIVE-IN
THEATRE, 2613 Chestnut St., Everett, Washington.

350-SEAT THEATRE FOR SALE. LATEST
projection and sound equipment. Within 50 miles of

New York City. BOX 262S, MOTION PICTURE
HERALD.

FOR SALE ^ AIR-CONDITIONED NEIGHBOR-
h(x)d theatre thickly populated section. Wonderful
opportunity for family operation. Showing profit.

Cheap rent, film rentals and overhead. Total price
$15.5(X) cash, balance terms. Do not answer unless
you mean business. LAKESHORE THEATRE, Jack-
sonville, Florida.

PRINTING SERVICE

WINDOW CARDS, PROGRAMS. HERALDS,
photo-offset printing. CATO SHOW PRINTING CO.,
Cato, N. Y.

USED EQUIPMENT

BUY NOTHING! CHECK WITH STAR FIRST!
Super-Simplex mechanisms, rebuilt, $850. pair; E-7
mechanisms, ^95. ;

pair Simplex portables, rebuilt and
complete, $89.5.; pair Simplex Acmes with baby arc
lamphouses, rebuilt and complete, $950. ; Goldberg auto-

matic rewinder $39.50; wire reels 75c. STAR CINEMA
SUPPLY, 441 West 50th Street, New York 19.

SAVE 25% TO 50% AND MORE ! TRADE IN
your old, worn out equipment for modern projection

and sound. Buy on time—pay out of increased box-
office receipts. Send equipment list and seating ca-

pacity. S. O. S. CINEMA SUPPLY CORPORATION,
604 W. 52nd St.. New York 19.

THEATRE SEATING

YOU’LL BE SITTING PRETTY WITH THESE
chair buys of a lifetime:—200 Heywood veneer rebuilt,

$3.95; 500 Heywood Wakefield inserted panelback,
spring cushion, rebuilt, $4.95. Many more—send for

chair bulletin. S. O. S. ONEMA SUPPLY CORPO-
RATION. 604 W. 52nd Street, New York 19.

NEW EQUIPMENT

WHITE PLASTIC COATED SCREENS 35C FOOT;
reel alarms $5.50; film cabinets, shopworn, $2.25 sec-

tion; splicers $5.67; changeovers with foot switches
$39.50. STAR CINEMA SUPPLY, 441 West S<Hh

Street, New York 19.

SELL YOUR PICTURE AND SOUND WITH
flameproofed, iungusproofed plastic screen 39j4c sq. ft.;

beaded 4954c; reflectors 20% off; coated lenses $100

pair; A-25A amplifier 25 watts w/monitor $175; Tru-
sonic 2- way speaker system $249.50. S. O. S. CINEMA
SUPPLY CORPORATION. 604 W. 52nd Street. New
York 19.

WHY PAY MORE? TEMPERED MASSCINITE
marquee letters available in all colors: 4"—35c; 8"—50c;
10"—60c; 12"—85c; 14"—$1.25; 16"—$1.50. Fits Wagner,
Adler, llevelite signs. S. O. S. CINEMA SUPPLY
CORPORATION, 604 W. 52nd Street. New York 19.

STUDIO EQUIPMENT

WANTED: 16MM AND 35MM MOTION PICTTURK
production equipment. Send your listing for our liberal

cash offer. We want Mitchells, Moviolas, Tripods,

laboratory and editing equipment. See us first for l*^t

used equipment purchases. THE CAMERA MART,
INC., 1845 Broadway, New York 23, N. Y.

READY EDDY EDITING KIT WITH CASE, $2.50;

Presto Y disc recorder with playback $275; Art Reeves

35mm recorder outfit, $1995; Shustek 35/16mm picture

reduction printer, rebuilt $2995; sound cameras, single

system, complete Beil & Howell outfit, $3950; Auricon

16mm sound camera $495; Kinevox Monoboom, extends

mike 15 ft. $69.50; 16mm Animation stand complete,

$2250; Maurer recording system, $1995; Moviola sound-

pix UDS, rebuilt $1095; Bridgamatic 16mm automatic

developing machines, demonstrators, $795. Cash paid

for used studio production equipment. Trades taken.

S. O. S. CINEMA SUPPLY CORPORATION. 604 W.
52nd Street, New York 19.

GLAD TIDINGS

THIS IS THE TIME OF THE YEAR WHEN ONE
not only extends and receives glad tidings of the am-
son, but also takes inventory of his needs—for in-

stance, if after looking around your theatre, you find

a few items that are no longer being used, why not

offer them for sale, and by the same token, if you fi^
yourself in need of special equipment and service—dnia

is the right place to look for it. I^t the classified

advertising page carry your glad tidings for the new
year.

Damis Announces Winners

Of Warners Contest
Frank J. Damis, general manager of

Warner Brothers Theatres in New Jersey,

last week announced the winners of the

Frank Damis Showmanship Awards, cli-

maxing a three-month drive during Sep-

tember, October and November. Jack Con-
haim, Stanley & Mayfair theatres, Newark,
won first prize; Gary Voorman, Fabian,

Paterson, second; Adolph Finkelstein, Em-
bassy, Orange, third

;
Edward Molteni,

Rivoli, Paterson, fourth, and Frank Costa,

Warner, Ridgewood, fifth. In addition, all

theatres were divided into four sections

with prizes presented to each section, as

well as an award to the winning district.

Winners of the first section were Arthur

Manfredonia, George Birkner, Bernard

Silverman, William Weiss and Michael

Demcsak. In the second section were Mr.

Finkelstein, Mr. Costa, Mr. Conhaim, Jack

Barrett and Sam Roth. In the third group

were Robert Phillips, Herman Axelrod,

Morton Bratter, William Waldron and

Frank Plowman. The fourth division prize

was won by Mr. Plowman’s Franklin the-

atre, Nutley, and the district prize went to

the one headed by Harold Widenhorn.

Circulate IncJustry Shorts
To stimulate further interest in the film

industry, the Movietime U. S. A. committee

of the Kansas City exchange area has

ordered two sets of the 16mm industry

shorts, for free distribution by exhibitors in

the area to local clubs and schools.

NPA Praises Industry's

Scrap Drive Donations

The film industry in general and ex-

changes and theatre operators in particular

last week were commended by the National

Production Authority’s film division for

their part in getting out urgently needed

iron and steel scrap. The NPA reported

that one-day scrap drives in Philadelphia,

New Orleans and Dallas produced a total

of nearly 20,000 pounds of scrap, including

old film reels and spools, broken projector

parts, heavy lighting equipment, film cases

and unusable projection equipment. Ex-

changes and owners in other cities also are

holding drives this month. NPA previously

commended motion picture studios for scrap

contributed to the drive.
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Where Big Hearts

help others to

Take Heart
For 25 years the Will Rogers

Memorial Hospital has aver-

aged 90%— plus— in cures of

TB. This is a notable tribute to

our seriousness-of-purpose,

facilities, medical knowledge
and techniques . . • We have

accepted this . . .

1. To care for those in the enter-

tainment industry who are stricken

with TB, to return them to their fami-

lies, their jobs, in good health

—

mentally and physically.

2. To conduct a TB educational pro-

gram in the entertainment field.

3. To develop and conduct research

in the field of TB,—ever seeking

more effective methods of combatting

and curing TB.

4. To find the source of TB infec-

tion, and to advance controls and
medication.

5. To maintain facilities for discov-

ering the presence of TB before it

becomes seriously entrenched.

ALL I KNOW
is what I read in the

faces of patients at

Will Rogers Memorial

Hospital . .

.

IFALL in the amusement

industry could see the gratitude and

new hope, born of confidence and

cure, expressed in the faces of our

patients as a result of the generous

response to the Christmas Salute they

would glow with a warm and justifi-

able pride in their co-ownership in the

Will Rogers Memorial Hospital.

And those of you who haven’t yet

mailed your Christmas Salute contri-

bution checks are urged to do so now

—

to participate with holiday significance

in spreading hope, and joy, and health,

and rehabilitation where it’s needed

most — by those suffering

from TB, and confined to

the amusement industry’s

own — and only hospital,

at Saranac Lake, N. Y.

CONTRIBUTORS’
MEMBERSHIP

CARDS WILL BE

DISTRIBUTED
IN JANUARY

THE VARIETY CLUBS
WILL ROGERS
MEMORIAL HOSPITAL

You've done yourselves proud in this

year’s Christmas Salute. Your Board

of Directors thanks you. The patients

and their families thank you. Truly

it has been said, "there’s no people

like show people’’—and "we care for

our own.’’

While the annual Christmas Salute is

the only concentrated campaign to

raise funds for the hospital, large or

small contributions can be put to good

use any time during the year. So,

give something to the hospital as

often as you can. Contributions are

tax deductible.

And thanks again, all you

wonderful people . . . we

want you to know how

much good you are doing.

1501 BROADWAY (ROOM 2011), NEW YORK 18, N.Y. • BRYANT 9-0146
The Will Rogers Hospital thanks the Trade Press for contributing campaign advertising as an industry service
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TALL MAN HELPS
get tall grosses. Burt
Lancaster back from
abroad to beat the
drum coast-to-coast
for TechnicolorTEN
TALL MEN. All
dates benefit as he
appears on national
TV and radio, Toast
Of The Town, .Ken
Murray Show, Paul
Winchell Show,
Robert Q. Lewis, etc.

“SALESMAN” SOLD to nation’s editors ! Biggest audience of city

editors ever to see a motion picture views Stanley Kramer’s
DEATH OF A SALESMAN, as 27 of press’ top brass attend
Columbia’s unprecedented N. Y. preview.

AND YOU’LL LAUGH HAPPILY EVER AFTER! The shooting’s over
and the shouting’s about to begin for THE MARRYING KIND.
It’s Judy Holliday and Aldo Ray in the hilarious successor to

“Born Yesterday’’ from the same team—Judy, director George
Cukor, writer Garson Kanin plus Ruth Gordon.

I
TEEN-AGE TURNOUT
turns Florida upside
down! Look at ’em
howling for more as
Jerome Courtland
scores a howling suc-

cess on his p. a. tour
for THE BARE-
FOOT MAILMAN’S
multi-city and mucho
moolah Florida
preem. Co-starred in

the Cinecolor specta-
cle are Robert Cum-
mings, Terry Moore.

i
FRDMTHEHDRSE’S
MDUTH! Big ex-
ploitation pay-off
for Randolph Scott’s

Technicolor MAN
IN THE SADDLE
was pony give-away
contest at Washing-
ton Warner and
Ambassador Thea-
tres. TV and press

splash heralded
crowd-pulling stunt.
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